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ELEGANTLY WASTED THE UK GETS ELEGANTLY WASTED... ON TOUR IN 1997 
THE ALBUM RETAIL Aberdeen E&CC 10 June Newcastle Arena 11 
Out 7th April High profile instore racking and presence across multiples andlndependents. 

Manchester Nynex Arena 13 Cardiff Atlantic Wharf 14 
CD MC 200 independent instore displays. Sheffield Arena 15 Birmingham NEC Arena 17 ,. - MARKETING Wembley Arena 18 

Extensive press advertising in trade, consumer and daily press. Glasgow SE&CC 03 July 
THE WORLD GETS ELEGANTLY WASTED 



NEWSDESK: 0171-921 5990 or 
round 150 medin represonlotives fillod tho BBC's ace Théâtre lest Tuesday (251 as Michelie Gayle erlormed Eve tracks live te herald the launch ol lier cond RCA album. Sensalional, which Is eut on April 28. teked by a small rhytbm section, the singer perlormed a Rolling Stones cover Satisfaction, her Top 10 single Do u Know, Fakin' It, Yestcrday and the album's title track and second single, released on April 14. Nick Raymonde, A&R director at RCA, says the album is a signilicant step 

ired afterl Ent : and Ireland chairman John Prest MD Hugh Goldsmith, Gayle, BMG Music Division pi Jeremy Marsh and Oliver Smallman of First Avenue 

Dannpledgestoput 

more music on BBC 

Trevor Dann is vowing loleadthebattle for more music on TV and calling for the return of mainstream pop to the BBC's 
>ann today (Tuesday. 1) ti of the new BBC Musi iment production unit, w 

isationofthe corpo 
on of ail pop music pro- ts both TV and radio, s One and Two, the *, and TV programmes including Top Of The Pops, Later and the 0 Zone. Dann says, "Prime-time music deserves another chance. There is a feeling that music can't pull in big audi- ences, but The Brits has shown that it can be done if it is put together right." Dann says he is already looking at possible options. "Twenty years ago you had a Cilla Black Show, the Val Doonican Show and the Lulu Show ail in prime-time slots," he says. "It was standard BBC fodder. "But ail that has gone away. During the late Eighties, the music scene was so fragmented that what was at the top of the chart wasn't remotely interesting to anyone over 30. But I don't think that 

• Lobby for more prime time mus • Make Top Of The Pops more accessible • Rebuild the TOTP audience • Establish BBC Music as a one- stop shop for radio and TV • Launch BBC TV and Radio s Glastonbury coverage 

down the chart. "You have to define TOTP as an opportunity to put on the most popular music of the day on TV," he says. "We couldn't care less if some of that music is going down the chart." Wells is committed to the show for three months - until the end of May - although the former National Lottery 
with Tina Turner, Oasis, Peter André good job and being ve and, say, Barbra Streisand." it," says Dann. "He In his new rôle, Dann says he has whether he wants to st already begun work with TOTP produc- The reorganisation1 
er Mark Wells on giving the flagship extra muscle in compe 

ys Dann. "He is doing a 

Asked if the show is likely t( moved further otf-peak or even o BBC2, Dann says, "There is always 
moved. We can neverbec "But I don't think there of that because we will p 

but you could say that the pe 
but it is in surgery. And it showing signs of recovery." 
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London in splitfrom Wilson 
as three-year deal winds up 

Follow 
and Duru ti Columi i Reilly is mi Wilson and is one albi three-album deal - has decided. "At the momer 

ît three years after Factor 

lopper, 

i their deal along with the ;o their album, which is to bc released before the 
says the split is araicable he will main tain a rela- with London through his îs of Fact 

Khali m ail the e Factory Too îssing that he 
Wilson launched Factory Too with London after PolyGram bought the catalogue of his Factory label in 1994. But none of the acts signed to Factory Too have man- aged to dent the Top 75. 

Twynham lands 
Disctronics rôle 

st three Twynham as it ment manager, t parted company with PolyGi Twynham joins the Worthing-based manufacturer after more than nine years' service at PolyGram Manufac- turing and Distribution Centre. Sue Stephen, Disctronics général 
wealth of experience that will add signif- icantly to our business " Twynham, who starts his new job today (Tuesday), says he is joining 
huge investments in new technology, including plans to buy the UK's first DVD facility. Twnyham is replaced as audio sales manager at PolyGram by Simon Ben- ham, previously responsible for CD-Rom sales. PolyGram declined to comment last week on the circumstances sur- departure. 

