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DinDisc founder 
returns to music 
Virgin Music Publishing foun- der and former Polydor A&R director Carol Wilson is returning to the music indus- try to head a new label for Dutch compilations specialist Arcade. Wilson, who took a four-year sabbatical from the industry in 1987. is to be general man- ager of Indisc Records UK, re- porting to Arcade group gen- eral manager Sylvia Curd. There is no connection with the similarly named DinDisc operation Wilson set up with Virgin in the early Eighties, Arcade started Indisc five years ago both to sign acts di- rect and to strike licensing deals. It has offices in France, Belgium and Holland. Wilson says Indisc UK will be dance orientated. Her past signings have in- cluded Sting, the Human League and the Buzzcocks. 

Victory fails to 
tempt Evens 
Stone Roses manager Garelh Evans has been offered a "six figure" fee to manage Victory Records' band The Apostles, But Evans has ruled out any prospect of a split. "I am totally committed to the Stone Roses," he says. Evans is thought to have been offered up to £250,000 to take on the Apostles by Phil Carson, managing director of the JVC-owned Victory. Victory director of artist de- velopment Lisa Zambrano con- firmed the approach. She adds; "The negotiations are continu- ing and the offer will probably exceed six figures." Evans says the speculation will not disturb preparation for next year's Stone Roses tour and album. 

Adams catapults 

PolyGram to 37% 
The Bryan Adams effect has propelled A&M and parent company PolyGram to their highest ever shares of the UK record market. A&M scored a massive 12.7% slice of the singles mar- ket in the third quarter, ac- cording to latest CIN figures. The figure was a 210% in- crease on the label's share over the same period last year, more than twice that of sec- ond-placed Columbia. PolyGram was top singles company and distributor by a huge margin. Its 31% company share was 60% up on the same period last year, and three times that of nearest competi- 

Ils share of singles distribu- tion was an unprecedented 37.2%, meaning nearly two in 

every five singles bought came through the company's Rom- ford distribution centre. The Bryan Adams single (Everything I Do) I Do It For You took 8.4%> of the entire singles market over the quarter. The other blockbuster single of the quarter, Right Said Fred's I'm So Sexy, propelled previously-unknown label, Tug, distributed by Total to a 3.1% share and made it fifth biggest label. In albums PolyGram was top company with a 26.6%' share and top albums distribu- tor with 32.6%. In both cases its score was more than double that of its nearest competitor. Columbia was top label for the second quarter running with a 7.4%- share. But the most dramatic performance 

came from Geflen, which in the first year of switching its licence from Warner Music to MCA has seen its label share soar 475% to 4.6%. Cher's Love Hurts album on Geffen was the top album of the quarter. RTM, the distributor formed out of the ashes of Rough Trade Distribution, saw most of the old company's share fall 
RTM had just 0.7% of the singles market and 1,1% of al- bums, although its share is ef- fectively halved because of a split with sub-contracted dis- tributors Pinnacle and APT. In the same quarter last year Rough Trade distributed 3.1% of albums sold and 11.3% o( 

Full details next week. 

Jazz man quits 
Jazz FM founder David Lee has quit the troubled station. Lee refuses to comment on his reasons for leaving, saying simply: "Guess. All you have to do is listen to the station to work that out." But insiders say Lee, e up w a the i( and spent 10 years lobbying for a franchise, has become increasingly iso- lated on the Jazz board. The recent decision to change the station's format to include artists such as Sting, Simply Red and Eric Clapton, is understood to have been taken while Lee was on holi- 

The new format is being p grammed into the station's Selecter computer by Rob Jones of 210 FM, who is being paid a consultancy fee, By the end of last week, the Radio Authority had received 32 letters of complaint about 

Jazz's new playlist. But the Authority is still maintaining that the station has not contravened its orig- 
Jazz has given Classic FM, considering a takeover of the station, until today (October 14) to make an offer. Neither Jazz chairman Jas- per Grinling nor managing di- rector John Bradford were available for 

Kenny Thomas topped both the top male artist and top newcomer categor- ies at the Dance Aid Trust's annual awards on Thursday. Completing the hat-trick for Chrysalis, his label Cool- tempo took the top dance label award at the Sol-sponsored event, flecord Mirror columnist James Hamilton look the Steve Walsh award for outstanding 

500 for the new evening slot and the money raised matching last year's £22,000. Full details in next week's MW. 
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COMMENT 
NEWS DESK: 071-620 3636 NEWS 

Virgin plans Genesis revelation 
Virgin Records is backing the new Genesis album with its biggest marketing campaign since Phil Collins' But Seri- ously .. . last year. The year-long campaign will centre on four singles and a tour starting in the first half of next year, to be announced 
sales to the 2m unit market, says Virgin general manager Mark Williams. "We believe that the market 

for Genesis has expanded since their last album," says Wil- liams. Invisible Touch, sold 1.5m after release in 1986, but the Phil Collins album But Seriously ... achieved 2.6m UK sales. The first phase of the cam- paign begins with a single No Son Of Mine on October 21, supported by a live appearance on Top Of The Pops three days 
The album release on No- 

gsAfttsfs 
vember 11 will be supported by outdoor advertising, press ads with every national news- paper and national co-op TV ads with HMV and Woolworth. These will be fol- lowed by co-ops with Andy's Records covering two major re- gions the second week. "The function of stage says Wil- 

Scots ban 
'msmsng' 
dance acts 
Dance artists who mime have effectively been banned from performing in Scotland, The country's top three pro- motions companies: TC Pro- motions, Kick Ace Promotions and Firstclass Promotions, have signed a declaration stat- ing that they will refuse all acts who mime from Novem- ber 1. Bill Grainger, managing editor of Firstclass's monthly magazine, Clubscene says; "Over the past few months we 
plaints from readers and club managers about miming. It's just laziness. A lot of vocalists just can't cut it live and they need to be weeded out." Only last week Top Of The Pops took a stand by insisting all its artists to sing live on the 

The manager of one Glas- gow club, Bobby Gibson, says: "People who come here feel they are getting ripped off when artists mime and I feel that myself when I am paying between £75 and £150 a time. I am pleased to hear that the promoters are now getting to- gether to put a stop to it," he 
Gibson named dance acts Take That, who have just sign- ed to RCA, and Arista's Alison Limerick, as the most recent offenders at his club, Bennets. But Sony Music's dance mu- sic manager Steve Ripley says live PA's in clubs are frequent- ly impractical. 

S@ny strikes up 

Philips DCC deaS 
Philips and Sony have finally agreed to co-operate on the in- troduction of their Digital Compact Cassette and Mini- Disc formats, ending months of speculation. In a joint statement released simultaneously in Tokyo and Eindhoven last week, the two electronics giants announced a patent deal to allow easier li- censing for Sony's Mini-Disc format. While Sony holds the most advanced patents for the new format, Philips retains some 

data compression patents originally developed for CD. Philips has decided to pool its patents with Sony's for joint li- censing and to establish Sony as the one-stop licensor. The agreement is expected to lead to a reciprocal agree- ment from Sony to support the Philips DCC system, which is set to hit the market sooner. While Sony hopes to launch Mini-Disc at the end of next year, DCC should be available by the summer. Sony insists it has not yet 

made a formal agreement to produce DCC hardware how- ever, according to a spokes- 
Philips says it is supported by eight music companies, in- cluding MCA, EMI, Warner, Virgin and PolyGram, as well as 59 hardware brands. Philips hopes there will be around 500 music titles on the market at the time of launch. Sony expects the two for- mats to co-exist happily in the market as Mini-Disc is more suitable for portable use. 

Classics hold steady 
The classical market is hold- ing up despite the recession, according to the BPI's ship- ment figures for the second quarter. Although the market was down by 9.9% in units shipped and 11.4% by value compared with the same period last year, figures for the first six months 

CLASSICAL SHIPMENTS STAND STRONG 

with value down just 0.1 Since the classical market grew a huge 43% by value be- tween 1989 and 1990, the fig- ures show a remarkable resil- 

ience to the recession and will surprise those who argued that the success of Nigel Ken- nedy and the Three Tenors was a temporary phenomenon. CD deliveries were up by 18.4% in unit terms (13.6% in 

value) over the same period last year. Vinyl unit ship- ments plummeted by 71.4% and cassettes by 30%.. CDs now account for 67.2%. of the value of all classical al- 

Demon wheeze sees flower power return 
e Morrissey's gladioli has the threat of a flower power revival been as serious as it is at Demon Records right 

The indie's staff are prepar- ing to wear (lowers in their hair to support the first re- lease in five years on the F- Beat label, by r 
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Happy. The Leicester band has scor- ed a major honour — a Ham- mersmith flower shop assist- ant, horticultural scientist and fan has named a new species 
"They were really pleased," says A&R manager Spike Hyde. 

"It's great. The flowers a ally have alternating red and 
Indie dealers are being offer- ed a special deal for the band's Boat album, when it is releas- ed on October 28, "You buy one you get one free," says sales director Pete Macklin, adding that the re- 

ads. He insists the deal won't be available to the multiples though. "The indie dealers never get a break, they just get screwed by the majors," he 

V 

If ever there was proof of how a couple of hits can transform a company's for- tunes it has to be the third quarter market share figures. A&M's extraordinary 12.7% share of the singles market by label is more than twice that of its nearest rival, Columbia, which normally vies for dominance with its sister Epic label. Even A&M accepts that it could never have predicted the way the Bryan Adams song took off, but there is genuine admiration throughout the industry for the way Howard Berman and his team have managed their luck. PolyGram's achievement in taking 30.9%-. of the market by company and a whopping 37.2% of singles distribution is perhaps less unexpected, but it is equally extraordinary and has wide implications. The BPI council will this week discuss its attitude to the WH Smith deal with Virgin Retail. There have already been dark mutterings about asking the Office of Fair Trading for a referral to the Monopolies and Mergers Commission. Surely it will have difficulty making any such demand stick when one of ' its own members happily takes such a,dominant slice of the market. By the very nature of their exclusive relationships with artists record companies are inherently monopolistic, but quite rightly, nobody turns a hair. • Exclusive contracts are the only workable way to run the industry. If PolyGram is big, that is because it is successful. Nevertheless, its overwhelming size surely puts the kybosh on any monopolies probe. Label bosses can take further heart from thr Bryan Adams single. The surest antidote to retailers getting too powerful is for record companies to come up with a string of successes like that. 



OPINION 

Be lucky' my old boss, Tony Woollcott, used to say. Now I understand. Of all the factors in the way we make a living — selling records — there's one overriding influence: luck. Rubbish, you say. it's all about talent. Well yes, but let's strip it down. Of course it starts with the artist's creative inspiration. Often it takes A&R skill to recognise that — to shape it. So far it's about the song. Sometimes, rarely, that's all 
Next it becomes the product. We descend into the murky world of marketing and promotion. But how does it become a hit? The man who says he knows is a liar. Ask Mick dagger, Madonna or even Bryan Adams if they really saw it coming. It's about a unique concurrence of events. Today, what makes a hit is more complex than ever. It's never been quite as simple as Radio One/Top Of The Pops — but the media explosion has blown the doors wide open. 

Movies, soaps, TV ads — they're all part of everyday life. Kids go to clubs, to football, they play computer games, buy- train c. It's neatly compartmer in real life — it's all one. Our role is to understand why people need music in their lives — and to supply that need. But don't try analysing it. Just look at the chart. The thin line between A&R and marketing blurs pretty quickly. It's not a science, thank God. There's no infallible formula. Even PWL needed a chain of magical ingredients. And of course you make your own luck; usually talent will out. But the unlucky ones ...? We all know acts for whom talent — even genius — simply wasn't enough. It's a funny old game. A game of skill and art, yes — but a game of chance. So whose turn is it this week? Cheer up Bryan — our fate is in the stars... Mark Williams is general manager and a director of Virgin Records. 

NEWS 

Adman fills Capital hot seat 
Capital Radio has hired top adman Richard Eyre as its new managing director. Eyre, 37, is currently media director at Bartle Bogle Hegarty, the advertising agency which created the clas- sic Levis campaign. When he joins the station in the next few weeks, Eyre says he plans to do "six months of 

listening before making any changes. "Capital's strength is its mass appeal; it serves a broad range of people and that will definitely continue," he says. "But what is impressive is the close relationship the sta- tion has with its listeners." Eyre says the launch of com- petitors such as Jazz FM and 

Kiss FM has benefited rather than taken listeners from Capital. "The growth in choice for the radio listener in London has changed the image and na- ture of the medium for adver- tisers. It has made it a more appropriate choice for them," he says. "The television industry is 

going through a period of great instability at the moment and that looks set to continue for some time. I believe radio is well placed to benefit from that," he says. Eyre takes over from Nigel Walmsley who left Capital earlier this year to join televi- sion company Carlton Com- munications as MD. 

iunny publisher in 

huiiit for writers 
Jive Bunny label Music Fac- tory is to step up the activities of its publishing company to develop new writers. Music Factory chairman John Pickles is relinquishing his role as managing director of Music Factory Music and has hired private practice law- yer John Giacobbi for the job. Unusually Giacobbi, 28, will retain his role as managing di- rector of legal firm Entertain- ment Law Associates. ELA handles all Music Factory's business affairs work apart from litigation. Pickles says: "I want to get some definition into all the dif- ferent areas of Music Factory. People don't realise how diver- 

Giacobbi says the publish- ing company has so far mainly 
nent, signing w >arly stage." Pickles says t 

has already signed writers such as MOR singer-song- writer Lee Harris, but aims to expand this area. Giacobbi helped Music Fac- tory set up a worldwide sub- publishing deal with Sony last August. "It's a very good deal for us, but we have not really been using it," he says. 

