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Public votes for CD 
Figures showing CD sales are booming have emerged just days before the National Héritage Select Committee is expected to slam the industry's pricing of the format. La test trade delivery statis- tics appear to réfuté the view of those who argue the indus- try's current price structures are stunting the growth of CD. CD album sales to retailers reached 18.7m units in the first quarter - 32.4% up on the same period last year. And CD single sales soared a dramatic 

+32% +60% 

60.4% to 5m units during the same period, accounting for 40% of ail singles sold. The results have fuelled con- demnation of the parliamen- tary inquiry which is due to 

issue its report this Wednesday (May 12). The com- mittee is expected to ask the Office of Fair Trading to refer the industry to the Monopolies and Mergers Commission. 

Warner Music chairman Rob Dickins says, "Any govemment interférence in business is dis- as trous. If the way they're run- ning the country is any evidence of how they would run a business, I don't want them interfering in mine." Meanwhile, angry indepen- dent labels are banding togeth- er to explain the damage an enforced price eut would inflict. Headed by classical spe- cialist Conifer, the campaign includes Hyperion, Chandos, ASV, Kingdom and Pavilion, as 

well as pop labels PWL, Beggars Banquet and FM Revolver. The independents are hold- ing a public meeting in London today (Monday), chaired by Swindon MP Simon Coombes. Letters of support have been sent by Mute, U2 manager Paul McGuinness, and Genesis manager Tony Smith. There are around 400 indé- pendant labels in this country, but our views were ail but ignored," says Conifer manag- ing director Alison Wenham. 

Our Puice revamp 

targetsWoolies 
—i Our Price is to undergo the most sweeping sériés of changes in its history in a bold initiative to reposition the 

The plan, which will affect ail areas ofthe 310-store group beginning this week, includes: @ stronger focus on price, con- venience and currency of stock; © new in-store layout, colour- coded sections, racking and island ends; • new logo and facia; © more central control of expanded games and video sec- 
© development of a new com- mon "vision" among ail staff. The changes, spearheaded by buying and marketing director John Laidlaw, will see the chain pushing its price 

A renewed emphasis on chart and new product will bring it into direct compétition with Woolworths. "Whereas traditionally we have seen HMV as a major player we need to be aware of Woolworths," says Laidlaw, "especially because it has sharpened its price proposition." The plan, which has cost 

"millions of pounds" and nine months to research and intro- duce, was unveiled in Birmingham last Friday. "The positioning of Our Price has borrowed from its héritage. With 'Price' in our name, we should be pushing that bard- er," says Laidlaw. "We were always seen as the best value in town and that has slipped." Admitting that the chain's 
ditionally been "fairly weak", Laidlaw says this has been strengthened with the appoint- ment of ad agency WCRS. 

The price product on sale will now be dri- ven home by standardised win- dow displays and in-store promotional slots, racking and 
The repositioning will run in two phases. New racking, POS displays, zones and staff shirts will be introduced by the end of June. New facia, lower coun- ters, listening posts and games demonstrators will then appear from July. Epos sys- will be installed in up to 40 stores by Christmas. In a document given to staff, Our Price managing director Richard Handover said co sumer research had produc( as raany négative responses the company as positive ont often related to store design. "Words like dull, borin_ drab and intimidating spring to mind. Equally, our serv' while recognised as being the best in the industry, still lefl some real opportunity for improvement," he wrote. Our Price will also launch a Vision And Values manifeste aimed at developing a shared approach to customer care by ail the multiple's staff. 

New Order lead London hits blitz 
London Records was expected to score the best performance of any label so far this year in this week's chart with eight singles in the Top 50 and a new number one album. New Order's Republic was set to storra into the albums chart at number one, according to Friday midweek statistics, 

while Ace Of Base's Euro dance hit, Ail That She Wants, was expected to rise to the top three from last week's five. The other hit acts for London and its associated labels are: Capella; The Bluebells; Utah Saints; Arsenal FC; New Order; East 17; and Hothouse Flowers. 
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Sony pactstrengthens indie links 
Sony Music is strengthening its ties with the UK's indepen- dent sector through a partner- ship with sales and strikeforce company 3MV. The move cornes as spécula- tion mounts that Sony is close to taking on UK distribution for one of its international licensors, Création, and that it is striking further internation- al deals with Network and One Little Indian. 

Such moves would give it the closest ties of any of the UK majors directly with the inde- pendent sector. 3MV - whose client list includes Création, Network and One Little Indian as well as Big Life, China, Mute, 4AD and Hut - says it will now be able to offer new labels a sales and marketing package cou- pied with distribution by Sony. It will also allow Sony's 

Licensed Repertoire Division, which is responsible for strik- ing international deals with labels like Création, to offer increased support to its associ- ated labels. Both parties last week emphasised that the link-up will not affect the Cre- ative freedom and indépen- dance of 3MV. Jeremy Pearce, managing director of Sony Music's LRD, says that the link confirms his 

company's aim of becoming the "indie-friendly major". He adds that the deal will put Sony Music in touch with emerging independent A&R sources and could eventually lead to full-scale international licensing deals. He déniés that the deal is a préludé to licensing deals with Network and One Little Indian. "The deal makes sense 

Bradford gets 
firsttaste of 
digital radio 
Digital broadcaster DMX will go live for the first time in the UK at the beginning of June through Bradford Cable, an operator owned by French conglomerate CGE. DMX has still not reached agreement with UK rights body PPL. Richard Cohen, European managing director of DMX's parent ICT, says: "We have received ail the neces- sary permissions and are con- tinuing negotiations with the appropriate bodies." He refuses to be drawn on whether DMX will make a ref- erence to the Copyright Tribunal before broadcasting commences, if it fails to résolve the PPL issue. Bradford Cable, which cur- rently reaches 30,000 homes, will charge a subscription fee of £10 a month for access to DMX's 30 music channels. 
Virgin quells 
'oldie'fears 
Virgin Radio 1215 has moved to allay fears that its output consists almost exclusively of oldies. Though the first weekend's programraing was dominated by 1,215 'classic tracks' played to celebrate the launch, a Virgin spokeswoman says the subséquent output has main- tained the station's policy of making one-third of ail tracks 

Among the fresh tracks by new acts on the first Virgin playlist were Gepetto by Belly, Lovebirds by Dodgy, Suede's Breakdown, Hang On To Your Ego by Frank Black and Be Still by Peace Together. Tracks from the playlist are programmed using Selector software. No track will be played more than once during peak daytime listening hours. Meanwhile Virgin began its £1.5m post-launch advertising campaign over the weekend with a sériés of full-colour ads in national papers. The ads will run for six months. 
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Dickins plans 

A&R 'surgery 
Warner Music chairman Rob Dickins is restructuring his A&R departments in what he describes as the most dramatic sériés of changes in the depart- ment since he took over at the company 10 years ago. "A&R is the beating heart of any record company which takes itself seriously and that heart has to beat strongly," he says. "Marginal changes are pointless and I have to go in for some deep surgery and heart surgery is a fairly major busi- 

Dickins admits that the changes are a response to the failure of the company's two divisions to sign and develop new acts. While Warner UK's more established acts like Enya (13m albums in two years) and Simply Red (15m) have been successful, he says, "What we have not had is something fresh and new." 

dickins: puis knife to A&R 
The changes began in February at Warner's East West label when Marc Fox took over from Malcolm Dunbar - now at PolyGram-affiliated label Mother - as head of A&R. Dunbar's contemporary at WEA, Michael Rosenblatt, returned to his native US last week after two years at the label during which he signed the Poppies, Praise and Louie 

His job is one of three Dickins is now trying to fill. Dickins says he will not be poaching senior A&R staff from other companies. "What we are trying to do is build something new, rather than recycling," he says. Instead he aims to develop people who are currently involved in other parts of the business. He cites the appointment of former Happy Mondays man- ager Nathan McGough last month as East West A&R man- ager as an example of his new thinking. • The staff changes at East West Records continued last week with the appointment of Mark Dean as MD of Magnet Records in place of Sanji Tandan, who is returning to his homeland after two years at Magnet to become deputy MD of Warner Music Sweden. 

Ci tests trade figures 
BPI figures show strong demand for CD singles and albums boosted shipments during the first quarter. BPI director of marketing Peter Scaping says, "This not only reflects consumer accep- tance of the format, but also the broadening range on offer." Sales of budget releases have improved but they only account for 13% of the CD mar- ket, he adds. He cites the improved per- formance of cassettes - which have dropped sales at a rate of double figures in previous quarters - as another "indica- tor ofbettertimes". The figures provide the first signs that the recession may finally be over for the music industry. 

ALBUMS %change 

1,164 -35.0 

CD Units (000) Value(£000) Cassette Units (000) Value(£000) 12" Vinyl its (000) Value(£000) 7" Vinyl 
Total 

Source: BRI %change = yearonyear 

SINGLES %change 

COMMENT 

By général agreement Our Price has not been performing for at least 18 months. That has had short term benefits for its retail rivais. But it has to be had for the entire business when the country's biggest specialist retailer is so weakened That's why the company's plans for a complété repositioning of its brand are both welcome and exciting. The briefing document distributed at last weekend's présentation to store managers is one of the most comprehensive and impressive marketing 
It outlines a root and branch reappraisal of every aspect of the Our 
It promises a renewed emphasis on new product, better looking stores and better trained staff. Above ail it promises focus. If Our Price has had a problem over the past couple of years it has been a lack of focus. And while it has been more innovative than its rivais in many areas, that lack of focus has meant the message has been diluted. We wish them luck with their new look. For the history of the past decade has shown that retail investment in music helps expand the whole market. And with the récession hopefully now itself receding the emphasis must surely turn from battling over market share to battling for a bigger market overall. 

/Oi uote of the week came Wfrom Anne Robinson in Today on Kaufman's grilling of the PolyGram team: "One shouldn't spend too much time feeling sorry for chairmen and vice-presidents," she 
"But no-one deserves to be put down by an odious little exhibitionist like the member for Manchester Gorton." Hear! Hear! 



WEBBO 

__ Who'd be a band manager? These days you may end up in front of a Select Committee or enduring some tart of a columnist having a pop at you! Joking apart, a trend I bave notlced for some time is the lack of young managers coming through who bave a grasp of the fundamentals of the industry. That is managers who don't just think it's a way to get rich quickly - because that's exactly what many believe and it couldn't be further from the truth. Raking in the readies often cornes much later in an artist's career than many would believe. It's a risk business for ail concerned. Sure, the record company will often put up the initial, substantial sums but by then the act will have foregone a career elsewhere. The manager at this point is either the drummers' brother or the guy who couldn't learn even two chords and ended up humping the gear. If he has any initiative the band may end up on the path to success. At this point in the fairy story, the cigar toting mogul appears promising stardom, limos and the 
disillusioned, naive, would-be manager. But why do they do it in the first place? Love? Faith? Loyalty? It's probably a corabination of ail the above and every other human émotion, but you can bet that famé and riches are in there somewhere without the réalisation that 95% of managers barely achieve 

It's a thankless task. To the record company, publisher, plugger, agent etc and finally the band YOU are the reason that the act never made it. A manager of a mega- successful act was once asked what his job was like - "like standing in a bank vault with a shovel" he 
For most managers it's just a dreara. 

NEWS 

PMGMusic forges TV part 

BMG Music has extended its involvement in télévision with the completion of a Worldwide publishing deal with indepen- dent broadcaster Central. The agreement also covers catalogue, with possible spin- off record releases already under discussion. 

sion Simon Mortimer will act as music superviser for Central, the Midlands compa- ny behind hit such TV sériés as Inspecter Morse, Spitting Image and the Cook Report, and administer its publishing on a global basis. The deal is BMG's third tie- 

this year. In January it hnked up with indépendant producer Select TV, followed by a deal with Broadcast Communi- cations in March. "It is our philosophy to look further than just rock 'n' roll," says Mortimer. "[The agree- ment] emphasises that BMG is 
BMG head of film and televi- up with a télévision company a multi-meaia group. 

m f?a 

iajar eonfirms 

Ciassic ¥M rîse 
Ciassic FM further Consolidat- ed its audience in the first quarter of 1993, increasing its weekly reach to almost 4.5m adults, according to latest Rajar figures. 

station weekly % change total % change NATIONAL (,000) (,000) Radio One FM 16,067 -2.9 182,307 -7.0 Radio Two 9,829 -3.5 112,135 -1.8 The 5.5% rise on the last quarter of 1992 is further con- firmation of the progress the commercial classical station has made since its launch last autumn. Two weeks ago it was 

Radio Five 3,984 12.0 16,759 +42.4 Ciassic FM 4,487 5.5 24,122 -3.1 Atlantic 252 3,906 -8.1 23,682 -27.3 Radio Three 2,709 +8.4 11,906 +11.4 
named national station of the year at the Sony Radio LONDON Capital FM and Gold 3,882 +72.6 51,247 -0.7 Radio One FM 2,356 -1.6 20,565 -16.0 According to the figures for January to March, Ciassic FM increased its core audience of 35- to 54-year-olds by 5%, with 17% of its listeners under 25. Its share of ABC1 listeners 

Ciassic FM 1,038 +15.0 5,914 +0.4 Melody Radio 928 +2,2 9,153 +16.7 KissFM 826 +1.8 4,532 -16.4 L 

Jazz FM 566 25.7 2,783 -0.3 Source: Baiar. % chanac Jan 3-Mar 21 1993 compared with Sept21-Dec 201992 rose 7.3% since the first Rajar survey covering the last quar- ter of 1992. Chief executive John Spearman describes the fig- ures as "very encouraging", adding that 55 new advertisers have used the station in the past four months. Atlantic 252 saw its weekly reach slip by 8% to 3.9m, caus- ing it to drop one place in the weekly reach table (above) behind Radio Five, which 

boosted weekly listeners 12% Three, Radio Four and BBC to just under 4m. Atlantic's local radio rose, total listening hours also fell In the battle for listeners in by more than a quarter to the London area, ail the capi- 23.7m. tal's commercial music sta- BBC stations retained their tions gained listeners. combined weekly reach of 69% Capital Radio's weekly reach of the population, while the fig- across its two services rose a ure for ail commercial radio huge 73% to 3.9m, followed by slipped slightly to 55%. Jazz FM (26%), Melody Radio Radio One FM and Radio (2.2%) and Kiss FM (1.8%). Two each saw their totals slip Choice FM was not covered in while the figures for Radio the new sample. 

Eurovisson revives Sonia 
Ansta Records hopes to use the Eurovision Song Contest 1 by in-store promotions with 1 HMV, Menzies and Wool- 
entrant Sonia across Europe as well as consolidating her at 

Sonia's third album, Better 
ï Arista has already conduct- VjfU ed in-house présentations of the album for its European licencees and Sonia will be The Devil You Know, named after her Eurovision entry, is released on May 17, two days after the compétition in the Irish town of Millstreet. The contest, broadcast live to 25 countries, will provide 

^ conducting international press interviews in Ireland in the k iÇeisgjgo», week leading up to the contest. "The Eurovision event pro- 11 =- vides an idéal opportunity for a pan-European profile," says 
Sonia with a platform for her new more mature image. The album - which features three other shortlisted Eurovision tracks - will be TV 

Sonia: European springboard Adams. ^ 1C 
Last year Polydor adopted a advertised in conjunction with similar approach for UK WH Smith from the day of its Eurovision entrant Michael release and will also be backed Bail. 

The deal marks a continua- tion of Mortimer's relationship with Central, which began when he was head of TV and film at Virgin Music. "I would be keen to repeat the success we had while I was at Virgin with the release of music from the Inspecter Morse sériés," he says. 
TBD ofîers indies 
top CD discounts 
Terry Blood Distribution and PolyGram are joining forces to ~ independent retailers dis- ts on 20 top-selling cata- logue music CDs. Among the artists with ilbums included in the offer, vhich will run for four weeks from May 10, are Abba, Def Leppard, Rod Stewart and Dire Straits. Each album will be reduced by 12.5% with purchases of 10 •e units, leading to dealer of £7 or £7.53 depending on the album. TBD group marketing man- ager Barbara Buckley says the promotion - the first of its kind run by the distributor - offers indie dealers the same sorts of deals as those struck recently between multiples and majors. She adds that it is the first in a sériés of deals that will involve other record labels, as well as products in other areas such as videos and books. 
Kochîapshuge 
Soviet catalogue 
Koch International is to dis- tribute material from the vast archives of the former state- owned Soviet classical label Melodiya, writes Phil Sommerich. Among the recordings set to appear are unreleased perfor- mances by Rostropovich, Mvarvinsky and Richter. Koch will handle the titles in the US, Europe and most of South-east Asia under a deal with US- based company Russian Disc. Russian Disc bought the recordings when it acquired the Ail Union Recording Studios, former producer for Melodiya, under the privatisa- tion programme instigated by Russian président Boris Yeltsin. "This is one of the most sig- nificant independent labels to spring up in recent years," says Koch UK managing director Clemens Kundratitz. Koch will launch its first five titles on June 1. Jeff Joneikis, director of opérations at Russian Disc and a former employée of Koch in the US, says the label is averaging five releases a month and hopes to increase output to 10 titles a month by the autumn. 
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Gabriel parts 
with manager 
afterfooryears Peter Gabriel bas split with his manager Steve Hedges of Probono after a four-year part- 

In a joint stateraent issued last week Gabriel said he wanted to bring his publishing, tour production and CD-Rom afîairs "in-house" with other matters handled by a number of outside agencies. Much of his business will now be run from his Real World studio complex in the Wiltshire village of Box. Hedges and Probono will continue in a consultancy rôle during the changeover period with Bruce Kirkland, of Second Vision, continuing to run afiairs in North America. Martin Hopewell, of Primary Talent, remains Gabriel's booking agent for the world outside North America with Dave Taraskevics, of World In The Park, handling touring management. Ail other matters will now be dealt with by Annie Parsons at Real World. 

Our Price Seads 

music saies peli 
Our Price is confirmed UK's biggest music- retailer with combined music and video sales estimated at £220m last year in a new mar- ket survey. The Retail Rankings Report 1993 puis sales per sq ft in the WH Smith-owned multiple's music outlets at £467.90, a slight fall on 199 l's £473.90 figure. In contrast Our Price Video increased sales per sq ft from £372.10 to £426.70. The report, compiled by research company Corporate Intelligence, estimâtes the individual performances of UK retailers based on information drawn from Companies House and annual reports. Its findings, which combine certified statistics with sales where figures are 

Total sales Sales per outlet Sales per sqft | Our Price Music £204m(+2.0%) £0,66m 1-1.0%) £467.90 1-1.3%) £190m(+27.0%) £2.25m (+9.4%) £654 (+5.0%) I Virgin £85ni(+41.0%| n/a £377.70 (+0.5%) ' É ' ' iples 1991/92. IBrackets list%cl 1 Source: Corporate In 
unavailable, has drawn a mixed response from retailers. One senior HMV executive says the study's depiction of the company's performance is "broadly correct". But an Our Price spokesperson complains, "It has underestimated our performance in every respect." The survey - which does not 

of multiples such as Asda and Boots (listed as fourth and eighth-biggest UK-owned retailers respectively) - lists 

HMV in second place among music-based retailers, with estimated sales of £190m in 1991/92, followed by Virgin, with an estimated £85m, Up-to-date sales figures were unavailable for the reraaining two companies in the music chart - Tower Records, whose total was esti- mated at £23.1m in 1990/91, and Midlands-based indepen- dent Andy's Records, with estimated at £9m for 

Conifer spends £500,000 on opéra 
Conifer is to invest at least Under the terms of the new the next three years, using the To mark the signing of the £500,000 in new recordings contract, signed by Conifer ROH orchestra and conductors production and distribution made in conjunction with the managing director Alison closely associated with it. contract ROH Records has Royal Opéra House following Wenham and ROH général Conifer is also planning to issued a recording of Coppelia, the renewal of its partnership director Jeremy Isaacs, start releasing the ROH cata- a follow-up to three albums of with ROH Records, writes Phil Conifer will invest the money logue on MiniDisc later this its best-selling Tchaikovsky Sommerich. in at least nine recordings over year. ballets. 

