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Indies resort to imports 
Disillusioned indie retailers are turning to parallel imports in a bid to fight off the recession, 
ening record company deals. New release albums are available on parallel imports sometimes up to 50p cheaper than the legitimate UK re- lease, attracting indie dealers who say their discounts are in- creasingly being eroded. Essex retailer Adrian Ron- deau, of Adrians Records, says the practice is becoming wide- 

"I don't want to do it but it 

is up to the record companies," 
Another retailer, who pre- ferred to remain anonymous, says he has stocked such im- ports, but says that after a tough year PolyGram's recent pric- ing policy over its Dire Straits release was the last straw. He says; "I can't think of any time when I've felt so badly about record companies. The latest run of price increases 

'5? 

s Keith 

EMI: low discount 
of between 79f and 14%. 

being offered at "almi 
EMI director of Slaton says he doesi on trading terms wil The deal offered is allegedly one free cassette for every 20 CDs ordered: equivalent to around 4% discount compared to the usual 10% he says. As a result he says he has ordered just three copies instead of the expected 300 or so. Paul Assirati, of See These 

ed today (Monday), which is cally they are taking the piss." 

Wholesalers have already offered him illegal imports of the Dire Straits and Tina Turner albums which are 50p cheaper than legitimate dealer price. Rondeau says he too has been offered other future re- leases including new albums by Simply Red, Mariah Carey and Prince on import. The BPI's director of legal affairs Sara John saysTreedom of trade means there is little 3 stop Euro- 
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COMMENT 
NEWS DESK: 071-620 3636 

BP! seminar 
tackles slump 

the impact and efiect of the cession on record companies. The event, which takes place on October 30, is being held in conjunction with music accountants Touche Ross. BP1 press and PR director Jeremy Silver will chair the evening, with specialists from Touche Ross and Hamlin Slowe solicitors. Both BPI and non-BPI mem- bers will be admitted, with BPI members entitled to a re- duction on the fee of £35.25. More details on the event, which starts with registration at 6pm and runs for two hours, are available from Fiona Hay- cock on 071-629 8642. 

NEWS 

Rough Trade: 
heersiig due 
Former Rough Trade labels owed money from the collaps- ed distributor's "escrow" ac- count, are expected to hear this week if they will get any money back. A High Court hearing will establish the rightful owners of £3m frozen in the account by administrators KPMG Peat Marwick McLintock. Rough Trade administrator Phil Wallace of KPMG says he expects the hearing to take place in the middle or end of this week. The money in issue is that which was still in Rough Trade's distribution system when KPMG was appointed as receiver in May and closed the existing escrow account. 

R2 to clear decks 

for UK Music Day 
Radio Two is to clear its sched- ules completely for the first National Music Day which is to take place on Sunday, June 28 next year. The BBC's national easy lis- tening station has been ap- pointed as the official radio station for the event, although it does not exclude the in- volvement of other radio sta- 

Steering group member Jer- emy Silver, the BPl's press and PR director, says: "There is no suggestion, that Radio One couldn't cover major events in the rock field, but Radio Two has made the ex- ceptional offer to clear their 
"We obviously hope inde- pendent stations will also be able to cover it in their area." 

Record companies and re- tailers are also expected to get involved in the event which is intended to promote and cele- brate the making and enjoy- 
Arts minister Timothy Ren- ton, who is backing the event, says the date has been set to fall between the end of exams and the beginning of holidays 

volvement by schools. Although the decision to hold the event on a Sunday will limit the involvement of retailers, Bard secretary Bob Lewis says he hopes dealers can be involved in the build up and aftermath of the day's 
Renton will be joint presi- dent of the music day's steer- ing group along with Mick 

dagger, with promoter Harvey Goldsmith as chairman. Goldsmith says; "The guid- ing principle will be 'music for all' and we have agreed that, for the first year at least, there should be no single theme other than making music for 

various key cities to provide a catalyst for hundreds of other professional and amateur per- formances across the country, he adds. It is hoped that the special day, which has received a grant of £10,000 from the gov- ernment's office of Arts and Li- braries and was dreamed up by dagger and Renton, will be- come an annual celebration of 

Fisher goes as MCA reshuffles 
MCA's marketing director Bob Fisher left the company sud- denly last week. His departure ends a long working relationship with managing director Tony Pow- ell who brought Fisher to MCA after the two worked to- gether at Phonogram. Former Phonogram MD Powell brought the former 

Powell comments: "He has left the company. Changes take place from time to time, but I am particularly sorry to see him go because of the lime that we have worked to- gether." Powell says he is leaving his 

options open as to whether a replacement will be ap- pointed in the near future, or whether he might gel more involved in the department 
MCA key accounts manager Steve Foord was made redun- dant last Thursday. He had been with the company for eight years. 

The women who lost out to Bryan 
Ifbeing-The-MlmWho Turned Down the Beatles is the zenith of embarrassment in the music industry, then being The Woman Who Lost the Bryan Adams Song must run a close second. Yet, as (Everything I Do) I Do It For You cruised happily towards its thirteenth week at number one last week, not one, but three and perhaps five British women were in that unfortunate situation. Lisa Stansfield, Julia Fordham and Annie Lennox 

bum v Morgan Creek — distributed through PolyGram — and Stansfield is signed subsidiary Arista. "Morgan Creek 

a last-minute play-off against Bryan Adams in a duet with BMG Peter Cetera. With Cetera's vocals already Arista recorded in the US, she added could have the single, but they hers in London and the tapes couldn't have the album," says e despatched back to the Stansfield's manager Jazz US. Circa joint managing di- 
Slansfield; are Stansfield and Fordham.    It all dates back to the Stansfield were certainly in the running spring when US label Morgan the 

Summers. And that was something Arista felt unable to accept. Summers ' " ' 
have enjoyed Adams, and, unconfirmed reports sug- Creek was looking for a single but the decision still grates. 

Ray Cooper recalls: "There was a nail-biting two weeks while they made their acknowledges decision and, sadly, she didn't guarantee get it." Like Summers, Cooper j js philosophical about the af- fair. "You just never know whether she would have got 

All of them finally missed out and the UK record for the but needed longest run of consecutive weeks at number one went to Adams, but perhaps the ones with the most cause to wince refused to let her d( 

BMG chairman and acting the same reaction," he says. Arista MD John Preston " ' '1 unrepentent,    "It would be fantastic to do the theme tui strong melody, have the power of prophecy," Demi Moore eone to fashion he says. "But we're going to do Butcher's Wife.  - - song and then sing it. just fine without it." Stansfield was approached, Meanwhile, Circa but found her own record label Julia Fordham's case haps the most extraordinary of for 15 weeks. 
Cooper's partner, Ashley Newton, declares bullishly: "We're going to be number one 

V 

No doubt some will look askance at the decision to make Radio Two the official radio station of the first National Music Day set for next June 28. If this day of celebration of music is to reach a real mass audience, clearly Radio One would be a more obvious choice. But perhaps there's a 
looking at it in the light of this week's feature (see page 28). More and more people agree that the real priority of the industry is to increase the size of the total cake rather than arguing about market share. Generic advertising and large-scale industry-wide promotions have their place. But an opportunity to take a concerted crack at the traditionally non-record-buying Radio 
exactly what's required. 
The collapse of Rough Trade may be receding into the past, but labels involved are still 
refinancing and all the other euphemisms for • things that aren't very nice. I happened to call one label boss this week just as he was opening an envelope containing a winding-up order. He thinks he can find the money. Others won't be 

It makes it all the more crucial that the High Court resolves the future of the £3m tied up in the 

The Video Collection's decision to put out two versions of In Bed With Madonna with 15 and 18 certificates will no doubt cause rows in households up and down the country. What self-respecting teenager is going to put up with the 15 version when there's an 18 available? It will be interesting to see the respective sales figures for the two tapes. 
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OPINION 

L burdened by recession, the music industry shoots itself in the foot. Instead of capitalising on its assets — the public will always want entertainment — the indus- try adds to its burden by adopting shortsighted attitudes with regard to its artist development policies. Musical trends are cyclical, but the growth in the dance market has made it too easy for record companies to maintain their profit levels by relying on a higher turnover of artists on low royalties, thereby allowing for the same profit 
with reduced capital 

This is but a short-term balance sheet solution, and the long-term repercussions will negate the immediate benefits. Investment must be made in today's artists to produce 
The most convincing route is via touring. The development of acts capable of playing live provides for a long-term return that far outweighs the capital injection. Furthermore, this also ensures a profile, greater than the sum of its parts, available to marketing, press and promotions departments with which they can work to the future. Were an act of U2's talent to materialise today, would a major label — bound by quarterly reports and hounded by accountants — have the vision to seek career longevity? U2's first album sold less than 20,000 units in its first year and never charted. In today's marketplace, one must question if a major company would even take up that second album option, let alone come up with tour support. Yet it is a proven fact that intelligently routed but extensive touring throughout the world developed U2 into global 

The economy is about to take an upward swing. Ho1, effectively will the reco industry come out of its 
Ian Wright heads manage company XL Talent. 

self- 

NEWS - r 

Wright goes pond-hopping 
Chrysalis chairman Chris Wright is to increase his A&R involvement in the US but says the move will not involve major restructuring. Wright is buying a flat in New York at the end of Octo- ber so that he can spend more time in the US, but says he will not be based there perma- nently. "I go backwards and 

forwards all the just makes sense to have a flat there. I will be getting more involved in the A&E side over there just to provide another creative input," says Wright. Wright intends to spend two- to three-month periods on either side of the Atlantic and his secretary Andrea Wills will go with him. 

   the US for me to play more of a role with- in the A&R set-up and also, in the States, I think acts re- spond more to being able to meet up with the chairman and the founder of the company," says Wright. "I actually believe that wheeling me out in the States is going to help." 

MCPS tells BPI 

In pass on costs 
Record company objections to the proposed mechanical rights rise are simply a matter of internal accounting, the MCPS argued at last week's Copyright Tribunal. As the hearing came to a close. MCPS suggested that the BPI's own members could easily arrange its own licens- ing arrangements to pay for the changes. Investment made by the UK legs of multi-national compan- ies, such as Sony and Warner, benefits the whole group's in- ternational income, argued MCPS counsel Robert Engelhart, . The extra A&R expenditure should not be used as an ex- 

cuse to take income from song- writers, he said. "What about 
fthe internal arrangements that could be made to reflect the extra investment? The UK licensed-out rate should go 

The importance of the UK in breaking new acts would jus- tify raising the licence fee which UK companies charge to their sister companies, he added. , US -companies already charge higher fees for their li- censing rights, he said, and UK companies could do the 
Indies could also charge ctra rates, he said. "If you are i independent in the UK you 

are in a better position than a French or European indepen- dent." The BPI claims mechanical right payments should go down because UK record companies spend more on A&R than their European neighbours, which rely on licensed-in acts. The MCPS wants a rise of the old mechanical rate of 6.25% of retail price to 9.504% of dealer price. Early last week, BPI counsel Sydney Kentridge defended record companies' figures which attempted to show they couldn't afford the rise. The MCPS's own analysis of them was "deeply flawed" in itself, he claimed. 
EMI scraps 
'faulty' opera 
EMI has scrapped one of its major historic opera releases — originally due to come out in October — because of an 
Sommerich. What was billed as a live re- cording of Sir Thomas Beech- am conducting Wagner's Tris- tan And Isolde at Covent Gar- den in 1937 was found at the last minute to contain sections from a different archive per- formance altogether — one which was conducted by Fritz Reiner, and with a slightly dif- ferent cast. Some 6,600 units are being withdrawn from the ware- house and will eventually be completely repackaged and issued with amended sleeve notes and explanatory dickers. clear that EMI does not possess a complete re- cording of Tristan and Isolde conducted by Beecham," a spokesman says. 

Pinnacle boys Collins 
Pinnacle has bought Collins Classics from publisher Harper Collins, part of Rupert Murdoch's cash-strapped em- pire, writes Phil Sommerich. The injection of cash from Lambourne Productions, which trades as Pinnacle, will open the way for Collins Clas- sics to launch a mid-price series at Midem next year, says Alan Booth, Collins Clas- sics general manager. He says the label's recording plans are unchanged, but in- ternational marketing will be strengthened through the link with £ o-far-ui tribution company "whose reputation is known through- out the world." Booth says the company has lacked a music industry ethos. "When the label was launch- ed in August 1988, I said let's call it Collins, because I thought there as an affinity between people who read books and those who listen to classical music," he says. "There was, but not in terms 

. . who bought Collins books also buying Collins rec- ords. What we needed was a strong record industry envi- 
The label has already made its first record under new own- ership — Michael Tilson Tho- mas and the London Sym- phony Orchestra playing Tavener. It has also renewed the contract of highly acclaim- ed young pianist Joanna Mac- gregor, and will record singer Dame Janet Baker and violin- ist Salvatore Accardo. 

Censor OKs 
Madonna 
for children! 

Video Collection International has agreed to comply with five cuts proposed by the British Board of Film Classification so it can simultaneously release a 15 certificate cut of In Bed With Madonna along with the full 18 version. The dual release, believed by VCI to be the first of its kind, is intended to capture Madonna's full audience, much of which is too young le- gally to buy the 18 certificate 
Among the cuts made are the infamous "fellatio on a bottle" sequence, along with various explicit sexual refer- 
VC1 has also agreed to com- ply with BBFC orders that the 15 version should be clearly differentiated from the 18 cut. VCI's director of sales and marketing Colin Lomax says; "The decision to market both versions simultaneously will give retailers the opportunity to capture Madonna's huge un- der 18 teenage audience." 

Action to 
speed calls 
The strike forces of PolyGram subsidiaries Phonogram and London have started carrying each other's product to ensure maximum distribution of pri- ority releases in the early part of the week. The trial scheme began two weeks ago. Phonogram managing direc- tor David Clipsham says: "It's effectively a delivery service which ensures that all the calls get covered in the early part of the week." Previously, the separate call cycles meant there were al- ways some dealers who receiv- ed top releases late. Clipsham denied wide- spread speculation that the move was a precursor to a full- scale merger of the two teams. "It's only about a year ago that control of PolyGram strike forces was put back down to the operating compan- ies," he says. "A merger would have been far more likely un- der the old system." 
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NEWSFILE 
SMEWS 

Phone service taps into new releases 
is being set up to promote new 

Network New Release Disc Line is asking record compan- ies for just over £100 a week to include a record in its 0898 
The public will be able to se- lect a song to hear from a list published in music publica- tions and will be able to hear the song — or a four-minute compilation of album tracks — 

twice before the call ends. Kevin Moran, a comr cials director, has set up service with telecommun tions expert Les Bright in i junction with British Telecom BT operated a similar Dial A-Disc service in the past ' ' " folded in 1988. The deal will s i BT n percentage ofi Moran says Network is se- curing licensing deals with PPL, the PRS and MCPS and 

believes the system has wide- ranging benefits for the music industry. "It will provide an excellent promotional tool for those rec- 

ords that never get airplay or enough airplay," says Moran, Records will be played in two week periods at a cost of £235 with record companies choosing which fortnight they will be heard. Island's head of marketing Paul McGarvey is sceptical about the promotional power of the service. "I've used the Dial-A-Disc service before and it didn't seem to make a lot of difference," he says. 
Classics blow 
as recession 
depresses Virgin 
Virgin Classics has axed many of its recording sessions for the next 15 months, postponed others and will cut back on re- leases because of the recession, writes Phil Sommerich. But Virgin Classics general manager Katherine Copisa- 
ly a "prudent" response to a depressed market. "We are alive and well, being prudent and looking for- 
bution to the Virgin Music Group," she says. Virgin Classics has built up a catalogue of around 250 titles since its launch three years ago and is currently building its Virgo mid-price 

Copisarow refuses to dis- close how many sessions have been cancelled, but says there will be r 
Releases will be cut from about 75 a year to 50 full-price titles, partly to allow promo- tion of Virgo product, Copisarow says the US mar- ket — accounting for about one third of global sales — has weakened, particularly during the Gulf war, but the label's position in Benelux, Sweden and Germany has improved over the past year. 

Chrysalis veteraan 

leaves for Zomba 
Chrysalis Group secretary Peter Caisley is leaving after 18 years to become head of the Zomba Group's music publish- ing interests. Caisley, 47, who joined Chrysalis in 1974, has been appointed as chief executive officer of Zomba's worldwide music publishing outside of North America. "I am very sad to leave Chrysalis. It is part of my life," 

he says, adding that the move is partly prompted by EMTs 50% acquisition of the record company in 1989. Under the deal, EMI has an option to buy the other 50% of the company by the end of the decade. "My job straddled both the record company and the rest of the group," he 
"I couldn't see that lasting forever. But this is a great op- 

portunity, and 1 am very excit- ed about the new role." The decision to move was completely amicable however, and Caisley will not take over his new role until the new 
Caisley's first tasks will be to review the Stone Roses situ- ation and appoint a successor to publishing MD Jimmy Doyle who left at the end of last week. 

US postpones visa cuts 
Fears that a new US immigra- tion law could have a disas- trous affect on touring UK acts have been quelled. Certain clauses in the 1990 
stricted entering the country and rec- ord companies in the UK cam- paigned against the moves. That campaigning and sup- port from the Record Industry Association of America has led to three US senators introduc- 

ing legislation that will delay the implementation of some of the clauses. Their new bill will, at least temporarily, remove a 25,000 cap on foreign artists of cer- tain categories securing visas. October 1994 is now the earl- iest likely date for any such rulings to apply. Meanwhile, a new office will be set up to study the yearly number of visas currently be- ing issued in the US for 

foreign artists. BPI director general John Deacon welcomed the move. "It is reassuring to know that the comments of the interna- tional record industry can be taken into account by govern- mcnts," he says. Meanwhile, husband and wife team Steve and Tina Richard have set up T&S Im- migration Services, a new con- sultancy firm, to offer advice to touring artists. 

PolyGram is to invest $200m in film projects over the next three years. As well as increasing stakes in Propaganda Films and Working Title Films, it will fund a minimum of eight films a year over the next three 
Sony Music manager of legal and business affairs Jane Clemetson is to handle all ' business affairs for the Sony Soho Square label. 
Maxwell Consumer Magazines title Rock Power is to sponsor the US-produced The Z Rock 50 Countdown which is being offered to UK independent radio stations for this autumn. 
The UK Studio Accord is set to take over the studio membership of the Association of Professional Recording Services in a bid to give studios better promotion and a higher profile. 
The Grand Central Network cable radio service for pubs expands from Sheffield and Chesterfield into Rotherham, Doncaster and Barnsley this week. Liverpool is to follow. 
Spectrum International 558AM launches what it claims is London's first dedicated rock breakfast show next Monday (7). 
Kiss FM magazine programeThe Word is to be sponsored by lager brand Dos Equis in a six month deal devised by All Media Services. 
Paul Spraggon and Helen Searle, formerly ofSeifert Sedley Williams, have set up a new entertainment lawyers firm, Hills Searle. 
Volume, the compilation CD with bound-in magazine, comes as a Disc-pac, printed and patented by the Triangle Group, rather than as a Digipak, as stated in MW September 21. 

