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island raps BRI code 

after Don-E censure 
The BPI's new charts code of conduct is under fire after Is- land Records was censured on a technicality last week des- pite having been cleared of hyping the Don-E single Peace In The World. The BPI committee of en- quiry says it found "clear evi- dence" that the single was bought in and has the names of one of the teams used. It was unable, however, to find who paid them and has cleared Island, its sales force AIM, and Don-E's manage- ment, of any blame. But in a formal notice of cen- sure the committee, chaired by Pickwick chairman Ivor Schlosberg, criticised Island 

^ m 

Schlosberg: warning to staff 
for not telling all its staff they would be sacked if they broke BPI rules and for not obliging all its suppliers to abide by the 

Island Records managing di- rector Marc Marot says the company has been unfairly singled out, and he alleges 

that several other major rec- ord companies have not even circulated the code. A MVf straw poll of BPI member companies confirmed Marot's view. Many staff had not even seen the code. And all those questioned dismissed the cen- sure as unrealistic. "Everyone knows that you just don't hype records. Of course you'd get the sack, just as you would for taking drugs in the office. You don't need to be warned about it," says one marketing executive at a label of similar size to Island. No one questioned said they had ever been warned that 

breaking the BPI code would lead to dismissal. And one head of department at a major label says, "I didn't even know there was a code, and I certainly have not circu- lated it to my staff. I don't think it is needed for some- thing like that — we all know it is madness to hype records." Don-E manager Johnny Lawes says, "We will be seeing if we can take legal action against the BPI or Gallup. The whole incident has put us back six months." And Don-E's lawyer, David Glick of Eaton's, argues that the BPI has not done enough to clear the artist's name. (See Opinion, page 6). 

MW hits 14m 
MTV screens 
Music Week's unrivalled news service is available in 14m homes across Europe from today (Monday). In a unique venture, stories from MW will appear on MTV Text, the teletext ser- vice introduced on the sta- tion in August. The MW index on page 340 of MTV Text will be up- dated each Monday. Brent Hansen, MTV Eur- ope director of programm- ing and production, says, "MTV Text has become enormously popular across Europe. The natural exten- sion was to open up the ser- vice to music industry news — and the obvious choice was to work with Music Week." MW editor Steve Red- mond says, "This is an ex- citing addition to Music Week's service to the indus- try, at home and on the Con- 

Yard to probe 
£6m Stiog sting 
A&M artist Sting has called in Scotland Yard's Fraud Squad to investigate allegations that his former accountant owes him up to £6m in royalties and other payments. The money was reportedly discovered missing after an audit of accountants Moore Sloane. The police were con- tacted after the audit. The accountancy partner- ship was dissolved on Septem- ber 30. A spokesman for the Insti- tute of Chartered Accountants confirms that the organisation was already investigating , Moore Sloane before the story broke in the national press last Friday, One of the former partners, Malcolm Patrick, who is not implicated in any of the alle- gations, refused to comment. Calls to his former partner Keith Moore were referred to an answering service. A spokesman for Sting's manager Miles Copeland also declined to 

Virgin Badii will 

air 'best of rivals 
The UK's first national com- mercial pop radio station will launch next March as Virgin Radio, with a pledge to com- bine the best of its rivals in 

The station, co-owned by Virgin Communications and TV-am, will broadcast on the AM waveband, with main- stream shows covering all types of music including coun- try, reggae, soul and dance as well as specialist programmes. The INR2 consortium won the franchise earlier this year, with a £lm bid, beating Inde- pendent National Broadcast- ing's £4.8m offer. A spokesman for Virgin founder Richard Branson says, "We're aiming for the best of Radio One, GLR and Capital Gold, playing contemporary music from the last 25 years. Not just rock, but all types. There will be specialist slots 

and some new singles to en- sure it is not perceived as an 'album music' station," The station has quashed speculation that Radio One DJ Simon Bates will be included in the station's line-up, saying 
with the exception of the breakfast show presenter, who could well be an established DJ. Station managing director John Aumonier has announc- ed a series of key staff appoint- ments. Programme controller Andrew Marshall has joined from the Radio Mercury and County Sound stations. John Pearson, formerly LBC sales director, joins Virgin Radio in the same role, and Mike Bernard, formerly head of sales at Jazz FM, is head of marketing. Aumonier says sales will be handled in-house. 

% 

»» 

X. 



Congrotulotions to The Writers 
And Publishers 01 BMI's Most Performed 

Works In the United States of 1991 

MOST PERFORMED COLLEGE 
RADIO SONG OF 1991 

Right Here, Right Now 
Jesus Jones 

Michael Edwards 
EMI Music Publishing Ltd. 

Pictured are (l.-r.); Robin Godfrey-Cass, Managing Director and Senior Vice President InternationMM^R, 
Warner Chappell Music, BMI's Vice President, European Writer/Publisher Relations, Phil Graham, 

Londonbeat and BMI President and CEO Frances Preston. 

BMI/PRS MOST PERFORMED 

SONG OF 1991 
I've Been Thinking About You 

Londonbeat 
Jimmy Chambers, George Chandler 

Jimmy Helms, Willy M 
Warner Chappell Music ltd. 



MOST 
PERFORMED 
POP SONGS 

Close To You Gary Benson Winsfon Sela E G Music Ltd. Warner Chappeil International Forever Music Ltd. W S Music Ltd. 
Cry For Help Rick Astley BMG Music Publishing International 
I'll Be There Trevor Steel John Christoforou John Holliday Milan Zekavica Warner Chappeil Music Ltd. 

I'm Not Srs Love Graham Gouldman Eric Stewart IV j \ 
I've Been Thinking About You Londonbeat Jimmy Chambers George Chandler Jimmy Helms Willy M Warner Chapped Music Ltd. 

Ice Ice Baby Floyd Brown" Mario Johnson* Vanilla lee* Brian May David Bowie John Deacon Freddie Mercury Roger Taylor EMI Music Publishing Ltd. 
Lily Was Here David A. Stewart BMG Music Publishing Ltd. 

No Son Of Mine Phil Collins Mike Rutherford Tony Banks Hit & Run Music (Publishing) Ltd. 
One And Only Man Jim Capaldi Steve Winwood Warner Chappeil Music Ltd. Freedom Songs Ltd. F S Ltd. 

Unbelievable Ian Dench James Atkin Zaehary Foley Mark Decloedt Deran Brownson Warner Chappeil Music Ltd. 

MILLION-AIR 
PERFORMANCE 

SONGS 
THREE MILLION 

PERFORMANCE SONGS 
And I Love Her John Lennon Paul McCartney Northern Songs Ltd. 

Your Song Elton John Bernie Taupin* Polygram Music Publishing 

TWO MILLION 
PERFORMANCE SONGS 

Crocodile Rock Elton John Bernie Taupin* Polygram Music Publishing 
I'm Not In Love Graham Gouldman Eric Stewart 
It's Not Unusual Gordon Mills Les Reed Valley Music Ltd. 

Talkin' In Your Sleep Roger Cook Bobby Wood* 
To Sir With Love Don Black Mark London Screen Gems EMI Music 

What Kind Of Fool Am i Leslie Bricusse* Anthony Newley Tro Essex Music Ltd. 

MILLION 
PiRFORMANCI SONGS 

A Little In Love Alan Tarney ATV Music Ltd. 
AJ! Right Now Andy Frazer* Paul Rodgers Blue Mountain Music 

All Those Years Ago George Harrison Ganga Publishing B.V 

I 

7 All Time High John Barry* Tim Rice 
Apache Jerry Lordan EMI Music Publishing Ltd. 

Black Ss Black Michelle Grainger Steve Wadey Tony Hayes EMI Music Publishing Ltd. 
Do You Remember Phil Collins Hit & Run Music (Publishing) Ltd. 

Have Mercy Paul Kennerley Rondor Music (London) Ltd. 
Holding On Will Jennings* Steve Winwood F S Ltd. 

I Don't Want To Spoil The Party John Lennon Paul McCartney Northern Songs Ltd. 
I'm Happy Just To Dance With You John Lennon Paul McCartney Northern Songs Ltd. 

I've Been In Love Before Nick Van Eede EMI Virgin Music Publishing Ltd. 
Mellow Yellow Donovan Donovan Music Ltd. 

Red Rubber Ball Paul Simon* Pattern Music Ltd. 
Ruby Tuesday Mick Jogger Keith Richards 

Strawberry Fields Forever John Lennon Paul McCartney Northern Songs Ltd. 
The Flame Nick Graham Hit & Run Music (Publishing) Ltd. 

We Don't Need Another Hero Graham Lyle Good Single Ltd. Rondor Music (London) Ltd. 
What Ss Life George Harrison Harrisongs Ltd. 

When Smokey Sings Martin Fry Mark White EMI 10 Music Publishing Ltd. 
You Really Got Me Ray Davies Edward Kassner Music Company Ltd. 

MOST PERFORMED MOTION 
PICTURE AND TELEVISION SONGS 

Back Draft Teenage Mutant Ninja Turtles 93 Hans zimmer Yhe Secret ©f The Ooze John Du Prez 
'Writer's share licensed by BMI, but writer not o member of PRS. 



SEAN WILSON HAS SOLD OVER 250,000 ALBUMS 

WITHOUT ANY PROMOTION 

SEAN'S NEW ALBUM, 'TURN BACK THE YEARS' 

WILL GET SERIOUS PROMOTION 

WIILSCOM 

TURN 
BACK 

m 
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SEAN WILSON-TIE NEW 

EASY-LISTENING STAR 
RELEASE DATE: NOVEMBER 2nd 

★TV ADVERTISING STARTS W/C NOVEMBER 9TH IN DLSTER, GRAMPIAN, STV, BORDER AND HARLECH 
FOR TWO WEEKS. ★CAMPAIGN FEATURES 30 SECOND PRIME-TIME SLOTS WITH A MINIMUM OF 100 TVR'S 
PER REGION AND SUBSEQUENT ROLL-OUT. ★SUBSTANTIAL PRESS AND RADIO ADVERTISING BACK-UP. 

CD: PLATCD 911 MC: PLAC 911 VIDEO: SWTVC 103 

ORDER FROM: PRISM LEISURE 081-804-8100 TBD: 0782-566511 
BACK CATALOGUE Al Sfl auau am 



COMMENT 
X NEWS 

Philips pumps £2m into DCC ads 
Philips has unveiled a £2m press and television campaign for Digital Compact Cassette to roll out from November 9 — day one for sales of the new format. Under the banner "You can't see the future, but now you can hear it," the campaign will break with a series of 60- second television commercials in prime slots. Each will be announced with teaser ads to run in the national press. Cut-down 20 second versions of the televi- sion ad will appear later as the 

Simply Red product will not appear on DCC during its launch period, after a deal struck last week between the act's management and label East West. Managers Elliot Rashman and Andy Dodd have been fierce opponents of proposed reductions in artist and mechanical 

royalties during the launch of the new formats. East West managing director Max Hole says he agreed to waive his contractual right to release the act's product on DCC "in the interest of maintaining an extremely good and creative relationship". 
campaign runs through to heavyweight press campaign Christmas. starting on November 13 with Philips has also booked a full page ads in the quality 

newspapers, followed by colour spreads through the weekend. The 125 — a figure now re- vised down from last week's 138 — retailers to stock DCC will receive point-of-sale ma- terial including posters and header boards with their first 

demo models only until the software launch. A spokesman at Harrods said the players had generated "a Jot of inter- 

Warner moves 
on shop fears 
of early bslliog Warner Music has moved to reassure retailers that it has not changed its invoicing pol- icy for its largest releases. Retailers had feared that the company had started in- voicing for major releases in the month before they are de- livered rather than on arrival. Releases that had provoked worries included Mike Old- field's Tubular Bells II and the new releases from Chris Rea and Neil Young, both due out on November 2. But Warner says there has been no change. Sales director Jeff Beard says the company closes monthly accounts on the last Friday of the month, with any product shipped that day confirmed as a sales of that month. "Confusion has recently arisen due to a number of ma- jor releases coming at the end of the month. Unfortunately we cannot control interna- tional releases dates," he says. Adrian Rondeau, owner of the Essex-based indie chain Adrian's, says, "For retailers it makes a huge difference, es- pecially at this time of year. There will be a lot more cash to pay bills after Christmas, not before." 
Virgin catalogue 
puts EMI on top 
The Virgin takeover has help- ed EMI Music Publishing top the individual publishing mar- ket share table for the third quarter. Early figures published last week suggested Warner Chap- 
its share over the same period last year had been enough to help it topple EMI. But when the Virgin catalogue — now absorbed within EMI — is taken into account, EMI has emerged ahead once again, but by a tiny margin of 0.3%. Full details: see plO. 
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Lascelles set 

to quit Virgin 
Former Ten Records manag- ing director Jeremy Lascelles is to leave Virgin at the end of December after nearly 14 years with the company. Lascelles, 37, is to take the Offside label he formed a year ago within Virgin out of the group and will operate it as a production company, possibly taking in other activities, in- cluding artist management. But he will continue his links with Virgin as a consul- tant and will work with at least four Virgin acts — Belin- da Carlisle, Mary Margaret O'Hara, Dr Phibes And The 

Lascelles: new directions 
House of Wax Equation and David Gray. Both sides stress that the parting is amicable. 'This new arrangement suits me very 

well," says Lascelles, "since it enables me to do other things I want to do." But he says the restructur- ing of Virgin since the EMI takeover has made a differ- ence. "Virgin is a different company from what it was, and without saying it with any recrimination or bitterness, sometimes you just know when it's time to leave." Lascelles started in A&R at Virgin in 1979, became head of marketing and then head of A&R between 1982 and 1987. He was MD of Ten from 1988 until forming Offside. 

Sex sells but 

Erotica stalls 
Last week's launch of Ma- donna's Sex book inspired a media frenzy but looked un- likely to secure the number one spot for the singer's Erot- ica album. The book, launched last Tuesday, had sold out its first UK print run of 100.000 by the end of the_week. with .60,000 copies snapped up within the first 24 hours. y/ The album, released 10 days ago, surprised many when it lost out in the battle for the number one spot against the Simple Minds compilation Glittering Prize 81/92. Some retailers argue that the public- ity for the book effectively drowned out the album launch. 

Publicity for Sex included blanket coverage in the press and a Channel Four exclusive interview with Jonathan Ross, broadcast on the day of publi- 
A spokeswoman for Warner said the company was still confident of a number one album placing, but Glittering Prize was still holding off a strong challenge from Erotica according to midweek chart estimates as MVf went to press. Virgin Retail product and marketing controller John Taylor says sales of the book have benefited Erotica. People coming to buy the book will have been drawn to the latest music product," he says. 

SUAD agrees to 
sample demand 
London-based indie Shut Up & Dance last week agreed to MCPS demands for clearance of samples in an attempt to 

The MCPS served a writ on SUAD earlier this month after owners PJ and Smiley stated in the music press that they would never clear samples le- gally. Central to the case are 12 al- leged copyright breaches, in- cluding Raving I'm Raving, the track released as a single but subsequently withdrawn after objections from writer Marc Cohn. MCPS legal adviser Nick Kounoupias says, 'The penny seems to have dropped at SUAD. The MCPS doesn't ob- ject to music sampling; but samplers must obtain per- 

If anyone ever doubted the importance of supporting PPL and the PRS in their battle to protect the industry's rights, the latest statement from the Radio Authority says it all. Its prediction that digital radio could be here within three years means the industry really is staring down the barrel of a loaded gun. The combination of digital broadcasting and the new digital recording techniques means that unless the industry wins adequate protection from government we could be well and truly stuffed. We should insist that digital radio broadcasters must, as a basic principle, pay higher rates than conventional broadcasters. We should take up once more the battle for a blank tape levy. These are issues that are not optional but essential to the survival of the business. If we don't get them, we may as well give up right 
One of the oddest aspects of this year of recession has been just how irrelevant many of the great talking points have been to the real business of selling records. Internal discussion about the distribution of mechanical royalties or terms of trade is perfectly legitimate, in some cases crucial. But at the end of it all, none of these debates sell any more records. So it's interesting to note what has happened over the past few weeks as it has clearly hit people that shifting some volume this Christmas is the only way anyone is going to meet their budget. The intrigue and the gossip and the politicking is all still there of course, but it's as though someone has put a temporary lid on it It looks like it's heads down until the December round of parties. We'll probably need them. 



OPINION 
NEWS 

New charts 'to boost classical' 
Virgin and WH Smith are both introducing new classical in- store rundowns, writes Phil Sommerich.   ■ - - ,, , Virgin's monthly "chart" will ulale sales, which are very flat 

which Virgin feels it is most discounted £2 to £12.99 and ■worthwhile" to promote. SilvaScreen's new Lesley "It is not a sales-led chart Garrett album is down from way of trying to stim- £13.79 to £11.9 

The censure of Island Records by the BPI over the hyping of the Don-E single Peace In The World comes in two parts. Our first "offence" was to fail to give ourselves "a legally valid, enforceable and effective right" to sack our staff for, among other things, the hyping of any of our releases. True. But we firmly believe that hyping is an act of gross misconduct and that consequently we would have the right to terminate employment in that situation, just as we would in the case of other acts of gross misconduct. Our second "offence" was that we failed to impose a "legally valid, enforceable and effective obligation" on all third parties in any way connected with the production, distribution, sales or any other 
products to abide by the BPI code of conduct. The conclusion, therefore, is that each member company must send a copy of the code to each retailer. Should each retailer now expect to be deluged with 153 copies of the code? We are also expected to impose the same obligation upon all contracted artists and, if breached, we must have the right to terminate their contracts. Try "imposing" that on your superstar acts! Clearly the BPI code is an ill-thought out, overdrafted piece of legislation. But it is one which the BPI clearly intends to apply to the letter. So be warned member companies: you have two weeks to comply. Other- wise Island Records may wish to lodge a formal complaint against the lot of you — one which the BPI would be forced to investigate fully under the terms of the code. Surely a better answer would be for the BPI to consider compiling and publishing a list of approved suppliers, allowing us to get on with our difficult work. Marc Marol is managing director of Island Records. 

at the moment," he says. —   ■ The countdown will be sup- footing the cost of the reduc- uiassicai product"manager ported with money-ofToffers on tions, which will refiect the Chris Tooth says he will choose every album listed. In the first, dealer price of the album the titles on the basis of those PolyGram full-price product is He adds, The idea is 

of the sales charts but we have not been blessed this year with the really mas- sive new releases we had last year, and this is a way to stim- ulate a bit of interest." Meanwhile, WH Smith will display the rundown used by Classic FM, which the muliple sponsors. 

Morse tapes lead 

new MCI venture 
Music Collection International I is branching out from its bud- get compilation roots to launch two labels specialising in mid- price music and spoken word in time for Christmas. The company, set up 18 months ago as an offshoot of Video Collection International, kicks off its spoken word range with the launch of six Inspector Morse tapes on the MCI label this Friday (October 30). At the same time it will release six mid-price compila- tions — covering music such as classic rock, jazz, MOR and jazz — as MCI Records. Unlike most spoken word releases, the Morse tapes, pro- duced under licence from Central Television, feature the original cast, music and dia- logue from the series. MCI and Central, which 

MCI's rock compilation 
already release videos togeth- er, have taken almost a year to get clearance from the Musicians' Union and actors union Equity. The double cassette-only releases will be distributed by VCI, Hammicks and Terry Blood Distribution, retailing at around £7.49 with a dealer price of £4.76. MCI will release up to 30 

more Morse titles and has held talks with other broadcasters about possible releases. The first six music releases aim to offer well-known and well-packaged material retail- ing at £7.99 on CD and £4.99 on cassette, rather than the lower price points established for Music Club releases. "There was a lot of reper- toire that was too good to put out at (Music Club) price," says MCI marketing and acquisi- tions manager Steve Bunyan. At least 18 titles, including some single artist compilations backed by heftier promotion, will be released over the next 
The first six titles will be backed by national press and music monthly co-op ads as well as radio tie-ins. They will also be re-promoted next spring. 

