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FOR EVERVONE IN THE RUSINESS OF MUSIC 

Radio leaks force |acko reshuffle 

e unauthorised  1s in New York c Aueust jl7. Shortly afterwards, copies of the track began circulating on the Internet, which is where sta- 
understood to re downloaded the e first time in Europe last Monday. Sony Musio iast week took to prevent further distribution of poor quality versions of the song, includ- ing contacting numerous internet 

providers of unofficiai websites carrying the track, involved agreed not to air the record before the officiai issue date, although i a number of leadlng stations downloaded versions. Immédiate responses record, one of the most eagerly-antic- ipated of the year, were initially 
Radio One was among the first UK stations to play the track following its officiai radio release last Friday morning. Its éditer of musio policy Alex Jones-Donelly says it will be con- 

says. "Obviously Rodney Jerkins has produced it - so I know our audience was mterested to hear it on Friday. It 

-nday. " 

e played again over id and then, like any other record, " ' e considered for playlist this 

Friday, stands as Epic's biggest pri- ority this year with the UK company putting its full weight behind the 
'We will be doing everything avail- e to ensure every person in the sharply country knows that this record is ming out.' says Epie UK managing •ector Nick Raphaël, The Paul Hunter-directed video for . u Rock My World, which was origi- illy expected to be released to on September 10 alongside the single, has yet to be given an air date in light of the traok's sudden radio release. Meanwhile, Sony Music is 

was confirmed for release for October 29 by Sony Music président Tommy Mottola iast 
repackaged versions o back catalogue at 

e campaign to push 

The spotlight fell on the unusual setting of London's Old Vie last Wednesday, as Macy Gray (plctured) unveiled tracks from what Is likely to be one of the autumn's biggest selling new albums. The Epie artist ran through almost ail the new material from her fortheoming second album, The id, in a performance backed by a 14-piece band and due to be broadeast on Radio One on September 16, the day before the album's release. Gray also pre-recorded performances for Top Of The Pops and CD:UK during her flying UK visit to support the first single, Sweet Baby, which Is set for release on September 3. Planned press coverage, apart from reviews of the gig, includes a five-page feature In yesterday's Sunday Times, and a scheduled Blues And Soul cover. A TV and poster advertislng campaign is set to run in the week of the album release. 

So Solid Crew look strong for Mobos ok poised to follow iir charttopping exploits with 21 s by featuring pi 

the highest being Wednesday at Cargo club   Craig David, Columbia's Destiny's Child, East West's Oxide & 

is year being heid at the London 
judging starts this lobo Unsigned prize, Wildstar A&R manager Colin Columbia head of black music Matt Ross, Go Beat manag- ing director Ferdy Unger+lamilton, News Of The World s Rav Singh and Radio One DJ Tim Westwood on the 

Radio One and MTV présenter Trevor Nelson and Virgin Records' Kelis will be hosting this year's event, with performers including 

Court date set to résolve MU battle The nine-month battle between the 
pended général secretary Derek Kay is expected to reach a conclusion in the High Court in October. The court action, which will take place on October 8, follows légal proceedings brought by Kay in January to challenge the MU execu- tive committee's (EC) ruling that the elected général secretary brought the union into disrepute and led to his suspension. it follows an increasingly bitter power struggle and war of words between Kay and the EC over the past year and is expected to cap a busy timetabie of légal argument, rulings and ballots over the next two months. This wilf-begin on September 17, when Kay attempts o stop the EC from issuing voting 

EC ruled on July 5 to poil the union's 31,000 members on whether the général secretary should rémain in office. If Kay's injunction is unsuc- cessful the EC will press ahead with the ballot - perhaps as early as September 18 or 19. Meanwhile, the Government's certification officer is also expected to rule around mid-September on two complaints brought by union members against the former génér- al secretary Dennis Scard and EC member John Patrick. Kay allégés the EC is "spending money like water" in its efforts to 

Warner préparés for triple albums chart glory s yesterday (Sunday) set to secure its strongest albums chart showing since Nick Phillips became chairman in 1999, with a potential fhree of the week's top artist albums. The major had US rock group Stalnd's Break The Cycle battling to replace fellow East West act David Gray's White Ladder at the top of the chart, while Prince's WEA London-issued The Very Best Of was aiming for at least a top 
an unbeatable 24.9% artist albums market share, was also looking i 

i Madonna greatest hits. "1 thlnk we're going to do really well," says Phillips. 'Going into 
the big albums coming out il October and November and every thing else carrying through." 