MATT BURGESS 
I SAW HER FIRST 

ONE LOVE [AND ALL THAT STUFF] 
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NEWSFILE 
Screaming Lord Sutch has his Number 10 Or Bust single out on EMI today (September 30) — four days after his Monster Raving Loony Party annual conference in Devon. 
Annrae Walterhouse moves from Phonogram rock club promotions to become radio plugger for Vertigo. Marketing for Vertigo and Fontana has been split, with John Chuter heading the latter and Steve Matthews the former. All Phonogram product from the US will now go on the Mercury label. 
Rio Communications has signed a distribution deal to handle the Crammed Discs label, from Belgium. It will include product on the Crammed, Cramworld, SSR and Made To Measure labels. 
Music For Nations has set up a new industrial dance label, Devotion. The first release is a Steve Proctor remix of Crowforce's Don't Look Down. 
Radio Luxembourg has started supplying campus radio stations with satellite equipment to allow stations to run a sustaining service when their own DJs are unavailable. Guildford Campus Radio is the first to benefit from the scheme. 
Peter Shaw, managing director of Opera Now Enterprises, points out that Opera Now has been licensed to Rhinegold Publishing and not sold as previously stated. 
New independent label Posh Entertainment has signed a distribution deal with TBD and, as well as its own product, will be launching the TKO records and video labels for the Kruger Organisation. 
Magna Carta Records is a new progressive rock label being launched by Roadrunner. First release is the album Hour Of Restoration by Magellan, out in November. 

NEWS 

Beirat hostage LP flops in UK 
A benefit album for the Beirut hostages featuring top stars has flopped, selling only 8,000 copies in the UK. The International Hostage Release compilation album, Everybody's Got To Learn Sometime, featured tracks do- nated by Dire Straits, Tina Turner, Simple Minds and other hit artists. The album was released by 

FM-Revolver Records in Feb- ruary but the troubled record company went into receiver- ship last month. Details of the European al- bum sales are not yet avail- able, says FM-Revolver MD Paul Birch, "The album didn't sell as well as everybody had hoped. But it certainly did bet- ter in Europe than it did in the UK," he says. 

The Gulf War, the — posure of the UK market to charity records and the release of the album after Christmas all contributed to the poor sales, claims Birch. Birch declined to reveal de- tails of the advances his com- pany had received from the al- 
International Hostage Re- lease co-ordinator Mark Pow- 

ell says that his organisation received a £10,000 advance from FM-Revolver Records "The money was used to pay for our running costs of the previous years," he says. International Hostage Re- lease, which was set up in May 1989 and is now operating from a private home in Bristol, failed to gain charitable status. 

Sex video is hit 

without Woolies 
Pickwick's The Lovers' Guide sex video is heading for the top of the video chart without the support of High Street chains Woolworths or Boots. While Woolworths refuses to ■ stock the controversial video, Boots was unable to reach a decision last week, HMV, WH Smith, Our Price, Tower and Virgin were all selling the re- 

A spokeswoman for Wool- worths denies it has "banned" the release, but is simply not stocking it because of its cus- tomer profile. "Because we are a family store, we don't think it will be 
she says. 

In contrast, Virgin li the release with a window dis- play at its Oxford Street Mega- store. An HMV spokesperson adds: "With records it's diffi- cult to know who has the re- sponsibility, but this video has received a certification which makes things a lot clearer." In May HMV refused to stock the NWA album Efil4- Zaggin, as there was a threat that its sales staff could be charged with selling obscene material. However, the Pick- wick video received an 18 cer- tificate from the British Board of Film Classification on the grounds that it is an educa- tional video. Pickwick group marketing 

director Melvin Simpson slam- med tabloid newspaper cover- age of the release which has suggested the video — which includes scenes of oral sex, masturbation and intercourse — stars porn movie stars and even a prostitute. Thanking the retailers for their support, Simpson says: "We expected publicity, but we expected it to centre around the video itself not side issues like the background of the people involved." He reckoned the controversy would die and allow the video to stand on its own merits. "It is an educational video and a beautiful piece of work. It's brilliantly produced." 

Managers set up own label 
Managers Nigel Morton , Ian Richards have set up their own independent Penguin Records label for acts which have refused to "compromise" for other records companies. Morton — who managed New Model Army for nine 

years — and Richards — a for- mer co-manager at Sincere Management — have also set up a new management com- pany parallel to the new label, Mr Management. The two ventures will not be linked, claims Morton, al- 

though some acts will work with both companies. The label's pressing, promo- tion and sales are handled by Abstract Records, with dis- tribution through Pinnacle. The first release will be an EP by the Septembers. 

Bizare MD 
opts for A&R 
Stevo Pearce is giving up the day-to-day running of his Some Bizare label to concen- trate on signing and develop- 

Mike Holdsworth, who was distribution manager at Rough Trade until March, is taking over the role of manag- ing director as the label begins a new distribution deal with APT. Since leaving Rough Trade after six-and-a-half years, Holdsworth says he has been resting from the industry. He says: "I have come here to run the label so Stevo can concentrate on the more cre- ative elements." Some Bizare pulled out of Rough Trade when the latter went into administration in May, but has not released any new product since February. 
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LETTERS 

Join together in 
irsdepesidence 
After PoIyGram's decision to cut discounts to independents on the Dire Straits album it is about time that we started to do something about it. I would like to canvass the views of other independents who would like to join together for buying so we can compete with the multiples. The final scheme depends on what kind of feedback we get. But I would like to get to- gether a group of small inde- pendent retailers who could approach record companies to get one account number and thus maximise our buying benefits. Our model could be the NISA group in the grocery trade who get a volume dis- count but who also get deliver- ies to individual stores. Such a close association would help us stand up for our- selves in situations such as 1 faced recently when a record company offered me sale-or-re- tum only to turn around later and deny that it had ever been the case. Graham Holden, Mark One Records, 114 Corckhamwell Road, Woodley, Reading, RG5 3JH 
Putting the 
words to right 
I was delighted to read the ar- ticle in Datafile (MW, 14 Sept) about spoken-word cassettes. Unfortunately I must point out that Just William is not the only other talking book to have appeared in the chart. In May this year our own Listen For Pleasure production The Darling Buds Of May reached number 101 in the album chart. Roger Godbold, Music For Pleasure, EMI Records, Uxbridge Road, Hayes, Middx UB4 OSY. 

Scrcrtchii jg away at 

Mini-Disc's viability 
Reading of Sony's better mousetrap 'Mini-Disc' (MW August 17) left me with a very favourable initial reaction. My sentiments were to change, however, with a phone call I received on that Saturday 
ed a standard compact disc some weeks earlier from the retail chain I work for, had since managed to put a small scratch on the playing surface rendering it useless. Does it not follow that if such a small scratch on a com- pact disc can render a track or 

two unplayable, then surely the same must be true for a tiny scratch, piece of dirt or minor production flaw on a Mini-Disc. If Sony is aiming for the per- sonal hi-fi/in-car stereo mar- ket, then in terms of the work- ing environment, the above scenario must be a very real 
For this reason alone I 

But, would it not make bet- ter sense to go back to the drawing board and design a 

new revolutionary format aim- ed at meeting the listener's re- quirements which would be easy to market in terms of vis- ual appeal and in-store secur- ity, and would have a lifespan sufficiently long enough to make it worthy of a new gener- ation of collectors. They should be warned, however, that the proliferation of too many individual formats could lead to customer apathy as the choice between formats 
P^Wraxafl! COnfUSlng' 202 Mount Curtis, Cape Town, South Africa 

Obie; the quote that 

leaves a sour taste 
In his remarks (Quote Of The Week MW Sep 21) Maurice Oberstein betrays a crude world-view in more ways than 

In common with all trade and professional organisations from medieval guilds to the present day and from Equity to the mafia, the BPI exists to protect and further the inter- ests of its members. This it ap- pears to do most effectively as the vast majority of record sales in this country originate from BPI members. As with Equity (for example) the usual strict Catch-22 entry procedures ap- ply: you must sell records to join/you're unlikely to sell rec- ords if you don't. Anyway I thought the clos- 

ed-shop had been outlawed - apparently not for the BPI. Martin Kennedy, Mach One Music, 34 Kew Bridge Court, Chiswick, London W4 3AF. 

1 write concerning Quote Of The Week (MW, Sept 21). There is no need, whatso- ever, to print such language in MW. S B 
I am not connected with the music industry, but I have been buying MW for 10 years as I am a serious record collec- 
I expect to find the language used by Maurice Oberstein in music papers such as NME, Melody Maker and so forth, but definitely not in MW. So please keep your maga- 

Tom Cooper, 12 Galsworthy Road, Testbourne Farm, Totton, Hants, SD4 3JT. 

A slim chance 
of getting the 
right product 
Many people have expressed amazement at the fact that it was Slim Whitman and not the Beatles or Rolling Stones for example, who had spent longest at number one before Bryan Adams. The reason why Slim Whit- man lasted so long at number one in 1955 was exactly the same reason why, 21 years later, I TV-marketed a "Best Of Slim Whitman album which stayed at number one for six weeks; very simply a lot of people liked Slim Whitman and showed this by buying his records. By contrast, some years later Ramon Lopez gave me the opportunity to . market Placido Domingo on Tellydisc, which I turned down as my judgement was that opera did ft have a wide appeal! Sir John Harvey Jones hit the nail on the head when he remarked that there is little hat one can learn from sue- 
Perhaps therefore all experi- enced people like myself should focus more upon our failures, which may help us to find solutions to falling de- mand which, in my opinion, has more to do with marketing than the state of the economy. Denis Knowles, Marketing consultant, Opportunities Worldwide, 15 Barham Mews, Teston, Kent MEI8 5BL. 

Letters to the editor should be addressed tc Music Week, Eighth Floor, Ludgate House, 245 Blackfriars Road, London SE1 9UR. Alternatively fax to 071 401 8035. We reserve the right to edit letters for publication '-r reasons of space — or i the advice of our 
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BRYAN ADAMS CAN'T STOP THIS THING HE STARTED 

NUMBER 1 ALBUM 
"WAKING UP THE 

NEIGHBOURS" 
NUMBER 1 SINGLE 

"(EWESWraiME 1 Di) 
I DO IT FOR TO!" 

TWO SINGLES 
IN THE TOP 20 

WITH THE 
LATEST SMASH 

"Ofli'l STOP THIS 
THING WE STARTED" 

km RECORDS 
WOULD LIKE TO 

mmi EfESTONE 
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THIS PHENOMENAL 
SUCCESS. 

BRYAN ADAMS: 
BREAKMG RECORDS 

ii TOE SINGLES CHiBT, 
DOMINATING THE 

ALBUM CHART. 

AND THIS IS JUST 
THE BEGINNING.. 



MARKET REPORT 

Albums 
On her last album, Rickie Lee Jones performed a heartwarming and gentle remake of Don't Let The Sun Catch You Crying. She was obviously pleased by the plaudits it earned, and has gone all the way with her new album, Pop Pop, which entirely comprises covers. Of the dozen on offer on this almost entirely 
better than others. Jones is a first rate vocalist, highly individual and with a breathy and fragile quality to her voice that caresses the lyrics. The demise of Rough Trade Distribution was the end of an era, a fact that is poignantly recognised by the release of A Historical Debt, an excellent low priced double album of 20 tracks donated by bands and labels grateful for RTD's existence. Among those who have donated tracks to this benefit album, which will 

raise funds for labels who lost their money when RTD foundered, are the Shamen, Erasure, Depeche Mode, the Inspiral Carpets and Scritti Politti. As Rough Trade's Geoff Travis points out "If this record can raise cash to help people sail out of the financial shipwreck caused by RTD's problems, then it will be of some value. If it doesn't, it's still one hell of a good record." Sony Music has released a quartet of tape-only compilations, featuring five 12-inch mixes of singles by Luther Vandross, Gloria Estefan, Alexander O'Neal and the Bangles respectively. Some of the mixes were deleted long ago, and it's a clever piece of marketing that could pay dividends. 
SIMPLY RED: Stars (East West WX 427). Impossibly strong selection of original songs marks Simply Red's return to the world stage. Pivot Mick Hucknall's philosophy is clearly "if it ain't broke, don't fix it", and 

Hucknall: strong stuff 
the album carefully follows the blueprint which made Simply Red's first three so successful. Something Got Me Started is already a substantial hit, but almost any other track could have done as well. Hucknall's talent very nearly matches 

Singles 
Fun Day is far from being 

vintage Stevie Wonder. It' bright enough, in an inconsequential sort of way, but Wonder seems tc have lost his knack for writing memorable tunes. Normally it wouldn't warrant a mention, but it: going to be aired on the first of the new look Top Of The Pops this week. Stock accordingly. Alan Parker's film The Commitments is shaping up to be a big box office success. Concerning itself with a Celtic soul band, it has spawned an album of excellent covers of Sixties/ Seventies hits, including I Can't Stand The Rain (originally recorded by Anne Peebles), Take Me To The River (A1 Green) and Chain Of Fools (Aretha Franklin). Given the calibre of these vocalists, it seems like a foolish undertaking but it's carried off with enough flair and enthusiasm to succeed on its own level. The album will clearly be one of the year's soundtrack hits, while the introductory single, a remake of the Otis Redding 

hit, Try A Little Tenderness featuring Andrew Strong ' on vocals, should have no trouble hitting the Top 40. Recording studios are apparently choc-a-bloc with Hollywood movie stars bidding for chart success, Glenn Close, Burt Reynolds, Kim Basinger and Meryl Streep are all apparently hungry for chart success ... but Peter Gushing? The 78-year-old horror film favourite has made his recording debut with a highly commercial ambient house single entitled No White Peaks. 

SLADE: Radio Wall Of Sound (Polydor PO 180). More than 20 years after Noddy and his pals first came to prominence their spelling has improved, and their ability to write rock anthems remains intact. Should be their first Top 40 hit since 1984. Merry Xmas Everybody will undoubtedly follow. Alan Jones 

There's no doubting this month's biggest release — a new double live set from Happy Mondays, on Factory. The live greatest hits is ac- companied by a second Happy Mondays Peel Session, on Strange Fruit. Both can be ex- pected to sell consistently over the coming months. Another Peel Session worth stocking is The Orb which • features three tracks — one 20 minutes long. Strange Fruit is also releasing the first of its double session compilations. Before The Fall, which features mostly Seventies rock acts, and Winters Of Dis- content, which includes the punk years, are out on October 16 with the post-punk collec- tion, A New Season, following on October 30. Also out soon is the debut from Wir (formerly Wire) on Mute, The First Letter, an ex- cellent album of the quality of the latest single So And Slow It Grows. A close second for sales this autumn is likely to be the out- standing Screamadelica al- bum from Primal Scream, on Creation. With four past sing- les on it and another due, it can't fail. The city of Cork in Ireland makes a contribution to re- leases this month with both Fatima Mansions and the critically-acclaimed The Frank And Walters on the schedules. Fatima, on Radio Active, re- lease the Bertie's Brochures mini-album, featuring a bi- zarre cover of REM's Shiny Happy People, while TFAW- 

Happy Mondays: ai have their Fashion Crisis Hits New York EP out on Setanta. 
SENSITIZE: Maniac. Food/ Parlophone. Sounding like a cross between early Wonder- stuff and Blur, this infectious pop, song makes for a stunning debut. Expect big things. Nick Robinson 
[ MUSIC VIDEO 
For those who don't want to wait to put out a Greatest Hits collection, video EPs are pro- viding a viable alternative. Warner Music ' Vision has managed to stretch one track 30 minutes with its forthcom- ing Prince "maxi-video", Gett Off (WMV 7599382593). Five remixes — two recognisable and three com- pletely reworked versions — of Prince's top five hit provide the soundtrack. The visuals include a previously unseen eight-minute take of the promo plus new footage of the Paisley Park studio complex and gangster glam Prince ca- vorting with his molls. 

With the last Prince sell through product being Pal- ace's film of the Lovesexy tour in June 1990, this is bound to be a music video chart-topper. Release date is October 14. Castle Music Pictures, meanwhile, is adopting a more traditional approach with its Farm title, Spartacus Live (CMP 6063), due out next week. Recorded at Liverpool's Royal Court theatre in March, this 80-minute concert film in- cludes 13 tracks. Also due out next week is Revision's new Psychic TV title Maple Syrup (TOPTV003). Billed as "hyperdelic and challenging", the 60-minute collection docu- ments Psychic TV's exploits between 1987 and 1989. Looking ahead, BMG has a clutch of titles embracing rock, rap and blues lined up for release, on October 21 and 28. In the first batch, Blues Alive (BMG 791 151) provides a vis- ual introduction to the genre by cutting together live per- formances and interviews with blues greats such as Buddy Guy, Junior Wells, Albert Collins and Otis Rush. Elaine Paige Live In Concert (BMG 791 149) was filmed earlier this year at the new Birmingham Symphony Hall and includes her performance of 19 classic songs including I Know Him So Well and Mem- ories. For Hendrix fans, Jimi Hendrix Plays Berkeley (BMG 791 168) is being releas- ed as a video box set compris- ing a 50-minute VHS cassette packaged with an exclusive three-track CD featuring pre- viously unreleased live ver- sions of Freedom and Ezyrider. 

