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Blairapplauds 

iiusic industry 
Opposition leader Tony Blair pledged significance as the technological révolu- Virgin Records managing director k a hold. "Industries like yours, Paul Conroy, who was re-elected to the \ur the distinction between ser- BP1 council at the meeting, says, "It 

Southgate bows 
to the inévitable Thorn EMI has given the clearest ignal yet that it plans to sell off the 2MI Music and HMV divisions, by innouncing last Friday that it is foing ahead with plans to demerge. Southgate confirmed at Thorn's igm that the company is actively considering plans to split the 
EMI Music and HMV and the other 

Southgate said, "At (Thorn 
over the past two days, we careful- ly considered the stratégie options ■n principle wc 

A MTV letter ' ;offers indies cash deals 

10 Oasis: the anticipation grows for LP 
13 New stars freshen up 

the support of the next Labo 
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Stepheiysto managi Michael , .1 _I_1. MirtUool'c rtnKlioVior Hinlf T,<snV»v whn 
Sony Music Europe président Paul Kahane, says. "Andy and Georgohave 

hantle'MfchL^ife^rfc^ Andy." ' ' y p ^ ^ aboIt'L^bnTttae^amTbsohi'Sy 

► ► ► ► ► V y GUAGUONE MAN MOVES UP AT RCA - p4 ► ►►►►►► 
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Sutherland takes charge of Vox 
_ _ nonthly musu  0 magazine Vb.v doser to its flagship changes will weekly NME in a reshuffle which the coming v secs Steve Sutherland takc control staff are pro will bc c g the n. 

will be produced by a joii ' ' with tl pU 
pleted by the middle of next month older bro and published in mid-September - has chanj the magazinc's fifth anniversary. slogan "From The Makcrs Publishing dircctor Andy NME" will be revived in th< McDuff says the effect of the move tioning, he says. 

Sutherland says, "Wlien Vo^: was edito 
îd on the NME and zincs hat it would be the In ►f the NME. But that expe ial figur f The 

t month, NME i )st ABC circulatio: round 115,000. Vox' 

Pop acte press on 

without icey slars 
serviced to radio for the first : last week, while the band contii with the promotional schedule fi week's new UK single, New revitalised and stroi Talking exclusivcly to Musk Martin-Smith says the band discussed Martin-Smith says the ail options - including the possibility of a mutual agreement t disbanding-at a band meeting 10 days Williams after he had ago, but dedded to stick together. option to give six me "If Take That were ever going to split Although Williams said h up, it would have happened when on with Take That's 35-dal Robbie decided to leave. But they want which begins in Manchest. to carry on. They want to carry on as - the band agreed it woul long as they still have goals to achieve both sides to allow him to  )reak North " " ' ' " 

:t RCA are a: îbsolutely supportive of ail parties an positive that both Take That an Robbie Williams will successfully cor 
land reached While Williams has yet to finalise his split with future, EMI UK signings Eternal were aken up an forging ahead with recording'plans last iths' notice. week after singer-Louis£__Nurding's would carry décision to leave the band. ! world tour - Elemal manager Ollie Smallman says ronAugustS Nurding decided to quit during the 

"Ibc 
m for i 

h in fa te,' 
four years of Take That," Besides working the current album Nobody Else, the band intend to forge ahead with a fourth album for which Gary Barlow has already started writing material, he says. Take That's first US single Back For 

shot in the Top Of The Pops ai People Show. 
Street says only 10 tickett 120,000 for the Manchester taken up an offer of ticket "handfuT more had been retu Earl's Court dates in London, 