Top marks for schoolkid DJs 
Children are being taught how to be DJs in a novel experi- ment in teaching arithmetic. A pilot project is already running at the Harold Wood school in Havering, Essex. 

d jingles, has paigning to have the medium helped the children improve wave band between 1566 and their performance. 1602 set aside for educational The project is being high- use. In the long term it hopes lighted by the new British As- to act as a focus for sponsor- sociation for Broadcasting in ship. Pupils become DJs for three- Schools, which holds its first Student broadcasters day periods. Teachers report conference in St Helens, Liver- also lobbying to have 

Empire Musk goes global 
Empire Music has sealed a sub-publishing deal with Poly- Gram International Music Publishing for the whole world outside the UK and Japan. The agreement concluded last week will give Empire the administrative and financial support of the major and allow managing director Bob Grace to work on signing new song- 

It also gives Empire bases in US cities Nashville and Los Angeles for the first time, adds 

Rondor Music before setting up Empire seven years ago. The deal does not include Japan, because of Empire's existing deal with Fuji Pacific. Empire, the sister company to Derek Green's China Rec- ords, includes Labi Siffre, The Levellers and Green On Red on its roster of writers. PolyGram International Music Publishing chief execu- tive David Hockman says: "This will add substantially to PolyGram's own roster." 

MFP label 
to offer 
jazz series 
EMl's Music For Pleasure is launching a new mid-price label, Premier Jazz, to utilise its Blue Note, Capitol and Roulette catalogues. The CD and cassette label is being launched with five titles based around specific mood themes, such as "finger-snap- ping", "mellow", and "sensu- ous", and includes artists as diverse as Bobby McFerrin, Miles Davis, Peggy Lee and Dean Martin. Label manager Roger Godbold says it will only pro- duce a handful of releases each year, although EMI may draw on its two other jazz labels, Liberty and Pacific, which could be utilised later. Dealer prices on the albums are £3.04 on cassette and £4.85 on CD. 
Promotion for 
Piiinacie duo 
Pinnacle has split its national accounts department in a move aimed at improving ser- vice to major customers. Chris Maskery, formerly field sales manager, is promot- ed to national accounts man- ager, He joins Jon Starkey, who shares the same title. "Our higher chart presence means we had an increased work load. This split means we can step up service to the na- tional accounts," says Starkey. Meanwhile, Pete Waugh is promoted from West Midlands sales rep to take over as field 

MUSIC WEEK 19 OCTOBER 1991 



NEWSFILE 
NEWS 

Londta signs Factorf 

to overseas licenee 
r; better targeting 

Harmer raises 
iaW profiles 
Former BMG sales director Dave Harmer has formed a sales and consultancy firm to help smaller labels better tar- get national accounts, Harmer was one of three di- rectors who lost their jobs when BMG made 24 employ- ees redundant in April. He says there is a gap in the market for labels which have major distribution but inevi- tably fall down the priority list of salesmen carrying a dozen or more "priority" lines a 

He has already tied up deals with reggae specialist Trojan and dance labels Champion and Music Factory. All three use third-party distributors to sell their product and Harmer will aid their efforts. 
Irish retailer 
leads US push 
HMV has appointed Bob Douglas, currently general manager of Irish operations, as its first vice-president of op- is in 1 e US. HMV chairman and chief executive Stuart McAllister says Douglas's priority will be to oversee the retailer's expan- sion across North America. HMV operates two stores in New York, including the big- gest music shop in America on the Eastside. It plans to open a third store in Cambridge, Massachusetts this autumn. McAllister says he expects to fill Douglas's position in Ire- land internally. 

Factory Records has signed a long-term licensing deal for key territories with London International, The deal with London covers the world excluding the UK, the US, Australia, the GAS countries and Benelux. The company has also re-signed with Rough Trade Deutsch- land, recently purchased by its UK distributor Pinnacle, for GAS and Benelux, Factory chairman Tony Wil- son says: "Rough Trade Deutschland were one of our best overseas licensees and we wanted to re-sign with them. Losing Germany would have precluded many other deals, but I'm glad to say that Roger Ames and London still wanted to go ahead." London International direc- tor John Reid says: 'The Fac- tory name is a very strong, very cool name overseas. We are delighted with the deal." And despite Factory's deci- sion to stay with Rough Trade in the GAS countries, Reid 

!L_ 
says London aims to win it over eventually. "This is a start," he says. "We will bide our time and prove we do a good job." London is actively seeking international licensing deals with other independent labels, he says. • Wilson has dismissed sug- gestions that Factory is facing financial difficulties. The com- pany made four staff redun- dant last month, including 

managing director Longley. "We have had a tough year, but so has everyone," he says. The Factory label has remain- ed profitable, although the group's Hacienda night- club has sustained losses, he 
A new album from the Happy Mondays is expected in the first half of 1992. New Or- der are currently writing ma- terial for their new album. 

Reid turns buyer 

as Goody rejigs 
Tracie Reid has stepped i overall head of buying in a re- structuring of the UK arm of the US retailer Sam Goody. Reid, who retains her old title of merchandise manager, takes on responsibility of the buying section after the recent departure of the department's manager Frank Daranjo. "Frank leaving has given us the opportunity to restruc- ture," says Reid, who was among the founders of the chain's UK operation last au- 

There has been widespread speculation that Frank Daranjo is working with Our Price founder Garry Nesbitt on a new project. Some of Daranjo's responsi- bilities are being shared be- tween Carol Martin, who join- ed the chain from WH Smith as new release buyer in Au- gust, and video and catalogue buyer Patricia Barr, the for- mer Barking store manager. The chain was boosted to four stores in August when a branch was opened in Watford. 

ilidem to host 
video awards 
Midem is teaming up with French songwriters' body SACEM to launch the Interna- tional Visual Music Awards at next January's trade fair in Cannes. British film director Ken Russell has been appointed president of the awards, which, says Midem chief executive Xavier Roy. aims to recognise the value of promos. Cathy Hitton, former direc- tor of Paris promoter Inter- concerts, has been appointed artistic director of Midem, in a bid to raise the profile of live music at the event. See People, page 27. 

The Beatles' London-based Apple Corps reached an out-of- court settlement with Apple Computers on Friday after a 116-day High Court battle over the apple logo. Although terms of the settlement are confidential, but it is believed that costs, of up to £7m, will be shared. 
The Office of Fair Trading is next week expected to submit its recommendation on whether Virgin Retail's deal with WH Smith should be referred to the Monopolies and Mergers Commission. 
Singers Shirley Bassey, Helen Shapiro, Dorothy Squires, Elizabeth Welch, Gerry Marsden and Marly Wilde were recognised at the BASCA Gold Badge Awards sponsored by MCPS at London's Hilton Hotel on Thursday. Veteran Songplugger Tommy Loftus, Radio Two producer Pam Cox, former EMI Records head LG Wood and MCPS managing director Bob Montgomery also 
Rock monthly Q. currently celebrating its fifth birthday, will hold its annual awards on November 20 at Abbey Road Studios in front of an invited music industry audience. 
Chrysalis co-founder Terry Ellis launches his new Imago label in the UK on November 11 with the single Early Warning from Australian rock act Baby Animals through BMG. The group's Imago album has gone gold in Australia. 
Take That, the much-touted teen appeal act, have signed to RCA and are currently in the studio (See Studio Activity Update, p21). 
Late news: Paul Birch has bought back FM/Revolver Records from receivers with the help of a mystery backer. The company was placed in the hands of receivers on September 9. 
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the medium is so 
Price, which is planning its first ads in Rank cin- Being a cartoon, MC Skat Kat 
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o^ ^uXci^to^wX may prove the key to success. edged "If it's put into the right for pro kind of film, I think the demo- ing a 

film and The Divinyls, which are dea" witruCI cinemas fell go^sT ing factor, he 

S SctTtS: ■: be^h 

: 

the new single from 

lightning 

includes the acappella mix of 
'sunshine on a rainy day' 

7" / 12" / cd / cassette 
order now from polyQram telesales 

081-590 6044 
MUSIC WEEK 19 OCTOBER 1991 



Mirfs Bigot 8m ... Qmc Disney Songs . 

An Eraiiic Cftwrn • A Sn Fi Video Hit! 

Hie most innovative and broad appeal music video • Supported by a Simply Sensational 
created to date. Disnev marketing camnam 

► Contemporary Disney music meets timeless Disney # Dealer price - £7.48. RRP- £10.99. 
animation, state of the art graphics and live action. # Simultaneous^ release on CD, Audio 

.. . Cassette and LP from Sony Music. 
TMethw they have soU 70 Sondbums wrldwide • For hirther information ail theBuena Vista 
and received 45 grammy nominations. Home Video sales desk on 081569 8080. 

Join Soul II Soul on a tropical island full of surprises as tliey perform "Kiss The Girl" Michael Bolton captures your heart with a rendition of "A Dream Is A Wish Your Heart Makes" Fly with Billy Joel and Peter Pan as Billy sings "WhenYouWishUponAStar" 
Your Customers wm.m 

 • '  ^ Buena Vista Hmhc Video 
A GAREN ENTERTAINMENT Production in association with BUENA VISTA HOME VIDEO. Executive Producer SCOT GAREN, Produced bv RHAZ ZEISLER 

and B A ROBERTSON. Executive Music Producer B.A,ROBERTSON. Co-Executive Music Producer RICK CHERTOFE. Animation Effects Created by RHAZ ZEISLER 
Choreographed by RHAZ ZEISLER, Written by SCOT GAREN and RHAZ ZEISLER. MML.  ©Tuii Walt DisNtv company Based on Material by B.A. ROBERTSON, Directed by SCOT GLEN. SoWslcc:'1ssp,^Stl Rccort,s 
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h Palace^ Video, meanwhile ^p^^r 

vane and3 Ga^spard "de la Tub 
703. Carter, a member of 
pr^TT^by^Nif k' Lowef The 

lltJr^E^'Inlde 

State COphnharmoni<^ "o" 

crysiraa: Been Me, is shaping up to be First out is Bobby Vee Meets in the songs. P 

a big hit and in two weeks time she releases her second 
Love Or Lust (Coolte'mpo CTLP22), rampletiste, TTa^tlnf added bonus of 10 unreleased tracks. 

LEO KOTTKE: Greenhouse (Beat Goes On, BGOCD 50). 

THE STONE ROSES: Other dance records cur- ingandlotsofsma^urprises. 
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10 Hammer blow 121 He drops the MC t but is still a winner r 
Metal movers 18 Pretty things Decadence Dance is Hole get inside I Extreme's third hit the indie top 10 

20 Ce Ce rider Ce Ce Peniston is Finally dancing 

Imsicweek 

datafile 
The Information Source for the Music Industry 19 OCTOBER 1991 

CHART FOCUS 
Monty Python and Dame Kiri should be slugging it out for singles chart honours next week but Bryan Adams' (Everything I Do) I Do It For You continues its run for the present, extending its residency atnumberonetoa remarkable 15 weeks. It should be noted that it is no longer number one in either the MRIB Network Chart or indeed the Chart Show chart, having been superceded in both by the Scorpions' Wind Of Change, over which it still retains a 10% lead according to Gallup. The 
discrepancy: Adams' single is still by far the most popular single in multiples like Woolworths and WH Smith, who allow only Gallup access to sales information. It's interesting to speculate that had A&M not released Can't Stop This Thing We Started, it is likely that I Do It For You would already have dropped from the summit. Can't Stop. . .didn't reach the Top 10, and disappointed many 
ANALYSIS 
Vin fa R ve to CD. Figures collated by ERA in setting up a new Music Week airplay chart — to be launched in a fortnight — show a continued domination by the old fashioned 45rpm discs. While CD is slightly more popular for tracks played once or twice a week, new releases are still played more on seven- inch singles by a margin of about three to one. The explanation is simple, the station says: most single plays are album tracks taken from the more easily accessible CD discs while for new releases record companies. remain slower to provide CD. Radio One's playlist committee chairman Paul Robinson says: "Record companies do tend to put vinyl out first still, because of deadlines." Radio One senior producer Tony Wilson admits most DJs and producers still mistrust CD. 

who enjoyed I Do It For You, persuading them to settle belatedly for the original single, rather than invest in his album. His lead is slender enough for that fact to make all the difference. Among the week's new intake, Lisa Stansfield makes the highest debut, at number 14 with Change, her first single in over a year, Dannii Minogue is also a high flier, entering at number 15 with Baby Love, her remake of a song written for Madonna by her former beau Stephen Bray. Madonna declined to record it, and it ended up being recorded by Regina, for whom it 

reached number 50 in 1986. Baby Love is Dannii's fourth Top 20 hit already in what has been a highly successful year. There are eightj^isaues among the week's Top 40 singles, newcomers including Don McLean's American Pie, a number two hit when first released nearly 20 years ago, and Moby's Go. which storms in at number 26 less than three months after it origiaally peaked at number 46. Other 'new' records are undoubtedly being helped by the fact that their flipsides feature old hits, including Enya's Caribbean Blue, which is coupled with her chart-topper, Orinoco Flow, Finally, Simply Red's Stars remains the nation's best-selling album, after topping 100,000 sales for the second week in a row. Its decrease in sales this week is much smaller than one would normally expect from an album that debuted at number one, this fact most likely being due to the group's appearance on Top Of The Pops last Thursday. Alan Jones 

RADIO ONE DJs CHOOSE VINYL 

Live for loving... GEstefan 2 17 Change t Stansfield 11 7 Something Got... SRed 6 10 2 Closing Time D Blue 2 11 1 love To Hate You Erasure 8 9 Jaoky M Almond 1 16 Can't Stop... B Adams 6 9 1 Live Your life... B Carlisle 4 n Feel Every Beat... Electronic 7 8 Peace S Johnston 15 I Think 1 love You Voice of the Beehive 1 14 Based on figures for week ending October 3,1991. Confirmed plays only. Source: Radio One/ERA. 
But things are improving. Robinson says the profile of CD has been raised at the station since the beginning of the year. Many DJs are now happy to use CD. At the weekly playlist meetings the format is used up to 80% of the time compared with around 20% in January, Record companies, too, have grown to understand the needs 

of radio more often by putting the seven-inch mix of a track at the start of a CD single for easy access by DJs. The prospect of Radio One dumping vinyl completely remains a long way off, however. "We want to be able to respond when small independents send in vinyl copies," he says. Martin Talbot 

SALES 
Index of unit Last This % diff This week last year sales. 100=weeklY week % diff average in 1990 Albums 104 92 -11 +8 Singles 99 102 + 2 n/c Music Video 74 69 - 7 +5 

ALBUMS MARKET SHARE BY CHART POSITION 

BAT OUT OF HELL Meatloaf. Epic RECKLESS 

THE ESSENTIAL PAVAR0TTI 

6 THE BEST OF ROD STEWART 
Bob Mi 8 SOUL PR0V Michael B 

Mi <3^ 

I S«-e fh Thi 
The. W-ew 

Out Next WffK 

MUSIC WEEK 19 OCTOBER 1991 9 



NEW RELEASES: ALBUMS 

HIS 

:hampetre i :: 
i Ie - CoJS 

i :: i 

1 :™„,. i i I I 
, ~ 

l 

^ "S. 
c.c r. 

c£i 

Kylie 

j = 
I s 

   

i I 

1 :: 

DISTRIBUTORS 



lassie Jazz-Funk IHastercuts volume 

MASTERCUTS 

The Full Original 12" Mixes or Full Length Album Versions 

Could Heaven Ever Be Like This • Idris Muhammad 
Brazilian Love Affair • George Duke 
Easy • Al Jarreau 

Dominoes • Donald Byrd 
To Prove My Love • Ned Doheny 
Snowblower • B. Baker Chocolate Co. 