PAUL McCARTNEY: Get Back (PMI MVD 9913093). Currently on theatrical re- lease, this 90-minute film of McCartney's 1989-1990 world tour is due out on October 21. Backed by TV advertising in London, national press ads and in-store material, it looks like a must-buy for McCart- ney's still-considerable fan 
Selina Webb 

British reissues dominate this week. Top of the bill is Best Of Another Kind (Castle CCSCD 215), 20 (almost) classic punk(ish) tracks from the likes of The Jam, Sham 69 and several lesser lights. No Holds Barred (Sequel NEX CD 169) is a 21-track compilation of Geno Wash- ington (yes the very man cel- ebrated by Dexy's Midnight Runners) and Jimmy James, groups better dimly remem- bered by forty- somethings for a gig they went to in 1966/7/8/9 than for any record they made. From the 
able, are The Casuals whose one hit Wonderness reappears on the 18-track Jesamine (Deram 820 990-2). Go back a few years and there is Sounds Orchestral and Cast Your Fate To The Wind (Sequel NEM CD 617), complete with its risque 1965 rist cover. It doesn't stand -est of time but should sell far better than anyone expects to nostalgics. Also aimed at them, and far better, is The World Of Tony 

Clapton: the c. 
Hancock (Eclipse 820 895 2) which features The Missing Page and The Reunion Party. And then there's British Blues. Street Corner Talking (Deram 844 018 2) stars one of 
bands. Savoy Brown, while from around the same time At Last (Edsel ED CD 335) and Battle Hymn (ED CD 333) fea- ture alumni of progressive rockers Jethro Tull, namely Mick Abrahams and Wild Turkey respectively. 
ERIC CLAPTON: Best of (Polydor 511 0724). Reduced to budget price, this must be the biggie of the month. We can all argue about the select- ion but success is ensured for this sadly too compact collec- 

Phil Hardy 
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MARKET REPORT 

[classical 
battle of the majors this au- tumn. EMI, which launched its Six of the Best campaign this month with Der Rosenkaval- ier, conducted by Bernard Haitink and starring Kiri Te Kanawa, follows up with a per- iod-style Magic Flute from Roger Norrington's London Classical Players, Haitink conducting Wagner's Siegfried — said to be the best yet of his Ring cycle — a strongly cast Don Giovanni conducted by Riccardo Muti, Michel Plasson conducting Gounod's Faust with excellent singing from US tenor Richard Leech, and Simon Rattle's long-awaited Covent Garden- 

v1 

based Cunning Little Vixen. Philips responds with the first of its recordings of Lenin- grad's Kirov Orchestra con- ducted by Valery Gergiev, Prokofiev's ballet Romeo And Juliet — complete — to be fol- lowed by Kovanschina and then War And Peace. Another Soviet debut from Philips: sexy bass Dmitri Hvorostovsky, partnering Jessye Norman and Giuseppi Giacomini in Cavalleria Rusticana, Sem- yon Bychkov conducting the Orchestra de Paris. Philips also has a Don Giovanni, Sir Neville Marriner conducting the Academy of St Martin in the Fields, Thomas Allen, Robert Lloyd and Sharon Sweet among the stars. The Three Tenors ride again? Not quite, but Koch- distributed ART has a Great- est Hits disc shared by Pavar- i, Domingo and Carreras. Mr P getting the Nessun' "orma track. Pickwick, meanwhile, en- irs the early music market, claiming its new Allegro label offers the only mid-price per- istrument range. Five re- leases of sixteenth and seven- teenth century music will be followed by more next year. On RPO Records, Pickwick offers Opera Spectacular 2, fol- lowing up Volume 1 which sold 40,000 units in its first three months, and a Ballet 

Spectacular disc, both from the Royal Philharmonic Or- chestra. 
DVORAK: Stabat Mater. Prague Philharmonic Choir, Czech Philharmonic Orchestra/Jiri Belohavlek. Chandos. These recent UK tourers capture the intensity of this emotive, memorably tuneful work in a spacious reading, ideally suited to the vivid recording. Phil Sommerich 

Digital Underground, the West Coast's answer to De La Soul, have achieved massive success in their native US but have yet to cross over here. In two week's time Big Life re- leases both their new single, Kiss You Back, and the group's second LP, Sons Of The P (BLR LP12). Other LPs scheduled for re- lease on October 14 include debuts from two of the UK dance scene's more adventur- ous operators. St Etienne, the London outfit who recently scraped into the Top 40 with Only Love Can Break Your Heart, release Foxbase Alpha (Heavenly HVNLP 1). A very weird and eclectic affair, it will appeal to both dance and indie audiences. A Man Call- 

*0 

It De La Soul: heading straight for the Top 40 
ed Adam use modern technol- ogy and old fashioned song- writing skills to excellent ef- fect on The Apple (Big Life BLR LP7). On a more mainstream tip, Kenny Thomas follows up his three big hit singles with a debut LP, Voices (Cooltempo CTLP 24). PM Dawn's new single, Paper Doll (Gee Street GEE 33), won't be hanging around in the racks either. The week's big hardcore single is John & Julie's Double Happiness (XL XLT23) which, although not as distinc- tive as Charlie or Dominator, could just cross over. In an infi- nitely more soulful vein, 

Loose Ends preview their forthcoming greatest hits LP with the Time Is Ticking four track EP (Ten TENX370). 

De La Soul: Keeping The Faith (Big Life BLR64) Top- ping off a very busy week for Big Life is this new single taken from the De La Soul Is Dead LP and remixed for the UK market by Youth. An old- school influenced track, it's un- likely to match the success of A Rollerskating Jam Named Saturdays but is still heading straight for the Top 40. Andy Beevers 
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BRYAN ADAMS 

"(Everything I Do) I Do It For You" has become the 
first record in the history of British popular music 

to top the charts for 

12 

consecutive weeks. 

A unique achievement by a great artist. 
The people at Rondor Music salute 

BRYAN ADAMS 
and co-producer Robert John "Mutt" Lange 

on this Record breaking occasion. 

m ^ 

V V I" v a 

From the new A&M album "Waking Up The Neighbours" 
IP / MC / CD 397161 397164 397162 



16 Wizard of Oz Ozzy's back to shake up the album charts 
| Tina's Turn I Nutbush paves the v I for Greatest Hits LP 

24 Strait ahead Knopfler and Atkins dominate country 
26 Good Tidings Heavy D weighs down dance charts 

Jiusicweek 

datafi le 
The Information Source for the Music Industry 5 OCTOBER 1991 

CHART FOCUS 
Try as we might to relegate him to a footnote in this column, Bryan Adams' achievements demand that once again he gets top billing. This week Adams' single (Everything 1 Do) 1 Do It For You was expected to experience a major drop in sales with the release of his album. Waking Up The Neighbours. In fact, even though the album debuts with some ease at number one, registering nearly as many sales as the rest of the top five added together, the single continues to look invincible. Its sales dip — eight percent — is well in line with its gentle decline, and it appears that a fourteenth (and, perhaps, a fifteenth) week at number one for Adams is not unlikely. Adams is the first act to top singles and albums listings simultaneously since June 1989, when Jason Donovan did the double. Kenny Thomas' Best Of You is the week's highest newcomer, no real surprise 

e 
i?) 
1 

J * 
i 
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given the record's number two posting in the club chart, but few would expect the chasing pack of movers and groovers to be headed by Monty Python's Always Look On The Bright Side of Life, which enters the chart at number 30. Originally recorded in 1979 for The Life Of Brian movie, it has recently been featured heavily in TV advertisements for the satirical magazine, Punch, A hit regardless, but will Top Of The Pops baulk at the "life's a piece of shit" line in its lyrics? Perhaps it doesn't matter — TOTP exposure was not enough to save Fish, whose 

debut Polydor single, Internal Exile, dips ten places from the number 37 berth it occupied last week. Meanwhile, his former group Marillion debut at number 34 with their new single Dry Land. It's taken seven weeks to gel there, but Julian Lennon's single, Saltwater, finally reached the Top 10 this week. Lennon's only previous Top 10 hit was his 1984 debut Too Late For Goodbyes. Apart from Bryan Adams' Waking Up The Neighbours, there are four other albums that make their chart debut in the Top 10 this week. So many big name albums have been unleashed recently that there's nothing in the Top 10 more than a month old. Finally, Mariah Carey's Emotions really is much hotter that it appears to be from its number 50 debut; the 12-inch version of the single — the only one to include the extended version — wasn't out until Monday. Expect a major move from the record next week. Alan Jones 
ANALYSIS 
What began as something of a nightmare marketing campaign for MCA has resulted in a remarkable chart feat for the company. With the Guns N' Roses albums Use Your Illusion I and II achieving a double top in the albums chart — leaping ahead of the big-selling Dire Straits album — MCA beat many odds stacked against it. Managing director Tony Powell admits news of the two simultaneous double album releases had him worried. "1 was in LA at the time when I heard and I went back to my hotel room and spent three hours wondering how we were going to do it," he says. "If you start with January 1 — when we thought we were going to put them out — it 
saga," says Powell. MCA UK was worried that it wouldn't have a single upfront to promote the album. Luckily, Arnold Schwarzenegger asked the group to provide a track for the 

WHO'S THE NUMBER ONE NUMBER ONE? 

Terminator II film. That got the UK company offtoagood start and the band's concert at Wembley Stadium came as another boost. A second single, Don't Cry — although delayed — was also a great support. By mid-September, the pre- sale on the albums had reached a total of 400,000 units and since release on September 16, Powell says the 

albums have sold in a further 50,000 copies. And while Dire Straits may have the highest weekly sales so far this year for one album, Powell is keen to point out that the total sales for both GN'R albums make the dual release the best seller overall. That's not bad for a marketing campaign that was made to be "as simple as possible", Nick Robinson 

SALES 
Index of unit Last This % diff This week last year ■ sales. 100=weeklY week % diff average in 1990 Albums 98 99 + 1 +21 Singles 108 105 - 3 +8 Music Video 65 75 + 15 - 2 

ALBUMS MARKET SHARE BY FORMAT 

TOP 10 DISTRIBUTORS 

The New Album LIFE'N PERSPECTIVES OF A GENUINE CROSSOVER Released on October 7th on CD 261994, MC 411994, LP 211994 Order now from BMG Telesales on 021500 5678 or your local BMG representative. 
ON TOUR 

NOVEMBER 29th,THE ASTORIA, LONDON 
DECEMBER 1st THE BOARDWALK,MANCHESTER 
DECEMBER 2n(l KING TUT'S WAH WAN HUT, GLASGOW 
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To Max Hole and all our friends and colleagues at East West, 
Jeff Beard and his team at Warner Music, 

Nigel Sweeney at Ferret and Spanner 

Let's aim for the Stars! 

Felicitations! 
Simply Red and So What Arts ★ ★ ★ 
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18 3 CHARLY XLXLS21/XLT21(W) XLC21/XLS21CD 56 43 3 ALRIGHT (THE SASHA MIXES) Urban Soul (Clark! Polar ^OOLMC^COOLC^W Funny How(Wallis,....63 Get Ready For This B d. '0 i-sti-: ■ Something Got Me 
19 15 CREAM Pals'ey Park WOOElfTVW 0061C/W0061CO (Wl Prince & The New Power Generalion|Prince/The New Power Generation! WC 57 53 2 COME INSIDE Thompson Twins (Bailey/Currie) Point/BMG Warner Bro^sWWTMVg ^ Gel Yourself Together 
20 3. LIVE YOUR LIFE BE FREE VSCISTOSOS 58 54 2 1 BELONG TO YOU Arista 114727/614727 (BMG) Gett Off (PrinceS The Speed),.. P^,... ..48 
21 35 BRIDGE OVER TROUBLED WATER Dance Pool 6565467(6565466 ISMI PJB/Hannah And Her Sisters (Bellottel Charing Cross 6565464'6565462 59 40 .. ALL 4 LOVE Color Me BaddlTeel Rondor Giant W0053fDIW) Such A Good Feeling 
22 BEST OF YOU Kenny Thomas (Green! Cop Con CooltempoCOOUX, 243(E) COOLXMC 243/000100 243 60 57 2 SECRETS OF THE HEART Chrysalis CHSP 3681/-(El ^roZaml'0/3,1 (Anderson/Seaman/ 
23 33 NUTBUSH CITYTJMITSjThe 90s Version) ^^piioi® 61 CD WOMAN TO WOMAN Beverley Craven (Samwell-Smilhl WC Epic 6574647 ISM) A 6574644/6574642 A (Wahlberg/Wahlberg/ Day (Remix, (Glove1!/ 
24 i» GETT OFF ^ ^ ^ ^aisl^arkWMTlWMCWOOKCOIWl 62 4, 7 HOUSECALL Shabba Ranks leaturmg Maxi Prresl (Benne t/D II Epi^6573477/657347&5573474 (SM) Got It At The Delmar (McCluskey/Kershaw/ 
25 30 1 THINK 1 LOVE YOU London LON 308/-(F) LONCS308/IONC0308 63 FUNNY HOW Airhead (Gorman! WC KorovaKOW47(D(W) ^ HSAH£ ^ Too Many Walls to CM LOVE...THY WILL BE DONE Martilca (Paisley Park! WC m -' DOMINATOR R&S ■/RSUK4(RTM/P) -/RSUK4CD (Pound/Smith) 72 Trust (Ned's Atomic 
27 33 TRY Bros (Stevenson) WC Columbia ^ 65 ED GET YOURSELF TOGETHER ^ Talkin Loud TLK(X) 15(F) A TLKMCI/TLKCDIS A Housecall (Gordon/ Tiy(Goss/Goss) 27 What Can You Do For 
28 32 20THCENTURY BOY Marc On Wax (121MARC 501 (BMG) CAMARC501/COMARC501 66 5, 4 HEAD LIKE A HOLE Nine Inch Nails IFIood/Reznotl MCA TVT(12)IS 484(F) Thompson, 62 Me(WiOis/Stcwart/ Lennox/Gulhne). 12 
29 .3 DON'T CRY Guns N' Roses (Clink/Guns N' Roses! WC Ge^eG^SC9/6FSTD9 67 m REAL LOVE Dare (Olsenl Cop Con A&M ZcS ^ Woman To Woman 
30 ALWAYS LOOK ON THE BRIGHT... Monty Python (Jacguemanl Oops pwh^iJythd'i 68 (^ wZf f sbane (Wolfsbane) Cop Con OefAmerican DEFA11/-IF) A /DEFACll A I Want You (forever) (Cox/Lascelles, 31 Word Is Gut iS;c:< 
31 « 1 WANT YOU (FOREVER) OJ Carl Cox (Cox/Uscellesl Perfedo/CC Perfecto PB 44885/PT 44886 (BMGi PK 44885/- 69 CD jm

USpT A,|Lvimn/BIT L0NGER (EP, Ten TEN(X) 343(F) A TENC343/ A I'll Be Back (Easter/ World In Union (Hoist/ 
32 35 NO MORE TEARS Ony Osbourne (Baron/Purdelll Virgin/CC Epic 6574407/6574406 (SM) •(•6574402 70 52 2 ENERGY FLASH (EP) Seltram (Bellraml R8iS/Rhylhm King R&S-/RSUK3(RTM/P| Fairbrass/Mazoli) 7 Insanity {Crofts/Harry/ 
33 « LIVE FOR LOVING YOU Gloria Estefan (Estelan Jnr/Ostwald/Casasl EMI EPSSS 71 CD RIDE ON THE RHYTHIVI Atlantic A 7602{T) (W) A Little Louie Vega & Marc Anthony (Vega/Gonzalez) Cop Con /A 7602CD A Internal Exile (Dick/'  
34 M DRY LAND EMI (12|MARMPD1^15 (E) 72 55 2 THE HOUSE ISMINE^ Rising High-/RSN4(SRD) 
35 « WORLD IN UNION b , s ^ d Coiumb^657W|SM) 73 55 2 GOD OF ABRAHAM MNO (Adams/Khan) MCA A&MAM(Y)820(F1 # PLATINUM #QOU> SILVER 
36 E] GET READY FOR THIS^ PWL Continental PWLIT} 206 (W) PWMC206i'PWCD205 74 55 4 THEN YOU TURN AWAY OMD (OMD) Raw Unltd/Virgin Virgin VS1368/-(F) VSC1368/VSCDT1368 kfirEL-.x 37 EH TOO MANY WALLS PolydorCATH(X)4(F) 75 53 5 WORD IS OUT PWLPWLd) 204 (W) PWMC 204/PWCO 204 SS? As used by Top Of The Pops and Radio One 

■ 
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PIAYUS! 
THE OFFICIAL 
1 1 f s 
1 i Simply Red SOMETHING GOr ME STARTED 2 i Martika LOVE . THY Will BE DONE 3 . Bryan Adams (EVERYTHING 1001100 IT... 

CHART 
1 musk week CHART 

^ k 1 i ll ll ll i 1 FrsiWns, A A A A A 49 11 89.8 Columbia A A A A A 46 21 85.8 A&M B B A A A 47 1 84.2 

us lUK JU dsryyiXta 
w , ftnnO VIBRATIONS, Marky Mark/f,8unch/L.Hollowav l„,„.,. 9 v. , iflntlRE Ml AMOR, Color Me Badd n,.., T* . PMOTIONS.Mariah Carey Colimuv, An. . nn ANYTHING, NaruralSelectioo Eauw., n* > mVE OF A LIFETIME, F,rehouse t... R* .. ROMANTIC, Karyn While WarnerBrnrh.. 7* , SOMETHING TO TALK ABOUT, Bonnie Rain cagi.., « , MOTOWNPHILLY, Bov2 II Men Morr™ 4* .. HOLE HEARTED, Extreme AJlr 10* SHINY HAPPY PEOPLE, REM WarnerBrolb*. 11 „ NOW THAT WE FOUND LOVE, Heavy 0& The Boy; Unto*,, 

6 i Julian lennon SALTWATER v,n,in B A A A A 45 13 80.6 
8 uSabrina Johnston PEACE East West A A A A A 43 8 78.1 

10 u REM THE ONE 1 LOVE IRS A A A B A 42 20 77.6 11 i Roxetle THE BIG L EMI A A A B A 44 30 76.1 12 CMH Richard MORE TO LIFE EMI A A A - 41 31 -73.2 
14 ,j OMD THEN YOU TURN AWAY Virqm B A A B A 44 69 70.2 15 a Cathy Dennis TOO MANY WALLS Polydor B A A B A 50 ■ 69.1 16 js Gloria Estelan LIVETOR LOVING YOU Epic A - A B A 45 42 66.2 17 PJB (eat HannahS Her Sisters BRIDGE OVER TROUBLED WATER Columbia - A - - 31 25 66.6 18 .4 Guns N' Roses DONT CRY Gclten - A A - A 34 17 64.3 

17* ir EVERYBODY PLAYS THE FOOL, Aaron Neville ASM 13 „ (EVERYTHING IDOII DO IT FOR YOU, Bryan Adams A&M 14 . TIMF LOVE AND TENDERNESS, Michael Bollon Columbli 14* mVE. THY WILL BE DONE, Martika Columbi, tfi . THINGS THAT MAKE YOU GO HMMM..., C&C Music Factorv Columbia 17* « CAN'T STOP THIS THING WE STARTED, Bryan Adams A&M IR >, HSl TOO MANY WALLS, Carhy Dennis Polydor 19*.. IukI REAL REAL REAL, Jesus Jones SBK 70 it THE PROMISE OF A NEW DAY, Paula Abdul Caprive 21* rr ENTER SANDMAN, Metallica Elektra 22* re ruiil THE ONE AND ONLY, ChesneyHawkes Cbrvsalis 23* » DON'T WANT TO BE A FOOL, Luther Vandross Epic 24* rr THE REAL LOVE, Bob Seqer/Silver Bullet Band Capitol 25* - GETT OFF, Prince/New Power Generation PaislevPark' 
21 u Whitney Houston 1 BELONG TO YOU Arlsra B A A B A 39 54 62.6 22 ,r Crystal Waters MAKIN'HAPPY ASM - A A A • 30 28 62.5 
24 » Right Said Fred I'M TOO SEXY Tug - - A B - 32 5 60,9 25 so Bros TRY Columbia BAA - - 34 33 60.8 

