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sales yearyet 
A massively successful Christmas through the £800m barder. there are some winners and losers but helped the music industry achieve CD sales accounted for the majority everyone seemed to do well this year." record delivery figures for 1994, of fhe increase, witb 116.4m units RCA managing director Jeremy according to the BPI's latest survey. shipped, a 25% rise over last year. The Marsh says, "It's phenomenaliy encour- The success of albums by artists format made up 63.6% of the market in aging. Orders are significantly high at including The BeautifuI South, Bon the final quarter, compared with the moment and we've still got Annie Jovi, The Beatles and Now! helped 59.4% this time last year. Lennox to come. There are some fantas- push album shipments to 74.3m in the The singles market, buoyed by five tic new artists out there with consis- last three months of the year, a 28.6% platinum singles from Wet Wet Wet, tently good records getting people into increase on the same period in 1993. Whigfield, East 17, All-4-One and Pato the stores." The figures pushed the total ship- Banton, saw sales retum to the levels BPI director of research and infor- ments to a record high of £917.5m for of the late Eighties, with 63.0m (worth mation Peter Scaping adds, These fig- the whole year, up on 1993 by a huge £97.9m) shipped in 1994 compared ures are extremely encouraging. The £131.8m or 16.8%. with 56.8m f£85.4m) last vear. market had been building through the The BPTs new trade delivery figures Epie Records managing director Rob years and the pénétration of CD play- unveiled on Thursday show some Stringer says, "I keep hearing in the ers accounts for much of the total." 176.9m albums were sold across ail for- papers that ail High Street stores are The BPI figures also show CD house- mats, an increase of 23.4m units or complaining about inflation and stuff, hold pénétration has passed the 50% 15.2%. The sales represent an increase but the record industry has had a fan- mark for Ihe first time. CD players are in market value of 17% to an all-lime tastic 12 months. The compétition over now in 56% of homes, compared with high of £819.6m, the first break Christmas was very fierce - usually 43% in 1993, 

MWbacks ™SWEa<l 
music radio Media Monitor and Music Week ;deliveries parent the Spotlight Music Group - ... are officiai sponsors of the Radio 7 lnkleS hold 
Academy's Music Radio 95, the jUp as pop most important meeting in the preSS slides ' annual radio industry calender. The seminar - the Radio 12 Warner Academy's llth annual music con- Chappell 
m^rt^inoTerrot^rri i 
London's Bafta on Thursdaj^Apri^ ^ v- 6. It will be chaired by Paul $ 

Chrysalîs Group chainnan Chris T?/. ' Wright has been confirmed as V"#'- 
Wright is the owner of Heart 106.2,  ^  the London soft rock radio station |15 A new which launches this spring. direction for 
Ramoï^—and 2 Unlimi,ed 
chairman of the conférence organ- 47 Dooley ising committee Wright was a nat- haS a pint ural choice for the rôle. ... „. "Chris Wright is currently the Wlth Blur 
only person in the UK to own both 1 
a record label and a radio station , aininn „ 
riee"p^mit Th"" j 1 
-rt^^ntactthe 1 Vil Radio Acadcmy on 0171-323 3837. "  Last Friday (17) saw Pinnacle become the first i— distributortoofferweeklyeariydeliveriestoall retailers when it dispatched tilles for release today 1 (Monday 20). The indie distributor left retailers with no excuse for racking the releases eariy, by covering each box with stickers and notices with the plea: "Oil Dealer, No!" Sales manager Chris Maskery, pictured right with 

message, which is inspired by comic Harry Enfield's characterstheSelf Righteous Brothers/'lfsa bhoffun, 

nm 

■fc""11 'stV. 

You Gotta Be 
27th Feb 

Top 10 American Hit 12" and CD2 contain new mix by 

MM wisis race to sign Mo' Wax 
sign the pioneering indie label Mo^W^ reœlTmove^ A&M^s fabd dh-ector OTalUeveh.6 A&M ^ Pr°Vlde support 

ing its A&R activities. the combination of him and Osmaii is Vital will continue to distribute the 
tant to the future of A&M. He has an ing and promotions rôle at the label, Records for the US, which Finan says 

sounds ancfcultures to A&M." S s^th^move be^efit artists^n the rec3s fn theUS^'L says^8' 60"000 
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best british newcomer bêst british single ■ live foreuer best british album • definitely maybe best british band 
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NEWSDESK: 0171 921 5990 
inthopublishing rightstoEla "ew single, Waking Up. affôr 
Classic. No More Heroes. Elastico's publisher EMI hasagreed lo share th copyright with Complote, whioh iianilles ail of The Stranglers' catalogue, with EMI claiming 60% an Complote 40%. " Weve got to prolect our copyright and EMI were quite upfront about it," says Complétés professional manager Guy Van 
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new direction 
The BBC has reafflrmed its commit- ment to the new-look Radio One in its 18-month review of the BBC's output. The 177-page report, People And Programmes, which was unveiled by BBC Network Radio managing director Liz Forgan and BBC1 controller Alan 

Radio One's breadth and support for new compared with 5% in the commercial music is highlighted in the BBC report, sector. The report also highlights the which quotes research by the London strength of radio against pre-recorded Business School. The survey says 30% of music, particularly among older music Yentob on Wednesday, commends Radio One's change of direction. It also under- the station's music is from independent consumers. BBC Broadcasting Research record labels, compared with 13% on suggests that radio provides the majority of London's Capital FM. Radio One plays around music consumption for ail listeners over the increase its commitment to live and specially recorded music on its radio 1,200 différent tracks every week compared âge of 25. In the 25-34 âge group, 36% listen 
Describing Radio One's recent period of change as "painful", the report says the revamp was necessary because the 

average of 500. The survey adds that 41% of every week, while 23% listen to records for ■ Radio One output is made up of new releases, more than seven hours a week. 
station was losing touch with its young audience and had become "stale" in 