Poo Poo La La • Roy Ayers 
Come With Me • Tania Maria 
Rotation • Herb Alpert 

Chicago Song • David Sanborn 
The New Killer Joe • Benny Golson 
Keep That Same Old Feeling • The Crusaders 

• Full Campaign on ILR/lncremental Radio 
• Specialist Press Ads 
• Comprehensive Press and Radio Promotion with Competitions 
• Massive Word Of Mouth And Street Vibe 
• THAT'S The Score! 

I 

iJlll'InOJi 
m 

I Pi Liitr 
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TITLES AZ 
(WRITERS) 

W n SINGLES 
THE OFFICIAL Bhusicweek CHART 

19 OCTOBER 1991 

1 3 1 Title Label 7" (12*) (Distributor) UbP.^2^butog 

1 ,, (EVERYTHING i DO) 38 - 5 THE ONE 1 LOVE REM [Litl/REMIWC IESMTUS i uu 11 rui-s yuu Bcyan Adams ILangel MCA/Rondor/2omba « £ A&MAMIY) 789 |F| AMMC 789/AMCO 789 (s) 39 - 2 
SWING LOW (RUN WITH THE BALL) Co'umbia6575317/./6575314(SMI Union feat England Rugby World Cup Squad (Skarbekl Various 6575312 ®' A 2 7 WIND OF CHANGE 40 - 3 WOMAN TO WOMAN Beverley Craven (Samwell-Smirh) WC EP657454^6574642 A 3 s ALWAYS LOOK ON THE BRIGHT SIDE OF LIFE Monty Python Oacquemanl Ooos Viroin PYTHIWPVTHC1/PYTHD1IFI 41 ^3 THE DREAMER All About Eve (Livesey) BMG/CC Vertigo EV|N16J(R ^ 

A 4 7. WORLD IN UNION 6574814/6574812 ® 42 st 2 CLOSING TIME Deacon Blue (Kelly) Poor 
5 3 INSANITY Oceanic IHarrylDDGR Dead Dead Good GOOD 4(1) (RE/PI GOOD4DGOOD4CD 43 ^3 NOTHING NATURAL ^DaoSD^ecD ^ A 6 -3 GET READY FOR THIS^ PWl Continental PWL(D 206 (W) 44 IF YOU CARED I Kim Appleby (Schwier/Dc Angelisl CNK/Virgin/Perl 

5aflophone(12|R6297/rCR 6297(E) ect CDR6297 ^ 
7 s SALTWATER | Virgin VS(T) 1361(F) VSC1351/VSCDT1361 45 ss 2 

JUST GET UPLAND DANCE EMIUSA(]2)Mn00^ ^ 
8 4 LET'S TALK ABOUT SEX C ffrr F(X| 162/FCS162/FCO162 (F) 46 36 2 

DECADENCE DANCE Extreme (Wagener) Rondor A&M AM(YJ 773(F) AMMC 773/AMCO 773 9 s LOVE TO HATE YOU MmellilMUTE 131/CMUTE131 (RTM/P) Erasure (Phillips) Musical Momenls-Sonet/Andy Sell/Sony COMUTE131 47 - 2 
MY LOVE LIFE Mornssey (Langer/Winslanleyl CC/MCA HMV(12)P0P 1628(E) TCPOP1628/CDPOP1628 i 10 7 EVERYBODY'S FREE (TO FEEL GOOD) P^eeitMSmBMGl 48 HQ ITSHOULD'VE BEEN ME CooitempoCOOUX) 236(E) C00LMC 236/COOLCD 236 * A 11 -3 3 , BEST OF YOU CooitempoCOOUX) 243(E) C00LXMC 243/COOLCD 243 49 M OH NO WON'T DO (EP) A&M-/AMY 829(F) A',:VCS^;f/CD.:29 

12 " 4 LIVE YOUR LIFE BE FREE Virgin VS(TY) 1370 (R 50 23 5 CREAM^ N p G p PaisfevParkW0061fTl/V/0061C/W(l061CDiW) 
13 3 73 , I'M TOO SEXY • Right Said Fred (Tommy D) Hit 8i Run CAS^OGicD^NOGl^® 51 26 S CAN'T STOP THIS THING WE STARTED ASMAMIYIBIZIFI Bryan Adams (Lange/Adamsl Rondor/Zomba AMMC812/AMCD812 (?) A 14 CHANGE Arista 114820/614820 (BMG) 412206/664820 52 - 2 1 ADORE Ml AMOR Color Me Badd (Color Me Badd/Leel CC Giant W 0067(1) (W) 

A 15 m BABY LOVE Dannii Minogue [Adams/Feilich/Whitmorel IsIan^SPenlf Tracte^ IBMG, LD CHARLY XIXLS21/XLT21(W) XLC21/XLS21CD 16 - e SUCH A FEELING v inyl Solution STORM 32S/STORM 32 (SRD1 •/STORM 32CO 54 53 7 COME BACK (FOR REAL LOVE) Alison Limerick (Bakcr/Ktonlundl BMGWC Arisia 114530/614530 (BMG) z 
A 17 77 3 TOO MANY WALLS Cathy Dennis IDennis/Bodqerl EMI PoiydorCATH(X)4(R CATHC4/CATHD4 55 m KEEP COMING BACK Richard Marx (Marx|Chi-Boy 

1 8 78 4 JACKY SomeBizzareYZ610(T)(WI YZ610C/YZ610CD ® 56 El PAPER DOLL PM Dawn (PM Dawn) MCA f m IS 19 7. 7 PEACE ^ ^ j ^ East West YZ516(T)|W) ^ YZ616C/YZ616CO 57 « s DOMINATOR Human Resource (Beak/Mahul MCA R&S -/RSUK 4 (RTM/P) -/RSUK4CD 
20 73 S SUNSHINE ON A RAINY DAY (REMIX) O M&G MAGS t4/MAGX 14IE) Zoe (Youth) EG/BMG7CC MAGCS14/MAGCD14 8 58 « a NEVER STOP Brand New Heavies (Brand New Heavies) London ^^FCsS 
21 -S 5 SOMETHING GOT ME STARTED East West YZWIDIW) Simply Red ILevine/Hucknall) EMI/So What YZ6140YZ614CD 59 37 5 LIVE FOR LOVING YOU Gloria Estelan (Eslelan Jnr/Oslwald/Casas) EMI Epic 6573827/- (SM) 6573824.'6573825 A 22 35 2 WALKING IN MEMPHIS Marc Cohn (Cohn/Wischl Museum Steps Atlantic A 7585/-(W) A7585C/A7585CD 60 3. 5 NUTBUSH CITY LIMITS (The 90s Version) CapitollEI Tina Turner (Macmlosh/Dorrclll EMI n2ICL63D(TCCL630/COCL630 A 23 34 4 1 WANT YOU (FOREVER) DJ Carl Cox (Cox/Lascelles) Perleclo/CC PerfectoPB44885'PT 44886 (BMG) PK 44885/- 61 57 a FUNNY HOW Airhead (Gorman) WC Korov3KOW47{T)iW) KOW470KOW47CD 
24 77 a SUCH A GOOD FEELING 4.h-i Brothers In Rhythm (Brothers In Rhythm) Bh 228/BRCO 228 (F) 62 m OVERTIME RCA PB44997/PT 44998 (BMG) . •/PO 44938 A 25 37 3 EMOTIONS Columbia 6574037/6574038 ISM) 63 ESO TOP OF THE WORLD Warner Brothers W 0066/-(W) , W0066C/W0066CD A 26 m GO Moby (Mobyl MCA Outer Rhythm -/FOOT 15 (RTM/P) FOOT 15C/FOOT15CD 64 5. 7 SWEETS World Of Twist (Ball/Norris) WC Crca YRfT) 72(F) 

A 27 m CARIBBEAN BLUE Enya (Ryan) EMI WEAYZ604/.(W) YZ604OYZ604C0 65 7 7 THIS HOUSE Alison Moyet (Dix) Virgin 'ffiTsSlBIK 1 

28 35 4 I^THINK 1 LOVE YOU LoSmONCDaS 66 E3 WORDS THAT SAY Big Lite MEGA 2/-(SRD) . ■/MEGA02 
Del Jam 6576307(6575306 (SMI Epic 6574387/6574388 [SMI 

BRIDGE OVER TROUBLED WATER Dance Pool 6565467/656MKISMI 69 s6 A&M AM(Y) 822/AMMC 822 |F)  AV\'C£2?A''CD822 

• (Nowds/Shipley) i 1 (Clarke/BelO  

?7 Nocturne (De Meyer/ 
M ZevenbergerVOen 

Everybody's Free (To Something Got Me Feel Good) Started (Hucknal!/ (Swanstoa'Cox).,.. 10 Mclntyre) 2 Everylhing I Do I Do It Spiritual High (Stale Of 
Such A Feeling (Bizarre 

61 Such AGxj 'ec-i rq 
Gett Off (Prince & The 

This House (Moyel)....6; 

(Cox/Lascelles) 23 / Too Sexy (Fairbrass' I Fairbrass'Mazoli).. .13 W, If You Cared (Appleby/ ( Appleby/De W 
Insanity (Crofts'Harry/ 
i:Sncud xB-:i Me Wind Of Change (Meine) 2 

(Craven) 40 Words That Say (Wiz) 66 

)n L0N(X| 309/LONCS 309 (F) 

IK „ a DON'T LET THE SUN GO DOWN ON ME 33 4 Oleta Adams (Orzabal) Big Pig T 

oc rrm nocturne OP hiaJ T99(T99) Emphasis 

L:VI,LVCT3 -L. TCEMCT 3/CDEMCT 3 ® 
73 m 

37 « 75 sz 
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PILMLIST CHART 
THE OFFSCIAL llmsicweek CHART 

ii i il i! f 

»live FomoviNis you 

Fie Badd 1 ADORE Ml AMORE 
M PJB leal Hannah & Her Sislers BRIDGE OVER TROUBLED WATER 

11 Electrpnic FEEL EVERY BEAT 

i Salt-n-Pepa LET S TALK ABOUT SEX 

US TOP 30 SINGLES 

HOLE HEARTED, Exi SOMETHING TO TALK ABOUT, Bo GOOD VIBRATIONS, Marky I ADORE Ml AMOR, Co EVERYBODY PLAYS THE FOOL, Aaron Nevill CANT STOP THIS THING WE STARTED. Bn 'E...THY WILL BE DONE, Mart.. 
E*] REAL REAL REAL, Jes LOVE OF A LIFETIME, Fir MOTOWNPHILLY, Bo 

18* » [Ml THE ONE AND ONLY, Chesnev Hawto 
20* v HEY DONNA, Rhythm Syr 

!< KISS THEM FOR ME, Siouxie & ■ SET THE NIGHT TO MUSIC. Roberta Flac 
- LET'S TALK ABOUT SEX, Salt-N 
■ WALK THROUGH FIRE, Bat I is NOW THAT WE FOUND LOVE, Heavy D& ■ IT'S HARD TO SAY GOODBYE, Bo 

US TOP 30 ALBUMS 
IN' THE WIND, Garth Brooks • DECADE OF DECADENCE, Motley! 

■ APOCALYPSE 91 ...T - DIAMONDS & PEARLS, Prince 

s WAKING UP THE NEIGHBOURS. Bn 
7 UNFORGETTABLE. Nataii » LUCK OF THE DRAW, Bo 
« THE COMMITMENTS (OST), Va ■3 TIME, LOVE AND TENDERNESS. Mi, 

* » NAUGHTY BY NATURE. Naughty By Nature 18 i. BLOOD SUGAR SEX MAGIK, Red Hoi Chili Peppers ii NO MORE TEARS. 0; ii THE FIRE INSIDE, Bob Seaer/S ii GONNA MAKE YOU SWEAT. C& 22* » IT'S ALL ABOUT TO CHANGE. In RED LIGHT, Hariy Connick Jm 24* n HEART IN MOTION. Amy Gum 25* FOR MY BROKEN HEART. Bel 
' n EXTREME II PORNOGRAFFITTl. E<1 

■ ON EVERY STREET. Diie S 

TWE MOnOCWRpME SEE 
ARE BACK!! 