I Steve Wright's 
of Kennedy 

l's UK tour in t te didn't feel she v icord th 

November. Nurding has been writing is had with Simon Climie, and was in London's ids. A Marcus Studios last week recording a for the single, provisionally titled Light Of My tys. Life, which is due out in mid-October. Hugh • Sce Analysis, p6.  
Radio plays keyroie' 
in BSurv Oasis battSe 
Création and Parlophone are relying on radio in the fortheom- ing battle between the new singles by Oasis and Blur, which will be released head-to-head on August 14. By the time Oasis's Roll With It and Blur's Country House are released, both will have built up a month of airplay after being serviced to radio in the past week. Roll With It received its first play on Radio One's Evening Session last Monday, three days after Country House was sup- plied to radio programmers for the first time. Both have been placed on Radio One's A List, although the station is planning to drop them to the B List for a cooling-off period before being moved up to the A List nearer the release date. Anglo Plugging's Dylan White, who is working the Création release, says, "Radio One has decided that both records are veiy important and they are going to give them a good old blast." The clash ofthe two singles has surprised Parlophone, who were expecting the Oasis single to be re' -—SS w--" new album Morning Glory, which is Blur's album The Great Escape will follow around after Countiy House, in mid-September. Malcolm Hill, head of promotion at Parlophone, si ing the same release date will not affect his radio "We'U do our own thing," he says, "But it's nice to hav rivalry." • Sce Talent, plO.   

B-side single loday (Monday) to promote a new Pet Shop Boys E album. Paninaro '95/lnto The Nightwill trail the album Altemati1 

Shop Boys, which leatures ail the duo's B-sides since 1985 and i on August 7. Parlophone's senior product managerTerry Felgate s a 10-year i shipbetv leur UKnumber eue singles, 23Top 30 hits and six Top 10 albums. The album will be presented in deluxe igebooklet featuring inl 
► ►►►►► ► MTV LETTER OFFERSINDIES CASH DEAL- p4 ► ► ► ► ^ ► 

IMEWSFILE 
Wootton becomes Bard chairman Bard lias confirmed thaï Richard Wootton, of Ainley's Music & Video in Leicester, will serve as the association s new chairman until the full annual élection is hcld at September's agm. Wootton replaces former chairman Charlie McAuley who has stepped down, prior to his departure from Woolworths to join Blockbuster Video as product director. The lemporary élection of Wootton was confirmed at McAuley's final Bard council meeting as chairman last Thursday. 
Lion King aims for record Buena Vista Entertainment has scheduled the video release of its The Lion King title for September 19, and expects the title to break the UK record set by its own 4.4m-selling The Jungle Book.The release will be promoted via a télévision ad campaign featuring five- and 10-second teaser ads and posters at sites across the country declaring "The Lion Is Coming". The posters will be replaced with the slogan "The Lion Is Here" on day of release. 
Liddiment switches to LWT BBC TV's head of Entertainment David Liddiment was appointed as deputy managing director and director of programmes for London ITV franchise holder LWT on Thursday. Liddiment, whose responsibilities atthe BBC included A Song For Europe and Eurovision, is to leave in the next few weeks. His initial replacement will be Chris Pye, BBC TV's head of independent i 
GWR continues Chiltern pursuit GWR is forging ahead with its hostile bid for Chiltern Radio after the House of Lords and House of Commons approved législation relaxing the number of licences a single radio operator can hold last week. Companies can now operate 35 licences, up from 20, subject to a limit of 15% ofthe total radio market. GWR, which now holds acceplances from 59% of Chiltern shareholders, says the main sticking point in its unconditional takeover of Chiltern has now been surmounted. 
Lottery pays off for Lipa The NationaUçttgrY Board has announced its award of f2mJn the Liverpnnl Instilute for Performing Arts, the charitable trust supported by Paul McCartney. Lipa will use the funds to improve its building, buy equipment and commission works of art. Chief executive Mark Featherstone-Witty says, "We feel that this donation is also a statement of faith in Liverpool and in Lipa." 
PolyGram revamps ordering PolyGram UK launches a new order desk today (July 24) offering a 24 hour-a-day service, every day of the year. The company is also installing extra téléphoné lines for the service, which is being launched following the news that PolyGram will begin early shipment of new releases from August 4. 
Rush for Roses tickets The StoneJIoses' winter tour sold outwithinaday last week. Two thirds ofthe venues on tne 17-date tour sold out within hours, and the 3,700 tickets for the concert at Glasgow's Barrowlands were gone in 45 minutes. 
A&R/i taps into easy listening revival A&M Records is launching a mid-price range of easy listening albums on September 11, including Burt Bacharach's début album for the label, Reach Out, and The Sandpipers' Guantanamera. Also available from September 25 is Indigo Moods, a 16-track compilation of classic easy listening tracks. 
New School finds new home New School, the independent promotions company set up by former Arista pluggers Richard Evans and Steve • Ager, has moved, New School is now based at21 Heathman's Road, London SW64TJ. Tel: 0171-610 9598. 
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COMMENT 
Rupert Perry: a BRI job well done Eocentric types in hats can make great strides in the music business, as Tony Blair wistfully commented at last week's BPI agm, but sometimes even in rock and roll a more conventional approach is what gets tbe best 
Rupert Perry is hardly Mr Hospital Corners but he's certainly one of the less flamboyant leaders of our business. Judging by bis two-year tenure as chairman of the BPI, he is also one of the most effective. Quietly, and certainly - and without resorting to outbursts about "vipers in the nest" or "terrorists" - he has got things done. As was highlighted at the agm, this has been a rare period of getting things done - and Perry has had a hand in many of them. The industry is steadily and surely transfoiming the perceptions of the outside world. whether it be hy sending the MMC packing or by uniting to create the British Invisibles report-which byshowing the true value of music to the UK economy has probably done more to transform governmenfs view of the industry than anything eise. It has been an unprecedented period for persuading people - important people like the chancellor and the leader of the opposition - thaï the music industry is an industry worth taking seriously. Of course this could never he achieved hy one man 