26* RUNNING BACK TO YOU, Vanessa Williams Wine 27* ■ KISS THEM FOR ME, SiouxicS The Banshees Gellen ■ 28* O.P.P., Naughty By Nature Tommy Boy 
30 it WIND OF CHANGE, Scotoicos Mercury 
US TOP 30 ALBUMS 28 n Voice Of The Beehive l THINK l LOVE YOU London A B A A 39 38 69.5 29 - CherSAVEUPALLYOURTEARS Gellen B - A B A 36 58.9 30 n Utah Saints WHAT CAN YOU DO FOR ME Hrr - A B • ■ 29 10 68.6 31 r. ChesneyHawkes SECRETS OF THE HEART Chrysalrs B A A B A 43 57 57.5 
1* USE YOUR ILLUSION II, Guns N'Roses Geffen 2* . USE YOUR ILLUSION 1. Guns N'Roses Geffen 

32 . Beverley Craven WOMAN TO WOMAN Epic A B A 39 - 56.5 33 ,s Marc Bolan/T Rex 20TH CENTURY BOY Marc On Wax - A - - A 32 22 53.5 34 « Rozalla EVERYBODY'S FREE ITOFEEU PulseS A - B - - 17 7 53.1. 35 21 Belinda Carlisle LIVE YOUR LIFE BE FREE Virgin A - A - A 38 32 52.3 
4* - EMOTIONS, Mariah Carey Colombia 5 2 METALLICA, Metallrca Elektra 6 a UNFORGETTABLE, Naralie Cole Elektra 7* - NO MORE TEARS. OrryOsbourne Associaled 

37 rs River City People SPECIAL WAY EMI B A A - . 34 44 60.3 9 s LUCK OF THE DRAW, Bonnie Rain Cap.lol 
39 „ Extreme MORE THAN WORDS 
42 .. Electronic FEEL EVERY BEAT 43 s Kylie Minogue WORD IS OUT 
45 29 PM Dawn SET ADRIFT ON MEMORY BLISS 46 JT Prince S New Power Generation GETT OFF 
49 BEF featuring Green Gartside r DON'T KNOW WHY 11 50 is Midge Ure COLO COLD HEART 
52 „ Oceanic INSANITY 53 .Jesus Loves You arer THE LOVE 
55 Heavy 0 and the Boyz IS IT GOOD TO YOU 56 . Banderas MAY THIS BE YOUR LAST SORROW 57 - Nomad SOMETHING SPECIAL 58 . Tom Petty 8. The Heartbrcakcrs INTO THE GREAT Wl 59 Beatmasters BOULEVARD OF BROKEN DREAMS 60 -Bob Seger & Silver Bullet Band THE REAL LOVE 

A&M - B - A - 32 34 49.7 Virgin America - B - B A 37 68 49.6 East West - A B - - 25 27 49.4 Facrory A A A - A 26 39 47.8 
Gianr - A A A - 29 40 46.8 Gee SI ■ A A A - 31 36 46.7 Paisley Park B B - - 28 18 45.6 Ten - ■ B A 27 - 44.4 

.OVEYOU... Ten - - 20 - 39.7 Arista - A - B ■ 22 75 37.4 Siren - A B - 36 - 37.3 
Vertigo . A - - - 18 - 35.3 Uptown - A - - - 19 49 33.9 
Rumour - - - - 16 73 29.8 DEOPEN MCA B A - - 21 - 27.9 Epic ■ . ■ ■ - - 19 - 27.7 Capitol 16 - 26.7 

11 s COOLEYH1GHHARMONY, Boy; II Men Motown 12 is ON EVERY STREET, OireStreirs Warner Bros 13 i TIME, LOVE AND TENDERNESS, Michael Eolron Columbra 14 r GONNA MAKE YOU SWEAT, C&C Music Factorv Columbia 15 14 NO FENCES. Garth Brooks fwpM 16 u PSYCHOTIC SUPPER, Tesla Gellen 17 ,2 FOR UNLAWFUL CARNAL KNOWLEDGE. Van Halen Warner Brothers 18 9 OUTOFTIME.REM Warner Bros 19* it THE FIRE INSIDE, Bob Sener/SilveiBullel Band Capnol 20 „ EXTREME II PORNOGRAFF1TTI. Extreme A&M 21 re ROLL THE BONES. Rush Allamic 22 it SPELLBOUND. Paula Abdul Captive 23 is NAUGHTY BY NATURE, NauuhtvBv Nature Tommy Boy 24* n WBBD - BOOTCITY. Bell BivDevoe MCA 25 ri HEART IN MOTION, Amy Gram A&M 26 te ROBIN HOOD: PRINCE OF THIEVES, OST Morgan 27 a EMPIRE, Queenstvche EMI 28 24 SHAKE YOUR MONEY MAKER. The Blarx Crowes Del American 29 29 HOMEBASE. DjJa22vJefl& Fresh Prince Jive 30 a INTO THE GREAT WIDE OPEN. Tom Pertv & The Hearth,eakcrs MCA 
[UK] UK signings'"""0"""""9 

J^HN O'KANE 

THE DANCE GOES ON 
DEBUT SINGLE 

AVAILABLE FROM MONDAY 7.10.91 
ORDER FROM YOUR CIRCA REP OR POLYGRAM (081 590 6044) 

7•12 • CD 
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BY ALAN JONES 

RHYTHM KING'S SHREWD MOVE 

■■o 

Licensing the Belgian R&S label for the UK was clearly a shrewd move by Rhythm King subsidiary Outer Rhythm. In the past six weeks, all of the label's first tour singles have charted, albeit in a fairly modest manner. First off the blocks was 'Vamp' by Outiander, which i reached number 51, quickly followed by Human Resource's 'Dominator' (number 36). A fortnight ago I came Second Phase's 'Mentasm' (number 48), while I last week saw Beltram's 'Energy Flash' (EP) debut at number 52. Beltram is, in fact, Joey.B.eJtram, who is also half of Second Phase. A 20-year-old New Yorker, he is nevertheless at the forefront of the Belgian hardcore 
In charting his first two singles o weeks, he equals the record set by Focus in 1973, when they charted first with 'Hocus Pocus', and then, a mere seven days later charting again, this time with 'Sylvia'. In the interim, Prince Charles (the New York dance act, not the Windsor royal) and his City Beat Band planted their first two hits in the 76-100 section of the chart the very same week, although neither managed to reach the 1-75 section of the chart that, by common concensus, qualifies a record as a hit. Going back still further, Sonny & Cher had their debut i hit as duettists a week before their introductory chart appearances as soloists. 

• it's whispered that legendary Italian producer/songwriter Giorgio Moroder is about to get active once more, and among his first work is rumoured to be a remix of Eurythmics' 'Sweet Dreams (Are Made Of This)'. Annie Lennox is also in line to record a new version of Moroder's classic 'I Feel Love', originally recorded by Donna Summer. 
AT LAST ... THE KILLER CUT AVAILABLE ON UK RELEASE 

J^VRJICA 

BAMBAATAA 

jMsT Oe*" 
)BER 

Target 081 686 3322 Panther Van Sales Representatives 081 459 1212 
Or to open a direct account, call ZYX Records 081 902 6398. ZYX Records Ltd., Trinity House, Heather Park Drive, Wembley, Middx HA0 1SX. Promotion and Marketing: Freestyle Records 081 961 3889 
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BY ALAN JONES 
am runs out of steam 
One couldn't help but sympathise with Cliff Richard this week, when his 107th hit, 'More To Life', slipped a notch ffrom its debut position of number 23 despite a very strong 

• The higher they debut, the lower they peak. That's the odd experience of OMD, who've now taken three singles from their latest album 'Sugar Tax'. The first, 'Sailing On The Seven Seas', debuted at number 66, and eventually peaked at number three. 'Pandora's box' was next, debuting at number 59 and peaking at number seven. And tha latest, 'Then You Turn Away' debuted at number 55, but climbed only to number 50 before nosediving back down the chart 

It looked like a temporary setback, particularly as the song is getting weekly exposure as the theme to the new BBC TV drama series Trainer. But the record is clearly now in terminal decline, dipping last week to number 31. It brings to an end a run of eight consecutive Top 20 singles for Cliff, his best run since his heady popularity as a young one in the early Sixties. 

she would have charted many times in the 30s and 40s had there been charts then, so 

•here were.lS new entnes I Top 75 alhtirri: chart last k (thep;ihest>tally since ■© lamst a year-to-date of seven. "Among them m 
s. The late Marc Bolan i ex debuted at number fc "The Ultimate Cdliectioh 

peatetet 

34. to become 0 At 47, Kiri Te Kanawa has her first ever hit single with 'World In Union'. Tljaf s pjdet-thaa most female chart debutantes (men too, for that matter), but Grade Fields was all of 59 years old when she made her chart debut with 'Around The World' in 1957. It's probably true to say that 

the c mpari i is 

• Oleta Adams' recording of 'Don't Let The Sun Go Down On Me' is but the first single from 'Two Rooms', an upcoming celebration of the songs of Elton John and Bernie Taupin. Among the other recordings marking the 25th anniversary of the John/Taupin partnership are Kate Bush's 'Rocket Man', Rod Stewart's 'Your Song', George Michael's 'Someone Saved My Life Tonight', Sinead O'Connor's 'Sacrifice', the Who's 'Saturday Night's Alright For Fighting' and Eric Clapton's 'Border Song'. The 16-track album will be released next month. 

fair. Grade was born Grace Stanstield in Rochdale. Coincidentally, one of the younger women to have a number one hit was Liza Stansfield, also born in Rochdale. Despite sharing the same surname and birthplace, the two e not related. 

• Every year for the past 17 years, Texan band Gadfly have recorded a new version of Doris Day's hit 'Move Over Darling'. According to the group's leader Big Bill Gadfly they do it as a kind of snapshot of the band's development and influences. Over the years they've performed the song in a great variety of styles, some with more success than others. But it has always been interesting. Ditto Joe Jackson's four very different interpretations of 'Is She Really Going Out With Him' — but the world certainly doesn't need the 14 or 15 different recordings (mostly live) of Deep Purple's 'Black Night and there have been enough artists making disastrous attempts to contemporise their oldies for everyone to have learned their lesson by now, (the Beach Boys's cringeingly bad 1979 discotisation of their 
k f Her^Comes The Night' must be near the top of the stack) 111 they c< 
.JT ^ !!?f 'f!68! Tina Turner's horribly squawked rehash of Nutbush City Limits , her last hit with husband Ike in 1973, and Ami! Stewart s speeded-up, less elegant vt ' 'Friends'. 

THE 

I 
AVAILABLE FROM MONDAY 7.10.91 
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Walt Disney D209132 
i Park PolyGram Video 0711503 
LADY Touchstone HV 
KIDS Walt Disney 
Warner Home Video RES 11951 

Walt Disney D201022 
Out Virgin WD 942 

ie Heat! Silvervision WF 073 
landsome Video Gems 
OR SERIES Silvervision 
ie Lost... Walt Disney 0210822 
Warner Home Video RES 11709 

CIC 
n Concert BMG Video 

Touchstonea D410272 

Ml 

;ilD% 
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Target ' 081 686 3322 Panther Van Sales Representatives 081 459 1212 
Or to open a direct account, call ZYX Records 081 902 6398. ZYX Records Ltd., Trinity House, Heather Park Drive, Wembley, Middx HA0 1SX. Promotion and Marketing: Freestyle Records 081 961 3889 
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All things come, as they say, to those who wait, but after three tracks in as many years, Gordon Matthewman, rave addict, home studio fanatic and principal gale force behind Blow, could be forgiven for giving up. Since his popular debut club cut 'Go' in 1988, success has proved elusive. "I think a lot of those follow-up tracks ended up as DJ ashtrays," he admits. His self-produced groove 'Cutter' is, however, creating something of a whirlwind on London's turntables thanks to a buzz triggered by a dozen acetates. The insistent rave-meets-hip- house stomper blends live trumpet and spacious 
> "There simply isn't much trumpet among dance tracks for some reason," Gordon explains. "It's 
some stupid If there is any trumpet work then the producer it into the background!" Dbm Foulsham 

o 

THE 

AVAILABLE FROM MONDAY 7.10.91 

Congress's '40 Miles' is good news for UK techno. Unconcerned with the scramble for the dodgiest sample, the Croydon-based duo tap a garagey vein, armed with an honest hookline and a playful vocal melody. Not a hardcore banality to be heard. "Yeah, that's it," says Danny Mattock, one half of Congress, partnered by Danny Harrison. "We're not really into the hardcore side. I think a lot of DJs got behind '40 Miles' because it's different. People seem to like the slightly off-key vocals as well." The two Dannys, who also recorded the jazz-house track 'Look Up, See What's Going Down' under the name R.E.P., first met about four years ago at London's Bluebird Records. "We saw people making a killing out of making terrible records, so we thought 'let's get in there'." Davydd Chong 

10 (-) RIDE LIKETHEWIND East Side Beat 

aSratlmeiidc 
tlie new single 
©SffiD© fesnfe pECP [j©gl] Dsms]) 
12" mixes by paul oakenfoid and steve osbourne 

©QQG mow 

ORDER FROM YOUR CIRCA REP OR POLYGRAM (081 590 6044) 
12 • CD 

(7) HOLD ON (Hurley Mixes)-Clubland (BTECH12") (1) DREAM PARTY Digital Excitation (Mikki House 12") (3) I WANNA THANK YOU Sue Chaloner (Pulse812") (—) RED LIGHTER Rhythm Formula (Hi-BIAS12") (-) GOTTO HAVE YOUR LOVE Helen Sharp (Strobe12") (—) QUIET CHILD Sound Foundation feat Linda Wright (3 Beat 12 ") (-) INSSOMNIAK (Remix) D.J.P.C. (Bite12n (9) GOTTA HAVE YOU Ecstasy (House'N'Effect 12") (—) IN THE GHETTO Dread Flintstone (Label Scotti/Acid Jazz 12") (Whole 12") 
A guide to the hottest new club sounds, as featured on Pete long's Radio One FM show, 'The Essential Selection', broad- cast every Friday from 7.30 to 10pm. Compiled by sales returns from the following record stores: City Sounds/Black Market/ go Vinyl Zone (London); Underground (Manchester); 3 Beat (Liver- "; 23rd Precinct (Glasgow). 
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Oool Outs Moodswmgs 
During the summer of 1990 there were two m underground tunes which brought together good old Soul II Soul-style beats with hippyish songs. One was Zoe's 'Sunshine On A Rainy Day' the other was 'Spiritual High' by Moodswings. Everyone knows what has recently happened 
to the former and 'Spiritual High' now looks set to follow. Moodswings' original blue label version was a brooding 12- 
minule epic which combined the chanting from Donna Summer's 'State of Independence' ambiently swirling synthesisers and the "turn off your mind, relax and float down stream" lyric from The Beatles' 'Tomorrow Never Knows'. Not surprisingly, it went down a storm at last year's Glastonbury Festival and went on to become something of a Balearic end- of-night anthem. It was later picked up by Camden's Zoom Records and now gets the full big label push from Arista with new mixes and a new version featuring Chrissie Hynde singing the whole of State of Independence. Moodswings themselves are hiding behind a veneer of anonymity, but have issued a statement via Arista: "We are not techno whizzkids. We're not zany ageing anarchists. We're not soft dodgy DJs who take too many drugs. We work in the real world." Well, that really narrows it down. Andy Beevers 

-) FROM THE GHETTO Dread Flimstone Hottest underground groove of ' import cuts to happen in a long 1) CHANGE Lisa Stansfield 

( 2) IT SHOULD'VE BEEN ME Adeva 

( 3) GENERATE POWER Photon Inc (-) MOODSWINGS (REMIX) Spiritual High This mellow underground grc " r— singing 'State Of Independer 

D) INSOMMNIAK DJ PC 7) ES LA ROSA Latitude -) CANTTRUSS IT Public Enemy 

last year now has Chrissie Hynde 

Chuck 
(20) PERFECT LIFE/747 (REMIX) Soul Family Sensation One Little Indian (-) INNA WE KINGDOM MC Kinky More Protein Toasting, basslines and smooth, smooth singing. A cool tune { 5) MIRACLE System 7 Circa (-) ONLY ONE IN YOUR LIFE Botany Five Virgin Chilling out groove from this fast emerging Scottish outfit ( 4) YOU KNOW HOW TO LOVE ME Tafuri ffrr (-) SAY IT ABC 

- a happening cut all ro 

Oool Outs olubline 
0898 334334 

OrbM 

IE 

IKD" 

)BER 

Target ' 081 686 3322 Panther Van Sales Representatives 081 459 1212 
Or to open a direct account, call ZYX Records 081 902 6398. ZYX Records Ltd., Trinity House, Heather Park Drive, Wembley, Middx HA0 1SX. Promotion and Marketing: Freestyle Records 081 961 3889 
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j. Effect Records f 

(Underground! and Finger Snr 
COLOR ME BADD 
(Grtant/^ W0067T} 
by its Spanish whispering) is 

a t s 

(MCA/Uptown MOST 15 
ng (0-)114.6-0bpm The Original 

KELLY CHARLES 
(Champion CHAMP 12.283, via BMG) 

jl next week on Assegai Records : 94. via BMG). through which he larily recites in Thriller'/'War Of e Worlds' style parts of an anti-war em written 30 years ago by Peter Kayne (a planned Classical Mix 

Distribution (which wi cidentally, separate Revolver) has a long 

onfusingly as IMD (the corr butor code is just I) ... f Rushton and Andrew Komis's N 

masterminding Ih Edition and then Block, inlereatingi, , 
^EbW^ar. me sidawalkjiln the I37e.fllm aoot : rock n' roll DJ Alan Freed, shown re cerltiyon TV,'American Hot Wax' vou may be aware by now of Ralp Tee: -Who's Vyho In Soul Musi (Wledenfleld ■ IMioglgsiri);. Hot a rec jrd. a Bbox. ".Tag alphafaBtically 

HIJACK 'Daddy Rich' (Warner Bros W0064T} 

It looks like US im isnoe scene is growing: Toro jased SfreetsoUncf, which is di buted throughout the.US, Is to iai an eight-page section, devoted to UK industry. The. section, entitled UK, Word, wilt be:,compiled and written by former. Record Mirror editor and Cool Cuts epmpiler Tim Joffsry. The ijflfat edition is dirt soon, contact Ten on 10273) 773592 ... AND THE SEAT 

he Lost... Walt Disney 

7 • MC • 4 TRACK 12 • Streets 7th October • ROCKIN' MATE! 
)BER 

Target 081 686 Panther Van Sales Representatives 081 45S 
Or to open a direct account, call ZYX Records 081 902 6398. ZYX Records Ltd., Trinity House, Heather Park Drive, Wembley, Middx HAD 1SX. Promotion and Marketing: Freestyle Records 081 961 3889 
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TOP 30 MUSIC VIDFO TOP 15 

VIDEO THE OFFICIAL Hiusicweek CHART 
I 5 IcJlIgo^'ranningtime C^nl' | 5 | Cmego^wnning time Camo 1 [JgJJ THE LITTLE MERMAID Walt Disney 
1 lSLS0PAVAR0TTI:lnH¥dePark PolyGra77yidgen? 16" ,0 GLORIA ESTEFAN: Coming OutOf The.. SMV ... . Compilalion/lhr 490 882 2 LUCIANO PAVAROTTI: In The Park PolyGram Video 
2 ' 'S™3Li?UST0N:LiVelnCont:ert BMG