THE BRAND NEW HIT SINGLE "KILLING DAVF° (19° JAKK IT/CD:JAKK1 C) RELEASED 21ST OCTOBER 
FROM THE FORTHCOMING ALBUM "JACK" (MONOCD1/MONOMC1/MONOLP1) featuring 10 dynamite new songs to kill to .... RELEASED 4TH NOVEMBER 

LWB'EL - 'F'RP'MSlaP: 081-889 6555 
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CM 19 OCTOBER 1991, FREE WITH MUSIC WEEK 

I 

BY ALAN JONES 
EMOTIONAL BREAKTHROUGH 
Mariah Carey established a new US chart record last week, when her single'" 'Emotions', her fifth in all. and thf- first from the album of the same name, climbed to the top of the US Hot 100, as published by Billboard magazine. Carey's first four singles — 'Vision Of Love' 'Love Takes Time', 'Someday' and 'I Don't Wanna Cry' - from her self-titled debut album also reached number one. No other act has ever topped the chart with its.first 

five singles. At the age^iL21 and a- nan, oarey is also the youngest act ever to have five solo number 

Carey has been considerably less successful in Britain, where 'Vision Of Love' reached number nine, 'Love Takes Time' peaked at number 37, 'Someday' stalled at number 38 and 'There's Got To Be A Way' fizzled out at number 54. But with 'Emotions' climbing to number 32 on the UK singles chart last week, she may be about to realise her true potential 
• Hot as an import, Belgian group Set Up System's rave fave 'Fairy Dust' is now out domestically, and selling very well — but don't expect it to show up in either the singles or ablums charts. It was released a few days too early to benefit from the new chart rule to qualify it as a single, and its dealer price of E2.15 is too cheap to qualify it for the album chart. 

• Resurgent in America, where Boyz II Men, Pretty In Pink and Another Bad Creation have all had big hits recently, Motown is still very much in the doldrums here. In fact, the label has yet to have a Top 50 hit in the UK this year, with only Johnny Gill's number 57 hit 'Wrap My Body Tight' and Sfevie Wonder's 'Fun Day', which debuted last week at a lowly number 63 despite Top Of The Pops exposure, making any impression on the chart at all. It is to be applauded then for the upcoming release of 'The Future Of Soul Volume 1', an E.P. profiling four new soul acts signed to the label. The lead track is 'Always', written and performed by_La    Forrest Cope, better known as La La. La La (above) has previously been better known as a writer, among her credits she can claim to have penned Whitney Houston's first US hit, 'Yqu Give Good I nve' La La's classy vocals and warm, sensuous phrasing suggest she could be a major artist. 'I Need Your Love' by Colin England is a smooth and creamy mid-tempo effort by a supremely confident and soulful newcomer. And Dee Harvey's 'Leave Well Enough Alone' is a superb late-night tearjerker, a great showcase for his spinechilling and superbly expressive voice. Only Louis Price's 'Flesh And Blood' - a rather ordinary dance track — fails to deliver, though his performance is top-notch. All in all, a great idea, and one which will deservedly win attention for a quartet of acts who prove that Motown magic is not a thing of the past. 
• Proof of its wide-ranging appeal?: '(Everything I Do) I Do It For You' has been covered in hi-NRG and lovers' rook (reggae) versions ... Human Resource's 'Dominator' is behaving very strangely in the singles chart. A fortnight ago it dipped from number 46 to number 64, only to bounce back to 46 last week. The reason for this apparent blip was the very belated release of a 12-inch remix ... Seven and twelve-inch singles are the most common vinyl formats, though there has been a bewildering number of differently shaped discs, and a fair smattering of 10-inchers, with even the odd five-incher, but Nine Inch Nails are about to release what Is possibly Britain's first nine- Incher (natch). Entitled 'Sin', it's flipped by a remake of Queen's 'Get - ' Make Love'   ^  

RISING HIGH RECORDS. 
UKs HARDEST NEW DANCE LABEL 

HOME OF THE HYPNOTIST, A HOMEBOY A HIPPIE AND A FUNKI DREDD, THE 
IRRESISTIBLE FORCE 

OUT NOW! PROPHET OF RAGE "SOMEBODY SCREAM" 
COMING SOON: TRANQUILLIZER, PROJECT ONE. ATOM HEART 

ALL TRACKS RECORDED AND MIXED AT F2, LONDON'S LEADING DANCE STUDIO TEL: 071-278 3545/8520 

, publisher, 5r, financial 
file, exhibit s and sign s. Promote Dailies, 
idem, you r stand is 
business in 3. And with 's no place norrow. 
ses proves —wo w..w ww.lw,,, ,...w wwwiulness. The figures speak for themselves : 400 exhibitors, 8,000 participants, 1,200 companies representing 54 countries.' 

It stands to reason. If the music industry needs you, you need Midem. Call Peter Rhodes now on 071-528 0086 or send in the coupon. 
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THE QF w 

ALBUM MARKET LOOKS UP 
a he quantity and quality of jw release albums over le past few weeks has sen such that after a poor year i running at a higher level than tor le period last year — in le cases much higher. Last week, for example, with nine new entries to the Top 40, sales v week in 1990. rding the charge, r 

M 

8 7 

albums by Simply Red, Prince & The New Power Generation and Tina Turner debuted at numbers one, two and three sspectivel; The last time the top three were all new to the chart was on September 23 1989, when Eurythmics' 'We Too Are One' took top spot ahead of the Rolling Stones' 'Steel Wheels' and Aerosmith's 'Pump'. The increased tempo at the top end of the album chart caused a bizarre event to happen last week — there were no climbers, and no records holding their positions in the Top 30 — just nine new entries and 21 records dropping. In all, there have been 21 albums entering the chart inside the Top 10 in the last five weeks, compared to just five in the previous six weeks. Such a high turnover is entirely without precedent, beating the previous best of 18 new entries in a five week period in October/ November last year. 
® The past and present members of New Edition join together for the first time for a single next month. Bobby Brown, Johnny Gill, Ralph Tresvant, Ricky Bell, Michael Bivins and Ronnie De Voe are all featured on 'Word To The Mutha', which is preceded by 'New Edition's Greatest Hits Volume 1'. Together and apart, New Edition have sold a combined tally of 22y2m albums in America, of wFiichli'/gm are accounted for by BobbyBrown, who is also scheduled to release his first new single since 1989 early in the new 

• Seen by many as an AOR rock star, Richard Marx actually got his first break singing backing for Lionel Richie, and has frequently confessed that R&B and jazz are his favourite musical styles. Even so, it comes as something of a shock that his new single 'Keep Coming Back' is a superbly crooned slab of soul. With slightly more muscular mixes making it a natural for the dancefloor too, Mark could have a hit on his hands, especially as he persuaded his pal Luther Vandross to make a cameo appearance on the single. 
© It's a particularly e , time at the moment for fans of Paul McCartney. Hot on the heels of his 'Unplugged' collection, Macca's Russian album 'Choba B CCCP' was released a fortnight ago, while his 'Liverpool Oratario' double album and 'Get Back' concert video are also about to be released. 'Unplugged' reached number seven, but 'Choba B CCCP' made a very quiet debut last week at number 63. It's far and away his least successful musical album, replacing last year's live 'Tripping The Live Fantastic', which stalled at number 17. In 1981, even a 'McCartney Interview', containing no music at 

all, reached number 34. McCartney's last proper album was 'Flowers In The Dirt' in 198£ which reached number one. There's nothing to suggest that he can't still make number one albums, but he needs to prove it 

DEBUT SINGLE ON 
12"-CD •7" 

CASSETTE 
RESPECT-STAND FIRM-SURVIVE 

> RM UPDATE 

trIbe records 

® Strange World I I b/w Deb 'n' Duf 

RELEASED 4TH NOVEMBER 
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SO YOU THINK YOU KNOW 

WHAT'S IN THE CHARTS? 
— What's bubbling outside the Top 75? — What's charting worldwide? — What's playlisted and by whom? 

The answer is in 

CHARTS PLUS 

Aliuskweek Publication 

UK singles positions 76 to 200 
Individual Artists Albums positions 76 to 150 
Compilation Albums positions 1 to 50 
In-depth market analyses 
Market data on release and format sales 
Background information on ALL new singles and albums entries 
International charts, import albums and specialist genre charts not published elsewhere 
Extensive Airplay coverage 

For further details and a complimentary copy of CHARTS PLUS, please fill in the coupon below and send it to Graham Walker, Spotlight Publications Ltd, 8th Floor, Ludgate House, 245 Blackfriars Road, London SE1 9UR Telephone 071-620 3636. Fax 0 71-928 2881. 

i 

I am Interested In CHARTS PLUS. 
please send me a free copy 
I would like to subscribe to CHARTS 
PLUS, please invoice me at: 

Name   
Position  
Company _ 
Address _ 

£130.00 per quarter 
£495.00 per annum 

Nature of business . 
Tel   
Signature  

ses proves iviiuomio uriucniauic ou^v,cao aitu uauoni-mre uoerUlneSS. The figures speak for themselves : 400 exhibitors, 8,000 participants, 1,200 companies representing 54 countries.' 
It stands to reason. If the music industry needs you, you need Midem. Call Peter Rhodes now on 071-528 0086 or send in the coupon. 
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Paul Young DON'T Level 42 OVERTIME j 

Brought up on a musical diet of soul, reggae and rock, seminal bass player Jah Wobble's first taste of so-called world music was a powerful personal experience. "I was about 19 or 20, and listening to Radio Cairo on a short wave radio when I first heard Arabic music. I thought it sounded like music from Mars. It just felt so beautiful, yet so familiar," he says. A decade on and a trail of high-profile collaborations with the likes of Sinead O'Connor, The Edge and Gary Clail behind him, Jah Wobble has returned to the mystical music that so impressed him. The first cut from a forthcoming album on Charlie Gillett's Oval label, 'Erzulie' is an exotic musical melting pot of heavy dub beats, punchy hispanic flourishes and mysterious eastern vocals, all underpinned by Wobble's fundamental bass. Named after the Haitian Goddess of Love and with Yugoslavian influences to the fore in the searing female vocal, Erzulie, is also an inadvertently topical track. A remix is planned to toughen it up for the dancefloor. For Wobble though, making and listening to music is a means of escaping from the troubles of the world. "Life can be a drag, It can be hard and it can be boring, and music is a great healing force, it has the power to make you feel connected," he says. David Roberts 
'Erzulie' is released by Oval/East West on November 4. 

Eugene Hanes, one half of Maryland's Mass Order, began his singing career like most - in his shower. Ironically, now the big time has arrived he finds himself laying down winning vocals in the same converted downstairs bathroom-cum-vocal booth that has already brought forth both the Ultranate and Crystal Waters albums. Mass Order's debut soul stomper 'Take Me Away' — soon to be remixed, renamed and released as 'Lift Every Voice' - is a Philly anthem already going down a storm in the UK on bootleg. It is due to receive a UK release first because, as Hanes' musical partner Marc Valentine points out, "most of the people in Britain really seem to appreciate R'n'B instead of that pop stuff with the bubble-gum catchy hooks." Mass Order's distinctive soul groove is certainly worthy of appreciation. Dorn Foulsham 

(9) ONE KISS Pacha (ZE Records 12") (2) HOLDON(HurleyMixes)-Clubland (Strobe12) (5) PT'S NOT OVER Hunter Hayes (Columbia 12") (NEW) GO (RAINFOREST MIX) Moby (Outer Rhythm 12 ) (4) QUIET CHILD Sound Foundation feat Linda Wright (3 Beat 12") (NEW) LOVE WILL BRING US BACK TOGETHER Cookie Crew (ffrr12') (Re) IN THE GHETTO Dread Flintstone (Acid Jazz 12") (NEW) RUNNING OUT OF TIME Digital Orgasm (B Trace Mission 12") (10) IT SHOULD HAVE BEEN ME Adeva (Cooltempo12") (NEW) SOMETHING'S GOT ME STARTED (HURLEY MIXES) Simply Red (Elektra 12") W ha did A guide to the hottest new club sounds, as featured on Pete long's Radio One FM show, 'The Essential Selection', broad- oast every Friday from 7.30 to 10pm. Compiled by sales returns from the following record stores; City Sounds/Black Market/ jj Vinyl Zone (London); Bloc/Underground (Manchester); 3 Beat (Liverpool); 23rd Precinct (Glasgow). 
XL-RECORDINGS PRESENT... XLT 23 • XLS 23 CD 

JohnQ Julie 
"DOUBLE HAPPINESS" 

MIXED AND PRODUCED BY G.T.O. 
OUT NOW 

RELEASED 4TH NOVEMBER 
XOO^yMOOOt: LWEL - TlipMSKIP: 081-889 6555 
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Stafford's sonic kleptomaniacs, Altern 8 are taking sound-snatching to new extremes with their latest single, 'Activ 8 (Come With Me)'. "The Vix-Vapo mix is entirely made up of samples," boasts Mark Archer, "We did not create a single sound ourselves." Having started out as a light-hearted sideline for UK techno pioneers Nexus 21, Altern 8 has ironically turned out to be a far more successful venture. "Nexus is about clinical pure techno with real songs and nice instrumentals," explains Archer. "Altern 8 is our sample monster". At least they approach it ail with a genuine sense of humour. This is the outfit that would have you believe that they have made millions with their "patented Pocket Rave Airhorn" and that they intend to do the same with their latest invention, "Disco Biscuits". Pretty wacky chaps, are Altern 8. While their last single, 'Infiltrate 202,' featured the voice of Record Mirror's James Hamilton, 'Active 8' boasts the dulcet tones of Claire, the four-year-old daughter of Network Records boss Neil Rushton. The group also use some more serious vocal samples. In the case of 'Infiltrate' they were taken from a Candi Staton track. "Someone came up to us at one of our PAs and gave us a copy of the original," says Archer, "We awarded him our Sample Spotter's Anorak." As for 'Active 8,' it features a string sample culled from a Danny D remix of a Kid'n'Play tune, plus vocals sampled from The Peech Boys' 'Don't Make We Waif. "It was really hard to find the right vocals to follow up 'Infiltrate' — I had to buy 12 a capella LPs," moans Archer.   Andy Beevers 

1 (NEW) IT'S GRIM UP NORTH The KLF 

3 (NEW) 
4 ( 7) NEVER GOIN' DOWN Adamski & Jimi Polo" 5 (NEW) INSTRAVIBE Jazzy Jeff & Fresh Prince Fantastically catchy and jazzy Inslrumenta pop smash cover of 'Ring My Bell' 6 ( 4) SIX O'CLOCK Tyrrel Corporation 7 (NEW) MY FAMILY DEPENDS ON ME Simone Hard to find but due here soon on East 
8 ( 8) TREATY YothoYindi 9 ( 3) NEVER CHANGE MC Buzz B 10 (5) GROOVE ON YoYo Honey 11 (NEW) BODY MEDUSA Supereal 

3 ( 2) FROM THE GHETTO Dread Flimstone 4 (NEW) EXPRESS YOURSELF (DUB EP)Franschene Tough rave, soul, swing and ragga mixes o forthcoming single 5 (NEW) OVERTIME Level 42 

is of their forthcoming 
US Strictly Rhythm 

US Scotti Bros 

likely lads into dancefloor 
7 (NEW) NO COKE Dr Alban One of Sweden's most origin cut is already big all over Eurc 8 (NEW) RAYBONEEP Armageddon 
9 (NEW) SPREAD LOVE World Series Of Life Superbly produced European house with catchy vo 0 (NEW) THIS BEAT IS HOT B.G. The Prince Of Rap Snappy Euro rap big on the continent and now rele 

Cool Outs clubline 
0898 334334 

he Helmet Rides 

K/arner Home Video 

| 
(the people ■jnts, new l-jst 26 years ■;s platform. _;)rtant than 

MUSIC WEEK'S SPECIAL FOCUS ON THE DANCE MUSIC 
SCENE IN RECORD MIRROR UPDATE, NOVEMBER 9TH ISSUE 

DON'T MISS OUTSS! 

