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US office to fly British music flog 
by Robert Ashton The music industry - encompassing indies, majors, publishers and man- agers - bas embraced a landmark move by the Government to help fund the establishment of an office to support British music in the US. The initiative represents the most visible government contribution yet to the UK music industry, after more than a decade of lobbying, it has already drawn enthusiastic backing from industry associations, including the BRI, Aim, Music Managers Forum and the MPA. The décision to launch the office was outlined last Wednesday, atthe first Music Industry Forum meeting since Tessa Jowell took overthe cul- ture brief at the Department of Culture, Media and Sport (DCMS). 

Under-secretary of State and ministerfortourism, film and broad- oasting Dr Kim Howelis, Jowell and various leading music industry exec- utives including BRI chairman Rob Dickins, EMI Recorded Music's Tony Wadsworth and Aim's chief execu- tive Alison Wenham were briefed last Wednesday about a report funded by the British Council and BRI. Jowell describes the move as 
The as-yet unpublished report, UKMO - which stands for UK Music Office - is co-authored by Songlines publisher Doug D'Arcy and researcher Paul Brindley. It includes in-depth interviews with leading industry players and investigates issues such as the office's pur- funding, location and staffing. 

Jowell; backs UK music office D'Arcy says the 50-page report has investigated the thèmes behind British music in the US since 1965 
British music's influence, which had oniy 0.2% of the US's biggest- selling albums in 1999 compared with 28% in 1984. "It covers the period since The 

■'IHll'llillilil'Iimi ■ should be based in New York ■ should be funded for three years before becoraing self-financing 
■ should be headed by a high- profile vétéran of the US Industry ■ services to Include hot-desklng, radio and promo mailings 
America and the factors that influ- ence it," he says. "Basically we con- cluded that there is a skills and knowledge gap between people sup- plying music and the US market- place, and an office wili bridge that gap." The initiative is also unique 

between the music industry and Government, which is likely to help foot part of the initiai cost of the office. The British Council, DCMS, Trade Partners UK and the Foreign and Commonwealth Office are part of a consortium which backed the launch of a British Film Office in Los Angeles in 1998 and these bodies are expected to lend finan- 
which Wenham believes wili cost 
and could be ready to open by early 2003. "This represents a rèal sea- change of attitude by the Government," she says. "While they have wanted good relations (with the music industry) that didn't beoome tangible support, but this is." 

The Chemical Brothers' (pictured) fourth | album Corne With Us was last week proving 1 to be the blggest new album attraction of 1 the year to date, with sales expected to | reach 50,000 by the close of business and 1 giving the electronlc duo thelr third number 1 one album. The Virgin Records release was 1 launched w'rth promotional events in | Barcelona and Paris, along with a campaign 1 building on exposure of current single Star 1 Guitar. "It Is the first tlme we have launched 1 a Chemical Brothers album with a TV i campaign, which reflects their status as an 1 act following the success of Sutrender," says 1 Virgin UK marketing director Mark Terry. The 1 
number one in July 1999, with first week 1 sales of 70,000, going to sell 500,000 units 1 in the UK since release. g 

THg , Bowen set to take COO rôle at BMG Tim Bowen is set to be appointed as Bowen was Introduced to many of chief operating officer for BMG his new colleagues at a BMG Europe this week. management conférence in Miami Bowen, who left Unlversal Music two weeks ago, and is understood International in August after seven to be starting the new rôle in the yeais, is expected to be based in next fortnight. London, reporting to président A former managing director of Thomas Stein. Columbla Records in the UK, Bowen A BMG source says Bowen wili was executive vice président at UMI take some of the operational when he left. but originally jolned responsibilities from Stein, who wili MCA Unlversal at the time of fts continue to split his time between international expansion. After the London and Munich. "Ever since he merger between PolyGram and took on his rôle, Thomas was Universal, he became executive planning to create a position like vice président responsible for légal, this, but it takes time to find the business affaire, internet activities right man for the job," she says. and Eastem Europe. 

