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Ireland to get Gallup chart 
The Irish record industry is to get its own UK-style chart compiled by Gallup after a six- figure investment by the Irish Federation of Phonographic Industries (IFPII. The IFPI has bought 70 data-collection machines from the UK's BP1 which will be used to compile 50 position singles and albums charts. 

The republic currently has a 30 position singles chart and 50 positions of albums, which are compiled from ship-out fig- ures from distributors. IFPI chairman and Warner Music managing director Peter Price says, "I have al- ways felt the only way to com- pile a chart is to base it on someone walking into a shop 

very exciting move for us." He adds that the organis- ation will be seeking sponsors for the charts, but stresses that negotiations are in the early stages. Bob Douglas, general manager of HMV in Ireland, says the new chart will be a big improvement on its prede- 

cessor. "That was nothing but a joke," he says. "It did not re- flect sales over the counter." Gallup, which has signed a three year deal to produce the charts, is already running a test of the new system after in- stalling machines in six stores in the Dublin area. Target date for the new-look charts is the second week in January. 

Douglas warns that the speed of the new chart will mean fundamental changes for the Irish record business. Record companies, in particu- lar, will have to work harder on distribution and meeting release dates. "Some of them will have to pull up their socks," he says. Charts feature, see pl2 

CIN spots sales up-tum 
i bottoming out, according to GIN figures for the third quarter. Weekly statistics for the third quarter show the first rise in albums and singles sales this year. Singles sales of around 14.7m between July and Sep- e 2.175 n the same quarter last year, says GIN. And albums sales were 3.7% up at 21.2m units. The effect of Wool worth's in- troduction of EPOS means ac- tual growth in albums may be as little as 1.2%, but neverthe- 

less it is the first such growth for five quarters. The figures will encourage both record companies and re- tailers, who have been suffer- ing the worst trading condi- tions for a decade. GIN chief executive Adrian Wistreich points out that the year-on-year comparison may be misleading because the third quarter of 1990 was down around 5% on the same period on the industry's record year, 1989. They also cover a period in which a small number of prod- 
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Top Of The Pops presenters Tony Dortie and Mark Franklin enjoying the atmos- phere at rehearsals for the new-look show. The 28-year-old show moved to BBC's Elstree centre on Thursday with a new set of rules governing appearances. Plug- gers have been delighted with the format. "It makes it more accessible," says Guy Holmes of Gut Reaction, who placed Stevie Wonder's video as the show's first exclusive. And Neil Ferris of Ferret and Spanner comments: "It is great. It had become bland and this toughens it up." But producer Stan Appel insists rre. "All 1 v vailability," he sa 

ly high proportion of sales. Sales of the record-breaking Bryan Adams single, (Every- thing I Do) I Do It For You were equivalent to around 8% of the entire market over the 
But the figures clearly show the industry regaining some of the ground lost over the past 
GIN projections for Charts Plus out this week suggest to- tal UK album sales will return to 1989's pre-recession level of 163m units by 1994, 

Winter goes 
bankrupt with 
debts of £1m 
Former K-tel UK chairman Ron Winter has been declared bankrupt with debts totalling .Elm. The bankruptcy petition, presented to the High Court in London on October 3 by K-tel Entertainment (UK), was for debts in excess of £100,000 re- lating to Winter's companies Classique Records and the Whittington Entertainment 

In a statement K-tel says Winter guaranteed the debts from these companies when he bought the UK arm of K-tel in September 1990, renaming it European Artists and Entertainment. The company went into re- ceivership six months later. 

Radio Authority to quiz Jazz FM 
The Radio Authority i vestigate complaints from lis- teners about Jazz FM's new format, which includes artists like Sting, Sade and Eric Clapton. The authority admits it has received a number of formal letters of complaint and tele- phone calls since the change two weeks ago. Jazz FM has asked its share- holders to consider granting Classic FM's request for a 14- day extension to its option to take over the station, which 

able tc money to acquire Jazz at an all-day meeting last Monday. A spokesperson for Classic says investors had to be as- sured that "Jazz could stand up on its own". Jazz FM MD John Bradford says "whenever anything changes, people complain. There has been an equally- wide level of appreciation of the service". See Media p27  



YOU'RE THE TOPS! 

Congratulations to these PRS writer and publisher members who were 
honoured at the annual ASCAP London Awards on the 3id of October. 
Their hit songs were among the most performed in the U.S. in 1990. 

WRITER OF THE YEAR 
PHSL COLLSNS 

PUBLISHER OF THE YEAR 
HIT AND RUN MUSIC (PUBLISHING) LTD.. 

ALL AROUND THE WORLD 
Lisa Slansfield Ian Devaney Andrew Morris BMG Music Publishing Ltd. 

ALL I WANNA DO IS 
MAKE LOVE TO YOU 

Robert John "Mull" Laugc 
Zomba Music Publishers Lid. 

ANOTHER DAY IN PARADISE 
Phil Collins Hit and Run Music (Publishing) Ltd. 

BACK TO LIFE 
Simon Law Bcresford Romeo EMI Music Publishing Ltd. Virgin Music (Publishers) Lid. 

CLOSE TO YOU 
Maxi Priesl EMI Music Publishing Ltd. 

CLUB AT THE END OF THE STREET 
Ellon John Big Pig Music Ltd. 

I 

CRADLE OF LOVE 
Billy Idol 

ENJOY THE SILENCE 
Marlin Gore Sonel Publishing Lid. 

GOOD THING 
Roland Gifl David Slccle 

HEART OF STONE 
Peler Sinfield Virgin Music (Publishers) Ltd. 

HOLDING BACK THE YEARS 
Miek Hucknall Neil Moss EMI Songs Ltd. 

1 WISH IT WOULD RAIN DOWN 
Phil Collins Hit and Run Music (Publishing) Ltd. 
KING OF WISHFUL THINKING 

Marlin Page Peler Cox Richard Drummie 
LADY IN RED 
Chris Dc Burgh Rondor Music (London) Ltd. 

PEACE IN OUR TIME 
Peler Sinfield Andy Mill Virgin Music (Publishers) Ltd. 

Big Note Music Ltd. 

POLICY OF TRUTH 
Marlin Gore 

Sonel Publishing Ltd. 
SACRIFICE 
Ellon Jolm Big Pig Music Ltd. 

SAY A PRAYER 
Marcus Lilliuglon David Glasper 

Virgin Music (Publishers) Ltd. 
SHE AIN'T WORTH IT 

Ian Prince EMI Songs Ltd. 
SHE DRIVES ME CRAZY 

Roland Gifl David Sieele Virgin Music (Publishers) Ltd. 
SOMETHING HAPPENED ON THE WAY TO HEAVEN 

Phil Collins Hit and Run 
Music (Publishing) Ltd. 
WHAT'S LOVE GOT TO DO WITH IT 

Terry Brillcn 
Myaxe Music Ltd. 

YOU GOTTA 
LOVE SOMEONE 

Ellon John Big Pig Music Ltd. 

^SC^P THE VOICE OF MUSIC. FOR MORE INFORMATION, CONTACT; 
James Fisher, U.K. Regional Director ASCAP 52 Haymarkcl, Suite 10 London, SWIY4RP 071-973-0069 

MUSIC WEEK 12 OCTOBER1991 



COMMENT 
NEWS 

CoSlins tops ASCAP awards 
Phil Collins was named ASCAP's UK songwriter of the year for an unprecedented fourth time at the organis- ation's 11th annual UK awards dinner on Thursday. His publisher, Hit and Run Music, founded in 1978 by Genesis manager Tony Smith, took the prestigious publisher of the year award. The American Society of Composers, Authors and Pub- lishers awards honour the most performed songs of the writer and publisher members of the UK Performing Right Society which are licensed through ASCAP in the US. Collins was named song- writer of the year for having the highest number of per- formances with his songs An- other Day In Paradise, I Wish It Would Rain Down and 

« 

with five, EMI with four and Hit and Run and Big Pig, with three apiece. Besides Hit and Run and Collins the 

Prize pair: Collins (left) and Smith honoured 

Gloria Messinger told the ASCAP collected £358m ds dinner would continue to fight strei ously on behalf of PRS writ' and publishers. She cited its opposition to Hot 100, she said, the original US digital audio Publishers receh tape bill, which helped result ASCAP awards w< 

half of writers and publishers. ASCAP represented writers and publishers accounting for 75% of last week's Billboard 

Fan dub firm 
woos UK labels A European fan club operator is planning to move into the UK market by persuading rec- ord companies to incorporate fan club rights into record 

Xtradata Marketing has a strong background in non-mu- sic fan clubs, says marketing director Ross Hems worth, in- cluding the 121,000-member Teenage Mutant Hero Turtles club. The company says it is on the verge of deals with four major UK record companies. But EMI director of legal and business affairs, Gareth Hop- kins, says: "Fan clubs are very useful, but are not something we con- trol or try to exercise rights 
Albert Samuel of Mission Control, which manages Sonia, signed a fan club deal with Xtradata earlier this year. But he rejects record com- pany involvement. "Record companies already have sufficient control over various aspects of an artist's 

Woolies tackles 

classics market 
Woolworth is launching two own-label series this month to mount what's claimed to be the biggest ever classical mu- sic campaign by a retailer, writes Phil Sommerich. A deal between Entertain- ment UK, part of Woolworth's parent Kingfisher Group, and product packager Conifer will see two series of 100 titles each launched on October 21. EUK already holds 18% of the retail music market and although its emphasis is on chart toppers, it has accounted for up to 30% of sales of recent classical best sellers such as Essential Pavarotti and The Classical Experience. But, says UK commercial di- 
pany's own labels aims to cre- ate new classical record collec- tors rather than just buyers of 

the occasional TV-advertised album. Conifer was responsible for packaging the Boots Collec- tion which has sold more than 1m units since its July 1988 launch. It has now been chosen to provide the product and packaging for the two Wool- worth labels. The Classics and Aspects. The Classics, retailing at £7.99 per CD, £4.99 for cas- settes (to be launched next year), are recordings of com- plete works licensed from about a dozen independent producers in the UK, US and Europe. Conifer MD Alison Wenham says it is a high quality, com- prehensive range covering four centuries, from Bach and Vivaldi through all the Beet- hoven and Brahms symphon- 

ies to Britten and Shosta- kovich. Albums are colour coded into Baroque, Classical, Ro- mantic and Post-Romantic cat- egories, and each disc comes with a free 24-page catalogue of the whole range, as well as "user friendly" sleeve notes. Aspects is a £4.99/£2.99 "fun series", Wenham says, aimed at the non-specialist and divid- ed into genres such as Essen- tial Classics, Stage And Screen, Opera And Ballet, and LSO Favourites — repertoire specially recorded by the Lon- don Symphony Orchestra. EUK's Lewis says the series will be stocked in all 800 Wool- worth stores, with the full range available in larger branches. He predicts annual sales of 

Stan raps it up as IOTP moves home 
Pessimistically speaking. Top Of The Pops' move to Elstree was like watching granny being shifted into an old folk's home, writes Matthew Cole. Everyone agrees it's for the best, but shouldn't the old dear be left in peace? As the men from The Sun, Star and Mirror grilled pro- ducer Stan Appel over his age, the security guards at Elstree had already decided the show was unwelcome. 
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"He says he was Belinda Carlisle's hairdresser. I says I don't care if he's Lord Carlisle if he hasn't got a pass," moan- ed one. Meanwhile in the studio Status Quo looked at home in front of the Marshall stacks of the rock stage and a hi-tech perspex and chrome set was the right environment for Erasure. But the smiles fell in re- hearsal as it became clear that 

Francis Rossi was miming. Surely rock's old stagers were up to doing it live? Rossi finally revealed he was saving his throat for the real thing. Perhaps the press need not have been so concerned about the dance acts they felt could be squeezed out by Appel's rules on live performance. "Do you like rap, Stan?" ask- ed one, quickly following the producer's nod with the sup- 

plementary question, "Name one rap act in the chart, then," Appel declared the question 
One track he was familiar with is the new theme he com- missioned from TV music writer Tony Gibber. But by the time he was asked why Gibber had just four weeks to write and produce the track he was clearly an exhausted man. "I suppose it's typical BBC, he signed." 

Striking a balance between a short-term and a long-term view is never easy, but there are positive signs from both perspectives this week. In the long-term the IFPI figures on page four show the UK strengthening its position as a world leader. Our per capita spending on music is the highest of any of the five major world music markets and 20% higher than that of our nearest rival, the US. Meanwhile, in the short-term, CIN figures for the third quarter show faint but definite signs of recovery. Taken together with the immensely strong line-up of product scheduled over the next few weeks, detailed in our Autumn Product Special (see p29), the prospects for the industry must look good. 
Like the singles chart itself, Top Of The Pops should not only reflect but lead sales. It is a sign of how much things had declined that it had become almost normal in recent months for a TOTP performance to have a neutral, or even negative effect on sales. Audiences have clearly been a fraction of what they should be. In the light of all this, last week's change of format can only be a good thing. If nothing else, it has given people an excuse to sample the programme anew. It is unclear what effect the changes will have on singles sales. Clearly many in the industry hope that the preference for live performance will mitigate against some of the more specialist dance acts who have recently done well. Whatever, it should make for more exciting viewing. Everyone in the industry must wish TOTP well. It is currently the UK's only prime-time music TV show. If the new format does not succeed, the consequences would be bad not just for TOTP, but for the whole industry. 



OPINION 

The new-look Jazz FM is billing itself as the "rhythm of the city". That it may be, but it's certainly not jazz. I was part of the Riverside bid for a London incremental licence, so you may accuse me of bias, but after monitoring 30 hours of the new format I believe my conclusions are inescapable: Jazz FM should either stick to the terms of its original bid or the Radio Authority should lake away its licence. Several disguised phone calls to the staion confirm my feeling. The operator admitted there had been a 90% negative reaction to the 
The station now is certainly insulting to any jazz fans it may have had. On September 25 Adrian Love went into a dance record, James Ingram's Yah Mo' Be There with an apology to listeners that if they liked big band music, it was only a song away. Great radio! 

The format clearly runs from outright uptempo dance numbers that would not go amiss on Kiss FM to tunes Capital still playlists. The rotations are both bizarre and simplistic. Though there are less than four real jazz instrumentals an hour, they tend to play them in and out of the news. Perhaps they believe that is the only time the Radio Authority listens. Non-jazz artists getting repeated plays include Gloria Estefan, Chicago and John Lee Hooker. In the light of this, the station's name must eventually be considered a liability. Presenters already know this as they rarely mention the station's name going into rock-type records. But what kind of radio station are they going to promise to be? Who could feel comfortable listening to such a topsy-turvy mix? It seems to me that Jazz FM changes format with every record it plays. Perhaps it has created a new "AOR" format — "All Over the Road" music. Sieve Saltzman is managing director of Rock Over London. 

NEWS 

Our Price link-up targets clubbers 
Our Price has linked up with Pepsi and Rank night clubs for a country-wide promotion tar- geting dance fans. Competitions will be held in each of Rank's 34 clubs on se- lected nights. Our Price will give away cash and money-off vouchers, while Pepsi will provide quan- tities of its drink and mer- chandise sporting its brand 

A CD juke box will also be given away by Pepsi as part of the promotion. Our Price marketing develop- ment manager Malcolm McGlyn, says the promotion is designed primarily to reach chart and dance fans. "A large part of the Our Price Music customer profile enjoys club life, so by joining forces with Rank nightclubs and Pepsi we will be reaching 

many customers," he says. Meanwhile, in a new drive to increase its share of the video market, Our Price will display the CIN Top 20 video chart for the first time in its 307 stores. Our Price intends develop- ing in-store promotional pro- grammes on both local and na- tional levels. Tony Bennett, Our Price buying and marketing direc- 

tor, says it is the right time to take advantage of the video market. "Our Price Music is in a prime position to contribute to this growth," he says, "bearing in mind that the vast majority of our customers have access to a video player and between 22% and 25% of all our cus- tomers already purchase be- tween two and five videos each year." 

Music sales rise 

in face of slump 

Despite the squeeze, spending per head in- creased in the UK by 6.4% from 1989 to 1990. Meanwhile, total worldwide sales figures released by the IFPI for 1990 have revealed a healthy 11.1% rise from 1989. Worldwide sales figures for last year amounted to $24bn (£13.4bn). The increase in the retail value is attributed to the con- tinued growth of CD sales, which rose by 28.3% in 1990 to 770m. The IFPI says 1,446m cassettes, 339m LPs and 341m singles were bought last year. Global sales of cassettes fell by 6.1% — the first decrease since the arrival of the format 

BRITONS SPEND MOST ON MUSIC 
Retails sales Per capita % Increase ($m) expenditure (9) per capita 1989-1990 UK 2117.5 37.15 +6.4 US 7H1.1 31.03 +16.7 1665.8 30.29 +29.2 Germany 2273,9 28.53 +5.8 Japan 2981.8 24.44 -3.5 

Source: IFPI 
Sales of LPs fell drastically by almost 25% continuing the slide that began with the in- troduction of CD. Although there are some markets, such as Brazil, Ger- many and the USSR, where vi- nyl sales are stable, the LP seems certain to disappear in the near future predicts the IFPI. 

Single sales continued the pattern of recent years by fall- ing 4.5% with the introduction of CD singles slowing the downward trend. The EC had 35% of the world market, while sales in the US accounted for 31% and the UK to 8.7%. In Japan sales fell slightly and represented a 12% share of the world market. 

Time is running out for HMV as il prepares for the opening of its store in Manches- ter's Market Street. And just to prove the point Manchester United foothallers Steve Bruce (left) and Bryan Rohson join- ed Coronation Street star Barbara Knox last week for the unveiling of a giant digi- tal clock which will count down the sec- onds to the November 28 opening. HMV claims the 18.000 sq ft store is the largest 

calms fears 

of oldies purge 
Radio Two has moved to reas- sure listeners and the industry that music recorded before 1950 will still appear in its schedules. Guidelines issued in June — but only revealed last week- end by presenter David Jacobs — seek to re-establish the "complementary" link set up between Radio One and Radio Two when they both came on air 24 years ago. By limiting the number of pre-Fifties records to the re- quest show between 9.30am and 11am, the David Jacobs show between 1pm and 2pm, and the evening slots, pro- gramme controllers are hop- 

ing, to bring the average age of the Radio Two listener from 60 to 50. "These are not 'draconian measures' as has been report- ed in some newspapers," says Radio Two publicity officer Taryn Rock. "It is a guideline, not a hard- and-fast rule. It has been in place for three months now and we have not received a single complaint." The policy will lead to a cut m the number of golden oldies Vera Ly™'8 White Cliffs of Dover (1942). But it does not, insists Rock, S'giml an imminent merger with Radio One, 

Now Boots 
spurns sex 
guide video 
Boots has decided not to stock the Lovers' Guide video des- pite its entering the chart at number two this week. A spokeswoman for the High Street retail chain says: "We believe that the explicit treatment of the subject may offend a significant proportion of our customers." This echoes the line taken last week by Woolworths. Pickwick marketing direc- tor Melvin Simpson says: "We are not surprised. In fact we were expecting it. These deci- sions are not made by buyers, they're made by the men in grey suits on the board of di- 

One Earl's Court retailer re- ports selling 500 copies of the controversial video in just four 
Meanwhile, the simulta- neous release of two versions of another key autumn video release, In Bed With Ma- donna, has not materialised. The British Board of Film Classification ruling on the cut 15 version came too late, so only the 18 certificate re- lease has been available. Colin Lomax, Video Collec- tion International marketing director, reports an initial sell- in of the 18 In Bed With Ma- donna at 150,000. 