BOOK YOUR ADVERTISEMENT WITH STEVE MASTERS ON: 
071-620 3636 

BY MONDAY 21 ST OCTOBER 
RM UPDATE 

, publisher, 3r, financial 
file, exhibit s and sign s. Promote Dailies, 
idem, you r stand is 
business in 3. And with 's no place morrow. 
3es proves uuuum-une usefulness. The figures speak for themselves : 400 exhibitors, 8,000 participants, 1,200 companies representing 54 countries.' 

It stands to reason. If the music industry needs you, you need Midem. Call Peter Rhodes now on 071-528 0086 or send in the coupon. 
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THE 01 

11 ... Kf ibU 

OUT 

ow- 

NOW 
CAT. NO. F.O.R. 123 

DISTRIBUTED BY S.R.D. 
TEL: 081-889 6555 

ALTERED STATE OF RHYTHM 

RELEASED 4TH NOVEMBER 
0<0*t£<yM009si: LWB'EL - 0(KptE^Ch(pW fCKO'MSKSD: 081-889 6555 
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TOP 30 MUSIC VIDEB TOP 15 

VIDEO THE OFFICIAL Hiusicweek CHART 
i 1 Cat no! i 5 ci** sol l'b" 
1' 3 lS0 PAVAROni: In Hyde Park PolyGram Video 1514 „ LUCIANO PAVAROTTI: Pavarotti MusicClubWdeo Col 1 , 3 THE LITTLE MERMAID Walt Disney 
2^Zpiia™SPlylheBeSt MVD 99,3083 1 7* 2 ERASURE: Live At The Seaside 4 Front/PolyGram 2 CS3 IN RED WITH MADONNA Special Interest/2 hr MAD 18 
3ComnkatrorV45mki^V'n^ R'c,ure Book WMV j02t DANIEL O'DONNELL: An Evening With Ritz P 9031754343 Compilaiion/1hr39min RITZV0008 3 2 2 THE LOVERS' GUIDE Lifetime/Pickwick " Special Interestfthr LTVOOl 2 r^mnElrinnn^r^iirn^ Cre^m Of--- 4 Frdnt/PoIvGraiTi IQ „ MARC B0UN: 20th Century Boy 4 Front/PolyGram P " "m1" 0838623 •" Compilalion/67min 0835083 4 TOTAL RECALL 
5 6 5 ^/lif!'inY,v„0UST0N: Live ln ConCert BMGy„lde° 20 ir j ICE-T:0,G.-The Original Gangster WMV ^ nr',um,n 791137 v Compilation/!hrlOmin 7599382493 5133! Co™dy/li,"BBY BR0WN; The Helmet Ri

0
d

8f6
s
623 

5 3 3Sau?^2T
m

hienUltimateVide0'" 21 27 ,6 ALICE COOPER: Primecuts Castle Music Picture Lompilation/lhr 22min TVE 1036 ■ z' Compilation/! hr CMP8050 firm LOOK WHO'S TALKING U UU Comedy/t hr 32 min CVR 21459 
7 6 2 rnm^n!i!vinfviivrlvmpla^a Madness 4 Front/PolyGram 22.7 22 R0D STEWART: Tonight He's Yours! 4 Front/PolyGram ^ompnaiion/43mm 0837863 Live/lhr30min LED 8013? 7 3 3 LUCIANO PAVAROni: In Hyde Park PolyGram Video 
S ' 3 Com° atioSs^"1 Greatest Vide0 HitS V™0 22 « z CHRIS DE BURGH: The Munich Concerts 4 Front/Po^Gram 8 rm STEEL MAGNOLIAS Drama/1 hr 45 min CVR 21764 
9 3 33 ™?hErR26mi?OMINGO/PAVAROnl PolyG 2421 2 TINA TURNER: Rio '88 4 Front/Pol^Gram Q, 9 THREE MEN AND A LITTLE LADY Touchslone Home Vide Comedy/1 hr39 min D440742 

10 s " torapIiiu^rvsMn lmmaCUlateCoNeCti0n75993WM3 24 is a VARIOUS: Classic Opera Virgin in, 3 HONEY, 1 SHRUNK THE KIDS Walt Disney Children's/1 hr29min D209092 11 it 2 Ep. PRESLEY: 56-ln The Beginning 4 Front/PolyGram Ofizo 3 SINATRA/MINNELLI/DAVISJR: Event Music Club Lompilation/lnr 0838603 Live/1hr43n,n MC2073 11 s , TANGO AND CASH Warner Home Video Action/1 hr 39 min PES 11951 
12 8 3 ComRMoErW0hmfn09ratfitti PolyGra^A&M 27 za 3 MARC BOLAN: Complete Video Biog. J/ir^in 12t0 3 SONG OF THE SOUTH Walt Disney Children's/l hr30min D201022 
13 " 21 S®,QU

/
(?i,R?5kin9 Thr0U9h Years 4 Front,,PMS! 2717 10JAS0N DONOVAN; Into The Nineties Castle Music Picture Uompiialion/1hr43min LEO80162 u Live/1 hr CMP6049 12rm beaches tLMM Drama/1 hr 40 mm o 407972 

14^^a
E®J4

0
7
9yisi0n-BeStOL 9031754833 29 ' Cp0mNpS4SlliPPerY When ^ 4 

Ifl, a CHIPPENDALES:Tall Dark & Handsome Video Gems Special Interest/lhr R1372 
1510 2 DIRE STRAITS: Brothers In Arms 4 FronVPolyGram OQ . PHIL COLLINS: Seriously Live... Virgin Vision tmbmm 0838603 Live/2hr45min WD 783 15 s 2A?BrviGG8 ' 4 Front/PolyGram 

Keep in Touch at ! 
Top music industry professionals the world over - the people at the cutting edge of market developments, new technologies, and artistic trends - have for the past 26 years been using Midem as their indispensable business platform. And now overseas opportunities are more important than ever. 
Whatever your role - distributor, record company, publisher, manager, producer, concert promoter, manufacturer, financial adviser or broadcaster -, Midem is definitely for you. 
Book your stand at Midem and heighten your profile, exhibit your products and sell them. Negotiate new deals and sign new contracts with partners from all five continents. Promote yourself in the Midem Guide, Pre-news and Midem Dailies. 
Moreover as a British company exhibiting at Midem, you should qualify for a DTI subsidy, providing your stand is booked by November 1st. 
At Midem you can explore the future of the music business in the company of the cream of the world's specialists. And with lavish quantities of showcases and concerts, there's no place like Midem to discover the trends and talents of tomorrow. 
Year on year, the growth in the numbers of attendees proves Midem's undeniable success and bottom-line usefulness. The figures speak for themselves : 400 exhibitors, 8,000 participants, 1,200 companies representing 54 countries.' 
It stands to reason. If the music industry needs you, you need Midem. Call Peter Rhodes now on 071-528 0086 or send in the coupon. 

MIDEM ;ic Market i des Festivals, Cannes, France 19-23 January 1992 
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TOP IS ARTIST ALBUMS 
THE OFFICIAL Biusicweek CHART 
i el/Cassetto (Distributor) 1 | | Artist (Producer) ssette {Distributor) 
1 , , STARS ★ ' Simply Red ILevinel 

38 ?1 2L,VE 
Happy Mondays (■) FACC)322/FACT322 9031752842/WX 427 39- rm whenever we wanted Mercury 5101514 (F| ^ 

2 3 2 SIMPLY THE BEST* COESTV1/ESTV1 flfl .. SERIOUSLY ORCHESTRAL 0 Louis Clark/RPO (Clark) Virgin RPOMC 1(F) RPOCO1/RPOLP1 q l .WAKING UP THE NEIGHBOURS* A&M397t6«(Fi •5 ' 3 RtyanAdamsllansel 397I64M9;1M1 /['j C.M.B. • Color Me Badd (Howie T) Giant WX425C(WJ 75S,J244292AVX 425 ^ 2 2 DIAMONDS AND PEARLS • Paisley Park WX432CIW) 42 37 14 ESSENTIAL PAVAROHIII ★ Decca 4304704 (F) 4304702/4304701 g 5 6 FROM TIME TO TIME • THE SINGLES COLLECTION • 43 34 28 JOYR,DE* Roxette(Ofwerman) EMI TCEMD 1019(E) CDEMD1019/EM01019 L 6 O GREATESTHITS " 8282914/8282912/8282911 (F) AA 38 .THE SPECIALS SINGLES 0 The Specials (Dammers/Jordan/Collins/Curhell) 2 Tone ZCHRTT 5010(E) 
-J 6 5 ON EVERY STREET *2 Vertigo 5101604(F) 5101602/5101601 AC „ , CEREMONY Regga " CultlZilo) rs Banquet BEGC122 (W, BEGA122C0/BE6A12? K S APOCALYPSE 91...THE ENEMY STRIKES BLACK 0 Public Enemy IPiMcEnemyl 4687512/4687511 dfi ,, .OPTHEHEART.OFTHESOUL&OFTHECROSS: PM Dawn |PM Dawn! Gee Slreel GEEHC 7/GEECO 7/GEEA 7 (Fi L Q rt?1 THE BEST OF HALL & DATES ■ LOOKING BACK RCA/Arisia ibmg) 3 "d' Daryl Hall & John Dales (Various! PK90388/PD 90388 9190388 AO „ , BLOOD SUGAR SEX MAGIK Warn 2 Red Hoi Chili Peppers IRubm] 759926681^WX 441 ■in , .THE ULTIMATE COLLECTION ' u Marc Bolan &T RexlVisconii/Bolanl Telstar STAC 2539 (BMG) TCD2539/STAR2539 48 97 5 HYMNS TO THE SILENCE 0 Polydor 8490264 (F| 8490262/8490261 „ THE BEST OF THE POGUES 0 1 1 " ' ThePogueslVariousl PMWX430C(W| AO „ GREATEST HITS 1977-1990 * The Slranglers (Various) Epic 4675414 (SM) 4675412/4675411 lO , THEBESTOFR.E.M, REM (Various) IRSMIRHClfBMG) Rfl an v, EXTREME IIPORNOGRAFFITTI* JU 33 21 Extreme(Wagener) A&M 3953134(F) 

iq „ USE YOUR ILLUSION II ''T GunsN'RoseslDint/GunsN'RosesI GeffenGEFC 24420 (BMG) GEFD24420/GEF 24420 R1 36 , DON'T TRY THIS AT HOME " Billy Bragg (Showbiz/Marr) Go! Discs 8282794(F) 8282792/8282791 A IflESl LEVELLING THE LAND II M Eddtf Tire Levellers IScortl China W0LMC1022 (P) WOLCO1022/WOL1022 CO MARCCOHN MarcCohnlCohn/Wisch) Atlantic 7567821784 (W) 7567821782/7567821781 k 1 R Fm HIS GREATEST HITS 1 J euM David Essex (Various! Mercury 5103084(F) 5103082/5103081 nqprm down fallthe good guys c WolfsbanelO'Bnen! lefAmerican 5104134 IF) A 5104132/5104131 1 C 10 USE YOUR ILLUSION 1 ! 0 Guns N1 Roses (OinWGuns N' Roses! GeffenGEFC 24415 (BMG) GEFD24415/GEF 24415 Rd rm THE HORNS OF JERICHO Warneri 7599263862/7599263861 ^ A 17 rm NO MORE TEARS U 1 baa Ozay Osboume (Raron/Purveil! wSS CC 2storyville J Robbie RobensonlHague/Robensonl GeffenGEFC 24303 (W) GEFD24303/GEF 24303 1R ,» , ROCK'TIL YOU DROP 10 3 SraiusQuolRossil Vertigo 5103414(F) 5103412/5103411 5g „ 3 HELP YOURSELF Virgin TCV 2668(F) CDV2668/V2668 1Q „„ OUT OF TIME *2 'z 31 REMtUtVREMI VamerBro^WXWCW R7 „ UNFORGETTABLE-WITH LOVE 0 Natalie Cole lUPumal Elektra EKT 91C (W) 
A 90 rm DECADE OF DECADENCE'BI-'SI EieWraEKisscmi £.11 tsaM MotleyCnre(RodrAVerman/MotleyCruel 7559512042/EKT95 CO a, NEVERMIND i JU J Nirvana(Vig/Nicvanal JGCDGCC 24425 (BMG) 

