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PolyGram International presi-
dent and ceo Alain Levy is ex-
pected to announce next week
that London Records manag-
ing director Roger Ames is to
replace Maurice Oberstein as
chairman of PolyGram UK on
January 1.

It is understood that
Oberstein, who is 65 this Sat-
urday, will retain a role within
PolyGram International.

His future in the role of
chairman of the BPI is not ex-
pected to be directly affected.
His current term runs until
next summer, and there is
thought to be no reason why
he should not complete it.

While BPI council members
must work in a member com-
pany, the chairman need not,
as was the case with previous
chairman Terry Ellis.

Neither Levy, Ames nor
Oberstein were available for
comment on Friday. But Music

London chief Ames (left) is takmg on Oberstein’s PolyGram role

Week understands that the UK
chairman’s role may be modif-
ied for Ames.

PolyGram UK currently in-
cludes the two wholly-owned
record divisions, Phonogram
and Polydor, holdings in asso-
ciated companies London, Go!
Discs and Big Life, PolyGram
Music Publishing, PolyGram
Video, PolyGram Record Op-
erations and Britain’s biggest
mail order music operation
Britannia Music.

announcement that

Oberstein is to step down
brings to an end the career of
one of the most colourful and
influential characters ever to
work in the UK industry.

New Yorker Oberstein came
to the UK in 1965 where he
joined CBS Records subsidiary
Oriole Records as chief engin-
eer for manufacturing.

He spent the next 20 years
building CBS — now Sony —
into the biggest record com-
pany in the UK. When he left
his job as chairman of CBS in

1985, he “retired” for one day
to emerge as chairman of Poly-
Gram.

By combining the PolyGram
subsidiaries — previously re-
garded separately — under
one small holding company,
Oberstein succeeded in demon-
strating the huge market
share achieved by the com-
pany. PolyGram is now the un-
disputed leader in the UK,
achieving a 24% share of the
singles market and a 22%
share of the albums market
last year.

Despite his business success,
Oberstein’s adoption of eccen-
tric hats and his often out-
spoken comments have at-
tracted criticism.

In contract, the Trinidad-
born Ames is regarded as
strong on- A&R skills. He
worked as head of interna-
tional at EMI before switching
to A&R, in which he worked at

Ames to replace Obie

EMI, Phonogram and London.

He became managmg direc-
tor of London in 1983 under a
unique deal in which he and
key staff earned an escalating
equity stake in the company.

The company’s hit acts have
included Bronski Beat, Ban-
anarama, Fine Young Canni-
bals, a string of dance success-
es through the ffrr label, and,
most recently, Shakespears
Sister, which has just scored a
Top Five hit in the US with
Stay.

It is unclear how Ames will
combine his new role with his
strong interest in London. He
is thought unlikely to remove
himself completely from Lon-
don’s operations.

In contrast to Oberstein, he
has steered clear of industry
organisations and has retain-
ed a low profile, rarely appear-
ing in the press and refusing
to have his photograph taken.

Bard hot seat
goes to Burke

Virgin Retail managing direc-
tor Simon Burke was elected
unopposed as the new Bard
chairman at the retail body’s
annual general meeting last
Thursday.

Burke, who will retain the
position for at least a year, re-
places HMV managing direc-
tor Brian McLaughlin, who
has resigned after two years.

Burke says, “It is a great
honour to be asked. Some
people asked me to stand and
I wasn't sure. But Richard
(Branson) and Sir Malcolm
(Field) were keen for me to
take the post on.”

Burke says he will outline
Bard’s aims for the coming
year at the next council meet-
ing in November.

The other officials appointed
in the annual election were:
Richard Wootton of Ainley’s
Records & Tapes in Leicester
as deputy chairman; Enter-
tainment UK’s Ken Lewis as
secretary; and Hamish Robert-
son of John Menzies as treas-

Busy inaugural
ITC looks to 93

The inaugural In The City
conference has been declared a
resounding success, attracting
twice the expected turnout for
its four days.

Around 1,100 delegates
from 200 companies covering
all areas of the industry at-
tended the event.

ITC executive director
Yvette Livesey says, “We only
thought we’d get about 500 but
it has exceeded all hopes.”
Planning for the 1993 conven-
tion begins next month.

Among the senior interna-
tional figures present were
Sire chief Seymour Stein, Is-
land Records. founder Chris
Blackwell and PolyGram UK
chief executive Maurice Ober-
stein, who delivered a scathing
keynote speech attacking
multiple retailers and critics
of CD prices and royalty
breaks for new formats.

The centrepiece of the con-
ference was the inaugural
meeting of the International
Managers’ Forum, attended by
more than 300 managers in-
cluding heavyweights such as
Dire Straits’ Ed Bicknell,
Jesus Jones’ Gail Colson, Sim-
ply Red’s Elliot Rashman and
Andy Dodd and former Led
Zeppelin  manager  Peter
Grant.

Other popular events were
the celebrity interviews with
Grant and US lawyer Allen
Grubman, and the three
hypothetical sessions, tack-
ling drugs, death and censor-
ship.

Around 300 delegates at-
tended from North America.
Livesey says, “I don’t know
whether the New Music Sem-
inar works for them any
more.”

See pages 4 to 6.
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Clipsham: restructure

All change as
EMI, Phonogram
reshuffle staff

Phonogram and EMI have
both announced plans to
restructure staff.

Phonogram has completed
the creation of separate UK di-
visions under the Fontana and
Vertigo imprints headed by-
marketing directors John
Chuter and Steve Matthews.
Reporting to each will be sep-
arate heads of press, promo-
tion and two product man-
agers.

Three staff, including head
of press Ted Cummings, are
leaving the company in the re-
structuring.

Phonogram has also ap-
pointed director of promotion
Martin Nelson to the newly
created post of director of me-
dia and artist development
and Dave Bartholomew as
commercial development man-
ager.

Meanwhile EMI label chief
Jean Francois Cecillon has
poached Virgin’s head of pro-
motions Matthews Austin to
head a restructured EMI pro-
motions department.

The appointment, just a
month after five promotions
and artist liasion staff left the
division, is part of a re-shuffl-
ed aimed at creating a new fo-
cus on television promotions
and the regions, says Cecillon.

John Smith moves to the
new post of head of television,
and head of regional promo-
tion Steve Dunwoody takes on
responsibility for coordinating
regional marketing.

Virgin stores go hi-tech

Virgin is to launch a new in-
teractive information system
for customers in its Reading
Megastore due to open next
month.

The system, specially de-
signed for Virgin by design
company 1:2:1, will be in-
stalled in November. It links
into the chain’s EPOS system,
which automates all ordering
and sales systems.

The interactive  screen
which will give details of all
releases currently available
through Virgin as well as a
number of imports, could be
installed into every Virgin
megastore if it is successful.

Richard Branson performed
the official opening on Wed-

nesday of a new 18,500 square
foot Virgin Manchester Mega-
store — the chain’s biggest
outside of London — just yards
from both an HMV store and
Our Price store.

“There is a cavern down the
road from here,” he said, refer-
ring to HMV, “and I think
Manchester deserves a better
record shop than that.”

Despite its large size, the
three-storey Virgin store, has
been structured around a
number of smaller units — all
acting as independent stores
— to establish a more personal
environment for customers.

The Virgin store, designed
by the 20/20 design house, in-
cludes 36 listening posts, a 12

screen video tower, widescreen
television, a unique electronic
graphics display board and a
stage for instore PAs.

Virgin Retail managing di-
rector Simon Burke says it
represents the latest, up-to-
date design being installed in
Virgin stores. “This is the look
we are trying to achieve in all
our stores,” he says.

With two more megastores
in Reading and Sheffield plan-
ned for the new year — mak-
ing 19 in total — the Manches-
ter store is a further step in
Virgin’s plan to have 35 mega-
stores and 40 games stores by
1995. Virgin is planning six
more games stores — making
30 in total — before Christmas.

Maastricht row
stalls levy hopes

The uncertain progress of Eur-
ope’s Maastricht Treaty has
thrown into confusion the in-
troduction of a tape levy across
the European Community.

Industry lobbyists had been
hopeful that the draft directive
due to be issued next month
would be ratified next year
and take effect by 1994.

But now the proposal could
be killed off in its final stages
before publication. The EC’s
Internal Market Council is
due to decide its future in a
vote tomorrow (Sep 22) which
international record industry
body the IFPI has been told is
linked to the adoption of the
Maastricht Treaty.
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DCC
three

EINDHOVEN: Philips has
promised the first Digital
Compact Cassette players and
titles will be on sale in the
UK towards the end of next
month.

The announcement comes
just two months after the
Dutch electronics company an-
nounced a hold-up in the for-
mat’s launch.

Speaking at Philips’ head-
quarters in Eindhoven last
week, the marketing director
of the company’s audio busi-
ness group, Nico Brokking,
blamed the delay on “some
small details” affecting the
mass production of the system.

“We wanted to be sure we
got it right,” he said.

Meawhile Sony last week
announced the first of its rival
MiniDisc products would go on
sale in December. Pre-record-
ed software production is
underway at the Sony DADC
factory near Salzburg in
Austria. Full launch plans are
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Munns: quick growth

to be revealed soon.

PolyGram senior vice-presi-
dent David Munns, who is co-
ordinating the European
launch of DCC, says, “It could
grow as much as three times
more quickly than CD because
of the backwards compatibility
factor.”

PolyGram is due to start
shipping 100 pre-recorded
DCC titles today (Monday) in
phase one of the launch. A to-
tal of 500 titles are being pro-
duced at the company’s new
Amersfoort plant for BMG,

just
s off

EMI, PolyGram, MCA and
Warner Music.

PolyGram-owned Propa-
ganda Films has planned an
international press and TV
campaign centering on the slo-
gans “Pure digital music that
will follow you anywhere” and
“How to hear the future with-
out giving up the past.” It will
“steer clear” of technicalities
says Brokking.

At the opening of the
Amersfoort factory on Friday,
PolyGram International ceo
Alain Levy hit back at artist
managers’ protests over DCC
royalty breaks, the single
issue that dominated the In
The City convention in Man-
chester last week.

“It’s a debate which is ludi-
crous,” he said. “For a couple
of years the record industry is
not going to make any money
out of DCC. All we are asking
is for the artists to help us out.
It’s been made a public issue
and I deplore that.”

Decca scoops Gramophone gongs

Decca has scored with this
year’s Gramophone awards,
with wins in three of the 15 cat-
egories, writes Phil Sommerich.