CD broadcasts set for '95 
Digital Audio Broadcasting Philips, Grundig and Digital signals will only be will become available in the Telefunken — effectively gives received on DAB radios, which UK within three years, accord- CD-quality sound on radio. will receive both FM and AM ing to a new Radio Authority "It will be broadcasting's broadcasts, report. oppportunity to keep up with The RA says that FM and DAB — now being developed recent innovations such as AM simulcast services should by a European consortium of Digital Compact Cassette and continue, with DAB-only ser- broadcasters and manufactur- MiniDisc," says RA engineer- vices introduced when the ers including BBC Research, ing chief Mark Thomas. market allows. 

Hoyston heads 
Arista push for 
blockbuster IP 
Whitney Houston will spear- head Arista's campaign for the soundtrack to The Bodyguard, the film in which the singer makes her acting debut. The album, released on November 16, features six new Houston tracks including the single I Will Always Love You, written by Dqllv Part.on and released on November 2. Houston, whose three solo albums have sold more than 40m copies worldwide, has not released an album since 1990's Tm Your Baby Tonight. The Warner Bros block- buster, which co-stars Kevin Costner, is released on December 26. Arista product manager Claire Dowds says the film's profile, combined with the new material, ensures the sound- track a hefty push. "It's a major release for Warners and naturally a big release for us as well," she says. Houston's I Will Always Love You will be backed by press ads and in-store mer- chandising in HMV outlets. It will also be single of the week in WH Smith, Our Price and Woolworth stores. The album, which contains a Houston version of Chaka Khan's I'm Every Woman, will be supported by press and women's magazine advertising as well as co-op campaigns with Our Price, HMV and Tower. Details of the TV cam- paign are still to be finalised. 

Never mind the hype, there's no Pistols 
Sex Pistols in reform gig shock! Lured by such rumours and the prospect of a bit of a do to launch Virgin's Pistols compi- lation Kiss This, a motley crew descended on Charing Cross pier last Monday to relive the infamous Jubilee boat trip. Don Letts, one-time BAD boy, DJ at the Roxy and Clash collaborator lent an air of authenticity as he prowled the boat, camcorder in hand. But there were not many people to shoot. Perhaps the fact that the only party-goers 

The Sex Pistols - Not! 
present were journalists and photographers should have been a sign —- even Virgin stayed away (UK managing director Paul Conroy obviously hadn't been able to relocate those bondage pants). 

Amid the cynics there were at least two real punks. The safety-pinned pair had heard about the event at a gig and had travelled from Wolver- hampton especially. Unannounced the TV moni- tors came to life, revealing a familiar sneer. "We have all heard the rumours — your rumours — read your lies," intoned Rotten. The press corps let out a collective told- you-so-sigh, while still unable to hide their disappointment. Bizarrely the crowd clapped, 

though one of the more switched-on members noted that Rotten's royalties were paying for the beer. As the video ended, the posters were ripped apart to reveal four noisy musicians launching into the Pistols back catalogue. "Hello, you fuckers, intoned the singer of the Scottish Sex Pistols,. Alas it was all was too much to bear for one of the punks. "The Sid's crap — he's got a fucking wig on," he snarled, in true Rotten style. 
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NEWSFILE 
NEWS 

Music fires up 
Castie results 
Music sales have helped Castle Communications more than double its annual profits following the company's with- drawal from the video rental market, according to results announced last week. Pre-tax profits for the 12 months to June 30 1993 rose 118% to £1.7m on turnover of £31.6m, 17% lower than the same period the year before. The figures reflect the cost of the closure of the company's video rental operations last year and the increased success of its audio and visual copy- right businesses. Chairman Terry Shand points to the acquisition of the PUT and Bronze audio cata- logues three years ago as im- portant contributors to the company's results. The PRT deal gave Castle rights to recordings by The Kinks, The Searchers and Bonnie Tyler, while the Bronze acquisition contributed Uriah Keep and Motorhead. Commercial director Jon Beecher says the group is in- creasing its concentration on music and video licensing. Music accounts for around 60% of profits with the rest coming from video. 

Country channel 

dishes up UIC first 
Record companies have welcomed the official launch last week of Country Music Television Europe, the UK's first country-only music 

The channel, an offshoot of the US CMT network, will be broadcast by satellite from Nashville to Europe, where it will be distributed through lo- cal cable operators. Programming will be geared towards the European market and will reflect a broader defi- nition of country to include the likes of KD Lang. The channel will broadcast a diet of videos 24-hours-a-day. The first programmes are set to reach UK homes within a week following the con- clusion of deals with rights body Video Performance Limited and local cable com- panies. CMT president David Hall says the company is days away from reaching an 

Hall: close to cable deals 
agreement with VPL. "We're close to working out some of the culture shock of having to pay record compan- ies to play (videos). We're look- ing forward to helping (them) sell product and making coun- try it ,c the si the US," he says. Joyce Taylor, ceo at United Artists Entertainment Pro- gramming, which is market- ing and administering the ser- vice throughout Europe, says she expects to close the first deals with UK cable operators by November 1. 

She predicts around 200,000 homes will receive the service by Christmas, with European operators taking the service from January. BMG chairman John Pres- ton welcomes the channel. "In Europe it has been very diffi- cult to find ways to get across the great songs and characters in country. CMT is going to do that," Virgin Records managing director Paul Conroy says the channel could help a broad range of artists encompassing the likes of Roy Orbison as well as more mainstream country acts. "There's still this stigma about country which we have always suffered from. There are not enough people in the major record companies who are serious supporters of the music," he says. "I hope CMT will wake up a few of them and make them explore the 

More than 630 tickets have been sold for the first ever British Music Industry Award dinner at London's Grosvenor House Hotel on Sunday November 1, where BP1 director general John Deacon will be honoured. Proceeds from the £500-a-head event will be split between the Brit Trust and Nordoff-Robbins Music Therapy. A few pairs of tickets are still available from Fiona Haycock at the BPI. 
UK exhibitors at Midem have until November 6 to apply for a DTI subsidy. Companies wanting more information should contact Peter Rhodes at the Midem office on 071-528 
Luciano Pavarotti offered to repay the BBC the cost of broadcasting Radio 2's "live" Pavarotti And Friends concert after admitting he mimed. 
Radio 5's three youth/music programmes are to be replaced by independent productions. The regionally-produced On The Level (from Norwich), Hit The North (Manchester) and The Mix (London) will cease as in-house productions next April, three years after the BBC launched Radio 5. 

TV bolsters classics 
Creative marketing and tele- vision advertising have helped classical's middle ranking labels close the gap on the sec- tor's traditional leaders, ac- cording to the latest CIN mar- ket share survey. Figures for the third quarter of 1992 show BMG and Warn- er Music increased their share more than eight times over the same period last year. And in the mid-price market Pickwick and Conifer made significant gains. PolyGram maintained a strong lead over the full-price market. Its share remains more than that of the rest of the Top 10 put together, even despite its decline over the year. But the smaller labels are growing. "We have definitely become 
er Classics general manager Bill Holland. The division, launched two years ago, had 

CLASSICAL MARKET SHARE 
FULL PRICE 
PolyGram EMI Warner Music BMG Sony Music 

Jul-Sep 1991 77.0 13.3 1.3 0.5 2.3 

Jul-Sep 1992 48.6 18.2 11.9 4.7 4.6 

change % -36.9 +36.8 +815.4 +840 + 100 
BUDGET AND PolyGram MID PRICE 28.2 -28.8 
Pickwick Conifer Naxos Source: CIN fro. 

5.8 
7.5 n Gallup data 

18!2 13.1 8.0 
+213.8 + 133.9 +6.7 

most success with Erato's Ulti- mate Opera Collection and is expecting to make further gains with its new Sensual Classics compilation. BMG attributes its growth to the TV-advertised RCA Red Seal title From The Barcelona Games Ceremony, which fea- tured Placido Domingo, 

Montserrat Caballe. In the mid-price and budget sector, Pickwick continued its steady growth since buying RPO and the launch of its Discover The Classics titles. EMI's share of the full-price market, boosted by its recent acquisition of Virgin Classics, grew by a third on last year. 
Conifer lends support to miners band single 
Conifer Records is hoping for Miner's Prayer is released to- has taken up the cause of the a Christmas hit with the rush day (Monday) following a cam- Grimethorpe miners, giving release of a charity single by paign launched by the News of the single front page coverage a brass band from one of the the World. The paper has li- under the headline "Buy this 10 coal pits facing closure by censed the recording from an disc and help a miner". British Coal. album released earlier in the All profits from the record- The Grimethorpe Colliery year by the Doyen label, which ing will go to the Miners' Band's recording of The Conifer distributes. The NoW Fund. 

DEFINITION OF SOUND 

CAN I GET OVER 

7" -12" PICTURE DISC CflSSETTE 
4-TRACK PICTURE CD 

FOR UP FRONT INFORMATION ON RELEASES, GIGS AND OTHER SOUND VIBES, WRITE TO DEFINITION OF SOUND, P0 BOX 21, LONDON W10 GBR 
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MARKET PREVIEW 

Mint lOO's debut single, White Cadillac Man (Mad Minute MADM1N 004), is one of the strongest debuts of the year. It's a lengthy, Whitewater ride that takes the shoegazing dream-pop ideal and invests it with razorish tension. Read- ing's latest export are quite possibly the next Ride, with accelerated press adulatio and matching sales. 
Afghan Whigs are confident, and good enough, to tackle an EP of soul covers, and come up smiling. Uptown Avondale (SP 54) also comes in a limited edi- tion of 2,000 on coloured 
Codeine, could be Sub-Pop's dark horse. Their second al- bum Barely Real (SP51) is re- peat slice of their minimalist 
Come s debut single was on Sub-Pop but their debut album ElevenrEleven (PILLA 1) is re- leased by Placebo. Gome's noise-blues intensity ensures they qualify as ones to watch for 1993. Eabgim 
Cell's debut album Slo-Blo (City Slang EFA 04909) in- vest's Sonic Youth's melodic 

guitars and also n 

Big Black release Pigpile (Touch & Go TGLP81), a live album taken from their last ever show in 1987. T&G also reissue the group's entire back catalogue, which has generat- ed sizeable press spectives. 
Swans, Big Black contempor- aries, are also releasing a live album, Omniscience (Young God YGCD 007), a document of their 1992 world 
Bettie Serveert are a Dutch group who release their debut album on 4AD offshoot, Guernica. Palomine (GU3) finds a husky female vocal gel- ling with diverse guitars to create a seductively uncattog- 
Belly's second EP, Gepetto (BAD 2018), should see ex- Throwing Muse Tanya Donnelly gaining the position of her former group. Belly are also on tour with Bettie 

Martin Aston 
REISSUES - MID-PRICE 

Cliff Richard has made a re- markable 55 albums for EMI and the company this week completes phase two of its three-part plan to issue 36 of them on CD. The new intake, six double CDs at a dealer price of £8.14, follow Cliffs ca- reer in the latter half of the Sixties. It was by no means his most artistically satisfying period, but some of the albums 
charm. Fans will want 'em 

The Best Of Midnight Star (Solar 4689202), Fleetwood Mac's Greatest Hits (CBS 4607042) and ELO's Greatest Hits Volume 2 (Epic 4719562) are new releases in Sony's ever growing Nice Price range. It's a series which has sharpened up considerably of late, with more tracks and bet- ter artwork than : 

cousin, where 11 songs are the norm. It dovetails neatly with Pickwick's Sony-originated budget range Collectors' Choice too. The Fleetwood Mac album is in no way related to their identically titled 1988 Warner Brothers release. Rather, it is a straight reissue of a 1972 compilation of their blues-inflected work for the Blue Horizon label, and in- cludes The Green Manalishi, Oh Well and Need Your Love So Bad, ELO's album trawls their catalogue from 1977 to 1985, providing 16 of Jeff Lynne's memorable sketches, including Horace Wimp, Call- ing America and Confusion. The Midnight Star album is a fine retrospective of the popu- lar dance act, and includes otherwise impossible to find long mixes of Electricity, Midas Touch and 
Alan Jones 

FUTURE HITS 
The essential MW stocking guide 

SHIRLEY BASSEY - Greatest Hits. Dino. Nov 30, THE GREATEST PARTY ALBUM IN THE WORLD - Various. Dino. No 23. QUEEN - Greatest Hits I and II double pack, Parlophone. Nov 30. OTIS REDDING - The Best Of. Atlantic. Nov 23. VOLUME FIVE — Volume CD magazine. Nov 23. 
071-620 3636. For next week's list see Oalafile. 

PICKS OF THE WEEK PICKS OF THE WEEK PICKS OF THE l/l/ffy 

Albums 
BON JOVI: Keep The Faith (Mercury 5141972). Five years since their last album, New Jersey, and they have taken a two-year sabbatical, but there is no doubt that Bon Jovi fans adhere to the title of the album. The title track is already a Top Five hit. Bal- lads, blues and ballsy rock will keep this one simmering through the winter, and spin off a succession of hits. High profile interviews and selected co-operative advertising plus extensive point of sale ma- terial will pay 

and energy about the track that will fill the floors of fashionable clubs too. 
Classical 

Singles 

artist of depth and character and has won many admirers In-store play, particularly of the above mentioned tracks should pay dividends. l^igijTEi 
ROSSINI: II Turco in Italia. DanCB Academy of St Martin in the   Fields/Sir Neville Marriner. Philips 434 128-2. The reces- sion has dampened Rossini bi- centenary celebrations, but not in this sparkling account, with Sumi Jo and Simone Alaimo full of belcanto charac- ter in the principal 

i up I 

Reissues 

INXS: Taste It (Mercury INXCD 23). INXS's singles seem to have a propensity to straddle the rock/dance divide and this latest offcut from their Welcome To Wherever You Are album is a propulsive, slammin' remix by Youth, who steps out of ambient mode in startling fashion. Yowling guitars and real drums (a dance rarity) are left intact but there's a rhythmic vitality 

Albums 
Now Dance 92 (EMI/Vir- gin/PolyGram CDNOD 8) is a typically shrewd selection of the year's most successful 
though it surprisingly fails to include the year's top single, Snap's Rhythm Is A Dancer. Strong as steel, and rolling out nationally from the start, it's bound to be a huge success, but expect a lower than usual CD percentage, as the single CD features a mere 20 songs, while cassette and LP (a double) cram in 30 
Gary Glitter is the subject of another major TV campaign, with EMI supporting his Many Happy Returns — Gary Glit- ter The Hits album (CDEMTV 68) with national TV and press advertising from now till Christmas. Glitter also has a handful of TV dates lined up and winds up a gruelling 16- day December tour with a Christmas Eve show at Glas- 

BRENDA RUSSELL: Great- est Hits (A&M CDMID 17). Brenda Russell finally made a name for herself when she had a major hit with Piano In The Dark, but as an A&M stalwart for many years, she had an un- canny knack of writing songs that would become major suc- cesses for other artists — songs like Only For One Night (Luther Vandross), Dinner With Gershwin (Donna Sum- mer) and Get Here (Oleta Adams). Russell's versions of these and several other songs, mostly less known but equally good, comprise the ironically titled Greatest Hits. She is an 

hit every region first week, and spend the next few placing reminder campaigns so that each region eventually gets a second burst — will pay hand- some dividends. Regional radio support, a Pebble Mill slot and Radio Two interviews pull this 

Alan Jone 
Singles 

Demis Roussos has inked a new deal with Arcade, and the company celebrates the pact with Demis Roussos — The Complete Collection (Arcade ARC 94612), which gathers to- gether all his best loved re- cordings, as well as some new ones. Arcade's TV strategy — 

Shanice's success with I Love Your Smile was Motown's first Top 10 single in years, and it successfully consolidated with BoyzIIMen and Lionel Richie. Now it's Shanice's turn to shine again, with a revival of Minnie Riperton's timeless Lovin' You (Motown TMGCD 1409). In truth, Shanice's per- formance is only comfortably competent, but it's a record that radio will devour, with obvious dividends. 

crazy breakneck madness from their fast-selling debut LP. Out Of Space is included in its original version, which stops every now and then to catch its breath and provide room for reggae style chorus, as well as the tougher Techno Under- world mix. The B-side includes new versions of a couple of other LP tracks. 

will through. 
Elaine Paige and Barbara Diekson's Together album (Telstar TCD 2632) is some- thing of a misnomer, since the only one of its 13 tracks to fea- ture them both is the chart- topping I Know Him So Well, the remainder are shared out equally. The proven track rec- ord of these two, and a four week national TV campaign will surely bring home the ba- 

Computer Games 
NHLPA Hockey '93 (0038, Sega Mega Drive, £39.99) is an all-new, "K-registration" version of Electronic Arts' highly acclaimed ice hockey simulation for the 16-bit Sega console. The title's acronym refers to the National Hockey League Players Association, whose members co-operated with the game's development, so authenticity is assured. Like its predecessor, this one has been greeted with un- 

Undercover's debut hit Baker Street came within an ace of topping the chart, and their house-styled revival of Andrew Gold's Seventies plod- der Never Let Her Slip Away (EPM/PWL PWCD 255) is going to be another huge hit. Already achieving a surpris- ingly major degree of club crossover, it's very much in the KWS/East Side Beat mould, and could even reach the very 
Celine Dion's stock-in-trade hitherto has been ballads but Tommy Musto has created a spacey, driving, house frame- work for Dion's gutsy vocals on a track designed to break her in the clubs. It'll do it too, though she'll lose some of her old audience. KSWimM 
Whitney Houston got her first break here with a remake of a little known song (Saving All My Love For You) and re- peats the trick with her new single I Will Always Love You (Arista 74321120652) an in- terpretation of an uncharted Dolly Parton single from 1974. It's mannered, florid and fussy compared to Parton's simplis- tic original, but her fans will lap up every idiosyn- cracy. 
Cher will have no problem ex- tending her shelf life with Oh No, Not My Baby (Geffen 
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Your guide to next Moodey's best seBiers 

f PICKS OF THE WEEK || DANCE 
bridled enthusiasm in the con- sumer press and should have little difficulty in matching the original's enormous suc- cess, KigiCTija 
Alternative 
MERCURY REV, Yerself Is Steam (Beggars Banquet BBQ 125). Originally released on Rough Trade in 1991, when it appeared out of the blue to make Melody Maker's Top Five albums of the year. Mer- cury Rev's fantastic surge of avant-rock mania should make its rightful commercial killing, especially since it comes shrinkwrapped with the free Lego My Ego album, a lengthy compilation of Pec" 

leased tracks. They suppor the House Of Love at the Alb ert Hall on Novembei 

3 Guaranteed banker ■ Should do well ■ Worth a punt ■ Only for the brave ■ SOR only 

Urban Hype have a good deal more to offer than their novelty rave hit Trip To Trumpton suggests. Their debut album Conspiracy To Dance (Pulse 8 PULSECD 7) is a wide ranging dance album, including their current superior single The Feeling. Advertising in key dance publications, a poster campaign on 1,000 sites in major cities and a Dance Energy appearance plugging the upcoming single Living In A Fantasy will all contribute to healthy 