21 ,3 j2 LOVE HURTS * GeffenGEFC 24427 (BMG) GEFD24427/GEF 24427 59 18 2 CHANGING FACES Columbia 4688174 (SM) 4588172/4688171 
77 33 ,1 MOVBTOTH'S* Cathy Dennis IDenms/Bodser/Danny D Rodgers Polydor 8495034(F) 1 8495032/8495031 60 «> g HONEY LINGERS ' London 8282594(F) 
90 n MR. LUCKY 0 ^ J John Lee Hooker (Rogers/Coodet/Sanianal SilverloneOREC519(Pl ORECD519/ORELP519 61 Ei PRIS0NERS|N PARADISE Epic 4687554 (SM) A 4687552/4687551 
24 29,58 BAT OUT OF HELL *3 Cleveland Int 4182419 (SM) CO THE VERY BEST OF ELTON JOHN * I EilonJohnlDudgeon/Thomas/Joha'FtanLs/WasI 5 Rocket 8469474(F) A 8459472/8469471 
25 32 23 SUGAR TAX© Virgin TCV 2648 (F| C0V 254&'V2648 R7 era SHUT UP & DIE LIKE AN AVIATOR MCAMCACTOISIBMGI Vii. tefcai Sieve Earle And The OuLeslEarlel MCAO10315/MCA10315 
26 74 2. fZ* 9031745572/ZTT9 64^ backlash UtUUI Bid English INevrsonl A 

27 2o so GREATEST HITS * 4 RCA PK 74856 (BMG) P074856/PL 74856 65 69 57 WATERMARK * 2 WEAWX199C (W) 
90 BEVERLEY CRAVEN • 23 23 BeverleyCraven (Samwell-Smithl Epic 4670534 (SM) 4670532/4670531 fifi an , WORLDWIDE blam 1,111 Everything Bui The Girl (EBTGI :oy negro BYNC 25 (VV) 9031753082/BYN 25 90 „ THE IMMACULATE COLLECTION * 6 Si.eWX370C(Wi Madonna (Various! 7599264402AVX379 c? INSPECTOR MORSE - MUSIC FROM ITV SERIES • u# BatiinglonPhelounglWatol Virgin VrMC2/VTC02/VTlP 3 |F| qn . JOSEPHS THE AMAZING TECHNICOLOR DREAMCOAT# ReallyUselul Jason Donovan/Casl (Uoyd V/ebber/Wrighr) SlIISOiWimZ/SllSOHfl CO „ , LATE NIGHT GRANDE HOTEL MCAMCAC10306(BMG| Nancl Gritfirh (Van-HooEe/Argenl) MCAD 10306(MCA 10306 
31 ye 23 TIME'L0VE & TENDERNESS * Co^mSm 69 El EAT YOURSELF WHOLE Scorch ZCHR 1878(E) A CCD 1878/CHR1878 q9 16 , SCREAMADELICA deal Primal Scream (Weatheraib'Oth/Mjller/RrrmalSct [ion CCRE 076'CRECD 076 (P) earn) CRELP076 70 « 3 MOTHERS HEAVEN Mercury 8485784(F) 

IQ2K 75165 (BMG) ZD 75165/ZL 75165 71 INTO THE GREAT WIDE OPEN 0 MCAMCAC10317 (BMG! ' 1 Tom Petty & The HeanbteakerslLynnel MCAD 10317/MCA10317 OA „ GREATESTHITS Jason Donovan fSlocUWaterman/AilLen) PWLHFC20(W» 72 55 9 METALLICA* 
qc FELLOW HOODLUMS* J"J ,s Deacon Blue IKeliyi Columbia 4685504ISM1 7q .TIMESPACE-THE BEST OF STEVIE NICKS® ' StevieNicks (Various) EMITCEMO1024/CDEMD1024EM01024(E) 

t qcpm PAUL MCCARTNEY'S LIVERPOOL ORATOBiOSiCiassicsTCPAUL i:E| OUUU CarlOavis/RLPO'VariousIFraser) CDS7543712;PAUL 1 10. ,5 16 INTO THE LIGHT* ' ' Gloria Esiefan (Esielan/Casas/Ostwald) Epic 4677824 (SM) 4677822/4677821 
37 is 3trompelemonde CAD 1014CD/CAD1014 75 s,,,, REC

A
K

d
LEGG 

cSS 

19 OCTOBER 1991 

COMPILATIONS 
11 | 
1 2 

1 NOW DANCE 91 EMWirgin/PolyGramTCNODJIEl Various CDNOD 7/NOD 7 
7 PmTHAT LOVING FEELING VOL V DinoDiNMC!8|P) ^ tiaaj Various DINCD 28/DINTV 28 
3 9 : WE WILL ROCK YOU Dino DINMC 26 IP! Various OINCD26/OINTV26 n , ln THE SOUND OF THE SUBURBS ^ Various Columbia MOOOC18/MOODCD18/MOOD18 (SMI 
C rmIN LOVE - GREATEST LOVE 5 TelsiarSTAC25lO(BMGI J ""Various TCO2510/STAR 2510 
69 ■ , THE POWER AND THE GLORY •Verr,go 5103604(F) Various 5103602/5103601 
7 ffa^NIOODS Virgin Television VTMC 5 (FI ' ""Various VTCD5/VTLP5 q BORN TO BE WILD Telstar STAC 2524 (BMG! U Various TCD 2524/STAR 2524 
9 9 : , ABSOLUTION-ROCK THE ALTERNATIVE WAY 0 

10 9 < , MAKE YOU SWEAT Telstar STAC 2542 (BMG) Various TCD 2542/STAR 2542 
H 1 = GROOVYGHETTO Arcade ARC 925604 (SMI Various ARC 925602/ARC 925601 
12 B S MOMENTS IN SOUL 0 DoverZDD25(E| ' Various CCD 25/ADD 25 
13" 3 REACTIVATE VOL 2: PHASERS ON FULL Various React REACTMC 2/REACTCD 2/REACTLP 2 (BMG! 
14.0 S XL-RECORDINGS - THE SECOND CHAPTER Various XL XLMC 108/XLCD108/XLLP108 (W| 
15)3 13 ROBIN HOOD: PRINCE OF THIEVES (OST) 0 Various Polydor 5110504/5110502/5110501 |F| 
lO- THE ESSENTIAL MOZART • Decca 4333234 (F) 
17 9 10 SOUL DECADE-THE SIXTIES Various Motown/Allantic ZK 7481 WD 74816CL 74816 (BMG! 
18.3" WINGS OF LOVE ® Various ASrM/PROTV 8455064/8465062/8455061 (F| 
19)9 3 I'M YOUR FAN • SONGS OF LEONARD COHEN Various East Wesl 9031655982/WX 444C/WX 444 |W) 
20 11137 DIRTY DANCING (OST) *5 Various RCA BK 86408/BD 86408/BL 86408 (BMG) 

ARTISTS A-Z 
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TOP 40 
CLMSSEAL ALBUMS 

SIBEUUS; SYMPHONY NO. 5/VIOLIN CONCERTO 

ESSENTIAL HIGHLIGHTS. SLEEPING BEAUTY Ro 

THE ESSENTIAL MOZART 
BRAHMS: VIOLIN CONCERTO 
MENDELSSOHN/BRUCH/SCHUBERT 
ELGAR; CELLO CONCERTO/SEA P|^J.^7S473292yM ELGAR. CELLO CONCERTO/ENIGMA VARSCo^mbi 
NYMAN: PROSPERO'S BOOKS cD-42522m 
PUCCINI: MADAME BUTTERFLY (HIGHLIGHTS) 
ESSENTIAL HIGHLIGHTS: SWAN LAKE 
ELGAR: MUSIC FOR VIOLIN & PIANO 
ELGAR: CELLO CONCERTO 

Nl: LA BOHEME (EXCERPTS) 
ESSENTIAL HIGHLIGHTS. NUTCRACKER 

PUCCINI. MADAMA BUTTERFLY (HIGHLIGHTS) 
N: BEETHOVEN 9th 

Dl: FOUR SEASONS 
MOZART: REQUIEM 

Dl: CELLO CONCERTOS 
VAUGHAN WILLIAMS CONCERT 
BEETHOVEN: SYMPHONY NO 5 

VAUGHAN WILUAMS; SEA SYMPHONY 
Dl: FOUR SEASONS 

VERDI: LATRAV1ATA 
FAURE: REQUIEM 

ROMEO & JULIET 
MOZART: REQUIEM 

IK: ASRAEL SYMPHONY 
LLOYD WEBBER; REQUIEM :F; CARMINA BURANA 

DISTRIBUTION: 
INDIE SINGLES' 

INSANITY 

THE HOUSE IS MINE 

)N CRISIS HITS NEW YORK 
SOMETHING SPECIAL 

SO AND SLOW IT GROWS 

ME
m^

HT loving Shadow • (SHADOW 5) (SRO) 
BUCK STEEL 
EYEBALUN 

D YOU THINK THIS IS AN OUNCE? 

DISTRIBUTION: 8t\aD8E ALBUMS 

2 SCREAMADEI 
2 TROMPE LE MONDE 
1 HAPPY MONDAYS LI\ 
, RAISE^.^^ 

7 1 Hole177 ON THE INSIDE City Slang EO 407 HSRD) 
Big Cat ABB 101 (RT) 

ia ..agr" 
COUMTBY ALBUMS NECK AND NECK 

EAGLE WHEN SHE FLIES 
HIGH LONESOME 
SWEET DREAMS 
ONE FAIR SUMMER EVENING 

6 LONE STAR STATE OF MIND 
ABSOLUTE TORCH AND TWANG 
STATE OF THE HEART 
TIME PASSES BY 
BRAND NEW DANCE 

LITTLE LOVE AFFAIRS 
HEROES AND FRIENDS 
THE MYSTERY OF LIFE 
UNTOLD STORIES 

JAZZ & BLUES 
i» 

r 2 DAMN RIGHT, I'VE GOT THE BLUES Silvenone OF J Buddy Guy ORECD 516/0 r: 6 STILL GOT THE BLUES Virgin TC 

w CROSSROADS (OST) 
w COOLCAT BLUES 

LAUGHING 
STOCK 

(THE LABEL) 

LISTEN TO THIS - COMEDY £2.95 (DEALER PRICE) 
MMmiM ATKINSON BILL OOSBV THE ©EO^EET 

Very Best of Live For Adults Only EPOLJCEMAfNIS 
LAFFC1 LAFFC2 LAFFC3 

COMINQ SOON 
PETE & DUD • GROUCHO MARX* JUST FOR LAUGHS • ARNOLD BMfflM From the Montreal Comedy Festival 

OROER MQW 
Distribution: Pinnacle Records • Telesales: 0689 873 144 • Fax: 0689 878 269 
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Albums from plO NEW RELEASES 
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TOP 80 DANCE SINGLES ™" 

THE OFFICIAL imsicweek. CHAKT 
1 3 1 Arts. (Distributor) i § j™. rn - 1 | 2 1 Artist loisulbutori 

91: ,3 . COME INSIDE ^3 1 Thompson Twins Warner BrothersW0058T(WI oc rm MOVE YOUR LOVE OO LbdJ DJH feat Stefy RCA PT44966 IBMGI 
^ GO 9fi rm EXTRAVAGANCE (EP) £.0 UdJ various Debut DEBTX 3130 IP) 9fi,3 3 O.P.P. JU1 Naughty By Nature Big Life BLRT 62 (F) 

9K rm PAPER DOLL £U UkU pm Dawn Gee Street GEET35 IF) 07 3, 6 SUCH A GOOD FEELING «J' Brothers In Rhythm 4lh+Bway 12BRW228IFI 
2 E3 SSrfew A sta 614820 IBMGI 70 .3 31 GET HIGH ■6-° Austin Suburban Base SUB 4 ISRD) 00 33 . LET'S TALK ABOUT SEX JO Salt-N-Pepa ffrr FX 162IFI 
33 2 FINALLY CeCePeniston A&M AMY 822(F) OQ „ , THE MAXI PRIEST EP " Maxi Priest Ten TENX 343 (F) gg 1B 3 GIVE IT TO ME BABY ^ 
4- , 1 WANT YOU (FOREVER) DJ Carl Cox Perfec oPT 44886 (BMG) 30 ES TERMINATOR 2 - JUDGEMENT-DAY^ An , RIDE ON THE RHYTHM HrU " Little Louie Vega/Marc Anthony EastWestA7602T|Wl 
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9 Bi3L0VE WILL BRING us BACK ffrr FX 171 (F) 
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i n rmBABY LoVE 
1 U Dannii Minogue MCA VICST1580 IBMGI flfi Cm UNTITLED REVOLUTION SJU IfeMi Tigers In Space Strictly Underground STUR 010 (PI 
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)lanteFLYRX2(E) 2 HIS JHE
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17« 2 DANCE WITH POWER (EP) Elicitl2ELIC3IP| "3 . 2 DIAMONDS AND PEARLS •J Prince Paisley Park WX432WX432C(WI CO 35 , PEACE Sabrina Johnston East West YZ616TIW) 
18 ^ JWIHSRE'S Y0UR L0VE G0NE 

an VIS061T (PAN) /I . 3 THE LOW END THEORY ^ A Tribe Called Quest Jive HIP 1I7/HIPC117 IBMGI Kfl 3, 3 PULSE (EP) VOL. 3 Various Jumpin' Pumpin 12 TOT 16 
19.s 2 JUST GET UP AND DANCE Afrika Bambaataa EMI USA 12MT 100 IE) C . . FEEL THE NEED J JTTaylor MCA MCA 10304/MCAC10304 (BMG) CC 33 4 ENERGY FLASH (EP) Beltram R&S RSUK 3IRTM/P) 
20" 2 EMOTIONS Mariah Carey Columbia 6574039 ISM) c . , NOW DANCE 91 19 Various EMI/Virgin/Polygram NOD 7/TCNOD 7 (El 56 E3 PERFECT LIFE ju tte^M Soul Family Sensation OneLittlelndian67TP12|P| 
21« 3 B-LINE FROM HELL G Double E Ht JM URBANEP2 (1) ■J 5 3 REACTIVATE VOL Z^PHASERS^.^^^ 67 53 4THE pressure pt 1 Sounds Of Blackness Perspective PERT 816 IF) 
22- , CAN'T TRUSS IT Public Enemy DefJ lam 6575306 ISM) Q , . ROAD TO FREEDOM 0 Young Disciples Talkin Loud 5100971/6100974 (F) CO „ 5 EXTERMINATE 'bM, DMS Production House PNT 032 (Selll 91 rm JAMES BROWN IS DEAD iCO UJ w style 2YXZY X 658612 (Import) q . . CLASSIC MELLOW MASTERCUTS VOL1 3 Various Mastercuts CUTSLP 3/CUTSMC 3 (BMG) CO „ 3 DO YOU THINK THIS IS AN OUNCE? Cheeba Wizard HUM URBANT3(II 
24- „ KEEP^HE fire burning jse PNT 029 (Self) •R q .„ , RITUAL OF LOVE "U Karyn While WarnerBrothersWX4t1/WX411C|W) eg 3, 3 DON'T SAY THAT IT'S OVER Azizi Arista 614444 (BMG) 