Tryst turn-out 
is 'best ever 
The four-year-old Dance Aid Trust awards are heading for their most successful event so far this Thursday, with all 500 seats expected to be sold out. The Sol beer sponsored event has been moved to an evening slot. Trust chairman Tilly Rutherford says: "The re- sponse has been stronger than 

Last minute tickets are available from Heather Nedwell, 071-437 3665. 
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NEWSFILE 
NEWS 

Catalogue boom 
boosts Boosey 
profits to £1.3m 
A mini publishing boom has fuelled a 25% surge in half year profits for Boosey & 

But the company's instru- ment division failed to escape the recession, reporting fiat sales over the period. Boosey & Hawkes chief executive Richard Holland says the hike in interim pre- tax profits from £1.04m to £1.3m is part of a broader pic- 
"We have shown increased profits throughout the past five years. A lot of it comes down to careful promotion of our catalogue," says Holland. Sheet music sales and roy- alties have also grown ahead of inflation, with overall turn- over at £24.5m. 

ASV reshuffles 
for export drive 
Classical and nostalgia label ASV has completed a radical reshuffle of its top manage- ment since the retirement of MD and founder Jack Boyce earlier this year, writes Phil Sommerich. Hywel Davies, former Euro- pean operations manager for Disctronics and one-time vi- olinist with the Philharmonia orchestra, takes over as man- aging director. Neil Heyland becomes general manager, op- erations, as well as production controller. Richard Harrison has been recruited from Chandos to head sales, dis- tribution and exports, Pawlina Bednarczyk is the new A&R administrator. Heyland predicts the firm will be "more aggressive" on exports, targeting Spain and Italy as growth areas, and will give more emphasis to its White Line mid-price MOR label and Quicksilver budget 

Ad squeeze sparks 

teenage mag batie 
Teenage magazine Number One is to aggressively target Smash Hits readers as it battles for survival in the face of dwindling ad revenues. A new format launched this week (October 12) sees the BBC publication reduce to the same size as its EMAP Metro rival, putting it alongside Smash Hits in newsagents. The format has been pres- ented to media buyers as more news led using a blend of low and high grade paper. Number One's latest issue carried just a handful of ads for music product,with no con- sumer ads. Its advertising ra- tio was around 4% compared with 25% for Smash Hits. "It has been disappointing," ad- mits publisher Gillian Laskier. Martin Jones, group man- ager at London Media Com- pany says: "Number One is going to struggle until it puts on sales. It seems they are try- ing to do that by going straight for Smash Hits' market." The title's latest ABC circu- 

a □ 

Teenage pop titles: fighting for supremacy 
lation figure was 137,000, Smash Hits has a commanding lead with 420,000. Laskier says Number One's low ad ratio will impress readers: "It gives us an oppor- tunity to offer an excellent edi- torial profile. That will stimu- late circulation revenue which is very important." But Belinda Hanton, buyer with Media Campaign Ser- 

vices says: "We have to ask whether Number One is going to survive. It has no real ident- ity, so it is a turn off to con- 
Laskier denied that the title was at risk of closure. But Sue Hawken, publisher of Smash Hits says; "Clearly Number One is no longer even number two in the teen music market." 

Pop's not tops with young 
Teenagers listen to pop music for an average of four hours each day according to a new Gallup survey. But the 14 to 16-year-olds polled placed music very low on a list of priorities, beneath work, study and football. In the poll teei asked to pick the ( portant things from a list of topics. Fifty one per cent chose edu- cation, with money scoring 29%, football 9%, and pop mu- sic 7%. But, Emma Brooks, re- 

i their li 

search executive at Gallup, says: "The length of time they spend listening to music is much more than they give to TV. Clearly it is important to 
BPI research director Peter Scaping says; 'The industry should be very encouraged by the amount of listening time. That is three times the amount shown in a BBC sur- vey in the mid Seventies." Twenty per cent of respon- dents claimed to own a CD player and 86%' have a Walk- man-style personal stereo. 

The Most Important 
Things In Life 

Garth Brooks scooped the Entertainer, Single and Album of the Year honours at the 25th Country Music Association Awards last Wednesday. The programme will be broadcast on Radio Two this Thursday. 
Leading flightease companies Bulldog Cases and Sam Cases have merged to form BDS Cases with manufacturing operations in London and Manchester. 
heavily-advertised "free peace concert" at London's Docklands Area on November 14 will feature Indian spiritual guru Sri Chinmoy. Accountants Price Waterhouse continue to seek a buyer for the venue. 
Entertainment UK is "still in discussion" with video label PMI over the companies' long-running dispute. The Woolworlh's racker has not slocked PMI product since the EMI owned company raised prices in March. 
Pizza Hut waitress Nancy Davis, 21, is to record a song with Stock Aitken Waterman after winning the Mirage and Taboo National Karaoke Championships last week. 
Virgin Records today (Monday) releases what's claimed to be the world's first CD featuring a hologram, Bass-O-Matic's new single, Go Getta Nutha Man. The patented process was developed by Nimbus and Applied Holographies. 
Tower Records marketing manager Louise Dickens s next month to work for the company in the US. Her splacement is Georgia Hall, 3, previously PR manager at marketing promotions company Livewire. 
EMI Records will release the 73-track Phil Spector retrospective Back To Mono (1958-1969) on Nov 4. 

m. 
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MATT BURGESS 
I SAW HER FIRST 

ONE LOVE [AND ALL THAT STUFF] 
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LETTERS 
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White: package poser 
PolyGram: can 
this lie the 
vinyl straw 
Imagine our horror last week when, on unpacking our Poly- Gram delivery, out popped a Barry White LP with the rem- nants of another record shop's price label stuck to the sleeve. But worse was to come! As we were removing the of- fending sticker, out dropped a Virgin record shop alarm tag 

I dread to think what exple- 
would have used on discover- ing this indiscretion. Must we now inspect the contents of every record sleeve ordered from PolyGram to avoid passing on product which may well have been played or damaged? Is this part of PolyGram's global plan to discredit vinyl? If not, then they have a duty to provide us with Virgin prod- uct. not Virgin record shop product. David Smith (Manager) Sellanby Records 245 Northolt Road 
Middx HA2 8HR 

Time please, 
gentlemen 
1 read from your newsfile (MW, Get 5) that Mayfair Studios are to sponsor the re- furbishment of the Hammer- smith Odeon artist's bar, and wonder if they intend to install Total Recall in order for artists to remember the events of the night before when they return the following day! Mark Francis, 356a Lincoln Road, Enfleld, Middlesex LN3 4AB. 

Samplers told to 

"respect" sources 
Your columns have recently contained two letters about unauthorised sampling and as the Music Publishers' Associ- 
the matter I wish to clarify our 

Music publishers are par- ticularly concerned with the infringement of copyright in the original music work that is sampled rather than the quite separate copyright in the sound recording, which is also infringed by the act of sam- pling. The most recent letter on the subject quite rightly raises the question of whether a sample is a copy of a substan- tial part of the musical work and also mentions the relative importance of the piece of mu- sic which is the subject of the sample. 

Even when prior permission to sample is applied for in the correct way, by approaching the copyright owner of the mu- sical work, it may not always be given for other reasons. An adaptation (arrangement) of a musical or literary work can also be an infringement of copyright and requires the consent of the rights owner. Additionally, the author of the original copyright has the right to not have that work subjected to derogatory treat- ment. The 1988 Copyright, De- signs, and Patents Act states in the normal rights provi- 
work is derogatory "if it amounts to distortion or muti- lation of the work or is other- wise prejudicial to the honour or reputation of the author". Some composers and writers 

may be extremely unhappy about the sampling of their work whereas others may wel- come the additional exposure of their effort, albeit in a new 
The MPA wishes to see that the initial creativity is encour- aged by respecting the work of the originator and if it is used, that the creator of the first work is rewarded and ac- knowledged. Failure to obtain clearance by samples makes them vul- nerable to legal action and it is essential that they are aware of their legal and moral 

Peter Dadswell, Association secretary, The Music Publishers Association, 103 Kingsway, London WC2B. 

Avoiding the pitfalls 

of in-hsuse publishing 
While reading the piece on "In House Publishing" (MW, Oct 5), I found myself searching the top of the page for the words 'advertisement' or 'ad- vertising supplement'. May 1 try to put some bal- ance into the subject? In the US, for instance, where the rights of the com- poser have been protected by US law, the major record labels say to artist/songwriters in effect: "We know that the law says that you're entitled to a minimum royalty per song as a writer. However unless you waive your rights and give us a 25% discount (and some- limes more), we will not sign a record deal with you." Having by coercion removed 25% of the writer's income the 

majors now say, "If you sign with our own publishing com- pany we'll give you your 25% 
As for the ting expert legal advice, this is likely to be along the lines of, "They've got you over a barrel, and if you want the record deal you'd better agree the terms." Perfectly sound advice. The major publishers do a good job. and are for the most part autonomous, but would they, for instance, sue their parent company on behalf of the composer, or if told by their parent company to mind their own business would they aggressively pursue the com- poser's best interests? A songwriter who followed the current BPI/MCPS debate 

might well be perplexed that representatives of corpor- ations which own both record labels and publishing compan- ies, are currently trying to have UK mechanical royalties downgraded. To quote the BPI's learned counsel: "The value of the composer's work has dropped." It might just be possible that if songwriters and songs were chosen not for the discount that was available, but for their intrinsic quality and ap- peal to the public, everybody might make more money. It's certainly worth thinking 
Don Gallacher, Media Business Associates, 65-66 Dean Street, London WIV 6PL. 

Tournier's French lesson 
I am writing in response to the article (M\V, Sep 28) in which you reported that BIEM presi- dent, Jean Loup Tournier, had supposedly admitted a "vital" 

panics to pay a reduced mech- anical royalty on TV-advertis- ed product. 

However, it is my under- standing that Tournier negoti- ated this deal without the con- sent or knowledge of the French MPA who were totally opposed to such a deal. I was not present at the ex- change between Sydney Kentridge and Tournier, but I hope that Tournier would have made the important point that it is the norm for French rec- 

ord companies to bear all r cording and video costs in r spect of locally signed artist unlike the UK where, as we £ know, recording costs a: borne by the artist. Martin Costello, Managing director, Complete Music, Bishop's Park House, Fulham High St., London SW6 3UH, 

New brains 
required for 
marketing 
While agreeing in the most part with Denis Knowles' let- ter (AW, Oct 5) I must dis- agree with two points which he made, which are: 1) That all experienced mar- keting people should focus more on their own past fail- ures in order to find the sol- utions to "falling demand". 2) The fact that "falling de- mand" has "more to do with marketing than the state of the economy". In answer to the first point. I would have to say that rather than marketing people focus- ing on their own past failures, they would be better employed focusing on things they've never conceived yet! One look at the appalling standard of the majority of TV album commercials tells us 

Beechwood: hits 
that new brains are needed rather than old brains retread- ing the same old tedium. The fact is that fresh and radical approaches are needed for today's fragile market — and they don't necessarily re- quire huge bundles of cash. They require relatively little actually. Two recent examples: Classic Mellow Mastercuts Vol 1 — Top 20 en- try at number 18 Sept 28, and Reactive Vol 2; Phasers — Top 20 entry at number nine. Both albums are from indie companies. Both albums are featuring areas of music which have not previously been ex- ploited and neither album needed a TV campaign or a vast marketing spend! However, both albums are selling and attracting plenty of new and old buyers back into the shops, hopefully for a long time to come! Ian Dewhirst, Beechwood Music, Studios Road, Shepperton, Middx TW17 OQD. 

Letters to the editor should be addressed to Music Week, Eighth Floor, Ludgate House, 245 Blackfriars Road, London SE1 9UR. Alternatively fax to 071 401 8035. e reserve the right to edit letters for publication. 
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TALENT 

THE EAR 
MW's Talent Tipsheet 

BIRMINGHAM 
PAVLOV DOGS Lack of finance limits the run of Pavlov Dogs' debut single Sweet Dreams to 500 copies, which is a shame as it is a splendid effort. Imagine a hard-nosed Fine Young Cannibals with the Redskins' intensity and a liberal dash of dancefloor groove. Contact: Tim James Tel: 021-414 0051 
EAST ANGLIA  
THE THIEVING GYPSIES The stupid name will have to go if this five-piece are to progress. Still, their tuneful guitar pop is worthy of attention. Rachel Smith and Sue Strickland's dual vocals are reminsicent of the Go-Go's but the strident guitar suggests a young Pretenders. Contact: Tony Braham Tel: 061-792 6308. 
ESSEX 

LEEDS 
HEADCORN While following many of the UK's new wave of pseudo-psychedelics in song structure and melodies, Headcorn's live performance owes more to thrash metal. They are frightening and brilliant — something which their current four-track demo fails miserably to prove. Very 

exciting and very loud. Contact: Dave Tomlinson Tel: 0532 784951 
HOVE 
THE LAST CRY The sometimes Cure-like guitar gives The Last Cry's brand of hard rock a . distinctive edge. The mix works well on At The Falling and Punishment but Cry is the tape's highlight coming across like a metal Doors. Contact: Steve Kemsley Tel: 0273 454567 
LONDON 

MARTIN KENNEDY A self-financed 12-songCD on his own label adequately showcases Kennedy's singer/songwriting abilities. Impressive stuff it is too with a host of classy tunes in AOR mode. And though Kennedy's delivery is often top notch, one gets the feeling that more established names could have greater success with his songs. Contact: Mach One Music Tel; 081-994 6524 

BIG LOVE Echoes of early Orange J uice fail to overshadow Big Love's clever songwriting. Career In The Cold is a fine little jangling gem, skillfully played and well produced. Crestfallen is more downbeat but still shines courtesy of the fine girl vocals and sparkling guitar. Contact: The band Tel: 081-847 2481 
THE STORYTELLERS At times this four-piece seem terminally locked in a 
atmospheric guitars and plaintive wailing, but one track, Tell, indicates a good deal more promise. Janet Armstrong's soaring vocals provide stark contrast to the goth sound, and the result is like a less chaotic Sugarcubes. Contact: Chris Ward Tel: 071-221 6032 
THE ABSOLUTE LOVES Magazine, REM and Pixies are their stated influences, but it's , the simple thoughtful rock of James that springs most readily to mind from this four- track demo. The playing is precise and professional but enough charm seeps through to give the band a distinctive feel. 

PAUL 

mm 

Artists consider the 

homework option 
Technology has stretched the possibilities of recording so far that commercial studios can do things today that they couldn't even dream of 10 years ago. A useful side-effect of this progress is that a studio with greater capabilities than those of an old-style commercial fa- cility can now bought for around £35,000 and fitted in a large living room. The hardware distributors have already picked up on the prospects. Companies such as Larking Audio have been urg- ing record companies to buy their new bands a studio — some with the added incentive of a buy-back deal if the band is dropped. Circa managing director Ashley Newton has bought studios for several artists, in- cluding Neneh Cherry, Ronin and Gary Clarke, "It has many advantages," he says. "A band can rework tracks more easily and supply more finished songs for an al- bum. so you can cherry pick. "It also gives artists a chance to learn about the re- cording process rather than leaving it all to the producer." It can be an astute invest- ment, too, says Julian Nugent of Circa signing Fluke. "We have the money to use a Neve or SSL studio, but this is what we know — there is no other way to get Fluke recorded the way Fluke sounds. "We tried using producers and it didn't come out sound- ing like us," he adds. For these reasons equip- ment suppliers such as Stir- ling Sound are receiving at least one cheque a week for studio packages bought by bands with their first advance. "That's where Larking Audio, TSC (The Syn" 

Company) and I make most of our business at the moment," says Stirling managing direc- tor Andrew Stirling. Vince Garcia of 4th+B'way signing Driza-Bone says buy- ing the band a home studio was a stipulation of their deal. "It's recoupable just like an advance and we can run it like a business, doing remixes and so on," he explains. Likewise, Michael Perch, who signed Driza-Bone, gave Glasgow band The Night Crawlers the money to buy their own home studio. He be- lieves that in the right hands the results more than justify the expense. "They wanted to re-record 

stuff in a larger studio, but I said just work at home for now on the 16-track. They've some back with material that is just dynamite." If, as Ashley Newton be- lieves, the home studio is to become an accepted part of rec- ord company investment in new acts, it could change the face of the commercial studio industry. Although not every new act can operate in a home studio and without a producer, many can and the professionals — particularly those geared up for dance music — are going to have to be pretty creative if they are to remain viable. Neville Farmer 

The Beifii siBS!0lP8mltea.1a]!sBia'fRBM TIME TO 11ME'. 7". CD • CASSETTE • RR EASED ncTDRFR 14 COLUMBIA 857411 7-2.4 „ «■"""«»"« UbaUULMI OrdBP Ipom Sony Music Operate Tel: 02S8 38S1S1 
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ODJ. Capacity: Main venue: 500, • seated venue: 250. Five recent acts: Happy End, Apachi Indian, Bhundu Boys, Joi Bhangra Rappers, Desmond Dekker. Special features; Friday specialist nights include Bhangra and jazz; "Our programme is like the T&C and Jazz Cafe rolled into one. There don't seem to be that 
non-specified Asian venues." Matthew Cleaver, PR officer. Manager's view: "It was promoed really well and the audience that were there loved Apachi — but they were devoted fans, not new people. They weren't that prepared for the type of show we do — we need the big booming sound of ragga. Ragga with Asian thrown in rather than the other way round." Mambo, for Apachi Indian. Agent's view: "Quite similar to how DingwalTs used to be — if it's a good night it's great. We use the Friday late night gigs and there's a good appreciative crowd that goes down there. It's a good size, the PA's good and loud and the bar prices are reasonable as well." Danny Britain, Allied Agency & Management. Merchandising: Small area — but tucked away — which is free, or venue staff will sell merchandise for 10% 
PA: Two 2.5K Bose System plus 24-channel Studio Master mixing desk. Average ticket price: £6.50. 

