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UK nets rights windfall 
Record companies and pub- lishers are due for a huge boost to earnings as the EG prepares to sweep aside the continent's copyright loopholes. A draft proposal before Eur- ope's council of ministers rec- ommends protection of author's rights for life plus 70 years and a 50-year term for recorded works. The move has been welcom- ed as a victory in the battle 

against parallel imports and follows years of lobbying by the BPI and MCPS. Among publishers the great- est immediate gains will be for major companies controlling standard catalogues with works by dead composers. In the UK where rights are protected for life plus 50 years publishers will gain 20 more years of exploitation. Beneficiaries will include 

PolyGram Music whose Jer- ome Kern catalogue was due to enter the public domain in 1995, and EMI Music with writers such as Kurt Weill MCPS chief executive Frans de Wit described the break- through as "delightful news". He says: "The benefit is great- est in the UK where cata- logues are more valuable." Sara John, the BPTs head of legal affairs, says: "This is 

very good news. Though we had a 50-year term here al- ready it means we can now stem parallel imports at source. It is a tremendous help to our anti-piracy efforts." The BPI and 1FPI had hoped to extend the proposed period to 70 years, ending the dispar- ity between authors and rec- ord companies. "Eventually we hope to level the playing field," says John. 

She accepts that some BPI members could feel the pinch. "Those companies that special- ise in exploiting expired copy- rights could lose out, but over- all we are gaining," she 
The proposal will be con- sidered by ministers and could be implemented before the end of 1992. It must then be incor- porated in the legislation of individual member states. 

Stores slam direct sales 
EMI Records division Capi- tol/Parlophone is facing a storm of protest from retailers angered by its attempt to sell copies of its Tina Turner com- pilation direct to the public. But Capitol/Parlophone managing director Andrew Pryor maintains the four-week Central TV campaign was a trial which benefited local re- tailers more than EMI. The 90-second TV ads for Tina Turner's Simply The Best ran in the Central area from December 30 until January 26, offering the cassette for £11.99 and the CD for £14.99 including post and packing. Results to date show the campaign generated just 900 sales by direct response. "The results were actually quite dis- appointing," says Pryor. He argues, however, that lo- 

m 

Pryor: monitoring results 
cal retailers benefited to the tune of at least 5,000 copies. In the three months to Christ- mas. says Pryor, the Central area accounted for an average of 12.1% of UK sales of the title, according to CIN data. But it consistently exceeded that during the campaign and hit 19.4% in the third week. Retailers are unimpressed. 

They fear Pryor's move is the thin end of a wedge that will see record companies edging them out of the market. The 16 members of the Bard council, who between them represent around 70% of UK record retailing, unanimously condemned the Turner cam- paign at a meeting on Thurs- 
Bard chairman and HMV managing director Brian McLaughlin is adamant. "The last thing retailers want in today's economic cli- mate is suppliers muscling in on retailers' livelihood," he 
Pryor, who founded pioneer- ing direct-response company Teledisc in 1980, says he is still monitoring the results to whether the experi- worth repeating. 

Court stalls Rozalla LP 
Rozalla is making a High Court bid to stop Pulse 8 Rec- ords releasing her debut al- hum as planned next month. The Zambian singer claims she has never hpen-paid-by-tbe indie label which has helped her to two top five singles in the past six months. Both the artist and the label agreed not to release the al- bum until after a full hearing when her attempt to injunct Pulse 8 Records was countered 

with a similar gag. The label's counsel Nigel Davis QC said Pulse 8 feared she might sign to another label and attempt to release the album herself. A full hearing is expected before March 2. The artist claims that eight of the.tracks planned for the album — all recorded at pub- lisher Peer Music's studios — are her own property and do not belong to the label. The 

other four are licensed as sing- 
The court heard that negoti- ations between the two sides collapsed on January 15, and that the artist is expected to sign to a Sony label, thought to be Epic, within days. Rozalla's manager Chris Sargeant insists no deal has been done and other labels have also shown interest. Pulse 8 MD Frank Sansom declined 

Brits to reach 21 m US homes 
Seal, Simply Red and The KLF will head a star-studded line- up of live music at Wednesday afternoon's Brit Awards cere- mony at Hammersmith 

The UK record industry's premier awards, which will be relayed "as live" on BBC1 at 7.30pm, will also reach 21ra 

US homes through a distribu- tion deal secured by Music Box with LA cable company E! En- tertainment Television. The show will have no pre- senter for the second year run- ning to put the emphasis on the music. "It will be very. much a typical awards show," says producer Jonathan King. 
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