Munns takes reins at EMI in America 
as Cooper and Newton départ Virgin 
Two Britons out, and one in: David Munns was handed control of FMI Recorded Music in America on Friday, as Ray Cooper and Ashley Newton left Virgin Records after four 

Munns, the vice président of EMI Recorded Music, takes on the new office of chairman and CEO EMI 

'i fW 

Vt 

who was bnetly instaileo as virgm Records COO. Virgin Records wili also move from its Beverly Hills HQ to New York later this year, although Capitol Records wili remain in Los Angeles under président Andy Slater. Cooper was unavailable for 
i now understood to have oniy signed Recorded Music North Amenca, with „ . ..c snort-rerm exrensions iu uieu ail eight of EMI Recorded Music's Mu,1"s: takinS contro1 in US contracts in November, North American présidents reporting Virgin Records America. One company source says the 

t0 him. Lott and Serletic replace co- move cornes as "no surprise" given In a parallel move, producer Matt présidents Newton and Cooper, just that EMI Group chairman Eric Nicoli Serletic has been named chairman two months after the pair signed new has pubiicly blamed EMI's failure in and CEO of Virgin Records America, contracts with the company and North America on the British Reporting to him wili be former EMI three months after Ken Berry left. managers running the territory. "1 Recorded Music North America It is understood Levy and Munns think that was the clearest indication deputy président Roy Lott, who wili also find a new rôle in the group that Ray and Ashleywerenot long for becomes président and C00 of for EMI executive VP Charlie Dimont, the worid," adds the msider. 



THE MUSIC INDUSTRY STANDARD 
I 

• IFPI recognised | 
• Officiai industry charts in 18 countries 
• BDS partner in Europe 
• Independent electronic fingerprint récognition 
• Tracking over 700 radio and TV services 
• Actual plays not playlists 
• User-friendly reports 

music control Contact address U.K. - 74/76 St.John Street - London - EC1M 4JB Téléphoné +44 (0)20 7336 6996 Fax +44 (0)20 7336 6919 International enouiries- s h™., wr, , , Music Control is part of t„e Media Control Group, Europe's leading music monitorsfoTover^oteal 



NEWS 
(pictured) are targeting their' second avvard win within a month at February 27's Grammy Awards, atter they scooped the listeners' prize at Radio Three's inaugural World Muslc Awards last Monday. The Real World act won out ahead of La Bottine Souriante, Manu Chao and Orchestra Baobab to collect the award at London's Océan venue, where the Palm Plctures-issued Misslng You by Baaba Maal won the critics' award. Afro Celt Sound System now face a challenge from acls includlng Ravi Shankar for the best world muslc album for Volume 3: Further In Time at the 44th Grammy Awards, which Is being held at Los Angeles' Staples Centre. The album, which Includes the Triple A chart-topplng Peter Gabriel 

New network to give '■ 
indies global support 
Indie labels will effectively be able to 

n e w s f / / e 

opérations next year when the dépendent Muslc and its slsfer trade bodles around the wortd launch a new global data- 
almost every temtory. The Worldwide Independent Network Is described as a "virtual 
tecture, logo and software Is currently under construction by Alm, the Australian Association of Independent Record Labels (Air) and the Canadian Independent Record Production Association (Cltpa). The network is designed to provide any Independent record company Worldwide with in-depth market knowledge on everything 

2001. The major took 28.4% of the market over the year, compared to 15.9% for Universal and 12,7% for Warner/Chappell. In the singles market, FMI claims a 37.7% share compared with 15.1% for Universal and 8.9% for Warner/Chappell. The albums battle was far doser, with EMI's 20.7% beating 16.7% for Universal and 15.9% for Warner/ Chappell. Full détails next week. 

The Queen's (ubilee concerts 

set to mise UK music's profile 

The four finalists for the UK's Eurovlsion entry were chosen by Radio Two listeners last Friday. They comprise Corne Back pcrformed by Pop-ldoLcontestant JossicaJàariick, DJ Romeo perfbtmed by Tricia Penrose, I Give In by Surf N Turf and Nevër In A Million Years by Zee. The contestants will perform the entries on BBC One's A Song For Europe programme on March 3 ahead of a public phone vote to décidé the overall winner. 

Some 12,000 muslc fans are expecterflSTfock to the classical and pop spectaculars, which are being staged separately in Buckingham Palace grounds on Saturdav lune 1 and Bank Holiday Monday JiJjie_3_respeotively. The first full détails of the two events, dubbed The Queen's Concerts, are set to be unveiled next Tuesday, although it is under- stood that Eric Clapton, Phil Collins and Paul -MGCartney_)iava_been approached to headline the pop stiow. Contrary to reports, EJton John, The Rolling Stones and 

