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BPI stalks Net pirates 

BPI director of légal affairs, Sara 

quality is pretty poor right now, but w know it is going to improve, It will l working well within a few years an 
Besides the potential for bootleggir music, the Internet also présents prol lems regarding other forms of cop; right. Elvis Presley Enterprises i tion is still hold- Memphis, US, took action h ing discussions with possible consul- against the Creator of a tants, but pledges that it is committed Internet page, claiming infrir to fighting piracy wherever it finds it. of both Sound and graphies. hnology improves, the BPI John says the biggest curre 

as know what bootleg and coun- raid on a record shop in Holloway, material is up there being north Lo'ndon, on Thursday. A man was àsed," she says, "A lot of traders arrested and will face charges under ing the Net just as they use col- the 1994 Trademarks Act and the 1988 Copyright, Designs & Patents Act, The action, carried out in conjunc- tion with the Metropolitan Police, was launched in order to head off a ship- ment of 200,000 more of the Australian she says, following in the foot- bootlegs which was expected in the of UK record companies, includ- - ■ — 

One of the consultant's tasks will be to "surf the Internet looking for such advertisements, says John. The BPI is jp its own Int 

experts Internet piracy te serious problem within a few years. " ■ i says, "Downloading musi 
lemisthat ofshops, tn order companies advei CDs and tapes on the In 

ing Virgin, Go! Dises, Parlophone, ut prob- Mute and Beyond Records. Meanwhile, the anti-piracy 
"We are asking record Company staff Madonna, Q 
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alian CD is légal to produce live bootlegs for I including Australian market, is changing fil rd U2 in a July 1 to outlaw the products. 
Pickwick MD in abrupt exit 

Pickwick managing director Garry Le comment further on the departure of Le 
years, it was announced last week. 18 months ago. Le Count, who leaves Le Count, who has been managing on April 29, also déclinés to comment, director for the past two years, will be The news follows a month aller the replaced by Gerry Donohoe, currently departures of marketing director Paul the managing director ofsistercompa- Duncanson and marketing manager 

Seagramseals 
MCATakeover 
80% share of MCA last week in a dcal worth £3.57bn ($5.704bn), well 
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Warner share boosted by £5.99 deal 
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The House Collection 
VolumC 2 triple CD/cassette 

Boy George 

Jon Of The 
Pleased Wimmin 

Tony De Vit 

FANTAZIA présent 42 storming tracks, including: 
Love vs Hate-League Of Sinners, Son Of Wilmot-The Mighty Dubkatsl, Buming Up-Tony De Vit, 

Hooked-99th Floor Elavator, Manhattan Anthem-East Village Loft Society, Tall & Handsome-OutRage, 
Liberation-Lippy Lou, Throw-Paperclip People, It's Alright-S.A.l.N. Il, Bits & Pieces-Artomesia 

The Campaign 
Kiss 102 ■ Galaxy Radio • Kiss FM (London) - Forth FM • Choice FM (Birmingham) with track plays and compétitions o Radio Coverage: 

î 55 régional stations 
Press Coverage: National magazine advertising with Loaded ■ Smash Hits - Gay Times plus continued advertising with régional magazines- 

M8 ■ Etemity ■ Herb Garden - Mixmag ■ Citylife ■ The Commuter - Express Magazine - Clubscene - Blag 
Reviews and compétitions in 110 régional evening papers 

Specialist area: 30,000 flyers to be distributed at ail top underground clubs and shop drops at independent record stores across the Midlands 
Saturation advert.sing on 85% of the UK's^aTe mdlo 

A DATE TO REMEMBER: FANTAZIA RELEASE DATE Tuesday 18 April 
Catalogue Number: FHC002 

To Order call the Sales Desk now on 0117 944 floo 

Also iivailablc The House Collection Vol. 1: Graeme Park - Luv Dup • Mike C. Catal 9ug no. FHC001 [ TTBB F„ cnquincs to ,a> |o; ^ ^ 
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Taylorshakesup 

huying opération 
head of music buying for the Virgin and Our Price chains in the most significant step yet towards a merger of the two 

The reorganisation, implemented by Virgin Our Price product director John Taylor, will see Our Price's senior prod- uct manager Neil Boote concentrate on s, games and a( 
Thet rt their c lel. 

