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BPI seeks tulks on gun lyrics issue 
rt Ashton The BRI is calling for direct talks with the Home Seoretary over the issue of gun references in iyrics after gov- is and Latisha Shakespeare in the rmmgham drive-by shooting. neni minisœrs imKea me rapia He also singled out So Solid Crew, in UK gun crime to the influence describing the Independiente act as angsta rap. "idiots" who giorify gun culture and PI chairman Peter Jamieson last violence. A spokeswoman for the k wrote to David Blunkett agree- band refused to comment, to discuss the matter after the In his letter to Blunkett, Jamieson ster was heard on Radio Two offers to discuss the voluntary stick- 

i it. Various social issues and the suggests th£ eer availability of guns would prove a link 
Congress (BMC) 

e. "If you are a grounded per m when you hear Eminem tali killing, not everyone will imi smgling 

sensitivity to 

The letter has a sting in the tail for the minister: "It might be wiser to 

Blunkett's comments followed the bekeve would assist in dlminishfng 2002 (from a 4.2% to 4.4% market support from the industry to help based Pas Fwd. says that the majors killings of two teenage giris at a New the likelihood of a further tragedy". share) cannot account for the 35%   " 1 ' '   
Howell5aaccusedCrap mus'lc orglori- the plat^We areVund to help in ability of firearms is more relevant,' 

campaign to push their Ught And Magic album 
showcase is a well-deserved spot for Ladytron," 

Following a trip to the US, Ladytron are set to play UK dates from March 17 to 31, while the tour moves to continental Europe in April. They 

Newton clinches senior rôle at RCA 

Hewilt urges action on pirate Thaï CDs shalitglobal 

atMIDEM 
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jrmer director of the lanager Steve Waters, lanies. Rye says the te Magpie. as well as 

CaPIMl FM IAUNCHES LONDON'S FIRSI OFFICIAI AlBUHS RUNOOWN Capital FM is this Saturday launching London's first officiai albums countdown, in a lOam to Ipm slot. The Capital Album Countdown chart is being compiled exclusively for the station by the Officiai Charts Company usinf London and South East sales data. Capital Gold's Mick Brown (pictured) will host the programme. 
BARRETT ISSUES UNIVERSAL WITH SUIT FOR UHPAID R0ÏA1TIES Aston Barrett. co-founder of Bob Marley's Wallers band, has filed a for- mâTsuifln the High Court against Universal over unpald royalties, which Barrett says are owed ttfhim ând his late brother Caflton. The hearing is scheduled to begin next Monday. 
SEE FOR MILES GOESINTO LIQUIDATION Long-established re-issues outflt See For Mile after 18 years. One of the original founders ai company. Mark Rye, together with former sale have gone on to form the Highnote group of c company will continue with the mail order maj its consultancy services and music for film bue..®». 
IVOR NOVEUOS SET FOR SHAH SCREEN BROADCASI VIA INITIAL The first Ivors Uve concert In May will be brought to TV screens for the first time by Initial, the production team behind Big Brother and Famé Academy, the British Academy of Composers and Songwriters confirmed last Frlday. The live concert, being staged at London's Royal Albert Hall on May 23, the day after Ivors ceremony, is sponsored by Virgin Megastores and will be executive produced by Initial chief exec- utive Malcolm Gerrie and head of events Andy Ward. 
HAFFENDEN HOVES UP AT UNIVERSAL Polydor head of artist relations Claire Haffenden has been elevated to the newlyoreated position of head of artist relations across Universal Music UK. Haffenden, who joined Polydor in 1998, has worked with acts induding Eminem, Enrique Iglesias, Ronan Keating and Sting. 
SAFEWAY TAXE OVER MAY LEAD TO MORE LOW-PRICE CDS Record companies say they expect "yet more low CD prices" to emerge from the planned £2.5bn takeover of Safeway by supermarket chain Morrisons. There is spéculation that other players, possibly including Asda owner Wal-Mart, could make a move themselves on Safeway which ranks as the UK's fourth biggest supermarket chain. Morrisons announced its plan to takeover Safeway last Thursday. 
DEELEY SET 10 HOST CD:UK SPIN OFF, HOTSHOIS  ■ Cat Deeley (pictured) is to host a weekly I spirroff of cd:uk, highlighting the week's key new ifc releases. The half-hour cd:uk Hotshots will go out . !£■ at l.lSam on Fridays on 1TV1, starting on January ■ 31, and will each week feature six videos and a ' ih covering new releases and breaking acts. 
IFPIAHNOUNCES PAN-EUROPEAN AWARDS EMI's Innocent acts AtomLçJtitten ancLBIue-were both awarded IFPL Platlnum Europe Awards in December for Im pan-European sales for their'currént albums. Other 1m awards were made for latest albums from Warner's David Gray and Phil Colllns, Universal's-Eltaajphn and Sony's Jennifer Lopez, while there were 2m awards for albums by Universai's Metalljca and Roadrunner's Nickléback. 3m gongs for BMG's Elvls Presley.and Universai's Eminem and_4m_honours for BMG's Whitney Houston and Sony's Shakira. 
m w p / a y / / s f 