NEWSFILE c 
Michael scoops fourth Capital prize Capital Radio named George Michael as bost maie vocalist for the fourth year running at the Help A London Child lunch last Wednesday (26). Michael, who picked up the best album gong for Older as well as the listener- voted award, releases his new single. Star People 97, on April 28. Other winners included Oasis (best maie group and best concert), Spice Girls (best female group), Jamiroquai (best single for Virtual Insanity) and Kula Shaker (best neweomer). 
McGee makes Labour Party donation Création Records président Alan McGee has made a £50,000 personal donation ta the Labour Party to help its général élection campaign in Scotland. The donation follows McGee's £10,000 sponsorship backing of a youth event at the 1996 Blackpool conférence. 
Acid Jazz agréés MCPS payment MCPS is claiming a second victory in its royalty and audit dispute with Re-Elect The Président, which trades Acid Jazz. The label, which paid £84,000 to the collection society at the end of last year as part of a £108,000 unpaid royalty settlement. has agreed to make intérim payment of £55,000 in respect of £113,000 which MCPS says it is owed. The outstanding sum will be contested at a future trial. 
Elton in Royal Academy honour Elton John has become the first pop star to be awarded honorary membership of the Royal Academy Of Music. Academy^irector of development PéïerShellard says the collège bestows the award on musicians who have distinguished themselves internationally in a particular area. Former RAM students David Palmer of Jethro Tull and Annie Lennox have won fellowships in the pasL 
Jacko plans mega-dance album launch Michael Jackson is staging a massive Hyde Park dance- in to launch his new album in May. A three sjuare mile dancefloor is being constructed across the London park to'laûnch Jackson's remixLP Blood On TheJJancefloor. A final date for the stunt has yet to be finalised. The first single from the album, the title track, is out on April 21. 
UK music wins atthe Oscars British music scored two successes atthe Oscars last week. Lord Andrew Lloyd Webber and Sir Tim Rice won an Academy Award for best original song for You Must Love Me from Evita. Rachel Portman also won for best original music or comedy score for Emma. 
MCI clinches Cube licensing deal Music Collection International has signed an exclusive licensing agreement with Cube Records, whose catalogue includes recordings byThe Move, Procul Harum, John Williams and Joan Armatrading, MCI has also appointed former Castle director of business affairs and licensing Nick Cotton as its new head of catalogue acquisition and Ihird party licensing. 
Nas cancels trip to Europe Columbia artist Nas has called off his 12-date European tour to mourn the death of close friend Biggie Smalls aka Notorious B.I.G. The rapper hopes to reschedule his only UK date at London's Forum. 
Platinum boostfor Genesis The 1991 Genesis album We Can't Dance has o Pi won itsfifth BPI platinum award. Wet Wet Wet's new album 10 reached gold status, while silver awards were made for Raindance by Raindance, the Gorgeous compilation and Kula Shaker's single Hush. 

.dotmusic The latest induslry news On The Net. From Music Week. Updated Mondays at 18.00 GMT. 
httpî//www.dotmusic.com ^ ^ GRAINGE AND HILL REVIVE DIZZY HEIGHTS - p4 ► ^ ^ 
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COMMENT 
It's a bad gig if the audience hold back Who'd be an artist, At Michelle Gayle's média showcase at Broadcasling House last week, few could (ail to have been impressed by the RCA signing's powerful voice, her gutsy décision to kick off lier all- liue set with the Stones' Satisfaction and the way she threw herself into a typically, errm, raunchy performance. Too bad, then, that it was ail wasted on us lot - row upon row of static figures who just about managed to tap their toes as the riffs reverberated, beats bounced and Gayle gyrated across the stage. The applause suggesled approual of the show (make no mistake, Gayle is an impressive live performer-she should be out on the road with a band so more people find out), but what an ordeal performing at these média showcasesmustbe. At least Gayle's audience was listening. Too many showcases, and more than a few gigs, are marred these days by the warblings of assembled liggers. It's too bad when even the so-called experts can't he bothered to listen. It was left to Wednesday night's Spearhead gig at London's LA2to cheer me up. It came complété with a real audience, hence the whoops, houncing, arm-waving and singing to the back ofthe room. Now, that's more like it. 
Are the charts set to be even faster? an't blâme Radio One's Jeff Smith for going for maximum hipness by deciding to get behind records 
You can't blâme record companiesfor putting release dates back to maximise pent-up demand. But the net resuit of the new policy at Radio One will be an even faster turnover of records in the chart than we already have. This vicious circle really is getting out of hand. Selina Webb 

TILLY 
Long live vinyl Well, it's one thing I never Ihought l'd see early in 1997 - a Music IVeefcspécial on vinyl. Butthere itwas in last week's issue and, as a champion of this format through the early Nineties, l'm very happy. We as an industry delînitely pulled the plug on this format too early, but the demand from the cusfomers (yes, that's the people who go out and spend their hard- eamed money in shops) warrants an upsurge in 12-inch manufacturing. On dance records, DJs still really only want the 12-inch vinyl format, and so they should. To see guys like Cari Cox mixing vinyl from three separate decks is a joy. We are one of the few countries in the world who still have great cutting rooms and presses that work. Well done to ail you manufacturers for keeping them in good wotking order. Of course vinyl only accounts for a small percentage of our business, a tiny fraction of what it used to, but any format that helps to promote dance music, as the 12- inch does, is a bonus. These small dance labels only sell about 3,000 copies at a time, but every one of those 3,000 sales are genuine, with very few discounts and no returns. What an idealistic world - most majors would love to move the I philosophy still in evidence in the dance business into [ the frontline world of chart success. Wouldn't it be strange if people-power forced some of the major multiples to reintroduce this format to their 

