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PolyGram ieads 

hrors contenders 
PolyGram/Island Music Publishing heads this year's 40th Ivor Novello 
theeight catégories. The achievement, which follows the consolidation of the PolyGram and Island opérations last spring, is largely due to the success of the four-times nominated Reg Presley's Love Is Ali Around and East 17's Stay Another Day, which received two nominations. PolyGram's nearest rival is Warner Chappell, with flve contenders, ahead of EMI Music Publishing on four. MCA, Chrysalis and Campbell Connelly pick 

Kate Thompson, PolyGram/lsland's 
tor, says she is delighted with its haul. Besides Presley and East 17, it earns 
Dolores O'Riordan and In The Name Of The Father, composed by Bono, Gavin 

Tony McAnaney for Crocodile Shoes, George Fenton for Shadowlands, and Peter Ham and Tom Evans, who receive 

posthumous nomination 
Surprisingly, there an for highly-rated new ac People, Elastica or Oasi who are currently signed : receive only one nomination: Pari up against You Gotta Be by Des'n Zombie by Dolores O'Riordan in th contemporary song category. Basca général secretary An Harcourt says there has been om gory change this year. The bes theme or song category has beet 

lûrsty^acCotl (MCA Musi^EMl'vp^n1]Music); 
« Warner Chappell); Beyond The Clouds by George Fenton (Shogun Music); Middlcmarch by Stanley Myers (Carlin). rd Harvey (EMI Music): The Joy LuckClubby Rachel^ 
bÉst^onowci 

l a film. The Radio One Award will also be presented for the first tirae at the awards, which will be held at London's Grosvenor House Hôtel on May 23. Tickets are available from Basca on 0171436 2261. The Ml list of nominees il 
im, Graham 

7 Xm (Sc 

THE PRS MOST-PERFORM.ED WORK - Slay 
Hawken, p'obort Keany (Po^Gram "Misîc Publishing Lld/Porky Publishing); Baby Come Back by Eddie Grant (Warner Chappell); Love Is AU Around by Reg Presley (PolyGram Music). BEST-SELLING SONG - Love Is AU Around by Reg Presley (PolyGram Music) released^ by 
Hawken, Robert Kean (PolyGram Music/Porky STKKINATIUNAL bHiIT "OF" THEYÊAR 

Farbmantohead 
RCA export drive 

Farbman, who takes up her post today (Monday), w be responsible for marketing RCA's UK acts to ail ter 
Marsh. He cites acts such as The&Grid, Annie Lenn< SIeeper, M People, Kylie Minogue and Takc That international priorities in the coming months. "Our opération is definitely going to be expandi because of the number of English acts that are going be sold overseas," he says. "It has been a bit of rena sance recently for RCA. For a number of years, the UK [ acts seem to have dried up. The good thing is we no™ " bave half a dozen bands that are ready to go. That m something we are really going to be focusing on." Farbman, formerly vice président, marketing at RCA's New York office, replaces Chrissie Harwood, who ndent, marketing ant 

Evans: moretaSk, Sess music While Chris I breakfast show applause last 

In h .... e days in the slot, Evans played almost a third less current music than predecessor Steve Wright, according to Media Monitor data. In the two-and-a-half hour pro- grammes, he played an average of 13 cun-ent records a day, compared witb average of nearly 19 in the last th weeks of Wright's tenure. Most of the current tracks came fi 

le Lightning Seeds, The Real McCoy, 
:r which concerns Double Impac er Phil Smith, even though ' urprised by the loi 

driven. Chris Evans is one of the o DJs who will be big enough to keep profile of the show going that way." Sharp End's Robert Lemon agi that any drop in music on a radio si 

ter first. There's going to be a lowei degree of emphasis on music." Neil Ferris of Brilliant PR is also a fan. 'lis fresh and exemng." he says "It's ail the things that radio should be." Toda/s Rgjar research results are expected to show that Radio One has suffered another slight drop in its audi- ence figures but that the décliné, which has seen the station lose 5m listeners ir the past 18 months, is slowing. 

NEWSFILE 
HMV plans investment in technology HMV UK managing director Brian McLaughlin will announce major investment plans for the retailing group at the company's annual conférence in Brighton this week. McLaughlin Is expected to announce a number of new store openings, an increasing investment in technology and the refurbishment of at least half the chain's stores over the coming year. McLaughlin predicts a "vintage year" for the company. "Nineteen ninety four was our besf year ever and with great new product expected from Michael Jackson, Simply Red and others we believe 1995 could also exceed ail expectations," he says. 
Charlton forms own label Gordon Charlton, the A&R man who signed Bros, has left One Little Indian Records to establish his own label, likely to be called Beautiful Noise. Campbell joined OLI from Epie in May 1994 with responsibility tosign pop acts. The company says he didn't actually sign any bands, although there were several projecls on the boii. 
Leeds hosts Heineken festival Europe s largest free festival, the Heineken Music Festival, will take place at Roundhay Park in Leeds ov four days from July 20. Previously, the event had toured various cities, but afterfive years and 1.5m visitorsthe organisera have decided to stage a larger show in on location. Around 100 bands, including headline acts Siouxsie And The Banshees, Mike And The Mechanics, Pulp and Shane MacGowan, will play the four available stages. Nearly 200,000 free tickets will be made available for the event. For information, call the festival hotllne on 0891 222459. 
CMT Europe axed by cable channel Cable London has dropped the country music channe CMT Europe because, it says, "the vast majority do not watch it reguiarly". The north London cable operator says it would have had to increase the price of its basic cable package if it retained CMT Europe. "We do not believe that the majority of our customers would consider this good value for money," says the company. 
PolyGram links with MTV in Asia PolyGram has struck a joint venture deal with MTV for 50% ownership of its two new music channels in Asia, MTV Mandarin and MTV Asia. Aspokeswomanforthe rights body VPL stresses that the move will have no effect on PolyGram's involvement in the ongoing dispute between VPL and MTV, The Mandarin station started broadeasting on April 21 and MTV Asia will launch on Friday (May 5). 
Rugby World Cup sparks releases PolyGram TV is releasing two singles and a compilation album to coïncide with the Rugby World Cup which in South Africa on May 25. On May 22, the label releases singles of the Worldwide theme. World In Union by Ladysmith Black Mambazo featuring vocals by PJ Powers, as well as the officiai England rugby anthem. Swing Low Sweet Chariot, which has also been recorded by Ladysmith Black Mambazo along with Polydorsignings China Black.The album, Anthems, will follow on May 30, featuring both singles, along with tracks by Michael Bail, Barbara Dickson and Andrew Strong. Ail three releases have been produced by Charlie Skarbek and Rick Blaskey of the Music & Media Partnership. The company spécialisés sic concepts for major sporting occasions and has supplied thèmes for the 1988 Olympic Games, World Cup USA '94 and the last Rugby World Cup. 
Doug Goldstein Contrary to the impression which may have been given last week's story, Guns N' Roses manager Doug Goldstein had not officially signed as the Stone Roses' manager prior to his split from the band. >!/!>>►►► ROWDISRUPTS AURA DISCUSSIONS-p4 ► ►►►►►► 
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COMMENT 
EMI faces uncertain future Amid the clamour of spéculation about a possible Disney bid for the EMI Music Group late on Friday, as you'd expect, no one in the know was saying anything. What is certain, however. is that Thorn EMI is almost certainly now in play. As the only major record Company not tied up in a bigger média combine, it is effectiuely for sale. It will be sad to see the last major UK record company fall into foreign hands - as will almost certainly be the case. Especially since, in the wake of the Virgin takeover, EMI has become more British than ever. Saddest of ail, however, is the equally inévitable fact that those who do eventually buy EMI are unlikely to do so because of their love orfeel for music. 
Music TV cornes of âge Tbanks and ta-ra for now to The White Boom, Channel Four's first fruitful attempt to repeat the success of the Tube. The shows simple formula - acts, introduced by a no-bullshit présenter, doing their sluff in a stripped down white set- means it is unlikely to earn the devoted fans of its predecessor. But, as a live music showcase for grown-ups, the first sériés proved surprisingly effective. All-in-all, it's a great time for music on TV, with Later due back on May 13 and Top Of The Pops continuing to go from strength to strength. As for last week's présenter, Chris Evans, however much be raves about Oasis, he doesn't quite gel as a music man. His Breakfast Show is too zany for my taste. But he /spopular, and if he can tempt the masses back ta what is becoming an increasingiy vibrant and cohesive Radio One he's no bad thing. In London, Evans has a tall order. He is up against Chris Tarrant whose show won one of three Sony Radio awards for Capital last week. Congratulations to the station, which has had a tremendous year. Selina Webb 

PAULS QUIRKS 
Top Five indie laments (the chagrin chart) Yes it's back again! The chart is based on faxes, letters and téléphoné calls sent by independent dealers to yours tmly and is the only chart that can't be influenced by radio play or promotion teams. It can, however, be influenced by record companies if they décidé to take 
1. PolyGram Returns: Their privilège return statements are a joke and SOR takes an âge. 2. Direct Marketing: Keep your hands off our customers. It may be too late but take cards out of the main offenders' CD singles. You know who they are by now. 3. PRS Licence Fee:This is crazyl Music shops shouldn't have to pay for promoting new artists and 
4. Delivery Charges: Back with a vengeance from some companies. Meanwhile could Pinnacle and Vital make allowances for their out-of-stock productwhen calculating an order value. 5. New Release Deliveries: Corne on BMG, PolyGram, Vital and Warners, let's have your boxes on Friday or Saturday, as well. A bit of industry coopération will 
No sooner have we got used to early deliveries from some distributors when we get a Bank Holiday and the whole System is thrown into turmoil. Some distributors wanted the release day moved to Tuesday while others stuck with Monday. Surely after ail the discussions and negotiations, our industry could agree on the simple issue of deliveries and release dates. Just in case Bard and the BPI need a nudge, can I suggest that new release day is Monday and deliveries are in every reputable store by Saturday evening. Just one more piece of common sense.Js anyone listening? 
Paul Quirk's column is a personal view 

NEWS & 

Aura accusedot 

creating division 
Controversy marred the first meeting staged by newly-formed performers' body, the Association of United ~ cording Artists (Aura), last Tuesday. The meeting, held at the PRS to dis- ss plans for its future, was disrupted by Musicians' Union music business ivisor Horace Trubridge, who criticised le body for splitting the performers' mmunity over new rights contained in the European Union rental directive. Trubridge, who claimed he had to dis- 
ing, said the split threalened to undermine the performers' battle for rights to royalties for public perfor- 

record company body PPL. But months of discussions with the MU or its plans to tackle the issue, manage body the IMF ar 

ce of soi The EU d; ■dmgs. 

instead of join collection Society, Pamra. Trubridge said, "It is crucial to this battle that we ail stand on the same ground. I find it unbelievable and incredibly damaging to what we are ail trying to achieve that the IMF and 
Originally set up by the MU in 1978 and revived a year ago, Pamra rep- resents bodies including Equity, Ee-pro 

Beverley Craven and Go West man ager Jon Glover said IMF and Basca failed to reach agreeraent with Pamra -rer the make-up of the board. They wanted to allow artist directors ' by their rr  royalty 
lawye: available o unreliable. Billy Bragg's manager Pete Jenner said the existence of Aura did not pre- clude any possible collaboration with Pamra in the future. "Aura has a rôle in the représentation of recording artists 

ould hi :s. On many occa: totally co-operati 

Stars lendsupportto 
Bosniancharityevent 

Michael S d Phil ( 3, The ( 
is to this summer's fund-raising fashion show in aîd of Bosnian charity War Child. The show of Pagan Fun Wear on mîdsummer's night, June 21, at London's Saatchi Gallery will also exclusive "soundtrack" compiled by Brian iland Records' designer Cally Calloman. 

d Eno is scouting for m nybe appro v talent 
■d of," says Eno, a patron of War Child alongsîde David Bowie and MTV Europe président and creative •ector Brent Hansen. \rtists will be asked to give permission for Eno to e samples from their work, and he will then create e continuons piece of music. Eno says that a highly collectable, very limited édition CD boxed set will be made available on the night, priced around £50. 'This will not be a conventional release and will include sketchcs, photographs and notes," he adds. Ail money raised from the auction will go towards War Child's plans for a music therapy centre in strife- torn Mostar. Other artists who have so far plcdged to supply fashion designs are Bowie, Lou Reed, Iggy Pop, 

i-k' 

¥ 

Legendary Sevcnties indie label Radar is being relaunched by a new team with financial help from Warner Music. The label, which was founded by Andrew Lauder and folded in the early Eighties follawing successes with Elvis Costello and Nick Lowc, has been hought by managing direclor Rob Collins with help from Warner Music UK chairman Rob Dickins. The lirst signmgs to the label, which is distributed by Pinnacle, include Pure Morning and Heave (above) from the UK and Glue, The Morning Glories and Pussy Power from the US. 

Floydlightup for Puise 

Recorded on the European leg of the band's 1994 tour, the CD will be pack- 3 in a cardboard s .ery and a LED located abom thirds up the spine. The battery's p 
HMV product manager David Pride 

You get proraotional things like this, but not things that are generally available. 
' > likely to be terribly collectable." The packaging is slightly bigger than standard double CD case but, to over- ome potential racking problems Pride ing options with EMI 

UK including inserts to allow the album to be sold as dead stock. "We are still discussing the method of merchandis- 
and innovative," says Pride, ^ Produced by James Guthrie and David Gilmour, Puise includes livo ver- sions of ail the tracks on Dark Side Of The Moon and three tracks from The Division Bell. The dealer price is £14.99. The accompanying booklet features colour shots of the band from their tour which started in the US on March 31 and ended m the UK in October, The double cassette (dealer nrice £9.75) has no light and a four-albùm 

is discus 
will be available 

a-half hour video of th larls Court show is als on June 5 through PMI, 

Dash takes new rôle 
at Piccadilly Radio 
John Dash, Piccadilly Radio's r 

Mark Story to con- on his rôle as pro- )r the whole Emap 

Piccadilly Radio managing director Dave Lincoln says, "Dash's unique tal- ents for innovative programming and his crm«id.-,ble people management un a natural choice for the ski Ils mak 
Dash, 36, says he will b( steady as she goes" poli becoming head of mu, Manchester station, he wa® itrollerofRed Dragon's 
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SONY RADIO AWARDS 
BBC Radio ThreeproducorJolm Thomloy accoptcd llie 1995 Sony Award for best spcciahst niusic programma from The Word's présenter Torry 
Music 01 Madagascar, was described by the judges as "an extraordinarily 
elements thaï make radio most magical - 
- used wilh flair by a reporter with the courage te use absolutely anytbing in the 

BBC strikes gold 

atSonyawards 
BBC Radio won 22 of the 25 catégories at the Sony Radio Awards, which were presented at London's Grosvenor House Hôtel on Wednesday (May 27). Radio Two took three gold awards 

SONY GOLD AWARD WINNERS 
Terrant Breakfast Show, Capital FM and Sarah Kennedy Early Show. BBC Radio Two. SPECIALIST MUSIC PROGRAMME - Music Of Madagascar, BBC Radio Three. ARTS OR MUSIC FEATURE - Léonard Cohen Tower of Song, BBC Radio One. POPULAR MUSIC PROGRAMME - It Was Thirty Years Ago Today, BBC Radie 

LOCAL/REGIONAL BROADCASTER OFTHE YEAR - Liz Green, BBC Radio Leeds. UK STATION OFTHE YEAR - BBC Radio Two. REGIONAL STATION OFTHE YEAR - Capital 
LOCAL STATION OFTHE YEAR - BBC Radio 

reflected in just two Andrew Collins and Stuart h Hit Parade won the popular music pro- gramming category, and Radio One pro- ducer Kevin Howlett picked up the arts c feature award for Léonard 

gramme of 1994 went to John Thornley's Radio Three production, Music Of Madagascar, the radio début of writer and présenter Cris Cheek. Pete Tong's Essential Sélection on Radio One took the bronze for Brighton Rock, broadeast live from the Zap Club. Tying with Radio Two a 

ling after eight years as said. Outside the main ipital's Network Chart 

n the c is Londo i, on top of the Tarrant award, chosen as régional station of the ■. The judges praised Capital's "con- 
"unique breadth of vision, generosity of spirit, shrewd insight and unparalleled n for popular songs and jazz." 

The a i-ATowe ard for s ofSong 
► ;:>[>> ^ UK MUSIC MARKETSTAYS ON FASTTRACK-p6 ► ► ► ► ► ► 

NEWSFILE 
Real World links world Bath's Real World Studios will host what ts believed to be the first real time mix of a single with artists performing in separate continents on May 18, Using SSL's Worldnet Integraled Services Digital Network (ISDN), Jésus Jones and Japanese guitarist Hotei will record Together simultaneously - the rock band will perform at Real World at 5pm while Hotei will perform in Singapore at the same time (IDam local time). The mix, produced by Phil Ramone, will be made into a CD overnight and handed out at Singapore's IMM conférence the following day. 
Finlay moves up at Virgin Heather Finlay has been promoted to head of press at Virgin Records, taking the job vacated by Jeremy Silver [MW, April 29) who has become director of média affairs. Finlay, a former Music Week PR award winner for her work on the Seal campaign, joined the label in June 1993 and is currenlly responsible for artists including Lenny Kravitz, The Future Sound of London and Massive Attack. As part of the reorganisation, senior press officer Kelly Pike takes on additional responsibilities for the international artists rester. Meanwhile, apologies to Jeremy Silver and new sales and marketing director Mark Hutton who were pictured left and centre respectively in last week's Music Week and notasindicated. 
Morris censured by BSC The Broadcasting Standards Council has upheld a complaintthat Radio One présenter Chris Morris had overstepped the bounds of decency wilh an item about Jésus broadeast on November 23. But the BSC rejected 10 complaints that R Kelly's performance of Bump And Grind on two Top Of The Pops programmes during January should not have been included in the early evening schedule. The BSC deemed the dancing "did not go beyond the bounds of acceptability". One listener also objected to the song being featured in the UK Top 40 Show on Radio One. 
Profits grow for Boosey & Hawkes Music publisher and instrument maker Boosey and Hawkes' group turnover rose 14.6% to£82.7m and ils profits grew by 16.2% to £5.09m in the year to December 31 1994. The publishing division posted operating profits of £4.4m, up 3.1%, wilh turnover up 14% to £21.9m. 
Chelmsford venue closes Chelmsford's premier live music venue, the 260- capacity Army And Navy. is closing. On May 13, Headswim will be the last name band to play at the pub, which has hosted performances from Oasis, Elastica and Gene. John Dunn, one of the promoters of the venue's live music nights, says the décision by brewers Ind Coope to turn it into a pool hall leaves only one 

THE MASSIVE FOLLOW UP TO "LET ME BE YOUR FANTASY" 
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NEWSHLE 
Ascap boosts collage radio monitoring American rights body Ascap is increasing ils logging of collège radio stations to estimate more accurately royalties earned front the sector. The body bas boosted its sampling of 676 licensed US stations - including public radio, non-commercial and symphonie stations- to monitor around 9,500 bouts per year, up from 2,952 hours. The change, which started this week and will add an estimated $750,000 to Ascap's distributed income, will now include weekly logs as well as the Iraditional six-hour bites. From June, Ascap will also begin distributing income based on logs from the top 100 grossing tours. It previously logged the top 50 tours. 
1RS forges doser links with EMI 1RS Records, which helped launch the careers of The Police. REM,The Go-Gos and Fine Young Cannibals.has struck a new deal with EMI Records North America which will see Miles Copeland's label move doser to the company. Copeland says the move will help the label become a force in alternative music. Its promotion and marketing department will double in size and two new sub labels, El Dorado and Gai Saber, will be launched. Copeland will report direct to EMI Records Group North America chairman and ceo Charles Koppelman. 

Yound Gods in mail order CD offer Swiss band The Young Gods are offering an exclusive free CD single, fealuring two unreleased mixes from their upcoming album, Only Heaven, due out on June 12. The single will be available by mail order only through MelodyMaker, MME and KerranglThe band will go on in June to coïncide with the release of the album. 
Double first for Kinetic The new Kinetic Records label, which has been launched by Nick Heath, has announced the signing of its first two acts. European group Foreign Bodies and US/English singer Lizzie Hawkins have bolh been signed for five-album deals and will release singles this month. The label will be distributed by 3MV/Sony. 
Deadline for NMD events Applications to stage events on National Music Day 1995 must be registered by Friday, May 26. The organisera say hundreds of events have already been registered for the event, which takes place over the weekend slaiting June 24. 
EMI unveils new Wire material EMI is releasing a new compilation of material by Sevenlies art-punk group Wire, entitled Behind The Certain, on May 8. Featuring 31 previously unreleased tracks, it includes démos and six live cuts from London's The Roxy in April 1977. Sleevenotes are writlenbyJon Savage. 
RTS woos music industry The Royal Télévision Society is inviting music industry figures working in TV to become members, The Society is offering spécial discount membership rates of £35 for thosejoining this year. 
On the move O-Management and David Jaymes Associates have moved to a new address: Suite 223A, Canalot Production Studios, 222 Kensal Road, London W10 5BN, Téléphoné: 0181-9602212, fax; 0181-9601242. 
Re-pro in indie labels forum Producers' body Re-pro is staging a forum entitled Independent Labels, A Real Alternative at Whitfield St Studios, Whitfield Street, central London, on Thursday (May 4). Chaired by China Records' Derek Green, the 
forum - sponsored by 3M tape - will start at 7pm. Ca II Re-Pro secrelary Jackie da Costa on 0181 -876 3411 (or further détails. 

