
Fifield exils with £12m iorewell 
by Robert Ashton Jim Fifield is makingway on tiie EMI group board for chief executive of EMI Recorded Music Ken Berry and Martin Bandier, chief executive of : 
EMI Music Publishing. Following weeks of intense spéculation, the former président and chief executive pfficer of EMI Music is leaving the company after 10 years, taking with him a settlement package of nearly £12.5m. 

An EMI group spokeswoman says the new management structure, which also sees group finance director Simon Duffy become joint deputy 
streamiined company following recent sale of the FiMV and ~ " retailing arm. "There is no replacement for Jim Fifield. We are basically two divisions and Ken and Marty are both chlefs of these," she says. te adds the absence of a group 

Fifield (left) & Berry whatsoever. We have two very able chief 

However, remain unconvinced. One senior 
unresolved. They are putting a piaster over it until it is sold". As two of the four executive directors on the 11-strong EMI group board, Berry and Bandier will be expected to meet once every two months to direct the group's strategy. 

e company will be invaluable." As part of his leaving package, field will be paid compensation of 3.27m for the early termination of s employment contract and will 

future," she says, adding that neither Berry nor Bandier are being tested as a possible successor to Southgate. 

e acknowledged st talented music industry. As we address the challenges of growth and improved performance, the benefit of their expertise at board level in the direction and strategy of 

£6.15m. The EMI spokeswoman says the settlement pays three years of Fifield's salary and reflects the 

Nonetheless EMI's shares, which have been trading weakly since the group's recent profit warning, eased from Thursday's 482.5p to 465.5p on Friday. 
PolyGram's London FIQ last week to show off TOTP's new logo, which will appear on the programme from May 1. It will also be used by TOTP magazine and on other merchandising spin-offs, includlng a set of compilations BBC Music Is releasing with PolyGram. Plctured (l-r) in front of the new logo are PolyGram chairman/ceo John Kennedy, BBC Music's actlng brand manager for TOTP Leslle Golding, BBC Music director John Wilian and PolyGram commercial marketing division MB Brian Berg. See story, page 3. 

Famous in UKA&R challenge 
Famous Music, division of Vlacom's Paramount Pictures, is opening an A&R office 
observers predict will create a strong challenger to the UK's establlshed players. The office will be headed by Susan Collins, who joins from Virgin Records America, where as vice président of A&R she signed Sneaker Plmps and worked with acts including Blur. The British executive, who returns to the UK after eight years, reports to ira Jaffe, président of Famous, the US's seventh blggest publisher. 

ery aggressive acquisition pollcy and a healthy budget - in excess of seven figures - to spend on new artlsts, writers and producers. The talent in the UK right now Is very excitlng and breaking internationally," says Collins. Famous' catalogue of 150,000 titles will continue to be admlnlstered in the UK by BMG Music Publishing. BMG Music's managing director Paul Curran says, "To some extent we will compete to sign acts but BMG's machinery will administer what- ever Susan brings to Famous." 

Dance labels call for rethink 

as new chart raies hit mixes 

PUSh ït April 2 

Dance labels are seeking a moratorium on the recently intro- duced changes to the singles chart rules after realising the full impact of restricting the iength of officiai Top 75 entries to 20 minutes. The new chart rules, they say, will prevent them from picking up releases from abroad without editing them down for the UK market. It is feared this couid le"" to more imports flooding t 

^lUSIIIM^hUINS 

Nevins: would be affected 
Berry adds that after the are implemented on July 6 dance labels will have to industries fall in line of Europe, the mui seems to be golng in of tracks to meet 

the 20-minute limit, half the playing time previously allowed for 12-inch vinyl and CD singles. Berry adds his April 27 release Jason Nevins' 'n Tight would have to be 
Barry Evangeii, général manager at Logic, and Moussa Clarke, A&R manager at Multiply. are also concerned at the effect of the rules on the remix business. "This could kill it," says Clarke. "A lot of mixes won't be commissioned because there won't be the demand." Dick Miller, général manager of Malarky/Big Life, wants a meeting between the CSC and dance industry représentatives to résolve 
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Ivors discuss opening doors 

lo documentary film-makers 
by Robert Ashton The Ivor Novello Awards may be filmed for the first time in their his- tory this year for a documentary about songwriting and Europe's largest composer body Basca. Chairman Guy Retcher reveals Basca bas had meetings with a film Company to record the event, but adds that the 43rd ceremony and future awards will not be screened on TV. "That's something we've always resisted. Turning Basca into 
atmosphère of the event," he says. "The idea is to film parts of the event for a documentary." The move cornes as EMI Music Publishing emerges as the domi- nant publishing company in the 

