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by Robert Ashton

Parallel imports have helped halt
the misery years for indie retailers
with new industry figures showing
the sector’'s share of total UK
album sales increased last year
for the first time in at least five
years.

The grey market, the popularity
of indie-friendly genres such as
dance and rock and an improving
relationship with record compa-
nies helped independent retailers
take 14.9% of total album sales in
1997, compared with 14.2% the
previous year. In 1992, when fig-
ures were first collected, their

share was as high as 22.7%.

The improvement, reported in
the BP! Statistical Handbook
1998 published last week, comes
at the expense of specialist and
general multiples, which lost 0.8
and 9.6 percentage points
respectively. Bard chairman
Richard Wootton hails it as a sig-
nificant success. “It's heartening
that indies have managed to hang
on to their share,” he says. “Have
they reversed the trend? Let's
hope so, but | think it’s probably
too early to tell.”

Wootton, owner of Leicester-
based Ainleys, attributes the

SHARE OF ALBUM SALES
BY TYPE OF RETAILER

specialist general indies super
muitiples multiples markets*

'92 37.7% 39.6% 22.7% n/a
'96 49.3% 36.5% 14.2% n/a
'97 48.5% 26.9% 14.9% 9.6%

*previously included in general muitiples
source: Gallup/Miliward Brown

indies’ improvement to their per-
ceived value and although their
performance on singles has dete-
riorated, he remains optimistic.
“The singles market is buoyant so
they have got a smaller slice of a

bigger cake,” he says. According
to the BPI Handbook the sector
sold 20.1% of singles last year
compared with 26.0% in 1996.
Many believe the indies’
improved albums performance in
a year when their total number of
outlets actually fell from 1,207 in
1996 to 1,085 came through par-
allel imports. Bob Barnes, charts
director of Millward Brown, which
supplied some of the figures for
the Handbook, says it is difficult
to track parallel imports because
they often share the same bar-
codes as UK produced stock.
Privately some major labels

Indie sector turns the corner

estimate they can lose as much
as 25% of sales to imports on key
releases.

With small indies suffering the
greatest number of shop closures
- 98 compared with only 11 large
independents — within the sector,
Barnes also attributes a large
measure of the overall upturn to
chains with several outlets.

The performance of the indie
sector has also undoubtedly been
helped by the emergence of big
selling rock and dance acts such
as Oasis, The Verve, Prodigy and
Radiohead, which are popular with
indie customers.

The Spice Girls’ sold-out final UK
performance at Wembiey Arena on
September 20 will become BSkyB’s
second pay-per-view music event
following the success of Robbie
Williams’ armchair gig on June 3.
The Spice Girls - Live In Your Living
Room will cost viewers £9.95 if
ordered before September 19.
Meanwhile, Virgin looks set to
celebrate its seventh Spice Girls
number one single on Sunday with
Viva Forever. The band’s first six
singles all topped the chart with
first week sales peaking at
440,000 for 2 become 1, although
Viva Forever could beat this figure.
The group’s last single Stop ended
this sequence when it reached
number two. Viva Forever is the
first single released by the band
since Geri Halliwell quit.

Blaxill show gives acts pre-chart shot

ITV's new Saturday morning pro-
gramme SMTV Live is aiming to
have a direct impact on the offi-
cial singles chart by using mid-
week positions to help select the
acts it features on the show.

The programme, which begins
a 52-week run when it replaces
the ITV Chart Show on August
29, will include up to seven live
performances a week during its
hour-long chart-based CDUK
segment.

Series producer Ric Blaxill told
more than 60 pluggers at a meet-
ing at LWT's studios last
Wednesday (July 22) that the
11.30am-12.30pm slot will fea-
ture acts likely to perform well in
the following day’s chart.

“This is an exciting opportuni-
ty for record companies because
we will be creating the chart, not
reflecting the [existing] Top 40,”
says Blaxill.

Alan James, managing director
of Alan James PR, says the new
show is a significant boost to live
music on TV. “When Ric was at
JOTP he was innovative and we
are seeing his good ideas again
with a return to live music at a
peak time.”

Scott Piering, managing direc-
tor of Appearing, says the number
of bands being featured and the
length of the series will assist all
pluggers. “With this number of
bites at the cherry | hope to get
many of my bands on,” he says.

MW signs new charts deal

Music Week has signed a long-
term licensing deal for the official
UK music charts with new chart
compiler Mics (Music Industry
Chart Services), a joint venture of
the BPI and Bard.

The deal guarantees Music
Week readers full access to Mics
charts through the millennium
and beyond.

The key consequences of the
new arrangement are:

@ An extension of Music Week's
access to chart data;

@ An agreement between Music
Week and the BPI to work togeth-
er to exploit jointly the 40-year-old
UK chart archive;

@® A major investment by Music
Week in a new music business
internet site featuring searchable
databases and charts.

The deal was signed by Miller
Freeman Entertainment managing

director Doug Shuard and
PolyGram UK chairman and Mics
director John Kennedy last Friday.

Shuard said, “We are very
pleased with the new arrange-
ments  which extend Music
Week's 40-year association with
the UK charts.”

Kennedy said, “On behalf of
Bard and the BPI we are delighted
we have renewed our relationship
with Miller Freeman and we
believe this is the best result for
all concerned.”

The Mics joint venture took
over responsibility for the UK
charts on July 1. This followed the
expiry of the CIN joint venture
between the BP! and Miller
Freeman on June 30.

As part of its deal with Mics,
Miller Freeman is selling its share
in the assets of CIN to Mics.

@ See story, p3

MW COMMENT

When we launched CIN eight
years ago, it was an attempt
by Music Week'’s publishers
and by a then-infant Bard to
bring a new independence to
the compilation of the UK
music charts.

By putting an independent
third party — ourselves - in
the driving seat of the charts,
we believed we would bring a
new openness and even-
handedness to the charts.
We believed that we could be
the honest brokers working
with record companies,
retailers and the media to the
benefit of the entire industry.
To a great extent our hopes
were fulfilled. In market
research terms the UK charts
CIN produced have been the
envy of and the inspiration for
music sales charts around
continued on p4 »
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PRS prepares hig changes

in radical royalties review

by Tracey Snell

The PRS is planning wide-ranging
changes to the way it distributes
royalties to its members, following
the biggest review of public use of
music ever conducted in the UK.

The collection society has
approved in principle 72 changes to
its data collection and distribution
policy recommended by the review
team, whose study encompassed
all aspects of public performance
from TV and radio broadcasts to
music played at ice rinks and in vil-
lage halls.

The review, which began in the
spring of 1996 and cost £2m, was
prompted by the MMC's damning
report into the PRS, which found
that the organisation had used its
monopoly against the public inter-
est. One of its key recommenda-
tions was that PRS launch a probe
into its public performance sam-
pling systems.

Andrew Potter, chairman of PRS,
which licenses some 7.3bn public
performances a year and last year
distributed £172m to its 30,000
members, says, “Most of the 72
changes were blindingly obvious.
About seven gave us significant
amount of discussion.”

Among the biggest changes will
be a new system for collecting live
performance data to account for all
types of venues. This replaces the
current Significant List model and
will involve applying sampling meth-
ods to small and medium-sized
venues.

Another important area of
change is the monitoring of radio
performances. In the past there
has been some use of broadcast-
based analogies to cover smaller
stations. In future this will only be
used where it is too expensive to
collect actual programming details
and will be based on a statistical

model. “What we’ll be doing is tak-
ing more care to find the right
analogies,” says Potter.

Potter believes writers and pub-
lishers who derive their income from
a variety of sources are unlikely to
notice any significant impact on
their royalities. What the changes
will do, he says, is make data
collection and distribution more

transparent, accurate and fair.

The changes are due to be imple-
mented from next April and contin-
ue through to July 2000. The rec-
ommendations are currently under-
going analysis to assess their likely
effect on the income distribution
mix. As this is a requirement of the
MMC, PRS is unable to release full
details until the work is complete,
which is expected to be early next
month. The changes will be pub-
lished in a special edition of PRS
News. Meanwhile, PRS is holding
briefing sessions with publisher
and songwriter organisations to
keep them up to date.

Sarah Faulder, chief executive of
the MPA, which is due to meet with
the PRS tomorrow, says she will be
reserving comment until after the
briefing but welcomes what she has
learned so far. “It provides for
greater transparency and hopefully
fairness,” he says.

Del Amitri’s forthcoming single
Cry To Be Found (released on
August 17) reunites the band
with Mercury managing director
Howard Berman, who scored his
first hit with them as the newly-
appointed MD of A&M in 1990. |
Cry To Be Found is the first
A&M single to be released in
conjunction with Mercury
following June’s restructuring
which saw UK-signed A&M acts
transferred to Mercury. It comes
eight years after Berman had his.
first Top 20 hit at A&M with the
Del Amitri single Nothing Ever
Happens. Berman says, “I'm
thrilled to work with them again.

Nothing Ever Happens kicked off |

a string of hits for us after a dry
patch.” The new single will be
followed by Del Amitri’s greatest |
hits package Hatful Of Rain on
September 7.

L5 all

Chrysalis Group buys
Choice in £6m deal

Chrysalis Group has struck an
agreement to acquire Choice FM'’s
dance station in Birmingham for
£6m in cash. ’
Choice’s Birmingham station

targets the 15-34 age group and

has a similar format to Chrysalis’
Galaxy dance brand. The deal
offers Chrysalis an opportunity to
expand its Galaxy brand into the
Midlands, boosting Galaxy’'s net-
work coverage by almost 25%.
Chrysalis also owns 100.7 Heart
FM in Birmingham.

Chrysalis Group chairman Chris
Wright says, “This is a rare oppor-
tunity for Chrysalis to operate two
FM licences in one marketplace
with all the advantages that such
ownership brings.”

newsfile
UNIVERSAL CLINCHES ITT US DEAL

Universal Records has struck a
deal to distribute ZTT's entire
output, including catalogue, in the
US and Canada. Releases by acts
such as The Art Of Noise, 808
State, Adamski's Thing, The
Frames and Lee Griffiths are
expected to become available in
those territories from the end of
the year. The deal has been
struck with Universal Music Group
chairman/ceo Doug Morris, who
describes ZTT founders Jill
Sinclair and Grammy winner
Trevor Horn as true creative
entrepreneurs.

RADIO WELCOMES GREEN PAPER
The radio industry has welcomed
the government’s Green Paper on
the future of the broadcasting
and telecommunications
industrles. The paper rejects far-
reaching changes to the legal
and regulatory frameworks
covering commercial TV, radio
and telecommunications. A
spokeswoman for the Radio
Authority says it welcomes the
opportunity for debate.

'BSB, BDB IN MTV DEAL

British Digital Broadcasting and
BSkyB are understood to have
secured a joint agreement to
broadcast MTV on their
subscription-based digital
services. BSkyB is expected to
begin offering the music channel
with the launch of its digital
service in September, followed by
BDB with its terrestrial service in
July next year.

HMV AND HOLSTEN LINK UP
HMV is kicking off a series of
promotional offers to entice new
and lapsed customers into its
stores by linking with Holsten
Pils in its largest joint promotion
to date. Music Mix '98 involves
around 25m peel-off labels on
bottles and cans of Holsten Pils,
which can be redeemed at HMV
for £1 off vouchers on any CD
priced £12.99 or more. The offer
runs between August 3 and May
- 1999,

Charls coniruck: securing fhe
hest deal for the UK industry

All the parties involved in the new
charts organisation Mics were
promising “business as usual” last
week.

Miller Freeman Entertainment
managing director Doug Shuard
says the lengthy negotiations over
the future of the UK charts were
motivated by a desire to do the
best deal for the entire business.

“One key point was to maintain
the status quo for [chart director]
Omar Maskatiya and the CIN team
to manage day-to-day operations,”
he says. “Continuity of service in
terms of the supply of sales data
and media licences was a priority.”

During the three-week hiatus
between the end of the CIN joint
venture and the formal signing of
the new deals, the old CIN team,
led by Maskatiya, has continued to
work as normal.

And under a new management
contract with Miller Freeman, the
old CIN team will now continue in
their role — but for Mics. The Mics
board maintained the theme of con-
tinuity last week by signing a new
deal with market research company
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Wootton: ‘pleased to see continuity’
Millward Brown, which previously
compiled the charts for CIN.

Bard chairman Richard Wootton
says, “I'm pleased to see continu-
ity with Millward Brown confirmed
as market research company and
Music Week continuing to publish
the charts.”

Tim Coles, trading controller at
Woolworths, says, “We are delight-
ed Music Week will continue to pub-
lish the charts every week.”

Mics' future plans for the chart
are as yet unclear and no official
statement has been made. But it is
expected to move ahead with plans
to launch a state-of-the-art online
chart information service.

LwernuﬂctopsBBC‘
radio agenda in 1999

Music Live 1999 in Glasgow will
be the highlight of BBC Radio’s pro-
gramme of live events next year.

Radios One, Two and Three will
broadcast live from the week-long
event from May 26-30 with partic-
ipating acts due to be confirmed
within the next few months.

BBC director of radio Matthew
Bannister says marketing Radio
One and Two and extending their
live coverage are priorities next
year. Extra events will be paid for
by around £5m worth of savings
across the five radio networks.

Radio One will also repeat its
Soundtrack To The Summer pro-
gramme next year and broadcast a
24-hour global dance party to
mark the Millennium. It is extend-
ing its carnival coverage beyond
London’s Notting Hill to cover sim-
ilar events in Bristol and Leeds.

Radio Two plans a live music
week in Sheffield and live broad-
casts from Memphis and Rio cov-
ering blues festivals and carnivals,
while Radio Three will contribute
Bach 2000, a series of concerts to
mark the 250th anniversary of the
composer’s death.

@ Analysis, p6
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RADIO THREE: VALUE FOR MONEY?

When Matthew Bannister first appeared on the music
industry’s radar screen as head of Radio One he
picked up a reputation for ditching pop in favour of
worthier but more obscure music. But he helped

the corporation extend its charter.

Now he is at it again.

This time his brief is to secure the support of as
wide a range of listeners as possible in each of BBC
Radio’s target age groups. And this means boosting
the cash funneled into Radio One.

Of course this is good news for the music industry.
But it raises a couple of points.

Is the added emphasis on live music really the best
way of spending the unspecified extra cash? After all,
more coverage from washed-out festivals is not
necessarlly guaranteed to make good radio.
More importantly, can the BBC still justify the whopping slice
of the cake that Radio Three still receives? If even more were
allocated to One and Two, the chattering classes would be up
in arms. But it would certainly underline the corporation’s
commitment to giving the licence fee payer value for money.

he very mention of the word piracy can make the eyes
glaze over. But it's only personal contact with the problem
that brings the true implications home.
| had such an experience in Miami last week. Among all the
shrink-wrapped 12-inches | came across in a specialist dance
store was a section selling the latest hip-hop mix tapes.
Nothing unusual in that - mixtapes are a standard form of US
street promotion. Far more shocking was the fact that they
were all available on MiniDisc.
Let’s hope the problem doesn’t spread over here. Ajax Scott

MWCOMMENT

{continued from p1)

the world. In media terms, CIN has ensured that the UK
charts now have more exposure than ever before. A constant
drive for efficiency meant CIN reduced the costs of the
charts in real terms. And by recognising for the first time the
market value of retailers’ data, CIN has funded Bard’s
development as a vigorous and successful trade association.
Despite these successes, CIN’s independence ultimately
proved its greatest weakness. Despite the fact that its rules
and regulations were set by the BPl and Bard sitting on the
Chart Supervisory Committee, neither side ever really
accepted their collective responsibility. The fiasco that was
the Breakers Chart was the ultimate proof of that.

The net result was that whenever there was perceived to be
a problem with the chart, CIN proved a convenient
scapegoat.

Too many new entries in the Top 10? Blame CIN. Not enough
UK talent coming through? Blame CIN. Too many formats?
Blame CIN. I'm pretty certain that if they had thought of it,
some key members of the industry would attribute this
summer’s poor weather and England'’s early exit from the
World Cup to CIN.

Let’s make it clear, CIN’s job was only ever to reflect the UK
record market. If it showed an industry lemming-like in its
ability to undermine the market research it had itself
commissioned, then don’t blame CIN.

it is therefore with some relief this week that we are passing
on the charts baton to Mics.

What we will not do, however, is to shrink from our
commitment to being an honest broker in the business. We
will not be beholden to any sectional interest. We will
continue to fight for the interests of the entire UK music
industry.

We wish Mics well. And we hope its board has the courage
to grasp the nettle which CIN proved unable to - the singles
chart. We all know the problems. And we all know who has
the power to address them: the major record companies and
multiple retailers - precisely the people behind the new Mics
operation.

We sincerely hope they succeed in their task. But it will be
difficult. And if they fail, this time there will be no-one else
to blame. Doug Shuard, MD, Miller Freeman Entertainment
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Shania Twain, Hanson and Andrea
Bocelli helped PolyGram post a 2%
improvement in music sales to
NLG 2,116m (£659m) for the sec-
ond quarter of 1998, although
income from music operations
almost halved from NLG 276m
(£85.9m) to NLG 167m (£52.0m).

The same pattern — of steep de-
cline in income on improved sales
- was also reflected in the group
results for the period to June 30,
with income from operations down
70.9% to NLG 68m (£21.2m) on
net sales up 1.86% to NLG 2,366m
(£736.8m).

Seagram, which agreed to pay
$10.6bn (£6.62bn) for the music
and film group in May, has already

Twain: sales boost

shaved $200m (£124.8m) off the
price. Now analysts believe the

Canadian group, which sold
Tropicana juices for $3.3bn
(£2.06bn) last week to help fund
its PolyGram purchase, will be

yGram sales up as proflts slump

looking to reduce the price further
as EC legislators continue to pick
over the deal already cleared by
their US anti-trust counterparts.
Second-quarter best-sellers in-
cluded Hanson’s third album 3 Car
Garage, which sold 1.5m units,
and carryover sales from Twain’s
Come On Over, which sold a
further 1.4m units to total 5.9m.
Filmed entertainment revenues
increased 4% to NLG 250m
(£77.9m) during the quarter. Bids
of around $750m (£468m) for
PolyGram Filmed Entertainment
are expected shortly but the

future of PolyGram’s video
distribution structure remains
uncertain.

by Tracey Snell
As HMYV, Virgin Retail and Tower
Records prepare to roll-out their vir-
tual record stores, a new report
predicts that UK online music sales
will double in value every year to hit
a total of $114.6m by 2002.
US-based new media research
firm Jupiter Communications esti-
mates the UK's online music mar-
ket was worth $2.2m in 1997, rep-
resenting 0.1% of total music
sales. During the next five years UK
orders through online stores will
approximately double annually so
that by 2002 their value of
$114.6m will be equivalent to
around 3.9% of the total market.
The UK has the second biggest
online music market in Europe of
those countries studied in Jupiter’s
forthcoming Online Commerce In
Europe report, putting it second
behind Germany and ahead of
France (see bar chart). This pattern
is expected to continue for at least
the next five years, with the
German market remaining bigger
than the UK and France combined.
However, the US, which has the
highest level of internet penetration
and where the online music market
is more mature, will continue to
dwarf Europe. Jupiter estimates US

predicts huge
sales growth

HOW ONLINE MUSIC REVENUE IS PREDICTED T0 GROW
S Us

EZTF] France I3

9
Source: Jupiter Europe

online sales reached $34.8m last
year and will be worth as much as
$1.1bn by 2002.

HMV, Virgin and Tower are now
putting the finishing touches to
their delayed internet stores, which
are expected to launch later this
summer. The UK music industry
has been notably wary of online
retailing, with just a handful of spe-
cialist retailers such as IMVS hav-
ing launched sites and majors such
as Sony and PolyGram running trial
services.

Phil Dwyer, managing director of
Jupiter Europe, says the market is
at a critical early adopter stage. He
believes the vast majority of online
music sales will be handled by
retailers but that traditional players
like HMV and Virgin could lose out
to US new media companies such
as CDnow and Amazon, which will

0 Germany

$353

be launching UK sites in the
autumn.

“I'm not sure people like HMV
and Virgin understand the dynamics
of this market. They think it's
enough to put up a store and peo-
ple will come to their door. Sadly it
doesn’t work like that,” says Dwyer.

Highlighting the importance of
“portal” deals under which online
stores buy exclusive ad space on a
search engine web page, Dwyer
notes that the US new media play-
ers have already been quick to tie
up such deals. CDnow, for example,
recently struck a deal with
European search engine Lycos.

Stuart Rowe, general manager of
HMV Direct and e-commerce, says,
“We have an established brand. We
are not so dependent on search
engines as [US new media compa-
nies] are.”

K-Tel plans full-price retail
comeback with dance LP

K-Tel Entertainment is returning to
the full-price retail album market for
the first time in eight years.

The company, which built its
business advertising albums on TV
during the Sixties, Seventies and
Eighties, has formed a joint venture
with  Birmingham-based dance
music label Miss Moneypenny. K-
Tel has not distributed an album via
retail since Hooked On Country
reached number six in April 1990.

Miss Moneypenny is now a
wholly-owned subsidiary of K-Tel,
which will market and distribute
albums under the dance label's
brand name with sales revenue
split 50/50. The first album, Too
Glamorous, is released on August
17 and will be supported by a
£150,000 media campaign.

K-Tel Entertainment (UK) mana-

K-Tel was founded in 1963 by
Phillp Kives who stlll runs the
head office in north America.
Between 1972 and 1990 the
company had more than 120 Top
75 albums including eight
number ones, the last being
Chart Hits 81 in November of
that year. 1981 was also the
year that K-Tel’s album market
share peaked at 4%.

ging director, Pat Broderick, says
the company may return to TV
advertising retail albums in time for
Christmas 1999.

She says, “We have been con-
sidering a return to this market for
a couple of years and now have our
distribution operation in place.”

Dance retailer shuts
after trade downturn

London dance retailer Dee Jays
Records is being forced to close
because of a downtum in trade, 19
years after it set up shop on the
Old Kent Road.

The specialist independent will
shut its doors for the last time in
the next few weeks as it can no
longer compete with neighbouring
non-traditional music retailers
such as Tesco and Currys.

Andre Camilleri, the store’s
owner, says business has been hit
by a combination of record compa-
nies taking reps off the road and a
decline in the singles market. “We
used to live on our reps - the deals
were better, you could swap prod-
uct over if you couldn’t sell some-
thing,” he says.

He adds that the store’s
turnover has dropped from a peak
of between £2,000 to £2,500 a
week to £1,000.
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Top selling new releases

take larger share of sales

by Robert Ashton

The death of new music has been
greatly exaggerated, according to
research commissioned by MW
which shows albums in the upper
reaches of the charts are selling
more than ever.

The statistics, compiled by CIN,
reveal that the Top 10 selling
albums in the first half of 1998
accounted for 12.2% of the market,
compared with just 9.2% for the
same period in 1997. Their com-
bined 5.94m sales reflected a
47.7% increase on last year's
4.02m units at a time when the
overall market rose 11.2%.

Meanwhile, the Top 20 sellers in
weeks 1-26 accounted for 18.2%
compared with 14.3% a year earlier
— anincrease of 41.4% - while the
Top 75 combined also outper-
formed the market as a whole. The
volume of releases outside the Top
75 increased by only 9%.

The knock-on effect of huge sell-
ing film soundtracks - Titanic

WHAT SHARE THE TOP SELLERS TAKE
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Top10 40m 9.2 59m 12.2 +47.7
Top20 6.2m 14.3 88m 18.2 +41.4
Top50 9.4m 215 11.8m 24.3 +25.9
Top75 13.1m 30.0 152m 314 +16.4
Total mkt 43.8m 100.0 48.7m 100.0 +11.2
isource: CIN All Saints
helped sell two albums, James Natalie Imbruglia,  compares

Horner's OST and Celine Dion's
Let’s Talk About Love - in the Top
10 could account for some of the
increase at the top. But some
observers believe the figures could
reflect a more fundamental turning
point and the increasingly friendly
environment in which new acts blos-
som.

The appearance of several new
artists in the 1998 Top 10, such as
Robbie Williams, All Saints and

favourably with the 1997 Top 10,
which relied more on established
acts such as Beautiful South,
Jamiroguai and U2.

The success of new artist releas-
es is also underlined by the fact that
while there were more hits compila-
tions among the top 75 selling
albums — 20 compared with 18 in
1997 - only two made it into the
Top 20 compared with four a year
earlier.

The overall sales pattern may in
part be due to fewer big name
artists having released albums in
the first part of the year, but it also
suggests that the music buying pub-
lic is taking quickly to new stars.