Bard oiotSines EiMopean union 
Bard has corne a step nearer to forming an international organisation for retailers around the world following a successful meeting with its German counterpart, GDM. The session, held in Cologne and attended by Bard général secretary Bob Lewis, explored many of the areas of common concern discussed at Bard's 

meeting with US retail organi- sation Narm in January. Among the items on the agenda were packaging, secu- rity tagging and release sched- 
GDM, which represents 400 stores, will now make contact with its sister organisations in Austria and the Netherlands. A further meeting with Bard 

is likely at the PopKomm con- 
Bard chairman Simon Burke says the organisation is considering forming a trade body with the largest retailers in France, where no such group currently exists. Bard is not ready to launch a full-blown international retail organisation, he says. 

But, "These exploratory meetings will pave the way." He adds, "Germany, France, the UK and US [account for] well over half the world mar- ket. If you can get a consensus among retailers in those mar- kets that's a pretty strong mes- sage to send out to suppliers, governments and even the EC." 

EMI Records has bought Teledisc's mailing list following the TV marketing company's collapse last month. Administrative receiver Coopers And Lybrand is still negotiating the sale of the rest of the parent company's assets. 
Dutch electronics group Philips saw net profits fall 36% to F1103m (£37m) in the first quarter of the year. The drop was largely caused by a 
Systems business; operating losses in the group's consumer electronics business stabillised. 
Swatch and management company CICS are co- sponsoring Jean Michel Jarre's first European tour, which starts in his native France on July 24 and will include UK dates in Manchester and London. 
The Midland Cable Company and the home counties-based Cable Corporation are the latest cable operators to offer interactive music channel The Box. The service is currently received in around 300,000 UK homes, giving it a potential audience of 1m 
Alex Alexandrou, formerly ofMichael Peyton Promotions, has formed NoBul Promotions, Contact; 081-882 3677; fax 081-882 3688. 
Manchester's Piccadilly Radio has promoted its 50th paid-for concert since the launch of its concert department headed by former Hammersmith Odeon marketing chief Chris Reed three months ago. 
Emap Métro has appointed Raw editor Phil Alexander as editor of sister title Kerrang!. Select writer Miranda Sawyer has been named consumer writer of the year in the 1993 Periodical Publishers' 

S* 

ULTRAVOX 
The New Single 
IAMALIVE 
Limited Edition 
Clear vinyl 7 inch DSB 3097-1 
Standard 7 inch DSB 3097-7 
Compact Disc DSB 3097-5 
Cassette DSB 3097-3 

Live Dates In May 
21 st BIRMINGHAM TownHall 
22nd CARDIFF The Exchange Hall 
24th MIDDLESBORO' The Arena 
25th NEWCASTLE Riverside 
26th PORTSMOUTH Festival 
27th LONDON The Forum 

ORDER NOW FROM PINNACLE TELESALES 0689 873144 
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The way to improve your business. Lift 
Sales Systems. The world's most successful 
salesman. For ail sound carriers and video 
cassettes. Theft-proof. For perfect space sa- 
ving and maximum product présentation 
and a dramatic increase in sales per square 
metre. Boost your sales with Lift Systems! 
UNITED KINGDOM: L rkingham rianglc £ 

OFT. 

AOR tops radio bids 
Adult contemporary music dominâtes the applications submitted last week for the new indépendant régional radio licence for the North- East ofEngland. Four of the five submissions received by the Radio Authority by the May 4 closing date are for AOR-based ser- 

Easy FM, backed by Allied Radio, promises "soft adult contemporary" music; Héritage Radio offers an adult contemporary, easy-listening and specialist music service; Radio North proposes easy lis- tening and country combined ûth speech; and The Mix 

"adult quality" 
The final application cornes from prospective Christian broadcaster Sound FM. The régional licence - the third of five to be awarded by the Radio Authority this year - will enable the successful applicant to broadcast to 1.9 m adults in the Newcastle, Sunderland and Middlesbor- ough area. The winner will have to come on air before September 1994, A similar licence for the Sevem Estuary région was awarded to Galaxy Radio for a dance-based station earlier in 

the year and bids for the North-West are currently being considered. Others licences are also to be advertised for the West Midlands and Central Scotland. Meanwhile the Radio Authority expects up to 40 applicants for the four FM and four AM licences available in London. Among the newcomers expected to apply by the June 8 deadline are indie music sta- tion XFM Radio, a consortium headed by Jazz FM founder David Maker, London Rock Radio and country music sta- tion Eagle Radio. 

Pubs fioost MW 

viewing figures 
MTV Europe is claiming a 55% increase in its UK viewing fig- ures by including hours viewed in pubs, clubs and hôtels. According to a new survey commissioned by the music channel and carried out by télévision research company RSMB, 'out of home' viewing has increased MTV's weekly reach among 16 to 34-year-olds by more than 50%. In the wake of the survey, MTV is including the out of home element in its viewing figures, claiming an audience of 2m 16 to 34-year-olds a week. "Current measurement will be outdated unless it takes chief executi' 

^ar 

The study, based on inter- views with 800 people at the end of last year, calculâtes that 8.2m adults watch télévision out of the home in an average week, with satellite channels benefitting most. MTV's target audience of 16 to 34-year-olds is far more like- ly to watch a satellite channel outside the home. According to the research, 8% of this group watches satellite channels at home, compared with 40% out of the home. RSMB says that 26% of young adults watch satellite dramatic channels in pubs, 11% in MTV Europe leisure centres and 39% in lill Roedy. other venues. 

ietaiBing vétéran 

quîts High Street 
Vétéran independent retailer Bob Barnes has sold his stake in Music Junction, ending a 15-year career running music 

Barnes has been bought out by Soundseekers, the company which owns nine Rival Records shops and which bought a share in Music Junction 18 months ago. Soundseekers now has a 90% stake in Music Junction. Barnes launched Discovery Records - the forerunner to Music Junction - in Stratford- upon-Avon in 1978, subse- quently launching seven more stores. He is now seeking 

another permanent post or consultancy work. Soundseekers. which launched the first Rival Records outlet 21 years ago, now controls 17 stores running from Plymouth to Manchester. Soundseekers director Pat Pearce says that there are no plans to change any of the staff, names or identities at any of the stores in the chain. Nicholas Stevens will over- see the group; Music Jun- ction's Donna Fitz-Simmons will become opérations manag- er for the Northern région while Steven Tanner will do the same in the South. 

Bower returns 
as consoStaot 
Former MCA/Geffen head of marketing David Bower has formed his own consultancy to help US and European artists crack the UK market. Bower, who left MCA last Jul^j says overseas acts must promtete themselves different- ly here because of the lack of formatted radio stations and the way the charts are com- 

"American managers in par- ticular find it hard to under- stand the speed at which our charts operate," he says. The Big Picture will ofïer managers independent advice on one-off promotional projects as well as co-ordinating mar- keting and retail support throughout the life of an album 
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MARKET PliEïiEW 

MAINSTREAM-SINGLES 
VINNIE JONES: Wooly Bully (Cheriy Red CDVINNIE1). Wimbledon FCs notorïous midfielder aims to become enly Ihe second soccer star to bave a solo hit (Ihe fîrst was Kevin Keegan) with a now version of the Sam The Sham song. Jones's high profile and the novelty value of Ihis release are likely to push it inlo the bottom half of the chart, possibly higher. ES 
JETHROTULL Living InThePast (Chrysalis CDCHS 39701. One of the best loved songs on Capital Gold, the 1972 track is out with a live version and a beefed up dance rcmix, though punlers will have to boy both the CD and 12-inchto getthem. ÏÏS 
UB40:[ICan't Help] Falling In Love With YoulDEP International DEPDG 40). UB40 are the most successlul reggae ect in UK chart history and this predictable ramble through Ihe Elvis Presley/Andy Williams/ Stylistics perenmal should return them to the Top 20. That it's featured in the film Sliver will help too. ESS 
LOLEATTA HOLLOWAY: Love Sensation (Salsoul/MastercutsI.The original and brilliant source of the samples that drove Ride On Time (Black Box), Take Me Away (Cappella). Naughty Girls Need Love Too (Sam Fox) and Good Vibrations (Marky Mark) among others gets a 

m 
: 

Jethro Tull: beefed-up 
long overdue re-release. ES 
TINATURNER: I Don't Wanna Fight (Parlophone COR 6346). A soulful shuffle co-penned by Lulu benefits from rich"arrangomenls"and one of Tumer's more reslrained, though distinctive. vocals. Watch it go. ES 
PEAGE TOGETHER; Be Still (Island PCECD1). Preceding spécial concerts in Belfast, Dublin and London, this ail-star plea for peace in Northern Ireland is tastefully and gracefully carried off, with vocal rôles for Peter Gabriel, Sinead O'Connor and Feargal Sharkey. Already getting plenty of airplay, and striking a chord. (SES Alan Jones 

ARRESTED DEVELOPMENT: Eyes As Hard As A Million Tombstones (PMIMVP 4910993). The Grammy- winning video for Tennessee is included on this clip compilation which also boasts documentary snippets and the new US single Natural. Due out on May 24, it's backed by a music press and POS campaign. The band's burgeoning pop fan base will ensure it does better than most dance videos. EÎS 
WET WET WET: Live At The Royal Albert Hall (PolyGram Video 0873723). The Wets and The Wren Orchestra hooked up in November to record this concert video and its accompanying album, ail proceeds from which are being donated to NordofTRobbins Music Therapy. Backed by a largely freebie advertising campaign which includes posters nationwide, TV advertising in Scotland and in-store displays, it is due out on May 24. EÏS 

Possibly past its sell-by date this one as it documents a 1991 tour by an act which had 

its biggest success in the mid to late Eighties. That said, their fervent fans will now be suffering withdrawal symptoms and will doubtless snap up copies when it is released on May 24. ES 
HARRY CONNICK JR: The New York Big Band Concert (Sony Music Video SMV 491682). Recorded at New York's Paramount Theatre, this live video is being released on June 7 to tie in with Connick's 11-date UK tour, its accompanying round of TV and press exposure and a Greatest Hits album. Video- only advertising will include national press plus leafieting and posters at ail his gigs and in-store displays. This opportunity to swoon at him can'tfail, BE3 
2 UNLIMXTED: No Limits - The Videos (PWL Video VHP 27). Anita and Ray's good looks have done much to speed their pop rave tracks to chart success, and there's pouting galore on this six- track (10 ifyou include the rap re-takes) promo compilation. David Betteridge's clips for the band have ail been strong, the slightly surreal Magic Friend in particular standing head and shoulders above the average dance video. PWL is used to selling videos by the buckotload thanks to Kylie 

ROY ORBISON: In Concert (Start through Sony Music Opérations SVM 812). Orbison's untimely death gave a sales boost to the last Big O video, a VCI live programme, in 1989. This won't get the same exposure but Orbison still has a big following and the inclusion of nine UKhits among the 13 tracks featured here won't harm its chances. Start has press ads lined up in magazines including Q, Replay and Select. QSS 
OZZY OSBOURNE: Live And Loud (Sony Music Video SMV 491512). This first ever Ozzy live video was shot last year in the US, boasts 18 tracks (including an acoustic version of Changes which will be released as a single on May 24) and is being marketed in conjunction with a limited édition CD-only album. Sony is pushing the value for money angle: although the video has virtually the same soundtrack as the double album, it is expected to retail £7 cheaper at £12.99. Out on June 7, Live And Loud should be a chart- topper, Selina Webb 

BABY JUNE: I WiU be Free (Solid Pleasure SPLT101). Having come close to scoring a hit with Hey What's Your Name on Arista last year, Baby June reappear on Yello's label with this poppy, uplifting track produced by Pete Lorimer. His mix is starting to pick up day-time radio play, while the house mixes by Evolution and Floor Fédération have been garnering a reasonable club 
VARIOUS ARTISTS: The Sub Plates Vol 1 (Suburban Base SU8BASE24). The idea of releasing four new tracks by four différent artists as a 10- inch double-pack is certainly novel and has succeeded in generating a fair amount of attention. Q Bass, Sonz Of A Loop Da Loop Era, DJ Hype and Run Tings contribute typically tough breakbeat rave tracks that will appeal to the label's following, ISS 
VARIOUS: Esoteric Club Class UK-US-Europe (Esoteric ESO LP1). From the people who brought you last year's Bottom Line compilation cornes this high quality sélection of garage and soulful house tracks, sourced from London, New York, Miami, Milan and Toronto. It includes such club favourites as Romanthony's Falling From Grâce and Yolana Reynold's Children Of The World. The CD and cassette boast an 

pack, ES3 
U96; Love Sees No Colour (M&G). The German act that purameled us into submission with DasBoot return with another stomping commercial rave track, this time carrying an anti-fascist message. The single's dated sound is, however, unlikely to make an impact on the charts. ES 
THE DRUM CLUB: I Really Feel (Butterfly/Big Life BFLT7). Having générated interest with a couple of singles on Guérilla, The Drum Club have switched labels. Their first for Big Life is another inventive and atmospheric house track that will continue to attract specialist support. QBS 
VARIOUS: Over The Edge ( Jumpin' And Pumpin' TOT9). This 13-track compilation brings together an eclectic range of house tracks, predominantly from the UK. The sélection is fairly obscure and may only attract specialist sales. ES 
KIDANDY: Baby Stop Spinning Me Around (Boogie Beat BOGB25T). Another hard and fast rave track that will appeal to Boogie Beat's following, ES 
CONVERT: Rockin' To The Rhythm (A&M PM AMY253). The Belgian outfit, who scored a big hit with Nightbird, return with this pumping house track. It's been getting a good club reaction and may cross over. BSSi Andy Beavers 

ANTHRAX: Sound Of White Noise (Electra). Out on May 17, Anthrax's much- heralded return since the departure of singer Joey Belladonna will be promoted with a teaser advertising campaign in Kerrang! which starts today. Next week, full- page answer ads follow with further advertising in NME. The campaign - clearly aimed at exploiting the New Yorkers' crossover potentiel - will also include street posters and in- store displays with Virgin and 200 independent retailers. The sum of these parts  equates to a sizable hit. UUULS 
BRAD: Shame (Epie 47359862). Stone Gossard — one part of the multi-platinum Pearl Jam - confounds those who expected a rehash of Ten with his side project, Brad. Shame may not be what the punters expected - with its etheral vibes and defl touches of funk - but it is one of the coolest and endearing rock releases of the year. The track 20th Century has been winning airplay and should fire-up this slow burner. Play in-store and turn heads. ES 
KISS: Kiss Alive III (Mercury 5148272/4). Hoary old rockers Kiss may be but they are still the masters of the live album and Alive III is a laudible addition to the Kiss canon of concert cuts. It will be advertised in the rock press from next Monday and promoted through a nationwide street poster campaign. The band have a sizable UK following so expect serious sales on the back of heaps of éditorial. ESSU 

2 Unlimited: pouting galore and a seller to boot 
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MONITOR 

ADFOCUS 
Aztec Caméras Dream Land will be advertised in Vox, Q, M8, Tinie Oui and NME by WEA which is releasing the album next Monday, It will be promoted in-store by 200 indépendant retailers and by HMV. The Best OfTony Christie, ont next week through MCA, will be advertised in the music press from its release. Energy Rush 4, Dino's compilation of current dance hits, will be TV advertised nationally for four weeks on from its release next Monday, The album will also be supported with a nationwide street poster campaign, radio advertising in ail régions, radio compétitions and ads on the specialist dance radio 

Janet Jackson s fan base is already so well-established in the planning a large but straightforward campaign for her new album.Simply entitled Janet, it s due out next Monday and is backed with a campaign tl 

You Know will be the focus of an Arista campaign which gets underway next Monday with national TV advertising for one week in conjunction with WH Smith. The TV campaign will exploit any success Sonia's Eurovision song contest exposure through national press advertising and in-store displays with Menzies. Stereo MCs' new single Création will be advertised in NME and Melody Maker as part oflsland's marketing campaign for the title which is released next Monday. Island is issuing a spécial collectors Digipack CD and is promoting it through the club circuit with a 12-inch featuring mixes by Justin Robertson and Slam. 
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14 Lucky Devil? Sonia's Eurovision entry leads new albums 
Believers 22 4forForever 24 [ Utah Saints take on The Crânes get lift off the Top 10 singles in Top 5 indie albums 

Kiuskweek 

datafile 
The Information Source for the IVlusic Sndusîry 15 MAY 1993 

CHART FOCUS 
eorge Michael and ■Queen continue at the top of the singles chart, G; but ai be overtaken next week by Swedish group Ace Of Base, whose Ail That She Wants 

sales, as it surges to number two. Ail of which is bad news for Janet Jackson, whose That's The Way Love Goes hit is pushed back to number three, when it had seemed likely it would become her first number one. In America, it moves into pôle position this week, to become her sixth chart-topper. In a fairly quiet week for the singles chart, the highest new entry cornes from Dina Carroll's Express, at number 20. Though a low position in which to find the week's highest new entry, it is a very creditable performance from Dina, as it's the fifth single to be pulled from her album So Close. The others were Ain't No Man, which peaked at number 16, Spécial Kind Of Love (16), So Close (20) and This Time (23). 