GFSTD 29), one of the many formidably strong Carole King melodies wedded to economi- cal and beautifully crafted Gerry Goffin lyrics back in the Sixties. Previously a hit for Manfred Mann and Rod Stew- art, it's a song whose pedigree will pay rich dividends yet 

rently one of the biggest rave tunes around. The Stoke on Trent based act serves up hard and fast beats and swirling synths, with the "Gotta be- lieve we can make it real" vo- cal line acting as the identity 
Technician 2's Playing With The Boy (MCA WMCST1710) is the latest Nintendo-based rave track. Much more cred- ible than Dr Spin, it is current- ly being used for the Gameboy TV ads. It is getting a reason- able club reaction and should sell well. 
U96 could turn out to be more than one-hit-wonders thanks to 1 Wanna Be A Kennedy (M&G/Polydor MAGX33), a thumping rave track based on Visage's Fade To Grey. It all sounds a bit dated, but then so did Das Boot, 
Gary Clail returns to the fray with the excellent Who Pays The Piper (Perfecto P1PER1) with very stong mixes from Paul Oakenfold, The Perfecto vocal mix is picking up radio play, while the Trance mix is 

COMPUTER GAMES 
Corporation (70016, Sega Mega Drive, £39.99) made a huge splash when it first ap- peared on the Commodore Amiga home computer a couple of years back, and al- though this Sega version may not have the same effect, it should cause a few significant ripples. The game's complex plot and sophisticated 3D graphics should increase its appeal to the older player. IhgHfiWN 
Tom & Jerry (00033, Nintendo Entertainment System, £39.99) are the latest "real world" characters to take on the might of Mario and Sonic the Hedgehog, following in the footsteps of such no- tables as Asterix, Mickey Mouse and Donald Duck. The battling duo's game, however, suffers slightly from not hav- ing received a great deal of ex- posure before launch, but the appearance of two such famil- iar faces on the packaging should go some way towards making up for this 

Clail; Aly-us released Follow Me on Strictly Rhythm back in May and it became the New York label's biggest seller. The deep, haunting and repetitive garage groove finally gets a UK release next week with the addition of smoother Roger S mixes that do not really im- prove on the starkly innova- tive original (Cooltempo 
KXP featuring Ceybil Jef- fries generated plenty of in- terest with their Todd Terry produced versions of Ain't No Mountain High Enough, " is the second promo featuring UK mixes by DOP that has really done the business. These deep and trancey ver- sions will head up the official release (Slam Jam). Andy Bee\ 

Alan Jones 

Probotector (14505, Nintendo Game Boy, £24.99) (previously known as Contra Arsenal) brings a much-need- ed dose of high-speed scrolling shoot 'em up action to the Nintendo Game Boy. An adap- tation of Gryzor, an oldish but well-loved arcade machine game, this one should attract 

Speedha/l: 'pop stars' plenty of interest - if only be- cause of the lack of competi- 
Galahad (0037, Sega Mega Drive, £39.99) comes to the Mega Drive with very little in the way of hype or consumer awareness to back it up. How- ever, this action adventure has made a good showing in the press and could be a slow, but 
Speedball 2 (25013, Sega Master System, £29.99), a fu- turistic (and extremely viol- ent) sports simulation, is one of the biggest games to hit Sega's 8-bit console for quite some time. The game's cre- ators, The Bitmap Brothers, are the closest thing to pop stars in the computer games field, and their reputation will soon be as strong with the video games fraternity. IfitjifiBlfl 

Alfred Deller's famous Stour Music Festival production of PurcelTs The Fairy Queen (HMP 390257/8), kicks off Harmonia Mundi's HM Plus Collection. Other titles include a Bach organ recital from Lio- nel Rogg (HMP 390771) and four titles from the 10-CD composer-themed Prelude Ba- roque range, on Bach (HMP 390801), Handel (HMP 390804), Rameau (HMP 390808), and Vivaldi (HMP 390810). Advertising is re- stricted to Classics magazine, the dealer price is £3.03 but as an incentive to volume sales there is a £2.73 price for orders 
Keith Jarrett on harpsichord and recorder player Michala Petri, appealingly playing the Bach flute sonatas (RCA 09026 61274 2) is featured in many multiples' Christmas brochures as well as in classi- cal magazine adverts HSiBMWm 
Yuri Bashmet, also RCA, playing Glinka, Roslavets and Shostakovich viola sonatas will get national exposure next month from a Sunday Times feature on the violaist, linked with a competition run jointly with the LSO offering the CDs as prizes. 

Famous Romances And Adagios (2992-4580-2), Warner's latest midprice com- pilation disc on Erato, is a se- ductive foretaste of Sensual Classics — nine moody slow movements from the Or- chestra Philharmonique de Monte Carlo under Law- rence Foster ranging from the familiar Barber Adagio and Rachmaninov Vocalise to Franz Schmidt's Intermezzo. Radio stations are rushing to give this one airplay. Phil Sommerich 

a 

IHK 

NEW ALBUM AVAILABLE FROM 2nd NOVEMBER Available on Mythical Records - CD (MY CD 201) or Cassetle (MY MC 201) 

MUSIC WEEK 31 OCTOBER 1992 9 



ANALYSIS: PUBLISHING MARKET SHARE 

EMS: tops and streaks ahead 
It was the quarter when the Virgin name finally disappeared from the publishing market share tables. But if the truth be told, the company's new owner, EMI Music Publishing, hardly needed its latest acquisition to dominate the the UK market. The company, headed by Peter Reichardt in the UK, topped the corporate league table— which records both wholly-owned and administered works- with a share of 30.3%, almost five points clear of rival Warner Chappell. Its success came mainly in the albums market courtesy of the likes of Simply Red and Queen, who have done so much to boost the company's share over the past 12 months, and Mike Oldfield, back in the charts again with Tubular Bells II. ERA calculations suggest that EMI had almost twice the share of publishing among the Top 50 albums as Warner Chappell. 

However it was a strong quarter too for Warner Chappell whose share bounced back- exactly as managing director Robin Godfrey-Cass had promised after a disappointing starting to the year. In the individual rankings in particular, in which Warners languished on just 7.5% last time out, the company enjoyed a remarkable transformation, its share leaping to 24.4%. It ended the quarter with a piece of each of the top three songs, Rhythm Is A Dancer, Ain't No Doubt and Ebeneezer Goode. It was only the addition of Virgin to EMI's share that robbed Warner of leadership in the category. Elsewhere in the individual listings, which record strength in wholly-owned repertoire, the key performers were: PolyGram, which climbed from eighth last time out to third; and Bocu, the 

Abba publisher whose 2.7% share was the same as the previous quarter but which climbed from ninth to sixth. Companies suffering reverses included BMG, its share more than halved over the quarter (though still buoyant in the corporate stakes), and Sony, which unluckily for new managing director William Booth slipped out of both the individual and corporate Top 10s. The best of the rest in the corporate league were: again PolyGram, which has more than doubled its share over the year to 8.8%; and MCA, which reversed the downward trend of the four previous quarters and moved from tenth to fifth. 
Compiled by ERA from statistics supplied by Gallup. This survey is based on chart panel sales from the A-sides of the Top 100 singles and tracks on the Top 50 album from July-September 1992 ©CIN 

PUBLISHING: CORPORATE 

TOP 10 WRITERS 1 
i. Benites/Garrett 111 Austin/Butler WC 
2. Nail/Pratt/Dore Schogger WC Zomba Stradavaria 
3. Angus/West WC 
4. Richie Rondor 
5. Von-Tress PolyGram 
6. Ratferty EMI 
7. Secada/Morejon EMI 
8. Harris/LewisTTresvant Bivins/Devoe EMI/MCA 
9. Lennox BMG 
10. Raposo/Stone Hart Ivan Mogul! 
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12 Live Angus AC/DC new LP among releases 
I Have Faith 20 It's a blast 22 Fishy Felix 

Deconstruction net another hit 

luiskweek 

datafiie 
The Information Source for the Music Industry 31 OCTOBER 1992 

Boyz II Men complete one of the slowest ever climbs to the singles chart summit this week, as their End Of The Road hit captures the throne on its ninth week in the chart. The slowest climb of all came in 1985, when Jennifer Rush's The Power Of Love took 12 agonising weeks to reach pole position. End Of The Road is the first Motown single to reach number one here since Stevie Wonder's l^Just Called To Say I Love You in IPiETBut, while it's only just settling in at the top here, End Of The Road is America's number one again- this week, for a record-setting 12th week. No record has endured that long Stateside since 1952, when Jo Stafford stayed on top for a similar spell with You Belong To Me. While Madonna has been exciting the press with her jeans off, two rapidly blossoming hits are being aided and abetted in their chart exploits by TV advertisements designed to 

get us all into a pair of denims. Remarkably, venerable bluesman John Lee Hooker scores only his second hit with Boom Boom, which is currently in heavy use promoting Lee Jeans. A remake of a track he first released 30 years ago, it returned to the chart last week over 28 years after his debut hit Dimples. If he'd waited literally a few more weeks before returnrng" to the chart he would have established a new record for lengthiest gap between hits. The cuTrerfTrecord-holder is Eartha Kitt. who marked time for nearly 2S'A years between 
CHART NEWCOMERS 

I in I RAGE: Run To You i '"I (Pulse8). UK Debut Producer: Barry Lang/Duncan Hannant Publisher: Rondor/Adams Comms/Calypso Toonz Writer: Bryan Adams/Jim Vallance Line up: Pierson Grange (D), Angela Lupino (B), Tony Jackson (V), Jeffrey Sayadian (G), Toby Sadler (K), Notes: Barry Lang produced Amii Stewart's Light My Fire. Hannant has worked with Bomb The Bass and Betty Boo. Cover of Bryan Adams hit. Album; Early 1993, Management company: C/o Pulse 8 Agent: Mission Control. Tel: 071417 7022 

s y.3' I a!! 

m MICHAEL BOLTON: i " I To Love Somebody (Columbia). US 9th hit Producer: Walter Afanasieff Publisher: BMG Writer: Barry Gibb/Robin Gibb 

Notes: Previously a hit for Bee Gees, Nina Simone and Jimmy Somerville. Only single scheduled from album and is US 47 with a bullet. Album: Timeless Management company: N/A ] Agent: N/A 
1^1THE | |j3| CHIPPENDALES: Give Me Your Body (XS Rhythm). US debut. Producer: Gerry White/Andy Williams Publisher: MCA Writer: Gerry White 

disappearing from the chart in 1955 and returning to it in 1983. Hooker's age, according to most sources, is 75 — but he disputes that, stating that he is "only" 72, and that he added three years to his official age in order to join the army early. Whatever the truth, he is the oldest artist 
While Hooker's campaign for Lee Jeans continues, so does the ongoing series of hits spawned by commercials for Levi 501s. The current ad utilises Erma Franklin's Piece Of My Heart, which progresses speedily to number nine this week, a remarkable achievement considering it has not been on Top Of The Pops, and has had far less airplay than most records in a similar chart position. Franklin's record is the 11th hit fostered by Levis since its 501 campaign started in 1986 with Sam Cooke's Wonderful World and Marvin Gaye's 1 Heard It Through The Grapevine. Alan Jones 

Notes: Recorded in London by 10 of the^SLStrippers working TrTEirfope. Three shows touring UK now.. Album: Chippendales — The Album (Nov9) Management company: Leighton-Pope. Tel: 081 741 4453 Agent: Leighton-Pope 
ra INNER CIRCLE: I I Sweat (A La La La La Long) (Magnet). Producers: Ian Lewis/Touter Harvey/Roger Lewis Publishers: Rock Pop/Madhouse Writers: lan Lewis/Roger Lewis 

(:Line up: Carlton Coffey (V), Roger Lewis (G), Letser Adderely (G) Ian Lewis (B), Touter Harvey (K), Lancelot Hall (D). Notes: Number one in Germany, Denmark and Holland. Huge hit in Europe, Album: Now planning. Contact: Magnet 071 938 2181. 

■<T> - <rr> 

10 = weekly average in 1391 

LATEST SALES AWARDS 
©Platinum 0 Silver Madness: Divine Mad- Jasmin Archer: Sleep- SL2: On A Ragga Tip ness (album) ing Satellite (single) (single) Simple Minds: Glitter- The Prodigy: Charly Tasmin Archer: Great ing Prize (album) (single) Expectations (album) 

NEXT WEEK'S HITS 
)us (Polydor) ION: Soul Freedom (i 3N: I Will Always Lo- 
oo Much Too Younc 

Fred EP (Heavenly)   i You(Per by ERA. 

AC/DC; AC/DC Live V 

FORTHCOMING 
FEATURES IN 

Bnisicweek 
NOVEMBER 21 

VENUES Looking at the strengths and diversity of the UK venue scene 
NOVEMBER 28 
PRO-AUDIO A&R people, artists and producers look at new equipment employed in the recording world 

For further information contact the ad department on 

§71-921 5939 
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NEW RELEASES ALBUMS 
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Good advice is expensive when the final 
mix for the latest CD of your top act has 
once again taken longer than expected. 
Now, to still be able to keep to the release 
date, you can leaf feverishly through your 
address book and phone around until you 
have got all of the suppliers committed to 
your deadlines - beginning with premas- 
tering, manufacturing and packaging, 
to worldwide logistics. Or you cai 
be one of the people who believe 
life could be easier. In this case 
we would like to let you in on 
the fact that you only need one 
number-the number of the new Pilz Pressing Service office in London. Just dial 
(071) 371-5834 and speak directly to an 
efficient industrial partner who 
dependent. We look forward to your call. 

CD Pressing Service, StiH jn. reliable - worldwide - nonstop: Typisch Piiz. 

HiiMiEEnEnaa 
Ltd., London, GREAT BRITAIN. Tel.: 07I/37I-SB34, Fax: 071/371-6835 ■ PILZ Compact Disc, Kranzberg/MUni PILZ USA Inc.. Gllberto, CA. USA, Tel.: 714/8683663, Fax: 714/8583397 ■ PILZ JAPAN K.K., Tokyo. JAPAN. Tel.: C „ Bossolengo IVRI, ITALY. Tel.: 04616700240. Fax: 046/6700241 ■ PILZ ESPAN A S.A, ESPANA. 
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TOP 75 SINGLES 
 THE OFFICIAL tmsicweek CHART 

31 OCTOBER iggf 

CD/Cass (Distributor) | « J ^ 

c39 

6 ,o 

c 26 

As used by Top Of The Pops and Radio One 

WHB- 

KXP^ 
AIN'T NO MOUNTAIN HIGH ENOUGH 

FEATURING CEYBILJEFFERIES ' OUT NEXT WEEK SLAMII/T/CD 

FREE YOUR MIND/GIVING HIM SOMETHING HE CAN FEEL 

en Vogue ■ 
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TOP 50 AIRPLAY CHART 
THE OFFICIAL liusicweek CHART 31 OCTOBER 1992 

1*1 T. sac - —  i 11 JH u... s.,™,„.„ 
D - s LEEPING SATELLITE lasm.n Archer A EMI Capital FM 26 3. - BEWARE Vivjenne McKonc A ttrr Signal 2 j sE ND OF THE ROAD Boy/ II Men A Motown Capital FM 27 77 .7 TOO MUCH LOVE WILL KILL YOU Brian Ma* A Parlophonc Clyde One FM 3 9 - EROTICA Madonna A Sire Rod Rose Rock FM 2816 ,7 IT'S ONLY NATURAL Crowded House B Capitol Red Rose Rock FM 4 c 5 MY DESTINY Lionel Richie A Motown Chiltern Network £ 29 31 - DON'T YOU WANT ME The Farm B End Product Clyde One FM 5 5 .1 •S MY LIFE Or Alban A Arista Clyde One FM : ; 30 CEJHELLO (TURN YOUR RADIO ON) Shakespaars 1 Sister London Signal 61.33S PECIAL KIND OF LOVE D.na Carroll A A&M Chiltern Network ' 31 <i . 39.9 F DEGREES Su.anne Vega B A&M Signat 7 3 1 IRON LION ZION Bob Marley & The Wallers A TuHGong Chiltern Network 32 n n CONNECTED Stereo MC s B 4lhB way Chiltern Network 8 « 3TI E BEST THINGS IN .. turner Vand.c« & Janet Jackson BBD A Perspective Chiltern Network 33 j. u EVERYBODY WANTS HER Thunder B EMI Airo FM 9 « 7. A MILLION LOVE SONGS Take That B RCA Capital FM 34 3. NEVER SAW A MIRACLE Curtis Sugars Arista Capital FM 1079 EEP THE FAITH Bon Jov. A Vertigo BBC Radio 1 35 3. 3. MISS CHATELAINE kd larrg B Warner Bros Clyde One FM 11 19 «l M GONNA GET YOU B./arre Inc s S 1 < 36 t. ts I'M ON MY WAY Berty Boo 8 WEA Clyde One FM 12 11 3.N Y NAME IS PRINCE Pnnco & The New Powe Gcnerauon A Paisley Park Chiltern Network 37 EJRUN TO YOU Rage B Pulse 8 Clyde One FM 13.1 ii BE MV BABY Vanessa Pa>adis A Remark Chiltern Network 38 » - DO YOU BELIEVE IN US Jon Secada SBK Signal 14 SOMCTIMES LOVE JUST AINT ENOUGH Patty Smyth with Don He eyB MCA Capital FM 39 .. - PIECE OF MY HEART E.ma Franklin Epic Piccadilly Key 103 FM 15.. 1 BENEEZER GOODE The Shamen | i 1 < 40 3. 3. ALL THE WORLD LOVES LOVERS Prelab Sprou t B Kitchenware Power FM 16.. u HYTHM IS A DANCER Snap A Logic UK Chiltern Network 41 7. rs THEME FROM M.A.S.H. Manic Streel Preachars 8 Columbia Red Dragon 17 3. - L EAP OF FAITH Bruce Springsteen B Columbia Signal 42 mjUEXCITED M Pcople Deconstruction Piccadilly Key 103 FM 18 » *1 F A1THFUL Go West Chrysalis S.gnal 43 i, u RADIO Shaky B Epic FoxFM 19 .s 1. BAKER STREET Unde.cove. A PWl International Chiltern Network 44«ONE DAY. ONE TIME Neil Arthur B Chrysalis AitcFM 20 73 « G OOD ENOUGH Bobby Brown B MCA Signal 45 37 o THAT'S HOW 1 FEEL ABOUT YOU Ipndonbeal B AnXious Signal 21 . i DRIVE REM A Warner Bros Red Rose Rock FM 46 EfALWAYS TOMORROW Gloria Eslelan Epic AireFM 22 7, 7. MONEY LOVE Neneh Cherry A Circa Chiltern Network 47 Ci3LET YOUR HAIR DOWN Stardub Island BBC Radio 1 . 23 . s JUST ANOTHER DAY Jon Secada B 58K Power FM 48 EaA LITTLE RESPECT Bjotn Again MSG Piccadilly Key 103 FM 

rtiJU -L OVE SONG Simple M.nds Virgin Aire FM 49 OiJlCOLD Annie Lennox RCA Forth RFM 25 7S 77 S TART ME UP Salt-N-Pepa A ffrr Chiltern Network 50 re ts RQADHOUSE MEDLEY Slams Quo B Polydor Essex 

TOP 10 BREAKERS REGIONAL CHOICE 
s as calculated by JICRAR. 