“I think it is part of the modern
world,” says London Records general
manager Laurie Cokell, whose group
All Saints are placed at number five
in this year’s best selling list. “The
culture has changed and people now
want new things much more quickly,
which may explain why there are new
acts at the top,” he adds.

Cokell also believes the public
has become jaded with indie guitar
music and the remergence of pop in
the past vyear, signposted by
Capital's recent pop-orientated
Party In The Park, has given them a
renewed vigour to buy albums. “We
had an area of music which people
tired of because some records were
really average. Now we're getting
into pop and people are interested
again,” he says.

US book and music retailer Borders is to
stage a weekly live jazz night at the new
store it is opening in London’s Oxford
Street this Saturday (August 1). Events
manager Jane Lloyd Ellis says the four-
floor store, which has two performance
areas and is the first to be launched in
this country by the US giant, will host
40-60 events every month, half of which
could be music. The jazz evening will
take place every Friday between 6pm-
8pm with acts due to be confirmed in
the coming weeks. The 39,000 sq ft
store will stock 50,000 different CD
titles and offer around 125 listening
stations. It will also carry 5,000 video
titles plus more than 150,000 book
titles. Head music buyer Bob Reamer
says, “The company has duplicated the

book browsing ethos in its music

section. Customers will not feel out of
place and can rely on knowledgeable
advice from our staff and can browse
through music titles at one of the stores
numerous listening posts.” Pictured,

from left, are members of Border's

buying team: book buyer Mike Brookes-
Sullivan, merchandise manager Patti
Russo, music buyer Becky Harlowe,

book buyer Andy Collings and Reamer.

UK Showcase Of Music
postponed second time

The UK Showcase Of Music has
postponed the event for a second
time in less than three months,
leaving its booking agent and dele-
gates in the lurch.

Showcase director and founder
Paul Push announced the decision
in a press release last Wednesday
but was unavailable for further
comment. Calls to the UK
Showcase number were being for-
warded to an answerphone mes-
sage last week, telling callers “the
box office are currently looking
into the matter of refunds for those
who have so far paid”.

Towerlands in Essex, where the
event was due to be held next
month, says it is owed money and
that the matter is now in the
hands of its solicitors.

Towerlands general manager
John Sillett, says, “We are trying
to resolve the situation of refunds.
At the moment we can’t get hold
of Paul Push.”

Summers steps in to
quell Verve rumours

The Verve’s manager Jazz
Summers has dismissed press
speculation about renegotiation of
the act’s contract with Hut/Virgin
as “wildly out of proportion”.

Stories in The Daily Star and
Melody Maker claimed that a new
contract offers the group hefty
advances for their next four albums,
as well as further amounts for solo
albums from frontman Richard
Ashcroft and guitarist Nick
McCabe.

“There have been no meetings -
we aren’t even in talks with Virgin
yet,” says Summers, who claims
that impetus for renegotiation has
come from the record company.

On Friday Russells acting on
behalf of the band injuncted The
Star and Melody Maker from
repeating the story, as well as
seeking the source of the story.
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ITC hacks unsigned bluck talent

Black music is to receive a healthy
push at this year’s In The City with
up to 30 unsigned acts expected to
play in the event’s first dedicated
section for unsigned R&B, rap and
reggae acts.

ITC Black Unsigned, which will
run throughout the September 12-
16 event in Manchester, will feature
acts from gospel to ragga playing at
the city’s soon-to-be opened 700-
capacity Elemental venue on Oxford
Road.

Event co-founder Tony Wilson
says that although artists such as
Mark Morrison and Gabrielle have
appeared at past ITCs and panels
exploring the genre have been held,
it was thought the exposure of black
music could be improved. “The
unsigned band part has always
been fabulous, but we thought this
year why not include dance and real-

Wilson: boon fo: black talent

ly expand the whole unsigned expe-
rience,” says Wilson.

Rudi Kidd, partner at
Manchester-based lawyers Gray &
Co, who is organising the ITC Black
Unsigned section with Nadine
Andrews of Blue Records, says the
pair are also negotiating with a big
name black act to add support to

the unsigned groups.

“I think in the past ITC has been
predominantly guitar band-based,”
says Kidd. “So we didn't see A&R
guys into R&B coming up here.
Hopefully this initiative should
change that.”

DJ and producer Johnny Jay is
also linking with BMG Music
Publishing to release a 12-inch vinyl
double or triple pack of records fea-
turing around half of the acts taking
part in ITC Black Unsigned. The
package is expected to be released
in the autumn.

Kidd believes ITC  Black
Unsigned’s programme of 10 gigs
per night at Elemental will infuse the
event with extra interest. “Everyone
is always interested in seeing acts
in their formative years and saying
to their mate ‘Il saw them when they
were unsigned’,” he says.

newsf file

RITI SIGNS UP HARTLEY

Ritz Music Group has poached
PolyGram group financial
director Nick Hartley to fill the
newly-created position of group
financial director. Ritz chief
executive officer Paddy
Prendergast says the enlarged
group that was created following
December’s acquisition of
Grapevine, plus its ambitlons to
seek a listing on AIM, required
someone with considerable
experience. Hartley will join the
company on September 1.

QUERNS MOVES UP AT FULL FORCE
Del Querns has been appointed
general manager of Full Force
Promotions, replacing Andy
Lapper who leff to become an
executive director at compilations
label Telstar TV. Querns has
worked at Full Force for nine
years in various roles.
Meanwhile, Ewan Grant joins Full
Force as sales manager from
Pinnacle Distribution, where he
was a senior label manager and
head of dance.

EMI PROMOTES KENNEDY

EMI Records UK & Ireland has
promoted Chris Kennedy to
finance director, reporting
directly to president and ceo
Tony Wadsworth. Kennedy,
formerly financial controller, has
been with EMI since 1993.

FIERCE PANDA SWITCHES T0 VITAL
The Fierce Panda group, which
also includes the Rabid Badger
and Livid Meerkat labels, is
switching distribution from
Shellshock to Vital. The labels,
which have been responsible for
debut releases of acts including
The Bluetones, Embrace and
Placebo, are run by lan Ballard
and journalist Simon Williams.

SALES UP AT DOCDATA

DOCdata, the audio and
multimedia manufacturer which
acquired Mayking Multi Media
at the end of last year,
increased its sales by 80.5% to
NLG113.4m (£35.5m) during
the six months ending June 30.
Gross profits increased 49.5%
to NLG 30.5m (£9.6m) during
the same period.

TITANIC OST

The Titanic OST erroneously
appeared in the Top 10
compilations list in the second
quarter figures published last
week rather than in the artist list,
where it would have been number
11. Fresh Hits '98 was at
number 10 in the compilations
table. Meanwhile, Q magazine
was credited with two separate
ABC figures. The correct one was
201,000.

CORRS HIT DOUBLE PLATINUM

The Corrs’ album Talk On
Corners was certified
twice platinum last
week as gold awards went to
LeAnn Rimes’ Sittin’ on Top Of
The World, Jane McDonald’s
self-titled debut album,
Morcheeba’s Big Calm and the
compilations Club Nation,
Smash Hits Summer '98, Best
Footie Anthems in The
World...Ever! and Best Dance
Album In The World...Ever! 8.
Gold awards also went to the
singles Spice Girls’ Viva Forever
and Brandy & Monica’s The Boy
Is Mine.
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BANNISTER COMMITS MONEY T0
MUSIC AS BBC WOOS LISTENERS

hen he was controller of Radio One,
WMatthew Bannister always said that

maximising his audience was not a
top priority.

What a difference five months can make.

Now Bannister is BBC director of radio,
his mission is to justify the licence fee by
showing all five radio networks serve as
broad a range of listeners as possible.

That mission was underlined last week
with the unveiling of the results of a year-
long secret strategy review. The upshot is
that Radio One, Radio Two and Radio Three
will all get more money for live events, while
the first two will also receive extra
marketing cash.

Bannister, who until February this year
was controller of Radio One, says all the
stations will benefit from the allocation of
around £5m over the next five years,
although Radio One and Radio Two, along
with Radio Five Live, will be marketing
priorities because these are the stations that
can attract listeners from commercial radio.

The new funding strategy is aimed at
convincing younger licence fee payers that
they get value for money from BBC radio. The
extra finance, generated by 5% efficiency
savings at each of the five national networks,
will be spent on more live music, promoting
Radio One and Radio Two and on enticing
new presenters to attract new listeners.

“Live events and on-air talent are the
best ways to raise awareness and profile of
a station. It is right to focus our marketing
on Radio One in particular, because when it
loses listeners they tend to go to
commercial radio which means BBC Radio’s
market share overall is hit,” says Bannister.

Under the new funding policy, money will
be available for expanding Radio Three’s
live schedule next year, but it will have to
rely mainly on on-air promotion to boost its
audience, including cross-promotion of the
station on Radio Four. Its new funding
arrangements were outlined just three
weeks after Radio Three controller Nicholas
Kenyon announced he is stepping down to
head the network’s Millennium coverage.

Trevor Dann, who as head of BBC Music
Entertainment is in charge of 70% of Radio
One and 50% of Radio Two’s pop
programming, says he welcomes the extra
money that is likely to find its way to his
department. “This is good news for anyone
involved in making pop music programmes
and is a victory for people in the industry
who have always argued that there is more
to music radio than just sitting a DJ down

Bannister: ‘Live events and talent are the best ways to raise awareness and profile’

and asking them to play records,” he says.
Since April, Dann's team of producers
has operated as a unit within the
Entertainment Department headed by Paul
Jackson. This reflects how Radio One and
Radio Two producers are being encouraged
to transfer their music programming skills,
including coverage of live events, to TV. For
example, the reputation Radio One’s Live
Music Unit has gained for its radio coverage
of Glastonbury was a key reason why BBC
TV was able to double the airtime it gave to
the festival this year, says Dann.
Nevertheless, much of the extra money
announced by Bannister will be spent not on
live events that also lend themselves to TV
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coverage but on more specialist shows that
will be used to promote the Radio One and
Radio Two brand. Typical examples are the
four-hour Lamacq Live sessions slot which
begins today (July 27) and the Soundtrack
To The Summer series (see box).

Bannister says there is no change to the
overall positioning of the three music
stations: Radio One will continue to focus
on new music, Radio Two on the heritage of
popular music and culture to appeal to the
over-35s, while Radio Three will try to make
classical music more accessible. He warns,
however, that the new funding strategy is a
long-term policy and the BBC is demanding
cost-savings across the board, including a
£1.9m saving at Radio One.

The BBC will not disclose exactly how
much new money Radio
One will get, or what
proportion will be spent on
marketing and advertising

EEE RADIO T
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This year represents Radio One’s biggest
commitment to live music as the World
Cup gave it the perfect excuse to take its
outside broadcast unit across the Channel.

Simon Mayo presented his show from
every town where England and Scotland
played during the group stages. The
Breakfast Show, Mark Radcliffe and The
Evening Session also broadcast from
France during June, while a number of off-
alr roadshows entertained the fans.

The Soundtrack To The Summer live
schedule began on Easter Monday with a
Kevin Greening and Zoé Ball roadshow at
Sheffield Arena. May saw live broadcasts
from Judge Jules and the Essential Mix at
Creamfields, as well as the Bluetones and
The Verve live in concert. June began with
Massive Attack live from the Albert Hall.

The network's acclaimed Glastonbury
Weekend was followed by T In The Park
and Radio One Live dance party and
roadshow events in Irvine and Liverpool
during July.

The Ibiza Weekend runs from Jjuly 31
until August 2 and the first of the
traditional week-long roadshows begins on
August 3 with Greening and Ball in
Blackpool. The roadshows run until Friday
August 28.

Other live events planned include
coverage of V98 live on Sunday August
23, a roadshow in Bangor on August
31 and Radio One Live in Cardiff on
September 13.

available. This year, Radio One will spend
around 10% of its programming budget on
covering live events.

One of the reasons that Radio One and
Radio Two are being given special
treatment is that the BBC is under pressure
to show that licence fee revenue is being
fairly distributed among all age groups.
Radio One still has the most weekly
listeners - 9.7m - but the internal study
conducted by the BBC revealed that many
young people, especially young women, are
turned off by BBC Radio. On the basis of
cost per listener hour, Radio One costs
0.6p per listener compared to 0.5p for
Radio Two and a massive 8.1p for Radio
Three, which has to invest large sums in
live orchestras.

ry g Ironically, the extra funds
"“s IS goou news IOI' for Radio One come as
" the station is experiencing
1/
those who believe there’s upturn in its audience

the station. Although Radio - . figures. Rajar figures for
One will get more funds O CRORNTE TG CITRUTT the first quarter of 1998

“because live music costs
money”, its budget will
remain smaller than that of
any of the other four BBC
networks, accounting for
13% of total radio funding.

“[Radio One controller] Andy Parfitt will
not wake up one morning and find a brown
envelope stuffed with greasy fivers on his
desk,” says Dann.

In the last financial year Radio One cost
the BBC just £38m. This compares with
£90m for Radio Four, £63m for Radio Three,
£54m for Radio Five and £43m for Radio
Two. On last year's figures, a 5% saving on
the total programming budget of £180m
would see an extra £9m being made

revealed that the network

just lefting a D] play R IR

listeners in the three

(W {3 (T @ (1T Tl months, 70,000 of whom

were in its 15-24 target
age group.

Pluggers welcome the news that more
money will be spent on live music. “As a
public sector broadcaster, live music is
what Radio Cne should be about,” says
Size Nine director of radio, Eden Blackman.

Dytan White, head of radio at Anglo
Plugging, says, “The outside broadcasts
and gigs that Radio One produces now are
excellent and more money spent in this
area is more money spent on music.”

Steve Hemsley
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Jermaine Dupri produced his

first record at the age of 12
and had, by his 18th birthday,
seen his teen protégés Kris
Kross sell 18m records, it's
perhaps surprising that he
waited until he was 26 before
making an album of his own.

However, the ceo of So So
Def Records and producer of
platinum discs for the likes of
Usher, Mariah Carey, TLC, Da
Brat and Xscape had a problem.

since US rap/R&B impresario

“l just wasn't comfortable
hearing myseif on record,” he
says. “You know, all the little
chants and things I'd do on
other people’s records; when |
heard my voice on the radio, I'd
turn it down.”

Overcoming this aversion to
his own voice, Dupri has spent
the past year producing an
album, Life In 1472 (released
today on Columbia), which
features himself rapping
alongside a stellar cast from the
world of contemporary black
music. Featured artists include

‘Babyface will keep
four or five records in
the Top 10 af all limes.
That’s where | wani fo
be getting to’ — Dupxi 4

Mariah Carey, Jay Z, Bone Thugs
n’ Harmony, DMX, Lil Kim, Mase
and old school veteran Slick Rick |
— in short, a who's who of
platinum-selling talent. “|
picked the people | felt
would continue to be
around for years and
years to come. There
were two or three people
that | didn’t get that |
wanted like Dru Hill and
Master P,” says Dupri.
He adds that the album
is meant to represent an
average day in his life.
However, the hardcore nature \
of many of its lyrics may
come as a surprise to those
who know Dupri primarily
through his work with teen acts such as
Kriss Kross and Usher. “A lot of people will
be shocked at the type of record |'ve
made,” he says. “But when | make records
for other people they’re about them. |'ve
never put out a record before for people to
have an idea of what type of person | am.”

were in the US singles Top 40.
Meanwhile, his productions of
Usher’'s You Make Me Wanna and
Nice And Slow both hit number
one in the US (with the former
making number one in the UK
also), helping the young singer's
My Way sell more than 3m copies
in the US alone.

Despite his phenomenal chart
record in the US, on this side of
the Atlantic Dupri is not yet a
household name. The initial
strategy for marketing his album
in the UK will therefore be music-
based. “We're going to drive it all
with singles and the quality of the
music,” says Columbia's head of
black music Matt Ross. “We're
also then going to shine a light on
Jermaine and all the projects he’s
been involved with. Join the dots
and show him to be the thread
running through them.”

To this end, So So Def girl
group Xscape flew into the UK for
promotion and an appearance on
Top Of The Pops last week.
Meanwhile, the Carey single taken
from Dupri's album will also be
used to launch Carey's own
forthcoming hits compilation on
which the track also appears.

Following the launch of Life In
1472, Dupri is concentrating his
energies on his So So Def label,
launching albums by

established names
" such as platinum-

' selling female
‘rapper Da Brat, as

, well as several new
artists.

So far Dupri has
' consciously kept the
roster of his label
small. “That’s so | can

pay attention to the artists. Not a
lot of people can say they've got
> an artist on their label who's had

The album’s first single, out in
September, will be Money Ain’t
A Thing with Jay Z, followed by
Sweetheart, a catchy R&B cut
sung by Mariah Carey. Dupri
predicts that the record will
be one of the biggest of the
year in the US. “I have no doubt
with the heavy hitters on my album it’s sure
to be one of the greatest of '98.”

This would appear arrogant were the
comment to come from anyone else. But
the stiffest competition he may face in
realising that goal may come from himself.
The week MW interviewed Dupri, seven
records he had produced for other artists

Mariah Carey (left) and Jay Z (above)

three albums. A lot of artists fall
off. We want to create artists who
will be around longer than a year.”

In terms of profile as a top flight rap/R&B
producer, Dupri’s only real competition
comes from Sean ‘Puff Daddy’ Combs’ Bad
Boy empire. However, Atlanta-based Dupri
says he doesn’t feel he’s competing with
his NY counterpart. “I feel in competition
with bigger producers like Babyface. He'll
keep four or five records in the Top 10 at all
times. That's where | want to be getting to.
Right now I've got seven records in the Top
40. That's the most |'ve ever had and |
want to keep things like that,” he says.

Given his track record since the age of
18, who'd doubt his ability to do so?

Tony Farsides

ALl

Alisha’s Attic's choice of New York-based

musician Mark Plati — bass player for

The Artist — as key producer for their
second album should eradicate the
common media and industry misconception
that they are Dave Stewart’s protégés.

The Essex-based sisters contacted Plati
personally as fans of his work (not least with
David Bowie, Dee-Lite and Junior Vasquez) to
take their new material in a “less whimsical”
direction .and one that would accentuate
thelr considerable vocal talents.

Stewart, who produced the duo’s songs
on Alisha Rules The World, remains close
friends with them but looks likely to gain
just two production credits on the album’s
successor lllumina (released on October 5).

Plati’s involvement also ideally positions
them to launch a broader attack on the
international market. Despite selling
400,000 copies of their debut in the UK
after a surprise four Top 20 single hits two
years ago, they failed to enjoy similar
success elsewhere other than Japan (where
it shifted 100,000 copies).

Mercury managing director Howard
Berman, who personally A&Rs the
glamorous, Goth-chic duo he signed in
1996 - a role he only assumes with one
other Mercury artist, Dinah Carroll — is
convinced Illlumina has a raft of hit singles
which will make Alisha’s Attic a Top 10 act
around the world.

“The girls’ songwriting has moved on
significantly, both lyrically and melodically,”
says Berman. “I'll be very surprised if the
new material doesn’t work well
internationally, and disappointed if The
Incidentals (the sparky, upbeat first single
released on September 7) doesn't provide
them with their biggest hit.

“I think with lllumina they've achieved a
record that will be as good as any album by
a British artist this year.”

Eschewing the offer of plush studios in
which to write new material after their
breakthrough, the sisters returned to the
Dagenham attic belonging to a
schoolfriend’s father where they wrote the
first atbum, this time deciding on a “no
gimmicks” change of image. Keen to reflect
their musical progression, Karen and
Shellie Poole then telephoned producer and
mixer Plati themselves.

Karen says, “We’'d heard some remixes
Mark had done and we loved his work with
other artists so we just asked him. He was
interested but busy with other projects, but
we decided to wait for him and it was really

Sl L [AIMIA(C]Q/FpPY

here do they go, all the bands that get

fleeting interest from A&R departments;

the ones who get demoed and passed on;
and the ones that get to the contract stage, only
to fall sprawling at the very last hurdle? Looking
back through some old columns, there are
scores of the poor souls. Given that it's now two-
and-a-half years since | took over this column, |
thought it would be interesting to go back and
check some of our successes and failures. We'll
share the successes with you some time in the
next month, but when it comes to the choice,
“Do you want the good news first or the bad?”
I’m all for getting the gloomy bit out of the way
quickly. So here goes: from this week two years
ago, stand up Persecution Complex (where are

you now?) and girl-rockers Tampasm, who
vanished off the face of the earth after two
singles with Phonogram. Then from this time last
year where are Charlie, the youngsters who
landed a deal with Laurel, and Eeyore from
Brighton whose demo was pretty good? That's
just two weeks' worth. Maybe they've slipped
down the back of an A&R sofa, or been put away
in a box in the loft until someone moves offices?
Back in the here and now I've been feeling a
little under siege, having had my phone cut off
and run out of fax paper. Not only that, but {'ve
had an interesting run-in with my local south
London constabulary which threatened to
become pure comedy. My house has one of
those metal security gates by the front step

which means the postman can'’t reach the front
door. I've had to put a postbox on the gate, but
it's far from impregnable and someone has
recently tried to relieve it of its contents -
basically demos, bills and work stuff. Cue call to
police station. “Yes sir, and what exactly has
been taken?” Erm, demos (pause). Demo
cassettes. From bands. A letter from my
accountant. And a 12-inch from Appearing, but |
don't know what it was because | only found one
of their empty mailers, ripped up in my bin. To
their credit they were very helpful, even though
there’'s nothing they can do. At least the voice on
the other end of the line didn’t say “Funnily
enough, we've got a band just started down the
canteen. Cover versions mostly...”
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worth it. We didn’t realise
what a song-focused
person he would be,
and how musical. He
played bass on

every track, as
well
as

most of the instruments on
The Incidentals.”
Berman says the pair had
originally planned to record
4\ just a couple of songs with
Plati as well as using
Stewart, but Plati ended up
producing most of the
album and mixing it once
it became apparent that
“something special was
going on” in the New

York studio.

The creative environment
was such that the sisters also wrote some
new songs which ended up replacing others
planned for the album. Berman explains,
“Karen and Shellie had a batch of songs

AT

they'd written in Dagenham
which were going to be the
nucleus of the album, but they
kept on writing when they
were in the studio and the
songs just seemed to get
better and better. They were
on aroll.”
When the album was finished
and on the verge of being
mixed, Berman
received a demo

of the track The
Incidentals by
courier from New
York. “It was
one of the last
songs they
wrote in the
studio. The
production was
stunning and the
vocal
arrangements
enchanting,” he
says. “| knew it had
to be the first
single. What we
didn’t quite
capture on the
first album was
the unique
quality of their
vocals.

“With the first single, | Am | Feel [which
reached number 14 in July 1996], the
vocals were in your face — they swaggered.
But they didn't on other tracks. With
Illumina we've put the intricate vocals,
which are all Karen and Shellie's own

i ;‘
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arrangements, under the spotlight again.”

The album is also more diverse than its
predecessor, with Indian elements on the
catchy Wish | Were You, a rocky start to
Dive In, and some electronic effects making
the odd appearance. “We wanted to be a bit
more diverse with the sounds but not chuck
in the kitchen sink. You don't need an awful
lot going on around vocal harmonies. We
think it's a real progression from the first
album,” says Karen.

On first listen the two Dagenham sisters

Iimportantly, they appear a very
safe bet for radio at a time when
it appears unwilling to take risks

have come up with more than a match for |
Am, | Feel, which was such a massive hit
with radio programmers nationwide, enjoying
around 1,250 plays per week in August
1996 and heavy support from Radio One,
Capital and ILR.

Most importantly for Alisha’s Attic is that
they appear a very safe bet for radio at a
time when it appears unwilling to take risks.
For example, Alex Jones-Donelly, Radio One
music scheduler and right-hand man to head
of music policy Jeff Smith, says he is
already impressed with a sneak preview of
the single which has yet to be serviced to
radio. “It's very much a return to form. We'll
certainly be looking at playlisting it,” he says.

And with a widespread European tour
planned for the autumn, it looks like
Alisha's Attic could well achieve better
success than many acts have enjoyed with
their second albums this year.

Catherine Eade

Artist: Alisha's Attic Project: single/album
Songwriters: Poole/Poole Producers:
Plati/Stewart Publisher: PolyGram/Island
Studios: various, New York Release:
September 7/October 5

BILLY GRAWFORD

v2 America's decision to encourage its London office to break teenage star Billy Crawford here

first demonstrates how seriously the UK pop explosion is being taken worldwide.