7^
d,e3? 16[S3MARCBOLAN^CompieteVideoBiog.Virgin 3 2 , THREE MEN AND A LITTLE LADY Touchstone H V " Comedy/1 hr 39 min D440742 

3 E3 rES™^0109""'"' Po'yGram/A&M 1 fin?1 AC/PC: Who Made Who WMV Bsssa Lompiiauon/oumin 0898793 ■ Compilation/24min 7567501143 4 PHI HONEY, 1 SHRUNK THE KIDS Walt Disney ^ UdJ Children's/1 hr 29 min D209092 MARCBOLAN: The Ultimate Video...Telstar IQ,, 6 MEAT LOAF: Hits Out Of Hell SMV Compilation/! nr22min TVE1036 "J Compil3tion/62min 49827 2 R , , TANGO AND CASH Warner Home Video ^ Action/1 hr39 min PES11951 R H?! JASON DONOVAN: Greatest Video Hits PWL „ THE CURE: Picture Show PolvGram Video    VHF20 '■*' Compilation/lhr 17min 0830963 R rT?1 SONG OF THE SOUTH Walt Disney Children's/l hr 30 min 0201022 C )5 MADONNA: The Immaculate Collection WMV Ofl,, . VARIOUS: Classic Opera Viroin " Compilation/55min 7599382143 6 Com|)j|at.on/lhr f w^23 7, 2 VICTORIA WOOD: Sold Out Virgin ' Comedy/55 min WD942 
7^comi°^hr1iom,?ri9inalGan9Ster 7599^493 22" ,6 

serious|y Live... Virgin Vision Q pm THE WAR OF THE ROSES FoxVideo u bldj Drama/1 hr61 min 180050 Q2 5J CARRERAS/D0MING0/PAVAR0TTI PolyGram Video OO, 7 YES: Greatest Video Hits WMV " Llve/1hr26min CFV11122 ' Compila.ion/lhr ISmin 8536501813 gi8 2 SUMMERSLAM '89: Feel The Heal! Silvervision " Sport/2 hr 45 min WF073 9 3 s MARC BOIAN: 20th Century Boy 4 Front/PolyGram 22 j 46 DANIEL O'DONNELL: An Evening With Ritz Compilaiion/57min 0836083 w Compilation/1 hr39min RITZVOOOS 10 a 2i CRIPFENDALES: Tall Dark & Handsome Video Gems ^ Special interesl/1 hr R1372 Q , SINATRA/MINNELLI/DAVISJR: Event Music Club 22 a M ROD STEWART: Tonight He's Yours! 4Front/PolyGram Uve/lhr43min MC2073 " ^ Live/1 Iir30min LE0 80132 112, 2 THE SECOND ANNUAL SURVIVOR SERIES Silvenisron 
11 s ,9 STATUS QUO: Rocking Through Years 4 Front/PolyGram 26 to „ ALICE COOPER: PrimecutsCastle Music Picture 1 ■ Compilation/lhr 43min LED80152 '■u", "compilalion/lhr CMP8050 12 6 ,2 DUCKTALES: Treasure Of the Lost... Walt Disney "■ Children's/t hr 0210822 12 7 ,s LUCIANO PAVAR0TTI; Pavarotti Music Club/Video Col THE JAM: Greatest Hits PolyGram Video Live/lhr 17min MC2003 ™ Compilation/lhr 0834363 13,6 „ LETHAL WEAPON Warner Home Video " Action/1 hr 45 min PES11709 12 b q jAS0N OONOVAN: into The Nineties Castle Music Picture Ofi, , QUEEN: We Will Rock You MusicClub Lve/lhr CMP6049 ^ Live/lhr30mm MC2032 14, , BLACK RAIN CIC Action/2 hr VHR2400 14,6 4 CLIFF RICHARD: Rock In Australia Music Club/PMI yQn , PINK FLOYD: The Wall PolyGram Video " Live/lhr 15min MC2056 3 Compilation/1 hr35min CFV08762 1 4 e 3 WHITNEY HOUSTON: Live In Concert BMG Video Music/1 hr 20 min 791137 1476 27 EURYTHMICS: Greatest Hits BMG Video Tfl . PHIL COLLINS: At Perkins PalaceMusicClub/PMI 3 Compilation/lhr35min 791012 OU " 1 Live/55min MC2059 15, ( PRETTY WOMAN Touchstonea Comedy/1 hr 55 min • 0410272 

4 

THE HOTTEST IMPORT 

L . A . STYLE 

mm. ibowi II 

Cat. No. ZYX 6586-12 

V4#,- RELEASED 7th OCTOBER 

ORDER NOW FROM: European Music Services 0442 232907 Greyhound 071 924 1166 Streets Ahead (Northern Ireland) 0232 323160 Target 081 686 3322 Panther Van Sales Representatives 081 459 1212 
Or to open a direct account, call ZYX Records 081 902 6398. ZYX Records Ltd., Trinity House, Heather Park Drive, Wembley, Middx HA0 1SX. Promotion and Marketing: Freestyle Records 081 961 3889 
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3 K a a DON'T CRY 
Guns N' Roses 
20TH CENTUR^ 
Marc Bolan &
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CO OO <3^ Oh !& fR] CO hO - C3 CO OO m Oh El cn n 4^ CO rs» 3 
ALRIGHT (THE SASH 

MIXES) Urban Soul 

9 BRIDGE OVER TROUBLI 
PJB feat Hannah And Her Si 

9 
D0MINAT0R 

Human Resource 

, (EVERYTHING 1 DO) 1 
IT FOR YOU Bryan Ada 

^WIND OF CHANGE 
Scorpions 

U 
1. < 
li cp O < 

D PEACE 
Sabrina Johnston 

, 
SUCHAGOODFEELI 

Brothers In Rhythm 

3 LOVE TO HATE YOU 
Erasure 

. 
CHARLY 

Prodigy 

r LET'S TALK ABOUT J 
Salt-N-Pepa feat Psychotr 

i 
WHAT CAN YOU DO 

FOR ME Utah Saints 

^GET READY FOR THIS 

s o 
f £ g 

mBEST OF YOU 
Kenny Thomas 

, 1 WANT YOU (FOREV 
DJ Carl Cox 

1 INSANITY 
Oceanic 

EVERYBODY'S FREE 
(TO FEEL GOOD) Roza > £ O i o 

o Z O 1-52 S 
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Prince &

 The New Power General 

33 IS IT GOOD T( 
Heavy D
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27 JACKY 
Marc Almond 
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^ Love Revolution 
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TOP 75 ARTIST ALBUMS 

THE OFFICIAL ihusicweek CHART 
|«| Artist (Producer) Lab ol/Cassotte (Distributor) | | jai(Producsri Label/Cassette (Distributor) 
* -m. WAKING UP THE 1E3 NEIGHBOURS® a—4.f. 38 31 5 Ma^ipl^Mril'^SP, Columbia4671B94 (SMI 

n ON EVERY STREET t. 3 3 Dire Straits IKnopfler/Oire Straits) 
3971642/3971W1 39 a/ is e^TREME IIPORNOGRAFFITTI • ASM39531311/1 ^ Extreme (Wagener) 3953132/3953131 Venigo 5101604(F) anrm SERIOUSLY ORCHESTRAL O VirginRPOMCllR -tu Ud Louis Clark/RPO (Clark) RTOCOl/RPOlPl Q USE YOUR ILLUSION 11 J 1 2 Guns N'Roses ICImk/GurrsN'Roses) GeffenGEFC 244201BMG) GEFD24420/GEF 24420 41 23 2 PROGENY OneUllle IndianTPLP 32C(P) The Shamen (Various) TPlP32CO/rPLP3! k FROM TIME TO TIME ■ THE SINGLES COLLECTION • 5 Paul Young Ilalhani/Variousl Columbia 4688254/4688252/4688251 (SMI 42 E3 HELP YOURSELF VirginTCV2fWI ; " Julian LennonlEmn) CDV2668/V2668 r , USE YOUR ILLUSION 1 3 2 Guns N'Roses ICIinWGunsN'Roses) GeffenGEFC 24415 (BMG) 43 33 , TIMESPACE ■ THE BEST OF STEVIE NICKS • Slevie Nicks (Vanousl EMITCEMD102M:DEMD1024EMD1024|EI c- THE ULTIMATE COLLECTION 0 4 2 MatcBolan&TRexlVisconii/Bolanl TCO25SS 44 35 ,GUARANTEEDO RCA PK 75055 IBMGI Level 42 (Level 42/Batiafoul PD750S5d,L 75055 71^] TROMPELE MONDE 4ADCADC1014(P) 45 40 2 NIGHT GRANDE HOTEL mcamcacio306|bmgi Nand Griffith (Van-Hooke/Atqem) MCAD10306/MCA10306 o wsij SCREAMADELICA 0 LUJ Primal Scream |WealhetaWrb/Mnier/PSI CRECD076/CRELP1076 46 47109 RECKLESS * 2 A&MAMC50131F1 Bryan Ada mslAdams/Clearmountaml CDA5013/AMA5013 Q p-w CEREMONY b J UJ CulilZiiol eggars Banquet BEGC122 (W) BEGA122CO/8EGA122 47 28 NO PLACE LIKE HOME Venigo5102304(F) Big Country (Moran/Big Country) 5102302/5102301 in rm ROCKTiL YOU DROP lU UJ SlalusQuolRossi) 48 36 2 ^Ru|UeiW ) Arista411922IBMGI 

11 t,q OUT OF TIME *2 11 REM lUtt/REM) Warner Brothers WX404C (W) 7559264962/WX 404 49 48 9 MOVETOTHIS. Polydor8495034(Fl Cathy Dennis (Oennis/Bodger/Danny D/Rodgers) 8495032/8495031 IT 7 MR. LUCKY0 John Lee Hooker IRogers/Cooder/Samana) Cf) 53 HONEY LINGERS London8282594If) Voice OfThe Beehive (Various) 8282592«282591 iq , GREATEST HITS 10 Jason Donovan ISiockWalerman/Aiikenl PWIHFC20(W) HFCD20/- El 26 2 LAUGHINGSTOCK Verve8477174|FI 0 Talk Talk (Friese-Greene) 8477172/847717) 1A JOSEPH AND THE AMAZING TECHNICOLOR.,.® ReallyUselul Jason Donovan/Cast (Uoyd Webber/Wright) 51113(W5111302S11301(F| 5? 41 , "I DAMNATIONS Big Cat ABB 101C/AB8CD101 (RTM/P) Carter-The Unstoppable Sex Machine (Palmer/Sex Machine) AB8I01 IE „ ,t LOVE HURTS* ,J " CherlVatious) GeffenGEFC 24427 (BMG) 6EFD24427/GEF 24427 53 44 2 s"H d "j /B IC DON'T TRY THIS AT HOME lu Billy8ragg(Showbiz/Marr) Go! Discs 8282794(F) 8282792/8282791 5d 34 .TERMINATOR2(OST) VareseSa,ab3ndeVSC5335|PI ^ BradRedeNFiedel) VS0 5335A/S5335 17 ,3 2a GREATEST HITS *4 RCA PK 74856 (BMG) PD74856/PL 74856 55 38 3 RPTUAL OF LOVE WarnerBroihersWX41ICIWl 
IP „ „ TIME, LOVE & TENDERNESS i ,u Michael Bolion (Afanasieff/Boiion) 4678122/4678121 55 46 jMETALLICA® Venigo51(!02241R Meiallica (Rock/Heriield/Ulrichl 5100222/5100271 1 q THE IMMACULATE COLLECTION * 6 SireWX370C|W| Madonna (Various) 7599264402/W7320 C-jf LEISURED Food FOODTC 5(E) Blor(Thotne/SlreeV8luc| F00DCD&F00DLP6 
Of! ,2 , HYMNS TO THE SILENCE Van Morrison IMornsonl Polydor 8490254(F) CO ROLL THE BONES All3niicWX436C(W) JO RushtHine/Rush) )567822932AVX436 91 BEVERLEYCRAVEN® 1 Z' 21 BeverlevCraven(Samwe!l-Sm:lh) Epic 4670534 (SM) 4670532/4670531 KQ , 3 GREATEST HITS® Polydor8495544/8495542(F1 TheJamlSmiltvParry/Coppersmilh'Heaven/Wilson/Jaml 8495541 IS 

CM CM ZTTZTT9C(W) 9031745572/ZTT9 cn THE VERY BEST OF ELTON JOHN *6 Rocket8469474 (F| M Elton John (Oudgeon/Thomas/John/FranksAVas) S4E9472W6M71 
23 25156®AT°UTO,:HELL*3 

^^CDX 8241MPC 82419 51^3 MUSIC FOR THE PEOPLE lnierscope7567917374|W| i U 1 Marky Mark & The Funky Bonch GVahlbergl 7567917372/7567917371 
24 16 5 THE SPECIALS SINGLES 0 2ToneZCHRn 5010(E) 1 CCD 5010/CHRn 5010 59 LEGEND *4 TuflGongBMWCXI/BMWCDI/BMWXIIFI Bob Marley And The Wallers (Matley/Wailers/Blsckvrell/Smiihl OC „ SUGAR TAX® OMDIOMD/Gray/Richaidsl CDV2648A/2648 63 56 27 VAGABOND HEART * WamerBrolhe.sWX408a7599Z65982(WI 
OR 2[, „ FELLOW HOODLUMS® Deacon Blue (Kelly) Columbia 4685504 (SM) 5d ,, „ THE STONE ROSES Silvenone0REZC502(P| The Slone Roses lleckiel OREZCDS02/OREZLP502 27 ,9 7 C.M.B. • Giant WX425C(W) 7599244292/WX425 55 « 12 INTO THE GREAT WIDE OPEN 0 MCAMCAC10317IBMGI Tom Petty & The HeanbreaketslLynnel MCAD10317/MCA10317 
28 22 12 ESSENTIAL PAVAROni II + Decca 4304704(F) 4304702/4304701 55 63 , SHAKE YOUR MONEY MAKEROOe(American8425154IF) The Black Crowes (Drakoulias) 8425152/8425151 
29 El WORLDWIDE EverylhinqBol The Girl IE8TGI bianco y negro BYNC 25 (W) 9031753082/BYN 25 67 61 65 ™E E

p
SSEN™L PAVAROHI * 3 Decca4302104IF) 

30 29 25 JOYRIDE * Rosette lOfvrCrmanl EMITCEMD1019IE1 5R ,2 5S LISTEN WITHOUT PREJUDICEVOL1 *3 Epic 4672954» uo George Michael (Michael) 4672952/4672951 31 j,, „ GREATEST HITS 1977-1990 * Epic 4675414 (SM) 4675412/4675411 69 7, 34 'NTO THE LIGHT* Epic4677824|SMI 
32 IS] t

mothers heaven Mercury 8485784(F) 8485782/8485781 7(1 13 GONNA MAKE YOU SWEAT Columbia4678144ISM) 'u C&C Music Factory (Cliviiles/Cole) 4678142/4678141 OO 2. . OF THE HEART, OF THE SOUL & OF THE CROSS O PM Dawn (PM Dawn) Gee Street GEEMC 7/GEECD 7/GEEA 7 IF) 71 6, 26 MAMASAID® Virgin America VUSMC31 (F) » 1 Lenny KravitzlKravitl) CDVUS31/VUSLP31 
34 32 UNFORGETTABLE-WITHLOVEO EiektraEKT9iCiWl NataEeColelUPumal 7559610492^KT9) 79 13 ELECTRONIC® Factor,FACT290C(PI **■ Electronic (Sumner/Mart) PACD 290aCT 290 31; 3, .THE VERY BEST OF... MM397165«976I52|F| HerhAlirenlAipFn/Mnss/Badara/JimmyJam/le'rris/Smilh) 3971652/3971651 70 „ .ROCK THE HOUSE'LIVE' CapitoiTCESTU2151|EI 'J HeanlErwin/Heanl C0ESTU2154^STU21M 
36 ES nevermind ll'—" NSrvana (VioiNirvona) OGCDGCC 24425 (BMG) D6CD24425/DGC 24425 70 THE BEST OF ROD STEWART * 2 1x1 Rod Stewart (Various) K9260342/WX314 
37 „ , DON'T GET WEIRD ON ME BABE PoiydorlFI ' 2 yoydCoielteHahet/Hardlman) 5110934/5110932fl110931 75 rg GOLD MOTHER® Fonlana84859541F| i ^ James IBooin/Gott/GlenniKGarside/Norton) 8185952/8485951 

TOP 20 5octoberi991 

COMPILATIONS 

I rm NOW 123 DANCE 91 
2 2 2 THE POWER AND THE GLORY •Venigo 6103604 (Fl 

GROOVY GHETTO ARC 925602/ARC 921 

MOMENTS IN SOUL O 
7 rm ABSOULTION-ROCK ALTERNATIVE WAY (F) ' Various Polydor8457474/8457472/8457471 

q rm reactivate vol 2: phasers... Read beactmc 2 ibmgi MM Various  REACTCD 2/REACTLP 2 

1? .... THE ESSENTIAL MOZART • Decca 4333234 IF) 1 ^ Various 4333232/4333231 

OLD GREY WHISTLE TEST-BEST OF THE TEST ' ^ VariousWindsong Internaiional OGWTMC1/OGWTCD1/OGWTLP11P) 15 ^ SOUL DECADE-THE SIXTIES Moiown ZK 74816 IBMGI 
1R ,,,, PURPLE RAINBOWS • Polydor/EMI8456344(F) ' U Various 8455342/8455341 
17' „ Q-THE ALBUM VOL 1 TCP 2522/STAR 2522 
1 8 " 50 THE L0ST B0YS !0ST, ' 
19 « 

ARTISTS A-Z 
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TOP 40 
CLASSICAL ALBUMS 

THE ESSENTIAL MOZART 
BRAHMS: VIOLIN CONCERTO 
HOLST: THE PLANETS 
MENDELSSOHN/BRUCH/SCHUBERT 
ELGAR: MUSIC FOR VIOLIN & PIANO 

N: PROSPERO'S BOOKS 

11 ELGAR^CELLO CONCERTO ^ 4,63542)1 
PUCCINI: MADAME BUTTERFLY (HIGHLIGHTS) 

j VIVALDI: CONCERTOS 
BEETHOVEN: SYMPHONY NO 5 

S; SYMPHONY NO. 5AIIOUN CONCERTO 

BERNSTEIN IN BERLIN; BEETHOVEN 9th C 

0 1 ELGAR: CELLO CONCERTO/SEA PICTURES 
IQ ELGAR^CELL^CONCERTO/ENIGMA VAftSCo^uf^a^Mas^enwofLs 
Tl ESSENTIAL HIGHLIGHTS: SWAN LAKE Royal Opera Houso 
w 
11 
11 15 
16 .. 
17 . 
18 .. 
19 . 
20 » 
21 i 
22 
23 
24 » 
25 
26 
27 » 
28^ 
29™ 
30 . 
31 3. 
32 « 
33n 
34 « 
35 - 
36k 
37 . 00 , VIVALDI: CELLO CONCERTOS 
39 
40 « 