Boote in charge of nine. Kincaid, previously Virgin's head of product development, says the décision 

"If Virgin is the expanding brand, 
and," he says. "On a Personal level, I 3 veiy pleased to have the music side," The restructuring is the most signifi- nt step yet towards merging the rgin and Our Price buying Systems. is were brought together ader one management in March 1994, id Virgin Our Price managing director 

/s he assigned Kincai music sioe of the business becau existing Virgin stores are music 
and games and Neil has got m 

Kincaid is unable to confira wl cross-brand buying will mean h Boote will he able to strike bettei or whether there will he parity on in Virgin and Our Price stores. "Br the two teams together will make : ople.butitdoesn ienly m lymg pt to he negotiated separate- 

Dannintroduces 

revampedTop40 
Radio One is to revarap its flagship Top 40 chart show, adding more information about singles and acts in the 

Radio One head of production Trevor Dann says the new show will be more than just a rundown of the charts. "It's going to be completcly new: more cncr- 
we'rc doing now," he says. "It will have more of a jour- nalistic feel to it, with some surprise features?^ " The revamp, which begins when Mark Goodier takes over as host next Sunday (April 23), cornes two months after independent radio's Network Chart show over- took the BBC programmc's ratings for the first time, with 3.74m listeners compared with Radio One's 3.96m. Meanwhile, Dann says he has complcted his restruc- turing of the production department announced in 

k ^ x / \ 1 

has h^ch C airamÊ * Kate Marsh, formerly of GLR and Radio Five Live, took up the new post of programme editor last Monday (10), Jc£f Graham, formerly at Red Rose, started a week earlier as executive producer (am), and Wendy Filmer starts as executive producer for weekend and spécial programmes this Thursday. Mick Wiikojc, producer of the Steve Wright show, départs at the end of this week when Wright leaves the station. Three other producers are also going - Mike Hawkes, Tony Wilson and Kevin Howlctt, who is set- 

Virgin Records has won the banlo to sign techno dub actthe Chemical Brothers and set up a new label lorthe duo. The band released three singles on the Junior Boy's Own label asthe Dust Brothers, but were forced to change their name this year following action by a US group of the same name. The first Chemical Brothers single, Leaving Home, will be released in late May, with an album, Exit Planet Dust. following in June. Both will appear on the Dust Recordings/Junior Boy's Own label through Virgin. After that Junior Boy s Own's involvement will cease. The hand is also planning to release tracks by other artists through 

il?i awards highlight upsurge 
psurge. Both ivedalmosttw ards thaï 

, has begun 1995 on 

lording to the latest period last ye BPI figures, Platinum, gold and silver certificates were awarded to 31 singles between January and March, compared with 17 in the first quarter of 1994. The period saw two platinum singles, Columbia's Think Twice by Celine Dion and Zomba's Cotton Eye Joe by Rednex. 
Take T 

itatus, compared w Jarch 1994. There was a 12% ri. h 130 di .g the 

1T the end of th lack For 

ne period st yeàr. 'rhree albums released this ar have already reached platinum a tus - Annie Lennox's covers album edusa, Bruce Springsteen's Greatest its and BMG's dance compilation On DanceTip. The number of multi-platinum ose from six to 10 year on year. cury, Sony and WEA ail scored two ti-platinum albums, EMI, Virgin PolyGram shared one for Now! 29, EMI, RCA and Go! Dises achieved 

)n UpThe 

iwards 

tiraes platinum. : The People wenl The Beautiful South's Carry Oi Charts was certified five Jovi's Cross Road four times. Following their Brits success, sales of Blur Parklife reached triple platinum. The Record Industry Association c America's (RIAA) survey for the sam period shows Des'Ree's I Ain't Movir 
as has The Long Black Veil by Irish ac The Chieftains despite only being released in the US in January. Meanwhile, Elton John's Gi reached 11-times platinum, of 11m sales. 