It also means that V2 is set to enter the pop/R&B/soul arena with a bang as the 16-year-old
Philippino/American is likely to follow this year's other teenage debutants such as Billie, Cleopatra
and B*Witched straight into the charts.

V2 America president Dan Beck picked up on Crawford's strong voice and impressive
professionalism just after EMI, which had intended to sign him, cut back its operations in the US.
It was a collective decision between New York and London to break the UK first. Beck says,
“There are examples of that happening in the past with The Backstreet Boys. Their success in
Europe gave extra momentum for their releases in the US later on.”

o " L
‘w"h B'"V’ we've While Kate Hymen handled A&R in the US, it was up to the UK's
H head of A&R Dave Wibberly to handle the remixes. He sought out First
90' a mmus"c Avenue's Denis Ingoldsby, under his Rude Boy moniker, to remix
record and o Crawford’s debut single Urgently In Love (released on September 12);
) Ingoldsby changed the beats, drowned out the guitars, added brass
good-mokmg hoy  and cut about 90 seconds off the track for the European market.
Having spent the past two weeks on a tour of UK schools,
Whﬂ can reu“y cm Crawford last week performed equally successful showcases for the
YT domestic and international press at Planet Hollywood. Every teen
i ||Ve. “ makes magazine is running features and TV - including play on The Box 11
our IOh VEI’V eusy’ weeks upfront and a National Lottery Show confirmation - is

accelerating demand. Another schools tour is planned and
the Smash Hits Roadshow tour likely. An ad campaign begins soon but V2 marketing
manager Pier Reid admits, “With Billy we've got a fantastic record, a very good-looking boy, and he
can really cut it live. It makes our job very easy.”

Crawford is already an established star in his native Philippines. His first performance was at age three when an agent
spotted him dancing on top of a table in a bowling alley. Several commercials followed, and then at four he graduated to h
a TV variety show That's Entertainment, and stayed for the next eight years before progressing to making 11 movies.

America beckoned, and after winning a talent contest in Dallas he came to the attention of his manager Vicki Frankmano. She then
contacted production duo Eve Nelson and Bernadette O’Reilly who snapped him up, and a record deal followed in spring 1997. Crawford has
co-written about 75% of the songs with Nelson and O'Reilly for his untitled debut album, due out in earty 1999.

V2 has realised in recent weeks that Crawford has the potential to cross over to a wider audience than simply the teen market with
standout tracks including the Jacksonesque number Tragedy and the Spanishtinged Mary Lopez. And the huge vibe already building up
around the youngster looks likely to propel his probable second single, Party For Two, into the Christmas charts. Jordan Paramour
Artist: Billy Crawford Label: V2 Project: single/album Songwriters: Nelson/O’Reilly Producers: Nelson/O'Reilly Publishers: Eve Nelson
Music/Bernadette O’Reilly Music Studio: Eve Nelson’s studio, New York Released: September 12/spring '99
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Rachid, the 24-year-old
son of Ronald ‘Kool
and The Gang’ Bell,
sees his debut single
Pride released on
Universal on
September 7.

The track aptly
demonstrates his outstanding Stevie Wonder-
like vocal style honed in the choir of his local
Baptist church.

The debut album Prototype, scheduled for
later this year, combines an eclectic mix of
R&B with undertones of trip hop, jazz,
Brazilian and drum & bass.

With eight relatively unknown co-production
credits to the album (the rest was done by
Rachid himself), the tracks still manage to
gel as a whole and provide a refreshing
approach to the current R&B scene.

The New Jersey-based artist, signed by
Jocelyn Cooper-Gilstrap, claims “I'm not a
junk-food artist. | need to be digested
properly.”

BIG YOGA MUFFIN
Big Yoga Muffin are
more than just the latest § {ﬂ
unsigned act keen to
prove that a band’s
name is irrelevant.

The duo, Ange Dolittle =
{vocals) and Pim Jones (|nstruments) were
signed by Chrysalis Publishing MD Jeremy
Lascelles and are currently seeking a label
deal while trying to put a band together.

Together for about three years, the
London-based duo’s eponymously- titied first
promo (out now) suggests an uncanny
songwriting ability beyond the “eclectic blend
of pop” tag.

Especially worth watching out for is the
remix version of Big Yoga Muffin — £2000.00
ex. VAT version — which has an even greater
Marc Almond feel to it.

MUSIC WEEK

PLAYLIST

Divine Comedy - Fin De Siecle (Setanta)
Quite possibly the surprise album of the year.
In a league of its own (album, August 31)
Rammstein - Stripped (Motor) An
awesome Depeche Mode cover which further
argues for this German act to be
pushed in the UK (single, import)
Gomez - Whippin’ Piccadilly
(Hut) Bizarrely, not the superb
finale to their live set, but a
more laid-back version
(single, August 24)
Sinéad Lohan - No Mermaid
(Grapevine) The Corrs' success
has opened up the market for this
kind of upbeat/folk crossover
(album sampler, August 10)
Mansun - Six (Parlophone) A

i departure from their debut album which

: intrigues more on every listen
t__/ (album, September 7)

Billie - Honey To The Bee (Innocent)
A stand-out track from one of the pop
albums of the year (album track, tbc)
Del Amitri - Cry To Be Found (Mercury/
A&M) A stunning song which will continue to
make it the Dels’ year  (single, August 17)
Fun Lovin’ Criminals -~ 100% Colombian
{Chrysalis) Dedicated Crim fans will enjoy
educating their friends with this record

(album, September 24)

Photek - Form And Functions (Virgin)
One of the most innovative drum & bass
outings so far in '98 (album, September 7)



JEAN-YVES
THIBAUDET

he combination of showmanship and
TGaIIic good looks, not to mention the

ability to play Debussy one minute and
Duke Ellington the next, has made Jean-
Yves Thibaudet one of today’s most
popular concert pianists.

His latest release will explore his love
of the cinema. It includes Gershwin’s
Rhapsody In Blue, Richard Addinsell's
Warsaw Concerto, as well as Rachmaninov’s
Rhapsody On A Theme Of Paganini which
Thibaudet is due to perform at the Last
Night of The Proms on September 12.

Thibaudet believes the collection
strikes a balance between the purely
artistic and the strictly commercial. “As
an artist | don’t want to compromise,” he
says. “But it’s possible to keep your
integrity and play pieces that are easier
for people to comprehend than a
Stockhausen sonata,” he says. “We're
really looking to reach people who would
respond to the Warsaw Concerto’s
beautiful melodies and then be attracted
to Rachmaninov and even Shostakovich.”

The album artwork presents Thibaudet
in the style of a Fifties movie star and
Decca is planning to use Classic FM and
Melody FM as the basis of a promotional
campaign which will hark back to the
golden age of Hollywood.

“We have gone for that stylised look in
order to broaden his audience without
damaging his credibility in the classical
world,” says Decca marketing head
Dickon Stainer. AS

Artists: Jean-Yves Thibaudet; BBC
Symphony Orchestra/Hugh Wolf Title:
Warsaw Concerto Label: Decca 460503-2
Released: September 7

Her Face, the first opera by Thomas

Adés, a 27-year-old composer who first
attracted attention when he was a
Cambridge University student and who has
already released two acclaimed CDs on EMI
Classics’ budget-priced Debut Series label.

Based loosely on the scandalous life
of Margaret, Duchess of Argyll, whose
divorce case shocked ‘polite’ society in
the mid-Fifties, Powder Her Face was the
hit of the 1995 Cheltenham Festival and
has since proved popular with US
audiences too.

Newcomers to Adés and his music may
be surprised at his freeflowing style and a
level of eloquence not normally associated
with supposedly angry young Modernists.

“It is possible to be angry and lyrical,”

Next month sees the release of Powder

THOMAS ADES

says Adés. “Writing opera is an
extraordinarily liberating experience, but you
have to be sure that the audience always
understands what's going on.”

Theo Lap, VP international marketing for
EMI Classics, believes that Adés is only at
the beginning of a long and successful
career.

“Being a British company, we want to
support such an extremely promising and
gifted young British composer,” he says. “I
hope that retailers will respond positively to
bring his name to a wide audience.”

Andrew Stewart

Artist: The Almeida Ensemble/Thomas
Adés Title: Powder Her Face Label: EMI
Classics CDS 5 56649 2 (2CD) Released:
August 3

s music business
Asuccess stories go,

Harmonia Mundi’s
makes impressive reading.
Founded in 1958 in Arles,
France by Bernard Coutaz,
the independent company today employs a
worldwide workforce of almost 300 people,
generates an annual turnover of around
£30m and has nurtured the careers of such
artists as Anonymous Four, Paul Hillier's
Theatre of Voices, pianist Frederic Chiu and,
until recently, Nicholas McGegan and the
admirable Philharmonic Baroque Orchestra

In order to celebrate its 40th birthday,

Harmonia Mundi plans a limited-period, mid-
price Anniversary Edition range which will
reflect its devotion to areas of music
normally overlooked by the larger classical
labels. Among the 30 titles in the series will
be recordings by Philippe Herreweghe,
William Christie and Alfred Deller.

HARMONIA
MUNDI

According to lan Lambert,

for Harmonia Mundi UK,
these birthday editions will
only be available until the
end of November, when the
product will return to full-price status.

“It’s a case of take it now or you'll
never see it again,” he says, adding that
large orders could earn retailers
significant discounts on the dealer price
of £4.85 per disc.

“Obviously the Anniversary Edition will
appeal to people who want to top up their
collections of Harmonia Mundi releases,”
he continues. “But it's also a way of
introducing our product to those who have
been reluctant to spend £14 or £15 on
unfamiliar early music repertoire.” AS

Title: Harmonia Mundi 40th Anniversary
Edition Release date: August 11

sales and marketing manager

CLASSICAL |22
BEDFORD:
Symphony No.1,
BBC Symphony
Orchestra,
Crouch End
Festival Chorus,
Martyn Brabbins
(NMC D049).
Out now.
Imaginative
s e o] music crowned
by the timeless beauty of 12 Hours of Sunset.
FAVOURITE GUITAR WORKS: Dinnigan (BMG
Conifer/Classic FM ‘The Full Works' 57039
2). Out now. A selection of hot-blooded
Spamsh guitar pieces.

i BYRD: Latin Propers for
Christmas Day. The Cardinall’s
B Musick (ASV CD GAU 178).

2 Out now. Superlative Tudor
church music faultlessly
performed by The Cardinall's Musick.
LO SPOSALIZIO: The King's Consort and
Choir/Robert King (Hyperion CDA67048
2CD). Out now. A spectacular reconstruction
complete with the bells of St Mark’s,
trumpets and a full renaissance orchestra.
MACMILLAN: Veni, Veni, Emmanuel. Colin
Currie, Ulster Orchestra/Takuo Yuasa
(Naxos 8.554167). Out now. Naxos’ first
‘disc of the month' features performances
from Colin Currie and the Ulster Orchestra.
MAHLER: Symphony No.9. Vienna
Philharmonic/Sir Simon Rattle (EMI Classlcs
5 56580 2 2 CD). Out now. Rattle marks his
Vienna Philharmonic debut with a particularly
dramatic version of Mahler's Ninth.
MONTEVERDI: Vespers. Les Arts
Florissants/William Christie (Erato 3984
23139-2 2CD). Out now. This performance
highlights the sensuous melodic lines and
tonal richness of Monteverdi’s great Vespers
setting.
PUCCINI: La Bohéme. Cynthia Haymon,
Dennis O’Neill. Philharmonia Orchestra/
David Parry (Chandos CHAN 3008(2) 2 CD).
Out now. This fine English-language version of
Puccini’s eternally popular tale of love and
death will be backed by a campaign under the
headline ‘opera that speaks your language'.
WALTON: Belshazzar’s Feast; Symphony
No.1. Thomas Hampson, CBSO and
Chorus/Sir Simon Rattle (EMI Classics 5
56592 2). August 3. Rattle’s new Belshazzar
is fultblooded and fearless.
@ VAUGHAN WILLIAMS:
Symphonies Nos 4 and 6.
8 LPO/Sir Roger Norrington
(Decca 458 658-2). August

. "% 10. The second release in
Norrlngton s Vaughan Williams cycle touches
the passionate heart of the Fourth Symphony
and offers a gritty reading of the Sixth. ~ AS

Making music apped

Despite the continuing success of themed
compilation albums and the growing
audience for popular repertoire generated by
Classic FM, it is clear to many record labels
that many potential buyers are still put off
classical music by the arcane language of
keys, Kochel numbers and work titles.

BMG Conifer has tried to clear up
consumer confusion with its Full Works
range, developed in conjunction with Classic
FM. Launched last October, it currently
offers 23 releases, specially colour coded
not simply to stand out in the racks but also
to provide a reliabie indicator of the mood
and style of the music.

BMG Conifer managing director Alison
Wenham concedes that
offering full works, even at  [igEn(eliliisd
mid price, is a high-risk E Guitar ~ 2
strategy, but reports that the RS
initiative is working. In 10 s
months more than 12,000
units of a Mozart clarinet,
oboe and flute concertos disc
have been sold.

10

“No one else has done as well with such
repertoire,” she says. Wenham’s ambition
to “grow, sustain and nurture those who
enjoy the sound of classical music, but who
are not traditional classical consumers”
received a boost this spring when
Sainsbury’s agreed to sell The Full Works,
the first time the supermarket chain has
stocked fullHength classical compositions.

Other classical specialists have also
launched labels or initiatives designed
specifically to attract the eyes and ears of
new listeners. When Carlton Home
Entertainment purchased Pickwick in
1995, it acquired a wealth of repertoire
on the old full-price IMP Masters label,
which it has been busy
repack-
aging for
release
on its cut-

price

Carlton
" |Classics

imprint.

DISCOVER THg
MP

OVER 20 ggg,
EAT T TRAC
OVER 2% HOLiRs 0oF Mu5|cKs it

;mj“_“ P20 bkt X0s |

o a wider audience

“We wanted to
upgrade the look
and feel of the
product while
lowering the
price,” says
division head
Melanie Spark.

Similarly,
specialist budget
label Naxos has
been encouraged
by the response to
its two-CDs-for-£5.99 Discover series. which
has proved particularly popular with
bookshops for whom the label has
developed a special spinning browser.

“It has opened us up to new towns
throughout the UK and brought classical
discs to places where there are no
specialist record retailers,” says Barry
Holden, marketing director of Naxos’
distributor Select. “There are many affluent
customers who help support bookshops but
who don’t have convenient access to a good

Mvc brmgmg classical t the high street

i quality record store.”
t| There is, however,
one retail chain which
is attempting to put
classical music back
on to the High Street.
MVC, a wholly-owned
subsidiary of the
E Kingfisher Group, will
increase its number of
branches to 64 by the
end of the year, and
hopes to increase its
claimed share of total UK classical music
sales which stood at more than 6% in 1997.
“We believe that new and established
classical music buyers respond to our
committment to classical music,” says
classical buyer Maria Pihlgren, pointing to
MVC’s monthly page in BBC Music
Magazine, its regular discounts and its own
classical Top 20 chart. “We are determined
to make shopping for classical music as
easy and pleasurable as possible and we're
seeing an increase in sales as a result.”
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Summer
Classics

oM polyGram Classics

Angelic Voices
The Best of the Vienna Boys' Choir

The essential ‘best of’ from the world
renowned boys’ choir featuring 22 tracks of
classical favourites and popular folk songs.

CD/MC 462 778-2/4
OUT 14th SEPTEMBER

Flute Dreams
Patrick Gallois

The velvety tones of the flute in
enchanting versions of Pachelbel’'s Canon,
Albinoni’s Adagio, Saint-Saéns' The Swan
and many more favourites.

CD 457 610-2
OUT NOW AT A SPECIAL PRICE

Warsaw Concerto
Jean-Yves Thibaudet

Features the immensely popular

‘Warsaw Concerto’ and other beautifut
romantic works which capture the essence
0’s piano music - nostalgia,
the movies. Jean-Yves will
ing one of these tracks
’'s Rhapsody on a theme
this year’s Last Night of
s (Live BBC broadcast)

CD/MC 460 503-2/4
UT 7th SEPTEMBER

ANGELIC VOICES

The Best of the Vienna Boys’ Choir

22 tracks from the world's favourite bays' choir

A
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THE HORSE WHISPERER

.
The No.1 Classical Company

" " PHILIPS

Love Divine
The Essential Hymn Collection

23 of the most beloved hymns ever written,
including: Love divine, all loves excelling,
Abide with Me, There is a green hill far away,
Jerusalem and many more. All performed by
the finest choirs including King’s College
and St. John’s Coltege, Cambridge, lavishly
packaged in a distinctive o-card.

CD/MC 460 848-2/4
OUT 7th SEPTEMBER

The Horse Whisperer
Original Score

The soundtrack to THE summer
blockbuster starring Robert Redford

(who also directs) and Kristin Scott Thomas
with haunting music by Thomas Newman.

CD 162 137-2
OUT 24th AUGUST

West Side Story

‘ wis"‘ S'“! S.l.uny ‘ Leonard Bernstein

TaB7AN0S - OUMANN - AORVE || Starring José Carreras and Kiri Te Kanawa,
Leonard Bernstein’s classic recording of this
modern Romeo & Juliet has been newly
remastered and is now available for the first

4 - Sy |
. i ; time complete on 1 CD.
d a .
.y CD 457 199-2
d : i “| OUT 10th AUGUST
2 _
b E

PolyGram Classics & Jazz, 22 St.Peters Square, London W6 9NW

a PolyGram company

75 KANAWA - EaR LRS-

Tel:
Fax:
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SINGLE FACTFILE

CHABT Not for the first time, the Spice Coming after the disappointment of
Girls’ response to speculation about Stop, which peaked at number two,
their future and accusations that it must be very welcome for the
COMMENTAHY they are on the wane is a monster girls. To add to their delight, they
hit. Spiceworld has sold 1.4m have seen Aqua, who had already
copies, but Viva Forever - the equalled the previous best tally of
fourth single from it - still managed three consecutive number ones at
to sell nearly 278,000 copies last the start of their career, falling far
week, to give the girls their short of the mark with their fourth
b ALAN JONES seventh number one hit in eight single, My Oh My, which debuts at
y releases. number six this week.
he Spicef(\:‘./iﬂs :old nezlarly 278,OOIO MARKET RE P o n'l' PERCENTAGE OF UK ACTS IN sequence. And to b:- fair to the Spicr(]e Girls,
copies of Viva Forever last week, leaving THE CHART competition is much more intense these
TWiII Smith to trail in a distant second, AT A GLANCE WEEKLY MARKET SHARES : days‘? and longevity is harder to come by
after selling 76,000 copies of his latest TOP 10 COMPANIES _ToP CORPOR!}JE&ROUPS than ever.
0 e ) ~ o E

single Just The Two Of Us. Viva Forever is
the Spice Girls’ eighth single, and its first
week sales are higher than Wannabe
(71,000), Stop (115,000}, Who Do You
Think You Are/Mama (248,000) and Too
Much (252,000) but lower than Spice Up
Your Life (321,000), Say You’ll Be There = Northwestside 4.3%
(349,000) and 2 Become 1 (429,000). If London 4.1% Indies 11.3%
their previous releases are anything to go by, L |Aam35%

Viva Forever is likely to have a long chart Others 22.3%
career - the shortest chart residency enjoyed  Fgures stow top 10 companies by % of total sales of the Top 75; and corporate group shares by % oftotal sales of the Top 75.
by any Spice Girls single so far is 15 weeks SALES UPDATE

- Too Much, Spice Up Your Life and Who Do

; TO DATE
You Think You Are/Mama all bowed out at %EER&‘.JS LAST EEQEUS LAST
this stage - with the 26 week run of . + 1640 YEAR: ks

Moving from the top to the bottom of the
Top 75, we find the last two rungs in the
Us: 33.3% chart ladder are occupied by imports. Puff
Daddy and Jimmy Page’s Come With Me
has been in the Top 200 for seven weeks
as an American import, and climbs to
number 75 this week, as airplay for the track
increases. A rung higher, Daft Punk man
Thomas Bangalter's side project Music
Sounds Better With You, credited to
Stardust, makes its debut. It’s the first ever
French import to chart.

According to Mics figures, it has sold over
8,000 copies since first arriving in the
country five weeks ago, though unofficial

2
Virgin 22.9% |

Warner Music 8.6% Virgin 22.9%

" lcolumbia 6.9%
»  |polydor 6.3%
b Jweas.a%
. |SonyS25.4%

Universal Music 11.4% |  SonY Music 20.9%
PolyGram 16.4%

Wannabe making the biggest single — estimates suggest that the real figure is
contribution to their 118 week tally overall. hits spend at least 15 weeks in the chart. 1967/9. To be fair to Jones, the chart was much higher, with up to 40,000 copies
The Spice Girls are the only act in the whole Tom Jones comes closest, having six only 50 positions long then, otherwise he imported, with many of them being sold
of chart history to have seven consecutive consecutive hits of 15 weeks or more in would very likely have had an even longer through specialist shops.

THE YEAR SO FAR...