UK music maricet 

staysonfasttrack 

iVith each consi r buying an a ' 'ie UK nu up one place in the rankings from flfth last year, overtaking Singapore's per capita spend which fell to 2.5 units. Although the US extended its lead - with, on average, every member of its 257.8m population purchasing 4.1 units - the UK closed the gap on the second- and third-placed Switzerland and Norway who, both with populations of less than 7m, tied for second place with 

1.043.4m 24.5m 15.1m 

Germany, which sold 35.6m more units Rg,,^in (. based on ,993 p0pU|a,ib> figures) Source; IFPI. than the UKs 197.9m, came eighth in 1—      the league with per capita sales of 2.9, The survey, incorporatîng 64 coun- that the 4.5m vinyl album units sold CD sales grew by 68%, and where tries, shows the UK has one of the during 1994 in the UK- second only to 23.9m cassettes and 4.8m CDs were fastestgrowingmarketsoftheadvanced Brazil which sold 14.5m units-doesnot sold. "It only needs to double CD sales world with an annual increase of 17.4%, tally with the charge that vinyl is a again and they would be half of cas- just behind the US which grew by dying format, The UK was second only settes," she says. 20.4%. to the US in terms of singles sales, shift- She explains that the growth of CD The figures show that the UK is well ing 63m compared with the US figure of can be attributed to the price of blank ahead of established European markets 102.1m. cassettes. "Because of the incidence of such as France (0.9% increase) and Tina Poyser, IFPTs manager of eco- piracy, blank cassettes cost double the Germany (3.2%) and the massive nomic research, also draws attention to price of pre-recorded ones in India," she Japanese market (1.1%). Italy, with CD growth in developing Asian markets says. 20,2% growth, scored better. which, in many territories, was greater "In order for legitimate companies to Chris Green, information and than cassettes.'Because of the expense compete, they have had to lower mar- research manager at the BPI, says it is of CD, you wouldn't expert that, but it gins and thequality of recorded tapes is encouraging that UK sales growth is in seems CD sales are capturing the cas- very poor," she adds. "Middle class peo- line with the expanding world market, sette market," she says. pie are now switching to the superior which mereased by 16.5%. He also notes She specifically cites Thailand, where Sound of CD." 

Laterbackin 

îate nightslot 
BBC2's flagship music show, Latcr With Jools Holland, rctums for a flfth senes m its original late night slot on May 13. The move to an llpm slot follows a six-week sériés at 8pm, which put it in compétition with top-rated shows such as BBCl's Casualty. Producer Mark Cooper says he is happy with the schcdule switch. "Fm glad we're going back to the late night slot," hc says. "The natural audience is at a latcr time, that's the right feel.» The first programme in the new séries featurcs a rare TV performance from Courtney Love's Hole, as well as Marianne Faithfull and former Arrested Development singer Dionne Farris. 
been confirmcd. The TinXre«0^, Grammy-winntng Sheryl Crow and PJ Harvey will feature on May 20 while the May 27 bill includes Elvis Costcllo And The Attractions, San Franciso-based Chris Isaak and il Radiohead. Cooper, who chooses the bands with présenter Jools Holland, says the new séries will feature a slight updating of the set. 
response to the sucecss of Initial TV's Tlm'white Uoom. But hc believes the Channel Four show can 
hope it adds to the audience81 whiTturn on"tô'five 
arlundfH'fo^T"1 audicn':e 'iffures of 

   ' Gorky's Zygotic Mynci. Five sinnles bave al a k umantl 

label, which was lormod in D n , 1 V boen bv the Williams JohnHarrhanilP writersSimon exposure far banils including Supergras^ S'm"' ''aS 'lr0Vil'ei1 ear'v 
and Pullovcr. 'rel0aSBS 0n ,l,<> labal wil1 ho singles hy Scarfo 
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• Wanted. Shelves or cabinet needed. Must be sturdy enough to support big métal objecls, Please phone 0171 608 6080. 

Régional Station of the Year. Chris Tarrant, Best Breakfast show - music based. Dr Fox, Broadcaster of in the 13lh Sony U.K. Broadcasting Awards. 



The relaunched Smash Hits is 
ain^to^^^ite^ership 

so many readers it is the Emap Métro pop title. In its late Eighties heyday, a record 750.000 copies of the magazine were sold every fortnight, with its 1988 Poil Winners issue hitting an astonishing 900,000-plus peak. With its circulation still at 306,000, according to the most recent ABC figures, it remains corafortably the biggest-selling rausic title in the UK market, more than 100,000 ahead of Q which has an ABC of 204,000. Mark mging édite 
Whistle 

t the figures for To Radio One Top 40 

SMASH HITS 1978: Former approaches Emap Nationais wm p> «h for several music magazines, including p p 
November 1978: The first issue of the 
monthly magazine Smash Hitsis pubhshed 

• «sssp 
with Plastic Bertrand as its first cover star. February 1979: Smssh Wrsgoesfortmghtly with sales around the 150,000 mark. Logan is replaced as editor by lan Cranna. 

m i 

1981: David Hepworth replaces Cranna as editor, bringing in Mark Ellen as features editor, lan Birch as reviews editor and David Bostock as designer. 1983: The PPA présents Emap with a spécial award in récognition of its spiralling 
/ c~~/' ^ tt circulation, now reaching the 300,000 mark. 

hX^Alnf^res in te hlTrî.with 
^SpdMarkFfilbJ 

magazii-- — successes of Q, M Sky and, more re Many of the se Emap Métro have roots at the magazine. Former Smash Hits editors including Ellen himself, Bostock, Barry Mcllheney, Dave Hepworth and Mike Soutar remain within the Emap stable. Ellen also crédits former Smash Hits staffer - now Q mainstay - Tom Hibbert as among the main architeets in the création ofSmash Hits speak". "People say we spoke a language which kids understand. But we didn't do that; we made up a language up for  '"Sir Cliflfordof Richard' e of Mercury' was ail 

^^p^a^U 

anyhodyelsehasacopy 

THE NEW MUSIC & MEDIA EVENT 

May 12 - 14, 1995 Freiburg, Germany 
MTV Euro Video Grand Prix, MCM party, NDR 4 présents 'Hôrproben Hamburg', SWF 3 Rookies Ni^ht 
MDR Spotlight Berlin, Spotlight Ireland, UK, SP, F, I, B, D, DK, CH; Groove Alliance '95 / Family Tree Nite[ 
House Attack feat. Hans Nieswandt & Friends Experiment (presented by Spex & Radio Dreyeckland), Flip 
Hop Jam Vol. 1 & 2, EuroPop Rave Nite, Crossover Spécial, H-Blockx, Das Auge Gottes, Rachel Morrison 
Blackeyed Blonde, Patent Ochsner, Arno &'the Subrovnicks, Blink, Darwins, Knowtoryous 
Plus: Europe's new music business convention: workshops, roundtables, expo, parties présentations 
netvvorking at its best. 

- Call our ticket line 49(0)761/ 3 322 99 ... For music industry resistrifi™ 
free press & A&R passes call our expo office; 49(0)761/2 92 80-11. ... For information (no sale^ In 
49(0)761/2 92 80-12.... 50, -DM ail concerts & clubs. 60, -DM ail concerts & clubs & the fair. See you tbere! 

Fax +49(0)761/2 92 80-]. 

0© 
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EuroPopDays Ferdinand WeiB-Stralîe 6a D-79106 Freiburg Téléphoné+49(0)761/2 92 80-12 
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Londonand WEA 

-risingtoîhetop 

London's Colin Bell and WEA's Moira Bellas emerged asthe mostsuccessful UK record 
company MDs in the first quarter of 1995 as CIN's new market share criteria make their début 

$ 

m 

m 

w TcUy " ? And 
1 these days? Those are the questions which the industry's Chart Supervisory Comraittee has been gi-appling with over the past six months, The fruits of their labours emerge over the next three pages as Music Week présents the first CIN market share figures using a new method which attempts to better reflect the changing face of the UK record industry. 

NIGHTCRAWLERS, CELINE DION AND 

1 London 10.2% 
2 Epie 8.6% 
3 RCA 6.9% 
4 WEA 6.5% 
5 Columbia 6.4% 
6 East West 5.0% 
7 Zomba 4.9% 
8 Virgin 3.9% 
9 EMIUK 3.8% 
10 Mercury 3.5% 

Others 40.3% 
\ V 

plicated by the fact that under a s 
nr own purposes. London appeared le laoei rankmgs throughout last as "the London labels", was clear that some logic had to be )red to the figures and last year began a long period of consultation hich has ended up producing the pires we print for the first time today. 

•SLabel: This removes the London 

Party's Don't Give Me Your Life, the Comic Relief record Love Can Build A 

Green Day are on Reprise, Prince is on Paisley Park and Madonna is on 
shown in the la 
part of the Wan 

Ft:n^ 
s 

0ma™fshhaa^~reCOgIliSedinthe 

a number of label identities ail worked 
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r HOT 10 ALBUMS COMPANIES 11 
1 WEA 8.3% 
2 Virgin 7.0% 
3 Epie 5.7% 
4 Telstar 5.2% 
5 Columbia 4.9% 
6 East West 4.2% 
7 RCA 4.2% 
8 PolyGram TV 4.1% 
9 EMISMD 3.6% 
10 Parlophone 3.4% 

1  Others 49,4% 

new Hot 10 Albums Companies listing. Ils success here was led by the US acts 

de of ail is the fact 

L02J 



Celine Dion's Think Twice sweeps Epie to total sin9'es(^orn^ance 

single, Think Twice, earned the distinction ofbeingone of the first records to receive a bullet on the CIN chart. By the end of the quarter, that was the least of its achievements. The slow-burning ballad took a 

Among the top-selling singles, Epic's Twink Twice sold 42% more than its nearest rival, Cotton Eye Joe by Rednex. That track enabled Zomba's Internai Affair: hile EMI, with itî :d 12.4^ 

îtaggenng 16 weel togetto 
nonths; it doubled the icored at the end of 19£ ind fifth place in the la 

er the p BMG' .7% sh 

one, finally reaching the su January 29, but proved résilient enough to stay there for seven weeks. Along the way, it became the fiflh Sony single to sell a million copies in the UK 

1 half of the 10 biggest singles of the quarter, three directly and two through its deal wi Total. Total/BMG took 6.8% of the market and sixth place above Pinnacle. Having, at least lemporarily, lost its place among the t 

ly after the Kaies ne." -i- — - - ' • , th iM.mner Christmas penod witn tne i festive slump linuted tojust US?l 9% well down on the 6.3% fall under. , ,'_-..,ear. In 1993, sales in the 
first three months of the year wen 17.6% lower than those for the 

singles sales, up front 50.2e. ■eitgair 
With suchal itsbelt.it ising that Epie dom larified labels league, with 8.3% arket, 41% ahead of its nearest lA which took 4.9%. The latter 

mge 716.7% up on its he same time last year -, -ibuting to BMG's second distribution rankings. 
astyeai  another indie ■. Bristol-based Vital >n took 2.9% of the mar a 163.6% year-on-year irapro singles distribution, the gap I 

vinyl formats betweentnera 
14.2% of singles sales betwe and Mardi, marginally up o for the previous quarter. 

Ulli i l s 
Hnï1lîl 

Apr-Jun Jcftep 
J0RP0RATE GROUPS GORPORATE GROUPS 

; sg 

n!S Si 
1111 
nmil 

DISTRIBUTORS DISTRIBUTORS 

lii 
il 

I S 

ôMl 



ile compilations see Virgin home as top album label by a short head 

Virgin did well with artist albums its raft ofbigsellers headed by the 

albums distribution crown from EMI in suree for CD, the on top 67.1% ofall album sales, 
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D-INFLUENCE 

iSded toforesake 

=1 
œ: 
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says/'Asts Edways th"e ca^^he'l 
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themselves when Frayer 4 Unity is released in June, with the Midnite 
and arranger for the pioneering UK fromMaylV. S a 

NICK ROBINSON ON A&R 
Northern Ireland's Sheer have become the first non-American actto sign to 4AD for a very long while. Having donethe deal lastweek,the group swiftly returned to the studio to finish their début EP.,.A great deal of interest has been shown overthe pastfew weeks in AV, the techno pop duo consisting of Gypsy (Graham Drinnan) and singer Jimmy Edwards. Manager John McLennan, who also looks after Utah Saints, expects to confirm a deal this week...London-based raw rock funkers Lunaseed are currently talking to Musidisc, Virgin and China...Heave signed to Radar last week (see news story) after a fair amount of interest. Don't expect any releases until after the summer...Music West, the festival showcasing Canadien and American acts, has finaliseditsline-up for this year's eventfrom May 11-14, It takes place at 30 Vancouver venues and so far 300 acts have been confirmed. About 90% of them are unfamiliar 

and the best band names include Not Goin' To Vegas, Slrapping Young Lad and Middlesex, who actually corne from Kelowna in British Columbia. For more info on the festival, call Ange Frymire in Vancouver on (604) 684 9338.,.Coco & The Bean ignored the lack of volume at The Blue Note in London last week to put on an excellent half-hour showcase for punters and a gaggle of A&R types and managers. The songs are definitely there and singer Rosanne looks setto develop into a real 
star given a little more on-the-road experience. Interest is growing in the band and another gig is being lined up...0ne other act attracting a bit of attention again are Acacia. Echo and Epie had people down at north London's Splash Club last week to see the group and, although it was sparsely attended, the group pulled off a classy set and impressed those there. They play the Mean Fiddler acoustic room on May 10,..Polydor held 

r «t f5 

a showcase for The . Lighthouse Family at the Pitcher& Piano in Soho last Wednesday. The room was packed and the duo quickly ran through three acoustic numbers that were just about audible. It's hard to say whether the songs are strong enough to crack the UK and US markets but, judgmg bythe promotional and marketing activity behmd the act, Polydor seems certain togivethem its bestshot...Hole played a lively set msidethe Oxford Street Virgin Megastore at 6pm last Wednesday to afew hundred ardent and very young fans. Loads were left outside but those crammed inside caughta typ'cally rawand rough set from Courtnev Love and Co. At one stage, Love suggested 

ps-â- 
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LIGHTNING SEEDS 
TRANSLATING ACCLAIM INTO SALES 

*!* 

l'f 1 

lij II 

1 

Released to a liai! of critical ncclaim last autumn, the Lightning Seeds third album, Jollification, lins at last secured the gi oup a healthy sales profil^. 
and more people scem to be turning on to it," says Lan Broudie, the producer and'frontman who is, to ail intenta and ourposes, the Lightning Seeds. The album's success has been aided bythree lut singles-LuckyYou, Change and, most recently, Marvellous - which Broudie describes as "quite radio friendly", underplaying th 

ieen busy touring since 

tST 

nd^d 

s it has helped revitalise 
sr;8. : 

'sV-v 

vJ 
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CHARLES AND EDDlT 
STICKING WITH THEIR CLASSIC SOUL STYLE  , 

r 

pcohc:r^diddie 
the 24-7-365, which is being refeased in 
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MANUFACTURING 

MANUFACTURING 

H s the software companies continue to debate which of 
the growing number of multimédia formats will capture the 
public's imagination, manufacturers are having to wait 
patiently forthe marketto décidé. Manufacturers will never 
dictate the market, although they will always bave an 
influential say as record and video companies ask for their 
opinion on the relative costs of each of the individual formats, 
especially the two versions of high density CD (HDCD) 
currently being touted around the various sectors of the média. 
The whole multimédia révolution is, nevertheless, providing a 
boost for the UK's manufacturers as formats such as CD-i, CD- 

Rom and VideoCD prompt record companies to release more 
and more titles - a trend which has led to many manufacturers 
investing in new plant to ensure they do not miss out on any 
new business. Last month's REPLItech trade show in Vienna 
was also dominated by discussions on the various new 
interactive formats, while many of the sessions concentrated 
on how the industry should continue its fight against piracy, a 
growing problem particularly in China and Eastern Europe. 
The IFPI used the event to promote the advantages of the SID 
Code programme, which was launched at the beginning of 
1994 and is now beginning to gather momentum. More than 
half of known plants worldwide have adopted the scheme 
which provides rapid identification of where a dise was made 
- a vital weapon in the war against illégal product, whether it 
is interactive or not. 

OLD RIVALS uNtre 

IN FORMAT RGHT 
Philips and Sony have been in battle over rival digital formats but, as George Cole reports, they have 
J0INED TOGETHER TO TAXE ON TOSHIBA AND TIME-WARNER IN THE RACE TO ESTABLISH A HIGH DENSITY CD FORMAT 
nn business, it is foolish to layer to the CD. T let rivalry get in the way of twe 

ead-to-head battle id Tii 
: whereas Sony and Philips ipted for a dual-layer dise to ise playing lime, Toshiba 

er DCC and MiniDisc 

technology, the high de (HDCD). These new-style dise 

HDCD format. The high density CD will spawn a new family of dises, meluding the Digital Video Disc (DVD), which will be used for carrying movies. The Sony/Philips DVD can store 3.7 gigabytes of data (a sigabyte is roughly équivalent te 1.000 computer floppy disks), or 135 minutes of broadcast-qualitj "" "" " ' "thtoday's 

n: they ha 

i hold 
Ihere are also plans to double the dise capacity by using a technology developed by 3M, 
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simpler System decided to use This enables each dise to store up to 10 gigabytes of data or 284 minutes of video. Despite their différences, both Systems offer similar features, such as multiple soundtracks, teletext, digital surround Sound and a parental lock-out System which can prevent children from using a dise. The makers also claim the Systems are backwards compatible with toda/s music CDs and VideoCDs, meaning that current software could be used on the new hardware. Not surprisingly. both teams are keen to promote the merits of their System. Sony and Philips 

Toshiba and Time-Warner that the dual-layer System is difficult to produce, and that mt offers greater 

- 

/ 

o- \ 

3 

mi 
Howard Nash, managing director of Mimbus: "We'll respond ' 



Whilst wholeheartedly embracing 

  the future, 

true progress %@guxonly be 

achieved with referencès^^o,. 

thè past and preserving 

that<p05É-î£fê- bas value. 

Where * s the ±utur^^aking you? 

i 

CD Plant 1 
Manufacturing 1 
Malmô, Sweden 1 

1 Damont 1 
1 Multi Media 1 
1 London, UK 1 

1 Mastering | 
1 Malmo, Sweden 1 

CD Plant Tecval 
Vallorbe, 
Switzerland 

1 SibTryck.Printers 
1 Stockholm, 
1 Sweden 

The Multimedia Group 



MANUFACTURING 
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> format battles, as So 
BetamaxVCR format,. Philips with its V2000 

Strong hardware and software support is also the key to success, and, in this respect, Toshiba and Time-Wamer are well ahead of the game. On January 24, the two companies hosted a Hollywood press conférence to announce a raft of supporters for their DVD 
the Japanese giant Matsushita - the owner of Panasonic, Technics and JVC brands-Thomson. Hitachi, Pioneer, MCA and MGM/UA. Sincethen, Zenith and Samsung have added their support, At this point, many people expected Sony and Philips to throw in the towel, or at least combine their System with the t oshiba and Time-Wamer version but, a month later, Sony announced that it and Philips 

Both sides plan to launch their DVD players and dises next ycar.atacostofaroundTSOO 
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HDCD for longer-playing music CDs, but the new dises could be used for carrying music videos or multimédia programs which combine music, text and pictures. Another option is to launch music CDs that offer higher quality sound, and charge a premium for them. The CD manufacturers are keeping a keen eye on how this latest format battle develops, Howard Nash, managing director of Nimbus Manufacturing (UK), says, "We're open-minded and keeping an eye on developments, but when it 
are irrelevant. We'll respond to 

the production cost. "Pressing two very thin sides and bonding them together is a very tricky process and requires very tight tolérances," says Wilson. David Mackie, chief executive of Disctronics Manufacturing, also prefers the Sony/Philips System. He points out that the Toshiba/Time-Warner dise is like a LaserDisc, which is expensive to raake. "The single-side dise will be cheaper to manufacture, which means a cheaper retail price. I don't think Sony and Philips should be underestimated and I think theyil win out," Mackie 

copying CD music. The development of DVD h put a question mark over the VideoCD format, with some people wondering whether it ■ soon become obsolète. But John Hawkins, préside of Philips Media Distribution And Systems, says, "There's s a lot of business in VideoCD. be years before DVD becomes 
says. 

the market." Kim Boulton, technical manager of Mayking Multimedia, agréés, adding that both formats will mean existing CD production processes have to be adapted. "It's too early to comment on which System is best but, whatever happens, we'll makè 
But some manufa 

Other CD formats are also the way, including CD+ (CD Plus), which is being developed by Sony, Philips and Microsoft among others in the music in The^îe dises will put music an computer data on a dise, allowir 

on UK at the n VideoCD titles in the 

to their 

Wil m préféré on, PDO's marketi ;es. Dav. CD deck and you can hear music put the same dise in a CD-Rom drive and you get the music plus the extra interactive h " 

wait for DVD, arguing that VideoCD does not offer 

SSl 
TRIBAL 

THE COMPLETE 
ARMCHAIR SERVICE 

ail Isrmats 
including 

ed, cd-rom, 
vinyl & cassette 

artwork 
repro & print 
(or ail formats 
plus posters 

spécial pacl^ii^ 
point o( sale 
mercfiandise 

eîc etc. 

tel: 0181.673.0610 0181.673.4343 fax: 0181.675.8562 
FROM 1st MAY AT: 2b hillgate place, london sw12 9er. 

