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Wordsworth: family first 
Wordsworth 
exit shock 
PolyGram director of opera- tions Eric Wordsworth has re- signed suddenly, leaving a hole in the management of Britain's biggest record dis- tributor. Wordsworth's future at the company has been the subject of much speculation after his surprise disappearance for what were described as "per- sonal" reasons two weeks ago. An official announcement on Friday maintained Words- worth, who joined the com- pany in February 1990, has left for personal reasons. His job was due to be advertised over the weekend. Speaking from his Leaming- ton Spa home on Friday, Wordsworth said: "I gave an undertaking to PolyGram that I would move down to Roraford within two years. Those two years are now up and 1 find 1 cannot relocate my family." He says he has no job to go to. Wordsworth is acknowledg- ed as having transformed PolyGram's distribution ser- vice, previously rated among the industry's poorest. 

irooks to qul 

before tribunal 
John Brooks is to resign as chairman and chief executive of PPL just months before the company's historic tribunal over radio needletime, Brooks will stand down at the end of March amid wide- spread speculation that PPL's owner record companies are dissatisfied with his manage- ment style.' His departure comes at a critical time for the needle- time payment collection agency which is preparing to submit evidence to the Copy- right Tribunal in its battle with independent radio body, the AIRC. Brooks rejects any sugges- tion of parallels with the oust- 

ing of MCPS chief executive Bob Montgomery last July in the run up to the society's own tribunal contest with the BPI. "My departure is not con- nected to the tribunal," he says. "The news appears to have escaped a little early but it is a decision taken some 
Brooks, who spent four years as executive chairman, adds: "I am a loyal servant of PPL and the industry." He described the Copyright Tribunal over new needletime rates as "immensely import- ant" to the future of both rec- ord producers and performers. BPI head of legal affairs 

Sara John is thought to have been in urgent meetings at PPL, now faced with finding a 
The tribunal is expected to start in July. When John Brooks was ap- pointed by PPL's record com- pany share holders his brief was to help maximise its roy- alty revenue from radio and TV. However, it is understood that the majors are afraid of losing control of the body un- der the leadership of Brooks. 

has created a conflict between the record industry wanting its records played while John 

Wright bid fails 
Chris Wright's calculated gamble to sell his half-share of Chrysalis Records to fund a buy-out of the Chrysalis Group has not paid off. Wright's bid to purchase the 53% of the group which he doesn't own has been scup- pered by a shareholder who has refused to sell. 

He refuses speculation that it is Time Warner,- which, along with Matsushita, has just over 5%. "X am very disappointed," he says. Wright offered a 40% premium on the current share prices — funded by the sale of his stake in Chrysalis Records to EMI. 

Music Day wins backer 
Coca Cola has been named as the first major sponsor for this year's inaugural National Mu- sic Day which takes place on June 28. But the event, organised by promoter Harvey Goldsmith and backed by Mick Jagger and arts minister Tim Renton, has still to receive any support from record companies. Goldsmith says: 'The record business is the most insular industry in the world. So far 

I haven't heard a single word from a single record company. "It is up to them, but they will benefit if we widen the audience for different types of music and encourage new tal- 
Otherwise the response since last Tuesday's launch has been excellent, he adds. National Music Day is intend- ed to encourage individuals to take part and organise events, says Renton. The government 

has pledged £50,000 to the 
As well as a concert by Elton John and Eric Clapton, a tie-in to the Sounds Like Birming- ham music festival and sev- eral National Union of Stu- dents events, the focus will be on the Bandwagon event in London. It aims to bring hundreds of amateur and professional mu- sicians and singers into the world's biggest band. 

Virgin set 
for sell off 

for sale as BMG parent Bertelsmann emerges as frontrunner in the bidding. Bertelsmann has confirmed that it approached Virgin which has admitted receiving three "very attractive offers". Virgin director of corporate affairs Will Whitchorn adds: "It is a case of someone coming along with an idea that is so appealing we would be crazy not to look at it." Media analyst Mark Bielby of Warburgs believes a sale is likely as Branson has never before confirmed receiving of- fers. "This time it is more than a rumour," he says. Thorn EMI had its bid for the company rejected last year but may have come back with a more attractive offer. Specu- lation is also rising of a US bid, perhaps from Disney, owner of Hollywood Records. 
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COMMENT 
NEWS DESK: 071-620 3636 THE BRITS 

Tribute is 

a sell-out 
Four major international acts will join the surviving mem- bers of Queen at Wembley Sta- dium on April 20 for an un- precedented tribute show in memory of Freddie Mercury. Tickets for the show, an- nounced by Roger Taylor at Wednesday's Brits, sold out in just three hours says pro- moter Harvey Goldsmith. "By 2pm we didn't have any tickets left," he says. "That is a tribute to Freddie." Each of the four acts are expected to perform their own sets before joining Taylor, Brian May and John Deacon on stage for a "supergroup" finale. Roger Taylor and Brian May received a posthumous tribute award for Freddie Mercury at the Brits as well as the best single award for These Are The Days Of Our Lives. © The BPI/Radio One/Musi- cians' Union Norwich Sound City event is being put back a day because of the special con- cert. The six-day event was due to start on April 20, but will now start the next day. 

Warners hats six 

in irits bonanza 
I dorm-y^T Warner Music and Seal nated this year's Brit breaking all records to away with six awards. Seal, whose debut album was only released in April, be- came the firaL-artist ever to walk away with three awards, helping Warner to the record- breaking haul. 

prizes in a year, including Phil Collins (twice), Prince, and Michael Jackson. Warner Music chairman Rob Dickins says: "What a great night. This is better than anyone has ever done. Seal be- came a major, major star to- 
CBS won four awards in 1985 and 1988, while Virgin picked up four in 1990. ^ Behind Warner's six awards — plus one for producer Trevor Horn's work on Seal and Marc 

BRIT WINNERS IN FULL 
British Male-SEAL{ZTD British Female - USA STANSFIELD lArista) British Alhum —SEALIZTT) British Group-KtFIKLF Comm.) & SIMPtY RED (East West) British Producer-TREVOR HORN British Newcomer—BEVERLEY CRAVEN (Epic) Soundtrack - THE COMMITMENTS (MCA) British Single — QUEEN: THESE ARE THE DAYS OF OUR LIVES (Parlophone) International Artist—PRINCE (Paisley Park) Inlentalional Group — REM (Warner Brothers) International Newcomer—PM DAWN (Gee Street) Music Video-SEAL: KILLER (ZD) Classical Recording—SIR GEORG SOLTI: VERDI'S OTELLOIDecca) Tribute Award - FREDDIE MERCURY (Parlophone) 

Almond — PolyGram and EMI picked up two awards, with Sony, BMG, MCA and KLF taking one each. Event producer Lisa Ander- son dismisses criticism that the Hammersmith Odeon show was too slick, "The oppo- site of slick is usually things falling to pieces. This show went without a hitch." Chairman of the awards committee Paul Russell, chair- man of Sony Music, says in- itial reports suggest TV view- ing figures were up by almost 20%. "The show is getting bet- ter all the time. It is becoming more and more a date in people's calendar." BARD chairman Brian McLaughlin says the tie-in with retailers this year will hopefully be expanded next year. "I thought it was the best show so far," he says. 

Stores reap rewards of Brits 
The televising of the Brits awards provided a welcome fil- lip for record sales with retail- ers reporting a dramatic in- crease in takings. And Valentine's Day at the end of the same week helped produce bumper sales figures nationwide. While sales of the Brits com- pilation album and video were steady but unspectacular, the chief early beneficiaries were Brits live performers Simply Red, with retailers predicting their Stars album returning to the number one slot this week. Other artists in demand were triple award winner Seal (whose album achieved a mid- week of eight from 30), Brits 

live performers Lisa Stansfield, Beverley Craven and The KLF and also REM. Virgin Retail reported a 25% jump in sales throughout its 26 stores on the day after the awards compared with the same day the previous week. Virgin Retail MD Simon Burke, praising the profes- sionalism of the awards, says: "Trade picked up dramatically on Thursday after a slow start to the week. The Simply Red, Seal and REM albums did par- ticularly well. "The Brits album sold more copies on Thursday than on the previous four days combin- ed, but it is never going to be a huge seller," 

WH Smith rock and pop product manager Hugh Taylor confirms "steady" demand for the Brits compilation and a surge in sales of Stars, which by Thursday night had sold more copies than during the whole of the previous week. Indie retailers are also en- joying a post-Brits sales bon- anza. Brian Mack of Replay Records says trade in his Stoke-on-Trent and Maccles- field stores more than doubled. Bob Barnes of Music Junc- tion, with eight stores in The Midlands and the North West, says: "The Brits album should have been released a month ago to build awareness for the 

King goes out 
with a bang 
An exhausted Jonathan King took the industry by surprise with his announcement that this year's Brits was his last as show producer. King says he is proud of the show, but felt straitjacketed by the BPI's desire to create a more sober Grammies-style event. "If they want to do it that's fine, but it is no chal- lenge to me," he says. BPI press director Jeremy Silver says it will be difficult to find a replacement. King adds: "Most people will be glad to see me go. "I'm sure Sinead O'Connor is having a party about it." 

Their lips are SeeS-ed 
It presented headline writers with a gift but The Brits 1992 left most hacks feeling cheated of their usual feast of tittle tattle, writes Matthew Cole. The smooth running of Jonathan King's show meant most papers were left to dwell on "KLF's sick gun stunt" or a few backstage tantrums. Meanwhile, the , higher minded arts staff of the qualit- ies moaned at the lack of rebel- lion and discord they are so used to sneering at. Seal's hat-trick of awards however spawned a crop of headlines from "Seal of appro- 

val" to "Approval of Seal" — proof that creativity is alive and well at Today and The Daily Mail. The Warner singer-song- writer shot to superstardom overnight and gave most newspapers a rags-to-riches story to relish. Others focused on the news of Queen's Freddie Mercury tribute show and the resigna- tion of "pop guru" Jonathan King. The Independent's pic- ture editor chose a snap of Maurice Oberstein in DJ and Robin Hood hat to lead a story bemoaning the industry's lack 

But the award for most of- fensive coverage goes to The Guardian, whose reporter de- scribed the guests as uncom- fortable looking men, thick necks squeezed into black ties, and their partners as "an ar- mada of Marbella blondes with Essex laughs". Failure to find a shock-hor- ror story left The Brits with fewer column inches than pre- vious years. But Fleet Street's finest still seemed more than willing to put the boot in to an industry that generates 25% of global music sales. 

V 

The 1991 Brits was a show to be proud of. Show producer Jonathan King, executive producer Lisa Anderson and Brits committee chairman Paul Russell deserve a major vote of thanks for managing 
awards programme which featured virtually all of the 

Could there be such a thing as a perfect Brits show? I doubt it. Too much controversy makes people nervous. Too little and it's accused of being boring. For me, the only black spot was KLF's opening assault on the ears. When you're competing with Coronation Street, it's probably not the best way to woo a TV audience. The band's puerile posturing and tedious machine gun gimmick wasn't remotely clever. Just a waste of time. But that reflects badly not on the BPI, not on the Brits —just KLF. And they were doing so well... 
There's a danger of getting too excited about the possible sale of Virgin. It has clearly been on the cards for months, but it is by no means certain it 

Sources in New York suggest a final deal is at least two months away. One hopes for the sake of those people whose futures are at stake that it doesn't drag on too long. 
Any chart has to have criteria, and criteria create both winners and losers. And so it was with our feature on strike rates last week. So just for the record let's have honourable mentions for XL (five Top 40 hit singles out of nine releases), IQ (four out of nine) and Virgin which suffered because it re-released 19 Simple Minds singles on CD, thereby depressing its position from 19th to 27th. 
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OPINION 

___ It is funny to see record retailers getting excited about EMI using direct sales methods. Direct selling— used in their TV campaign for the Tina Turner album — has been going on for years. Selling records direct goes back 40 years and maybe longer, to the Columbia Record Club in America. One of my own clients for over 10 years was Reader's Digest which — like Britannia and Time Life — has made millions selling records direct. There is no evidence that direct marketing will reduce retail sales. If anything, it is the opposite. Just like the UK record retailers today, insurance brokers in the US were very worried when, about 10 years ago, the second biggest insurance company in the US began direct selling through the mail. But their fears were unfounded. Research showed that in the areas where no direct selling was used trade didn't increase, but where the direct sell campaign was used all brokers' trade went up. Everyone in the music industry understands the principle of publicity; any promotion is good promotion. Direct marketing is advertising which benefits all channels. Around 50 years ago many thought that records would kill live music; try telling that to Michael Jackson. Publishers have also claimed that TV would stop people reading. But when a Charles Dickens serial is broadcast, sales immediately go up. If anything, the record industry doesn't use direct marketing for targeting its consumers enough. My daughter loves anything to do with heavy metal, but I've never seen anyone try to connect with her through the cassettes she buys with details of other products she might be interested in. It is a neglected opportunity which could benefit both record companies and retailors. I) ray ton Bird is managing director of Dray ton Bird Direct and author of Common Sense Direct Marketing, the standard work on the subject. 

NEWS 

Libel case rocks Face 
against The Face looks set to go to trial. Editor Sheryl Garratt says she will make a statement about the pending case in the March issue of the magazine. The legal showdown con- cerns an "outing" poster fea- turing Donovan published in 

The Face last year. Donovan's lawyer Howard Jones, of Sheridan's, says a court date should be set by the end of this month. If the singer wins the case and is awarded the punitive damages he is believed to be seeking then The Face faces closure. 

( Sassical big two 

hold lion's share 
Britain's big two classical com- panies PolyGram and EMI lost ground in the fourth quarter of 1991, but between them still accounted for almost SOVr of the full-price market. ' Latest GIN market share figures show PolyGram has boosted its share of mid-price and classical by half in the past year to 34.4r/i, but has dropped in the full-price mar- ket by around 18V, to 56.4V,, EMl's full-price share for the quarter dropped nearly 7V to 21.5V compared with the 

Percentage comparisons are distorted, however, by TV- advertised releases. In the case of PolyGram, for instance, the comparison with 1990 may be misleading, for that was the period when 

GIANTS DOMINATE CLASSICAL 

Telstar 6.8 Conifer Warner Music 4,4 Pickwick Virgin 3.7 BMG Based on sales October-December 1991 © C1N 
was at its height. PolyGram classical director Peter Russell says: "We con- centrated on the mid-price and budget market as one in which we had perhaps been under- represented in the past, and this has paid off." But Roger Lewis, his oppo- site number at EMI, says he is equally delighted. In 1990, EMI too was benefiting from 

sales of Nigel Kennedy's The Four Seasons. "To have dropped only a few points in an unpredictable market is no mean feat." Telstar's 1991 crossover al- bum of Michael Crawford sing- ing Andrew Lloyd Webber boosted its full-price market share threefold to 6,8V, taking the number three slot. Publishing market share p8 

Radio plots sm of Jcrar 
The BBC and the A1RC are on The Rajar survey will i the verge of signing a contract place the AlRC's Jicrar ai launching an industry-wide the BBC's own poll to provi radio audience research audience figures for both st system. ten's, based on identical ci The two bodies have offered 
out to tender last September. 

broadcasting environment." RSL, which also provides the National Readership Sur- vey, is due to sign the four- contract to research Rajar n John Whit- data at £2m a year in March. 
competitive first data in January 1993. 

Royal seal for Sony set 
Sony's mammoth Leonard Bernstein memorial edition will use paintings by, the Prince of Wales as sleeve'illus- 

The 119 discs of Leonard Bernstein: The Royal Edition, to be released from March in four blocks over 18 months, ,er all Bernstein's CBS Be'"s' 
zzsttSfsisz ■ TtASr sis' *s sreas-av* rt 
na-.»- tas -as, w»'. CMS. TW fe .iwl.1 Ihl. edltlo. top^. 

Dire Straits 
hit 12-stars 

breaking t Queen Greatest Hits a fort- night ago. The Phonogram album, cer- tified 10 times platinum in No- vember 1987, then a record, is believed to have reached over shin-nnt. within the last two months. Record companies must ap- ply to the BPI with their wholesale figures before awards can be made, but Phonogram has only recently added in an estimated 300,000 sales through the Britannia Music Club. Phonogram marketing as- sistant manager John Chuter says: "We were aware that the album went 11 times platinum two years ago. It is a consist- ently good seller." Brothers In Arms is ex- pected to top 13 platinum with the advent of DCC. Michael Jackson'^lBad on Epic is also believed to be close to 12 platinum. 

New fan club 
saves Sonia 
Fan club operator Xtradata Marketing has gone into re- ceivership just a few months after promising to revolution- ise the UK fan club scene. In October last year Xtradata signed a deal with Sonia's management company Mission Control to run the fan club, and claimed to be on the verge of deals with four major UK record companies. Now Mission Control is finalising a deal with another operator, Fan Asylum Europe, to take on the Sonia fan club. Fan Asylum Europe has been set up by Andrew Minns, a former Xtradata employee and one of the company's creditors. The new company is linked to leading US operator Fan Asylum Inc, and Fan Asylum Europe marketing director Linda Pearson says it has won the licence to set up fan clubs for Hammer and Paula Abdul in the UK. Pearson says head of the US company Tim McQuade has a minority interest in Fan Asy- lum Europe, It is understood Xtradata went into receivership before making significant progress on the Sonia fan club, which has only about, 90 members. Its other fan clubs include Teenage Mutant Hero Turtles and Arsenal Football Club. Xtradata chairman Alan Davis was unavailable for 
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NEWSFILE 
NEWS 

Arista hires plugger Evans 

United: Evans, Graham and marketing director Tim Prior accepted the ofTer." Smallman as a TV specialist. Evans spent over five years He stayed less than a year, as head of promotion at Epic "We tried something that before joining Fleming & didn't work," he says of his 

indies meet KM® 

over £3m escrow 

New Arista managing director Diana Graham has recruited former Fleming & Smallman plugger Richard Evans to head a newly-created in-house pro- 
than two weeks after Graham took over at the label. "This is a proper label and I want everyone to know we have someone here dealing with promotions," she says. "Richard Evans being avail- able was a tremendous temp- tation and we are delighted he 
UB40 button 
up jeans range 
UB40 has signed a unique deal with jeans manufacturer Lee Cooper to launch a new range of UB40 clothes in April. The deal, which the band says goes one step further than sponsorship, comes after Lee Cooper used their Homely Girl track in a TV and cinema ad directed by Jean Baptiste Mondino last April. Manager Mick Cater, of Cater/Harper Management, 
continue the relationship. "But we didn't want some- one to give us £20m just so we would put their logo on our posters," he says. "We wanted 

Lee Cooper's international communications director Philippe Forcloli Conti says; "UB40 is much more than just a band. Their name has been internationally synonomous with a set of attitudes which is uniquely in tune with the Nineties." Instead of a one-off payment the band will earn a royalty from the sale of every item, labelled UB40 By Lee Cooper. The band may also be in- volved in promotion and ad- vertising at a later stage but no details are yet settled. 

The former Rough Trade labels are being forced into an out of court compromise with KPMG Peat Marwick in their battle to win back the f3m held up in an escrow account 
Legal technicalities have es- calated costs and made a plan- ned High Court hearing too expensive, say the labels, which include Mute, KLF and Situation 2. The news comes exactly a year after KPMG was called in to advise on the affairs of the financially troubled Rough 

Warner Chappell leads the field in this year's Song For Europe, providing three of the final eight songs to be per- formed by Michael Ball over the next two months. Warner has a share in two songs by Ian Allen and Dave Keates, and one by Karen 

Trade last February. The labels say the com- pany's media division chief David Murrell promised their money would be safe. Murrell denies the claims and when KPMG became the official administrator in May the account was frozen. Administrator Phil Wallace said the labels' claim to the es- timated £3m — over £500,000 of which is believed to be owed to KLF — was not clear-cut and would have to be decided by the High Court. Because of the legal compli- 

Boddington and Robin Smith. Big Note fills two positions with songs written by Andy Hall and Peter Sinfield. HIU co-wrote Bucks Fizz's 1981 Eurovision winning song, Making Your Mind Up. The finalists are; Every Day Every Night (Warner Chap- 

time at the independent. Reporting to Evans will be Laura Labadia who moves from Arista's New York office to take over UK national radio promotion. Paul Kindred will continue to handle regional radio and Johnny Morris is joining to assist with club pro- motions. Graham says Artists will continue to use independent pluggfers but most acts will now be handled in-house. Evans' appointment is effec- tive from today (Feb 17). 

cations, the labela will not re- 
and could lose £300,000. Lawyer Simon Bowen, of Edmonds, Bowen and Com- pany, says; "The labels are not happy that, having supported Rough Trade in its hour of need, their money has not only been held up but is being dissi- pated by accounting and ad- ministrator fees." The Smiths catalogue, Rough Trade Distribution's biggest asset after its collapse, should be sold by the end of the month. 

pell/Copyright Control); Call On Me (WC); Secret Of Love (WC); One Step Out Of Time (Cannon Music); As Dreams Go By (Big Note); Walking On The Moon Without You (Big Note); If You Need Another Love (Orange); and Who Needs To Know (Ronnie Bond). 