album sold just under 2,000 units on import a week ago, as East West reaped the benefits of an early UK promotional campaign on the back on Its US chart topping 
The band w 

a ballot of members; th 

due to arrive for It last Friday, to lasgow, Leeds and tlvals and London's rrow (Tuesday). 
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Vinnvi's Universol link pays oil ë» ■ • wlll begin at 8am tomorrow 
e 0 (Tuesday) following Klngfisher 

wiih pan-Euro Slmg webcast 
   ■ „   Woolworths Group PLC. 
Vivendi Universal and Vodaphone's the first time her company has put its joint venture portai Vizzavi is fully tap- head above the parapet in terme of ping into the major's vast musical portai profile. "We've tried a few assets for the first time with plans for things out, but this is really our first an exclusive Sting webcast. significant pan-European campaign," The September 11 project, which she says. "It represents our drive to will comprise an online broadcast of the concentrate on music and entertain- Tuscany recording that is the basis of ment as one of our key content areas this autumn's live Sting album, will and appeal to young. entertainment- finally set in motion CEO Jean-Marie friendly users." Messier's long-stated aim of exploit- UMI senior VP marketing and A&R ing Vivendi's deep content to forge Max Hole led the label negotiations ahead of its rivais online. for the event "This is a unique event in The free webcast will be available that we are recording one of our most through six régional Vizzavi sites - the important releases for 2001, while UK. France, Netherlands, Germany, simultaneousiy webcasting the per- Italy and Spain. UK promotion for the formance around the worid," he says. event started at the end of last week UMI's collaboration with Vizzavi with a ticket compétition on Virgin underlines the direction in which Radio and a national press canv the company has been increasingly paign, in addition to an extensive working in terms of its online online and text messaging campaign. marketing and distribution strategy Vizzavi UK managing director since its parent company was 

bought by Vivendi last year, Messier is known to see Vizzavi as a key plank of his evolving média and entertainment empire, The changmg demands within the enlarged compa- 
recently-acquired MP3.com into Eur- ope, coupled with a sh'ift in maiket con- 
of UMI's Getmusic International and artist portai Voxstar in recent months 

- ooui oerore consumer launcn. Former Voxstar 000 Yoel Kenan is (OWH! SHELVES BBC DIGflAl DECISION to oversee the launch of MP3.com Culture secretary Tessa Jowell Europe and experts to launch ver- postponed her décision last week sions in five différent languages by on approval for the BBC's planned the end of the year. five new digital radio services - Meanwhile, UMI executive vice- Networks X,Y and Z, Five Live Sport président Tim Bowen is leaving the Extra and the Asian Network, company this Friday after seven jowen is now expected to give a 1 
years. Bowen most recently oversaw décision at the Royal Télévision the development of Voxstar and pre- Society dinner on September 13. viously worked closely with UMI CEO and chairman Jorgen Larsen during ELJQH WIHS RIGHI TO APPEâl the international expansion of MCA Elton John last week won his right and the PolyGram merger. to appeal the High Court décision "1 relish working on exciting and in Apn, wWch |eft him witt, a „,□!«. entrepreneunal projects and feel it is m|||ion pound légal blll after he lost time to move on and pursue new the négligence case he brought - opportunities in the music business and lost - against his former of the future, says Bowen. flnancial advisers. It is understood Bowen's position will not be replaced. His move follows W1PPEI.COM SETS LAUNCH DATE the recent instalment of John Ken- pau| Myers' Wippet.com says it is nedy as président and 000 at UMI. Set to launch its commercial P2P 

Universal Island Is preparing a October 8 release for Afroman Because 1 Got High, which 
novelty hits of the year. The tongue-irvcheek anthem - abo the périls of partying - is currently one of the most- requested tracks at US radio and has already reached number 33 on the B/Hboard Ho 100 singles chart. Mailing from Mississippi, Afroman (picturedl - who are produced by Tim Ramenoksky - says, "The sonj Is ail about taking heavy blows with a smile." Because I Got High Is also featured on the soundtrack for Kevin Smlth's new film Jay And Sllent Bob Strike Back, featuring Matt Damon and Ben Affieck. Atroman's début solo album Th Good Times features similarly- themed tracks, including the tltle Let's Ail Get Drunk. Œ 