SSl 
TRIBAL 
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At C 

VA 

"CDs, eut to perfection' 

AimPi/s' 
| manufacturing 
Nimbus Manufacturing (UK) Limited Llantarnam Park Cwmbran Gwent NP44 3AB 
Téléphoné (01633) 877121 Facsintile (01633) 876131 
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REPUtech delegates discuss price pressures on tke duplication and REPLIGATION II 

IVlArJUFACTURERS 

Meei need for speed 

REPUTECH IS THE TRADE SHOW FOR CD AND CASSETTE MANUFACTURERS, BUT THEIR DISCUSSIONS CAN HAVE AN 
IMPACT ON THEIR RECORD AND VIDEO COMPANY CUSTOMERS. BlLL POSTER HIGHLIGHTS THE KEY ISSUES AT THE EVENT 

ASL 

VINYL, TAPE 

& C.D.s 
+ 

Mastering, Cutting, Print, 
Origination and Processing 

THE COMPLETE SERVICE 
Fine Quality at Great Prices! 

TEL: 0171 739 9672 
FAX: 0171 739 4070 

20 

El of the industi again. 
replicator 

er of production, preparing the i 

le this 
in the US and Eun h in Asia for the fi pear at Singapore'i 

le CD 
duplicators are having to look î higher throughput and faster changeover between runs to 
already-slim profit margins. The latest hardware on displ 

been true for CD glass mastering. But recent technological 
REPLItech illustrated that this stage of manufacture can be considerably speeded up. A plant 

the use of expensive 
Exhil itre from October manufac 24-26. unveiled During the three-day offering 1 conférence programme in Vienna, shorter p delegates discussed numerous more effi issues facing the industry, handling including increases in world Maste: 

Glass m; which can cost more than £1.5m - are capable of running at speeds of up to four times real time, although the U-Matic 
staSdttedUSed 33 ^ industry" DAT also suffers ' limitation, but a couple of other formats have emerged that > 

SAVISTRIVESTO SORT DUT STANDARDS 
A group of British video duplicators and their suppliers used REPLItech to try to heighten the awareness of the Suppliers' Association for the Video Industry (Savi), formed two years 
The association wanls to rationalise the numerous standards that exist in the video duplication business. Il docs not want to set new standards, but reduce those that already exist while promoting a better understanding of the industry to its clients. 

As part of this process, Savi publishes an annually updated Membership Standards and Criteria list which includes a code of working practice for Savi s members and serves as a useful document for software compames newto the video industry. The associalion's chairman, Richard Gray of Technicolor Video Services, said at REPUtech, "We're not aiming al the Disneysof this world; they already knowwhatthey are doing. 

"Ourtarget is the smaller company which is probahly not aware of ail the problems they can encounter - incorrect inlay dimensions, wrong paper thickness and so on." Savi membership conditions also require that duplicators comply with the security procédures laid down hy Fact 
•he Fédération Agains. Copyright 
Acopy of Savi's Membership Standards and Criteria can be obtained by contacting Tracy Wyatlon 0181 9001122. 
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The complété manufacturing service: 
• 7" singles 
• white label & commercial 12" promo runs 
• albums, compact dise, cassettes & vinyl 
• sleeves, labels, booklets & inlays 
• posters 
• point of sale 
• leaflets & brochures 
• repro 
• full Multimedia 

Incorporating the "Enigma Design Studio' 
• full specialised design for ail the above 
• corporate 
• exhibitions 
• photography 
• artwork 
• typesetting 

For full design services contact: 
Audley Clarkesmith 
Head of Design 
Enigma Design & Communication 
Tel: 0171 267 8000 

praduction/Sales fax: 0171 284 3188 
General/Accounts fax; 0171 284 31 66 

0171 267 8000 

the on/y numberyou need to know 
for manufacturing & design 

, 

J 

New York Office 
Tel: 001 212 3460653/73 
Fax; 001 212 3460679 
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Forward Sound &. WosS@n 
A Forward Technology Company 
A complété duplication and manufacturing service 
with international distribution abilities and o 
25 years experience in its chosen field 

"duplication 
o Latest digital mastering formats 0181 946 5388 
o Weekly oapacity of 350,000 units 
e Fast turnaround 
• Full printing and packaging service 

cd 

replication 
• Latest'Monollne' technology ^ QQJ Q2-J g 

• Fully automated 
• CD-ROM, CD-I + VIDEO Cl 

duplication 
• Largecapacity 0171 678 0773 
• Manufactured from Digital Loop-bin 
• Full packaging and ■ distribution service 

vmyl 

records 
8793191 

Picture and shaped di 
1 j laga kSS Gefaica- 1^9 

TMOtn mmdm 
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Disqetéoo 

and quai tyco t ol idle either. By 

rm
w 

Un^™tK 

CONFRONTING THE 

CD COUNTERFEUERS 
The discussion on the problems of piracy at the RELPItech trade show in Vienna centred on measures 
BEING TAKEN AROUND THE WORLD TO COMBAT THE THREATS POSED BY CD COUNTERFEITERS. BlLL POSTER REPORTS 

r 

r 
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I Stiltskin: THE difficulties of handling te IIR NUMBER ONE HIT, INSIDE, WERE EASED BV USING A BROKING COMPANY 

CD BROKERS OFFER 

ONFSTOP SERVICE 

Simon Evans reports on the recent growth of the UK's brokers - the companies which take care of the 
1 WHOLE COMPACT DISC MANUFACTURING PROCESS, FROM PRESSING THE DISCS TO PRINTING THE SLEEVE AND LABELS 
i rfTlhenWhiteWater's 8 I À ■ Tessa Sturridge | fe'i a * negotiated tho use I Sliltskin's Inside for the Levi'i | TV ad campaign, it was a hug I leapin lany CDs sho I Where should I packaging? 

single that ended up shifting 350,000 units would have been a nightmare." The rôle of the manufacturing 
n.How 

WHO'S WHO IN BROKING 

de lot. ecided 
"Peter Lawlor (Sliltskin's songwriter and guitarist], Tim I Prior and I set up White Water to easc it," explains Sturridge, ï companys managing director. ut the idea of dealing with ail 

I pleased to find iting, V 

1 everythiiig from Cl I sleeve and label pr 

A TO Z MUSIC SERVICES 12. Oval Road, London NW1 7DH. Tel: 0171 267 8000 Fax: 0171 284 3188 Contact: Neil Gibson 
AUDIO SERVICES LTD 6 Orsman Road, London 811 5J0 Tel: 0171 739 9672 Fax: 0171 739 4070 Contact; Mel Gale 
COPS The Studio, Kent House Station Approach, Barnmead Road, Beckenham, Kent BR31JD. 

Tel: 0181 778 8556 Fax: 0181 6769716 Contact: E. Dahdi 
KEY PRODUCTIONS 2 Margrave Place, London N7 0EP. Tel: 0171 485 7499 (Multi-media 0171 267 6154) Fax: 0171 2841151 Contact: Karen Emanuel/Laura Gold 
MAYKING 250 York Road, London SW11 3SJ. Tel: 0171 924 1661. Fax: 0171 924 2147 Contact: Brian Bonner 

SOUND RECORDING TECHNOLOGY Audio House, Edison Road, St Ives, Cambridge, Cambridgeshire PE17 4LF. Tel: 01480 461880 Fax: 01480 496100 Contact: Nick Allen 

Tel: 0181 673 0610. Fax: 0181 675 8562. Contact; Alison Wilson 
For a compléta list of brokers, „„ The 1995 Mtisic Week Directory, 

service toget a reloase 

io from the client's point of ■v they offer a simplified 
neceasTriîy cost*58 1:1101 ^ 

i Ahson Wilson, is that inppy doing evorything ,-d conTpanies hate. They d much rather spend 
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The Définitive CD manufacturing service 

TOTAL QUALITY FAST TURNAROUND 
UNRIVALLED CUSTOMER SERVICE SUPPORT 

PDO DISCS Registered to BS5750 
Quality and Service are our commilment to you, the Cuslomer. 

Our Manufacturing Systems have been designed to produce the fines! 
producls and the mosl reliable delivery performance. 

Accréditation to BS5750 ispart of our programme of continuons 
improvernenl to ensure we always will provide the DEFINITIW service. 

For ail your CD, CD-ROM, CD-i and Laser Disc requirements call:- 

Roger Twynham PDO Dises Ltd Queen Anne House Il The Green Richmond Surrey TW9 IPX 
Téléphoné: 081 948 7368 
Fax; 081 94 0 7137 

Angela Haye PDO Dises Ltd Philips Road Blaeltburn 

Téléphoné: 0254 52448 Fax: 0254 54729 
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 ^ — f r the pjônëerof home The buy-in/management buy o of CD manufacturer Ablex from Racal Electronics lastmonth means more thanjust changes at the directors' table, mites Steve Dowling. The company plans to increase its share of the CD-Rom manufacturing market, an area that is growing phenomenally, yet lias no clear leader. ^ 
Europe's most advanced CD presses and to produce at least 25m CDs for its clients in the music and multi-media industries. Its production output has quadrupled from one manufacturing line to five. The management buy-in and buy-out was worth around £2m and £5m more is in place for the multimédia expansion, thanks to equity funding provided by Lloyds Development Capital, bank finance from National Westminster and leasing finance from Lombard North Central. John Nletcalf, who has been with the company for two years, has become one of Ablex's new directors following the deal. He has spent the past eight years specialising in CD-Rom. "1 starfed the CD-Rom departments at Disctronics and then Nimbus, between 1988 and 1993. Then I went to Dallas for 12 months working as a consultant," he says. Ablex has become one of the UK's biggest independent CD pressing companies. Formed in 1969 and originally part of the Decca group, it has consistently broken in new technology. In 1972, it was the first European duplicatorto use Dolby noise réduction while, in 1983, it moved into the computer âge, making microdrive cartridges 

for the pioneer Computing, Sinclair. 
In 1991, Ablex received ISO 9002 accréditation and, two years later, moved into CD and CD- Rom manufacturing. Metcalf's career working with multimédia products has convinced him of the enormous potentialof CD-Rom. "Ithink ifs 
the most successful productthe planet has everknown.The opportunities are incredible," he says. Metcalf says the company has bought new presses that will eut the production time of each CD down to 4.6 seconds - half the lime of most of its competitors. "You must have the newesl technology when it cornes to making CDs.We write our presses off after two years. A lot of companies will keep fhem on for seven or eight years, faut ifs not worth it. The technology is changing too quickly." While the company will be maintaining its music industry clients (Ablex produces at least 500,000 cassette tapes each week), more emphasis will be placed on CD-Rom's expansion into the video and computer games markets. With its range of 12cm, high density disks, Metcalf believes Ablex will be in a heallhy position to target 
Metcalf hopes the introduction of the new technology will allow the company to introduce the world's first "White Book" for Video CD-Rom, enabling a CD-Rom-configured PC ta play videos with no loss of quality. • Ablex has appointed former Nimbus marketing manager Stephen Connolly as its général manager of business development. 

^SSSEMSESSSMMJSML In this âge of digital audio, onsumers have corne to expect very high level of quality from every musical release they purchase, wriles Andréa Rotonde. Thaf s why it is more important than ever for record companies to try ta give each project an edge. According to Sony and many engineers around the world, that edge is using20-bit recording methods - such as Sony's Super Bit Mapping (SBM)-to raise every recording to the highest quality level passible. Atthe recent Audio Engineering Society (AES) Convention in Paris, the latest techniques were discussed by Bob Ludwig, renowned mastering engineer and owner of US company Gateway Mastering, and David Smith, director of recording opérations at Sony Classical in New York. As wollas explaining SBM, they talked about Sony's PCM- 

9000 magneto-optical recorder, the Apogee UV22, the Daniel Weiss advanced noise shaping/ re-dithering process [used to maintain the lowest sound level] and dB Technologies' 22- bit converter. Ron Remschel, marketing manager for professional audio for Sony, explained Sony's continued push to 20-bit resolutions. Remschel said, "Essentially, Thomas Edison invented the phonograph and since then everybody hastried to find better ways to store and improve sound. The purpose of going to 20-hit does exactly that 
byproviding better dynamic range and better signal-to-noise ratio." Processes like Sony's SBM résolve the audio to 20 bits, giving more détail and acciiracy in each waveform. Then the entire spectrum of audio is re- ditbered back down to 16-bit CD players, the current industry 
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Oasis gsve Création Mo 1 first 

w 
CSINGLESUPDAÏE 1 ( ALBUMS UPDATE ) 

:redit, eaçlibiÉ S ne up for the big one for the last vom- and that's ail it's been since they made their chart début with Supersonic. That record's peak of 31 was followed by Shakermaker (number 11) LiveForever (10), Cigarettes & Alcohol (scven) and Whatever (three). This week Oasis score their first number one in spectacular fashion. DethroningTake That's Back For Good, a four-week topper, Some Might Say sold nearly 140.000 copies last week to become the 39th record lo début at number one. It is also the first rock record to top the singles chart since Inside by Stiltskin exactly a year ago. Some Might Say is also the first number one for Alan McGee's IJ^ear- nld Création label. Partly owned by Sony, Création has had number one LPs " isis's Definitely Maybe in October he Boo Radleys' Wake Up! last 

^  SALES AWARDS  ) ■ Platinum: Oasis: Delinitely Maybe (x2): Various; New That's What I Call Music! 30 (x2). Gold: Anthony Way/Stanislas Syrewicz: The Choir; Radiohead; The Bends; Radiohead; Pablo Honey; Blut: Mode- l.lel- H w '.h, Blur: leisure; Del Amitri; Twisted; The Human League: Octopus: Leftfield: Leftism; Varions: Dance Mania Vol 2; Various: Rocks Off. H Silver: Bobby Brown; Two Can Play That Game Isinglel; Various: Let's Hear It For The Girls, 

Radio One rearely goes completely overboard on records. It's most- played record rarely tops 30 plays and is usually only one or two spins ahead of the number two dise. But this week it grants 32 plays to the new Oasis single Some Might Say. That's six more plays than any other record and 
proble^s^Radi^Oneîs stîll'tlm'sta^on to play the happening hits, With the status of Oasis building so steadily in the past 12 months (as outlined in the sales commentary lefl) and with such a commercial song as Might Say, it's nothing short of astounding that the other 55 stations redby Media Monitor can 51 plays for the dise. 

sre rSn^per 

THIS WEEK'S HITS ) S 
Singles 

No fewer than four of this week's in^ ONE r&b single: If You Only Let Me In MN8 
n ^^a^b-tth ^h" 

S^ren 

boosted hits is Ferez Prado's 
er: Street Party Chas n' Dave 
apilation: New Thafs What I ( 
30-EMl/Virgin/PolyGrani 

For Good Take That-RCA 
fustoutsidetheTopSO. 

the boo radleys 
FIND THE ANSWER WITHIN 

cassette: 
nnu.THE ANSWER WITHIN (RADIO EDIT) «ONT TAKE Y0URGUNT0T0WH 

cdl cd2 cass. available now 
ALSO AVAILABLE: THE N0.1 ALBUM WAKE DPI 

T.. order now cJ 3MV telcsalcs 081 675 9947 or VituI tclcsidcs 0272 441IOO 
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(VW TOP 75 SINGLES cm 

„ SOME MIGHT SAY 

, DONT STOP ( Wl G G LE Wl G G LE) • Stip/Elernal/WEA VZ 917CD/YZ 917CIW) Tte MMe (Tbs Oishge Brctersl StpAVCgn-ba (MafaiBfcttasA^ybeny/AlailMl ïai7/1Z 317T 

RCA 74321271462/74321271464 (BMGI 
Polydor P22D 342/POCS 342 IF) 

Columbia 6611255/66112! 

DRIVING WITH THE BRAKES ON 7rI Amitri (Clavl PolvGram ICurrie)  HOLDING ONTO YOU 
FREEDOM(EP) 41 [H] 

flO 7 JULIA SAYS O H£. Wel WetWetlWelWetW RED LIGHT SPECIAL  -//4321273661 MWKCD 87/NWKC 87 (3MV/SMI DIRECT-ME 44 1MI Capitol CDCLS741/rCCL 741 (t 2NIGHTMOVES iSuicr'Ric'-j-dsi-ni VIARVELLOUS 
FEELMEFLOW 

an 162TP7CD/162TP 7C(PI 
RCA 74321250192/74321250194 (BMGI 

Geffen GFSTD 88/GFSC 88 (BMGI 

Brcufy MERDD 428/MERMC 428 |FI 

Planet 3 GXY 2003CD/GXY 2003MC |P) 

4 THE BALLAD 0F PETER PUMPKINHEAD RCA 74321276 
oke/Argent) EMI (Kadison) SBK CDSBK 53^TCSBK 53 (E) 

est PERF104CD/PERF104C (W) 

n THE 4 PLAY EPS ive JIVECD 376/JIVEC 376 (BMG) 
m TEARS DONT LIE 

resh FRSHD 19/FRSHC191 

îrgln VSCDT 153(WSC 1530 (E) 
g LIFTING ME HIGHER 21 CDSBOK 3/MCSB0K 3R (3MV/V) ratch/EMUMcCutcheon/Peafce/levine/rr LET IT RAIIM 

GOOD FEELING 
LOVE CAN BUILD A BRIDGE O LondonCOCO 

East West A 4473CD/A 4473C (Wl 
6 THE FIRST THE LAST ETERNITY ita 74321254672/74321254074 (BMGI 
21 WANNA BE FREE (TO BE WITH HIM) 

rm CASTLES IN THE SAND ,44a4" Hiunder (Fraser/Mnrlpvl RnnHnr (Mnflpul Ml CDEMS 372/TCEM 372 (E) 

Virgin VSCDG1537A/SC1537 |E| 

Epie 6606422/6606424 (SM) 

ZTTZANG 65CD/ZANG 65C |W) 
mco/PWL NL8CDX 18/NLBMC18ISRD) 

n DOPES TO INFINITY 
2NOVELTYWAVES Apollo APOLLO 20CDK/APOLLO 20MC |V| 

WestYZ904CD1/YZ904CIW| 

4 STRANGE CURRENCIES 
e WHOOPS NOW/WHAT'LL I DO 
■ STAY ANOTHER DAY ★ on LONCD 354/L0NCS354 (F) 
j] CALLING OUT YOUR NAME tst YZ 935CD/YZ 935C (W| 

ire W 0285CDX/W 0285C (Wl 

2 FREAKY BE BEAUTIFUL Chrysalis COCHS 5022/rCCHS 5022 (El 
Virgin VSCDX1534A/SC 1534 (E) 

THE WiLDHEARTS I WANNA GO WHERE THE PEOPLE GO 
THE NEW SINGLE OUT NOW 

"M m 
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tvw TOP 75 ALBUMS cin 
6 MAY 1995 

A 2 
3 
4 
5 
6 
7 
J 

a 9 
10 
11 

A12 
m 

14 
15 
16 
17 

A 18 
19 
20 

a 21 
22 
23 

Si 24 
25 

[ a 27 " 
78 ^ THE VERY BEST éL Q umâ The comfnodores (Carmichael/The Comme 
29 26 26 PROTECTION/NO PROTECTION 
30 69 ALWAYS & FOBEVER ★ inans/Westend) EMD 1053 

RCA 74321257172 (BMG) 
Leftfleld (Leftfield) 

FOODTCIQ/FOODLP 10 34 - 
^ a 35 - 

36 3 23 SIIVIPLYTHEBESTII<-6 

40 3 56 JANET/JANET REMIXED ★ 

43 « 
44 1 

45 
Virgin CDV2763(E) 42 j, TWELVE DEADLY CVNS,,, AND THEN SOME *2 Epic4) 

PolyGram TV 5271972 |F) fl Q 5( I 5271974/- 
50 , 7, DIVINE MADNESS *3 

TOP COMPILATIONS 
1 1 „ Tille Label/CD (Distributor) 1 Artist Cass/Vinyl 10 en m LETS HEAR IT FOR THE GIRLS O PolyGram TV 5165522/5165524/-|F) 
n IMOW THAT'S WHAT 11 » , THE HOUSE COLLECTION - VOLUME 2 Fantazia FHC 002CD/FHC 002MC/- (V) 
U 

31 CALL MUSIC! 30 ^ EMI/Virqin/PolvGram CDNOW 30/TCNOW 30/N0W 30 (El 12 5 3INTO THE EIGHTIES O Global Télévision RADCD 09/RADMC 09/- (BMGI 
IÈ 9 Inew1 WARNING! DANCE BOOM is £■ Hïïïl) TelstarTCD 2763/STAC2763/- (BMG) 13 4 ROCKS OFF • PolyGramTO5254872(F) 

