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Judge rocks 

Michael case 
George Michael's restraint of trade action against Sony Music has been rocked to its foundations within days of the end of the five-month case. The case swung away from the singer on Wednesday when Mr Justice Parker questioned Michael's décision to challenge his 1988 Sony deal - rather than the 1984 contract he signed as part of Wham!. Michael's counsel Mark Cran QC has claimed throughout that the 1984 deal is unenforceable, but it is an assertion which was not included in the lawsuit. Mr Justice Parker expressed réser- vations about judging the later deal without considering whether the firs 
"How ca enforceable. 

the raarket if- and it's a big if- he was already taken off by the 1984 agree- 
Sony's counsd Gorfon Pollock QC said the issue had to be cleared up. "The case could collapse on this point," he told the court. "We would like to go to the Court of Appeal before the case goes any fhrther. The prospect of coming back months later to deal with this is 
The judge adjoumed the case to give Cran the opportunity to amend his case over the issue. The QC rejected the offer stating that the 1988 contract is the only stand- ing agreement. Sony argues that the 

Vision and, significantly, ifitis notcon- tested, it must be valid. Although Michael's case has referred to the 1984 deal in détail, his lawyers argue that the restraint ofMichael's trade results le 1988 deal. Mich Jeremy Lever QC told Mr Justice Parker that the earlier agreement was irrelevant because it does not alter the légal effect of the 1988 contract. The 
Article 85(i) of the Treaty Of Rome! which protects compétition, if he was unable to assess the earlier deal. Son/s counsel will this week respond to Lever's légal points and, when the court sits again on April 12, to the UK aspects of the case. Judgmentis now expected in May. 

Rights rivais 
ciaimvictory 

after managing director Peter Reichardt (right) discovered this long-forgotten haul in a dusty cupboard - presented in the Sixtiesto EMI Music for seven Beatles songs: Yesterday, Hey Jude, Can't Buy Me Love, We Can Work It Oui Michelle. She's Leaving Home and Oh-La-Oi Ob-La-Da, As Reichardt says, it is a particuiarly appropriate find coming three months after the ATV catalogue - of which the songs are part- reverted to EMI under a new deal with owner Michael Jackson on January 1. For full Ivors shortlist see p3. 
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Industry rallies round chart 
The BPI, Bard and CIN are uniting to defend the industry's chart following an Office of Pair Trading referral to the Restrictive Practices Court on Friday. The OFT has passed on two commer- cial agreements dating from 1990 and 1993 after a complaint from Gallup. The former chart research company says it is denied access to sales informa- tion for a rival chart, under an exclusiv- ity clause signed by CIN, Bard and MiUward Brown. 

deal in January. A CIN spokesman says, "We will vigorously defending the agreemen The only complaint to date has be 
arrangements for a number of years. BPI director général John Deac says the changeover of the chart 

ference to the légal situation. And Bard chairman Simon Burke says, "By définition there can, and should be, only one list of best-selling albums and singles in the UK each week," hesays, The Restrictive Practices Court is expected to hear the case before the end 

nadenodif- Society of Arts on July 6. 

Their new single 
LOVE THY NEIGHBOUR 

"love Thy Neighbour'oscillâtes 
between the Stereo's 'Step It Dp' ond 

the collected works of Sly ond The 
Family Stone with more relish than 

an explosion in a Coleman's 
Factory." Melody Maker 
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DEACON BLUE 

Our Town The Greatest Hits 
The définitive collection of 16 of their greatest hit singles plus 3 brand new songs. 

PRESS ADYERTISING 
Sky, Q, Loaded, Yox, 
Independent, Guardian, 
Today 
DISPLAY 
Nationwide display activity 
for 3 weeks with both 
multiple and 
independent accounts 
Includes tbe new 
hit single 'I Was Right 
and You Were Wrong' 
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First Avenue plans | 

new label launch 

NEWSFILE 

Berman unités label 
marketing divisions 
Howard Berman has mergcd Phonogram's Vertigo and Fontana marketing divisions as the first step of his cam- paignto unité the label. 

keting director Steve IVlftthews, formerly0Vertigo mar- 
leavesthis week tojoin Echo i "When »aid I w, to get the kind of spirit we had at A&M. I feel the concept 