Late news: Mayfair Recording Studio's main complex has gone into receivership. The group's main studios one and two — the only arm affected by the financial problems — remain open as do the unaffected Mayfair Mews and Mayfair Village. 
Will Evans is leaving his post as MD of PolyGram Video and Television International this week after two years to return to the business affairs division of PolyGram International. Stewart Till, international president of PolyGram Filmed Entertainment, says a new MD will be appointed in weeks. 
BBC Scotland is to include a monthly showcase for new talent in its programme The Scottish Chart. Unsigned acts are invited to apply for inclusion. For information call: 041-330 2338. 
Nordoff-Robbins' annual pancake race around Berkeley Square in London's West End takes place on March 3. Registration is at Morton's Restaurant at 12.30pm. 
Interactive music television company The Jukebox Network is to launch in the UK on March 1 on selected cable networks. 
Pinnacle has appointed David Pegg as imports division managing director, replacing Paul Hallett who left last month. Pegg, a former sales director at Parkfield, previously worked as a freelance consultant. 
Simply Red have announced two summer concert dates dubbed as "One Day Internationals" at Wembley Stadium on July 11 and Lancashire's Old Trafford cricket ground on July 18. 
Long Wave Radio Atlantic 252 opens its new London office today (Monday) at 74 Newman Street, W1P SLA. Tel; 071-436 4012. 

It 

GOLD 

BOOK 

S 

The definitive source for anyone and everyone, worldwide, who is involved with the manufacture of vinyl, CDs and tapes. 
The Gold Book 5 contains over 4,500 entries providing an invaluable information base. So whether you're looking to get 100,000 CDs pressed, 100 tapes duplicated, thinking of starting up a CD pressing/tape duplicating facility, the Gold Book 5, published for use throughout all of 1992 has all the answers. 
Published by One to One magazine, the international magazine for mastering, pressing and duplication, the Gold Book 5 costs just £90/$170. 
For further information of how 
to order your copy contact: 
The Circulation Department, 
Spotlight Publications Ltd. Tel: 071-620 3636 or Fax: 071-401 8036 

ONE to ONE 

Warner heads Eurovision list 
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With iht PATRON SAINTS OT INPERTEdlON 
MHZMAMA 

'Mirmama remains a ridiculously accomplished first album. They really don't make them like this anymore" 
Out Next Week on CD • Cassette ■ LP 

Order from BMG Telesales: 021 500 5678 

LIVE 

1U calls time on 

pay to play pubs 
This month the Musicians' Union is stepping up its fight to get rid of what is sees as the scourge of the live circuit: pay to play. The new campaign kicks off on February 29 with the Pay To Play — No Way ! gig at Lon- don's ICA, featuring Natural Life, People Get Ready, Sugarblast and Speaking In Tongues. There the MU will unveil a sticker to be placed in the win- dows of venues which don't ask bands to come up with a de- posit before they can play. It reads "Support this venue. A pay to play-free zone" and, to press home the point, leaflets inside the clubs will outline the union's position. According to the union's ca- reers officer Horace Trubridge, pay to play affects roughly half of all venues with capacities up to 400. "These venues use bookers who don't have their ears to the ground, and will book in any three bands for a night as long as they can come up with a deposit for PA and lighting," he explains. Trubridge reckons this means mismatched bands can end up on the same bill. "Gen- erally, most of these bands are crap because the booker hasn't even listened to their tapes," 

Not surprisingly, those venues which are excluded from the campaign disagree with the MU's motives and, in- deed, on the meaning of pay- lo-play. Neil O'Brien, a booker with the Mean Fiddler Group, denies it employs the policy: "I think the phrase is mislead- ing. In the early part of the week we charge some bands a £50 deposit, refundable if 50 

'Vt" 

Pay-to-play — No way!: the MU's campaigning Trubridge 
tickets are returned through the door. They get £1 for every ticket after 50 which gives them an incentive to bring people into the venue. He adds: "We have to have some kind' of guarantee that we can recoup some of our costs, which can be £750 for one night." The fact remains, however, that an act bringing 49 paying (and drinking) punters into a venue will end up out of pocket. That is hardly encour- aging for fledgling acts. On the other hand it can be argued that if a band cannot even attract a single bus-load of punters, something is up. Nevertheless claims Trubridge, more unfortunate is the fact that pubs with no booking discrimination can look to the policy of the estab- lished and respected Mean Fiddler to justify their own ac- 

Malcolm Rogers, manager of north London's George Robey pub, admits he sticks with a pay-to-play policy, but claims it is the only way he can stay 

In his view if the Robey be- came a karaoke pub he could save a lot of money. But he says his commitment to live 
own considerable costs. "I could run music at week- ends only. That would negate the need to charge bands for tickets, but some 500 bands would not have appeared on stage in 1991," he adds. But the argument cuts no ice with Roger Cowell, booker at Camden Town's tiny Fal- con. "We don't make huge amounts of money, but we sur- vive without pay-to-play," he 

The main worry is that pay- to-play will dissuade bands from coming out of the garage and on to the circuit purely be- cause of the expense. But the only way the prac- tice will disappear is if punters start heeding the MU stickers, and avoid venues without one. Considering the popularity of some of the venues excluded, that could take some time. Leo Finlay 

ROUND-UP 
Christian charity The New Rainbow Trust is licking its wounds after its application to re-open north London's Rainbow Theatre was rejected by Islington Borough Council, The trust has not ruled out appealing against the decision and administrator Anita Brookes says it may re-apply for a 24-hour licence with a modified proposal. "We want to set up a family entertainment centre incorporating live music, theatre and opera," she says. ' 

A council spokesman says the application was rejected because the Trust's plan was not specific enough... In an effort to swell audiences with a value-for-money line-up, The Boo Radleys and Pale Saints are teaming up on a joint headline tour, which kicks off on March 25 at Newcastle's Riverside. The bands share the same manager, Richard Hermitage, and agent, Jeff Craft at Fair Warning, who does not foresee any problems with the arrangement. "It made logical sense for them to tour together." ., . Club Melomane, a monthly showcase for new talent at The Borderline, is on the 
prowl for more acts to fit its 

bill. The man behind the initiative at the London venue, Jonathan Cooke, wants to hear from artists who can perform in an "intimate environment". Tapes should be sent to him at 81 Harley House, Marylebone Road, London NW1 5HT.. . Receivers handling the beleaguered London Arena expect the venue to re-open this year, Gordon Sorensen, senior manager at Price Waterhouse, says "several parties" are interested and he is confident that a buyer will be found . . . Jocelyn Brown is taking the stage with a live band for the first time in Europe at London's Jazz Cafd on March 3 and 4    
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MARKET SURVEY OCT-DEC 1991 

A ropl perfirmance as 

Ell Music takes crown 
EMI Music Publishing managing director Peter Reichardt knew he had done well in the last quarter of 1991, but even he was surprised at the extent to which his market share totals leapt ahead, "It's great news," he says. EMI's market share in the individual totals almost tripled over the previous quarter to 18.9%, a third higher than in the final quarter of 1990. In the corporate stakes EMI's share more than doubled over the previous quarter to reach 26.4%, more than 60% higher than its share in the same period of the previous year. Of course its performance this time out has to be seen in context. It comes after more than a year of successive quarterly falls in both individual and corporate rankings, so its percentage improvement is exaggerated. More importantly, the company's success focuses substantially on two songwriting acts, Queen and Simply Red's Mick Hucknall, the acts responsible for respectively the third and first biggest-selling albums of 1991. Revived sales of Queen product were sufficient to make the group's own publishing imprint the fourth biggest publisher in the individual 

But it would be unfair to attribute all EMI's success to the Mercury factor. Even without Queen it would have breezed the corporate rankings over long-time rival Warner Chappell. It is here that Mick Hucknall comes in. The Manchester writer's astonishing performance in the charts clearly gave EMI a major boost. Reichardt rejects any "sour grapes" criticism of EMI's success, however. "I am not going to start turning my back on success wherever it comes from," he says. Warner Chappell managing director Robin Godfrey-Cass is stoical about his company's loss of its now- traditional leadership of the market. "It had to happen at some time," he says. "We are bound to lose one quarter." Elsewhere in the individual rankings MCA climbed to third place with 5.8% of the market, 66% higher than its share in the same period of 1990, but down on the previous quarter. But losses were suffered by Virgin, down more than a quarter over the year to 4.2%. In the corporate stakes the star performer was PolyGram Music Publishing which vaulted into third place, displacing Virgin and MCA. PolyGram's share was not only nearly double that of the same period in 1990, it was also well above its previous high point. These are the second quarterly 

PUBLISHING: QUARTERLY SNAPSHOT 

f 

PUBLISHING: 12-MONTH TREND 

market share figures produced on a new method which takes account of both singles and albums sales, therefore making them more accurate than ever before. The figures for the first quarter of 1992 due to be published in April will extend Music WeeA's service to music publishers even further, offering separate tables on singles and albums chart performance as well as the combined figures shown here. 

It will add up to the i and accurate guide to the major players in UK music publishing available. 
©CIN 1991. Compiled by ERA from statistics supplied by Gallup. This survey is based on chart panel sales from the A and B sides of the Top 100 singles and the Top 40 albums, October to December inclusive. 
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AND WOULD JUST LIKE TO SAY 

"THAMKYOU" 
TO ALL THE ARTISTS, MANAGERS 

AND RECORD COMPANIES 
WE HAVE WORKED WITH 

Richard, Caroline, Daniel & Guy 

GUT MCTfoN PLUGGING 

7 Grand Union Centre, Kensal Road, London WIO SAX 
Tel: 081 -964 2777 Fax; 081 -964 5230 
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FEATURE 

^r 

Eleven UK-signed acts whose debut albums topped silver status (60,000 sales) in 1991:: (from left) Blur, (top) PM Dawn, Cathy Dennis, Kenny Thomas, Chesney Hawk, 

Overcoming that di 

Despite a record number of singles chart debutants in 1991 few made the vital transition fif 
sv talent is the lifeblood of the record industry, then 1991 provided a' much-needed transfusion. Seal, Extreme, Beverley Craven, Color Me Badd, Kenny Thomas, The Farm, Barrington Pheloung: it was a year in which a host of new acts 

extravagant standards. Food Records, home of Jesus Jones and Blur, has a consistent record for breaking acts. Managing director David Balfe reckons it costs his label around £250,000 to get a first album off the ground, but he says there is no 

some of her critics. In the past ZTT has had a reputation for overspending, but Sinclair insists this was not the case with Seal. "Initially we did throw too much money at projects and kept working 

Top 75 
ISC^Tedthe' an^t^ 

The Farm's first album, Spartacus, is on their own label, Produce, and has just topped double platinum. Yet it cost only £60,000 — borrowed from friends in Liverpool who knew 
1 

sp:ssm sr fess tha^isloo^eac^market 

initially signed on a very cheap Also ready to 
Jones we gave them a paltry deal," he done everything 

And just as clearly, when it comes £10,000 apiece with the album costing to turning a promising singles chart around £100,000. ^ ^ Company* New acts 

care nottojspend too mlfcto'only Seal 

-7 EMI 

is may tickle chart in 1991  Compiled from CIN data 5 CHESNEY HAWKE 
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; The KLF, (top) Seal, The Farm, (below) Beverley Craven, Barrington Pheloung and EMF 

fficult first album 

,pm one-hit wonders to potentially long-term album successes, writes Neville Farmer 
hands. According to her manager, John Glover, the secret of Beverley is the time Muff 

gave in, he says, everyone knew who Beverley Craven was. " " Beverley Craven was 
retaining independent UK distribution through Pinnacle. As a whole, the independent success with new acts was in Winwood, who signed her, allowed for always going to be proportion to its market share in 1991 development. "There's no doubt that album-orientated (see bar chart). But some key indies if she'd done it a year earlier, it wouldn't have been such a good album," he says. . ■ Glover praises the "ingenious" methods used by the Epic marketing department. "They agreed to work the successfully to the album chart, album for a year regardless of having Kenny Thoma hits," he says. As Radio One wouldn't, dance singles he says, touch her — "they said it was a Radio Two record," — the campaign began with local radio sessions and live promotional performances to reps and dealers. When the single Promise Me brushed the outer reaches of the chart, Glover says Epic resisted the urge to push the chart shops in case a sudden climb followed by a drop alarmed the newly-converted disc jockeys. The 

did spectacularly well. Despite holding just 0.3% of the full-price album market, Creation produced four of the 103 debutants in the albums chart, nearly 4% of the total. And Rough Trade, with just 0.2% of the market, launched 3% of the new acts. With the exception of Virgin, Chrysalis and MCA (which has a 4.2% albums market share yet produced nearby 7% of the debutants) most of the majors produced fewer debutants than their market share would 
not have their own success stories. Possibly the least expensive album to do well last year was Beverley Craven's debut for Sony, For a recording budget of around £30,000, Epic has a million-selling album on its 

Such a patient approach would be inappropriate for new dance acts the figures (see pie charts) confir that dance, the genre which has ingles success, transfers least 

debut albui exception. Cooltempo's general manager Ken Grunbaum says he saw Thomas as more than just another dance act. "We saw it initially as dance but with a radio-friendly voice," he says. "With the right songs and the right build we knew we could do it." By dance standards the album was 

four-and-a-half years of careful development. He thinks that while UK labels treat more obvious crossover artists such as Dennis seriously, most dance acts are seen only as one-off singles prospects. In the US, Carpenter believes A&R executives approach the dance market 
rather than producer, first. The artist-first rule is just one of the of the 12% of new changes Carpenter feels are necessary 3 have successful if the investment the UK puts into ear, is an music is to pay off. He deplores the remix syndrome. "I like working with a producer who's going to see it right through to the end. All remixing does is add huge amounts of money to the artist's debit balance," he says. He is equally wary of large advances and would like to spend less on videos. 'There are only about three places you can get them played in 

caution paid off. By the time Promise wouldn't consider spending m e, but Grunbaum says he still Britain, a 
Me hit number three and Radio One 

WHERE THE TALENT COMES FROM - ALBUMS 
TOP 75 BREAKERS 

Company* New acts in Top 75 • 1 POLYGRAM 19 2 WARNER MUSIC . 14 3 SONY 9 4 VIRGIN 8 5 MCA 7 6 EMI 6 =7 BMG 4 =7 CREATION 4 =9 CHRYSALIS 3 =9 ROUGH TRADE 3 OTHERS 26 TOTAL 103 
* Leading companies to break new acts in the Top 75 albums chart in 1991 

£100,000 — well shy of the spends most rock recordings. The greatest effort was in finding the right songs and keeping the attention of the club audience with public appearances. "Re-releasing the encouragingly, it single after six months of continuous promotion was a key factor," says Grunbaum. Outstanding only reached 89 in 1990, but such a vibe was created in the following months that it came straight in at 12 last January. Following that with the more slickly-produced The Best Of You " Thomas's audience — when 

ies of British music in the last 12 months show that tastes remain as catholic as ever, and the real triumphs are from those acts who set trends rather than follow them. In David Balfe's view — and, shared by senior A&R executives — record • must resist the proverbial ' throw dozens of artists against the wall in the hope that some will stick. Graham Carpenter believes smaller advances and fewer signings would mean more cash to spend on making the success rate higher, while David " ' 1't think anything will 

Compiled from CIN data 

TOP FIVE BEST SELLING NEW ACTS 1991 1 SEAL 2 BEVERLEY CRAVEN 3 KENNY THOMAS 4 THE COMMITMENTS 5 CHRIS ISAAK 

the album was released in September change unless economic forces drive a it straight in at number three and has now cleared double platinum. Grunbaum has outspoken views about the UK's "lousy" attitude 
labels under. But with labels already trimming their rosters and Parlophone — which topped MWs album strike rt towards dance music, views shared by league with seven Top 40 hits from 11 Polydor's Graham Carpenter. As the labels' A&R director, Carpenter has o\ launch of Cathy Dennis after 

releases in 1991 — already proving the benefits of running a tight ship, is Balfe's pessimistic solution it be necessary. 
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MARKET PREVIEW 

Albums 
With Pavarotti In The Park 
potential for selling classical recordings to mainstream audiences continues to prove a viable exercise. One of the first and most successful musicians in bringing this culture to the masses was Nigel Kennedy. Since he became famous, however, the public has been increasingly well-disposed towards the more operatic arias of overweight tenors. And the purely instrumental and, frankly, more difficult, material released by Kennedy will not help him to re-assert himself as crossover champ. His latest album, consisting of a Tchaikovsky concerto recorded in 1985, and a Sibelius concerto of 1987 vintage, will doubtless 

attract a sizeable audience but not in the same volume as his interpretation of Vivaldi's Four Seasons. After acquiring the Motown catalogue, one of the richest in pop, for distribution, Polydor has wasted no time in making available some new compilations, starting with 20 track greatest hits packages from Diana Ross, Marvin Gaye and Michael Jackson, as well as the multi-artist Motown's Greatest Love Songs — You're AH I Need To Get By, which houses 20 tracks of the highest calibre. This one wiU sell and seU. The image of PWL has undergone a major revision of late. Kylie has become something of a cult, and the company has shown the midas touch in its A&R acquisitions of outside productions. Leading the new PWL's chart onslaught, the Dutch duo 2 Unlimited's techno-edged but hugely 

commercial singles, Get Ready For This and Twilight Zone, have been massive hits. Their debut album, Get Ready, includes a number of similar tracks, though none quite as commercial. 
VARIOUS: Three Minute Heroes (Virgin VTLP 9). Listening to this album of punk/new wave artefacts from the late Seventies, featuring Dury, the Pistols, XTC, OMD and the Skids, among others, one is struck not by how subversive or shocking they were, but by how they conformed to the rock stereotypes they were supposed to be undermining. Bright, refreshing and fun, wiU we see its like again? 
Singles 

disco era is about to return. The retro qualities of records like the Pasadenas' I'm Doing Fine Now, and the over-riding Philly feel of Mass Order's upcoming monster smash Lift Every Voice (Take Me Away) seem to indicate that the hi-hat and hustle era is about to be reborn. And Chic are back in the chart with a minor revision of their Seventies style. So watch out for newcomer Paris Red, a German-based Amer whosema33eningly 

commercial Good Friend is another record that draws on Seventies influences. Paris has a great voice, and Good Friend is a spirited and pure pop melody that radio should embrace. One of the strongest albums of 1991, Nirvana's Nevermind, surrenders its second single, Come As You Are. Imbued with the same teen spirit as their last hit, it's certain to make a sizeable dent in the chart, particularly as it includes exclusive live tracks. 
THE WALKER BROTHERS: No Regrets (Fontana WALKR2). Songwriting at its finest, a classic production and breathtaking vocals are just three good reasons why No Regrets should join the increasing stampede of reissues to make it second time around. Quality like this is hard to find. Alan Jones 

Prominent among the vast vol- ume of reissued jazz product this month is The Birth Of Swing (1935-1936), a two-CD compilation which showcase the emergence of the Benny Goodman Orchestra, usher- ing in a period when jazz be- came an important area of the pop music of the period. Rival bandleader Chick Webb's fledgling vocalist, Ella Fitzgerald, guests on the final three titles. Billie Holiday: The Com- plete Original American Decca Recordings, is a splen- did reissue of 50 individual re- cordings by the immortal Lady Day. Covering a period which is sometimes damned with faint praise by some critics (cut between 1944-1950), the Holiday vocal equipment scarcely sounded more attract- 
Barney Wilen has been a superbly-equipped talent among European saxophone players since 1957 when, at 20, he recorded (with Miles Davis) the soundtrack of the French movie, Lift To The Scaffold. Wilen, in full matur- ity circa 1990, is handsomely represented during the de- lightful Sanctuary (IDA Rec- ords, imported by Koch Inter- national). Assisted with great- est empathy by guitarist Philip Catherine and bassist Palle Danielsson, Wilen has produced an album of laid- back, low-keyed jazz. 