n e w s f / / e VIRGIN PIANS NEW GATWICK STORE 
second Gatwick Airport store in June and plans to open five more stores during 1998. The airport store, Virgin's 88th in the UK and Ireland, will cover 107 sq m and will feature music, video, books 
ROWIEY LANDS KINGFISHER ROLE Klngflsher, whleh owns  s, has appointer! one- 
executive vice chlef flnancial offleer Philip Rowley as its group finance dlrector. Rowley, currently Golden Books' chlef flnancial officer, takes August. 

; song - Smile by The Supematurals and The Drugs Don't Work by The Verve. The publisher also has a stake in three other nominated songs. BMG Music Publishing also scores highly with three nominated 

PRS Most Performed Wotk - ni Be Misslng Misslng Vou (Every Breattl You Take) by Stlng for a film or broadcast contenders musically and lyrically and, with Step By Step by Annie Lennox and PolyGram Music and EMI Music, is Surrender by David Arnold, David also nominated in the best dance MoAlmont and Don Black, and has music category for Sunchyme. a stake in another four. Paul Gambaccini will présent the Warner Chappell Music is nomi- awards, which take place at nated in the best contemporary London's Grosvenor House Hôtel mg category, for the best song on May 28^ 

GATF1ELD TAKES POIÏGRAM POST Nick Gatfield, a former head of A&R at EMI Records UK, is being appointed président of PolyGram Music Publishing. Gatfield, who left EMI Records in 1993, will find and develop catalogue in his new LA-based rôle and report to Roger Ames, président of PolyGram Music Group. Prior to working for EMI Records, where he was involved with signing Jésus Jones - F. Gatfield wi 
Former Zomba général manger Ardy Rlchmond Is releasing the début single by Tracy Shaw - hairdresser Maxine In Coro'natloh Street - after llnklng with producers Mlke Stock and Matt Altken In a new Joint venture. Rlchmond has set up Récognition Records as the vehlcle for Shaw's version of Lonnie Gordon's 1990 hit Happenin' Ail Over Agaln and other artlsts produced by Stock and Altken. "They are a world-class production team and there will be an ongolng relatlonshlp," says Rlchmond, 
marketing and distribution venture Récognition. Rlchmond believes Shaw's popularlty on the soap could help bulld a massive fanbase, but says he wants to develop her singing career with an album later In the year. "This Is a good opening record and she has a perfect profile," he says. "This will be a career-building Project." The single Is released on May 18 and will be dlstrlbuted by BMG. 
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Web firms Close sites création to reiease dockers CD 
after BP1 piracy action 1 sacked Uverpool dockers who The BPI has taken its first action have won support from artlsts against web sites postlng pirate such as Noël Gallagher, lan recordlngs since the start of its Broudle and Bobby Glllesple. No Internet watch System in December. track listing has yet been Four UK web sites offerlng llle- announced for the Rock The gai recordlngs have been closed D0ch album whlch Is expected te down In the past few weeks fol- be released on May 4. lowing co-operatlon between the BPI, consultants Net Searchers POLYGRAH'S DENNIS REIURNS TO UK International and Internet service Robbie Dennis, PolyGram's Far providers (ISPs). East vp, régional marketing in BPI opérations executive Hong Kong, is moving to London Jollyon Benn pralsed ISPs Virgin as VP, catalogue marketing at Net, BT, Démon and FortuneClty PolyGram International. Reporting for qulckly removlng the record- to David Munns, senior VP, pop Ings. "ISPs have a llablllty In law marketing, he will be responsible but obviously the Industry would for developing PolyGram's rather work with them than treat presence in the compilation them as défendants," he says. market around the world. 