1- . .. . . . filesharing application on October 4, Ex-Virgm nian leads 
Emapbreakfastwar offered via Wrppet will be Virgin Radio's formerdeputy programme "announced shortly". director Nik Goodman has joined Emap to produce Bam Bam's award- yjHOO AXE FAUS ON LAUNCH wrnnrng Kiss 100 breakfast show. Yahoo has eut 14 staff at its Goodman, who léft Virgin after two recently-acquired online radio arm, years in June, begins work at the sta- Launch. It also says rt intends to tion as London's battle for breakfast cut 36 more by the end of the year listeners ftirther hots up with the - representlng almost 30% of staff, arrivai of Steve Penk at Virgin and as k intégrâtes the portai into Chris Tarrant's recently^igned new Yahoo music. Capital FM contract. "My aim is to continue the success UK STORES BOLSTER BORD ERS SALES of the Bam Bam Breakfast show and Borders reports a strong develop it further," says Goodman. performance by its UK stores was Meanwhile, Jamie Theakston is the key factor in a 10.4% taking over Chris Moyles' Saturday increase in its international sales to morning programme from September $53.1m for the second quarter 22 as part of a Radio One reshuffle. ending July 29 2001. Total saies for Moyles' weekday slot is extended by the period were up 10.1% to an hour, while Nemone moves to the $511.1m. Saturday and Sunday lunchtime slot. 

Stein set to unveil Qi 
new BMG structure h BMG Entertalnment's European lit structure wlll be glven a signifi- cant overhaul next week, when The t the group's président Thomas world Stein reveals a wide-ranging reor- is exp ganisation of the group's opéra- in rec tion at a senior managers' meeting fall in In Berlin. ofthis Among those who wlll be given Wit wlder responsibllitles is the for the group's UK and Ireland général man- 1 - tf ager commercial and new média only Richard Story, who wlll fly out for betwe the September 4 and 5 get-togeth- pared er. It Is understood Story wlll be period promoted to handle sales for most montf 
Europe. $6.19 The move follows the reported It i: élévation of UK VP of marketing which Maarten Stelnkamp to become ments executive VP of continental and April t Eastern Europe. Hls officiai promo- same tion and a number of other "key buckir changes" wlll also be announced More at the management meeting. show Neither Story nor Stein were down available for comment, but a Howe\ source says Stein Is "completely from : restructurlng" the European set- half oi 
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p in US music shipments 
«raids global slowdown 
set the tone lest week for what 
ord sales^announcinga 9.4% \ ^ 2000 2001 dianee units shipped for the first half "olfbum 420 0m 397 9m -5 3 
h the IFPI preparing its statistics dvd',1Ê'e aim" •rllsig ; intérim period - out on October le US matket figures show that value 442.7m units were shipped CD album $5.7bn 55.5bn -2.7 en January and June 2001 corn- CD single $77.4bn sss.stn -28.2 to 488.7m units in the same dvd $35.2bn SlO.Um +99.2 last year. In the same six source: om is, the dollar value of ail music CEO Hilary Rosen says she is confl- lents was also down from dent the full-year figures will be bn in 2000 to $5.92bn this year. "strong", with a string of releases > further evidence that the UK - expected in the second half from big- last month unveiled unit ship- name artists including Mary J Blige, 1 up 8.9% in the three months Macy Gray and Alanis Morissette. 0 June 2001 compared to the There was further gloom from the period in 2000 - appears to be German maiket with the latest figures tg a Worldwide downward spiral, showing that, for every 100 CDs sold specifically, the IFPI figures also in the first half of 2000, only 86.7 CD shipments in the US were were sold in the same period this from 420.0m to 397.9m. year. The CD is also shown to be los- rer, DVD sales shot up 115.9% ing ground to formats such as DVD 1.4m units shipped in the first and cassettes, taking 68.6% of the f 2000 to 3.0m this year. market this year, compared to 70.6% spite this, RIAA président and in 2000. 