ADVERTISEMENT J1: T S7;A-R ADVERTISEMENT 

mla wiii 
REGGAE DISCO CHART 

081 961 5818 
REGGAE CHART REGGAE ALBUM CHART 

i (i) THE WAY YOU LOVE ME D-fex,Go.io As) , Stuih STU 005 11 (14) BE PATIENTCobro Whim Lobel FAS 8 1 (1) CAPLETON GOLD Coplclon ChormCRtPS 
2 13) HYPNOTIC LOVE Philip Leo Breckiog loour 8LPI014 12 (13) WILD FLOWER Sonthez Digital B/DBT 6 2 (3) TRUE BORN AFRICAN uRoy An„oARiLP07l 
3 (5) LOVE-U-DOWN Lloyd Brown Lovollgh) LVL 002 13 (18) FIREBURNINGMortioGnffilhi Panlhause PHRI27 3 (4) GREATEST HITS Inveifigoton Sweet Freedom SFRLP006 
4 (4) HIPPITTY HIPPITTY HOP Popo Son ChoimCRT 61 14 (16) CHOK'THERE Apothi Indian Sum DelightSDT4) 4 (6) REGGAE HITS VOL. lOVonou. JelStorJEtPIOlO 
5 16) THE MORNING AFTERAn.honyR,(h Pr< ,g,e.n.ePSP019 15 (20) MURDERER SugorMinol White label ZENT009 5 (2) LETHAL WEAPON Cutty Ronki Pen,houi.PHRILP23 
6 (9) DAY DREAMING JocelynBrown Ariwo Altl 125 16 (19) BODY WORKSHOPGcncrol Petal Steely&Cle»ieSCT 26 6 (7) 1 CAN'T WAIT Sonchez Blue Mountain BMIP 049 
7 18) HALF IDIOTCutlyRonks&MorcioGriffithl P enlhomePHRI 26 17 (-) RUDE BOY TUNE Cobro Cou.imCOUD2 7 (10) SINGS JAMAICAN CLASSICSFreddieMeGreggo. BSIPI 
8 (10) JOY IN THE MORNING Freddie McGreggc ir Big Ship BST 2 18 [—} BODY BASICS Cobra&Conroy Smith Bugo Bonton BB 01 8 (51 SET ME FREE Gregory liooci Blue Mounrom BMtP 047 
9 (12) MISS WIRE WAIST Stony Charm CRT 66 19 [—) BIG'N'BROAD Heavy D. Super Cot&pronkie Paul Wcd038R 9 (9) ASRAWASEVERShobboRanki CoUbtoE473IO 

10 (2) MISTER VIBES Stony Charm CRT 66 20 (-) PASSPORT BUDDY RiitoBenii ChornCttryO 10 (8) BOUNTY HUNTER Niniohmon Blue Mountain BMtP 048 
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TALENT 

Diva's leading role 
Suddenly it seems no classical label release list is complete without a Kiri Te Kanawa re- cording. Consider her current line-up: 9 The soprano in Paul Mc- Cartney's Liverpool Oratorio and Der Rosenkavalier for EMI. ® The Wagnerian lead in the soundtrack of Meeting Venus for Warner's Teldec label. ® Strauss's Four Last Songs and a lead role in Otello for Decca. ® Die Fledermaus for Philips. And, currently topping the pile is her Top 10 rendition of World In Union, for Columbia. Yet until recently, only an artist signed exclusively to one label would get that sort of ex- posure; everyone identified Maria Callas with EMI, Her- bert von Karajan was Deutsche Grammophon's star, Toscanini meant RCA. "I know a lot of record com- panies regret the fact that if you want to record a particular artist, the chances are that they will also record with other labels," says Peter Russell, clas- sical director of PolyGram and a supporter of the one-label art- ist tradition. 

more," says Capaldi. But Te Kanawa e another vhich 

Te Kanawa: ubiqui 
But Harriet Capaldi, head of A&R promotion at Warner Classics, believes that while ex- clusivity is vital for the develop- ment of young artists, multi- label deals offer artists the op- portunity to record more adven- turous repertoire. It was this factor, says Capaldi, that brought Te Kanawa to Warner for the op- era movie Meeting Venus. And it is in opera that exclusivity is fading fastest. "There are so few great opera stars that in the opera world ex- clusivity hardly exists any 

making one-label   _ thing of the past. Seven years ago, much of her promotion was taken over by IMG, which man- ages pop and sports stars. As classical music gains a 
ing to firms like IMG to provide the comprehensive marketing previously only available in- house from record labels. "We promote them like pop stars," says Michael Storrs, in- ternational vice-president of IMG's arts division. "TV appearances, live ap- pearances and recordings are all co-ordinated, and that means they sell a lot of records. You have to have co-ordinated management to do anything." Life, says PolyGram's Peter Russell, was simple in the era of exclusive contracts. Now, with artists able to get the best promotional support without having to sign to one label only, the big worry for the record industry is that it could get caught up in a very high- priced auction just to make one record with a star performer. Phil Sommerich 

■amiHMwaiiMiiimiitingiyai 
Who's recording where and with whom 
ARTIST/ COMPANY/A&R PROJECT EXECUTIVE CARTER USM Chrysalis Album tracks John Williams 

THE FARM Produce Single mix Wayne Shennanigans HAPPY MONDAYS Factory EP Phil Saxe 

STUDIO/ PRODUCER Notice, London Artist/Simon 

INTERSTELLA 
ANNIE LENNOX Album OCEAN COLOUR SCENE Rec/mix BARRIE K. SHARPE/ DIANA BROWN Rec/mix 

CARROLL THOMPSON Track 

MCA Paul Redman 
Lennoxia 

RCA Nick Raymond 
Paul Rump 

Eden, London Paul Oakenfold/ Steve Osboume 
Matrix, London Adamski Mayfair, London Steve Lipson 
Eden, London Hugo Nicolsohn 

U2 Island Marcus, London Mix Nick Angel Apollo 440 
^TC Virgin Chipping Norton, Album Willie Richardson Oxon Gus Dudgeon Confirmed bookings week ending October 11, Source ERA 
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I National Advertising 

r-r W; 
ESS 

It could only be II Irni O S S 

Name  
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For further information send off the coupon or contact us at HW International, 

. _ 3-5 Eden Grove, London_N7 8EQ._Fax;_071-609 0295. Tel: 071-607 2717 
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 Company- 
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FEATURE 

High stakes resi 

As both record 
companies and 
music publishers 
anxiously await the 
Copyright 
Tribunal's verdict 
on mechanical 
rights payments, a 
greater prize could 
be at stake — 
control of the music 
industry itself. 
By Martin Talbot 

^ - .,y 

M 

When squash fanatic Bob Montgomery said he wanted "a bigger racquet" to play with two years ago, he had a feeling the BPI would refuse to play ball. "It just wasn't a meeting of minds right from the start," recalls the former MCPS managing director who now sits on the board. The record industry was no more hopeful of a speedy result. "They wouldn't negotiate," recalls former BPI chairman Terry Ellis. "We felt quite early on that they were determined to go to tribunal." 

Conflict was inevitable. By abolishing the existing scheme the 1988 Copyright Act had put the level of songwriters' royalties from record sales up for negotiation for the first time. While the MCPS was demanding an increase of up to 19% — to bring the UK in line with mainland Europe's standard rate negotiated by Biem and the IFPI — the BPI's response was to aim for a 20% reduction. But the dispute has turned into a battle as much for power as for money. The MCPS's publisher owners had 
22 

realised that they had to boost its status to have any chance of bargaining with the traditionally more powerful record companies. To ensure it was equipped to handle the proposed new rate, the first tactics were to invest £1.5m in a new computer system and increase staff by 28% to 230 in 1991, Since then more companies have been drawn into the MCPS fold and its overall turnover has tripled from £28.6m in 1989-90 to around £70m in 1990-91. With the MCPS's position so dramatically strengthened, it is 
MUSIC WEEK 19 OCTOBER 1991 



hardly surprising that the record companies have shown such resistence to its proposals. The clash reached its climax last month with a public hearing at the Copyright Tribunal in London's Grays Inn. Over 16 days a four-man panel chaired by Robin Jacob QC heard 23 industry witnesses and waded through 4,000 pages of written evidence in a bid to settle the dispute. Nobody had wanted to wash the industry's laundry in public. Even at the hearing, an amicable atmosphere belied the bitterness of the battle. 
MUSIC WEEK 19 OCTOBER 1991 

Both sides agree that subjecting leading industry figures such as Rob Dickins, Pete Waterman, Paul Russell and Bob Montgomery to cross-examination in the dock was undesirable. Unfortunately there was no other option. Mounting legal fees have taken the cost of the battle to around £5m between the two sides, but that outlay is dwarfed by what is at stake. An MCPS defeat would leave songwriters paid less for the UK than the rest of Europe, but in reality — with the BPTs proposed 20% reduction 

dismissed by many as little more than a pipe-dream — the record companies look most likely to lose out. In the event of a total MCPS victory, the record industry would have to fork out an estimated £12m a year extra for songwriters and publishers — equivalent to around £700,000 for every rise of 0.1% on the old 8.2% royalty rate. According to chairman Paul Russell, if the new MCPS rate had been in force, Sony Music's £8.5m profits in the UK last year would have been slashed by up to £1.2m. Throughout the hearing, both 

songwriters and record companies naturally enough pleaded poverty. "Songwriters are simply not paid enough," said Pete Waterman. For his part Warner Music chairman Rob Dickins argued that record company profits have dropped over the last decade while investment costs have rocketed. Record companies say implementing the Biem rate would force them to slash costs. Paul Russell says the only areas left for cutbacks would be uncommitted expenditure. Contractually agreed K 
23 



FEATURE 

CALCULATING THE RATE: HOW THE OLD AND NEW COMPARE 

Rate=6.25% of retail price Uplift to create dealer price ra Increase of 31% for LP and cass Increase of 29% for CD 
i (agreed 1988) le =8.1875% =8.0625% 

8.1875%x£4.56 (dp) x 5,000 sales =£1,866.75 (record company calculates at 

is apply (or singles and classical vinyl 8.1875% x £4.56 x1,000 sales =£373.35 e end of every quarter) 
8.0625% x£7.29 x4,000 sales =£2,351.03 

Total royalty allocated=£4,591.13 
Any company dealing with smaller labels pays to MCPS less normal 5% MCPS fee=£229.56 

total=£4,591.13 total=£4,361 .57 
MCPS administrated track clearance and royalty collection involving smaller companies. It took an administration fee of between 4.5% and 15% (normally around 5%) for acting as central clearance body for transactions involving smaller labels and publishers. For bigger companies royalties were paid on sales while others paid on pressings. Payments were distributed to rights owners (publishers and songwriters) on the basis of number of tracks, ie one out of 10 tracks equals 10% of royalty. Royalties on "public domain" works were shared among rights owners on a recording. Promotional allowances for sales of more than 501 were allowed, up to a total ofl,250. Royalties on 5% of stocks sold was held over for TV advertised or new release products. 

9.504% XE4.56 x5,000 sales =£2,166.91 
9.504% x£7.29 x4,000 sales =£2,771.37 

Total royalty allocated=£5,371.66 
less 5% MCPS fee=£268,58 

TOTAL £5,103.08 
MCPS makes all calculations, invoices record companies and distributes the royalties in exchange for a 5% across the board fee. Of the three systems operated, royalties under AP2A — used by small record companies — and AP2 — for one-off pressings up to 1,000 — are based on pressings. The API scheme operated by bigger record companies pays on the basis of declared sales less the promotional allowances. Payments are distributed to individual publishers on the basis of percentage of total playing time, ie one track taking up one fifth of the recording's playing time equals 20% of royalty. "Public domain" royalties are not paid on at all. Promotional allowances for sales of more than 501 are allowed, up to a total of 1,250. Royalties on 5% of stocks is held over for TV advertised or new release products. 