WimbSif buy-out 

is just the ticket 
When Wembley stepped for- ward to save collapsed ticket agency giant Keith Prowse, the move immediately trig- gered fears that a massive ticketing monopoly would de- velop in north-west London. Wembley itself is playing down the connection between its own sophisticated ticketing operation and the Prowse ticket and hospitality interests it bought last month for an es- timated £lm. Spokesman Martin Corrie points out that the Prowse in- terests have been bought by Wembley pic, which owns the Wembley venues alongside such diverse businesses as Guild Film Distribution, a seating rental company and racetracks abroad. "Our philosophy has always been that group companies op- erate in their own right, as is the norm in the majority of large companies," he says. Of course that makes sense in the case of racetracks or film distribution, but when it comes to Prowse, it would seem that Wembley has the opportunity to reduce its over- heads and boost profits by merging the businesses. Wembley has admitted that it deliberately built over-ca- pacity into its system, which it claims is the world's largest. It processes 4m tickets a year, selling 2.5m itself with the re- mainder going to other agenc- ies and the promoters. Gigs ac- count for about 60% of all sales. Credit card and telephone booking are relatively new to the gig business, but 75% of Wembley's tickets are now bought by phone. This has improved customer service: purchasers have a chance to discuss the location 

Spencer: improved selling is key 
of their seats. Even so, Wembley's 35 tele- sales positions can process up to 15,500 calls a day. Wembley's ticketing service director Andrew Spencer even asserts that improved selling is the key to expansion in the concert business. "The quicker the tickets are sold, the sooner the promoter can decide on more dates," he says. Spencer adds that being able to tell how many people are trying unsuccessfully to call for bookings can give an early indication of the interest in an event and trigger long runs such as ClifT Richard's mara- thon 18 nights at the Arena. With so much ticket dis- tribution power and expertise available at Wembley, it seems at first sight that some kind of co-operation and rationalisation must eventual- ly take place in the wake of the Prowse acquisition. But the two operations are 

very different. Spencer's operation at Wem- bley is concerned with demand for tickets for two major con- cert sites — he says 50 calls will be registered in the first minute after a major gig is an- nounced on radio — while Keith Prowse sells tickets to West End shows, sports events and a range of concerts. Nick Blackburn, sales direc- tor of rival ticket agency Ticketmaster, is clearly un- 
thing," he says. "Ticket agenc- ies probably only do about 30% of the business on rock con- certs anyway, The majority is through box office." Wembley's detailed plans for Keith Prowse are still un- der wraps, but any collab- oration the sister companies can manage will probably do more good than harm to the concert ticketing business. Stu Lambert 

Mendip Council has informally given the go-ahead for next year's Glastonbury Festival. Promoter Michael Eavis says he expects a positive response to his licence application for the festival, due to be held next June on an enlarged 600-acre site. "There used to be a lot of congestion around the pyramid stage, but we will be leasing an extra 200 acres next time," says Eavis. The festival, which normally attracts around 80,000 people, was "given a rest" this year after wrangles with travellers in 1990. "We wanted to clear the air," explains Eavis. The final day of 1992's three-day event will coincide with the National Music Day on June 28. . , International Talent Booking has hit back at claims that Chesney Hawkes' 21-date UK tour is heading for the rocks. A "special investigation" in The Sun's Bizarre column last Tuesday described the tour as a flop, claiming that 15,000 out of 40,000 tickets are still unsold. But Rod MacSween, Hawkes' agent at ITB and the tour's promoter, says he is satisfied with the level of sales. "It was unfair to pick on one particular artist when ticket sales in general are slow 
MacSween adds that the tour, due to kick off on October 18, deliberately takes in a broad range of dates to accommodate Hawkes's fan base. "We're going to end up in most theatres with about 70 to 75% attendance. I anticipate Chesney playing to an average of 1,500 people which isn't at all bad." . . . Andrew Miller and Bandstand are co-promoting the 10 UK dates of Sting's European tour. The dates, which kick off on November 25 at the Whitley Bay Ice Rink, follow Blue Note's release of a 10-track compilation of Sting's songs preformed by the Bob Belden Ensemble... 

Waiter Trout Band 
"Fantastic - the man many people are saying these days, is the best guitarist in the world' BOB HARRIS (Radio One) "Talent, total talent" TOMMY VANCE (Radio One / GLR) "The Walter Trout Band will be enormous" ALAN FREEMAN (Radio One) 

Prisoner Of A Dreai 
from Pinnacle oi 

ESSew SangJe 'The Love That We Once Knew' on 7" (PRS 10307), 2tr-CD (PRS 10302), 3tr-CD (PRM 20302) 
UK tour from 6-16th november for further information contact Frontier Promotion on 081 - 668 3457 PrOVOGUE 
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While the 
Gallup-compiled 
GIN Chart is 
undoubtedly 
number one with 
the record-buying 
public, the media 
and the industry, 
sponsors are 
pouring huge sums 
into rival 
countdowns such as 
ILR's Network 
Chart. Why, asks 
Phil McNeill, do 
they bother? 
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Pepe Jeans recently announced that it plans to sponsor the ITV Chart Show, for an undisclosed amount. Nestle, meanwhile, has renewed its contract with independent radio's Network Chart Show for another year, at a cost of £700,000. Large sums of money and airtime are being poured into charts which, unlike the CIN Chart (commonly known as the Gallup chart), are neither sanctioned nor used by the music industry. But it can be argued that there's a question mark over whether they should exist at all. There is no doubt that when most talk about "the chart", they mean the CIN Chart: broadcast on Radio One and Top Of The Pops and co-owned by the BPI and Chart Information Network (CIN). Virgin Records managing director Jon Webster says: 'There is only one chart, isn't there?" — and that view is even echoed by people associated with the other two 
"I accept that the BBC chart is the definitive chart," concedes Pepe advertising and promotions manager Chris Stevenson, while Melody Maker editor Allan Jones freely admits that the Network Chart, which his paper Prints, is "not the chart," because of the existence of the Gallup chart. If its users are prepared to admit that, it's hard to see what could be said in favour of the Network Chart. But in a recent interview Capital Radio's programme director Richard Park threw down the gauntlet to the 

BPI, BBC and CIN by claiming "there's a massive danger for them of the Network Chart becoming the chart that people believe". But if a chart is to be taken seriously, it has to fulfil certain conditions, BPI chairman Maurice Oberstein, chairman and chief executive of PolyGram, says: "Anyone is entitled to produce any bit of market research. The only question is how it's obtained. Is it within light years of being accurate?" Of course, as joint copyright holder of the Gallup chart, the BPI has an interest in this debate — as indeed does Music Week. Not only does MW publish the Gallup chart, but its parent company United Newspapers also owns Chart Information Network Company, which is responsible for commissioning Gallup. CIN took over that role last year, and has doubled the number of licensees. CIN chief executive Adrian Wistreich says the chart now reaches 12.5m radio listeners and receives 14.8m press exposures per week — but he is only too aware that the chart needs to get maximum exposure to pay its way. And it is costly to produce. The Gallup chart is a pure sales chart — and without logging every single ever sold, it would be difficult to make it much more accurate. Gallup's computerised system, using more than 500 specially installed Epsons, 650 retail EPOS systems and up to 1,400 shops, costs around £lm a year.' 

The Network Chart is very different. Every Thursday MRIB claims to telephone up to 300 shops, who record their sales by ticking off a checklist — a system which is obviously open to abuse. No one is suggesting that the chart is hyped, but perhaps that's because nobody takes it seriously enough to bother. Importantly the Network Chart contains a large airplay factor, which can sometimes lead to bewildering situations. "Putting airplay into a sales chart is yesterday's news, all it does is distort the chart," says Godfrey Rust, Gallup's former chart manager. "You don't mix apples and oranges." Take the contrasting fortunes of two recent records. Level 42's Guaranteed and Oceanic's Insanity. In sales, they were almost equal in the Gallup chart of August 18: Level 42 had slipped three places in their second week on the chart to number 20 while Oceanic was a new entry at 21, But on the Network Chart, Level 42 had actually leapt 24 places to 9 while Oceanic were way outside the Top 40, at 63, The reason for the discrepancy is simple: airplay. That in turn comes down to decisions made by a handful of individuals at radio stations. "To be honest, I wouldn't know where they are in the Network Chart," says Steve'Harrison, managing director of Oceanic's label Dead Dead Good. "We just don't pay attention to it. 
MUSIC WEEK 12 OCTOBER 1991 
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But if that is what happened, it's totally unjust, A chart should reflect sales, not individuals' choices of records." Pete Crompton, MRIB's head of research, actually found the Oceanic situation a bit of a joke — precisely because the record hadn't been played on radio. "It's been in the Gallup Top 40 for two weeks and people haven't heard it," he says. That might seem a poor reflection on radio planners. But the Network Chart was set up for commercial radio — it's owned by AIRC, the local radio stations' trade body — and as far as the broadcasters are concerned, a radio-friendly chart is what they want. "Any chart is essentially a marketing tool for a station," admits Colin Sommerville, controller of Radio Forth FM. Capital's Richard Park claims the Network Chart "gives a good balance of what 15 to 24-year-olds are listening to; it's a chart for young people." Logically, however, the reverse is true. The musical styles which fare worst in airplay (compared with sales) are usually the aggressive, youth cult ones — heavy metal, indie rock, rap, acid house — and these are effectively downgraded on the Network Chart. Yet Nestle is convinced the Network Chart Show delivers the young listeners it wants. Public relations manager Allan Albeury cites the company's market share profile as evidence. "Nielsen research shows 
MUSIC WEEK 12 OCTOBER 1991 

Owner BPI/Chart Information Network Company Ltd; copyright holder CIN, 
Compiler CIN/Galiup. 
Users BPi; BBC Radio One; BBC TV Top Of The Pops; British Association of Record Dealers; Music Week; Billboard; national and regional daily papers; specialist music papers; overseas national and local radio 

I multiple record retail outlets; plus 250 Data source 1,150 specialist, chain ar "check"shops. 
Method 500 record shops "wand" the barcode on all records as sold with an in-store Epson PX-4 computer, the other 650 supply data from their own computerised cash tills (EPOS). All shop computers are telephoned automatically six times a week (except WH Smith, which delivers data on computer tape during the 

Sales are taken up to close of business Saturday. 
First airing Final chart compiled by 4pm Sunday. Transmitted direct to publishing clients, Music Week's printers, and BBC Radio One, for first broadcast, by 4.30pm. 
History Gallup awarded BPI cc 13. System fully computerised October 

Finances Compiling the chart costs around Elm per year, shared equally between the BPI and CIN. Licence fees earned by CIN are split 50/50 

THE NETWORK CHART 
Owner AIRC — the independent local radio stations' trade body. Guided by representatives of the leading IR stations on its programming committee, AIRC awards production of the Network Chart Show to Capital Radio and distribution to Satellite Media Services. 

h Information Bureau. 
both in UK and abroad, NME, Melody Maker, d Sunday newspapers (Sundays in particular find han the Gallup chart). 

Data source Up to 300 mainly independent re ILR stations. rd shops. A, B an its of all 
Method Shops are sent a checklist of current releases, and sales are checked off against ticks on the retailers' masterbags, MRIB's five full-time and eight part-time staff telephone shops on Thursday, ILR playlists are added in, weighted according to station: Capital comes top, with 17% with large metropolitan stations such as GWR, Clyde, BRMB, Metro and Piccadilly close behind. If a record is on every station's A list, its sales are "enhanced" by 40%. 
First airing The chart is sent to the show producer at Capital Radio on Friday morning. The show is distributed to stations live by satellite and aired from 4-7pm Sunday, 
History Launched October 1984 specifically for ILR. Sponsorship of about £700,000 was won from Nescafe the following year. 
Finances Nescafe pays around £700,000 per year, two-thirds of which is distributed to the AIRC's member stations. Allowing for Capital and SMS's production costs, MRIB's fee is probably less than £150,000 although it refuses to comment on its costs. Nescafe receives 14 •trailer credits, six editorial mentions and three commercial spots in each programme. Local stations also get a cut of around £100,000 per month from in-programme advertising. 

that our market share of UK instant coffee sales has risen to 56% among 16 to 24s, as opposed to 43% across all age groups," he says. Evidently the Network Chart is of great benefit to Nestld and ILR. But that begs the question; Who does, or should, the chart exist for — the public, the music business, the media, or the sponsors? No doubt some people enjoy the way the chart is presented on the Network Chart Show — but few realise they are not listening to a sales chart, and would be astonished to discover that it's largely based on airplay. To the public, the chart is based on sales as clinically as an election is based on votes. So the only chart that matters is the most accurate one. "Our readers don't take the Network Chart at all seriously," says Smash Hits editor Mike Sutar. "When you say a record was at number one for 11 weeks, you don't mean on the Network Chart, do you?" Dave Price, BBC head of recording services, says: 'The strength of the traditional Top 40 is its simplicity, which has always been understood by our listeners. And that simplicity is: which record has sold more than all the others?" HMV managing director Brian McLaughlin agrees: 'The Gallup chart is universally accepted by both consumers and retailers as the authoritative chart," he says. And it must make more sense for the record industry — companies and shops alike 

— to have one clear sales chart and one clear airplay chart, rather than something pitched in between. Which of course is why the BPI invests some £500,000 a year in the Gallup chart. Retailers, too, have demonstrated their commitment with the time they have devoted to making the returns procedure as accurate as possible. For the media, on the other hand, the second chart provides a valuable service. The Gallup Chart is available to any publication, radio station or TV station, but not always at the right time. Melody Maker goes to press on a Friday, which makes the MRIB chart the only practical option. The ITV Chart Show cannot use the Gallup chart, because it goes on air 24 hours before Gallup's chart is finalised. Consequently the programme compiles its own chart, though there is some confusion: most people seem to believe that it uses either MRIB or Gallup. More importantly, charts can be a valuable advertising property and the Network Chart is a big profit-maker for independent radio. Two-thirds of Nestle's £700,000 a year is handed to the stations, and they each get a cut of the national advertising — £100,000 a month and rising. "In the first six months of 1991 we've achieved a 50% rise in revenue," says Paul Davies, sales director of the Network Chart Show's sales house Media Sales & Marketing. As for the sponsors, understandably as long as the programme delivers the 

target audience, they frankly don't care whether the chart is accurate or not. Pepe Jeans' Chris Stevenson says "The fact that the chart used on the ITV Chart Show isn't the definitive BBC chart is totally irrelevant. It has the same kind of tracks in it, but it's more of a video chart." So, you pay your money and you take your choice. A radio chart, paid for by Nestle. A video chart, paid for by Pepe. Or a sales chart, partly funded by the BPI. There is undoubtedly some confusion between them, particularly for those who believe they are getting the 'real' chart when they see or hear the ITV or Network Charts. If this is what Richard Park terms "the danger of the Network Chart becoming the chart that people believe", it's not a question of which is most accurate, but which reaches the most people. At the moment the answer, overwhelmingly, is Gallup. In the last quarter of 1990, the BBC's Radio One Chart Show had an average weekly audience of 6.1 m, according to JICRAR. That's nearly double the 3.2m who tune in to MRIB's flagship Network Chart Show each week. Attempts to create hit records via market research have invariably failed. Similarly, the consumers' verdict on the Network Chart, a chart designed specifically to serve their perceived needs, is that they would rather stick with Gallup. jm 
Additional research by Ken Garner 



MARKET REPORT 

Albums 
Jean Michel Jarre has a knack of making his album track listings read like football results, and Images — The Best Of . . . includes some of his best "games" — Oxygene 4, Equinoxe 5 and the memorable Calypso 3, Rendez-vous 4 — all neatly packaged and trimmed of the excesses that typify his occasionally florid but brilliant soundscapes. Stock in depth. Consecutive top five hits with the title track and Love To Hate You have left Erasure fans impatiently anticipating Chorus, their fifth album. They'll be disappointed to find it houses a meagre 10 Bell/Clarke compositions, but delighted to discover 

the duo in fine fettle. It will be a major surprise if this doesn't become the duo's third consecutive number 
Ifsi ic to note th /hile it! Chesney Hawkes is having enormous problems establishing himself despite his career launching number one, Sonia — the star Chrysalis chose to drop — continues to flourish. The scouse singer's new album, entitled simply Sonia, is as bright and uncomplicated as she is. Taking up where her SAW-styled debut left off, it's overflowing with perky, radio-friendly confections, most custom-written, and with a vaguely familiar feel. 

KENNY THOMAS; Voices (Cooltempo CTLP 24). A punchy platter from the 

Sonia: flourishing 
former pugilist includes his first three Top 20 hits — Outstanding, Thinking About Your Love and Best Of You — among an impressively soulful selection. The title track is apt as it features just Thomas's voice with a box of matches and an ashtray as accompaniment. The next single, Tender Love, is a possible contender for Christmas chart honours. 

Singles 
Decadence Dance is Extreme's follow-up to the baUad, More Than Words, and it could hardly be more different. It's a rousing rock anthem, ablaze with guitars. Not too heavy, though it remains to be seen if it was wise of A&M to skip the group's even more commercial current mid-tempo US hit, Hole Hearted. The Pet Shop Boys new single, DJ Culture, is one of two new tracks recorded for their upcoming Best Of. Co-produced by the duo and Brothers In Rhythm, it meanders around like a minor league West End Girls, complete with a melancholic rap from Tennant. Five Star put their recent troubles behind them, and are in good form on Shine, 

a compulsive jack swing groove. ' s numerous American exponents of the genre have found to their cost, jack swing rarely makes waves here, but this endearing workout, complete with a cameo from Def Jef should create ripples, if not a big splash. 

ZOE: Lightning (M&G MAG 18). It took quite some time for Sunshine On A Rainy Day to become a hit, but Zoe should have no such problems with Lightning, a delightful peppy cut which concedes her debt to the dancefloor with a shuffle beat, but is largely guitar-based. It's got bags of pop potential, and more than fulfills this bright newcomer's promise. Alan Jones 

mm 
After the seismic blast of the twin Guns N' Roses doubles, followed promptly by the aftershock of the Bryan Adams LP, the true resilience of the metal market will be tested in the coming weeks by a string of quality releases. One certain to prompt punt- ers to digging deeper into de- pleted pockets is Ozzy Osbourne's Party With The Animals (Epic). Meanwhile, Ian Gillan, the former Deep Purple singer, is backing the release of his latest solo album, Toolbox (EastWest), with a 16-date UK tour. Expect enquiries, too, about The Four Horsemen. Ex- Cult guitarist Haggis formed the band with one Frank Starr and the resulting Rick Rubin- produced debut LP, Nobody Said It Was Easy (Def Ameri- can 510047), should sell in re- spectable quantities. Another man with a pedi- gree is Earl Slick. The one- time Bowie sideman and Dirty White Boy releases a formi- dable guitar-led (what else) al- bum via Music For Nations. In Your Face (Metal Blade Zorro 34) provides ample illus- tration of the American's plank-slapping dexterity, John Mellcncamp is hard- ly metal, but his core audience is rock buyers. After the down- beat Big Daddy, Mellencamp drops the Cougar sobriquet and returns to his more abras- ive roots on Whatever We Wanted (Mercury). Mixing discordant riffs with wry observations, Mellencamp may see wider UK success with this, his 10th album. 