3 E m CREAM LIVE 114 Deconstruction 74321272192/74321272194/74321272191 (BMG) 14 9 , CLUB TOGETHER 2 React CDEMC 3704/rCEMC 3704/EMC 3704 (E| 
4 m rrn STREET SOUL virginVTDCD4i(El \m)MC41/- 15» 5 DRIVE TIME DinoDINCD96|P) DINMC96/- 
5 ' 3 CLUB CLASS O Global Télévision RADCD Id/RADMC IIVRADLP10 (BMG) 16 " 7 DANCE ZONE LEVEL 4 ★ PolyGram TV 5169612/5169614/- (F) 
6 ' 5 DANCE MANIA 95 - VOLUME 2 • Pure Music PMCD 7010/PMMC 7010/- (BMG) 17 " 4 FIFTY NUMBER ONES OF THE 'GOS ® Global Télévision RADCD OS/RADMC 08/- IBMGI 

iBi „ PULP FICTION (OST) • MCAMCDIIIOSIBMG) MCCI1103/MCA 1)103 18 12 6 NOW DANCE '95 • FMI/Virgin CDNODIS/TCNOD 15/-(El 
8 3 , THE BEST ROCK ALBUM IN THE WORLD,..EVER! Il • Virgin VTDCD47/VTDMC 47/-(El 19- ]4 100% AGIO JAZZ TelstarTCD2733(BMG) STAC 2733/STAR 2733 
9 CI Tn M1NISTRY OF SOUND - THE SESSIONS 4 444 Sound 01 Ministry MINCDB 4/MINMC 4/MINLPB 4 (3MV/SM) 20 » , RESERVOIR DOGS (OST) MCAMCD 10793IBMGI MCC10793/- 

35 0URT0WN-GREATESTHITS*2 C Deacon Blue (KellyAivgi   " 
10 SMASH Epitaph E 864322 (PHI OltspringWilson) E864324/E 884321 66 MUSIC FOR THE JILTED GENERATION * The Prodifly (HowietVMcLellanl XL XICO114jXlMC 114W1U |W1 ,3 GOOD NEWS FROMTHE NEXTWORLD • Virgincov2760(El Simple Miniis IForsey/Simple Minds) TCV 276OT 2760 34 THE IMMACULATE COLLECTION *9 Sire7599264402IW) 

57 " 
58 EU STONESINTHEROAD 

Parlophone CDP 7979712 (E) 
TCVY 2720/VY 2720 

no 66 19 THE HITS® J ^ Garih Brooks (Reynolds) Uberty CDP 8320812 (E) TCEST 2247/- 
gQ 57 8 CRACKED REAR VIEW EastWest7^^(W) 
CI ,3 „ SMART ^ 11 SIeeper (Corkett/Sleeperl Indolent SLEEPCD 007 (V) SLEEPMC 007/SLEEP 007A 
RI m SECOND COMING * GeffenGED24503{BMG) Ut. S"1* TheStoneRoses(Dawson/Schroeder) GEC24503/GEF24503 
RO rm JOLLIFICATION uo bghtningSeeds(Rogers/Brau Epie 4772379 (SM) die) 4772374/4772371 
R/l 53 25FIELDS0FG0LD-THEBEST0F*2 A&M5403072(F) " ^ Sting (Padgham/Sting/Dorfsman/Smith/Various) 5463074/5403071 
65 ejWEEZER OJ Lbl* Weezer(0casek) 

GeffenGED 24629 (BMG) GEC 24629/- 
KK 65 46 THE DEFINITIVE SIMON AND GARFUNKEL ★ UU Simon And GariunlreKVariousl Coli!mbisM000O(2VM00DC2l/M0002l|SMI 
R7 63 64 ONE WOMAN - THE ULTIMATE COLLECTION *4 O » Diana Ross (Variousl FMI CDONE1/TCONE 1/ONE 1IEI RO 46 28 STEAM*2 UO Eastl7(H d JC /K London 8285422 (F) n/Stannard) 8285424/8285421 
RQ 69 66 THE ST0NE ROSES* 03 The Stone Roses ILeckie) Silvertone OREZCD 502 (P) 0RE2C 502/0REZLP 502 
70 60 ,4 FAITH*2 ' 111 George Michael (Michaell Epie 4600009(SM) 
71 68 5 LIVETHROUGHTHIS 1 ' Hole (Slade/Kolderiel C^ EFA 
7 9 ra THE BEST OF UB40 VOL 1 *5 OEP Intemadonal DUBTV1 (El / t BA* UB40 (Variousl UBTVC1/UBTV1 ^3 72 25 THE BEST OF REM© 1RS DMIRH1 (BMG) MIRHC1/MIRH1 
7Û 6, 25H0WT0MAKEFRIENDS AND INFLUENCE PEOPLE® ' ^ Terrorvision (Norton)EMI VEGASCD 2/VEGASTC 2/VEGASLP 2 (El 
75 i31MYLIFE /J LtiU MaryJ BligelCombs) Uptown UPTD11156 (BMG) MCC ni56/MCA 11156 
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AIRPLAY FOCUS 
96.4FM BRMB JANET JACKSON 
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TOP 50 AIRPLAY HITS 6 MAY 1995 
EDIA 

Monitor 
II# BACK FOR GOOD T., TVVO CAN PLAY THAÏ GAME JULIA SAYS m WÀKE DP BÔO! e ■ l TURN ON, TUNE IN, COPOUTi.» 561 44.65 -1.6 650 ■ 41,50-50.2 ; HAVE YOD EVER REALLY LOVED A W0IV1AN A,,. 

32 IFYOUONLYLETMEINmnsicoi 
LOVE & DEVOTION im 13 15 17 WIARVELLOUSLigh.ningSeelsIEpicI 
I WANNA BE FREE (TO BE WITH HIIVI) se 16 i2 12 ONE MAN IN WIY HEART - DONT GIVE ME YOUR LIFE - LOVE CITY GROOVE lovccog,^ _ MADE IN ENGLAND EI„ 29.77|32.9 28.88 -0.2 OVER MYSHOULDER 

26.00^24.4 25.621-14.2 ■9 YOU GOTTA BE oes'i 

STRANGE CURRENCIES w DRIVING WITH THE BRAKES ON 
■,:U3 7 9 18.28|56.9 

32 35 49 SOMEDAY l'LL BE SATURDAY NIGHT Bnnjov 
THANK YOU Boyz li Men IMmownl AS I LAY ME DOWN soi HURTSSQ GOOD 

MYGIRL JOSEPHINE su 
13.33| -3.8 12.98)18.0 

THE FIRST THE LAST ETERNITY (TILLTHE END) snapF HOLDING ON TO YOU T.renc.T,miDa,bylC.lun,bial KEEP ON MOVING a° 
SECRET GARDENBTUCCS THE BALLAD OF PETER PUMPKINHEAD cr^ I CANT BE WITH YOU ci THE BOMB! (THESE SOUNDS FALl INTO MY MIND) th. THE CHANGING MAN Pa WHERE I FIN DM YHE AVEN t ALL IWANNA DO sh^icowiAM 

10.16i37.6 10.07j 0.5 
© Media Monitor. Compiled Irom data jatoed from 00.00 on Sondav 23 Ap.il 1995 MU 24 00 on Saturday 29 April 1995. Stations ranked by audience ligurea based on latest hall-hour Raja, data. 

TOP 10 GROWERS r TOP 10 MOST ADDED J 
Pos. Tille ArtislILaball 

1 MADE IN ENGLAND Elton John (Rocket) 487 246 
Pos. TitleArtisl (Label) 

1 HURTS SO GOOD Jimmy Somcrvilla ILondonl 26 22 8 
2 IF YOU ONLY LET ME IN mn 8 (Columbia) 569 231 2 ABEGGAR ON ABEACH 0FG0L0 Mike & The Mechanics (Vi rgin) 18 9 6 
3 BEST IN ME Lei Loose (Mercuryl 478 196 3 FEEL ME FLOW Naughty By Nature (Big Life) 15 6 6 
4 KEY TO MY LIFE Boyzone (Polydor) 499 191 4 KEY TO MY LIFE Boyione (Polydor) 35 28 5 
5 HURTS SO GOOD jimmy Somerville (London) 247 190 5 DRIVING WITH THE BRAKES ON Del Amitri (A&M) 35 29 5 
6 1 WANNA BE FREE (TO BE WITH HIM) Scarlet (Warner Bro si 638 175 6 CANT CRY ANYMORE Sheryl Crow IA&M) 19 13 5 
7 JESSIE Joshua Kadison IEMII 450 169 7 THAT LOOK IN YOUR EYE Ali Campbell (Virgin) 22 16 4 
8 DRIVING WITH THE BRAKES ON Del Amitri (A&M) 384 164 8 FREEDOM Michelle Gayle (RCA) 15 8 4 
9 LOVE CITY GROOVE Love City Groove (Planet 3 Records) 388 120 9 1F YOU ONLY LET ME IN MN 8 (Columbial 38 31 3 

10 HAVE YOU EVER REALLY LOVED A WOMAN BryanAdamsIAi îrMI 825 113 10 MADE IN ENGLAND Elton John (Rocket) © Media Monitor. Chan shows tracks boasting gieatest raimber ol station adds ladd delined a 
33 27 3 sfourormofepiaysl 
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pdate 

labels craci down 

on mil tape pirates 
company end Ican't compete wilfi lhat. Now Itie/re moving inloCDs." As well as nol receivmg royalties fromlhe useof Iheirlracks, rave labels are also seeing their marketforbolh singles 

wballbeyshould doingloclearmi: organisation Iv beenlalkir many of the larger lape producers and bas prmted a tact stieel for ail 
inr" 

laura Young (rom rave 

Slrictly Underground managing dlreclorMarl Ryder says, 'Iksgetting ascalewhereitcould 
J 

i nis i d e 

* 

been confirmed as a last-minute . . . addition to the massive outdoor two hours in the Planet Erotica Tribal Gathering dance event taking which will be hosted by lady Miss place this Saturday (6) in Kier of Deee-Lite. Live acls will "■*—'shire. include Orbital, Prodigy, Plaslikman ivent looks set to break the andMobywhileDaveAngel, ' hal saw many similar events Robertson, Norman Jay, Danny led last year with the Tenaglia, Tin Tin, Richie Hawtin organlsers expecting to draw a capacity crowd of 25,000 dance 
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underworld retufii t® singles route 

Club: Magic Busatthe Blue Note, 1 Hoxton Square, London NI. Fridays 10pm-5am. 

Capaciîy/PA/ spécial features: 500/4K turbo/relaunch at ttie end of May with a sponsor; donce podiums, projections. Door policy: 
Music policy: Funkygrooves:jozz, soul and roots. DJs: Eddie Piller, Dean Rudland, JY, Stuart Kirkham, Lascelles, Simon Bortholomew. Spinning: Pointer Sisters'Don'tlt Drive You Crozy'; Lighttiouse "One Fine Morning'; Planef'Don't You Let Me Down'; The Ides Of Morch "Vehicle'; HarryJ^Africo'. DJ's view: "Oneof Ihenicest places l'veguestedat, Igetto play records I con't normolly play ond ifs nice toseepeople donce to them,'-Stuart Baker. Industry view: 'There's a good sélection of music-wild andfunky and newoeid jazz. The crowd is free and unpretentious - ifs a good place to relax," - Dan Waife, Virgin. Ticket price: £7/£5 concessions. 

tollowinguplheirolDum 
single, 'BomSIIppy' "We're pulting out 

[ivemixeswithlhe didn'l want lo gel siuck in lhal rut of having become an 'album acf and rushing info putting anolher album out jusl because the lasl onewas sa popular,' says Underworld vocalist and guilarist Karl Hyde. The single will be availabie in 

 es of the tram slraighltechnoto jungle. "We're justchecking everylhlng out/ says Hyde. 'We don't want to get sluck in wf ' was happening lasl year or 

rrethat Wewanlto assimilaleeverything." Al présent the group are also lining up concerts and festival 

, le. 'The équipaient is flexible enough thaï we're almost completely freelogowherewe want. When we slarted we wanted to have lhat (reedom lo take Ihings wherewewanl, likea DJ, but also because we play livenol lobe 

I groupsmeanstheywill beseekinglokeepalight conlrol over Iheirgrowlh. "There are a lot of mistakes lo leam from. There are Ihings with the larger business lhat an talolol 

clay's début 
packs a punch Black Market Records Is looklng to tollow up the pop donce success It acheived lasl yeorwith CJ Lewis with o hosl ol new releases for this summer. Prime among these is new moteriol from CJ Lewis and the début from new while rogoa MC Clay O'Shea (plctured). The début trom the 18-yeor-old ex-boxer and bricklayerlrom north London is a rogga/junglish version of Bobby Darln's 1958 hit 'Splish Splash' produced byyoung jungle producer Roy lasprillo (oka DJ Massive). Described by Black Market boss Rene Gelston as ragga pop, the single wlll slot neotly inlo the area ploneered by artists llke CJ Lewis. "Ifs a big summer record - modem pop donce music. A lot ol the kids, llke Massive, who slarted out producing jungle are golng to be the pop produce rs ot tommorow," soys Gelston. Meonwhile, June wlll see the releose of new moteriol from CJ Lewis, starling with a single 'Rough & Smooth' whlch shows a more r&b slde to Lewis. "People are golng ta get o real shock when they hear the new LP and the quality of ail his new moteriol," soys Gelston. Another potential chart hit wlll be a re-release ot Juliet Jomes's 1992 hardeore classic Toke It Easy", remixed for 1995 by Bond Of Gypsies. Awoy trom the pop charfs, however, Black Morket wlll be conllnuing to put out underground moteriol. "1 don't want people lo think thot because l'm doing pop moteriol, l'm not going lo be staylng true to my roots," says Gelston. Included In the lobel's more speclallst releases wlll be a jungle compilation 'Science', moteriol from new trip hop style group One Creed, and two new LPs from Lorry Heord - the second volume of his crilically occlaimed Jozz ambient LP 'Scenerles Not Songs' and o 'Closslc Fingers' compilation lealuring trocks from ail five of Heord's albums. 

Once people used lo make bornages to Liverpool for the football. Nowadays, however, Iheholygrail lhat visilors head for is no longer Anfield but the legendary Creamclub. Butforthose unableto make the pllgrimage and sickof hearing eostalic reports, Ihe new 'Cream Live' double CD sel will have corne none too soon.Towinaspecially 

Compétition, RM, Ludgale House, 245 Biackfriars Road, London SE1 9URby May 10, 

® 



newsdesk: 0171-620 3636 
one drop of i.g. 
goes a long way 

Suchislhecasewilh Ihe début single byl6-year- old rapper Dangermouse, 'TheSystem/Some MCs', whlchhasbeen produced by I.G, Culture, formerly of Dodge City Produclions. The Irack isreleasedon 

I.G.'s label One Drop Inner Dangermouse (piclured). Ouler which bas been "When I put lhat record running for eight months, oui, a lot of MCs got in starting wilti Ihe breokbeat louch wilh me,* says I.G. album Tlaxponalix Vol 1 '. Aside from rap material, The single continues Ihe I.G.'s label wlll also be vibe started by lhat LP of releasing r&b records, beats highllghling a One Drop's main r&b artist production slyle lhat tokes wlll be Lorraine Caine, a on board slale-o(-lhe-art gospel-influenced singer US slyles while adding a whoTI be among Ihe UK Iwist. Il was Ihe qualily artisls to be fealured on a of Ihis album lhat resulled doublepack sampler LP in Ihe collaboration wilh called Tings A Gwan'. 
black-dog trio 
go walkies 
as band jpjjt Black Dog, one of Ihe UK's leading techno groups, have splitup. Astatementreleasedbythe acf s record company Warp saidlhegrouphad deoidedto part company due to 'personal différences*. The three ex-members will ail remain signed to Warp, wilh Ed Handley and Andy Tumer leaming up underthe name Plad - which Ihey have used in Ihe pas! for Ihe single "Clear* - and Ken Downie going il alone. A Warp spokeswoman says, 'We're very sad lhat Ihe boys have decided to split but we have absolule failh in Iheir future wilh us The boys did split up for personal reasons butifsnotlikeawarzone belween them. Somelimes Ihingsjustcometoan end.' Black Dog lirst emerged in 

'Spanners'for Warp and 'Temple Of Transparent Balls' 
produced a Irack, 'Sweet Intuition', on Bjork's latest single'AtmyOf Me'. Meanwhile, Warp's release schedule inoludes albums (rom Red Snapper, Richard H Kirk and Ihe Aphex Twin's single collaboration wilh Philip Gloss TCCT HeadrolT. 

wall of sound gives us more dope 
album wilh a sense o( tlming lhat would have put even Arsenal's recent performances 

corne to be calleO trip hop ond remains a musl-have for Ihose InterestedlnalllhlngsOubby and experimentol. A year later volume two has arrived, once agaln featurlng the cream of the new wove of jazzy beathead music, ranglng 

Of Time' to Portlshead's 'Saur Times', taklng In Pressure Drop's'UpAgalnst The Wall' and Howle BVBIrth'. The LP's immaculale sélection is not surprlslng, glven lhat the label concemed, WollOf Sound. Is on offshaot of Saut Trader, a distribution company which was vital In eslabllshlngthetrlp hop phenomenon. Wall Of Sound label manager. Mark Jones says, "Wilh the new album, I wanted 

and appeal to people who are really Info the music at a grass roots level. l'm not |ust alming al Ihe chaln stores." Musically, Jones also feels Ifs important lhat the scene continues to move torward ond has put hls money where hls mouth Ison the new album. "I Included trackssuchas T Power vsMK Ultra, which is jungle, because I dldn't want yet another down-beal collection. I wanled a real eclectic mlx, not jusl the same 

featurlng a plcture from photographer Suaml Lavalle's cuit Seventles book Hashlsh, to which Wall Of Sound has exclusive rlghls. Furtherreleaseson WallOf Sound will includeahlghly limited édition sampler album 'Back To Mono', as well as new singles (rom The Wlze Guyz, Roolless and Artery. 

Paul Myers-manager. Freedom Record shop "We sell them because there is such high demand. If Ihey didn't gel them from us Ihere are plenly of olher places Ihey could go. They oot as a sort of promo for really upfront tunes. Theydoserveapurpose because alotofpeoplebuya tape one week, Ihen corne in Ihe next week wanling to buy particularlracksonvinyl.* 

(rock on itlhatyouTe promoting which hasn't even been released yet. On Ihe olher hand, I don't think Ihe success we hod wilh the Renaissance mix tapes (which sold 100,000) could have been achieved wilhout the bootleg mix tapes generaling sa much popularity in the first place.' 

alone. But if can be depressing when I go to Camden markel and pick up an illégal mix tape supposedlyof me, which is really bad qualily in ternis of 
artiststhinkingtheyTIbe pleased. We're aboul to put a lot of effort Info clamping down on mix tapes and il Is lime we could have been spending on our acf development. We're going to be prelty pissed off 

music aclually Is. They sell the concept of dance to a wlder audience in a more polatable way. In many cases the lunes 

Ihey do promole Ihe music. Tty drivingupto Manchester wilhout a mix tape playlng.' 
Jamle Roeburn - Clubscene "The people making Ihe tapes know Ihey shouldn't be doing if but Ihey genuinely don'lfeel Ihe/re doing any harm. Same 

SallyGross-managing director, L'Attitude label "No, I don't Ihink Ihey are damaging. They are a cottage induslry which would be impossible to stamp oui. Ifs 
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eus ® ® # ® ® u t s 

Shop: Freedom Records, 57 Market Street, Watford. Tel: 01923 249074 (28fl 
STAY Cleveland City 

15 Specialist areas: UKond import house, hardeore and jungle. Merchandise: mix tapes, slip mats, record bags, T-shirts, jackets. Ticket agent. Mail-order service. Managefs view: "We're doing a lot better now thon this time last year. More people seem to be getting into dance music-becausealotofit getsintothe chartsmore people are interesled in it. Since the Bucketheads Irack, people are on a dlscotip-everyone loves Seventies samples. Jungle bas decreased for us; a lof of people whowere info it were between 12 and 17 yearsold-oncethey reach 18 and stad going to clubs, they turnto house music. People into happy hardeore are even younger -10 or under. Hardeore mix tapes do reallywell. Wesellthree limes os many hardeore as house fapes and three times as many house records as hardeore ones,'-Paul Myers. Distributor's view: 'Ifs the bestshop in the areo. Paul isveryeasyto getonwith-he hasn'tgot an attitude,'-Dennis Summerskill, SRD. DJ's view: 'I always get a good service. Paul will order records for me, Its worih going in late Friday or early Saturday when the deliveries have been. You can always pick up a few promos foo,'- Brett Gould, MudClubat Bagleys. 
club & shop focus compiled bysarah davls. tel: 0181-948 2320. 

Uke a female Tony Di Bart lune wilh top mixes from Chris & James 

© 

SEXON THE STREETS Pizzaman 
FREEDOM MichelleGayle 
THAT'S WHATIGOT Liberty City Classy US garage with mixes from Murk 

Loaded/Cowboy 
Ist Avenue/RCA 

Tribal UK 

Mushroom 
Positiva KEEP LOVE TOGETHER Love To Infinity SWEETESTDAYOF MAY Joe TVanelli Project Strong vocals and production on Joe T's latest projecf 

RIGHT AND EXACT Chrissy Word With mixes from Stonebridge, Dancing Divaz and Pizzaman (EVERYBODY'S GOT TO LEARN SOMETIME) i NEED YOUR LOVING Baby D Production House Another catchy pop dance track that borrows from the past 
BLACK MOON/WHITE RAIN Kamak Tribal UK 

GOING ROUND D'Bora 'V1CA 

THIS IS HOW WE DO IT Montell Jordan De, Jom 

Excellent swing track with extra house mixes from Todd Terry THE REAL LOVE THANG L'Homme Van Renn Network Big anthemic UK house track with mixes from Parks & Wilson and Rob D 
THE FEELING Endive 
FUNKIN7STEEL TOE Leeman Excellent eut up of VMn't We Funkin' Nov/ 
A LITTLE BIT OF THIS, A LITTLE BIT OF THAT Brothers In The Struggle Chicago house with Brit mixes from Harvey 
WHAT U LIKE Budfellas vs Waxworks The North Easfs finest tum ouf another top US-style groove BASSPOWER Shakavara Uplifting NRG Euro stomper 
HOUSEMATIC Father And The Professer 
DISCO SELECTION EPMJ&Co. Noël and Maurice Watson with a Fine deep house EP 

Distinctive 
White label 

Sound Of Ministry 

Urban Hero 
Join Hands 

Ur^aTZ Coo^is Co/Zsctiva 

thr 

ARe Set TO STORM THe CHARTS ONCe AGAIN WITH THe New SINGLe 

CPend me rw 

ReLeASeD MAY 8th 1995 _ Ej AVAILABLe ON 12" • CD • CASS K 
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jock 

on his 

box 

armand van helden says he's 
never had a bad gig - and with 
these classic cuts you know why 

(tommy boy) "To me Ihis record represents everylhing l'm into now - everylhing we're inlo now * ' came from lhat and (rom Nimbus by Kraftwerk. This was Ihe lirsl record of 
before but Ihis hil big. Il set Ihe whole Ihing up for house music, lechno, freeslyle, hip hop.' 