TOP 20 SINGLES

1 MY HEART WILL GO ON CELINE DION €PIC B E mueanst el £ B Tweans Label
2 IT'S LIKE THAT RUN-D.M.C. VS JASON NEVINS  SM:JE COMMUNICATIONS f I] = VIVA FOREVER spice Girls Virgin 21 s IMMORTALITY Celine Dion With The Bee Gees Epic
3 CESTLAVIE B'WITCHED EPIC % 2 [E JUST THE TWO OF US will Smith Columbia 22 s | THINK I'M PARANOID Garbage Mushroom
4 TRULY MADLY DEEPLY SAVAGE GARDEN COLUMBIA 3 3 GHETTO SUPASTAR {THAT IS WHAT YOU ARE) pras Feat Ddb & Mya Interscape 23 [0 TEARDROPS Lovestation Fresh
5 HOW DO I LIVE LEANN RIMES CURB/THE HIT LABEL 4 FREAK ME Another Level Northwestside 24 [B0 | WASN'T BUILT TO GET UP The Supernaturals ~ Food
6 DOCTOR JONES AQUA UNIVERSAL 5 1 DEEPER UNDERGROUND Jamiroquai Sony S2 25 =z GOTTHE FEELIN' s RCA
7 3LIONS ‘98 BADDIEL/SKINNER/LIGHTNING SEED EPIC 6 [E MY OH MY Aqua Universal 26 = BOYS OF SUMMER 0on Henley Geffen
8 NEVER EVER ALL SAINTS LONDON 7 s LIFEIS A FLOWER Ace Df Base Poiydor 27 » DREAMS the Corrs Atlantic
9 FEELIT TAMPERER FEAT MAYA PEPPER 8 7 SAVE TONIGHT eagle Eye Cherry Polydor 28 + YOU'RETHE ONE THAT | WANT John Travolta & Oiivia Newtan John  Paiydor
10 BRIMFUL OF ASHA CORNERSHOP WIlJA 9 s C'EST LA VIE B*witched Epic 29 1 MAS QUE NADA Echobeatz Eternal
11 FROZEN MADONNA MAVERICK 10 ¢ BECAUSE WE WANT TO Bitie Virgin 30 [E3 NO MATTER WHAT Boyzone Really Useful
12 ANGELS ROBBIE WILLIAMS CHRYSALIS 1 LOOKING FOR LOVE Karen Ramirez Manifesto 31 [T MONEY charii Baitimore Epic
13 VINDALOO FAT LES TELSTAR 12 = THE BOY IS MINE Brandy & Monica Atlantic 32 = BITTER SWEET SYMPHONY The verve Hut
14 GHETTO SUPASTAR [THAT IS WHAT YOU ARE] PRAS MICHEL FT ODB & MYA INTERSCOPE 13 15 HORNY Mousse T Vs Hot ' Juicy AM:PM 33 = DANCE THE NIGHT AWAY Mavericks MCA
15 UNDER THE BRIDGE/LADY MARMALADE ALL SAINTS LONDON 14 ¢« STRANDED Lutricia McNeal Wildstar 34 = FEEL IT Tamperer Feat Maya Pepper
16 DANCE THE NIGHT AWAY MAVERICKS MCA NASHVILLE 15 1 LIFE Des'ree Dusted Sound 35 2 ANGELS Robbie williams Chrysalis
17 HORNY MOUSSE T VS HOT'NJUICY AM:PM 16 v NEW KIND OF MEDICINE uitra Nate AM:PM 36 = TRULY MADLY DEEPLY Savage Garden Columbia
18 TOGETHER AGAIN JANET JACKSON VIRGIN 17 = UNDER THE BRIDGE/LADY MARMALADE Al Saints  London 37 & TORN Natalie Imbruglia RCA
19 HIGH LIGHTHOUSE FAMILY WILD CARD 18 = THE HEART'S LONE DESIRE Matthew Marsder Columbia 38 [T TO THE MOON AND BACK Savage Garden  Columbia
20 THE BOY IS MINE BRANDY & MONICA ATLANTIC 19 v LOST IN SPACE Lighthouse Family Wild Card 39 = HOW DO I LIVE Leann Rimes Curb

20 [T STRANGE GLUE catatonia Blanco Y Negro 40 = CAFE DEL MAR '98 Energy 52 Hooj Cheans

® Mics/Music Control
—

7> To hear the chart hot-off-the-press on Monday morning, call 0891 505290. Calls cost 50p/min

IMOGEN HEAP
COME HERE BOY

THE STUNNING NEW SINGLE
TAKEN FROM THE FORTHCOMING ALBUM
“i MEGAPHONE"

www.imogenheap.com M il A L M @]

3mv/Pinnacle
I
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TIIE OFFIGIAI. IIK SINGLES CHART

This

5 o Title
= = Adist (Producer) Publisher {Writer)

NEW| VIVA FOREVER Virgin VSCOT 1692VSC 1632 ()

Spice Girls {Stannard/Rowe} Windswept Pacific/PolyGram (Spice Girts/Stannard/Rowe) /-

w JUST THE Columbia 6662092/6662094 (SM)
W:II Smith {Sauce) BMG/Chelsea (Smith/Withers/Salter/MacDonald)

Label CD/Cass (Distributor}
mz

5 GHETTO SUPASTAR THAT IS WHAT YOU ARE inerscope IND S5593/NC 95593(BMG)
Pras Michel/ODB/MYA (Various) EMYBMGVar, (MicheliJeanJones/Gibb/Giob/G atyBrown/ByrdLenhali]-fINT 95563

, 3 FREAK ME O Northwestside 74321582362/74321562364 (BMG)
Another Level {Scott/Cutfather and Joe/Blacksmith) EMI/Warner-Chappell {Murray/Sweat)

., DEEPER UNDERGROUND Sony S2 6662182/6662184(SM)

Jamiroguai {Kay) EMI {Kay/Smith)

Ew | MY OH MY Universal UMD 85058/UMC 85058(BMG)
Aqua {Johnny Jam/Delgado/Rasted/Norreen) MCA {Rasted/Norreen/Dif}

s, LIFEIS A FLOWER London ACECD 7/ACEMC7(F)
Ace Of Base {Adebratt/Ekman/Joker) PolyGram {Berggren} -

g o lte
S = Artist (Producer) Publisher (Writer)

A
=
=

LOVER Multiply CDMULTY 37/CAMULTY 37 (W)
Rachel McFarlane {Liassi) Strongsongs/MCA (McFarlane/Liassi) -TMULTY 37

Label CD/Cass (Distribut
abe ass ( |sr|7lﬂ/?2‘l A_z

{How Does } Feel To Be} O Top Of The World ...

s INTERGALACTIC Grand Royal/Parlophone CDCL 803/TCCL 803 (E}
Beastie Boys {Beastie Boys/Caldato) PolyGram (Beastie Boys/Caldato) -/12CL 803

27

CITTE:  —— S v.)
All That I Need.........cmmrrere- A8
Angel 80
Be Caretul )

» RENDEZ-VOUS 98 Epic 6661102/6661104 (SM)

Jean Michel Jarre & Apolio 440 {Apollo 440) Warner-Chappell (Jarre)

25

Because We Want To

NEW] OH ROMEO BNA 74321597242/74321597244/-/- (BMG)
Mindy McCready {Malloy) Windswept Pacific/Longitude/August Wind/Great Broad (Berg/Harrison)

» CAN'T LET HER GO

Boy Is Ming, The ...

42 23 Motown 8807952/8607944/-/- (F}
Boyz Il Men {Various} EMI/PolyGram/Ensign/Ausar/Famous/BMG {Combs/Lawrence/Jordan/Boyz Il Men)  j Cafe Det Mar ”
43 [ | DON'T WANT TO WAIT  warner Brothers W 0s22C0W 022 (W) (7, 5
3 s amaval Oe Paris............ -]
Paula Cole (Cole} Hingface/Ensign/Famous/BMG (Cole) ol S o
44 s 2 TELL ME Universal UND 56201/UNC 56201 (BMG) Dance The Night Away... n
Billie Myers {Child) EMI/B MG/European [Myers/Austin) /- | Deeper 5
45 = BURNIN’ Parlophone CDK 2001/- (E) | Fee!"—

Ronaldo’s Revenge (Gray/Pearn) Chrysalis (Gray/Pearn/Snow) -/5827591

| VWWant You Back

the new single out 10th August

WEA172CD1/WEA172CD2/WEA172C

MUSIC WEEK 1 AUGUST 1998

Puff Daddy Feat. Jimmy Page (Combs} Wamer Chappel/EMI/CC (Page/PIam/BonhamlCombs/Curry)—/

PINED BY,

7567-83118-2/4

SAVE TONIGHT K-Klass (K-Klass) MCA {Roberts/Williams/Thomas/Morgan) -12K 2001 :ag:u:m
s Polydor 5695952/5695944 ® N o’
Eagle-Eye Cherry (Kviman/Cherry) Diesel 2/Warner-Chappell {Cherry) 46 B 5 aUAaYSLLe?/RO'EE\)EM' R East West EW 171CD1/EW 171C (Wi ((i:(elTx:es:ep:"s:arThnllsWhalVouAle_.. ;
Q. < CESTLAVIE % Glow Worm/Epic 5550532/5550534(SM) 47 SOUL BOSSA NOVA Manifesto FESCD 48FESMC 48/-/FESX 48 ()| umn .
B*witched {Hedges) Chrysalis/PolyGram/Sugarfree/Bucks/BMG (Bwitched/Hedges/ 9 =% The Cool, The Fab & The Groovy {The Cool, The Fab & The Groovy/White/Ford) Silhouette/WC (Jones) | Hearts Lone Desire, Th
1 0 s « BECAUSE WEWANTTO0 O Innocent SINCD 2/SINC2(E) 48 o 1 STRANDED O Wildstar CXSTAS 2973/CASTAS 2973 (W) | Herm—mcvee
Billie (Ma"/Page)éhr{JSaEhs(Rambo/Rnchmond/Page/Marr) /- Lutricia McNeal (Larossi/Papalexis/Yacoub) Peermusic/MCA {Larossi/Papalexis/Yacoub) /- :"”g"'y“';v’w P
STRANGE GL Blanco Y Negro NEG 113CD/NEG 113C (W) ALL THAT | NEED Polydor 5698732/5698728 (F) | v g o
1 1 Catatonia {Tommy D/Catatonia) Sony ATV {Powell/Catatonia) NEG 113/- 49 ST Boyzone (Sturken/Rogers) MCA {Rogers/Sturken) o 3 (./] ::h::‘:v::;‘::;"_ ¥
1 2 MONEY Epic 6662272/6662274 (SM) 50 m IRIS Reprise W 0409CD/W 0449 (W) | WesntBuit To Get
Charli Baltimore {Kent) Mighty 3/Un Rivera/Warmer-Chappel/Clark True Funk (Gamble/MufiiJackson/Lane)  -/6662276 Goo Goo Dolls {Cavallo/Goo Goo Dolls) no credit {Rzeznik} -/~ P House You ...
1 3 13 ¢ THE BOY IS MINE @ Atlantic AT 0036CD/AT 0036C/-/AT 0036T (W) 51 » ; CARNAVAL DE PARIS O o i T . 5
Brandy & Manica {Jerkins/Austin/Brandy) EM|/Bran-Bran/FamousHenchi {Jerkins/Brandy/Daniels/Jerkins |/ Tejeda) Dario G {Oxendale/Dario G) PolyGram (Spencer/Rosser/Spencer) -AWEA 1627 RS :
14 [ TEARDROPS ' . Fresh FRSHD 65/- (3MV/SM) 52 [T VIDEQ KILLED THE RADIO STAR  maverick W 0850C0M 0450C W)is. ... s
Lovestation {Lovestation) Zomba (Zekkariyas/Zekkariyas) ~/FRSHT 65 The Presidents Of The USA (Batlew/Dederer/Finn/Uno) Island/Carlin {Downs/Horn/Woolley) /- | yust The Two 01 Us 2
1 5 n 3 IMMORTALITY Epic 6661682/6661684 (SM) 53 SAME TEMPO A&M 5826952/5826944 (F) f Kiss The 6. )
Celine Dion with Bee Gees (Af ff) Gibb Bros/BMG (Glbb/Glbb/Glbb) Changing Faces {Clement) Warner-Chappell {Clement/Changing Faces) /5826951 | Kung Fu Fights 8
16 : : YOU'RE THE ONE THAT | WANT Polydor 0441332/5673144(F) B4 s - THIS IS HOW WE PARTY Columbia 6661295666128 (SM) i g - -
John Travotta & Olivia Newton-John {Farrar) Famous/BNG {Farrar) SOAP (Remee & Helger) EMI/CC {Remee & Helger) -/ l:: = M
17 » -HORNY® AM:PM 5826712/5826714(F) B s s WORLD CUP ‘98 - PAVANE _ecioriduide Musi CDSTA82979/CASTA82979(W) Ltels AFowar, ... 2
Mousse T Vs Hot'n'Juicy {Mousse T} Rondor {(Mousse T/Rennalls} -/5826711 Wimbledon Choral Society {Ashcroft) BMG/BBC (Faure arr. Parker) /- | Wooking For Love... 2
18 » - GOT THE FEELIN' O RCA 74321584892/74321584894/-/- {BMG) 5o = - YOU'LL NEVER WALK ALONE Decca 4607982/4807984(F) fosun Soece &
5 (Stannard/Gallagher) PolyGram/Windswept Pacific/Sony ATV {Stannard/Gallagher/Five} Carreras/Domingo/Pavarotti with Mehta (Methes) EMI {Rodgers/Hammerstein) e .
1 9 1 2 MAS QUE NADA _ Eternal WEA 176CD/WEA 176C (W) 57 [NEW| FLAGPOLE SITTA Slash LASCD 64/LASCSS4(F)
Echobeatz {De Briae/Boddy) Peermusic (Ben} -WEA 1767 Harvey Danger {(Goodmanson/Harvey Danger) But Mom | Love Music (Harvey Danger)  LASH 64/-
20 s s LOOKING FOR LOVE Manifesto FESCD 44/FESMC 44 {F) 58 NEW| IN IT FOR LOVE Mercury 5660632/- (F)
Karen Ramirez (Souled Out) Sony ATV {Thorn/Wiatt) -/FESX 44 Richie Sambora (Was) PolyGram/EMI {Sambora/Supa) -/-
21 2 . CAFE DEL MAR ‘98 Hooj Choons HOQJ 84CD/- (V) 59 mTURN AROUND Braak Racords 2000 BRCX 107/BRCA 107 (RN/BMG) | | 5
Energy 52 (Paul M) Ed Babelfish/Freibank (Paul M} -/H0OJ 64F Fab! {Robbins) EMI/Chrysalis/Windswept Pacific (Wolff/Piersa) 4 0:::’:00' edicne
22 » 1 LIFE Sony S2 6659302/6659304 {SM) 60 = : ANGEL Virgin WBRX 10/ WBRC 10 (E) frendez-vous 9. R
Des'ree {Sampson/Des'ree} Sony ATV (Des’ree/Sampson) /- i Massive Attack (Massive Attack/Davidge) Island/BMG (Del Naja/Marshall/Vowles/Hinds) -WBRT 108 Skank, The 5
23 i+ » NEW KIND OF MEDICINE AM:PM 5827492/5827494 (F) 61 s 5 SURFIN' USA Uttra Pop/Edel 0099805 ULT/0039808 ULT (P)
Uttra Nate (D-influence) PolyGram/BMG {Nate/D-Influence) /- Aaron Carter (Carolla} Jewel {Berry/Wilson} -
Tonight... —
24 KISS THE GIRL Mushroom MUSH 34CDSX/MUSH 34MCS (3MV/P) [‘ 62 FEELIT ® Pepper 0530032/0530034 (P | o yoner p
Peter Andre {Livingston/Pizzonia) Walt Disney/Wonderiand {Ashman/Menken) /- i’ The Tamperer featuring Maya (Falox} Warner-Chappell (Jackson/Jackson}) /0530036 § 1 5oss NM '
25 I WASN'T BUILT TO GET UP  Food/Pariophone COFOOD 112/7CFOOD 112(E) 3] 63 w11 KUNG FU FIGHTING A1l Around The World CDGLOBE 173/CAGLOBE 173 (W) Sranded oo
The Supernaturals (Smith) EMI {(McColl) L, @ Bus Stop featuring Carl Douglas {Hall/Tumer) Edition Carren/Bucks (Douglas) - || Strange Glue
26 9 3 BOYS OF SUMMER Geffen GFSTD 22350/GFSC 22350(BMG) 6 4 s RUNNIN’ Black Jam BJAM 9005/BJAM 6605 () e
Don Henley (Henley/Kortchmar/Ladanyi/Campbell) WC (Henley/Campbell} 2Pac & Notorious BIG {Soulcat) MCAVarious (2Pac/Notorious BIG/Dramacydal) -/BJAM 1205 | Teardrops
27 s 3 BE CAREFUL Jive 0521452/0521454(P) 65 ¢ 5 HOW DO YOU WANT ME TO LOVE YOU? Gingapvirgin VSCDT 1685VSC 1888(E) ’
Sparkle featuring R Kelly {Kelly) Zomba/R Kelly {Kelly) /0521450 - 911 (Rose & Foster) MCA {Sturken/Rogers) This s How We Party. o
28 = - 3 LIONS 98 * Epic 6660982/6660984 (SM) ] 66 = UNDER THE BRIDGE/LADY MARMALADE @ Lonon LONCDdUB/LONCS408/I (F) Ty Madly Deeply n
Baddiel & Skinner & Lightning Seeds (Broudie) Chrysalis {Broudie/Baddiel/Skinner) -/ 4 All Saints {Hooper/Gordon:Douglas/Benson) WC:Jobete/EM) {Keidis/Balzary/Frusciante/ Mol & § Turn Around..... oo %
I THINK I'M PARANOID Mushroom MUSH 35CDS/MUSH 35MCS e 2 o 'LLHOUSE YOU 98 Gee Sueet/fir FCD 338FCS 338 " ! ol
29 = Garbage (Garbage) Rondor {Garbage) 67 Jungle Brothers {no credit] Chelsea (HalySmalls/Burwell Ik o l—
30 s 22HOW DO | LIVE % Curb/The Hit Label CUBCX 30/CUBZ 30 (RMG/F) F 68 ¢ 1sLASTTHING ON MY MIND O Jive 0518492/0518494/-/- (P} via orev
LeAnn Rimes (W Rimes) EMI (Warren) -/-® L Steps (Topham/Twigg/Waterman) BMG/All Boys/In A Bunch/WC/Mike Stock {Various) Warld Cup ‘%8 - Pavan
31 26 14 DANCE THE NIGHT AWAY  mCA Nashville MCSTD 48081/MCSC 48081 (BMG) 69 2 ¢ (HOW DOES IT FEEL TO BE) ON TOP OF THE WORLD  London (F)| Yout Never Walk ine..
Mavericks (Malo/Cook) EMI {Malo} -/- England United (McCulloch) WC (McCulloch/Marr) LONCD 414/LONCS 414/-/-® "’""mw"‘m‘“w““—- s
32 = - THE HEART'S LONE DESIRE  viper/Columbia 6661152/6661154(SM) 70 = - LEGACY EP Parlophone COR 6497/TCR 6497 (E)f et " & Laonom)
Matthew Marsden (Nowels/Fitzgerald) EMI/Good Groove (Nowels/Steinberg/Fit Id/Reid) -/ Mansun (Draper/Stent) PolyGram (Draper) -/-| SILVER (200,000)
33 v :GUNMAN East West EW 176CD/EW 176C (W) 71 n s THINKING OF YOU Mercury 5688132/5688124 (Al music e e
187 Lockdown {Harrison/Jonah) Bucks/EMI (Harrison/Jonah) -/EW 176T Hanson (The Dust Brothers) Warner-Chappell {Hanson/Hanson/Hanson) -/ f"h""tchse- ;;rg';geg Al""oﬂj.—:::;a‘::‘f’:
34 v - VINDALOO ® Telstar CDSTAS 2982/CASTAS 2982 (W) g 7126 = TRULY MADLY DEEPLY »* Columbia 6656022/6656024 (SM) | samie of more than 4000 record
Fat Les (Fat Les) Rock/EMI/Chrysalis {Fat Les) -/ Savage Garden {Fisher) EMI (Hayes/Jones) - | inch, Cassette and CD singles sales.
35 ; THE ROCKAFELLER SKANK  skint SKINT 35CD/SKINT 35MC (3MV/P) 73 ss s MYALL Columbia 6650592/6650594 (SM) .\
Fatboy Slim {Fathoy Slim) PolyGram/MCA/EMI {Fatboy Slim) -/SKINT 35 Mariah Carey {Carey/Afanasieff} Sony ATV (Carey/Afanasieff) il e 2"":";)'::'""’“ e ey
36 5 ¢ LOSTIN SPACE Polydor 5670592/5670584 (F) 74 =0 MUSIC SOUNDS BETTER WITH YOU Roule - (Import)
Lighthouse Family (Peden/Laws) PolyGram (Tucker/Laws) - Stardust (Bangalter/Wilson) CC {Bangalter/Wilson) -/ROULE305 Highest new entry
37 MAS QUE MANCADA AM:PM 5827532 (F) 75 = COME WITH ME Epic 34K78954 - (Import)

lidihlad Most wks in chart

10 or more wks in chart
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@ Rubbadubb's debut single A
Tribute To Our Ancestors failed
to impress record

buyers when released three
weeks ago, debuting and peak-
ing at number 56. it is earning
belated recognitlon from radio
however, and moves 147-45 on
this week’s airplay chart.

has a hit with Kiss The Girl. It
moves 116-50 this week.

@ Club chart hit Real Good
Time by Alda is number 55 on
the airplay chart this week but
number one at London's
Capital radio, where it was
played 50 times last week.
Capital provided nearly

MARKET REPORT
AT A GLANCE WEEKLY MARKET SHARES

TOP 10 COMPANIES _

. = P
Vlruln 9.4%
BMG 7.7%

Virgin 8.0%

L |EmstWest4.4%

Universal 7.|

6%

PolyGram 27.7%

Sony Music 19.5%

TOP CORPORATE GROUPS

EMI 7.4%

by ALAN JONES

® Tardy programmers have
finally realised Peter Andre

three quarters of its entire
audience.

Others 32.2%\ | Indies 10.8% Wamer Music 11.3%

Figures show top 10 companies by % of total audience of the Top 50; and corparate group sheres by % of total audience of the Top 50.

Ramirez’s sublime Everything But The

Girl cover Looking For Love returns to
number one, dethroning the record which
replaced it, Eagle-Eye Cherry’s Save Tonight.
Even as its slips down the Mics sales chart
— it slips 15-20 this week — it is becoming
increasingly popular with radio stations.
When it first topped the chart it did so with
1655 plays and an audience of 51m. Last
week it was played 2004 times and had a
much bigger - 39% - audience of nearly
71m. Although Looking For Love was played

After three weeks as runner-up, Karen

only once more last week than the previous
week, its audience increased by nearly 14m
in the same period.

The main reason for the record’s return to
the summit is the patronage of Radio Two,
where a dozen plays last week were worth
an audience of nearly 13m. It wasn’t played
at all the week before. We should also
mention here that while a dozen plays would
often earn a record a number one slot on
Radio 2's most-played list hitherto, the
introduction of a new playlist a few weeks
ago has resulted in higher rotation for many

got 21 spins, far more than any
recent memory.

records. Last week’s most-played, The
Heart’s Lone Desire by Matthew Marsden

The Spice Girls’ Viva Forever is the fourth
single to debut at number one on the singles
chart in as many weeks, but the first one to
have a decent airplay position prior to being
crowned. It climbed 11-4 last week but is
unlucky to make no further upwards
progress this week, even though its
audience increased by over 11m — 24% - to
just under 60m. That leve! of support would

have given it the number one position in four
of the last six weeks, and is in excess of the
highest audience achieved by their last
single Stop, which peaked at number three
on the airplay chart.

Radio One was at its best on Monday,
providing its listeners with exclusive first
plays of the new Manic Street Preachers’
single If You Tolerate This Your Children Will
Be Next and the Mel B/Missy Elliott track |
Think | Want You Back. With other stations
rapidly joining in, the Manics' single is the
highest new entry {21} on this week’s chart.

record in

ng_ Title Artist Label No of plays
1 COME WITH ME purt Daddy Featuring Jimmy Page {Epic) 65
2 VIVA FOREVER syice Girls {Virgin} 63
3 THE GROOVY THANG Minimal Funk 2 {Cleveland City) 58
4 DEEPER UNDERGROUND uamiraguai (Sony S2) 54
=5 NEW KIND OF MEDICINE uira Nate (AM:PM/A&M) 53
=5 TEARDROPS Lovestation (Fresh} 53
7 FREAK ME Ancther Level {Northwestside) 51
8 FLAGPOLE SITTA Harvey Danger {London) 49
9 SAY IT ONCE uira (East West) 46
=10 COME BACK TO WHAT YOU KNOW embrace {Hut 45
=10 STRANDED Lutricie McNeal (Wildstar) 45

© Music Control. Most monitored tracks from 00,00 on Sun 19 July 1998 until 24.00 on Sat 25 July 1998

ﬁ Title Artist Label
1 HERE'S WHERE THE STORY ENDS Tin Tin Out (vC Recordings) 23
= ANGEL ST M People (M Peaple/BMG} 21
= STOP Spice Girls (Virgin} 21
=4  HIGH Lighthouse Family (Wild Card/Polydor) 17
= TRULY MADLY DEEPLY Ssavage Garden {Columbia) 17
= ANGELS Robbie Witliams (Chrysalis) 17
7  HOW DO | LIVE Leann Rimes (Curb/The Hit Label) 16
8 YOU'RE STILL THE ONE shania Twain {Mercury} 14
=9 KISS THE RA'N Billie Myers {Universal) 13
=9 FROZEN madonna (Maverick) 13

© Music Control, Tracks reaching the biggest radio audience in Scotland from 00.00 on Sun 13 July 1998 until 24.00 on Sat 25 July 1398

& Title Arist Label No of plays

1 FLAGPOLE SITTA Harvey Danger {Londan} 14
=2 IF YOU'LL BE MINE Baby Bird {Echo) n
= | WASN'T BUILT TO GET UP The Supernaturals (Food/EMI} n
= LET'S GET TOGETHER 6orky's zygotic Mynci {Fontana/Mercury} 10
=4 STRANGE GLUE Catatonia {Blanco Y Negro) 10
=4  ULTRA STIMULATION Fintey Quaye (€pic) 10
= PURE MORNING Piacebo (Hut) 9
= | THINK I'M PARANOID Garbage (Mushroom) 9
=7  COME WITH ME Puit Daddy feat. Jimmy Page (Epic) 9
10 BOYS BETTER the Dandy Warhols (Parlophone) 8

© Music Control, Most monitored tracks from 80.00 0n Sun 19 July 1998 untl 24.00 on Sat 25 July 1998