RED HOT CHILI PEP- PERS; Blood Sugar Sex Magik, (Warner Bros 7599- 26681). The precursors of the 

funk-metal thang have always outclassed their many imitat- ors. If their previous album, Mother's Milk, was cream, this is ambrosia. Andrew Martin 
[oasWAL ■ 
A Messiah to end all Messiahs is Harmonia Mundi USA's de- scription of its latest version of Handel's most popular work. The three-CD set (at two- disc price) from the Philhar- monia Baroque Orchestra under Nicholas McGegan is 54 
other recorded versions, en- abling listeners to re-create any of the nine versions of the work Handel wrote in the eighteenth century for the sin- gers he had available at a par- ticular performance. Musical quality throughout is excel- lent. Distributor Koch Interna- tional is launching its own UK label with the Performance series, four discs/cassettes of showtime music from the That's Entertainment Records archives, covering musicals, operetta and dance. More stage-orientated releases are due next year. TER itself offers a digital re- cording of Salad Days, from the London revival cast in- cluding Elizabeth Seal, Sheila Steafel and Adam Bareham. Deutsche Grammophon has found a way of completing the Mahler symphony cycle from Leonard Bernstein. Only the Eighth Symphony and the adagio from the 10th remained to be recorded at the conduc- tor's death, so the yellow label has remastered video sound- tracks made in the mid- Seventies at concerts with the Vienna Philharmonic and soloists including Margaret Price, Agnes Baltsa and Jose Van Dam, and issues 

RODRIGO: Concierto de Aranjuez, Fantasia par un gentilhombra. VIVALDI: Guitar Concerto, Sharon Isbin (guitar), Chamber Or- chestra of Lausanne/Law- rence Foster, Virgin. Even set against the mastery of John Williams or Julian Bream, the sheer beauty of sound and easy-on-the-ear phrasing from Isbin are very attractive, and the orchestral contribution excellent. Phil Sommerich 
\ RE ISSUES 
The beauty of EMI's Country Capitol Classics series is its snapshot element. Each dec- ade is captured in 25 plus tracks, warts and all. The Six- ties (CDP 7975412), Merle Haggard, apart, sees country transition, fast quit- ting strengths for a slinkier sound. That shift is further intensif- ied on The Seventies (CDP 7975422), the least interesting of the trio. The real delight is The Eighties (CDP 7975552) on which the likes of Garth Brooks and Sawyer Brown found a rootsy way forward be- yond the sticky morass that country music had become. The result is an engaging tast- er of contemporary country 

For a glimpse — if 42 tracks can ever be called that — of the energetic Fifties when boogie and rockabilly were reshaping country music you need The Best Of Ace Rocka- billy (CDCHD 311). One of Ace's twofer CDs, it's got its share of duff tracks, but it'll certainly get your feet tap- ping. All American Rock 'n' Roll (Ace CDCHD 316) is a wel- come sampler of Fraternity, the label that brought us Bill 

Parsons. It works best as a showcase of an indie label in the mid-West scuffing and try- ing to understand what rocka- billy and rock 'n' roll were. Less interesting is Ace's com- panion piece Big Surf (CDCHD 319), a 32 track col- lection of surfing ditties from Del-Fi. For Beach Boys only. Far better are Ace's Stax Re- issues, which, piggy backing on the success of Atlantic's Stax re-issue programme, should do exceptionally well. First out of the door are a previously unreleased live Stax revuve from 1965 (with William Bell, Booker T, The Mar-Keys and Rufus Thomas), Live At The 5/4 (CDSXD 040) and a set of rare and unreleased recordings, 1000 Volts Of Stax (CDSXD 042). Both, especially the first, are superior. 
STAX GOLD: The Hits. From Soul Limbo to Woman To Woman via I Forgot To Be Your Lover, The Theme From Shaft and Cheaper To Keep Her. Southern soul at its near best. Phil Hardy 

This summer saw a definite trend towards real songs and garage tunes on the nation's more fashionable dancefloors, However, in many cases this has not transferred into vol- ume sales, and massive club hits from the likes of Cookie Watkins and D'Bora have failed to cross over. It is still the hardcore tracks from acts such as The Prodigy and The Utah Saints that stand a bet- ter chance of real success. With this in mind, new rave- orientated tracks worth stock- ing include Inssomniak by DJPC (Hype PUM005 via Pinnacle), DJ's Take Control by SL II (XL XLT24), Activ 8 

by Altern 8 (Network NWKT34) and Energetic (Take You Higher) by Ener- getic (RCA PT44840). Inssominak is due out on Octo- ber 14, while the rest are scheduled for the following week. Other records due out in two week's time and worth order- ing now include the new Bomb The Bass single, The Air You Breathe (Rhythm King/Epic 607538), which sees Tim Simenon continuing the successful soulful approach of Winter In July. Frankie Knuckles follows up The Whistle Song with It's Hard Sometimes (Virgin America VUST 52), featuring the vocals of Shelton Beckton, it deserves to be a hit but may just be too classy for its own good. The same is true of Don't You Wanna Be Mine by Abso- lute featuring Joe Church (Inner Rhythm HEART02). One of this year's best dance tracks, What Would We Do by DSK peaked at 46 when re- leased two months ago. It is now being reissued with new remixes by Slam and Farley/Heller in addition to the excellent Hurley version (Boys Own/London BOIX7). On the LP front, Mastercuts releases the fourth in its series of quality dance compilations. Classic Jazz Funk Volume 2 (CUTSLP4) maintains the high standard set by the first volume and will sell just as 

SEAL; Killer (ZTT ZANG 23). It seems a bit premature to be re-releasing this track as soon after its massive success under the Adamski banner, but the new remix by William Orbit really is something special. Club DJs will not need any persuading, but it will be interesting to see how many punters are prepared to buy it second time around. Andy Beevers 
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16 Sing out 
Erasure release Chorus via Mute 

| Blowin' 24 Grand Illusion 26 f Heavy hit 
Scorpions'Wind Of Guns N'Roses head ■.■..MfMOi I Change gusts along metal chart newcomers 

Hmskweek 

datafi le 
The Information Source for the Music Industry 12 OCTOBER 1991 

CHART FOCUS 
Something Got Me Started, the introductory single from Simply Red's latest album Stars, heads down the chart this week, alter peaking at number 11. But the album debuts spectacularly at number one, after selling around 150,000 copies last week. The enormous popularity of the Simply Red album — their second consecutive number one — prevents the new Prince album Diamonds And Pearls and Tina Turner's compilation Simply The Best from debuting at the top, even though both sold far more copies last week than would ordinarily be required for a number one. In the present climate, unless an album debuts at number one it probably won't get there at all. It's unlikely, therefore, that Diamonds And Pearls will climb any higher. Had it reached the top, Prince would have equalled the tally of four 

previously achieved by one 
ANALYSIS 

American — Bob Dylan. It's interesting that Warner released the Simply Red and Prince albums in the same week, knowing that only one of them could be number one. Had they released one last week and the other this week, it's practically certain that both would have topped the chart, and Prince would have equalled Dylan's record. Last week was rather a mixed one for R.E.M., whose Out Of Time album finally dipped out of the Top 10, whilst winning a double platinum award after selling more than 600,000 copies. This 

In 1962 EMI's Columbia label was so impressed with the extended playing time of Cliff Richard's new album that the company decided to call it 32 Minutes And 17 Seconds. How times have changed. A quick look at the playing times of some recent hit albums provide proof positive that today's long players have more VFM (value for money) than ever before. Last week, eight albums out of the Top 10 had playing times longer than one hour. And Bryan Adams, Status Quo, Guns N' Roses and T Rex all clocked up 77 minutes. The reasons for this may seem fairly obvious. Four of those eight albums were two- LP sets — Bryan Adams' Waking Up The Neighbours, Primal Scream's Screamadelica and the two Guns N' Roses Use Your Illusion albums. Another two — the BoIan/TRex compilation and Status Quo's Rock 'Til You Drop — came with extra tracks (four and six 

GN'R; double-play VFM 
respectively) on the CD format. It is in the CD format where VFM goes overboard. All of the two-LP sets appear on one CD and come close to the 80- minute ceiling on playing time. This has advantages. It cuts production and packaging costs dramatically, with the result that, in real terms, the unit price of a CD has not changed in two years. Ten years ago albums 

week, they're back in the upper echelon, courtesy of The Best Of R.E.M., a new compilation issued by their former label I.R.S. Including the highlights of their 1983-87 output, among them their current hit The One I Love, it debuts at number seven. Few industry observers expected the Scorpions to overtake Bryan Adams at the top of the singles chart this week, and sure enough Adams' (Everything I Do) I Do It For You extends its record-breaking run at number one to 14 weeks. But whilst Adams' single is finally beginning to decline, the Scorpions' Wind Of Change is surprisingly sluggish, posting only a 20 per cent gain this week. It should move to the summit next week, but it's going to be a close one — and it would be foolish to rule out the chances of Monty Python's Always Look On The Bright Side Of Life, which vaults all the way from number 30 to number eight. Alan Jones 

typically clocked in at around 40 minutes, and early Beatles and Beach Boys LPs, at 30-35 minutes average, seem rather poor value today. As royalty payments are divided equally according to the number of tracks, this can mean more work for the same money for both publishers and 
"What's happened is that artists have to put more music on to an album," says Andy Ross, head of A&R at Food Records. "And so the temptation is to put the B-sides of singles on to albums. But it all costs money — their money." There are exceptions. Teen idols such as Jason Donovan rarely make albums over an hour in length. Ditto country artists in the US. But a trend has clearly been set, and it's even extending to the playing time of singles, now on average 20 seconds longer than a decade ago. Never in the history of recorded music has so much been available for so little. Bill Mann 

Index of unit sales. 100=weekly average in 1990 Albums Singles Music Video 
SINGLES MARKET SHARE BY CHART POSITION 

□ CATALOGUE 

TOP 10 BEST SELLING ALBUM ARTISTS 

2 DIRE STRAITS 3 BRYAN ADAMS 4 PAUL YOUNG 5 REM 
7 MARC BOLAN/T REX 8 JOHN LEE HOOKER 9 LUCIANO PAVAROm 10 MICHAEL B0LT0N 

liusfcweek 
FINAL BOOKING 

DEADLINE: 0CT 9 
Cell Seul Leese 
on 071-620 3636 
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C.s Nh f^' NkAD 
NEW RELEASES: ALBUMS X, 

HIGHLIGHTS 

ase details to general manager Eighth Floor, Ludgate House, rkfriars Road, London SE1 9UR. 071-620 3636. Fax: 071-928 2881 
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HARRY CONN ICR. JR. 

BLUE LIGHT, RED LIGHT 

A brand new 'Big Band' album 
12 new songs written and performed by Harry Conniek, Jr. 

CD • CASSETTE • LP Released Monday 14th October 469087 2-4 -1 

MARKETING 
MAJOR TV ANNOUNCEMENT CAMPAIGN - LONDON, TVS & CENTRAL. 

NATIONAL POSTER SITES 
LONDON UNDERGROUND POSTERS. 

NATIONAL INSTORE AND WINDOW DISPLAY. 
Press advertising - Q, SKY, JUST 17, SUNDAY TIMES,DAILY MAIL, MORE, TIME OUT. 

HIGHLIGHTS TO DATE 
'WE ARE IN LOVE' - The Album - Over 250,000 sales 

'RECIPE FOR LOVE' - The Single - Top 40 hit 
Sell Out UK Tour 

MEDIA EXPOSURE: Channel 4 - Live Special, Wogan, 
Radio 1 Live In Concert; Sky, Smash Hits, The Face. 

Order from Sony Music Operations Tel: 0296 395151 
COLUMBIA 



TOP 75 SINGLES 

12 OCTOBER 1991 

imiskweek CHART THE OFFICIAL 

1 DO) 

47 « 
48 [K1 
49 [SI3 

51 M 

55^ 

59 033 
60 mH 

71 M 

37 E3 
As used by Top Of The Pops and Radio One 

ROBERTA FLACK 
Dm MAXI PRIfJT 

_^rGHT . 
"THE MUSI TIHE 

Caribbean i 1 Blue 
new single YZ604/C/CD/CDX JR O WARNER MUSIC UK SALESPERRDN no r-Ai , -rm    
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nmisT mil 
THE OFFICIAL busk week CHART 

PJB feat Hannah & He 

US TOP 30 SINGLES 
1* j EMOTIONS, Mar,ah Cow Co,uml„r. 2 , GOOD VIBRATIONS, Markv Mafk/F.BuncWLHollowav Inlerscnno 3* , DO ANYTHING, Natural Selection Eaaiw™ r) , | ADORE Ml AMOR, Color Me Badd Kl»™ 5* i ROMANTIC, KarynWhite WarnerBrothrr.. 6* r SOMETHING TO TALK ABOUT. Bonnie Ra,If Can,mi 7* , HOLE HEARTED, Extreme aam 8 s LOVE OF A LIFETIME, Firehouse Eon Q . MnTOWNPHlLLY. Soar II Men Motown 10* t „ EVERYBODY PLAYS THE FOOL, Aaron Neville 11 * « LOVE. .THY WILL BE DONE, Marlika Coiumfc,;, 12* t „ CAN'T STOP THIS THING WE STARTED, Bryan Adam 13* t fiixl REAL REAL REAL, Jesus Jones lA .. SHINY HAPPY PEOPLE, REM Warner Brothers 15 „ NOW THAT WE FOUND LOVE, Heavy D& The Boyr 

17* . CREAM, Pr,nee 18* t n DON'T WANT TO BE A FOOL. Luther Vandross Epic 13* : i | I i 20* t -s O.P.P,, Naughty By Nature Tommy Boy 21* t 5 GETT OFF, Frmce/New Power Generation 22* : •s RUNNING BACK TO YOU, Vanessa Williams Wing 23 » (EVERYTHING 1 DO} 1 DO IT FOR YOU, Bryan Adams A&M 24* t 7 KISS THEM FOR ME, Siouxie & The Banshees 25 i i4 TIME, LOVE AND TENDERNESS, Michael Bolton 
27* HEY DONNA, Rhythm Syndtcaie 28* ■ DON'T CRY, Guns N'Roses 29 t i [W] TOO MANY WALLS, Cathy Dennis Polydor 30* - WITH YOU, Tony Terry Epic 
US TOP 30 ALBUMS 

USE YOUR ILLUSION II. ( 

WAKING UP THE NEIGHBOURS, Bn, UNFORGETTABLE, Na THE COMMITMENTS (OST), Va LUCK OF THE DRAW, Bo COOLEYHIGHHARMONY, Bo 
TIME, LOVE AND TENDERNESS, Mi. 
GONNA MAKE YOU SWEAT, C8 a THE FIRE INSIDE, Bob Seger/Silver Bullet ; ON EVERY STREET. Pit 

o EXTREME IIPORNOGRAFFITTI, Exi » OUT OF TIME, REM ; FOR UNLAWFUL CARNAL KNOWLEDGE, Va ■ BLUE LIGHT. RED LIGHT, Ha 

s HEART IN MOTION. Amy Grant 
t PSYCHOTIC SUPPER. Tesla ■ IT'S ALL ABOUT TO CHANGE. Tr; 

v V L.UOR m 

V 3^ 
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JONES 
TOO SEXY FOR THE CATWALK? 
The very idea of beauty queens making re always seemed lik one, and when Mary Stavin duetted with George Best on a lousy version of 'It Takes Two' it seemed an even 

single 'Running Back To You', which was a big club hit recently, and narrowly failed to reach the ^ 

» BEST AND STAVIN 

Miss America. Now, Ce Ce Peniston has made the move from the catwalk to the chart, thanks to her irresistible garage groove 'Finally', which explodes into the Top 75 this week, and is firmly lodged at the top of RWs club 
Formerly Miss Black Arizona and Miss Galaxy, Ce Ce^"born CecilicrVernrirca Peniston in "Dayton, Ohio 21 years ago — was first heard on a demo for femaie-rappec-Overweight 
Both women were subsequently signed to A&M, where Ce Ce teamed up with Filipe Delgado, Filipe wrote the melody for 'Finally', while Ce Ce contributed the lyrics. With an upcoming album containing contributions from superhot Steve Hurley and Dave Morales too, Peniston's impressive alto seems certain to be around the chart for some time. With Williams weighing in with some useful grooves too, maybe 

to beauty queens as they move from the catwalk to the 

► VANESSA WILLIAMS 
• 'Good Vibrations' by Marky Mark & The Funky Bunch climbed to the top of the US singles chart last week. Precisely two years ago, Britain's number one single was 'Ride On Time' by Black Box. The link? Both extensively sample Loleatta Holloway's 'Love Sensation'. But, who beat Black Box and Marky Mark to the punch? Why, it was that queen of cool Samantha Fox, who allowed Loleatta's voice to be compared to hers on the 1988 single 'I Wanna Have Some fun'. Produced by Full Force, it climbed to number eight in 

• CE CE PENISTON 
® The latest i number of hardcore/rave singles to emerge from Belgium and become a hit in the UK is 'Get Ready For This' by 2 Unlimited, which debuted at number 34 this week. 2 Unlimited are Dutch trin ,AnTtalDels-and-Bay£nond ■Slijagaard, and the record was produced in Brussels by Jean Paul De Coster. It was first released in Belgium on the Byte label, but 
Continental for the UK. The main PWL label has had outstanding success here, but this is the first Top 40 hit for PWL Continental. 

THE SIXTH VOLUME OF FFRR s ACCLV1MED HOUSE SOUNDS SERIES UTAH SAINTS BANDERAS What Can You Do lor Me This Is four Lite 
What Would We Do PHOTON, INC. 

Beoerate Power 21 

(featuring Psjohotroplc) feet Surreal 
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BY ALAN JONES 

cwnMsntniwMU 

A first country in which the sensational popularity of Guns N' 

here, it was 'Use Your Illusion 11' that won the battle, with Billboard estimating that after a spectacular first week which se the tv is sell a 

uc^unie clear that we are not alone in GNRmania. MCA says that 'Use Your Illusion 11' which contains the hit 'You Could Be Mine', sold a little over 140,000 copies in its first seven days on release here, about 4% more than T. GNR were the first act to hold the top two places in the UK album chart simultaneously since 1977, when Abba were number one with 'Arrival' and number two "h 'Greatest Hits' at the same 

total of 1.5m copies, it was 75,000 up on 'Use Your Illusion 1'. GNR is the first act to occupy the top two berths in the US album chart simultaneously since 1974, when Jim Croce 
via 'You Don't Mess Around With Jim' and 'I Got A Name'. The situation is very similar throughout much of the world. A few examples: in Germany and Holland, 'Use Your Illusion 11' was first past the post, with 'Use Your Illusion 1' in second place, and, in both cases, the album GNR replaced at number one was the same as in Britain - Dire Straits' 'On Every Street'. In Australia, the story was the 
® in the beginning there was Clive Griffin. Then came Kenny Thomas. Now add the name of Matt Burgees to the roll call of blue-eyed British soul singers. Mancunian Matt's debut single, 'I Saw Her First', is already a well-sung, immaculately produced and commercial track that is already attracting a great deal of attention. Matf's mrmtR.were membecs-oLlataFifties -hitmakers the Mudlarks, who climbed to the dizzy heights of number two with their single 'Lollipop'. He seems to have the hitmaking lark licked too. 