Decca has won the Opera
prize for its recording of Die
Frau Ohne Schatten conduct-
ed by Solti, instrumental with
Mustonen’s disc of Alkan and
Shostakovich piano work and
baroque non-vocal for Rousset’s
performance on L’Oiseau Lyre
of Rameau harpsichord works.
Decca’s Essential Opera al-
bum also won the Bard award

for best-selling recording.
_ PolyGram stablemate
Deutsche Grammophon won
the music theatre and solo
vocal prizes for its album of
Bernstein’s Candide and
Fassbaender’s Schubert disc.
Chandos also won two troph-
ies, choral and engineering,
both for Hickox’s recording of
the Britten War Requiem.
The other winners were:
Harmonia Mundi (baroque vo-
cal) — Handel’s Giulio Cesare;
EMI  (historic  non-vocal)

Volume 1 of its Elgar Edition;
Virgin  (contemporary)
Tavener’s The Protecting Veil:
Denon (chamber) the
Carmina Quartet’s disc of
Szymanowski and Webern;
Hyperion (concerto)
Demidenko’s Medtner; Collins
(early music) — The Sixteen’s
The Rose And The Ostrich
Feather; Pearl (historical vo-
cal) — Covent Garden On Rec-
ord, Teldec (orchestral)
Harnoncourt’s Beethoven
Symphony Cycle.

COMMENT

I n The City was a huge
success — far more so
than any of us who
supported it had even
hoped for.

It would be an
exaggeration to say there
was an outbreak of peace,
love and harmony, but
there was certainly a rare
sense of there being a music
business community.

A few stars even emerged.
Certainly Ed Bicknell and
Max Hole should be given
their own situation comedy
immediately. Perhaps it’s
worth a note to ITV.

omething amazing

happened at the In The
City panel on the indie
chart: people agreed.

With a few exceptions, a
meeting containing
virtually all the interested
parties accepted the
long-standing Music Week
suggestion that the demand
for two totally incompatible
charts can only be solved in
one way — by making two
charts available, one based
on genre and one based on
distribution.

Unfortunately, the Chart
Supervisory Committee has
dug its heels in and says it
will not reconsider the
current chart, which is
clearly liked by nobody,
until January.

We believe the CSC has
been reckless in sticking by
a chart which satisfies
nobody, but in this situation
it is clear that somebody
has to be big enough to
compromise.

Unlike some, Music Week
believes in UK indie music
and its indie labels. The
sector consistently provides
much of the country’s
brightest and best music.

And so on the basis that
half a loafis better than
none at all, we are prepared
to go along with the current
“compromise” chart until
January, when the CSC
chairman has given an
undertaking that the issue
will be re-examined.

The independent sector is
far too important for vested
interests to play politics.

We hope that in January
the CSC finally gets it right.
The patience of the industry
is running out.
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OPINION

Children have rarely been
exposed as the real victims
of the violence in Northern
Ireland.

Equally, they and their
future are almost never
promoted as the ultimate
solution to the problem.

Twenty three years of
tragedy for the children on
our own doorstep is too
long.

The music community has
become weary of being a
vehicle to help the world
solve its many problems —
famine, AIDS and the
ecology are just three of the
important and pressing
causes the music industry
has sought to address over
the past two decades. So
why should music become a
vehicle for peace in
Northern Ireland?

Music is the universal
language — it does not
recognise the man-made
barriers of race, creed or
colour. And it is a force to
which children and young
people are naturally
attracted.

Music venues in Northern
Ireland are among the few
places in the North where
people ‘from all sides’ can
freely meet and enjoy
themselves.

On tour with our
respective bands, whenever
people found out we were
Irish, they were sympathetic
and wanted to learn more
about the situation in the
North of Ireland. People are
genuinely concerned.

Peace Together will not
immediately heal all pain
and end all violence. But by
achieving so little —
releasing a record and
staging three concerts — we
can achieve so much.

Firstly, we can reaffirm
the importance of music in
society. We also have an
opportunity to showcase
the vast wealth of musical
talent on a world stage.
Belfast is not Beirut — we
can return Northern
Ireland to the international
gigging circuit.

The funds generated by
all this will build a centre
for children in Northern
Ireland which will provide
ahaven for them and will
be devoted to integration.

The future is not ours. It
belongs to our children.

Let us atleast provide
them with hope for their
future. All we are saying is
give peace a chance.

Robert Hamilton and Ali
McMordie are members of the
Peace Together steering posse.

IN THE CITY

Lieberberg

MTV is to blame for the dull
state of the US music scene,
said top European booking
agent Marek Lieberberg.

And he also dismissed Brit-
ain as a “second league” music
nation in ITC’s second contro-
versial keynote speech.

The cultural diversity of
Europe gives it a great advan-
tage over the US, said
Lieberberg.

“Maybe there is a psycho-
logical connection between the
American addiction to video

Lieberberg: Europe is ‘vital’

and cable — leading to fatigue
— and the vitality of Europe
as demonstrated by the vivid
interest in live events,” he
said.

He warned of the danger of
Europe falling into the trap of
“over-formating” radio and TV
stations.

“We are all well aware of the
hazards of formatted radio and
television with endless video
clips on MTV — the monotony
channel,” he said.

The UK is now suffering for

: MTV stymies music

having allied itself with the
US rather than Europe when
it was still a dominant force in
the Sixties, he added.

“London is no longer the
only turntable but merely one
of many scenes of the Euro-
pean music business. But
sometimes relegation to the
second league helps and the
patient recovers.”

The continent is now an “in-
dependent force” in its own
right — it is a vital world
territory.

Oberstein blasts

BPI chairman Maurice Ober-
stein delivered a harsh public
attack on the self-interest of
the UK’s largest music retail-
ers in his keynote In The City
address.

In a searing critique of the
size and buying power enjoyed
by a few companies, the Poly-
Gram UK chief executive
warned ITC delegates of the
need to “take action against
the inexorable pressure of re-
tailers who control what we
sell to the public”.

Singling out the retailers’
approach to co-operative ad-
vertising in particular, he said
it “denigrates” music, and
treats it as no more than a
commodity “like baked beans”.

“We in the UK have a sales
chart. If a large retailer then
chooses not to stock a record
you don’t chart, you get no-

sl &

Obie: ‘half-baked’ ads

thing, no matter how good it
is. You don’t have a chance to
be seen and noted in the world
market,” he said.

And he criticised the pres-
sure retailers such as the WH
Smith Group — which owns
WH Smith, Our Price and half
of Virgin Retail — can bring
via co-op campaigns.

“They’re not selling music,
they’re selling Our Price,” he
said.

Virgin Retail managing di-
rector Simon Burke, now elect-
ed chairman of Bard, said
afterwards, “It’s pretty rich for
the chairman of PolyGram,
which has a larger market
share than any retailer in the
UK, to go around complaining
about other people abusing
their power.

He added, “Many of us
thought co-op advertising said
far too much about the product
and not enough about the

shop.”
Elsewhere in Oberstein’s
characteristically  forthright

address, the BPI chief criti-
cised “know-nothing” com-
plaints about CD prices and he
also attacked the negative
stance of artist managers on
royalty breaks for new for-
mats, calling on the industry
to stand together.

Studios slam
digital ‘con’
Customers are being conned
over new formats which are
described as “digital”, studio
managers claimed.

Head of the Studio Accord
Phil Cavell told the DCC v
MiniDisc seminar that only
10% of current new releases
are actually recorded digitally
in the studio.

The remainder are analogue
recordings and later remaster-
ed digitally, where necessary.

“People think they are lis-
tening to digital sound, but
they are not,” he said. “It is a
subliminal con.”

Ross Fitzsimons, managing
director of London’s Hot
Nights studio, agreed. “there
is no major that is prepared to
pay £300 extra a day to record
digitally.”

Despite its claims for DCC,
PolyGram is a particular of-
fender, he added. “The only
example I can think of when
a label agreed to record digit-
ally was for a Circa act.”

If record companies really
want to provide the public
with studio-quality sound,
said Cavell, they should invest
in digital quality recording.

Delegates acquire crumpled look

As In The City 92 drew to a
close last week, the final del-
egates left in the Holiday Inn
bar looked as crumpled as
Tony Wilson’s suit.

With the music business’s
great and good wandering
drink in hand through the ho-
tel lobby, it brought to mind
the Martinez in Cannes or
New York’s Marriot Marquis
— with trams.

BPI chairman Obie made a
bid for the limelight by using
his keynote speech seemingly
to attack anyone without a
hat. But for once, despite the
presence of other big cheeses
such as Sony’s Paul Russell
and BMG’s John Preston, the
record companies were pushed
into the background.

Instead it was the managers

I, will
Fizzy: Livesey and Wilson

— in town to launch their own
“parliament”, the Interna-
tional Managers’ Forum —
who attracted most interest.

In particular, Dire Straits
manager Ed Bicknell mono-
polised every panel on which
he appeared.

Bicknell earned the most en-
thusiastic round of applause
for taking Paul Morley’s place
on the stage to bring the Allen
Grubman “Celebrity Inter-
view” back to life.

The silver-haired one had
already stolen the show in his
role as manager of fictitious
Voice Of God whose lead
singer died on the eve of their
new album release Death
Sells.

Thankfully, it was a ficti-
tious situation in one of the in-

genious In The City
Hypotheticals. And the next
day it was former Wham! man-
ager Simon Napier Bell’s turn.

What to do with a band
planning an ecstasy-inspired
album called Do E? The
answer was simple, he sug-
gested. “Change it to Do E Do
E Da Da”

This was not the first time
drugs had hit the agenda.
The Manchester Evening News
had hysterically jumped on
the E-popping habits of one
pair of techno seminar panel-
lists.

Meanwhile, the organiser of
the convention was “the for-
mer beauty queen putting the
fizz back in pop”, the MEN re-
ported — and they didn’t mean
Tony Wilson.
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Indies support
two-chart plan

Key players in the indie chart
debate came the closest the in-
dustry has yet seen to a com-
precmise in the long-running
dispute.

At the Tony Wilson-chaired
Genre, What Genre? ITC
panel, a groundswell of sup-
port emerged for Music Week’s
two-chart solution: a pure dis-
tribution chart to run along-
side an indie genre chart.

“I think the idea of two polar
opposites is the right one,”
said George Kimpton Howe,
managing director of Rio, the
third-party distributor aligned
to PolyGram. And a poll of
panellists revealed five out of
seven in favour of the option.

The Chart Supervisory Com-
mittee has rejected suggestions
that it rethink the new-style
indie chart, which features the
old distribution criteria with a
“genre overlay”.

Big Life chairman Jazz
Summers said, “We need a
chart which represents alter-
native music, indie music.”

IN THE CITY

United managers
draw up agenda

‘Bootleggers
are terrorists’

Mafia-style gangs are raising
the stakes in the battle
against piracy as they tighten
their grip
across Europe.