To counter-balance the comparative calm of the singles chart, the album chart is showing some healthy action this week, with three newcomers among the top five; Clannad equal their previous best, by debuting at number five with Banba; Terence Trent D'Arby stages a career recovery with Symphony Or Damn debuting at number four after the disastrous Neither Fish Nor Flesh, which debuted at number 12 but spiralled out of sight in little more than a month; and New Order enter the chart at number one with Republic, their first album 
CHART NEWCOMERS 

|AA1 SPIN DOCTORS: Two UjI Princes (Epie) US début. Producer: Peter Denenberg/ Spin Doctors/Frankie La Rocka Publisher: Sony Writer: Spin Doctors Line-up: Chris Barron (V), Eric Schenkraan (G), Aaron Comess (D), Mark White (B). Notes: Formed at New York's New School Of Jazz, the band's début album has sold more than 2m copies in the US. Their hexTalbum will be produced by Jim Dickinson (Replacements, Big Star). They are due to start a major American tour supported by The Screaming Trees. Album: Pocket Full Of Kryptonite. 
j/in ARSENAL FA CUP m FINAL SQUAD '93: Shouting For The Gunners (London) UK début. Producer: Charles Bailey Publisher: London Music Writer: Henry/Huningdale Notes: Fresh from their Coca- 
MUSIC WEEK 15 MAY 1993 

Cola Cup Final victory over Sheffield Wednesday, Arsenal slip into the pop charts with the help of reggae stars Tippa Irie and Peter Huningdale. Album: none planned. Press: Poole Edwards 071-436 

I2I BREAKER I POSITIVE K: I Got A Man (4th & B'Way) US début. Producer; Shawn Thomas Publisher: Copyright Control Writer: Johnson/Miller/ Bautista/Positive K. Notes: 24-year-old New York- 

since 1989's Technique, also a 
At a time when the record industry is under pressure for its pricing, it's interesting to note that the Dogs D'Amour album ...More Uncharted Heights Of Disgrâce, which débuts at number 30, is selling largely (58%) in an édition which includes both a CD and a video. It's the first time, a CD and video package has been allowed under chart régulations. Its dealer price is a mere 50p higher than the CD only édition of the album, and its success is sure to spawn a sériés of imitators, forcing record companies to 

breaking albums. When record and video packages were briefly allowed to contribute towards chart positions a decade ago, the only notable success at that time, when videos were a great deal more expensive than they are now, was Annabel Lamb's Riders On The Storm, which reached number 27 in the singles chart. Alan Jones 

born Positive K (Daryl Gibson) borrowed $500 from his mother to record a demo, then hooked up with Big Daddy Kane to record Nightshift, which sold 40,000 copies in the US, and subsequently signed to Island. With his advance he built his own studio to record his first LP. Album; The Skills Dat Pay Da Bills (May 24). 
10 BREAKER 

MAD COBRA featuring RICHIE STEPHENS: Legacy (Columbia) US début. Producer: Clifton Dillon Publisher: Zomba Writer: Brown/Stephenson Notes: Born in Kingston. Jaraaica, in 1968, his real name is Ewart Everton Brown. Has had five number one reggae hits in the UK and one in Jamaica. Album: Hard To Wet, Easy To Dry (June 7) Press: Hardzone 071-737 

LATEST SALES AWARD O Platinum Gold © Silver Eurythmies: Greatest Bluebells:Young Al World Party; Bang Hits(x6) Heart(single| Vangelis; 1492Conquest Belinda Carlisle: Heaven Cliff Richard: The Album OfParadise On Earth (x3) Varions: Country Love 
NEXT WEEK'S HITS Singles GARY CLAIL These Things Are Worth FightingFor(Perfecto) DIRE STRAITS: Your Latest Trick IVertigol FREESTYLE FELL0WSHIP; HotPotato|4th SB'wayl JETHR0 TUIL Living In The Past (Chrysalisl ELT0NJ0HN: Simple life(Rocket| LENNY KRAV1TZ: Believe (Virgin Amencal Prédictions compiled hy Era. Last week's : 

LOUCHIE L0U & MICHIE ONE: Shoutfffrr) MILIT0WN BROTHERS: Turn Off |A&M| UB40: (1 Can't Help) Falling In Love (DEP Intemational) LUTHER VANDR0SS: little Miracles (Epie) 
2 UNLIMITED: No Limits(PWL 
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TOP 15 SINGLES 
THE OFFICiAL Huislcweek CHART 

| Artist (Producer) Publisher Label CD/Cass (Distributor) 7712' „ „ 1 Trtle (S S | Arbst(Producer) Publisher Label CD/Cass (Distributor) 

D 
3 FIVE LSVE (EP)0~CMS%rSRM» George Miohael/Queen/Lisa Stansfield (Michael/Queen) 

38 28 3 fortomorrow Food CDFOODS 40/rCFOOD 40 (E) -/12FOOD 40 QQ , REGRET Centn 03 New Order (Hague/New Order) WC/CC edate Co/London NUOCD 1/NUOMC^JR ESS;Sv:'' 
A 2 5 2 AU. THAT SHE WANTS Ace Of Base (Pop/Joker/Buddha) PolyGra S» 4(1 Cffll SHOUTING FOR THE GUNNERS feail Arsenal FA CupSquadTOrie/HunningdalelB. ailey) tendon LON 342/- e"H5E^r'.r".» 

3 2 2 IaHnâTaSciFonE(Kw°)jLks°n)SEMi ^vScaG,XŒ 41 BBa H0USE OFTHERIS1NG SUN '' Kiiill Rage (Leng/Hannant) FMI Pulse-8 CDLOSE 43/CALpSE W(9 ïïSSSSsx--'3 
A 4 4 , TRIBAL DANCE ' 2 Unlimited (Wilde/De Coster) MCA PWLContineritalPWCD2S2/PWMC2K^ 42 29 2 PACKET0F PEAGE Deconst™» ^ " lionrock (Robenson) CC (VRCA 774321144372/7432UW374 (BMG^) 
A 5» „ SWEAT(A LA LA LA U LONG) MaoneirarasaoTTœirrBjaiiwi Inner Circle llewis/Harvey/Lcvvis} MadhouseWC 9031776787/9031776790 43 mi_ igotamans|cc «thtB'way BRCD 2SOgR(a2aOg) 

6 3 , 1 HAVE N0THING Whimey Houston (Poster) WC Ansta 74321146142/74321146144 (BMG1 74321146147/74321146141 44 33 , POWER 0FA.MER1CAN N.ATIVES ' Dance 2 Trance (Dance 2 Trance) BMG 
7 9 s EVERYBODY HURTS 1 REMILMEMIWC wanterBrosWoisacoi/wctraçwi UEB" ■Œseii,u«- London LOCDP 34<HONÇSMjF) 

IA S- 2 BELIEVE IN ME 1 Utah Saints (Ulah Saints/Hatton) Various drr PCD 209/FCS^09|Fj ^"4fi30 MRLOVERMAN 40 Shabba Ranks (Dylan/Bennett) Dub Plates/Gre :ensleeves EpiC656S™a 
9 7 6 ^TNsTb^tuLr?ngM^ln^wîtl,?msSE1 RObS™OB9/i2RBOBP9 47 rsa hothothot P&m/PWI t/ uni Pat and Mickistock/Waterman) international Intemadonal PARKCD 1/PARKMC^||V\0 =E:i 

10 » INFORMER Of Itta/L 1P|G East West America A 843C0/A 8436C (W) t/CC A 8436 (T) 48 38 2 Precious JWICO 2(yJWtMCM^ Hi^rXM0"3'' - 56 
Ali ,9 2 HOUSECALLIREMIX) 2 Shabba Ranks/Maxi Priesl (Bennett/Dillonl Epie 6592842/6592844 (SM) Various -/6592846 40 36 5 DO YOU LOVE ME LIKE YOU SAY? ^ 5 Terence Trent D'arby (Stent) FMI Colutnhia 6590732^590738 M 

12.. , U G0T2KN0W Cappella (Bortolottil MCA m.emanocidpmmwp, 5Q .,2 4 THE 0NLY LIVING BOY,..(EP) JU Everything But The Girl (EBTG/Various) Variout Bianco Y Negro NEG 62CD/NPG 62C [W1 î NEG 62 (Il 
,8ôuSn!S^d^p^,no!n 

13 9 8 YOUNGATHEART lonaonLONCDjmoNcsssBiFi Tlte Bluebe.ls (Fairley/Andrews) C Banks/ATV/In A bunch/WC LON/- 51 m SKFX (Richa^Json/Coler) WC/Zoo Parlophone COR 6343/TCR 6343^EJ 1 Got AMaiî ( Jo^.nsoi^oTiâÛ^ïa/ 62 

A 1 4 72 , WALKING IN MY SH0ES MuteCOeONG22/CBONG22(RTM/PI Depeche Mode (Depeche Mode/Flood) EMi -/- 52 29 3 SHIPS (WHEREWERE YOU?) ' Big Countty (Big Gountry) FMI Compulsion CDPULS ^CPUti 6 (El 
15 M 2 10 YEARSASLEEP Scor IVChysalis CDSCORCHS OTCSC0RCH8B 5-144 2 KISSOFLIFE 44 Sade (Sade) Angel ?5916^7/659il66 

,n . . 24 
16.3 s WHENI M G00D AND READY p SybilISlockWatemtan) Ail Boys WL International PWCD 26<ÏPWMC 260IW) PWim260 54 39 6 SLOW IT DOWN ^ Fast 17 IRiley) PolyGram London LONCD Î39/IONCS 339 (F) L0NP339/- 
17 " 
18 : 3 mSO INTQ YOU^ 

\ , SING HALLELUJAH1 u 
55 48 4 FREAK ME Silk (Sweat/TH) WC 
Rfi n?!! HERO 

ElaktraieSCD/EKRWWJ 
Atlantic A7360CD/A7360C (W) t , lo - 

19 2, 
Dr Alban (Pop) WC , UR^THEBE^STTHINGp ^ MagnetMAG 1011CD/JMG lOtlÇJWj 

00 hltl David Crosby featunng Phil Collins (Collins) Val 
57 ,2 2 THELOVEINYOUREYES J# " 2 DanielO'Donnell(Ryan)SDRM 

■ious A7360/- Ritz RfTZCD 257/RITZC 257 (P) RITZ257P/- 
ïE9n liËwl express AU L!!îî!J Dina Carrolt (Lowisl PolygranYRCA ASMM)2ra2™i2624B 58 34 3 TONIGHT Bludgeon Riffola tEPCD KVIEPMC10(F) ■J" DefLeppardlShipley/Defbcppard) Bludgeon Riffora/Zomba LEP10/- XA 21 37 2 29 PALMS Robert Plant (Hughes) EMI Es Paranza/Fbntana FATEX I/P«anlF] 59 [S] PROMISES^n^a, Co'umbia 659^4^1 T. , .t. (i,., ; 'i r'i 1 , 

22 » „ SHOW ME LOVE eu Robin S (George/McFarlane/Slonebridge) C ffi^on^^CHAM^ia» KO 43 te NO LIMIT pwi au 2 Unlimited (Wilde/De Coster) MCA L Continental PWCO 255/PWMC 256 (W| 
23 C jJJ STAI^ABOV^ME^ Dar|( ;key/Coxon|VEMÏSC')G '"^Vs'lAMA G1 ESI ITHINK OFYOU Ul BryanPowell (Ethnie Boyz) BMG Talkin Loud TLKCD 38/TLKMC38HF) fil 

M
 

24 E 3 IN THESE ARMS Hfl Bon Jovi (Rock) Polygram/EMI/CC Jamco J0VCD WJOVMC 10 (9 fi2 CEI ICANFEELIT U£m The Silencers (MacDonald/O'Neitl) BMG Kbw'S13""' ■:: "i 25 .3 3 BmERTHE DEVIL YOU KNOW 7432ÎlS4MW«2n 46877/- 63 45 4 SEVEN DAYS UJ Sbng (Padgham/Sting) Magnebc A&M 5802232/5802224 (F) stSÎÎ:SÏÏ04" a 
26 s ,6 0H CAR0LINA G Gr, Shaggy(Slinglnr)CC tensleeves GRECO 361/GREC 64EBlŒ,eam„ngRhch,eS,ephensWon,: Zomba Columb,a 659 76592856 iSë!iE^r,r:-i 
27 3. 2 THE JUNGLE B00KGR00VE Hoii^odHtvDCDizamwocizaiBMGi Jungle Book (Hardmg/Cumowl Campbell Connelly HWD 128/- 65 70 2 LOVEBIRDS u J Dodgy (Broudie) BMG A&M AMCD 0177/AMMC0t77 (^ 
28 .9 2 BUL^JNTHEHEADr A . ^ M h )S Epcesaaa^isMi 66 62 2 IAINTNEWTATHIS Rhyme 00 z Ice-T(DJ Aladdin/SU/lce-T) WC i Syndicate/VirginSYNDD 1/SYNDC1 (F) •/SYNDR1 
29 E JJ THE RETURN OF PAN G ES m 42 R7 53 7 SUMMERLANDS u/ BeijingSpring (Williams) Conkeror MCA MCSTD 1761/MCSC1761 (BMG) 
30 23 5 WIND IT UP (REWOUND) The ?• ui-iv iHc.vlotl) FMI XL Recordings XLS MCDWLC39JWfl 68 cg Ansta WW2 n^454 ^BMG ) 
3iraœson&,hL H0ke(M0 01 

Exile/Polydor VANCO 1I/VANCS11 (F) ) Carlin VANSll/- 69 ,5 4 GIMME SHELTER (EP) Food CDORDERA l/TCOROER 1 (E) -/120RDER 1 32 33 2 PARISIENNE WALKWAYS'93 Gary moore (Moore/Taylor) Maxwood î i PolydorLTLCD 14/LTLC£M4jF) - " 
33 E g TWO PRINCES Spin Doctots IDeneberg/Spin Doctors/la Ro Epie 6591452/-(SM) cka) Sony 6591457/- 71 65 6 ISIT LIKE TODAY? 11 World Party(Wallinger/Ullywhite) PolyGram Ensign CDENY 658/TC^y

y
6^^_) l'.l' A 34 27 

35 25 
2 rMnG0JNGAJLLJHEWAY^H ^ 
6 COMEUNDONE 

^ Perspective/A&M 5874252/5874244(F) 72 ro 3 THE GHOST AT NUMBER ONE ' Jellyfish (Galuten/Puig/Sturmer/Manning) EM! 7Q 41 0 GLADALLOVER 
Charisma CUSDG KVCUSC 10 (R CUSS 10/- 

36 « 
Duran Duran (Duran Duran) CC 2 AndtrlxlJe d n/Anlh )Z b 

Parlophone CDDDS U/TCDD^lJjE) 
Elektra EKR leeCDl/EKRIWCjW) ' 0 The Dave Clark Five (Clark) Spurs/lvy TA w 4 ONLYTENDER LOVE Deacon Blue (Osborne/Oakenfold) Poor 

EMI CDEMT8/rCEMCT8^E) 
ilisii 37 E 3 THE GREATEST FLAME m Runrig (Harley) Chrysalis Chrysalis CDCHS 3975nCCH|OT5^| 76 59 2 DENIRO The Disco Evangelists (Ash/Holmes) MCA 1 i As used by Top Of The Pops and Radio One rlghta raianrod. 

nick scotti 
wake up everybody 

EXCITING NEW SINGLE 
W0173 - 7"/C/127CD 5-1 s 

DAVID CBPSBY 
BBPHli CoLUNS 

HERo Thesuperb lead single from DAVID CROSBY's brand new album THOUSAND ROADS SI A7360/C/CD R o WARNER MUSIC UK SALESPERSON CALL TELESALES ON 081 998 5929 
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THE OFFICIAI jiusicweek CHART 

111 
il NO LOVE (AINT NO USE) Sul 

« WAY LOVE GOES Ja 

© Copyright ERA. Conpiled usii 

Y (WHAT A BEAUTIFUL WORLD) Ho; 

37» • CRAZY FOR YOU Lot 
39 « ONETONGUEHo 
41 3i 26 DONT WALK AV 

as «a THE ONLY LIVING BOY IN NE /E ('93 REMIXES) L.ndy Layton 

WAS A ROLLING STONE 6e 

TOP 10 BREAKERS REGIONAL CHOICE AIRPLAY PROFILE 

Z SHADES OF SUMMER 

7 YOU CANT HURRY LO THIS WEEK S CONTRIBUTORS: 
10 7, IMPROVISATION 

OS TOP 50 SINGLES 
; TRAT'STHEWAYIOVEGOES,Jai 6 i, THREE UTILE PIGS.Gn 27 to E3 IFIEVER LOSE MY FAITH..., ; 8 n DOWNWITH THE KING, Ru a i Agi <■ GDHAVEITOLOYOULATELY.RodSli 

"A7 n KNOCKIN' DA BOOTS,H-Town 8 ■ l'MSOINTOYOU.SVW  A9 . [S] LOOKING THROUGH.., RM Dawn 10 7 DONTWAlKAWAY.jâdê 

ii TWO PRINCES, SpinDoao,5 

» A30 «■ DAZZEY DUKS,Du 31 x THAT'S WHAT LOVE CAN DO, Bo 

34 » E ORDINARY WORLD, Du.an Dii.an 

A 37 « TLLNEVERGETQVERYQU.Eki 
15 11 E13 THECRYING GAME,BoyGk 16 h COMFQRTER.Shai 17 i. HIP HOPHOORAY, Naughiy By Naïur 18 » ITWASAGOODDAY.IccCube 19 il NOTHIN' MY 10VE CANT RX, Joey L 

n CAT'S IN THE CRADLE, Ug 
A 23 il SHOW ME LOVE, Robin s A 24 b E COME UNDONE, Ouian C A 25 k ECONNECTED, Slcreo l/.C 

I a THE RIGHTKIND OF LOVE, Jercmy Jordan 

A45 MORE AND MORE, Ça, 

A 49 ■ E SOMEBODY TO LOVE, Geoni II 

OS TOP 50 ALBUMS 
AQ i THEBODYGUARD(OST),Vai 26 n THIS TIME, Dwigm 
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s E UNPLUGGED.EricClaplon 30 ii 14SHOTSTOTHEDOME,LL( 
i THECHRONIC.D; Die k ; Ajg «i FEVER FOR DA FLAVOR, N-1 
i 121NCHES OF SMQW, Sn 32 n WHO'S THE MAN [OST|, Vario 33 ai E THE BL1SS ALBUM.,.?, PMDawn G 

i» E LOVE DELUXE, Sade il ETENSUMMONER'S TALES, Sli 
» AREYOUGONNAGOMYWAY1,Ler 

i IT'S YOUR CALL, Rcba Mi 

< ESONGSOFFAITHStDEVOTlOH,DepccMloilc Si i CEREAl KILLER jOSTI, Gi 

m UFE'S A DANCE, John M Montgoniary » 1FI EVER FALL IN LOVE, Shai 

ts SAN FRANCISCO PAYS, Ch 

« BACDAFUCUP.Onyx b AMERICA'S LEAST WANTED, Ugly Kid Joe 
« THE PREDATOR, IccCubg « E FIVE L1VE, George Mie 48 .s THE CHASE, GanUBiooks 



RECORD RIIRROR 

CE QDtPGez^TTI 

RAVE ON ■ ■ BUT 

NOT FOI IÛN§ 
Government plans lo give the police more powers to deal with illégal outdoor festivals and raves look unlikely to be put into action before the summer. At the House of Gommons lastweek, Prime Minister John Major was asked whether Gloucestershire police would soon be given more powers to deal with new âge travellers. Major replied: "We are examining what further 

législative mi taken to give the police more powers, but I cannot promise that they will necessarily be introduced before the 
Although the Prime Minister's reply referred to the problems at Stonehenge and its surrounding area, any new législation is likely to affeot illégal raves throughout the country. 