AIRPLAY PROFILE 
111 ' i,.., SELECTED TITLE; RUN TO YOU Rage (EPMI 
D si WHO NEEDS LOVE LIKE THAT Erasure Mute D CLASSICAL GAS Vol-K-No featuring Bi Bi MFM 1034 & 971 D Clyde 1 FM 2 »TO LOVE SOMEBODY Michael Bolton Columbia 2 WE SHALL BE FREE Garth Brooks Downtown 2 BBC Radio 1 FM 3 »STEAM Peter Gabriel Real World 3 FIREWORKS Pele MFM 1034 & 971 3 Chiltern Network 4 67 QUEEN OF RAIN Roxettc EMI 4 ONLY IN AMERICA Magnum 210 FM 4 Capital FM 5 a I'D DIE WITHOUT YOU PM Daw Gee Street 5 CALIFORNIA HERE 1 ( ]OME Sophie B Hawkins Cool FM 5 Tay 6 7i SU( 3AR BULLETS ThoStra nglers Psycho 6 LOVE ME DO The Beatles 210 FM Sranons showing most play lor selected title. 7 77 THE SIDEWINDER SLEEPS TONIGHT REM Warner Bros 7 WORLD FALLING DO\ TUIO imrri/'C- -.nniTrrrrr, r-rrrrrr. 8 is SHI P AHOY Marxmai Talkin' Loud 8 HIGHER AND HIGHEF i Nancy Davis Downtown 1 HIS WEEK S CONTRIBUTORSi 

9 si THE : LAST SONG Elton Jol Rocket 9 LET THE WORLD KEE P ON TURNING Goats Don't Shave CoolFM Network, Clrdo One FM: Cool FM; Cauiny SoondNcrwoik' Downiown'" 10 87 TOE ) MUCH TOO YOUNG Little An, gels Polydor 10 METAL MICKEY Suedo Signal NonhSound: Piceodrtl/Koy^lu'FM; PowerVM^llod'DriigondlcORoiB Rtcotds wo Airplay Chart but not on last week s CIN Top 20t titles showing most regional I .... 

US TOP 50 SliGLES US TOP 50 ALBUMS | | rm. A™ ut*. | 1 ™. rm,, um., u ND OF THE ROAD, Boy/II Men Motown 26 n JUST ANOTHER DAY, Jon Secada SBK a r THE CHASE, Garth Brooks Liberty A26 - A LOT OF LIVIN'(AND A...I, Alan Jackson ftrisra 2 0MET1MES LOVE JUST..Patty Smyth/Don Henley MCA 27 ?4 1 WANNA LOVE YOU. Jade Giant 2 7 AUTOMATIC FOR THE PEOPLE, REM WamerBros • 27 n WHAT HITS?, Red Hot Chili Peppers EMI ▲3 D DIE WITHOUT YOU, PM Dawn Gee Street 28 a BACK TO THE HOTEL, N2Deep Profile A3 . CQ UNPLUGGED. EricClaplorr Dud , 1 A03 m POCKET FULL OF KRYPTONm, Spin Doctors Epic Assoc ▲ 4 OW DO YOU TALK TO AN ANGEL, The HeightsCapitol 29 zi DO 1 HAVE TO SAY THE WORDS, Bryan Adams A&M 4 3 SOME GAVE ALL. Billy Ray Cyrus Me.cun 1 1 29 OS OOOOOOOHHH...ONTHETLC,TLC LaFace 5 ROTICA, Madonna Maverick 30 » ALL 1 WANT, Toad The Wet Sprocket Columbia i A 5 ■ SYMBOL,Prince&TheNPG PaisleyParl < 30 TO E3 GREATEST HITS, Queen Hollywood 6 UMP AROUND, House 01 Pain Tommy Boy A 31 34 SOMEONE TO HOLD, Trey Loren/ Epic 6 . TIMELESS ITRECWSSICSI, Michael BolldnColunrbii r 31 3. GUERILLAS IN IRE MIST, DeLench Mob Sued Knowledge 7 HE'S PLAYING HARD TO GET, H, Five Jive A 32 39 DO YOU BELIEVE IN US. Jon Secada SBK 7 r TEN, Pearl Jam Epii 32 to CQADRENALIZE, DefLeppard Mercury ▲8 REE YOUR MIND, En Vogue Atco A 33 «i 1 WILL BE HERE FOR YOU, Michael W Smith Reunion 8 s US, Peter Gabriel Gaffer , 33 as E3 DIVA, Annie Lennox Arista A9 HYTHM IS A DANCER. Snap Arista 34 77 GI3 THE ONE. Elton John MCA 9 r. WHAT'S THE 4117, Mary JBIige Uplonyn 34 3. HOUSE OF PAIN, HouseOIPam TommyBoy 10 HOPLE EVERYDAY, Arrested Development Chrysalis 35 75 NOVEMBER RAIN, Guns N'Roses Geffen 10 ■ DIRT, Alice In Chains Columbia 35 3. SEMINOLE WIND. John Anderson BNA ▲ 11 EAL LOVE, Mary JBI,ge Uptown 36 3a Ea ALWAYS THE LASTTO KNOW. Del Amitr, A&M 11 . BEYOND THE SEASON, Garth Brooks Liberty 36 a III SIDES TO EVERY STORY, Ewreme A8.M 12 EQ HAVE YOU EVER .Def Lcppard Mercury 37 3; GE3 YOU LIED TO ME. Cathy Dennis Polydor 12 „ BRAND NEW MAN, Brooks & Dunn Arist a 37 «[UKlACHTUNGBABY.U2 Island 13 WHEN 1 LOOK INTO YOUR EYES, Firehouse Epic i 38 <o MOVE THIS. Technotronic feat Ya Kid K SBK 13 r. WYNONNA, Wynonna Curl b 38 11 COME ON COME ON, Mary.Chapin Carpenter Columbia ▲ 14 WHAT ABOUT YOUR FRIENDS. TLC LaFace p A 39 ■ KEEP THE FAITH. Bon Jov. Jambco 14 r. BOOMERANG IOSTI. Various LaFac e 39 40 COUNTDOWNTOEXTINCTlON.Megadelh CapHol 15 123 PLEASE DONT GO. KWS Next Plateau ' A 40 « E3 HOW ABOUT THAT. Bad Company Atco 15 is BOBBY, Bobby Brown MCA 40 37 BLOOD SUGAR SEX ..Red Hot Chili Peppers Warner Bros 16 OREVER LOVE, Color Me Badd Giant 41 31 E3 STAY. Shakespears Sister London 16 ,7 1 STILL BEUEVE IN YOU, Vinco Gill MCi A 41 » BROKEN. Nine Inch Nails Nothing 5 A17 WOULD IUE TO YOU?, Charles & Edd.c Capitol 42 « GIVING HIM SOMETHING HE CAN FEEL, En Vogue Atco 17 is ROPIN'THE WIND, Garth Brooks Capil. ,1 42 B LITTLE BIG MAN, Bushwick Bill Rap-A Lot i Am UMP SHAKER, Wreckx-N-EHect MCA 43 36 MY NAME IS PRINCE. Pr.nco& The NP6 Paisley Park 18 r. TOTALLY KROSSED OUT, Kris Kross Rulfhous c 43 it USE YOUR ILLUSION 1, Guns N'Roses Gcllen * 19 HUMPIN'AROUND, Bobby Brown MCA 44 33 NOT ENOUGH TIME, INXS Atlantic 19 TO 3YEARS5MONIHS&.,ArrestedOevelopmerrt Cluysal s 44 « JON SECADA, Jon Secada SBK 20 i8 BABY-BABY-BABY.TLC LaFace 45 •5 03 AMI THE SAME GIRL, Swing Out Sister Fontana 20 7, FUNKY DIVAS, En Vogue Ate o 45 4i T-R-O-U-B-L-E Travis Trin Warner Bros ▲ 21 » m WALKING ON BROKEN GLASS, Ann e Lennox Ahsta 46 o LIFE IS A HIGHWAY. Tom Cochrane Capitol 21 is NO FENCES, Garth Brooks Capitol 46 ra TEMPLEOFTHEDOG.TempleOfTheDog A&M ▲ 22 78 EQ LAYLA (ACOUSTIC). Eric Clapton Duck A 47 - TO LOVE SOMEBODY, Michael Bolton Columbia 22 73 PURE COUNTRY, George Strait MC A 47 « GARTH BROOKS, Garth Brooks Liberty ▲ 23 35 IF 1 EVER FALL IN LOVE. Shai Gasoline Alley 48 i; SLOW DANCE (HEY MR DJ), R KellyS Public Ann. Jive A 23 7. m THE ONE, Elton John MC A 48 rr Ha HERE COMES TROUBLE, Bad CompanyAtco ▲ 24 33 GOOD ENOUGH. Bobby Brown MCA 49 » RESTLESS HEART, Peter Cetera Warner Bros 24 ts METALLICA, Metallica Eleklra A 49 - WHUT? THEE ALBUM, Redman ML ▲ 25 » LOVE IS ON THE WAY, Sa.n.on Kick Third Stone A50 • WHERE YOU GOIN'NOW. Damn Yankees Warner Bros 25 rr SINGLES lOSTl.Vnrious Fnir 50 . MTVUNPLUGGEDEP.MariahCarey Columbia lies gain DQ UK acts. [SI UK-sianed acls. 
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iONIN CREW 

GO IT ALONE 
Radical hip hoppers Ronin and teenage rappers Force'n'K-Zee have split with Virgin, just a year after signing long-term deals. The two acts were signed individually but left together in a split negotiated by their shared management. Ronin, formerly 23 Skidoo, had just produced a Force'n'K-Zee album which was presented to the company earlier this month. Both acts are believed to have been unhappy with continued low sales since signing with the major. A spokesman for FAT management says Ronin are "well chuffed" with the terms of the split and will now look for a new deal: "We are not complaining about the way majors do things," he says. • Ronin recently sealed a deal to write the music for promo films for US casualwear brand Stussy and have been used to endorse numerous fashion labels. Force'n'K-Zee recently sealed a sponsorship deal with British Knights footwear. 

ROGER ON THE ROAD 
Remix master Roger Sanchez is to lead an unmissable house music megatour through November featuring Kathy Sledge, The Tyrrel Corporation (pictured), Aly-us of 'Follow Me' fame and the honey-throated Michael Watford. Sanchez has recently produced a new album for Kathy Sledge and has remixed Aly-us and the Tyrrels. The tour kicks off on the Tyrrels' home patch at Middlesbrough Arena on November 5, drops in at the Southport Soul Weekender on November 6, then down to London's Ministry of Sound (7) and ends up at Aberdeen's Sweatbox (8). 

ROCK FOLLIES 
The migration of rock star into clubland continues to gather pace. This time it's Aussie outfit INXS whose 
Hutchence has often displayed a desire to get in the groove. Their new floor friendly 12-inch has Youth mixes of 'Taste If with Ralph Rosario and Steve Hurley adding their magic to 'Not Enough Time'. Meanwhile Irish indie grunge group Therapy? have turned out some industrial hardcore mixes of their latest single 'Teethgrinder' — a suitable title for the E'd up rave crowd? 

I JERVIER BUILDS 
HYPE FOR SWING 
Jack swing champion Steve Jervier is helping to build the hype for UK swing with the launch of a new label. Hype Records is a label The Jerv plans to launch in the new year through Beechwood Music to serve UK swing and street soul. The tie up with Beechwood follows its success with its new jack swing Mastercuts compilation, compiled by 

Demos for the new label should be sent to Hype do Beechwood Music. 'New Jack Swing Vol If is out on November 23. 

FUNKATARIUM 

by JUMP 

OUT NOW 

DISTRIBUTED BY 
MO'S 

MUSIC MACHINE 
AND 

RIO COMMUNICATIONS 
Tel: 081 520 7264 

1 

more details, telephone r Rhodes on 071 528 0086 x on 071 895 0949. Today. 
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11 19 I M GONNA GET ' 12 n 3i MY NAME IS PRI 
14 i? n SOMETIMES LOVE Jl 15 io 7 EBENEEZER GOOC 

22 ?< MONEY LOVE NE 

TOP 10 El- 

4 61 QUEEN OF RAIN 5 a I D DIE WITHOUT Y( 

10 87 TOO MUCH ID 

US TO 
i END OF THE RO/ 

10 o PEOPLE EVERYDAY. All u REAL LOVE, Mary 12 13 03 HAVE YOU E\ 13 s WHEN I LOOK INTO' 

SMliA PIUCKS 

SIP SMC COURAGE 
The heat is on for the finalists in DMC/Technics' world DJ mixing competition as each nation declares its champion. Spinning for the UK will be DJ Sparra from Birmingham who won the national round at his third attempt. And his four-deck solo set will be pitted against the US team entry led by scratch wizard Q Bert. This is the first year that the competition allows more than two decks and samplers, giving winners a better chance to go on to great things. But there is no change in the standard of names among the entrants who include DJ Mod from The Philippines, Norway's Navid The Incredible and Denmark's splendidly titled DJ 

» DMC SCRATCH WIZARDS 
The world finals take place on November 10 at London's Ministry of Sound. © In the same week Chicago will be home to the 1992 International DJ Expo with panels, showcases and "three full nights of partying". But even in the birthplace of house there's room for tfiejeast glamorous aspects^jf DJing — one of the panels for mobile jocks has the title "Playing weddings and bar mitzvahs". 

Arista has moved fast to stamp out reports in Billboard that Alison Limerick has been dropped by the US label. A spokeswoman confirms Limerick (pictured) is still with Arista, both here and in the US. It would certainly have been a case of bad timing as her new single Hear My Call' is out soon and shejs due tc headline at the DMC Awards at London s Royal Albert Hall on November 9 before setting off on a nationwide tour. 
taste'of some of"the'counfry's finest club nights w venturing north of Watford. Indulge is a new night 

Imports have become the prized gems of many a record collection. But at double the price of a UK 12-inch, their cost brews incredible resentment. The more some people buy, the firmer their conviction that major labels are simply too short-sighted to release hot US tunes in the UK. Whether it's Shabba, Charlie Wilson or Kim Syms — ragga, swing or house, the gripe is the same. "We get it all and I am sick of it," says Jeff Young, of A&R at MCA. His company, with of Stateside R&B, is probably the number one target of frustrated soul and swing 
Swing DJ Steve Jervier reckons major labels are stifling the market for the music he loves by refusing to release quality US R&B over here. "There is a market here but they don't go out to look for it," he says. But majors are not in the business of neglecting sales. Jeff Young thinks specialist DJs should wake up to how small their market is. "People think we are letting the musician down, but in fact we would let them down 

\ 

venturing north of Watford. Indulge is a new night bringing the vibe of clubs like Nottingham's Venus and Glasgow's Sub Club down to the capital. Under the banner "Open minds are better to see with", Indulge at Cinecitta Discoteca in London's Soho aims to freshen up the London scene. Next week the tone will be set by Harri of The Sub Club and on November 6 the focus will be on Manchester's Love Pup. 
  J The slump has hit the UK's foremost nightclub owner European Leisure, forcing the group to sell off some of its venues. With debts of £76.6m, the group has started to shed a fifth of its clubs and restaurants. But there is no sign of its selling off its flagship venues London's Camden Palace and The Hippodrome. Clubs on the hit list include Buzz at Southend Pier, Edinburgh's Cavendish, Berlin's in Newcastle and Henry Afrika in Stockton, Wigan and Warrington. 

if we released it when they'd only sell a few thousand," he says. "DJs moan because it's not out the week they want it — that 
Young is also familiar with problems common to all labels trying to co-ordinate releases by transatlantic fax and phone. "You'll never get the co-operation of the act. All you have is the plastic," he says. All is not gloom and doom, however. MCA has hit sales of 7,000 with its UK-released Mary J Blige album. The label has also backed her new single 'Real Love' with Young Disciples mixes as a UK extra. And as the chart breakthrough of hip hop acts Arrested Development and House Of Pain has proved, delays don't necessarily spell disaster. Even a hot house single such as Djaimin's 'Give You' hit 14,000 sales for Cooltempo on its release after shifting 4,000 on import. So fans of shrink wrap beware — those imports could soon be a dying breed. But then you could always wrap your UK 12-inches with cling film. 

K-kass 

Don t stop. 

A 21 a Gfl WALKING ON BROKEN GU A22 a EaUYLA (ACOUSTIC), En 
45 «s E3 AM I THE SAME GIRL, Swing Oi 46 43 LIFE IS A HIGHWAY, To. A47 - TO LOVE SOMEBODY, Mi IF I EVER FALL IN LOVE, Shai A 24 33 GOOD ENOUGH, Bobby Brown A25 « LOVE IS ON THE WAY, S^cn ^ 

a PURE COUNTRY, George Strait 
a METALLICA, Mc-tallica 

47 « GARTH BROOKS. Ga 48 q CO HERE COMES TROUBLE. Bad Compaiv A49 • WHUT? THEE ALBUM. Redman 50 MTV UNPLUGGED EP.Mafiah Carey Colt 



focus 

SKlO|3 EES 

BffiH Strictly Rhythm at The Sound Shaft, Craven Street, London WC2. Fridays 10.30pm-3.30am. H 350/bring in own 6K sound 
#HUiE9 BPM, 76 Granby Street, Leicester 

(491 
Progressive house, garage, soul, hip hop and swing — mostly 12-inch white labels. Guerilla, Cowboy and Tomato product is very popular. Soul and hip hop imports also sell well. Other merchandise includes own record bags and slip mats. "We've recently moved to a bigger store and people come from Leicester and the surrounding area to buy records. We get white labels in every day and they're gone by the end of the week. We cover the progressive/garage mar- ket, which is really taking off here. We don't do much hardcore as it's covered by 5HQ. If the product's there we can sell it — we just wish there was more."— Lisa Payne, co-owner. I"This shop is doing well. They order two or three times a week and the orders are big. They've just moved to a better location and it seems to be paying off. Javan's the main guy— he knows his stuff and what sells. He's always willing to try new stuff." — Rick Davis, Record Corner. "The service is excellent — if there's anything I want I can always get it. I buy mainly UK and Euro techno and house, mostly whites and small labels. " — Ampo (Venus). 

system/US label Strictly Rhythm's official UK club, where its acts debut in the UK. m-gHTEUPfH Slightly older and dressier regular crowd. It's packed by 12.30am. Underground street sounds, mainly US house and garage. "The music varies according to the mood and the energy of the club." — Warren Sharif, promoter. (•Jig Regular DJs: Linden C, Kid Batchelor, Daryl. Guests include Roger Sanchez, David Morales, CJ Mackintosh, Frankie Fawcett, Rikki Morrison. Moodswings 'Wall Of Sound'; Coral Way Chiefs 'Release Myself; Martha Walsh 'Carry On'; Karen Pollack 'You Can't Touch Me'; 'The Sasha Multi-Underground EP Vol 2". 
",t's an amazing club to play, the crowd is really receptive to all types of house and to what the DJs are playing. Most DJs who've played there say it's the most open crowd in England."— Linden C. 