... JOBS GO AT NHE,C0H New chnrl ucls reup -"CSlîSÏÏX."- 
remrdol Mercury lip saw three sites closed and a total Goldfrapp. Turin Brakes and Zéro 7 0f 90 staff made redundant. have confirmed the power of the Technics Mercury Music Prize after poUC£ 1N WESH PIRACT SWOOP making substantial chart gains since More than 2,000 CDs plus being shortlisted. computers and duplicating Source-signed Turin Brakes were equipment were seized by police on course to reach another new and trading standards officers in a chart peak yesterday (Sunday) with rgiq |ast Thursday of two The Optimist LP, which was hovering commercial units and a resldential outside the Top 20 last week, while premises in Barry, South Wales. Ultimate Dilemma's Zéro 7 breached the raids followed an ongoing the Top 40 for the first time following Mcps investigation into the their nomination for Simple Things. A supp|y 0f fake CDs t0 Djs in ^ week ago, Goldfrapp's Mute-issued région. Felt Mountain made its Top 75 début, 11 months after release, RCA-AR1STA Source Records' général manager Following our August 11 story John Payeley belieyes the Mercury about record company strike rates, nomination has given a seal of RCAtArista would like to point out approval to the Turin Brakes album, h scored a half-year strike rate of with total sales more than doubling 73.1% fe single releases since the shortlist announcement to tuming Into Top 40 hits, placlng It pass silver status and head towards second behlnd Polydor. As Bold- prevlously stated, the company "It has helped us to sustam sales aiso flnlshed second to Polydor on of the album and get us m the super- the table for releases becoming market chains and Woolworths," he Top 10 hits. Meanwhile, Pressplay says- content Is supplled by Universal This year's Mercury winner will be and Sony and not as stated on p36 announced at London's Grosvenor of the August 18 issue. House Hôtel on September 11. 3 
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MW COMMENT 
FIXfKG IT WITH THE TWEENY POUNOS So. what do Craig David and Bob The Bullder have in common. The ear for a stonking pop tune? A fine taste In designer jeans? An enthusiasm for Workmates and creosote? No, they're both lining up to be among the biggest export successes from the UK this year. Now Craig, we know about. But Bob? He of the friendly face and helpful construction tools? An overseas smash? Surely not? But, yup. Can We Fix It? crashed into the Australien 1 charts last week - and only a fool would back against his chances of improving on that, both there 1 and in Europe, too. Sure, you can snigger. But in striking its deal with BBC Worldwide for Bob - and, lest we fbrget, the Tweenies - Universal may have secured one of the smartest deals of the year. it is easy to dismiss the kids market, but it is as close 1 
to a surefire banker as you can get, if you get the set-up right. Targeting the Tweeny pound has a number of clear benefits. For a start, when it cornes to promo, animated artists offer a uniquely ego-free environment and no restriction on promo opportunlties. Let's face it, men In Bob suits can be limitless In quantity if they need to be. There is also massive potential for multiple sales. Any kid that has grandparents, aunties and uncles, can be sure of more than one record or music video by their favourite performer. Consider The Wiggles, a group of four men wearing brightly coloured outflts singing fairly catchy chlldren's tunes who are a phenomenon in Australia. In that market, these four superstars are effectively in the homes of 60% of ail two- to six-year-olds, according to the sales figures. Furthermore, it Is a nigh-on recession-proof sector. In a downtum, luxuries such as music are the first items to go off consumers' shopping lists. Music for kids - or, indeed, anything to keep the little blighters happy - is, however, another matter and certalnly no luxury. Ask any parent. Martin Talbot 

BRITS DO THE POPKOMM BUSINESS Y et another year at Popkomm in the very sunny city of Cologne. As with so many of our annual gatherings, the past 12 months have seen a shift in the pattern of attendees. There were hardly any dotcom companies, just like Midem in January, but there also appeared to be a lot fewer industry people. I don't know whether it is because the convention halls now seem to look so vast or whether there really was a lower attendance. However, the great news for the British record industry was how very crowded at ail times the BPI double decker Red Bus and the Aim stand were. For a few days I thought we were getting away from the Hear'Says and their ilk. Then Germany launched its version of Popstars - the very talented (and also attractive) five-girl act No Angels, who now, it appears, are going to duet with our own Hear'Say for a stab at the Christmas market. As they say, 10 heads are better than one. But although it's still August, I can tell you that the Tweenies will have the Christmas number one. 
While we're talking of duets, fair play to Robbie, his manager Tim Clark and EMI for apparently pulling off the biggest coup - a recording with a real American star - Britney. This could be the real way to achieve success in the very-difficult-to-crack US market. But remember guys, Westlife did the same thing with Mariah Carey and it didn't really make them a household name over the pond. That sald, I don't suppose they're too worried now though - what a fantastic new single and video they have out. They seem happler away from the slushy ballads and are already getting more exposure. Lots more than their label associâtes Little Tree, who are swimming ail the way up our chart with Help, l'm A Fish with only The Box really in support. Corne on radio - this is a monstrous hit that has, as so often happens, made it without your support. Some people are now getting too cred for their own limlted listenershlp. 