MSI RELEASE Si 

CASTLE iilil lEAI 
Plugger Rush Release is launching its own label of back catalogue remixes. But the label's first release - a remix of Molorhead's 'Ace Of Spades' - is already in jeopardy following singer Lemmy's refusai to give permission. WGAF (Who Gives A Fuck) is being run by Rush director Nick Titchener and its release schedule revolves around a deal he has struck with Castle Communications. The 'Ace Of Spades' track now looks unlikely to be released but remixers CCN (Colin Peter and Cari Ward) are working on the next track, a version of Real Thing's 'Can You Feel The Force'. Titchener says: "We have done a deal with Castle whereby we will be remixing tracks from their huge back catalogue. But they will be a lot more than just throwing a 'Funky Drummer' beat in." Distribution for WGAF is through Total/BMG. 

mixes by Paul Oakenfold and 
Osbourne, Style Scott and Adrian Sherwood. The single, 'These Things Are Worth Fighting For' (outthis week), features mixes by Oakenfold, Sherwood, 
Robertson and YoungGods. 

SIC REGGAE MMES UNE UP General Levy and Chaka Demus & Pliers are among the acts confirmed for the Twelfth Annual Reggae 
Following last month's trouble at Hammersmith Palais, the event has moved to another London venue - Brixton'sAcademy-forthe June 11 

Other artists confirmed to appear include: Tippa Irie, Peter Hunningale, Sweetie Irie, Janet Lee Davis, U-Roy and Bounty Killer. Snow has yet to confirm his appearance. Tony Williams, Ezeke and Patrick Walker are among the hosts. Tickets are SI 5. Ring 081 -673 3328 

RREEDOIVI'S COMING... 

VCs^OcE OF FrEEDOM 

THE DEBUT SOLO SINGLE FROM FREEDOM WILLIAMS INCLÙDES MASTERS AT WORK MIXES 
COLLIMHIA 659334 6 • 2 * 4 ORbER^NOWXSiONY.MUSIC OPERATIONS. TEL: 0296 395151 

DEO 

th PolyGram Video 0865 U3 
iParty BMG Video 
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Date card expires  Signature. 
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s WHEN l'M GOOD < 

37 « ONLY TENDER L0\ 

" 19 a 37 FOR TOMORROW i 
i 21 a « SLOW IT DOWN E. 

TOP 10 Bf 

[SUMlSIISSBi React 2 Rhythm's Ernie and Bert are setting up their own label. Electric Boogie is based at their Maidenhead offices and a distribution deal is currently being finalised. The first release is their own 'I Want You'/'l Feel You' but the duo are keen to hear démos of ail styles of dance. 

PERKSTO otosscs 

lito mm sieiei 
Perfecto is launching a new offshoot label for mainstream Euro house singles. Other releases - including album artists such as Gary Clail - will continue to go through Perfecto/RCA. Perfecto London is being set up by DJ and A&R director Paul Oakenfold to differentiate between the différent styles of Perfecto's artists. "It's very Euro with good songs and the potential to cross over into pop. "It's the sort of music that we 

play in our London clubs-happy and uplitting," says Oakenfold, who has just begun guest DJing for U2 on their Zoo-ropa European 
The first release is   'It's Not Over' by State Of Grâce which is out on June 28, followed by 'Can't Take Your Love' by B-Real and 'Run To Me' by New Direction. Distribution is yet to be decided. 

j One Little Indian is I re-releasing 'Call It What 1 You Want' by rappers Crédit To The Nation this I week despite the threat of I légal action from grunge I giants Nirvana. One Little J Indian has picked up the I track, which samples 1 'SmelIsLikeTeenSpirit', following Intense press and club interest in the West Bromwich-based j acf. Label MD Derek Birkelt signedtheband 
and is inlent on releasing the track - previously out on London- based Rugger Bugger Dises - despite having no officiai clearance for the sample. Two members of Nirvana are understood to like the track although singer Kurt Cobain has yet to hear it. Crédit mainman MO Fusion (Mattie Hanson) is now recording a début album and a tour with Back To The Planet starts on May 18. 

Eight new artists are lined up for the final of the Sony Dance Music Search '93 on May 20. They are: UXL (from Bradford), Room To Move (Liverpool). EQ (Harlesden), Karen Ramalize (Battersea), Ronnie Ntuli featuring Solla Abdul (Glasgow), Shiji Tottenham), Bones (Exeter) and DAE12 (Willenhall). The final takes place at Camden Palace in London and Derek B is MO for the night. The winner will get a two-single deal with Rush Associated Labels, through Sony. 

US TO 
AQ ; THAT'STHEWAYIO 

jliil.'liiiltl'-l.'iiiilîTTTTl—l jThe influence of jazz oh today's dance music is j évident in the rosiers ofTalkin Loud, Acid Jazz [ and in the music of chart aets such as j Jamiroquai. But a new movement is under way j to bring the original players into the spotlight (with live recordings and gigs -mixing the o|d ' 1 and the new. i Guru, of Gang Slarr, has brought the two Itogether on his new 'Jazzmatazz Volume 1 ' jalbum -which features Donald Byrd and Roy Ayers among others - while US3 and Greg S Osby on the Blue Note label hâve also been iuniîing the two genres. j EMI's European sector product manager Félix iCromey says the move is a iogical progression. fThere is a limit to how much you can use Isàmples live. If you are going to use jazz in its jtruest sense then you bave to allow those Jazz jmusicians to improvise with the musle," he 
| Guru also sees the union as a way of paying îrespect. "I wanted to get the older cats that ipeople are always sampling and jiist let thëm Play." | He adds that both Byrd and Ayers were totally jintd the idea. "Donald used to teach jazz to a lot 

of hip hop kids and Roy's 18-year-old kid is into rap so they knew where it was at," says Guru. US3's classic eut 'Cantaloup' and their upcoming album featurejazz musicians while Ronny Jordan recently worked with rapper IG Culture and sax player Greg Osby has been working with rappers and Street Elément. Guru believes the new meeting of minds will appeal to a wide audience too. "I now havé something that I can play to my father that I don't have to explain. At the same time. the homeboys think it's cool," he says. Meanwhile, the live scene is also embracing the new partnership, Not only is Guru bringing his Jazzmatazz project to the stage but the first London Jazz Dance takes place this Friday (May 14). Rappers Urban Species wi|l appear alongside The Jazz Warriors and Brazilian musicians Fourth World at the event, which also features a live workshop the next dayi The resuit of ail these collaborations, says Cromey, is not only greater harmony in the music but.also "the possibility that it might just tùrn people on to the originals too". 

releasod on Logic Records m 
:tvnilnblo through BMG distribution 
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» NQTHIN' M Y LOVE CANT RX, Jocy Lawrence Impac A « THE MORNING PAPERS, Prince/N 
46 o [uKlBUDDY^NcnchChcfty 47 <1 AV/HOLEHEWWORLD,PcûboBrysû.i&» 48 33 FOREVER IN LOVE, Kcnny G A 49 ■ 153 SOMEBODYTO LOVE, Gcorqc U 

1 to HARDWORKIN'MAN.Brool is 19 N AUGHTYIII, Naughty By Nature T 



Coolrfocus 

# THE DRUM CLUB 
(3) HARMONYTC1993 
(2) CREATION StereoMCs 

3 rciÂTOi THINKING OFYOU SisterSledge 

3 SUGAR DADDY (noarti 

Excellent fusion of 
(9) CAN YOU FORGIVEHER PetShop Boys 

ffrero SOMEDAY IN ALL THE RIGHT PLACES Usa Slansfiel Out again with new Def mixes 
|ta) RETURN TO THE VALLEY OF THE YEKE YEKE MightyDubcats 

(17) l'M NOT GONNA DO ITS1000 
Wzri'£ RAPTURESoulOdyssey 

SSâ A LITTLE BIT OF MONEY Cardiac Swing 
19 imW HOLD ME NOW Solace Deep and moody trance groove 

(14) IREALLY FEELThe Drum Club 

Helicopter 
Parlophone 

Southern Fr 

A guide to Ihe mosl essentiel new club tunes as leatured on IFM's "Essenlial Sélection", with Pete Tong, broadcast every Frlday belween 7-9.30pm. Complled by data collected from leadlng DJs and the lollowing stores: City VVIB Sounds/ Flylng/Zoom (London), Eastern QjKH Bloc/ Underground (Manchester), 23rd ■ Precinct (Glasgow), 3 Beat (Llverpool), |K9M Warp (Sheffleld), Trax (Newcastle). 

Ruby Red Records, Cleveland Street, Wolverhampton (two floors; 35ft x 14ft). 
gt^OiSLliiLlïil Dance 

across the spectrum; newly-opened downstairs department spécialisés in imports. Big sellers are soul, swingbeat and acid jazz. Garage and housey rave are popular and hardcore is still selling reasonably well. Occasional club promoter and runs own labels Cleveland City and Funky Child. "We've been here for 20 years and feel w been at the forefront of many musical trends. We don't close our minds to any fad. Rap is fairly strong here and UK house is popular - it has a bit more life than American house. We like house and garage with a bit of life!" - Mike Evans. "First class. It's been going since 1972 - I bought an Urban Soul record there in 1972 and it cost 45p! Whatever leading trends are going, he's always there first. People corne from miles around to get their records, l'd give il a nine out of 10." - Paul Tolley, Mo's Music Machine. "Since they've opened the downstairs section it's been simpler to find whal I want. They'll always try to get records for you." - DJ Scott (Pimp). 

G00DEN0UGH2 

3 

club 
spijVj Good Enough 2 at The Gardening Club, 4 The Piazza, Covent Garden, London. Thursdays 10.30pm-3am. t^Tilira^CTTtTtlRIinTnmT^ 450/10K/ Renowned for innovative mixing; popular with the fashion/media crowd. "Anyone we think is really No Oxford Street people!" - Richard Breslaw, promoter. I.'.frdfarrtliprci "Everything except house - funk, rock, reggae, soul and rap." - Richard Breslaw. l'XFSi Regulars - Michael K, Jane G, Johnny Lipsey. Guests include Jeremy Healey (every other week); Howie Bernstein, Maura Milla. PAs include: McKoy and River. kWITmi'iCTij James Brown 'Papa Don't Take No Mess (Full Version From Hell)'; Sugar Cubes 'Birthday'; Super Cat 'Donny My Baby'; Beatnuts 'Beatnuts' album; DJs Kudo Hiroshi and Milo 'The Original Artform'. 1 "i.!, "There are lots of nice girls who are open minded about the wide range of music - from really new to really old stuff. I start bpms in the 90s, build it up to 120bpm and back down to the 90s." - Michael K. p" "Wicked club, we ail love it here. Other clubs play ail these styles of music but rarely do you hear them mixed so well. Dead friendly crowd too." - Gavin Wright, 4fh & B'way. 3 E5; E3 ci 

iPSll 
RM DANCE UPDATE 3 

DEO 

th PolyGram Video 0865143 
iParty BMG Video 

Valk PolyGram Video 

Music Club/PMI 
gPatsy Prismleisure 

l/lusic... Wienerworld 

'orks 73-93 SMV 

,ive... Prism Leisure 

r 
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2 A1NT NO LOVE (Alf 

s WHEN l'M GOOD 

11 3 n DO YOU LOVE ME 12 ii n GIMME SHELTER 13 9 « YOUNG AT HEAR1 14 37 « ONLY TENDER LO' 
16 .6 « INFORMER Snow 

25 19 - WALKING IN MY © Copyrighl ERA. Compited usi 
TOP 10 Bl 
Ul ' 

US TO 

i l'MSOlMTOYOl 
» DON'TWALKAV 

n COMPORTER, Sh 

o ra p r o m o 
World According To...(Reinix)' (City Beat). Yep, it's yet another "old tune given a new lease of life". However, Eamon Downes' Aqueous Dub is effectively a new Liquid track, and a very fine one at that. It bas a wonderfully deep and moody sound, with a résonant, slightly acidic bassline, spacey keyboard sounds and ethereal vocal snippets, ail nicely driven along by a pounding bass drum DU 

l'Création' (4th & B'way). A doublepack promo that covers ail angles. The Stéréos' own mixes are funky with bursts of brass and flûtes; their Ultimatum mixes are only slightly différent but add more punch, while house DJs will head straight for the excellent Slam mixes that put the vocal over a driving wobbly bassline and fierce rhythm. Another superb release from the UK's hottest rap 

'Latin Frayer' (Black Sunshine). The latest from Ashley Beadle's promising new label, this cornes hot on the heels of the EMI-licensed Disco Evangelists. A stirring blend of pumping atmospheric British house with a catchy girl vocal h00k ••••-•  un 
EŒEI 'Do YouSeeThe Lighf (Logic). Introed by a very pop vocal and launching into a throbbing Hi-NRG groove, this is 

normal material. The production is a little lightweight, with the emphasis more on the melody than the bass and rhythm. Sure to be a chart hit, but not so big in the clubs as'Rhythm IsA Dancer' [||||j 
BEQI 'Round And Around' (Time). The Nottingham duo return with a well-crafted oool organ-driven groove that has a strong NY feel but also incorporâtes much more besides. You can tell that they're actually thinking carefully about what they're doing rather than simply "bashing out another tune". The luxurious resuit is dance music to wallow in.... 

'Paradise Place' (Deep Distraxion). Arriving from Italyvia Belgium, this isa seriously banging tune from the people behind T ransformer 2. The trance mix is built around a mammoth organ riff, strident synths and the occasional doom-laden wave of noise, while the acid mix is an equally 

I'1 Mdd:l:fj.i:klyi soweto' (Slip 'n' Slide). The sub-techno beat and acid fills bely the fact that this Afncan chant-sampled thumper is progressive house of the highest order. Digger Barnes is from Kent and likes Level 42, apparently |.i;| 
Girl' (US Ruff House). With Robert Brookins on the mix, four more guys get it together on a slamming new tune in five mixes. The Somethin 4 mix is the less cluttered, club-friendly mix with rolling bassline holding together the new jack rhythms. Father 

• PET SHOP BOYS 
essential throbbing techno workout  

l'Deep In Me' (Dazed & Confused). Cute spoken female vocals and spiky sax fills make this one hard to programme. But it's weird and wonderful and with three dubby mixes it might not be as awkward as it initially sounds  
'Jamama' (Helicopter). Like their début single 'On Ya Way', this is an interesting and original fusion of disco/funk and house which is full of neat twists and turns. A deep winding bassline holds the track together as sounds and effects burst out from every angle. Uplifting and exciting from start to finish  nn 

J 'Affair' (US MCA). From the same school as Jade, SWV, En Vogue etc, these three young ladies get to grips with an urban contemporary r&b/swing groove, helped out in places by MC Smoolh. With some sweet soul harmonies, a fat bassline and a 

Stars* the.ne Lelsx; stars* ■ jDtallv remfx Sland iss-cyss um f-ellx , vmyl ancftape. on 

6 RM DANCE UPDATE 
i« ITWASAGOODL 

21 ■; CAT'S IN THE CRADLE, Ugiy Kid Joe A 22 m UVIN' ON THE EDGE, Aerosmith A 23 3i SHOW ME LOVE, Robin S A24 o ECOMEUNDONEjDuranPuran A25 a D23 CONNECTED, SicrcoMCs 

44 «s THE MORNING PAPERS, Rnnce/.NPG P. A 45 • MORE AND MORE, Captoin Hollywood 
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- wobbly acid sounds, bouncy beat, funky percussion and a great breakdown will bave every punter rushing up tr find out what Ibis is 

'Light The Way' (Mother Alpha Delta). Featuring the unique vocals of ex-Propaganda vocalists Claudia and Suzanne, this first release on MAD is colourful breezy bouse. It's catchy enough to bave crossover potential as well. It's also four mixes to the good  

Call It What You Wanf (One Little Indian). Originally on Rugger Bugger Dises, this Nirvana and Public Enemy- sampled hardeore rap gets a homegrown remix that cleans it up a little and adds a keyboard line. It'll be massive jQjj 
full-bodied production, these 

llk-Rfëi 'Good For Me No Good For Me' (fnac). A hypnolic rhythm puises on as the female vocals moan the track's title. This one-sided promo is cruising, compulsive trance dance at its finest ......ûùï.: |j^l 
9 'Everybody Is Somebody' (Ark). A bright and cheerful house tune with a simple female vocal and catchy melody that's instantly appealing. The PP Orange mix on the B-side is a litttle more interesting with a deep trancey-disco feel and some harsh synth parts  

liiwTKIlil*iii:i*ip| 'Can You Forgive Her' (EMI). Rollo has been enlisted to put the Pet Shop Boys on the dancefloor. He does it in his typical style of big bold synth noises in simple two- and three-note mélodies. The track buildsgradually as the percussion becomes more complex. Not as exciting as previous Pet Shop releases but 

 pBaby Be Mine' (US MCA). The huge eut from the CB4 movie soundtrack is now on 12-inch, three new mixes here churning up the rhythm in p-funk, swing and hip hop flavours HTra 
Ralph Tee, 3 Beat, Marts Andrups, Andy Beevers, Tim Jeffery, Brad Beatnik. 

-SB 
dirootory 

54648), En Vogue/Jade/SWV-stylo slinkiîy 
suncy 0-123.8bpm Origi- BLACKSTREET fe; Bo Mino' (US MCA MCA12-54634), 

py' dub...FELIX 'Stars' (do/Construction 
Erasure-ish Hi-NRG îVsTsbpm Félix, ultra frantic hardeore 0-144.6-0bpin C J. Bolland. 
pily skittering 135bpm Red Jerry Mixes... 