RADIO ONE
97-99¢m

» % Aud No of plays - = Aud No of plays

= 5 Title Artist Label w ™ =] ol Title Artist Label W

1 1 DEEPER UNDERGROUND Jamiroquai (Sony S2) 18494 21 kil 1 1 LOOKING FOR LOVE Karen Ramirez (Manifesto/Mercury) mez2 1776 | 1804
2 2 GHETTO SUPASTAR (THAT IS WHAT YOU ARE) Pras Feat Of Dirty Bastard & Mya (Interscope) 17302 31 30 2 2 SAVE TONIGHT €agle Eye Cherry {Polydor} 39527 1621 | 1791
3 1 INTERGALACTIC Beastie Boys {Grand Royal/Capitol) 13917 34 28 3 5 LIFEIS A FLOWER Ace 0f Base {Mega/London) 33903 1333 | 1512
=4 5  COME WITH ME puff Daddy Featuring Jimmy Page (Epic 15970 30 27 4 3 STRANDED Lutricia McNeal (Wildstar) 30873 1550 | 1397
= 2 SAVE TONIGHT €agle Eye Cherry (Polydor) 15240 31 21 5 7 VIVAFOREVER Spice Girls {Virgin) 2139 1215 ‘ 1357
6 I IFYOU TOLERATE THIS YOUR CHILDREN WILL BE NEXT Manic Street Preachers {Epic) 15740 0 26 6 4  LIFE Des'ree (Dusted Sound/Sony $2) 27436 1506 | 1207
= 19 LIFE IS A FLOWER Ace 0f Base (Mega/London} 14976 19 25 7 6 LOST IN SPACE Lighthouse Family (Wild Card/Polydor} 2883 1313 | 1154
=7 12 | KNOW ENOUGH (I DON'T GET ENOUGH) The Audience (Elleffe/Mercury) 14498 24 25 8 8  HORNY Mousse T Vs Hot 'n" Juicy (AM:PM/A&M) 25483 1069 | 107
=7 25 | WASN'T BUILT TO GET UP The Supernaturals (Food/EMI} 13855 16 25 9 13 THE HEART'S LONE DESIRE Matthew Marsden (Columbia/Viper) 2309 880 | 1037
=10 12 NEW KIND OF MEDICINE uitra Nate (AM:PM/A&M) 15109 24 24 | 10 17 NEW KIND OF MEDICINE uitra Nate (AM:PM/AZM) 2008 797 | 1010
=10 23 VIVA FOREVER Spice Girs (Virgin} 12423 18 24 | 11 9. DREAMS The Corrs (143/Lava/Atlantic) 19288 1059 | 996
=10 2 FREAK ME Another Level (Northwestside) 11885 31 24 | 12 11 THE BOY IS MINE Brandy & Monica {Atlantic) 2125 977 | 989
=13 10 MAS QUE NADA echobeatz (Eternal WEA) 15461 25 23 | 13 14 FREAK ME Another Level (Northwestside) 706 879 | 918
=13 12 LOOKING FOR LOVE Karen Ramirez (Manifesto/Mercury) 13646 24 23 14 15 GHETTO SUPASTAR (THAT IS WHAT YOU ARE} Pras Feat O1' Dirty Bastard & Mya {Interscope) 24157 855 883
=13 6 | THINK I'M PARANOCID Garbage (Mushroom) 10875 21 23 15 mm DEEPER UNDERGROUND Jamiroquai (Sony S2) 17274 384 837
16 19 | CAN'T HELP MYSELF Lucid (Defirious/ffrr) 10734 19 22 | 16 12 TURN BACK TIME Aqua (Universal) 13881 949 | 825
17 3 THE BOY IS MINE Brandy & Monica (Atlantic) 10019 26 21 17 1w C'EST LA VIE B*witched (Epic) 14274 995 ‘ 812
=18 10 C'EST LA VIE B*witched (Epic) 12059 25 18 | 18 21 TO THE MOON AND BACK Savage Garden (Columbia) 12607 693 | 794
=18 17 TELL ME Billie Myers {Universal} 10713 20 18 | 19 29 NO MATTER WHAT Boyzone (Really Useful/Polydor} 18459 576 | 788
=18 13 DEEP MENACE (SPANK) D'Menace (Inferno) 9282 19 18 | 20 27 JUST THE TWO OF US wiil Smith (Columbia) 1515 602 ‘ 749
=18 13 STRANGE GLUE catatonia (Blanco Y Negro/WEA} 8367 19 18 | 21 20 LADY MARMALADE Al Saints {London) 1452 700 | 710
=22 @ BURNING Baby Bumps (Delirious) 8931 8 17 22 18 FEELIT Tamperer Feat. Maya (Pepper) 12468 745 668
=22 29 |F YOU'LL BE MINE Baby Bird (Echo) 8019 13 17 | 22 13 TRULY MADLY DEEPLY Savage Garden (Columbia) 15525 719 | 642
= 24 MUSIC SOUNDS BETTER WITH YOU stardust {virgin) 7407 17 17 | 24 22 IMMORTALITY Celine Dion With The Bee Gees {Epic) 12878 666 | 634
=25 @@ NO MATTER WHAT Boyzone (Really Useful/Polydor) 8591 12 16 | 25 22 GOT THE FEELIN' 5ircA) 040 682 | 589
=25 5 JUST THE TWO OF US wil Smith {Columbia) 8588 16 16 | 26 =@ TORN Natalie Imbruglia (RCA} 15008 564 | 569
=25 ¢ BECAUSE WE WANT TO Biliie (virgin} 8070 27 16 | 27 16 WISHING | WAS THERE Natalie Imbruglia (RCA) 8156 810 564
28 @ LOST IN SPACE (THEME) Apollo Four Forty (Stealth Sonic/Epic} 6537 9 15 | 28 23 BECAUSE WE WANT TO Billie {virgin) 9458 681 557
29 m  LOVE UNLIMITED fun Lovin' Criminals {Difontaine/Chrysalis) 5659 6 14 | 29 26 ANGELS Robbie Williams {Chrysalis) 14554 617 | 555
30 m ULTRA STIMULATION Finley Quaye (Epic) 4584 10 13 | 30 == UNDER THE BRIDGE Al Saints (London) 14722 559 | 545
© Music Control UK, Tities ranked by total number of plays on Radic One from 0.00 on Sun 19 July 1998 until 24.00 on Sat 25 July 1998 @ Music Control UK. Titles ranked by total number of plays on 46 mainstream independent local stations from 60.00 on Sun 19 July 1998 unti) 24,00 on Sat 25 July 1998
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Pos. on

sales ch.

20

music control
UK

Title Artist

LOOKING FOR LOVE

Total  Plays Total

Karen Ramirez ~ Manifesto/Mercury nfc  70.88

Audience
Label plays % +or- audience %+ or-

-24

P TR 8 8 SAVE TONIGHT Eagle Eye Cherry Polydor 1962 | +8 65.17 2 |
L 3 5 ¢« & 1 LFEISAFLOWER Ace 0f Base Mega/London | 1588 | 415 | 8311 | 437
A 4 ¢ 4 i VIVA FOREVER Spice Girls e ~ Virgin | 1485 +10 | 5954 | +24
5 9 3 7 3 GHETTO SUPASTAR (THAT IS WHAT YOU ARE) Pras Feat O)' Dirty Bastard & Mya Interscope ' 1_138 +4 | 483 |  +3
A 6 5 u 3 5 DEEPER UNDERGROUND Jamiroquai Sony S2 4T 974 | +l(l7l 43.14 +84
L 7 B o2 g 0 NO MATTER WHAT Boyzone Really Useful/Polydor 1 841 +39 | 22 | 44
8 1 15 4 B NEW KIND OF MEDICINE Ultra Nate AM:PM/A&M _T 1149 | +22 210 | +24
9 1 ow 5 2 THE HEART'S LONE DESIRE Matthew Marsden Columbia/Viper 1092 +17 | 40.90 5
10 s s 9 3% LOST IN SPACE Lighthouse Family B Wild Card/Polydor | 1245 -4 4085 ' -2
N 56 14 & STRANDED Lutricia McNeal Wildstar L 1511 ;, -10 4037 | 15
12 7 e 9 3 THEBOY IS MINE Brandy & Monica . _ Atlantic 1236 E 3896 | 18
13 3 3 " z  LIFE Des'ree Dusted Sound/Seny §2 1301 i -26 | 3887 -29
. n 7 HORNY Mousse T Vs Hot ‘n’ Juicy ' AM:PMW/ARM | 1200 ﬁ -3, 318 -18
15 w0 » 4 FREAK ME A Another Level Northwestside . 1109 +2 | 3517 | 271
A 16 ® ® s s | WASNTBUILTTO GET UP The Supernaturals i Food/fEMI | 566 | +46 | 3104 | 442
17 nox 5 % | THINK I'M PARANOID ~ Garbage - N | Mushroom _JSLQ_ -3 | 3052 | -13
B o 3 x  BOYS OF SUMMER B Don Henley e B Geffen 49 | 49 | 2118 -3
13 B on 10 9 CESTLAVIE B*witched - ~ Epic | 845 | -2 [ 2712 | -8
20 » = 3 2  JUST THE TWO OF US Will Smith Columbia | 803 | +4 | 20| 21
21 o o 1 0 IF YOU TOLERATE THIS YOUR CHILDREN WILL BENEXT ~ Manic Street Preachers Epic 1 222 nfc | 24.99 I n/c
A2 s © 1 5 MASQUENADA Echobeatz Eternal/WEA | 371 | +B2 | 2486 | +72
23 2w 3 7 COME WITH ME B ~ Puif Daddy Featuring Jimmy Page ~ Epic 246 | +20 | 2052 n/c
24 0 B Ed 0 ANGELS Robbie Williams — Chrysalis 611 | -0 2349 -14
———— BIGGEST INCREASE IN PLAYS ———
————— HIGHEST CLIMBER ———— :
LB amm 2 0 THE AIR THAT | BREATHE Simply Red EastWest | 260 | +122 | 2307 | +46
2 2w w0 DREAMS The Corrs 143/Lava/Atlantic L1049 8 BM 15
27 s o= 4 15 IMMORTALITY - Celine Dion With The Bee Gees Epic 693 | -5 293 | 48
8 s » « o TORN - _ Natalie Imbruglia RCA | 600 | -1| 2219 +1
A2 w2 7 6 UNDER THE BRIDGE All Saints London 595 | -4 2146 +24
30 % ¥ 1 o COME BACK TO WHAT YOU KNOW Embrace Hut 299 | 29| 1925 | 44
A3 ouow 1 0 EVERYTHING'S GONNA BE ALRIGHT Sweetbox RCA T 465 | +44 | 1838 | +130
A 32 = s 2 o TOTHE MOON AND BACK Savage Garden —— Columbia ‘ 863 @ 1828 | +21
I s GOT THE FEELIN 5 RCA | 651 -5 1825 | -5
3 » s ® o BITTER SWEET SYMPHONY The Verve ) Hut | 542 | 5| 1825 .25
A 3B ! 0 THE ARMS OF THE ONE WHO LOVES YOU Xscape So So Def/Columbia | 156 :_ +1 1819 +78
A 3B 2 6 1 i STRANGEGLUE Catatonia __Blanco Y Negro/WEA | 356 | ﬂ| ~18.07 i)
IR 1w BECAUSE WE WANT TO Billie vigin | 586 26| 1195 | 66
%8 2w o TURNBACKTIME Aqua B ] Universal 8% 16 1768 | -3
39 x:ow 2 0 HERE'S WHERE THE STORY ENDS Tin Tin Out VC Recordings [ 524 13 1762 | -11
40 2 w 2 o | KNOW ENOUGH (I DON'T GET ENOUGH) The Audience - Elleffe/Mercury ] 85 | 44 | 1658 | -2
@ w w0 »  ROCKAFELLER SKANK Fatboy Slim - Skint | 405 31 1634 | -
2 mou % 7 TRULY MADLY DEEPLY Savage Garden B Columbla ., 6% FIZ_‘ 1619 | -7
43 4 » 19 0 LET ME ENTERTAIN YOU Robbie Williams - Chrysalis 559 -Hﬁ 15.99 -1
4 5w 3 “  TELLME _Billie Myers Universal 3% | -1, 1555 -1
—— BIGGEST INCREASE IN AUDIENCE ——— |
A5 w 1 0 TRIBUTE TO OUR ANCESTORS Rubbadubb Perfecto 200 | -14 1552 | +255
% = o ' 2 FEELIT Tamperer Feat. Maya Pepper | %1 -13 1549 | -26
47 3 2 s % INTERGALACTIC Beastie Boys Grand Royal/Parlophone L1 65| 1482 | 27
8 v w 0 _ﬂ\_Y OFLIGHT Madonna Maverick/Warner Bros. | 580 -10 19 | 51
L 049 u = 1 4 OH ROMEO Mindy Mcready RCA 64 +56 14.38 +8
A 50 us w2 1 u KISS THE GIRL Peter Andre -Mushroom 257 +90 | 1359 | +151

© Music Control UK. Compiled from data gathered from 00.00 on Sun 19 July 1998 unti) 24.00 on Sat 25 July 1998. Stations ranked by audience figures based on latest half-hour Rajar data.

TOP 10 GROWERS
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Title Artist (Label)

DEEPER UNDERGROUND Jamiroquai {Sony S2) 974 503
NO MATTER WHAT Boyzone {Reaily Useful/Polydor) 841 | 235
IF YOU TOLERATE THIS YOUR CHILDREN WILL BE NEXT Manic Street Preachers {Epic) 222 222
'YOU'RE THE ONE THAT | WANT John Travalta & Olivia Newton John {Polydor) 296 220
NEW KIND OF MEDICINE Ultra Nate (AM:PM/A&M}) 1149 210
LIFE IS A FLOWER Ace 0f Base {Mega/London) 1588 207
1 WASN'T BUILT TO GET UP The Supernaturals {Food/EMI) 566 179
MAS QUE NADA Echobeatz {Eternal/WEA) n 167
THE HEART'S LONE DESIRE Matthew Marsden {Columbia/Viper) 1092 159
ROCK WITH YOU O’Influence {Echo) 239 158

Total  Increase in
plays  no. of plays

© Music Control UK. Chart shows tracks boasting greatest increase in plays
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|
Audience Increase A\ Audience Increase 50% or more

Stations  Stations

Title Artist {Labef) last week  this week
IF YOU TOLERATE THIS YOUR CHIL Manic Street Preachers (Epic) 31 12
YOU'RE THE ONE THAT | WANT John Travoita & Olivia Newton (Polydor) 53 | 25 ‘
SPECIAL KIND OF SOMETHING Kavana {Virgin) 2. 13
DEEPER UNDERGROUND Jamiroquai (Sony S2} 62 53
| WASN'T BUILT TO GET UP The Supernaturals {Food/EMI} 42 30
TO THE MOON AND BACK Savage Garden {Columbia) 54 45
THE AIR THAT | BREATHE Simply Red {East West) 30 21
THE WAY Fastball (Hollywood/Polydor) 8 4
NO MATTER WHAT Boyzone {Really Useful/Palydor} 54 | 47 ‘
MAS QUE NADA Echobeatz {Eternal/WEA) 56 20

© Music Control UK. Chart shows tracks hoasting greatest number of station adds.,

TOP 10 MOST ADDED

Adds

12

7
6
5
5
4
4
4
3
3

STATION
A-2

Music Control UK
monitors these sta-
tions 24 hours a
day, seven days a
week: Aire FM;
Alpha 103.2 FM;
Atlantic 252; B97
FM; BBC Radio 1;
BBC Radio 2; BBC
Radio Scotiand; BBC
Three Counties;
BBC Solent; Beacon;
BRMB FM;
Broadland; Capital
FM; Central FM;
Century FM;
Chiltem; Choice FM;
Choice FM
Birmingham; Classic
FM; Clyde One FM;
Essex; Fox; Forth
FM; Galaxy; GLR;
Great North Radio;
GWR FM; Hailam
FM; Heart 106.2;
Heart FM;
Horizon103 FM;
Invicta FM; Key 103;
Kiss FM; Kiss 102
FM; Kiss 105; KLFM;
Leicester Sound;
Lincs FM; Manx FM;
Marcher Coast;
Melody FM; Mercia;
Metro FM; MFM
1034/971; Minster
FM; Mix 96;
Northants FM;
Ocean FM; Orchard
FM; Power FM; The
Pulse; G103 FM;
QFM; Radio City
96.7; Ram FM; Red
Dragon; Red Rose
Rock FM; Scot FM;
SGR Ipswich; Signal
One; Signai
Cheshire; Sound
Wave FM; Southem
FM; Spire FM; Stray
FM; TFM; 2CR FM;
210 FM; Viking FM;
Virgin 1215; Wish
102.4FM.

N. Ireland: 1521;
Cool; Citybeat;
Downtown; BBC
Radio Ulster.
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CHART
COMMENTARY

by ALAN JONES

@ Eagle-Eye Cherry’s debut single Save
Tonight has given the young Swede a
very solid start to his singles chart
career, moving 6-6-6-7-8 since its
debut. Though it has its lowest position
to date this week, it also has its highest
sale, adding 42,000 to its previous
tallies of 39,000, 41,000, 40,000 and
41,000. Cherry’s critically acclaimed
and stylistically diverse first album,
Desireless, which was first issued a few

ALBUM FACTFILE

weeks ago in a limited exercise, was
given a full release last Monday and
debuts at number three, after selling
20,000 copies. Eagle-Eye’'s half-sister
Neneh Cherry had her first and biggest
hit album with Raw Like Sushi, which
reached number two, nine years ago.
Britain is one of the last territories in
Europe to chart Desireless, whose
highest position elsewhere at present is
number five in France.

- and, indeed, on all the charts formerly

commissioned by CIN - this week, as
Mics {Music Industry Chart Services) take
over as the official chart custodians. Music
Week - or Record Retailer as it was then
called — compiled its own chart for the first
three years of its publication from calls to
50 retailers. In the early days there was
confusion over the simultaneous existence
of several charts, all competing for attention
and all given equal credence by the BBC,
with the result that its composite chart once
had four records jointly at number one. The
industry established an “official” UK chart in
1969, which the BBC opted to use for
broadcast purposes, with number crunchers
British Market Research Bureau (BMRB)
responsible for compiling the listings until
they lost the contract to Gallup in 1981.

When Gallup's tenure as market

researcher for the charts began, the BPI was
the commissioner until CIN stepped into the

COMPILATIONS

Anew legend appears on the album chart

PERCENTAGE OF UK
ACTS IN THE CHART

MARKET REPORT
AT A GLANCE WEEKLY MARKET SHARES

TOP 10 COMPANIES, ~ TOP CORPORATE GROUPS

BMG 4.6% Telstar 1.7%
Polydor 13.4% Unliversal 4.9%

Sony Music 8.9%

Bl US: 32.0%

p——1

PolyGram 20.4%

East West 10.3%
R —

Gut 10.2%

S  |parlophone 7.2%
L IEpic5.2%

L |Mercury 4.3%

. |Rcas.2%

. |universal Music 3.9%
k EMI12.8%

SIEHERS=23- 270 - Warner Music 18.0%
Figures show top 10 companies by % of total sales, and corporate group shares by % of total sales, of the Top 75 artist albums.

SALES UPDATE

UK: 58.7% |

Others 18.3%

VERSUS LAST YEAR TO DATE

creation of a new alliance between BARD
and the BPI is the reason for the change of
name, though there is total continuity in all

breach. Gallup were later replaced as CIN’s
researchers by Millward Brown. The recent
expiry of the CIN joint venture, and the

other respects - including, of course, the fact
that you are reading these charts in MW,

The first number one album on the Mics
chart is the same as the last CIN number
one ~ Jane McDonald's self-titled debut.
The success of McDonald clearly took many
record dealers by surprise, and her album
wasn't as widely available as it should have
been on its first week. It made up for that
somewhat last week, increasing its sales
significantly from a first week 31,000 to
more than 41,000. Hit singles make hit
albums, and the current Top 40 success of
Celine Dion, Catatonia, the Spice Girls,
Aqua, Will Smith and several others is
having the desired effect on their albums.
Dion, who is enjoying her fourth Top 15 hit
from Let’s Talk About Love with Immortality,
sees her album jump 13-4 this week,
fuelled by a 70% increase in sales. Released
exactly nine months ago, the album has sold
1.6m copies so far, about 300,000 fewer
than her previous LP, Falling Into You.

Now firmly established as the third biggest
selling compilation of the year, Fresh Hits
'98 sold a further 42,000 copies last week
to bring its tally to 305,000 in a five week
reign at number one. It wasn't quite the
number one album overall last week — Jane
McDonald’s album sold 284 more copies —
though it retains a comfortable 2-1
advantage over the number two
compilation, which remains Grease.

In a very quiet week, the highest debut,
at number seven, comes from Speed
Garage Anthems In Ibiza, Global
Television’s latest (98th) release, which
includes obvious speed garage acts like
187 Lockdown, Tina Moore, Double 99, RIP
and Industry Standard, and less
immediately apparent recruits like Another
Level — two versions of their recent number

THE YEAR SO FAR...

TOP 20 ALBUMS

MARKET REPLRT

one Freak Me — and Backstreet Boys. In
total contrast, the week’s other new entry

AT A GLANCE WEEKLY MARKET SHARES

COMPILATIONS AS
PERCENTAGE OF SALES

is The Summer Of Love Goes On, yet
another in the seemingly endless stream of ¢
60s compilations. This one is a double,
with 43 tracks by artists like the Who, the
Beach Boys, Bob Dylan, Simon & Garfunkel
and the Kinks.

The biggest selling album of 60s music
in the last couple of years is Virgin's The
Best 60's Album In The World...Everl,
which has sold over 520,000 copies in the
last 97 weeks, while maintaining a
permanent presence in the Top 50
compilation chart.

The fastest climber within the chart is

TOP 10 COMPANIES

Gram TV 17.8% \ Warner Music 8.0%
Universal 10.2%

EMI 11.2%

TOP CORPORATE GROUPS

Others 5.8%

BMG 11.3%
Figures show top 10 companies by % of total sales of the Top 20; and corporete group shares by % of total sales of the Top 20

SALES UPDATE

PolyGram 28.6%

B0 Artist
albunts
69,9%

Compilations
30.1%

7 YearTOOATE
VERSUS LAST
YEAR:

THE YEAR

the Godzilla soundtrack, climbing 19-13
this week on the back of a 67% hike in
week-on-week sales.

VERSUS LAST
EEK:

+8.0% 3

SO FAR...