Q2EISBEE2B "There's a good vibe and the DJs are sound — they break a lot of tracks. I go every couple of weeks with lest pressings I've got in on a Thursday, so I get an instant reaction. US DJs bring in test pressings too so we get to hear them for the first time." — John Warwick, Great Asset. EWniETril I ra 33 £7 members, £9 non-members. 

SE... Walt Disney 

M People Northern Soul' 
n I love you more?', 'Colour my life', 'Someday', 'Excited' plus six more tracks on vinyl & tape; eight more tracks on compact disc. 

dc 
I 

RM DANCE UPDATE : 

more details, telephone ■.t Rhodes on 071 528 0086 IX on 071 895 0949. Today. MIDEM IS ORGANISED BY M1DEM ORGANISATION 
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A guide to the most essential new club tunes as featured on IFM's "Essential Selection", with Pete long, broadcast every Sunday between 7-8pm. Compiled by data collected from leading DJs and the following stores; City Sounds/ I I Flying/Zoom (London), Eastern Bloc/ I 

TOP 10 Bi 

1) AS ALWAYS Secret Ule 
2 METROPOLIS Metropolis 

JlaTl GOLDE17 Deep and dubby mix of thei (4) CARRY ON Martha Wash 71571 PURITY The Aloof 

(13) I LOVE MUSIC Charm 171571 WILDTRAX VOL 1 The Wildchild Experience Red hot Todd Terry-type EP made in the UK 
(7) 

US RCA 
Cowboy 

Union City 
Scottish popsters get the Oakenfold & Osborne treatment; 

(10) HAPPINESS Nightmares On Wax (11) FEEL IT JJ 171571 FORWARD MOTION LM.N.O. Tasty progressive groove with a snarling bass 
(8) JUMPFunkatorium 171571 TASTE IT INXS Youth toughens up the groove to make INXS dancefloor friendly 171571 CARNIVAL DA CASA Rio Rhythm Band HoojChoons One o( the labels' early productions gets revamped by the Zoom 171571 FEELThe Chameleon Project im Guerilla. 
3 FALUNG Isadora Beech :k remixed by Memphis 

s, WHO NEEDS LOVE from the label that brought you... tc1991 sure is pure mombassa manic 4 love sub 45 mk unity ufi 

7 n THE SIDEWINDER S 
n THE LAST SONG 10 irTOO MUCH TO 

US TO 
Q .END OF THE RO/ 2 i SOMETIMES LOVE JL A3 . I'DDIEWITHOUI A 4 . HOW DO YOU TALK 

10 i PEOPLE EVERYDAY 

. WHEN I LOOK INTO 
15 ic Ej PLEASE DON 

j A17 » WOULD IUE TO 1. AjEl » RUMP SHAKER,' 

coming your way soon... urban jungle bad man courtesy of tony thorpe 02 11 92 tc 1992Justin robertson inna milanese stylee 02 11 92 metropolis metropolis/hyporeel 16 11 92 and the union city compilation album 23 11 92 
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A 21 zz Ba WALKING ON BROKEN GLASS, Ar,r A22 n D23 LAYLA (ACOUSTIC), Ef.cCiap 
5 is GQ AM I THE SAME GIRL, Sv 

A47 - TO LOVE SOMEBODY. ^ 8 «; SLOW DANCE (HEY MR DJ),R 9 so RESTLESS HEART. Pet 

20 n FUNKY DIVAS, En Vogue 45 u T-R-O-U-B-L-Ejri 
2 23 PURE COUNTRY, George Suaii 47 «s GARTH BROOKS. Ganh A23 » E3 THE ONE, Elton 48 <9 En HERE COMES TROUBLE, Bad Company A 49 ■ WHUT? THEE ALBUM, Redman  50 • MTV UNPLUGGED EP, Mariah Carey Colu 
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the new single 
released 2nd nov 

includes 'no coke (after use mix)' 

jjuh*. KXX 
M DANCE UPDATE 5 

.For more details, telephone Peter Rhodes on 071 528 0086 or fax on 071 895 0949. Today. 
METROPOUS HOUSE. 22 PERCY STREET, LONDON W1P 9FF Tel. 071 528 0086 Fax . 071 895 0949 
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for more details, telephone Peter Rhodes on 071 528 0086 or fax on 071 895 0949. Today. 
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Re^u. THE SHAMEN Vs JUSTIN 
i soice 'Boss Drum' (One Little Indian Records BOT via Pinnacle) PARAMIST ■Release Me IPIanetVpouf D 

TOP 10 B 

Walking On Sunshine' Metwork I^WK^S'sfvia Pinnacle) \>1 lotiingh^Mark (MG Bad) Gamble. Cass.usV -as^^^bb6" & RuthJoy return live years ' 

OS 



vinyl 

ps r o rra o 
.stj„ ,n Love EP' (Vice Versa promo). Attention here is focused on the B-side. 'Do Anything' is a cheeky little groover with a nice horn hook but star billing goes to 'My Southern Comfort'. The drums hold back while a sexy flute takes you to dreamland later joined by jazzy piano chords and deep driving bass. A floorfiller  m 

'As Always' (Cowboy promo). A superb cover of a Stevie Wonder tune from this up-and-coming group. It has attractively raw vocals 

import 
anyway but the Junior Mixes by Heller and Farley make it sound rougher, but oh so good. A right stonker   gjg| 

i 'You're Mine' (Logic promo). It's taken two years to get this tune out at home. Leftfield mixes have converted it into atmospheric lechno-tinged trance that will be tricky to pigeonhole. Progressive rare groove maybe?   oia 
i Terminator EP' (Synthetic promo). Starling with mellow strings and 

• PRESSURE DROP: HARD TO PIGEONHOLE 

r : 

• STEVIE WONDER: COVERED BY COWBOYS 
growling computerised vocals this hits with rough bassline breaks interrupted with hard Euro noises. Deep and dark, innovative and clever  (Ul. 

'Lost In House' (Hubba Hubba promo). An excellent minimalist hypnotic tune from Scotland, this makes great use of a percussive glockenspiel type bleep. Search and enjoy.... fTH 
1 l.'J =Ul.!l(°.l.'-(sJiife) j 'Metropolis EP' (Union City promo). Piano anthems aren't dead — Future Sound Of London come back with an anthem of UN proportions. Hitsville  

'Dis Jah Little Sound EP' (BTB Sweden). This four-tracker has something for all hardcore lovers. 'Come With Me' kicks with a mysterious bassline, hard-hitting drums and some jangling piano ,  

1 'Many 

)SE... Walt Disney 

I 1'Temptation (Brothers In Rhythm Remix)' (Virgin promo). It's incredible how many closet Heaven 17 fans are emerging now this old gem has been remixed. Top marks to messrs Anderson and Seaman  

Ways'/ 'Bright Lights' (Mo Wax promo). 'Many Ways' is a tough tune with awesome vocals and 'Bright Lights' brings advanced street jazz. Rough 'n ready and raising dust gj| 
'Fired Up (Alchemist Remix)' (Structure promo). This has plenty of screaming breakbeats, breakdowns and overall Euro madness   gEB 

Understanding the grooves: Judge Jules, Nicky (Black Market), Andy Beevers, Martin Pearson, Bob Jones, Rhythm Doctor. 

Debut Single 

on 12" (izmum 37) and CD (mumcd 37) featuring 
Andy VMesitrier'sill iviix 
out now 
order through rtm/pinnacle 071-284 1155 

For more details, telephone Peter Rhodes on 071 528 0086 or fax on 071 895 0949. Today. 

RM DANCE UPDATE ! 
ET, LONDON W1P 9FF 1 895 0949 

;m is organised by midem organisation 

I 
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IRON LION 2I0> 

EBENEEZER G0( 

If Sunship captain Ceri Evans' latest waxing ends up on radio, it won't be in its current form. Censor all the "muthafuckins" in 'Muthafuckin' and the thumpin', rap-styled tune will probably end up half its length. "It's a bit tongue-in- cheek really," explains the ex-Brand New Heavies key- boardist. "The B-side is more representative of where I'm coming from." Whereas Evans attributes the mood of 'Muthafuckin' to both the work of Steve Reich and his own house-based collaborations with Leftfield's Paul Daley, the funky jazz of 'The 13th Key' reflects his biggest influence — John Coltrane. "His music changed my life." he says. "He made me listen to music differently." With their name borrowed from an early Sixties Coltrane LP, Sunship made an eponymous debut on 'Totally Wired 7', but it's a wonder Evans has been able to squeeze this project in alongside all his production and remix work with the likes of Tammy Payne, Alison Limerick and Galliano. And now he 1 has plans to record with James Lavelle's nascent label, Mo' | Wax. Evans, who left the Brand New Heavies in January, ■ says, "1 needed to develop musically, it's an opportunity to [ express myself." Davydd Chong 

TOP 10 B 

US 

Martin Lever was a hot name in semi-professional cricket before he discovered there were more things in life than the tap of willow on leather. At the age of 24, he opted for a radical change in career, becoming a DJ in the nightclubs of Lancashire and the North West. During one of his club nights he bumped into Ian Bland, the brains behind Dream Frequency, who invited him down to his Preston studio. That was the beginning of Museka, whose debut single 'Beautiful In Red' was released this spring to a very warm reception. And now they've returned with 'The M-Series EP', a four-tracker that reflects their impressive versatility with sparse orchestral trance, bouncy funk and soaring house. Lever believes their strength lies in their clean, uncluttered style. "I've always liked sparse techno from the old school of '88," he explains. "I'm keen on keeping things simple because I think there's far too much going on in a lot of records. Rhythm, basslines and melody are easier to understand when they're stripped bare." Sandra Dunkley 

At last — proof that Norway has more to offer the world than just fjords and A-ha. "Happy hardcore" trio Open Skies — Bjorn Torske, Ole J Mjos and Rune Hindback — are looking to reverse such prejudice, and get UK rave/techno fiends stomping, with their seriously good 'Deep In Your Eyes EP". The EP, currently enjoying action on RMs Club Chart, is a four-pack of runaway steamroller breakbeats, skulking basslines, happy pianos and a certain trancey Norwegian J ye ne sais quo/. "Hopefully it will also make the Norwegian people realise there is more to the music," says Torske. "They tend to call everything 'techno'." The lads originate from a small northern town where j they regularly hold local Alien Nation raves and often . make trips to Blighty to pick up records and club vibes. "UK DJs are much better than the other Europeans," reckons Torske, who plans to move to the UK to study art; the other two will follow, to study film and media. Davydd Chong 

EH AN K 
UNDiRSTANb THIS GRO PRODUCED AND RE MIX E D B V '  

OUT NOW! 

I E3 45 c |!nAMITHESAIVIEGIRL,Swin9Oul 46 « LIFE IS A HIGHWAY, Tom Coch.5 ATI n E3 LAYLA tACOUSTIC), 423 bIF I EVER FALL IN LOVE, I 424 u GOOD ENOUGH, eobbyB 4 25 n LOVE IS ON THE WAY, S 
48 v SLQWDANCE1HEYMR0J1 RKeily&l 49 io RESTLESS HEART, Pele.t 450 WHERE YOU COIN'NOW, Oar 

20 n FUNKY DIVAS, En Vogue m TEMPLE OF THE DOG, Te 22 a PURE COUNTRY, George Slrait 423 ii B3 THE ONE, Ellon John 48 „ pg HERE COMES TROUBLE, Ba 449 WHUT7 THEE ALBUM, Redr. 50 ■ MTV UNPLUGGED EP, Marl. 
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There's no doubt about it, Strictly Rhythm have got what if takes to rock dancefloors all the way from Brooklyn to Bradford. 'Follow Me' by Aly-us is the latest Strictly 
Follow Me' is released by Cooltempo on November 2. 

Rhythm anthem to cross the Atlantic. With its mind-bending bassline, stripped down sound and harmony-laden vocals, it's just what the DJ ordered. According to the duo's Kaylin-X, its simplicity is the key. "It was a record we didn't really think about," he explains. "We recorded it one night and didn't change from that. But if we had worked harder on it, I don't think it would have been as big." Strictly Rhythm proved to have the insight to go with the tune as it was. "They didn't want to change it to appease the 'god' of radio because they didn't want to interfere with the soul we have," says Kaylin. As childhood friends from New Jersey, music was always important to this melodious duo, but Kaylin and his partner Super followed very different paths; Super as a rapper and Kaylin in the world of gospel. Now the duo have turned their attention exclusively to club sounds. Martin Pearson 

Talkin Loud has always been plagued by a lingering suspicion that only an exclusive band of London trendies are listening. But in jazz-loving Japan, the United Future Organisation Raphael Sebbag, Tadashi Yabe and Toshio Matsuura — are musical proof that Gilles Peterson's jazz enthusiasm has found a global audience. "Since the beginning there have always been a few people in Tokyo working on the same thing," says Sebbag, the French-born third of the group who as DJs have supported Talkin Loud and Acid Jazz acts on their increasingly frequent trips to Japan. After deciding to step out from behind the decks, UFO's first single, the scat-rap T Love My Baby', was a sampledelic mas- terpiece which put them at the forefront of a growing group of indie club-based creators who are rejecting the constrictions of the corporate Japanese music industry. "As a DJ you want to play 'people' music but you don't always find what you want in one record," says Sebbag. "You have to make it yourself." To that end, their second vinyl outing, 'Loud Minority', is a frenetic blend of boisterous basslines, free-form funk and danceable grooves. But as you might expect of Japan, the home of the accessible sampler, it is the product of hi-tech ingenuity rather than musical mastery. "We are not musicians at all, we don't play instruments," says Sebbag. "We produce, direct and manipulate computers and musicians." Martin Pearson 

A PETE TONG ESSENTIAL SELECTION... 
RELEASE DATE9th NOVEMBER 

HEAVEN 17 
TEMPTATION 
BROTHERS IN RHYTHM 

I 

For more details, telephone Peter Rhodes on 071 528 0086 or fax on 071 895 0949. Today. 
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TOP 10 B 

NO SOONER have Arrested Development hit the Top 10 than_solo projects appear on the horizon. The first is to be an album from Dipnne Farris, the singer who showcased her incredible "vocai talents on 'Tennessee'...On the uglier side of rap, a real life "gangsta" plot is unfurling in the Stateside Eazy E case in which the contested charges accuse fellow NWA member Dr Dre of racketeering...Nothing so sinister in the Rising High case here, where the courts have allowed the label's co-founder Caspar Pound to go on using the Rising High Productions label although money matters remain unresolved with his former partner Rob McLuhan... Chilling out after the court case, Rising High is also compiling an ambient mailing list (contact David Conway on 071 -221 2968)...Keep an ear open tor Judge Jules' reworking of ZYX's chart hit 'Liberation'... Perhaps Innocence should be renamed on the evidence of the video for 'Build' which features lots of self-gratification and removal of underwear... Falkirk's finest house label Hubba Hubba has signed former Warp and Network prodigies The Forgemasters...Pulse 8 label Faze 2 has picked up that Visions Of Shiva tune ('Perfect Day1) that won't go away ...Esoteric Records promises a compilation of intoxicating 

dance from Brooklyn based Bottom Line Records featuring the essential 'Wanna Be Your Lover' by Barbara Dixon...The Grid plan to surround themselves with interactive video visuals and computer graphics on their forthcoming live dates....Shabba's new single 'Slow And Sexy' 
teams him with Johnny Gill as a trailer for the album 'Xtra Naked' which has Shabba swapping rhymes with Chubb Rock and Queen Latifah... This Saturday (October 31) the Ministry of Sound has Tony Humphries in the box with Frankie Foncett and CJ Mackintosh spinning in the bar...But if you're into UK gear check Meridian's Hallowe'en bash featuring Smokin' Jo, Billy Nasty, Lawrence Nelson and Fat Tony (tickets from Tag and Zoom shops) ...The same night Vamp returns with Jay Strongman and Chris Checkley (details from 081-780 9766)...And Rhythm Doctor plays Hash 11 (31 )...Darren Emerson drops into Strutl on November 1... And for the ravers World Dance promises 40k sound for Kevin Saunderson, Jack Frost, Slipmatt and all the crew at Lydd Airport, Kent on October 31 (info 071 -613 4768) and Fantazia hits Glasgow's Barrowiands with the usual pyrotechnics and PAs from The Prodigy and Ratpack...AND THE BEAT GOES ON! 

NEW TELEPHONE SERVICES AVAILABLE THROUGH 

IPmsic weoc 
Your direct link to the hottest chart information in the UK! 

0898 5052 92 — The Top 50 Airplay Chart — new entries 6 days ahead of publication — from 12.30pm every Wednesday 
0898 5052 93 — Future Hits as featured in CHARTS PLUS — this week's new releases most likely to hit the Top 75 next week — from 12.30pm every Monday 

AND DON'T FORGET THE ORIGINAL LINES with new data from 9.30am every Monday 
0898 5052 89 — Top 75 Singles, Artist Albums and Compilation Albums — new entries and this week's Top Of The Pops performances 
0898 5052 90 — Top 75 Singles — new positions 
0898 5052 91 — Artists and Compilation Albums — new positions 

Calls charged at 34p per minute off-peak, 45p per minute peak times 
Information serv ■ices prepared by Entertainment Research and Analysis (ERA) 

2 RM DANCE UPDATE 

a [Si WALKING ON BROKEN GUSS.fcr.cL 45 «s EQ AM I THE SAME GIRL, Swing Om Sislei 
A22 .-a B3 LAYLA (ACOUSTIC), Erii A 23 r, IF I EVER FALL IN LOVE, St.: A 24 M GOOD ENOUGH, BobOyB.m A25 » LOVE IS ON THE WAY, Ssa, 

A47 - TO LOVE SOMEBODY, Michael 48 ii SLOWDANCE (HEYMR DJ),fiKe:ly&F 49 » RESTLESS HEART, Pom Calera A 50 WHERE YOU COIN' NOW, Damn Yanke 

20 FUNKY DIVAS. En 
22 n PURE COUNTRY, George Svah A23 n ca THE ONE. Ell 24 n METALUCA, Melallica 25 i) SINGLES (OST), Vjriojs 

46 a TEMPLE OF THE DOG, Temp 47 tt GARTH BROOKS. Gai 48 « B3 HERE COMES TROUBLE A 49 ■ WHUT? THEE ALBUM. Rt-d 50 - MTV UNPLUGGED EP, Mai 



TOP 30 MUSIC VIDEO 
THE OFFICIAL Ijiusicweek CHART 

, PolyGram/Video 1 g ,8 ,3 QUEEN: Greatest Flix II mm 0855563 1 " 18 ^ Comnilaiion/1hr?nm.n 
2 MINDS: Glittering Prize ^WL 17 51 QUEEN: We Will Rock You 

MIKE OLDFIELD: Tubular Bells II 
18 . jRUNRIG: Wheel In Motion 

4EB3K! 19 . 6 DOMINGO/CARRERAS/PAVflROTTl: Three,, 
5 3 3 JOHN LENNON: Video Collection PMI 20 8 3 CARTER USM: What Do You Think... PMI Compilation/56min MVP4910263 
53 3 R0XETTE: Live-ism pmi 21 23 16 DANIEL O'DONNELL: An Evening With Ritz Compilation/1 hr39min RITZV0008 
7 EjFOSTER&ALLENt Heart Strings Telstar 22 WZM PFHNCE^Lovesexy Part 1 4 FronVPolyGram 
8 < 8 KYLIE M^NOGUE: Kylie's... PWL International 23 25 2 CUFF RICHARD: Video Connection Music Oub/PMI 
9 is „ GLORIA ESTEFAN: Coming Out Of... SMV Compilation/1 hr 490882 23 UJMICHAEL BOLTON: Soul & Passion SMV 