Vlidnight HourMshly basslined Remi Things Are Worth Fighting For* (Porfocto 

Tiing frisky 127.9-0bpm Uo 

romo, with a better bright blippily loping 
Uo Hyperide (ils Wizzard-ish 127bpm pop 

ihouling 3.45 AM, 143.7bpm TION 'A( 
twittery techno Cheetham Hill, 12' 
49ERS feat Ann-Marie Smith 'Everything' 

Zagbiy, Plum DuH. ravey 129.1-129.2bpm 
mer Glrl' (It On The Beat CV 001), bassily Skankin Mixes...BLACKWOOD 'I Feol You* burbling mesmoric stark US progressive (Olympic OLYMPIC 005, RE/APT), 1991 
Mix, scal prodded 118.3bpm Dubs...NENEH original 121.5bpm New York, now jiggly CHERRY 'Buddy X' (US Virgin Y-12665), jumping staccato 128.6bpm Full-on, unhur- nder in 123.2bpm ried surging jangly 121.7bpm Matthew and or relatively dreary bumpier stuttery Bottom rolling 103bpm R&B Version, FRONT 242 'Religion (The Prodigy Romi 

RE/APT), Belgian techno only promoed 

izz JAZIO 62T, RE/APT/P), eariy Seven- 

)bpm "Hâve The Time', slinkiîy meandering 
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IT WAS ONLY when rumours went round that their latest white label - 'I Want You'/'l Feel You' - might be a PWL effort that indignant duo Ernie and Sert of React 2 Rhythm surfaced to claim it as their workl...Future Sound Of London return to Kiss FM on May 19 with another three-hour mix and, contrary to last week's report, their Amorphous Androgenous project will be available on record through Virgin...Universe was the success that many had hoped for - forgetting the traffic queues of course - but it almqst wasn't for the Suburban Base crew after label boss Don Donnelly's new BMW broke down. Luckily, they were near enough to the site to lug DJ Hype's record boxes to the decks so that he could go on...Any DJs who want to be included on Station II Station's Goin' Underground new reaction System should call 071 -284 4268...Saddest news of the week - US3's brilliant 'Cantaloup' looks unlikely to get a UK release. The new single is 'Tukka Yoots Riddim'...Wagamama in London must be the world's first noodle bar to launch a record label - the first release from Raw Energy Records will be 'Positive Wagamama' by Department Of Energy ..Well Flung Spencer Williams (Mr t FUTURE SOUND OF LONDON 

S-1000) will be DJing down Naomi's Knickers in Bisley on June 12 - a must for ail bedroom DJs!...Derek B returns this monlh with a new track 'U Got 2 Look Up' - featuring Jhelisa Anderson — on the Bi-Virtue label...Don't take Prince's vow that he won't be recording again too seriously. AH signs suggest it could be a temporary retirement...Coldcut provide the soundtrack to a new futuristic computer grahics-based video, Global Chaos, which is being released on May 28...Hammersmith's Le Palais in London - scene of last month's ragga gig trouble - has thankfully decided that rap gigs can continue at the venue and Naughty By Nature and Apache play there on June 6...Spiral Tribe and Freestyle Fellowship are the guests on Dave Dorrell's BPM programme this week (May 15)...The 49ers have switched from Island to their original label Media Records for their new single 'Everything'—Kiss FM's Graham Gold is now presenting a show on Fox 102.6 FM that is transmitted live from the Promised Land night at Park End Club, Oxford on Fridays 10pm-midnight. Gold has also just been appointed A&R consultant for Sanctuary Records...AND THE BEAT GOES ON! 

15 nigTHECRYlNG 

A/lother 
RU Funked Up' 

day dreaming 
OUT 17.5.93 MC • CD • 12 : 

13 NOTHIN' MY LOVE CANT FJX, Joey L 44 «s THEMORNINGPAPERS,Prince/NP À 45 • MORE AND MORE, CapiainHol AT'S IN THE CRADLE, Ug 

A24 g E3COMEUNDONE,DufanDuran A25 75 O CONNECTED, Su 
48 33 FOREVER IN LOVE, Kcnny G  A 49 • GqSOMEBODYTQ LOVE, George Michael H 

19 z? JON SECADA,Jon Secadd 20 .» IT'S YOUR CALL, Rcba McEmiro 

4 i4 m SONGS OF FAITH & DEVOTION,OopKhc Mode s 25 »4 CEREAL KILLER (OST), Gn 

33 AMERICA'S LEASTWANTED, Ugiy Ki 

47 « GI3 FIVELIVE.Ge 



TO P 30 VIDEO TOP 15 
THE OFFICIÂL ftiusicweek CHART MUSIC VIDEO 
| | lêatlgj'rj^ning.ime c«nol | ! | SgJXnning.ime Cafno' i î | y5""11. Kg , jKtltKHAN WaltDisney ■J Children's/l hrl4mîn D202452 10 ,3 ,2R0YCHUBBYBR0WN:Helniet's... PolyGram Video 1 " Comedy/l hr 0864163 ■ 1 . , BONJOVI: KeepTheFaith PolyGram Video ■J Live/lhr 25min 0865143 |rz^STARTREK:TheNextGeneration65 CIC , lNEVal Sd-Fi/1 hrZSmin VHR2704 1 7 20 j CINDERELLA WaltDisney Children's/1 ht 30 min D204102 9 3 ,. TAKETHAT:TakeThat&Party BMGVideo ^ Compilation/1 hr 12min 74321120863 STAR TREK: The Next Génération 64 CIC l[Q 24 3 the SHAPE CHALLENGE Video Collection Q 2 , CLIFFRICHARD: AccessAII Areas PMI " Live/2hr 14min MVB4911123 A , . WAYNE'S WORLD CIC ^ Comedy/l hr30min VHR2628 10 15 4 ERASURE:TheTank,TheSwan... BMGVideo A , . ERASURE:TheTank,TheSwan.., bmgvIDEO ^ ' Live/min 74321122503 
g 3 2 BONJOVI;KeepTheFaith PolyGramVideo 20BTî?! m0f!PJSSEY:LivelnDalla5 MVP 9

pm| 1 5 [i^| MORRISSEY: Live In Dallas PMI 
CHERFITNESS: Body Confidence FoxVideo ■'Speciallnterest/1hr30mln 2577 91 „ , POINT BREAK FoxVideo *■' 25 3 Action/1 hr 57 min 1870 fi , 5 GENESIS: Live-TheWay WeWalk PolyGram Video u Live/lhr30min 0364963 

7 , „ LETHALWEAP0N3 WarnerHome Video ' " Action/1 hr 53 min PES12475 99 1G , HARRYENFIELD'S TV PROGRAMME BBC "• Comedy/l hr6min BBCV4885 7 6 , MICHAELBOLTON:Thisls... SMV * ' Compilation/lhrSmin 491592 
g 9 2, TAKETHATiTakeThatAndParty BMGVideo 90 „ .MYGIRL ColumbiaTristar e Drama/lhr38min CVR23647 Q , . QUEEN: LivelnRio Music Club/PMI 0 Live/lhr MC21I6 
Q , . THE LAST BOY SCOUT WarnerHome Video 3 5 ' Action/1 hr41 min PES 12217 9fl „ , POLDARK: Part 2 BBC Drama/2hr58min BBCV4894 Q „ , PATSYCLINE:RememberingPatsy PrismLeisure J Compilation/46min PLATV313 

-sn ,n , CHER:Cherfitness:ANewAttitude FoxVideo ,U 10 SpécialInterest/l hr28min 2576 25 „ 3 GENESISiUve-TheWayWeWalk PolyGfamVideo irm „ DANIEL O'DONNELLFollow Your Dream Ritz 21 Compilation/lhrSOmin RITZBV701 
11 „ , KICKBOXER 4 Front 1 1 " 2 Action/1 hr38min 0868843 9fi 2; 3 POLDARK: Parti BBC '■U 27 Drama/3hr1 min BBCV4893 11 . s CLIFF RICHARD: When The Music... Wienerworld ■ 1 DocumentarY/57min WNR2035 
12 s , Ct'FFRICHARO: Acce55 AH Areas MVBi)9 97 „ TOMKITTEN&JEMIMAPUDDLE-DUCK Pickwick Children's/30 min PV2194 19 9 .CHER: The Video Collection Geffen l£- 9 8 Comp.lanon/45min GEFV39520 
iq . CAPEFEAR CIC 4 Comedy/2hr2min VHR1557 JQ , DIANA - HER TRUESTORY Starvision 3 Drama/1hr28min EUKV7001 13 |JJ^ JUDASPRIEST^MetaiWorksTS-SS SMV 
1fl . , POLDARK: Part3 BBC Drama/2hr58min BBCV4948 90 „ , BILL & TED'S BOGUS JOURNEY ColumbiaTristar " 23 1 Comedy/l hr29mm CVR23651 14 )5 GUNS N'ROSES: Use Your Illusion I^Geffen 
IC „ , THE LOVERS' GUIDE 3 Pickwick IJ " Spécial lnlerest/1 hr30min LTV007 30 O ^°d

DDwfoND ^l<ITE BBCVB4909 15 14 s HONNIE FRANCIS: Legend Live... PrismLeisure 

OUT NOW 
The brand new, fully updated UK Music Industry address book. Over 8,000 entries covering record companies, music publishers, distribution, média, pressing, recording studios, promoters, venues, lawyers, merchandisers, booking agents ... in fact everyone in the business of music. 
This essential reference book includes names, addresses, 'phone and fax numbers and key personnel conveniently organised for ease of use. 
OnSy £30 + £2 for posîage and 
packaging (+ £7 overseas) 
To order your copy of the music industry's favourite desk accessory please complété the coupon beiow and return to: 
Music Week Directory 92, CPL 120-126 Lavender Avenue, Mitcham, Surrey CR4 3HP Téléphoné: 081 640 8142. Fax: 081 648 4873 
Name  
Address .. 

11810 ^eeiç 

1 enclose a chèque for £ for copies made payable to Music Week Directory 
To pay by crédit card enter détails below: 
My card numberis □ Access/Mastercard DVisa □ American Express DDinersClub 
Date card expires  Signature. 
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i TOP 75 ARTIST ALBUMS " 
^ THF riFFIflAI lincirwoolr PU ART THE OFFICIAI ftiusic week C H A R T 

i „ ^Title Labol/CO (Distribulor) | g Artist Producer Cass/Vinvl 1 3 I Title ^ Artist Producer Label/CD (Dtetributor) ■1 Title Label/CD (Distributor) § Artist Producer Cass/Vinyl 

n | W™ | REPUBLIC CemredaIRCo/London8284132(F) New Order (Hague/New Orderl 8284134/8284131 26 .5 ,2 WALTHAMSTOW • Lon East 17 (Varions) don 828373^82^734/7(F) 52 27 2 TEN SHORT SONGS AB0UT LOVE CircaCiRCD23(F) Gary Clark (Clark) CIRC23/CIRCA23 
u 27 .B 5 BLACK TIE WRITE NOISE • Arista/BMG INT/Sayage (BMG) David Bovae (Bov/ie/Rodgets) 7432I136972/74321I36974/7132I13697I 53V 10 WHATEVER Y0U SAY, SAY N0THING • CoiambiaiSM) Deacon Bine (Oakenfolcl/Osbornel 4735272/4735274/4735271 

2 , 3, AUTOMATIC FOR THE PEOPLE ★ 2 Warne. Bras 9362M552/WX REM (Litt/REMI 488C/WX 488 (W| 28 .3 6 SUEDE© Nude NUDE1CD/RTM/P) NUDE1MC/NUDE IIP 54l 1 2 POCKET FULLOF KRYPTONITE Epie 4682502 (SM) • Spin Doctors (Spin Doctors/Denenberg/la Rockal 4682504/4682501 
3 5 10 TEN SUMMONER'S TALES • A&M5400752(F) Sting iPadgham/Sting) 5400754/5400751 29 7. 25 GREATESTHITS*2 Gloria Estefan (Estefan Jr/Casas/Osl Epie 4723322 (SM) wald) 4723324/4723321 55V 7 THE AIRTHAT1 B^W™-^HEBKT^OF ^ 
4 rng symphony or damn coiumb,a4735512ismi Terence Trent D arby (D'arby) 4735614/4735611 -in usa ...MORE UNCHARÎERED HEIGHTS... ju [_r.lÉ« Dogs D'Amour (Scott/The Dogs) China WOLCD 1032 (P) WOLMC 1032/W0L1032 56V 8!l NEVERMIND * DGCDGCO24425IBMGI Nirvana (Vig/Nirvana) DGCC 24425/DGC 24425 
5 n?! BANBA RCA 74321139612(BMG) Ciannad IBrennan) 74321139614/- 31 3 2INFOTAINMENTSCAN Pa™ anent PERMCD 12 (BMG) PERMMC 12/PERMLP 12 57V 3J, GREATEST HITS ★ 11 Parlophona CDEMTV30IE) Queen (Various) TCEMTV30/EMTV30 
6 2 2BANGO Ensign CDCHEN 33(E)^ World Party (Wallinger/lillywhite) TCCHEN33/CHEN33S m* 24 KEEP THE FAITH© JambcoJM1972JF) 58V 3, GOLD - GREATEST HITS *2 Poiydor5i70072(F) Abba (Andersson/Uivaeus/Anderson) 5170074/5170071 
7 - „ DURAN DURAN (THEWEDDING ALBUM) • Parlophona (El " Duran Duran (Duran Duran/Jones) CDDB 34/TCDDB 34/DDB 34 "33 c a TESTAMENT 93 ■■ Inner City (Varions) Ten CD0VD 438 (F) OVEDC 438/0VED 438 59V 3 SUPERNATURAL PEELING BigLife blrcd21 (Fi JTQwith Noël McKay (Eïans/McEray/Favtor/JTQI BLRMC 21/BIRLP 21 
8 . , THE ALBUM • EMICDEMDIIMSIE) Clrfi Richard (Richanl/Moessl/Welch/Kershawl TCEMD 1G43/EMD 1043 34» ,5 AMERICA'S LEAST WANTED vartigo 5125712 (F) Ugly Kid Joe (Dodson/Dorn/Ugly Kid Joe) 5125714/5125711 soi U DROPPED Megaforce CDZAZ3(P) ■■ Mindfunk(Dste) 1ZAZ3/ZAZ3 
9 0 I6SO CLOSE© A&M5400342(F) Diana Carrai (Lowis/Mackintosh/Cole/Clivillesl 5400344/5400341 35 -3 2 PORMFOR PYROS ) Wa mer Bros 9362452282 (W) 9362452284/9362452281 ëïH S , HIDDEN TREASURES Arista74321135682(BMG) 

1 n ÏTiïl BREATHLESS Arista 07822186462 (BMG) IU zéêM Kenny G (Kenny K/Afanasieff/Foster/Shea) 07822186464/- 36 32 2 HARBOR LIGHTS Bruce Hornsby (Hornsbyl RCA 07863661142 (BMG) 07863661144/- 62E g ABDUCTION Ultimate BARKCD 1 (RTM/P1 ■■ Est StaliclEat Stade) BARKMC1/BARKIP1 
11 3 jRIDOFMEO^ I'CTWÎLPSMSI 37 3. 8 THE VERY BEST 0FRANDYCRAWF0RD Dino dinco 58 (P) Randy Crawford (Vanous) DINMC 58/- 63V 5 ESSENTIAL FLUTE 0F JAMES GALWAY RCAVtaorlBMGl James Galway (Varions) 74321133852/74321133854/- 
12 ,, 35 UNPLUGGED ★ Duck936262460242(Wl Eric Clapton (Titelman) WX 480C/WX 480 38 3 ,,, OUTOFTIME*3 Wa REM (Litt/REM) mer Bro^75992M962(V^ 64l 197 SLIPPERY WHEN WET ★ 2 vartigo 8302642 (rtm/pi ■ Bon Jovi (Fairbairn) VERHC3a/VERH38 
13 7 3 GET AGRIP GeffenGED 24444(BMG) Aerosmith (Fairbalrnl GEC24444/GEF 24444 39 22 3 JURASSIC SHIFT Ozric Tentacles (Wynne/Oznc Tentacles Dovetail DOVECD 6 (P) ) DOVEMC 6/DOVELP 6 65V 5 GLAD ALL OVER AGAIN EMI CDEMTV75 |E) The Dave Clark Rve (Clark) TCEMTV 75 EMTV 75 
14 „ „ DIVA *3 RCAPD75326(BMG) Annie LennoxIUpson) PK75326/PL 76326 40 « 4 X-TRA NAKED Sbabba Ranks (Dillon/Varrousl Epie 4723335 (SM) 4723336/4723331 66V „ THEDARKSIDE0FTHEM00N*? Hm«CDDS0M2D|EI Pink Royd (Pink Royd) TCSHVL 804/SHVL 804 
Ï5 22 3, TAKETHAT AND PARTY *2 RCA74321109232(BMGI TakeThat (Varions) 74321109234/7432110923) 41" 4 THE SINGLES COLLECTION PolyGram TV 5191312 (F) Connie Francis (Varions) 5191314/5191311 67V 5 THE SINGLES COLLECTION London8284052(F) Tbe Bluebells (Various) 8284054/- 
16 20 AREYOUGONNAGOMYWAY# vagincovussoiF) LennyKravta (Kravitz) VUSMC 60/VUSLP 60 42^ 80 THE COMMITMENTS (OST) ★ 2 MCAMCAD 10286 IBMGI The Commtaents (BushnelWCilleiVPatkeil MCAC10286/MCA10286 68V 8 COVERDALE PAGE O EMI CDEMD WI (El Coverdale Page (Coverdale/Page/Fraserl TCEMD 1041/EMD 1041 
Ï7 26 „ RAGE AGAINST THE MACHINE Ep,c 4722242 ismi Rage AgainstTbe Machine (Brooks) 4722244/4722241 43V 4 SAN FRANCISCO DAYS ^rise93^5nK(W) 69V „ METALLICA • Vertigo5100222 IF| Metallica (Rock/Hetfield/Ulrichl 5100224^100221 
18 ,4 , IN CONCERT- MTVPLUGGED O^Columbia473M2(SM| 441 m DOWN WITH THE K1NG ■■ Run-DMC (Varions! ^^RLECTWILE^MO 70 EI71 GREATEST HITS II *7 ParlophoneCDPMTV2(E)) #u ^ Queen(Richards/Queen) TCPMTV2PMTV2 
19 12 a 3 YEARS, 5 M0NTHS AND 2 DAYS IN THE LIFE * Arrested Development (Speech) Coottempo CCD 1929/ZCTIP 28/C71P 28 (E) 45 » , THEIR GREATESTHITS • ^EMjmEMTvniB 71 « 5 BEASTER Création CRECD 153 IP) Sugar (Mould/Giordano) CCRE 153/CRELP153 
2C a 7 SONGS OF FAITH AND DEVOTION • Mme COSIDMM iobirtm/P) Depeche Mode (Depeche Mode/Rood) CSTUMM 106/STUMM 106 46V 20 CONNECTED • The Stereo MCs (The Stereo MCsl 4th>B,way BRCD 589 (F) BRCA 589/BRLP 589 72 C SI SHAME Epie 4735962 (SM| "■ Brad(Brad) 4735964/4735961 
2Ï ,8 25 INGENUE® Sire7599268402(W) KD Lang (Penny/Mink/Lang) WX465C/WX465 47V 9 SONGS^FROMTHE RAINO Londm^mm 73l I LOVE DELUXE O Epie 4726262 (SMI 1 Sade (Pela/Sade) 4726264/4726261 
22 i UlâJI SHADOWS IN THE NIGHT PolyGramTV8437982(F) ' TheShadovvsITheSliadowsl 8437984/- 48V 28 FUNKY DIVAS • EastWes t America 75^2^ 2 (W) 74V , HOME INVASION Rhyme Syndicate/Virgin RSYND 1 (F) Ice-T (DJ Aladdin/SLJ/lce-T/Vanous) RSYNCI/RSYN1 
23 | 1D f COVER SHOT • PolyGram TV5145632(F) 1 David EssexIBatt) 5145634/- 49V 5 WRESTLEMANIA-THE ALBUM Arista74321 (38062(BMGI WWF Superstars (Stock/Waterman) 74321138064/- 75E g FORMALDEHYDE TolalVegasVEGASCDI(E) ■■ Terrorvision [Grogan/Terrorvisionl VEGASTC V- 
24 [„ .. STARS -*r 10 East West9031752842 (W) ' Simply Red (Levine/Hucknall) WX427C/WX427 en ESI l'VE SEEN EVERYTHING JU uati The Trash Can Sinatras (Schnlman) 6ol Dises 8284082 (F) 8284084/- À S 
25 1 36 a THE GREATEST HITS T6lstarTCD2656(BMGI 1 Bonev M (Fanant STAC 2656/STAR 2656 51 « „ DANGEROUS *5 Michael Jackson (Rilev/Jac'rson.'S'.vedierr'B Epic 4658022 (SM) ottrell) 4658024/4658021 