1et the music play1 

" "A very powerful record, Th! slrong vocols over electr music, The first big hit thaï remember thaï slruok me r paved the way for (reeslyle. ~   hip hop, ' 

the bridge is over1 bdp (boogie • 
"The first raw and simple hiphop sang tt was in its own style. There's a real, rough edge to il. ITs Ihe first hord rap I can remember with reggae influences." 

because, to me, ifs house Irack, llwai house enlhusiasls c Ifs a simple ti builds, ifs very eleclronic. Ifs fuit o( soul. Ifs very sexual. Ifs the first Irack l'veknown to date to change bpms drastically - l've never heard of an eleclronic Irack lhal had the balls to do lhal.' 

armand van helden 
'cric b for presidenf eric b and rakim (fourth & broadway) ' ' 'Again, for me, this and 'Suck II MC were a new style. They were the first people to lift James Brown records and Ihe lirsl lo sample old (unk, rare groove and jazz records, They were Ihe first lo Ihrow il down and lay Ihis beat down and to top il off wilh kickin' vocals. Ifs very différent, ifs very slow and downlempo and il paved the way for ail rap we have al Ihe moment - hip hop lhafs smoolh but hord.' 

'good life' inner âty (virgin) 'One of my first vocal house records, before lhal I was inlo Ihe Todd Terry, Royal House stuff When Inner City came oui wilh Good Life il struck me - ifs a happy song but very powerful. Il moves Ihe dancefloor but ifs sassy, il wasn'l weak. Il had house and lechno elemenls years ahead of ils lime; 
f the jungle (warlock) "My first in music - if was coming Ihrough rap and il was an amazing record in lerms of energy. When I was playing il on the dancefloor Ihe place would blow up. I have Iwo copies and IheyTe really scratched, when I gel anolher one ITI slill play il today!' 

'bot music" soha (apexton) 'In America Ihis is a big lime classic - Ihis and 'Dance' by Earfh People - bolh are Pal Joey. They are Ihe first 
called house records, ifs nol really house, but ifs one you can play in a strict hip hop club and ifs lolally accepted - Ihe crowd goes mad.' 

leeling I know" timewarp (groove on) ! [ • 'i saw you dancing' yaki-da (london) • 'martha's song' deep fores! (epio) • 'keep on'andre (Iribal - • 'l'm reody" sizè 9 (cha • "run away" real mccoy 
(allanlic) • 'sex life' geofirey Williams (hands on) • 'phase 043' greylock (bush) • The way thaï you love me' vanessa Williams (mercury) 

'suck rt me* rap dmc 

and Ihe style of rapping came off. Ifs Ihe lirsl real amazing rap record, a totally new slyle ' 

'give it up' the goodmen (fresh fr 'Oui of Ihe more recenl stuff, The Goodmen is the only trac in your (ace. There's nolhing like II, nolhing even cames c oui it was deslined lo be a classic. In America il hil big an it came oui in '93 - ifs slill played oui. Slill records are o Goodmen Sound and there will be records wilh lhal soui years - lhafs how you know ifs a classic. When The Gc 

lhat hils you righl ;e. When it came lo this day - and 

bAIiN' Boston IIUU. m UtkM UJINb! Lunuyu, UIUIHUU for Mutual Fund. FIRST DJ GIG; "A homecommg hlgh 1984 I was 14. It was malnly for 10-12 grades so it was definltely ground breaklng. I was a Unie punkl" MOST Best-"Two months ago I dld a rave in Munich wilh David Morales that was really good. There were 27,000 peo "l've never had a bad glg." FAV0URITE CLUBS: "Tunnel, New York, an Frldays. When the Sound Foctory closed rc noened untll lOam Frldays are amazing: the muslc's good and there's an acld jazz room, reggae room, hip hop aiinTghtlfs the bune,." NEXTTHREE GIGS;Tokyo (May 1-4); Swltzerland (13); Belglum (25-26) DJTRADEMAR 
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h a®t 

compilée! by alan jones from a sample of over 600 dj returns (fax: 071-928 2881) Arista 
USURE DO 
Strike 

| 2 BABYBABY 
Corona E 

| s MOVE YOUR BODY 
Eurogroove 

| ES (EVERYBODY'S GOTTO LEARN 
SOMETIME) I NEED YOUR LOVING 

Herbie 
2I I NEED YOU 

Deuce London 
23 THE BOMB! (THESE SOUNDSFALLINTO 

MY MIND) 
Kenny 'Dope' présents 
The Bucketheads Positiva 

19 IF YOU ONLY LET ME IN IVINg IstAvenue/Columbia 
n ALWAYS SOMETHING THERE TO 

REMIND ME 
Baby D Systematic/Production House Tin Tin Dut WEA oHF'fl 33 THINK OF YOU/SATURDAY N1GHT featuring Espir'rtu 
Whigfield Systematic oF? 3 3, TAKE YOU THERE 

0mm ESa DREAMER Ronni Simon Fresh/Network 
Livin' Joy Undiscovered/MCA OEE 3 h BACK FOR GOOD 

WEM y CRAZY Real Emotion Living Beat 
Mark Morrison WEA EZ 3 27 LIFTING ME HIGHER 

6 HYMN Gems For Jem Box 21 
Caballero Eternal JE 3 CET LIBERATION 

O [ rgp. r NOTANYONE Lippy Lou More Protein 
Biackbox Groove Groove Melody/Mercury oEI 3 7 ICE-A-MEGAMIX/THINK ABOUT THE WAY 

k r.» 5 TEARS DONT LIE Ice Me Eternal 
Mark' Oh Systematic oFÎ il rn COMEINTO MY LIFE 

K S ■ 9 LOVE & DEVOTION Joyce Sims Club Tools 
The Real McCoy Logic «E 3 £13 GUDVIBE 

g ~ 10 NOTOVERYET Tinman ffrr 
Grâce Perfecto 3 20 DONT GIVE ME YOUR LIFE 

MlEM 12 YOU BELONG TOME AlexParty UMM/Systematic 
JX Hooj Choons/ffrreedom oE2 3 EE3 MY CRYING'S DONE 

om z m 13 SCATMAN Rage Pulse-8 
Scatman John Ario la/RCA oFT 3 m RUNNIN' om e--M 26 SPEND THE DAY Mix Factory Ail Around The World Urban Cookie Collective Pulse-8 oEI 3 28 BOOGIE WOOGIE BUGLE BOY Kia i5 SWEET DREAMS (DONT STOP) DJ Scott featuring 
Lorna B Steppin' Out/Love This/Silly Money 

i6 TWO CAN PLAYTHAT GAME 
Bobby Brown MCA 

24 NO GUARANTEE 
Shazam EMI 

s DONT STOP (WIGGLE WIGGLE) 
The Outhere Brothers Eternal 

m FREEDOM 
Michelle Gayle Ist Avenue/RCA 

4 RIGHT TYPE OF MOOD 

Bald Cat& Shoo 
Epidémie 

2 In A Tank 
CEI FREEDOM 

QFX 
25 MISSING YOU 

United Colors featuring 
Dune Steppin' Ont 

EE3 MAX DONT HAVE SEX WITH YOUR EX 
E-Rotic Stip/Red Bullet 

m THE LONE RANGER 
Quantum Jump 
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ffff VEry Exhllaratlng 
S!S VEry Excltlng 
TJ VEry Excruclatlng 
S You'd rather have Iwo 
minutes silence 

progressive nouse style wrlh 
lire Irack Ihroughoul as varie olher syrlhs and percussion noises plus Ihe odd vocal sample are Ihrown inlo Ihe cauldron It builds well. 
way and will be tilling plen floors. Ail il lacks is that on hook ta temember it by, bu otherwise an excellent production. J J î J 

moîoko: 'where is the what if the 
vuhat is in vuhy' (edio) If you think the tille's strange, wait until you hear the record. When you've worked oui exactly what 1 speed it's supposed to be played at, you've got a fantaslically original and strange EP that ranges from very trippy hop, chugging funk and even a touch of jungle. The treatment of the vocals and music is refreshingly différent and full of surprises. There are sa many strange twists and turns it would take a page to describe them. An absolutemust tj | 

NATACHA ATLAS (Klantra/Natlon), Transalobal Unde 
for an album ofrichly- 
Here though, Spooky whip up 'harmony' "unit/ and "love' in c bizarre almost folky-lnsh-enlry- in-Eurovision kind ol way, ifs 

of moody happmess by David Morales and you will " Everyone " 

BLACK BULLDOG "C Youtself (Slale). L (rom llaly, mis feolu original mixes that gallop in lypical Euro NRG 

wilh Ils happy piano and slrings mélodies doesn'l b any relation to Ihe trance n and is really a completely ' ' Both sldes 

style are présent - a bouncy basslme, sol percussion, slick te. lines, Ihe odd vocal se and well-limed breakdowns. An effective and easy to play track wilh a différent B-side mix lhal fealures a bit of wah wah guilar and extra synth parts. Nol as infeclious as "U Girls' but then what is? J J ? J tj 

equally inventive. Anolher llalian production la show us thing or Iwo oboul original ideas, J J J J 
BROOKLYN'S P00R & NEEDY "Happlness' (Air Dog). Anolher Brilish outfit posing new name, Ihis is Ihe 

groove wilh Atlas s vocals used incidentally. Onlheflip, 

club anthems bul perfect he Megalripolis-styie vds. îîSïî I 

hg^pltche'd JJÎÎd&h 

guilar and castanels to get Ihe crowd poing and while iks bee pounds and the piano and percussion break jam along "Madd Phunke' is funky too 
, Time ihylhm JSJï deeporgan la give il 

it really is worth wait Snappy rhylhms, lypical ;lart of Ihe !!!! 

MK BURNiNG 95 

MIXES BY MR ROY S UNDEN 
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good Ihe track could have been, bul neilher of Ihese have Ihe full vocal. They do work excellenlly as dubs Ihough and are worlh chosing, J » J 1) 
PIZZAMAN 'Sex On The Streets' (Loadec there a buzz aboul il? Oh yes, and you'd expecl there to be Oder Ihe slopendous 'Trippin On Sunshine'? Bul is il any good? Erm...well  

IPPII TOMBEI 'Fucf (Flaw) Flaw does il ogaln with yet more intriguing, captivaling sounds from Ihe leftfield of techno ond house This time. 

full of everylhing and will 

Boys mix so you jusl conT complain. We prefer Ihe las one î J J » < 

Somelhing' alongside a ph funky house groove (on thi MosquiloCoas'iru > 

_ bells Terrifie if your audience are inlo it but possibly a liltle difficult for the averogeDJ . J J J J t] 
CHELSEA GRIN 'Animal Factory' (Sabrettes). As wilh Iheir début single, Chelsea Grin - london DJ Angela Molheson and former Bocca Juniors singer Anna Haigh - delve inlo the darker side of life wilh Ihis stomper. Merciless beats and ail manner of metallic noises combine to build a storming inslrumenlol thaï should leave 'em (or dead. J J J J bb 

BASIC BASTARD Vol. 3 (Spiritual). The lord of trancey Oulch techno, Orlando Voom, isbackwllhanew EPotlop 
"sounce^s Ihedelfciously dark yet (unkyopener wilh ils irrésistible keybodrdfnlls and spills. 'Deep City' is a litlle more laid-bock and funky while on Ihe flip 'Signais' goes ' eight miaules of well- 

BLACKNUSS 'If Should Have Been You' (Side Step). Blacknuss ore from Sweden 

Gulhrie lune wilh vocal leads shared by Tiliyo and Jennifer Brown. In ils originol form, the track is prelty close to Gwen's 1982 version complété wilh fudgy synths, while Ihe K'N'M Mix injecls Iwo-step rhythms 

threecooltracks. Jî!! bb 
'Crash Course' Mania). Well Ihey ne much modder thon Wilh typically harsh sounds, gaiff vocal 

JEANIE TRACY & BOBBY WOMACK "Ifs A Man's Man's World' (Puise 8). Il's a brilliont idea, butwill itpay Jeanie tokes a break from 

aulhenlic style for Ihe original mix, who befter lo give it r~ earthy maie gravel lhan E 
inlo London to record it twice al tempos lo lit both r&b and house mixes by Stonebridge, The Sleaze Sislers and Ihe track's producers Bond Of Gypsies. • J J S rt 
ACT OF FAITH 'Los! On A Breeze' (4th & Broadway). The version from Ihe forlhcoming album Is upbeal, jazzy, mélodie and appropriately breezy wilh Gar/s cool vocal fiirling wilh (lûtes and aity live inslmments. 

song while injectl^e
s^™ 

club remix of an Acl of Failh record yet. There are house dubs loo, Ihough l'm sure Ihe group's heods are elsewhere. ns 11 

offshoot for Arista in New York 

"altp^tive 
HIP OPTIMIST 'Anafey- (Skint) If fhls really is Hip Oplimist Andrew BarloWs (irst release then he must be a very proud young man indeed beoause there's some very appealing muslc on Ihis three-mix 12 inch. First off there's the Hiphopjazzjamllve mix which monages lo sound very old- fashioned-stylish and very new-fashioned-don't-care ail at the same lime with its very 

slrlclly weirdo wibbly wobbly slow head-shaker called Ihe Hdlf A Slinky Submarine mix 
Is accompanying a phat line and ail Ihe ...Je snare and synth sounds. Ifs ail wrilten and produced by Dallas Auslin who warms Ihings up nicely for the upcoming album 'Miss Thang'. The Irack also confains a 

Jf:. :■ 

of the fines! street soul records to corne ouf of Birmingham, D- Swing change their style lo embrace lougher new jack swing thylhms on Ihis lalest lune Vocally, Ihere are hlnls of Steve Arnnglon, former lead singer of Eighties group Slave In Ihe singing style, wilh some Slave style funky bass also 

classic 'Mr Peanuf wilh its 'Energy Flash' feel is included and by much of today's 

THE CLASSIC MIX RE-RELEASED PLUS NEW MIXES 
AVAILABLE ON 1211/CD/CASSETTE 

DISTRIBUTED BY WARNER MUSIC (UK) LTD 
OUI NOW 
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may 27th's rmKtra uiill be looking at the 
serious business of clubbing in the uk ... 

MHKE SURE VOUR CLUB IS INCLUDED! 

booking deadline 10th may, copy deadline 15th may 

€ALL 11ACIIEL HUGHES «H BEN CHE1UULL 
TEL: 0171 «20 3«:i6 1AX: 0171 021 5004 
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| U tech.art 
m m e n t a r y 

Wilh Itiree consécutive Club Chart loppers alreody to her crédit, judy Cheeks is of( to a (asl start wilh her upcoming single -As Long As You're Good To Me', which is the highest débutant Ihis week at number 11. initial support (or the single is particularly strong in London, where it ranks liflh, and Easl Anglia, where il Is fourth. First, however, Judy musl find herway pasl Livin' Joy, 
the number one slol in ail régions excepl for soulh Wales ond the South-west. Wilh 'Dreomer' also debuting al six on Ihe On A Pop Tîp chort (where Slrike's 'U Sure Do' is top (or Ihe fourth week in and Corona's 'Baby Baby" is number Iwo for Ihe lime), Livin' Joy sland a chance of becoming Ihe firsl acl to top bolh chorts al once - a sure indicolion of immense crossover potential. .For the Ihird lime In six monlhs a single originally released on Coollempo, has tumed up in the Club Chart on 

Mon' climbed to number Iwo ond in March, Circuifs "Shelter Me' lopped the chart on Pukko. Nitro Deluxe's séminal 'Lefs Gel Brutal' is perlorming more modestly, debuting Ihis week al 67 on Network. Meanwhile, Paul Hardcastle is picking up a fair amounl of ploy for the newly remixed '19', o number one hit for Coollempo's parent Chrysalis in 1985. Revamped to mark ils own 1 Olh birthday and Ihe 25th anniversary ol the end of the war in Vietnam, il is now on Paul's own Total Contrai label.. .To quote one of Ihe lad/s own hits, tumour has il lhal despite reaching Ihe top of the Club Chart ond number 21 on Ihe CIN chart wilh ■Melody Of Love', Donna Summerts plonned follow-up, a remix of T Feel Love', won'l now gel a UK release. In Ihe US, however, ifs full steam ahead for Ihe Masters At Work remix, which (eatures new vocals from Donna. Several DJs are alreody chorting the dise as on import or, in one case, on tape dubbed from an oiring on Pete Tong's Radio One show. 

André Harrell, président of Ihe mlghty US rap/r&b label Uptown,is planning a L,ve A dP 
style Aids Benefil for Ihe autumn to be entitled Urban Aid. Acts so far conlirmed include Jodeci, Mary J Bllge, Heavy D, Soul For Real, TLC, Notorious Blg, LL Cool J, Run DMC ond SolfN'Pepa ..Indie labelswould dowelllo note lhal Ihe producers of the BBC's Rough Guide, Blg Trlp and The Travel Show   
programmes are interested in ^ving drrk for in |heir shows as releases fromlabels or Produce , „ as Na,ion, Dorado, Ninja Tunes and Mo Wax 

Trout, Windsor uoj, mew i y, 00 a|bL|rn _ ca||ed 'Deep 
«. h hn ic fpnlured on a single entitled 'The Flow", taken from Ihe LP...Dance 2 singer Alsha, ^ho^ 9 e d age demos. prospective producers 

c: in-m/Pi n 45R Tel- 01483 451002., Jus'Dancin', one of London s premier funky music organisations, is having a meeting of Ihe soulful Iribes Ihis Sunday (7) at Bagle/s Warehouse in London's King's Cross. The venue will be split into four arenas wrth ranging from Sevenliesfunk lo garage. DJs will include Jazzie B. Aitch B, L nden C. 
Chris Phillips, Jasper The Vinyl Junkie, Bobby & Steve, Rikki Mornson,Fal 

Freddie M and Wllbur Wllherforce. Tickets are £15 wilh a donation ,n| m Rinkle Cell Anaemia Relief. Call 0836 383 222 for détails.,. AND includedloSic  THE BEAT GOES ON! 

HYPER GO-GO 
MEETS E-GROOVE 

THE CLUB CHART MONSTER 
IS ON EUROGROOVE 
MOVE YOUR BODY' 

12" m CD ( 
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E P U B l I C 

IF YOU'RE NOTWITH US 
YOU'RE AN OSTRICH. 

RHYTHM REPUBLIC 
CLUB PROMOTIONS 

CALL THE TEAM ON 

0171 734 3682 
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F IIS albums US SINGLES 
THISISHOWWEDOITwontc!. 

2 RED LIGHT SPECIAL ne 

? [Q 38 WATER RUNS DRY Eo« il Men 
22 HAVE YOU EVER REALLY LOVED AWOMANÎE-.r 

w NO NEEDTO ARGUE ThoCranbe 
UNDER THE TABLE AND DREAM Oave Mi 

3 MADE IN ENGLANO Dior 
THISISHOWWE DOIT Mon 

1 3 rnUArtut (I.W, 
26 « BADBOYS|OST)Vor:oo! W.A, 
27 a THE LION KING: RHYTHM OF... Vanouî 
23 33 a SIXTEENSTONEBush ir»TOI 

§2 « AMOR PROHIBIDO Solona (FMI liÉn, 
YESIAM MeSmEltendg. 

31 » RETURN TO THE 33 CHAMBERS OI O^BM 
32 3, BRANDY Bnodv (*«.« 
33 2B VITALOGY PoarIJam |£k, 
34 33 MYUFEMitJBIIO» IU»m| 35 33 NO ORDINARY MAN Tricy Binl imcai 
36 33 WILDFLOWERSTomPotty WararB™, 
37 30 H lAINTMOVIN'Desre» ISSOltai(l 
33 10 COLLECTiVE SOUL Col'eciiveSoiil lAtmti 
33 37 MTV UNPLUGGED IN NEW YORK»:™*. I0GO 

*40 « NOW THAT EVE FOUNO YOU Alsn Kr.™ 
41 <7 GREATEST HITS BobSî«.rSTh.SJv.raulln BirBIC.,®,, 
42 .7 DO YOU WANNA RIDE? Allins Howard IMecca Donl 
43 33 BEDTIME STORIES Hudonna IMavcAcH 
44 36 PULP FICTION (OST)var»us imcai 
45 « NOT A MOMENTTOO SOON TimMcGfaw ICorta 
46 15 READYTODIETliBNoIoriOLsBIG IB.OBo,! 