rights to the concerts are being sold internationally by BBC Worldwide Music's Hazel Wright and overseas interest in the shows is already huge, according to the pop concert's executive producer Lorna 
"We are confident that the show will go out right across the common- wealth and in major markets includ- wcCartney; approached to he ing Japan, Germany and America," she says. "This is going to be a mas- sive showcase of British muslc." Bill Morris, the BBC's project director for live events who runs the corporation^ annuai Music Live event, is overseeing the two shows. Sir George Martin and Phil Ramone have been hired as créative i Michael Kamen as 

reign. "Elizabeth I had sailors she sent round the world and Elizabeth II has her rock stars," says Dickinson. The pop show will bring a climax to an entire day of BBC Music Live events across the country, which will 
Dickinson says the show will not fol- low a Live Aid-styte format, and that the acts will not perform full sets. : a lot of collaborations, 

can win tickets to the show, which will be allocated using a lottery-type System. Dickinson says, "This is the Queen's idea. She wants to host a party and invite the whole country. but obviously not everyone will be able to be there." 

DVD DRIVES WH SMITH SUCCESS Strong DVD sales helped to lift WH Smith's entertainment sales by 13% in the 20 weeks to January 19 this year. Like-for-like UK High Street sales across the group rose 7% over the same period, although it was knocked by a 20% downtum In Its US airport and hôtel stores. 

appointed régional programming director for the Capital FM network, with responsibility for the group's FM stations outside London. 
Gates andlambotwin 
Fias after Edel buyout 

they founded 19 years ago, late last Friday aftemoon. Gates and Lambot finallsed thelr management buyout to take control, together with the group's financial director Phil Saussus, thus severing a connection with Edel after two-and- 
take responsibility for future fundlng. Détails of the deal, which has been the subject of negotiations since August, are not being revealed. Edel acquired 74.9% of the Pias Group in July 1999. Kenny Gates says, "After such lengthy negotiations l'm relieved 
long-term plans for Pias. Although the prevailing économie climate in Europe doesn't justlfy an immédiate expansion strategy, we are still corn- mitted to our goal of creating the premier trans-national network for independent labels. Pias is still the best alternative to the majors." The UK arm of Pias Recordings Is run by John Dyer, who was promoted 
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Michael and Dion singles 
to receive big radio drive 

biggest campaigns o 
intensive radio plot yet to launch the first brand new George Michael single in more than " The record company's 

m 

Hughes says, "Freeek 

much younger audience as well. Capital FM's programme dire Jeff Smith believes the Michael ti 

track digitally Fastrax System. A day later, the new Celine Dion single A New Day Has Corne will go to radio Worldwide. It wi commercially by Epie two weeks ahead of the album of the 
Michaei's rhythnvled single is his first release through Polydor, as part of a single-only deal. Whetiier its parent album is released through Polydor will dépend on the performance of Freeek. The single 

AIRPLAY = ROYALTIES 
Are you on tracks that receive airplay? 

onlo: www.performers.mbney.ppluk.ebm and check you are in the line-up j| * 



NEWS 
MW COMMENT 
ITIS THE GOVERNMENrS DUTY The UK industry has never been short of confidence, and understandably so. As a supplier of musical talent, the British remain without parallel in the global market. Besides continuing to launch plenty of new talent for the world over the past four or five years - from Ronan and Robbie to Cralg David and Dido - the UK is still the most consistently vibrant music market. France is cool, and American acts sell, but no other market manages to combine both with such style. Why, then, should the UK music industry need an office In New York to champion British music? The answer is simple - things can change quickly. There is a thin line between confidence and arrogance. And no- one can afford to rest on their laurels these days. It is easy to take the global status of British music for granted. As many of us are aware, international success is far from assured when so many other nations ^ are leaming to develop their own talent. Of course, performance of British acts in the US is not what it once was either. And it isn't going to get any easier. Any entrepreneur - or football manager - will tell you that the key to continued success is to invest from a position of strength. And that is ail the more reason to embrace the décision by the government - via the DCMS - to pay us back for ail those Brits invites, gratis CDs and free tickets. What is vital Is that we understand quite clearly, that any support is no hand-out. It is their duty to support and protect successful industries llke ours. 
On a similar note, The Queen's Concerts offer a similar promotional boost for our business, in providing a shop window for British music over the past half century. It will also offer a welcome boost in the High Street at a time when the World Cup and the summer snooze-factor will already have knocked business. Well done, your Majesty. Martin Talbot, martm@musicweek.com 