TOP 20 COMPlLâTIOiS ARTISTS A-Z 

S ^ -g Title Label/CD (Distn^utor) 10 b 5 MEGA DANCE 2 - THE ENERGY ZONE O Various EMI/Virgin/PolyGram CDEVP E^TCEVP 6/EVP 6 (E) il? [ÉvV:  ;; 

D 
, 2 i\!OW! 24# EMI/Virgin/PolyGramCDNOW24(El 11 » 2 GLAM MANIA QuantyTélévision MANIACD 1 (P) 

in LIPSTICK ON YOUR COLLAR (OST) © 
V'd ,. V- -.ri'.V ORDER 1 

2 2 25 THE BODYGUARD (OST) * 3 Arista 07822186992 (BMG) ■ 2 25 Varions 07822186994/07822186991 
12 " 
Ï3l 

Various PolyGram TV 5160862/5160864/5160861 (F) m UNIVERSE UniverseVERSECD1 (SRD) mâ various VERSECAS 1/VERSELP IP Ip r^y 0;:;: 
1 | 5 2 LEGENDARY JOEBLOGG^SO wahlmc^ |f) 14C |12 HITS 93 VOL lO ^STAC^S 1/STAR 2651 EÉÎ gg : : S 
1 [3 2 MIDNIGHTMOODS... PolyGramTVSIMM 15-b ,3 RARE GROOVE Quaiit y Télévision QTVCD 016 (P) QTVC 016/QTV 016 aAN  A- GIMPCVHH) 

; 4 6 ENERGY RUSH PRESENTS DANCE HITS 93 ' Varions Dino DINCO 59/DINMC 59/DINTV 59 (P) I6-2 P DEEP HEAT 93 VUL1 Telstar/BMGTCD 2641 (BMG) 6 Various STAC 2641/STAR 2641 ESsÉïb» 1- •• - -ErO b'i • 
1 ; 6 „ BLUES BROTHER SOUL SISTER Varions Dino DINCD 56/DiNMC 56/-(P) Ï7V 5 MtliA-LU-MANIA PolyGram TV 5158132 (h 5158134/5158131 ™N£s"i :0'm0 î; TAKE^THAT ^ 

7 5 THE CHART SHOW ULTIMATE ROCK ALBUM • Varions Tbe Hit Label/London AHLCD 9/AHLMC 9/AH HP 9 (F) 18 B 4underthecovers PolyGram TV 51^6M42 (F) 
1 [ a 12 COUNTRY LOVE TelstarTCD2645JBMG} Ï9V COUNTRY ROADS# PolyGram TV Sl^UjO^F) HOrHOns, ̂OWEBS - WWF SUPERSTARS .... .. ... 

1 rr^rm TUC DCRIRTH DF nom III nh •BwavBnCDSïKR 20 -2 6 LOADED O EMI/Virgin/PolyGram CDEVP 5 (E) S M chaol " S • 31 1 E 1 BRCASWVBRLPD 590 Various lutvftytvr 5 
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SPECIALIST QUARTS 15 MAY 1993 

ThisLast 1 DESERT STRIKE AG Electronic Arts 14 STRIKE COMMANDER PC Electronic Arts 5 SENSIBLE SOCCER 92/93 STAG Renegade/Mindscape 6 THE CHAOS ENGINE AG Renegade Mindscape 2 PREMIER MANAGER STAG Gremlin Graphics 6 4 LEMMINGS 2 AG PC Psygnosis 7 3 BODY BLOWS AG Team 17 8 10 X-WING PC US Gold 9 7 B17 FLYING FORTRESS AG PC Microprose in R RTRFFTFIGHTFR 11 STAG US Gold 

)|if|||i|fBi|i|iiilHi|H|pMB—SlTiLliSiiPHft:l 
11 12 FORMUU ONE GRAND PRIX ST AG PC Microprose 12 11 CIVILIZATION AG PC Microprose 13 NE REACH FOR THE SKY AG PC v'r9ln 
14 15 ZOOL AG Gemlin Graphics 15 9 SUPERFROG AG Team 17 16 30 WING COMMANDER AG PC Origin/Mindscape 17 13 SLEEPWALKER-COMIC RELIEF ST AG PC Ucean 

18 17 STRIKE COMMANDER; SPEECH PC Electronic Arts 19 22 MONKEYISLAND 2 AG PC US Gold 20 35 DUNE 2 PC Vir9ln 

Source: ELSPACompiled by Gallup 
COUNTRY This Last 1 1 OTHER VOICES/OTHER ROOMS Nanci Griffith MCAMCD 1079B(BMG) 2 2 FOLLOW YOUR DREAM Daniel O'Oonnell RitzRITZBCD701 |P| 3 3 COME ON COME ON Mary-ChapinCarpenler Columbia 4718982 (SM) 4 4 SHADOWLAND KDLang Warner Bros 9257242 (W) 5 5 SLOW DANCING WITH THE MOONDollyParton Columbia4729442(SM) 6 6 THIS TIME DwightYoakam Reprise9362452412(W) 7 7 ABSOLUTE TORCH AND TWANG KDLang and The Reclines Sire 9258772 (W) 8 9 SOME GAVE ALL Billy Ray Cyrus Mercury 5106352 (F) 9 13 1NEED YOU Daniel O'Oonnell RilzRIT2CD104(P) 10 11 THE CHASE GarthBrooks LibertyCDESTU2184(E) 

11 1 12 13 14 15 16 17 18 19 20 Source 

12 NO FENCES GarthBrooks CapitolCDEST2136(E) 8 BIG IRON HORSES RestlessHeart RCA74321138992(BMG| 0 ROPIN' THE WIND GarthBrooks Capitol CDESTU 2162 (E) 5 NECK AND NECK ChetAtkins/MarkKnopfler Columbia4674352(SM| 8 THE LAST WALTZ Daniel O'Donnell RitzRITZCD0058(P) 9 DONT FORGET TO REMEMBER Daniel O'Donnell RitzRITZCD105(P) E SOMEBODY LIKE THAT Glen Campbell Liberty CDP 7979622 (E) 6 SHOOTING STRAIGHT IN THE DARK Mary-Chapin Carpenter Columbia 4674682 (SM) 4 ANOTHER COUNTRY TheChiettans RCAVictor090266O9392(BMG| E PURE COUNTRY George Strait MCA MCD 10651 (BMG) ; © CIN. Compiled by Gallup 
JAZZ/BLUES 31 IT SHIRTS 

This Last 1 NEW WAKE UP CALL JohnMayall Siluer1oneORECD527|P) 2 2 BOOM BOOM John Lee Hooker PointblankVPBCD12(F) 3 1 FEELS LIKE RAIN BuddyGuy SthrertoneORECD525|P) 4 3 THE BEST OF JOHN LEE HOOKER John Lee Hooker Music Club MCCD 020 (TB) 5 6 MONTAGE KennyG Arisla 210622 (BMG) 6 5 25 HarryConnickJnr Columbia 4728092 (SM) 7 NEW BREATHLESS KennyG Arista07822186462(BMG) 8 4 FEELTHIS Jetf HealeyBand Arista 74321120872 (BMG) 9 NEW BOOGIE CHILLUM John Lee Hooker Double Play GRFO 231) 10 10 THE HEALER John Lee Hooker SFriends SilvertoneORECD508(P) Source: © CIN. Compiled by Gallup 

This Last bubject uescnpcicm 1 5 Melallica Sad But True and Unforgh/en 2 2 Suede Album cover and Animal Nitrate 3 1 DepecheMode Songs Of Faith And Dévotion and I Feel You 4 - Rage Against The Machine Molotov 5 - Jimi Hendrix Glasses 6 10 Red Dwart Twatlt 7 - The Levellers Tiedye design 8 - AC/DC KillingAtYou g - Therapy Short Sharp Shock 10 - Sugar Copper Blue and Beaster ® Music Week. Compiled from data collected from HMV (Bristol and Derby), Our Price (Peterborough and Swansea), Tower (Glasgow) and Virgin (Birmingham). 
INDEPENDENT: SINGLES 1 INDEPENDENT: ALBUMS ThisLastWks 1 1 5 AINT NO LOVE (AINT NO USE) SubSub/Melanie Williams Robs7ROB9/12ROB9(P| 2 2 6 UG0T2KN0W Cappella Inlernal IDS l/IOXl (RTM/P) 3 NEW 1 WALKING IN MY SHOES DepecheMode Mute CD; CDBONG 22 (RTM/P) 4 NEW 1 LOVE CAN TURN YOU AROUND Solo Sloalin'STOAT001/-(RTM/P) 5 3 2 RELIGION Ftont242 RRE -/RRE 016T (RE/APT) 6 NEW 1 SLUMBERLAND SolitaueGee Warp-/WAP 32 (RTM/P) 7 4 2 IRON SKY Mega City Four Big Life MEGA(T) 5 (RE/APT) 8 NEW 1 BARBARELLA Batbarella Harthouse UK -/HARTUKUK4(RTM/P) 9 NEW 1 USE ME Raw Stylus Acid Jazz -/JAZID 69T (RE/APT) 10 NEW 1 RETURN OF NOOKIE Nookie Reinlorccd /RIVET 1239 (SRD) 11 5 2 SIRIUS 23 SpiralTribe Sound System Bîg Life -/BFLT4(RE/APT) 12 NEW 1 CHILDERN OF A DYING BREED Gunshot Vinyl Solution-/STORM 61 (RTM/P) 13 NEW 1 STEALTH SONIC SOUL Stealth Sonic Soul Limbo -/LIMBO11T(RTM/P) 14 8 5 GEPETTO (REMIX) Belly 4AD-/BAD 2018 (RTM/P) 15 10 2 SOMETHING IN MY EVE Cotduroy Acid Jazz-/JAZID 68T (RE/APT) 16 NEW 1 POLITICS AND POVERTY (EPI PowerOIDreams LemonLEM OOS/IO'TOLEMON 008(RE/APD 17 7 4 BEAUTIFULSON Hole City Slang EFA0491645/EFA 0491602 (RTM/P) 18 6 2 PRO DEUX (EP) RobAcid Internai-/LIARX 4 (RTM/P) 19 15 10 ANIMAL NITRATE Suede NudeNUD4S/NUD4T(RTM/P| 20 16 11 IFEELYOU DepecheMode Mute BONG 21/-(RTM/P) Source; © CIN Compiled by ERA from Gallup data from independcnt shops 

ThisLastWks 1 2 5 SUEDE Suede NudeNUDEILP (RTM/P) 2 1 2 JURASSIC SHIFT OzricTentacles Dovetail DOVELP6{P) 
4 NEW 1 FOREVER The Crânes Dedicated DEDLP 009 (RTM/P) 5 4 4 BEASTER Sugar Création CRELP153 (P) 
7 8 8 FRANK BLACK Frank Black 4AD CAD 3004 (RTM/P) 8 7 13 STAR Belly 4AD CAD 3002 (RTM/P) 9 9 32 BOSS DRUM TheShamen One Little lndianTPLP42(P) 10 6 5 PURPLE ELECTRIC VIOUN . . Ed Alleyne-Johnson Equation CD:EQCD 001 (RTM/P) 11 NEW 1 CREEP DIETS FudgeTunnel EaracheMOSH64(RE/APT) 12 5 4 WAKE UP CALL JohnMayall SilvertoncORELP527(P) 13 11 10 SOTOUGH SaintEtienne HeavenlyHVNLP6(P) 14 12 21 LEVELLING THE LAND TheLevellers ChinaWOL1022(P) 15 NEW 1 CALLING FROM A COUNTRY PHONE Robert Forster Beggars Banquet BBQMC133 (RTM/P) 16 10 3 ELECTRO-SOMA B12 Warp WARPLP 9 (RTM/P) 17 NEW 1 COLD WATER FLAT Revolver HutHUTLP8{RTM/P) 18 14 4 FIREPROOF That Petrol Emotion Koogat GAT1LP (RTM/P) 19 15 23 POP! - THE FIRST 20 HITS Erasure Mute MUTEL2(RTM/P) 20 13 33 COPPER BLUE Sugar Création CRELP 129 (P) Source; © CIN Compiled by ERA from Gallup data from independcnt shops 
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TOP 60 PAWCE SBNGLES 
THE OFFICIAI ftiusic week C H A R T   

S g TUle ^D^b®J O2*! - . S t,h8 Label (12*1 | Artist (Distributor) ^ | (Distributor) 

THAT'S THE WAY LOVE GOES janet Jackson Virgin VST 14«l (F) ^ 7570 taSHOWMELOVE 36 78 2^RN0FN00KIE ReinforcedRIVET 1239(SRO, 
II' 76 C 3 s

L^MINGS Parlophone 12R 6343(E) 37 33 7»2KN0W InternaiIDX1,RTM/P, 
2 : RACKET OF PEAGE 27 76 3SReMDrOUWRONGMCAMCST,767(BMG1 38 21 2 piiwltîfus Acid JazzJAZID 69T (RE/APT/P) 
3 r*™ EXPRESS Dina Carroll A&M 5802631 (F) 28 79 2 ANYTH1NG U WANT , Gwen McCrae KTDA KTDA 3T (BMG) nn r??! MUSIC IN SEARCHOFTHE LIGHT 39 Uii Rhythm For Reasons Formation FORM12022 (TRC/BMG) 
4 = FM GOINGALL THE WAY ^ ^ 29 K m AD INFINITUM 14 Rhythm Invention Warp WAP 34 (RTM/P) nn m READY FOR DEAD 40 B»" ReadyForDcad LmboLIMBO 14T(RTM/P) 
5 2 H0USECAI1 (REMIX) ^ (sm) 30® m PERSIAN BLUES ■■ Fortran 5 Mute 12MUTE 157 (RTM/P) „„ „ 3 DO YOU LOVE ME LIKE YOU SAY? 41 TbrenceTrentD'arby Columbia 6590736 ISMI 
6' SWEAT (A LA LA LA LA LONG) Inner Circle WEA 9031776790 (W) 31 35 , DONT STOP Direct 2 Disc Cleveland City CLE 13007 |GA) 42 " • StWAWAN1GÏKS.» 
7' TRIBAL DANCE 2 Unlimited PWLConOnental PWIT262IWI 32 73 , LOVE CANTTURN AROUND 2 Solo Stoadn'STOAT MIT (RTM/P) 43 23 3 PromMZ0^ RRERRE016T(RE/APT) 
8 5 , BELIEVE IN ME Ulah Saints ffrrFXTOgiFl 33 37 5 TESTAMENT ONE-THREE Chubby Chunks Vol 1 Cleveland City CLE 13005 (GRA) -y, „ 5 SWEETFREEDOM 44 Positive Gang PWL Continental PWLT 261 (W) 
9 5 . rMSOINTOYOU ' SWV RCA 743211M971(BMG1 34 25 2 RITUAL OF LIFE (R1TUAL MIXES) SvenVath EyeQ 4509921000IW) nj- 32 2 1A1NTNEWTATH1S _inD,,n 45 Ice-T Rhyme Syndicate/Virgin SYNDR1 (F) 

io m ITHINKOFYOU Bryan Powell TalkinLoudUKX38|Fl 35" 2 BARBARELLA Barbarella Harthouse UK HARTUK 4 (RTM/P) „c ,, s SING HALLELUJAH! 46 OrAlban Logic/Arista 74321136201 (BMG) 
11 ^ : , DE N'RO Positiva 12TlV2(Ei ——- ̂  tmo, vi xcs ra n r=Tk 0 1 ra a 1 26 2 CHILDREN OF A DYING BREED 47 Gunshot Vinyl Solution STORM 61 (RTM/P) 
12 ES 1 PROMISES 1 Paris Red Columbia 6592346ISMI ÏUr lu ALdUIVSô /.n EU TURN ME OUT 48 Eddie 'Flashin' Fowlkes Logic (USA) 3000161 (Import) 
13 ca 1 IGOTAMAN 1 Positive K 416+6'way 12BRW 280 (F)    nn ISSI HYPNOS1S 49 »"*■ Whizz ZestMUTTSNUTl (RTM/P) 
14 10 , U RTHE BESTTH1NG Diream MagnetMAG1011T|W) 

Title LabeOLP/cassette g Artist (Distributor) | cn 3, , LONG TRAIN RUNNIN' (REMIXES) 50 Doobie Brothers WamerBrosW0172CD(W) 
15 17 6 A1NTN0 LOVE (AINT NO USE) Sub Sub/Melanie Williams Robs12ROB9(P| B S TESTAMENT 93 Ten OVEO 436/OVEDC 438 (FJ c- 22 .WEGOT THE LOVE 51 LindyLayton PWL International PWLT 250 (W) 
16 ES 1 HOUSEOFTHERISINGSUN 1 Rage Pulse-812L0SE43IP) 9 CSI THEREBIRTH OFCOOLIII ' t. tï«li varions 4th+B'Way BRLPD 590/BRCA 590 (F) co IS1 GIRL'S UFE 52 liil Girlfnend Arista 74321138451 (BMG) 
17 30 3 NANANA 3 Jagga OnTheUpUPTXOOl IDEL) 313 ™ DOWN WITH THE K1NG ■■ Run-DMC Profile FILER 440/RILECT 440 (RE/APT1 CO Eâa HIT &RUN/LOVE SENSATION 53 Loleatta Holloway Salsoul 12SALSA1 (TRC/BMG) 
18 " 3 H ELIS PARTY 3 Rlam Six Bv 6 SI7CT 001 (RIO/Fi 4 C TU UNIVERSE ■■ Vanous Universe VERSELP1P/VERSEMC 1 (SRD) rn 36 2 MAKES ME FEEL 54 Levellll Junior Boys OwnJBO 13IGA/M0I 
1Q ^^3 Ma^Cobra/Richie Sleohens Co,Umto SSSBSa (SM, TË n WHICHDUBIUBE ■■ Funk Oubious Epie (USA) 7464532121/-(Import) gg 42 5 WIND ITUPIREWOUND^ ^ mwm 

20 2 SLUMBERLAND Solitaire Gee WarpWAP32(RTM/P) fi rnn abduction 0 Mléi Eat Stade Ultimate BARK LP1/BARK MCI (RTM/P1 f-C lia ANYTHING V.2.1 00 LJa A Guy CalledGerald Juice BoxJB0X9!DEL) 
21 " . FREAK ME Silk Elektra EKR 165T (W) _7E *1 MOVIN' ON 3 il Kreuz Rumour RULP 302/RUMC 302 (P) r-j mm THE VIBE (THATS FLOWING) 5/ MountRushmore OreAGI(W) 
22 ES3 1 HOTHOTHOT 1 Pat&Mick P&M/PWL International PARld 1 W) Q PEl TRESOR II O LdÉi Various Nova Mute NOMU 14/-(RTM/P) rn « 9 DONT WALK AWAY 50 Jade GiantW0160T(W) 

1^" 2 BABYBEM1NE Black Street féal Teddy Riley MCA IUSA) MCA 1254634 (Imp ) 9 > 2 COWBOY COMPILATION Varions Cowboy RODEOLP 1/R0DE0MC 1 (BMG) rn 4, 4 VOID 59 Exoterix Positiva 12TIV1 (E) 
"24 13 . POWER OFA.MERICAN N.ATIVES 10T 

4 CLASSIC RARE GROOVE VOL 1 Various MastercutsCUTSLPII/CUTSMCIHBMG) en ESI GOT TO KNOW YOUR NAME DU 1—■■ Malaika ASiM (USA) 5802551 (Import) Dance2Trance Logic/Ansta 74321139581 (BMG) 
fi 

The Music Week Dance Chart is updated every Friday by Pete Tong on IFM's Essential Sélection between 7-.7.30pni. © CIN. Compiled by ERA from Gallup data collected fiom dance outlets. 