   ; held out against instantly crowning GNR as chart champs: in Spain, '11' debuted at number four, and T at number five, while Sweden's record buyers showed their individuality by being the only ones to place T ahead of '11', though even here there was nothing between them, with debuts at number three and four respectively. The Belgians were cooler than most, the albums entering the chart there at number 25 ('11') and 26 ('I') before climbing 20 places apiece on their second week. And final confirmation that GNR is a worldwide phenomenon 

came from Japan, where Western acts are expected to have only about a 10% share of the market this year, and where they rarely make the Top 10. GNR were denied number one billing only by Toshinobu Kubota's 'Kubojah', and returned sales very much on a par with the UK. The Japs, who are very precise about these things, report that 'II' debuted at number two and 'I' at number three with respective sales of 168,170 and 165,040. GNR are aisolTle first act ever to have simultaneous entries at number one and number two either here or in America. 

® Bryan Adams break records with '(Everything I Do) I Do It For You', which has now been certified double platinum here, after selling over 1.2m 
It's Britain's first ever multi-platinum single. Until 1989, singles had to sell 1m copies to qualify for platinum, and there was no infrastructure for multi-platinum awards, even though two singles ('Mull Of Kintyre' and 'Do They Know It's Christmas') each sold more than 2m copies. Since 1989, of course, Adams' single is the only single to sell even 900,000 copies. Last week, Adams also became only the second Canadian to have a number one album here. The first was Neil Young, who topped with 'Harvest' in 1972. 

ALTERED STATE OF RHYTHM 

OUT 
MONDAY 7TH 

OCTOBER 
CAT. NO. F.O.R. 123 

DISTRIBUTED BY S.R.D. 
TEL: 081-889 6555 

m A ■ 
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NO-ONE KNOWS 

DANCE MUSIC 

BETTER THAN YOU 

DEO 

Concert BMG Video 
idness 4 Front 

READERS OF RECORD MIRROR ARE AMONG THE MOST 
KNOWLEDGABLE DANCE MUSIC EXPERTS IN THE WORLD foy 4 Front/PolyGrar 083508 

MUSIC WEEK'S NEXT SPECIAL FOCUS ON THE 
DANCE MUSIC SCENE WILL FORM PART OF RECORD 
MIRROR UPDATE IN OUR NOVEMBER 9TH ISSUE. 
IT WILL CONTAIN NEWS AND VIEWS FROM 
LEADING FIGURES IN THE DANCE WORLD AT 
CLUB AND RECORD COMPANY LEVEL. 

MAKE SURE YOUR COMPANY AND YOUR PRODUCT 
ARE PART OF THIS MAJOR ASSESSMENT OF THE 
PROSPECTS FOR DANCE MUSIC BY BOOKING AN 
ADVERTISEMENT WITH STEVE MASTERS AT MUSIC 
WEEK ON: 

071-620 3636 

i Concerts 4 Front 
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Pride N' Politix 

5 Zoe SUNSHINE ON 

"The most important thing that we've got to put over," explains Robyn Smith, one multi-talented third of Pride N' Politix, "is that music can be fun and that it's OK to listen to music with melody that can affect you in a positive way." The new UK outfit are not short of positivity or a sense of melody. Their slinky debut single, 'Hold On', walks a line between current house grooves and the finest elements of 

Above all else, Audio Deluxe, the silky smooth dance production duo comprising DJ Colin Hudd and producer/ engineer Paul Borg, work as a team. "Everything has to be a mutual compromise with us," Hudd says. "We'll only go with a track if it leaves us both smiling." Their debut 12-inch '60 Seconds' is a deliciously smooth 'n' spacious 54 bpm atmospheric pacer with stadium strings, subtle acid-oinks, smooth vocal treatment and familiar looped "twinkling" courtesy of the music box from the 'Fistful Of Dollars' soundtrack. The cut also features a laid back rap from Tottenham MC, Two Tone, and the deluxe harmonies of jazz singer Amie St Cyr. As Hudd, the one time Heaven, Garage, Spectrum and Oz jock, points out, they create 'grooves with a mood'. Dom Foulsham 

late Seventies fluffy-dice funk. In fact, Nikki Ftomillie's vocals occasionally bring KC, of Sunshine Band fame, to mind. Nikki and his younger brother Carlton hail from Birmingham and were turned on to the classic funk vibe from an early age. "Yeah, we were weaned on loads of brilliant stuff like Earth, Wind & Fire, Stevie Wonder and the Average White Band", says Romillie, who went on to learn the guitar, his brother favouring two types of sax. Meanwhile, in London, Smith, a confessed lover of Donovan and James Taylor, was plugging away at his career. The two parties met at a session and Pride N' Politix was formed. Tireless remixing wiz David Morales has provided the streamlined mix on the A-side, but if you want something a little chunkier, flip it over. A name to watch. Davydd Chong 

Nightlife 10 
(5) GOTTO HAVE YOUR LOVE Helen Sharp (StrobeiZ) (1) HOLD ON (Hurley Mixes)-Clubland (BTECH12") (3) I WANNA THANK YOU Sue Chaloner (Pulse 812") (6) QUIET CHILD Sound Foundation feat Kinda Wright (3 Beat 12") (NEW) IT'S NOT OVER Hunter Hayes Columbian" (4) RED LIGHTER Rhythm Formula (Hi-BIAS12) (NEW) IT'S YOU Out Of The Blue feat Marlon Saunders Flatbush BEAT 12" (10) RIDE LIKE THE WIND East Side Beat (Whole12") (NEW) ONE KISS Pacha ZE Records 12" (NEW) IT SHOULD HAVE BEEN ME Adeva Cooltempo 12" 

club sounds, as featured on Pete Tong's Radio One FM show, 'The Essential Selection", broad- cast every Friday from 7.30 to 10pm. Compiled by sales returns 
ftg Vinyl Zone (London); Bloc/Underground (Manchester); 3 Beat ^2 (Liverpool); 23rd Precinct (Glasgow). 

©sm© pDff [f©6m Itew©)) 
includes the paul oakenfold 
and steve osbourne 'perfecto' mix 
of\i5te[i© 0®w© OBwcs© 
(the mix that you heard but couldn't buy) 
the remix now available 

>? I 
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1,000 copies of the original Awesome Records pressing of 'DJs Take Control' disappeared from the racks in two hours flat. But those who were not in the right place at the right time will be pleased to know XL has picked up the track and Is giving it a full release, with SL It's last single, 'The Noise', included as an added bonus. SL II are Essex-based DJs Slipmatt, aka Matt Nelson, and Lime, aka John Fernandez. They have built 'DJs Take Control' around the keyboard line from 'Let The Music Use You', the Nightwriters' underground house anthem produced by Frankie Knuckles in 1987. What their track lacks in originality, it certainly makes up for in effectiveness. The same is true of the B-side, Way In My Brain", which uses the words and bassline of Wayne Smith's 'Under Me Sleng Teng'. Lime explains that he and Slipmatt first started mixing five or six years ago, originally using hip hop tracks, the influence of which can be heard in the beats of 'DJs Take Control'. Their first record was the acid-influenced 'Do That Dance' back in 1989. Recently they have established themselves on 
e circuit, 

1 ( 9) KILLER (REMIXES) Seal 2 (1) FROM THE GHETTO Dread Films 3 (NEW) NEVER CHANGE MC Buzz B 

Cool Outs clubline 
0898 334334 

Mj ^ 
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60 seconds 
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Beats 0 c e s 
PHOTON, INC. Featuring PAULA BRION 

CIRCUIT BREAKER 
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TOP 30 VIDEO TOP 15 

MOSIC VIDEO THE OFFICIAL imsicweek CHART 
| | | Cate'^Jry/ruiuiing time C^' | = | &R,I^„E

nlng tlm8 Cafno 1 , 2 LUCIANO PAVAROHI: In Hyde ParkPolyGramVid 
1 ' 2 ™dreLrl^hM^m

EnMAID Wa 11 0209,32 1 fi ffiTI LETHAL WEAPON 2 Warner Home Video 2 ERjIC CLAPTON: The Cream Of... 4Front 
^^lHedalSfhr

GUIDE Pic
L
k^il

c
0
lJ 17133 BULLDURHAM 4Front 1 , 5 MARC BOLAN: The Ultimate Video... Tel star w Compilation/1 hr22mi'n TVE1036 

3' 2LUii*iN°30Am*ROTTI:lnHydePar,< PolvGna7'J1,™ 1 7 H33 ONE FLEW OVER THE CUCKOO'S NEST Braveworld 0711503 1 # Wdy Drama/2hr8min STV2060 4 5 2 JASON DONOVAN: Greatest Video Hits ^PWL 
4 3 8SmedynEhrA39"LITTLELADY Touchslone19" 2SnCinema^Club 5 e 46 MADONNA; The Immaculate Collection WMV 
5 5 3 L^?,39Nn!?nCASH Warrler Home Video 1Q 4 ROSEMARY CONLEY: 7 Day Workout BBC Action/r nr ja mm PES11961 "J" ' Special InteresVl hr 17 min BBCV4676 6 2 , WHITNEY HOUSTON: Live In Concert BMG Video 
6?,Af/l,?9LRRSTBL00D ^Front 21 Pm ERICClAPT0N/CREAM:TtieCream0f... 4Front ES2» ACTiorvi nr ja mm 0838523 *- ■ LU^I Mi.cirVi hr 9R min na^np?-? 6 ftf-m MADNESS: Complete Madness 4 Front bUM Compilalion/43mm 0337863 7 2MdreEnV,V^29R

mVnNKTHEI<IDS Walt oS 21 ^3 SC0UNDRELS 4Front 8 i 2 EXTREMEhPhotograffitti PolyGram/A&M 
8,» a CHIPPENDALES:TallDark&Handsome VideoGems 21,9 s PRETTY WOMAN Touchstone Special Interestn hr R,372 1 Drama/1 hr 54 min 0410277 9 , j, CARRERAS/DOMINGO/PAVAROniPolyGmm Vid 

10 l.'u'.'J D'RF STRAITS: Brothers In Arms 4 Front LLS" EP/15min 0838603 1rmR0B0C0P 4 Front 2125 2 MARCROCAN/T REX: Ultimate Video Telstar L-iJ AcliOtvl nrdamin 0838283 tu" ^ Music/1 hr22min TVE1036 
19 6 2 SOFJHESOOTH Walt Disney 25 [gJJ MiSSISSiPPi BURNING AJront 11 9 ,0 MARC BOLAN: 20th Century Boy 4FronVPol^Gram 

11 l''T71 ELVIS PRESLEY: 56-ln The Beginning 4 Front 
13 ii 20 STATUS QUO^Rocking Through.. 4 Front/Pol^Gram 

11' 3S^00D:Sold0ut » 26E3SSmin 4Fro« 
12" 23 JHE RESCUERS Walt Disney 27rmJAS0N DONOVAN: Into The Nineties Castle Music Picture Children s/l hr 30 mm D240642 ^ » UUJ Music71 hr CMP 6049 
13" 4 AcltoV2KhRAIN VHR2C400 27(^3 Mutcam/l5 Walt dS 1412 re j-CCIANO PAVAROTTI: PavarottiMus ClulWidCol 
14 „ 2 THE WAR OF THE ROSES FoxVideo JQ , THE SECOND ANNUAL SURVIVOR SERIES Silvervision Drama/1 hr 51 mm 180050 J Sport/2 hr WF061 1 5 lllri'.'i CHRIS DE BURGH: The Mulch Concerts 4 Front ■■"tisMiUve/IhrSOmin 0837983 
15 s afUMMERSLAM'SgiFeelTheHeat! Silvervision Of] 3 LADY AND THE TRAMP Walt Disney ,J Sport/2 hr 45mm WF073 •5U 27 3 Children's/I hr 13mm D205822 I^jo , VARIOUS: Classic Opera Virgin Compilation/1 hr VV0123 
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Sabrina Johnston 
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T0FI5 ARTIST ALBUMS 

' THE OFFICIAL Siusicweek CHART 
| jj | Artist (Producer) —| . | 1 H | | |™=ts Label/Cassette (Distributor) 
1 _ CTADC 38 A 6 THE SPECIALS SINGLES 0 2TO™ZCHRTT5010(E| | [23 STARS • EastWeslWX477t!(WI CCDSOIIKHRTT5010 " SnplvRMtal 9031757842/WX427 3g as ](| MOVE TO THIS* Pol*dor849SI34(FI j| NOW DANCE 91 EMI/Virgin/PolyGramTCNOD7IE| ■ Various CDNOD7/NOD7 2 ES ?

D'Ae4°S^i^|pS£ 40 3, ,3 GREATEST HITS 1977-1990* Eplc4675414ISMI ranees inenewKowHbeneiationlPnnte) 7599253792/75S9253791 TheSiranqleislVarioasI 467541274675411 y , q THE SOUND OF THE SUBURBS «- Various Columbia MOODC 18/MOODCD 18/MOOD18 (SM) 
3 CsfSSi,P 41 33 5 OF THE HEART, OF THE SOUL & OF THE CROSS C    UJcSTV l/tSTV 1 T" PM Dawn (PM Dawn) Gee Sireet GEEMC 7/6EECD 7/GEEA 7 (R 3 2 3 THE POWER AND THE GLORY •Venigo 6103604IFI 
4 1 2ff^G UPjHENEIGHB0URS* A&M3971044(F) AO 20 4 HYMNS TO THE SILENCE Po:-,do,8490264|FI  nM]—ms(_angei 3971642(3971641 Van Morrison (Morrison) a480262/3490261 A MAKE YOU SWEAT Telstar STAC 2642 (BMGl " Various TCD 2542/STAR 2542 
5 ' 43 « 5 [23 WEVVH-L ROCK YOU Dino DINMC 26 IP) 
6-S™:2 44ia^L,™ C ABSOLUTION-ROCK ALTERNATIVE WAY u Various Polydor 8457474/8457472/8457471 (F) 1 7 E3 ™B.ES/0FR-E M' TJES 45 34 12 UNEORGEnABLE-WITHLOVEO EietaEtcrgiciwi 7 GROOVY GHETTO Arcade ARC 926604 (SMI ' Various ARC 925602/ARC 925601 
8 3 3r

UEEY
R°

UR IEL
r
USIO„NII

: 
GeSnS?el,B.M? 46 23 J WORLDWIDE biancoynegro BYNC 25IW) Guns M Roses (Cfink/GunsN Roses) 6EFD24420/6EF 24420 ^0 Everything But The Girl (EBTG) 9031753082/BYN25 O MOMENTS IN SOUL 0 DoverZDD251E) u Various CCD 25/ADO 25 9 8 3 ™EUL™AJEC0'-LECTI0N TelslarSTAC2539(BMGl AT NEVERMIND DGCDGCC24425(BMG1 Marc Boran&T Rex (Visconti'Bolan) TCD2539/STAR2539 Nirvana (Vig/Nirvana) D6CD24425(0GC 24425 g BORN TO BE WILD Telstar STAC 2525 (BMGi 

10 8 3.G"f/GG«li™i1 48 33 PSS'heavbn M== in . , XL-RECORDINGS-THE SECOND CHAPTER 1 J Various XLXLMC lOS/XLCD 108/XLLP108 (W) , ^3 THEBESTOFTHSPOGUSSQ PMWX430CIW1 >1Q „ ,n EXTREME II PORNOGRAFFini* MM3953134IFI 1 1 MM Tne Rogues (Various, S031754052V/X430 13 35 20 Emen-.a IvVanene,, 11 , , REACTIVATE VOL 2: PHASERS ON STUN 1 1 Various React REACTMC 2/REACTCD 2/REACTCP 2 (BMG) 12 I' 30GGTOETIME*2 WarnerBrolhefsWX404C(Wl Cn „ HONEY LINGERS London82825941F| '*■ REMIbtl/HEM] 7599264962,WX404 3U " « VotaOITbeBeehruelVanous) BJS'MSI ■JO WINGS OF LOVE • ' ^ Various A&M/PROTV 8455064/8455062/8455061 (F) 13 12 , SBvedoneOBEC519(P) R! 35 3 THE VERY BEST OF ...0 - ASM3971654/3971652IF) 13 i'" R0BIN H00D: PRINCE OFTHIEVES (OST) O 14 10 2 ROCK TIL YOU DROP Veni9o5i034i4iF| cn , DON'T GET WEIRD ON ME BABE PoiydorlFI Status Quo (Rossi) 5103412/5103411 ***- UoydCole(Cole/Maher/Hardiman) 5110934/5110932/5110931 14 12 20 THE ESSENTIAL MOZART • Decca 4333234 if) 
15 7 2 TROMPELE MONDE 4ADCADC10I4IRTM1PI CO „ TIMESPACE - THE BEST OF STEVIE NICKS • 1 CAD 1014CD,CAD 1014 s Sieve Niels IVanous) EMITCEVD 1 r i in,, , SOUL DECADE-THE SIXTIES ■ Various Motown/Atlantic ZK 74816/ZD 74816/ZL 74816 (BMG) 16 8 2 SCREAMADEUCA CreationCCRE0767CRECD076IPI ca LATE NIGHT GRANDE HOTEL MCAMCAC10306(BMGl PnmalScreamlWeaiherail/Orb/MiKer/Primal Scream) CRELP076 ^ ■ Nanci Griffith (Van-HookeArgent) MCAD10306/MCA10306 161333 ™ YOUR FAN-SONGS OF.,. Eastwesiwxww) 17 13 3 GREATEST HITS PWLHFC20(Wi cc „ METALLICA* Vertigo5100724in Jason Donovan (Stock/V/alerman/Anken) HFCD20rHF20 J** Metallica (Rock/Hetfield/Uirich) 5100222/5100221 1713 is S'mply.-.LOVEoodc 18 CHANGING FACES Colombia4688174(0 Rfi . MARTIKA'S KITCHEN 0 Colombia4671894ISM) Bros (Stevenson) 4688172/4688171 MartikalPrince/Martika/Clivilles/CoIel 4671892/4671891 1 8 20136 E)IRTY DANCI^G (GST) * 5 10 1516 LOVE HURTS* GetfenGEFC 24427 (BMGi El . RECKLESS ♦ 2 A&MAMCS013IF} CherlVanoos GEFD244277GEF24427 Bryan Adams iAdamsClearmooniainl COA5013/AMA5013 ^9 ,a 5, THE LOST BOYS (OST) * Atlaniic78l7e74MI) 
20 17 29 GREATESTHITS*4 RCAPK74856(BMGl CO Ff^] LOW END THEORY JiveHIPC117|BMGI a EorylhmicsISiervatt/Wiliams.lovinei PD74856^174856 JO LfaM ATnbeCalledOoesllATnbeCalledQocsVAnselml CH[PI170IIP117 A 

20 V HE H'TS ALBUM Sony/BMG HITSC 16 (BMG) 
21 CE3 FamryF^MCm RQ PRETTY ON THE INSIDE CiiySlangEOdOFlCISBDi A 
22 is 47 THE'MM/LCULATFCOLLFCTiON * 6 SireWXBFOCIWI Rn GUARANTEEDO RCApx7505518MGI MadonnaIVailoosi „ , OU « 5 ,s, s; ,,.s; PD 75955PL75065 ARTISTS A-Z 
23 - BEVERLEY CRAVEN • 

K9 « , TERMINATOR 2 (OST) Brad Fiedel (Redel) 
^ 25 Ea BLOOD SUGAR SEX MAGIK watne,B.oihersWX44iC(WI 

26 18 22 
27 65 Ofv 
28 - 
29 . 

fifi 6s 13INT0 THE GREAT WIDE OPEN 0 MCAMCACIO317|BMGI Tom Peny & The Heanbreakers ILynnel MCA01031MCA10317 , BAT OUT OF HELL *3 67 PRETTY HATE MACHINE 
L 30 EU KQ rpgj INSPECTOR MORSE ■ MUSIC FROM ITV SERIES • A Bamnglon Pheloung (Walker) VrpVmCTATCD.WnTOi " 

69 Oe^ 
70 8 

33 ^ 
34 8 

„ FELLOW HOODLUMS* 

35 8 
36_i 
37 ^ 

THE VERY BEST OF ELTON JOHN * 6 fioctefM 

ESSENTIAL PAVAROTTIII* 

TOP 20 12 OCTOBER 1991 

COMPILATIONS 
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MID-PRICE/BUDGET 
CLASSICAL ALBUMS 

1 - 
2 . 
3 ■ 
4 ■ 
5 ■■ 
6 ■ 
7 ■ 
8 > 
9 . 