JM:ATRIBUTETO LED ZEPPELINvaro 
ans courtesy Billboard 6 May 199 

UK WORLD HITS: 
The MW guide to the 
top British performers in 
key markets (chart position in brackets) 

UK WORLD HITS 

27) OPEN YOUR HEART M People (BMG) 

NETWORK CHART VIRGIN RADIO CHART 

3 TWOCAN PLAY THAÏ GAME Bobi 
2 DONT STOP (WIGGLE WIGGLE) o.J- 

7 CZ3 THE CHANGING MAN Paul 
5 HAVE YOU EVER REALLY LOVED A WOMAN Ev ■ 

IRN ON, TUNE IN, COP DUT Real 

16 OVER MY SHOULOER Mie And 

30 E3 BUDDY HOLLY Wcetoi 
1 22 MARVELLOUS Ughtning S 

33 en GUAGLIONEPcre/'pro; 
NO MORE I LOVE YOUS Anniolcnr 53 SOMEDAYIU BE SATURDAY NIGHT Bon jpyi 

MB! (THESE SOUNDS FAll 1HT0 MY MIND) 
5? DRIVING WITH THE BRAKES ON DoiAm.u, ,MM) 

GREATESTHITS B.ucoS, 
NO NEEDTO ARGUETho 

TERENCE TRENT D'ARBY'S VIBRATOR Te c 

CARRY ON UP THE CHARTS - THE BEST OF Th. Be!lrJd 
AUTOMATIC FOR THE PEOPLE REM 

ï ?2 THE BENDS nad-oh, 

UNPLUGGED IN NEW YORK N rv 
!0 CROSS ROAD-THE BEST OF Bon 
!5 SIMPLY THE BEST Tina Tu 
57 GREATEST HITS II Qucon 

9 29 THE DARK SIDE OF THE MOON P.rV Fioyd 
Î3 DRIVE-THRU BOOTY Freak Po 

1 30 TWELVE DEAOLY CYNS... Al 
3 3? GOOD NEWS FROM THE NEXT WORLD Swxpia M-nds m •' 
A 35 THE BEST OFRODSTEWARTRodS-ovvaftlWarnarBrot) 
5 35 DIVINE MADNESS Madnoss 

a EVERYBOOY EISEIS DOINGIT, SO WHY CANT WE? ^ ù 
" BEGGAR ON A BEACH OF GOLD M n 

9 33 FIELDSOF GOLD-THE BE 
HE IMMACULATE COLLECTION Mao 
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R&B SINGLES DANCE SINGLES 
Ihis Usl Tille Mis. Label Cat. No. lOisItibulorl Ihis Lasl ™e Artisl label Cal No, (Oislriouioil ] 1 IFYOUONLYLETMEIN MN8 Ist Avonue/Cotumbia - (SM) |T A™ LIRING ME HIGHER GomsForJom Box2112B0KS3(3MVA/l^ YVlwO CAN PLAY THAT GAME BobbyBrown MCA MCST1973IBMGI 2 En DIRECT-ME ThoReese Project Network NWKT8713MV/SMI 3 3 IFYOULOVEME Brownstone MJJ/Epic 6614136ISM) 3 En DONTLAUGH Winx XLRecordingsXLT62(W) ■ Q 5 LOVE CITY GROOVE Love City Groovs Planel3GXY2003T(P) T EH IT'S ALRIGHT SAINPartTwo EffectiveEEFFS020(P) : 5 .j, THE 4 PLAY EPs R Kelly Jive CD:JIVECO 376 (BMG1 T 4 MOVETHATBODY Nush BluntedVinvl/lslandI2BLN0I2(V| 

6 7 CRAZY Mark Morrison WEAYZ907T(W) T 1 LEGENDS 0FTHE DARK BLACK - PT 2 Wildchild Hi-Li(e/Polydor12HI9(FI 7 aFREAKLIKEME Adina Howard EastWestA4473T|W} T Q FREAK LIKE ME AdinaHoward EastWestA4473T(WI 
8 4 SOURTIMES Portishead Go.8eatG0DX1l6|F| 8 En MINISTRY OFLOVE Romanthony A2uliAZNY33|AD01 9 s RED LIGHT SPECIAL TLC Laface 74321273661 (BMGI T 6 FEELMEFLOW NaughtyByNature BigUfeBUITnSIP) 

10 6 FEELMEFLOW NaughtyByNatui le BigLifeBLRT115(P) 10 3 FIRE Prima featdémolition Manlabello Blanco/PWL NLB 18(SRD) 
11 9 FIRE PriznafeatDemoliti on Manlabello Blanco/PWL NLB 18(SRD1 11 2 YOUBRINGMEJOY RhyttimFaclc Multip!yl2MULTY4fTRC/BMG} 
12 il l'MGOIN'DOWN MaryJBlige Uplown/MCA MCST 2053 (BMGI n En l'LLBETHEREFORYOU MethodMan DefJam/lsland422S51S791(lmpott) 
13 10 THANKYOU Boyz II Mon MotownTMGX1438(F| 13 7 NOTOVERYET Grâce Perfecto/EastWestPERF104T(W) 
14 13 TURN ON, TUNE IN, COP DUT Freak Power 4lh+B'wav 12BRW 317 (F] H En 1WANTYOU ItcbyAnd Scratchy SpotOnSEB007IAOD| 
15 15 WH00PS NOW/WHATLL1 DO JanetJackson Virgin VSTY1533 |E| 15" EH TEARS DONT LIE Mark'Oh SYSX9(F1 
16 12 RELEASEYO'DELF MethodMan Daf JarTi/lslandl2DEF61F) 16 En MY GIRL JOSEPHINE Super Catleaturing JackRadicsColumbia6614706(SM) 
17 14 RAGGAMUFFIN GIRL Apache Indianfei atunng Frankie Pairllsland 121S 606 (F) lit 21 TWO CAN PLAY THAT GAME BobbyBrown MCAMCST1973(BMG| 
18 17 ONE Mica Paris Cooltempo 12C00L304 (E) 18 5 CRAZY Mark Morrison WEAYZ907T(W) 
19 18 HOLEINTHEBUCKET Spearhead Capitol 12CL742IE1 19 EH R.I.P. Remarc Surburban Base SUBBASE05O (SRD) 
20 19 YOU GOTTA BE Des'ree Dusted Sound/Sony S2 6613216 (SM) 20 10 USURE DO Strike Fresh FRSHT19 (3MV/SM) 
21 21 lYE GOT A LITTLE SOMETHING FOR YOU MN8 Ist Avenue/Columbia 6608806 (SM) 21 En 1WONT WASTE YOUR TIME'95 Joi&Jorio Tribal UKTRIUK 029 (V) 
22 16 SHOW A LITTLE LOVE Ultimate Kaos Wild Card COXAROD181F] 22 15 LET'SGETITON ShabbaRanks Epic6614l26ISM| 
23 20 CHOLIKEPEECHE BallySagoo Columbia6613356(SM| 23 9 THELIGHTER Sound Of The Future Formation FORM12060(SRD) 
24 22 I0NLYWANTT0 BEWITH YOU BarryWhite A&M 5810171 IF) M 22 KEEPINTOUCH(BODYTOBODY) ShadesOfLovo Viciaus-Mu2ikMJZI02ISM| 
25 24 FLAVOUROFTHEOLDSCHOOL Beverly Knight Dôme 12D0ME101 (E| 25 16 YOU CAN HAVE ITALL EveGallagher ClevclandCityClE13023l3MV/SMI 
26 ta FOLLOW THE LEADER Parliament Funkadelic Hothands 12H0T1 (TRC/BMG) 26 en PUMP Dredstock Fe»erpitch12FVR1l»2(E) 
27 23 HERE COMES THE HOTSTEPPER IniKamoze Columbia 6510476 (SM) 2?" 17 ILIKE KutKlose ElektraEKR200T(W) 
28 25 SPIRITINSIDE Spirits MCA MCST 2045 (BMG) 28 13 SATISFIEDITAKE ME HIGHER) H20featuringBillie ClubBuzzCBUZl(3MV/SMI 
29 27 THE SWEETEST DAYS Vanessa William: Mercury CD;MERCD 422(F) 29 12 SCIENCE FICTION CatlCraig BlancoYNegroNEGSOT(W) 
30 28 1 TOI RELIGION BombTheBassfeaturi^ Cartlon StonedHtigllRllliiiB'mïIlBIlWlIÎIR 30 11 LIBERATION lippylou More ProteinPPOT 105 (TRC/BMGI 
31 26 DOYOUSEE Warren G RAL/Island 12RA13(F) 
32 Ea LIFE Orphy Robmson EMI12EM371 (El 1 DANCE ALBUIvIS J 
33 ca MINISTRY OFLOVE Romanthony AzuliAZNY33[ADD) This Last Tille Ardst Label Cal No. (Bistributorl 
34 29 l'Nl JUST YOUR PUPPET ON A... (STRINGll Londonbeat Anxious CD 74321270982 (BMGI "T ra CRFAM L1VE Various Deconstruction 74321272191/74321272194 (BMGI 
35 31 GETDOWN Craig Mack PuffDaddy/Arista 74321263401 (BMGI -f- 1 THEHOUSECOllfCOON-VOLZ Various -/FHC002MC(V) RM MillISm'iiNJ.KEW Various Sound 01 Minislry MINLPB 4/MINMC 4 (3MV/SM) 36 30 ICANCALLYOU Portrait Capitol 12CL740(E) RM ...ICAREBECAUSEYOODO TheAphexTwin Warp WARPLP 30/WARPMC 30IRTM/P) 
37 na CAN 1GET YOUR NUMBER? Foll Force Home Grown H0MHGR0WN1 (JS) 5 6 4 FROM THE B0TT0M UP Brownstone MJJ/Epic 4773621/4773624 (SM) CE] THE INFAMOUS MobbDeep RCA7863664801/.(Import) 38 37 AGE AINT N0THING BUT A NUMBER Aaliyali JiveJIVET 369 (BMGI 7 9 DUMMY Portishead Go.Bcat 8285221/B285224 (F| 
39 34 GETWILD The New Power Génération NPG-(P| 8 8 tEIlBIllKJîmŒIlîilWWOrOirtyBastard Elektra 7559616591/7559616594IWI 
40 36 BURIAL Levibcos ffrrFX255(F) ~1Ô 3 SURRENDER KutKlose Elektra 7559616681/7559616684 (Wl 

★★■^***********-***************** 

GIGOLO A JMTS 

Where D Find] Mf Heavem fremijc} 

Limited Edition Numbered 7" (Blaze 87) ★ Compact Disc (Blaze 87CD) Cassette (Blaze 87MC) 
From the movie DUMB & DUMBER and BBC2's GAME ON ★ Order from Pinnacle Telesales 01689 873144 
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MUSIC VIDEO 
VARIOUS ARTISTS - Songs Thaï Won The War 
MAX BYGRAVES ■ Singalonga War Yeare TERRORVISION - Fiied Up & laitY JIMMV PAGE S ROBERT PLANT ■ No Ouartcr - Ul SNOOP DDGGY DOGG ■ Murder Was The Case LUTHERVANDROSS-Al y A dp E JANET JACKSON-Jancl VARIOUS ARTISTS - Hits 01 The War Years 
JUDITH DURHAM/THE SEEKERS ■ 25 Year Réunit 
DANIEL O DONNELl • JosI For Yen 

WL 6349363 TelstarVideoMlCGR Wl6îi0063 PM1MVP4914253 WMV 8536520003 

NIRVANA - Live! Tonighl! Sold Outil TAKETHAT-Eveiything Changes The Lest Pcrfoiman 

BARBRA STREISAND -The Cl 
PAUL WELLER • Highlights 8. Rang Ups CARTER USM - Flicking The Vs - Lise In Cn CARRERAS/DOMINGO/PAVAROTÎI ■ In Con TAKE THAT ■ The Party ■ Live Al Wcmbiey 

SMVColuinbiaS01152 1 J Telstar Video LVE1065 1 PolyGram Video 6336783 1 PMIMVR4914193 I Teldec/WMV 4509962013 1 BMG Video 74321164493 1 

FOUR WEODINGS AND A FUNERAL PolyGram Video 6317683 THEARISTOCATS Wall Disney D241902 STARTREK DEEP SPACE NINE - 29 C1C Video VHR4140 COOL RUNNINGS Walt Disney 0223252 THECROW EivEVSira STARTREK NEXT GENERAT10N-M0V1E 8 CICVideoVHR41|)8 THUMBEUNA Waraet Home Video S013080 VARIOUS-Songs Thaï Won The War Wl 6349363 BEETHOVEN'S ZND CIO Video VHR1752 THERETURNOFJAFAR Walt Disney 0222372 ACE VENTURA PET DETECTIVE Warner Home Video S013029 WALLACE&GROMIT-AGRANDDAYOUT BBC Video BBCV5155 WALLACE&GROMIT-THEWRONGTRQUSERS BBC Video BeCVHll SISTERACTII Touchslone 0441942 HELLRAISERIII Cinéma ClnbCC7202 

"INDEPENDENT SINGLES 

NOVELTY WAVES MOVETHATBODY BITS + PIECES 

MELLOW DOUBT STROBELIGHT EP ALPHA WAVE 1,2,3,4-TIC TOC BLUEARMY VENTOLIN EP GETWILD SHAKERMAKER SOUND THE ALARM EVERYTIME YOU TOUCH ME 

Love City Groov The Stone Rost Naughty By Na 

Chili FM/Technoli System? Ultra Sonic 

Planet 3 GXY 2003CD (P) Silvertone ORECD 71 (P) Big Life BLRD115 (P) Blanco NLBCDX18 (SRD) Apollo APOLLO 20CD (V) Blunted Vinyl BLNCD 012 (V) ChoonsHOOJ 31 CD (RTM/P) 

Varp WAP 60CD (RTM/P) 

DEFINITELY MAYBE SMART WOWEEZOWEE MUSIC FOR AMORPHOUSBODY... SMASH THE SECOND TINDERSTICKS ALBUM EXODUS OLYMPIAN EVERYTHING ISWRONG TALES THE STONE ROSES GIVEOUT BUT DONT GIVEUP DRUGSTORE TURNS INTO STONE LEVELLING THE LAND KREUZKONTROL DOG MAN STAR OYSTER 

iptive BLUFF 014CD (V) on CRECD179 (3MV/V) on CRECD 169(3MV/V) Indolent Big Cat ABB 84CD (P) Duophonic UHF (RTM/P) EpitaphE 864322 (PH) DiisWayUp 5263032 (SRD) NPG 0061032 NPG (P) termonger GENE 001 CD (V) 

Création CRECD 146 (P) Honey 8286170 (RTM/P) Silvertone ORECD 521 (P) China WOLCDL1022 (P) Diesel DESCD 01 (JS) NudeNUDE3CD (RTM/P) Butterfly BFLCD12 (P) 

ROCK 

DGCDGCD 24425 (BMG) CROSS ROAD-TI 
KING FOR A DAY, FOOL FOR A... en GED 24536 (BMG) 

BLOOD SUGAR SEX MAGIK RAGE AGAINST THE MACHINE BIG ONES 

CLASSICAL 
1 THE CHOIR 
3 THE ULTIMATE COLLECTION 

Decca 4481652 (F) Il Classics CMS 5652172 (E) i Victor 74321242812 (BMG) Vcnturc CDVEX919(E) 
THE 3 TENORS IN CONCERT 1994 

RT: MAGIC FLUTE HIGHLIGHTS 

AUEN LOVE SECRETS Steve Vai 
DRUGSTORE Drugstore 
READY FOR THE STORM; FAVOURITE CUTS Kathy Matlea LEISURE Blur WHAT COLOURIS THE WIND Charlie Landsborough 

ion CDA 66039 (CRC/BMG/GA) 
TelstarTCD 2709 (BMG) îlassics SILKD 6004 (CON/SS) Tclarc CD 80345 (CON) 

THE CLASSIC EXPERIENCE Various OFFICIUM Jan Garbarek/F 
IN CONCERT Carreras, Pavai 
THE ULTIMATE COLLECTION Mario Lanza BINGEN: CANTICLES OF ECSTASY Sequentia DR HILARY JONES' CLASSIC RELAXATION Various Artists SHOSTAKOVICH/THE JAZZ ALBUM CGO/Chailly CLASSIC EXPERIENCE II Various 

Polydor 5275202 (F) 1er Bros 7599266812 (W) Epie 4722242 (SM) leffen GED 24546 (BMG) îffenGEFD 24420 (BMG) îffen GEFD 24415 (BMG) EMI CDEMD1076 (E) ieffen GED 24730 (BMG) 

EMI EMTVD 45 (E) Ensemble ECM 4453692 (P) EMI CDC5552432 (E) Jmmgo Decca 4304332 (F) Silva Scrcen SONGCD 903 (CON/SS) RCA Victor 74321185742 (BMG) Harmonia Mundi 05472773202 (BMG) Deutsche Grammophon 4458112 (F) Decca 4337022 (F) 

MID PRICE 

Elektra EKTMCD |W| I Dises 6235562 (RTM/P| active RAD10997 (BMG) Mercury 5280062 |F) FoodCDP 7975062 (E) RitzRCD542(P) Atlantic 9548317082 |W| 

11 1 WELCOMETOTHEPLEASUREDOME 12 4 THEROADTOHELL 13 ES NEW JERSEY 14 03] SLIPPERY WHEN WET 15 HD HUMOURS 
7 E] NEVER MIND THE BOLLOCKS S 83 GREATESTHITS 3 03 THE LOST BOYS (OST) 3 133 MUSIC FOR THE AMORPHOUSBODY.. 

amer Bros K 256344 (W) EleklrnK 242090 (Wl Virgin CDVX2086 (FI Columbin 4609072 (SMI 
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DSound 

Recordir 
TECHNOLOGY- 

mq 
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HIGH END MASTERINQ 

FIVE STUDIOS 

LATEST 32 BIT TECHNOLOGY 

- 20 BIT RECORDING 

■ 20 BIT EDITING 

■ SUPER BIT MAPPING 

> PO ENCODING 

■CEDAR 

> 20 Hz MONITORING 

Â.ead^t cm /iudia 

S 0480 461880 CAMBRIDGE ^ 081 446 3218 LONDON 
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i ) 
backed by covers of Pump It Up and Are Friends Electric? □□□□ 38.3 FEATURING LISA MAY: Wishing On A Star IPWL URG3CD]. The original Rose Royce :lassic. jungled up xvith mashed up breaks and Lisa May vocalising, A 

FIREHOUSE?luieM0y"ifrFo"YouTEph: EPC661 4712). Slickly-executed AOR 

= 

n the build up to May 22. □ O 

1020). Contemporary sou tonsil gymnastics corne courtesy of Karen Daughtry on this formulaic piano-driven garage number that bas 
TROI: Don't Say No (Juce diTeTy. gloss swingbeat début single for Juce 

WESTBAM: Wizards 01 The Sonic (Low Spirit/Polydor 579113-2). A Top 10 RM Club Chart hit, this energetic techno track from Germanys best-known D J looks set to become his biggest hit sinci 1989's Monkey Say, Monkey Do. □ □ □ 

THE OUTHERE BROTHERS: 1 Polish, 2 Biscuil And A Fish Sandwich. (Eternal/WEA 0630105852). There's plenty more 
recent number one Don't Stop (Wiggle Wiggle) came from. □□□ 

This weeks reviewers: Michael Arnold, Martin Aston, Catherine Eade, Simon Evans, Paul Gorman, Nick Robinson, Martin Talbot, Paul Vaughan and Selina 

ALAN JONES TALKING MUSIC 

38 

One of the hardiestperennials ofthe UK charts is Unchained Melody. Already a hit in seven différent versions, itis certain to make an eighth appearance, courtesy of Robson & Jerome - actors Greene and Flynn who performed the song in the TV sériés Soldier Soldier, in which they star. It has a pre-sale of more than 50,000, a clever video and The White Cliffs Of Dover (also a Righteous Brothers success) as a double A side, so it seems destined for the higher reaches ofthe Top 40..,Mastercuts continues its good work in restoring long-deleted Street Sounds compilations to catalogue. Street Sounds Anthems Volume 2 is one ofthe finest. Its 10 tracks include full-length versions of Shame by Evelyn 'Champagne' King and Which Way Is 

Up by Stargard...MCl continues to find some excellent dance albums in EMI's vaults. Among its latest acquisitions are T Connections Magic a somewhatdated 18-year-old offering that, nevertheless, is full of period charm, and George Clinlon's Computer Games, a superb 1982 offering that provides reasons galore for Clinton's latterday popularity. Meanwhile sister label Music Club's£5.99 line offers ' Classical Punk!, the London Punkharmonic Orchestra s expansive versions of spit-stained classics like No More Heroes, Pretty Vacant and Alternative Ulster....Also newfrom Music Club is Gheorghe Zamfir's The Beautiful Sound Of Pan Pipes. Zamfir was the man who first populansed the haunting sound of pan pipes as nowfeatured in two Top 20 albums in this ' 

LI aumuildl III Siyie   than the current chart riders, contains his best- known works, including the hit, Doina De Jale,..The Stip label got offto a flying startwitb the Outhere Brothers' chart-topping Don't Stop (Wiggle Wiggle) and is surely heading chartwards again with the massive European hit, Max Don't Have Sex With Your Ex by E-Rotic. A naff title for sure, but it's a storming house 
record...The cultured Dianne Reeves is exceptional on her new Blue Note album, Quie! After The Storm, Neatly straddling the soul/ R&B/jazz divides, it's a feastoftasteful tunes, headed by the Latin-flavoured Smile, co-written by Reeves and producer George Duke. 
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FRONTLINE 
^BÉHIND THE COUNTER MIKE GAILEY, Virgin Megastore, Aberdeen 

"Singles by Oasis, Paul Weller antl Runrig did good business for us last week. Being a Scottish band, Runrig are a particular favourite around here, and we've had everyone in to buy the record - from teens to senior citizens. Generally, business bas quietened down after Easter but our two CDsfor £20 campaign across chart and hack catalogue product is still keeping the store busy. Strong window displays and POS at the front of the store have been updaled to keep the moraentum going. This bas dovetailed with our ongoing singles campaign offering three seven-inch singles or three cassette singles for£5 and three CDs or 12-inches for £10. Next week, a mid- price campaign takes over from the two for £20, which is ail part of the stralegy fo keep the business as wide as possible. Obviously Take Thafs album, Nobody Else, is next week's guaranteed seller and we'll be using the album's release as an opportunity to maximise sales across the band's entire range of merchandise. We'll be tying in T-shirts, posters and books, while also offering réductions on hack catalogue CDs and videos." 