That was the chilling pic-
ture to emerge from the Intel-
lectual Property Forum’s de-
bate on copyright infringe-
ment.

Steve Allen of the Counter-
feit Intelligence Bureau, said
the worldwide audio piracy
market, valued at $1.4bn, at-
tracts organised gangs and
terrorist groups.

Island Records business af-
fairs executive Alistair Nor-
bury said last year in his ef-
forts to trace stolen U2 master
tapes, his investigators were
warned off by German police
who suspected the same gang
of drug and gun smuggling.

=l

on bootlegging

MCPS blasts scare tactics

Artist managers are on course
to create their own lobbying
organisation after last week’s
historic first meeting of the
new International Managers’
Forum at In The City.

The “Parliament of Man-
agers”, believed to be the only
one of its kind in the world, ap-
pointed a steering committee
which will meet in October to
begin drawing up policy.

And although the committee
refused to be drawn into a de-
bate over DCC royalty breaks,
IMF founder Elliot Rashman
confirms it is an urgent issue.

But the Simply Red man-
ager says, “It is not just about
DCC — that’s a red herring.
It is about new technology, in-
cluding MiniDisc and Digital
Audio broadcasting.”

The forum, which attracted
300 managers, overran by al-
most 90 minutes.

Bruce Findlay, who chaired
the meeting, refuses to be
drawn on specific issues. he
says, “There were so many
topics raised we felt it would

Happy talk: Bicknell, Dodd, Rashman, Colson, Findlay

be wrong to make any defini-
tive statements until we can
have a battle among ourselves
and have a common voice.”

Despite declaring that the
forum will “take on the BPI,
PRS and MCPS”, Findlay adds
that it will take a “peaceful”
approach.

Rashman says it will take a
year to get the IMF working.

The 14-strong steering com-
mittee, which will meet on Oc-
tober 28, is chaired by Dennis
Muirhead, who represents pro-

ducers such as Hugh Padgham
and Robin Millar, and also in-
cludes  Bicknell, Findlay,
Rashman, Andy Dodd, Gail
Colson (who manages Jesus
Jones & The Pretenders), Tim
Smith (Lindy Layton, Opus 3),
Raymond Coffe (Cocteau
Twins, Curve), Pete Jenner
(Billy Bragg), Steve Finan
(Monie Love, Kenny Thomas)
and David Walker (Status
Quo), Shannon O’Shea, Wil-
liam Tracy-Carter, David
Woolfson and Michael Webster.

MCPS deputy chief executive
Tom Bradley charged Euro-
pean affiliate societies of
scaremongering over the UK
publishers’ bid to bring them
into line.

The Euro bodies are accus-
ing the publishers of following
the orders of their sister
majors, he said.

“If the record companies
were going to exercise any sort
of power over their affiliates
they would have done over 30
mechanical rights and we
wouldn’t have gone to a tribu-

nal,” he said.

“There will be all types of
scaremongering. We hope that
our members keep the faith.”

In July, Music Week reveal-
ed the PRS is getting tough
with European rights agenc-
ies, at the same time that
MCPS was looking to set up a
central accounting organis-
ation for the whole of Europe.

PRS deputy chief executive
Robert Abrahams said it too is
experiencing resistance from
European affiliates to its bid to
bring them into line.

He was attempting to quash
suggestions that the perform-
ing rights body had failed to
make the European societies
accountable.

U2 accountant Ossie Kil-
kenny had earlier labelled
PRS “unauditable” because it
had failed to bring the societ-
ies into line earlier.

Abrahams said he was dis-
turbed by the comments. “As
Ossie said, if people are not
happy with a society, they
should get off their arses and
do something about it.”

NEWRSFILE

Demon Records subsidiary
Edsel is to reissue material
from Island Records’
catalogue. The first three CDs
to be made available under the
arrangement will be albums
by The Incredible String Band,
Art and Robin Williamson,
released next month.

Andrew Lauder’s This Way
Up label can now be contacted
at: 10 Kendrick Mews, London
SW7 3HG. Tel: 071 584 9944,
Fax: 071 581 1201.

Barry McCann has been
promoted from general
manager to divisional
marketing director of EMI
Records strategic marketing
division. He continues reporting
to divisional MP David Hughes.

Nomination forms for the 16
categories of the Sol Dance
Aid Trust Music Awards are
being sent out this week. The
organisers are hoping that
more than 500 people will
attend the awards ceremony
on November 11 at London’s
Royal Lancaster Hotel.

Adprian’s of Wickford has been
awarded the Video Retailer of
the Year Award by the BVA

for the fourth successive year.
Owner of the Essex shop, Adrian
Rondeau, says his sell-through
only store stocks 7,000 titles.

PolyGram has created a.
Broadcast Marketing
Division, headed by managing
director Brian Berg, to house
the PolyGram TV label and co-
ordinate TV buying. Former
Fish manager John
Cavanagh has joined BMD as
general manager.

The EC’s draft directive thought
to propose a community wide
blank tape levy is due for

release in early October. But it

is not expected to be ratified by
ministers until next year.

HMYV is launching a new £2m
autumn campaign with a series
of co-operative TV ads. The first
tobe screened will be for Virgin’s
new Peter Gabriel album, Us.
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NEWGSFILE

ITC’s only rock music panel
bemoaned the lack of support
given to heavy metal by the
large record companies. EMI
was one of the few majors
singled out for the skilful
marketing and development of
rock acts.

The panel on black music
concluded that an
infrastructure is finally
emerging capable of
developing and marketing
artists in the longer term. But
the panel was divided over
whether black music would
better reach a mass audience
through independent
companies or with the backing
of the majors.

Simply Red managers Andy
Dodd and Elliot Rashman
provided a taster for the
International Managers’
Forum first policy

declaration due in October

by issuing a statement of their
own. The two repeated their
opposition to royalty breaks on
the new formats and praised
the support the IMF had
already won.

The retail panel offered a
lively debate over the
relationships between
multiple retailers,
independent retailers and
record companies. The indies
on the panel complained that
record companies went on

to give better deals to
multiples on high selling
albums produced by those
new acts which they helped
break.

Wild Management received
the first Greenheys Business
Centre Music Room award on
Tuesday. The company, which
also has its own label and
promotions operations, beat
four other shortlisted
businesses.

Plugger Guy Holmes called
for PPL and VPL fees to be
waived on unknown artists to
give new talent a better
chance of radio and TV
exposure. Backed by plugger
Tony Michaelides, who also
hosts a Piccadilly Key 103
radio show, he spoke in
Tuesday’s seminar examining
the future of radio.

Eleven labels and companies
held gigs including EMI, Dead
Dead Good, PWL, Beggars
Banquet, PRS, Go! Discs,
deConstruction, ffrr and NME,
featuring The Frank &
Walters, K Klass, EMF and
Bananarama.

The Cornerhouse Cinema
with Electric Pictures staged
a special screening of the
new movie Juice in
conjunction with the
Sublime; The Sol Mix
graphics exhibition of music
industry art, on Sunday.

IN THE CITY

Central to boost new acts

New acts are set for a welcome
boost in the new year when
Central Television launches a
new Chart Show-style pro-
gramme playing wall-to-wall
promos.

The as yet untitled show,
which is due to start broad-
casting in the Midlands ITV
region in January, aims to
show up to 16 videos an hour,
all featuring acts which have
never appeared in the Top 75.

“There will be videos in

there from both major and in-
dependent record companies
but it will be specifically gear-
ed towards breaking acts,”
says Central’s head of music
Duncan Smith, who hopes to
sell the programme to the
whole ITV network.

Smith revealed details of the
programme during the You
Don’t Need $100,000 video
panel, which bemoaned the
lack of outlets for pop promos
on UK television.

Independent plugger Scott
Piering blamed the dearth of
slots on the amount VPL
charges TV companies for
showing promos. “That’s why
a lot of shows don’t air as
many promos as they used to,
and why new shows don’t
bother with them,” he says.

But Duncan Smith revealed
that Central has “found a way
round” the problem for its new
programme.

Record

companies came

under fire again when panel
chairman John Glover, who
manages Beverley Craven,
complained few acts see any
VPL income, even though 50%
of most video budgets are re-
coupable.

“I think that we are making
videos as a promotional tool
for the record labels — but we
pay for them,” he said. “VPL
charges the TV companies
£800 for showing the promos,
but none of it gets back.”

DC

Top US lawyer Allen
Grubman has declared record
company proposals for royalty
breaks on new formats as
“exorbitant”.

And he suggests that such
royalty reductions should be
restricted to Philips and Sony
— the companies which have
made a direct investment in
the new formats.

Grubman told MW the tem-
porary royalty breaks negoti-
ated for compact disc were rea-
sonable. CD benefited artists
because their work was heard
on a higher quality carrier and
sold at a higher price point,
producing higher royalties. “If

Grubman. rates ‘exorbitant’

they had to share those costs
for a year or two, I see no prob-
lem in that,” he said.

But he argued that the costs
of DCC and MiniDisc are not
comparable and that the at-
tempt to apply CD breaks to

Grubman backs

evolt

these
priate.

“We can’t allow (record com-
panies) to use that as an ex-
cuse to push artist royalties
down,” he said.

Some major record compan-
ies are seeking a 30% packag-
ing deduction, artist royalty
reductions of up to 30% and re-
duced mechanicals for the
launch period of DCC and
MiniDisc.

Grubman described the fig-
ures as “exorbitant”, denounc-
ing packaging deductions as
“bullshit” — “It doesn’t cost
them anything like that,” he
said.

formats is inappro-

Europe ousts US as leader

The European marketplace
has become more important
than the US for breaking new
acts worldwide.

As the European and world
markets grow, America’s
share of the total is shrinking,
Wayne Forte of US booking
agency ITG told the Old World
vs New World panel.

Simply Red manager Elliot

Rashman added, “Five years
ago the United States account-
ed for more than 60% of all
world sales of records. Today
it accounts for 40%, and it’s
falling.”

APM’s Tim Smith said he
sold 135,000 copies of the Opus
IIT single It’s A Fine Day in
the UK and another 500,000
in the rest of Europe. In Amer-

ica it was impossible to cross
the single over, he said.

Forte stressed that it is eas-
ier to break artists in Europe
on the basis of their talent, be-
cause of the “blinkered” atti-
tude of US labels.

And US record companies
are reluctant to invest in art-
ists signed in other territories,
he added.

EMF: thrown out

Bullish EMI
pledges TV aid

EMI sales director Keith
Staton says the company’s
labels are taking a bullish at-
titude despite the recession.
It is promoting albums by
Talking Heads, Sinead O’Con-
nor, Freddie Mercury, Brian
May and EMF in the run-up
to Christmas.