10 ■■ 
11 ■■ 
12 .. 
13 ^ 
14- 
15 ■■ 
16 » 
17«™ 
18 n 19 ■■ 
20 - 
21 - 
22 
23- 
24 * 
25 . 
26 « 
27 « 
28- 
29- 
30 3, 
31 ■ 
32 ^ 
33- 
34_r: 35- 
36 n 
37 
38- 

CLASSICAL COLLECTION SAMPLER 
DUETS FROM FAMOUS OPERAS 

Dl" FOUR SEASONS 
HOLST: THE PUNETS 
ALBINONI/PACHELBEL 
THE COLLECTION-IN CONCERT 

IT: THE MARRIAGE OF FIGARO 
ALBERT HALL GALA CONCERT 
KING OF THE HIGH Cs 
MUSIC FOR THE LAST NIGHT OF THE PROMS 
ORFF: CARMINA BURANA 
ASMF 30TH ANNIVERSARY JUBILEE SAMPLER 
INTRODUCING THE MOZART EDITION 
HOLST: THE PLANETS 
BIZET/PUCCINI/VERDI: DUETS 

,1 PLANETS ELCAf, ENIGMA MARCHES ETC 
THE WORLD OF MOZART 
TCHAIKOVSKY 1812 OVERTURE 
BEETHOVEN; SYMPHONY No. 9 
THE WORLD OF GILBERT & SULLIVAN 
PUCCINI: ARIAS 
BEETHOVEN; SYMPHONIES5&6 

Dl FOUR SEASONS 
IT: EINE KLEINE NACHTMUSIK 

BEST-LOVED CLASSICS 2 
SHOSTAKOVITCH: PI, 
ALBINONI/CORELLI/VIVALDI/PACI 
HOLST; THE PLANETS 

\JI:TURANDOT (HIGHLIGHTS) 
HANDEL: WATER MUSIC.FIREWORKS MUSIC 
BIZET; CARMEN-SCENES AND ARIAS 

PUCCINI; MADAMA BUTTERFLY 
PIANO CONCERTO NO 2 

ORFF: CARMINA BURANA 
„ FAURE; REQUIEM 

DISTRIBUTION: 
INDIE SINGLES' 

r FAC 3287IFAC 328) (P) 

THE HOUSE IS MINE/PIONEERS... 
1 B/ 

lY LOVE CAN BREAK.,/I 

rWANNABE ADORED 

pin' & Pumpin' - (12TOT161 IP) 

(E HEAD HUNTER (EP) 

MIND 
20,000 HARDCORE MEMBERS 

INTERSTELLAR 
MISSING THE MOON 

39 - 
40 - 

IA BE ADORED (5TH FORMAT) 

DISTRIBUTIOW: INDIE ALBUMS' 
TROMPE LE MONDE 
SCREAMADELICA 

3 lOI^DAMNA Big Cat ABB 101 (RT) 
2 THEStoI?RrosesROSES 

smi 

METAL CHART USE YOUR ILLUSION II 
USE YOUR ILLUSION I 

JG UP THE NEIGHBOURS 
THE POWER & THE GLORY 
NOPLACE LIKE HOME 
BAT OUT OF HELL 
TIMESPACE-THEBESTOF 
PORNO GRAFFITTI 
ROLL THE BONES 

SHAKE YOUR MONEYMAKER 

TE FOR DESTRUCTION 

BLOOD FROM STONE 
SLAVE TO THE GRIND 

HITS OUT OF HELL 

SLIPPERY WHEN WET 
CORNERSTONES 1967-19 
STEADY DIET OF NOTHING 

imusicweek 
SUBSCRIPTION FORM 

The business magazine for the music industry SAVE OVER £25 ON THE COVER PRICE over a year by subscribing today and get a FREE MUSIC WEEK DIRECTORY WORTH £28 (out next January) a total saving of over £50 

MUSIC WEEK SUBSCRIPTIONS, 
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TOP 60 DANCE SINGLES "" 

THE 0FFICIAL Biuskweek CHART 
1 1 hz 1 1 1 SV (JSSI | S | St'ist 

31 WANT YOU (FOREVER) DJ Carl Cox PerfectoPT 44886IBMGI 
25 6 EXTERMINATE DMS Production House PNT 032 (Self) oc „ , PEACE OO28 Sabrina Johnston East West YZ 616T(W) 

1 26033 1 WANNA THANK YOU Sue Chaloner Pulse-8 12LOSE 14 (BMGI qc , MENTASM 00 Second Phase R&S RSUK2 (RTM/P) 
27" IS IT GOOD TO YOU Heavy 0& The Boyz MCA MCST1564 IBMGI 21 8 2 PULSE EP VOL 3 j npin' & Pumpin' 12TOT16 

2' NEVER STOP 2 Brand New Heavies ffrrFX166(F) 28" RIDE ON THE RHYTHM Little Louie Vega/Marc Anthony East West A 7602T (Wl 38 E3 StmrieWonder Motown ZT 44958 (BMG) 
O Fm FINALLY J biad Ce Ce Peniston A&M AMY 822(F) 29 El KEEP THE FIRE BURNING House Crew Production House PNT 029 (Self) 39iass;ssv« Arista 614528 (BMG) 
^ pm DANCE WITH POWER (EP) 4 Bass Construction Elicit 12ELIC 3 (P) 30 ' THESE ARE MY PEOPLE Members Of The House Truelove 12LOVE 2 (BMGI /in„ , CHECK THE RHIME 41) « 3 A Tribe Called Quest Jive JIVET 284 (BMG) 
5" DOMINATOR Human Resource R&S RSUK 4 (RTM/PI 31 " DON'T SAY THAT IT'S OVER Azizi Arista 614444 (BMGI /Ii „ ,DO YOU THINK THIS IS AN OUNCE? 4 1 37 2 Cheeba Wizard HUMURBANT3III 
6^ BEST OF YOU Kenny Thomas Cooltempo COOLX 243 IE| 32 » ENERGY FLASH (EP) Beltram R&SRSUK3IRTM/P) /J2 39 2 THE HEAD HUNTER (EP ) nforced RIVET 1208 (SRD) 
1 frwi COME BACK (FOR REAL LOVE) t bad Alison Limerick Arista 614630 (BMGI 33- SUCH A GOOD FEELING Brothers In Rhythm 4lhxB'way 12BRW228 (Fl 23 s CHARLY XLXLT 21 (W) 
8^ CAN'T TRUSS IT 1 Public Enemy Del Jam 6675306 (SMI 34 IS 5 IN ONE NIGHT Kaotic Chemistry Moving Shadow SHADOW 5 (SRD) 44 " 2 GuyR MCA MCST 1575 (BMG) 
93 SUCH A FEELING Bizarre Inc Vinyl Solution STORM 32 (SRD) 

TOP 10 
nr BRIDGE OVER TROUBLED WATER 4D 30 5 PJB/Hannah & Her Sisters Dance Pool 6565466 ISM) 

10^ . EVERYBODY'S FREE (TO FEEL...) Rozalla Pulse-8 12LOSE 13 (BMGI 19 3 GOD OF ABRAHAM A&M AMY 820(F) 
11" ? GET READY FOR THIS 2 Unlimited PWL Continental PWLT 206 (W) 

DANCE ALBUMS 
Qj 50 2 RHYTHM FORMULA (EP! 1 Hi-Bias HB011 

19 r™ 1 GET HIGH • ^ Austin Suburban Base SUB 4 (SRD) AO m I'M ATTRACTED TO YOU 40 UiiJ Cookie Watkins Urban URBX 79(F) 
13" 2 O.P.P. Naughty By Nature Big Life BLRT 62 IF) II flQ rm TOO BUND TO SEE IT ID (USA) ID 1009 (Import) 
146 2 B-LINE FROM HELL ii 1 50" Paisley Park W0056T(W) 
15" . ALRIGHT (THE SASHA MIXES) Urban Soul Coollempo COOLX 244 (El 1 M D|AMONDS AND PEARLS 01 M 8 INSANITY lad Good GOOD 4T{RE/P) 
1 R PTTI JUST GET UP AND DANCE 1 O bgj AfrikaBambaataa EMIUSA12MT100(E) 2 SD THE LOW END THEORY ATribe Called Quest Jive HIP 117/HIPC117 (BMGI 02 28 5 SHE GOT SOUL A&M AMY 819(F) 
17E n EMOTIONS 1 Mariah Carey Columbia 6574039 (SM) 3^ APOCALYPSE 91...THE ENEMY... Public Enemy Del Jam (USAIC 2473747- (Import) cq 3. 3 THE PRESSURE PT 1 Sounds Of Blackness Perspective PERT 816(F) 
18' 7 GIVE IT TO ME BABY Love Revolution Network NWKT33 IP) 4- FEEL THE NEED JT Taylor MCA MCA 10304/MCAC10304 (BMG) 54 ESS ^.NPX East West A 8707T (W) 
19' 3 THE HOUSE IS MINE Hypnotist Rising High RSN 4 (SRD) 52 REACTIVATE VOL 2: PHASERS... Various React REACTLP 2/REACTMC 2 (BMG) 54 ESS,, Circa YRT72 IF) 
2020 . HOUSECALL Shabba Ranks feat Maxi Priest Epic 6573476 (SM) 63 CLASSIC MELLOW MASTERCUTS VOL1 Various Maslercuts CUTSLP 3/CUTSMC 3 (BMG) CC 47 8 LONG HOT SUMMER NIGHT J" JT Taylor MCA MCST 1567 (BMG) 
21- 2 THE MAXI PRIEST EP Maxi Priest Ten TENX 343 (Fl 7' ROAD TO FREEDOM Young Disciples Talkin Loud 5100971/5100974 (F) 5:7 54 .3 THE SOUND OF EDEN Shades Of Rhythm ZTT ZANG 22T (W) 
2218 , COME INSIDE Thompson Twins Warner Brothers W 0058T |W) o . , NOW DANCE 91 o Various EMI/Virgin/Polygram NOD 7/TCNOD 7 (E) 5833 2^v

d
E 

>-Zone DANCE OUR (SRD) 
23 - , LET'S TALK ABOUT SEX 9^ | ORBITAL ^ 8282481/8282484 IF) 59 S Hy°^soCn,cHYPE Strictly Und, ergroundSTUR007 (RE/P) 
24" 

© GIN. Comp 
, GET YOURSELF TOGETHER Young Disciples Talkin Loud TLKX15 (Fl 10' , RITUAL OF LOVE ^ ^ ^ 60 m0UPNG soul rebels 

Big Life BLRT 57(F) 
ADVERTISEMENT J!: T GT'A'K ADVERTISEMENT 

a ^ 
REGGAE DISCO CHART 

081 961 5818 
REGGAE CHART REGGAE ALBUM CHART 

i m THE WAY YOU LOVE MED.Fex.GonjaAjh SlurhSIUOOS ii (ii) TEASECobro Ruff Groove RC 01 1 (1) CAPLETON GOLD Copleton CKorm CRLP 5 
2 (3) MISTER VIBESp.Hunnmgale SlrcnlVibosSV015 12 (14) MISS WIRE WAISTScotty ChormCRT64 2 (3) LETHAL WEAPON Cutty RonG Penthouse PHRILP 23 
3 (5) l 1 o o 2 13 (13) WILD FLOWER Sonchoz Digitol B/DBT6 3 (4) TRUE BORN AFRICAN u Roy AriwoARILP 071 
4 (4) HIPPITTYHIPRITTYHORPopoSan ChormCRUI 14 (17) BE PATIENT Cob,0 While lobel FAS 8 4 (6) GREATEST HITS Invetligolorr Sweet Freedom SFRIP 006 
5 (7) LOVE-U-DOWN Uoyd Brown LovelightLVl002 15 16) SPECIAL GUESTCoplcron OulomolionolOutOOl 5 (5) SET ME FREE Gregory boocs Blue MoontoinBMLP 047 
6 (2) THE MORNING AFTERAnlhon, Rich ProgreisivePSPOl? 16 (18) CHOK' THERE Apoch, Won s„„ Delight SOT 41 6 (2) REGGAE HIT VOL lOvonou. Jc. Star JELP1010 
7 (6) 20 MAN DEAD Cutty Ranks & Tony Rebel Chorn,CRI63 17 (8) MONEY TALKS CuhyRonk, ChonnCRTdS 7 (8) 1 CAN'T WAIT Sonchez Blue Mountain BMLP 049 
8 19) HALF IDIOTCwr, Ranks 8. MorciaGrilfilhs Psnlhousi!PHRI76 18 (19) FIRE BURNINGMordoGriffilhr Penlhove PHRI27 8 (7) BOUNTY HUNTER Ninjomon Blue Mountain BMIP048 
9 (10) DAY DREAMINGJacatyntrmn AnwoARIlRS 19 (-) BODY WORKSHOP General Peru, Steely S Clevie 5a 76 9 (10) AS RAW AS EVER shobbo Ranks Columbia E 47310 

10 (12) JOY IN THE MORNING frcddioMcGmggor Big Ship BSI2 20 (-) MURDERER Sugo, Minoi While lobel ZENT 009 10 (14) SINGS JAMAICAN CLASSICS Freddie McGrcgger BSkP t 
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MEDIA 

SURVEY 
COVER STAR 

coverstar survey for September. "He's got muscles, he's a bit more cool, a bit more cred than the others," says his press officer at EastAVest, Shane O'Neill. O'Neill, who has been working with Mark since August, says magazines were initially attracted by the fact that he is the brother of New Kid Donnie Wahlberg. "But in interviews Marky Mark came across really well and that helped to get him on the covers," he says. In the four weeks to September 28, Mark appeared on 927,528 music and teen magazine covers including Fast Forward, Look In, Number One and Smash Hits. "We were getting letters about Marky Mark even before his single was released here," explains Jeremy Mark, Number One's music editor. "We knew he'd go down well". 
MONTHLY RUN-DOWN 1 Marky Mark PR; Shane O'Neill 2 Chesney Hawkes PR: Bernie Kilmartin 3 Kylie Minogue PR: Sue Foster 4 Jason Donovan PR: Sue Foster 5 Dannii Minogue PR: Sue Foster 6 Martika PR: Graeme Hill 7 Bros PR: Sharon Wheeler 8 Guns n' Roses PR; Pete Bassett/Judith Fisher 9 Prince PR: Heather Finlay 10 David Bowie PR: Chris Poole/Alan Edwards Source: Media Shadowfax 

Confident Classic 

takes to hlghwire 
Classic FM made it with only 10 minutes to spare. The con- sortium delivered confirma- tion of "irrevocable under- takings" from its investors to the Radio Authority just be- fore midday last Monday, thus securing the licence for the UK's first national commer- cial radio station (INR1). Its relief may have been short-lived, however. For, des- pite a shareholders' meeting at 6am that day, the station's main backers (GWR, with 17.5%; Time-Warner Inc.; As- sociated Newspapers; Brian Brolly; and Sir Peter Michael) could not agree on their plan- ned takeover of Jazz FM. But even if the move fails, and the station cannot take advantage of the savings that locating the station at Jazz would bring, Classic FM be- lieves £6.3m is sufficient to get on-air and into profitability, according to a spokesman. Capitalisation will, however, rise to £10.3m if the Jazz plan is agreed. After the embarrassment of the top cash bidder for INR1, Showtime, failing to raise its £1.6m, the Radio Authority must also be relieved that Classic confirmed its pledge. But Paul Brown, the author- ity's director of regulation, denies the INR award process has been unfortunate. "It's not people in a closed room making a decision," he says. "The market can accept or reject financial plans put forward to it. The fact that Showtime's plans appeared not as acceptable as Classic FM's, is down to the market." Classic's success is also "great news" for the classical record industry, according to Roger Lewis, director of EMI Classical, and he looks for- 

Paul Brown: Classic bid was 'acceptable to market' 
ward to the possibility of im- aginative and creative cross- promotions. It is also the benefits of cross-promotion that leads Henry Meakin, deputy chair- man of Classic FM and chair- man of its backer GWR, to be confident that £6.3m is enough to run the station, despite plans to spend £4.5m on pro- motion for the launch and the first-year. Radio launches in France have demonstrated the practicality of linking unsold airtime to direct cross-promo- 

The station aims to be on-air in October 1992, covering 85% of the country. Although sponsorship will be sought, it is not planned for ad spots to take up as much as the maximum-permitted nine minutes-per-hour. Meakin says: "The station will not be particularly inven- tive in programming style: it's going to be clearly a commer- cial style, but with very care- fully-selected DJs, playing pieces no more than five min- 

utes long, and who mustn't talk down to the audience." Roger Lewis, former head of music at Radio One, believes the station's presentation style will be "absolutely key". "It can't be too aloof, but mustn't be patronising," he be- lieves. "It's a very fine line to tread, a line that we have to tread carefully in our market- ing of classical music." This will not be such a prob- lem for bidders for INR2, AM "all- comers", according to Radi Authority chief executive Peter Baldwin. Although news and sport has been tipped, a pop service remains favourite. It will be advertised at the end of this month. Yet it might be on-air before Classic FM, because it simply takes over the old BBC Radio Three frequency, 1215 kHz, being vacated in December. That alone should ensure a smoother run for the Radio Authority next time round. Ken Gardner 

MONDAY OCTOBER 7 
Band Explosion featuring | p| Manic Street ' '' Preachers and Slowdive.BBC2: 6.40-7.10pm. The Mix featuring Soul 'i Family Sensation, CSJ Radio Five: lO.lOpm-midnight TUESDAY OCTOBER 8 
or.: 
WEDNESDAY OCTOBER 9 
Sixthirtysomething 

.30pm 
THURSDAY OCTOBER 10 
O7- Country Music Awards lY'"'! featuring Reba E—LJMcEntire, Garth Brooks and Chet Atkins. Radio Two; 8.02-10pm FRIDAY OCTOBER 11 
Back By Public Demand I"'" 'i featuring The Pet Sho "BO Boys and Gloria Estefan, Radio One; 7.30-9.30pm SATURDAY OCTOBER 12 
The ITV Chart Show, [ [|| 11.30am-l 2.30pm 
Back By Public Demand featuring The Stranglers, OMD and Rod Stewart, Radio One: 7.30-11.30pm SUNDAY OCTOBER 13 
Back By Public Demand Q' " "i featuring Simple BO Minds and INXS, Radio One: 7-9pm Cue The Music featuring OAswad, ITV: 12.20-1.20am (regions vary) 

7" (HWD1I2) 
CD (HWDII2CD) 

LIMITED EDITION 12" (HWD112TX) 
Includes Metal Patch 

Order now from your 
contact salesperson or through Alt A^ 

Sony Telesales l/l A 
(0296 395151) Am iJ 

PRODUCED BY EDDIE KRAMER 

AVAILABLE NOW 

..In space no-one can hear 
The Scream! 
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IHN THE YEAR '0', THE CUSTOMER 

DIDN'T HAVE QUITE AS MUCH CHOICE WHEN 

IT CAME TO BUYING A CHRISTMAS PRESENT 

But when it comes to the present day, you'll find the customer chooses a sell-through 
video everytime! That's why the time is right to stock four of the biggest Christmas releases 
- War of the Roses, Die Hard 2, Nuns on the Run and the blockbuster Home Alone - 
great videos that will be at home in anybody's stocking. For more information just talk to 
your Fox Video Wholesaler or ring Fox Video Telesales on 081 997 2552. 