10 s „ SIMPLY RED: Moving Picture Book WMV Compilation/45min 9031764343 21, ,» „ DR DEVIOUS: Dance In Cyberspace Prism Leisure live/50min PLATV951 
11 .. „ QUEEN: At Wembley PMI live/lhr15min MVP9912593 26 ij 52 JAMES LAST: Berlin Concert 4 Front/PoljGram 
12 s ; ER^CCLAPTON: Unplugged WMV 27 ■faCLIFFRICHARD:Ro(:klnAustralia MusicClub/PMI £-' lAllive/lhrlSmin MC2066 
13 3 3, MADNESS: Divine Madness ^Virgin 2R K5THE ORB: Adventures Beyond... Big Life £OfcaEp/52mm 

blv2 

14 3 2 MICHAEL JACKSON: Making Thriller Music Club Documentary/SSmin MC2105 2Q 2i s JAMES LAST: Viva Espana PolyGram Video t-0 1 Compilation/SOmin 0855823 
m- .. MICHAEL JACKSON: Legend Continues Video Collection Compilation/Documentary/55min MJ1000 30 19 2 SIOUXSIE/BANSHEES: Twice Upon A... PolyGram Video 

TOP 15 

WIDEO 

2 lE3sd 
3 EEUf : Achtung Baby 

5 DANCES WITH WOLVES 
BILLY CONNOLLY: Best Of 25 Years VVL 

8 E3| [EDWARD SCISSORHANDS 
0 U^SIMPLEMIN [SIMPLE MINDS: Glittering Prize 

10 a Warner Home Video 

12 a 3 HIGHUNOERII • THE QUICKENING Entertainment In Vid 
im* 2 SOCCER'S HARD MEN 

14 - 2 NODDY AND THE NAUGHTY TAIL 
1512 , ABBA: Gold - Greatest Hits PolyGram Video 

It's strictly business. In Can with live television, live 

Advertise ! Be seen and heard i. the Midem Preview, Midcm Daily and the Midem Guide an 

And hurry. You may even qualify for a DTI subsidy, providing your stand is booked by October 30th. 
For more details, telephone Peter Rhodes on 071 528 0086 or fax on 071 895 0949. Today. 

the music show 

SOUND BUSINESS 

PALAIS DES FESTIVALS • CANNES • FRANCE • 24™- 28™ JANUARY 1993 
INTERNATIONAL EXHIBITION ORGANISATION METROPOLIS HOUSE, 22 PERCY STREET, LONDON W1P 9FF Td « 071 528 0086 Fax: 071 895 0949 

MIDEM IS ORGANISED BY MIDEM ORGANISATION 
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TOP 75 ARTIST ALBUMS 

31 OCTOBER 1992 

THE OFFICIAL iuisicweek CHART 
1 li 1 ™«t(produce[) 1 ^ | Artist (Producer! ibel/CD (D^slr^utor, 

0 
GLITTERING PRIZE R1/Q9+   26 ,9,9DanGeRous*4 Epic 4658022 (SM) 
Simp'e Minds (Various) SMTVC1/SM1V1 27 „mwoodface* Capitol CDEST 2144(E) TCEST2144.'EST2144 2 7 EROTICA * Madonna (Madonna/Peuibone/Bensl Maverick/Sire 9352450312 (WJ WX491CAVX491 28 22 6 III SIDES TO EVERY STORY® Exlreme IBeltencourdSl Jphn) A&M 5400062(F) 5100064,'5400061 3 s TIMELESS (THE CLASSICS) • Columbia4723022|SM) 4 " ' 1 4723024'4723021 29 „ , KISS THIS 0 The Sex Pistols (Thomas) Virgin CDV 2702 IF) TCV2702/V2702 4 s 5 GOLD - GREATEST HITS * r Polydor 5170072 (F) 5170074/5170071 Qfl an , WHAT HITS!? ^ Red Hoi Chili Peppers (BeinhomClinlon/GilBRubin EMI USA CDMTL10/1 (E) iRHCP) TCMTL1071/MT 

5 4 , AUTOMATIC FOR THE PEOPLE • Warner Bros 9352450552 (W) ' REM (Litt/REM) WX488QWX488 31 3, so WE CAN'T DANCE *3 1 Genesis (Genesis/Dams) Virgin GENCD 3 (F1 
6 3 ! SYMBOL® Paisley Park 9362450372 (WJ nce&TheNPG) WX490X/WX480 391551 nioiN'HIGH Robed Palmer(Macsto) EMICDEMD1038IE} TCEMD1038/EMD1038 
7 ' , ONCE IN A UFETIME/SAND IN THE VASELINE • EMI IEI " Talking Heads (Talking Heads/Vanons) CDEQ 501(ffCEMO lOaatMD 1039 33 EES ALL THE WAY FROM TUAM Solid 

| 8^ J GREAT EXPECTATIONS EMICDEMD36244CEMD3624JMC36241EI L Tasmin Archer (Mendelsohn/Kaye/WidensTHnghea'Rtimautice) 34 33 2 1492-CONQUEST OF PARADISE VanpelislVangelisI EaslWesl45099101ri2/WX497C/WX497IW| 
9 - ■ TUBULAR BELLS II* Mike OidEeld (Hom/Oldf eld/Newmanl WEA 4509906182 (W) WX2002C/WX 2002 35 25 4 EXPERIENCE XL Recordings XLCD110 IP) Tbc Prodigy (Howlcdl XlMCllOlXaPHO 

10 .s i , THE BEST OF BELINDA VOL 1 • Virgin8ElCDi|f| " ' ' 3 " irjr, BELMC1/BELTV1 36 29163 LEGEND * 4 MGongBMWCDI/BMWCXi/BMWXIIFI Bob Marley And The Wallers (MarleylWailerVBIackwell/Smiihl 
11 3 27 .BACK TO FRONT *2 ' Lionel Richie (levine/Carmichaell Motown 5300182(F) 5300184/5300181 r 37 1513 YEARS,5 MONTHS AND 2 DAYS IN THE LIFE V—v» m ■■■ ArrestedDeyeloomemlSoeechl CooliemijoCCD1979/ZCTLP2aiCTLP2aiEl 
12 EH COOLYHIGHHARMONY 1 BoyjIIMen Motown 33 33 52 GREATEST HITS II *5 Parlophone CDPM7V 2 (E) TCPMTV2/PMTV2 
13EE3 [ ARE YOU NORMAL' Furtive 4726332 (SM) 4726334/4726331 3q ra WAKING UP THE neighbours ■■■ Bryan Adams (Lange) ^ 3 A&M 3971642(F) 
14 .323 . DIVA * RCA PD 75326 (BMG) PK75326/PL 75326 4(1 „ TOURISM® ° Roxette (Ofwerman) EMI C0EMD 1036(E) TCEMD 1036/EMD1036 
15CH BLIND ParlophoneCDPCSD121(E| n) TCPCSD121/PCSD121 ■ 65 2 AL BeechsvoodAGREECD1 (BMGI Sh tail Al Green (Various) AGREEMC1/AGREBLP1 
16 .. s , BOSS DRUM • One Little Indian TPLP42CD(P) TPLP42C/TPLP42 42 30 ,3 SHEPHERD MOONS *2 WE A 9031755722 (W) WX431C/WX431 17 2.33 CURTIS STIGERS • 43 LAUGHING ON JUDGEMENT DAY 0 35 9 Thunder (Taylor/Morley) EMI CDEMD 1035(E) TCEMD 1035/EMD1035 
18CH INTO THE LIGHT Polydor 5171482 IF) 44 5a TAKE THAT AND PARTY 0 Take Thai (Various) 7 RCA 74321109232 (BMG) 
19 .2 4 GREATEST HITS* The Police (The Police/Gray/Padghaml 5400304/5400301 ACrPl MAIN OFFENDER -t j Keilh Richards (Richards/Jordan/Walchtel) VUSMC59/VUSLP59 
20 EH JEHOVAHKILL Julian Cope (Skinner/Cope) Island 5140522(F) ICT9997/iLPSD9997 4fi 3, „ OUT OF TIME *3 War 33 81 BHM (Litt/REM) mer Bros 7599264962 (W) WX4040WX404 
21 " 4 US® RealworldP6C07(Fl PGMC7/PG7 47 BROKEN Nine Inch NailslReznor) Island IMCD 8004(F) ICM8004/1LPM8004 CM CM UNPLUGGED 0 EricClapipnfTiielmah) Duck 9362450242 (W) && an B AMI NOT YOUR GIRL? 8 SineadO'ConnorlRamone/O'Connor) Ensign CCD 1952(E) 2CHEN26/CHEN 26 
23 23 67 NEVERMIND * DGCDGCD 24425 (BMG) 49 40 18 THE GREATEST HITS 1966-1992 * Columbia 4715022 (SM) 
24 2, 66 STARS * 8 East West 9031752842IW) WX427C/WX 427 50 -CLpredLTommyG, Tug SN06CD1 (BMGI SNOGMC1/SNOGLP1 
25 .5 4 BACK TO THE LIGHT® Brian May (May) ParlophoneCDPCSD123(E| Ci DIVINE MADNESS ★ 2 u 1 Madness ILanger/Winstanley) Virgin CDV 2692(F) TCV 2692/7 2692 

_ TOP 2# COMPILATIONS 
III 2IL Label/CD (EM^rHbutpr) 10 /4 ALL WOMAN 2 Quality Televis lion QTVCD012(P) QTV012/- 

§ [new] THE 12 e 
EMI CDEMTV 66(E) TCEMTV 66/EMTV 66 13- , KAOSTHEORY 4 Telslar TCO 2605 (BMG) 

3 , 3 ENERGY RUSH DinoDINCD53 (P) DINMC53/DINTV53 14" 
TelstarTCD 2607 (BMG) 15" 

K 8 THE GREATEST VOICES Dmo DINCD 44 IP)  J ' Various DINMC44/- ' O '5 , MORE THAN LOVE 
EMtVirgiiVPolyGram CDNOW 22/TCNOW 22/NOW 22 IE) 

RUIMC 301/flULP 301 larTCD 2606 (BMG) 17.2 , MODERN LOVE « 
|0 ROMANCING THE SCREEN Epic47i90i2iSMI 

scsaSa 19 SOMETHING IN THE AIRColumbi, 
9 Eg; new romantic classics 20 a ESSENTIAL OPERA r 
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52 M 54 COMMITMENTS (OST) * 2 MCAMCAD10286(BMG)   
53 56 3, SLOOD SUGAR SEX MAGIK • Warner Bras 75S9266812(W1 JJ I" 31 RedHnlCh;iiPfnn»r<IB„hini  -■■■ 
55 Ugg HEARTSTRINGS 
56 . 
57 EE] THE EPIC YEARS 
58 . 
KQ ACHTUNGBABY*2 U2 (Lanols/Enot 

62 Qf 
63 S3 . HORMONALLYYOURS* 
64 33 THE IMMACULATE COLLECTION * 7 Sire 7599264402(Wi 
65 . 5 SONGS OF FREEDOM 
6603® 
67 34 3 
68 ;a GREATEST HITS *5 

■ GREATEST HITS *11 

72 El BROTHERS IN ARMS *12 
73 7. 7 

6 AMERICA'S LEAST WANTED 

ARTISTS A - Z 



TOP 40 COUNTRY ALBUMS 
1 ' BiiilREa?CvYusALL Mercury 5,06354 IF) 11 ,1 NEED YOU Ritz R1T2LC 0038 (PTB) ' ' 1 Daniel O'Donnoll RIT2CD 104/R(TZlPnniB 

n ANN rAI Al R MR 2 , THE CHASE Liborty TCESTU 2184 IE) -JO i STILL BELIEVE IN YOU MCAMCACt0630IBMGI lt"vincoGill MCDTOIVMCAHWm O , COME ON COME ON Columbia 47189MBMI IO „ DON'T FORGET TO REMEMBER RiuRITZLC0043IPTBi IO " DanielO'Donnell RITZCDIOBRITZIPO/vti 5 1 Artists, Orch. Cassette/CO/LP (Distributor! 4 , SHADOWLAND 1/1 FAVOURITES Rltz RIT2LC 0052 (PTBI 7 Daniel O'Donnell TCD 0052/RIT2LP (XK? 1 , ESSENTIAL BALLET Decca g ( ABMLUTE TORCH AND TWANG maxcmixiss 1 C , NO FENCES Capitol TCEST 2136 IE) 15 Garth Brooks CDEST213&EST2136 C , LACROIXD'AMOUR 1 C SHOOTING STRAIGHT IN THE DARK Columbia 4674684 ISM) •U " MarvChapin Carpenter 4674682/4674681 MC:43632DM|CFI MCAMCC10584IBMG) 1 7 „ HEARTS IN ARMOR MCA MCAC10641 IBMG) 14 Trisha Yearwood MCD10641/MCA10641 g 10 NECK AND NECK ( 1 0 or JOSHUA JUDGES RUTH MCA MCAC 10475 IBMG) 1 u Bt Lyle Lovett MCAD10475/MCA10475 J Kennedy/ECO CO:CDNIGE 2Jb 0 „ ROPIN THE WIND Capitol TCESTU 2162 (EMI) CDESTU 2162/ESTU 2162 1 9 „ CURRENTS^ RCAPDK9064"PL 90645 
1 7 TAVENER. THE PROTECTING VEIL V.rginCloss.cs 1 Q , THE LAST WALTZ CAN'T RUN FROM YOURSELF Liberty C 490907 IE) tV™ Tanya Tucker CDP 7989872/- 
g io GORECKI: SYMPHONY 3 ^Elektra Nonesuch 

THE INDEPENDENT CHARTS g u DOMINGO MC«7tt24tH 10 • Domirmo^arreraVC^ba^^cGAMES CER^CD^MC:\l9026 ""RfSeal SINGLES ALBUMS ■J-J s BRAHMS; VIOLIN CONCERTO EMI 1 ' -MNAGETY0UV.„.,Solutions, rOnM46SISTOnM46l (RTWPI 1 j 5 BOSS^DRUM One Lillle Indian TPLP 42IPI 10 THE TALL SHIPS SUITE Conifer 13 Connor/RLPO CD:CDCF901/MC:MCFC 901 ICON) 2 , , EBENEEZER GOODE .i„,e Indian 78 TP7I78TP12I (PI 2 , SLEEPWALKING ^ MfN ^ ^ 
13 " J^^J^^^^^'/BRUCH/SCH^®^Jpc74y2292/MC EL74966 3 1 e AVnENUEne Hea.en„.|HVN 23121 IP) 3 , j REVENGE OF THE GOLDFISH M i DUNG 19IRTM/PI 1^ it SIBELIUS/TCHAIKOVSKY; VIOLIN CONCERTOS EMI 4 -S»L„«. luburban Base - (SUB8ASE14) 4«™ 'MsKlSV Play It Aqain Sam BIAS 205IA 15 i5 Q^p^ij^gg^^CERTO/SEAPJCJURES 292/mc ^^EMj 5 , 2 THE^FEELING Faze2(12)FAZE 10 (P) 0 J 3 Happy Mond^E FactOD'FACT420(P) 
16 " KEBS6SYMPHONY7 CD;CDC 7543442E(E! 6 5 s LefsiSh/PredfusWUsoo Kidcin KICK 22S (KICK 22) (P) g s6gOPPERBLUE Creation CRELP129 IP) 
IV " Williams, JohrVetc COiSKWSaMCisVSoflw 7 , (.TRANCE YOU limbo - (LIMB 003HRE/P1 7 . , IT'S IT ' z The Sugarcubes One Little Indian TPLP 40 IP) 18 e DIVA! A SOPRANO AT THI MOVIC ngcmskon" 8 , SsMJTALMtCKEY lude NUD 3S (NUD3T)(RTM/PI 0 ]01S LB/ELUNG THE LAND ^ WOlt022IP) 1Q BRUMEL: 'EARTHQUAKE' MASS 1 J " TallisScholars/Phillips CD;CDGIM26iMC:l 585126 (GAtPKI 9 , 3 TRIP II THE MOON IREMIX) ^ lion House-(PNT04ZRX) ISell) 9 „ 2 THEgFACE |EP) One Lillle Indian FACE 112 IPI 2Q ALBINONI: ADAGlO/PACHELBELi CANON MC:4133094m 1Q , 2 GRAVITY GRAVE HUTZKHUTENZl) IRTM/APT) 1Q , 4 ^BBA-ESQUE (THE REMIXES) m leL12MUTE 144 IRTM/PI 21 „ HOIST: THE PUNETS CD a000282/MC 33020 9 m H- 'GMok Clawdsl HUNKA 011 IT) (APT) 11«™ 1 Jefus lizard T-hn 22 „ ELGAR; CELLO CONCERTO MCAiesw'fo 12-™ . S^GtAM'TY'JUNGLIST Tribal Bass ■ (TRIBE 81ISRDI 12"™ i Btrtii^iay Patty 4AD DAD 2016 (RTM/P) 23 B BEETHOVEN: MASS INC CD:4353912|FG| 13 „ 2 R^CH FOR^ME/SOME LOVIN' Network ■ (NWKT57) IP) 1Q . , COMING BACK •J " 3 The Jones Girls Arp ARPLP 02 (PAN) OA „ ABBESS HILDEGARD OF BINGEN: HYMNS, ETC A-O " Kitkby/GothicVoices CD:CDA66039(MC:KAI 36033 (CROGAI 14 " 7 5,«TKESRb^eN Acid Jazz JA21D 56(1) (RE/P) 14 "^NTEJN DevaTPLP ,00 IP, OC „ VAUGHAN WILLIAMS CONCERT A-J 11 Marriner/ASMF CD:4la5952/^ IC^ZBCSSBTF" 15 v sfsrcE 
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Indie labels and Umbrella Members. 

Advertising in this slot now costs even less! 

Call The MW Advertising Department for more details 

OTl 921 5939 
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MONITOR 

AD FOCUS EXPOSURE 
Tblstar, will be TV advertised for two weeks starting next Monday (November 2), with further exposure in the lead-up to Christmas. Richard Clayderman's The Very Best Of compilation will be the subject of a London Records push, with TV advertising in the Central and TVS regions next week, followed by national exposure on TVam. There will also be national press ads plus window and in-store displays. 