BBC to join PolyGram 
for TOTP-branded CBs 
BBC Music has joined forces with show's new logo and strapline, PolyGram to release the first in a 'The No.l For Music', whlch will sériés of TOTP-branded CDs. also be adopted by Top Of The Pops The link-up will see two double- magazine, while a similar branded CD compilations of around 40 cur- CD was issued in Germany a fort- rent hits being issued annually as night ago to coincide with the part of a new BBC drive to fully show's launch there. Discussions exploit the famous TV brand. are underway about issuing TOTP Although the TOTP name has albums in further territories. been used previously for album PolyGram commercial marketing releases, this is the first time the dlvision's managing director Brian BBC and the programme-makers Berg says the company approached themselves have been fully the BBC last year about possible involved In putting titles together. brand usage, only to learn it was "The BBC has not been thinking along similar lines. "The equipped to deal in this way before market is becoming more brand- with the record industry. That's conscious," he says. "We have an changed with the setting-up of BBC arrangement with Kiss which is now Music," says the BBC Worldwide in its fourth year, but this covers a 

The Artist préparés 
second US release 
The Artist Formerly Known As Prince Is to release a new album next month, Just three months after hls Crystal Bail four-CD set. New Power Soul Is due out on May 16 In the US and will be pre- ceded by the single The One, whlch went to radio In the US last week, It Is being released on The Artlst's NPG Records. The album 1s being dlstrlbuted Independently to retall In the US. It Is not yet clear If or how It will become avallable In the UK. The Artist had origlnally Intend- ed to distrlbute hls new materlal via his web site (www.love4onean- other.com) but the fact that both albums are golng through retall suggests the exercise has not been entlrely successful. 
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TO ALL OUR CLIENTS & FRIENDS 
THANK YOU FOR ALL YOUR 

SUPPORT DURING OUR FIRST 
10 YEARS 

RICHARD ROSENBERG, LAURENCE FINGER STEVE JEFFREY & ALL AT SEDLEY RICHARD LAURENCE VOULTERS 
division's director John Willan. much broader area." TOTP produoer Chris Cowey is Top Of The Pops publisher helping to choose the tracks for the Lindsaye Fox says, "Building the CDs which will have a pop bias and brand offers huge potential across be aimed mainly at a 12- to 18- many product areas and 1 am year-old market. The first release, delighted that we have been able to Top Of The Pops 1998 Vol. 1, will work together with the programme be issued on May 4 and include and with PolyGram to jointly launch tracks by Ali Saints and Boyzone. the new look on screen, on the The album cover will carry the news-stands and at retail." m 
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M wCOMMENT 
FIFIELDS EMILEGACY Wlth a £12in golden handshake way to his bank account, probably last thing that Jim Fifield needs is sympathy. But it bas to be sald that much of the crlticism of him and pay-packet is complété 

a ily the 

Jm 

CD plant closes as court costsdenied ' Of fionffr&v Martin & fin 

The sums that EMI have paid to hlm may have been fantastlc, but no-one can deny that he has done a fantastlc job for EMI. His success in more than doubling the company's return on sales makes him one of the most effective executives the music industry has ever seen. 
If Fifield was the big corporate story at EMI this week, the rnuslc story was undoubtedly the Noël Coward tribute, put together by Neil Tennant and Tris Penna. The llve show was undoubtedly one of the TV highlights of a rainy Easter weekend. Time and again it demonstrated the strength of Coward's material, and its ability to cope wlth new interprétations. The performances of Shola Ama and The Divine Comedy, in particular, showed two of the great talents of contemporary British music in perfect harmony wlth one of our greatest popular songwriters. 
And finally: our respective circulations mean most of you wlll be unfamlllar wlth It, but we should not allow it to pass by unnoticed that Jonathan King's Tip Sheet is flve years old this week. JK may have dedicated himself as much to slagging the industry (and us) as he has to championing records. But we can't deny that on the whole he is A Good Thing. By refocusing the industry's attention on the music, the Tip Sheet has done the entire UK b done, Jonathan, and happy birthday! 

HOW FO CHANGE THE CHART RULES What a load of bollocks the new chart rules are. Firstly, I wholeheartedly agree with Tom Parker in last week's Letters page. If you want to fill up a CD with remixes of one song then the 40-minute rule should stay. I was at the original meeting when that rule was proposed (by Rob Dickins if my memory serves me) - I didn't agree with it at the time but it has worked well and I don't see any reason to change it. As to the change in qualifying price for CD singles, this is absolutely meaningless without a seiling- price criterlon as well. It will not change seiling prices in stores one iota. After ail, if you are getting 5,000 CDs free, the dealer price Is irreievant. The only people it will affect are those paying full price for their product and there can be precious few of those. That rule change is there for one reason only - to eut the royalties paid to artists on freebie singles and thus reduce record Company costs. It's typical. The CSC doesn't seem able to deal wlth the selling-price problem so they make a fatuous rule change that will make no différence to the market. As regards the number of formats, it is still necessary to have three as long as cassette and vinyl mean something. What should have happened (because it worked when I fought to introduce cassette singles) is to specify that if a release has two CD formats then one must be a two-track CD. This could then have a minimum dealer price of £1.79 leaving the extended format at the same price level. In terms of filler tracks, this would achieve the resuit that both artists and managers want. In terms of prlcing it wlll not have much effect in the short term but at least it will open the way to welcome dlfferential prlcing in the future Third CD formats should be banned, which would glve companies the option of a cassette or vinyl release. Simple really. Jon Webster's 