AUTUMN PRODUCT SPECIAL 

Autumnal attractions; a 

guide to whafs ii store 

Music Week's annual Autumn Product Special lists key releases in a handy 
week-by-week format, providing an easy reference guide to the industry's most 
important sales period. 1991 has done music and video-retailers few favours so 
far. But with 68 shopping days left to Christmas, there's still a lot to play for. 

Pile 'em high: Queen, Erasure, U2 and Pet Shop Boys 

OCTOBER? 
Records  
BAD ENGLISH Backlash. Epic BONFIRE Knock Out, RCA, Press. Total Spend: £3,000 CAMPBELL, JOHN One Believer, Elektra ESSEX, DAVID His Greatest Hits, Mercury, Press, TV, Radio, Live. Total spend £300,000. EUROPE Prisoners In Paradise, Epic HIJACK The Horns Of Jericho, Warner Brothers KINGMAKER Eat Yourself Whole, Scorch, Radio, Live LATIN ALLIANCE Latin Alliance, Virgin America McCANN, SUSAN Diamonds & Dreams, Prism, Press: Country, Irish, Radio: the, Live: Oct & Nov, Total Spend: £10,000 MELLENCAMP, JOHN Whenever We Wanted, Mercury OZBOURNE, OZZY No More Tears, Epic SALT-N-PEPA Greatest Hits, ffrr, Press, TV SUFFOCATION Effigy Of The Forgotten, RC, Press: Metal TRAINER EMI, Press VARIOUS: IN LOVE (GREATEST LOVE 5) Telstar, TV: 4 week campaign from release VARIOUS: THAT LOVING 

MUSIC WEEK 12 OCTOBER 1991 

FEELING VOL 5 Dino, TV: 3 week campaign from release 
Video  
AMSTERDAMNED First Independent, Press: national, regional competitions, TV NICK BERRY'S PHYSICAL MAINTENANCE First Independent CARL SAGAN Cosmos (6 Vols+Box Set), First Independent CHOPPING MALL First Independent, Press: national, regional BILLY CONNOLLY Live, MCEG Virgin Video, Press, TV, Total Spend: £250,000 CRAWLSPACE First Independent, Press: national, regional competitions, TV THE FLINTSTONES Yabba-Dabba-Doo Time & Meet The 

Flintstones (2 releases), Hanna Barbera, Press: Observer, Sunday Times, Radio Times, Fast Forward, Punch, Big, Options, Woman's Realm, She, Insight, Tracks, Video World. Radio: Capital, LBC, Radio Five, Radio One, limited edition (withdrawn April) GHOULIES GO TO COLLEGE First Independent, Press: national, regional competitions, TV HELLBOUND HELLRAISERII RCA/Columbia, Press: co-op press campaign and targeted consumer magazines, TV: competitions and reviews, Radio: competitions and reviews, Live; Clive Barker signing 
HOWLING V First Independent, Press: Daily Mirror, national, regional competitions, TV IMMEDIATE FAMILY RCA/Columbia INSTANT SEX Instant Sex, 

Pickwick, Press, Total Spend: £5-10,000 LAUREL & HARDY Way Out West (Colourised VersionVThe Best Of Vol 1 (2 releases), MCEG Virgin Classics, Press, TV, Total Spend: £150,000 on each PAPERHOUSE First Independent, Press; national, regional competitions THE PUNISHER RCA/Columbia, Press: co-operative press campaign and consumer magazines, TV: competitions and reviews, Radio; co- operative campaign and competitions, Other: Adshel campaign REVENGE RCA/Columbia, Press: consumer magazines, TV and radio: competitions ROBIN & MARIAN RCA/Columbia, Press: competition ROBOCOP 2 MCEG Virgin Video, Advertising: Total Spend: £150,000 SLEEPING BEAUTY Pickwick, Press, TV TOM & JERRY Vols 1 & 2, First Independent UPWORLD First Independent WACKY RACES 2ND LAP Hanna-Barbera, Press: national, local, Radio: major local radio campaign WIZARD OF OZ Pickwick TV, 

Music Video 
ARMSTRONG, LOUIS Louis ► 
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AUTUMN PRODUCT SPECIAL 

Amstrong On Television, MCEG Virgin Music Video, Press. Total Spend: £7,000 ASIA Live, MCEG Virgin Video, Press: tbc, Total Spend; £5,000 LITTLE RICHARD Keep On Rocking', BMG Video. Total spend: £5-10,000 OPERA HIGHLIGHTS MOZART Pickwick, Press: Opera Now, Classic CD, Total Spend: £5- 10,000 UB40 A Family Affair — Live In The Park, MCEG Virgin Vision. Total Spend: £60,000 VANDROSS, LUTHER The Best Of.SMV 

OCTOBER 14 
Records 
A MAN CALLED ADAM The Apple, Big Life, Press, Live ALPERT, HERB The Very Best Of, A&M, Press: Daily Mirror, TV: Granada, Central & TVam nationwide, Radio; Melody, Capital Gold, LBC, Total Spend: £200,000 BEATMASTERS Life & Soul, Rhythm King BENSON, GEORGE Midnight Mood, Telstar, TV: 4 week campaign from release CARLISLE, BELINDA Live Your Life Be Free, Virgin DIGITAL UNDERGROUND Sons Of The P, Big Life DJH & STEFY Wicked & Wild. RCA, Press, Radio ERASURE Chorus, Mute, Press, Q, Vox, Select, NME, Melody Maker, 

Thomas: big campaign for Voices 

Time Out. TV FOSTER & ALLEN Memories, Telstar, TV; 4 week campaign from release HOWE II Now Hear This, Roadrunner, Press: Metal, Radio JARRE, JEAN MICHEL Images, Polydor, TV MINOGUE, KYLIE Let's Get To It, PWL, TV: Co-op with Our Price SENSELESS THINGS The First Of Too Many, Epic SKIN CHAMBER Wound, RC, Press: Metal, Alternative THOMAS, KENNY Voices, Cooltempo, Press: Q, Music Week, Blues & Soul, Sky (full pages), Just 17, The Face (half pages), TV: Our Price co-op campaign in London, TVS and Anglia w/c Oct 14 for 1 week, Radio: Kiss FM ads w/c Oct 14 for 2 weeks, nationwide in-store displays, London Underground and British Rail poster campaign, fly-posting in London and 5 key 
VARIOUS: MELLOW MADNESS Epic VARIOUS: SCATTERBRAIN Here Comes Trouble, Elektra VARIOUS: SEXUAL HEALING EMI, Press, TV, Radio VARIOUS: TWO ROOMS (A TRIBUTE TO ELTON JOHN AND BERNIE TAUPIN), Phonogram 
Video  
ROWAN ATKINSON The Amazing Adventures Of Mr Bean, Video Collection, Press, TV. Total Spend: £200,000 DEATH RACE Braveworld DIE HARD 2 Fox Video, Press: The Sun, What's On TV. TV: Channel 4 and ITV week of release and ongoing TV campaign until Christmas, Live: promotion in 50 nightclubs nationally FAMILY BUSINESS Braveworld LOCAL HERO Braveworld MEGAVILLE Braveworld 
Music Video  
TWO ROOMS (A TRIBUTE TO ELTON JOHN & BERNIE TAUPIN) PolyGram Music Video, Advertising QUEEN Greatest Flix II, EMI 

OCTOBER 21 
Records  
A CHILD OF OUR TIME Royal Philharmonic Orchestra/Andre Previn, Tippett, RPO AIRHEAD Boing, Korova BELSHAZZAR'S FEAST. SUITE FROM HENRY V Walton, Royal 

Ji 

Carlisle: live your life, says Belinda 
Philharmonic Orchestra/Andre Previn, RPO BOLAN, MARC 'Til Dawn, Castle Classics BOLAN, MARC Anthology (box set), Essential BURNING HEARTS (ROCK BALLADS) Telstar. TV; 4-week campaign from release CARPENTERS, THE Treasures, Pickwick, Press CEREBRAL FIX Bastards, Roadracer. Press; Metal, Alternative. Live: Nov tour CHAS & DAVE The All Time Jamboree Bag, Rockney. Advertising: CLAYDERMAN, RICHARD Richard Clayderman Christmas Album, Pickwick Press CONCERTOS FOR PIANO/ORCHESTRA Haydn/ Mozart West Deutsche Sinfonia/ Dick Joeres, IMP Classics CROSBY, BING The Christmas Collection, Telstar. TV: 4-week campaign from release CULTURE CLUB Collect, Virgin, 
SYMPHONIC FANTASTIQUE Berlioz Royal Philharmonic Orchestra/Andre Previn, RPO FUREY & DAVID ARTHUR Steal Away, Castle Classics LAST, JAMES Fanfare, Pickwick. Press: Trade (Part of overall release package) LEVEL 42 On The Level, Pickwick. Press: Trade (Part of overall release package) MADNESS It's Madness, Virgin SYMPHONY NO. 4 MAHLER Halle Orchestra/Skrowaczewski, IMP Classics NAZARETH Expect No Mercy, Elite PRIEST, MAXI The Best Of Me, Ten, Press, TV, Radio 

30 

PSYCHEDELIC FURS Collection, Collectors RHYTHM DIVINE II Dino. TV: 3-week campaign from release PIANO CYCLE VOL 5. SCHUBERT Kuerti, Anton, IMP Masters SEDAKA, NEIL Timeless — The Very Best Of, Polydor, Press, TV, 
STRIKE UP THE BAND George And Ira Gershwin, Elektra Nonesuch. Advertising: tbc. Total spend: £10,000 SYMPHONY NO. 4 Tchaikovsky Royal Philharmonic Orchestra/Kazumiro Koizumi, Capriccio Italien, RPO SYMPHONY NO. 5 Mahler. Royal Philharmonic Orchestra/Michiyoshi Inoue, RPO THE SEARCHERS The Complete Collection, Collectors TYLER, BONNIE The CoUection, Collectors VARIOUS: BALLET SPECTACULAR Royal Philharmonic Orchestra/ Bramwell Tovey, RPO VARIOUS: Heaven & Earth, Discover The Classics VARIOUS Heroes & Heroines, Discover The Classics VARIOUS Lover & Romance, Discover The Classics VARIOUS Master, Discover The Classics VARIOUS Myths & Legends, Discover The Classics VARIOUS Power & Glory, Discover The Classics VARIOUS Sound & Vision. 

i Discover The Classics " VENOM Singles '80-'86, Castle Classics YOUNG, NEIL Weld Reprise YOUNG, NEIL Arc-Weld (limited edition CD set), Reprise ► 
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SEX WITH THE STARS 

THE ULTIMATE GUIDE TO 

SEX, PASSION & LUST 

IN THE MOVIES 

COMING SOON 

4.11.91 



NEW RELEASE 

WINNER OF FIVE ACADEMY AWARDS 

rrrrmrg 

Local Hero LOUISE FLETCHER 
DANNY DeVITO 

CHRISTOPHER LLOYD 

M! 

JlgiiKii) VIDEOS WOBIH G0LLECI1I1G 



AUTUMN PRODUCT SPECIAL 

Video  
DICK TRACY Touchstone DEAD POET'S SOCIETY Touchstone 
Music Video  
HENDRIX, JIMI Plays Berkeley, BMG Video PAIGE, ELAINE Live In Concert, BMG Video VARIOUS Blues Alive, BMG Video 

OCTOBER 28 
Records 
ADEVA Love Or Lust, Cooltempo, Press: ID, Rage, Blues & Soul, Echoes. Co-op with HMV; national flyposting, in-store PAs. BECK, JEFF Title; the (3 CD Box Set) Epic 9 SYMPHONIES BEETHOVEN — Harnoncourt, BILK, ACKER Heartbeats, Pickwick. Press: Trade (Part of overall release package) BLAB HAPPY Boat, F-Beat. Live; planned UK tour BLAKE, HOWARD The Snowman, Columbia BLOW Cutter Ten CLAYDERMAN, RICHARD/JAMES LAST Together At Last, London, Press, TV DANCE 91 Telstar. TV: 4-week campaign from release GILLESPIE, DIZZY Live With The Mitchell Ruff Duo, Mainstream, Oct. Press. Live: in-store GORGUTS Considered Dead, RC. Press: Metal HAMMER Too Legit To Quit, Capitol. Press: pop, national, dance IGLESIAS, JULIO Title: tbc (3 CD Box Set), Columbia JONES, QUINC Y Walk Don't Run, Mainstream Soundtracks M-PEOPLE Northern Soul, De Construction, Press, Radio O'DONNELL, DANIEL Best Of, Ritz, TV and Press. O'NEAL, ALEXANDER tbc (3 CD Box Set), Tabu NIKOLAUS/The Chamber Orchestra Of Europe, Teldec. Press: Total spend: £10,000 PROCUL HARUM Prodigal Stranger, Zoo Entertainment. Press; tbc. Total spend: £5,000 QUEEN Greatest Hits II, EMI SORROW Forgotten Sunrise, Roadracer. Press: Metal VARIOUS Concert Of Tenors From Arena Di Verona, Cantata VENOM In Memorium — Best Of 1981-1991, Music Collection International. Press. Total spend: £7,000 
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VERDI'S REQUIEM Pavarotti, Cantata. 
Video  
MEMORIES OF 1970 TO 1989 (20 video series). Press: national, TV; two week nationwide including TVam and ITV, Total Spend: £500,000 
Music Video  
LENNON, JOHN Sweet Toronto, BMG Video MADONNA: The Real Story, Wienerworld MEATLOAF Meatloaf Live, MIA VARIOUS Country Music Vol IV, BMG Video 

NOVEMBER 4 
Records 
AEROSMITH Title: tbc (3 CD Box Set), Columbia A-HA Headlines & Deadlines, Warner Brothers BELLA FLECK & THE FLECKTONES Flight Of The Cosmic Hippo, Warner Brothers BRAITHWAITE, DARYL Higher Than Hope, Epic BROWN, JAMES Sex Machine CALLOWAY The Way Is In The House, Epic CHAPMAN, TRACEY (title tbc), Elektra CHEAP TRICK The Greatest Hits, Epic CLASH, THE The Singles, Columbia CRAWFORD, MICHAEL Sings Andrew Lloyd Webber, Telstar. TV: 4-week national campaign from release ENYA Shepherd Moons, WEA ESSENTIAL OPERA Decca. Press: national. TV: Central & HTV 

from release for two weeks followed by a planned national roll-out. Total spend: £300,000 FABULOUS THUNDERBIRDS Walk That Walk, Talk That Talk, 
FIREHOSE Flying The Flannel, Columbia INGRAM, JAMES The Power Of Great Music, Warner Brothers INXS Live Baby Live, Mercury KAOMA Tribal Pursuit, Columbia KING DIAMOND Live Europe '87, Roadrunner. Press: Metal. Radio MAGELLAN Hour Of Restoration, Magna Carta. Press: Metal. Radio MARIE, TEENA Greatest Hits, 
MATHIS, JOHNNY Better Together, Columbia NAKED TRUTH Green With Rage, Sony Soho Square NOISEWORKS Love Vs Money, Epic 

O'KANE, JOHN Solid Circa. Press: Regional live reviews, features. TV, Radio. Live: Sept + Oct PET SHOP BOYS Discography, Parlophone, Press, TV READER, EDDI Patron Saints Of Imperfection, RCA, Press, Radio REEVES, VIC I Can Cure You, Island SADUS Chemical Exposure, Roadracer. Press: Metal SCAGGS, RICKY Father's Son, Epic SHADOWS, THE Themes & Dreams, Polydor, Press, Radio SIMON, PAUL Live In Central Park, Warner Brothers STONE, DOUG I Thought It Was You, Epic SUMMER, HENRY LEE Way Past Midnight, Epic TAYLOR, JAMES New Moon Shine, Columbia TENDER FURY If Anger Were Soul I'd Be James Brown, Triplex. Press: Alternative, Metal THE ENGLISH LIGHT CONCERT ORCHESTRA The Darling Buds Of May, EMI VARIOUS: A CLASSIC CHRISTMAS EMI, Press. Radio VARIOUS Breaks, Bass & Bleeps 3, Rumour. Press; Record Mirror Update, Echoes, Mix mag. Radio: ILR specialist show campaign VARIOUS: CUBA CLASSICS II Luaka Bop VARIOUS: EVERYBODY DANCE NOW '91 Columbia VARIOUS: GREATEST HITS OF 1991 Telstar. TV: 4-week campaign from release VARIOUS: IT'S CHRISTMAS EMI, Press, TV VARIOUS: RAP — UP Columbia WET WET WET High On The Happy Side, Precious Org ^ 

4L 

INXS: a live offering from down under 
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AUTUMN PRODUCT SPECIAL 
> WILSON, NANCY With My Lover Beside Me, Columbia 
Video   
501 GREAT GOALS Braveworld ARSENAL—150 GREAT GOALS Braveworld BEST OF MORECOMBE & WISE, VOLS 4 & 5 Watershed Pictures/RCA Columbia Video, Press; national, Radio: reviews, features and competitions the brand new ADVENTURES OF THOMAS THE TANK ENGINE Video Collection, Press TV, Total Spend: £200,000 CHELSEA —100 GREAT GOALS Braveworld LISA CHILDS Play In Days, MCEG Virgin Video, Press TV, Total Spend: £10,000 COMEDY CLASSICS OF THE SIXTIES, SEVENTIES AND EIGHTIES Watershed Pictures/ RCA Columbia Video, Press; national, Radio, competitions ENIGMA Braveworld FANTASIA Walt Disney, TV; national campaign commences Nov 4 and resumes in Dec, special TVam campaign late Nov early Dec GBH (TV drama), MCEG Virgin Video, Press, TV, Radio; Total Spend: £15,000 GREMLINS II Warner Home 