NATIONWIDE TRANSMISSION.....NATIONWIDE TRANSMISSION.....NATIONWIDE 
tAV) PSI DIMENSION 

JÊM 'BRAINBOMB' 
^■1 ^ 12" & CD ^ ^ 'ONE TO MAKE YOU FROTH AT THE MOUTH' Glrls On Top/MIxmag Update 

M AVAILABLE MAY lOth 
mjf » OCEANIC 

^ 'CELEBRATION' 
1 /-vV5 12", CD, MC & 7" y VJ • COMING NEXT! 

ORDER FROM: TOTAL/BMG 
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WHOLESALE AND DISTRIBUTION 

THE INDE SECTOR 

SPEAKS VOLUMES 
Market share figures for the first quarter of 1993 painted a picture of health for 
independent distributors in général and Pinnacle in particular. Pete Lawrence brought 
together key distributors to investigate the current state of independence in the UK 
John Best: There has been a profound shift in the rôle of the distributor over the last four or five years. It used to be that ail we did was target retailers. But now we play a crucial rôle in our labels' média and marketing gameplans .When the idea is to raake the maximum impact with a release, you have to dovetail your pre-sell campaigns into gig schedules, press reviews and radio play." Henry Semmence: "Market share may be up but you have to remember that when sales are as soft and the charts are as volatile as they are nowadays, a couple of good releases can make ail the différence. Pinnacle has done well, but l'm not sure how 'indie' it is these days. It's much more of a machine like BMG, Polygram, Sony and ail the rest. "Now that it's so successful it must inevitably have lost some of the things that independent distribution is really ail about. Which is a gut feeling for the music and a flexibility which allows them 
things round with a speed which would make the majors blow a fuse." Graham Haysom: "1 would agree with that as a broad définition of what it means to be an independent distributor. Both as companies and individuels, we have to be 
majors and capable of picking up on nuances in the business more readily. Retailing patterns are constantly developing and evolving. We have to be able to detect the changes more quickly and take advantage of them. Otherwise we're dead." JB: "Especially as sales and distribution is probably the key element in breaking new ;s nowadays. 

THE INDIE THINK TANK (from left to rightl GRAHAM HAYSOM became MD of classical distributor Sekc^after four years heading the Harmonia Mundi label. He has also worked for Book Club Associates, PolyGram Germany, RCA, and run bis own record shop. HENRY SEMMENCE cornes from a retailing background and worked al Phonogram and Bullet Promotions belore setting up the Total Record Company in 1989. as a 'bolt-on sales, marketing and distribution opération for labels like Tug ( Right Said Fred), Cowboy I Secret Life) and Permanent | The Fall). JOHN BEST heads RTM, a sales and marketing company which grew from the ruins of Rough Trade two years ago and is now distributed by Pinnacle. The company recently celebrat- ed national chart number ones with albums by Suede and Depeche Mode. GARETH RYAN has been in independent distribu- tion for the nearly 10 years working at Rough Trade and Making Waves. He is currenlly distribution manager at SRD. 
has with the retailer." Gareth Ryan: "The relationship between distributor and label is absolutely vital too. The political issue which was ail important in the Rough Trade days has largely disappeared. If there is a political stance taken by distributors now, then it's an anti-corporate one. We trust that the relationships built up with our labels is not governed purely by contract. And that's the way distributors like RTM, APT / Revolver and SRD expect to make pr Few of the labels we work with look towards major label have got the money to spend funded things to subsidise on marketing, there's next to no radio left for brand new bands and certainly no TV. So almost ail that's left is the relationship the sales force 
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other projects. The r différence from the original Rough Trade in the Eighties is that nowadays you want people to do some work as well 

as take ethics on board." HS : "The retail trade certainly has far more respect for independent product and the way independent distribution is organised now than it did five years ago " GR : "SRD have certainly had a good ride. We sorted out our discount deals with ail the multiples early on and since then our volume has increased fourfold, Returns are now the crucial issue. Currently Our Price are stocking a lot of dance CD singles, but we're warning labels that we may get 60% of them back." HS: "That is a worry. At Total 
lines in our contracts specifically to cover returns. But if you're talking about CD singles then you can't avoid the formats issue either. I 

think the induslry has done a Gerald Ratner on itself by saying that vinyl's crap when 90% of the public have still got record players. Vinyl hasn't died, it's been killed. It's a cunning ploy by the majors to reduce overheads in their pressing plants. l'm sure theyTl be talking about two formats soon. People will still release 12-inch dance records, but they won't count towards the chart." GR: "It must be said that dance, indie and grunge have ail helped to keep vinyl buoyant." JB: "And despite the recession we've noticed a number of new retailers setting up in defunct shops on trestle tables and stuflf for whom vinyl represents less of a risk." GR: "The trouble is that a lot 

of them seem to close just as quickly. And getting your money out of them is difficult too. But specialist dance or indie rock shops are meccas for youth culture and you've just got to be there. As for the grunge thing, it's starting to wane and one factor in that is that we're getting carried away on what turn out to be sub-standard releases. When a band gets into the Sunday suppléments, we rush off and do expensive co-op ad campaigns and so on, only to find that the record's a dud and doesn't sell." GH: "But it's imperative that you go for volume. The music industry as a whole needs it. It needs thejoltyou get when such and such a new band is hailed as the next Beatles or the new Elvis or whoever. Classical music certainly beneflted when the popular press adopted artists like Pavarotti and Nigel Kennedy. If you don't keep developing those stars then you lose the média attention - and Nintendo and Sega get it instead." HS: "It doesn't help that there's less impulse buying than there was. I put it down to shop layouts where the racks are arranged into long passages leading to the counter. I can't see how they encourage browsing. And when I worked in an independent shop, we had window displays of the latest band rather than the new Bowie album, That's how you develop awareness of new artists and start to build them." GH: "The collectablity aspect is disappearing too. Records are no longer such a central part of people's lives. And I don't think the pop market has benefited from becoming so fragmented stylistically. Mind you, the classical music market is not without its problems. Classic FM has been important to us. But I suspect that most of its listeners are mainly over 35 and have to get back into the habit of buying music . They also feel intimidated by > 
25 



SUEDE SuedelBullerl 1^ SONGS OF FASTH AND 
lNEWl DEVOTION» MuleCDSTUMM106IRTM/PI Depeche Mode IDepeche Mode/Floodl CSTUMM106/STUMM106 
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INDEPENDENT: SINGLES INDEPENDENT: ALBUMS 

| Î S 1 itei 

ilrau GOT 2 ■ 1   Cappella KNOW Internai IDX1(RTM/P) 

3 B H v» ■■■'■ Polygon Window Wa rp WAP 33 (RTM/P) 
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These labels now available exclusively through RTM: 

Superchunk Hole Seam Celi 

Polygon Window Black Dog Pulp B12 

Order desk No: 0689 873 144. RTM Sales and Marketing, 98 St Paneras Way, Camden town, London, NW1 9NF. Tel; 071 284 1155 



WHOLESALE AND DISTRIBUTION 

MASON; WHY BIG IS BEAUTIFUL 
Steve Manon, < Pinnacle, was unable to attend MW'a indépendants forum. Here he gives his views to Pete Lawrence. 

'in the last market share figures, the suggestion is that Pinnacle has become a mnjor distributor. Ifpeople want to believe that then it's fine by me. Except that what I think we've really done is help the growth of the independent sector as a whole and given them the means to reap the full benefit of their music. Basicaliy, we're good at what we do and that's why we're big. Some say that we're no longer part of the independent sector but if you speak to our labels, you'U know that's not true. They feel comfortable with us in a way that they don't with a Sony or an EMI. Those are companies who want everything. They want to license and own the records, whereas I see our job essentially as being a sales and distribution company - a kind of annex on to the 

But those market share figures are misleading. So we've increased our share and obviously as a resuit of that we've increased our turnover. But although we're handling more releases, we're actually selling less of each. That being said, I don't think we've suffered unduly because the pop scene has become so fragmented. We've always tried to be ali things to ail men as a distributor. One of the reasons why companies like Hough Trade and other Cartel members went down was because they chose to spécialisé too much on one certain kind of music. But from the beginning we geared the company up to be able to deal with ail types of things. And the new van service has helped us to be more aware of what's happening on the street level with the dance stuff. We are going through quite a lot of reorganisation at the moment. We've put merchandisers on the road and we're working on the idea of a separate sales team to cover reissue labels. That 

Mason: reorganisation 
should enable our reps to spend more time on breaking new acts. We are often accused of selling too much, and this is a way of resolving that problem. Obviously we've made great in-roads into the multiples and chains that 

used not to take independent distribution too seriously. But at the same time I think the multiples' buying and marketing policies have grown a lot blander and unadventurous over the last three or four years. But ironically that has left a lot more room for the specialist retailer. Take the West End for instance. There you've got the biggest prolifération of Megastores, HMVs and Our Prices anywhere. Yet within a couple of square miles of Oxford Street you'U find eight or ten specialist dance shops. They ail happily co-exist because they each serve différent but identifiable demands. l'm reasonably optimistic about the future. I think the industry as we know it is safe for another five years. But change is happening at such a pace it's very difficult to see beyond the end of the decade. Whatever happens as a resuit of the Select Committee hearings, I think the industry created an insane précédent very early on, when it showed 

itself prepared to give away its top selling product and discount so heavily. If you want to discount something, discount your back catalogue to encourage that. If you're a book publisher, you put out a new release in hardback and you reap the maximum possible from it. It's only later that you reduce it to the équivalent of a mid-price on paperback. You don't knock lots of money off the price on day one. I think it's inévitable that labels, distributors and retailers wiU work even more closely in the future. Sharing common formats in information interchange technology is just the start. I think it's great that I can send ail the Our Price and WH Smith stores invoices on one floppy dise instead of reams of paper. But on the musical front, aU these new digital developments in fibre optics and whatever may weU mean we'll have to fight to protect rights. Or at least be able to put off the day when you can dial up music at home long enough to secure our rôle in any new System." 

Ing it his way Haysom: the indie alternative 
^ many specialist classical shops which ail adopt an attitude which is too pompons byhalf. Multiples like WH Smith have scored most from the new interest in the classics because they're comfortable, family shops." JB: Tm cautiously optimistic. Nothing's recession proof, but we do have a market. If it shrinks further, it might be that the independents' market share goes up, but Tm reasonably confident that we can go on selling records." HS: "The independent sector's still a very différent beast to the majors. We've taken on the best parts of their Systems and the rest is our own way of doing things." GH: "In terms of technology, the development of digital Sound carriers into the home is going to have a profound effect on everybody. But I 
MUSIC WEEK 15 MAY 1993 

believe people will always want to own something. Distribution will inevitably become more computerised. There may even be direct interfacing with dealers. And on a pro rata basis indies will have to make as much investment in new technology as the majors. But ultimately it cornes down to personalities. "If you're working within a major structure, you can put a lot of yourself into it but be constrained by politics and policies and God knows what. But indies can reach those parts the majors can't and react to them. We'll be quicker coming out of the recession too. The majors will still have the brakes on. "We can say 'Let's take a flyer here' and go for it where they'U have some accountant saying'Notyet _ sunshine'." 

LASGO EXPORTS 
Britain's Premier Music Exporter 

•f The widest sélection of new release product from ail UK major and independent labels 
-f Quality range of overstocks and deletions 
•f Exceptional dance service 
-f Ail British videos available 
•f Books, magazines, T-shirts and merchandise 
...supplied by a team to meet your every requirement 

urafmv. tb-t-iT-nmoxaw. i singles, videos y mas. Un cquipo c 

Unit 2, Chapmans Park Industrial Estate, 378-388 High Road, W TELEPHONE: +44 81 459 8800   
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WHOLESALE AND DISTRjr 

Indies hitch 
The benefits of selling records from the 1 

Howell identifies the need to plug the gap between one-mi and national telesales- 
Van sales are moving into the industry fast lane as record companies realise the benefits based opérations, of putting product on the road. "It doesn't reaUy More shops are getting a weekly visit, the choice of specialist vans is growing by the month and larger indépendant distributors are either expanding or starting new fleets. As a resuit the rat at which records are being sold off the back of a van is moving into top gear. Of course this direct sales 

tobe viable any more to promote records simply with club promotion," he says. This is a more direct way of getting an accurate response; if you can sell it to the shops and they can sell it on, then you know 

salm. is old as vinyl itself, but the power of to reach parts other xirs can't reach has  enhanced by the dance boom. For specialist indies and majors alike it's more vital than ever to hit influential dance shops hard and to let the product sell itself where it matters most; at the shop counter. Pinnacle's response h; 

But dance labels are not the only ones to find that van distribution pays dividends. Caroline Exports, now celebrating its 21st year in the business, responded to rising demand for its indie label, overstocks and deletions catalogues by putting a van on the road in the north of England in March 1992. "The last time Caroline was on the road was 18 years ago when Jonathan Gilbride -now our MD - used to take a truck of stock out to Scandinavia 
to form its own van service, Sub Level Distribution. Promotions manager Dave 

Sparks. "This time we took a calculated risk and it paid off. Now we've got three more 

M U S I C 
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DANCE ST 
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69 FLEMPTON ROAD 

LONDON E10 7NL 
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bution 

i a ride on booming van trade 
le back of a Transit are becoming clear to independents big and small, says Martin Pearson 

i 

Pick-up truck: 

Distributors agree that there is a world of différence between a salesman cold calling potential clients and a working relationship built up 
sales give a personal touch to the sales pitch which just isn't possible down a phone line. "The demand was there so we had to get out on the road. We offer a service which the shops really appreciate, " says Dionne Maynes, UK manager of Mo's Music Machine, the east London-based firm which started out as a telesales-only opération but now has six 

There are limits to the vans' capabilities. Venturing outside the major cities, where shops are more spread out, can be time-consuming with hours spent motorway driving, parking and picking up new product, so many distributors have thus far been unwilling 
themselves. Jerry Hempstead understands their reluctance. "There may be 700 stores which aren'tbeingco vered but they don't warrant the time it takes for a van salesman to sell to them," he says. Nevertheless the past few 

they'll get between £1.80 and £2.00 per copy. And they will be paid within 30 days as opposed to 90 days." The ultimate in instant reaction and prompt payment cornes from self distribution and Carmedy also uses his one-man opération to distribute his own label, Rugged Vinyl. But few take it to the lengths of Production House - the London outfit responsible for dance hits like Baby D's Let Me Be Your Fantasy and Acen's Trip to the Moon. It sells ail its product in the South-east exclusively 
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WHOLESALE AND DISTRIBUTION 

iattlmg to shift attitudes 
Today's independent distributor now routinely offers a whole range of back up services, 
but are they mere window dressing or essential ingrédients? Paul Gorman reports 
Inc th th 
[ndependent distribution in the 1990s bas become moi- than just the business of moving records around the country. Distributors now offer packages which include marketing, accounting and international deal-making 

Keith Cullen, scored early s Frank & Walters and A House, both of whom have subsequently signed to majo record companies. "Distributors should stick shifting boxes to shops, and leave' 1 to the ar to pay at 

spécial responsibility for Setanta, Hut, Trojan and Goldmine, believes street level nous is still a key factor, "It is important retailers believe our reps not only know the market but have a feel for the music too," he says. Revolver also offers a variety of spécial dance services ranging from a _ , carefully targeted white-label Best: gwe banas mail-out to a sélection of distributed label hit the top of tailor-made pre-release marketing campaigns aimed at either specialist or mainstream retailers. The company also employs a developing long-t dedicated dance telesales edge rock ' person to concentrate on the "™ specialist shops. 

o 

détail. Bands such as The Frank & Walters are very Imaginative. They come up with better marketing ideas than me, the label or the distributor." But this view is countered by Nude head Saul Galpern, whose RTM/Pinnacle- 

Setanta is for The the charts in April with Suede's eponymous début album and bas so far sold more than 100,000 copies in the UK. 'The back-up we've had from RTM has been invaluablehe says. Bristol-based Revolver, which handles about 200 labels, has responded to new client demands by widening the scope of its services. It nov boasts five label managers (including dance specialist Paul Glancey), eight reps, six telesales staff and an exports manager. But label Derek Turnbull, who has 

develop' 
RTM grew out of the ashes of premier Eighties indie distributor Rough Trade and still firmly committed to cutting 

"There ai 
Dedicated to dance 

Other distributors with specialist dance staff include SRD and RTM whose six- strong label management team includes two staff who cater purely for dance labels. But although it handles a fair share of dance product, 

managing director John Best. Wiiija's rise to indie pre-eminence has been slow but sure. The label, run from the Rough Trade shop in London's Notting Hill, currently boasts a rester including Huggy Bear and Cornershop, and has featured indie luminaries Therapy! and Silverfish in the past. When Wiiija manager Gary Walker moved the label from SRD to APT last year, APT paid half the cost of a trade announcement about the distribution switch and more recently funded a run of 5,000 Jacob's Mouse/Cornershop promo singles strapped to the e of (anzineAblaze. Walker also points to a plan 
lot of dance achieve sales of April iss 3,000 in a very short time and Walke then just as rapidly disappear. to combine key tracks from the 

maybe a sériés of releases to reach those kind of figures. "So you have to allow the individual band the time and space to develop its own profile in the média and then the marketplace," says RTM 

promotional cassette aimed at increasing their combined chart action. "The best way is to pool resources and work with the distributor to ensure elements such as sales ^ 
liVIillVlllLI^Li VLLU Vl'/AWIULL Vil LLLlLLliLl^ 

news from the front line 

> CHR0NGEN 
N0WHERE T0 RUN pipcdms 

' ANGELIC UPSTARTS 
BOOTLEGS & RARITIES pipcdo49 

' PURPLE HEARTS 
P0P-ISH FRENZY pipcdo43 

' ANGELIC UPSTARTS 
LAST TANGO IN M0SC0W pipcoo47 

• THEADICTS 
SOUND 0F MUSIC P/pco (Mo 

» THEADICTS 
SMART ALEX pipcdo41 

• MAN FRIDAY 13TH - 
LIVE AT TFIE MARQUEE pipcdoss 

30 MUSIC WEEK 15 MAY 1993 



■ 

O. ^T^c-c-KTTirW-r DTS-rRIBXJXIOU cOK-eAUY fOR UFCfiRaROUND aUd MAINSXREAM: REXAIL suc.c.i:ss ■rnt ALI. IN ON£ 00MPL£X£LX JcoOWS SP£CIALISX MARK£ïlKa SXRAX£aI£S - CO Oî A^S - "SOBrE^AN- STPrCIALIST SALÉS S£^eS . IAX£ tHaifr LAST OéSÎATCVJ - AU WRCUS fOR UrtT OAÏ DEUVERV . ?OST£R AMD a«R R£UAS£S . FR££ PROHO MAIL OUTS £ MAUUfACTURUlG AW,C£ - PUMWIMg SERVICE - ^ 9OOS£ RECOROlUa 
ers 



WHOLESALE AND DISTRIBUTION 
►targets are realistic." says Walker. The level agreed for Cornershop's Lock Stock & Barrel, scheduled for early May release, was 3,000 units. 
mid-April a fier Our Price ordered 1,000 on two formats, Walker likes to use sales meetings to keep reps in touch with developments, and intends to shake them up in the near future with some Riot Grrrl action: "As Huggy Bear are so controversial, the sales force is constantly asking questions about them, and I see no reason why we shouldn't get the band in to put their point across." 