'ISi| 

will be TV-advertisod nationally from next week until mid-December. Terry Hall's The Collection - a 16- track compilation which includes The Specials, Fun Boy Three and Colourfield tracks - is the subject of Chrysalis ads in Vox and NME. Maxi Priest's Fe Real is the subject of a Ten Records campaign which will include radio ads on Kiss FM, Choice and other local dance stations. Press ads will run in Time 

4 m\-, 

• ^ Classic Love, Tblstar s love song compilation, will be TV advertised Madness s Maristot* was recorded live at the Weekly Journal. The Caribbean UV '' , 1 

nationally from next week for three band's north London show earlier this year - a Times, The Guardian and all weekly listings magazines. Ten is also V't o TV support running until mid- December. Bob Dylan's As Good As I Been To You - his first acoustic album for 25 years - is the subject of a Columbia 

finsbury Park residents alike because it was 
scale The recording, remixed by producers 

promoting the release nationwide with fly posters, Adshel and London Underground posters, plus in-store and window displays. Chris Rca's God's Great Banana Skin, through East West, is backed 
The Word, Friday October 30, Channel Four: 11.10pm-12.10ara "Funky and frenzied" is how Paul Ross, editor of The Word, sees the now series. "1 want to include more black music such as dub and reggae and I want to carry on The Word's tradition of catching bands early, before they've 

push starts with press ads in Q, Vo.v, Time Out, The Independent and The Guardian, supported by posters on London Underground and in-store displays nationwide. Gloria Estefan's Greatest Hits, from Epic, will be promoted with a 

kicks off at midnight on Sunday when the band will be at Tower Records. Piccadilly. London. RECORD LABEL; Go! Discs MEDIA AGENCY Simon Dodds ACCOUNT EXECUTIVE:lan Ringrose PRODUCT MANAGERr Paul Dowl.ng TV ADVERTISING Kicks off with a one-week 

by a £250,000 push which will include TV support from November 9, ads in the national, regional and music press, fly posters, in-store and window displays, and a mailout to the 40,000 fans who bought tickets for Rea's last tour. The Smiths' Best Of Volume 2 will 

got into the charts," he says. Such a musical policy is already proving popular with pluggers. Sean Rowley, head of TV promotions for London Records, says he went at it "hammer and tongs" to gel The Sandals (above) on to tonight's show, "The Sandals don't fit in with Saturday morning slots. They are slightly dangerous and lots of TV companies shy away from that, but The Word is one programme which is prepared lo take a gamble," he explains. Fronted by Terry Christian, Katie Puckrik, Dani Behr and comic Mike 
TV-led campaign which starts in the Central, TVS and T^ne Tees regions followed by a national roll-out. There 

campaign in all regions except London and Central - 35 TVRs in each region - followed by be the subject of a WEA near- national TV campaign next week, supported by in-store displays plus 
will perform live. Acts already confirmed for later in the series include Stereo MCs, Faith No More and En Vogue. Artists will also benefit from additional 

will also be ads in the tabloid press, an Adshel poster campaign, in-store and window displays nationwide. 
and British Rail plus a week of radio ; 

a further week of 80 TVRs on Thames and LWT. More TV advenising will follow in December.; PRESS ADS Exposure m Vox. 0. NME. Daily Mirror. The Independent an6 The Guardian w\\ be followed by ads in Smash Hits. Just /7and 
Smokey Robinson's Tracks Of My Tears compilation will be the subject of a Poly Gram TV marketing push to include the Granada and Yorkshire 

which is broadcast every Thursday and takes a behind-the-scenes look at the previous week's show. The new series will also include a talent slot for unsigned acts. 
MONDAY OCTOBER 26 

with its Gloria Estefan week in 
Go West's Indian Summer, out next week on Chrysalis, will be supported by TV advertising in several, as yet unconfirmed, regions. The campaign will also feature ads in women's magazines including Hello and More, 
Greatest Hits Of'92, from Tclstar 

Big during December. RADIO- Capital Radio spots lie in with a week of promotions and competitions. POSTERS National fly posters IN-STORE. Window and in-store displays with multiples and indies. Album of the week at Tower Records from release. TARGET AUDIENCE Across the board but emphasis on 16-24 year-old males 

areas and on TVam and BSkyB, followed by a national roll-out from week three National press ads, fly posters and in-store displays complete the marketing push. Status Quo's Live Alive Quo will be supported by a Polydor campaign with ads in the rock press, in-store and window displays and a national fly poster campaign pushing both the release and Quo's December tour. 

Dance Energy House Party featuring BoyzIIMen. Altem 8 and Degrees | [i| Of Motion, BBC2: 6.50-7.25pm 
MTV's Led Zeppelin Rockumentary. Robert Plant and Jimmy Page relive [ pj their rock 'n' roll years, MTV; 7.30-8pm 
The Mix featuring D-Influcncc, Radio Five: lO.lOpm-midnight 
TUESDAY OCTOBER 27 The Ross King Show featuring Take That, BBCl: 9 45-10am 

1 PROMOS IN PRODUCTION 1 o Brecon featuring the Afro-Cuban rhythms of Havana band Irnkere, | [i] BBC2: 11.55pm-12 35am 
WEDNESDAY OCTOBER 28 ARTIST Seliy TRACK. Gepetio RACK The Impossible Dream TRACK HoW Youf Head Up COMMISSIONER CMUVa loofw «0 DIRECTOR: Neil Pollock PRODUCER: Mart Hankey for Planet Inc RELEASE DATE: November 9 Shot in Los Angeles by US-based production 

IDMMISSIONER Margot Qumn for Chrysalis IIRECTOR Tony Vanden Ende 'RODUCER. Cathy Hood for Quick On The Draw 
lescribed by its producer as "tongue in cheek". 

COMMISSIONER Dan Law and Matthew Cope of The Video Dept for Polydor 
PRODUCER Perry Joseph for Medialab RELEASE DATE" Late November 

What's That Noise! comes from London this week and features Soul 11 Soul. | |j| Michael Kamcn and Londonbeat, BECl:4.30-4.55pm 
Des O'Connor Tonight featuring Elton John and En Vogue ITV S-9pm 
a THURSDAY OCTOBER 29 pan performance. The latter segment, described Shot in La Mancha, south of Madrid. Jim Bob by Walton as "dark and theatnear, is lightened dons a suit of armour as Oon Quixote, while by a set of animated images from the LP sleeve, Fruilbat opts lor a poncho and sltaw hat to play his side kick. Sancho Panta. The clip also 

performance is achieved through use of billowing smoke and subdued lighting, broken up with pools of light. 

In Concert featuring kd lang, Radio One: 9-10pm 
m 
The Late Show: Later at 11.55pm featuring Indigo Girls 

ARTIST: Carmel features a cameo by Ian Duiy TRACK: Voii're All 1 Need ARTIST Cliff Richard | |i| BBC2; U.15-12.30am 
FRIDAY OCTOBER 30 

DIRECTOR Gareth Roberts COMMISSIONER Steve Hodges for Colombia PRODUCER Mike Lipscombe for Trigger Happy DIRECTOR Jon Klein 
COMMISSIONER Michaela Connolly for EMI DIRECTOR Paul Cox 

The Word. Channel Four: ll.10pm-42.10am (see Pick of the Week) 
o 
SATURDAY OCTOBER 31 

The video features a strong performance to RELEASEDATE: November 16 camera by Carmel as she sits in a London Bat. Echoing the title, the video is based around a interspersed with shots of the band jamming on futuristic city, created by model makers PPL, and the doorstep, filmed in sepia and black and was filmed at a motion control shoot over two Wle tones, the cutaways (or the video feature a days. Conspiracy also devised an elaborate set couple strolling along the canal In London's little to recreate the interior of a cathedral as a 

RELEASE DATE. November 16 
comprises two pans - the singer in performance against a backdrop of gauzes and screens. The 
Cliff's recent tour performances and refine the 

Going Live featuring Undercover, BBCl: 9am-12.12pm 
o The Record Producers featuring Glyn Johns, who has sat behind the recording desk for The Beatles, Bob Dylan and The Rolling Stones, Radio One: 2-3pm SUNDAY NOVEMBER 1 Ven,ce backdrop for the band's perlomtance. 

Promo videos in production week beginning October 26 
overall effect for video. The 0 Zone featuring BoyzIIMen and Happy Mondays, | [i| BBC2: U.45am l2noon 
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YOy HAVE 

THE CHOICE 

CHOOSE THE BEST. 
We are the largest European distributor, not only voted the No. I distributor in the 1992 CTW Retailer 

Survey but also consistent winners of the coveted CTW Distributor of the Year award. 
WHY? 

We can offer the most comprehensive range of entertainment computer software, hardware and peripherals. Our 
fast efficient service is second to none, backed up with extensive customer support teams whose sole aim is to 

keep you in touch with chart information, new releases and regular special offers - and if that wasn't enough 
there's our own brand, "TecnoPlus" with it's own range of value added software and peripheral packages. 

TRY US - HAKE THE RIGHT CHOICE. / 

Sketty Close, Brockmills Leisuresoft GmbH, Robert- I r°" I O I I P" C* n- 

Business Park^Northampton Bosch-Str. 1, 4703 Bonen, B a § JT i J i\ b JT ■: ^ B jj 

FAX; 0604 769945 FAX; 010 492 383 57116 YOUR FIRST CHOICE IN HOME ENTERTAINMENT 
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COMPUTER GAMES 

New game plan builds for 

a serious business boom 
Computer games are big business, but as a newcomer to the genre it helps to 
know your megabyte from your Mario. Chris Long explains where to look 
Non-specialist r hoping to capi Christmas gar 

ilist retailers 
I Christmas games market tipped to be the most lucrative yet 

learning the business. Unlike comparatively new product areas such as video, computer games are not so obviously linked to mainstream culture and remain very much a specialist area. Loaded with its talk of RAM, Megabytes and high resolution graphics, the software industry can be offputting to the 
This is where the distributors have a crucial role to play. They know what the words mean and, more importantly, how the market works. As Gerry Berkley, computer games manager at HMV, says, "You need expertise to sell computer games because the customer needs a lot of help and support. Retailers who don't have dedicated staff to provide that support need to be able to turn to their distributor for help." Heading the specialists are Leisuresoft, Centresoft, Bandai and Microprose which distribute only computer hardware and software. Non-specialists, like TED, EUK and Pinnacle have recently strengthened their commitment to games but have wider experience in record, video and related accessory markets. David McWilliam sales and marketing director at TBD says, "If you have a record shop that only wants to sell games in one metre of shelving, they don't need a computer specialist, they need someone who really understands 

• j shops are selling 
The specialists inevitably argue for experience: Simone Jenkinson, national account manager at CentresoR says, 'With video it is fairly simple to work out that Terminator 2 is worth carrying, but with games [t is much more difficult, you have to be really au fait with the market to know that, say, Uemmings is a best seller." . The problem is that computers m general and games specifically are part of a sub-culture that isn't mlly established in the mass consumer market yet. Added to "ms is the fact that during the current peak sales period up to 40 Products can be launched a day. Retailers need to be talked through the product or presented 

to in advance so they can make an informed decision on what to order," says Jenkinson. At Leisuresoft, the priority is to provide a personal service and ease the path for newcomers. Group marketing manager Richard Tidsall says, "We like to 
with new clients to discuss what stock to carry and the best way to promote it." Most distributors invest in producing detailed information on the market to potential customers and also produce a catalogue of their products. Because distributors have to order months in advance they need to be astute in predicting the taste of the market. The results of a wrong decision can be bad news for the retailer and last Christmas demand for certain products (notably Sega games) was underestimated. TBD buying director Alasdair Ogilvy says, "As manufacturers show more commitment to advertising and promotion it has put distributors in a better position to gauge pre- orders. For example we have worked very closely with Sega this year and with something like Sonic II can judge just how strong demand will be ." Speed of turnaround is imperative in a market that moves faster than any other at Christmas. Most distributors offer a next day delivery of stock which includes Saturdays and Sundays and usually invite retailers to take up a credit deal. Otherwise it is cash with order, which can slow down delivery because there is a wait for cheques to clear. Centresoft runs an 18-strong computer backed telephone sales team which is dedicated to handling the games market and attempts to fit in with retailers needs. Jenkinson says, "We check with retailers when they want to be called right down to the day and time and fit in with their schedules as best we can. The frequency of calls really depends on how big the customer is." TBD on the other hand provides a service that is borne out of its experience in the record business and runs its games and record sales from the same department. McWilliam says, "Normally we have around 30 people on the phones which goes up to about 45 during the hot 

Games people play, prominently racked 
time at Christmas, and they will be calling shops at prearranged times through the week." Record distributor Pinnacle is taking on the distributorship of both Nintendo and Sega games. The company makes a lot of effort to support newcomers, as Peter Sleeman managing director of Pinnacle software points out: "We are wholesaling Sega into retail music stores, and to that end have created a series of starter packs, which include free display material and racking. We want to eliminate the initial risk-fear that stops music retailers joining the market." Newcomers are likely to find racking problematic, not only due to space restrictions but also because of competition between systems. With Nintendo — distributed exclusively by its own operation Bandai — currently locked in fierce competition with Sega, distributors are not irr a position to encourage retailers to rack different products side by side. They will give advice and will supply numbers of shopfitters, but stop short of actually supplying the equipment. It's a political difficulty that seems unlikely to go away. Whether it be holiday competitions, two for one offers or special customised deals, organising promotions is now a 

More and more record retailers are finding computer software market can be a very good profit centre. Space previously devoted to vinyl and cassette albums can be used to show a good range of computer games, says Richard Tidsall group marketing manager at Leisuresoft. As Rod Cousins, 
president, Europe at Acclaim, points out: "This market is bigger than the sell through video market, it's bigger than the badged jeans market. This Christmas there are going to be 800,000 Nintendo Game Boys sold, 600,000 Super Nintendos and 450,000 Nintendos. I don't think it's a fad." 

Tidsall: helping the retailer 
key part of the distributor 

"A strong relationship with the software houses is crucial for giving scope to our promotions and demo days," says Richard Tidsall, "We make sure we are in a position to know what will work most effectively for the retailer." It's a remit that the distributors will have to continue to live up to as more players enter the fray. Meanwhile, specialist versus non specialist seems pretty evenly pitched — although for those music retailers just wishing to put a toe in the water this Christmas, a distributor who understands the record business and all its foibles might be a better bet. jwa 
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COMPUTER GAPES 

As proof of its confidence in the market Nintendo has just launched a ew gami magazine called the Nintendo magazine. With an initial circulation set at 
highlights the confidence of a company that is claiming it will sell 600,000 SNES machines before Christmas. 

W/ European Leisur V W Software Association (ELSPA) highlighting that the computer games market will be worth £lbn by the end of this year, dealers can confidently look forward to a spectacular Christmas. The two major players — Nintendo and Sega - will have invested over £25m between them in advertising their games and game players this year and most of it is being spent over the next couple of months. Although Nintendo and Sega are the leaders there is a confusing plethora of other systems spread among at least 15 formats. In this guide to Christmas bestsellers we have listed product relating to the most interesting and bankable two, Sega and Nintendo, plus — the IBM PC and compatible and the Commodore Amiga. Due to the enormity of its market the PC is currently very much in the ascendant. 

spending £15m on TV and press advertising promoting its product for the Christmas rush. Few individual games will get specific attention as the main push is for the hardware. However Bandai is advertising the games it distributes for Nintendo and 

New chips o 

Now you know what's going on, you need to know what 
up to Christmas - a period during which Nintendo and Seg 

Game Boy Just about the techno fashion accessory with an age group from five to 50 years. Plug the game in to the unit and the player is ready. The systems have headphone sockets so the game's soundtrack can be enjoyed in high fidelity. Market share at 6.8% is almost twice the size of its immediate competition the Sega Game Gear. The Game Boy in particular has been singled out for specific "youth marketing". Title: Super Mario Land Publisher; Nintendo Price: £20 He is a plumber. He is a hero. And he is the biggest selling game in the history of the genre currently boosted by games 
competitions and there's a Marie single out soon. 

Streetpghter II: biggest games of the year? 
Title; Batman Publisher: SunSoft Price: £25 Another platform shoot 'en 

Without Michael Keaton, but with the masked crusader wearing his underpants on the outside. 

IF YOU'RE STOCKING SEGA, STOCK THE BEST! 

James Bond 
007- 
The Duel 
He's back, James Bond, 
famous secret agent, has arrived on The Mega Drive. 
"A rotter coaster of action and adventure" Game Zone 

Pitfighter 
"Already a No 1 hit on the Mega Drive, Pitfighter now comes to the Master System. Welcome to the world of Plttighting" 
"Pitfighter Is definitely one you should add to your collection" Mean Machines 

Trivial Pursuit 
- Genus Edition 
With sound, music and over two thousand brain bending questions, Trivial Pursuit is a pure Master System masterpiece... 
"It's great, I thoroughly 
System Trivial Pursuit" 84% Sega Force 

Prince of 
Persia 

Rampart 
Rampart combines the best of strategy puzzle games with dynamic action In a medieval battleground. Fortify your castle, place your 
for all out battle! 
"One of the most 
Master System for a long while" 87% Mean Machines 

Taken from hundreds of movie clips the animated sequences are so uncannily human addiction happens in seconds. 
"The i animation is absolutely stunning! Got a Master System? Get this, you won't play any better" 96% Sega Pro 

Dragon's 
Fury 
A totally awesome golhic chamber of horrors with incredible graphics. The best 3D pinball game in the world. 
"What can I say but WOWII have never played a game as much as I've played Dragon's Fury. It's absolutely amazing! 93% Sega Force 

WHEN ONLY THE BEST IS GOOD ENOUGH 

TElMGEftl 
VIDEO GAMES 
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irthe block 

o stock. Chris Long details the titles to carry in the run- 
a will be spending the lion's share of their £25m ad budgets 

Title: Hook Publisher: Ocean Price: £25 Involves liaising with Tinkerbell to guide Peter Pan around fighting off pirates in an attempt to get your kids back. Across the board marketing campaign is planned for November to coincide with the Commodore 64 format launch. 
Nintendo Entertainment System (NES) The NES plugs into the TV and drives both the screen and speaker. This is an 8-bit machine which means that, although colourful, the graphics (pictures) don't quite have the pizazz of the 16-bit machines. It is aimed primarily at 5 to 12 year-olds. Title: Addams Family Publisher; Ocean Price: £43 Licensed from the film, this includes a quest to achieve which 

includes solving puzzles. An on-pack promotion with the sell through video of the recent theatrical release has boosted awareness and special Christmas point-of-sale is now available. Title: Super Mario Bros 3 Publisher: Nintendo Price: £40 There are three whistles which can transport the player to eight worlds. To get the third whistle the player has to defeat the Hammer Brothers. Bob Hoskins is set to play the role of Mario, the ubiquitous plumber, in a forthcoming film of the game. Title: Rescue Rangers Publisher: Capcom Price: £42.99 Another Disney outing with piles of wacky fun with Chippendale and his chums. Fat Cat also makes a showing just to make up 

Price: £35 Recreates the showbiz style of the American wrestling scene. Provides "authentic" moves like the headlock, piledriver and dropkick. 
Super NES Recently launched and suffering from a distinct lack of software the SNES has some catching up to do. Nintendo is tackling this by spending the lion's share of its f 15m promotional budget on the product this Christmas. It is a 16- bit machine with the associated increase in picture quality and speed. The system also produces CD quality digital stereo sound. The more sophisticated games attracts an age range of 12 to 35. Title; Streetfighter II Publisher: Capcom Price: £64.99 This is an action packed beat 'em up style game with dozens of loads of adversaries and 

no broken bones. Predicted to be the biggest video game of the year, it will be packaged with the SNES console for Christmas. Title: Super Probotector Publisher; Konami Price: £45 More killing, maiming and general blood bath type behaviour from super hero Probotector. Title; Zelda 3 Publisher: Nintendo Price; £40 Fantasy game in which the player has to save the princess Zelda from the evil nasty Ganan. Title: Super Adventure Island Publisher: Hudson Soft Price: £44.99 As Master Higgins the player does battle with the mad magician called Dark Cloak via tropical beaches and a whales belly. This also features as part of the press campaign to promote SNES. 

westing over £15m this Christmas to promote its hardware, including a TV campaign concentrating on the Game Gear. Like Nintendo, few Sega games will be specifically highlighted by Sega itself with most games being promoted as multiple campaigns. However, the new launch Sonic 2 and highly successful Taz Mania will a lot of a 

According to Sega, European sales of the Sega MegaDrive have increased 320% over the last year which translates into over 800,000 machines. At the start of 1992 there were 315,000 MegaDrives installed in UK homes and it is predicted that 
penetration will have increased to 600,000 by the end of this year. 