MILL WALL — 56 GREAT GOALS Braveworld MOONLIGHTING Braveworld NEWCASTLE UNITED — 63 GREAT GOALS Braveworld RUNNERS Braveworld SMOOTH TALK Braveworld TEENAGE MUTANT NINJA TURTLES MCEG Virgin Video, Press TV, Live Total Spend: £200,000 UNSUITABLE JOB FOR A WOMAN, AN Braveworld WHEREVER YOU ARE 

Braveworld 
Music Video 
KRAVITZ, LENNY Video Collection, MCEG Virgin Music Video MEATLOAF Meatloaf Live, MID PET SHOP BOYS Videography (working title only), PM1. 
marketing campaign tie-in with album POP, IGGY Kiss My Blood, MCEG Virgin Music Video VARIOUS: Are You Ready For This, PWL Continental VARIOUS A Decade To Remember, Watershed Pictures/ RCA Columbia, Press: competitions, Radio; competitions 

NOVEMBER 11 
Records 
BADFINGER Magic Christian Music, Apple. B.G. PRINCE OF RAP The Power Of Rhythm, Columbia CAMPBELL, JOHN One Believer, Elektra COLE, NAT KING The Unforgettable Nat King Cole, EMI, Press, TV, Radio DOMINGO, PLACIDO The Very Best Of Broadway, East West. Total spend: £150,000 DOMINGO, PLACIDO The Very Best Of Broadway, East West, Press. TV GANG GREEN King Of Bands, Roadrunner. Press; Metal GAYE, MARVIN The Last Concert Tour, Warner Brothers HOPKIN, MARY Post Card, 

JAMES TAYLOR QUARTET Absolute — Live, Big Life. Press: NME, Vox, Q, Select. Live: Oct-Nov JEFFRIES, GARLAND Don't Call Me Buckwheat, RCA. Press 

Rolling Stones: three CD box si 
LOMAX, JACKIE Is This What You Want, Apple. Press, Radio MIDLER, BETTE The Collection, Atlantic, Press, TV. Total spend: £150,000 PRESTON, BILLY That's The Way god Planned It, Apple. Press Radio SLADE Wall Of Hits, Polydor, TV STANSFIELD, LISA Real Love, 
STEWART, DAVE Jute City, Anxious, Press, TV, Radio. Total spend: £40,000 TAYLOR, JAMES James Taylor, 
UNTIL THE END OF THE WORLD Warner Brothers 

Video 
THE AYRTON SENNA STORY RCA/Columbia, Press: specialist MY YEAR — MANSELL AND WILLIAMS RCA/Columbia, Press: national, TV: co-operative campaign, competitions and reviews RUGBY WORLD CUP (six titles tbc), Pickwick, Late Oct-Nov. Press 
Music Video 
OSBOURNE, OZZY Don't Blame Me, SMV VARIOUS Now 20, EMI/Virgin/PolyGram, TV, Press 

Video 

Wet Wet Wet: happy and high 
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HOME ALONE Fox Video, Press: The Sun, TV Times, TV: £300,000 spend on TV campaign running Nov-24 Dec, Radio: Radio One Gary Davis Show promotion for 1 week NUNS ON THE RUN Fox Video. Press: regional papers 'Spot The Nun' competitions, TV: advertising week of release on LWT and Granada 
Music Video  
VARIOUS: HARDCORE ECSTASY Dino, TV: 3 week campaign from release 

NOVEMBER 18 
Records 
GENESIS title tbc, Virgin MC 5 Kick Out The Jams, Elektra U2 Achtung Baby, Island VARIOUS: MOTOWN LOVE Telstar, TV; 4-week campaign from release 

Records 
ASIA Live In Moscow, Essential. Press MICHAEL JACKSON Dangerous, Sony KENNY BARRON TRIO Lemuria — Seascape, Candid. Press MC SKAT KAT AND THE STRAY MOB The Adventures Of MC Skat and The Stray Mob, Captive/Virgin America. Press. TV. 
ROLLING STONES, THE (3 CD Box Set), Columbia THE TREMELOES The Complete Collection, Collectors THE SMALL FACES The Complete Collection, Collectors ZOE Scarlet Red & Blue, Polydor. TV.POS GHOST CIC Video SHIRLEY VALENTINE CIC 
WILD AT HEART Palace Video HARDWARE Palace Video WILD ORCHID EV DARK ANGEL EV H 
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CLASSIFIED 

APPOINTMENTS 

ota»©S; 

Sales 
Eepreseiitatlws 
* A catalogue of over 700 recordings * An international reputation for quality 

£20,000po 
USM P.A. work for a two partner pre rialise in entertainment law. Pr required, £16,000pa Please call in confidence 071 401 2448 

SURREY COUNTY COUNCIL 
SUPPLY ©IF LIBRMY BOOKS, ETC 

fnc^AprilT???6 ma,enals fora pen0d 

tder should apply in writing 
I Services (JME), Blenheim jy 13 N. 

MAJOR INDEPENDENT RECORD COMPANY (South West London based) needs 
AM ASSISTANT Previous experience not necessary. Dedication to music essential. Apply to Box Ho 8017, C/o Music Week 

EXPERIENCED 
ROYALTY AUDITOR squired to join our expanding team in this challenging 

Competitive salary Send detailed CVto: Stephen Abery & Co Chartered Accountants, 56 Wigmore Street London W1H9DG 

Sales/promotion 
representative 

ChrysaUs 

ouHete^rTt[hPer0M4mtmPirVaneyPrr°^on0The ideal 

IPontlhieir Music Due to continued 
has arisen fora 

SALESPERSON 
IS IN IT FOR ME 

im 
and^e 

^hTu'llcv 

BUSINESS TO BUSINESS 

Promotion/-^ 
THE ONE STOP 

For all your Promotional products From Concept, Artwork and Design, to Production and Delivery or Distribution We can handle the whole project for you 
WE CAN SUPPLY - T. Sweat & Polo Shirts * Custom mado 

Printed or personalised to your specification 
WE CAN OFFER — Reliability • Flexibility • Personal 

Merchandise Range is produced exclusively by 
.ytoge. 3 Promotions NAPALM DEATH * MORBID ANGEL * TERRORIZER * CARCASS * LAWNMOWER DETH * NOCTURNUS * GODFLESH * ENTOMBED * HELLBASTARD * BOLTTHROWER " MIGHTY FORCE * MASSACRE 

.ytogc.3 Promotions" 

.ytoqg.5 Intcrnotionol-  

postme 

"HSi 

Aj.;. pEfcaqing ■ RING ):OW! ■; .csntqft Kraftra rwc (6 '" 

TRAck SouNd + VisioN 

Tel: 071-224 4473, Fax: 071-487 4759. Mobile: 0831 815277. CASTLE HOUSE, 25 CASTLEREAGH STREET LONDON W1H SYR 

id 
i MUSIC 
1 S Y § f i M S 

MODULAR SH0PFITTING 
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CLASSIFIED 

BUSINESS TO BUSINESS 
©mCE SPACE AVAILABLE 
In prestigious, self-contained mews building Sharing with small record company Own floor, 430 sq ft newly decorated and fully furnished with use of reception facilities, photocopier, etc. Off High Street, Ken, W8. Close to underground £15,000 per annum ono 

PO SOW e/@ Mmsbs Week 

MUSIC PUBLISHER 

SONGS 
FOR 

EUROVISION 

|| j STREETS AHEAD DISTRIBUTION 

^ # 
NOT ANOTHER 
BROKEN ECORD! 
LP,sP Singles and CD's. Available 

(should be your No. 1 wholesaler) 
A 1 FOR CHART CASSETTES & CDs = 1 FOR FAST, FRIENDLY SERVICE (48 HOUR DEL) = 1 FOR MOST INDEPENDENT LABELS SUPPUED = 1 BUDGET RANGES OF CDs j. = 1 BEST SELLING IRISH LISTS 

CONVERT YOUR ALBUM RACK TO CD 

iiusicweek 
CLASSIFIED ADVERTISING 

RATES 
APPOINTMENTS: £20 per single col centimetre 
BUSINESS TO BUSINESS: £12 per single col centimetre 
NOTICE BOARD: £10 per single col centimetre ALL PRICES EXCLUSIVE OF VAT 

Appointments and Business Ads have a minimum size of 4cm. Notice Board (non-trade) Ads have a minimum size of 2cm. Music Week, Spotlight Publications, Ludgate House, 245 Blackfriars Road, London SE1 9UR Tel: 071-620 3636 Fax: 071-401 8035 

Grass Roots Music Publishing 
30 AGISTER ROAD CHIGWELL ESSEX 1G74NY 

\ - ^ X MOULDED PLASTIC INSERTS 352mm x 166mm XFITSVIRGINTYPE WIRE RACK 
X ONLY £4.90. VAT EACH (PLUS PSP) 

Sa, 

EStt ^ 1 DONITE PLASTICS TEL / FAX (0232) 491504 

CASH AVAILABLE 
ffl PROMOTIONS [Ol lui^we^p^a'toToHectlonV 

G 1 TAR Reg Plate on Bentley Turbo for sale 
Offers in the region of 

£50,000 
071-376 0399 083 ! 391 391 

On ?«m4. ItfcAchirJuinp 
SIMON WHITE 62 BELL LANE, LONDON NW4 2AE Telephone: 081-203 0307 Fax; 081-458 1014 

CMEAPO CHEAP© BECOBBS LTB 53 Rupert Street, London W1 
FREELANCE BOOKKEEPER-ADMINISTRATOR 

CALL 071-280 7011 NOW! 

m l,sic%Sek 

DIRECTORY #91 

The most comprehensive up to dote 
guide to who's who in the UK music 
industry. More than 350 pages and 
8,000 entries covering record 
companies, music publishers, distribution, 
media, pressing, recording studios, 
promoters, venues, lawyers, 
merchandisers, booking agents... in fact 
everyone in the business of music. 
This essential reference book includes 
names, addresses, phone and fax 
numbers and key personnel conveniently 
organised for ease of use. 
At only £25 + £2 for postage 
and packaging the Music 
Week Directory is worth its 
weight in gold discs to 
anyone who needs to know 
who's who in the UK music 
business. 

To order your copy of the music 
industry's favourite desk accessory 
please complete the coupon below anc 
return to: 
Music Week Directory 91, CPL, 
120-126 Lavender Avenue, 
Mitcham 
Surrey CR4 3HP 
Telephone: 081-640 8142 
Fax; 081-648 4873 

To pay by credit card enter details below 

istercardl □ Visa Q American Express 
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KYLIE 

TV CAMPAIGN 
EXTENSIVE 

POINT OF SALE 

IV 

■ 

r %i^/l 

KYLIE UK TOUR 
STARTS 

25 OCTOBER 

THE SENSATIONAL NEW ALBUM 
FEATURING "WORD IS OUT" AND THE NEW SINGLE 

"IF YOU WERE WITH ME NOW" (DUET WITH KEITH WASHINGTON) 
CD HFCD22 • MC HFC22 • LP HF22 

SEE YOUR WARNER MUSIC REP OR ORDER THROUGH TELESALES 081 998 5929 



PEOPLE 

the last record I BOUGHT 
KIT BUCKLER 

DOOLEY'S DIARY 

going to I cheat actually, I because I bought two a, 3. My 
I everything from I Essex soul boy to hippy, but I I bought Billy I Bragg's Don't I Try This At I Home and Rich- 1 ard Thompson's Rumour And Sigh. 1 think Richard Thompson has the sales potential of, say, Chris Rea. "I went for the Billy Bragg al- bum because I saw Johnny Marr had a hand in production. I also noticed he'd done a version of the old Fred Neill song, Dolphins, which Matt Johnson has covered." Kit Buckler is marketing director of Epic. 

Firth takes a 
bite at Soundies 
When Charly Records sales dii tor Alan Firth arrived at the cc... pany five months ago, he thought he was experiencing a close en- counter of the third kind. "I couldn't understand it," he says, 

aring For "everybody was talking about 'Soundies'. 1 thought I was on an- other planet." The "Soundies" in question were a collection of more than 2,000 film clips from Forties America created for an early video jukebox system called the Panoram, featuring artists such as Louis Armstrong, Count Basie, and Cab Galloway. Firth had walked into the end of an 18-month labour of love to restore the original Soundie foot- age. The result is a collection of 

Stuart Watson, currently celebrating 15 years at MCA, has been known to snatch airport meetings in four European countries in one day, arriving back in time to say goodnight to his wife. It's not jet-lag he suffers, but a severe dose of currency confusion, says the senior v ice-president of MCA. His wife Annabelle has stepped in to help by filling appropriately marked plastic bags with foreign currency. While some chaps get a lunch- pack to take to work, he gets 

a bag of coins. The trick is to live close to Heathrow, says Watson. After joining the fledgling UKarmofMCAasa marketing manager in 1976, 41-year-old Watson was promoted to his current position in January this year. "It's been a lifetime and I've done a lot of travelling." In the good old says, Watson says, he was able to linger overnight in hotels to rest up. Unfortunately now that he's coining it, he can't afford to be out of the office that long. 
50 videos to appear over the 12 months. "We didn't have a 'star' to mar- ket the collection, so we decided to make the Panoram the star," says Firth. Next month Panoram makes its debut appearance at Tower Records in Piccadilly. "If that doesn't stop the traffic, I don't know what will," says Firth. 
The revolution 
will he televised If perchance there's a revolution in China or Cuba in the next few weeks, expect newshounds at Phonogram to be glued to News At Ten. For the label's just done a spot of nifty re-editing of the promo for the Scorpions' Wind Of Change to bring it up to date with the latest instalment of the ongoing story of the collapse of communism. Managing director David Clipsham explains: "The video was conceived in the days the Berlin Wall was coming down. Times have moved on. Indeed they have and the re- orked version of the promo now features 1TN footage of Gorbachev, Yeltsin and the con- spirators who tried to bring them down. Perhaps the idea could catch 1. What about Love To Hate You 

intercut with footage of Neil Kin- nock and some of his Militant ad- versaries? Or No More Tears with pictures of unfortunate clubber Gazza? 
Evergreen man 
of the north There was "a wee gig" in Glasgow last Friday (October 4) as reps gathered to celebrate 30 years on the road of Jack Finlay, Conifer's man north of the border. But Finlay, who drummed up sales of Beethoven and Bach for Decca, Phonogram and PolyGram before joining Conifer, is also a jazz buff and, as he puts it, "bass drummer and failed trombonist". He used to work with his wife promoting jazz and pop concerts, settled the Beatles into their first Glasgow gig, but his idol was the late Stan Kenton. Finlay, 56, insists no one knows about recession until they've tried his territory. "Scotland is the hardest place, if you can work there you can work anywhere." 
"Has anyone seen a Wendy And Lisa multi-track?" A for- lorn note seen on the notice- board in the reception of Circa Records in London's Porto- bello Road. 

Remember where you heard it: 
There were smiles all round at 
Pickwick last week after a letter from an 84-year-old Liverpool priest 
praising the "grace and style" of the 
controversial Lovers' Guide video. "I 
hope and pray your video will become 
a pilot for others," he wrote ... An end 
to the indie chart discussions looks 
imminent after a meeting on Friday . . . 
The ASCAP dinner went with a swing, 
but a planned jamming session by 
Songwriter of the Year Phil Collins 
and Elton John evaporated, however, 
when they saw just how many 
paparazzi had turned up . . . Surprise 
of the dinner was the presence of one 
R. Dickins Esq. Said one publisher: 
"Does that mean he's retracting all 
those things he said about us at the 
Tribunal?" ... A few tables are still 
available for the Nordoff-Robbins 
Pop Quiz on November 21 from 
Richard Shipman: 071-794.2677 . . . Our Price looks set to burn the 
midnight oil over the U2 album . . . 
Mischief-making at A&M? The 
company has given the ultra-religious 
Amy Grant's new single the demonic 
catalogue number, AM 666 . . . Bob 
Fisher may not be at MCA but you can 
get him on 081-994 0357 . . . Virgin 
Classics' new budget label Virgo is 
causing confusion. One classical 
reviewer enquired: "I hear you are 
launching a label called Virago and it 
will only record works by women 
composers" . . . Sony presented a two- 
foot square cake to Bros in the shape 
of their new album sleeve at the twins' 
birthday party at Tower Records in 
London's Kensington last week. The 
Goss boys later donated the cake to 
Great Ormond Street Hospital, but 
they did end up selling 1,500 copies of 
their "comeback" album . . . 
Congratulations to Music Junction's 
Leamington Spa manager Vince 
Tierney whose wife Mandy gave 
birth to a baby girl on Friday 
morning. . . 

® ^ ?d|i!O,r:nSl70 fHT11- Nf"5 Mlil,?riNi,:k Rl>bin»on- Fcawrcs editor- Selina Webb. Reporter Martin ISSN 0265-1548 

Incorporating Record Mirror aSSg ggErg Average weekly Spotlight Publieation^^i^dgate House,^^B^ackfrlarsJRoad, London SEl 9UR. Ea8t, AfriCa and the Indian Sub Continent £195/USS320. Austral- ""To'June im ™ 
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a&ihy d&nnis. move to this 

Cathy Dennis Is a young British Artist and a 
world star. Her debut album, "Move To This" 
is already a remarkable international suceess story. 
Following "C'mon & Bet My Love'/ "Just 
Another Dream"and "Touch Me'/ Cathy is 
currently enjoying her fourth worldwide hit 
from the album with "Too Many Walls'.'In the U.S.A. this achievement made history, 
marking the first time a British female artist 
has had four consecutive Top 10 hits from one 
album (let alone a debut album). 
4 s well as performing and promoting her hits 
around the world, Cathy Dennis has written 
nine, and produced six of the ten tracks on 
"Move To This'.' 

The Campaign moves on... 
To take the album beyond its current Gold 
status in the UK, the following activities are 
confirmed: 
* w/c 14th October — Solus TV advertising In 

Central and Granada for 2 weeks. 
London Bus Front advertising. 
National Instore Display Campaign. 

* w/c 21st October — Woolworths window 
displays for 2 weeks, 

* 27th October — Smash Hit Poll-Winners 
performance. 

* 25th November — The next single 
"Everybody Move" released. 

* w/c 2nd December — Solus TV advertising 
in London for 2 weeks. 
Co-op TV advertising in Anglia for I week. National Instore/Wlndow Display Campaign. 

* Cathy Dennis on tour; December 9th; 
Cambridge Corn Exchange, 10th: Bristol 
Colston Hall, 11th: Manchester Apollo, 
12th: Dominion Theatre London. 

CD: 849 503-2 TAPE; 849 503-4 LP; 849 503-1. Order from Polygram 
Telesales on 081590 6044. 
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