Co-operation 
Given the current climate of doser co-operation between independent labels and their distributors, it is entirely possible that bands will set the agenda at sales meetings. There will always be labels who feel the larger distributors lack grassroots expertise. It has led over time to the emergence of self- distributed labels such as Production House and the German-owned ZYX. Following its Top 40 success last November with LA Style's Liberation, général manager Alex Gold now claims ZYX is the biggest self-distributed independent label in the UK, 

Suede: 'invaluable back up' 
with a depth of catalogue which includes a budget classical label as well as jazz imprint ESP. Having proved themselves with their own releases, ZYX now press and distribute a sériés of other dance labels such as Boy, Aardvark and Generator. Production House - winner of this year's Music Week award for top dance single with Acen's Close Your Eyes - is another label with in-house distribution skills, and claims to have increased sales by 200% in the 18 months since it decided to operate its own strike force and van service. Production House boss Raj Malkani admits to being very cynical about distributors. "Until now the big distributors have been inappropriate for the dance raarket and haven't really worked it effectively," he says. "But things are changing so I expect it won't be too long 

before we'll hook up with somebody who can offer the right kind of structure." This was the thinking behind the formation of The Total Record Company, the south-London distributor whose "bolt-on" relationship with BMG allows small labels access to a full-sized strike force, plugging, téléphoné sales and accounting facilities. "The idea is we'll be ready to step in and help labels move a record up to the next level the moment it looks like it's going to cross over," says director Henry Semmence, pointing to TotaTs track record of chart success with acts such as Rozalla and Right Said Fred. Total's BMG links has made it inéligible for the Independent Chart. But this has not deterred recent signatories like The Fall and new Manchester band The Joy. "They're more interested in what we can do for them in terms of sales rather than worrying about their indie credibility," says Semmence. Total restricts itself to handling no more than three or four singles a week. "This allows us to give each release the attention it deserves," says Semmence. 
Sellingto theworld 

Exports play an increasingly important part in day-to-day distribution too. 

& Acen: Production House wi 
Revolver estimâtes half ofits business stems from international deals/exports. "We have really strong links with UK exporters and solid relationships in many territories," says Turnbull. "If a band has a strong fan base but no deal in a particular country, we can put them in touch with the right people." Long established Lasgo Exports, part of the Chrysalis group, is a wholesaler with the whole world as its market, according to sales manager Charlie Paulinski. Lasgo set a lower limit for purchases at 50 units and takes a keen interest in the dance market, Lasgo's handling of Acid Jazz exports last year is reckoned to have helped stir continental interest in Jamiroquai. "Exports provide labels with cash-flow without damaging sales in the UK," says Paulinski. "This is   

particularly important for indie rock acts which need to be nurtured. "We've had a few instances where exports have been re-imported into the UK as a resuit of a sudden upsurge of interest in the record here!" But while the trend among the market leaders has been to chase chart positions, there are still those distributors who see themselves fundamentally as suppliers of minority interest music to small but identifiable customer bases. 
Rootsy approach 

Vétéran wholesale and distribution company Taylor's floats its roster of specialist non-pop labels like ballroom dancing devotees Tema or obscure artist classical imprint Capriccio on a healthy turnover of mid-price MOR and jazz reissue product. " It's rare to sell more than 200 copies of those kind of releases," says product manager Neil Kellas. "But it's full-price product and there is a steady demand, so it's not to be sniffed at. "It's also essential for the health of the industry that product on small labels should be readily available, whatever kind of music it is." Independent distribution may be growing towards the stars. But its roots are still showing, H 

JETSTAR 

DISTRIBUTORS 

SPECIAL1STS IN BLACK MUSIC 

ONE OF THE MOST EFFECTIVE 

INDEPENDENT DISTRIBUTORS 

CARRYING OVER 000 

DIFFERENT TITLES 

0819615818 

A-C.D. Music Distribution 
available through 

KaS)!] 
INTERNATIONAL 

ALBA CREAG IONA GOLD 
CAJU MIN1DOKA 
COTTAGE MUSIC MAKER 
DARGASON DAVID KNOPFLER 
CHRIS NORMAN LEARNING 
ETUDE DIFFICULTES 
FO FUM PARSIFAL 
GNP CRESCENDO PCM 
HIGHER OCTAVE PLAY 
MANK1ND ROUND TOWER 
ENV1RONMENTAL EXSON 

SOUNDS SOVEREIGN 
ICEBREAKER SPORT TAPES 
L1SMOR TAURUS MOON 
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For further détails and full catalogue contact 
KOCH INTERNATIONAL 23 Warple Way, Acton, London W3 0RX 

Téléphoné: 081 749 5949 Fax: 081 749 7124 
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CLASSIFIED 

Box Nwnbers: £10.00^xtra centimètre Mark Lenthall or Karen Painter 
^UftliS^/lTdTCrtiseCmem?nmtv'4atnla fo!lowi"8 Salurday. Be^Tn^Sll^ov^relgïw^y^Ton'brrdge, Kent TN9 1RW iLP,, until Thursday Tel: 0732 364422 Ext: 2422 / 2356 12 Noon for pubhcation Monday (space permitting). Fax. 0732 368210/361534 Telex: 95132 AU rates subject to standard VAT A1I Box Numbei. Replies to Address above 

APPOINTMENTS 
Hi^âWlX UMWl© 

music deletions & overstocks 
Hermanex, Europes leading purchaser of overstocks and deletions, require a SALES REPRESENTATIVE to cover The Midlands, Northern England and Scotland. The successful applicant will be aged 23-35 with a clean ourrent driving licence. A good Knowledge of the music industry and broad musical tastes. The ability to sell usmg a lap top computer and to develop a professional working relationship with customers is of the utmost importance. Self motivatmg, enthusiastic with a confident personality are other key requirements. In return, we offer a compétitive salary, company car and the opportunity to work in a challenging environment. Applications in writing only and including a full C.V. to:- Mr. D. Harmer Managing Director, Hermanex Limited, Connaught House, 112-120 High Road, Loughton, Essex IG10 4HJ Closing date Monday 17 May 1993 

âiiisiifStn 
The UK's largesl and liveliest Independcnt Record Retailer 

REQUIRES 
EXPERIENCED RETAIL MANAGERS 
With an exciting expansion programme for the nineties Andys Records are looking for confident 

and ambition linked with a strong grasp of commercial realities. 
In return for your expertise wc offer unlimiled scope, a compétitive salary and package 

Please apply in wriling with full CV to; Personnel Officcr, Depl. M ANDYS RECORDS LIMITED 7 St Andrew's Street North, Bury St Edmunds, Suffolk IP33 1TZ 

mm OF SWITZERLÂND 
Trance & Techno label is looking 
to recruit staff to conduct its 
opérations in the UK: 

1 label coordinator 1 press and promotion executive 1 graphie designer on Macintosh 2 sales reps with own car/van 2 production teams familiar with studio opérations 
Knowledge and experience in the dance music industry a must. If you are young, dynamic and intelligent we would like to hear from you. Please send CV with previous experience and salary expectations to: THE MANAGING DIRECTOR HOS RECORDS LTD 12 ARKWRIGHT HOUSE, STREATHAM PLACE, LONDON SW2 4QE 

Il EETMI STAFF REQ1I1RED 
NEW RECORD STORE 0PENING VERY S00N IN N0RTH L0ND0N. 
VERY EXPERIENCED MANAGER AND DEPUTY MANAGER REQUIRED T0 HANDLE ALL ASPECTS 0F RUNNING THE STORE, INCLUDING STAFF MOTIVATION, 
APPLY IN WRITING ONLY T0 BOX NUMBER MWK 128 GIVING FULL C.V. AND M0ST RECENT 11 SALARY. 

ACCOUNTANT1BOOKKEEPER Part or fully qualified, reporting to MD of Label/Publishing company. Computerised accounts to TB, and responsibility for royalty and management accounts. AGE; early/mid 20's. MUST be computer literate & enthusiastic Please send CV and salary requirement to: ICE RECORDS LTD 24-7 The Coda Centre, 189 Munster Road, London SW6 6AW Tel; (0711 610 2528 Fax: (071) 610 3221 

PRESS OFFICER A well-known, Indépendant record label, we are looking for an ambitious press officer to join our expanding press and promotions department. A good Knowledge of the contemporary music scene Is essential. Please send CV to Box No. MWK 130 

IJiuàcweek 
THISKIKC OF BiC You are reading this now — In our next issue your idéal candidate will be doing the same. 

Our 50,000 leadership may include that vital person you need. Call Mark or Karen for rates, deadlines, etc. 
Tel: 0232 364422 Ext. 2422/2356 

Large capacity Gig Venue outside i West London requires 
EXPERIENCED 

bookkeeper/accounts person 

Excellent Rémunération I Please send CV to Box No. MWK 129 

WITH SUBSTANTIAL WORK EXPERIENCE FOR SMALL PUB. CO DUTIES INCLUDE COMPUTERISED ACCOUNTS TO FINAL STAGE AND ROYALTY ACCOUNTS. N/S DRIVER FAX/MAIL C.V. TO MR NIXON MINDER MUSjC LTD 22 BRISTOL GARDENS, LONDON W9 2JQ FAX; (071) 289 2648 

1 COURSES 1 BUSINESS T0 BUSINESS 
Places now available on our exclusive 

PL "MUSIC INDUSTRY" Evening Programme 
Ail lectures given U by top 

GLOSAI industry professionals 
, „ , : „ For more détails call: 

071-583 0236 
The Global Entertainment Group Providing professional training and support to the music industry 

UNIQUE 
STUDIO PEEMISES 

ir Production Rooms / Offices suitable for 
TV, Video or Record companies 
★ Studio Control room and recording room air conditioned, wired, soundproofed 

★ Situated in mews N.W. London 
Gerry Collins (081) 788 8811 

N0 REAS0NABLE OFFER REFUSER 12 months old. 4 CD Browsers. 3 cassette + one 12 inch Browser. Counter also available. Giveaway prices on CDs, Tapes and Vinyls. First corne, first served. Contact; 081-952 2325 or 081-952 4246 
BHÂHÛRA isgetting BIGGER & BIGGER Is your finger on the puise? For ail Bhangra enquiries — artists, production, promotion, distribution and outrent catalogue: NACHURAL RECORDS Leaders in new wave bhangra Tel; 021 434 3554 Fax; 021 429 1122 
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BUSINESS TO BUSINESS 

i NOT ANOTHER 
BROKEN RECORD! 

NMS Ï993 £ up $ Down EVEN BETTER VALUE FOR MONEY FLIGHTS FROM £369 HOTELS FROM $75 PLUS TAX CONTACT GUY NOW TEL: 071-255 2636 L: 071-255 2633 

SWAN 

REVOLVER 

i M1NS FROM MANCHESTER 

"o / 

BLACKWING 
THE RECORDING STUDIO Customers include: Erasure, Alison Moyet, MARRS, Lévitation, Ride, Jésus Jones, Pale Saints, Love & Rockets, Pixies, This Mortal Coil, Mekons, The Shamen, House of Love, Inspiral Carpets, Daisy Chainsaw, Swallow. Mixing suite with optifile Dolby SR in ail rooms Tel: 071-261 0118 

4iRBORNE 

RADIOTEK 
BROÂDCAST 

STUDIO 
i For Live Broadcasts • Interviews - Demotapes • Professional American Equipment » Stiort or Long Terni Bookings • Land Lines Available • Huge CD Music Library for Top 40 or Gold Music Formats • Traming Supplied if 

Colin Uoyd 071-284 1130 Fax: 071-284 4343 Mobile: 0850 208287 

MUSIC STOREFITTINGS 

WANTEDj and a Reward 
Tel: 071 609 9450 Fox: 071 700 1376 3 Studio Complex Soundaaft 3200 Optifile 3D Aulomation Otari MTR 100 Dolby SR 

NOTICE BOARD 

DO YOU SiiKTHE BIST! Dedicated, vibrated with 8 years experience in Music & Entertainment industry. (Marketing, A+R, Label Management, DJ, Promotions / Plugger Manager, Entertainments Manager) — Seeking management position in the Music Industry. 
Please call Mario on 081-845 9150 

Alternative Rock Band 
with Major Publishing 

seek management. 
"Bigger than Led Zep!" 

Call Steve 
OT1-22eS34B_ 

THE DEFINITIVE MAGAZINE FOR CHARTWATCHERS 

''"Miw '5 

HIT 

MUSIC HVTS 
TU^e 

* The top 100 Singles and Albums charts * Genre, format and overseas charts 
* Detailed chart analyses * Less than £2 per issue! 

-OUI EVERY WEEK-- For further information contact Phil Matcham on 071 620 3636 ERA, Spotlight Publications, 8th Floor, Ludgate House, 245 Blackfriars Rd, London SE1 SUR 
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DOOLEYS DIARY 
Remember where you heard it: 
Shock late news from PUS, where 
head of international relations 
David Safir was asked to give up his 
position on Friday just a year after 
arriving. It certainly means another 
challenge for new chief executive 
Ted McLean, who arrives today (MondayX-Don't expect to see lots of 
interviews with Chesney Hawkes 
as he launches his new single, out on 
May 17 and already breakfast show 
single of the week. After the 
slagging poor Chesney got last time 
out, Chrysalis head of press Berni Kilmartin is mounting a unique PR 
campaign: no PR...Best wishes to 
renowned session keyboard player 
Nicky Hopkins, currently in 
intensive care in LA after a serious 
opération...No wonder Sony's 
Jeremy Pearce, sounded croaky 
on Thursday - the man tipped to do a 
deal with just about every indie label 
in Britain had been up until 6am 
enjoying a bar-room sing-song 
with Suede in Vienna. But he soon 

* 

Ifs not every dey that Dooley gels to grips with royalty. So HRH Princess Anne'strip down to Wootton Bassettlo open Dolby Labora- tories' new European HQ was something of a red letter day. Here the Princess Royal cross examines Dolby international marketing dir- eclor Elmar Stetter on the intricacies of signal processing technol- ogy, watched by Ray Dolby, the American physicist who first set up Dolby Laboratories in London in 1365. 
turned silver-tongued when the 
conversation turned to One Little 
Indian. "They are the most 
important indépendant label in the UK and I would love to work with 
them," he gushed...This week's 
"there's life in the old dog yet" award 
goes to the 67-year-old Tony 
Bennett, who turned in a stunning 
performance at London's Jazz Cafe as Harvey Goldsmith announced 
the OAP crooner's summer 

When brothers Andy and PetE in Music Week to produce jingles for Japanese radio station J- Wavc, little did they realise what they were letting themselves in for. The ad inuited them to Tet their imagination run riof - it didn't mention anything about letting the lape spooler in their studio do the same. No doubt the £500 prize money will help compensate them, allhough hauing worked on Sub Sub's Ain't No Love (Ain't No Use), they can't be too slrapped for readies. 
tour...Despite his own name being 
one of the front-runners for the job, 
having read the Select Committee 
transcript Warner boss 'Dr' Rob 
Dickins, the A&R surgeon, says, "I 
think the guy who runs the Scottish 
folk label should be the BPI 
chairman." Step forward, Robin 
Morton of Temple Records. 
Incidentally 'Dr Dickins' says 
contrary to ail rumour he has not 
resigned...Virgin Radio's launch 
party boasted a stunning line-up of 
talent from World Party to the 
three Pauls (Carrack, Brady and 
Young). But whose idea was it to ask 
McDonalds to do the catering?... 
Jonathan King's tip sheet (sorry, 
Tip Sheet) appeared on Thursday 
with an alarming number of correspondents refusing to list any 
records except their own. Among 
the prime offenders: Virgin's Paul 
Conroy and three PolyGram 
staffers David Munns, John 
Waller and Colin Bell...Our Price 
marketing chief John Laidlaw was 
feeling fragile as he unveiled nine 
months' worth of work to store 
managers last Friday. "It's like 
givingbirth," he explained...Talking 
of births, congrats to Warner 
Classics sales and marketing 
director Richard Dinnage and wife 
Lisa on the birth of Eleanor. Label 

boss Bill Holland notes that the 
baby was conceived while Dinnage 
was researching the successful 
Sensual Classics album...Further 
congratulations to: Simply Red co- 
manager Elliot Rashman and 
partner Bracken Harper who 
produced Maisie last week; to MCA 
head of press Ted Cummins and 
wife Claire on the birth of second 
son Edward; and our own spécial 
projects editor Karen Faux and 
hubbie lan on the birth of Jack... 
Promoter Bryan Mason's plan for 
London's Astoria to include a 300- 
capacity club for the music business 
is bound to lead to trouble. His plan 
to offer gold, silver and bronze 
membership depending on one's 
importance will doubtless lead to ail 
kinds ofbackbiting...MCA 
commercial director John Pearson 
says Dooley's PolyGram sources were 
peddling misinformation about his 
Aerosmith bet. He bet on 30,000 
sales, he says, missing it by only 
1,500. And the "substantial" wager 
was only £35. "That may be 
'substantial' for PolyGram - but we 
at MCA call it minimal'," he says  ADVERTISEMENT 

ftiusic week 
Incorporating Record Mirror 
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mwmm we m^ke proiviises, 
WE PEOWEERL 

When you want your urgent 
consignments to arrive safely, you want 
to leave them with Parceline. With 
our experience, our resources and our 
package of domestic and international 
services, we've the technology to 
deliver parcels, documents and peace 
of mind. For a copy of our 
brochure or to discuss your particular 
requirements with your local dépôt, 
call our freephone number. And pick up 
on our expertise. 

@e©@ 100 

Leaving ail other delivery servicesbehind. 