But it has been Perry who has provided the firm ha the tiller, steering the industry towards battles he knew could be won, ratherthan ploughing intothe internai confrontations which have in the past threatened to ri the industry aground. There are indications John Preston shares many of Perry's conciliatory qualifies: he will no doubt be a 

PAULS QUIRKS 
On Tour '95 upfront and way back Like most true music fans, my early days were spent three feet from the stage watching every chord change guitarists made. The fact that the bands happened to be The Beatles, The Rolling Stones and The Who only proves that l'm a lot older than l'd like to be. Rock shows have corne a long way since those early days and no one can have missed the coverage of the : Rolling Stones Voodoo Louage tour. I caught their first UK date at Sheffîeld and it will go down as one of the best shows I have ever seen. However, I still preferto see the band up close and, unless you're six feet tall and prepared to stand for three hours before the show starts, you're unlikely to get the best view. Many of the bands currently on tour are trying to give the fans the best of both worlds. Wet Wet Wet at G-Mex in Manchester played the first hour of the show on the normal stage, butthen a IDO-foot double walkway was lowered from the roof and linked the main stage to a smaller stage in the centre of the crowd. The crowd reaction was ecstatic and the fans around the smaller stage and at the back of the hall got real value for money. Anything that puis the bands doser to the fans has to be a winning formula. 
Merchant woos the merchants Anyone who managed to get a ticket for the recent Natalie Merchant (ex-10,000 Maniacs) showcases in London, Manchester or Edinburgh was treated to a full set from the new album plus a great cover of the Stones' Sympathy for the Devil. The 60 guests at Manchester were mainly from retail and radio, one of the hardest crowds to play for, but that didn't put Natalie off - she worked hard, die crowd listened, applauded and even demanded an encore. Play the album in store and try and catch her when she returns later in the year. 
Paul Ouhk's column is a personal view 
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MTV Setter offers 

iiidies cash deal 
more than 300 indepi bels in the iatest develo UewithVPL. 

tter offers to contribute £1.5m 
prees a deal, which would last 
odex-linked payments would distributed according to an independently-audited survoy of the promos played on MTV Europe. An MTV Europe source says, "We've had a very good response so far. We are 

MTV SCORES COURT VICTORY MTV won the Iatest leg in its on-going légal battle with VPL last week when three Court OfAppealjudges called for its action against PolyGram, BMG and Warner for damages to 
In the High Court on Monday, a panel of threejudges rejected a call by VPL for a stay in MTV Europe's case for damages, pending a resuit in the European Commission mvesugation. VPL was asking the courtto 

November, which d the case to be frozen. The court also awarded costs infavourof MTV Europe, The European Commission is expected te announce a décision this summer on MTV's daim that the use of VPLand IFPI to tegotiate royalties for the whole of Europe epresents a violation of European law rrohibiting price fixing cartels. 
then h 

m the basis of the "status quo", he says, rut dismisses any suggestion that MTV vould refuse to play promos from labels 