Tilly Rutherford's column Is a Personal view 

%lixed week for Mean Fiddler as share issue fails 
The Mean Fiddler experienced mlxed fortunes last week, cllnchlng 21 new venues but falling In Its attempt to complété a reverse takeover restructurlng. The Alm-llsted meanflddler.com 

next year. He also stresses that the dot- com business has a strong future, despite the Clty's unenthusiastlc response to the 11.5m shares on offer. "Meanfiddler.com still has a reverse takeover of the live music and venue operator, but only man- aged to ralse £3.75m from a share 
business," he says. "It sells 20% of Mean Fiddler's concert tickets. 1 thlnk it was Just bad tlmlng and also 1 thlnk the City had problems issue which had been expected to generate up to £8m. The blow scup- pered plans for the dotcom to reverse into Mean Fiddler Holdings and provide the larger group with a stock market listing. A spokesman for Mean Fiddler 

Power; stock setback could then use as a sprlngboard for Its plans. These Include expandlng the Jazz Café brand across the UK and Europe and startlng a TV channel. 

because there is nothlng to com- pare with it on the market." The dlsappolntment came as Mean Fiddler and a team of private investors created the Finlaw 279 vehicle and ralsed between £15m- admits It Is a setback for Mean Fiddler founder Vince Power, but adds that he experts now to begin searchlng for a listed investment shell company, which Mean Fiddler 

"1 think instead of an open offer from shareholders, he'll get some- thlng which already has a cash base," the spokesman says. He says it Is unlikely that the Mean 

£20m to purchase Lelcester Square nightclub Home and a port- folio of 20 other venues and hôtels owned by Scotland's Blg Beat 

CD prices confinue to fait 

as EC drops lalest probe 
by Mary-Louise Harding CD album prices are continuing to fall sharply. with average High Street rates tumbling 3.2% year on year in 

among 12- to 14-year-ol(j shrinking. The âge group' 

company reveals ti cally paying £10.29 for a single CD album during the period, compared with £10.55 just 12 months ago. However, there were even greater price falls in the double-CD market, with average prices dropping during the year by 6.2% from £14.46 to £13.57, according to the 
uble-CD prices fall companies were linimum CD prices through co-operative advertising 

European case, mvolvmgjust 
3 inquiry it ito the five d companies' business relationships with retailers. The inquiry followed a US probe whioh 

ITC finalises panels to 
tackie the big issues 
has been unveiled for this year's lOth anniversary In The City confér- ence, with arqund 150 artists, indus- 
journalists, accounfantq and A&Rs debating everything from ringtones to the vinyl revival. A final roll call of more than 30 panels has already been confirmed, and ail are expected to take their lead from the event's Year Zéro theme. They will feature personalities such as Jah Wobble and the BPI's director général Andrew Yeates. Olher panellists for the September 29 to October 2 event include MCPS 

Music Rights Nanette Rigg and Martin Greene Ravden founding partner David 

I compétition authority. Meanwhile, the Audio Trak Survey - which is based on responses of 10,000 interviewées aged 12-74 - also suggests the singles market 

However. this drop is counterbak 
year-olds' album buying habits, with the group contributing 18.8% of ail album expenditure in quarter two, compared with 13.8% during the same period last year. The rise has catapulted the âge group to a high- er position than the 4049 and 50+ âge groups for the first time, to 

iO to 39-year-olds (24.1%) and 20 to 29-year-olds (20.2%). • The EC probe into anti-competi- allegations against the major- ' ' digital subscription pro- jects such as pressplay and Musicnet, Is unlikely to report by the end of the year, according to a spokeswoman. Meanwhile, the OFT inquiry into allégations that UK majors are illegally restricting the import of CDs into the country in an attempt to maintain high CD retail prices is "ongoing", according to an OFT spokeswoman. 
Vitaminic movesto Peoplesound HQ 
Vitaminic is closing it office in Shoreditch and movlng staff to Peoplesound's ' - premlses, as part of ar of the two digital music Peoplesound co-founder Bruno Heese is taking over as managing director of the newly-comblned opér- ation, with Vitaminic UK MD Chris to pursue a new rôle, to be con- Cass becoming opérations director. flrmed withln the next couple of Another Peoplesound co-founder, Paul Levit, will retain his chief tech- 

he takes up in October, is deslgned to support management in terms of new business opportunl- ties, including acquisitions and mergers. fourth Peoplesound co- r, chief finance officer Martin Turner, Is also leavlng the company 

nology officer rôle but ai combined structure. The shake-up cornes as Peoplesound's fellow co-founder and CEO Ernesto Schmltt last week surprised Industry observers with a move from poacher to gamekeeper, taking a posf at EMI. Schmltt has been taken on by the major's chief finance officer Tony Bâtes In the newly-created position of senior vlce-president of strategy and business development. The 

The company's business-to-busl- ness music marketing and promo- tions arm Protein will continue to be run by managing director Simon 
shouid rule on the finalisation of the merger process during the next two to three weeks. He adds that, due to the "aggressive restructurlng' at the company - which saw around 12 staff made redondant before the Vitaminic acquisition - no further dits will now be necessary. 
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