Staton says the company ex-
pects to maintain its TV ad-
vertising spend. Last year it
claimed to have spent £4.1m,
twice that of its nearest rival.

Some 250 sales, marketing
and A&R executives attended
the two-day sales conference,
held in Manchester to coincide
with In The City.

And in a dramatic climax
EMF were thrown out of the
Britannia Hotel at 5am on
Sunday morning.

The previous night, the
band had topped a bill at Man-
chester University.

Artists

An ambitious attempt to raise
awareness about the political
problems of Northern Ireland
through music was unveiled at
In The City.

The venture, involving sim-
ultaneous concerts in Belfast,
London and Dublin and the re-
lease of an all-star single and

compilation album, is the
brainchild of former Stiff
Little Fingers member Ali

McMordie and Robert Hamil-
ton of The Fat Lady Sings.

\sf
2HELP
3(ITIES

S

Among the industry figures
who have already pledged
their support for the event —
christened 1 Day 2 Help 3 Cit-
ies 4 Peace — next summer
are lawyer John Kennedy,
Tim Parsons of concert promo-
ter MCP, Radio 1FM executive
producer, promotions, Cathal
O’Doherty and producer Clive
Langer.

The project will launch with
the January release of a
single, Be Still, featuring art-

line up for Ulster gigs

ists such as Sinead O’Connor,
Feargal Sharkey and Jah
Wobble. An album of songs,
each chosen and specially re-
corded by the contributing art-
ists, will follow in April.

The centrepiece of the pro-
ject will be three huge concerts
at the Milton Keynes Bowl,
Belfast’s Titanic Slipway and
The RDS in Dublin. A number
of international broadcasters
have already expressed inter-
est in relaying the event.
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ANALYSIS

Bright new hopes or false idols?

A new wave of pop acts are aiming to match Kylie’s sales power. Martin Talbot reports

At PolyGram’s autumn sales
conference, London Records
general manager Colin Bell
hailed East 17 as the label’s
big new pop hopes.

“Rarely has an act been so
poised for gigantic success,” he
said, “New Kids On The Block,
eat your hearts out.”

The band are not the first to
be' hailed as the next New
Kids, and London must pray
that they can outlast former
flavour-of-the-month pop acts
such as Brother Beyond, Yell
and Big Fun.

But East 17 are part of a pop
revival which has also seen
Betty Boo and Sonia storming
the Top 20 in the past month.

And with new blood on the
way from would-be pop idols
such as Slamm, Let Loose,
Freaky Realistic and Chaos,
the bubblegum pop scene looks
to be at its healthiest for some
time.

Leading the way have been
Take That, whose long-dis-
tance road to the top is being
emulated by many of the new
pop generation.

RCA marketing director
Hugh Goldsmith singles out
the band’s 18-month tour of
Britain’s nightclubs as the key
to their success.

London’s East 17 have spent
most of this year playing
nightclubs up and down the
country, building a mailing
list of fans, as Take That did.
And Slamm and Let Loose
have followed suit on the Just
17 and Fast Forward tours this
summer.

Hugh Goldsmith believes
the mix of tactics employed on
Take That is necessary in 1992
because of the much docu-
mented growth of competitive
sectors — such as computer
games, fashion and films.

If he is right, East 17’s bid
for a wider audience than
Take That from the outset

Young guns: (clockwise) Sonia, Chaos, Slam,E17, Take That and Let Loose (middie)

looks a wise one.

Despite Colin Bell's “New
Kids” quip, East 17 are keen
to present a more credible im-
age. London is planning a 40-
minute “album” of dance re-
mixes of the current House Of
Love single for release next
month. It will coincide with a
second single and a debut al-
bum in November.

The band’s co-manager Tom
Watkins, the man behind Pet
Shop Boys and Bros, says the
band’s music is more import-
ant than their image.

PWL chairman Pete Water-
man, the doyen of modern pop
after his record-breaking run

of 65 hits over the past five
years, agrees. “It’s the records
that count,” he says. “You
won’t win if you are all image
and no songs, like Take That.”

He suggests that the band’s
debut album disappointed
chartwise — dropping to 19 in
its second week after entering
at five — precisely because the
band have still not proved
themselves musically.

“The golden rule is never to
release a pop album until it
has three or four hit singles,”
says Waterman.

Pop veteran Simon Cowell,
now Arista A&R consultant,
has stuck rigidly to Water-

man’s formula for new band
Chaos; he initially refuses to
look beyond their first single,
Farewell My Summer Love,
out this week.

Likewise, Slamm released
their first single Candybar Ex-
press last week on George
Kimpton Howe’s  Totally
Norted label, with no plans for
an album until next year well
into their singles career.

And Freaky Realistic —
signed to the Polydor-linked
Frealism label — launch with
debut single Something New
next month while an album is
being held back until after the
third single in April.

Peter Robinson, the man
who launched Sonia, Chesney
Hawkes and Milli Vanilli and
is now running his own Dome
label through EMI, suggests
recession is the key to the sud-
den burst of activity in the pop
market — it is a way of minim-
ising risk.

The new enthusiasm for pop
among record companies is
most apparent in A&R depart-
ments, according to Warner
Chappell senior creative man-
ager Stewart Feener, who re-
ports interest in all-male trio
Let Loose from four different
labels. “At a time when people
aren’t signing anything, this is
sailing through,” he says.

Recession may be an influ-
ence, but A&R fashion is also
clearly playing its part — after
two years of faceless, one-hit
dance acts in the charts, the
pendulum has swung back.

The media has been an im-
portant contributor to the
trend. Both TV and magazines
need personalities to focus on,
and the non-personality cult of
dance has left both pro-
gramme-makers and maga-
zine publishers frustrated.

Cathy Gilbey, producer of
Going Live, which returns to
BBC1 on Saturday, says, “So
many acts have come through
this summer. It’s wonderful.”

Despite having had 12
months away, Arista’s Sonia
secured 11 TV shows to pro-
mote Boogie Nights and her
new-found Eurovision role.

East 17 found themselves
booked on to November’s tele-
vised Smash Hits Poll Win-
ners’ party several months

‘ago, purely on the strength of

some pictures.

The potent brew of reces-
sion, media interest and
simple fashion could mean
that three years after its 1989
high-point, pop is set to enter
a new golden age. LA
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MARKET PREVIEW

MAINSTREAM

Albums

Labelmates Snap have
struggled with their album
The Madman’s Return
despite their number one
single Rhythm Is A Dancer,
and Dr Alban will have an
even more difficult time
with his long player One
Love (Logic/Arista). The
single It’s My Life —
optimistically stickered as a
number one hit — is far and
away the most commercial
track on a highly eclectic
album.

Quality Television’s latest
concept album Three Steps
To Heaven is a little
ghoulish — to qualify for
inclusion one should have
made hits between 1954 and
1963, and be dead. The 20
artists here cover a fair
cross-section of musical
styles — rock, pop, bop,
doo-wop and MOR.
Splendid if somewhat dated

material works well, within
its own odd restrictions.
Tracks include Johnny
Burnette’s Your Sixteen,
Billy Fury’s Like I’ve Never
Been Gone and Eddie
Cochran'’s title track.

Peggy Lee won millions of
dollars from Disney in
settlement of her royalty
claims for Lady & The
Tramp, for which she wrote
and performed much of the
soundtrack, and probably
wants for nothing, but she’s
set to receive substantial
income from her new
compilation Fever — The
Best Of Peggy Lee (EMI).
The subject of a TV
campaign, its title is not
quite accurate, since the
Disney titles like She’s A
Tramp, are missing, but the
two dozen tracks on offer
will woo many.

PICK OF THE WEEK

ABBA: Gold — Greatest
Hits. Polydor. The fact is
that the Abba catalogue has

been extensively reworked
in recent years, and this
may be one compilation too
far, though a hefty TV
spend will assureitof a
high chart placing. With the
memory or Erasure’s Abba-
esque EP still fresh, the
originals are still by far the
best.

Singles

The second single from the
Aids-benefit album Red Hot
And Dance pairs muscular,
slowed down mixes of
Crystal Waters’ Gypsy
Woman and Sabrina
Johnston’s Peace (Epic), as
prepared by Joey Negro
and David Morales. In
truth, though both are fine
visionary pieces of work by
the mixmasters; neither
improves on the plethora of
mixes that have already
been released.

The mellow rap that was
Betty Boo’s last hit, Let Me
Take You There, hinted that

Jimmy nail

(v

Nail: slushy

her music as well as her
appearance had become
more stylish, but I'm On My
Way (WEA) finds her
returning to the snappy,
slightly staccato style that
typified her Rhythm King
singles. It’s a fun single,
however, and at the fade it
mutates into a cover of the
instrumental section of the
Beatles’ Lady Madonna.
All About Eve have left
Phonogram, and joined
MCA. Their first offering
for their new label is an EP

entitled Phased. The title
track, superior to the
others, finds them moving
into the hypnotic and
soothing area occupied by
the Cocteau Twins and
Curve. A veritable, but
gentle wall of sound, and a
fine label debut.

Following up a number
one hit is never easy, and
Jimmy Nail’s attempt Laura
(East West) is a credible
effort. His hard man image
is submerged in a slushy
ballad, angelically
rendered.

CLANNAD: Theme From
Harry’s Game. RCA. Any
excuse is good enough to
resurrect this 1982 hit, and
pinning it on its prominent
use — including its video —
in the Harrison Ford movie
Patriot Games. Its haunting
Gaelic melody is as
spine-chilling as ever, and it
deserves to be a hit again
more than most recent
exhumations. Alan Jones

DANCE

Nu Colours’ new single, The
Power (Wild Card/Polydor
CARDX3) is a very tasty song
which was written by and fea-
tures Monie Love. It has been
given some wonderful pump-
ing house remixes by Paul
Gotel and is coupled with his
progressive mixes of Fallin’
Down, which created a real
buzz on promo. The resulting
package should cross over.

Another class UK soul act
which is getting the house
treatment is D-Influence.
Their No illusions, taken from
the critically acclaimed Good 4
We LP, has MK's garagey
dub-wise interpretation to
complement the smooth orig-
inal plus the band’s own very
authentic disco mix (East
West).

Deee-Lite’s new single is
the relatively straightforward
garage tune, Thank You
Everyday (Elektra). The excel-
lent epic remix from Satoshi
Tomie will ensure club success
but is unlikely to carry it into
the Top 40. Another US track
that is destined to succeed on
an even more underground
level is the strong garage
groove Get Out by Matrix
(Madhouse/Champion).

