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Slringer promoted to 

Sony senior VP rôle 
by Robert Ashton IlSiii. ' • - tAHBBIH! ros';er signing and developing Sony Music Entertainment chair- the Manie Street Preachers, man and ceo Paul Burger bas Lightning Seeds and B^Witched given the clearest indication yet as and has also helped to enhance to his likely eventual successor by the UK careers of the company's promoting Epie managing director international roster of artists, Rob Stringer to the newly-created notably Celine Dion, Gloria Estefan postof senior vice président at the and Ben Poids Rve. UK company. "During the past number of The rôle, which Stringer will |HBr g years, Rob has moulded the Epie 
bilities as managing director of the s/k premier record labels," says Epie label, will allow bim to con- Burger- "He has done this bybuild- tribute further to the stratégie k V'2 ing a successful yet diverse roster direction of the company. It will _ . ■ —of artists, by developing new inter- also enable Stringer to have an Stnnger: newly-created rôle nationa| ta|ent and by bui|d|ng a input in to sister label Columbia, Stringer adds he is "delighted" creatively-focused team of execu- where Burger appointed former to become involved in working on tives around him." Sony/ATV managing director Blair areas and issues of broader After a sabbatical year foliowing McDonald as managing director at stratégie importance to Sony, but his degree in sociology at 

EMI was challenging yesterday (Sunday) to secure its sixth number two single of 1999. Capitol's/Parlophone's Bran Van 3000 (plctured) and Positiva's DJ Jurgen/Alice Deejay were both chasing Westlife for the top spot. Bran Van 3000's Drinking In LA, which originallv entered the Too 40 last summer, was re-released to canitallse on its use In a TV ad camoalen for Rolling Rock beer. Pariophone managing director Keith Wozencroft says, "It shows the power of TV within a marketing mix, although 1 do thlnk it is a great single In its own right." Both tracks looked llke belng kept off the top spot by Westllfe's If 1 Let You Go and follow number two singles for EMI this year with Blur, Cartoons, Geri Halliwell, Terrorvision and DJ Jurgen/Alice Deejay, as well as two number ones with Vengaboys and Baz Luhrmann. "Ifs a frustration 1 can deal with," says Wozencroft. me oeginnmg or tne montn. After nearly 15 years with CBS and then Sony, Stringer, 37, is steeped in the company's culture, giving him a depth of experience that Burger says he is keen to har- ness. "1 am eager for Rob to use his talent in helping to further strengthen the stratégie direction for the company going forward," 

on breaking new talent with the joined CBS in Septemb'er 1985 as Epie label". a marketing graduate trainee. He Burger's choice of Stringer as a was promoted to product manager possible heir apparent is not a in June the foliowing year and mar- huge surprise foliowing the latter's keting manager in 1989. In 1991 breadth of experience which he was elevated to A&R director of spans marketing and A&R and the the Columbia label and worked success he has enjoyed during his closely with acts including Bros, six years running Epie. He has Prefab Sprout, Paul Young and helped build the label's domestic Roachford. 

Indies test new Eres internet system Retail trials are set to begin short- would see retailers ordering prod- ly on a new Eros system which uct via an internet imk. The cur- could help independent stores rent Eros system was due to be avoid the problems of returning to scrapped on July 31, although it using the téléphonés and faxes to will continue until the introduction place their orders. of a new system. Both Andys Records and Quirks Paul Quirk of Quirks says, "As Records are lined up to start test- far as we're concerned we expect 
Trade deliveries see Virgin duo loin Ouiside one-stop pian Ordering System next month using it if it happens and also some of Millward Brown data and which the smaller ones." 
singles market shine A lucrative singles market was ; the industry's star performer in quarter two, helping the overall value of shipments to rise 2.6% to nearly £210m despite a 5.6% I fall in album units year-on-year. 
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increaslng number of singles retailing at £2.99 or £3.99 in thelr first week, newly-released BPI trade dellvery figures show the value of singles shipments jumped by 11.4% year-on-year to around £25m. The rise came despite only a 1.3% Increase in the number of unlts shlpped. However, the albums market, agaln active with Instore retail campaigns, increased in value by 

will offer a combined press, radio JBlK and TV promotions under one roof, ils roster mcludes H' Virgin acts such as David Bowie and the Spice Girls whose press Outside team (from left); Garbutt, is already handied by Outside. Edwards. Caroline McAteer, Outside managing director Outside s director oT^iblicity, Alan Edwards says he has been antl Ba'ke' considering such a set-up for a areas of promotion are inextrica- long time, although it became a bly linked and record companies reality when Barker and Garbutt for too long have separated BU only 1-1% in the <luarter as the 
number of units shlpped dropped for the second quarter In succes- sion Cassette albums suffered the biggest fall with units tum- bllng 36.5% year-on-year. 
# pull détails next week 

and nine years respectively. "l've Outside and Inside's cross- found, particularly dealing with promotion service is a part of a American clients, they ask ques- growing trend in the industry, lions about ail areas of promo- with BMG announcing a week lions and 1 thought it made more earlier that independent plugger and more sense," he says. Nigel Sweeney was joining in a Barker adds, "The différent cross-media vice président rôle. 
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Not unless you are 
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the Global e-store... 
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This autumn, Fono will introduce a 
brand new tool for the European music 
industry - the Fono Directory 

This unique new book will be aimed 
at labels, managers, publishers, 
retailers, radio and TV programmers. It 
will be a guide for anyone in the 
business of breaking hits in Europe. 

Induded will be vital contact infor- 
mation for more than 500 of the most 
important radio stations in 15 markets, 
as well as leading retail outlets, top TV 
shows and the most influential press. 
INDUSTRY SECTORS COVERED 
• Radio stations 
• Retailers 
• TV stations (music) 
• TV stations (terrestrial) 
• TV shows 
• Record labels 
• Publishers 
• Artist managers 
• Collection societies 
• Export organisations 
• Trade events 
• Chart compilers 
• Importl exports 
• Radio audience research 
The directory will also give you an 
opportunity to reach the people who 
make the hits happen, through ad 
positions ranging from a logo listing 
through to a full-page slot. Call the 
sales team on +44 171 940 8574. 
DEADLINES - Bookings: 23 August. 
Copy: 8 September. 
PRE-PUBLICATION OFFER - For 
détails of a 20% discount off the 
cover price, call the subscription 
department on + 44 171 940 8585. 
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