JOHN COLTRANE: The Prestige Recordings (Pres- tige 16PCD-4405-2): This awesome collection — Coltrane's entire recorded out- put, except for those albums made as a Miles Davis side- man for Prestige — looms, 

even at this time, as being the single most important release of 1992. Covering the late, great saxophonist's first semi- nal period of soloistic develop- rent (1956-1958), it show- ases Coltrane's emergence as major force of the decade nth an almost overwhelming impact. With a dealer price- tag of £99.99 even the most committed of Trane collectors will need something approach- ing a separate mortgage to ac- quire this 16-CD boxed set, but ;e's Ted Carroll surely de- rves some kind of award for bravery in importing this de- finitive set. Stan Britt 

We Gonna Get by RAF was a hugely popular rave single which for some strange reason never crossed over. There should be no such problems for the Italian outfit's follow-up, We've Got To Live Together (PWL). an energy-packed track which uses the tune from Enya's Orinoco Flow. As an added bonus. We Gonna Get is included along with a new re- mix on the B-side. Other rave-orientated tracks due out in the next couple of weeks and worth or- dering now include: The Ragga Twins' four-track EP (Shut Up & Dance GUAD27), which includes The Truth, a reggae rant set to frantic hard- core beats; Skin Up's A Juicy Red Apple (Love ELOVX11), a clinched but commercial fol- low-up to their controversial Blockbuster; Church Of Extacy by Church Of Extacy (Rising High RSN15), a totally wild track from the GTOATricky Disco team; and The Purple And Pink Experi- ence EP by Audio Assault (Rising High RSN18), which includes four frenzied 

techno/acid workouts. Monica Deluxe leaps into the Rave Generator/Pure Pleasure battleground with her appealing vocal interpre- tation, called Take Control (CT Records CTT36) and Go Techno by 2 House (East West) combines techno and garage to great effect, particu- larly in Tony Humphries' and Todd Terry's dub mixes which dispenses with the rather tacky rap. 
EEaazagsM MASS ORDER: Lift Every Voice (Take Me Away) (Col- umbia 657748). This very special garage tune was one of the biggest club tracks of 1991, despite the fact that it only ap- peared on a bootleg. DJ inter- est in the track has never really subsided, but will now reach new heights thanks to Columbia's double pack promo which has a mind-boggling 12 mixes from The Basement Boys and Tony Humphries, 
minutes of music! The com- mercial version is due out on March 2 and is destined to be 

Koch is beefing up the profile of its own labels with a series of world premiere recordings of contemporary music, start- ing with two works by Samuel Barber, The Lovers and Prayers Of Kierkegaard, per- formed by the Chicago Sym- phony Orchestra conducted by Andrew Schenck with soloists Sarah Reese and Dale Duesing. Due soon is an album of Malcolm Arnold works, played by the San Diego Chamber Orchestra under Donald Barra, and this month the 

London Symphony Or- chestra under James Sedares with soloist Doriet Anthony Dwyer records the Zwillich Flute Concerto. But the release of Franchetti's op- era Cristoforo Colombo from the Frankfurt Radio Sym- phony Orchestra has been delayed until April, replaced in the schedule by a live re- cording from Macerata of Don Giovanni — one of a rash of issues of the Mozart opera, in- cluding Neeme Jarvi's for Chandos and Daniel Barenboim's for Warner's Erato label. Warner has been bolstering its A&R roster, signing con- ductor Kurt Masur for 32 re- cordings for Teldec over six years, as new music director of the New York PhUharmonic starting with Bruckner's Sym- phony No 7, just out, and Dvorak, Brahms, Ives, Franck, Roger and Mahler to follow this year. 
VIVALDI: Seven Con- certos. London Music/Mark j Stephenson. Conifer. The two delightful mandolin con- certos have got little attention in the recent Vivaldi ava- lanche, but here they are, sparklingly played, along with strong performances of three violin concertos, but truly out- standing is Kenneth Smith's velvety sound in two flute con- 

Phil Sommerich 

First came the blues, which these days means John Lee Hooker whose records seem to be everywhere. This week's of- fering come via BGO, 1967's Urban Blues, (BGOCD122) which sees Hooker mixing hard-edged combo versions of 

past hits (Boom Boom) with new songs (notably The Motor City Is Burning), and 1974's Free Beer And Chicken (123) which features a funky Hooker with rock support. Both are fine but expect Urban to do better. Lightnin' Hopkins came from Texas like Hooker, but though as prolific a recording artist, he retained the folkier (acoustic) approach of an earl- ier generation. The Complete Aladdin Recordings (EMICDP 796843) are his first and most guttural. Far more complex is the blues according to T-Bone Walker, the star of The Com- plete Imperial Recordings (EMI CDO 7967372) which feature his jazzy guitar and songs of love gone wrong. Both are marvellous. From Ace comes a clutch of R&B and'doo wop offerings. Most interesting is the set de- voted to Regal Records Of New Orleans (CHCD 362) which in- cludes a number of tracks by bandleader Paul Gaytem. Doo Wop From Dolphins Of Hollywood Vols 1 (CHCHD 364) and 2 (365) are for collec- tors running out of doo wop to collect. While there's nothing on Gladys Knight's twofer Im- agination/I Feel A Song (Se- quel NEXCD 192) as good as its opening track, Midnight Train To Georgia, everything is pretty close. 
OTIS REDDING: It's Not Just Sentimental (Stax CDSXD 041). Twenty-two unissued tracks from Otis, in- cluding fascinating early ver- siflnf of Dock Of The Bay, a thriller version ofSam Cooke's Cupid, and a dance song (The Boston Monkey). A fine trib- ute that deepens our under- standing of Mr Pitiful. Phil Hardy 
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CHART FOCUS 
The Brits have a significant effect on albums this week, with three of the award winners making spectacular gains. Simply Red's Stars (which was in any case on schedule for a return to the chart summit) more than doubles its previous week's sale to take the title by a very large margin, while the self-titled double platinum debut albums by Seal and Beverley Craven achieve their highest chart positions since September and August respectively. Craven's album rebounds to number seven from number 31 as its sales more than quadruple, and Seal — who picked up three awards — achieves a similar improvement as he climbs from number 24 to number 

But it's clear that to gain maximum benefit you must 
also perform at the awards, as the above trio did. Some albums — notably the 

award-winning soundtrack — actually migrate to lower chart positions, despite their exposure. The necessity to provide proof of artistry will doubtless make the record industry keener than ever to make the awards show a shop window for its best talent in future 
The singles chart remains its usual volatile self, relatively untouched by the Brits, with 22 new entries. All five first-timers are by dance acts, whose records were club hits pre-release. Leading the influx is 

20-year-old Shanice, whose remixed I Love Your Smile debuts at number seven, the original mix of the song having peaked at number 55 last November. Shanice's single, and The Jones' by the Temptations, which debuts at number 69, are the first two hits to emerge from Motown 
distribution and marketing to PolyGram at the start of the year. Ironically, My Girl, a Temptations oldie licensed from Motown by Epic is a bigger hit than either, soaring to number five this week, and may be challenging — along with Shanice and the week's other highest debutant, Opus Ill's Fine Day — for the 
behind Shakespears Sister's Stay. The latter disc moves into pole position this week, dethroning Wet Wet Wet's Goodnight Girl, which runs out of steam this week after a four week reign. Alan Jones 

ANALYSIS 
While the likes of Madness and Simon & Garfunkel enjoy renewed success with oldie hits, more recent releases are increasingly getting a second bite at the chart cherry . Dance, rave and pop tracks that were at best minor hits are being reissued or remixed within a few months to reach often vastly improved chart positions (see table). The speed with which dance singles can move from dancefloor to mainstream is a key factor. Moby's Go, for instance, made 46 in July last year but three months later on reissue reached the Top 10. Success can be enhanced by a remix 'surgery'. Zoe's Sunshine On A Rainy Day failed to make the Top 50 on initial release in November 1990, yet in August 1991 got to number four. Lindsay Barrett from M&G Records say: "The track was Zoe's first ever release and sold just a few thousand copies. We deleted it but the club buzz grew and bootlegs 

HITS SECOND TIME ROUND First and second time aroi jnd chart positions M WANNA GIVE YOU) DEVOTION - Nomad Nov 1990 
H v/ 78 

FEEL SO HIGH - Des'ree Aug 1991 k . 51 
Feb 1991 

Jan 1992 13 , .YOU LOVE US - Manic Street Preacher: s May 1991 62 Feb 1992 
HIGHWAY 5 - The Blessing J May 1991 Feb 1992 30 VgO - Moby 

< ^ SUNSHINE ON A RAINY DAY - Zee 
July 1991 v , 46 Oct1991 

, /Nov 1990 V . 53 Aug 1991 4 ./CRUCIFIED - Army 01 lovers ■^/ Aug 1991 Feb 1992 48 i 1 LOVE YOUR SMILE - Shanice Nov 1991 55 Reissued Feb 10 
Source: complied from Gallup data 

is for whose respective chart positions the acts' labels will be studying with interest. Critics may argue the trend clogs the charts with r 
large sums of money. We reissued with a subtle rem and it came straight in at 1 The single sold 250,000 un .   ^^ "" ' snt examples of and reissues, but it is ensuring the trend are Crucified by Army of Lovers and Shanice Wilson's I Love Your Smile, 

sales. 100=weekly week average in If"' Albums Singles Music Video 

Last This % diff This week last year 

ALBUMS MARKET SHARE BY FORMAT 

TOP TEN DISTRIBUTORS 
1 PolyGram 2 Warner Music 3 EMI 4 BMG 

Compiled by Era based on 

6 Pinnacle 7 RTM 8 APT 9 Southern 10 Prism/Terry Blood 
Jan 13 1992 to feb 9 1992, 

at least that some otherwi _ wasted tracks get the chance they deserve, Steve Hurst 

THE BRITISH 
SAUSAGE SONG 

CONTEST 
Closes on March 2 

Some of the entries have 
been brilliant. 

Could your record company 
make the winner a hit? 

Contact Robert Metcalfe 
British Sausage Bureau, 26 Fitzroy Square 

LONDON W1P 6BT 
Tel: 071-388 7421 Fax: 071-388 7761 
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TWO HIPS FROM AMSTERDAM 

unlimited 

GET READY 

THE HOT 12 TRACK ALBUM 
FROM THE NO.1 EUROPEAN ACT 

FEATURSNG "TWILIGHT ZONE" AND "GET READY FOR THIS" 
ORDER FROM WARNER MUSIC TELEORDERS ON 081 998 5929 

HF23 HFCD23 HFMC23 

CONTINENTAL 
JUST WHEN YOU THOUGHT IT WAS SAFE. 
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A -a 9 BOHEMIAN RHAPSODY/THESE ARE THE... * 11 O 16 10 Queen (A) Baker M) Queen/Richards) Queen/EMI PaflophoneQUEEN20/-(E| CQUEEN 20/CDQUEEN 20 (s) 51 32 3 ALONE WITH YOU Mercu^TEOTFj D(EkandNewTfUe Opbmislic (Hmes/JanV^ 
A 14 [23 LIVE IN MANCHESTER (PTS 1+*2) Deconslruclion/RCA (BMG) -/PT 45262/PK45252/PD 45252 C9 t „ DIAMANTE OA 45 8 Zucchero with Randy Crawford IRusticilEMI/PoiyGi .rn lmcsSm EP (Brand New Mixes) Reality Used To Be A 
A IE IT MUST BE LOVE O ' i i , l,r mi" VirginVS1405/ (F) VSC1405/VSCDT1405 C9 FEEL SO HIGH Du OO 42 7 Des'ree llnqraml Sony/WC sted Sound 6576897/6576896 (SM) 6576894/6576892 

Erd,Sn2,sASec' RSy/JacSon/Bell) 3 ic THE BOUNCER Tribal Bass TRIBE 3STRi0E 3 (SROi 1 0 F 3 II 1 H C/I „ , MOIRA JANE'S CAFE CircaYR(T)80/YRC80/YRC0G80(F) JH 34 3 Definition Of Sound (Red King/Donwon)Complele/PolyGram/Carlin Robertson). 56 Everybody In The Place 
A 17,,, STEEL BARS 1/ 21 3 Michael BolwnlAlanasieff/BoltonlWC Columbia 6577257/-(SM) 6577254/6577252 55 m SEvrrqin iderground 7STUR13/STUR13 (PI A 7STURC13/7STURCD13 FeeUJoy^Mclrtosh/ ^ nj Q ALIVE 10 " 2 F ,1 I r ^ F r Pnl.Gram Epic 6575727/6575726 (SM) 6575724/5575725 CC EVERYBODY GETS A SECOND CHANCE Virgin VS l396Mf) 30 59 3 Mike & The Mechanics INeil/Rulherfordl Various VSC 1396A/SCDG1396 Fed So High Standing In The Need 

in , REVERENCE B 3 2 Jesus And Mary Chain IReid/ReidlBMG Blanco Y Negro NEG55{T)(W) NEG55C/NEG55CD CT rm STANDING IN THE NEED OF LOVE 3 • LLU River City People (Nicholas/River City People) BMG EMI(12)EM216(E) A •/CDEMS216 (Des'ree/Graves). ...53 Feel So Real (Bland) 65 (Speed/Speed) . .. .57 Stay (Fahey/ Delroit/Guiol) 1 9n (LOVE MOVES IN) MYSTERIOUS WAYS CircaYR)3/-in AU n b 1 1,,, r mWC/Snow YRC73/YRCD73 co rm HEARTBREAKER DO ktM Color Me Badd (Howie TISony/Rondor/CC Gl3n,wrKB A Force Behind The (Bolton/Dylan) 17 
A 21 1^1 ARE YOUrREADY TO FLY Pulse8(12)LOSE21(BMGl CAL0SE 21/COLOSE 21 CQ CAN'T LET GO 33 41 7 Mariah Carey (Afanasieff/CareylWOSony Columbia 6576627/-(SMI 6576624/6576622 Get Down (Ryder). ...55 (Clapton/Jennings) 75 

99 BORN OF FRUSTRATION A.A " 8 James (Youlhl Blue Mt Fontana JIM 101121(F) CO WELCOME TO THE CHEAP SEATS (EP) PolydorGONE|Xll4IEI DU 37 5 The Wonder Stuff IGlossoplPolyGram VG0NCDW T£ssr.....i, 99 1 CAN'T DANCE AO 15 7 Genesis (Genesis2DauislBanks/Collins7Ruiheriord/Hiii Virgin GENS 7/-/6ENSC7(F) SrRun GENSD7 Ci YOU LOVE US D 1 33 4 Manic Street Preachers (Brownl Sony Columbia 6577247^5^(SMj SHr'2 T&' " 9/1 „ , DREAM COME TRUE A8* 25 2 Brand New Heavies/N Davenport Brand New Heavies! ffrrF(X) MFCS 180(F) 1 London/CC FCD180 C9 pm MIG29 
OA bail MIG29(Scandolari/Pagany) Champion Charc^MPK^9!^1^Mrco'M2 A Stanley/Simmons' 

A 9c pm LAID SO LOW (TEARS ROLL DOWN) AO UjAJ Tears For Fears (Oraabal/PalmerlVirgrn/Rondor Fontana IDEA 17(12) (F) IDEMC17/IDECD17 K9 PT?1! SHE'S A RAINBOW OO l±aj World Of Twist (HannetUWorld Of Twist) Westmrns Circa YR{T] 82 (FJ ± iter YRC82/YRCDG 82 Goodnight Girl (Peliow/MrtchelV Cunningham/Clarir) 2 
VsS/Smifh) 68 

9C DIXIE-NARCO (EP) CreaIionCREl17ITVCRECS!l7/CRESCDll7|P| AO " 3 Primal Scream(Miller{l):WeatheraII/Nicolson(3)Rondor(l:EMI/Coniplele(3 c/i SO WHAT! 04 43 4 Ronny Jordan (JordanlWC Anblles(12|ANhM4g/F| Hardcore Heaven/You And Me (Kalkan) 34 WeGolALoveThang 97 LOVE IS EVERYWHERE A# " 7 Cicero (Pel Shop Boys) CC Spaghetti CIA0(X)3(FJ CIOCS3/CIOCD3 gg ^ 5 FEEL SO REAL^ ^ Citybeat CBE 763/CBE1263 (W) n CBE 763C/CBE753CO 
A 'JQ , OPTIMISTIC Perspeciivi AO 31 2 Sounds 01 Blackness Uam/Lewrs/Hinesl EMI e/A&M PERSS 849/PERT 849 (F) PERCS849/- 66 94 ,2 TOO BL|ND TC) SEE IT 0 AtcoBgMjW) Highway 5'92 (The We'rcome To The Cheap 

20 9 2 LEAVE THEM ALL BEHIND S^RESCDlS 67 L^ujl Ruth Joy IMclnlosh) Brampton/CC MSSJMCSTDS A "wbAtoiur gg l( 7 GOD GAVE ROCK & ROLL TO YOU II ,n,eT^B CO c VIBEOLOGY DO 44 8 Paula Abdul ISmith/Lordl EMI Bone Remix) Stevens) 70 
31 ^ 4 I'LL CRY FOR YOU Epic 6575977/65759^6 (SMj CQ m THE JONES' MolownTMG(X) 1403/TMGCS 1403/rMGCD 1403IF) A 03 The Temptations (Jones/Hayden) Whole Nine Yards/Wokie ,5£r-7 Y",™hS...6t 
32 27 2 TREFORCERERINOTREPOWEf1 tcemSemII 70 WHEN YOU'RE IN LOVE WITH A BEAUTIFUL WOMAN /D 61 4 Dt Hook (Halfkinel EMI -/EMCTa/TCEMCT4/CDEMCT4(E) (SligersTBaUard) 6 I'll Cry For You 

A 99 COVERS (EP) BlancoY JO L=y Everything But The Girl (Everything But The Girl) Vark r Negro NE654(T)/NEG54C(W) DUS NEG54C0 71 JUSTIFIED AND ANCIENT 0 KLFComms.Xlf99(XI|RTM/API) /I 52 32 TheKLF/TammyWynette|TheKLf)EG/Zoo/WaBMG KlFSSOKif 99CD ® I'm^HneNow 
A 9/i Prw HARDCORE HEAVEN/YOU AND ME 04 LiJ DJ Seduction (KalkanlPolyGram FfrreedomTAB(X) 103(F) TABMC lOHABCDIO? 79 „ ONCE YOU'VE TASTED LOVE »A 47 3 TakeThatlBridgemanlVirgrn RCA PB 45257/PT 45258 (BMG) PX 45257/- A 9C Pm MASSIVE ATTACK (EP) Wild Bur OJ \-~m MassiveAtiack(MAJDollar(31:M.AJLavelle(l|IVario ich WBRS 4AVBRT 4/WBRC 4 (F) ius WBROG 4 73 Q ^McMoT^^nlCh^ahs EastWeslYZ643(n{W) A YZ643C/YZ643CD .rjAhrruM .uou. osrtvsn 
A 36 C33 THE EP (BRAND NEW MIXES) FfrreedomTABIX) 102(F) TABMC 102/TABCD102 -in HIGHWAY 5'92 /4 46 8 The Blessing IDorfsmanl BMG l/r- ' "J 

37 24 2 olbLiTATr!0TOS(Ef|i!v ffrr-/FX181 (F) FCS181/FCD181 7s; r, TEARS IN HEAVEN /3 53 3 Eric Clapton (Tltelman)WC/Rondor Reprise W 0081 (T)(W) W0081C/W0081CD 
As used by Top Of The Pops and Radio One 

TITLES AZ 
(WRITERS) 

Xaxx IVXcCuLlloch. 
Lovor, Lover, Lover 

THE NEW SINGLE • KOW 49/TG/CD/C 
COLLECTORS' FORMATS AVAILABLE 
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TOP 50 ABRPLAY CHMI 

THE OFFICIAL ftmskweek CHART 

1 , 2 I'M DOING FINE NOW Pasadcnas 
3 17 33 REMEMBER THE TIME Michael Jackson 4 7 j GOODNIGHT GIRL Wei Wei Wei 5 4 t FOR YOUR BABIES S.mply Rod 6 n 4 1 CANT DANCE Genesis 

Piccadilly Key 103 FM 

- - 
26 77 7 TOO BLIND TO SEE IT Kym S.ms 27 33 • GOOD FOR ME Amy Grant  28 i4 n FEEL SO HIGH Des ree 29 • • IT'S A FINE DAY Opus III 30 is 17 HIGHWAY 5 The Blessing 31 4, • I'LL CRY FOR YOU Europe 

7 io ts STEEL BARS Michael Bolion 
9 n ts STAY Shakespeafs Sister 10 > n BORN OF FRUSTRATION James 11 a 30 LOVE IS EVERYWHERE Cicero 12 ; s WE GOT A LOVE THANG Ce Ce Penision 13 is 73 MOVIN' ON UP Primal Scream 

33 • REALITY USED TO BE A FRIEND OF MINE PN 34 71 44 EVERYBODY GETS A SECOND CHANCE Mike 35 33 MOIRA JANE'S CAFE Definition Of Sound 36 30 7. THESE ARE THE DAYS OF OUR LIVES Queen 37 « ■ ALONE WITH YOU Texas 38 43 31 DIAMANTE Zucchero with Randy Crawford 
15 76 • LAID SO LOW {TEARS ROLL DOWN) Tears F Fears Fonlana Chiliom Nelwotk 40 • - THE FORCE BEHIND THE POWER Diana Ross EMI Cool FM 
Ifi „ . mUF THING Tmn Turner Cao.iol CIvdcOncFM 41 36 14 OLD RED EYES IS BACK Beauiilul South Go! Discs PowerFM 17 73 47I LOVE YOUR SMILE Shan.ce ' omg Chillern Network 42 - -BE THANKFUL FOR WHAT YOU'VE GOT Mass; ,ve Attack Wild.Bunch Capital FM 
18 13 io WELCOME TO THE CHEAP SEATS Wonder S 43 7. 27 (CAN YOU) FEEL THE PASSION Blue Pearl Big Life Power FM 
19 i; 77 TWILIGHT ZONE 2 Unlimued PWL Continental Power FM 44 ■ - DRAGGING ME DOWN Inspiral Carpets Cow BBC Radio 1 
20 CHIC MYSTIQUE Ch.c Warner Brothers Ch.liorn Network 45- . WEATHER WITH YOU Crowded House Capitol Chiltern Network 21 70 37 (LOVE MOVES) IN MYSTERIOUS WAYS Julia Fordham Circa Piccadilly Key 103 FM 46 - - AMERICA WHAT TIME IS LOVE KLF KLF Communications Chiltern Network 
22 THOUGHT I'D DIED AND GONE TO HEAVEN 47 44 so MEGALOMANIA Pole Polydor Red Rose Rock FM 
23 s e VIBEOLOGY Paula Abdul Virgin America Clyde One FM 48 49 - OPTIMISTIC Sounds Of Blackness Perspective Chiltern Network 24 27 .9 GOD GAVE ROCK & ROLL TO YOU K.ss Intcrscope Power FM 49 19 to CANT LET GO Mar.ah Carey Columbia Piccadilly Key 103 FM 
25 - COLOURED KISSES Martika s 1 | 1 50 «7 46 VISIONS OF YOU Jah Wobble's Invaders Of The 1 Heart Oval BBC Radio! 