The Sandals continue to
impress with Nothing (Open
Toe/Acid Jazz/ffrr FY199), an-
other slice of Leftfield-produc-
ed mellow beatnik house.
Sticking with mellow and pro-
gressive house sounds, The
Groove Corporation’s Sum-

Deee-Lite: epic

mer Of Dub EP (Network
NWKT53) is a reggae-influ-
enced delight.

DINA CARROLL: Special
Kind Of Love (A&M

DINA2). Hot on the heels of
Ain’t No Man comes this su-
perb upbeat soulful house
track, which was written and
produced by Clivilles and Cole.
Some great Danny D club mix-
es boost the chart potential
still further.

Andy Beevers

REISSUES

This week we’re in the US,
home of Rock 'n Roll and much
more. From Music Club come
two straightforward Best Ofs
from dJerry Lee Lewis
(MCCD 081) and Johnny
Cash (082). Both are fine,
with the Lewis, in particular,
featuring an imaginative
track selection.

Far more erratic, but also
more fun is Back To The Hop

RED SUN

Ambeent™ MTV

(Roller Coaster RCCD 3005)
which collects together all —
27 tracks! — the (wonderfully
tinny) Swan recordings of
Danny & The Juniors. But
note, it doesn’t include their
one and only real hit, At The
Hop.

From Connoisseur comes an
intriguing pair of albums de-
voted to Paul Simon (VSOP
CD 173) and Neil Diamond
(172). Both are 20-plus collec-
tions of versions of songs writ-
ten by them. Unexpectedly,
the best one is the Diamond
set, the performances are more
varied and without his in-
tense, mannered voice the
songs can be heard afresh.

Even better is Castle’s set
devoted to Jefferson Star-
ship in its The Collection
series (CCSCD 355) which fea-
tures virtually all their hits
between 1970 and 1984, just
before they returned with We
Built This City.

More erratic but far more
committed is Ryko’s The Mon-
goloid Years (RCD 20209)
which captures a trio of live
performances in 1975-77 from
those masters of ironic detach-
ment, Devo. A must.

PICK OF THE WEEK

BUDDY HOLLY (Sequel
NEMCD 630); The Chirping
Crickets (NEMCD 629). Two
perfect examples of why great-
est hits aren’t always the best
buy. Mind you, they would have
made an even better twofer.
Phil Hardy

N/ V4

A new recording of any kind
by the sadly underrated
American Jack Wilkins is not
only a welcome event, but also
something of a rarity.

The release of Mexico, as
part of the second wave of re-
leases by the newly-activated

CTI label, might well do the
trick. It shows just how techni-
cally accomplished and sensi-
tive a guitarist he has.

Timelessness is the kind of
quality applicable to Jack Wil-
kins. It’s also appropriate for
veteran picker Herb Ellis,
whose talent is brought into
focus on Roll Call, on an excit-
ing, Texas-based label, called
Justice.

Toshiko Akiyoshi must be
considered of near-veteran
status, the gifted Manchurian
keyboardist-composer having
been a contributor to the US
jazz scene for more than 35
years. Her Remembering
Bud/Cleopatra’s Dream (Evi-
dence) is just that — a highly-
personal tribute to her princi-
pal influence, Bud Powell.

The irresistible two-tenor
team of Al Cohn and Zoot
Sims never failed to produce
quality recordings — and
timelessness was another ob-
vious quality to their many
years of music-making. Either
Way (another Evidence issue)
— first time on CD, (previous-
ly available as vinyl LP on
Zim) makes a welcome re-
appearance, sounding even
more expressive and appealing.

STAN KENTON: Retrospec-
tive. Capitol. A CD bonanza
for long-time Kenton nuts, and
a splendid introduction to the
unconverted present gener-
ation. A four-CD box set,
bringing together 72 individ-
ual performances, this ex-
plains his jazzy importance.
Stan Britt

CLASSICAL

The early music boom of the
Seventies became the period-
instrument bonanza of the
Eighties, typified this month
by Roger Norrington’s typi-
cally dramatic and provocative

EMI recording of the Mozart
Requiem, superbly cast.

But with the “authentic” or-
chestras rolling on to 20th cen-
tury works, the spotlight is
switching back to early music.
Decca’s L'Oiseau Lyre label,
garnering interest with a
superbudget sampler, is giving
new scope to Philip Pickett
and his New London
Consort, who follow up a suc-
cessful album of medieval pil-
grims’ songs and dances with
a superb sequel, Llibre
Vermell, and move into the
Baroque era with one disc of
rarely heard Vivaldi cantatas
plus concertos, and another of
Telemann concertos. To come
is a disc of early scenes from
striking NLC soprano Cather-
ine Bott and Pickett’s version
of Monteverderi’s prototypical
opera Orfeo.

In October Archiv pays trib-
ute to retiring Deutsche
Grammophon president
Andreas Holschneider, who
founded the “authentic” label,
with a hessian-bound 20-CD
Collection Argenta, some of
the silver label’s classic early
music albums of the Seventies.
Featured are Pro Cantione
Antiqua, Trevor Pinnock’s
English Concert, Musica
Antiqua Cologne and others,
many of the performances
making their CD debuts.

SOPRANO ARIAS FROM
ITALIAN OPERA. Miriam
Gauci, BRT Philharmonic/
Rabhari (Naxos). It’s rare for
a superbudget label to break
an opera star, but Naxos
which “discovered” this Mal-
tese soprano in Madam But-
terfly, has just followed up
with a superb Manon Lescaut
by Puccini and this disc shows
there are lots more thrilling
roles to come from Gauci. Ideal
for opera newcomers. :
Phil Sommerich

MUSIC WEEK 26 SEPTEMBER 1392



SELLING SUPER STAR

Pgi<_ R O O K S

4

ol

=7 4

* SIMULTANEOUS WORLDWIDE RELEASE SEPTEMBER 21st
* SHIPPING FOUR MILLION UNITS IN AMERICA

=Sl | isten fo BBC Radio Two (88-91 FM) to hear details of the Garth Brooks competition:

your chance to win a trip to the U.S to see Garth perform live!

Also, confirmed pre-Christmas broadcast of Garth Brooks TV Special on Channel 4 %
'EMI | Available on COMPACT DISC *+ CASSETTE « ALBUM M

MUSIC WEEK 26 SEPTEMBER 1992 1



”.'. 31, ’<(
‘5

50111811?17«95; , %& best..

FAREY

\-\NS\’EAKS
SS\S“R

127 Charing Cross Road London WC2H OEA Phone: 071 434 2131 Fax: 071 434 3531

MUSIC WEEK 26 SEPTEMBER 1992



PUBLISHING

TOO SEXYTO
PEN A HIT?

Publishers who once bemoaned the demise of great
and enduring songs are seeing the rise of a new
generation of young songwriters. By Stu Lambert

great songs no longer make

it in today’s pop scene.
Record companies are often
blamed for not developing acts
and allowing dance music to clog
the singles chart.

Yet a Music Week straw poll of
industry executives about the
future of the song, among
publishers, radio programmers, a
karaoke company, a
mainstream/reissues magazine, a
chart specialist and an album
compilation consultant, named 40
records from last year which they
believed would stand the test of
time. Their selections (see table)
give a thumbs-up to new
songwriters and to British talent
in particular.

The big surprise of the survey
is the absence of established
names; most of the selections are
from writers who, though
well-known, have only achieved
significant successes fairly
recently.

Although the time frame
excluded such popular writers as
Phil Collins and SAW — who did
not have big hits during the year
— the top six scorers have all had
their biggest hits to date within
the period of the survey.

Pm Too Sexy was nominated by
Stuart Newton, Stuart Slater,
don Crawley, Dave Wibberley,
Dudley Arthur and Ashley
Abrams. “A wonderful British
pop moment from the only album
I just had to buy this year,”
Wibberley judges. Arthur tells
lurid tales of its performances at
karaoke nights, with bevies of
girls rubbing up against the local
hunk. Slater remarks, “A song
like that reaches an awful lot of
people — its appeal is truly with
the general public, not the press
and the specialists. Every A&R
gave them the thumbs-down at
the time.”

Crawley — Righ Said Fred’s
publisher — explains the song’s
success: “It hit such a wide range
of age groups — small children
love the song and are
word-perfect and equally the
older generation like it.”

Simply Red’s Stars, chosen by
Peter Reichardt, Dave Wibberley,
Chris White, Jon Myer and
Ashley Abrams is not a textbook
classic either; the chorus sprawls

I t's a frequent cry that truly
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gloriously to an almost freeform
last line. Reichardt, who
publishes its writer, Mick
Hucknall, believes “The whole
Stars album really says ‘1992’;
Simply Red caught the essence of
this year.”

There are common elements to
these two songs, and the other
selections which, in the
panellists’ view, have the core
qualities of a lasting classic.

“Most classic hits have
messages that reach a wide range
of people, not just the press and
the specialists,” says Slater.

The evidence backs him up: the
line Everything I Do for Bryan
Adam’s (Everything I Do) I Do It
For You was chosen from the
script of the film Robin Hood,
Prince Of Thieves, says Howard,
who represents co-writer and
producer Mutt Lange, for this
specific quality. Equally simple
messages abound in the
selections: I'm Too Sexy for the
van/bus stop etc; I am the one and
only: Stay with me; Promise me
you’ll wait for me. While a strong
chorus melody is clearly

important to
reinforce the
message, it seems
the words themselves
can create a lasting
appeal.

Three basic narrative
types emerged: songs which
encouraged fantasy, such as
I'm Too Sexy, and those whic
gave direct identification —
especially love songs. In the
minority were simple narratives,
like Hazard.

Stuart Newton sums up the
most popular theme to identify
with in songs as “the
encapsulation of the late teenage
ideal.” Some songs become
classics in time not because of
their own narrative, but asa
soundtrack to the late teenage
lives of the audience. The power
of nostalgic identification is
acknowledged as the area in
which dance had the greatest
likelihood, to date, of providing
lasting works.

Wibberley firmly believes that
SL2’s On A Ragga Tip will
reappear time and again as the

THE PICK OF THE POPS

Fairbrass: hitmaker

ravers of today reach their
thirties and get nostalgic for
those crazy years. “You can turn
on (London radio station) GLR
now and they are playing stuff
that was dismissed back in the
Seventies, great pop tunes like
Staying Alive,” he says. And

Phillips adds that dance pays

homage to its classics by
sampling them.

These days Wibberley says he
sometimes acquires catalogues
primarily with sampling rights in
mind. Dance has provided a
springboard for songwriters in
collaborations, particularly with
the sub-gene of “dance divas”
such as Alison Limerick and
Connie Lush, and as producers —
an almost mandatory skill for non-
performing writers nowadays.