ON THE ROAD 
GARY MOAKES, northern field sales manager, Vital 

"Singles-wise, the big news is Oasis. The Aphex Twin album has been ticking over nicely and so has the Cream mix. Our House Collection Volume 2 is also doing very well - that's three hours of music for about £13, which you can't really argue with. The whole club scene is very much overground now - Td say that's been the main change in the market in the five years l've been involved. It's happening so fast now that it's hard to keep up with - RM is essential reading! Indie's big here, too. Elastica in particular are shifting up a gear now; the suits are starting to buy the album. The Bluetones are going to be the next big thing and a band cailed Quicksand blew Offspring off the stage in Nottingham recently. The skate-punk thing is definitely happening in the Midlands, but don't believe any talk of a grunge revival, that's not going to corne. Vital's big news has obviously been the new warehouses in Bristol. Our capacity is much larger, which means we're able to handle really major releases now. But the smaller bands are still very important to us, and l'm personally a big fan of anti-industry music, like Fugazi." 
I THE SHOPS THIS WEEK 

NEW RELEASES 

PRE-RELEASE ENQUIRIES Albums; Take That, Paul Weller, Supergrass, Franci; Singles: Billie Ray Martin, Livin' Joy (reissue) 
ADDITIONAL FORMATS Limited édition Paul Weller album of six seven-inch 

Pavarotti.Schindler'sLis ce Springsteen, Shine, Lightning Seedî 

MULTIPLE CAMPA1GNS 

'JmÊé. 

miviv 

ventieth Century English Strmg Musi , three CDs for £20 

Take That, Pavarotti, Dance Boom '95, Dance Mania '95, Together Duets, Smash Hits '95, Pavarotti, The Pope, The Choir, Schindler's bst, VE Day Remembered, X Files, Philadelphia, Immortal Beloved.Thumbelina 
Album -Take That; Essential Sélection - Christy Moore, Shine, Supergrass, Banco de Gala, Boo Radleys, Shed Seven, Livin' Joy, Montell Jordan; Videos-The Road To Wembley; Man Utd and Everton- Windows -Take That, Sine, Dance Nation '35, Lightning Seeds X Files' In-store - Take That, Christy Moore; Promohonal radio campaign for The Real McCoywith Atlantic 252; Press advertising-Supergrass, Shed Seven, Salad, Dubliners, John Williams, Classical Moods, Sanco de Gaia, Mm^try Of Sound 

WM 

Singles- Shed Seven, Shine, Sheryl Crow, Livin' Joy, Boo Radleys; Windows -Take That; In-store - Take That, Sounds Of The 70s, VE Day dump bins for related music and videos, buy two CDs or cassettes and get one free promotion across selected range including Bon Jovi, Beautiful South and Chris de Burgh, £1 off Sony 
In-store - Deicide, James Hall, Dog Eat Dog; Press advertising - Chuck Prophet (Rake's Progress), Cream Of Underground House Delicatessen, Tackhead, Offspring, Paradise Lost, Dragon Fly Présents Paul Oakenfold 

Singles - Montell Jordan, Livin' Joy, Shed Seven, Supergrass; Albums-Aaliyah, Mary J Blige;Windows-Take That, Whale Of A Sale; In-store -Take That, Dance Boom '95, Commodores; Press advertising - Gigolo Aunts, Red Dwarf, Supergrass, Shine, Salad 
Single - Free Spirit; Windows - Celtic Heart Beat, Pavarotti, Graham Parker, VE Day, The Beatles, Delicatessen, Sony sale; In-store - Sony Nice Price promotion: Press advertising - Tower classical sélection, VE Day Remembered video 
Single - Salad; Megaplay single - Supergrass: Featured artist- Tony Joe White: Windows - mid-price promotion, Take That, Banco de Gaia, Schindler's List; In-store - mid-price promotion, Take That, Cream Live, Schindler's List, Press advertising - Salad, Aaliyah 

| WH SMITH | 
I 1 Singles-Scatman John, Oasis; Albums - Sounds Of The 70s: IWOOLWORTHS | Windows - Take That; In-store - Best Of The Best promotion with selected CDs at£9.99 and cassettes at£6,99, VE Day Remembered promoting variouswar films and documentaries 
The above information, compiled by Music Week on Thursday, is based on contributions from Andy's Records (Beverley), Bridge (Walsall), Groove Records (Halifax), HMV (Bristol), H&R Cloake (Croydonl, HJ Knee (Trowbridge), Dur Price (Camberley), Solo Music lExeter), Virgin (Aberdeen). If you would like to contribute, call Karen Faux on 0181 5434830 

EXPOSURE 

/e,BBC1:8.30- 
TELEV1SI0N 
6.5.95 Fully Booked with PJ & D UrbanCooki 10.30am Scratchie 8i Co with MN8, ITV; 9.30 -11.31 Old Grey Whislle Test with Johnny Winte Captain Beefheart, Little Feat and Dr Feelgood, VH-1; 6.30 - 7pm 7.5.95 The Stoty Of Rod Stewart, VH-1:9 - lOpm Night Music présents Boz Scaggs, VH-1: 
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RADIO 
Mae, Chas'n' Davt !, EngelbertHumperdincI ymore, ITV:7.30-10pm 10.5-95 VH-1 To 1 features an interview with Elton John, VH-l:midnight-3am The Best Of The Tube featuring Dexy's Midnight Runners, Eric Clapton, Sade, Whaml, Prefab Sprout and Yazoo, Channel Fourl0.55-ll.30pm 11.5.35 The Beat features The Boo Radleys and Définition 01 Sound, ITV: 1.15-2,1 Sam The Album Show featuring Take That, ITV: 

5pm John Peel présents US guitar band Pond and Asian rap outfit Det-Ri-Menlal from hire,RadioOne:5-7pm ^ 
nauiJ One: midnight-2am 7.5.95 Rock Show with a session from Baby Chaos, Radio One-.S-lOpm " ' Kershaw présents surf guitaristDick and Dr Didg with his didgeridoo dance 

s.s'gs Rave Day featuring 12 hours of dance mix provided by DJs James Hamilton, Kevin Greening, Mark Goodier, Pete Tong and Danny Rampling, Radio One: noon - midn 11.5.95 Soundbite with Qeditor Danny Kelly look 
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BRACKET Four Wheel Vibe CORONA Rhythm OfTheNight 
ROBERT CRAY SomoRainy Morning DEICIDE Once Upon The Cross 
GREENJELLY 333 N1CKY HOPKINS/RY COODER/ MICK JAGGER/BILL WYMAN/ CHARUE WATTS JaminingWith Edward KILLING JOKE Wilful Days JAMES LAST James Last Plays Andrew lloyd Webber TAKETHAT Nobody Else 

-r'™ to backthis release which features me newtrack- in.store pOS mater,a| Press adswilllnclud® an
a™n"

0
ser cardswill be availableto retailers, 

There will be in-store displays vvi.li HMV and Woolworths, which is 
S wSïnS^s'danCe press nC'"dina Eenerat0r 

The campaign includes co-op adverris.ng in the «nwi.h Andys. ■ ationandbackedby 
ipported bya 

advertisedinthesp 

TIC 

TONY JOE WHITE Polydor Lake Placid Blues VARIOUS Warner Classii Classic Swing VARIOUS Vision Dance Nation 95 VARIOUS AS M Don Juan De Marco VARIOUS Breakdown Drum And Bass Sélection 4 VARIOUS Breakdown 

independents. There will also be direct promotion to 360,000 fans. The release is album o'f The week with HMV and OurPrice and there be co-op press advertisingwith Virgin. The marketing campaign will include a mail-ootto the Hut database. 
il 
m 

id Rock And Reeland in-sti jid CD browser cardswi  s being promoted a Tower No Risk Disk, 
including posters and CE The album is being prom 

ITV and Channel Four TV advertising will be backed w'rth radio ads on Capital, Kiss and Atlantic 252. This soundUack featuring Bryan Adams will also be promoted on film 

VARIOUS LestWeForget VARIOUS Let'sHearltForTh VARIOUS Shine VARIOUS Smash Hits Volum VARIOUS Street Soul VARIOUS Techno Animal VARIOUS Wasted VARIOUS 

Vol 2 
□ma 
□BU 

mmm 
□BHZ? 
□B 
□Bffl 

This VE Day album featuring music and spoken word w'dl be promoted with a mail-outto members of the British Légion. The release will be nationailyTVadvertised on Channel Four and regionally TV advertised on ITV including Anglia and Central. There will be extensive TV advertising on ITV and Channel Four and advertising in the rock press, The release will be extensively advertised ( 

May 8 
May 8 

There will be extensive TV advertising on Channel Four and ITV for at leasttwo weeks. There will be advertising m the specialist rock and dance press to support this release Co-op advertising will run in r-OIwith HMV) and The Big Issue Iwith Tower. There will also be a solus press ad in Select. This VE Day 

(^mrnmÊmÊmÊm 
ARTIST THE REAL MCCOY - ANOTHER N1GHT Record label; Logic/Arista Media agency: London Media Media executive: Steve Gill Product manager: Simon Jones Creative concept: Simon Jones Logic's biggest marketing campaign of the year gets under way next Monday with the release of The Real McCoy's album Another Night, which has sold more than 800,000 copies in the US in justthree weeks. The release is heavily supported by TV and radio ads on Channel Four and Atlantic 252. There will be displays with Woolworths, HMV, Virgin, Menzies and 200 independents. Co-op press ads will run in the Daily Mirror[w\th WH Smith) and there will be solus press ads in the music press and a mail-outto the Logic/Arista database. 

CAMPAIGNSOF THE WEEK 
COMPILATION THE SESSIONS-VOLUME 4 I Record label: Ministry of Sound Recordings Media agency: Rohan Media Services l 

Media executive: lan Rohan 1 
Headof TV marketing: Mark Rodol f Creative concept: Mark Rodol With pre-sales of 40,000 units, MoS is L 

planning plenty of marketing support I for the fourth release in its best-selling  --- -i-mniTTr—- -i— 
DJ-mixed dance compilation sériés. The album, released today, ha 

m i • ^ mixecl by CJ ^ackintosh and club versions of hit Mackmtosh will promote the release with a six-week 26-datetoL ot clubs and universities with régional radio ads tying in to eac date. Radio and TV ads on selected stations will be backed b 
posters (with Tower), ads in the music, dance and student près; and m-store displays with HMV, Virgin and 150 indépendant 
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ADVERTISEMENT FEATURE 

IVSaking the moves 

for chart success 

Despite the vagaries of the 
independent distribution scene, 
3MV has grown by leaps and 
bounds since it was launched five 
years ago. 

In that time it has been 
transformed from a strike force into 
a fully fledged sales, marketing and 
distribution outfit with a track 
record which is the envy of indie 
and major competitors alike. 

The UK charts over recent months 
stand as a testament to the 
company's rôle in the success of a 
slew of acts from Oasis, The Boo 
Radleys and Echobelly to Strike, 
Maxx and Tony Di Bart. 

Such chart and sales triumphs have 
flowed from BMV's consolidation 
of business relationships with an 
impressive list of leading 
independent labels. Underscoring 
these are two partnerships - one 
with major Sony Music and the 
other with vibrant indie distributor 
Vital - assuring its place at the 
forefront of UK independent 
distribution. 

Now the company enters the next 
phase of its development with the 
move from its base at Hillgate Place, 
south-west London, to new 
premises in Weston Street, across 
London Bridge from the City. 

The converted warehouse gives 
BMV larger storage and office space 
and one immédiate conséquence 
is an increase in the size of the 
company's telesales team. 

This supplément shows that the 
move is the final piece in the 
jigsaw enabling BMV to offer an 
unrivalled service to its A-list of 
UK independent labels. 

I* 

€ 
%■*# 

% 
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e fruits or 

independence 

Originally founded as a strike force, 3MV underwent ils greatest transition in 1992 when joint managing directors Dave Trafford and Max Kenny decided "We wanted the company to become a distributor, rather than just carrying records for people. " The pair were able to realise their ambitions for the company through the distribution agreement struck with Sony Music in April of that year. "Sony handles physical accounting and distribution of the labels, but we look after everything else," Trafford 
"Sony does not have a financial interest in 3MV, this is a standard five-year distribution agreement. But we have very strong relations with them and maintain contact with both Sony Distribution and Sony Licensed Repertoire Division." Unlike some of its competitors, 3MV has opted > 





e are pleased to be 
associated with 3mv 

and we wish them 
every success in 

the future 

LEWIS - SIMLER 
Chartered Accountants 
4 Prince Albert Road 

Regent's Park 
LONDON NW1 7SN 
Tel: 0171 482 4424 
Fax: 0171 482 4623 

ADVERTISEMENT FEATURE 
>• for sure and steady expansion, and now employs more than 30 staff, induding eight telesales personnel, two export staff and 13 reps on the road, covering England, Scotland, Wales and Northern Ireland. These work on a weekly cycle of more than 700 accounts, induding ail Virgin, HMV and Tower outlets and the crucial tastemaking independent shops. Other executives mclude key accounts managers Steve Willis and Kirstie Hadlow, général manager Erik James, business affairs 

Eki V7 

7// 

manager Andrew Sheriff and label development 
manager Roger Quail. n -We offer full sales and marketing services, explains Trafford. "Our telesales people work . releases by pre-sellmg and we physically carry live stock via our reps on the road. Meanwhile the national accounts are serviced by our key accounts staff." , , . 3MV also has full access to Sony s account base, believed to be the largest in the UK. "That means we're reaching around 3,000 stores," underl.nes Trafford, add.ng: "If you corne to us with a record, we can supply everything: advice on pressing quantities, stock availability, which formats to use, We can offer a wide range of services but our strength is that we are very, very flexible." However, the 3MV policy of retaining a tight client base predudes the company from signing everything to its roster, "3lv1V has around 30 labels, substantially less than most of our competitors," Trafford admits. "But we're very much into trying to establish long-term artists rather than distribute one-offs. We prefer to work closely with those labels 

FROM ONE 

GREAT MOVER 

TO ANOTHER! 

BEST WISHES FROM ALL OF VOUR FRIENDS AT VITAL 

tliivtitexz» 
Unit 6 • Bar toi) Hill Industrial Estate • Herapath Street • Bristol • BS5 ÇlRD • Eneland Téléphoné: 0117 988 3300 (main) 0117 988 3333 (telesales) Fax: 0117 988 0600 
Suite G • Tech West Centre • 10 Warple Way • Acton • London • W3 QUE • Eneland 

Téléphoné: 0181 746 0327 Fax: 0181746 0270 
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already n our rester, and advertisement feature 
[label developmen 
sSein termsofwhat he takeson." 3lvlV's handling of Oasis releases - instead of regular Création Records distributor Pinnade-stems from its 
relationship with Création and Sony LRD. "Theywere bothkeenforustobe 
involved and obviously it bas worked. We've since been given other projects, induding The Boo Radleys. Them reaching number one with Wake Up! was fantastic, and it's also been great to work on Teenage Fandub's new releases." Another of the foundations of SMV's current status is its distribution deal with Vital, which currently handles around a third of 3MV's business in terms of turnover. The Vital deal, which was struck in November 1992, provides 3MV labels with optimum choice, says Trafford. "Certain acts benefit from the indie chart placings granted by indépendant distribution. We make that available because 3MV is the only distributor to have deals with a major and an indépendant. This is a veiy strong point for labels whose artists are better suited to indie distribution for, say, the first album and major distribution thereafter. The record companies can réalisé that strategy with us and 

Quail is very 

n 

work with the same people throughout the whole process." Meanwhile 3MV also helps steer up-and- coming labels through the often fraught area of overseas licensing, as a resuit of its ties to Sony LRD. "We work closely with Jeremy Pearce and the other staff at LRD," says Trafford. "We talk to them about new labels or acts we've picked up that they might be interested in, and it often works the other way. There is no written agreement that any label which cornes to u: has to go to LRD, but sometimes it makes sense, and it's an option which is open," ■ 

* ★ * 

THANKS TO 

FROM 
Hin&lIBlIënQ 

(THE REAL THING) 
Alex Party IDEAL (READ MY UPS) (HOT) 

YOU CAN HAVE ITALL 

Isha-ll 
(9St»y, Toiii<|liO 

P.S THANKS FOR THE BIG ONE DAVE! 

OF THE BEST PARTNERSHIPS OF ALL TIME 

MAX KENNY 
DAVETRAFFORI 
MARIO WARNER 

ERIK JAMES 
STEVE TALLAMY 

ROGER QUAIL 
feï^ÉDWARD SHORT 

AND DON'T FORGET THESE TUyO OTHER GREAT TITLES FROM 

STEVE WILLIS 
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GSving labels 

space to breathe 

IBy playing to the strengths of its customer labels, 3MV bas assumed a leading rôle in the sales success of a wide range of UK releases over recent years. "We're known for handling a spread of dance 1 product, from underground house to commercial I records, and indie music in ail its manifestations," I says label development manager Roger Quail. On the dance side, SMV numbers among its clients Fresh, Cleveland City, Logic, Mimstry Of Sound and Rumour, while indie is represented by the likes of Création Records, Ultimate and No! Records, the imprint launched last year by Hamish MacAlpine, with Malcolm McLaren's Pans among early releases. "These genres are our two strengths, but we're Idiversifying quite a bit," claims Quail, citing the recruitment of pop-reggae imprint The Bnlliant Record Co, whose rester is headed by Bitty McLean, and M&G, which was behind the Wired Recordings ase of dub/blues album The Wolf That House | Built by Skip Macdonald's Little Axe earlier this year "This shows that it is possible to diversify within 

our self-imposed boundaries, and these are avenues we will continue to explore. However, there are some things we would never sign," Quai! adds. "I wouldn't go for, say, an out-and-out bop jazz or a heavy métal label. We know what our skills are." Quail, in charge of dance, indie and singles buying at Virgin before joining 3MV in 1994, says number one hits such as Stiltskinï Inside on White Water Records and Tony Di Bart's The Real Thing on Cleveland City Blues have turned the stream of mquiries from nascent labels to a deluge, "We get inundated with ail types, a fair majority are under- ground dance releases, a lot of 12-inch one-offs and indie buzz-pop. But our philosophy is to be sélective." He explams: "It would be easy to sign everythmg that came through the door, for the sake of increasing turnover. That's not the way we work. If there are too many labels, they aren't allowed the space to breathe, to develop." Joint managing director Dave Trafford adds: "Our relationship with labels is more than just putting 

1 

3mv 

you're the best 

good luck from ail at 

O^vex UK 

a winning team 

3mv 

FABULOUS WELl BÎM BRAVO FflîUBABBYBOeV WICKED 
CONGRATULATIONS TOP CHILI DUBES CRUOÎÀL 'A' 
NUMBER ONE SMART KING OF THE HEAP EXCELLENT 
NICE ONE TOP HOLE WELL DONE FIRST RATE TOP OF THE 
CLASS BRAVO 

mnrTSfiïTzm011:0 

DUBES ETC OF THE 
HEAP EXCELLENT NICE ONE TOP HOLE WELL DONE FIRST 
RATE TOP OF THE CLASS BRSLL FABULOUS WELL DONE 

^ ■ 
;R ONE SMART 

Î0P H0LE 

l BRILL 
te¥ WICKED 

:s CRUCIAL 'A' 
NUMBER ONE SMART KING OF THE HEAP EXCELLENT 
NICE ONE TOP HOLE WELL DONE FIRST RATE TOP OF THE 
CLASS BRILL FABULOUS WELL DONE BRAVO 

.  