TOP 20 COMPILATIONS

1 URBAN HYMNS THE VERVE HUT 1 NOW THAT'S WHAT | CALL MUSIC! 39 VARIOUS ARTISTS EMI/VIRGIN/POLYGRAM
2 LIFE THRU A LENS ROBBIE WILLIAMS CHRYSALIS 2 THE FULL MONTY ORIGINAL SOUNDTRACK RCA VICTOR
3 TITANIC - OST JAMES HORNER SONY CLASSICAL 3 FRESH HITS 98 VARIOUS ARTISTS WARNER/GLOBAL/SONYTV
4 LET'S TALK ABOUT LOVE CELINE DION EPIC 4 NEW HITS 98 VARIOUS ARTISTS WARNER/GLOBAL/SONYTV
§ ALL SAINTS ALL SAINTS LONDON § NOW THAT'S WHAT | CALL MUSIC! 38 VARIOUS ARTISTS EMI/VIRGIN/POLYGRAM
6 RAY OF LIGHT MADONNA MAVERICK 6 FANTASTIC 80'S! VARIOUS ARTISTS COLUMBIA
7 POSTCARDS FROM HEAVEN LIGHTHOUSE FAMILY WILD CARD 7 PETETONG/BOY GEORGE - DANCE NATION § VARIOUS ARTISTS MINISTRY OF SOUND
8 TALK ON CORNERS CORRS ATLANTIC 8 DIANA PRINCESS OF WALES - TRIBUTE VARIOUS ARTISTS DIANA MEMORIAL FUND
9 LEFT OF THE MIDDLE NATALIE IMBRUGLIA RCA 9 TOP OF THE POPS 1998 - VOLUME 1 VARIOUS ARTISTS POLYGRAM TV
10 INTERNATIONAL VELVET CATATONIA BLANCO Y NEGRO 10 IN THE MIX 98 VARIOUS ARTISTS VIRGIN/EMI
11 WHITE ON BLONDE TEXAS MERCURY 11 THE BEST..ANTHEMS...EVER! 2 VARIOUS ARTISTS VIRGIN/EMI
12 BLUE SIMPLY RED EAST WEST 12 FUNKY DIVAS VARIOUS ARTISTS GLOBAL TELEVISION
13 SPICEWORLO SPICE GIRLS VIRGIN 13 ULTIMATE CLUB MIX VARIOUS ARTISTS POLYGRAM TV
14 THE BEST OF JAMES FONTANA 14 THE ANNUAL Il - PETE TONG & BOY GEORGE VARIOUS ARTISTS MINISTRY OF SOUND
15 MAVERICK A STRIKE FINLEY QUAYE EPIC 15 CLUBBER'S GUIDE T0...IBIZA - JULES/TONG  VARIOUS ARTISTS MINISTRY OF SOUND
16 AQUARIUM AQUA UNIVERSAL 16 THE EIGHTIES MIX VARIOUS ARTISTS GLOBAL/POLYGRAM TV
17 TRULY - THE LOVE SONGS LIONEL RICHIE MOTOWN/POLYGRAM TV 17 THE SOUL ALBUM 1 VARIOUS ARTISTS VIRGIN/EMI
18 0K COMPUTER RADIOHEAD PARLOPHONE 18 MIXEO EMOTIONS NI VARIOUS ARTISTS POLYGRAM TV
19 MEZZANINE MASSIVE ATTACK VIRGIN 19 CLUB NATION VARIOUS ARTISTS VIRGIN/EM!
20 WHERE WE BELONG BOYZONE POLYDOR 20 THE BOX HITS 98 - VOLUME 2 VARIOUS ARTISTS TELSTAR TV
© Mics © Mics

> To hear the charts hot-off-the-press on Monday morning, call 0891 505291 (artist albums)/0891 505289 (compilations). Calls cost 50p/min '
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THEBFFIGIAI. UK ALBUM GHAHT

TOP 75

. Title Label/CD (Distributor)
i Cass/Vinyl

26 = OCEAN DRIVE %5 Wild Card/Palydor 5237872(F) By 61 &7 PROTECTION/NO PROTECTION % virgin WBRCD 3(E)

2 JANE MCDONALD @ rocus Music Int FvcD 1 v Lighthouse Family (Peden) 5237874/~ Massive Attack (Hooper/Massive Attack) ~ WBRMC 3/WBRLP 3

Jane McDonald {The Music Sculptors/Jarratt/Reedmany/Smith) FMMC 1/ 2 7 . SAVAGE GARDEN @ Columbia 4871612 (SM) 53 55 g ADORE O Hut/Virgin CDHUTX 51 (E)

Savage Garden (Fisher) 4871614/- The Smashing Pumpkins {Corgan/Wood) HUTMCX 51/-

2 s TALK ON CORNERS 42 Attantic 7567831062/7567831064/- (W) 28 = ¢ WHEN WE WERE THE NEW BOYS @ werersoters ozt B/ s e BLUR Food/Parlophane FOODCD 19 )
The Corrs (Lieber/Foster/Corr/Pearson/Knowles/Steinberg/Ballard) Rod Stewart (Stewart/Savigar) 9362467924/ Blur {Street) FOODTC 19/FCODLP 19

B 3 [NEW] DESIRELESS Polydor 5372262 (F) 29 25 77 WHITE ON BLONDE 5 Mercury 5343152/5343154/- (F) 55 so 75 VERY BESTOF THE BEE GEES %3 Polydor 8473392 (F)
Eagle-Eye Cherry (Kviman/Eagle-Eye Cherry/Ahlund)  5372264/- Texas (Texas/Hedges/Stewart/Rae & Christian/Boilerhouse Boys) Bee Gees {Gibb/Gibb/Gibb/Various) 8473394/

A 4w LET'S TALK ABOUT LOVE %5 Epic 4891592 (SM) 30 GOOD MORNING SPIDER  pariophore sssvt2 (el B 57 LIKE YOU DO...THE BEST OF %2 Epic 4830342 (SM)
| : Celine Dion {Martin/Foster/Wake/Afanasieff/Horner/Hart) 4891534/ Sparklehorse (Linkous} ‘ -/4360141 Lightning Seeds {Broudie/Bascombe/Rogers/Quarmby/Bacon) 4890344/-
B : s HELLONASTY @ Grand Royavariophone ass7222 (€)@ o, 7 NEVER S-A-Y NEVER Atantic 7567630352 W) 15 [7El] SPARKLE Jive 0521462 {P)
Beastie Boys {Beastie Boys/Caldato Jr) 4957234/4957231 Brandy {Brandy/Kaliman/Davis/Jerkins/Foster) 7567830394/7567830391 Sparkle (Kelly) 0521464/0521460

6 + 49 POSTCARDS FROM HEAVEN %3 wild Card/Polydor (F) 32 s 27 TITANIC (OST) *2 Sony Classical SK 63213 (SM) 5 8 s 2 TWO PAGES Talkin Loud 5584622 (F)
Lighthouse Family {Peden) 5395162/5335164/- James Horner {Horner/Frangten) ST63213/- 4 Hero (Dego/Mac) -/5688791

7 25 INTERNATIONAL VELVET 3k Blanco ¥ Negro 3384206342 ) 33 s » TINPLANET® ouGUTINS() @ 45 4 GREATESTHITS EMI 4956962 (E)
Catatonia (Tommy D/Catatonia) 3984208344/3984208341 Space (Wheatley/Space) GUTMC &/- The Beach Boys (Wilson/Beach Boys/Venet) 4956964/~

8 w0 11 VERSION2.0 @ Mushroom MUSH 29CD {3MV/P) 34 29+ SUPERNATURAL Sony S2 4897192 (SM} 60 ss g2 PABLO HONEY * Parlophone CDP 7814092 (E)
Garbage (Garbage) MUSH 29MC/MUSH 29LP Des'ree (Des’ree/Various) 4897194/- Radiohead {Slade/Kolderie) TCPCS 7360/PCS 7360

9 ¢ 10 BLUE % East West 3934230972 (W) 3 5 . 2 RIALTO China WOLCD 1086 {P) 61 1 s GROWING, PAINS Universal UND 53100 (BMG)
Simply Red {Wright/Yashiki/Hucknall} 3984230974/3984230971 Rialto {Bull} WOLMC 1086/WOL 1086 Billie Myers {Child} UNC 53100/

1 0 s 35 LIFE THRU A LENS *3 Chrysalis CDCHR 6127 (E) 36 s 20 COME ON OVER @ Mercury 5580002 {F} 62 51 175 NEVERMIND % Geffen DGCD 24425 (BMG)
Robbie Williams (Chambers/Power) TCCHR 6127/- Shania Twain {Lange) 5580004/- Nirvana (Vig/Nirvana) DGCC 24425/DGC 24425

1 1 ;43 URBAN HYMNS %6 Hut/Virgin CDHUT 45 (E) 37 19 139 GOLD - GREATEST HITS *3 Polydor 5170072 (F) 63 62 52 THE FAT OF THE LAND %3 Xt Recordings INT 4844652 {W)
The Verve {Youth/The Verve/Potter) HUTMC 45/HUTLP 45 Abba {Andersson/Ulvaeus/Anderson) 5170074/5170071 The Prodigy {Howlett) XLMC 121/XLLP 12t

12 « o WHEREWEBELONG  poyaor s57557215573%4/ () 38 « o STV ONTOP OF THE WORLD @ cuntabitoninssonel G4 5o st OK COMPUTER %3 Parlophone CDNODATA 02 (E)
Boyzone (Lipson/Sturken/Rog Hedges/Mag ger/Absotute} LeAnn Rimes {(WC Rimes) 5560204/ Radiohead {Godrich/Radiohead) TCNODATA 02/NODATA 02

1 3 s - THE GOOD WILL OUT @ Hut/Viirgin CDHUT 46 (E) 39 a1 16 MELTING POT Beggars Banquet BBQCD 198/BBAMC 198 (V) 65 52 2 THEBOY IS MINE Arista 07822190112 (BMG)
Embrace (Creffield/Embrace/Youth/Osbourne) ~ HUTMC 46/HUTDLP 46 The Charlatans (Charles/Charlatans/Hillage/Nagle/Jones/Flood) ~ BBALP 198 Monica {Jerkins/Austin/Dupin/Foster/Braithwaite/Simmonds) 0782190114/-

14 11 35 LEFT OF THE MIDDLE %2  RcA 74321571382 (BMG) 40 21 o ACROSS A WIRE - LIVE IN NEW YORK  Geffen GED 25226 (BMG) 66 e 25 FORGIVEN, NOT FORGOTTEN @  Atlantic 7567926122 (W)

Natalie Imbruglia {Thornally/Goldenberg/Wright/Bronleewee)  74321571384/- Counting Crows {Murphy/Simon/Diomedi/McDonald) -/ The Corrs {Foster/Corr) 7567926124/-
1 5 12 » ATOMIC - THE VERY BEST OF EMI 4949962 (E) 41 s a1 THE VELVET ROPE * Virgin CDV 2860 (E) 67 o 17 THIS IS HARDCORE @ tsland CID 8066 {F)
) Blondie {Chapman/Moroder/Various) 4949964/- Janet Jackson {Jam/Lewis/Jackson) TCV 2860/V 2860 Pulp (Thomas) ICT 8066/ILPSD 8066
16 7 - FIVE® RCA 7432158976274321565764)- (BMG) 19 45 19 BIG CALM ® Indachina ZEN 017CDX (P}~ 8 63 15 BRING ITON ~ HutVirgin CDHUTX 49 (E)
Five (Various) Morcheeba (Morcheeba/Norris) ZEN 017MC/ZEN 017LP Gomez {Gomez) HUTMC 49/HUTDLP 49
1 7 15 35 ALL SAINTS ¥4 London 5560172 (F) 43 15 32 WORD GETS AROUND @  v2 vWR 1000438 (3MV/P) 69 ¢« 25 THE VERY BEST OF % A&M 5404282 (F)
All Saints {Various) 5560174/~ Stereophonics (Bird & Bush) VVR 1000434/VVR 1000431 Sting/The Police (Sting/Padgham/Gray/The Police) 5404284/
18 » » RAY OF LIGHT *2 Maverick 9362468472 (W) (A AL 70 25 BIG WILLIE STYLE @ columbia 4886622/4836624/4886621 (SM) 70 = = UNFINISHED MONKEY BUSINESS @  Polydor (F)
Madonna {Madonna/Orbit/De Vries/Leonard) 9362468474/9362468471 Will Smith (Puff Daddy/Trackmasters/Warren G/Dupris/Jazzy JefiVarious) lan Brown (Brown) 5395652/5395654/5399161
1 9 s 2 LUTRICIA MCNEAL Wildstar COWILD 5 (W) 45 [NEw| DISTANT DREAMS Manifesto 5586742 (F) 71 sg 145 THE BENDS 2 Parlophane CDPCS 7372 (E)
Lutricia McNeal (Papalexis/Larossi/Yacoub/Benn}  CAWILD 5/- Karen Ramirez (Souled Out) 5369464/5369461 Radichead {Leckie) TCPCS 7372/PCS 7372
20 15 21 TRAMPOLINE @  wmcCA Nashville UMD 80456 (BMG) 46 s+ SUNMACHINE Eternal 3984233782 (W) 72 24 19 MOON SAFAR| @ Virgin CDV 2848 {E)
The Mavericks {Malo/Cook) UMC 80456/- Dario G {Oxendale/Dario G) 3984233784/3984239291 Air {Dunckel/Gadin) TCV 2848/V 2848
21 a4 33 SPIGEWORLD s Virgin CDV 2850 {E) 47 s 2 WHERE YOUR ROAD LEADS  mca Nashville UMD 80513 (BMG) 7 3 =3 VOLUME 8 - THE THREAT IS REAL! ignition 1GN 740343(P)
Spice Girls {Stannard/Rowe/Absolute) TCV 2850/V 2850 Trisha Yearwood {Reynolds/Various) UMC 80513/- Anthrax {Anthrax)
22 w33 AQUARIUM »* Universal UMD 85020 (BMG) 48 43 & TRYWHISTLING THIS ©  Parlophone 4951392 (E) 74 ¢1 73 GARBAGE Mushroom D 31450 (3MV/P)
Aqua (Jam/Delgado/Rasted/Norreen/Various} UMC 85020/- Neil Finn {Finn/De Vries/Blake/Moginie) 4951394/4951391 Garbage (Garbage) C 31450/L 31450
23 » 12 MEZZANINE @ Circa/Virgin WBRCDX 4 (E) 49 w 3 MOVING ON O Ginga/Virgin CDV 2852 (E) 15 3 BROTHERS IN ARMS %13 Veytigo 8244992 (F)
Massive Attack {Massive Attack/Davidge} WBRMC 4/WBRLP 4 911 {Douglas/Green/Harding/Curnow/Rose/Foster/James) ~ TCV 2852/~ Dire Straits (Knopfler/Dorfsman) VERHC 25/VERH 25
24 23 15 THE BEST OF % Fontana 5581732 {F} 50 s3 45 MAVERICK A STRIKE * Epic 4887582 (SM)
James (Eno/Hague/James) 5368984/- Finley Quaye (Quaye/Bacon/Quarmby) 4887584/4887581
25 =  MYWAY-THEBESTOF & eprise s3s26672(W) {5 EMBRYA Columbia 4894202 (SM) (00000  @(100000) (0000 seten T, e, WD and O, 1P 300 con
Frank Sinatra {Various) 9362467104/- Maxwell {Musze/Matthewman) 4854204/4834201 settes with @ published dealer price of £3.49 or
below and CDs of £5.99 or below require twice the
sales quantity quoted above to obtain an award,
© Mics. Produced with BPI and BARD cooperation. Compiled from actual sales last Sunday - Saturday in
a panel of more than 4,000 stores across the UK
m Highest new entry m Highest climber Sales increase A Sales increase 50% or more
TOP COMPILATIONS STS |
N = 1@ a 4 MASSIVEATTACK zs
= TR e ., THE BEST SIXTIES SUMMER...EVER!
S E g el COEReRel 10 Virgin/EM) VTDCD 200VTOMC 200- (B pqe T 4
g AL SAINTS 7 MONICA 5
o 1 NOW THAT'S WHAT | CALL MUSIC! 39
s FRESH HITS 98 « " EMi/Virgin/PolyGram CONOW 33TCNOW 39 (E)  as I 3
warner.esp/Global TV/Sony TV MOODCD 59/MOODC 59/- (SM SUMMER DANCE 98 G LD @7 P, b )
12 2 i
12 Columbia SONYTV SOCD/SONYTV SOMC/- (SM) seragte B .
2 . s GREASE (0ST) 13 © :GODZILLA{OST) sonoE 5 G 8
Polydor 0440412/0440414/- (F) Epic 4896102/4886104/- (SM) BOYZONE 17 QUAYE Finkey 5
3 s, BESTDANCE ALBUM IN THE WORLD...EVER! 8 @ 1 4 3 3 100% SUMMER MIX 98 o o || e el
Virgin/EMI VTDCD 196/VTDMC 196/- (E) Telstar TV TTVCD 2968/TTVMC 2968/- (W) CATATONIA 7 RIALTO %
CHARLATANS, The B RIMES LeAmn %
4 5 R KISS MIX 98 1 5 1M 4 SISTERS OF SWING 98 O CHERRY, Eagle-Eye 3 SAVAGE GARDEN 7
PolyGram TV 5652312/5652314/- (F) PolyGrarm TV 5650762/5650764/- (F) CORRS, The 286 SIMPLY RED 9
: COUNTING CROWS 0 SINATRAF
5 s 5 CLUBBER'S GUIDE TO...IBIZA - JULES/TONG O 1 6 [ NEW | THE SUMMER OF LOVE GOES ON - SIXTIES A w 5
Ministry Of Sound MOSCD 1/MOSMC V/- 3MV/SM) Sony TV/PolyGram TV 5651312/5651314/- {F) DESREE u SMITH, Wil u
DION, Cef ¢ sPACE B
6 s+ s MIXED EMOTIONS |l ® 1 7 1« s NON STOP HITS Teeeits = -
PalyGram TV 5650342/5650344/- {F) Telstar TV TTVCD 2962/TTVMC 2962/- (W) EMBRACE 3 SPARKLEHORSE k]
FINN, Nei 8 SPICEGIALS n
B 7 [NEW] SPEED GARAGE ANTHEMS IN IBIZA 1 8 s 3 ELEMENTS - SEB FONTAINE/TONY DE VIT L 1 STEREGPHONICS 8
Global Television RADCD 98X/RAOMC 98/- (BMG}) Westway Dance 3984238682/3984238684/- (W) GARBAGE 874 STEWART, Rod il
GOMEZ @ STING/THE POLICE &
8 s 4 IBIZA ANTHEMS 1 9 15 3 THE BEST ALBUM...IN THE WORLD...EVER! 7 HORNER, James 2 TGS »
Telstar TV TTVCD 2965/ TTVMC 2965/- (W) Virgin/EMI VTDCD 204/VTDMC 204/- (E) IMBRUGLLA, Natalie ] TWAIN, Shania %
JACKSON, Janet § VERVEThe "
9 ol 12 THE BEST SUMMER PARTY...EVER! O 20 .« 2 CAFE DEL MAR - VOLUMEN CINCO JAMES % WILIAMS, Robbie 10
Virgin/EMI VTDCD 194/VTDMC 194/- (E) Manifesto 5652282/5652284/5652281 {F) LIGHTHOUSE FAMILY 626 YEARWOOD, Trisha 4
LIGHTNING SEEDS 5
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B*WITCHED: C’EST LA VIE
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hile most labels rely on extensive
Wearly radio play to boost awareness of

a new act, Epic had huge TV support to
thank for helping to break Irish girl group
B*Witched.

C'est La Vie was not released until the
end of May, but the video was winning
regular plays on The Box and MTV from as
early as March 23.

The foursome grabbed the attention of
terrestrial TV viewers on April 4 when they
appeared on Live And Kickin'. By mid-July
they had performed or been interviewed on
31 TV shows.

Radio was more reluctant to take a risk with
such a new act, so the TV interest was vital in
raising awareness of B*Witched, who became
the youngest girl group to have a sales
number one when C’est La Vie debuted at the
top of the CIN rundown on June 6.

THE TOP 10 STATIONS BEHIND

C’EST LA VIE

Statiof (NS

s R

Radlo City "
96 4 The Wave

naI C
ck FMm "
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up to wﬁﬁgmmng :

The single's sales performance gave a
fresh boost to TV coverage, and over the

next few weeks there were four appearances
on Top Of The Pops; on June 6, 12 and 25

and July 10.

22.5

[

then A list.

Head of TV promotions at Epic, Deirdre
Moran, says: “It is a brilliant pop song and
video. B*Witched are something different
and not just another girl band. They were a
breath of fresh air and that was what
appealed to programmers.”

It was no surprise to Epic's director of
promotions Adrian Williams that radio
support, particularly in the regions, was
slower in materialising.

He was pleased that Radio One played
C’est La Vie two weeks before the song
charted and immediately promoted the track
from its As Featured selection to its B and

The week it entered the sales chart, the
single was the highest climber on the
airplay rundown, moving from 40 to 24 as
the audience increased by two thirds to
nearly 23m.

During the next seven days, the song’s
radio audience would rise by another 14m
as it led the Top 10 Growers list and was
given a huge boost as Radio One continued
to spin the track more than 25 times a
week during June.

Despite the influx of World Cup singles
pushing C'est La Vie off the number one
position in the sales chart, airplay continued
to grow and total plays increased by 14% to
1,300 while its audience jumped 20% to
peak at nearly 45m.

By the end of July C’est La Vie was still
among the top 10 songs played on Radio
One and across the ILR network.

;E E Title Artist Label é § Title Artist Label é’ E Title Artist Label
1 1 GHETTO SUPERSTAR Pras feat O’ Dirty Bastard & Mya Columbia 1 1 VIVA FOREVER Spice Girls Virgin 1 1 HONEY Moby Mute
2 2 THEBOY IS MINE Brandy & Monica East West 2 2 YOU'VE GOT THE FEELIN' Five RCA 2 [ ANGEL Massive Attack Virgin
3 [EJ 1 CAN'T LET HER GO Boyz Il Men Polydor 3 3 YOUMAKE ME FEEL LIKE DANCING Leo Sayer The Brothers Org 3 2 [LLHOUSE YOU ‘98 Jungle Brothers trr
4 9 INTERGALACTIC Beastie Boys Grand Royal/Capitol 4 [E COME WITH ME Putf Daddy & Jimmy Page Epic 4 [ DEVIL IN YOUR SHOES Shed Seven Polydor
4 [EI NEW KIND OF MEDICINE Ultra Naté AM:PM 5 5 BECAUSE WE WANT TO Billie Innocent 5 6 SECURITY DJ Tonka Warners
6 2 SAVETONIGHT Eagle-Eye Cherry Polydor 6 4 CESTLA VIE B*Witched Epic 6 [EI BOYS BETTER The Dandy Warhols Capitol
6 9 ROCKAFELLER SKANK Fathoy Slim Skint 7 6 MY HEART WILL GO ON Celine Dion Epic 7 [E0 FAR OUT DJ Punk Roc Independiente
6 [E0 DEEPER UNDERGROUND Jamiroquai S2 8 7 THEBOY IS MINE Brandy & Monica East West 8 [E] MORNING AFTERGLOW Electrasy MCA
6 [EJ BOUNCE TO THE WICKEDNESS Tzant Logic 9 [EI HOW DO | LIVE LeAnn Rimes The Hit Label 9 [0 NEDDLE 23 Glamorous Hooligan Coalition
10 8 LOOKING FOR LOVE Karen Ramirez Manifesto | 10 [0 LET THE MUSIC HEAL YOUR SOUL Bravo Allstars Edel | 10 [0 NO EDUCATION=NO FUTURE Mogwai Chemikal Underground
Most pIayed videos on MTV UK/Media Research Ltd w/e 22/7/98 Most played videos on The Box, w/e 22/7/98 Cadbury Fuse Student Radio Network Chart for w/e 22/7/98.
Source: MTV UK Source: The Box

TOP OF THE POPS

Viva Forever Spice Girls; Money
Charli Baltimore; Teardrops
Lovestation; Just The Two Of Us Will
L Smith; Ghetto Superstar Pras feat QI
Dirty Bastard & Mya; Deeper Underground Jamiroquai;
Save Tonlght Eagle-Eye Cherry; Strange Glue
Catatonia

Draft line-up 31/7/98

ITV CHART SHOW!