^ PUCCINI: TOSCA (HIGHLIGHTS) * Rescigno/NPO  SUK:ASRAEL SYMPHONY 
ORFF: CARMINA BURANA 

: SLEEPING BEAUTY Ro 
„ VAUGHAN WILLIAMS CONCERT 7 Marriner/ASMF  
M VAUGHAN W1LUAMS: 
B GERSHWIN: RHAPSODY IN BLUE 

Dl: FOUR SEASONS 
!4 MOZART^REQUIEM 
v RAVEL: SHEHERAZADE,MOTHER GOOSE 
„ VAUGHAN WILUAMS: •' Hyiir.;,PO  1 
w SIMPSON; SYMPHONY No.10 
a BEETHOVEN: VIOLIN CONCERTO 

n CHOPIN: PIANO CONCERTOS J F r f V - i_ !• MONTEVERDI: VESPERS OF 1611 

DISTRIBUTION: 
INDIE SINGLES' 

Erasure10 
SUCH | A I 

ENERGY FLASH (EP) 
THE HOUSE IS MINE 

kN BREAK.,./FILTHY 

MOVE ANY ANY MOUNTAIN 
EMOTION 

TEENAGE WHORE 

1 Kpl|asKmMI1 

, PLANET^LON 
1 Erasure^5 

39 »4 jr052pRR0WS TEARS (Ep) 
40 « 5 45v(EP) 

niSTRIBUTION: INDIE ALBUMS1 

2- ■ PM 
3 ^M»NsfxMa 

' Thltone?'' J 
5 * 5 BEdffielT0R 2 ' 0S 
C M , THE STONE ROSES 
7 l 3 slowd ve^ 

„ EN-TACT^ 
OLD GREY WHISTLE TEST ■ BEST.. lindsong InL OGWTLPIIPI 

COUNTRY ALBUMS 
2 r™1 THE LAST WALTZ 

EAGLE WHEN SHE FLIES 
SWEET DREAMS MCA MCGC 6003 IF) 

6 LONE STAR STATE OF MIND 

)0 BRAND NEW DANCE 
TIME PASSES BY 
ABSOLUTE TORCH AND TWANG 
LimE LOVE AFFAIRS 

PUT YOURSELF IN MY SHOES 
IF THERE WAS A WAY 

FOLK/ROOTS 

3 age THE RHYTHM OF THE SAINTS 
, ONCE IN A LIFETIME-LI Chrysalis ZCHR1695 (El 

7 . SMOKE AND STRONG WHISKEY Newber _ Christy Moore cr 

Telstar STAC 2355IBMG) TCP 2355'STAR 2355 
S, SEARCHUGHT ' Runr.n 9 s PASTPRESENT 
IQ ( RUMOR AND SIGH 

18 classic JLH tracks from the late 1 940's and early 1 950's, 
remastered from the original studio recordings. 
Real vintage Hooker - the stuff that Blues are made of. 

.. an admirable introduction to Hooker" 
,. ripe and raw" 

Jazz FM Magazine 
Complete CD and Hi-Fi Buyer 

HALF A STRANGER - JOHN LEE HOOKER - MDCD 903 (Compact Disc only) 
. No longer a stranger as it's available now on Mainstream Records 

- the blues, jazz and good music people. UK distribution via KOCH International on 081 749 7177 

INTERNATIONAL zzmm 
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TOP 80 DANCE SINGLES "" 

THE OFFICIAL rausirweek CHART 
.2 | | Title Label „2-, | « | Art's, (Dllufbiltorl III Artist (distributor) 

A WANT YOU 1 (FOREVER) ■ DJ Carl Co* Pe 

25CnSE,^<"'BIEST EP QI-— CAN'T TRUSS IT , JO CtiH Public Enemy Del Jam (USAI4473869 llmportl 
26. ■|.SGVFL*S"|EPI RSrS RSUK 3 (RTMIPI oc , SIMPLE JEALOUSY 36" Sindecut Virgin VST 1375 IF| 

fecto PT 44886IBMG) 97 , . DOMINATOR £■1 ' Human Resource R&S RSUK 4IRTM/P1 OT —n DO YOU THINK THIS IS AN OUNCE? Cheeba Wizard 37 Ea Cheeba Wizard HUM URBANT3 III 
2CSJSTTh

0oFJou empo COOLX 243(E) 90 . SHE GOT SOUL ^0 13 ' Jamestown/Jocelyn Brown A&M AMY 819 IF) 07 rnn don't say that irs over 3/ ffiUtoi Arista 614444IBMGI 
o , a SUCH A FEELING J Bizarre Inc Vinyl Sol lion STORM 32 (SRD) 9Q ,s 5 PEACE " Sabrina Johnston EaslWestYZ616T(WI ■jo rm the head hunter (ep) jy ma 4 Hero Reinforced RIVET 1208ISRDI 
4 m ffrr FX 165(F) on » « BRIDGE OVER TROUBLED WATER JU 26 ' PJB/Hannah& Her Sisters Dance Pool 6565466 ISM) An « „ DREAM ABOUT YOU 4U33 D'Bora PolydorPZlSl (F| 
r , , EVERYBODY'S FREE (TO FEEL..) D3 Rozalla PuIse-812LOSE13 (BMG) OI , THE PRESSURE PT 1 J' 2 Sounds Of Blackness PerspectivePERT816|FI a A , 20,000 HARDCORE MEMBERS 41 28 3 Messiah Kickin KICK 8 ISRDI 
6 ^ BTINE FROM HELL HUMURBANEP2(I) 09 rm Rockin' romance (i go slow) OC UiU Joy Salinas Dead Dead Good GOOD 6TIW) ^2 a 2 CHECK THE RHIME Jive JIVET284|BMG| 
7. , THE HOUSE IS MINE ing High RSN4 (SRD) 33 gGYE D-2one DANCE OUR (SRD) aq , WHAT CAN YOU DO FOR ME 40 25 7 Utah Saints ffrr FX 164 IF) 
8 E3 va

uis
s
E EP V0L 3 JU.P, ' & Pumpin' 12TOT16 OA ,, , INSANITY Oceanic Dead Dead Good GOOD 4TIRE/P) A A 15 , SOMETHING SPECIAL 44 15 2 Npmad Rumour RUMAT 35 IP) 

g ^ G!VE 'T TO ME BABY ^ ^ ^ 
TOP 10 

AC,, , BLACK STEEL (EP) 40 12 2 Forgemasters Network NWKT30 IP) 
1 n a , ALRIGHT (THE SASHA MIXES) ID" ■' Urban Soul Coollempo COOLX 244 IE) 46 13 SiT RICHWarnerBro.hers,USA,92175,Oflmpor.) 
11 H R|DE

l O^THE RHYTHM ^ ■ast West A 7602T (W) 
DANCE ALBUMS 

/17 7 LONG HOT SUMMER NIGHT t/ 30 7 JT Taylor MCA MCST1567 IBMG) 
12 isir.t. Biq Life BLRT 62(F) AO,, , MOVE TO THE MUSIC '»0 38 2 MonicaDeluxe CTCn33(BMG) 
10 la , is IT GOOD TO YOU •J Heavy D&The Boyz MCAMCST1564(BMGI II 1 AQ rm HE" MCA MCST 1575 (BMGI 
14 ^ GET READY F0R THPWLC linental PWLT206 (W) 

5 S Label/LP/cassette cn rm rhythm formula (ep) OU ma Red Light Hi-Bias HB011 
1 c rm GET YOURSELF TOGETHER i 0 bJd Young Disciples Talkin Loud TLKX15 IF) 1 FEEL THE NEED 1 EiJjTTaylor MCA MCA 10304(MCAC 10304 (BMG) R1 rm YOU CHANGED ME FOR THE BETTER 3 1 ma Omar Chandler MCA MCST 1561 (BMGI 
1 R „ , EXTERMINATE ' O OMS Productior 1 House PNT 032 (Self) 2 QJJ REACTIVATE VOL 2; PHASERS...^ C9 M , IVORY Skin Up Love EVOLX4IF) 
1 7 E3 THESE ARE MY PEOPLE ;love12LOVE2(BMG) O . , CLASSIC MELLOW MASTERCUTS VOL1 « Various Mastercuts CUTSLP3/CUTSMC 3 (BMG) gg 59 6 WITHOUT YOU (ONE AND ONE) 
-j g 24 2 COME INSIDE ^ Brothers W0058HW) A PRH NOW DANCE 91 t UU Various EMWirgin/Polygram NOD 7/TCNOD 7 IE) c A ,, ., THE SOUND OF EDEN Shades Of Rhythm ZTTZANG22T(W| 
1 Q ,9 2 GOD OF ABRAHAM '3 MNO A&M AMY 820(F) c , 6 ROAD TO FREEDOM J Young Disciples Talkin Loud 5100971/5100974 |F| cc ., , SUNSHINE ON A RAINY DAY JJ Zoe M&GMAGX 14(F) 
2Q 6 7 HOUSECALL ^ ^ Epic 6573476 (SM) C pm LALA MEANS 1 LOVE YOU O LldJ Lala Motown 2L 72753/2K 72753 (BMG) cc 3, , BOULEVARD OF BROKEN DREAMS Beatmasters RhylhmKing/Epic6573616ISMl 
91 ., 6 LET'S TALK ABOUT SEX *■' Salt-N-Pepa flrrFX162(F| 7 3 , RITUAL OF LOVE ' KarynWhite WarnetBrothersWX4ll/WX41lC(W) C7 „ , MAKIN' HAPPY j' Crystal Waters A&M AMY 790 IF) 
99 ,7 . SUCH A GOOD FEELING Brothers In Rhylhm 4th- i-B'way12BRW 228(F) O , , BOYZ 'N' THE HOOD (OST) 0 Various Qwest 7599266431/7699266434 (Wl CO „ 21 BELONG TO YOU JO Whitney Houston Arista 614727 (BMGI 
90 . CHARLY AJ 1U 8 Prodigy XLXLT21(W) Q . ,PROGENY j TheShamen One Little Indian TPLP 32/TPLP 32C IP) cn 27 6 GETT OFF JJ Prince/New Power Generation PaisleyParkW0056T(WI 
9/1 . , MENTASM ^ Second Phase R&S RSUK 2 (RTM/P) 1 n , THE RHYME SYNDICATE lU'" Various Warner Brothers RAP 1/-(W) cn ., , SOMETHING GOT ME STARTED OO 3 Simply Red EastWestYZ614T(WI 

ADVERTISEMENT J):- * ft ADVERTISEMENT 
081 961 5818 

& WEEK 
REGGAE DISCO CHART REGGAE CHART REGGAE ALBUM CHART 

1 ID THE WAY YOU LOVE ME D-Fex-GonjaAih StushSTU005 11 (12) LEGGINGS Sweetie Irio&frantae Pool Mongo 12 MNG789 1 (1) REGGAE HITS VOL. lOVonous Jet Star JELP1010 
2 (3) THE MORNING AFTER Anthony Rich Progressive PSP019 12 (14) TEASECobro Ruff Groove RG0I 2 (3) CAPLETON GOLD Copleton ChormCRLPS 
3 (4) SPECIAL GUESTCopleton OulemotionolOvtOOl 13 (13) STRANGER IN LOVE DovoFluxy Rough Groove RG004 3 (2) LETHAL WEAPON Cotty Ronks Ponthoos. PHRILP 23 
4 (3) HIPPITTY HIPPITTY HOPPopoSon Chorn.CRT61 14 (15) WILD FLOWERSonchoz DigitalB/DBT6 4 (5) SET ME FREE Gregory tsoaa BlueMountain BMIP047 
5 (6) 20 MAN DEAD CuayRonk, 4 Tony Rebel Cho™CRT63 15 (16) HALF IDIOTCultyRonks&MorcioGriffilhs Pcnlhoose PHRI26 5 (4) BOUNTY HUNTER Ninjomon BlueMountain BMLP048 
6 H MISTER VIBES P. Hvnningole Slree.tribes 5V015 16 (-) JOY IN THE MORNING FreddieMcGreggor Bi9ShipBST2 6 (7) TRUE BORN AFRICAN U Roy AHwaARIlP071 
7 (9) HYPNOTIC LOVE Ph,lip Leo Breolingloo^BLPTOla 17 (20) MISS WIRE WAIST Scotty Ch.nnCRT66 7 (6) 1 CANT WAIT Sanchez Bloe Mountain BMLP 049 
8 (81 MONEY TALKS Cutty Ronks Charm CRT 65 18 (10) HUGMEUPFroggaRonks ChormCRT60 8 (11) AS RAW AS EVER ShobboRonks ColumbioE 47310 
9 (5) SOMEBODY Copleton Block Scorpio TBS 11981 19 (-) DAY DREAMING locelynBrown AriwoARI125 9 (10) SOCA HITS VOL 2 Vonous CER RccordsCERIP 002 

10 (11) LOVE-U-DOWN Uoyd Brown tovelighl LVL 002 20 (-) BE PATIENT Cob,0 whitoloboiFASS 10 (8) REGGAE SOUND WAR VOL 1 Vodoo, Btock Scorpio DSR11868 
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MEDIA 

EXPOSURE 

PROMOS 

separates 
Adams' two videos at the 

for Everything I Do tops the chart for the third month running after earning over 18 minutes airplay in the four weeks to September 21. The runner-up, Can't Stop This Thing We Started, was directed by Kevin Godley for Medialab. With Adams' popularity at such a peak, one reason for the videos' heavy exposure has been his absence from the UK. "The challenge was to sustain video exposure by targeting every TV slot we could get," says Julian Spear, A&M's director of promotions. "It's started to have a momentum of its own, but we could never have done it without videos of such excellent quality," he adds. 
MONTHLY RUN-DOWN 

1 Everything I Do Bryan Adams (18.22) 2 Can't Stop This Thing Bryan Adams (16.34) 3 Love To Hate You Erasure (14.52) 4 Saltwater Julian Lennon (13.59) 5 Peace Sabrina Johnson (9.19) 6 Something Got Me Started Simply Red (9.14) 7 Let's Talk About Sex Salt N' Pepa (8.29) 8 Good Vibrations Marky Mark/Funky Bunch (8.22) 9 Breathing Is E-Zee E-ZeePossee (8.19) 10 Sunshine On A Rainy Day Zoe (7.16) 

F luggers miss out 

on TV music toom 
With a clutch of new shows currently in production, music on TV looks set to receive a much-needed boost. Network 3, ITV's graveyard- shift replacement for Night Network, has most on offer with at least three new shows due in the next six months. The new schedules do not, however, herald a bonanza for record company promotion de- partments. The trend kicked off by Mike Mansfield's new late night concert series Cue The Music is firmly towards unpluggable big budget live productions. The stage is also the setting for both Meridian's projected series Saturday Night In and the planned music show from Granada TV's new production company Sirius. Although both Dance En- ergy and The Word return for new series this month, they stick largely with club-orien- tated acts. And with a reduc- tion in music content expected from erstwhile havens such as Jonathan Ross, times look thin for pluggers. Juliet Macdonald, senior di- rector of Go! Discs, says the situation is extremely worry- ing. 'There have never been enough to go round, but in the past at least several artists had a chance on each show," she says. 'The move towards one-off specials means a fur- ther reduction; it's getting harder all the time." Go! Discs has recently set up a new production company Go! TV and is considering various music projects, though it will not have anything ready for January's schedules. As Macdonald points out, although Top Of The Pops' format may have opened 

IN PRODUCTION 
Show title Production company 
Dance Energy Activate Dance magazine BBC2 from Ocl 14 6.30pm 
The Big E Nicky Home European chart Fridays 11pm ITV winter 
Supersonic ill MME 
Saturday Night In Meridian 

Magazine, European emphasis 
Live concert 

Sundays 00.30am ITV Winter schedule Sal/Sun 1.30am ITV winter 

The Globe Holmes no. available 
Sat/Sun 1.30am Sat/Sun 1.30am seeking sponsors 

Associates -£•£ 
unnamed Sirius live ooncan scheduled 

the show to plugging for the first time in its history, it is in fact bucking the trend. On Network 3 in particular, plug- ging opportunities in the new schedule will be limited. The Big E, made by Nicky Home, centres on the Euro- pean chart while MME's forth- coming Supersonic III will be a half-hour magazine pro- gramme with a continental emphasis. That will probably mean that featured acts must have a pan-European profile. Cue The Music, meanwhile kicked off its 26-week run on September 22 with a Bee Gees concert. Most of the acts it is featuring are so big that they barely need the promotion. "Cue The Music? It's OK, but I would really love to see a serious music programme that was like Q magazine," says Malcolm Hill, head of pro- motions for Capitol/Parlo- phone. He adds that concerts 

can cause promotional timing problems when the record company doesn't know when they are going out, he adds. "We don't need concerts in the middle of the night; give me a show at 6 or 7pm, on BBC2 or Channel Four, that examines music seriously," says Hill. Meridian's Saturday Night In looks like the most hopeful new live showcase. A convert- ed London bus will visit clubs and venues around the coun- try, featuring a broad range of 
Meridian producer Crispin Buxton says: "It's about cap- turing acts performing in the size of venue that we all know is the most exciting." Meridian's bus may be one of the few remaining vehicles for pop music where the record companies are not just passen- gers. Stu Lambert 

MONDAY SEPTEMBER 30 
Wogan featuring Cathy O Dennis, BBC1: 7-7.30pm, 
Band Explosion featuring OFive Thirty, Intastella, Atom Seeds, Chapterhouse and Teenage Fan Club, BBC2:6.40-7.10pm. 
TUESDAY OCTOBER 1 
What's That Noise featuring OTake That, BBC1: 4.35-5pm. 
WEDNESDAY OCTOBER? Sixthirtysomething O featuring Gary Glitter and Latoya Jackson, Channel Four: 6.30pm-7pm. 
THURSDAY OCTOBER 3 
Top Of The Pops. First show Ofrom the Estree Centre, BBC1:7-7.30pm. 
FRIDAY OCTOBER 4  
The Happening featuring OThe Jeff Healy Band, Channel Four: 11.05-12.05am. 
The James Whale Radio OShow. New series, ITV: I.05-2.05am (regions vary). SATURDAY OCTOBER 5 
The ITV Chart Show, II.30am-12.30pm. 
Prince: A Profile By Paul l'""' "j Gambaccini, Radio One: 2-3pm, 
Texas Concert featuring OLavelle White, Pete Mayes and Clifford "Honky Tonk" Scott, BBC2:8.45-9.30pm. 
Status Quo — Rockin' All OOver The UK, Channel Four: llpm-midnight. 
SUNDAY OCTOBER 6 
Cue The Music featuring OELO, ITV: 12.20-1.15am (regions vary). 