Did you 

...you already have an account with all of these 

leading software houses? 

Sega 

Virgin 

INFOGRAMES 

U.S. GOLD 

Electronic Arts 

D©i¥iARSC 

PINNACLE 

The UK's leading independent 
music distributor can now 
supply you with video games! 

Why make things difficu 
For full details on our range of SEGA and NINTENDO products including Exclusive Ranges and starter packs, contact your PINNACLE rep,or call PINNACLE telesales (0689) 873144 to place your order. 
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STAY AHEAD 

WITH THE 

LEADING 

CONSOLE 

SPECIALIST 
® STOCKISTS OF SOFTWARE, 

HARDWARE AND ACCESSORIES 
INCLUDING ALL THE LATEST TITLES. 

« SEGA, NINTENDO AND ATARI LYNX. 

® EXCLUSIVE SUPPLIERS OF SLICK 
STICKS AND XTEND PRODUCT 
RANGES. 

• COMPETITIVE PRICING AND 30 DAYS 
CREDIT FOR ACCOUNT HOLDERS. 

® NEXT DAY DELIVERIES DIRECT TO 
YOUR DOOR. 

• FULL SALES SUPPORT TO MEET 
YOUR NEEDS. 

« EXPORT ENQUIRIES WELCOME. 

• CALL NOW FOR YOUR FREE BROCHURE. 

Thornley Distribution, Thornley House, Overens St., Oldham 0141LA. 
SALES ORDER LINE: 061-627 0935 SALES FAX: 061-628 5371 



COMPUTER GAMES 

sJJ Supe' Nintendo GA Nl"len
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^ Atati Lynx 
H[, Sega Megadtive 

> CHARTS-: eo™, GALLUp 
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rw LW TITLE PUBLISHER LABEL FORMATS 1 1 Zool Gremlin Graphics AG 2 2 Louis 3: The Ultimate Challenge Gremlin Graphics STAG ST AG 3 3 Sensible Soccer Renegade/Mindscape 4 4 Jimmy White's Whirlwind Snooker ST AG PC 5 8 Shadow 01 The Beast 3 Psygnosis AG 6 5 Civilization Microprose AG PC 7 7 Monkey Island 2 US Gold AG PC 8 18 Formula 1 Grand Prix Microprose ST AG 15 Oh No More Lemmings Psygnosis ST AG PC 10 NE The Aquatic Games Millennium AG 11 6 Falcon Action 16 ST AG PC 12 10 Graham Taylor Soccer Challenge i Krisalis ST AG PC 13 11 Fire And Ice Renegade/Mindscape STAG 9 PGA Tour + Electronic Arts AG PC 15 17 Championship Manager Domark STAG PC 16 RE Unks 300 Pro US Gold PC 17 29 Indiana Jones—Fate of Atlantis US Gold PC 18 14 Lure Of The Temptress Virgin STAG PC 19 23 The Manager US Gold AG PC 20 27 Epic Ocean ST AG PC AIM formats Top 20 16-brt (full price) W/E 17/10/92) 
► Game Gear Like its small rival the Game Boy this is a hand-held player aimed at the six to 35-year-old market. Not as successful as the Nintendo rival it works on the same principle of plugging the game cartridge into the unit. Title; Olympic Gold Publisher: US Gold Price: £27.99 More frenetic button pushing as the player attempts to make it, through the different Olympic challenges. Recently advertised on TV and currently bolstered by national press advertising and in- store POS. Title: Super Kick Off Publisher: US Gold Price: £27.99 Lots of excellent football play, overhead views and, astonishingly, intelligent referees. The game comes with a range of POS material, standees, and windows displays as well as benefiting from national press advertising. Title; Wonder Boy Publisher: Sega Price; £29.99 A cute and cuddly hero features in this scrolling jump 'n' shoot game. Title: Sonic the Hedgehog Publisher: Sega Price; £29.99 Yes, that's right, the massively successful hedgehog who gets in too many wacky adventures in this sophisticated platform game. Its successor Sonic 2 will be out soon and is guaranteed to be a surefire winner. This and Sonic 2 will be getting a massive promotional push in November as Sega is sure to make a big fuss of the Sonic 2 launch. 
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Master System Mid range Sega system bought by five to 11-year-olds. Instead of the little liquid crystal display of the hand held machines this plugs in to the TV. Title; Olympic Gold Publisher: US Gold Price: £34.99 Armchair athletics again. Backed in this format by games magazines, press ads and in-store promotions featuring competitions. Title; Enduro Racer Publisher: Sega Price: £9.99 A bike simulator without the dangers of cars pulling out in front. Title; Sonic Publisher: Sega Price: £29.99 It's that hedgehog again. Better graphics than the hand-held version. Title: Teddy Boy Publisher: Sega Price: £9.99 Not the rock 'n' roll kind but something a lot more cuddly. A scrolling game with strange foes. 
MegaDrive The MegaDrive is the top of the range machine for Sega and is aimed at 12 to 30-year-olds. Like the Master System it plugs in to the TV, but due to the extra graphic information the 16-bit format carries, the pictures look better and the games are more 
Title: European Club Soccer Publisher: Virgin Price: £34.99 More football, this time in Europe. Promotional gear includes in-shop display. The 

■Wl'inmi TW LW TITLE MC PUBLISHER LABEL 1 2 1 European Club Soccer MD Virgin 
3 3 Alien 3 MD Arena Entertainment 4 Super Mario Land GA Nintendo 5 5 Senna Super Monaco MD Sega 6 Streetfighter 2 SN Capcom 7 10 Desert Strike MD Electronic Arts 8 12 Zelda 3 — Link To The Past SN Nintendo 6 Sonic The Hedgehog SG Sega 10 18 Dragons Fury MD Domark 11 3 Enduro Racer SG Sega 12 8 Terminator MD Virgin 13 RE Super Thunderblade MD Sega 14 RE Super WWF Wrestlomania SN LJN 15 Super Probotector SN Konami 16 RE Olympic Gold MO US Gold 17 RE Super Off Road MD Ballistic 18 NE Chuck Rock GG Sega 19 19 Spidetman GG Flying Edge 20 20 PGA Tour Golf MD Electronic Arts rtalk 20 — Console by individual machine forr net W/E 17/10/92 

game will also be promoted on TV in Sega's Christmas advertising campaign. Title: Taz Mania Publisher: Sega Price: £39.99 Taz is a cartoon Tasmanian Devil (what else?) that looks remarkably like the one Bugs Bunny used to know. Taz has various adventure include one on a runaway mine train. Taz will also be starring in his own TV commercial as part of a Christmas push. Title: Terminator Publisher: Virgin Price: £34.99 Arnie is back with stunning graphics, lots of blood, four levels and a smile. There are various promotional events coming up around the Terminator theme, including film events and full 

Publisher: Renegade Price: £25.99 Number one in the charts for 14 weeks this summer there's still a healthy shelf life ahead in the run-up to Christmas. Title: Formula One Grand Prix Publisher: MicroProse Price: £34.99 Special 3D graphics and good sound detail — ear defenders, champion and ambulance crew optional. In-store promotions and press advertising will provide support from November c 

ts of Ai ie for in display. Title; Desert Strike Publisher: Electronic Arts Price: £34.99 The player flies an AH-64 Apache Gunship helicopter through five scenarios to blow away the evil dictator Kilbaba. National press advertising and a TV campaign are being lined up. 
Commodore Amiga 

games machines the Amiga will also run business and leisure software, so it is likely to have a fairly broad range of users. It still uses the TV as a screen though (although dedicated monitors can be purchased). It's also a 'T6-bit" computer like the high end games machines. Title: Zool Publisher: Gremlin Price: £25.99 The most successful rival to Sega's Sonic and Nintendo's Mario which features a Ninja 
Title: Lemmings Publisher: Psygnosis Price: £25.99 The player has to stop the lemmings killing themselves. Also available on Nintendo and soon on Sega. Title: Sensible Soccer 

IBM PC and compatibles 
worldwide and the number is growing. Most users are adults which is reflected by the (slightly) more adult nature of the games. The PC games market is one of the fastest growing games area but the only problem is that the hardware isn't specifically designed for games which means a lot of users have to upgrade their current machines to add sound and graphics. Title: Ultima Underworld: The Stygian Abyss Publisher; Mindscape Price: £39.99 A 3D role playing game with lots of monsters and clever graphics, Greek mythology in full colour. Title: Ultima VII: The Black Gate Publisher; Mindscape Price: £39.99 An adventure game in which ex- hero Avatar attempts to clear his name and fight off The Fellowship. Title: Monkey Island 2: Le Chuck's Revenge Publisher: US Gold Price: £35.99 A humorous game in which Guybrush Threepwood attempts to become a pirate. Dealer promotions are in the pipeline. Title: Secret Weapons of the Luftwaffe Publisher: US Gold Price: £40.99 This provides the opportunity to experience the action from not just the German pilots' hot seat but also the Americans'. 

The release of singles based on 
creating a powerful new synergy betw< n the markets for teenage music and software. Nintendo has just released its second game based single Super Mario by The Ambassadors Of Funk and Sega recently firmed up its deal with label Tomato to release club 



CLASSIFIED 

APPOINTMENTS 
MUSIC COLLECTION INTERNATIONAL 

REQUIRES 
HEAP ©F FHOPyCT 

DE¥EL©PMEiWMAilSCETING 

Owing lo Expansion MBI, The Leading Inlcrnalional Music Industry Business Publication, is looking for ADVERTISEMENT SALES REPRESENTATIVES Based in London; experience in selling to the music industry and advertising agen- cies would be preferable but not essential. 
Apply in writing to: Rudi Blackett, Advertisement Manager MUSIC BUSINESS INTERNATIONAL Spotlight Publications, 8th Floor, Ludgalc House, 245 Blackfriars Road, London SE1 9UR. IVfRf n 071620 3636 Ext: 5981. 

jyiRI INTERNATIONAL 
IM REPORTER 

:overage of the global rr 
rengthen the closc-knii c 

current salary to David Dalton, Spotlight ilications, Ludgate House, 245 Blackfriars id, London SE19UR. 

ASSISTANT PRODUCTION 
CONTROLLER REQUIRED FOR BUSY PRESSING PLANT You will need commonsense and commitment, a thorough, organised approach to your work and a sense of humour! A clean drivers licence would be useful but not essential. A competitive salary and package awaits the right person. Applications in writing with full cv to;— Mel Gale. Audio Services Ltd, 6 Orsman Road. London N1 5JQ. 

ROCK/INOIE 
SALES/BUYING SOUND PRODUCT/MUSIC KNOWLEDGE ON ROCK & INDIE STUFF? HARD WORKER, NON-SMOKER? WE MAY HAVE A NICE JOB FOR YOU! CALL JOHN ON 081-451 5955 

BUSINESS TO BUSINESS 
ARABESQUE DISTRIBUTION \ representing many'; in.dppendent labels including-Link, Red LJghtin;, President, Dojo, Emera 1 dvTring~P^pSoJyereign, Masters, Baktabak arid^many-morel J : - , - _ 
ARABESQUE WHOTESAI.E AND EXFfORT a huge selection of chart, back catalogue, .budget, overstocks and videos on all^pj&s.l^^l^A 
ARABESqUE^IMPORTS r parallel issues From all over the world. New releases plijg large back cataldgue always it 

/ Contact us today 

WANTED! and a Reward BHANGRA IS GETTING BIGGER & BIGGER 

NACHURAL RECORDS 

MUSIC PROMOTIONS 
Account Executive 
ssentid requirements are knowledge of music ic industry, good adminislrafive skills, commc iess and ability to liaise and negotiate with rec js. Reply with CV and current salary details SHARON O'BRIEN Product Plus (London) Ltd 5th Floor Prince Consort House 27/29 Albert Embankment, London SI 

PINNACLE IMPORTS 
Imports can now offer a new vacancy for a I representative. The position involves calling ou 

love of music, a good telephone rL 
basic salary plus performance rclatcc 

Tiling (with full C. V.) to AMANDA PREBBLE Pinnacle Imports, Unit 2, Orpington Trading Es Sevenoaks Way, Orpington, Kent BR5 3SR 

BUSINESS TO BUSIN ESS 
Breaking up j 
is hard to do... 

POSTIM RECORDS? 

SINGLES CHART DATABASE LIFT SYSTEMS AS NEW 1 X Cassette and 1x CD full height storage/Display units with cupboards + lights. DolSHSlfaSlc 
"iil—d 

BLACK WING THE RECORDING STUDIO Tel; |0| 71 261 0118 Customers include 
ELEANOR PROMOTIONS The Midlands Leading Promotion Company DISTRIBUTION MARSRa'LevrtaLon.0Rid*e. CLUB PROMOTIONS RADIO STATIONS LIVE WORK/PAs 
S(0e3V27)O71802e 

or David Roberts 

id 
1 m y s a c 
1 SYSfiMS 

DISPLAYS ST0RAI jE COUNTERS AND MUCH MORE 
FREE PLANNING CONSULTATIONS AND STORE DESIGN 

Magnetic Image Mastering 081 -960 7222 
LIFT CD RACKS WAMTED AND STORAGE UNITS 

9 FULL HEIGHT RACKS 14 MID HEIGHT RACKS 2 VIDEO RACKS 6 DISC STORAGE UNITS COMPLETE ACCESSORIES NOTICE BOARD 

To advertise in classified call Saul on 071-921-5939 Blackfriars Road, LONDON, SEX 9UR. Serious enquiries only please. 
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Remember where you heard it: 
Down to Kempton Park for the annual 
Virgin Race Day, where the 18th Charisma Gold Cup was run in 
memory of the late Tony Stratton- 
Smith. The winners weren't only on 
the turf with Virgin press officer 
Kelly Pike, sales director Mike Lawrence, joint deputy MD Ray 
Cooper and Radio One promotions 
chief Cathal O'Doherty all besting 
the Tote.. . Winners of another sort emerged at the premier of the 
Columbus biopic 1492. East West, 
which has released the Vangelis 
soundtrack, took a group along which 
ended up scooping no less than five 
of the 10 prizes in the charity raffle. 
For the record they were Our Price 
chief Richard Handover (cut glass 
galleon); Veronica Craig, wife of 
Warner sales manager Martin (case 
of champagne); Nigel 
Kenyon-Jones, general manager, 
WH Smith Sounds (weekend at a 
Holiday Inn); Sophie Dorozynski, 
artist liaison, East West (subscription 
to Harpers); and Warner national 
accounts manager Dave Mather (a 
visit to a health clinic). . . We should 
have known it when the Go! Discs 
invitation to its Madstock album 
launch party said "Free booze? Free 
food?". Needless to say there was 
neither, so we're not going to tell you 
any more about it. . . Meanwhile on 

DOOLEY'S DIARY 

Arista staff chuckled over their cornflakes two weekends ago on opening their copies of the Mail On Sunila/s You magazine. For the ■■girlfriend" pictured with lanky star Curtis Stigers bore more than a passing resem- blance to product manager Clare Dowds. "I am not Amy O'Brien, points out Clare helpfully. 'They're both in Europe at the moment — I m sure she knows it was just a misunderstanding..." Even so let's hope O'Brien pays special attention to the lyrics of Curtis' next single — a version of (What's So Funny 'Bout) Peace love & Understanding. 

He's not the first elder statesman of pop to adopt the thumbs aloft gesture. But last week Cliff beat them all to become the first UK artist to own a finished DCC player. EMI bought the new machine from Philips ahead of the retail launch in lime (or their veteran rocker's 53rd birthday. It looks like they also managed to dig out a few tapes for the presentation backstage at Birmingham's NEC. But then he could always play his old cassettes because thanks to reverse compatibility, golden oldies still have a place in the very brave new world of new technology — ain't that right Cliff? 
the subject of Nutty Boys, A&R man 
Carl Smyth appears in Esquire this 
month modelling clothes by 
Katherine Hamnett, Nicole Farhi 
and Jasper Conran. "We always 
thought of him as more of a man at 
C&A," said one Go! insider . . . 
Security was so tight at Thursday 
night's Boyz II Men bash at the 
Hippodrome that Jimmy Devlin, MD 
of Motown's UK licensee Poly dor, was 
refused entry after fighting his way 
through 500 screaming girls. "It's 
obviously easier to get to number one 
than it is to get into one of their gigs," 
he sighed ruefully . . . Just who is the 
former chief of a West London 
publishing company who has 
recently topped the dance charts with 
a release from his newly formed label? 
. . . And just what else is he up to? 
Watch this space for more details . . . 
After all the excitement about the 
Sting sting, accountant David 
Sloane would like it known that 
neither he nor Sloane and Co are 
remotely related to the company 
under investigation . . . Romance 
reigns down MCA way, where 
company execs notched up two 
weddings last weekend. 
Congratulations to the freshly-spliced 

deputy MD Jeff Golembo, who 
married Gillian, and artist liaison 
manager Martin Frederick and his 
new wife Nula . . . Rozalla's 
management company Madhat aims 
to show it can do it again when it 
showcases no less than five new acts 
at the Marquee Cafe tomorrow 
(Tuesday). . . The increasingly 
pop-styled world of classical music 
just gets hipper and hipper. One 
employee of BMG Classics on 
learning how the division's market 
share had grown was heard to shriek 
in upper class but streetwise tones: 
"Wick-ed" . . . According to the latest 
Radio Authority complaints bulletin, 
one listener heard just 45 minutes of 
broadcasting by Classic FM before 
dashing off a letter describing the 
station as "an insult to music and 
musicians" ... The new station 
prompted another complaint about 
an expletive included in a broadcast 

Subutteo awards. Presiding over the gala occasion — they take it seri- ously these boys — was BMG Enterprises commercial director Chris Haralambous (right), who is also chairman of the league. Overall winner Paul "Goldfinger" Robinson was so overcome he decided to video himself 
worthwhile," he says loyally. "It's amazing the number of closet Subutteo fans there are out there." 
of recorded bird and wildlife noises. 
The RA said it detected a human 
voice "addressing a pet (a dog 
perhaps)" and dismissed the 
complaint on the grounds that it was 
"in context with the countryside 
ambience" ... Virgin boss Paul 
Conroy managed to convince the 
powers that be at Country Music 
Television Europe that Loudon 
Wainright III should be included on 
the new cable service's video playlist. 
Only thing is, Loudon hasn't got a 
video. One is now being made  
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I 

STORM ra 

► £120,000 TV campaign in the Thames region 
► £50,000 radio advertising campaign Birmingham, Manchester, Leeds and Newcastle 
► National Press saturation coverage. A double page spread in The Sun on 16th October followed by further adverts in The Mirror, Sun and Star 
► A poster campaign covering London, Birmingham, Manchester, Leeds & Nottingham 

4 5 sensational videos, each containing exclusive footage never shown on TV 
♦ The video releases are advertised on television following broadcast of alternate episodes 
♦ Massive promotions, publicity and merchandise surround the Gladiators phenomenon. 
♦ Highly collectable video posters in each pack 

AVAILABLE FROM VCI DISTRIBUTION TELESALES 0923 816511 