Lipstick Rocket From The Crypt; Morning

RADIO ONE PLAYLISTS

B LIST

As Featured

BEAME RADIO 1| Life Is A Flower
97-99¢m | Ace Of Base,

Freak Me Another Level; | Know
Enough {1 Don’t Get Enough)
Theaudience; If You'll Be Mine
Babybird; Burning Baby Bumps;

El Nino Agnelli & Nelson; Kiss The Girl
Peter Andre; Lost in Space Apollo
440; Money Charli Baitimore; | Want
You Back Cleopatra; What Can | Do
The Corrs; Boys Better Dandy
Warhols; Cry To Be Found Del Amitri;

After Glow Electrasy; Love L d Fun

Lovin Criminals; Ronaldo's Revenge
Ronaldo’s Revenge; | Wasn't Bullt To Get Up The
Supernaturals,; 1 Don’t Wanna Loose At Love Tanita
Tikaram; Pure Morning Placebo; Dumb Agnes; If You'll
‘Be Mine Babybird; Temptation Heaven 17; Just The
Two Of Us Will Smith; Strange Glue Catatonia; My Oh
My Aqua; Viva Forever Spice Girls; Heavy Soul Paul
Weller
Draft line-up 256/7/98

THE PEPSI CHART

Performance: No Matter What Boyzone,
@ Horny '98 Mousse T Vs Hot 'n’ Juicy
Video: Just The Two Of Us Will Smith, My
Oh My Aqua, Viva Forever Spice Girls, Life Is A Flower Ace
Of Base

Interview: Boyzone
Draft line-up 29/7/98

20

lactic Beastie Boys; B
We Want To Billie; No Matter What
Boyzone; Strange Glue Catatonia;
Save Tonight Eagle-Eye Cherry; Spank
D’Menace; Mas Que Nada Echobeatz;
| Wanna Be Your Lady Hinda Hicks;
Deeper Underground Jamiroquai; |
Can't Help Myself Lucid; If You

Tolerate This, Your Cl Will Be
Next Manic Street Preachers; Ghetto
Superstar Pras feat. Ol' Dirty Bastard
& Mya; Needin' U David Morales pres.
The Face; Come With Me Puff Daddy
& Jimmy Page; Looking For Love
Karen Ramirez; Mysterious Times
Sash! feat. Tina Cousins; Just The
Two Of Us Will Smith; Viva Forever
Spice Girls; Music Sounds Better With
You Stardust; | Wasn't Bulit To Get Up
The Supernaturals

R1 playlists for week beginning 27/7 /98

My Weal Is None Of Your
Business Embrace; Café Del Mar '98
Energy 52; Walking After You Foo
Fighters; Love Unlimited Fun Lovin’
Criminals; Finally Found Honeyz; Pure
Morning Placebo; Ultra Stimulation
Finley Quaye; Llpstick Rocket From
The Crypt; To The Moon And Back
Savage Garden; Devil In Your Shoes
Shed Seven; The Alr That | Breathe
Simply Red; Everything's Gonna Be
Alrlght Sweetbox

Starchasers 4 Hero; My Oh My Aqua;
*| Want You Back Melanie B with
Missy ‘Misdemeanour’ Elliott; Sleazy
Bed Track The Bluetones; *Morning
Afterglow Electrasy, Let's Get
Together {In Our Minds) Gorky's
Zygotic Myncl; *1'll Come Runnin’
Juice; Special Kind Of Something
Kavana; Stay In The Sun Kenickle;
Rewind (Find A Way) Beverly Knight;
*Deliclous Kulay; *Whole Wide World
Laptop; Strictly Business Mantronix
Vvs. EPMD; *Part Of The Process
Morcheeba; We Got It Going On Mover
feat. Ruby Turner; It Doesn't Matter
Anymore Puressence; | Wanna Love
You Solid Harmonie; A Blt Like You
Wubble U; The Arms Of The One Who
Loves You Xscape

* denotes addition

Heavy: Ghetto Supastar Pras feat. OI' Dirty
Bastard & Mya; The Boy Is Mine Brandy &
Monica; Save Tonight Eagle-Eye Cherry;
Abbey Road Sesslons Embrace; Can't Let
Her Go Boyz Il Men; Deeper Underground Jamiroqual; |
Think I'm Paranoid Garbage

Hot: Go Deep/I Get Lonely/Got Till It's Gone Janet
Jackson; Gunman 187 Lockdown; Freak Me Another
Level; Intergalactic Beastie Boys; Strange Glue
Catatonia; Spank D'menace; New Kind Of Medicine
Ultra Naté; Love Unlimited Fun Lovin’ Criminals;
Burning Baby Bumps; No Matter What Boyzone; If You
Tolerate This, Your Children WIIl Be Next Manic Street
Preachers

Buzz Bin: Money Charli Baltimore; Tacky Love Song
Credit To The Nation; Pure Morning Placebo; Finally
Found Honeyz; Star Chasers 4 Hero

Breakout Extra: Come With Me Puff Daddy & Jimmy
Page; Mysterlous Times Sash! feat. Tina Cousins; To
The Moon And Back Savage Garden; Bounce With
The Massive Tzant; Just The Two Of Us Will Smith
Breakers: Rockafeller Skank Fatboy Slim; Hit "Em Wit
Da Hee Missy Elliot; The Heart's Lone Desire Matthew
Marsden; Video Killed The Radlo Star Presidents Of
The USA; Tell Me Billie Myers; Life Des'ree; Viva
Forever Spice Girls; It Doesn't Matter Anymore
Puressence; | Wanna Be Your Lady Hinda Hicks;
Wasn't Bullt To Get Up Supernaturats; | Can’t Help
Myself Lucid; Walking After You Foo Fighters
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ALL THE CHARTS

INTERNATIONAL

AMERICAN
CHARTWATCH

by ALAN JONES

ARTIST
PROFILE:
FIVE

by YINKA ADEGOKE

the Hot 100 singles chart, but before we

salute the records that are there, let's
salute one which has finally departed — Elton
John's Something About The Way You Look
Tonight/Candle In The Wind 1997, which
leaves the chart after 42 weeks, during
which time it sold more copies than any
other single in US chart history. Of the
remaining nine British records in the Hot
100, one (the Spice Girls’ Stop) is a non-
mover, holding at number 21, while the
remaining eight all climb. Leading the way,
All Saints’ Never Ever surges 13-8, closely
followed by Five's When The Lights Go Out
(15-10). Cleopatra advance 28-26 with
Cleopatra’s Theme, while Rod Stewart
climbs to number 39 with Ooh La La after
pausing for three weeks at number 45.
Finally, four singles which looked dead and
buried rebound. Three of them do so without
bullets — The Verve's Bitter Sweet
Symphony (82-74), Olivia Newton-John's |
Honestly Love You (85-80) and Elton John's
Recover Your Soul (96-86) — while the fourth,
Hannah Jones’ You Only Have To Say You
Love Me, is bulleted with the third highest
climb in the entire chart. Having previously
peaked at number 88 three weeks ago, it
now bounces 98-78. Completing a good
week for Brits, Ace Of Base's cover of
Bananarama’s Cruel Summer moves 26-15

It’s a remarkable week for British talent in

and Fatboy Slim’s Rockafeller Skank is
bubbling just under the chart.

On the album chart, the Beastie Boys’
Hello Nasty debuts at number one, after
selling 681,572 copies. That’s the highest
first-week tally of 1998, beating the Dave
Matthews Band (421,000), Garth Brooks
(372,000) and Pearl Jam (358,000).

With Noreaga’s N.O.R.E. exploding 136-3,
20 rap albums have reached the Top 10 so
far in 1998.

Eternal will probably be feeling even more
frustrated that EMI failed to break them in
America, and they will certainly be less than
amused if Monica - whose album The Boy Is
Mine debuts at number eight this week —
manages to have a hit with a soundalike
version of their big UK hit Angel Of Mine, as
seems likely.

ACTS IN US AND UK
ALBUM CHARTS

=P =
= rains

91-87

All Saints

All Saints
Rod Stewart
When We Were The Young Boys 100-97  25-28
Spice Girls
Spiceworld

1517

36-32 24-21

America for their growing success in the

US market.

Sales of their second single When The
Lights Go Out — 300,000 copies in the first
six weeks of its release — have surprised
even the band’s American label Arista.

British boy bands have proved difficult
to break in the US and no one knows
this better than Five's label RCA which,
despite huge success in the UK
and Europe with Take That in the early
Nineties, failed to crack the US market
with the boy band.

According to RCA head of international
Anna Broughton, Five have gained access to
the US public through radio in small US
towns such as Albany and Harrisburg, whose
enthusiasm for the group has been picked
up by bigger stations in neighbouring cities
including New York, Los Angeles and San
Francisco.

Broughton says, “If we'd gone into
stations in those big cities saying we have a
brand new boy band from the UK they'd have
said, ‘'so what, we've got Madonna’.”

This softly, softly approach has worked.
When The Lights Go Out broke into the
Billboard Hot 100 five weeks ago at number
44 then leapt to number 29 and has been
Top 20 ever since. MTV US is due to start
showing the video from this week.

Five can thank radio support in small-town

This success has prompted Arista US to
release the album Five on July 14 on the
back of just one single. The album has sold
300,000 copies in Europe since its release
on June 22 and Arista US has already
shipped out 200,000 copies to US retailers.

The band’s first three European singles -
Slam Dunk Da Funk, When The Lights Go Out
and Got The Feelin’ — have sold 1.1m copies
between them. A fourth single Everybody Get
Up is due out on August 24 with a fifth single
Until The Time Is Through to follow in
October.

Five are currently on promotional tour in
the Far East and Australia, with RCA hopeful
that the album will go gold in Japan. The
band will return to the US on September 6
for another month of promotion. Arista US is
currently negotiating slots on prime-time TV
shows while articles on the band are due to
appear in several teen magazines including
Twist and Superstars next month.

TRACKWATCH
WHEN THE LIGHTS GO OUT

® When The Lights Go Out number 10 in the US
@ 300,000 copies sold in the US

@ Album Five sold 300,000 in Europe

@ Fourth single from the album out on August
24 in Europe

The MW guide to the top British performers in key markets (chart position in brackets)

AUSTRALIA

1 (5 HIGH 1 {4 STRANDED

Lighthouse Family Polydor Lutricia McNeal CNR
2 {6) LASTTHING ON MY MIND 2 12) HIGH

Steps Jive Lighthouse Family Polydor
3 {8} WHEN THE LIGHTS GO OUT 3 (25) CARNAVAL DE PARIS

Five RCA Dario G WEA
4 {14) | KNOW WHERE IT'S AT 4 (37) LADY MARMALADE/UNDER THE BRIDGE

All Saints London All Saints London
5 (18) BIG MISTAKE

Natalie Imbruglia RCA

Source: ARIA Source: IFP|

GERMANY

1 {6 CARNAVAL DE PARIS

Dario G WEA
2 16y LIFE

Des'ree Sony S2
3 (19) HIGH

Lighthouse Family
4 (20 THREE LIONS "98

Skinner/Baddiel/U'ning Seeds  Epic
5 (220 SAVETONIGHT

Eagle-Eye Cherry

Polydor

Polydor

Source: Media Contra!

1 (10) GOT THE FEELIN'
Five

2 (1) CARNAVAL DE PARIS
Dario G

3 413} HIGH
Lighthouse Family

4 (19) LIFE
Des'ree

5 (200 CASANOVA
Ultimate Kaos

Source. Stichting Mega Top 100

1 (1) C'ESTLAVIE

RCA B*Witched Epic
2 (12) STRANDED
WEA Lutricia McNeal CNR
3 (16) GOT THE FEELIN
Polydor Five RCA
4 (18) LIFE
Epic Des'ree Epic
5 (20) ROCKAFELLER SKANK
Mercury Fatboy Slim Sony

Source: GLF/IFPI
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Subscribe now to MBI and get the
MBI World Directory FREE!

If you want to understand the world music market — and how key companies and individuals are responding to it — then you
need MBI magazine. Combining profiles of leading international companies and executives, financial performance data, detailled
market reports and in-depth analysis of specialist topics, MBI gives you the insider’s view on what’s really happening in music
markets around the world.

This issue includes special reports on Germany, Eatern Europe, Latin America and Portugal as well as features on packaging and
manufacturing, royality auditing and on-line retail.

Subscribe now to MBI and you will recieve the MBI World Directory 1999 FREE when
it is published in January - Call +44 (0)171 921 5957 or 5906 for more details
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This Last Title Artist Label (distributor)
1 1 PROTECTION/NO PROTECTION Massive Attack Wild Bunch WBRCD2 (E)
2 2 REPUBLICA Republica Deconstruction 74321410522 (BMG)
3 4 RESERVOIR 00GS Original Soundtrack MCA MCD 10793 (BMG)
4 [E1 PIXIES AT THE BBC Pixies 4AD GAD 8013CD (V)
5 3 TRACY CHAPMAN Tracy Chapman Elektra EKT44CD (W)
6 6 DREAMLAND Robert Miles Deconstruction 74321429742 (BMG)
7 7 SECOND COMING Stone Roses Geffen GED 24503 (BMG)
8 8 EXIT PLANET DUST The Chemical Brothers Junior Boy's Own XDUSTCD 1 (E)
9 5 BROTHERS IN ARMS Dire Straits Vertigo 8244992 (F}
10 K3 TRANSFORMER Lou Reed RCA ND83806 (BMG)
1 10 SONGS FOR SWINGIN' LOVERS Frank Sinatra Capitol CDP 7465702 {E)
12 11 GREATEST HITS Bob Dylan Columbia 4609072 (SM)
13 9 ELEGANT SLUMMING M People Deconstruction 74321166782 (BMG}
14 12 THE VERY BEST OF ROY ORBISON Roy Orbison Virgin CDV 2804 (E)
15 [EJ  LICENSETO ILL Beastie Boys Def Jam 5273512 (3MV/SM)
16 I3  APPETITE FOR DESTRUCTION Guns N’ Roses Geffen GFLD 19286 (BMG)
17 17 DOOKIE Green Day Reprise 9362455292 (W)
18 13 WHAT'S GOING ON Marvin Gaye Polydor 5300222 (F)
19 E3  ASTORMIN HEAVEN Verve, The Hut CDHUT 10 (RTM/P)
20 15 BLOOD ON THE TRACKS Bob Dylan Columbia 4678422 (SM)
© Mics
This Last Title Artist Label {distributor)
1 3 THE BEST OF Boney M Camden 74321476812 (BMG)
2 1 DOWNLOAD Various Roadrunner RR 87052 (F}
3 4 ESSENTIAL IBIZA Various Beechwood ESSECD 5 (BW/BMG)
4 5 MOTOWN CHARTBUSTERS - VOLUME 3 Various Spectrum 5541462 (F)
5 2 PUNK-0-RAMA Il Various Epitaph 65342 (P)
6 9 SHARING THE NIGHT TOGETHER - THE BEST OF Dr Hook EMI Gold CDGOLD 1051 (E}
7 7 14 GREATEST HITS Hot Chocolate EMi Gold CDGOLD 1064 (E)
8 6 SALUTE TO ABBA Various Hallmark 306772 (TC)
9 n PRETTY WOMAN - THE BEST OF Roy Orbison Columbia 46533502 (SM)
10 10  THE COLLECTION Michael Ball Spectrum 5517112 (F}
© Mics
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This Last Title Artist Label (distributor)
] 1 TRAMPOLINE The Mavericks MCA Nashville UMD 80456 {BMG)
2 2 SITTIN' ON TOP OF THE WORLD LeAnn Rimes Curb/Hit Label/London 5560202 (F)
3 3 COME ON OVER Shania Twain Mercury 3145360032 (F)
4 4 WHERE YOUR ROAD LEADS Trisha Yearwood MCA Nashville UMD 80513 (BMG)
5 5 MUSIC FOR ALL OCCASIONS Mavericks MCA MCD 11344 (BMG)
6 8 IFI DON'T STAY THE NIGHT Mindy McCready BNA 74321528302 (BMG)
7 6 SEVENS Garth Brooks Capitol 8565992 (E}
8 7 SONGS OF INSPIRATION Daniel 0'Donnell Ritz RITZBCD 709 (P)
9 1 FURTHER DOWN THE ROAD Charlie Landsborough Ritz RITZCD 0085 (P)
0 9 A LONG WAY HOME Dwight Yoakam Reprise 9362469182 (W)
1m 12 IF YOU SEE HIM Reba Mcentire MCA Nashville UMD 80508 (BMG)
12 13 YDU LIGHT UP MY LIFE LeAnn Rimes Curb/The Hit Label CURCD046 (RMG/F)
13 [E0  BIG BACKYARD BEAT SHOW BR5-49 Arista 07822188622 (BMG)
14 10 BACK WITH A HEART Olivia Newton-John Universal UMD 80487 (BMG)
15 16 WITH YOU IN MIND Charlie Landsborough Ritz RITZCD 0078 (P)
1% 15 NO FENCES Garth Brooks Liberty CDP 7955032 (E)
17 19 THE WOMAN IN ME Shania Twain Mercury 5228862 (F)
18 14 VH1 STORYTELLERS Johnny Cash/Willie Nelson Columbia 4915312 (SM)
19 [  TAKE MY BREATH AWAY John Anderson MCA MCD 230013 (EUK)
20 18 FRESH HORSES Garth Brooks Capitol CDGB 1 (E)
© Mics
This Last Title Artist Labe {distributor)
1 2 ADORE The Smashing Pumpkins Hut/Virgin COHUTX 51 (E)
2 [EI VOLUME 8- THE THREAT IS REAL! Anthrax Ignition IGN 740343 (P}
3 1 NEVERMIND Nirvana Geffen DGC 24425 (BMG)
4 3 GARBAGE Garbage Mushroom D 31450 (3MV/P)
5 4 LIFE WON'T WAIT Rancid Epitaph 864972 (P)
6 5 REMASTERS Led Zeppelin Atlantic 7567804152 (W)
7 8 DOOKIE Green Day Reprise 9362457952 (W)
8 7 NIMROD Green Day Reprise 9362467942 (W)
9 K3  CROSSROAD - THE BEST OF Bon Jovi Mercury 5229362 (F)
10 EE  BAT OUT OF HELL Meat Loaf Epic CDX 82419 (SM)
© Mics

This Last
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Title

SAVE TONIGHT

187 LOCKDOWN

| THINK I'M PARANOID
THE RDCKAFELLER SKANK
INTERGALACTIC

ANGEL

STRANGE GLUE

FLAGPOLE SITTA

I'LL HOUSE YOU '38

1 WASN'T BUILT TO GET UP
JAYOU

EVERYONE SAYS YOU'RE SO FRAGILE
SOUL BOSSA NOVA

HAPPY SONG #2

LEGACY EP

Artist

Eagle-Eye Cherry
Gunman
Garbage

Fatboy Slim
Beastie Boys
Massive Attack
Catatonia
Harvey Danger
Jungle Brothers
Supernaturals
Jurassic 5
idlewild

The Cool, The Fab, And The Groovy

Quickspace
Mansun

Label {distributor}

Polydor 5695952 {F)

East West EW176CD (W)
Mushroom MUSH35CD (3MV/P)
Skint SKINT35CD (3MV/P)
Grand Royal CDCL803 {E)
Virgin WBRX10 (E)

Bianco Y Negro NEG113CD (W)
London LASCD64 (F}

tfrr FCD338 (F}

Food CDFODD112 (€}

Pan PAN018CD (V)

Food CDFOOD113 (€}
Manifesto FESCD48 (P}

Kitty Kitty CHOOSY014 CD (V)
Parlophone CDR6497 (E}

INDEPENDENT SINGLES

Title
CAFE DEL MAR ‘98

KISS THE GIRL

BE CAREFUL

| THINK I'M PARANOID
THE ROCKAFELLER SKANK
FEEL IT

HEART OF GOLD

DOG IN THE PIANO
JAYOU

LAST THING ON MY MIND
LOVE {LOVED)

IT'S LIKE THAT

DO FOR LOVE

SURFIN' USA

ALWAYS ECHOES

BEGIN AGAIN

| AM THE BOY FOR YOU
ONCE IN A LIFETIME
NAKED IN THE RAIN '98
WANNA GET UP

Al charts © Mics

22

Artist
Energy 52
Peter Andre

Sparkle featuring R Kelly

Garbage
Fatboy Slim

The Tamperer featuring Maya

Label {distributor}
Hooj Choons HOOJ 64CD (V)

Mushroom MUSH 34CDS (3MV/P)
Jive 0521452 (P)

Mushroom MUSH 35CDSX (3MV/P)
Skint SKINT 35CD {3MV/P)
Pepper 0530032 (P)

Force & Styles featuring Kelly Llorenna  Diverse VERSE 2CD (P)

Indian Ropeman
Jurassic 5

Steps

Luke Slater’s 7th Plain

Skint SKINT 36CD (3MV/P)
Pan PAN 018CD (V)

Jive 0518492 (P)
Novamute CONOMU 62 (V)

Run-DMC Vs Jason Nevins Sm:Je Communications SM90652 (P)

2Pac

Aaron Carter
Llama Farmers
Space

Astrid

Phoebe One
Blue Pearl

2 Unlimited

Jive 0518512 (P)

Ultra Pop/Edel 0099805 ULT (P)
Fierce Panda NING 58CD (P)

Gut CXGUT 019 (V)

Nude NUD 36CD1 (3MV/V)

Mecca Recordings MECX 1014 (P)
Malarky/Big Life MLKD7 (V)

Big Life BLRD143 (V)

MOVING TRUCKS
PURE MORNING
99TH DREAM
LOVE UNLIMITED
ROSIE & JIM
BOYS BETTER
HEAD

200M

BLACK SHINE
DISCONNECTED
YOU ARE

DIFFERENT STROKES FOR DIFFERENT FOLKS

IFYDU'LL BE MINE
VIDED KILLED THE RADIO STAR

MY WEAKNESS 1S NONE OF YDUR BUSINESS

© Mics/Media Research

This Last
1 1
2 2
3 4
4 3
5 6
6 5
101
s [E
9 [En
0 9
1mn 10
12 13
13 14
17 12
15 8
16 0@
17 n
18 K3
19 15
2 3
© Mics

INDEPEND

Title
JANE McDONALD

VERSION 2.0

MELTING POT

RIALTO

BIG CALM

TIN PLANET

WORD GETS AROUND

SPARKLE

VOLUME 8 - THE THREAT IS REAL!
GARBAGE

PIXIES AT THE BBC

HOW TO OPERATE WITH A BLOWN MIND
JURASSIC 5

TRAVELATOR

N.O.R.E.

TOURISM

HILLSIDE ALBUM

Bob Mould

Placebo
Swervedriver

Fun Lovin’ Criminals
Gel

Dandy Warhols

Tin Star

Dr. Dre & LL Cool J
Radiator

Tim Keegan & Homer Lounge

Duffy

Psychedelia Smith
Baby Bird

Presidents Of The USA
Embrace

Creation CRE206 (V)

Hut FLOORCDG (E)

‘Sonic Wave Discs SWD098CD (3MV/P)
Chrysalis CDCHS5036 (E)

Che CHES1(C)

Pariophone CDCL805 (E)

V2 WR5002743 (V)

Interscope IND95594 (B}
Chrysalis CDCHF5085 (E)

Blue Rose BRRC10203 {(3MV/P)
Cooking Vinyl FRYCD73 (V)
Athletico ATH004CD (V)

Echo ECFCDBS5 (P)

Maverick 0450CD (W)

Hut HUTCD103 (E}

ENT ALBUMS

Artist

Jane McDonald
Garbage

The Charlatans
Rialto
Morcheeba
Space
Stereophonics
Sparkle
Anthrax
Garbage

Pixies

Lo Fidelity Allstars
Jurassic 5

Egg

Noreaga

Danny Tenaglia
Arnold

(WHAT'S THE STORY) MORNING GLORY? Oasis

PEOPLE MOVE ON
BUENA VISTA SOCIAL CLUB

Bernard Butler
Ry Cooder

Label (distributor)
Focus Music Int FMCD 1 (V)

Mushroom MUSH 29CD (3MV/P}
Beggars Banquet BBQCD 198 (V)
China WOLCD 1086 (P)
Indochina ZEN 017CDX {P)

Gut GUTTIN 5 (V)

V2 VVR 1000438 (3MV/P)

Jive 0521462 (P)

Ignition IGN 740343 (P)
Mushroom D 31450 {(3MV/P)
4AD GAD 8013CD (V)

Skint BRASSIC 8CD (3MV/P)
Pan PAN 015CDI (V)

Indochina ZEN 019CD (P}

Penalty Recordings PENCD 3077 (P)

Twisted UK TWCD 90006 (V)
Creation CRECD 231 (3MV/V)
Creation CRECD 189 (3MV/V)
Creation CRECD 221 (3MVNV)

World Circuit WCD 050 (P)
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SPECIALIST

BUDGET
REPORT

by ALAN JONES

BUDGET FACTFILE

Year-in and year-out, Abba catalogue sells
extremely well at all price points. Their 1992
compilation Gold - The Greatest Hits, for

| example, has sold well over a million copies,

a figure it is currently adding to at the rate of
nearly 4,000 a week. Of their budget releases,
Spectrum's The Muslc Stlll Goes On is the
star performer. It climbs 28-11 this week, but
is still being outsold by a bunch of anonymous
sound-a-bit-alikes, whose Hallmark album
Salute To Abba moves 6-9 this week.

Released 14 months ago, it has sold over
40,000 copies to date, and typically retails at
£2.99, half the price of the real thing. Its
recent improved profile is due to a Carlton
(Hallmark's parent company) promotion with
John Menzies, where punters can buy four
Hallmark releases for £10. Like the other
albums in Hallmark's Salute serids - new
additions to the range include Neil Diamond
and James Taylor - Salute To Abba also sells
exceptionally well in Asda supermarkets.

and bass compilation 98.1, which sold

over 30,000 copies recently, has proved
the viability of low priced compilations
highlighting the output of individual record
labels - and it's a strategy successfully
adapted by Roadrunner, whose Download
album debuted at number one a fortnight
ago. Though losing its throne to The Best Of
Boney M - which moves into pole position
on its 57th appearance in the chart —
Download is close behind at number two.
Download is an 18-track compilation
featuring old, new and exclusive tracks from
the Roadrunner roster, which is made up

The success of Moving Shadow’s drum

primarily of metal acts like Fear Factory,
Machinehead and Sepultura, and some
heavier dance acts like Junkie XL - who are
rather like the Prodigy. All are featured on
Download, which is currently available only
from HMV but has done so well that it will be
more widely available from the end of the
month. Download retails at £3.99, but is
also available free to anyone buying two or
more albums from the Roadrunner
catalogue.

Ploughing a similar furrow, and claiming
fifth place in the chart, Dutch label Epitaph’s
successful Punk-0-Rama series has reached
Punk-0-Rama Ill, which showcases tracks

from no fewer than 27 of its artists,
including Agnostic Front, the Cramps, Rancid
and Bad Religion. Tracks are concise and
largely of a speed metal/punk variety, with
the best title being We Threw Gasoline On
The Fire And Now We Have Stumps For Arms
And No Eyebrows by Nofx.

Despite the massive number of budget
albums being launched onto the market
every month, the chart is remarkably stable
overall, with a dozen titles in the current Top
50 resident for a year or longer, while the
only title to make its debut this week is
Celine Dion's 1991 album Unison. Her first
English language effort, it did nothing at the

time and peaked at number 58 on the main
album chart when reissued in 1995. It
makes its budget chart debut this week at
number 25.

The reissue success of the movie Grease
and its soundtrack has also resuited in
increased sales for the many budget
remakes of the album which are available,
The one doing best business is a Hallmark
release, which moves 33-16 this week.
Repeated screenings of VH1's Meat Loaf
documentary have resulted in a noticeable
increase in sales of Meat's back catalogue,
including Heaven & Hell. Featuring tracks by
Bonnie Tyler, it improves 46-34 this week.