Whether they endorse dance,
like Phillips, or worry that it
stifles songwriting talent, like
Reichardt, most felt that the flow
of good songs is as healthy now as
ever. “As far as GLR is concerned,
there’s plenty going on,” says
Myer, “New country is coming
through with really good songs,
Shakespears Sister and Annie
Lennox are putting out the kind
of adult pop that we play a lot of.”

Clearly record companies are
putting their faith in the kind of
acts that will produce a number
of hits: on this evidence,
accusations of under-
development are ill-founded.

As well as Right Said Fred and
Simply Red — both of whom took
years to come through and gained
mention for more than one song
— Beverley Craven, Seal, Primal
Scream, The Shamen and
Richard Marx have all flourished
only after persistence from their
backers and are now providing
hit after hit.

Advances in
technology are
increasingly
making
publishing less
about getting
covers and more
about the
exploitation of
rights, The In
The City
publishing
panel concluded
last week in
Manchester.
Publishers also
stressed their
opposition to
royalty breaks
on new formats
such as DCC
and MiniDisc.
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PUBLISHING

Other names to
watch: Steve
McQuire (Carlin
Music); Shelley
Peiken (Hit &
Run Music);
Nigel Lewis
(MCA Music);
Barrington
Pheloung
(PolyGram
Music
Publishing);
Frank Musker
(Warner
Chappell); and
Brendan Croker
(Zomba Music
Publishing).

Write stuff for the Nineties

George Michael, Phil Collins, Elton
John and Bernie Taupin may have
carried the Eighties, but a host of
creative new songwriters are
providing the musical fuel for the
Nineties.

The new breed covers all styles of
music, although, not surprisingly,
dance is one of the growing genres.
The following is a selection of these
emerging talents which are trying to
achieve recognition as songwriters
rather than artists.

By Sarah Davis.

IAN ALLEN/DAVE “KINK”
KEATES -

This duo are from Birmingham,
in their 30s, and write rock songs
with a twist.

Signed to: Warner Chappell
Music.

Artists worked with include:
Michael Ball, Johnny Logan,
Paul Young of Mike & The
Mechanics.

A&R View: “They were
originally professional touring
musicians. They demoed some
songs for me, one was Secret Of
Love, the song which got Michael
Ball second place in the
Eurovision Song contest.” Stuart
Newton, director of special

STEVE ANDERSON —

Based at DMC in Slough, he’s in
his early 20s, writes dance and is
partner in remixing team
Brothers In Rhythm.

Signed to: BMG Music
Publishing.

Acts worked with include:
Alison Limerick, Brian Powell,
Robbie Craig, Clive Griffen.
A&R View: “I was aware of him
as a remixer and he’s a great
keyboard player. I told him he
should have a publishing deal
and put him and Brian Powell
together; one of the songs is on
Brian’s forthcoming album. Daryl
Hall flipped on hearing his show
reel and he’s now writing with
Daryl.” Mike Sefton, senior
creative manager.

CHRIS BRAIDE —

19-year-old from Warrington,
writes in a mainstream pop style.
Signed to: Carlin Music
Corporation.

Artists worked with include:
Glenn Tilbrook.

A&R view: “We met him
through his manager whom we’ve
known for some time. Chris
writes in a similar style to George
Michael with shades of Squeeze.”
Kip Trevor head of A&R.

HOWARD FRANCIS —

From London, he’sin his early
20s and writes R&B songs.
Signed to: Zomba Music
Publishers.

Acts worked with include:
Ruby Turner.

A&R View: “He comes from a
session playing background and
is starting out as a writer. We
heard songs he’s done for Ruby
Turner and were very impressed.
We have high hopes for him.”
Steven Howard, managing
director Zomba.

SEAN IMRIE —

From Halifax and in his 20s, he’s
had chart success with Bassheads
and Terrorize.

Signed to: PolyGram Music
Publishing.

Acts worked with include:
Limahl.

A&R View: “We signed him six
months ago on the strength of his
rave music, but he gave me a
DAT of pop songs and we realised
he’s an extremely talented pop
writer. We took him to Phil
Harding for future work with
Sonia and Curiosity and the plan
is to introduce him to film and TV
work.” John Fishlock,
professional manager.

PAUL MYERS/DEAN ROSS -
London dance-based partnership
in their early 20s.

Signed to: Sony Music
Publishing.

Acts worked with include:
Betty Boo; tracks on the film
Rage In Harlem.

A&R View: “My boss met Paul
at a function and told him to see
me. They’ve delivered a load of
good songs which I’'m pitching to
young black artists. There’s a
number of acts I'm very

keen to join them with.”

James Little, professional
manager.

MIKE McEBOY —

Dance writer/producer, aged 30
from London.

Signed to: Sony Music
Publishing.

Acts worked with include:
Soul II Soul, Nightcrawlers,
Ashley & Jackson,; Victoria
Wilson James.

A&R View: “He’s a musician,
been in bands and done a course
in writing/producing. His
manager made contact and we
spotted his huge talent.”

James Little, professional
manager.

|
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FOR FURTHER DETAILS CONTACT: BOB KATOVSKY OR PENNY FILLEKES,
COUNTERPOINT SYSTEMS LTD., 144 CAMDEN HIGH STREET, LONDON NW1 ONE,
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CHART FOCUS

he Shamen’s
Ebeneezer Goode
increases its sales at

the top of the singles chart
again this week, and should
prove strong enough to hold off
the challenge of Dr Alban.
The group’s Boss Drum album
debuts at number three. They
might have preferred it to
debut at number one, but the
performance of Boss Drum
must be cause for quiet
satisfaction for both the group
and their label, One Little
Indian, as it gives each of them
their first Top 10 album more
than five years after their
debuts: The Shamen’s first
ever album, Drop, was
released on the Moksha label
in June 1987, two months
before One Little Indian
released its introductory LP
with A Flux Of Pink
Indians’ Uncarved Block.
Neither came near to charting.
Hitherto, the only Michael
Jackson album to spawn a
string of five consecutive Top
10 singles was Thriller.
Dangerous produced four in a
row, but valiantly fails in its

quest to match Thriller this
week as Jam tumbles ten
places from its peak of number
13.Jam was also a
disappointment in America,
where its number 26 peak
made it the first single by
Jackson to fall short of the Top
15in 13 years, and his
smallest hit since You Can’t
Win peaked at number 81 in
1979.

Meanwhile, Snap’s Rhythm
Is A Dancer single dips just
one notch to number four on
its thirteenth week in the
chart. Unusually for a record
still so high, that’s a longer
chart career than that enjoyed

by any other record anywhere
else in this week’s Top 75.
Furthermore, the single has
overhauled Shakespears
Sister’s Stay to become the
biggest-selling hit of 1992. At
its current slow rate of descent
it looks likely to sell a fair few
more before it disappears
altogether.

Another of the year’s biggest
hits is Billy Ray Cyrus’s
Achy Breaky Heart, but after
an initially very slow descent
this is plumetting. Last week
it dropped from number five to
number 15, and this week it
hurtles down to number 49.
Possible reason? PolyGram
has deleted it, wishing punters
either to buy Cyrus’ album, or
his new single Could’ve Been
Me, where they will find it in
alive version.

Finally, if you’ve been
trying to remember exactly
why Thomas Dolby’s Silk
Pyjamas sounds vaguely
familiar, try playing Adam &
The Ants’s Prince Charming,
and all will be become
clear.

Alan Jones

ART NEWCOMERS

PEARL JAM: Jeremy.

Epic. Back in the
harrowing world of child abuse
explored by songs like Luke,
the artwork for Pearl Jam’s
latest uses stills from the
song’s video. The song’s lyrics
were written by vocalist Eddie
Vedder, while bassist Jeff
Ament was responsible for the
music. This is the third hit
from the group’s album Ten.

SUEDE: Metal Mickey.
Nude. Despite acres of
pop press, Suede’s first single
The Drowners/To The Birds
flattered to deceive when it
was released in May, debuting
at number 49 but climbing no
higher. But their stock has
risen since, and their highly
commercial new single —
celebrating the robotic star of
the eponymous Seventies TV
series — is an instant smash.

m STEREO MCs:
Connected. 4th &
B’way. The Stereo MCs made
history a little over a year ago,
when they became the first
British rap group to have a US

Top 40 hit, reaching number
39 with Elevate Your Mind, 35
places higher than its UK
peak. This time around they
are singing rather more than
rapping, with help from
additional vocalists Cath
Coffey, Andrea Groves,
Verona Davis and Jennifer
Ismail. The song is based on
Jimmy ‘Bo’ Horne’s 1978
recording Let Me (Let Me Be
Your Lover). Connected is the
introductory single from their
new album (also entitled
Connected), scheduled for
release on October 5.

m I1ZZY STRADLIN:
Pressure Drop.

Geffen: Numerous pop and
rock nuggets have been turned
into reggae hits, but far fewer
reggae songs have moved
successfully in the opposite
direction. Here’s one that has.
Originally recorded by Toots &
The Maytals, and
subsequently covered by the
Clash, it now provides the first
solo hit for erstwhile Guns N’
Roses guitarist Izzy Stradlin.
Stradlin turned down the
chance of working with the
Black Crowes to pursue a solo
career. His debut album Ju Ju
Hounds is due in October.

m MAXI PRIEST:
Groovin’ In The
Midnight. Ten. With a dozen
hits under his belt since 1986,
Maxi Priest is one of the more
regular and soulful exponents
of reggae to chart. He’s also
had more hits for Ten than any
other artist. His latest is the
first single from his upcoming
album Fe Real. London-born
Maxi has recently completed
his first acting role, as a cab
driver in forthcoming film
Scam. Alan Jones

UPDATE

SALES
Index of unit Last This % diff This week last year
sales. 100=weekly week week % diff
average in 1991
Albums 79 77 =2 -20
Singles 91 86 =5 -23
Music Video 58 53 =39 -16

SINGLES MARKET SHARE BY CHART POSITION
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SHARE 0% 25% 50% 15% 100%
Four week rolling average © CIN

TOP 10 ALBUM ARTISTS
1 {-} MIKE OLDFIELD (WEANirgin) 6 (~) ANNIE LENNOX (RCA)
2 (-) MICHAEL JACKSON {Epic) 7(2) NEILDIAMOND  (Columbia/MCA)
3 () KYLIE MINOGUE (PWL Int) 8 (-} ROXETTE {EMI)
4{6) LIONEL RICHIE {Motown) 9(3) SIMPLY RED (East West)
5{-) SMITHS (WEA) 10 {4) GENESIS {Virgin}

Compiled by ERA from Gallup data. Based on Top 150 album artists charts August 24
to September 2 {Last month’s position).

