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MW to offer 
airplay first 
Music Week next week in- troduces three new features which reinforce the maga- zine's claim to offer the most complete and accurate music industry information service in the world: 0 An exclusive Airplay Chart, compiled for the first time in the UK direct from ILR stations' Selector and BBC Radio One's Romeo systems. © New publishing market share figures based on al- bums as well as singles to provide the most accurate information available. © An extension of our US charts service to offer Top 50 singles and Top 50 al- bums each and every week. Most revolutionary is the new Top 50 Airplay Chart, compiled by sister company ERA from returns of actual plays on ILR and Radio One. The chart answers the problem that playlists often 
dication of actual plays. Polydor managing direc- tor and former head of pro- motions Jimmy Devlin says: "I think it's a very good idea. Getting accurate air- play information has al- ways been difficult, and so 1 welcome it." The introduction of the Airplay Chart is being backed by the launch of a new publication, Radio Ac- tivity — sister to the suc- cessful Charts Plus — avail- able exclusively to Music Week subscribers. More information is avail- able from ERA general manager Graham Walker on; 071-620 3636. Meanwhile the third quarter publishing market share figures due out next week will include for the first time publishers' shares of tracks from best-selling albums. Traditionally the figures have been based solely on the A and AA sides of the Top 200 singles. But from now on the figures will com- bine data from the A and B sides of the quarter's Top 100 singles and every single track on the Top 40 albums. 

BP! will rethink 

cassette cases 
The BPI is to have a major re- think over cassette single packaging two months after apparently reaching a deci- 

Opposition to the jewel case from Virgin, MCA, PolyGram and EMI has prompted the BPI to re-open discussions with retailers' body BARD once more when their liaison 
end of the month. Suggestions that retailers back the jewel case have prov- ed unfounded, says the BPI, while record companies are largely in favour of slip cases. Standardising cassette single packaging has been a problem since the format was launched in 1980. The slip case was seen as a more effective way of differen- tiating between cassette sing- 

les and full albums. However, retailers who do not use live stock complained that they created display problems — they simply slipped off the shelf. Virgin managing director Jon Webster says as the mat- ter is far from resolved, it makes sense to talk again with the retailers. Virgin and MCA have con- tinued to produce cassette singles in slip cases, he says. Any decision otherwise would go against worldwide packag- 
"The rest of the world is going for live stock," says Webster. "The UK will go com- pletely live itself eventually and it's stupid to produce an interim measure for just a couple of years." When the BPI announced 

Now the is the ai BMG chairman John Pres- ton says he will continue to re- spond to retailers' demands and use the jewel case, but adds: "We will have to see how things progress." Ultimately it is the decision of individual companies which format to use, he says. BARD representative and HMV marketing manager David Terrill insists a decision has already been made by the BPI. "Jon Webster may prefer the slip case, but the vast majority of his customers are saying it should be the jewel case," he says, "Standardisation is 100% import: 

Top managers 

forge alliance 
Former Island Records MD Clive Banks is joining forces with John Reid to form a man- agement supergroup. Banks, Reid, his partner Andrew Haydon and Steve Brown of DJM, have set-up the as yet unnamed company at John Reid's London offices. The four partners will have an equal financial interest in the firm. The new team represents one of the biggest artist man- agement operations in the UK with a wide-ranging roster in- cluding Elton John, Bros, Simple Minds (for Europe) and Courtney Pine among others. The company also has a number of other clients in- cluding Billy Connolly and Pamela Stephenson. 

^ Wr - 

_ Banks: 'strongpartnership' 
Banks says: "It will be simi- lar to a firm of lawyers where you have four strong partners under one roof." Banks will continue to run his own management office with his assistant Alan McBlane, formerly general manager at Island. The pair are currently finalising a new deal for Mike Oldfield. 

Motown goes 
via PolyGram 
Motown is understood to have signed a worldwide distribu- tion deal with PolyGram. Head of Motown UK Mer- vyn Lee says that from Decem- ber 31 this year, distribution will switch from BMG to Poly- Gram. PolyGram refused to com- ment. The move comes a month after Motown signed a distribution deal with Poly- Gram for the US. 
Rights battle 
panel 'near 
to verdict' 
A result from the BPI/MCPS Copyright Tribu- nal is likely to be revealed sometime in November, more than a month earlier than ex- pected. The four-man panel has al- ready met three times since the hearings ended last month and news could be forthcoming by the middle of next month. 
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