ALISON MOYETftTHIS HOUSE 
mm THE STUNNING NEW SINGLE 7". CD . CASSETTE 

M M 4 TRACK CO SINGLE INCLUDES 
THAT OLE' DEVIL CALLED LOVE 

r 3 ^ & LOVE LETTERS ■ gM JB AVAILABLE FOR THE FIRST TIME ON CD : 

657515 7.2.4 
ORDER FROM SONY MUSIC OPERATIONS TEL: 0296 395151 

MUSIC WEEK 5 OCTOBER 1991 27 



FEATURE 

Can music temp 

More than 90% of 
the population 
listens to the radio, 
yet three-quarters 
say they do not buy 
records regularly. 
Caroline Moss looks 
at ways in which 
the industry can 
catch the many 
potential customers 
who are still 
slipping through 
the record 
industry's net 

With the highest per capita spend on music in the world, the UK record industry could be forgiven for resting 
Last month, however, it suffered a jolt. In the first of a new series of Gallup polls, 76% of a 10,300 sample said they hadn't bought any records in the previous four weeks. And although CD is the industry's biggest money-spinner, the latest research reveals ownership of CD players is still limited to 26% of households. That leaves three-quarters of the population who are slipping through the industry's product-driven publicity net. It's at times like this that some people in the business start to think ofEdwina Currie. When the then junior health minister said in 1988 that "most" eggs were infected by salmonella, her slip caused egg sales to plummet by 60%. But the gloom didn't last. Two years on, generic campaigns by the government and the British Egg Information Council have restored sales to pre-Currie levels. Of course music, with its numerous styles and formats, is essentially different from a commodity product such as eggs. But that hasn't stopped the idea of a generic campaign for music resurfacing every few years. The last time the industry tried it, as a spin-off from the British Record Industry Awards in 1986, PolyGram's research concluded it had had "no measurable effect, either on attitudes or sales". Even Rob Dickins, who as the campaign's committee chairman talked of it recapturing lapsed record buyers, now thinks the concept is useless. "Advertising, especially TV advertising, only works when you sharpen the point of the pencil," he says. In other words, he believes you can't sell music without reference to specific product. And Virgin managing director Jon Webster is adamant: "You can't tell people to go and buy music," he says. "You have to tell them what to buy. It's useless saying 'buy some records'." But even if a generic campaign as such couldn't work, clearly the record industry always needs to consider new ways of expanding — and communicating with — its market. According to Leisure Consultants, music-buying is still bottom of the UK's leisure spending list UK (see chart). Earlier this year the British Videogram Association tried the generic approach to boost its market with a proposed £10m campaign to forstall what it saw as the threat posed by satellite TV. It collapsed when members failed to agree on how the campaign should be executed. At least the BPTs 1986 generic campaign got off the ground, but the results were no more encouraging. Put together by ad agency Yellowhammer at a cost to the BP1 of £350,000, the campaign included national TV advertising, in-store material and competitions to win sweatshirts in the 

/ G 
MUSIC LAGS BEHIND IN THE LEISURE MARKET 

national press. When its "Life Sounds Better To Music" copy line failed to grab the market, it was ditched after its first phase. A similar attempt by US record retailing body NARM proved more successful, probably because it was more specific. "Give The Gift Of Music", which ran for four years in LA in the early Eighties, offered record- buyers free giftwrap as an incentive to buy music for presents. By the fourth year of the campaign, LA record shops reported an 18% increase in sales of music for gifts, but significantly the initiative has never been repeated. In the UK, retailers prefer to stick to specific product advertising to tempt more record-buyers into shops. Tony Bennett, Our Price's buying and marketing director, says one big 

release can do as much as a generic campaign when it comes to tempting lapsed record-buyers. "Co-op advertising actually drives sales because it associates product with a retailer, and therefore buying it," he says. "When people hear a record on the radio they don't necessarily think of it as something to buy." Our Price recently proved the power of its Co-op TV advertising with Sony's C&C Music Factory LP. According to Bennett, a post-release batch of co-op ads boosted Our Price's share of the title's sales from around 20% to 67%' within a week. Co-operative campaigns have the added advantage of getting around a traditional stumbling block in all generic campaigns: who pays. And Our Prirp has pvpti onmo iir» wifk o 
28 

Our Price has even come up with a solution for the problem of advertising 
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it the reluctant buyer? 

CASESTUDY: THE CASSETTE SINGLE FORMATS DILEMMA 
-  

b 

mm 

The struggle over the cassette single is a raictocosm of the problems likely to be triggered by any concerted action to grow the 
There's no doubt that the cassette is the future of the industry's key promotional device, the single. Walk into any branch of Oixons and it's clear that equipment to play vinyl records is on the way out. The challenge facing the industry seems relatively straightforward: how to help the consumer differentiate between seven- and 12-inch format cassettes and the existing 
Britain's biggest record company, PolyGram, thinks it has the answer, a selection of graphic branding devices—see left. But the chances that others will agree 
Record companies thought they had found the perfect solution to the cassette single problem fouryears ago with (he cardboard slip-case. If was perfect except for one thing: for any retailer not using live stock it was a nightmare to rack. It literally flopped on the shelves. It was predominantly retail pressure which led to the August decision of the Bard/BPI liaison committee to recommend to BPI members that the jewel box should become the standard packaging for the cassette 

There's a real danger, says Our Price buying and marketing director Tony Bennett, that if single and album formats are not differentiated, then the cassette album will be effectively devalued. 'The public may end up seeing the albums as essentially the same packaging; a bit longer, but four times the price of the singles." he says. The decision has also thrown the attempts to create a distinctive identity for seven- and 12-inch cassette singles back to square one. The industry has got to come up with something so the consumer can tell the difference," says EMI managing director Rupert Perry. Possibilities include tinting the jewel case a different colour for each version and establishing clearly identifiahle insert designs. That's where PolyGram's suggestions come in. These and potentially others are expected to he discussed by the BPI and Bard soon. Webster is scathing about the prospects for agreement. "As far as I'm aware the BPI has never got all its members to do the same thing at the same time — and nor has Bard." Even the slip-case argument has yet to be won. MCA managing director Tony Powell — one of the earliest proponents of the format 
Despite that recommendation, around half of UK manufacturers ate still using the slip- case, according to HMV marketing director David Terrill. Virgin managing director Jon Webster, for 

While the decision undoubtedly made practical sense for retailers, its disadvantage is that it is all too easy for the consumer to see a cassette as a cassette as a cassette. 

the jewel box. In the US they put the 12-inch in a jewel box to differentiate it from the 
like Webster, Powell is sticking to the slip- case for the time being, not least for one very practical reason — "Being an American company, all my artwork and repertoire comes in designed for the slip-case". The history of the cassette single has not been a happy one. Only one thing is certain: time is running out for vinyl. And the realisation that that is the case provides the greatest hope that one day soon the industry will unite around it. Jiwj 

a range of musical styles without referring to specifics in the soundtrack. Merlin Rhys-Jones, who was commissioned to write the jingle for the latest ads, says he was asked to come up with a 'sound' rather than anything recognisable as a type of 
"The best way to grow the market is to have well-targeted specific campaigns," concludes Bennett. He suggests more genre pushes, such as for jazz and classical, but acknowledges their potential problems. A broad campaign geared largely around back catalogue product is unlikely to be backed by a bumper marketing spend, he says, TV, the medium most likely to change buying habits, would probably be off the agenda. The answer may be to explore non- 

traditional promotional and advertising outlets. The direct sell companies have already proved it is possible to reach an alternative record-buying public, in their case by advertising the concept of buying music by post. Britannia Music, which works oj the that nt »r the age of 22 ever goes into a record shop, has built its 1.5m membership via extensive press advertising in titles such as Woman's Own and the Sunday 
Certainly there arq opportunities for enlarging the music market which have yet to be fully exploited. PolyGram UK boss and BPI chairman Maurice Oberstein suggests listening posts could be placed in mainline railway stations. "You could listen to the latest albums while waiting for 

your last train," he says. And PR consultant Brian Southall believes the industry should make more use of its assets — the artists — as Woolworths did when it featured Cliff Richard in a TV ad for buying music at Woolies. So far the strongest contender for a new push for music is an idea borrowed from Life Sounds Better To Music: a campaign mounted around an event such as the Brits. "Bard and the BPI are working closer and closer together on the Brits, classical awards and the National Music Day." says Pinnacle MD Steve Mason, who chairs the new regular BPI/Bard meetings. "It may be an idea to build something on these events." Ultimately, though, running a campaign around the Brits risks ending up as a quick fix to make the 

industry fee! better, rather than a means of expanding the market. "It would be like a lot of bad corporate advertising," warns Mike Fox, creative director of Cogent. "All it would do is give a nice warm feeling to the people who thought it up." According to J1CRAR, 91% of the population listens to the radio regularly. As Tony Bennett suggests, the real solution is to persuade a larger chunk of that audience to channel their music listening habits into the cash till. It's an open secret that an equivalent of the Booker Prize is under consideration for the record industry, and such a promotion may lead the way towards persuading more people to part with hard cash. There's clearly a whole lot more still to play for. jsyy) 
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FEATURING THE NEW SINGLE 

EYEBALL IN MY MARTINI 

ISiil 

TALENT 

Taking new country 

across the country 

thing to do," says P MCA's head of pi 

k of regional contacts. "There are three or reg Upchurch, publicity record shops in Scot . j^Earle^but6hTendedTp is one, or taking a fair bit of tt - 

age for the gig at his venue. And MCA ensured his ef- forts were i 
ZtiTA 

And MCA ensured his ef- Phil Smith says his aim was campai forts were backed by a mailout primarily to get people to the' ated. 

STUDIO ACTIVITY UPDATE 
Who's recording where and with whom 

CHILDREI Ji 
DEL A 

MARY CH 
NICK KAP WEA 

PETER MU1 Beggars Bai 
POWER OF D Polydoi 

PRETEND 
11a, London Remix Track 
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CHINA RECORDS PRESENT 
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AT A TIME WHEN CONSUMERS ARE PARTICULARLY 
COST CONSCIOUS,CHINA RECORDS ARE DEALER-PRICING 

THIS PRODUCT TO ENABLE RETAILERS 
TO PRESENT THIS EXCEPTIONAL NEW ALBUM 

TO THEIR CUSTOMERS AT A VERY AFFORDABLE PRICE 
WITH NO LOSS TO THEIR OWN MARGIN 

THE CHINA RECORDS "BEAT THE RECESSION" PRICE 
DEALER PRICE CD £5.99, SBP £9 J9 
DEALER PRICE TC £3.57, SRF£5.98 
DEALER FRIGE LP £3.57, SRF £5.99 

RELEASE DATE: MONDAY 7TH OCTOBER 1991 

THE LEVELLERS ARE CURRENTLY HEADLINING A 20 DATE UKTOUR. 



LIVE 

Ol Safety in numbers 

on package tours 

Venue: The Corn Exchange, 3 Parsons Court, Wheeler Street, Cambridge CB2 3QB. Capacity: 1,489, shortly to be increased to 1800. Five recent acts: De La Soul, OMD, SiouxsieAndThe Banshees. Wedding Present. Roachford. Special features; Runs a yearly rock competition for new local bands and works closely with local radio. "We utilise radio to the full. We have been host to nearly 100 Hot FM concerts with Chillern Radio. We also work closely with CHFM, Saxon Radio, BBC Radio Cambridgeshire and Radio One." Mick Gray, Promotions Officer. Manager's view; "There's always a good atmosphere. It's got a great stage with good acoustics, facilities and dressing rooms. The only disadvantage is that the people on the balcony are so far back and can't see all that well." Vanessa Mellors, MIA Entertainment for Roachford. Agent's view: "It's well promoted locally — they're very aware of radio promotion which is crucial. Each concert sells well in advance because of promotion. Bands have a choice of whether they want their audience standing or seated. It's very flexible." Andy Woolliscroft, Primary Talent. Merchandising: Space in foyer at £100 per site (room for 

words "package tour" have connotations which have no- thing to do with lager louts and the Costa del Sol. From the early Sixties pop packages to the Stiff tours of the late Seventies, promoters have packaged acts together to maximise ticket sales. This summer, with the live concert business reporting one of its most competitive years ever, the concept saw a re- vival, Particularly in rock, the policy has paid off. The that INXS would play Wembley Stadium in July was greeted with scepticism in some quar- ters, but close co-operation be- tween the band's agent, Andy ■ Woolliscrofl, promoter Tim Parsons and management rep- resentative Paul Craig result- ed in a strong supporting line- up which included Jesus Jones and Hothouse Flowers. It not only acted as an effec- tive insurance pobcy, ensuring that the show sold out in ad- vance, but also transformed it into a major event, enhancing the band's reputation and se- curing the valuable promo- tional involvement of Radio One and Capital Radio. One of the biggest head- aches for agents and promot- ers, says Primary Talent's Woolliscroft, is selling the idea to the artists involved, par- ticularly as paying fees for the opening acts results in a smaller share of the gross for the headliner. Another problem is persuad- ing mid-range artists, who are headliners in their own right, to open shows for other acts. "With INXS it was actually very hard to persuade people 

Woolliscroft: transforming 
that the event was going to be the success it was," admits Woolliscroft. But promoters believe that ticket sales for those mid- range acts are being affected most by the current financial 

Artists' egos aside, it seems that audiences may also need education in treating concerts as a complete package. Former Wembley sales and marketing director Roger Edwards notes that while older, occasional concert-goers tend to arrive at shows on time — even if the support act hasn't been an- nounced — mainstream rock and pop audiences are more lackadaisical. Notable exceptions, Ed- wards feels, were the INXS show, Rod Stewart's show with Status Quo and Joe Cocker and last year's Clash Of The Titans thrash package. Significantly, these three gigs were all promoted as 

"events", rather than as head- liners with a supporting cast. In INXS's case, organisers sweated over the decision to put tickets on sale two months later than planned after de- lays in finalising the six-act line-up. They were vindicated on the day when an estimated 55,000 people had turned up at the stadium by the time the show opened. However, Roger Edwards cautions against attempts to bolster disappointing ticket sales by adding extra support acts to the bill after the orig- inal announcement; he finds the tactic rarely works. But while the concert pack- age may not be an infallible recipe for sell-out shows, at a time when recession is biting, ticket prices are rising and audiences are becoming more selective, they can go a long way towards giving the public what they want; value for money. Val Potter 

ROUND-UP 
West London's Orange venue ] has launched its own concert i promotion arm, primarily to | give a leg-up to new acts. "A ! lot of bands have been contacting us from all over the i country to help them with i playing in London," explains 1 Richard Mazda, one of the venue's four-strong management team. "There's certainly not many venues or i agents working to put a decent circuit together in the capital," • he says. Bald Eagle ; Promotions kicks off at the 350-capacity venue, however, with three dates by Seventies funksters The Average White Band on October 16-18. Mazda hopes the dates will triggei short tour of larger venues next spring.. . The recession has been blamed for the cancellation of Kirsty MacColl's first tour fronting her own band. The tour, which was due to take in both the UK and US, was truncated to two nights at The Mean Fiddler last week ... International Talent Booking is working with Razor Records on the recently-reformed UFO's first tour in five years. The six dates kick off at Bristol's Bierkeller on November 11... ITB has also put together The Cult's four-date tour for November. The dates at Birmingham's NEC, the Edinburgh Playhouse, Manchester G-Mex and Wembley Arena start on November 22 ... The Cramps are playing five nights at London's Town and Country ■ Club on October 25-30. Global is also promoting two further nights at Wolverhampton Civic Hall and the Manchester Academy... New Kids: last year's teen sensation? Not judging by the response to their forthcoming appearance at the Smash Hits Poll Winners' Party on October 27. London Arena reports that fans started queuing for tickets three days before they were due to go on sale... 

WEMBLEY BUYS PROWSE! PRINCE GIG CANCELLED! SKID ROW BANNED! 
DISCOVER THE IMPLICATIONS FOR THE LIVE MUSIC INDUSTRY IN THE 

LSVE MUSIC SUPPLEMENT 
(INCLUDING A TRANSPORT FEATURE) 

IN THE 26TH OCTOBER ISSUE OF MUSIC WEEK 
FOR ADVERTISING DETAILS CALL STEVE MASTERS ON 071-620 3636 

music week 
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AMERICAN WRESTLING VIDEOS FROM SILVER VISION. 
A MASSIVE WAY TO MAKE... 

% The bucks start here with WWF American Wrestling videos # Fans of all ages are making th.s the v.deo success story < from SILVER VISION' the 90's. 
% Huge customer demand is expected following the WWF UK % ^^^■^H^*a^ion |lve event TOUR in October part of the WWF EUROPEAN RAMPAGE video from the tour- BATTLE ROYAL ATTHE ALBERT TOUafeatuZ abaVtalion of top wrestlers from the USA. HALL (WF101) - on November 4th. 

CIIVFR VISION are soendinq big bucks with a £150,000 marketing campaign this autumn BSKYB . POINT OF SALE MATERIAL INCLUDING PIN-UP 
POSTERS# FULL PAGE COLOUR ADS IN TEENAGE MAGAZINES, WWF EUROPEAN RAMPAGE POSTERS • FUL1-t™«= PROGRAMME AND THE MONTHLY WWF MAGAZINE. 

% Christmas demand will be phenomenal so STOCK UP NOW ON WWF American Wrestling videos from SILVER VISION and cash in on the muscle! • ■ 

ORDER NOW FROM VCI DISTRIBUTION TELESALES 0923 816511 
OR TERRY BLOOD 0782 566511, S. GOLD & SON 081-558 7133, INGRAM ENTERTAINMENT 081-965 9292. 



PUBLISHING 

When working 
unsigned talent, publishers invariably offer acts to their own record company first. Jesus Jones acquired their record deal with SBK in the US as the result of a strong personal recommendation from their UK publisher Peter Reichardt, MD of EMI Music. 