The offer, which was made to the com- panies last Monday, pre-empts discus- sions about the existing MTV Europe/VPL deal which expires at the end of this month, he adds. Since sum- mer 1992, MTV has been operating under an intérim 12-month agreement which has roiled over each year while the légal action between the two organi- 
MTV Europe informed VPL of the 

the two organisations' légal battle entered the High Court (see panel). The MTV source insista the timing of the let- 
The issi board met VPL direc 

rt the I 
r Roger Drage says h 

iware the letter has been issued but leclined to comment further on the uovefayMTV. The development follows just two /eeks aller EM1 joined Sony in striking n individual deal with MTV Networks pr the world. EMI's name had been rithdrawn from the damages writ at ast week's hearing. Sony's name was rithdrawn after it secured a deal last 
The move by MTV follows the deci- ion by PPL in April to replace the 

rticles of association and replace it 
The move allowed companies the free- om to strike single deals with individ- 

Guaglione man moves up at RCA 
'c Shack, the man brought th( Guaglione hit to RCA, has been and l'm promoting fror named head of promotions by the And it sends the right m company's new managing director ail the people here who ai Hugh Goldsmith. ing a new MD," he says Shack, 28, joined RCA in 1991 as a The appointment foll 

international labels manager for director ofpr the past 18 raonths. Last November, and head he began working with Guinness Chapman ar on the rclcasc of Ferez Prado's Fcrris' Brillii Guaglione which has now sold describcdby 430,000 copies on the back of the Shack say brewer'sTVcnmpaign. to four-weel Goldsmith says Shack's drive and Godwyn 
relief producer and DJ at Radio dhj'of"zM for the job. projects akc this sort assistant Alex Bc i afford te 

ent that RCA us Nick Godwyn levision Nicki 

uin at RCA untHthe mi gust. Shack's marketii 'en by h 

Goldsmith told staff of Stack's appointment at his first companv meeting as managing director last n he also announeed 
agers - Emma Hickcy and Louise Hart - to senior product mai He says he is seeking a 1 télévision to join Shack and 

igers. 

► ► ► ► ► BCAAMDVIRGIM RISETO TOP IN MARKET SHARES - p7 ► ► ► ► ► 
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City gearsup for 

ESVIi bidding war 
Tlie sale of EMI Music s" by City analysts folli 

WHile Southgate retused to be drawn on the possible implications of such a move, the City was preparing for a fnll- scale bidding war for the Company. By the end of trading on Friday, Thom EMI's share prices had risen 7p on the day to 1368p. A London analyst says it was 99.9% certain that Thom EMI would go ahead 
tion would follow soon after. "It makes sense," he adds. While Southgate stressed that the Thorn board was compelled to consider any offer in the interests of the group's shareholders, he said that the décision to examine the viability of a demerger was for the long-term benefit of the Com- pany itself. "Demerger would permit the man- 

"Furtherm 
each judges approi growf 

THORN EMI: FACTS AND FIGURES 
TURNOVER 120 THORN EMI SHARE PRICES 

— Im opened: lITZZOp - 
110 
100 —' 
90 

1994 1995 change 

EMI Music 1.8 2.2 24.3% HMV 1,5 1.6 24.6% Thom 1.5 1.6 7.1% Thorn EMI 4.3 4.5 24.3% 
Turnover figs in £bn, for 12 months to March 31. Source: Thom EMI 

To many analysts, a move towards de-merger would be the final piece in a decade of restructuring and reorganisation forThorn EMI. The group has spent most of its efforts in the late Eighties and early Nineties paring down its business to music, retail and rental opérations which now make up around 98% of Thorn's total profits, compared with 66% in 1989.The refocusing which included the acquisition of Virgin for£5BDm allowed EMI to spread its operational and distribution costs acrossa larger business base. The most recent set of figures (see table) represent an annual growth rate overlhe past five years of 30% for EMI Music and 25% for HMV overthe past four years. Such quantum improvements in the business have inevitably buoyed the saleability of the Thom EMI shares (see graph). 
ire, by demerging, the value three sections 01 these business would be more fully - Southgate recognised." publicly-quot The announcement by Southgate is the latest twist in a constantly develop- ing saga surrounding the future of EMI, In May, The - " irongly-worded statemem 