TOP CHIL 
KING OF TH 
WELL DONE 
FABULOUS WE 
CONGRATULATIO 
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, in boxes. Many seek our opinion on how to reCOr ch a particular release and we speak to our 8 tesales Pe0Ple and repS t0 566 What the Vibe is " "Vrafford Points t0 the chart SUCCeSS CUrrently 
. enjoyed by Fresh, "A year's planning bas prob- 
I aone into helping Dave Morgan and his col- aby
ueS at Fresh realise their ambitions. We dis- 

' uTsed their overall aims for the label as well as détails such as how they wanted to tackle the pro- motion of artists, which releases to put on the 

advertisement feature 

schedule and when to release compilations." He says Quail steers marketing for the labels - "from where and when to advertise through to packaging of projects and settlng dealer prices." Quail says marketing has become a central func- tion of 3MV's opérations. "When I moved across from Virgin Retail I was surprised at the ignorance over obtaining marketing packages from the major multiples, l've been able to draw on my experience, and know a lot of the people in the retail sector, which can act as a back up for key accounts manag- er Steve Willis," Quail stresses that 3MV tailors its services to match individual labels' requirements. Quail meets label représentatives on a weekly basis. "The idea is to contribute something to the labels. Obviously compames like Création have their own marketing resources - their head John Andrews is a great mar- keting man and I wouldn't dare tell him how to market a record. But then there are the smaller 

labels who are brilliant A&R people and have a great ear for a record but don't necessarily know about translating that into actual sales." In these cases Quail becomes involved from the beginning and helps see them through the transi- tional stages - in Fresh's case he has recently been advising them on the release of their first compila- tion. "In that case we are helping to décidé the for- mats and target advertising." The proof of this marketing success can be seen in the 80,000 unit sales achieved by Renaissance's album, while Echobelly's début achieved a Top 10 placing last year. Trafford says that Ultimate have also utilised 3MV resources to aid strategy. "They have their estab- lished acts like Eat Static and Senser, but Maurice Bacon and the others at Ultimate are also commit- ted to breaking Sidi Bou Said and 8 Storey Window this year. It is taking up a lot of 3MV's time and energyandthesignsareverygood." ■ n ■rsification for 3MV 

u fresh 

3MV - SIMPLY THE BEST 

Thanks for ail the great support 
and hard uuork from ail at Fresh - 
Strike ° U Sure Oo ° Pto 4 
Mr my - SeMed ■= Mo 24 

Freshenup Vo! 1 - A Fresh Compilation includes Jeremy Healy ^ Mix CD/Tape. 
DJ Jump - Body and Soul - The Summer Hit! 

and more .w. ». — Mr Roy/Giant C 
forthcomming releases; Strike/Lovestation/ y/Giant City/North/Jime Of The Mumph/ y Hal 9000/Jmx. 

featuring the diverse sounds of 
1. SURGE: Conscious Thought WACCYOOIT/CD available now 
2. CHELDREN OF DUB : Nemesis mixes WACCY002T/CD available now 
3. SCISSORMEN : Glee ep WACCY003/CD available now 
4. MY DRUG HELL : Girl at the Bus Stop WACCY004 available 2nd May 
5. MARIONETTES : Rise ep WACCY005T/CD available now 

PROUD TO BE DISTRIBUTED BY 3MV/VITAL 
LABEL INFO: PAUL CAFF (0181 998 4508) PRESS/PROMOTION: STREETS AHEAD (0181 852 8836) BAND BOOKINGS: ROGER COWELL (0171 275 8126) 
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3MV 

IncidPhShbocH 

always a good move! 
Forthcoming single releases from Raplurc Music is my life TD0NS3 

HoO Satisfied (take me higher) chlz i Body l lcal IVaves of life mE. 8 

Launching 

talent on 

target 

From Oasis to Strike, the chart success enjoyed by a wide range of acts stems from BMV's ability to target demand among retallers of dance and indie music. In the wake of the distributor's deal with Sony Music three years ago, joint managing directors Dave Trafford and Max Kenny recruited Mark McQuillan to handle the expansion of its telesales division. McQuillan, whose former job was West End telesales accounts manager at RTM, set about creating two separate databases 

to identify those core dance and indie shops around the UK which are essentiel in breaking new acts within the two genres, "The dance list - which opérâtes under our DB Promotions banner - has 140 of the main dance shops in the country, right across the board from underground specialists like Inner Rhythm and Flying to crossover stores such as Select-A-Disc Nottingham," explains McQuillan. Each shop receives a promo copy four weeks ahead of release, and a week later the telesales department handles presales. "That way we are able 

Dont forget to put the mopround 
before you go chucks XX J 

__ ■ 
A Tribal Manufacturing Ss On May Ist 95 moving into: 

w 
2B Hillgate Place London SW12 9ER Tel: 0181 673 0610 Fax: 0181 675 8562 TRIBAL 

(D 

CLIITHS SOL ICI TORS 

To Max, Dave and ail at 

3MV 

Congratulations and ail 
Good Wishes for the future 

55 Drury Lane London WC2B 5SQ Tel: 0171-379 6080 Fax; 0171-240 9310 DX: 40021 Covenl Garden 1 
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mê 

to feed the in-store buzz back to the labels," says McQuillan. "They can tell if a particular track is hotting up, and we work with them on the timing of advertising and other promotion to take it to the next stage." The dance outlets also complété reaction sheets on a weekly basis, giving 3MV and its labels a more reliable gauge than DJ responses, accordmg to McQuillan. "DJs may be tempted to say; 1 love it, I played it 20 tlmes' about a track because they want to remain on the mailing list," he explains. "The shops are far more balanced in their opinions." In addition, 3MV has two dedicated sales, staff - Jason McBain and Mark Smith - who are both knowledgeable dance enthusiasts and maintain excellent relations with the 140 DB Promotions shops. "It's working so well that the shops ring us up to find out who's releasing what, rather than waitmg to be   .. informed," 
WE VE GOT dd McQuillan. Among the 

>3 

mm@w 

;<Ï>eé 

notched up by 3MV's dance service are crossover hits for Tony Di Bart, Mr     Roy, Blue OFFICIAI 3MVtiHËi 1 Bamboo, INDEPENDENT STOCKIST and most recently Strike, the act on Fresh who reached number four in the singles chart with U Sure Do. "The initial work on building Interest in that single came from our dance shops," says McQuillan. "When it first came out it was very popular in those stores and its deletion after two 

Mancunian five-piece - whose new single, Some Might Say, pre-sold in excess of 175,000 copies ahead of its April 24 release - are one of a number of leading indie acts whose releases are channelled by 3MV through the 137 shops which are grouped together under its The Knowledge banner. "The Knowledge is our initiative to involve independent retailers in developing new >ts," explains SMV's Roger Quail. "As well îs the established labels and acts, we are focussing on up-and- coming indies like Diversity, Hydrogen Dukebox, Lowlife and Fromage Rouge to source new talent such as Fin and Mojo Pin. The indie stores play a valuable rôle in nurturing nascent talent." The Knowledge shops - which stretch from Yeovil to Aberdeen and ihdude notable indie retailers such as London's Sister Ray and Rough Trade shops, Sheffield's Warp and Newcastle's Volume - are actively encouraged to help break new acts and maintain momentum for those artists who have crossed over into mainstream popularity. "With young indie labels we mail promos ta The Knowledge shops and encourage them to play releases in-store," says McQuillan. "For a label - or indeed act - at those early stages, these are the only shops which will lend support and actively sell releases. The multiples corne in later once an act has made a namefor itself." 3MV's strategy is to provide exclusive formats only to The Knowledge shops, whether the release is from a strugglmg newcomer or an established act.- "A new > 

owever, pales 

MneMtd 

CREATION OASIS ■ THE B00 RADLEYS ■ TEENAGE FANCLUB 

9 

ZNUDE SUE D,E ■ GOYA D R E'S S-- S-H A R K B 0 Y 
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J\4axKenny 
and ail the staff at 

3mv 
foryour continued success, and many 

thanks for y our valued custom over 
the past seven years. 
Canon 

ADVERTISEMENT FEATURE 
>• act will only be sold through The Knowledge stores, possibly with a limited édition 7-inch of 500 copies backed by ads in the music press booked by the label," says McQuillan. "At the other end of the scale, with the bigger releases, we try to offer an exclusive format to the shops, because they're still important." In the case of crossover success Oasis, 3MV managed to cater to The Knowledge shops' needs by mailing promos of Some Might Say four weeks ahead of release. This is in keeping with promotions such as the free poster exdusively supplied to The Knowledge shops with Echobelly's Top 

CALL US FREE ON 
0800 28 23 14 

2 GOOD MOVES 

FOR 3IWIW 

1 TO EASTERN OFFICE 
AND 

4 IRISH DISTRIBUTION 
THEY CHOSE 

EUROCK DISTRIBUTION 
5 COPE STREET, DUBLIN 2 

PH (00)3531-6714186 
FAX (00) 3531- 6718592 

Labels and product distributed include 
Pinnacle, Vital, SRD, PHD, Cargo, Flûte, 
ZYX, Arcade, Puise 8, Total and many 
others. Current Irish Chart positions 

this week for Strike (20), Artemisia (38), 
Offspring-Smash (34) 

tO album Everyone'sGotOne. The coming weeks 
Will see the outlets provided with a one-off 7-inch to accompany Teenage Fandub's new album Grand Prix 
and the new Banco Da Gala album Last Tram To Lhasa will appear exdusively on quadruple vinyl 
format following 1 May release. Roger Quail points out that The Knowledge shops e the only retail outlets to receive vinyl copies of ,he critically acdaimed Little Àxe album The Wolf That House Built. , . , . 

-The indies are the last bastion of vinyl and we recognise that," he says. "So although we have very strong links with the major chams we re stil| very committed to indie retailing. You need these people on board at a very early stage to help break certain types of acts." * 

A 

WILD, WILD WEST 
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Pushing the 

weekly cycle 

3MV prides itself on servicing the maximum number of retailers, according to général manager Erik James. He also points out that the company's sales team bas always operated on a weekly visiting cycle, a routine which has only recently been adopted by other leading distribution players. "The weekly call cycle has enabled us to be far more flexible in terms of responding to a spécifie record's needs, as fresh information cornes in such as TV support, playlist détails or régional breakouts. "We have 13 reps on the road ir mainland UK and Northern Ireland, visiting independents and multiple stores. Meanwhile key accounts are handled out of head office by Steve Willis and Kirstie Hadlow," says James, who joined the company three years 
In an effort to visit as many retailers as possible 

in any glven week, the field sales staff work in tandem with the telesales team, headed by telesales manager Alan Rowe. Reporting to him are Vicky Walker and Keith Davey, who handle The Knowledge shops, while DB Promotions outlets are serviced by Jason McBain and Mark Smith. There are also three telesales staff working on more général releases - Yarra Mills, Clive Johnson and John Bassett. Each person working in the telesales department is assigned at least one rep. They discuss calls and other assignments on a daily basis, and provide back-up in the event of illness or mechanical breakdown. "This means no dealer is left high and dry, and contact is maintained. With the growth of our telesales activities over recent years, we're getting as close to 100% coverage as 

the 730-plus stores visited every week are supplemented by 3MV's access to the Sony database of around 3,000 other music outlets. James explains: "New stores or previously unvisited shops are quickly fed into our System so that we can provide comprehensive coverage." Expansion is now imminent, such is the success of the 3MV retailer service. "Business is increasing at such a rate that we are going to be increasing the size of our telesales team very soon," James adds. ■ 

re possibly can," says Erik James, who sti ;s that 

utive publisher; Andrew Brain; Editor-in-chief: Steve tond; Managing éditer: Selina Webb: Spécial projects )r; Steve Hemsley: Writen Paul Gorman; Group 
rtson; Sub-editor: Rob McSweeney; Deputy ad 
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Congratulations to 

Max, Dave, & Ail at 3MV 

Sony 3MV 
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Evans show gets listeiers roasting Time to rethink Sound City? 

AprillajlLTed'only'ft'll """ •whatPolyGramisdoingin 
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23-25 MAY 1995 - CONVENTION & EXHIBITION CENTER - HONG KONG 

mideHasia 
TRADE SHOW • CONFERENCES • SHOWCASES 

THEREIS ONLY ONE MIDEM ASIA... 

IT'S IN HONG KONG! 
With ail stands sold, you can s//7/participate. Don't be left behind. Book your MIDEM ASIA 

registration now (only 2800 FF per person) and ensure your listing in tbe guide. 
124 EXHIBITORS FROM 25 COUNTRIES HAVE ALREADY CONFIRMED THEIR PRESENCE AT THE FIRST MIDEM ASIA 

Speak to Emma Dallas today on 0171 528 0086. An ad in the Guide and Pre-news could enltance your profde even further. 
But hurry. May is the time, Hong Kong is the place. Reserve your share in die action today. 

à 
PETER RHODES OR EMMA DA1IAS,REED MIDEM ORGAMISAnON LU). METROPOUSHOUSE,22 PERCT STREET,IONDONW1P9FF-TII: 0171 528 0086-FAX: 0171 895 0949 
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TELEPHONE SALES STAFF 
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and ^ellèn^pros^cts for îlflure development. 
SDc! 

EXPERIENCED AGENT 
Please reply in v with CV to 

MWK BOX NO 256 

APPOINTMENTS 

MAKING IT HAPPEN IN MUSIC! 
This is the sharp end of the CD, CD ROM and^ f fng'tjam. Can you mect tight 
deadlines? Do you th 
PRODUCTION PLANNER 
vinyl manufàctur^with'the UK's No l'indêi 

PRODUCTION SCHEDULER 
report^ directly^oJh^ProckniUon^j^^^gt 

îses. rurtnerdunes wiii invoiveoepunsingm incao^cm-care mel and respond to priority 

Ideally you will bea{ 

(hen0Usend'"youT'Cv" to Rizwana Niaziî' Group Personnel Manager, Mayking Records, 250 York Road, Battersea, London SW11 3SJ 

FINANCIAL PLANNER 
£35K plus i 

FMCC 

;e Golding Advertising and Communications, 6-138 New Cavendisli Street, London WIM 7FG. 

E E CyOl D I N G BSii 

iÉ „ 
ERNATIONAL 

HEAD OF COPYRIGHT 
Compétitive Salary and générons benefits 

spissss 

PROMOTIONS MANAGER 

only with Cy lo: 
Street, London WC2I ( 8NA. 

PRODUCTION 
CONTROLLER 

Like a challenge? Organised? Ail rounder? Good on the phone? Hard worker? Want a compétitive salaty 

ssgthp:ople- 

^cAs:TnTuistry 

SOUND RECORDING 
ENGINEERS WANTED 

S LTD on NI 5JQ 



BUSINESS TO BUSINESS 
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— Classificd Department, Bcnn House, Sovereign Way, Tonbridgc, Kent TN9 1RW Tel; 01732 377317 Fax: 01732 368210/361534/Telex: 9 Ail Box Number Replier - - Rates: Appoint» 

BUSINESS TO BUSINESS 
f ARABESQUE DISTRIBUTION Exclusive Distributors of Baktabak 

lESQU] Sup[V"^ [OLESALE /labels including ind Disky 

ARA ORTS 

SlIRLING ROAD, LONDON W3 8DJ SI 992 7732 FAX 0181993 7906 V^TERNATIONt#/ BUYING; TEL; 0181 992 0098 FAX 0181992 034^/ 

re varied, keeping our tl 

n 0171 609 9450 
MANAGEMENT WANTED Hit Song Writer 
SOLO ARTIST Acoustic strong vocal seeks top Management Publishing and Production. Real songs, Mélodies, Soul Feel 

Tel: 0378 418 522 

REWARD avarable 

CHEAPO CHEAPO RECORDS LTD 53 Rupert Street, London W1 Tel: 0171 437 8272 noon-lO.OOpm 

M 

M COURSES 

M 

MIDEM 
ASIA 

£755 TWIN SHARE 
£910 SINGI JE 
£545 FL1GH' F ONLY plus 12 tax 

Tel; 0171 627 2220 or Fax; 0171 627 2221 

P 

CD REPLICATION 
P Q ENCODING 

GRAPHICS GENERAL MULTIMEDIA manufactures in London Sales. Tel: 0181 9618898/Fax; 0181 9618688 

0171-261 0118 
FOR SALE 

Lift Cassette and CD racks — also Lift Counter. Will deliver. 
Please contact 

01484 432075 

BRM CONSULTANCY Phone/Fax 0181 903-5132 or 0585 721-919 (mobile) 
COMPACT DISCS WANTED 

Deletions/overstocks, 
releases, immédiate cash yments. AH titles considered. 

WEST END THE LEISURE PEOPLE le Street, London W2 I: 0171 402 5667 Fax: 0171 402 5560 

Inhouse Design & Manufacture 
FREESTORE DESIGN SERVICE Tel: 01473 461026 Fax: 01473 240128 
JAPAMESE 

ÎRANBLAmm 

THE MUSIC 
STOREFITTING 

SPECIALISTS 
WAll DISPLAYS CHART DISPLAYS BROWSERS • COUNTHRS STORAGE UNITS 

STANDARD RANGE OR CUSTOM MADE IN HOUSE DESIGN AND MANUFACTURE W1TH FREE STORE DESIGN 

INTERNATIONAL DISPLAYS TEL 01480 414204 FAX. 01480 4I420S 

MERCHANDISING 

MUSIC WEEK 6 MAY 1995 

x4IRBORNE ^SPECIALIST T'SHIRT & SWEATSHIRT PRINTER 
■îS! oi si aoV soss » 

THE DAVIS 
GROUP & SW8 300 sq ft office available immediately KONCAî 

Call ROBBIE on 
0181 951 4264 
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^0^ 1/ only everything in 

life was as reliahle l 

as Disctronics ♦ ♦ ♦ 

In a Différent League 

FRANCE MPS "The Single Source" 
Free Phone 0800626698 Paris Tel; 44(171)473 4564 
Tel: 44(1403) 732302 Tel: 00(331)4755 3043 Fax: 44 (171) 473 4565 
Fax: 44(1403) 733786 Fax: 00(331)4755 3053 

# DISCTRONICS 



"Ifs my gold Sony and you're not gonna get if: (1 ) Capital heavies Chris Tarrant (left) and Neil Fox square up ta challenge any ginger groups hoping to lift next yeafs top prizes in UK radio, as (2) Radio Authority chief executive Peter Baldwin (right) crowns his IByears presiding over British commercial radio with the Sony Spécial Award, presented by Test Match specialist Henry Blofeld. Meanwhile, an unusually free-flowing banquet seems to have taken its toll on Radio Two's Best Breakfast winner (tied with Tarrant), Sarah Kennedy (3), whose celebrated intimacy with her audi- ence obviously does not stretch as far as Tony Blackburn's right arm. No such problem for music hack Miranda Sawyer (right, 4), who injected a note of lissome grâce to proceedings by, ever so slightly, upstaging Radio One producer Kevin Howlett in the fashion statement stakes - but then again, Kevin did confess his mission for RTs sure-hre Rajar winner Léonard Cohen, Tower of Song, was to "prove how funny LC. is". Not a problem for the Collins and Maconie's Hit Parade team (5), judged best Popular Music Programme for their response to the RI honchos' search for "an intelligent music journalism show", while BBC Radio Leeds' présenter Liz Green |6, right) stands up to Radio One mikeman Danny Baker's intense folhcal examination with the aid of her Sony for best régional broadcaster-not bad after just two years in front ofthe mike. 

DOOLEY S DIARY 
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Remember where you heard it: 
Exactly who did win the war? Dooley 
notes the irony that the packaging of 
the Warner Classics VE Day 
Remembrance CD Lest We Forget 
bears the legend "Made In 
Germany"... Cost-conscious retailers 
are already looking forward to the 
flashing sleeve on Pink Floyd's 
double live set Puise. As one pointed 
out, "When it's racked up and flashing 
we could save on in-store 
lighting"...Down to the Sony Radio 
Awards where Sarah Kennedy's 
response to her success showed she's not your normal Radio Two présenter. 
"Fm so excited I think I might be 
sick," she declared.. .And a gong for 
bravery under enemy fire to BBC 
Radio Gloucestershire's Steve 
Egginton, who picked up Local 
Station of The Year and salvoed, 
"Please, no more cuts and no more 
mergers, just let us get on with the 

job we do so brilliantly"...Richard 
Branson popped up at 
Compuserve's shopping on the 
Internet launch last Thursday, on 
screen not in person, to endorse 
Virgin Retail's participation in the 
on-line scheme. "And now Fil just 
order my first CD," he said with a 
cheeky grin. "Ah, Tubular Bells"... 
Congratulations and have you got a 
spare fîver to Mercedes Luis 
Fuentes of Almo Sounds, who won 
£155,000 on the National Lottery last 
weekend. 'When I realised Fd got fîve 
numbers plus the bonus I went ail 
cold and clammy," said the lucky 
lass. So far congratulatory faxes from 
Rondor offices ail over the world, 
one job offer, and two proposais of 
marriage - from women - have 
corne her way...John Otway's willy 
has got him into trouble again. After 
the former dustman unveiled a track 
from his new album Prématuré 

Adulation on Ned Sherrin's Loose 
Ends show, the switchboard was 
jammed with Mr and Mrs Outraged 
moaning that the song Willy (In the 
Ail") would bring down the nation. 
"I didn't think my willy was of that 
much interest," muses Otway. "Fm 
certainly not used to anyone paying 
this much attention to it"...At the 
Shepherd's Bush Empire last 
Thursday, Gary Moore premiered 
tracks from his forthcoming album, 
largely made up of interprétations of 
songs by former Fleetwood Mac 
founder and long-time recluse Peter 
Green, who made a rare appearance 
onstage at the end of the set to a 
large cheer...Dooley was sad to hear 
of the passing of two of the industry 
greats. Legendary Canadian 
manager, Léonard Rambeau, lost 
his eight-month battle with cancer 
and Midland Records founder Wilf 
Riley died peacefully on April 23  
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CONVERGENCE, 

The worlds of média and entertainment have If you would like to discuss how KPMG can a 
converged rapidly with télécoms and software. So KPMG please contact David Murrell on 0171 311 1000. 
has merged its leading specialist business units to form ICE 
(Information, Communications & Entertainment). 

Like KPMG, the ICE industry is dynamic and global, iTlBdnS bUSiHGSS 