TOP 10 BREAKERS REGIONAL CHOICE AIRPLAY PROFILE 
111 "• ^ SELECTED TITLE: STANDING IN THE NEED OF LOVE River City People EMI 

1 51 LOVE IS STRANGE Everyt ng But The Girl bianco y negro 1 GOODNIGHT GIRL Wet Wet Wet Essex 1 210 6 Tay 2 54 STANDING IN THE NEED OF LOVE River Ci ity People Warner Bros 2 GOODNIGHT GIRL Wet Wet Wet City 2 Signal 7 Fox FM 3 59 ARE YOU READY TO FLY Roralla Pulse-8 3 1 CAN'T DANCE Genesis Red Rose Rock FM 3 Downtown 8 Clyde One FM 4 ea COLD DAY IN HELL GaryM oore Virgin 4 FEEL SO HIGH Dcs'ree Downtown 4 Northsound 9 Cool FM 5 67 NOVEMBER RAIN Guns N Roses Gcffen 5 CAN YOU HANDLE IT DNA featuring Sharon Redd Essex 5 BRMB FM 10 Chiltern Network 6 63 LOVER LOVER LOVER lanMc Culloch East West 6 ALONE WITH YOU Texas Mercury Stations showing most play for selected title. 7 sc FUNNY HOW Airhear 1 Korova 7 WE GOT A LOVE THA NG Ce Ce Penision Capital FM THIS WEEK'S CONTRIBUTORS: 8 « DON'T YOU KNOW , Troggs Page One 8 WE GOT A LOVE THA NG CeCePeniston Trent 9 to LADY WITH THE SPINNING HEAD U2 island 9 GOD GAVE ROCK & R DLL TO YOU Kiss Capital FM Coun^^o^n^Nc^oi'k^DownTovYn^EssoxI'F^^h^ivi^Fox^FM. 10 70 GOLD Sugarc ubes One Little Indian 10 1 WONDER WHY Curtis Stigers Piccadilly Key 103 FM Bb'c Radfo t^bp^ccamU^Ty 1037^P^^ FM^ed^Dragon'-Red 
Top 200 singles sales chart. Figure in brackets is overall posili d do no. appear on last week's C.N Top ,0 titles shovnng most regior ,a. bias. 

US TOP 50 SINGLES US TOP 50 ALBUMS | | T*e 11 ». 1* 1 I'M TOO SEXY, Right Said Fred Charisnv 7 26 * 35 JUSTIFIED AND ANCIENT, The KLF feat Tammy Wynette Arista 1 t ROPIN' THE WIND, Ganh Brooks Capilol 26 n [ujDTWO ROOMS;.. ELTON JOHNVanous Polydor 
3 7 1 LOVE YOUR SMILE. Shanice Motown 28* ts [W] PAPER DOLL, PM Dawn Gee Street 3 a NEVERMIND, Nitvana DGC 27*27 (m)NOMORETEARS.OazyOsbourne Epic 28*j, RUSH (OST),Various Reprise 4 3 DIAMONDS AND PEARLS. Pnnce&NPG Paisley Park 29 to BLACK OR WHITE, Michael Jackson Epic 1 a NO FENCES, Garth Brooks Capilol 29*11 TEN, Pearl Jam Epic 5* b REMEMBER THE TIME, Michael Jackson Epu : 30* 33 TH1NKIN'BACK, Color Me Badd Grant 5 < Color Mo Badd Gianl 30*32 KEEP IT COMIN', Keith Sweat Eleklra 
7* 7 TELL ME WHAT YOU WANT ME TO DO. levin Campbell Owes 1 32 * 47 WHAT BECOMES OF THE BROKENHEARTED. Paul Young MCA 7 . TIME, LOVE AND TENDERNESS, Michael Botlon Columbia 31 a. BEAUTY 8t THE BEAST (OST), Various Wall Oisney 32 3. HEART IN MOTION. Amy Gram A&M 8 9 SMELLS LIKE TEEN SPIRIT, Nirvana Gcffen 33*48 BEAUTY AND THE BEAST. Celine Dion and PeaboBryson Epic 8 I TOO.LEGITTOQUIT,Hammer Capilol 33 n SPFtlRniINn PanbOhHul Crahr. 9 ALL 4 LOVE, Color Me Badd Gian . 34 34 LIVE AND LET DIE. Guns N'Roses GeHen 9 ) [MlACHTUNGBABY,U2 Island 34 is GONNA MAKE YOU SWEAT, C&C Music Faclory Columbia 10 11 FINALLY, CeCe Penision A&N 1 35 31 THERE WILL NEVER BE ANOTHER..., Bryan Adams A&M 10*i. WE CANT DANCE, Genesis Allanlic 35 n MUSIC FOR THE PEOPLE, Marky MarldFunky Bunch Imerscope 11 10 CANT LET GO. Mar.ah Carey Columbii 3 36 ts ADDAMS GROOVE, Hammer Capitol 11*ii LUCK OF THE DRAW, Bonnie Raid Capilol 36 36 FOR MY BROKEN HEART. RcbaMcEntire MCA 12 ,3 THE WAY 1 FEEL..., Karyn White Warner Brother; s 37* - OOCHIECOOCHIE.MC Brains Motown 12 io METALL1CA,Melallica Elcklra 37 » IT'Slll innHTTnrusKCE t„ 13 17 (Ml MYSTERIOUS WAYS, U2 islam j 38 ts NO SON OF MINE, Genesis Atlantic 13 i. DIAMONDS 8( PEARLS, Prince Paisley Park 38* MACK DADDY SrrMik-A-Lol DefAmerlca 14*14 GOOD FOR ME, Amy Gram A&h 15*19 MASTERPIECE, Atlantic Starr Repris. 16* 16 VIBEOLOGY, Paula Abdul Capnvi 17 15 2 LEGIT 2 QUIT, Hammer Capitc 18*?i UHH AHH, Boyz 11 Men Molowi 19* 2? MISSING YOU NOW, M chael Bolton Columbi 20* 77 SAVE THE BEST FOR LAST, Vanessa Williams Mercur 21 1; KEEP IT COMIN', Keith Sweat Elektr 22* 36 TEARS IN HEAVEN, Er.c Clapton Repris 

24* ?4 BREAKIN' MY HEART (...), Mint Condition Pcrspectiv 25 11 I CANT MAKE YOU LOVE ME. Bonnie Ram Capitc 

1 39* 46 MOVE ANY MOUNTAIN, The Shamen Ep.c e 40 33 [Ok] SET ADRIFT ON MEMORY BUSS. PM DawnGee Street e 41 41 IS IT GOOD TO YOU, Heavy D & The Boys Uptown .1 42 43 ON A SUNDAY AFTERNOON. A Ughter Shade Of Brown Pump n 43 37 BROKEN ARROW, Rod Stewart Warner Brothers a 44* ■ KISS YOU BACK, Digital Underground Tommy Boy v 45 37 HEARTS D0N7 THINK (THEY FEEL), Natural Selection Atco a 46* A DEEPER LOVE/PRIDE (IN THE...), Clivillcs & Colo Columbia e 47 44 TOO BLIND TO SEE IT, Kym Sims ID a 48*50 STAY. Jodeci Uptown e 49 39 I'VE GOT A LOT TO LEARN ABOUT LOVE. The Storm Imerscope )i 50* • AGAIN TONIGHT. John Mellencamp Mercury 

14 ii UNFORGETTABLE, Natalie Cole Eleklra 15 rs USE YOUR ILLUSION 1. Guns N'Roses GeHen 16 ra EMOTIONS, Matiah Carey Columbia 17*?o JUICE |OST|,Various Soul 
19 » GARTH BROOKS, Ganh Brooks Capilol 20 io USE YOUR ILLUSION II, Guns N'Roses Geflen 21 n 0 SHEPHERD MOONS, Enya Reprise 22 ro WAKING UP THE NEIGHBOURS, Bryan Adams A&M 23*ii LEAN INTO.IT, Mr Big Allanlic 24*26 BLUE UGHT, RED LIGHT, Harry Connick Jr Columbia 25*26 NAUGHTY BY NATURE, Naughly By Nalure TommyBoy 

39 3a DEATH CERTIFICATE, IceCube Ptiorily 40 ii T.E.V.I.N., TevinCampbell Qwest 41 » SKY IS CRYING, Slevie Ray Vaughan Epic 42*0 BADMOTORFINGER, Soundgarden A&M 43* . A WOLF IN SHEEP'S CLOTHING, Black Sheep Mercury 44 o WHENEVER WE WANTED, John Mellencamp Mercury 45 « OUT OF TIME, REM Warner Brolhers 46 « APOCALYPSE 31 ...THE ENEMY..,, Public Enemy Del Jam 
48 « DECADE OF DECADENCE, Money due Eleklra 49 « BLOOD SUGAR.., Red Hul Ch.li Penncrs Warner Brothers 
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BY ALAN JONES 
niEHIl PUMPS IT UP 

H has played host to of keyboard prodigies barely out of their teens. So it's somewhat surprising to find that one of the hottest club records of the moment was ficnrded well nynr SPyiigir-; ann 

and it has long been one of his most popular numbers, though it has been radically revised for its current incarnation by Lil Louie Vega and Kenny Dope Gonzalez. 
exhumed now is that it features in the rnpyje 'Mambo King' and its release is something of a bonus for Puente, who is about 

• 'Diamonds And Pearls' has just failed to give Prince a number one hit in America, but correspondent Steve Nadel from New York notes that Prince has now had at least one Top 10 hit every year for the past decade, shattering the old record of nine years in a row established by the Temptations, who reached the Top 10 every year between 1965 and 1973, finally missing out in 1974, when they didn't even come near, their highest placed hit that year reaching only number 43. Steve notes that the Temps kicked off their winning sequence with 'My Girl', which stands a pretty good chance of belatedly emulating its Stateside number one posting in this country. 
• As I pointed out for Jbe bSSefit^ my tabloid colleagues, the only reason Michael Jackson's 'Dangei;oitis'ralbum has hitherto not won any precious rtietal awards in Amepia is not that it has been a sales dud, but that, like all US releasesgt can't qualify until it has blen on sale for 60 days. Having recently fulfilled that criterion,' its-Initial certification was quadruple platinum — that's 4m sales. On a per capita basis, incidentally, 'Dangerous' has of all in Sweden, where it has already-gone triple platinum selling more than 300,000 copies. A comparative UK sale would be in excess of 2m, while 'Dangerous' would need to have topped, 9m sales in America to n^fei^lte-'Swedish achievement. But Jacko still has some way to,go before he can match local Swedish act Roxette, whose 'Jaynde' has sold more than 500,000 copies Tri thejr rtbr^elabd. 

ii 

THE LONG AWAITED SINGLE FROM 

D®il®3C 
"ON K BALL" 

RELEASED 24/02/92 
CAT NO MEN 009/DISTRIBUTED BY EMI/^tar 

m 

For further details contact the IV1USIC WEEK /FD L EAJS/l 

071-620 3636 
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2 w STANDING IN THE 

5 a NOVEMBER RAIN 6 a LOVER LOVER LOVE 

Fhe following recor 

V 
FIRST FOR FORDHAM 
Julia Fordham registered a belated, but well-deserved first Top 20 hit with her current single '(Love Moves In) Mysterious 

top 10 e 

Ways'. It seems life also moves in mysterious ways for Julia, who writes almost all her own material but has ended up having her biggest ever hit with a song written by others — namely vSferan American songwriters Tom Ftnnw and Dean Pitchford. '(Love Moves In) Mysterious Ways' is the love theme from the new Demi Moore rfioyie 'The 
Julia, whose duet of '(Everything I Do) I Do It For You', recorded with former Chicago vocalist EeHLCstera, was seriously considered, but ultimately rejected for the soundtrack of 'Robin Hood - Prince Of Thieves' in favour of Bryan 

Still, while Adams' bank account has probably benefited greatly from his victory, I can't help but feel that Julia is the real winner. Adams has acquired an albatross, while she is still regarded as an intelligent and sensitive singer/songwriter. And rightly so. 

• Currently enjoying one of her periodic revivals, Diana Ross has registered at least one hit every year since she went solo in 1970, though her only 1990 hit was a remix of an oldie. Elvis Presley is the only artist to score more years in a row, with a hit every year between 1956 and 1985, by which time he had been dead nearly eight years. Ross, including her career as a member of the Supremes, has not missed the-chart-slnce 1964, and is therefore only^a year .short cif-equj|ljrig Preslev's rgcord. Her current hit 'The Force Behind The Power' is her 43rd solo success, a total bested only by Presley, whose tally tops a hundred, and Stevie Wonder, who has 44. If Diana overtakes him, he'll only have himself to blame — he wrote 'The Force Behind The Power'. 
• In this year of European integration, I suppose we shouldn't be surprised when a Swiss group has a hit here on a Belgian label. Even so, the Young Gods, who entered the album chart last week for the first time, with their new magnum opus 'TV Sky', are one of very few Swiss acts ever to reach the album chart here. Others include keyboards player Patrick Moraz, who charted twice in the mid-Seventies, Krokus in the early Eighties and Double in the mid-Eighties. New Age star Andreas Vollenweider is waiting in the wings as the next big thing from Switzerland. His albums have sold millions worldwide but have never taken off here. 

» DIANA ROSS 

US TO 
1* i I'M TOO SEXY, Right 2* ■ TO BE WITH YOU, r; 3 ; I LOVE YOUR SMIL! 4 3 DIAMONDS AND PE/ 5* . REMEMBER THE Til 6 « [UK] PONT" LET THE SL 7* ? TELL ME WHAT YOU WM 8 s SMELLS LIKE TEEN 9 - ALL 4 LOVE, Color M 

12 n THE WAY I FEEL 

• There are more opportunities for new talent than ever before at present, with an historically unprecedented percentage of all singles reaching the chart. Last year, more than a fifth of singles released made afleaifone appearance in the Top 75, a remarkably high figure given that this total includes a vast quantity of reggae singles not even aimed at the mass market. Ten years ago, far more singles were released and far fewer charted, the average strike rate being a mere halLoLwhat it is today. The 

continuous parade of acts taking up their Warholian entitlement to 15 minutes of fame last year smashed all records — and this year the pace has quickened again, with the 100th hit of 1992 coming up last week. The fact is that the continuing downturn in 

singles sales have made the that needs to be urgently market so soft that any record addressed, as few of the acts with a modicum of support will making incursions to the singles chart anyway. Instead of trying to chart have a hope of album break more hit singles, the success. This point is vividly industry is increasingly looking at illustrated by the fact that only 13 ways of developing quality album new albums have broken into the acts. People like Tori Amos will Top 75 chart so far in the year get exposure anyway, and will up to last week, and only five develop into profitable album were by acts new to the chart, acts, while cultish indie bands That compares badly with, say, with no commercial appeal 1989, when 26 new albums had beyond a tiny fan base won't sell checked into the chart at the albums just because their single same stage of the year, a dozen makes a low chart entry. The of them by acts making their point about selling albums is one debuts. 
OUT NOW ON 

CHAMPION 
MIG-29 by MIG-29 CAT NO: CHAMP 292; CHAMP 12.292; CHAMP K 292; CHAMP CD 292 

CHAMPION 
V 

OUT 24 FEBRUARY ON 
BAD BOY RECORDS 

UNDERGROUND POSSE EP CAT NO: BAD B T 002; BAD B 002 

| ORDER THROUGH BMG TELESALES ON 021 500 5678 ORDER THROUGH RI0/PH0N0GRAM TELESALES ON 081 983 8633 

20 * ?> SAVE THE BEST FOR LAST, Vane 
22* » TEARS IN HEAVEN, Enc 

3/ BROKEN ARROW. Rc 

r ■ A DEEPER LOVE/PRIDE (IN THE...), Cliviiles& Cole Cc 17 m TOO BLIND TO SEE IT, Kym Sims 
49 » rVE GOT A LOT TO LEARN ABOUT LOVE, Tbt 4N'T MAKE YOU LOVE ME, Bonme Ram Cap.toi 50* AGAIN TONIGHT, Jo 

19 w GARTH BROOKS, Ganh Brooks 20 i« USE YOUR ILLUSION II. Guns N" Roses 21 a (Ml SHEPHERD MOONS, Enya 22 » WAKING UP THE NEIGHBOURS, Bryan A. 23*n LEANINTO.IT, Mr Big 
25*m NAUGHTY BY NATURE, Naughiy By Nau 

RePrise 46 w APOCALYPSE 91...THEENEMY.. 47tM CYPRESS HILL, Cypn.^  . 48 o DECADE OF DECADENCE. Motley Crue 49 is BLOOD SUGARRed Hot Chili Peppers Warm 50 «s VAGABOND HEART, Rod Stewart Warnei 



dirt 

As Joe Watson of the Tyrrel Corporation relates on their new release, sometimes "the bottle is much mightier than the pen". The Bottle' (no, not the Gil Scott Heron classic), the duo's follow-up to their 'Six O'C debut of last October, is an exceptional example of dancefloor dipsomania, combining Watson's soulful, world-weary tones with a pounding, r&b-influenced soundtrack. The lyrical content was inspired by the works of Brendan Behan and Charles Bukowski, both lovers of the demon spirit in their time. Explains co-member Tony Barry: "The song is really about the positive side to the release that can be had from going out and getting pissed every once in a while." Barry is no stranger to bars himself, having left the duo's native Redcar for London eight years ago, to become the manager of a pub. Meanwhile, Watson was calling the numbers at a bingo hall. The release of 'The Bottle' was slightly delayed by the EMI- Chrysalis business, and in the meantime, the duo have been beavering away on their debut LP, 'Low-Life, High Ideals'. By all accounts we can expect tunes of an equally high calibre, and a distinct lack of move-your-body-isms. "We wanted to cover issues that rock bands traditionally cover," says Barry. "To deal with our everyday lives in the same way as the likes of The Jam and The Clash." Davydd Chong 

BIGGER AND BETTER IN '92 
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1, 

i GOODNIGHT GIRL 

«BORN OFFRUSTR 

18 13 io WELCOME TO TH 

. COLOURED KISSE 

top io ei 

2 x STANDING IN THE 3 5! ARE YOU READY T 

8 a PONT YOU KNOW 

US TC 

• TO BE WITH YOU, ( 
4 i DIAMONDS AND RE) 5* ■ REMEMBER THE Tl 6 . [W] PONT LET THE SI 7* 7 TELLMEWWTYOUWA 8 s SMELLS LIKE T£E^ 9 . ALL 4 LOVE, Color Y 

,i THE WAY I FEEL.... 
14*i. GOOD FOR ME, Am 15«i. MASTERPIECE.All; 16* .p VIBEOLOGY.Pmla. 17 » 2 LEGIT 2 QUIT, Har 18* UHH AHH, Buy, il M&n 19* a MISSING YOU NOW, Michi 20* ir SAVE THE BEST FOR LAST. Vai 
22* it TEARS IN HEAVEN, Enct 

. I CANT MAKE YOU LOVE ME, Bonme R 

/ More than two years on from 'Numero Uno' and 'Ride On Time', the Italians are still churning out the most irresistibly upbeat tracks with the cheekiest of samples. One of the latest examples to hit these shores is 'Everybody Pump' by DJ Power, aka Steve ' Gambaroili. He DJs at Reggio's hippest club, Epsilon, where he , says his playlist currently includes Robert Owens, UBQ Project and Degrees , Of Motion. Produced with help from the Black Box 
v team, DJ Power's energetic track is \ easily identified by its use of the "Everybody pump it like you want somebody" sample plucked from Prince's 'Gett Off. Well, it is a sample on the original Pan Pot Productions import from Italy. When Cooltempo picked up the track tor UK release, it sought permission from His Purpleness to use the sample. The official word from Paisley Park was that Prince never allows his work to be sampled, so the line has now been re- recorded by Black Box singer Mirko Limoni. Andy Beevers 

Ewart Brown, otherwise known as The 'Mad' Cobra, is probably the most common name you will currently hear among the dancehall reggae fraternity. His notoriety stems not least from the fact that he has achieved a feat that even the dancehall king, Shabba Ranks, never managed. In November 1991, he had no less than 10 singles in Jetstar's reggae Top 20. Shabba has only ever had eight. Cobra says he always DJs from his everyday experiences. "For instance, I was walking round Kingston, Jamaica when I heard two girls talking. One asked the other, 'If another girl's boyfriend is after you and he looks good, what should you do?' The other one said, 'take him'. So I made the lyrics for this track." It has now been given the hip hop remix treatment by Pressure Point, the remix utilising a break beat from Charles Ray and the 103rd Watts band's 'Express Yourself as popularised by NWA. Kennedy Mensah 

I 

1 (NEW) INDEPENDENT WOMAN - Adeva 2 (NEW) LIFT EVERY VOICE - Mass Order 3 (NEW) FINE DAY-Opus III 4 (NEW) SUPERFICIAL LOVE - Bas Noir 5 (8) SINDAE - Hardrive 6 (7) MAKE ME WHOLE-Andronicus \ 7 (NEW) BABAJI - D.H. Pinhas 8 (NEW) THE BEAT GOES ON —Ryan Paris 9 121 CHIC MYSTIQUE — Chie—- 

(US Capitol 12") (Columbia 12") (PWL12") (Atlantic 12") (Strictly Rhythm 12") (Hooj Toons 12") {Palmares12") (ZYX12") (Warners 12") (House 12") 
A guide to the hottest new club sounds, as featured on Pete Tong's Radio One FM show, 'The Essential Selection', broad- cast every Friday from 7.30 to 10pm. Compiled by sales re- turns from the following record stores: City SoundsAfinyl igg Zone (London); Underground/E. Bloc (Manchester); 3 Beat (Liverpool); 23rd Precinct (Glasgow). 