AGEISM WILL ONLY HURT THE INDUSTRY Well, the UK record industry now seems to have an ageist policy. Few of us know how the corporate mind works, but the loss of guys like Howard Berman and Paul Conroy from their positions of power and influence begs some serious questions. 1 have always supported young executives rising through the ranks, but here in the UK we are now losing real experience; people who can spot a good song and shape the careers of new up-and-coming acts. The corporations are trying to ensure that the industry is only for young people, even though the past few years of success on the worid stage appears to dismiss this theory. In the UK, we are bringing down the average âge group of executives, while in the US the pension brigade of Clive Davis and Doug Morris are enjoying enormous success in the twilight of their careers. On our own Saturday night big TV slot, "Pop idol" Messrs Cowell, Fox and Waterman are ail in their 40s and 50s but the nation, not to mention the young contestants, hang on their every word because they have had proven experience and success. Despite the cynlcism of many in the business towards out-and-out pop, these taiented kids still want to work with the likes of Waterman, etc. Let's not forget that Radio Two, the nation's most popular station, is reported to be In negotiations with the ageing Chris Tarrant. If that cornes off, they can expect another upsurge in listeners thanks to a talent with âge and experience. 
s always, the Brits ne ^\inches. Apart from the shameful debacle over poor Dido's withdrawal from the Best Newcomers Category due to ineligibllity, the fact that Gorillaz were nominated for six awards has captured the press's imagination. The success that Damon Albarn and Jamie Hewlett's virtual band is staggering and will lead inevitably to a rash of other virtual bands hoping to jump on the bandwagon, though the cost of animation could prove a stumbling block. While I acknowledge that Gorillaz have a wide- ranging appeal, I still hope next year's awards contain more real stars than computer-anlmated graphies.  

TiUy Rutherford's column Is a Personal view 

court's Liberty ruimg V2 is hoping to protect its mvesimem in Liberty and prevent further copycat 

, to avoid drifting mto 

iSm lost as pirates move online 

allow their third single and début album, currently called To 
April as originally planned. Liberty's manager Gary Wilson, of Hyperactive Music Management, sug- gests the judgement could have seri- ous repercussions. He says, "The judgement opens the floodgates to massive claims against every major label by any band who have done a few pub gigs and had some promos played a couple of times on radio, even if this was nearly a decade ago." 

Internet-related music plracy is expioding as pirates swltch their opérations from factories to their homes, according to data from both the BRI and NICPS antl-piracy units. Net-based piracy uncovered by the MCPS has more than doubled In the past year. The organisation's anti-piracy unit says 60% of its raids In 2001 involved - terfeit CDs 

potential value of product seized In MCPS raids. BPI intérim figures for 2001 also reveal around 40% of the 450 raids it cartied out were Internet-related. The MCPS's antl-piracy unit's head Nick Kounoupias says, "What we have seen in the past year is a change from physlcal product being stored in warehouses and industrial units and being sold at record fairs. We are now seeing people using CD-R hardware in their bedrooms 

and garages. People can ni this on their own and that is now the norm rather than the exception to the rule." Kounoupias says the music industry has so far underestlmated the importance of a landmark judgement by the Court Of Appeal, whlch last year rejected an appeal by counterfelter John Vincent Gleeson of Stechford, Birmingham, against a two-and-a-half-year prison sentence. The Copyright and Trade Marks (Offences and Enforcement) Bill, whlch has just received a third read- ing in the House of Gommons, aims to raise the maximum penalty for counterfeiters ta up to 10 years. BPI antl-piracy unit head David 
one is copying CDs for friends and family or commercially. Many now have lists of titles rather than running the risk of stock-pillng product." 

BBC's 6 Music launch 

lu bridge B1/B2 divide 
by Joanna Jones The BBC's new digital radio network 6 Music is set to plunder the corpo- ration's extensive music archives 

previously known er the working title Network Y, is also pledging to make interactivity a key part of the offering to its target 30- to 44-year-old audience, as it aims to bridge the gap between Radio One and Two listeners. Album tracks, archive features and live sessions will ail figure in the output with two classic sessions played per hour across the day and an album of the day featured in its entirety across the schedule. "The 6 Music playlist can 
ble, influential and with longevity, says programming editor Joh Sugar. "A typicai playlist is more likely to include Eels or Elbow than Atomic Kitten, but we are not elitis - we are more Parklife tha 

The talent line-up reflects th more radical changes introduced b Radio Two controller Jim Moir in hi station's scheduie over the past fe\ years, with a number of 6 Music' 

potential audience for the network of 500,000 listeners, Sugar acknowledges it will take time for 

