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Asda and Kingfisher 

transform relail map 
by Paul Williams The music industry is bracing itself for the planred merger < 
Asda in a deal which would create 
trolling up to 30% of ail UK single and album sales. Coming just four months after the merger of record companies d PolyGram, the deal would si id MVC br 

ing tight-lipped on Friday following 

i create the UK's biggest retail group and one of the 10 biggest in the world. 

Asda: 'retailing powerhouse' gaining power when it cornes to sales negotiations. "We could be taiking nearly 45% of the business on certain product Unes, and that is quite scary," he says. 
that the scénario could have been much worse since it is widely sug- gested that the deal was triggered by Kingfisher to stop US discount- ing chain Wal-Mart buying Asda to 

Virgin Megastores managing director Simon Wright says the 
amount of buying power under one ownership". although he adds that on a practical level it might not make too much différence since Kingfisher-owned distributor EUK already supplies Asda. "Ifs not 
ership, but ifs how they manage their market spread which is more interesting than changes in any buying power." The deal could stili have a sig- nificant impact on Tesco and Safeway, which are currently sup- plied by EUK and may feel uncom- fortable about buying music prod- uct from a company owned by such 

describes the planned i "absoiutely frightening" could give Kingfisher imme 

e UK rr itter the devil you i executive. "Wal- beenworkingwith of just 2% which would 

buyer Sam Mason says that at pré- sent her company is adopting a wait-and-see policy, although indus- try sources suggest that the super- market chain had been investigat- ing the possibilities of another sup- plier prior to the announcement of the Kingfisher-Asda deal. 
dotmusic coup with 
Geri world exclusive dotmusic, MWs sister website, iras launched the UK's fret Digital Audio Postcard with a worid exclu- sive broadcast of Geri Halllwell's début single, Look At Me. The ground-breaking project, launched last Friday in close co- opération with Halliwell's record company EMhChrysalls ahead of the slngle's release on May 10, enables labels to alert fans to the launch of new releases while allow- ing them to hear audio samples. Thousands of the digital post- cards, which play a high-quality soundclip, display graphies and link to a spécial Halliwell website cre- ated by dotmusic for EMI, will be e- mailed to fans. "This may be the breakthrough the record industry has been wait- ing for," says dotmusic editor-in- chlef Steve Redmond. John Leahy, EMhChrysalis senior marketing manager, says, "Working with dot- music helps us build Geri's profile at the eariiest opportunlty." 

Dickins joins China mission 

music industry are to be explored in a visit to the country by culture secretary Chris Smith and a team of seven heavy hitters from the creative industries, including BRI chairman Rob Dickins. Dickins is joining Granada chief executive Charles Allen, Channel Five chief executive David Elstein and British Screen Rnance chief executive Simon Perry on the fact-finding mission, which leaves on April 27 and is expected to take In Beijing, Shanghai and Hong Kong. A senior government source says the trip will deal with issues 

he says, "If you think about the size of China and the opportuni- ties it présents, the numbers start to fall off the page." With Hong Kong producing Ibn pirate CDs. most of which find 

àà 
Dickins: on fact-finding visit 
their way into the Chinese market, Smith and his team will also dis- cuss ways to tackle illégal prod- uct. "Ail the indications are that the Chinese are keen to address 

Dickins says the trip will pro- vide a good opportunity for an exchange of views, but adds there is no fixed agenda. The team is expected to be back in London on May 6 when Dickins says he will report his flndings to the BRI. 
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Sir Cliff Richard faced up to the might of UK radio's biggest players last Tuesday when he delivered a heartfelt address asking them to give his music a fair chance. Having seen his releases overlooked by most of the country's radio stations during the past few years. the EMI artist told the Radio Academy's Music Radio conférence that while no act can expect to be played by right, he and other artists of his âge are frustrated at being dumped without being heard. "The thing that's really disappointed me over the past few years is I feel myself really edged out," said Sir Cliff. He added that even after more than 100 hits, he was unabie to switch off the ambition in his heart. 
Studio tire forces MTV off air o MTV appears the fi! 

s Hawley Crescent HQ in an e ri fault and tf i London last Wednesday damage is confined to the facility 
its studio complex, causing the station to go off air temporarily. Eight fire engines and around 40 fire fighters were brought in to 

that houses the studios, believe the studios themselves have not been affected," she says. "Ifs impossible to estimate the cost of the damage at this t. Fortunately everything is 
confirms 
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BBC stations face criticism 

at Music Badio conférence 
by Paul Williams The musical outputs of Radios One and Two came under brutal attack at this year's Music Radio confér- ence as the stations stood accused of totally abandoning their princi- ples in faveur of chasing ratings. In a highly-charged debate at London's Bafta last Tuesday, Chrysalis Radio executives Keith Pringle and Kevin Palmer claimed the two stations had moved away from promises set out in the BBC Charter 
ration's public service raie is to pro- vide output unlikely to be undertaken 