■ 

New Single 'Natural Life' available from February 24th 
7", 12" 6 CD. 12" includes 'living Killer Whale' and 'Good Vibes' mixes. All formats include previously unreleased material. Order now through Sony Telesales or your Contact Salesperson. UK four commences February 25th - check press for details 
  TRIBE RECORDS 

43 11 BROKEN ARROW, Bon Slewan 44* ■ KISS YOU BACK, OigtelUndetarouni 45 a HEARTS PONT THINK ITHEY FEEL), Naiural Selection Aim 46* - A DEEPER 10VE/PRI0E(IN THE-.l, Clivillcs, 47 u TOO BUND TO SEE IT. Kym Sims 
49 n rVEGOTALOTTO LEARN ABOUT LOVETFeSioim If 50* • AGAIN TONIGHT, John Mellemamp I 

18«ii FOREVER MY UDY.JoJeci  19 1; GARTH BROOKS, Ganh BrtxAs 20 11 USE YOUR ILLUSION II, Guns N Bosk 21 a EeI SHEPHERD MOONS, Enya 22 11 WAKING UF THE NEIGHBOURS, BiyanAJ; 23*33 LEAN INTO.IT. M, Big  
25*» NAUGHTY BY NATURE,Naughly By Naluie To 

 ^ «* ■ A WOLF IN SHEEP'S CLOTHING, Blaci Sheep Menanv  44 e WHENEVER WE WANTED, JohnMellencamp Mct Ge"en 45 o OUT OF TIME, BEM Warns. Biolhers  Re|"'se R6 « APOCALYPSE 91...THE ENEMY..., Public Enemy Pet Jam ^ 47*M CYPRESS HILL, Cypress Hill RuKhoose  K " DECADE OF DECADENCE, Motley Crue El.ktra " C°ll"nbia 49 BLOOD SUGAR Red Hor Chili Peppers Warner BrMhars 50 a VAGABOND HEART. Roc 



Outs 
1) HE'S ALWAYS Urban Soul Cooltempo 

by Morales, Todd Terry and 
FTHIEVES Warner HV 

"If you can reach a state of : astral-projection, then maybe, just maybe, i you can hear the faint murmers of the big : bang 15 billion years ago," says Keni St George aka The Mighty Biafra. As you might guess Mr St George is j anything but another of clubland's faceless knob twiddlers. However, the Buddhist ; priest, who as Ozo scored a platinum album in the mid-Seventies, is no stranger to the terrestrial music scene having worked and shared labels with everyone from The Village People to Elton John. Despite a minor catastrophe when joss sticks mailed with the club promos managed to melt all 600 OJ copies in the post, the Nigerian-born groove worshipper is doubtful of any divine inspiration on his latest track. "I think that was one of my mad-monk ideas that didn't quite I work as planned," says St George. The Tom Fredericks-produced 'Anambra : (Part 2)', a platter more suited to clubland's cool-down rooms, appears as three ! spacious unhurried Sasha remixes early j next month. March also sees the priest touring the ! clubs with a 10-foot Buddha. Dom Foulsham 

4 (10) WHATEVER YOU DREAM React To Rhythm 5 (NEW) STEPPER'S DELIGHT EP Smiths Mighty Interesting and unusual ideas on this four-track EF 6 (2) GO TECHNO 2 House 7 (NEW) DO YOU WANT IT RIGHT NOW Degrees in Motion 

(5) SPIRIT OF DESTINY Sly S Lovechild 

2 (17) TIME (TO WAKE UP) Immense 3 (7) NEVER GIVE UP Jinny 4 (NEW) MISSION Motive 
5 (15) ANOTHER PLACE ANOTHER TIME Juliet 6 (NEW) G 

Better Days 

Another classy garage trac 17 (8) FEED THE FEELING Perce 18 (NEW) FLATLINES100 
9 (NEW) UP TEMPO Tronikhouse Grooverider remix of a Kevin 

Cool Outs clubline 
0898 334334 

Plqys excerpts from the No.) and new entries to the Cool Cuts Chart 
34p per minute cheap rate, 45p all other times. Original Artists PO Box 174, Brighton. 

Lifetime/Pickwick 

IN 

R&S RECORDS PRESENT • THE ORIGINAL RAVEGENERATOR 
DIGITAL EXCITATION 

PURE PLEASURE 
4 MIXES ON 12" AND CD 
FEATURING NEW YORK RAVE MIX • ORIGINAL MIX 
PRODUCED BY FRANK DE WULF RSUK 10 ORDER THROUGH RTM/PINNACI E 
STREET DATE 17»2-92 

, PLUS 2 NEW MIXES 

ACCEPT NO SUBSTITUTE 

tor further details contact the 1V1LIS1C WEEK /\l) LEAM. 

071-620 3636 
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TOP 10 
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8 a DON'T YOU 

i. 

/ 

V# 
'^4 o y 

"Good Frtend' 
Set I. Show On Your Elf 

«r:rrj- c 
i In Your Eyes' Bass Records IB-1, via 0932 ™BOTS 

You're G^nna Love It' 
K'^n. —r.:; =ra^ 

usic s 

GeHcn « u 

^ « 13 I'O. GET BY, Eddie Money 



A PLECTRUM MA Y BE CHEAPER ...BUT SUCH 

THE MUSICIANS' GIG GWDH - UK 
Written by the same team who produced the much acclaimed Musician's Gig Guide London '90, the UK version contains a listing of over 600 venues with Contact Names • Phone Numbers • How To Get There • Booking Policies • Stage Sizes • P.A. specs ■ Publicity Details • Venue Access • Set Times • Fees ... plus many other facts and figures designed to save you time and money. A must for any gigging musician! 

AVAILABLE DIRECT FOR ONLY £12.95 (plus £1.50 p&p — total £1 4.45) from The Musicians' Gig Guide, CPL, Dept MW4, 120-126 Lavender Avenue, Mit- cham, Surrey CR4 3HP or phone 081 640 81 42 with your credit card details. Extra copies will be sent at no extra p&p cost. For a limited period only you can get the UK and the London Gig Guides for only £1 9.45 (inc p&p). Please allow 14 days for delivery. 

For further details contact the AdUSIC WEEK Ad TEAM 

071-620 3636 
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TOP 30 MUSIC VIDFO TOP 15 

VIDEO THE OFFICIAL Biusicweek CHART 
I I | CatGtfJrv/i^nning lime C^' S = | Sgo^ning ,imB Cafno 
1 ' 15 SmpiMoFll!< 11 vC4n2 1 620 T^eCream 0f-4Fr0nt/Pol^S5n, 1 , , ROBIN HOOD - PRINCE OF THIEVES Wa^ner^HV 
2 3 «flVnhE,KeWillRockYou Music Club 1ge 2 RED HOT CHILI PEPPERS: Funky Monks WMV Livennr-JOmin MC2032 ,u ' Compilation/!hr 7699382813 2 3 ,, FANTASIA Walt Disney *■ " Children's/lhrSSmin 0211322 
3' -aSMiFliX MVB9913243 1 8^JHEAWARDS 1992 WienerworW 3 , 12 GHOST CIC " Drama/2 hrlmin VHR2496 
4 2 ,9 SIMPLY RED: Moving Picture Book WMV iq30 16 ERIC CLAPTON: 24 Nights WMV ■» Compilation/45min 9031754343 ,;'30 16 Uve/lhr30min 7599381933 4 2 3 MAKING LOVE PoiyGram 
5 5 8 vid??sing°'l2™nN: JoSephIVIe9a"Remix Po^a

2
r5 20is 95 LUCIANOPAVAROTTI: PavarottiMusClubA/kIM 5 reg BLAKE'S?: VOLCANO/DAWN OF THE GODS BBC " coatiS Sci-Fi/1 hr 43 min BBCV 4716 

612 21 L^'hrlom^n VAR0TTI: ln Hvde Vid 21 US] ^ITE LION: ESCAPE FROM BROOKLYN WMV 6 BLAKE'S 7: THE HARVEST OF.../ CITY^BBC 
I1 " ?ompMonnhf3m?nSt Flix MVP99ion2 2225 2 ELVIS PRESLEY: 56-ln The Begin,. 4 FronVPolyGram DAYS OF THUNDER ^CIC 
8 9 „ TINA TURNER: Simply The Best PMI ?Q16 „ KYLIEMINOGUE: Let's Get to... PWL u Comprlaiion/I hr 30min MVD9913083 Compilaiion/28min VHP 21 8 e 14 HOMEALONE ^ Foxvideo 
q,o , QUEEN: At Wembley PMI 2426 , ERASURE: Live At The Seaside 4 Front/PolyGram ' Live/lhr 15min MVP9912593 " 26 2 Live/lhr d837783 9 5 , ROSEMARY CONLEY'S WHOLE BODY PROG 2 BBC " Special InteresVlhr 2 min BBCV 4706 

1 0.3 22 uAenhF26rr4nD0^l^^0/P AVAROTTIP"I^(q^^Y22 2520 ,5 FOSTER & ALLEN: Souvenirs &... Telstar 10, 2, THE LITTLE MERMAID Wall Disney 
1133 2 MADNESS: Complete Madness 4 Front/PolyGram 2R CREAM: STRANGE BREW WMV' 1,23 2 Compil3tion/43min (i837863 '■0 UliUcompilalion/lhr 8536502673 11 EB3 WRESTLEMANIA V Silvervision Sport/3 hr WF 066 
12 ' 2 SEPULTURA: Under Siege (Live.:.)Ro3dRunner 27 21 2 Rare Live Mp ™ 12 8 3 BIRD ON A WIRE CIC Comedy/1 hr 46 min VHR1462 
13 25 33 STATOSWJO: Rocking Through.. 4 Front/Pol^Gram 2717 3 DANIEL OTONNELL: Thoughts Of Home ^Telstar 13 m 20 THE LOVERS'GUIDE Lifetime/Pickwick Special Interest/lhr LTV 001 
14,5 „ DANIEL O'DONNELL: An Evening With Ritz OO,. NEIL DIAMOND: Glad You're Here... Music Club ■■ Compilation/ltir39min RITZV0008 ^ 2 Live/53min MC2075 1 4,, 2 THE ESSENTIAL GUIDE TO BEHER SEX Simitar Special lnteresl/1 hr SUK 98062 
1K2; ,. ROD STEWART: The Videos 1984-1991 WMV Oq,, „ ROXETTE: The Videos PMI Compilation/1 hr 7699382833 ^J" 12 Compilation/lhr lOmin MVP9913273 10 9 5 BILL & TED'S EXCELLENT ADVENTURE Castle Pic Comedy/1 hr25min CAS9158 

FORTHCOMING SUPPLEMENTS IN 

Buisic week 
MARCH 14 

MEPIA 

MARCH 21 
BLUES 

COMPUTER SOFTWARE 
MARCH 28 

VIDEO RETAILER 
(MOVIES FOCUS) 

For further details contact the MllSIC WEEK Ad TEAM 

071-620 3636 
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TOP IS MUST ALBUMS 

THE OFFICIAL jmsicweek CHART 
1 | J Artist [Producer] Lab l/Cassette (Distributor) 1 51 Label/Cassette (Distributor) 

.1 STARS ★ 5 38 33 24 FROM TIMETOTIME-THESINGLESCOLLECTION *2 
Simply Red ( Levine) 9031752842/WX427 39 „ „ GREATEST HITS *4 EuiylhmicsfSlewart/Williams/lovine) RCA PK 74856(BMG) PD74856/PL74856 

2 , HIGH ONTHE HAPPYSIDE * Precious Organisation 5104274 (f| 1 3 WelWet Wei (Wei Wet Wei) 5104272'-5104271 40 „ . LITTLE EARTHQUAKES 0 Ton Amos (SigersorVAmosSosseSlanli East West 7567823584 (W) jy) 7567823582/7567823581 
3 314 WE CAN'T DANCE *2 Virgin 6ENMC3(F) 41 « 2 IMAGES Quality Television QTVC 002 IP) A 

A A rm FROMTHEHEART-HISGREATESTLOVESONGS t UW Elvis Presley (Various) aCAPK90M2/PD90&ia,L90612(8MG) 42 THEVERYBESTOFELTONJOHN*? Roti.ei84694;4|F) Elton John (Dudgeon/Thomas/John/Franlts/Was) 8469472/8469471 
a 5 7^. SEAL *2 2' ' Seal (Horn) 2TT2TT9CIW) 9031745572/ZTT9 43 n UNFORGETTABLE-WITHLOVE# EiehraEKTsiciwi A 
a 6 7 ifl REAL LOVE* 7 Lisa Stansfield (Devaney/Morrisl Arista 412300IBMG) 262300/212300 44 « 66 THE IMMACULATE COLLECTION *6 SireWX370C(W| 
^ 7 ■ BEVERLEY CRAVEN *2 Severley Craven (SemweH-Smithl Epic4670534|SM) 467053Z'4670531 45 DISCOGRAPHY * Pel Shop Boys (Various) ParlophoneTCPMTV3(E) CDPMTV3/PMTV3 

8 4 )8 EMOTIONS* Co 46 USE YOUR ILLUSION 1 * Guns N'RoseslClink'Guns N' Rosesl GeffenGEFC24415(BMG) GEFD24415'GEF24415 en <3 GREATEST HITS II *4 8 16 Queen(RicharrisQueen) P3rlophoneTCPMTV2(E) CDPMTV2/,PMTV2 47 ^ 33 MOVE TO THIS# « 1 

10 . DANGEROUS *3 « ItaelJ 1; ISI y/Ja borVSwed nIB tt Epic4658024(SM) 4658022/4658021 48 33 3 SPOOKY i! 11 

AH 10 20 OWMONDSANDFEARLS* Paisley Park WX432CIW) 49 3, 3 BLACK EYED MAN The Cowboy Junkies {Timmms) RCAPK90620(BMGi 
12 , NOREGRETS-THEBEST...1965-1976* Fontana5i083t4(fi ScottWalker/The Walker BfoIherslFranzR/anous) 5108312/5108311 50 4(| 33 NEVER LOVED ELVIS# P

 
A 13 UgJ GENERATION TERRORISTS s 51 „ „ USE YOUR ILLUSION II* ^ a Guns N' RoseslClink/Guns N" Roses) |l

 
Si

 
A 14 OUT OF TIME *2 REMILitt/HEMI Varner Brothers WX 404C (W) 7599264962WX404 52 GOLD MOTHER# James IBoolh/GoWGIennie/'Garside/Nor Fontana 8485954 (F) A ton) 848595Z8485951 ^ 

15 0 , SIMPLY THE BEST *3 20 Tina Turner (Various) Capitol TCESTV1 (E) 53 „ INSPECTOR MORSE - MUSIC FROM ITV SERIES • A BarringtonPheloung(Walker) VirginVTMCmCD2AfrLP2IF| " 
A 16 o STICK AROUND FORJOY One Little Indian TPLP 30C (P) TPLP30CD/rPLP30 54 33 33 ON EVERY STREET *2 Vertigo5101604(Fl 5101602/5101601 

17 „ „ TIME, LOVE& TENDERNESS * 3 Columbia4678124(SM) 55 MAGIC AND LOSS Lou Reed IReed'Rathtel SireWX435C|W) 
A 18 )5 1B THE COMMITMENTS (OST)* MCA MCAC10286 (BMG) MCAD10286/MCA10286 56 E3justlisten- JU b&AI Nigel Kennedy/IPO/Simon Rattle (Kleent EMICIassicsTCNIGE4(El ^ 
A 19 16285 GREATEST H|TS*n PariophoneTCEMTV30(El CDEMTV30/EMTV30 57 33 18 THE GREATEST HITS# ffrr8282914/8282912/5282911 (F) 
A 20 „ „ THE WHITE ROOM * KlPCommu Trie KLF (The KLFI ^AMS^D OO&'JAMSIP 006 58 33 3 30 SOMETHING Chrys3lisZCHR1897/CCD 1897(E) ix Machine/Painter) CHR1897 
a 21 ^ 21 WAKING UP THE NEIGHBOURS *2 MM39;iM4|F| 59 33 71 A NEW FLAME *4 ElektraWX242C(W| A 2446892AVX242 ^ 
a 22 „ „ ACHTUNGBABY*2 U2(Lanois/Eno) Island UC 28 (F) CIDU28AJ28 60 f|H| THE BESTOF VAN MORRISON • Polydor84i97il4|P| A 1^4=24 Van Morrison (Various) 8419702/B419701 n 

A 23 51 ^ EXTREME II PORNOGRAFFini ★ A&M 3953134(F) 61 33 70 WATERMARK *2 WEAWX199C{W) 2438752/WX199 
24 1815 SHEPHERD MOONS* 9S2S 62 „ „ MCMXCA.D. * " H Enigma (Enigma) Virgin International MCVIR1 IF) CDVIR 1/lPVIR 1 

a 25 VOICES* CoollempoZCTIP 24(E) ler) CCD189a'CTLP24 63 S5 BOINGI ' Airhead (Shilling/Gorman/Lorimer) KorovaCODE17(W) 
26 1221 NEVERMIND# DGCDGCC 24425 (BMG) 64 LEGEND *4 TuffGi ong BMWCX1/BMWCO1/BMWX1 (F) 3obMarleyAndTheWa lerslMar'ey/Wai iers/Blackwell/Smith) 
27 PAVAROHI IN HYDE PARK LudanoPavatotli(Comall) SSS 65 33 33 CHORUS* MuteCSTUMM95(RTM/Pl CDSTUMM95/STUMM95 
28 n „ PERFORMSANDREWLL0YDWEBBER 6 Michael Crawford/RPOIJarrati/Reedman) *■ Telstar STAC 2544 (BMG) TC0 2544/STAR2544 66 O ™EBESTOFR.E.M.# IRSMIRHC1IBMGI ^ 
29 17 ^ THE FORCE BEHIND THE POWER *C0E

E^ 67 ROPIN'THEWIND Ganh Brooks (Reynolds) 11
 

li
 

30 ^ 13 THE DEFINITIVE SIM0N AND (SM) 68 bm PICTURE BOOK 8™ SimplyRedlLevinel a 

31 27 35 LOVE HURTS *3 II 

P
 69 ««S^,m,o. EMITCEMD1019(E) CDEMDlOia/EMOIOig 

32 „ „ SCREAMADELICA# CreationCCRE076/CRECD076(P) Primal Scream fWealherall/Orb/Miller/Pnmal Scream) CRELP076 70 14 MARTIKA'SKITCHEN# Martika (Prince/Martika/Clivilles/Cole) Columbia 4671894 (SM) 467189Z'4671891 
A "JQ rm BBC RADI01 LIVE IN CONCERT OO UAlJ NewOrderlRicema) WindsonolntWlNMCIlll/VflNCDOd/WINLPOlllPI 71 47 WIND OF CHANGE-CLASSIC ROCK Columbia M00DC19 (SM) ISO/Royal Choral Society (Jarratt/Reedman) MOODCD19/MOOD19 

34 FINALLY Ce Ce Penision (Delgado/Jaclcson/Hurley/Variou! A&M 3971824(F) 5) 3971822/3971821 72 C3 blueuneso Wild Bunch WBRMC 1(F) a WBRC01/WBRLP1 
a 35 INNUENDO* Queen (Queen/Richards) ParlophoneTCPCSD 115(E) COPCSD115/PCSD115 70 ra SERIOUS HITS...LIVE! *3 '•5 ■J PhilCollinslColiins/Coltry) Virgin PCMC 1(F) PCC01/PCLP1 