NEWSHLE 
Paris picked to stage MTV Awards MTV Europe will stage its second European Music Awards at the 1.000-capacity Le Zenith in Paris on November 23, hosled hy Jean Paul Gaultier, the fashion designer and présenter of Channel Fours Eurotrash. Sara Martin, who will be executive producer of the awards for the second year, says the strong cultural and creative history of Paris makes it a natural choice as the site of this yearis event. 
Gordon takes Chrysalis rôle Former IFPI director of communications Lisa Gordon has taken up the position of director of corporate development at Chrysalis Music, based at the company's head office in west London. She will report dîrectly to chairman Chris Wright, who says, "She has an interesting rôle to perform during this exciting stage of our development." 
VCI makes Hat Trick deal VCI has broken into film production by paying £250,000 for a 49% stake in Hat Trick Films, an associated company of award-winning independent production company Hat Trick Productions. VCI chief executive Steve Ayres and finance director Ivan Dunleavy will join the board to develop up to 10 film scripts a year. 
Price temptsTuerto PWL PWL managing director Peter Price has made his first major appointmentsînce joining the label earlierthis year by poaching Tîm Tuer from PolyGram. The former head of sales for Mercury takes up the new position of sales and marketing director. Meanwhile, former pop journalist and PR for Blitz, Sam Tomlin, has been hired as the label's press officer. Many of the company's acts will now be handled in-house. 
Beatles album hits 5.5m saies EMI's Beatles album Ljve AtThe BBC has racked up 5.5m sales wnrlriwirie since its release last November. Tfié albûmhas sold more than 1m copies in theUK alone-The first single from the album, Baby It's You, entered the US charts at number 67 last week. 
Warner separates senior rôles Wamer Music International has split the fonctions of corporate communications and artist development Brian Southall, who has been responsible for public relations, has been appointed senior corporate communications director and Tracy Nicholas Bledsoe becomes vice président, artist services to concentrate full time on the development of the company's artists. 
Brits in German showease British and Irish acts will be showeasing their talents at EuroPopDays '95, a music festival being staged from May 12-14 in Freihurg, Germany. A showease of Irish bands is being staged on Friday night(12), and British bands will be featured on Sunday (14). Among the acts appearing are Revelino, The Frames, The Barking Dogs and The Enchanted. The festival is organised by music bodies across Europe including the UK's Liverpool Institute of Performing Arts (LIPA) and London's Rock School. Participants in a sériés of roundtable discussions include MTV Europe's Brent Hansen, LIPA's Mark Featherstone-Witty and Music Weekeditor-in- chief Steve Redmond. Détails are available in the UK from LIPA, Tel: 0151 707 0002 and Rock School, London. Tel: 0181 3326303; and in Irelandfrom Music Base, Tel: 3531679 0533 and Hot Press Tel: 3531 679 5077. 
Collins movesto Empire ûfeatures editor Andrew Collins is leaving to become editor of Emap Metro's Empire film magazine. Collins, who filled in as acting editor when editor Danny Kelly was overseeing Emap's one-off sports title Total Sport last month, joined the magazine more than two years ago. He was previously features editor at IPC's A/ME. E> ^ i> ► ► ► ► DECONSTRUCTION IN HEAVENLY DEAL - p4 ►►[>►►►► 
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COMMENT 
Getting into the Groove It's a relief that the gripes about early airplay for the Song For Europe Victor are not being allowed to affect the resuit. Love City Groove boasts the most ear-grabbing chorus of the year so far and, poptastically-speaking, is only challenged by the current number one (incidenlally, watch out for the lavish and superbly tongue-in-cheek sleeve for Take Thafs new album. Those lads really are moving to another level). I suspect Love City Groove may prove just too bip for the Eurovision judges when it takes ils chance in Dublin on May 13, but it should nonetheless signify a belated step into the Nineties for what has been an anliquated contest. The most telling comment l've heard aboutthe record came from a seventysomething who reckoned "the speaky bits" were the best. It seems even grandparenls like rap. Love City Groove's viclory demonstrated a more discerning British public than many in the music industry have dared to think. Ils stealthy progress up the chart, kicking off from a week-one pressing of just 8,000 copies, also proves that great records are perfectly capable of building into substantial hits even without the big bucks of a major record Company behind them. 
Daft but delightful While we're on the subject of good taste, just a quick word about the new Half Man Half Biscuit album, a witty collection boasting such titles as £24.99 From Argos, Styx Gig (Seen By My Mates Corning Out Of A) and - the most ingénions of the lot- Friday Night And The Gates Are Low. It may not do us any good on the global stage, but i can't help hoping this, coupled with Jon Otway's current round of very-near-success, heralds a revival of post- Selina Webb 

WEBBO 
Peeling in the riggers There are so many naive people in this business. They ail seem to think that everyone is nice and moral and happy as though they ail had taken a happy pill. The s, of course, that this is a cuf-throat business like any other and in ail situations there will always be those trying to take a short eut for their own (financial) advantage. I refer of course to A Song For Europe where record companies were asked to sign a contract stating they wouldn't try to rig the voting. That's like asking a Spaniard not to eat fish. ITI bet the idea for the contract tme from Jonathan King who, after more than 25 years this business, knows a trick ortwo and what record companies (and managers, publishers etc, etc) are capable of. The good thing about the voting was that there were so many participants it would be practically impossible to have any influence. However, if you were trying to, you wouldn't have known that beforehand. It was and probably is the same when radio stations hold phone poils. My experience is that record company staff just hit the phone ta vote for their artists. (I once heard that an entire telesales team from a distribution centre came in early one morning to vote for the record of the week on Radio One's breakfasl show.) It's the same with the charts. Rumeurs abound about buying-in teams on the road again. The only way to stop this madness is to make ail shops chart shops and rotate the panel week by week. This makes it uneconomic for anyone to try it because, at the moment, it is économie to try buying a record in. It's a ridiculous an and l'm sure no-one wants to pay more for the chart but the record companies are spending far more attempting to distort it in any case. Ask any MO -£10,000 for a hit single? Who shall I make the chèque out to? Jon Webster's column a personal vii 