> advances, tours and releases would be retained, he predicts, but recording, video and tour costs would be pared to the bone. In fact, such was the clamour that fiery former BPI chairman Terry Ellis was led to declare that the MCPS were "terrorists" bent on severely disrupting the industry. Logically the effects should be felt most keenly by the industry's smallest players, but the BPI remains reluctant to predict mass bankruptcies. In fact those most likely to suffer are the budget and mid-price labels which would have to grapple with higher Biem-level rates for longer compilations. Pickwick chairman Ivor Schlosberg predicts it would force him to scrap his £1.99, £2.99 and £3.99 budget-price ranges, opening up the market to floods of European pirate imports. "This move would wipe out what are already very small margins," 
The absence of similar concerns from the independent sector has robbed the BPI of a potential trump card. It had already had its case undermined by indie organisation Umbrella's decision to accept the MCPS schemes. Umbrella council member Brian Leafe says its agreement with MCPS has effectively cut costs for many of the smaller labels — which have always had their royalties centrally administered — by providing promotional discounts for the first time. "The majority of companies have been paying less than they used to," says Leafe. The key issue is control. The proposed adoption of Biem's systems would increase MCPS's business four times over and put it - and its publisher owners — in charge of a centralised mechanical right licensing and collection system. In so doing, it would take the control away from the major record and publishing companies, which 

24 

have operated their own royalty arrangements since the mechanical right was established in 1911. The BPI does support the "centralisation" principle of the Biem-raodel systems MCPS has introduced, insists its director of legal affairs Sara John, despite its opposition to the rate and complaints over the system's allegedly "inefficient" licence clearance and emergency arrangements. And behind closed doors, some companies at least accept the principle of a rate increase. The sticking point has been the alleged intention of MCPS to impose it. 
head within the 1988 Copyright Act, which gave unprecedented 

control to UK composers. Now they have the right to negotiate every time a record company wishes to use a work. While MCPS members have agreed to give up such an unworkable ruling, the act's "moral right" clause remains. The prospect of repeats of BMG's battle over the Bad Boys Megamix — first "cleared" by the MCPS and then blocked by songwriter George Michael — strikes fear in the heart of record companies. "If you have a song which is written for a girl and you change a 'him' to a 'her', it could be refused a licence," says Sara John. MCPS's intention to build itself up has put it into a position where it can compete with continental collecting agencies Stemra and 

Gema. MCPS product data base controller Godfrey Rust now says: "No other society is in a better position to license than us." But the MCPS's expansion has pushed the stakes dangerously high for the publishers' body. Although the new systems could be adapted to different rates, company secretary Keith Lowde admits: "We couldn't run the scheme on the BPI proposal." Indeed, anything less than a substantial rise would undermine its systems' cost-effectiveness. A bad decision for MCPS could spark a mass withdrawal by MCPS's publisher members, which were willing to accept its new 5% across the board administration fee while expecting to be compensated by the higher rate. Whatever the tribunal decision, there appears little prospect of peace, as the new UK rate will inevitably affect the international Biem/IFPI re-negotiations due in December. The two organisations will clearly take their lead from the UK decision. Even the European Commission has confirmed its interest in the BPI/MCPS mechanical rights dispute and the impact on its ongoing crusade for harmonisation. The EC could conceivably attempt to overturn the tribunal's decision even if the MCPS case is rejected. The BPI's Sara John predicts even wider implications. She believes the public dispute between the two UK bodies marks the beginning of a wider struggle for overall power within a music industry faced with colossal technological change. "This is not just about mechanical rights," she says. "But who is going to control the industry in the 21st century." While everyone waits impatiently for the tribunal's decision, it will not end there. For an industry looking anxiously towards an unclear future, the battle has only just begun. BH 
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1S89 July 1989: MCPS reveals its intention to introduce the Biem/IFPI mechanical royalty rate for the UK record industry. "We want to be on the same court playing with the same ball and a bigger racquet," says managing director Bob Montgomery August 1: Existing rate (6.25% of retail price) is scrapped via the 1938 Copyright Act. 
1990 January 1390; Stalemate. First meeting between BPI and MCPS fails to reach agreement oh a new rate ... MCPS announces details of its proposed schemes — which equate to a 12% increase on the old rate — to be introduced on April I ,.. March: Prospect of agreement increases when MCPS extends its agreed moratorium with the BPI by two months ... May; BPI unveils its own proposal - a 20% decrease on the old rate — after considering a report by accountants Cooper and Lybrand Deloitte ... BPI refers MCPS proposal to the Copyright Tribunal... MCPS vows to stick to its July 1 deadline ,.. June; Umbrella accepts the new MCPS system ... July: Biem rate (9.504% of dealer price) is imposed on the industry, with extra income placed in MCPS interest-bearing account.., Terry Ellis, then chairman of BPI, calls the MCPS "terrorists" bent on disrupb'ng the industry ... Michael Bowers, chairman of the interim Copyright Tribunal, throws out the BPI's appeal... BPI demands a full hearing on the new rate .., August; Tribunal predicts a hearing by the end of January .,, MCPS claims 130 companies have signed up to its scheme ... PolyGram is the first record company to make a formal complaint about the transitional system, described by BPI head of legal affairs Sara John as "a full-blown migraine for the industry" ,.. October: BPI asks tribunal.for a three-month delay to prepare its cast 
1991 March 1991; Bob Montgomery steps down as MCPS chief to the case .. July: Warner Music UK. pulls out of MCPS, opting to pi through German society Gema .., September 6: "Let battle begin". 
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APPOINTMENTS BUSINESS TO BUSINESS 

PA TO FINANCE MANAGER £12-14K AAE 

INTERNATIONAL GENERAL MANAGER £30-35K+CAR Marketing/lmT exp for 

mmBE 
RECORDS (UK) LTD 

ARCADE RECORDS - EUROPE'S LEADING TV MERCHANDISER Due to expansion we are looking for anew secretary, based in our superb West End offices, preferably with a background in the music business to work for our Group General Manager. We need a person with top secretarial skills & knowledge of Wordperfect 5.1 who can work within a team under constant pressure. We offer a competitive salary with benefits and a within ol apidly expanding company. Please send your up-to-date CV with snapsho to Personnel: Arcade Record UK Ltd, 38 Quee Anne St, W1M 9LA. 

071-493 1184 

BUSINESS TO BUSINESS 

id 
1 MUSIC 
» SYSTEMS 

MODULAR SH0PFITTING 
| COMPLETE RANGE OF VERSATILE BROWSERS & WALL DISPLAYS | 

TRAcli Souwd + Visiow 
Will buy all overstocks, deletions, surplus stock. 
CDs, cassettes, records and videos. Tel: 071-224 4473, Fax: 071-487 4759. Mobile: 0831 815277. 

.ytcige. 3 Promotion./" 

Tel: 0608 659200 Fax; 0608 659222 
./"tog<L3 IntcrnotiooQ!- 

PROMOTIONS !• 

SIMON WHITE 

STREETS AHEAD DISTRIBUTION 
(should be your No. 1 wholesaler) 

11 FOR CHART CASSETTES & CDs = 1 FOR FAST, FRIENDLY SERVICE (48 HOUR DEL) = 1 FOR MOST INDEPENDENT LABELS SUPPLIED I 1 BUDGET RANGES OF CDs = 1 BEST SELLING IRISH LISTS 

CALLING ALL MANAGERS! 
Singer/Songwriter/Musician, Age 28, a British Joel/Bollen commercial artist (currently Northants based) requires professional guidance now! 

Phone Geoff (0933) 278263 (After 2pm). 

fWAIraTED 
Overstocks + Deletions 
CD, Cass, LP + Videos. 

BANKRUPT, LIQUIDATED OR REDUNDANT STOCK — 
ANYTHING CONSIDERED- QUICK DECISION — CASH PAYMENTS 
Contact STEVE on:— 

Tel: 081-908 5339 
Fax: 081-904 0221 

CASH AVAILABLE 

CHEAPO CHEAPO EtECOitOS ITB 53 Rupert Street, London W1 

TO PLACE 
AN AD 

CALL 
SAUL 

Telephone: 
071-620 3636 

Ext 5467 
or Fax: 

071-401 8035 

alexCo DISTRIBUTION 
94 GUILDF0RD ROAD CR0YD0N, SURREY CR0 2HJ 
TEL: 081-683 0546 
FAX: 081-689 4749 

DISTRIBUTORS OF THE 
P0PW0RD RANGE OF 

OFFICIAL 
TEESHIRTS 

LATEST DESIGNS FEATURING 
MEGA CITY FOUR MULTI-COLOUR TEESHIRTS L0NGSLEEVES, DRIVE, MORBID ANGEL, LOOP SPACEMEN 3, EMF, BOLT THROWER, NAPALM DEATH, D.R.I. 

WHOLESALE & EXPORT 
CALL GRAHAM FOR FURTHER DETAILS 
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PEOPLE 

DOOLEY'S DIARY 
■Kttyyi 9i2uSA||£B| 

"We tend to be 
s an album-buying 
IM* family. As a re- sult, Recycler is 
- the last one I bought but some- ■r 1 one in the house 1 m 1 always buys new 1 albums, at or close to release, by ZZ Top, Robert Palmer, Prince and Level 42. 1 The others tend to tolerate rather than admire ZZ Top although one or two of them always join me at the rare ZZ Top ' thre r four 
My favourite Recycler track is My Head's in Mississippi. Former radio presenter Paul Brown is director of regulation at the Radio Authority. 

Conroy falls foul 
of Arsenal chair 
Chelsea season ticket holder, and Chrysalis International president Paul Conroy had plenty of reason to howl when the west Londoners were beaten by Arsenal recently. At the match with Circa's John Whyton and Warner's Barbara Charone, he was so amazed to see his team take a 2-0 lead at High- bury he leapt into the air and dis- located his knee. 

Conroy: black and blue 
As he fell to the floor Conroy's screams of agony were interpret- ed as signs of a heart attack. One fellow fan even started un- doing his trousers, recalls Conroy. "It's the only time I have had a man adjusting my waist band — and I'm one of the few a the b 
After the England team physio had knocked his knee back into shape, he carried on watch- ing only to see the blues lose 

While the paparazzi swear at the very sight of his five foot eight inch frame, to the likes of Jason and Bros he's known as "Uncle Alt". As minder for the stars, Alf Weaver celebrates 25 years in the business tomorrow (Tuesday) with a party at London's Hard Rock cafe. One thing's for certain, it'll be a star-studded affair. Since chauffeuring both John Lennon and Brian Epstein in the Sixties, the former army boxing champ has guarded Madonna, The Monkees, Frank Sinatra, Otis Redding and Bobby Darin on their visits to the UK. 

But there's more to the minding business than just fighting off over-enthusiastic fans these days. Now head of his own company, M&A Security Services, it extends to booking hotel rooms and limousines, organising parties, and generally keeping the stars happy. At the age of 56, he is also trying to bring even more credibility to the strongarm sector — "Security firms should be licensed," he says. "There are too many fly-by-night firms starting up. "It's all about discipline," he says, with a touch of mcnai in his voice. 
Songwriter does 
tiie right thiffig 
When US publishers passed on Diane Warren six years ago, they didn't realise they were rejecting a ticket to the top of the publish- ers' league. Warren recalls; "No one would sign me, so my lawyer said I should keep my own publishing. It was the best thing I've ever 

Since 1985 her Realsongs pub- lishing company — licensed to EMI in the UK — has chalked up 15 Top 10 hits, five US number ) UK n wordings of her works ny artists as diverse as Cher, Vixen, Donny Osmond, Aero- smith, Suzannah Hoffs and Milli Vanilli. bragging, 
says. "At Warner Brothers they've got over 100 writers. I'm the only writer for my company." As she looks to add to her snc- cess with the new Maxi Priest/Roberta Flack single of Set The Night To Music, she remains a reluctant superstar. "I'm honoured when someone 

like Michael Bolton will sing my songs," she adds modestly. "He doesn't need to do that. He's a good enough writer himself." Praise indeed. 
Band takes the 
Riviera route October Fields are putting their faith in Midem's new liv impressario Cathy Bitton's assei tion that everyone leaves the an nual conference remembering it 

For the unsigned south Londoners are the first band to take a stand at Cannes. "If they won't come to our we'U go to theirs — we've tried everything else," says managing agent Paul Baylay. But he readily admits the cc of the novel exercise will be high. Certainly, any interested MDs will have to offer a fairly healthy advance. 
QUOTE OF THE WEEK 

"We've still got the headed pa- per so it made sense!" Demon A&R manager Spike Hyde o the reason the company is r( viving the F-Beat label after five years. 

Remember where you heard it: 
Shirley Bassey said she was going 
shopping after picking up her MCPS- 
sponsored BASCA Gold Badge on 
Thursday. "I'm off to Cartier to have 
it studded with diamonds," she said . . . 
Hobbling Chelsea supporter Paul 
Conroy (see left) splashed out £600 at 
the Dance Aid auction for a signed 
Spurs team photo for victorious 
Cooltempo boss Ken Grunbaum . . . The 
awards topped off a good week for 
Chrysalis staff who had celebrated the 
victory of Chris Wright's horse 
Culture Vulture in Paris with 
champagne all round in their 
canteen. The lucky Wright has now 
won £170,000 within a week from just 
two races . . . The answering machine 
of former MCA marketing director 
Bob Fisher wittily explains he cannot 
answer "because of staff shortages" . . . 
There have been some very mixed 
reactions to the new draft charts code 
of conduct. . . The fame of Jive Bunny 
spreads — there's apparently a bar in 
Ibiza named after him . . . Contrary to 
appearances, Status Quo were 
singing live on the first new-look 
TOTP. Phonogram head of promotions 
Martin Nelson says: "Francis Rossi's 
voice was coming out so loud that we 
had to turn it down!" . . . Plans by 
Creation popsters Teenage Fanclub 
for a Lennon-inspired bed-in came to 
grief when drummer Brendan was 
confined to his bed (!)... Can one detect 
some back-sliding by BPI members 
after their decision to opt for the jewel 
case for cassettes? . . . Much speculation 
about the whereabouts of a certain F. 
Daranjo, but Crockfords and Ragdale 
Hall maintain they haven't heard of 
him . . . There's a tenner for the first 
person to come up with the name of 
Paul Birch's secret backer . . . Just 
when you thought it was safe to turn 
on the radio: the mysterious Tug label 
is sending Right Said Fred into the 
studio for a pre-Christmas follow-up .... 

(H) ^i} Editor: Steve Redmond. News editor; Nick Robinson. Features 
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The Unauthorized Video Documentary 
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The Real 

Story! 

The waif of the Seventies who became the biggest female recording star of the Eighties, has now developed into the icon superstar of the Nineties. This, the first unauthorised video documentary ever available which captures the full strength of Madonna mania in full flight, is currently #5 in Billboard's US Music Video Chart (28/9/1991). 
Madonna — The Real Story! jam-packs all the blockbuster details of her life into one sensational home video premiere. This exciting, entertaining and informative programme which includes exclusive never-before-seen footage of Madonna, includes no music — just The Real Story! 

A Must Have for fans 

A Must Stock for you 
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OUT ON VIDEO ON 28 OCTOBER 13311 