36 ^ ?fi J0SEPH...AMAZINGTECHNICOLOR...- Jason Donovan/Casl (Uoyd WebberAVright) *■ Really Useful 5111304/5111302/511301 (F) 7/1 m THEBESTOFUB40VOL1 / 4 atJ U 840 [Various) *2 Virgin UBTVC 1(F) a DUBTV1/UBTV1 ^ 
37 „ „ LOVESCAPEO Neil Diamond (Various) Columbia 4688304 (SM) 4688902/4688901 75 PURPLE RAIN ★ Warner Bros 9251104 (W) Prince & The Revolution (Prince & The Revolution) 9251102/9251101 

22 FEBRUARY 1992 

COiPILAISOfyS 
1 11 
1 

1 raTHE AWARDS 1992 # H raWAl PolyGram TV 5152074(F) Various 5152072/5152071 9 rmm TENDER LOVE-17 ROMANTIC LOVE SONGS £- Various EMI TCEMTV 64/CDEMTV 64/EMTV 64 (E) 
3 3 3 KAOSTHEORY Telstar STAC 2562 IBMG) 
4 THE ULTIMATE RAVE • EMI/VirgiiVPolyGramTCEVP2IEI Various CDEVP2/EVP2 c nm THE CLASSIC ROMANCE EMITCEMTV63(E) J) bssa Various CDEMTV 63/EMTV 63 
6 . , ALL THE BEST-LOVE DUETS VOL 1 2 Various Telstar STAC2557/TCD 2557/STAR 2557 (BMG) 
7 , , HITTHE DECKS VOL 1-BATTLEOFTHEDJs 3 2 Various Quality Television QTVC 003/QTVCD003/QTV 003 (P) O THESOUNDOFTHESUBURBS O O 717 Various ColumbiaMOODC18/MOODCD18/MOOD18(SM) 
9 NOW THAT'S WHAT 1 CALL MUSIC! 20 *3 '' 13 Various EMI/Vifgin/PolvGramTCNOW20/CDNOW20/NOW20(E) 

10 „ 0 THAT LOVING FEELING VOL V DinoDlNMC28(P) Various DINCO 28/OINTV 28 
11 MORE ROCK'N'ROLL LOVE SONGS " Various Dino DINMC30/DINCD30/DINTV30(P) 
12 . BILL & TED'S BOGUS JOURNEY (OST) Interscope Various 756791725«667917252W567917251 IW) 
13 0 „ ESSENTIAL HARDCORE DinoDINMC33(P) 9 Various DINCD33/DINTV33 
14 01C ESSENTIAL OPERA * Decca 4338224 IF) 3 15 Various 4338222/4338221 
15 MOODS * Virgin Television VTMC5 (F) " 13 Various VTCD5WTLP5 
16 3 33 ROCK'N'ROLL LOVE SONGS ^DlNMCisiP) 
17- ia TWO ROOMS - ELTON JOHN & BERNIETAUPIN * ' 13 Various Mercury 8457494/8457492/8457491 (F) 
18- LOVE ATTHE MOVIES © Telstar STAC2545 (BMG) 15 " Various TC02545/STAR2545 
19' 3 33 THAT LOVING FEELING VOL III Dino DINMC11 (PI 
OnPRH SHUTUPANDDANCE ShulUpAndDance £.U tassl Various SUAOCOMLPOOI/SUADCOMPMCOOI 

ARl||STS A-Z 
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TOP 40 DISTRIBUTION: 
CLASSICAL ALBUMS BNDIE SINGLES' 
J § ArtiaWorch.58 CassonE/CD/LP (Distributor! 1 § Artists IWst'ibuwr! 
1 i CD:4338222/MC:4338224C(R 1""'^VETHEMALLBEHiND Creation CRE123(T, IP) 
2 NEW PAVAROTTI IN HYDE PARK cD-4363202yMC-43632M?Fa) 2 t 3 THE BOUNCER Tribal Bass TRIBE 35 (TRIBE 31 (SRD, ^ 2 THE ESSENTIAL MOZART CD-4333232/MC-4333234C(Fl 3 -M?m

C0EP Creadon CRE117(Tl{P) ^ i VIVALDITOUR SEASONS CDCDNIGE 2/MCTCNIGE 2E(E) 4 Ntw 1 ^ 0UT Suburban Base SUBBASE 8SISUBBASE 8) (SRD) 
5 4 ^IANO

/^PJ[,I
e

N
Co

ONCERTOS ^CD UOialpi 5"™ 'ArWdowts ChinaWOKITI2017 (PI C BRAHMS: VIOLIN CONCERTO EMI 0 5 Kennedy/Iennstedl/LPO CD:CONI6E3/MC:TCNI6E3(E» 6 ttb" 1 P-Lustriou^Debo^h French MOS-,MOSOO,T„SRD, J i MENDE^SSOHN/RRUCH/SCHUB^ERT^ 7495634 (E) 7 • 2«dGDTeHY--'THEGREENShTu^hdDanca.(SUAD7!,m Q HOLST: THE PLANETS DG 0 1 Karajan/BPO CD-.4000282/MC;3302019(F) 8 ..KEChYSM0NEY Oeva DVAiT) 001 (APT! Q McCARTNEY/DAVIS: LIVERPOOL ORATORIO EMI 3 8 Davis/RLPO/etc CD:CDPAUL 1/MC TCPAUL1 (E) 9 - ^HATJOUuDO.TOME|EP| CrMtionCRE,11TO(pj IQ ^ ELGAR: CELLO CONCERTO/SEA P^CTURES^^^^ TCACDC555
E
(ci 10 ' 6 Thlsugarcubcs OneLiltlolndian62TP7162TP12HPI 11 io DIVA! A SOPRANO AT THE MOVIES _ 11 ...MlMeCIENT KLF Comms KLF 99(X1 (RTM/APT, 12 , BEETHOVEN: M1SSASOLEMNIS CD 4297792/MC 4297794^) 12 i 2 mISdivfL Big Life MEGAIT! 3 (SRD) 10 HOLST, THE PLANETS Tclarc 10 " Previn/RPO CD:CD80133/MC:CS 80133 ICON) 13 1; 2 WHERE'Sp.ME. JUMPER? DivineA7HY01 (T)IRE/P) 

1 ^ u PUCCINI; MADAMA BUTTERFLY (HICHUGHTS)^ ^ Decca 14- tHOmTDOWN Moving Shadow - (SHADOW 14, (SRD, 
15 » Du PrABL^Eb^^PI^I^(foRTO/E^l^^^D:^^6529M!!4^7652TlSrMl 15 „ e CLOSE VOUR EYES praBuflionHouse.,PNTOM„Se,R 
1C ALBINONI: ADAGIO/PACHELBEL; CANON DG •0 ,s Karajan/BPO CD;4133092/MC;4133094|F) 16 - SrC0RE WILL NEVER "lobe,ban Base-,SUBBASE007„SRD, iy i4 PUCCINI: LA BOHEME (EXCERPTS) CD.4212452/MC.KCET5

D
7
e

9
cg 17- . Mm

ROOF Situation Two - (SIT 86T, (RTM/P, 1g i; ELGAR: CELLO CONCERTO CD-4l63542/MC-4l63M4li(PF) 18h=vv .RHFEBAIEP) Rising High - (RSN 16, (SRD, 
1Q MOZART; REQUIEM.ETC ASV lO « Glover/BBC Singers/elc CD:CODCA757/MC:2CDCA757(KO) ig „ 6 INSTRUMENTS OF DARKNESS ChinaWOKIT,20,2IP, 
20 « ORCHESTRA!^ CD-4308382/MC-4308384C(CFa) 20 „ v ^U^|E/ATHEAMA Reinforced - (RJVET1211, (SRD, 
21 a ESSENBAL HKjHLfGHTS- SWAN LAKE 00l/MC

R
R
oJj|0pjJ)

a
1 21— 1 ^ASHING PUMPKINS Hot-IHUn ,01 (RTM7APT, 22 „ ESSENTIAL HIGHLIGHTS: NUTCR^CKB^^^^^ 22 ,3 aW0HAT|SH0USElEPl Warp-,WAP 17,(P, 23 20 MOZA^AmAS & DUETS cd.CDC 7543292/MC-EL7543294E(E1 23 ■■ T fflo0 Mute-(12MUDA1, (RTM/P, 24 „ TCHAIKOVSKYL1812 OVERTURE,CTC^ ^ ^ Telarc 24 i-THE^-EP Absolute 2-(ABS 00,DJ, (SRD, ' 25 a VIVALDI: CONCERTOS CD SK4655&MC SuSSMI 25 „ 3 ^ITHIS^WAY SubutbanBase (SUBBASE006,(SRD, 

2g ^ BERNSTEIN; CANDIDE CD 4297342/MC 4297344?^) 26 „ a START THE PANIC Risinfl„,ah.,RsN,2„SRD, 97 VAUGHAN WILLIAMS CONCERT Arao LI * Marriner/ASMF CD:4145952/MC;K2RC696(F) 27 a™XIcGWN(EPI Rising High-(RSN U)(SRD) 
28 M CHOPIN: NOCTURNES (SELECTION) CD-4151172I(FG) 28 . tt g«KG OUT OF TIME Dead Dead Good - (GOOD 9T, (RE/P, 
29 BE MOZAR™^ CD:4117122/MC;41171D2e4C(CFa) 29 „ s WATERFALL^ Silverlone OREIZT, 35 IP, 
00 BERNSTEIN IN BERLIN: BEETHOVEN 9th DG OU » BernsteifVetc CD:4298612/MC;4298614(F) 30 aTHECOMPLCTEDOMlNATOR^^^ ^ (RSUK 4X, (RTM/P, 
01 ^ VIVALDI: FOUR SEASONS L'OiseauLyre Ol 25 HogwoocFAAM CD;4101262/MC;4101264(F| 31 25 2 KMfSmE Transglobal -(TRANOgT) (RTM/P, 09 LLOYD WEBBER: REQUIEM EMI OL " Domingo/Brightman/Maazel CO:CDC 7471462/MC:TCALW 1 (E) 32--aKWAKEUP Profile-tPROFT353„P, 33 M FAURE: REQUIEM ^ CD 4214402/MC 33- -^Le;I

0BEKLEER Full Effect - PERT ,06 (SRD) 
34 " Kafa^^Ga^^^r?eraV8PO"'^R"'"^' CD:4133222/MC:4133224l(G) 34 " 3 Th?R«lleREAK SH0W Musidisc ,055771,08936, (APT, 35new MOZART: ARIAS Ch ^ 0 h CD 35 ^ 3 COMMON STRONG BlackMarket (,2MKT2,1RTM/ 
30 K SIBELIUS; SYMPHONY No, 5/VIOUN CONCERTO^^^ ^^EMj 36— 1 grwelE^ SKY The White Label-(WHITE M,IRTM/P, 07 BEETHOVEN: SYMPHONIES 5 & 6 DG 0/ 51 Karajan/BPO CO;4139322(Fl 37- t® the™ Warriot - (WRR12020, (P, 00 RAMIREZ: MISACRIOLLA Philips <50 K CarrerasHamirez/etc C0:4209552/MC:4209554(F) 38 „ a AM 1 BIGHT? (REMIX EP| Mute IL,2MUTE 134, (RTM/P, OQ RIMSKY-KORSAKOV: SCHEHERAZADE Telarc Ojnew MacKerras/LSO CD:CO 80208 (CON) 39 3a j |ILVERFISH WITH SCRAMBLED EGGS (CRE tt8T| ^ AO NYMAN: PROSPERO'S BOOKS Decca tU 37 Michael Nyman Band CD:4252242/MC;4252244 IF) 40 -fKITY Dead Dead Good GOOD40, (RE/P, ' ©CIN. Compiled by Gallup . © CN, Compiled by ERA „om Got,up d.t. tr.m .nd.p.ndon, shops. 

distributtonmndie albums^ 
1 N[W , HITTOE DECKS VOL 1 - BATTLE.. ( Tuality Television QTV 003 IP, 
2 , , ^CREAMADELICA Creadon CRELP 076 IP, 
3 t 2 L Ph0,<Y 4ADCAD 2002 (RTM/P, 
4 > 5 ThHeEKLFHITE R00M KLF Communications JAMSLP006 (APT, 
5 Rtw t TA(.SKYj Play It Again Sam BIAS 20, (APT, 0 , „ ESSENTIAL HARDCORE Dino OINTV33 IP, 1 e „ BANDWAGONESQUE Creation CRELP 106 (P, g ,im , IMAGES , n t lualily Television QTV 002 |P) 0 N[V, , MASSjVE LUXURY OVERDOSE China WOL1024IP, 1Q , 6 LEVELLING THE WND ChinaWOL,022IP, 

COUNTRY ALBUMS 
1 NIW R0PINTHEW,ND C 'aPCD,£STU2^^1|m2162 9 , NECK AND NECK L ChetAlkins/MarkKnoofler CBS 4674354(C) 
3 NEW AT FRYMAN ^ Reprise 7599266WIWW 
4 2 JHOUGHTBOFHOMS TelstarSTAC^^^IBMG) 
5 s I^NEEDYOU Ritz RITZLC 0038 (PTB, 
g 3 FROM THE HEART Telstar STAC 2327 (BMG) TCD 2327/STAR 2327 y 4 THE LAST WALTZ R^LDOOS&R^TZLPOoS 
Q DON'T FORGET TO REMEMBER Ritz RITZLC 0043 (PTB) O 6 Dan.elO'Donnell RITZCD105/RITZLP0043 
9 7 r«RW] 
10" G0rthEBNCoEte Capitol TCEST 2136 IE) CDEST 213&EST 2136 11 , SWEET DREAMS MCA MCGC 6003 IF) ■ ■ 8 Patsy Cline DMGC 6003/MCG 6003 
1 2 8 ffci 0F M,ND MCADMCCFF3C3SMCF3M3W -j 3 16 HIGH LONESOME pme^B^s^^eeei^W) 
•|/J M m LAST OF THE TRUE BEUEVERS Roun derEg®RSE

0Uio<lP3 15 14 ONE FAIR SUMMER EVENING MCAMCF^W350 
1 C „ EAGLE WHEN SHE FLIES Columbia 4678544 (SM) "O " DoiivParton 4678542/4678541 iy 12 DIAMONDS & DREAMS 16 LOVE... Pri ism LeisureIHMC59HPL, 
18 11 Oor^Wddams RCA PK 90538 (BMG) PD90538/PL 90538 1 g 10 LOVE CAN BUILD A BRIDGE RCA PK 90531 IBMG) PD90531/PL 90531 2ft-EW TR'SHAYEARWOOD MCDMCAA0C297/2M9CARW97 
FOLK/ROOTS 
1 , SHEPHERD MOONS WEAWX^C^J 
2 2^a

TERMARK 
^ THEBESTOFTHEPOGUES PMWX430CIWJ 0 3 Poques WX 430CD/V/X 430 ^ A IF THIS IS ROCK AND ROLL 1... SOR0CDO7GRC0CK7 5 10 BABES IN THE WOOD Gre ipevineGRAPEMCOOSIP, SRAPECD 008/6RAPELP 008 6 new [AMj

ILLE NOMBREUSE Delabel MCDLB 2IPOL) y 8 THE BIG WHEEL Ch^SCCDZSc1H8R5?8M g s GRACELAND Wa, merBrothe^WX52CW) 
Q K DELIRIUM ^ 8 Capercaillie 10 7 pastpresent RCAPD7407m7M7) 

THE B< (LEYS 

ADRENALIN E.P. 
FEATUn NE\\' RECORD 1 N(;S 

LAZY DAYS • VEGAS • FEELS LIKE TOMORROW • WHIPLASHED 
RELEASED MONDAY ^MRRUARY ON 12'' & CD 
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TOP 80 DANCE SINGLES — 

THE OFFICIAL Anisic week CHART 
III Artist (bisbtrtbutort III Artist (Dilwbutor! III Mist (Dlsbibu 
i — HARDCORE HEAVEN/ 1 ESYOU AND ME EJ DJ Seduction FfrreedomTABX103(F) 

nc jmm CLUB CLASS (EP) lk4d Newton Rhythm Section NEWT 2001 (GY) gg „ 2 LOVE AGAIN ^ ^ 12BRW226 
9K ,, . FAMILY t-O McKoy RightrackRTKOYOl (JS/EM!) 9c 2 TREATY JO 8 YothuYlndi HollywoodHWD116T(S 
97 pm LUCKY FELLOW ci LaJ Snowboy feat Noel Mckoy AcidJaz2JAZID42T(RE/P| 37 25 10 N.H.S. (EP) [e2ABS001DJ SR 

o pm THE EP (BRAND NEW MIXES) £. UAl Zero B Ffrreedom TABX102 (F| 90 „ 2 CHIC MYSTIQUE Chic Warner 8rosW0083T (W) 90 2, , MOIRA JANE'S CAFE JO" " Definition Of Sound CircaYRTSO 
Q prn IT'S A FINE DAY «J briJ Opus !H PWL International PWLT215 (W) 9Q 15 , RESCUE ME (CRAZY ABOUT...) £-3 Debbie Malone Pulse812LOSE22(BMGI 9Q , TOYTOWN EP JJ Interface RisingHighRSN14(SR0 n , , OPTIMISTIC ^ Sounds Of Blackness Perspective/A&M PERT849 (Fl On ,2 3 HARDCORE WILL NEVER DIE Q-Bass Suburban BaseSUBBASE 007 (SRD) /in 2, J FEEL THIS WAY HO " M&MfealPachelWaliace Suburban BaseSUBBASE 006(SR 
c rm 1 LOVE YOUR SMILE (REMIX) J Shanice Motown TMGX1401 (F} 91 . I'M DOING FINE NOW ^ 1 ThePasadenas Columbia6577186(SMI /[1 2, .FEEL SO REAL ■ ' DreamFrequency/DebbieSharp CitybeatCBE1263(W C , 2 FAR OUT LJ Son'zOf ALoop DaSuburban Base SUBBASEOOBISRO) 99 „ , SO WHAT! RonnyJordan Antilles 12ANN14 (RIO/F) n-j pm LIFT EVERY VOICE MM Mass Order Columbia (USA) 44741 
7 p-m REMEMBER THE TIME / b±ia MichaelJackson Epic6577746(SMI 99 pm EVERYTHING & MORE OO MM If? MCA MCST 1606 (BMG) /19 „ , TWILIGHT ZONE ^J 2 Unlimited PWLContinentalPWLT211(W O , 2 MUTATIONS (EP) 0 Orbital ffrr FX 181(F) 9/1., ,, SEANCE/ATHEAMA Nebula II Reinforced RIVET 1211 (SRD) nn pm give IT UP/DECLARATION MM AirTight 02 02004(SRD 
Q m-m LIVE IN MANCHESTER (PARTS 1+2) J Ud N-Joi Deconstruclion PI45252 (BMG) 

TOP 10 

DANCE ALBUMS 

flC12 2 CRUCIFIED ^J ArmyOfLovers ChinaWOKT2017(P 
1 0 m Sm

0WN St,IdvUnderproundSTOR,3,880, AC „ , CAN YOU HANDLE IT "♦O ' DNA featuring Sharon Redd EMI12EM219(E 
DANCE NO MORE ' ' E-Lustrious/DeborahFrench MOSMOSOOITISRDI 47 [S3 wHEdOfTRAINB0W c YRT8 ( 19, „ CLOSE YOUR EYES le- Acen Production House PNT034(Self) ^g 45 2 CHIC MYSTIQUE ^ g (USA)940225 

10 5 2 HOLD IT DOWN 2 Bad Mice Moving Shadow SHADOW 14 (SRDI « -S 1 
" - 1 Title Label/LP/cassene 

/IQ , MOVIN' Marathon TenTENX395( 1/16 2 DREAM COME TRUE H1* Brand NewHeavies/N. Davenport ffrrFX180(F) cn ,, , DIXIE-NARCO EP JO Primal Scream Creation CRE117T( 
15® PM D LITY USED T0 BE A FR

(!
EN

S
D" GEET (E) 