producing £6ni worth of bootlegs, has gone into administration. The move cornes as Swansea Crown Court refused to award PC Wise managing dlrector Alun 
In February, Merthyr Crown Court cleared Watklns of know- Ingly manufacturing over 400,000 

is Pulp hers. PC Wise was fined £54,000 for the bootleg offences and ordered to pay £88,523 In prosecution costs. The court was told that Watklns sold 75% of his stake In the £6.2m turnover company to pay off debts of £300,000. Brendan Guilfoyle, insolvency practltioner and Joint admin- 

Istrator at Geoffrey Martin & Co, says the company went Into administration after an application by a creditor to wind it up. "1 thlnk we wlll be able to sell the business and assets, rather than the company, by May," Guilfoyle says. David Martin, head of opéra- tions at the BPI's antl-plracy unit, says he is pleased by the level of fines and non-award of costs. 

Carling campaign 

targets music fans 
by Tracey Snell Carling Premier is looking to build links with the music industry through a sériés of promotional campalgns. In the next few weeks Carling Premier will begin offering a free CD with four-can packs of the lager, cos- ting £4.49. There will be two CDs to collect, each featuring four audio tracks by artists such as Suede and the Levellers and an enhanced section containing videos, inter- active elements and an automatlc 

David Bradley-Bird. senior acc- ount executive at KLP, marketing consultants to Bass Brewers, says. "As far as we're aware it is the first enhanced CD for a beer brand. "Carling Premier has a young and Drofile...associating it with music provides a perfect fit with the target audience." Carling is aiso teaming up with 
table of top albums on the internet. 

; will feature a, provisionally called Premier's Most Wanted, where vlsitors will be invited to vote for their favourite album. Although 
compiled before, the dotmusic list will be updated as votes are registered, giving a constantly evolving countdown. 
ercial manager, says the promo- tion, which will run for six months, is dotmusic's biggest to date. "This 

Two to collect - Carling Premier's enhanced CDs CD 1: Repubiica - Ready to Go Suede - Beautiful Ones Levellers - What a Beautiful Day Hurricane #1- Chain Reaction CD2: Huff & Herb - Feelln' Good The Blue Boy - Remember Me Double 99 - Ripgroove Way Dut West - The Gift 
provides a new marketing vehicle for Carling to reach music fans and adds further interactive content for visitors to dotmusic," he adds. Visitors to Premier's Most 
selected albums bought via dotmusic's retail partner IMVS, will be able to submit album reviews for possible publication and enter compétitions to win a case of Carling Premier. The site will also include éditorial on some of the albums voted for. 

'A 

Smashing Pumpkins: headlng the rock bill at 
Summer shows take 
MTV UK out of studio 

televised gigs this summer. Five Night Stand at wes London's Shepherd's Bush Empin will feature some of the bigges 3, R&B and indie, with ; 

m is a Personal vlew 
60m homes A pop night featuring Five, Ultra and Wili Mellor follows on May 24 with Damage contributing to the 

i May 26. Placebo î lined up for the H  night on May 27 and Ash will top the bill on the May 28 indie night. These four nights will be recorded for transmission the following week. MTV UK head of marketing Giles Thomas says Five Night Stand is part of the channel's move to increase its live music content and take the channel out of the studio. "It's the first time we've attempted anything on this scale," Thomas says. Tickets for the five concerts starf at £10. 