NEWS 

Deeonstruction in 

Heavenly Sink-up 

Heavenly founder JefTBarrett has h dled press for The Grid and Lionrock. Barrett says he is looking forward to concentrating on the label again, follow- ing a year in which he has focussed pre- dominantly on his PR interests. The label was dropped by Columbia after four years at the end of 1993 and 

back after the Columbia deal," he says. "At exactly that time I got a call from Pete [Hadfield], we went out for a drink 

and he asked what I was doing with the label and to keep hira posted." In 1994, the label released only four singles, by The Rockingbirds, Flowered Up, Secret Knowledge and Dr Robert through Vital Di " " 
mg si 

: of his 1a! Scream. ■eady," 1 gs I w; me this get on with signing things." A spokesman for Deconstruction says the deal was a natural.unioiu "Jeff is veiy much a like-minded individual to 

by doing a deal with Monkey Mafia, the latest incarnation of John Carter, who is signed to Wall Of Sound rking with Records as Artery. Barrett will continue to run the says. "Tve label's affairs from Heavenl/s offices in work with London's West End, together with joint eal we can managing director Martin Kelly. Robin Turner will become head of press, joined by Chloe Walsh, who joins the 
people 1 re. He is 

atically handled by BMG, b 

Virgin FM launches 

challenge to Capital 
Radio has la tial advertising campaign to kick-start its new 105.8FM service for London and the south east. Virgin FM hecame the first new 

Melody FM in 1990 when it began broadeasting at Sam last Monday (10) with the Russ And Jono breakfast show. Virgin chief executive officer David Campbell says the size of the launch campaign, which he says is worth £1.7m, reflects the level of the task it faces in challenging the established sta- tion, Capital Radio, "Capital has had 22 years to make itself part of the fabric of London and we're not going to do that overnight but, when we do something, we do it serious- ly," he says. "What we tried to do was work with the top companies in the sec- 

Alive In London show each evenîng, il playing a différent range of music te Radio One and Capital, according t( Media Monitor data, 

also appeared in Radio One's Top and lîve in Capital's Top 20 in the wi ending April 8 (see page 22). 

Capital. Its group programming director Richard Park told last week's Music Radio 95 conférence he expected Capital's 18.6% share of London listen- ing to fall to around 15% following the introduction of the two new stations. Virgin would reach double figures with- in five years, with Chrysalis's Heart FM 
Virgin's "rv advertising "campaitn will continue over the next month, su^ portedjiy 96-aheet posters in 170 sites 

lercury One To One, included lutchence, Ken Livingstone, i and Barbara Dickson, with a rmance from The Lightning 

Heavenly Records, which was-found- ed by JefTBarrett in 1990 and released early singles by the Manie Street Preachers, achieved success with Saint Etienne, Flowered Up and The Rockingbirds.  
Report underlines 
industrys success 

\nalysis, 

the 

► ►►►►► VITAL DISTRIBUTION S SUCCESSFUL YEAR - 

PlimsoII Portfol: rates companie., mw S their figures for the past financial years, shows er inereased on average bv 1994. The report also shows an average profit margin of 5%, a ; ment on 2% for the 
Largcr companies fared best in ' according to the eport, with average growth of 30% imong companies with a turnover letween £4m and £13m. Companies vith a £13m-plus turnover rccorded in average pretax profit margin of % compared with 5% for business- 

'SThIh 1688 t^an £L6m sales- 
a^éSSSS? 
"ustc-rerT 8)6^'2 ~ With 27-7%"f er" CaZ a C«_ comPan'cs in "dan- epo'rt 43'5% in the Iast 

Portfor report' PlimsoII abTeTomS:;rpM"f.ic/.iSaVail- PHced £295^'^^^ vadablc, prieed £195. 
►►►►►► 
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MCA buvout hils 