1 2 6 EMOTIONS ' MariahCarey Columbia46885ll/4688514(SM| C1 3, 2 KEEP THE FAITH J' C Bounce Gem GEMX 004 (Import 1R rrwi RAN KAN KAN lU TitoPuente ElektraEKR143T(WI 9 pm SHUT UP AND DANCE t MM Various Shut Up And Dance SUADCOLPOOI/SUADCOMC 1:0 pm fuzzy logic (ep) Jt MM Yage Jumpin,8tPumpin'12TOT21 ( 1 7 pi-m ARE YOU READY TO FLY ! ^ WM Rozalla Pu!se812LOSE21 (BMG) 9 3 7 JUICE (OST) J Various MCA MCA 10462/MCAC10462 (BMG) 53 [S3 S0VE AT FIRST SIGHT E 6576106(SM 
10 pj-m THE JONES' lU MM The Temptations Motown TMGX 1403(F) A , 3 FINALLY 'x ■'CeCePeniston A&M 3971821/3971824 (Fl c/i ^ ,3 COMING ON STRONG (EP) J^ RhythmSection RhythmSectionRS005(Se 
19 ES Ru,h Joy MCAMCST1574 (BMG) C REAL LOVE *1 lia Lisa Stansfield Arista 212300/412300 (BMG) CC 33 7 WE GOT A LOVE THANG JJ CeCePeniston ABrM AMY 846 ( 
9n pm MASSIVE ATTACK (EP) £.11 tbaa MassiveAttack Wild Bunch WBRT4 (F) c , , KAOS THEORY O Various Telstar STAR 2662/STAC 2662 (BMG) EC 35 3 MISTADOBALINA JO Del Tha Funkee Homosapien ElektraEKR142T|W 
91 . 3 AUTOBIOGRAPHY.../THE GREEN MAN £-i ShutUpAndDance ShutUpAndDanceSUAD21 (P) 7 pm HEAVY RAGGA HIP HOP VOL 2 1 MM Various Sure Delight SDLP 5/-(JSI E7 3= , PRIDE (IN THE NAME OF LOVE) J' ClivillesStCole Columbia6677016(SM 99 psm MIG 29 £.£. bAJ MIG 29 Champion CHAMP 12292 (BMG) g 8 „ DANGEROUS ^ ^ ^ ^ SCO pm MILK OF MAGNESIA MM BamBamMusique SplishSPLISH4(RTM/ 
23,, , THE BOUNCER ^ ^ TRBEISRI Q . . OPINIONS 3 The Escofferys Atlantic (USA) 7567823012/-(Import) CO 55 21 PROMISE JJ Syndicate 305 Hi.BiasH8012llmport nfl , 2 CHEEBA (EP) ^ ProjectOne Rising High RSN16 (SRD) I n raSEAL 

II U seal ZTT ZTT9/ZTT9C (W1 RHaa ,3 MANIC MINDS Manix ReinforcedRIVET1209|SRD| 

"Wl JW 11 HARDCORE" 

THE HOUSE CREW 
TEL: 081-968 8870 

B/W "MANIAC" 
FOLLOW UP TO "KEEP THE FIRE BURNING" 

PNT035 ililpfer FINALLY OUT: - 24 FEBRUARY 



MEDIA 

EXPOSURE 
SURVEY 
COVER STAR 

Donovan's role in the musical Joseph And His Amazing Technicolour Dreamcoat has taken him to the top of MWs cover star survey for January. Interest in the show generated three 
and teen magazines including Fast Forward, Number One and Smash Hits in the four weeks to February 1. According to Mike Soutar, editor of Smash Hits, much of the press interest focused on the hand over between Donovan and his temporary replacement Phillip Schofield. "Donovan is not getting coverage on the basis of a successful chart career," he says. Nicky Smith, editor of Fast Forward, agrees, adding that Donovan's decision to tread the boards has broadened his appeal. "Before Joseph the majority of his fans were eight and nine-year-olds, but now whether you're eight or 80 you'll probably like him". 
MONTHLY RUN-DOWN 
1 Jason Donovan PR: Lee Leschasin and Peter Thompson 2 Marky Mark PR: Shane O'Neill 3 Kylie Minogue PR: Sue Foster 4 New Kids On The Block PR: Graeme Hill 5 Duranduran PR: Murray Chalmers 6 Primal Scream PR: Laurence Verfaillie 7 George Michael PR: Connie Filippello 8 Kingmaker PR: Sallie Johnson =9 LFO PR: Fran Hilbert =9 James PR; Philip Hall =9 The Jesus & Mary Chain PR; Mick Houghton Source: Media Shadowfax 

BBC banks on rejig 

for classical test 
Classical music has already proved it can attract high TV ratings. The genre scored consistent- ly well during the competitive Christmas period, and last year television coverage boost- ed sales of Decca's Essential Pavarotti albums and EMI's Liverpool Oratorio. Now the BBC is seeking to maintain the impetus with a pop-style revamp of its Young Musician Of The Year. Over the past 16 years the contest has been a sedate af- fair. The competitive element is played down to avoid sub- jecting youngsters 

lelight into the obscur- ity of music college. Many young players have since flourished into solid pro- fessionals, but clarinettist Emma Johnson, who won in 1984 at the age of 17, was one of the few who went direct from the TV studio to the re- cording studio, for ASV. The 1992 competition will be a clear break with tradi- tion. It is the first BBC pro- gramme to attract sponsorship — £1.3m from Lloyds Bank over five years — and al- though the Corporation's char- ter dictates the money go into general funds rather than di- rect to the programme, it will make a visible impact on this 
Executive producer Roy Tip- ping says even without the sponsorship the programme needed a new look: "Our main problem has been that our audience is predominantly in the 34-60 and 60-plus age groups," he says. Michael Grade's decision as controller of BBC1 to clear his early evening slot for Neigh- bours and offload the contest on to BBC2 also affected view- 

Going pop; presenter Henry and two Young Musician 
ing figures dramatically. "We used to get an audience of 6m for the final on BBC1," Tipping says, "but that drop- ped to about 1.5m on BBC2. "We have made the pro- gramme more glitzy because we felt it was necessary, not because of Lloyds." The bank has boosted the to- tal prize pot to £32,000, and the overall winner will receive a travelling scholarship. Lloyds' money has paid for a new composers' competition, too, which will be broadcast as an interval feature during the concerto final on April 11. And the bank will fund a high-pro- file publicity. Series producer Pippa Dyson denies the result will be a clone of Top Of The Pops, but says many of the technical crew have worked on pop and 

"We are trying to get an up- to-date feel without detracting from the fact that this is a seri- ous music competition," she says. There will be a new stu- dio set and wardrobes of clothes are available to con- 

testants. And the three front-of-cam- era presenters will be a break from the academics and elder- ly establishment figures of the previous seven competitions. Gillian Moore, education or- ganiser for the London Sinfo- nietta contemporary music band, Andrew Shulman, cel- list in the ground-breaking Britten Quartet, whose heavy metal-style cover for its first EMI album caused a stir, and Flying Picket Mike Henry, also an opera singer and clas- sically-trained composer and 
elitist programme, but at the 
tract from the musicianship of our competitors," says Dyson. The competition broadcasts, which begin with a series of five masterclasses from Febru- ary 24, then the contest proper from April 2 going out betwen 7-7.30pra, will set the ultimate television test for classical mu- sic: pitting it against early evening soaps in the battle for viewers. Phil Sommerich 

MONDAY FEBRUARY 17 The Mix featuring PJ 

I Midway Still, ITV; 4.30-5.30am (regions 
TUESDAY FEBRUARY 18 The Isley Brothers: An Q'" Appreciation By E2C1 pau] Gambaccini, Radio One: 9-10pm Return To The Dome | p] featuring The * ' 1 Inspiral Carpets, Miranda Sex Garden and Ruby Turner, Channel Four; 12.15-lam 
THURSDAY FEBRUARY 20 Top Of The Pops, BBC1: [—7-7.30pm 
FRIDAY FEBRUARY 21 Hangar 17 featuring O Bedazzled and The Urban Warrior, BBC1:4.30-4.55pm Wogan featuring Robert O Palmer, BBC1: 7-7.35pra The Hit Man And Her, ITV: 0 3.45-4.45am (regions vary) 
SATURDAY FEBRUARY 22 The ITV Chart Show, 
a 11.30am-12.30pm Classic Albums; Tears For 

SUNDAY FEBRUARY 23 Wired For Sound — The rv"'! Cliff Richard Story, tSK3 the first of a six-part documentary, Radio Two; 11.02am-12pm Cue The Music featuring O David Essex, ITV: 1.05-2.05am (regions vary) 

OUT NOW 
The brand new, fully updated UK Music Industry address book. Over 8,000 entries covering record companies, music publishers, distribution, media, pressing, reconding studios, promoters, venues, lawyers, merchandisers, booking agents... in fact everyone in the business of music. 
This essential reference book includes names, 
addresses, phone and fax numbers and key 
personnel conveniently organised for ease of 
use. 

Only £28 + £2 for postage and packing 
(+E7 p & p overseas) 

Music Week Directory 92, CPL, 120-126 Lavender Avenue, Mitcham, Surrey CR4 3HP Telephone: 081 640 8142 Fax: 081 648 4873 

I enclose a cheque for £  for copies made payable to Music Week Directory. 
To pay by credit card enter details below: 
My card numberis  □ Access/Mastercard □ Visa □ American Express □ Diners Club 
Dale card expires  
Signature   
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PSYCHEDELIC FURS THE CLLECTION CCSCD/MC 308 DP. CD £4.86 MC £3.64 4%/5 REVIEW IN ROCK POWER 

JIMI HENDRIX THE JIMI HENDRIX CONCERTS CCSCD/MC 235 DP. CD £4.86 MC £3.64 

m 

fc 

Gladys Knight & the Pips Imagination /1 Feel a Song 

GLADYS KNIGHT & THE PIPS IMAGINATION/I FEEL A SONG NEXCD 192 DP. £6.10 

fel 
p m IF HABE SlHOUSg \\ " 

URIAH KEEP RARITIES FROM THE BRONZE AGE NEXCD 184 DP. £6.10 

ORDER NOW FROM BMG TELESALES 
ON 021 500 5678 

MUSIC WEEK 22 FEBRUARY 1992 



REISSUES 

Another opportunity 

for yesterday's gold 
The reissues specialists have discovered a new niche; giving the public what 

they haven t got previously unreleased gems. Phil Hardy reports 
A clear development has emerged in the reissues market — material which was never actually issued in the first place. Bob Dylan's The Bootleg Series, Vol 1-3 was released in 1991 to great critical and commercial success and demonstrated how previously unreleased material is playing an increasingly important part in catalogue exploitation. The reason for this lies in the central fact of the back catalogue market: it deals in material marketed to people who, mostly, already own it. The genesis of demand for unissued material is pretty simple. Originally jazz, and then blues, enthusiasts sought unissued tracks of their heroes, those tracks which filled in B and C in the voyage of A to D. At first such tracks were the bonus material that made it necessary for someone who had everything already released by Lester Young or Muddy Waters to simply buy another album by them. But as the years have passed and more sophisticated researchers have found their way to the vaults and more detailed commentaries have been pubhshed about the giants of popular music, more unissued material, including a far wider range of artists, has become available. An example of this is Ace which in recent months has launched a series of previously unissued Stax masters that reached its climax earlier this month with a collection of 22 previously unknown performances by Otis Redding, It's Just Not Sentimental. Ace's director Roger Armstrong has no truck with those who claim that unreleased material should remain so. "When Otis died, Atlantic had 10 days to choose three albums worth of material to release," he says. "Then they were looking for bits. They would never have chosen him singing a version of The Drifters' There Goes My Baby. What they chose not to issue wasn't necessarily bad, it just didn't make sense then. • "Now it is of real interest to us. The unissued recordings help fill out the story of Otis's development," The case of William Bell, another Stax artist, is even stronger. When he recorded Quitting Time, Stax wouldn't 

Old Gold from box 
release it because it was too bluesy: it wanted to make him a pop, or at least soul, star. Now, considering the songs he wrote and the way things turned out for Bell, Quitting Time makes 

Roger Dopson, director of new reissnesspcialist RPM makes the same point: "If you want to argue about how good Joe Meek was, you need to hear the unissued material, I Hear A New World (Meek's previously unavailable concept album about the sounds of outer space) was central to what he was about, if only as the idea behind Telstar. Now it's out there." Dopson had to piece together the Meek album, just as Roger Armstrong had to listen to endless tapes to find his material, but some unissued material is known about: radio and concert recordings, for example. Clive Selwood of Strange Fruit has to grit his teeth before he accepts that his Peel Sessions fit into the back catalogue category. It is new material he argues, and moreover, considering Peel's taste which glorifies the odd and eccentric as opposed to the considered, it catches people from Tim Buckley, via Syd Barrett to Queen at their spontaneous best. Fans, be they collectors or fanatics, want it. He's right, although the sessions never sell as well as new product by the artist. In Selwood's words, "it preserves the music". Product manager Jo Murphy of Windsong, which has the rights to Radio 

bus, from Peel Sessions to classics 
One's In Concert series and promises to deliver four CDs per month over the next five years, 

What they also agree on is that box sets is where they want to be, and soon will be. The advantage of box sets, is that more can be done with the material, making it attractive to both the collector and the general buyer. Thus Selwood is currently starting up label sessions. First out'will be Too Pure and Amphetamine/Reptile compilations. Even Steve Bunyan acquisition manager of Music Club, which, by virtue of its budget price policy and its dependence on licensing-in material must aim for a more mainstream market, is concerned to "get into box sets". "At the moment we've developed a lot of credibility with our carefully compiled CDs. Box sets come next naturally and, of course, we're looking," he says. However, Beechwood Music licensing manager Ian Dewhurst is not convinced by box sets. His speciality is hard to find mixes of club classics and fuelled by his product knowledge, he has had large (by reissue standards) sales of his Maslercuts series, reaching 25,000 units with Jazz Funk 1 in the UK alone. "Ultimately Master Cuts caters for a highly discerning niche market which is continually expanding and demanding higher quality track listings, sleeve notes and overall packaging," says Dewhurst. "Back catalogue 

sales are currently as strong as for our new product," Bob Fisher, managing director of Sequel, a company that has access to owned repertoire and has done sets with licensed repertoire (Buddy Rich) is sure that sets will grow in importance. But, he points out: "The majors, are spending a lot on remastering and research. It may be the costs are climbing higher than the reward. I'm small, and when necessary, I spend money, 6ut not as much as the majors." Whatever the presentation, be it box sets or CD collections, the 
gold in the archives if you dig deep enough. 

■n of 

A good example 
constructed box set is Sequel's 30 years c" celebn The Searchers. As well as all the hits and more, the 84-track three CD 
material and some live BBC recordings. The huge booklet will 
the only original group member, John McNally. 

At Abbey Road Studios we have recently installed a full real-time CEDAR system for computer enhancement and remastering of archive material. This means that we can now offer both state-of-the-art SONIC 
SOLUTIONS and CEDAR systems, to give our clients the choice of using the best system for a particular programme. 
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REISSUES >< 

Hits on the rebound 
A guide to some of this spring's key reissues. By Phil Hardy 
Ace Lonnie Mack; Fraternity, material from the Memphis man; Radio Gold, a hits compilation in the style of Capitol Gold: Ritchie Valens: The Chiswick Story. ~ 

Mike Nesmith, a Best Of of the early solo recordings of the former Monkee; Roy Harper: Flat Baroque And Berserk. 

st of the 

Family - ' label geared to collectors 112 CD set devoted to Lefty Frizzell; a six CD set from  ^   Louis Jordan (the complete Decca Benny Carter set and a double 

Kottke (My Feet Are Smiling) 
BMG As well as putting 01 existing Presley reissues on cassette, BMG is also releasing material by Marilyn Monroe, Perry Como, The Monkees, Styx and Michael Bolton ' 
Charly Be Bop In Britain is a welcome four-CD set featuring the work of such early British Be-Boppers as Vic Feldman, Ronnie Scott and Johnny Dankworth. Other jazz offerings include a tl 

TOP 10 BACK CATALOGUE ALBUMS CHART 1991 
1 GREATEST HITS 2 BAT OUT OF HELL 3 GREASE (OST) 4 DARK SIDE OF THE MOON 5 THE DOORS 6 SGT PEPPER S LONELY HEARTS CLUB BAND 7 THE WALL 8 FOUR SYMBOLS 9 LA WOMAN 10 FACE VALUE 

Pink Floyd 
The Doors Phil Collins 

EMI 
-dings) and a similar set from Jimmie Rodgers as well as single CDs devoted to the Kalin Twins, the German recordings ol PauP"- Anka and the French, Italian and compilati " recordings of Brenda 

King Oliver CD. From Chess omes a Muddy Waters box; ind budget blues on I ' of single 

Original albums from The Nitty Gritty Dirt Band (Stars & Stripes Forever); Edgar Broughtori (Sing Sherbert); a Lowell George Brother Sing), the Tubes and Leo and a pub rock compilation. 

Demon Four CD Stiff box set; a live album from Tim Buckley (At The Troubodour); Big Star (third Alex Chilton (Flies On 

Live albums from The Buzzcocks, Stranglers and Deep Purple; the never-before released soundtrack int, from from the classic rock'n'roll film, The Girl Can't Help It; more from Apple, including Mary Hopkin, Doris Troy and Badfinger; and another French popular song offering (A Table In Montmartre). 
Music Club The Sensational Seventies, bubblegum hits; The Folk Heritage II; The Synthesizer 

Q. WHEW IS A REISSUE WOT A REISSUE? 
A. WHEW IT COWTA1WS PREVIOUSLY UWRELEASED MATERIAL 

SSIDNS SERIES takes a closer look at the history of Stax, the greatest of the southern soul 
labels of the 60's. The following CD's (made up of previously unreleased material) are currently available: 

THE WEW ALBUM FROM 
OTIS REDDING 
'It's Not Just Sentimental' 
CD - CDSXD 041 • LP - SXD 041 • NIC - SXDC 041 

by Ace Records Ltd, AB-SO Steele Road, London IMW10 7AS. Distributed by PINNACLE. Tele Sales 0689 873144 

Age director 
Armstrong gives a good example of how unissued material can tell a story on CD: "On the Ritchie Valens Sessions 
I've devoted 10 
showing how La Bamba was put together. I've even managed to solve the mystery of the ghost voice that comes in after the first instrumental break. For real fans and historians that's fascinating. We 
have put it out on vinyl, there would hav< 

Album, and hits outings from Tom Jones and Engelbert Humperdinck. 
See For Miles The Mamas And Papas, in SFM's long running EP collection series, and Ready Steady Win, the Sixties talent competition winners and a collector's rarity. 
Sequel The Ultimate Poo Wop Collection which includes the much sought after Stormy Weather by the Five Sharps; a CounTBasie fHree CD set, a double CD from Petula Clark, Roulette Rock'n'Roll. and Colpix rarities from the Ronettes. 
Sony Greatest hits from Willie Nelson, Lynn Anderson; George Jones duets album, My Special Guest; a trio of offerings from Aerosmith (Aerosmith, Night In The Ruts, Get Your Wings) and, finally, The Legacy series that has been successful in the States. 
Windsong A trio of guitar heroes captured by BBC's In Concert featuring John Martyn, Robin Trower and Steve Hillage, Richard & Linda Thompson set and albums from Vinegar Joe and Third Ear Band. 
Pickwick Compilations of Tom Jones, Curiosity Killed The Cat, Earth Wind And Fire, The Jacksons, Chicago, Blue Oyster Cult, Judas Priest and Gladys Knight; been a 10 minute Favourite Songs From The track — nearly a Disney Movies: Vols 1-3 and two quarter of the biggies, the Snow White album's playing soundtrack and Placido Domingo time." (Live In Miami). 
RPM Unissued Ian Gillan solo material from 1972/4; The Mandala Band, a Barclay James Harvest offshoot (The Eye Of Wendor) and more unreleased Joe Meek material. 
Strange Fruit Babes In Toyland and a Fall 16 track CD. H 
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ACCESSORIES 

The "compact" qualities of CDs may be of considerable appeal to consumers, but they are proving less beneficial to the music accessories industry. The problem is that the public does not perceive an obvious need for storage units to house their music purchases. "If you ask most people how many CDs they've got, they won't know," explains Nick Alsbury, consumer products manager of Lift (UK), which markets CD storage systems. 'Then they'll go home and find they've got 50." Wendy Baines, product manager for WH Smith music departments, says: "They stack CDs fairly readily until they've got in excess of 20. Most people's collections are still quite limited, so they don't desperately need 
CD buyers are also convinced that their discs are indestructible and immortal, which limits their demand for CD care products. 'The PR surrounding CDs and their relatively durable aspects has been too strong," Baines suggests. "People don't realise they should clean them, that they scratch, and need protecting." CD cleaning fluids, pads and wipes are developing consumer awareness, but Baines believes their growth is not matched by the parallel decline in vinyl care products. Home storage systems are certainly the main growth area in the accessory market, particularly those that accommodate cassettes and videos as well as CDs. Lift's best-selling unit, the plastic Discit (rrp £7.99), holds 18 CDs and is popular with teenagers who are just starting to collect music. There is a similarly designed Casskit, holding 28 cassettes, and Vidkit, storing 22 videotapes, all of which click together to form one large storage rack that the consumer can extend with time. The Virgin chain has recently introduced its own brand of pine Storage racks for cassettes (£9.99 holds 60) and CDs (£12.99 holds 42), alongside premium priced equivalents from the US. "We've always done our own brand of accessories," explains Virgin Retail's non-music product controller, Sian Ellis-Thomas, but we only went into storage 

LITTLE 

EXTRAS m 

The 

While the durability 
of CDs is hindering 

sales of care 
products, retailers 

are reaping the 
rewards of those 

other money- 
spinning little 
extras, says 

Grant Goddard 

year ago. They 

very easy to be losing as much 

Ellis-Thomas, 

financially rewarding for retailers because of its potential for high mark-ups. "These goods have much better margins than music products," says Ellis-Thomas. "It takes the overall margin for the shop up a couple of per cent, which is really important because of the bad margins on music products." WH Smith's Baines puts it more bluntly: "I'd say that you can get a better mark-up on most products than you can on records and CDs." Both Virgin and WH Smith have display areas in their outlets, where customers can browse and self-select their accessory purchases. The extent of choice depends upon the size of a particular branch, but for other retailers, floor space is at a greater premium. 
Neil Boote, marketing manager of Our Price, "and, to a lesser extent, a shrinkage issue. We have to think about that harder than a retailer with a security system." Our Price stocks a very limited number of accessories, including TDK tapes, some cleaning products, and CD/cassette cases. With the exception of its few large stores, these are displayed behind the counter and promoted with a poster. "Because the greatest number of our stores are still on the small side, at around 2,000 square feet," 

says Boote, "we've always concentrated on getting the music and video products out on display. 
service to customers, rather than something we promote aggressively." Wembley-based Musonic (UK) is a major supplier of all audio accessories, predominantly to independent retailers. Director Stephen Blank agrees that his biggest problem is convincing shop owners to allocate sufficient display area. He says: "Unfortunately, with a lot of dealers, they stock an accessory, then push it to one side until someone walks in and says 'Have you got...?"' Musonic had a particularly busy Christmas period, manufacturing its own replacement diamond and sapphire styluses to satisfy a sudden surge in consumer demand. "A lot of old record players were coming out of storage," recalls Blank. "People were digging out styluses that were 15, 20 and 25 years old. Our machines were going hell for leather. We'd never known anything like it." Christmas is easily the busiest period for accessory sales, and many stores take in extra stock for this seasonal boom. "Over Christmas, in the larger Our Price stores, we did sell CD and cassette storage cases very successfully," says Boote. "We recognise the need to be flexible with stock at Christmas, particularly for accessories — it's a great impulse buy." e> 
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im 
DiMiom 
STYLUS 
CO LTD 

THE MUSIC RETAILER'S 
FRIEND FOR OVER 40 YEARS 

Suppliers of the "Videoplus" Audio/Vldeo/IV Scarf Leads Masterplus Brackets & Stands for Hi-Fi Speakers Microphones & Speakers Full range Camcorder accessories TV/Audio Furniture & Storage for CD/RecordA/ideo Care products for CD/RecordA/ideo & Cassettes Audio/Video blank tape Head phones 
and of course still the most comprehensive range of Replacement Styli 
Superb 24 hour delivery — technical advice 
Phone 0492 860880 or 
Free Fax 0890 220681 
The Diamond Stylus Co Ltd Diamond House Council Street West Llandudno LL30 1 ED 
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ACCESSORIES 
"Accessories tend to be either 
purchases or distress purchases," says Wendy Baines, product manager, WH Smith music departments. "Either the person is in the store and they think 'Oh, I might as well buy a CD cleaning cloth now I've got a decent collection of CDs.' Or their tape deck has just ground to a halt and they think 'Oh well, I'd better clean the heads perhaps.'" 