Radio Two programmes Jupitus fronts the breakfast show and one-time GLR présenter Gideon Coe mid-mornings, while BBC Radio 

midnight slot will encourage listen- ers to vote via the internet for their dream gig line-up to be plucked from the archives and aired the following evening. Tom Robinson's 7pm- lOpm segment, meanwhile, is to revive former Radio One mainstay Round Table once a week. 

unparal- 
significant one will 

Stuart Maconie, Sean Hughes, Suggs, Brinsley Ford, Craig Charles and Bruce Dickinson, whose Rock and Freak Zone shows run from 9pm to midnight on Saturday and Sunday. "Anybody within the music indus- try who sees a network which is both national and internet-friendly - 

industry," adds Sugar. 
UK indies fight for stock from bankrupt US distributor 

< independent record compames are hoping to finally 
lions of pounds of their stock tied up In the bankmptcy proceedings of US indie distributor Valley Media. In a delayed Califomla court hear- ing set for this Wednesday, the com- panies will oppose a motion by Valley Medla's creditors to sell con- slgnment stock, whlch was to have been dislributed by its Distribution North America (DNA) division, to ■ i debt. Meanwhile, the 

our stock returned' being discussed at the hearing. Valley Media filed for Chapter 11 bankruptcy protection In November of last year after the collapse of merger talks with Alliance Entertainment Corp. The Indies fear their titles will be snapped up at rock — prices and thus fiood the US with devalued product. tecords managing direc- Paul Bireh says, "We don't want 

to us. Every cheap sale will displace a genuine sale." The Independents' fight has been complicated by US législation which stipulâtes that, in addition to the record company's contract with the distributor, they must sign a $10 UCC1 form which secures consign- ment stock. Many of the companies concemed say they were unaware of this législation. Valley has offered tho indepen- dents the opportunity to buy back their own titles for 25 cents in the dollar, a compromise that some companies feel they may be forced 
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Shazam triait 
mobile service 
within industry 
A mobile phone service whlch aims to identify the artist and tltle of music in any location Is to begin Industry trials thls month. The technology was developed by Shazam Entertainment, whlch has recrulted former Capital Radio and (PC Ignite! marketing director Vijay Solanki to oversee the launch and liaise with record companies 

The service enables consumera in 
dominant to cali Shazam, play a sample of the music down the téléphoné line and receive a text message reply giving détails of the track they are listening to for a cost of around 30p. Starting early this month, around 200 industry executives are being invited to "play around with the System" free of charge for three weeks. The external trial, which follows a six-week internai trial to iron out bugs In the System, will lead to a live launch In the summer. "We want ail labels to be involved because If a consumer searches for a track that is not on the database, it is one potentlal single or album sale lost," says Solanki. "We want record companies to treat us like a 

EDITED BY STEVE H E M S L E Y (Tel: 01892 51950d/stevehemsley@hotmail.com) — MARKETING 
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Music uds sove TV with 

Chrislmos spends up 9% 
by Steve Hemsley A flood of greatest hits albums and cheaper airtime convinced labels to spend a record sum on TV ads in the final three months of 2001. The £34.5m spent between October and Deoember was up 9% on the £31.7m paid out in 2000 and rep- resents mpre than 42% of the total industry solus budget for the year. The strategy of using the small screen to reach a mass audience at Christmas again paid divldends, as over-the-counter album sales in the last two weeks of the year jumped by 8% year-on-year. "Within the advertising and média industries, record companies are recognised as playing an important part in saving the TV companies this Christmas," says Martin Cowie, direc- tor at média buying company MediaCom EMG, which supplies the figures to MW. "Analysts were predict- ing a 25% drop in overall TV ad spend in December, butin the end this was only 12% partlyj3ecaL|se the music industry spent so much." The number of albums advertised during the period rose by 30% from 354 to 460, a total buoyed by a large number of best-ofs, while labels gained more for their money because 

3 Steps: Gold The Greatest Mil 4 Bee Gees: Greatest Hits 5 Various; Now! 50 

adult TV airtime costs were 6% lower than the year before. The average investment per aibum was down 15% firom £90,000 to £75,000, due to the increase in small spends on the new génération of music digital TV channels such as Emap's Q TV and Kerrang! TV, where " If  those for press i The largest TV Beat/Polydor Dreams Can Hits, worth ads booked shows such as Coronation Street, Heartbeat and Cold Feet, as well as on Channel 4, Channel 5 and various satellite stations. 

act has developed over time," says Polydor marketing manager Duncan Scott. "We carried out extensive mar- ie if there was a 