Eagle takes flight 
with Steve Miller 
catalogue deal 
Eagle Records has secured its first major catalogue by wlnnlng exclusive licensing rights outside North America and Japan to 10 Steve Miller albums. The deal follows six months of negotiatlons with représentatives of Miller, who owns the repertolre, and covers the act's albums from 1976 onwards, including Fly Like An Eagle, Abracadabra and the track The Joker. Eagle, which celebrated its first birthday a fortnight ago, plans to reissue nine of the albums around June at mld-prlce wlth extensive sleeve notes and extra tracks, while a newly compiled, digitally remastered Very Best Of Steve 
backed by a £250,000 campaign including TV advertising. In addition, this month Eagle wlll record Miller llve at San Fran- cisco's Fillmore Auditorium for a double CD. Eagle wlll also own TV and video rights to the concert. Eagle Records managing tl|r- ector John Knowles anticipâtes securing further similar deals; "lf's fantastlc because we've ë0' product that is exclusive to us a"11 
it enables us to get Into the TV- advertised market," he says. 
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Spice Gîrls lop survcy of H V close to maklng a fresh bld for ^ ^ ■ the 75% stake ln VirÊln 0ur 

music s highest earners Wëêè: f"* ralslng finance. A spokesman 
Spice Girls have been named as the UK's highest music earners for,1997 after achieving the biggest-selling British album of the decade. Media Research Publishing's newly-issued Rock Accounts 1998 estimâtes the group generated £43m in the period to overtake vétér- an acts such as Elton John and The Rolling Stones and top the latest Fantasy Earnings League. Though virtually no financial fig- ures have been revealed for the quin- tet, the survey's author, Cliff Dane, 

at. Estimate of earnings of UK catalogue." RfiRriTR^ FïPANniNfï 1997 That advantase is clear|ynlustrat- us retaJ cha n Bordera has Girls £43m ed by Pink Royd and, more specifical- annoLinced nlans tn onen a olllng Stones £31m ly its former member Roger Waters ^ gK stores
P

ta|<j its eatles/Paul who left the bandin 1983 but figured total to five for the coming year. rtney £26m in an estimated £12.5m earnings for A new store js scheduled to John £25m the band last year and disdosed 0pen jn Brighton this £24m earnings of £4.1m of his own for the September, while another £23.5m year tojune 30,1996. Borders is dueio open in £14m However, despite the vétéran dom- London's Channg Cross Road Bowle £13m inance, lower down there are a num- next year. Other stores are "loyd £12.5m ber of new arrivais to the list, planned for London's Oxford rodlgy £Um including The Prodigy, lOth with an Street, Glasgow and Leeds. rrk Accounts 1998 estimated £llm. One place below       generated from Worldwide album Spice Girls: earnlng power i them is Jamiroquai, whose big US nnv fuUIA bccKb fffVcaincfit sales of around 22m units last year their début album which, in another Stones moving from joint fifthto sec- breakthrough with Travelling Without and an unprecedented range ofprod- study in the 316-page survey, tops a ond and previous surveys'leaders Moving helped take.. estimated ne tante taa bld to uct endorsement deais. "They sold list of the best-selling British albums The Beatles/Paul McCartney drop- earnings for the year to £9m. Other 18m copies oftheirSpice album and oftheNineties.Onaworidwidebasis ping to three, Dane says it is very newer acts appearing are Blur because the tfrouo's there aren't many old bands able to it is placed joint fifth, selling 12m unusualforanewacttomakesucha (£5.5m) and Radiohead with an esti- underwrlters Merrill Lynch and sell one ortwo million copies oftheif fewer copies than the chart-topping big initial mark. "Oasis and the Spice mated£5m. SBC warburg have so far been ourrent albums," he says. Bodyguard OST. Girls have been the only major new • Rock Accounts 1998 is available, unabie to sub-underwrite their Among their many achievements With the list dominated as usual successful international acts in the priced £425, from Media Research |0ans t0 the gr0Up. H|viv has been the phénoménal sales of by older acts, includlng The Rolling Nineties from the UK," he says. Publishing on 01934 644309. Medla's spokesman says the 
Polydor Is preparing for the first of two major promotlonal cam- paigns for Boyzone thls year with the launch of the band's thlrd album, Where We Belong, on May 25. Preceded by the single Ali That 1 Need which cornes out today (Monday), the album Is the act's first to be A&Red by Polydor In the UK and further marks a subtle shift to a more mature sound. Senior product manager Greg Sambrook says, "We've been headlng towards a more crossover sound over the last couple of years and partioulariy with the last single." Sambrook, who says a greatest hits album Is expected to follow in the autumn, is confident the new set wlll emu- late the previous two albums by enterlng the charts at one. "We're encouraged by the suc- cess of the last single which sold 600,000 and Is their second blggest hit to date," he says. 