This Last Title Artist Label Cat. No. {Distributor) This Last Title Artist Label Cat. No. (Distributor)
%1 D@ JUSTTHETWO OF US WillSmith. Columbiace2092(5M) | ; ms':]: gé\::;’:gw" - Eg:;gl’aifon :Z(;lhc:;g:: :&g:ﬁfg&’;
2 1 DEEPERUNDERGROUND Jamiroquai Sony $26662182 (SM) 3 M0 BURNIN' K-Klass Parlophone 12K 2001(E)
3 3 GHETTD SUPASTAR THAT IS WHAT YOU ARE Pras Michelteaturing ODB &introducingMYA  Interscope IND 95593 (BMG) 4 [ SOULBOSSANOVA Cool, The Fab & The Groovy Manifesto FESX 48 {F)
4 2 FREAKME Another L-evel Northwestside 74321582362 (BMG) 5 [E MASQUE MANCADA Ronaldo’s Revenge. AM:PM 5827591 (F)
5 [ MONEY Charli Baltimore Epic 6662276 {SM) 6 [ MONEY Charli Baltimore Epic 6662276 (SM)
6 5 THEBOYISMINE Brandy & Monica Atlantic AT 0036T (W) 7 3 GUNMAN 187 Lockdown East West EW 176T (W)
7 7 BECAREFUL Sparkle featuring RKelly Jive 0521452 (P} 8 7 BREAKBEATERA Breakbeat ERA XLRecordings XLT 95 {W)
8 4 NEW KIND OF MEDICINE Uttra Nate AM:PM 5827492 (F) 9 [ LOVER ‘ Rachel McFarlane Multiply TMULTY 37 (W)
3 € [N Des g8 ZEE S :g m'.: \Lr:umgcvit = éddm‘s K Locked 0 LOCKELZ&[;O&SL%;
b razy ban ocke n
10 6 CANTLETHER GO BoszIlMen Motown 8607952 (F) a8 I W el Farlrab OB )
11 @R SAMETEMPO GhERgiaghaass ABMBBZ651(F) | 43 mm  LOVE (LOVED) Luke Slater's Tth Plain Novamute L12NOMU 62 V)
12 10 LOSTIN SPACE Lighthouse Family Polydor 5670592 (F) 14 6 INTERGALACTIC Beastie Boys Grand Royal/Parlophone 12CL 803 (E}
13 9 INTERGALACTIC Beastie Boys Grand Royal/Parlophone CDCL803(E) | % 15 20 THEROCKAFELLER SKANK Fatboy Slim Skint SKINT 35 {3MV/P)
14 12 STRANDED Lutricia McNeal Wildstar CXSTAS 2973 (W) 16 @ TORTOISE VS DERRICK CARTER Tortoise Vs Derrick Carter City Stang 087096 {V}
(@ 22 COMEWITHME, Puff Daddy & Jimmy Page Epic 34K 78954 (Import) 17 12 RESTLESS 2Slags Tripoli Trax TTRAX 037 (ADD)
16 11 CASANOVA Uttimate Kaos Mercury MERCD 505 (F) 18 2 TAKECONTROL State Of Mind Sound Of Ministry MOS 124 (3MV/SM)
17 13 WITHME Destiny’s Child Columbia 6661472 (SM) 19 @ SIMPLE MAN Wink Ft The Interpreters Sony SZ'WlNK 112{SM}
18 14 MYALL Mariah Carey Columbia 6660592 {SM) 20 @ LET ME SHOWYOU Camisra VC Recordings VCRT 31{E}
19 17 UNDERTHE BRIDGE/LADY MARMALADE Al Saints London LONCD 408 (F} © Mics
20 16 ONE Busta Rhymes featuring Erykah Badu Elektra € 3833CD1(W) n A N c E A L B “ M s
21 15 Z00M DrDre &LL CoolJ Interscope IND 95594 {BMG)
22 19 LEAVE EM SOMETHING TO DESIRE Sprinkler Island CID 706 (F) This last  Tile Artist Label Cat. No. (Distributor)
23 23 GODEEP Janet Jackson Virgin VSCDT 1680{E) 11 HELLO NASTY Beastie Boys  Grand Royal/Pariophone 4357231/4957234 (E)
24 25 GONETILL NOVEMBER Wyclef Jean Columbia 6658712 (SM) 2 [0 SPARKLE Sparkle ~ Jive 0521460/0521464 {P)
25 21 SEVENDAYS Mary J Blige featuring George Benson MCA MCSTD 43083 (BMG) O O [ S L - CAZ T O )
X 4 [[ SPEED GARAGE ANTHEMS IN IBIZA Various Artists Global Television -/RADMC 98 (BMG)
2 27 DOFORLOVE 2Pac Jive 0518512(P) ,
X 5 8  EMBRYA Maxwell Columbia 4894201/4894204 (SM)
27 20 NAKED WITHOUTYOU Roachford Columbia 6659362 (SM} s O LFEIN1472 5 Epic CKB9087 (Import
28 28 SWING MY WAY KP & Envyi East West E 3843CD (W) 7 [EI NEW KIND OF MEDICINE Uttra Nate AM:PM 5827551/- {F)
29 [E0 ONCEIN A LIFETIME Phoebe Gne Mecca Recordings MECX 1014 (P) 8 [E1 TOURISM Oanny Tenaglia Twisted UK TWLP90006/- {V)
30 24 LOVELY OAZE Jazzy Jeff & Fresh Prince Jive 0518300 {P) 9 2 TWO PAGES 4 Hero Talkin Loud 5688791/- {F)
10 [E ROUGH TECHNIQUE - VOLUME 1 Various Artists Freskanova FNTLP3/- {}
© Mics. Compiled from data from a panel of independents and specialist multiples. © Mics
This Last  Artist Title, Label Cat No TW (W Title ‘ Label Cat No
1 VARIOUS ARTISTS Andrew Lloyd Webber 5th Birthday PohGramVideo 0573%3 16 20 MICHAEL JACKSON:Ghosts Ectysy | | THEBFG Thames/video Collect TV8204
23 FRANK SINATRAMy Way VideoCollectonVC4127 17 17 HANSON:Tulsa, Tokyo & Middle Of Nowhere PolyGram Video 0470083~ 2 3 FLY AWAY HOME Columbia Tristar CVR34511
3 4 MICHAEL FLATLEY.Lord Of The Dance WL431883 18 15 BADDIEL/SKINNER/LIGHTNING SEEDS:3 Lions ‘98 swvoosry 3 2 MRSBROWN Miramax DB10504
4 2 CLIFFRICHARD & CASTHeatheliff Video CollectionVC4135 19 14 RUNRIG:Live At Stirling Castle PolyGram Video 052063 4 5  HERCULES Wait Disney D270832
5 5  RADIOHEAD: Television Commercials Parlophone MVR43193838 20 9 ROBSON & JEROME:Joking Apart BMG Video 74321395543 5 4 SPICEWORLD - THEMOVIE  PolyGram Video 0570563
6 8  LIVECAST RECORDING:Les Miserables In Concert Video CollectionVCE528 21 12 WOOLPACKERS:Emmerdance BMG Video 74321442553 6 6  JERRY SPRINGER - TOOHOT FORTV Medusa MR0146
7 7 BOYZONESomething Else WL6330843 22 28 BACKSTREET BOYS:Live In Concert Jveit 7 9 MENINBLACK Columbia Tristar CVR@4510
8 10 SPICE GIRLS:Girl Power! - Live In Istanbul ViginviD2s42 23 M THE STONE ROSES:The Complete Wienerworld WNR2057 8 7 DANTE'S PEAK CIC Video VHR60B4
9 [  PHILCOLLINS:Live And Loose In Paris Warner Music Vision 3984234653 24 @ BILL WHELAN:Riverdance-New Show Video Collection V(6555 8 12 THE FIFTH ELEMENT Pathe PBI20WW
10 11 SPICE GIRLS:Spice-Official Video Volume 1 ViginViD283 25 I BACKSTREET BOYS:Backstreet Stories - Unauthorised Visual VSL10162 10 13 THE SIMPSONS - AGAINSTTHEWORLD  Fox Video 03875
11 13 THE MAVERICKS:Videos For Al Occasions Universal UMV70044 26 @  DANIEL O'DONNELLThe Gospel Show - Live From The Point Ritz RITZBV711 11 8 SPAWN Eiv EVS1286
12 16 AQUA:The Aqua Diary - Official Aquarium Video Universal UMV85050 7 B SPACE:Tin Planets - Live Warner Vision Int. 3984237393 12 23 GREASE CIC Video VHR2794
13 6 MICHAEL JACKSON:History On Film - Volume Il SMV Epic 501382 8 2 BACKSTREET BOYS:Backstreet's Back... Behind The Scenes Jive 2V023 13 16 STARTREK - FIRST CONTACT CIC Video VHR4431
14 21 BEASTIE BOYS:Sabotage Video CallectionMC2145 29 B OASIS:..There & Then SMv2007022  14[0  BEAVIS AND BUTT-HEAD - TROUBLED YOUTH CIC Video VHRATIT
15 18 THE ROLLING STONES:Bridges To Babylon 1998 Game Entertainment GEG214 30 K@ WU-TANG CLAN:Wu Tang Clan Missing In Action XENS004 15 27 LIARLIAR CIC Video VHRE062
© Mics © Mics
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by Karen Faux

hen Mole Jazz relocated to London's
WKing's Cross some of its suppliers

predicted that it would be out of
business within a matter of weeks. But four
years on, the store continues to thrive and
the doubters have been silenced. As owner
Peter Fincham points out, the shop has never
relied on passing trade and the excellent
transport links at King's Cross have
enhanced its accessibility for people all over
the UK and beyond.

With 20 years of trading behind it, the
shop continues to enjoy a unique reputation
as one of the UK’s leading outlets for jazz. Its
huge selection of secondhand vinyl,
overstocks and deletions provide a happy
hunting ground for both aficionados and
novices, many of whom visit from abroad.

“A lot of the stock just comes to us,
although | do spend quite a bit of time going
around record fairs,” says Fincham. “Our
mail-order arm covers both CD and vinyl, and
includes an auction list of rarities. Sales of

reran focus: MOLE IAH

Impulse re-issues on heavy vinyl have done

pretty well.”

REMEMBERING TUBBY

Tubby Hayes’ re-issued albums Late Spot
and Down In The Village are currently
proving two of Mole Jazz’s fastest-
moving CDs and have benefited from
being featured on the store’s PolyGram
listening post. Owner Peter Fincham
says, “Hayes has been sadly neglected
since he died 20 years. He is one of the
few famous British saxophonists and still
has many fans who remember him well.
In the past his records have been eagerly
sought by collectors, with vinyl LPs
sometimes changing hands for as much
as £100 each. Since PolyGram re-issued
these two albums on its Redial label at
£9.99 a month ago demand has been
extremely strong and shows no sign of
slacking.”

Mole Jazz: Re-issues by jazz greats such as Tubby Hayes, above, are big favourites

selling across a wide range. “lt means a
heavy investment in stock and a labour-

got so used to major record companies
pushing their re-issue programmes at mid
price that one wonders how prepared they
are to pay full price for a new release.”

CD re-issues which are currently steaming
out include Charlie Mingus's 1959 Columbia
Recordings, Miles Davis' Complete Birth Of
The Coo! on Capitol/EM! and Coleman
Hawkins’ 1958 on Uptown. New artists faring
well include Stacey Kent with The Tender Trap
on Candid and Tony Coe's Wine And Roses
on Zephyr. An Original Jazz Classics
campaign with Complete Records, which
features CDs at £7.99 and 12 samplers at
£2.50 each, is currently justifying substantial
display space.

Fincham, who also runs his own label Hot
House Records as a hobby, says it would be
nice to see more new jazz artists of
international repute coming through. “While
there seems to be a glut of big band and
swing around on vinyl, these records are
impossible to shift,” he says. “We continue
to do our biggest business with the greats

high-quality vinyl have not been particularly
notable for us, although the Bluenote and

Mole Jazz sells very few individual titles in
quantity and trades profitably on the basis of

intensive way of working,” says Fincham.
“What concerns me is that consumers have

like Sony Rollins, Miles Davis and Chet
Baker.”

Windows — Heart Full Of Soul, two

AIldYS RﬁCOIdS PolyGram/Universal CDs for £22; In-

store and press ads — BB King, T Rex, T Bone, Emitt Rhodes,
Marianne Faithfull, Fear Factory, Billy Pau!l, Dandy Warhols,
Miles Davis, Classic Country, Suzy Bogguss, Steve Warner,
Chris Ledoux, Trace Adkins, Mix Master Mike, Verve Jazz,

Jane McDonald, Emma Shapplin
and Jimmy Page, Summer Dance 98,

| Summer Of Love Goes On, Supernaturals,

Speed Garage Anthems In lbiza, Spice Girls

0

two, Rugrats

Windows - Carlton Classics, Bob Dylan,

: - Chicago; In-store — BBC Radio Classics
with two cassettes for the price of one at £9, Nimbus - label
of the month

In-store — Heart Full Of Soul, Puff Daddy

In-store — three classical CDs for the price of
two, three for two on Boots exclusive range,
PolyGram World Cup promotion, two CDs for
£10 across selected rock and pop range,

Disney promotion, three videos for the price of

Singles — Puff Daddy and Jimmy Page;
HMV Windows - X Files, Godzilla, The Corrs,
Carl Cox; In-store — Barbara Tucker, José Padilla, Hardcore

Heaven Vol 4, Babylon 5, Ultimate 80s Mix, Magic Sword,
Sharkey

[ | Windows — two chart CDs for £22, Get
¥ | Smashed, Summer Of Love Goes On; In-
MENZ]ES store — Jane McDonald, Craig Armstrong,

Summer Of Love Goes On

mETwonx nstore - Mono; Selecta listening posts —

* Mono, LHOOQ, Larry Heard, FUNK 21,

Supercharger

w QN 7% Singles - Puff Daddy and Jimmy Page,

N© - Bluetones, Apollo 440; Albums — Heart
Full Of Soul, Ultimate 80s Mix, Another Perfect Day, Carl Cox;
Video — Babylon 5, Cat's Don’t Dance

] Singles — Puff Daddy and Jimmy Page,
ourprICe Dandy Warhols, Bluetones, Theaudience,
Celetia; Albums - Sharkey, Sparklehorse, Black Box
Recorder; Windows - Trisha Yearwood, Eagle-Eye Cherry,

Boyzone, three CDs for £21, Carl Cox; In-store —~ Garbage,
Heart Full Of Soul, Nick Warren, Will Smith, Sparkie; Press
ads - Heart Full Of Soul, Heaven 17, Mono

T0WER

RICORTS-ViREL-ROEE

Single — Dandy Warhols; Windows - Ken
Kesey, Grifter, MCI and VCI sale, singles
range, Lost In Space, Henry's Cat; In-store
- MC! and VClI sale, Beastie Boys, Henry's Cat, Grifter, Dandy
Warhols, Virgin Classics, Sony Jazz promotion; Press ads —
Sony Jazz, Dandy Warhols; Posters — Beastie Boys

v Singles - Celetia, Apollo 440,
[MEGASTORES] :
Bluetones, Theaudience, The Groove
Generation; Windows — full-price promotion, X Files; In-store
- Frank Sinatra, Godzilla, T-shirt sale, South Park, Brian May,
Minidisc

WHSMITH aibum - Heart Full Of Soul; Windows —
Jane McDonald; Listening posts — The Magic Sword, Eagle-
Eye Cherry

WOOLWORTHS in-store — Grease, Kiss Mix 98, Godzilla,

Festival Selection with CDs at £13.99 or two for £22, selected
CDs at £10.99 or two for £20, CDs at £7.99 or three for £20

*OCKED ON

NNY
s

BEHIND THE
COUNTER

ON THE ROAD

ZIAD, manager, Pure Groove Records, Archway, London

ADAM CORK, national accounts manager for Polydor

techno and house and consider

ourselves pretty specialist, we attract
a wide cross-section of customers. Vinyl is a
very important part of what we do and we get
customers coming in of all ages and from all
over the place. It can get pretty hectic here
on Fridays and Saturdays. Mondays are also
busy because a lot of weekend visitors drop
in to pick up new releases before they head
home.

We have two labels of our own — Tripoli
Tracks covering house and Locked On for
garage - and we do well with them through
the store. Although house music is relatively
low profile, we shift a lot of records on small
labels like Tidy Tracks and Sharp which have
a good following. Currently our mail-order
business is going from strength to strength
and we have dedicated staffers handling it.

This week, our best-sellers represent a
typical spread of what tends to sell here. On

“Although we concentratée on selling
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US import, Todd Edwards' 12-inch entitled
Isiah, on | Records, has been doing the
business, as has Stardust’s single Music
Sounds Better With You, on French label Roule.
We've also been selling a lot of Dem 2's
Destiny featuring new mixes by Blue Horizon
and Dem 2 themselves on Locked On.

An aspect of the job which is quite time
consuming but really enjoyable is trying to
source records that there's a buzz on.
Sometimes it can be a bit of a hassle trying
to get labels to come up to Archway and give
us records as they usually concentrate on
the West End.

On the whole though, it's great being
based in North London because we're close
to everything that is going on musically. For
example, Double 99 on Ice Cream records
are a local act who we've been right behind
from day one. It's also particularly good for
me because | only live up the road and it
means | can walk to work.”

that my current job has been part of a

natural progression. | deal with the head
offices of all the major chains and have to
visit them regularly, aithough | am much more
office-based now. | quite enjoy this as | am
closer to the buzz of what's going on at the
label. Sometimes when you’re on the road all
the time it is easy to feel isolated.

Our big album for this week is Eagle-Eye
Cherry's Desireless, which should be a top
five contender. I'm also expecting big things
from the new Boyzone single, No Matter
What, from Andrew Lloyd Webber's Whistle
Down The Wind - released on August 3.
Radio has been giving it a lot of airtime and
retailers have been inundated with requests
for it — so it could be a number one.

At the moment, we're all very excited
about our Motown 40th Anniversary
campaign which kicks off at the beginning of
August. While we're using it to promote the

“I started as a rep 10 years ago and feel

label's classic back catalogue, we're also
looking forward with Motown's new wave of
artists, such as 98 Degrees, Boyz Il Men and
Debelah Mergan, featuring strongly. A series
of Ultimate Collections will provide the
launch pad and there will be a double album
— Motown 40 Forever - to follow up a BBC
programme set to be screened over the
August Bank Holiday. In September, we'll be
rolling out a series of remastered albums.

A lot of the multiples are set to do their
own discount campaigns and we'll be
backing this all the way with PoS. Outside of
that, PolyGram has a hefty press campaign
lined up which should ensure Motown is a
winner throughout the autumn.

Working in different areas of sales has
shown me how important everybody's
contribution is. Whether you are a rep in a
particular region or a manager handling the
head offices of the chains, it all comes down
to being successful at promoting the acts.”
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SHED SEVEN: Devil In Your Shoes (Polydor
5672072). The fourth single to be taken
from the surprisingly consistent Top 20
album Let It Ride is undoubtedly their best
since Chasing Rainbows. It's a more laid

J back affair, more in the vein of their best-selling Going For Gold,
underlining the band’s ability to write catchy choruses and
emotive verses. Already B-listed on Radio One and Virgin, it
could be the track that helps them lose their ‘underrated’ tag.
Certainly, this should have no problem following the previous
three singles from the album into the Top 20, becoming their
12th consecutive Top 40 entry. nn

SINGLEreviews

[EIIEIEI BEVERLEY KNIGHT: Rewind
(Find A Way) (Rhythm Series/
Parlophone CDRHYTHM13). Upbeat and
funky, but it’s Knight's stunning vocals
which most impress. This should
comfortably repeat the club and chart
success of her debut cut, Made It Back,
which reached number 21 in May).

(o J dotmusic < ]
STORM: Storm (Positiva CDTIV 94).
Reputed to have been produced by
legendary German trance stars Jam &
Spoon, this simple but effective house
track has generated a buzz with its nagging
melody that builds into a groove that is
|mp055|ble to |gnore atminiszi)
E JI.ISTIN' This Boy
) vS+H ~ (Streamline STCDJ1).
Featured on the new
| Children’s BBC TV series
B The Fame Game, 14-year-
| old Justin’s reggae-tinged
* Beatles cover will be
boosted by a school tour. With no radio
support forthcoming, the way he comes
across on camera could be the crucial
factor.
DA HOOL: Bora Bora (Manifesto FESCD
47). Da Hool aka DJ Hooligan follows up
Meet Her At The Love Parade on the back
of publicity surrounding his alleged
involvement in World Cup violence (which he
denies). Unfortunately for him an assault on

Releases previously reviewed in MW now
'set for release on August 10 include: ®
KULAY: Delicious (Epic) (reviewed in July
25 issue) @ JUICE: I'll Come Runnin
(Chrysalis) (July 25) ® MISSY ELLIOT: Hit
Dem With it (East West) (July 18) ® FOO
FIGHTERS: Walking After You (East West)
(July 4) ® SAVAGE GARDEN: To The Moon
And Back (Columbia) (July 25)

@ LEANN RIMES: Looking Through Your
Eyes/Commitment (Curb/The Hit Label)
(July 18) @ KENICKIE: Stay In The Sun
(EMI) (July 18)

the charts is unlikely. E2 a8

CLEOPATRA: | Want You Back
(WEA172CD1/2). Cleopatra were originally
described by many as the female version of
the Jackson Five, so a close-to-the-original
cover of their classic | Want You Back does
nothing to escape the tag. Produced by
Shaun LaBelle (Shola Ama), the single
features re-mixes by Booker T, Ignorants
and Rodney Jerkins and has been B-listed
at Radio One. T3

[EIIEIEI TIGER: Friends (ISLAND TRDCD
013/TRDCX 013). Tiger return with their
eclectic blend of pop after a lengthy break
since the release of their debut album We
Are Puppets. Produced by Stephen Street,
the critics will love it, but it's questionable
whether radio’s ever going to give this act
the breakthrough they deserve.

SIMPLY RED: The Air That | Breathe
(EAST WEST 181CD1). To consolidate the
success of Blue, which remains solidly in
the albums Top 20 ten weeks after its
release, Simply Red perform the Albert
Hammond-penned classic. It cannot fail.
ny oo

[ZIIEIEI DE RYUS:
Grass Ain’t Greener
(Boilerhouse/Arista
74321595372). it's not
everyday that R&B talent
originates from Slough,
but 20-year-old De Ryus is precisely that. A
smooth voice, cute looks and a great song
— which has been doing the rounds on
urban radio stations such as Choice and
Kiss. 1%

ROCKET FROM THE CRYPT: Lipstick
(Elemental ELM48S). Rocket From The
Crypt's new album’s RFTC disappointingly
peaked at number 63, but this single
should see it pick up sales. A typically
frantic rock‘n’roll track, it appears on the
Radio One As Featured list. 123
[EIIETEITALVIN SINGH: Traveller (Island
CID714). This is the much-anticipated first
release from the club runner, DJ and
musical collaborator with the stars. It is a
well-balanced mixture of world and ambient
music with an occasional shot of drum and
bass, while mixes are provided by 4 Hero
and Kid Loco. Features in style magazines

are expected to make up for lack of airplay.
=

TORI AMOS: Raspberry Swirl (East West
33300092). Chaotic, swirling background
noise and pulsing beats surround the
urgent, naked vocals of Amos on this
uptempo track lifted off her From The
Choirgirl Hotel album. First single Spark
reached number 16 in May and this also
deserves to breach the Top 20, although
radio is yet to bite. ¥1% @rzmrzy
KAVANA: Special Kind Of Something
(Virgin VSCCDT1704). With a number
eight debut single, a Top 20 follow up and
the Smash Hits’ 1997 best male solo artist
award under his belt, Kavana could have
been excused for taking things easy.
However, Special..., which he co-wrote and
already features on Radio One’s playlist,
exudes a new-found maturity, combining an
infectious pop/soul melody with his strong
trademark vocals. 174

ALBUM reviews

VARIOUS: Motown 40th Anniversary
Ultimate Collection Series. Best ofs
include: Commodores, Diana Ross & The
Supremes, The Four Tops, Gladys Knight
& The Pips, Jackson 5, Martha Reeves &
The Vandellas, Smokey Robinson & The
Miracles, The Temptations, Lionel Richie
and Stevie Wonder. This is a thoughtfully
put-together series to celebrate the
anniversary of one of the most important
and influential labels ever. From the uplifting
harmonies of the Jacksons to the
introspe<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>