{ Of course good old HMV and Virgin have hung on in | there forthe duration, very ably supported by the indepcndent dealer, to whom these days the 12-inch dance single is one of the sales helping stop him from { going out of business. Tïlly Rullwrford's column is a personal view 

Grainge and Hill set for 

revival of Dizzy Heights 
By Martin Talbot record deal with Epie whieh could see a 

o_..- junr jytskïs#'iithough Dizzy Heights - which s rights to the early catalogue of ers includingThe Bibles Boo Hew- their séparation from Arista. erdine and The Waterboys - remained The former Arista directors of A&R oporational through Grainge and Hill's 

; likely to s, "We w 

lew label and are rebuilding the im ndent publishing opération whi sy founded in the early Eighties. The pair's first new signings are f îr Arista act Ezio and London-bas 

at Arista, i i publishing Company, says ge. Now the company has signed ew acts, discussions will begin in 

deal was inked on Tuesday last v Ezio, who stayed with the pair when ing c they left Arista last year, have signed to and MCA Universal in a deal brokered by sLx r its managing director Nick Phillips. with Grainge and Hill will continue to A&R whk the act, whose first MCA single, Deeper, buili is out on April 28, with an album foUow- will ing on May 12. In turn, Jherome has a somi 

g arrangements for the company. Grainge says, "We dont really want a theii bel as such. Tvè really enjoyed work- The 

.. ith people who love what we do, We've had situations both at Chrysalis and Arista where one territory absolutely loves an act and others who couldn't give a shit. We want to avoid that," he adds. Although the pair will focus on pub- lishing, Grainge says they may estab- lish î involved in recording by the end ofthe year. retained the GHQ imprint which they founded at Arista t to build this up over the ne.xt and say it may be revived in the future, hs. We can build our company Grainge and Hill jointly led Arista's se two prestige writers, both of A&R division until the arrivai last 

X-Files'Scully single 
tapsintoTVfanbase 

gle The i 
in Records is lining up what promises to be one ïiggest hits of the spring with the release of a si: ring Gillian Anderson. 

émis which has been put together by dance act Hal and incorporâtes a breathy spoken vocal from the X-Files actress. Provisionally set for an April 28 release, the single is based on Hal's thème to the télévision programme Future Fantastic which was presented by Anderson i and shown by BBC 1 last summer. Simon Hopkins, Virgin's commercial manager for catalogue marketing, says it is looking to tap into Anderson's huge fanbase, as well as fans of ambient music. "Potentially it's a very, very big hit single," says Hopkins. "Gillian is very high profile at the the e had a cool remix done by Qattara.' Duncan Lomax, a member of the Hal duo, says Anderson suggested the single dur in g filming for the TV programme. "It was ail her idea," he says. "She kept saying 'What's this music? I really like this music' and 
igle by Gillian Anderson (pictured) with the rney Through The Electronic Underground. T 

ino. Future Sound Of London 

Music Radio '97 to tackle 
high-speed charts issue 

The rapid turnover of the sales charts is The Net panel which will raise issues of one of the issues which will come under comœon concem to the radio and record the microscope at Music Radio '97, industries. which takes place on April 17. "The net is another way of listening to The panel Fixing The Chart will see music with record companies feeding CIN chart director Catharine Pusey directly to the consumer," he says. "l'm coming face-to-face with Wendy Filmer sure a lot of radio companies perceive it and Katie Thomson, who produced asathreat." Radio One's recent Hyping The Hits Brown, who with head of production documentary. for BBC music Trev01. Dann is chairing Paul Brown, this year's joint chair- the event, says several other topics man of Music Radio '97 and CRCA chief included in the evonfs programme will executwe, says itisexpectedtobe one of help encourage further co-operation. 
allow1?3' °?ntent.'ous puncls and will Virgin Our Price's Neil Boote will lead a hein slow dnwn^v!011!0" radi0 can pano1 titled Reçois. Radio & Retail, Brown who i^c IV r while Ma"ifesto's Eddie Gordon will sit initiativoUeu "rel,0rmo

J
rejo,nt on a PaneI entitled Do You Wanna industries says het exnêct DanCe? With RatUo 0ne's Smith, ductive resonnL r T l B 3 pro- Gaiaxy l01's Steve Parkinson and Kiss 

Profits swell as VCI 
goes for direct sales VCI, the music, video and book publish- ing group, is to launch a new direct sales division, selling video and audio releases not available in traditional retail outlets. The plans to launch VCI Direct were revealed last week as the group announced a 13% increase in pre-tax profits to £9.05m on sales of £9S.2m. The new initiative will provide the group with a further outlet for its cata- logue, says a VCI spokesperson. "The group has achievod double digit profits since it went to the markot in the raid- dle of 1994, but it is oxpecting a further 17% increase this next year," she says, The results underlined the strong performance of Disc's third party distri- bution, which includes the first full 
turnover at £38.2m compared with £24.3ra in 1995. 
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