The report, the resuit of an 18-month review of the corporations output, is 

Radio Two also receives praise, but cover new and contemporary music. the report accepts it faces a tough chai- The report also proposes "finding a lenge to pick up audience from the age- place for pop and rock joumalism on ing Beatles génération. BBC2n and welcomes the fortheoming It says, "Change should be évolution- music business sériés The Biz, the BBC2 unrepentant about Radio One's much- critirised new focus. "We believe that Radio One's new path is the right one," it says. 
ary, without disturbing its carefully pop history Dancing In The Streets and nurtured ecology of music and speech," a sériés of classic album workshops pre- and stresses the importance of continu- sented by George Martin on BBC1. ing to increase the volume of live and The report adds that it is important 

stations are sounding increasingly alike, Radio One is finding its own voice; willing lo take chances, giving 
day and widening the range of spécial- live music and provides the widest ist music on the station including jazz, range of music programming. To that country, folk, R&B and Cajun. end. Radio's One, Two, Three and Four The report highlights that efforts are will ail contribute to the three-day being made to make classical station Music Live '95 event in Birmingham 

changes of the last year, the report says ing complaints that it is too elitist. of May. It proposes devising new ways of get- The BBC is also investing in digital ting listeners involved in the station, audio broadcasting (DAB) to keep up 
of live music broadeasts. a high-profile strand which will now expect from CD, adds the report. 

Buts gel record T¥ coverage 

place at London's Alexandra Pa tonight (Monday) and is broadcas ITV tomorrow evening. The RCA-signed ne 

Blur and East 17 with Barry White Cyndi Lauper, Jarvis Cocker ant says, "ABC is sending over an entir 

The Brit Awards show, which h •oadeast on ITV in a 90-minute specia with Sting on the show which also at 8.30pm on Tuesday, has been sold to r record 41 différent broadeasters cover ing 68 différent countries by PoIyGran Film International Télévision (PFIT). In the US, the ABC network wil The Carpenters' broadeast a 90-minute spécial includinp " highlights from last year's show in its 

REM perfo Other s. performing a Suprêmes medley, but The Cranberri ' - - - Close To You was in doubt on Friday after singer Dolores fell ill. The line-up also includes Madonna, Elton John, 

ender, senior vice-president ra its success in selling the id reflects its increasing al réputation. "The Brit big show which has grown 
PFIT vice p. it Stefan Ericson 

NEWSFILE 
Manies quit tour after James vanishes The Manie Street Preachers have cancelled a 30-date US tour following the disappearance of guitarist Richey Jameson February 1. ÂTpress time, Ihe last sighting of James had been at Umîon's Embassy Hôtel. Rob Stringer, managing director of the Manies' label Epie, says, "From a personal point of view it's a nightmare. Everyone is very fond of him over here. The band are very close, they've known each other since they were kids and are very upset about this." Stringer appealed for anyone who spots the guitarist to contact South Wales police in Cardiff on 0222222111. 
Logic acts join New School New School, the independent promotions company set up by former Arista promotions director Richard Evans with Arista consultant Steve Ager, is launching with a roster including acts on Ihe Logic label - previously handled in-house at Arista - and unsigned rock act The Clémentines. The company can be contacted on 0181- 995 3736 or 0171-973 0357. 
Euro songs secure release Four of the eight songs chosen for A Song For Europe have secured deals for release in the UK. London is to release Deuce's I Need You; RCA will release Londonbeat's l'm Just Your Puppet On A... (Stringj; Love City Groove's self-titled track has been picked up by Planet 3, and Jimmy Devlin's MDMC label is putting out One Gift Of Love, sung by DearJohn. The compétitions music executive Jonathan King says Sox and Fff are also close to signing deals, 
TOTP gains support from youngsters Top of the Pops is gaining popularity among younger viewers, according to new research from CIA Media Network. The média group says 36% of 15- to 24-year- olds questioned in its December survey named it as their favourite music programme - compared with 29% in a sîmilar survey in Oecember 1993. The Chart Show was still the most popular show, preferred by 44% (down from 47%). Since Christmas, Top Of The Pops has regularly exceeded 8m viewers, with its first new-look show winning an 8.4m audience. 
Marshall leaves marketing post A&M marketing manager Richard Marshall has left after four years at the company. His departure follows the appointment of lan Ashbridge as head of marketing last month. Marshall is expected to announce new plans within the next month. 
Virgin lines up stars for radio show Virgin Retail's tie-in with Virgin Radio, offering nightly exposure to bands playing live in Virgin's Oxford Street Megastore, will begin on April 28. Talk Of The Town, a new half-hour show on Virgin London FM. will broadeast live performances or interviews every night from a new stage being built as part of the megastore's £10m redevelopment. Live performances have been lined up from Simple Minds, Elvis Costello, Neneh Cherry, Terry Hall, Dave Stewart and The Cranberries. 
Kilmartin links with Sachs Former Chrysalis head of press Berni Kilmartin has linked with author, agent and producer John Sachs to form a new showbiz and music PR company. Kilmartin worked with Blondie, Billy Idol and Spandau Ballet during her 14 years at Chrysalis. 
New classical label launches BBC Audio International and Pickwick launch their BBC Radio Classics joint venture label on Mardi 20 with 20 releases drawn from the BBC's 25,000 archive recordings of live classical music broadeasts. 1 Marketed and distributed by Pickwick through its new 1 1MP classical division, the first releases include 1 Stokowski's last major public performance. ^ ^ ^ ^ INKIES HOLD UP AS POP PRESS SLIDES - p7 ► ►►[>►► 
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