The second highest TV spend w< for Decca-signed Russell Watson wf an £840,000 budget for Encore. 
Al's)(pictured) as-yet-untitled album is not due for release untll June, but Columbia Records is already building a marketing database using the band's new website (www.al-online.com) and a desktop application called the Al Digital Gallery. Fans who download the gallery - which was devised by Columbia's eMedia manager Simon Hankln with design company Toffeeapple - can access rare photos and video clips whlch will be added to each week throughout the year-long campaign. The aim Is to encourage fans to revisit the site and drive them to purchase the album and the four additionai singles due for release in 2002. Each single will include video clips that can be installed in the gallery, while the album will incorporate a video mixer, so users can mlx their own promo video from their gallery content. The label will run a compétition to find the best video edit which will be included on the final Al single released this year. "Thls is about ensuring the online campaign and the tour planned for the end of the year is integrated with the offilne promotion," says Hankin. "It will help expand the 90,000-strong Al database." 

Sonjr exploits Teiegruph ofter 
to drive Cash sales forwards 
Sony Music Stratégie I joining forces with Telegraph and Virgin celebrate Johnny Cash's 70th birthday later this month. Coiumbia releases the 40-track double album Man In Black: The Very Best Of on February 25 and will back it with a TV and press marketing strategy targeting affluent maies aged over 40. The key element of the campaign will be an éditorial feature and daily advertising in The Telegraph during the week of release. This activity will build up to the Saturday édition, which will include vouchers which 
20,000 six-track samplers and a £2 Telegraph discount on the album at Virgin chain in th Megastores. 'This ac -There is a debate over the stores an use of samplers with newspapers," says Sony Music catalogue marketing manager Darren Henderson. "The différence here is that » 

Homelands strikes iPC Ignite! deal 
to create 2002 Muzik festival tie-in IPC Ignitei's Muzik has fought off the challenge of Emap's Mixmag to be the officiai dance magazine partner for this year's Homelands festival. Promoter Mean Fîddler Music Group held discussions with both magazines before signing the one- year deal with IPC, which 

Fîddler promoter Sarah Greene. "Like Homelands, Muzik has a héritage of dlveraity across the dance genre which appeals to club- bers who are interested in live music copies of Muzik w as well as DJ culture." "We badly Muzik marketing manager Damlen because this fes Posterino says he has yet to finalise the magazine is the marketing for Homelands, but conlîrmed the magazine will host the Muzik Live Arena and brand the offi- 

n e w s file 
HlMtS AHD CM I0IH P01ÏD0R Polydor Associated Labels marketing director Elyse Taylor has strengthened her team with the addition of Eagle Records marketing manager Joe Munns and RCA product manager Wendy Cave as product managers. Munns has been assigned a roster including Alien Ant Farm, Jimmy Eat World and Puddle Of Mudd, while Cave will work on acts Including City High. 
CUBE PITCHES FOR MORE TOP SHOPS Cube Music. which provides an in- store audio Visual programme for the 

THE PIANETS LAUNCH DEBUT ALBUM The promotional activity for Mike Batt's latest Project, classicai act The Pianets, intensifies this week before the release of their début album Classicai Graffiti by EMI Classics on February 18. The act begin a national 21-date tour supporting Deep Purple and have secured promotional slots on G MTV and régional commercial programmes. On March 2, they will perform on BBCl's The Génération Game prier to the release on March 4 of the single Rodrigo, which is mixed by Work In Progress for Pete Waterman Productions. 
R2 FOLK AWARDS TO HONOUR CREATS The Radio Two Folk Awards on February 11 will feature lifetime achievement honours for The Chieftains and Fairport Convention. The awards are voted for by agents, promoters, joumalists and label 
London's Marriott Hôtel will feature live performances by The Chieftains, Martin Carthy, Raph McTell, Martin Simpson and Kate Rusby, who leads the nominations list with five. Radio Two will broadeast the show on February 13 at 8pm. 
ABC ONLINE SEEKS TO RAISE PROFILE ABC Electronic, the online division of the Audit Bureau of Circulations, is encouraging record companies to have their label and artist websites surveyed. It says potential advertisers and sponsors are re accurate data on 

in such a complex and 

te chemicai Br Corne With Us. The following albums receive silver gongs: BRMC's self- titled début and the Love So Strong and The Best Club Anthems 2002 
HOW TV SHOWS' RATINGS COMPARE 

1,465 -32.0 
providing the easiest entry point for people who want to get more out of dance music," he says. 
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