In-house publishing: 

the one-stop solution 

Far from signing away your life, there are commercial advantages in having 
both label and publishing deals with the same company, says Valerie Potter 

mm -L publishing rights to the same company can be anathema to up and coming artists. To some it even smacks of Big Brother. Yet there can be sound commercial reasons for taking this route, the most obvious benefit being a financial one. In the US, for instance — which still represents by far the biggest market for a UK artist — most major record companies offer a new signing a percentage deal 
This usually amounts to around 75% of the statutory mechanical royalty rate for the artist. However, if that artist signs to a publisher controlled by the same company as his label, it 

THE 

LEOSONG 

45 

DAY 

GUARANTEE 

OVER 1000 CLIENTS CANT 
BE WRONG 

FOR FURTHER DETAILS 
CONTACT: RAY ELLIS 

LEOSONG COPYRIGHT MANAGEMENT LTD (INCORPORATING MARGARET BRACE COPYRIGHT BUREAU LTD) 7-8 GREENLAND PLACE LONDON NW1 OAP TEL: 071-267 3697 FAX; 071-485 5133 

is possible for the artist to obtain the full royalty — and that can make a big difference to his 
Nevertheless, the suspicion lingers that signing to the same company for both recording and publishing is not in the artist's 

 r ne between the two deals — a practice which reputable publishing companies say would simply not be tolerated 
Lawyers are also wary of clients being coerced into signing away their publishing at disadvantageous terms in return for the coveted record deal. The majors claim this situation is more likely to occur with independent labels, which need the additional income from publishing to justify their recording investment. Artists, however, have become more aware of the importance of expert legal advice in recent years and that the advice they receive is becoming increasingly sophisticated. In defence of keeping the deals separate, Stuart Hornall, managing director of independent music publisher Rondor, says; "Maybe you fall out with your record company — and if the record company and the publishing company are one, that makes it very different to get an objective opinion from your publisher. And creatively, I think it's good to go somewhere else and have another input from a different angle from someone who's very interested in earning his advance back." That criticism is rejected by the majority of the larger publishers, who stoutly maintain an 

that while they work closely with their associated record company, they operate as separate businesses. By doing so, and retaining their own A&R teams and sets of contacts, they can act as a valuable additional source of information for both record company and artist. As EMI Music's A&R director Sally Ferryman points out, should a problem arise between artist and label, the publishing division can find out "inside track" information and a true picture of the situation more 

iily through inter-company nmunication than an outside, third party ever could. Similarly, once a publisher has made a substantial investment in an act, he can exert influence on his associates in the record company to ensure that they also treat it as a priority. But when it comes to helping unsigned writers find a deal, they do not always seek to push them in the direction of their associated label. Virgin Music managing director Steve Lewis states: "We would certainly be honest enough to tell an artist they would be better off at another record company, if we thought that was the case." Nor is it true that if an act is dropped by a record label, the sister publishing company will also automatically lose interest. Lewis offers the Senators as an —ample. Virgin Music picked up the band after their original signing to Virgin Records, but after two unsuccessful albums, the record company dropped them. However, the publishing company helped them to record a new album, which has now been placed with Go! Discs to whom the band are now signed. BMG Music Publishing's MD Paul Curran points out that as the role of today's publisher becomes more wide ranging, it demands a flexible and unique approach to every individual writer. Looking to the future, he believes the growing trend for parent companies of record labels 

Top five albums by singer/ songwriters 
Artist/writer/label/publisher 1 Greatest Hits —Eurythmics Annie Lennox and Dave Stewart RCA BMG Music (Logo Songs/Metro Holdings for Love Is A Stranger only) 2 Out Of Time-REM Michael Mills, William Barry, Peter Buck and Michael Stipe Warner Bros Warner Chappell 3 The Very Best Of Elton John — Elton John Elton John and Bernie Taupin Rocket (PotyGram) Dick James Music (PolyGrara) 

d Auberge —Chris Rea Chris Rea East West Magnet (Warner Chappell) 5 Seal —Seal Seal, Guy Sigsworth and March Auerbach ZTT Perfect Songs (ZTT) 
©Charts Plus 
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and music publishers to diversify into allied fields — such as film, video and book publishing — will allow for the greater exploitation of the publishing catalogue in areas such as soundtracks and jingles. He reckons that those opportunities will largely be serviced in-house. His opinion is echoed by Robin Godfrey-Gass, MD of Warner Chappell; "Time Warner should basically be a one-stop store for our writers. We've got the film, record and book division and now we're into cable, so basically, no- one should really move outside of the corporation. And that's why it was created." If Godfrey-Cass is right, it seems that signing recording and publishing deals within the same group of companies will become not only desirable, but virtually obligatory if a band wishes to achieve any substantial level of 
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PUBLISHING 

The software option 

Computers are vital to publishers. Sarah Davis looks at the systems available 
Wider use of copyrights and the increasing complexity of administering royalties worldwide now mean that no publisher large or small can afford to be without some kind of computer. Beyond the basic requirements of dealing with royalty collection and copyright information, software packages are increasingly tailored to work for international societies, accessing precise information about sales in different territories and dissecting individual deals. Two companies dominate the UK software market. Most major publishers run Counterpoint Systems software on mainframe computers. Those with more modest budgets go for Musicalc's PC-based package, which now faces competition from Counterpoint's new Music Master system, developed for the PC. The cost of computerisation is directly linked to the complexity of company requirements. Counterpoint software costs around £3,500 with free service 

Counterpoint's management team, from left to right: directors Chris Oake and Graham O'Neill and managing director Bob Kalovsky 
back-up for the first year; service in the second year costs 15 per cent of the purchase price. Packages are customised and publishers only pay for the features they need. Counterpoint marketing consultant Ric Lee says small publishers should benefit from a 

new starter package especially designed for them which will be launched in late October/early November, Lee says the cost will be "in the hundreds of pounds". Counterpoint's clients include Sony Music, MCA Music, Virgin Music and Chrysalis. Musicalc, which has been in business for nine years, offers a choice of modular systems. The company has dropped its initial fee and now offers its system at a monthly rate, which includes 
Rates range from £75 a month for one module to £312.50 for seven modules. Musicalc has between 75 and 80 clients, including Beggars Banquet, All Boys Music, Fiction Music and Demon Music. While expanding businesses need to upgrade systems around every 18 months at a potential cost of £3,000 plus, one alternative is to use an out of house administration service. Leosong Copyright Management has been filling this market gap since 1984 and currently uses an enhanced Counterpoint system 

on an IBM 35/36, capable of handling several hundred individual accounts. Managing director Ray Ellis says: "We take every aspect of administration away from the client. Every quarter or half-year we provide a statement which records the record numbers, sales figures and royalties." Leosong charges a 15% commission on all monies collected. Warner Chappell and PolyGram both used Counterpoint but have been developing their own systems during the last year. John Brinkworth, International MIS manager at Warner Chappell, says; "When Warner Brothers and Chappell merged three years ago we invested heavily in the IBM AS/400." The next headache for publishers will be incorporating the outcome of the MCPS versus BPI tribunal. If the MCPS wins, publishers will have to cope with more than just a new rate, making computerisation more indispensable than ever. __ 

MCPS has been registering around 200 musical works and 800 products a week since the audio 
licensing system 
July 1. It uses a Digital Vax 9210 system capable of handling 30m instructions per second with over 200 on-line users. Royalty information is provided on tape or print-out and will be available on floppy disc by the end of the 

Auit^d&fl 

^ SYSTEMS 

Software Solutions 
for 

Music Publishers 

FOR FURTHER DETAILS CONTACT: BOB KATOVSKY OR RIC LEE, COUNTERPOINT SYSTEMS LTD., 144 CAMDEN HIGH STREET LONDON NW1 ONE. TEL: 071-267 7058. FAX: 071 -284 3047 
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CLASSIFIED 

BUSINESS TO BUSINESS 

^ Mreeahumg up $ 
is heard. t€> d®,,. ^ 

FOITiHi RECORDS? 

STREETS AHEAD DISTRIBUTION 
(should be your No. 1 wholesaler) 

A 1 FOR CHART CASSETTES & CDs = 1 FOR FAST, FRIENDLY SERVICE (48 HOUR DEL) - 1 FOR MOST INDEPENDENT LABELS SUPPLIED = 1 BUDGET RANGES OF CDs = 1 BESTSELUNG IRISH LISTS 

12^25, B",9• 
STAGE 3 PROMOTIONS 

Fax: 0608 659222 

id 
1 MUSIC 
' SYSTEMS 
IF VERSATILE BROWSERS & WALL DISPLAYS 
'LANNING AND SHOP DESIGN 

OFFICE SPACE NEEDED 
for new record company 

1,200-1,500 SQ FT 
SOUTH KENSINGTON AREA 

Please send defails to: PO Box 8014, c/o Music Week 

CONVERT YOUR ALBUM RACK TO CD 

X FITS VIRGIN TYPE WIRE RACK 
X ONLY £4.90 * vat each (plus psp) 

DONITE PLASTICS TEL / FAX (0232) 491504 

REWARD CASH AVAILABLE 

CHEAPO CHEAPO RECORDS LTD 

WANTED NEW OR USED RECORD SHOP RACKING Call Keith on 0628 481090 ASAP 

TO PLACE 
AN AD 

CALL 
SAUL 

Telephone: 
071-6203636 

Ext 5467 
or Fax: 

071-401 8035 

APPOINTMENTS 

MEIHradio 
BBC Radio 1 
The Most Listened to Music Station in the World 
Radio 1 Trainee Producer Scheme 
for Black and Asian People Would you like to Join the UK's favourite music station and to meet the challenge of Radio 1 in the IQgO's? As an Initiative under the BBC Radio Positive Action Programme, Radio 1 is offering a training attachment open to Black and Asian candidates only. We are looking for someone who has: proven experience of research, production or technical work in the Broadcasting or Music Industries a wide and varied knowledge of pop music and the music scene in general plenty of original ideas to contribute and the desire to inject adventurous 

in ability to ;o Radio h other people 

m 5:13,447 p.a. By the end of tn 

iiusicweek 
CLASSIFIED 

ADVERTISING RATES 
APPOINTMENTS: £18 per single col centimetre 

BUSINESS TO BUSINESS: £12 per single col centimetre 
NOTICE BOARD £10 per single col centimetre 

ALL PRICES ARE EXCLUSIVE OF VAT 
Appointments and Business Ads have a minimum size of 4cm. Notice Board (non-trade) Ads have a minimum size of 2cm. 

Music Week, Spotlight Publications, Ludgate House, 245 Blackfriars Road, 
London SE1 9UR. 

Tel: 071-620 3636. Fax: 071-401 8038 
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CLASSIFIED 

appointments 
Conifer Records Ltd 

WANTED! 
A Dynamic 

Salesperson We are a leading independent marketing and distribution company, offering a golden opportunity to sell' some of the finest classical, jazz and MOR recordings from established, quality labels. 
We are looking for an experienced, bright, self-motivated salesperson to cover the Midlands region. 
So if you are looking for a challenge and have a working knowledge of a wide range of repertoire, particularly classical, jazz and MOR . . . 

DON'T HESITATE! 
Telephone Pat Lennox 0895 447707 

Established International Record Wholesaler and Distributor requires an experienced 
DANCE SALES PERSON 

The successful candidate must be resourceful, highly motivated and service orientated. Salary will be negotiable and related to experience. Please write, giving details of your previous experience, to; 
Music Week, Box No 8016 

INDISPENSABLE MUSIC 
IMPOSSIBLE BANDS 
INDEPENDENT MIND 

Head of Marketing and Sales 
Mute records uk 

Minimum three years marketing and 
or sales experience 

Send full CV to Martin Graham 
429 Harrow Road 
London W1 0 4RE 

Owing to Expansion MBI, 
The Leading International Music Industry 

Business Publication, is looking for; 

FREELANCE ADVERTISEMENT 
SALES REPRESENTATIVES 

Based in London; experience in selling to the 
music industry and advertising agencies 
would be preferable but not essential. 

Apply in writing to: 
RUDI BLACKETT Music Business 

International Spotlight Publications 8th Floor, Ludgate 
House, 245 Blackfriars Road, London SE1 9UR ■m 071620 3636 Ext: 5478 

MBI 
IIISICIIISIIMDM 

BUSINESS TO BUSINESS 

STUiii £®liPlH 
mu SALE 

mm$ m m ww w £25D,ooo 
It is not often that a highly successful and profitable recording studio, a market leader in its class, becomes available as a prime investment. Our profits have been consistently on the increase and the business has tremendous potential for expansion. We believe we are today the busiest studio in London. * 8 year lease with an option for renewal ★Two recording studios (24TR & 16TR) ★ 2500 sq ft (ground floor) ★ 1150 sq ft (basement). There is no obligation to take the basement and it can be sublet * Fixed rent for the next 4 years. Studios: £8800 pa/basement: £6200 pa (optional lease) ★ Excellent location and easy parking. London N7. Near "Holloway RD" and "Highbury & Islington" undergrounds. ★ Motivated team of quality engineers and studio personnel ★ Unique decor and strong identity ★ Large client base and excellent reputation. Established 4 years ★Turnover in the region of £180,000 per year. 

071-609 9450 

iW SMI 

HACICS 
TEL: 

0702 349336 

TRACk SouNd + VisioN 

RECORD 
iH@[? FOR SALE ^ 

do Music Week, Box 8075 

SPACETOLET 

• Ideal as office or storage (easy access for deliveries) • Recording complex on the next lloor 
071-609 9450 
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LISA STANSFIELD IS BACK WITH "CHANGE" 
THE STUNNING NEW SINGLE RELEASED OCTOBER 7TH 

ORDER FROM YOUR BMG OR CONTACT SALESPERSON OR BMG TELESALES ON 021500 5545 
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PEOPLE 

A Venetian I Coronation on a l--=J listening post, "" J tried it out and ivas hooked! "The revival of -I early music is one of the most welcome develop- ments in classical music in recent years. This recording cleverly combines several composers' n of i 16th Century Doge's Coronation ceremony. "Despite being in record shops fairly regularly, I don't buy CDs very often. When I do though, it's usually an armful — one effect is to make the MD's visit welcome for a change!" Simon Burke is managing direc- tor of Virgin Retail 
Fifield's love 
in an elevator Jim and Betsy Fifield are leaving nothing to chance. The president of EMI Music Worldwide has equipped the leather-padded lift in his London penthouse flat with a survival kit hand-picked by his wife. The goods are encased in folds of purple satin. There's a battery- run fan, a Harrods hanky, a game of tick-tack-toe, half a bottle of champers, Aqua Libra, bags of jelly beans, some caviar . . . and a condom. "You never know what is going to happen in a lift," explains Fifield. The presence of a lone condom meant the lift was simply stocked With all the necessities of life, says Fifield. "What do you know, with all the problems of disease floating about, this could be good plan- ning. It's just like having a safety belt. You need these things for survival," he quips. 
Missed Elvis by 
a cat's whisker Reclusive artist David Oxtoby could kick himself for turning down the chance of meeting Elvis. T felt it would affect my work ''I didn't like him, so when some- 

For those not familiar with the name of new PofydorMD Jimmy Devlin, perhaps the name Bilbo Baggins will ring a bell. "That's all we ever did — ring a bell," says Devlin, who played bass for Bilbo — a band he claims anticipated the braces, flares and boots of the Bay City Rollers. Sadly, his fame was cut short when the rest of the band (which happened to be signed to Polydor) sacked him. "I think they were jealous because I was the teenage heartthrob. They claim it was something to do with me drinking a lot and missing a gig," says Devlin. His first industry job came about when Polydor gave him £200 to record some demos 

with a solo career in mind. That fell through when the label heard the recordings but they did offer him a regional promotions job. "That meant I got the standard Polydor red Cortina which at the time 1 thought was the bees knees," he says. The fun lasted just over a year before Devlin was made redundant. He has worked for Arista, EMI (where he first met his future employer and former Polydor MD David Munns) and as a partner with Simple Minds manager Bruce Findlay. Now he's in the hot seat at Polydor. "I guess it's come uppance time. Now all I have to do is destroy all the old Bilbo Baggins stuff before they put out a Best Of." 

Elvis by Oxtoby one offered to set up a meeting, I refused," he admits. Oxtoby claims to have matured and now wishes he had met some of the great Fifties and Sixties rock 'n rollers he paints with such vigour. Now for the first time in 11 years, some of his works are to go on sale at an auction at Sotheby's on October 8 in aid of Nordoff- Robbins Music Therapy. It was a sad event in his life that persuaded him to hand a col- lection of his earlier works to charity. "When my little cat died last October, 1 realised I had been very selfish shutting myself away," he says. 

Umm and aah 
behind the mike When A&R people take a turn be- hind the mike, it's probably the best excuse you've ever had to head for the bar. And when Neve gave three A&R administrators the oppor- tunity to do a Bananarama at London's Strongroom studios, the results were predictably horrific. "We were dreadful," says A&M's candid Julie Selig, "I gave up singing after the first verse." Joined by Polydor's Debbie Hanks and BMG/RCA's Karen Davies for a day's hands on ex- perience of studio life, Selig ad- mits the master tapes will now re- main under lock and key. "I'm not letting anyone near that tape," says Selig. "Maybe I'll consider it for the grandchildren 

"I'm afraid you have misrepre- sented and you have misled our audience," Feisty Sybil Beresford-Peirse to the Duch- ess Of York after being given all the credit for the new music therapy centre. 

DOOLEY'S DIARY 

Remember where you heard it; 
There's plenty of stories about Garry 
Nesbitt, but few hard facts. But 
what's his connection with Woolies' 
reassessment of its stand-alone 
entertainment stores (apparently also 
the reason it pulled out of the bidding 
for Virgin Retail)? . . . China boss 
Derek Green is cutting the price of the 
new Levellers album to "put 
customers' faith back in the industry" 
. . . Former Prestige Talent consultant 
Carl Leighton-Pope was spotted 
stripping off and "humping" a 
curtain on stage with the 
Chippendales last week . . . Ebullient 
Virgin MD Jon Webster has his own 
answer to the row over discounts to 
indie retailers, although he may come 
to regret it — "When my Genesis 
album comes out, I'm going to give 
every indie retailer every deal I can," 
he says. "We need them." No doubt 
you'll take him at his word . . . Former 
Towerbell chief Bob England, now at 
Brian Shaw Management, has found 
himself managing Danny La Rue . . . 
The effects of the Rough Trade 
collapse continue with Jazz 
Summers just concluding 
renegotiation of Big Life's deal with 
PolyGram . . . Birthday corner: Obie 
marked his 63rd birthday with a party 
for friends and family back home in 
New York; MCA Records 
International senior vice-president 
Stuart Watson celebrates 15 years at 
the company tomorrow (Tuesday) — 
not bad for someone who wanted to be 
a biochemist; and well done, Carlin 
Music, reaches its 25th anniversary 
this Thursday . . . Dire Straits 
manager Ed Bicknell is making 
"aggressive" inquiries into 
PolyGram's selling in of the band's 
latest album, which some will not be 
pleased to hear went platinum on the 
back of Woolworths sales alone . . . 
Departing MCA key accounts manager 
Steve Foord says he can be contacted 
on 0962 865712   

music week 
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UOZZY OSBOUEUE'S GOT NOTHING TO 
PROVE TO ANYONE ANY MORE... THE 
CHAINS ARE OFF, AND 'NO MORE TEARS' 
SOUNDS LIKE THE ALBUM OZZY'S 
WANTED TO MAKE ALL ALONG. 55 
KERRANG! KKKK 

OZZYOSBOURNE'S FINAL AND MOST ACCOMPLISHED ALBUM TO DATE 

NO MORE TEARS 
CD •TAPE* LP Released 7th October 1991 

The release of NO MORE TEARS will be accompanied by an 
extensive marketing and promotional campaign including: 

0 Major Rock Press advertising 
0 Selected Radio Spots including an announcement ad on the 
Network Chart Show the Sunday before release (6th October), 

5 A National poster campaign including 200 selected sites on the London Underground (October 1st to October 15th). 
0 Major Display and Co-ops 

N0M0RETEARS CD • TAPE • LP Released 7th October 1991 

2 Order from Sony Music Operations Tel; 0296 39515 