Disney was reported to be courting the UK-owned Company, Despite the déniai spéculation has continued. When Thom EMI's résulta were announced just three weeks later, Southgate insisted, in acknowledging that Disney had approached the Compa- ny, that any suitor would have to buy the whole of the Thom group. Again that now appears to have changed. One element of the demerger 
Southgate insists will not be made until early next year - has surprised analysts however. While many expected any 

it the Company into The most recent addition to the list of 1, records and rental possible buyers is Canadian drinks com- osing to create two pany Seagram - which bought 80% of panies; one holding MCA from Matsushita in a $5.7bn deal the Thom rental interests and the other in April. its HMV retail and EMI music Company. The London analyst says Seagram is Another City analyst says, "It is a real increasingly considered to be the surprise. I thought HMV would be split strongest potential buyer with music separately. HMV is a good brand name business connections. "It is the only com- around the world, but it doesn't need to pany which could add EMI to its current have the music distribution channels." involvements in North America without Besides Disney, Paramount, facing an anti-tmst régulations, because DreamWorks and Microsoft have ail itisalerritory whereEMIislraditional- been named as potential suitors for EMI ly not strong.' in the past 18 months. EMI is bound to Southgate predicts a final décision on be the subject of interest simply because whether to proceed with a demerger will it stands alone among the rest of the take place early next year and the 
"When a Hollywood studio wants to any pre-emptive bids. get into the music business, the first "Thom have already said they 

available," says Christopher Dixon ana- "And the costs of demerger are vast. I 
is they could er ip having to pay 

I' ► ► ► ► EVERYTHING CHANGES FOR TAKE THAT AND ETERNAL - p6 ► ^ ► 

NEWSFILE 
ITV promises more night music The ITV network is planning two new, lale-night music programmes, as part of a £10m initiative to improve the quality ot ils overnight schedules. Plans for a 90-minutB magazine show for Thursday nights and a 30 to 60 minute chart-hased programme are heing considered, says Rod Henwood, managing director of Centrai Broadcasting. Meanwhile, the new Dennis Pennis- fronted music show, Pennis Pops Oui, will be screened on Granada and LWT for six weeks from August 18, with each épisode featuring three live performances a week. LWT is also launching a late night music show, Dr Fox's Video Juke Box, to be presented by the Capital Radio DJ later in the autumn. 
Profits up at live venues group The Break For The Border Group, owner of London's Shepherd's Bush Empire, has posted pre-tax profits up 149% to £1.0m for the year ending March 31, on turnover of £10.9m. Chairman Robert Gunlack says the acquisition of the Shepherd's Bush venue, which was named venue of the year in February's Music Week Awards, boosted the year's business. The group bought The Empire in January and is considering plans to acquire a live music venue in Ireland says entertainments director John Northcote. 
Dome distribution goes to 3MV Dome has sfruck a new distribution deal with SMV/Sony. The first release will be Beverley Knighfs Down ForThe One in August followed by singles from j/ Sinclair and Wag Ya Tail. Knight's début album will be out in October and albums from saxophonist Mike Stevens are also being planned for release. A new single from Swlss dance duo Rio & Mars will be available on the Dome/FeverPitch label via Chrysalis from August 14. 
Karussell launches OST sériés Karussell is launching a mid-price CD sériés of film soundtrack albums on August 7. The first set of releases from the sériés, which envers hits from ail genres of film, includes Breaking Glass and Wild At Heart. Karussell also plans to cross-promotethe COswith videos of the titles from the Karussell 4-Front label. 
Kids' videos to get generic promotion PolyGram, Carlton, BBC and VCi are leaming up to launch a generic campaign to promote childrens' video. Thefîve distributors will launch British Animated Classics in August with an extensive télévision adverlising and PR campaign. The project is being regarded as a test for similar campaigns to be launched in Europe. 
Tony Wadsworth Tony Wadsworth's title is managing director of EMI's Parlophone division, not as published in Music Week (July 15,1995).  
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