Martin Nelson has also bJen appointed as director of 

Berman, who took over as managing director in January, is also planning changes in the A&R depart- ment in tandem with Phonogram's vétéran A&R man Dave Bâtes. The appointment of a head of dance A&R and two new label deals will boost the «taste buds" of the Com- pany, he says. "l'm trying to create an infrastructure that will bring the various éléments of the company together e levels of 

Fontana and Vertigo s TV and radio promotions departments will now report directly to new promotions director Martin Nelson (leftl 
newly united Phonogram marketing department, as well as the already combined creative services, product management, video, marketing services and press divisions. Both directors will report 

Ad music misses out 

in Ivors nominations 

by Briïm M^s 

vz" 

C4 close todeal 
forGlastonbury 

t3 goes ambient after hours !BC Radio Three is to transmit a week-long sériés of 
letwork closes atnighl. The sériés will run from April !-8 and is being compiled by Planet 24 which produces 'he Big Breakfast and The Word. It will include live ecordings of natural sounds such as the dawn chorus it Stonehenge, a visit ta the heart of the New Forest and itriptothesea. ► ► > ^ ► BOW BREAKS OUT OVER EUROVISION WINNER - p4 ^ D ^ ► 
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COMMENT 
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Controversy hits 

Song For Europe 
Perfect Songs' Lonely Symphony has songs put forward for the final eight by the Music Publishers' Association, saj been conlroversially voted the UICs Ruffelle, who had -.ireviouslv worked she has received several compmmc entry for the Eurovision Song Contest. withlts songwriters George Do Angilis "We are aware that there bave bec The song triumphed with more than and Mark Dean. concerns and we want to talK to tr 99,000 votes from BBC1 viewers and Independent Publishers- Association BBC about them. But we must not los Radip T\vo listeners last Friday. But the founder Nigel Rush says that Ruffelle sight of the fact that this is a BBC pn victory was marred by claims that the influenced voters by wearing a T-shirt gramme and they do Put a ^ot of monc 

g^ï^^1 BBC's use ot A BBC sf 

Sony Music chief 

lauds power of TV 

WEBBO Il debegates^i^^^in^i^mpar^^Ufevoin-ably wîtl^prevdo^s 

V 

Island elevates 

four senior staff 

Tlie other appointm 
manager and Christine Atkins 
général manager Nick Rowc, albums due this year from the Stereo MCs, The Cranberries, The Orb, Chaka Demus & Pliers and Apache Tndian. 

Sony LRD forges 
Nation alliance 

The risky business of compilations lt would be interesting to compare retailer Paul Quirk's reaction to the arrivai of three similar rap albums on the same day (Paul s Quirks, IHWMarch 26) with that of the three record companies concerned. The strange thing is it would probably be the same - ie, this is madness. But that is what compétition is ail about. Compilation departments have to corne up with new ideas and if the singles chart is full of rap hits then a rap compilation will follow. Unfortunately there are three et the same time, which is due to the viscous circle of shorter lives for singles, meaning fewer sales and less income for the Company. It still costs the same to launch a single in the first place, and album sales are often slow if there isonlyone hit. The best way to recoup your outlay is to compile il eut of sight. Wherrit cornes to trying to make it exclusive the économies just do not add up. It is unlikely that one company would pay three times the normal advance for an exclusive - it's just too risky. And similarly for the company with the hit It would like to give the track to the winner of the three compilations - but which one? Rarely does a clear winner emerge in the compilation wars, as there was when New! defeated Hits a few years back. It must be a big problem for relailers, but they have the ultimate sanction. Afler ail what use is a TV campaign without albums in store? Either they have to get great tenus on ail three or just back one. No-one eversaid retailing was easy, Well they did, but they were wrong. 
Hitman puts more bpm into BRI I wouldn't mind being a fly on the wall at the first BPI council meeting attended by Pete Waterman. Maybe it will liven the debates up a little, Daniel Miller of Mute - are you nexl? 
Jon Webster's column is a personai View ^ ^ ► MARKETPREVIEWHIGHLIGHTSTHET0PRELEASES-p12^ i i V $ 
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