Their prepared di 

WMSÊMMMîSMilSM 
Virgin Records président Paul Conroy (plctured) bas hit out at the "blandness" of UK radio which he belleves Is stifllng new talent through its obsession with call-out research. He launched hls attack at last Tuesday's conférence where he expressed concem that too many stations now sound too slmllar with everyone chasing the 

range of music that's now being made in thls country will get to be heard by the 

artists. "Rve years ago research was a novelty. Today testing tracks Magic, suggested that research 

included acts such as 911, Steps, Ultra and Kavana. Radio One's head of music policy Jeff Smith immediately hit back at 

only a public service to listeners but a public service to commercial radio because we provide a constant drip 

needed to what he called "the e of misconceptions" whose îxt was pushing the argument le deregulatic 

sounding music content. The pair, who were Joined on stage by GWR deputy group pro- gramme director Dirk Anthony, used sélective data to suggest that Radio 

One's output had changed dramati- cally in just two years. Referring to figures from just three playlists, they suggested the station's playlist out- put had gone from around 40% alter- native and only 6% pop in 1997 to Iwo was prepared 27% pop and less than 9% indie two older listeners anc weeks ago. Pringle, Chrysalis support other Radio's group programme director, instead. Its output, 

doing its duty of pushing back the 
Meanwhile, Palmer, Heart 106.2 programme director, claimed Radio 

The Radio Academy Is set to hold an annual patrons' dinner for senior executives from the radio and music industries followlng the success of last Monday's inaugural event (see picture). Reflecting the Increasingly important relationshlp between broadeasters and labels, RA director John Bradford says the dinner will become a regular annual fixture alongside its patrons' dinners for politidans and foreign correspondents. "It will provide neutral ground for senior figures to discuss issues of conséquence to the industry in an informai, off-the-record setting," he says. In addition to Bradford those attending this year's event, held on the eve of the RA conférence at Sony's Great Marlborough Street HQ, Included Sony chairman and ceo Paul Burger, Virgin président Paul Conroy, BPI chairman Rob Dickins, Radio One controller Andy Parfîtt, BBC head of music entertainment Trevor Dann and director of BBC radio Jenny Abramsky. Others in attendance Included BBC project director live events Bill Morris, Radio Two controller Jim Moir, EMI président and ceo Tony Wadsworth alongside other key figures from the radio and record industries. 

NEWS 
n e w s f i I e 

BAMD'S ACCOUHTAHT PLEADS GUIUÏ The Charlatans' accountant Trevor Williams pleaded guilty at Northwich magistrates court in Cheshire to four charges last Wednesday including stealing £294,428 from the UnhrersaMsIand group. Williams will be committed for sentenoing at Chester crown court at a later date. 
SAMITIAHDS EMI NEW MEDIA POST Former Universal Studios new média chlef Jay Samit has been appointed senior VP of new média at EMI Recorded Music. Based In Los Angeles, Samit will trategy 

ROBBIE SCOOPS FASTRAX AWARD Robbie Williams has won the first Fastrax Award for the most-played artist on British radio. The award, presented at the Music Radio conférence at London's Cafe de Paris last Tuesday, is based on the number of plays for acts on UK radio in 1998 according to Music Contrai data and not weighted by station size. 
HPA ROSIS CHARIIY BAIL The Music Publishers Association is hosting its bl-annual Tin Pan Alley Bail on April 20 at The Brewery in London. Money raised from the event will go to Save The Chlldren's newly-launched fundraislng effort to help children caught up in war. A Chemical Brothers benefit at London's Scala club on Thursday also helped ralse money for Kosovo refugees, 
C4 REVEAIS 'MUSIC lONE' IINE-UP Channel Four has unveiled détails of its new three-hour music zone which will go out on Wednesday nights for 15 weeks from May. Specials on Radiohead and Suede have been lined up for the opening night on May 5 of 4 Music, which starts at U.SOpm. Other acts featured during thi 
Beastie Boys and Skunk Anansie. 

BBC appoints Millennium music team The industry's millenniur lions are continuing to taki with the BBC appointmg a m Music I le organisation event and Tribute, behind 1988's Nelson Mandela 70th Birthday Tribute at Wembley, unveiling plans for a global charity spectacular. Guy Freeman, producer of this year's Brit Awards TV show and last year's Eurovii ir TV of 

will be the biggest radio and TV music event in BBC history. Anthony Sargent joins as partner- ship manager on a one-year second- ment from Birmingham City Council, 
:, project co- 

the 13 BBC UK régions where events will be held. These include Chris Lycett, executive producer of 

this year, Called Listen. it is ing to involve big names from vorid of music, film and visual to raise money for underprivi- I children. Projects planned Je TV specials, two albums, two 

Music Week's Andrew Brain to leave after 21 years 
Musfc Week publlshlng director Andrew Brain Is to leave the mag- azine on May 7 after 21 years. Brain Joined Miller Freeman as a sales représentative In 1978 after five years working in ad agencles, and subsequently rose through the ranks, becomlng publisher of Music Week in 1986. As publlsh- lng director of Miller Freeman Entertainment's UK Music Group he has preslded over the launches of MB/, fono, the dotmusic web- 
MUSIC WEEK 24 APRIL 1999 

played a major rôle in mouldlng and leadlng the music group's suc- cessful development. He has guid- ed Music Week through many and différent chai- changes and was recently award- delighted to say that ed for hls services to the UK music at the 1999 Music Week 

site and the Music Week Creative and Design Awards. He says, "After 21 years in thls business I feel I have 
l've been given an opportunity to ousmess try something new and I should be Awards. 
wlthln a few weeks." regret t Doug Shuard, managing director together of the Miller Freeman Entertaln- ment Group, says, "Andrew has 

;h ail hls many friends 
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