Seagram shares 

last week. The deal, which was concluded on Monday and puts control of the music and film Company into the hands of the drinks conglomerate, sent Seagram's 

$5.7bn was expected to pay. It values MCA at greeted $7,13bn (£4.47bn), little above the «change $6.13bn (£4.1bn) Matsushita paid in 1989 when the Company had debts of $lbn. But the statement said MCA 

Bronfman said, "Our 14-year invesl> ment in DuPont produced good retums for Seagram; we believe MCA provides 
would a around $< nated ri 3bn) for 1994, and 

Despite a slight improvement towards the end of last week, the stock value of the Company fell more than 10% from £5.17bn to £4.48bn in the seven days to Wednesday last week. Although MCA Records declined to 

The deal, which is expected to be losed in June, was signed by latsushita président Yoichi Morishita nd Seagram président and ceo Edgar Ironftnan Jr, subject to approval by the oards of both 
issued by Seagram on Sunday, April 9, confirmed its acquisition of the 80% stake for $5.704bn (£3.57bn at an exchange rate of £ = $1.596) in cash. The deal, which leaves Matsushita with a 20% stake in the Company, is well down on the $7bn price Seagram 

so paid tribute to MCA's loi g senior executives, L nan and Sid Sheinberg, w 

its are limited to the wines and spir trade. In its last set of financia lits (for the year ended January 31 

MGPTravel closes 

with £50,000 debts 

50,000. debts e 
lards officer from Sussex County Counc believes many fans who had paid for tickets to see Page an Plant, Rod Stewart, Joe Cocker, Sheryl Crow and Elton Joh raay be ont of pocket. Only those who paid with crédit cards ai likely to be reimbursed, says trading standards officer Do 

The company, which opted out of Abta last year to set up i own trust account to insure against failure, advertised extei sively through local newspapers. 
confirm how many tickets it had sold through MGP for its serh 

mid-Jun st year i 36,000 tickets. Several claims have already been made against the compan in the county court and bailiffs acting on the court's behalf hav already visited MGP's premises in Uckfield. A receiver or admii istator is expected to be appointed shortly. The company's owne Nick McCabe was unavailable for comment.  
► ^ ► BUMPER CROP TO BUOY MERCURY SHORTLIST -p6 ► ►!>►►► 

NEWSFILE 
Roadrunner launches dance label Roadrunner Records, the indie thrash métal speclalisl, is launching a new dance label, Malawi. The label is headed by Simon Bentley, who established the Skunk dance label for Big Life in 1992. The first releases on the offshoot will appear al the end of May including a collaboration between Dean Thatcher and Richard Thair and an EP from Alex Knight. Roadrunner général manager Mark Palmer says the impetus to set up a new dance label cornes afterthe demise ofThird Mind, its existing dance imprint, which handled Front Line Assembly. The new label will be distributed by Pinnacle. 
Clean Up signs to One Little Indian One Little Indian bas signed a label deal with Clean Up Records, founded in 1993 by Kent DJ Craig Mineard. Clean Up's first release through the deal will be an EP from The Control Freaks - collectively Glyn Williams and Frazier Trewick - on April 24. 
Lauriot-Prevost in new rôle at PolyGram The former managing director of Paris-based Remark Records, Matthieu Lauriot-Prevost, is to succeed Chris Griffin as director of catalogue marketing at PolyGram International. Qperating from the London office. Lauriot-Prevost will report to the group's vice président of catalogue and market development Dieter Radecki. 
BMG launches Russian archive sériés BMG Classics is releasing the first in a sériés of digitally re-mastered Russian archive recordings as part of its deal with the Melodiya label. The initial release of 26 CDs, on May 1, includes recordings from the Russian Piano School and Russian church and symphonie music, performed by the Lenigrad Philharmonie under Evgeny Mravinsky. The recordings will be released at six-monthly intervais by BMG as part of a specially-designed sériés of éditions, through an 18-year international global marketing agreement with the Russian recording company. 
DG to repromote classic recordings Deutsche Grammophon is launching a new sériés, The Originale, to repromote a number of milestone classical recordings from the Fifties, Sixties and Seventies, The 29 mid-price recordings will be promoted through extensive promotions with HMV, Tower, Farringdons and WH Smith. 
Music Week Radio Map Island FM's entry on the radio map distributed with last week's issue was incorrect. The station is based at 12, Westbrook Street, Sampsons, Guernsey and not the Isle Of Wight as indicated. Ils head of music is Paul Stoddarl. Alsothe size of Galaxy 101, the régional station serving South Wales and the West Country, was under-represented. See letters, p45. 
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