BBPHH Post-war favourite ope'atioaofthesroup. O i* , no READER TO TOUR B00KSH0PS Squires dies at 83 Bianc°y Eddi UU «IWU WV vv Reader is undertaking a five- 
Singer _Dorothy_Squlres, whose date tour of Dillon's bookshops career reached Its peak in post-war to promote her new album Brltaln, has dled following a long Angels & Electricity. released on battle agalnst cancer. Tpe 1°ur starts a day The 83-year-old passed away at ^ «Tnmnn s Llwynypla Hospital In Mld in

TSarSQuare Glamorgan last Tuesday (14), after 'ri Tra,a|gar Square. a" aventfl11 llfe whlch saw he' SRH ACQU1RES WEST SOUND AH become one of the UK s most Sc0,tlsh Radio Holdings has successful performers and become been g|ven the go-ahead by the bankrupt twlce. Tastlng her first Rad|0 Authority to purchase ^ success with composer and the 80% stake in Ayr-based bandleader Bllly Reld who became West Sound AM It does not her husband prlor to Roger Moore, own. The RA looked Into the she scored five UK hits over a 17- proposed acquisition on public year period. interest grounds because the Her latter years were statlon's transmission area characterlsed by a serles of overlaps with that of Clyde 2 attempted comebacks, Including a 'Frecdy owned by Scottlsh •- , sell-out concert at the London Radio Holdings, t m.,« Palladium In 1970. us 0Nl|NE retaIIER TARGETS UK 
Divas Live gives 
VH-1 ils biggest 
audience so far 
VH-l Is clalming a 29% year-on- year ratlngs boost as the new-look channel stages Its highest profile llve event to date. MTVs sister station was expectlng Its blggest audience for last Saturday's (18) screenlng of the female superstar concert Divas Llve, which took place at New York's Beacon Theatre last week. Divas Live llned up female superstars Marlah Carey, Cellne Dion, Gloria Estefan, Shanla Twain, Aretha Franklin and Carole King. In the US, It was watched by a cumulative 6m vlewers, VH-1 US's blggest ever audience. Programmlng and production vp Tlm Roblnson Is confident thls pattern wlll be repeated here, with total vlewlng exceedlng the 500,000 mark usually achleved for the channel's spécial events. 

C4's fin) |o Whiley show welcomed ssas- . , ri n n B® offering its catalogue of over 
for its mould-breaking combination —hf" 
Pluggers say Channel Four's newly- launched Jo Whiley show has bro- ken the mould of TV music < programmes by successfully com- bining live performances, video M clips and studio guests. The show, which started a 10- week run at llpm last Wednesday : 
(15), has been described as both brave and original by promoters whofeel it has broughttogetherthe best elements of existing formats .! s 

"It was very crédible," says Whiley: "l Universal Music's director of promo- tions Damian Christian. "Jo handled Bernard ! the interview situation very wellcon- Manson ■ sidering it was quite difficult at strongop times. With the concept of videos, express t live music and musical guests as télévision well ifs like three shows in one." few of thi East Wesfs TV manager, lan ions and Funnell, praised the first show's artist am choice of interview guests - mances. 

ported, hesays. wHUHu PflHI ^.( Funnell aiso welcomes the open Kanon Pokajanen Auro by Part ^ music policy which on the first show was mlstakenly Included in last hS'r.. embraced acts ranging from Asian week's Jazz & Blues chart. The ■■ r^'>V Dub Foundation to Cleopatra and ECM release should have Massive Attack.-lhope there willbe appeared at number 10 In the room for artists who perhaps don't Classical Speclallst chart. 
.jH# 1 bfack ^American ^artiSs^and^thls PUlP HIT

p
Ff"f offers them more of an opportunity S ^ certffied ?ou? «mes toPerfora;'"hes?ys- , BEIplatinumby the BPI last ^ Anglo Pluggmg s head of TV Mike week, while their ourrent album, Moony says that it s heartemng to This ls Hardcore, reached gold three shows in one" have another innovative music status. Compilation The Most show on télévision. Relaxing Classical Album...Ever! Sutler. Goldie and Shirley Matthew Austln, co-owner of The Won a platinum award, and - whom he says ail had Partnership, says the first show Catatonia's International Velvet, inions and were willing to had great performances, interest- Miles Davis' Kind Of Blue and hem. "It was the NME on ing and diverse chat and Jo Whiley Savage Garden's self-titled ," he says. "You pick up a came across as natural. "The album won gold awards. e latest videos and opin- strength of the show will dépend on a how they relate to the the three guests, but this industry 

1 really hope it's well sup- ions," he adds, hapuiwww.uomusic.com 
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