Nothing To Fear




NEW RELEASES

Album releases: 28 September 1992-28 September 1992: 168
Year to Date: 6,840

HIGHLIGHTS

ALBUMS

Send new release details to general manager
Graham Walker, ERA, Eighth Floor, Ludgate House,
245 Blackfriars Road, London SE1 9UR.

Tel: 071-620 3636. Fax: 071-928 2881

ARTIST TITLE LABEL CAT NOS. DEALER PRICE (DISTRIBUTORS) CATEGORY  LAST 3 CHART PLACINGS COMMENT
MOST RECENT, RIGHT
BOLTON, Michael TIMELESS (THE CLASSIC) COLUMBIA “CD" 4723022 “MC" 4723024 "LP"* 4723021 {SM) | sl 2] Ever popular Bolton belts out some favourites in winning style
EMF STIGMA EMI “CD" CDPCSD 122 “MC" TCPCSD 122 “'LP** PCSD 122 £7.86/5.13/5.29 (E} Rock [ - - 3| A return to world domination?
GABRIEL, Peter US REAL WORLD “CD" PGCD 7 “MC" PGMC 7 “LP" PG 7 (F) : Rock Kl E3 KO Welcomne back to a steady seller
MARTYN, John, FEATURING PHIL COLLINS COULDN'T LOVE YOU MORE PERMANENT “CD" PERMCD 9 “MC"” PERMMC Rock m m A nice one this as Martyn revisits his more romantic moments with superstar support
9 “LP" PERMLP 9 £7.69/5.50/5.50 (tec/BMG)
POLICE GREATEST HITS A&M “CD" 5400302 “"MC" 5400304 “LP"* 5400301 £8.03/5.35/5.35 (F) Pop n n _n Definitely a biggie
ARTIST TITLE LABEL CAT NOS DEALER PRICE DISTRIBUTOR CATEGORY ARTIST TITLE LABEL CATNOS DEALER PRICE OISTRIBUTOR CATEGORY
10,000 MANIACS OUR TIME IN EDEN ELEKTRA CD:7559613852 MC:7559613854 w Rock MERCER, Johnny AN EVENING WITH JOHNNY MERCER DRG CD:CDSL 5176 MC:SLC 5176 £7.734.25 CON Nost.
AGRESSOR TOWARDS BEYOND BLACK MARK CD:BMCD 023 MC:BMCT 023 £7.29/4.50 APT Metal MOFFATT, Hugh LIVE AND ALONE BRAMBUS CD:1991182 £6.90 TA
ALLEN, Henry ‘Red’ HENRY ‘RED’ ALLEN 1929-1936 MOIDART CD:RPCD 610 MC:RPMC 610 £7.15/3.95 CON Jazz MONROE, Marilyn | WANNA BE LOVED BY YOU REMEMBER CD:RMB 75005 MC:RMB 45005 £3.27/1.99 TA Nost.
ALMOND, Marc A VIRGIN'S TALE VOLUME 1 VIRGIN CD:CDVM 9070 MC:TCVM 9070 F Pop NEW YORK DOLLS LIPSTICK KILLERS DANCETERIA CD:DANCD 038 LP:DANLP 038 £7.29/4.50 APT Punk
ALMOND, Marc A VIRGIN'S TALE VOLUME 2 VIRGIN CD:CDVM 9071 MC:TCVM 9071 F Pop NINE BELOW ZERO OFF THE HOOK CHINA CD:WOLCD 1028 MC:WOLMC 1028 £5.95/4.86 P R&B
ALVAD, Christian KHUMBILA FONIX CD:FMFCD 1047 MC:FMF 1047 £5.95/4.16 TA New Age O'DAY, Molly, & THE CUMBERLAND MOUNTAIN FOLKS MOLLY O'DAY & THE CUMBERLAND MOUN- RC  Country
AMBROSE & HIS ORCHESTRA SOFT LIGHTS AND SWEET MUSIC JOY MC:TCJOYD 271 £2.38 TA Nost. TAIN FOLKS BEAR FAMILY CD:BCD 15565(2) £15.22
ANDREWS SISTERS, The RUM AND COCA COLA REMEMBER CD:RMB 75018 MC:RMB 45018 TA Nost, O'NEILL BAND, Sean, The 50 IRISH ACCORDION FAVOURITES K-TEL CD:KCD 314 MC:KMC 314 TA MOR
£3.27/1.99 £4.76/2.97
ASHLEY & JACKSON SOLID GOLD BIG LIFE CD:BLRCD 17 MC:BLRMC 17 LP:BLRLP 17 F Dance O'NEILL BAND, Sean, The 50 IRISH PARTY SONGS K-TEL CD:KCD 313 MC:KMC 313 £4.76/2.97 TA MOR
ASTAIRE, Fred PUTTIN' ON THE RITZ REMEMBER CD:RMB 75010 MC:RMB 45010 £3.27/1.99 TA Nost. ORIGINAL BROADWAY CAST NICK & NORA TER CD:CDTER 1191 MC:2CTER 1191 £7.91/4.27 CON Stage
BACHELORS, The THE BEST OF THE BACHELORS K-TEL CD:ONCD 5154 MC:OCE 2394 £4.76/2.97 TA MOR ORIGINAL BROADWAY CAST THE TAP DANCE KID TER CD:CDTER 1096 £7.91 CON Stage
BAD COMPANY HERE COMES TROUBLE ATLANTIC CD:7567917592 MC:7567917594 LP:7567917591 W Rock ORIGINAL SOUNDTRACK AN ANGEL AT MY TABLE DRG CD:CDSBL 12603 £7.73 CON Films
PARKER, Charlie BIRD SYMBOLS RHAPSODY CD:RHCD 5 £4.76 TA Jazz
BAKER, Josephine J'Al DEUX AMOURS REMEMBER CD:RMB 75029 MC:RMB 45029 £3.27/1.99 TA Nost. PAYNE, Jack, & HIS BAND THE IMPERIAL DAYS JOY MC:TCJOYD 273 £2.38 TA Nost.
BALLEW, Michaal | LOVE TEXAS BEAR FAMILY CD:BCD 15669 £8.22 RC/SW  Country PEEBLES, Ann STRAIGHT FROM THE HEART/I CAN'T STAND THE RAIN HI CD:HIUKCD 107 £7.29 P Soul
BARDOTS, The EYE-BABY CHEREE CD:CHEREE 031CD MC:CHEREE 031MC LP:CHEREE 031LP APT Pop PENTANGLE PEOPLE ON THE HIGHWAY '68-71 TRANSATLANTIC CD:TDEMCD 12 £7.29 P Folk
£7.29/4.50/4.50 PERRY, Lee ‘Scratch’ SATAN'S DUB DANCETERIA CD:DANCD 066 LP:DANLP 066 £7.29/4.50 APT Reggae
BASSEY, Shirley NEW YORK, NEW YORK REMEMBER CD:RMB 75002 MC:RMB 45002 £3.27/1.99 TA MOR PETERSON, Oscar, TRIO LAST CALL AT THE BLUE NOTE TELARC CD:CD 83314 MC:CS 33314 CON Jazz
BENTON, Brook RAINY NIGHT IN GEORGIA PRESTIGE CD:CDSGP 033 MC:CASSGP 033 £6.05/3.25 TRC/BMG Sout £7.7%4.25
BIG CHILL, The HALFWAY TO HEAVEN MUSIC FOR NATIONS CD:COMFN 142 MC- TMFN 142 LP:MFN Rock PHILLIPS, Sid, AND HIS BAND GOODY GOODY PRESIDENT MC:TCPLE 502 £2.97 TA
142 £4.86/2.97/2.97 PIGFACE FOOK DEVOTION CD:CDDVN 18 MC:TDVN 18 LP:DVN 18 £7.29/4.29/4.29 P Indust.
BODY COUNT BODY COUNT SIRE CD:9362451392 MC:9362451394 w Rock POLICE GREATEST HITS A&M CD:5400302 MC:5400304 LP:5400301 £8.03/5.35/5.35 F Pop
BOGGUSS, Suzy VOICES IN THE WIND CAPITOL CD:C 298585 MC:C 498585 £7.56/4.99 E  Country POWER, Dufty LITTLE BOY BLUE EDSEL CD:EDCD 356 £7.29 P Blues
BOLTON, Michael TIMELESS (THE CLASSIC) COLUMBIA CD:4723022 MC:4723024 LP:4723021 SM PRAY TV AFTERMATH SHOCK CD:SHOCKCD 7018 £2.79 APT Indie
BRANCA, Glenn THE WORLD UPSIDE DOWN LES DISQUES DU CREPUSCULE CD:TWI 9602 £7.29 APT PRIOR, Andy AT LAST DG RECORDS CD:CDG 6 MC:MCDG 6 £7.45/4.65 PO/RTM/P MOR
BRECKER BROTHERS RETURN OF THE BRECKER BROTHERS GRP CD:GRP 96842 BMG Jazz PRIOR, Andy, & HIS NIGHT OWLS A SHOT IN THE DARK DG RECORDS CD:CDG 7 MC:MCDG.7  PO/RTM/P MOR
CATHERINE WHEEL SELF PORTRAITS SHOCK CD:SHOCKCD 018 £4.86 APT Indie £7.45/4.65
CHAPTER THE VERSE RENEWED TESTAMENT TEN CD:DIXCD 114 MC:CDIX 114 LP:DIX 114 F PUSHKAR BLUE FLAME FONIX CD:FMFCD 1054 MC:FMF 1054 £5.95/4.16 TA  New Age
CHARLES, Ray ALONE IN THE CITY REMEMBER CD:RMB 75009 MC:RMB 45009 £3.27/1.99 TA PUSHKAR SILENT EXPLOSION FONIX CD:FMFCD 1061 MC:CDF 1061 £5.95/4.16 TA  New Age
CHEVALIER, Maurice PARIS JE T"AIME REMEMBER CD:RMB 75023 MC:RMB 45023 £3.27/1.99 TA Nost. RACER X LIVE - EXTREME VOLUME 2 ROADRUNNER CD:RR 9142 P Rock
CHRISTIANS, The HAPPY IN HELL ISLAND CD:CID 9996 MC:ICT 9996 LP:ILPS 9996 £8.0%/5.35/5.35 F Pop RAY, Johnnie LIVE AT THE LONDON PALLADIUM BEAR FAMILY CD:BCD 15666 £8.22 RC Nost.