This experiment has encouraged him to re-evaluate Our Price's policy on accessory stock, particularly for its larger stores. "Certainly, in a lot of the new stores, it would make no sense to put your blank tapes behind the counter and stick a poster on the wall," he says. As Our Price has demonstrated, the blank audio tape market is financially worthwhile for even the smallest stores. More than 88m blank cassettes with a retail value of around £90m were sold last year in the UK. Brand leader TDK takes 40% of the market, and its audio brand manager Susan Edwards says shops no longer have to be persuaded to stock tapes. "Retailers can probably get greater profit margins from tapes than from any other product in their stores," she says. To maintain its dominant position, TDK runs national promotions and specific offers in individual stores to develop brand loyalty. "Over Christmas, we had a combination offer where people got a free £5 CD voucher with proof of purchase," explains Edwards. "Their names were automatically put into a prize draw to win a Renault Clio." TDK is currently putting its promotional weight behind the "AR" cassette from the cheaper end of its range. 

Home storage: key growth area 
"It's had excellent reviews and been voted What Hi-Fi's best blank tape because of performance and price," says Edwards. "Our sales force support store managers with a range of point-of-sale material, stickers on the packs, and an open/close sticker for their door — all designed to raise awareness." TDK's strategy seems to pay off with independent music shops such as Sellanby in South Harrow. "We only keep TDK blank tapes," says sales assistant Cathy Downs. "We have started to stock AR100 and SA100 cassettes, which are selling well. Customers want the extra length (over C90s) for taping CDs." TDK is one of several tape brands stocked by WH Smith. 90% of the chain's stock of 70 accessory lines are own-brand, and although Smiths has experimented with its own audio tape, it proved unsuccessful. "People are strangely brand-aware in this area," says buyer Wendy Baines. 

Virgin is shifting the emphasis more towards own-brands, and has already applied its own distinctive packaging to headphones, which it stocks alongside Sony and AM Kemi product. Long-established Danish company AM supplies all Virgin's own-brand cleaning products, and also sells its own range of audio, video, CD and record accessories through distributors Masterpiece MBC and the Diamond Stylus Company. "The item that has really taken off is the CD Tissue," says Harry Kidby, sole representative for AM in the UK. "We gave 45,000 of them away on the cover of Hi-Fi Choice last November." The disposable CD Tissue can clean four to five CDs and comes in flip-top packets (10-pack for £4.49) that tear open. Other AM best sellers include soft storage bags for portable CD players and Walkmans, and CD Protection Rings (10-pack for £6.49). "CD Protection Rings are very thin plastic rings that go round the edge of the CD," explains Kidby. 'Then you can pick it up easily without any damage, put it down on top of other CDs and it doesn't scratch, and it's supposed to improve the playing quality." HW International distributes Shure cartridges and the Koss range of headphones, which retail from £10.95 upwards. "The mark-up is as good as 

Store Blank tape (No of brands) 
ANDY'S H 1 
HMV WE 4 
MENZIES m 5 
OUR PRICE WE 1 
SAM GOODY WE: 3 
TOWER 113 4 
VIRGIN WE 4 
WH SMITH WE 6 
W00LW0RTH WE 8 

Mosl stocked brands: Sony, P, 
Most storjkod brands. Sony, U 
Virgin carries 2,000 games; Mi 

For the best 

sound around 

The AM cleaning programme consists of a wide 
range of specially designed products for the care 
and cleaning of; Compact Discs, Audio and Video 
equipment, Records etc. 
All products are 'user friendly' with eye catching 
graphics for customer awareness. 
It is the experience of many Hi-Fi and video dea- 
lers, all over Europe that the high quality cleaning 
accessories available from AM Denmark have 
become volume sellers, giving the clearest picture 
and the best sound around  

Denmark Cleaning products for audio- and video equipment. 
For further details please contact Harry Kidby at AM's U.K. office 

Tel: 0205 724546. Fax: 0205 724547. 
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1 
[who stocks what 

'ifphones Systems Styluses Personal Stereos Computer % Floorspace 
0 if 5% 

h 
tm?" M s Small stores 5-10% Large stores 20% 

ip W ® m 5% 

o w if 
ifi w 15% 
irT w if 5% 

1L 
w m 20% 

Q w M M (exc. computer games) 
O w ® M 14.66% of 

Mos' slockei 1 brands; Sony, Ross, Path, Aiwa. 

shops will get on records," says sales manager Alf Allenstein. "There's probably a lot less hassle selling accessories, and you get very little product returned." HWI launched a very successful promotion campaign with Tower Records last year. Joint advertising in Q and Vox offered consumers £1 off any Koss headphones, plus a discount i 

"There are still millions of turntables in use in the UK which 

retailers who stock them and headphones, plus a discount on provide a any Tower tape, CD or LP. At the recently opened Sam back-up service ^ ^AHenstein b^ie^ that in the ^ ^dyshop^in Watford, many of will be good as 

SSy. 

"We're quite lucky," says Cath Downs ofthe Sellanby shop's 

Which Headphones offer 

a Lifetime Guarantee? 

Lifetime 
Warranty 

PLUS... 
I FREE Demonstration Models 
I FREE Display stands 
I Largest Range of Models 
I Good Margins 
I National Advertising 

aGAIH 

4? 

\ Name_ 
Address- 

It could only be 111 If^B) SS 
The Originators of the Stereo Headphone 

For further information send off the coupon or contact us at HW International, 3-5 Eden Grove, London N7 8EQ. Fax: 071-609 0295. Ifel: 071-607 2717 
Please send me full details on the Koss Dealer Package 

  Company  
-Tfel:_ 
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CLASSIFIED 

APPOINTMENTS 
INDEPENDENT LABEL 
OFFICE JUNIOR 

ADVERTISE 
IN THIS 

SPACE CALL 
SAUL ON 

7 6 036 6 
EXT 5467 

West London 

MUSIC BUYER 
To add commercial flair to specialist knowledge 
c.£27,500 + car 
Entertainment UK has earned its pre-eminent position in its sector by making it simple and profitable for retailers and the entertainment industry to do business together, earning a reputation for relentless i to detail and genuine understanding of customer needs. The buying function is key to this s: it is, necessarily, highly commercial, but it also has a demonstrable depth of knowledge of both product and industry. We are looking for a Buyer, with an obvious passion for music and the ability to translate this passion into commercial success, to join this small, dedicated team. In effect, the appointee will be an Account Manager for a group of suppliers, responsible for sourcing catalogue, negotiating volume, price and availability, ensuring appropriate levels of stock in retail outlets, and monitoring and reacting to sales and profit performance. The scale of operation is large-over two thousand customers, four and a half thousand titles over several different fonnats. Mistakes in such an environment can be expensive - and difficult to hide! Ideal candidates, from the music industry, from retail buying or from fmcg marketing, will welcome such a challenge; they will all have a real interest in music, which will be combined with the energy, enthusiasm and ability to make things happen. Please send full career details, quoting reference WE 2022M, tojudy Brasicr, Ward Executive Limited, Academy House, 26-28 Sackville Street, London W1X2QL. Tel; 071 -439 4581, 
WARD EXECUTIVE 

ASSISTANT MANAGERS AND EXPERIENCED SALES STAFF 

liusicweek 
CLASSIFIED 

ADVERTISING RATES 
APPOINTMENTS: £20 per single col centimetre BUSINESS TO BUSINESS: £12 per single col 
NOTICE BOARD: £10 per single col 

All prices exclusive ol VAT 

Tel: 071-620 3636 Fax: 071-401 8038 

MCA Music Limited require a 
COPYRIGHT IVlAiSSAGER 
Experience on computerised Copyright/Royalty systems (preferably Counterpoint) essential. 
Salary negotiable. 
Please apply in writing only, enclosing full CV, to: Mark Fiori, Business Affairs Manager MCA Music Ltd, Elsinore House 77 Fulham Palace Road, London W6 8JA Please mark your envelope "Private and Confidential" —a . 
NO AGENCIES 

Benedicts 
ENTERTAINMENT LAW SOLICITORS 

We are looking for a bright and ambitious young solicitor with one to three years good music law experience to join our fast expanding entertainment practice in West London. 
Salary according to age and experience. 

Apply v ith CV to: icdicts, 21 Jordan Plac SW6 1BE 

P 

SSP Specialist Recruitment Consiiltants 
MUSIC * MEDIA * FILM * TV Administrative, Secretarial, Accountancy Copyright, Royalties For experienced staff — Temporary or Permanent Contact Gcraldine Walpole 

Hanover House, 73/74 High Holborn, London WC1V 6LS Telephone: 071-831 8936 Fax; 071-430 1435 

SamGcodr/ 
Sam Goody, part of the USA's largest music retailer, has immediate opportunities for 

EXPERIENCED STORE MANAGEMENT 
FULLTIME, PART TIME AND 
TEMPORARY SALES STAFF for our two new store openings in the Royals Shopping Centre, Tunbridge Wells and in the Peacocks Shopping Centre, Working. Age 18+. You must possess retail experience, although not necessarily in music. We offer a competitive salary and outstanding opportunities for advancement for ambitious people. 

32 

below or phone 071 384 2106 I 
TMG UK UNLIMITED, Units 3 & 5 Quayside Lodge, Sands Wharf, Townmead Road, London SW6 2SY 
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BUSINESS TO BUSIN ESS 

FEIAM INDEPENDENT RECORD C0IV1PANV OFFERS SPARE OFFICE SPACE C30p.w. per desking. All 
PHONE GEORGE 
FOE* SALE 20 Norank IP Browsers £50 each 4 Cassette Units (wall) 4 CD-Units (revolving) Ring 071-444-1081/ 071-437-3535 

BSEWASm 
CASH AVAILABLE 

rl B aiiij itj r&BKHI;[ a 'feaiilalllfflg 

^tjcJrejSjCi^ujCL^tdi. 
NETWORK HOUSE, 29-39 STIRLING ROAD, LONDi UK-SALES; 081-992 7732. INTERNATIONAL SALES; ( BUYING: 081-993 4278. FAX 081-993 8276. TELEX 291 

« 
ON W3 8DJ| )81-992 0098. 908 ARAB G. 

CHEAPO CHEAPO RECORDS LTD 53 Rupert Slreel, London W1 

BOX NUMBER 
REPLIES 

MUSIC WEEK LUDGATITHOUSE 

FOR SALE 
CHAIN OF THREE 
RECORD SHOPS MIDLANDS AREA 

£75,000 plus sav Box No. 9011 

NOTICE BOAR 

CAMERON VEGAS 
THE ROCK SHOWCASE 

Friday, 21st February 1992 
Terminal 24 Studios 29A Amelia Street, London SE17 

Performances at 2 and 4 pm 
For further information contact WS Management Ltd 0895 - 633664 

ATTENTION SALES DIRECTORS! 

MreuUtmg up is Inmrd fi® ^ 

POSTING RECORDS? 

id 
M 5J S 0 C 
SYSTEMS 

MODULAR SHOPFITTING 

ESTABLISHED ARTIST MANAGER 
Successful and proven track record with strong roster of acts seeks financial backing/partner to develop exciting new projects in the UK and USA 

itusicweek 
Miinjiiijiiuitn 

aZ 5199 

The business magazine for the music industry SAVE OVER £25 ON THE COVER PRICE over a year by subscribing today and get a FREE MUSIC WEEK DIRECTORY WORTH £28 (out next January) a total saving of over £50 

/ wish to subscribe to Music V 
PunbiicaUonsqUe ^ £ To pay by credit card enter de My card number is □ Access (Masterca 

□ Sleeve/Label Printert □ Recording Sludio/Pro MUSIC WEEK SUBSCRIPTIONS. POSITION— 
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• COMPACT DISC INCLUDES 12 PAGE 2,000 . 
WORD STORY & UNPUBLISHED 

COLOUR PHOTOS. 
• COLOURED VINYL - STRICTLY LIMITED 

INDIVIDUALLY NUMBERED EDITION - GATEFOLD DOUBLE ALBUM - CONTAINS PREVIOUSLY UNPUBLISHED PHOTOS AND STORY. 
» CASSETTE CONTAINS 14 PAGE ILLUSTRATED MM BIOGRAPHY. 

CAMPAIGN INCLUDES • CONSUMER ADS 
* RADIO PROMOTIONS • IN STORE DISPLAYS 

CD: SPEAK CD 101 
VINYL: SPEAK DLP 101 

CASS: SPEAK MC 101 
j [i »j J ; roi^ 

DISTRIBUTED BY 
RTM / PINNACLE 
081 802 1155 

% ^ 

DOOLEY'S DIARY 

34 

Tory backbencher Simon Coombs and education secretary Kenneth Clarke get IQ Records artiste Sonia proved she's their final free drink from the BRI before the election. Promoter and Nordoff game for a laugh with not one but two Bobbins fund-raiser Andrew Miller (right) beats a retreat as John Deacon reveals songs on the karaoke machine. This glass between two. one's called I'm So Excited. 
At the Brits: Education secretary 
Kenneth Clarke, a star guest on the 
BPI's top table, apparently believed 
Obie's fetching headgear was a 
tribute to his Nottingham 
constituency rather than to the 
success of Bryan Adams . . . Brits 
organiser Andy King had wife Jane 
hold off a planned caesarean birth 
until Friday after the Brits . . . Lisa 
Anderson was padding around the 
BPI in her favourite old battered 
Reeboks on Thursday so worn out 
were her feet after the night before 

. . . Circa hired a ninth floor suite for 
its own private reception and at one 
stage boasted a star-studded line-up 
which included all of REM, Massive 

an Dewar Attack, KLF, Maxi Priest, Billy mejuring Bragg, Tim Booth, Julia Fordham 
and Neneh Cherry. But when Ray 
Cooper staggered back there to sleep 
at 5.30am, the celebrations had taken 
their toll. "It looked just like Beirut," 
he said . . . The rumour mill at the 
Brits party focused on: BMG and 
Virgin; the currently hot Jeremy 
Marsh (he is not moving); the size of 
Paul Conroy's legal bill: Siren 
founder Dave Betteridge's new label 
through MCA and the identity of 
Peter Robinson's first signing to 
Dome. How about Lulu? . . . 
Chrysalis/Virgin head Conroy — 
officially with the Bramley Road 
crew — coped with his schizophrenia 
by skipping from table to table. 
Things got the better of him by the 
end of the evening however, 
apparently scrabbling around on the 
Royal Lancaster carpet looking for 
his bus fare before near neighbour 
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AT THE BRITS 

and Go! Discs founder Andy 
MacDonald escorted him home . . . 
Anyone surprised that Simply Red 
missed out on an award of their own 
is in good company — they were too 
.. . Chrysalis promotions director 
Judd Lander was red-faced after 
pinching the bum of bemused MW 
reporter Martin Talbot. "Oh sorry," 
he explained. "I thought you were 
Kenny Thomas." . . . Dedicated 
Records general manager Karen 
Brown blushed modestly when REM 
singer Michael Stipe complemented her on her hairstyle . . . 
Definitely not at the Brits were 
Pete "I'm having a curry instead" 
Waterman, Martin Mills ("I'm going 
to the Powerhaus") and London 
Records, who decamped to the Globe 
Cafe in Ladbroke Grove for their own 
party . . . Contrary to last week's 
front page story, the company behind 

"T ACT NOW 

Is Ihe ad lor Hitachi (left) an example of the art of product placement reaching the record business or are Ihe chaps from Army Of Lovers ,1'ight) having to moonlight these days? Well, the camcorder should 

Plugger Nigel Sweeney concedes he doesn't normally go to promo shoots. Nor do Circa joint MDs Ray Cooper and Ashley Newton. Nor even does MW editor Steve Redmond, Especially not on a Sun- day. But oddly enough all four dragged themselves down to the Raymond Revue Bar last Sunday for the shoot of the new Massive Attack promo for Be Thankful. Their conscientiousness of course had nothing to do with the fad that the promo features a stripper. 
the Tina Turner direct sales 
campaign was not Capitol 
Parlophone, rather the radically and 
recently renamed Parlophone 
Capitol... In the more front than 
Tesco dept this week is former Stone 
Roses manager Gareth Evans who 
has been on the blower to his former 
legal foe Zomba asking whether they 
would like to do a deal with his new 
act. . . Paul Young is considering a 
name change. No, not the Sony artist, 
but the Sad Cafe and Mike And The 
Mechanics frontman who is 
currently shopping for a solo deal. . . 
Steve Mason's travel arrangements 
still need fine tuning, it seems. On 
a trip to the far East last week the 
Pinnacle boss touched down in 

Taiwan but got no further than 
passport control where he discovered 
he was without a visa. After an eight 
hour wait he flew straight out to 
Hong Kong to find that his 
briefcase had not accompanied him. 
Welcome back to Orpington, Steve 
. . . Decca deserves congratulations 
for a rare hat trick. Its release of 
Pavarotti In Hyde Park saw the label 
take first, second and third place in 
the classical chart. . . Indie label 
lawyer Tony Morris attempted a 
Jekyll and Hyde act for Global 
Entertainment's music business 
training course by playing a record 
company fat cat offering rip off 
contracts. If nothing else he will have 
left his pupils with a firm grasp of 
industry stereotypes . . . Sad to hear 
that Bill Caley, who managed several 
studios including Black Barn, Ibiza 
Sound and E.zee has died aged 40 
after a long illness . . . Interesting to 
see former Charisma plugger Clive 
Crawley popping up on the 
Barrymore TV show last weekend to 
talk about the business . . . Pavarotti 
On The Park is the prospect this 
year with plans for the opera singer 
to lead the FA Cup final crowd at 
Wembley in May with the traditional 
rendition of the hymn Abide With 
Me as part of a campaign to raise 
£3.5m for multiple sclerosis  

Inusic week 
Incorporating Record Mirro potlight Publications, Ludgatc House, 215 
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FINAL DAMNATION HEN 2150 BARK AT THE MOON HEN 2249 

HALL & GATES 
7 BIG ONES VIDEO COLLECTION COL 1001 
i in-, i: \ I-ki. v iJKor/ii.Ks ROCK & ROLL ODYSSEY CMP 6021 

KENNY ROGESnS 

DOLLY PAniONi 

NAZARETH RAZAMANAZ HEN 2247 
THE ALARM SPIRIT OF 86 HEN 2043 

& TEN YEARS AFTER COIN' HOME 

ORDER NOW FROM BMG TELESALES: 021 500 5678 DEALER PRICE C4.08 