CLANNAD THE COLLECTION K-TEL CD:KCD 215 MC:KMC 215 £7.14/4.16 TA Folk ROBESON, Paul OL' MAN RIVER HAPPY DAYS CD:CDHD 183 MC:MCHD 183 £4.16/2.97 CON Nost.
CLANNAD THEMES K-TEL CD:KCD 355 MC:KMC 355 £7.14/4.16 TA Folk ROBESON, Paul OLE MAN RIVER REMEMBER CD:RMB 75024 MC:RMB 45024 £3.27/1.99 TA Nost.
COCHISE THE BEST OF COCHISE EDSEL CD:EDCD 354 £7.29 P Rock RON & THE RUDE BOYS RAUNCHY RUGBY SONGS VRP MC:VRP 11 MC:VRP 13 TA  Comedy
COLTRANE, John A RETROSPECTIVE - THE IMPULSE YEARS GRP CD:31192 BMG Jazz RON & THE RUDE BOYS VERY RUDE PUB SONGS VRP MC:VRP 21 MC:VRP 23 £2.38 TA  Comedy
CONSOLIDATED PLAY MORE MUSIC NETTWERK EUROPE CD:NET 040CD LP:NET 040 £7.29/4.50 APY Indust. ROZA, Lita, WITH BILLY MUNN'S ALL-STARS YOU'RE DRIVING ME CRAZY PRESIDENT MC:TCPLE TA Nost.
CONTI, Bill NAILS - ORIGINAL SOUNDTRACK VARESE SARABANDE CD:VSD §384 MC:VSC 5384 P Films 509 £2.97
£7.29/4.25 $.0.D. LIVE AT BUDOKAN MEGAFORCE CD;COMFN 144 MC:TMFN 144 LP:MFN 144 £7.29/4.29/4.29 P
COTTON, Billy, & HIS BAND ROCK YOUR CARES AWAY JOY MC:TCJOYD 279 £2.38 TA Nost. SCAT OPERA FOUR GONE CONFUSION MUSIC FOR NATIONS CD:CDMFN 140 MC:TMFN 140 LP:MFN P
CRADDOCK, Billy Crash BOOM BOOM BABY BEAR FAMILY CD:BCD 15610 £8.22 RC  Country 140 £7.29/4.29/4.29
DAMNED, The SKIP OFF SCHOOL TO SEE THE DAMNED (STIFF SINGLES) DEMON CD:VEXCD 12 P Punk SCHONNING, Klaus SYMPHODYSSE Il FONIX CD:FMFCD 1052 MC:FMF 1052 £5.95/4.16 TA  New Age
£3.99 SEARS, Big Al SEAR-IOUSLY BEAR FAMILY CD:BCD 15668 £8.22 RC R&B
DAVIS JR., Sammy THE COUNTRY SIDE OF.. REMEMBER CD:RMB 75001 MC:RMB 45001 £3.27/1.99 TA  Country SEVERINSEN, Doc UNFORGETTABLY DOC TELARC CD:CD 80304 MC:CS 30304 £7.73/4.25 CON Jazz
DAVIS, Alvin LET IT BLOW FM JAZZ CD:FMJXD 186 MC:FMJMC 186 £7.53/4.86 SM Jazz SHEARING, George | HEAR A RHAPSODY - LIVE AT THE BLUE NORE TELARC CD:CD 83310 MC:CS CON Jazz
DEFINITION OF SOUND THE LICK CIRCA CD:CIRCD 24 MC:CIRC 24 LP:CIRCA 24 F Dance 33310 £7.73/4.25
DIETRICH, Marlene DAS LIED IST AUS REMEMBER CD:RMB 75052 MC:RMB 45052 £3.27/1.99 TA Nost. SHELTON, Anne SING IT AGAIN ANNE PRESIDENT MC:TCPLE 510 £2.97 TA Nost.
DIETRICH, Marlene | COULDN'T BE SO ANNOYED REMEMBER CD:RMB 75053 MC:RMB 45053 TA Nost. SIMONE, Nina IN CONCERT REMEMBER CD:RMB 75011 MC:RMB 45011 £3.27/1.99 TA Jazz
£3.27/1.99 SKID ROW B-SIDE OURSELVES ATLANTIC CD:7567824312 MC:7567824314 w Metal
DIETRICH, Marlene LILI MARLENE REMEMBER CD:RMB 75008 MC:RMB 45008 £3.27/1.99 TA Nost. SPANIER, Muggsy MUGGSY SPANIER 1931-39 MOIDART CD:RPCD 609 MC:RPMC 609 £7.15/3.95 CON Jazz
DISTEL, Sacha DEDICATIONS CARRERE CD:450990732 MC:450990734 \% MOR STANSFIELD, Lisa LISA STANSFIELD IN SESSION SOVEREIGN CD:SOV 015CD MC:SOV 015TC TA Pop
DOBSON, Richard, & STATE OF THE HEART HEARTS & RIVERS BRAMBUS (CD:1990142 £6.90 TA LP:SOV 015LP £4.17/2.67/2.67
DR ALBAN ONE LOVE ARISTA CD:262938 MC:412938 LP:212938 BMG Pop STAR SOUNDS ORCHESTRA PLANETS FONIX CD:FMFCD 1051 MC:FMF 1051 £5.95/4.16 TA  New Age
DUBLINERS, The COLLECTION K-TEL CD:KCD 338 MC:KMC 338 £4.76/2.97 TA Folk STONE, Lew, AND HIS BAND COFFEE IN THE MORNING PRESIDENT MC:TCPLE 505 £2.97 TA
ELY, Joe LOVE AND DANGER MCA CD:MCD 10584 MC:MCC 10584 BMG Rock SUNSHOT CAUGHT IN THE ACT OF ENJOYING OURSELVES DEVA CD:DVAC 005CD LP:DVAT 005LP APT Indie
EMF STIGMA EMI CD:CDPCSD 122 MC:TCPCSD 122 LP:PCSD 122 £7.86/5.13/5.29 E Rock £7.29/4.50
ENDSLEY, Melvin | LIKE YOUR KIND OF LOVE BEAR FAMILY CD:BCD 15595 £8.22 RC  Country SWEENEY'S MEN TIME WAS NEVER HERE '68-'69 TRANSATLANTIC CD:TDEMCD 11 £7.29 P Folk
EYELESS IN GAZA ORANGE ICE & WAX CRAYONS DOCUMENT CD:DCD 005 LP:DLP 005 £7.2%/4.50 APT Indie TAUBER, Richard VIENNA, CITY OF MY DREAMS HAPPY DAYS CD:CDHD 188 MC:MCHD 189 £4.16/2.97 CON Nost.
FARREN, Mick, & THE DEVIANTS PARTIAL RECALL DROP-OUT CD:DOCD 1989 £7.29 P TEMPERANCE SEVEN, The THE WRITING ON THE WALL UPBEAT CD:URCD 108 MC:URMC 108 CON Jazz
FEATHERS, Charlie GOOD ROCKIN' TOMIGHT/LIVE IN MEMPHIS, TENNESSEE EDSEL CD:EDCD 355 P R'billy £6.08/3.95
£7.29 THIS PERFECT DAY RUBBER SOUL SNAP CD:SNAP 101 £7.29 APT Pop
FELTS, Narvel THIS TIME HI CD:HIUKCD 123 £7.29 P Country TOASTED HERETIC ANOTHER DAY, ANOTHER RIOT LIQUID CD:LQCD 2 MC:LAMC 2 LP:LQLP 2 w Indie
FLATT & SCRUGGS 1959-1963 BEAR FAMILY CD:BCD 15559(6) £45.65 RC  Country TORME, Mel CHRISTMAS SONGS TELARC CD:CD 83315 MC:MC 33315 £7.73/4.25 CON Jazz
FUNNY HILL LIVE IN NASHVILLE AT JOE'S VILLAGE INN, WITH GUEST BRAMBUS CD: 1930152 £6.90 TA TRAVERS, Pat BLUES TRACKS ROADRUNNER CD:RR 91472 P Blues
GABRIEL, Peter US REAL WORLD CD:PGCD 7 MC:PGMC 7 LP:PG 7 F Rock UNITED JAZZ & ROCK ENSEMBLE UNITED JAZZ & ROCK ENSEMBLE LIVE IN CONCERT TM RECORDS CON Jazz
GARLAND, Judy CHASING RAINBOWS REMEMBER CD:RMB 75007 MC:RMB 45007 £3.27/1.99 TA Nost. CD:MOOD 6382 £7.29
GERALDO & HIS ORCHESTRA THE MAN AND HIS MUSIC PRESIDENT MC:TCPLE 511 £2.97 TA Nost. VARIOUS ANTI NAZI LEAGUE - NEVER AGAIN NIL SATIS CD:NIL 001CD MC:NIL 001C £6.05/3.28 APT Rock
GILLETTE, Steve, & CINDY MANGSEN LIVE IN CONCERT BRAMBUS CD:1992312 £6.90 TA. VARIOUS BRITTLE DAYS - A TRIBUTE TO NICK DRAKE IMAGINARY CD:ILLCD 026 £6.99 APT
GORME, Eydie 20 LOVE SONGS REMEMBER CD:RMB 75025 MC:RMB 45025 £3.27/1.99 TA MOR VARIOUS DOPE JAMS VOLUME 1 BEAT DOWN THE DEVIL CD:DJAMCD 1 MC:DJAMMC 1LP:DJAMLP  TRC/BMG Dance
GOULET, Robert CLOSE TO YOU PRESIDENT MC:TCPRCV 125 £2.97 TA Nost. 1 £6.99/4.29/4.29
HELL, Richard R.LP. - ROIR SESSIONS DANCETERIA CD:DANCD 040 LP:DANLP 040 £7.29/4.50 APT Punk VARIOUS GOLDEN TREASURY OF IMMORTAL SINGERS HAPPY DAYS CD:CDHD 200 MC:MCHD 200 CON Nost
HERRON, Paul DIFFERENT WORLDS GREENTRAX CD:CDTRAX 056 MC:CTRAX 055 £7.29/4,17 CON £4.16/2.97
HUTCHINSON, Leslie A. THE MAGIC OF HUTCH JOY MC:TCJOYD 269 £2.38 TA Nost. VARIOUS GROIN THUNDER DOG MEAT CD:DOG 026CD MC:DOG 026C LP:DOG 026 £7.29/4.85/5.99 APT Garage
J FOSTER BLACK DYKE MILLS BAND SLAVONIC BRASS POLYPHONIC CD:QPRL 053D MC:CPRL 053D CON Brass VARIOUS JIVE SOWETO - THE INDESTRUCTIBLE BEAT OF SOWETO 4 EARTHWORKS CD:CDEWV IF World
£6.55/3.47 26 MC:TCEWV 26 £7.57/5.10
JAY HAWKS HOLLYWOOD TOWN HALL DEF AMERICAN CD:5129862 MC:5129864 LP:5129861 F Rock VARIOUS MY HEART IN IRELAND K-TEL CD:KCD 300 MC:KMC 300 £4.76/2.97 TA
£7.44/5.05/5