i0 CENT - In The Club (Shady Records) Vith Personal controversies still raging ail iround this signing to Eminem's label, In S-ra^àThe Club will be the track that takes 50 ,îî44sb«=ù rT, ^Bcent overground in the UK (single, tbc) BUSTED - Year 3000 (Universal) Finally released this week, Year 3000 kicks off what is sure to be great year for Busted in their own unfeasibly mélodie way (single, out now) THE CARDIGANS - Long Gone Before Daylight (Stockholm) Only when they return will you realise how much you missed them (album, March 24) STYLOPHONIC - if Everybody In The World Loved Everybody In The World (Prolifica). Spiller cohort Stefano Fontana is the man behind this downtempo eut in the same vein as Bent or Groove Armada. A stunning remix package fromsets it apart from the pack (single. Jan 27) CHICANE - Love On The Run (WEA) Featuring vocals from former D:Ream vocalist Peter Cunnah, this single could herald one of the comebacks of 2003 for Chicane (single, tbc) ED HARCOURT - From Every Sphere (Heavenly) Enchanting storytelling from one of the UK's unique talents (aibum, Feb 3) NICK CAVE & THE BAD SEEDS - Bring It On (Mute) Duet with ex- punk star Chris Bailey. Broody and moody (from album, tbc) MOTLEY - Muddy (unslgned) Rising urban star standing out from 
playiist (MP3) KELLY OSBOURNE - Shut Up (Sony) Along with Rowlan Osbourne is the other Kelly that is currently rocking oui (single, Jan 27) COMMON - Electric Circus (MCA) If Kim Howells & C( 
shouid look no further than this dizzying album (album, 

5mash Hits charl woos 

radio with Sunday show 
Emap is raising the stakes in com- mercial radio's newly-launched Sunday evening chart b 
down as big as the rival Neil Fox- hosted show by the end of 2003. Emap Performance group pro- gramming di 

boosted by the success of the Mark Goodier-hosted Emap count- 
batch of 22 non-group stations to take the weekly programme. "The take-up has been really posi- tive," says Roberts. "We're really surprised how soon we could 

;,c 

Pepsi. A deal for sponsorship i£ reportedly imminent and could be ir, place for the first week of February, the same week that Radio One's new Top 40 host Wes Butters is due to présent his first show. Alongside the name change, s-- 

compiled fi 
s says itial for other rhart which is uniquely i a combination of airplay. TV viewers' requests and web and phone votes. "It is hopefully a chart that truly rep- resents what people want to hear and these are the 40 records people are interested in at the moment." he 

including the addition of Top 

Brits nominations list 

set to boost UK urban 

ii nmg 
679 Recordings/WEA London's The Streets are each expected to pick up 

re among the coh inaugural best British as she looks to build c Mercury Music Prize e The new category's winner will be ' îd by MTV ' ' 

album for Parachutes and best British group, are poised to make a prominent impact at this year's shortlist event which is being tele- 

respectively, while there are plans to further extend the brand. This will include a website and spin-off CDs. ^ 
Emap's TV station The Hits began i the London il digital at the end of last 
• Emap group chief operatmg offl- cer Tom Moloney is to take over as chief executive on January 23 fol- lowing the departure of long-serving 
World music awards 
compilation CD set 
to feature nominees The profile of world music is set to receive a boost at retaii this spring, with the first compilation produced in tandem with the Radio Three Awards for World Music 2003. Following last year's successful inaugural event, an album featuring tracks by the nominees for this year's nine awards is being released on March 10 through Union Square's Manteca label. Union Square marketing director Steve Bunyan says the compilation will feature 28 tracks from acts ranging from Spain's Ojo de Brujo to Egypt's Samira Said. He predicts it will sell up to 15,000 copies. "It Is based around the awards ceremony, which is a BBC priority, so we are hopeful it will become the world music version of the Brits," he says. 
Radio Three's World Routes on February 8, while the poll-winners concert will take place at London's Océan on March 24 and then fea- tured on the station on March 27 

.Musical Youthjo reform as Universal pays royalties 
> reform later this year following the successful conclusion of the band's long-run- ning dispute with Universal over roy- aity payments. The four surviving members of the group - Dennls Seaton, Kelvin and Michaol Grant and Junior Waite - and Jean Waite, the moth- er of Patrick Waite who died in 

in their efforts te 

Royalty investlgator 

on six-figure it Universal onu rccuver ouistanding royalties, says they are "'very happy", He adds, "They suffered. They really suffered. But they've finally got money in their pockets agaln. This has taken two and-a half years, when careers can corne and go In 

As part of the settlement, Morgan says Universal is also promising to release a greatest hits CD and DVD package, the 21st Anniversary of Musical Youth, which will include hits such as Pass The Dutchie and their Donna Summer collaboration Unconditional Love, and unreleased material including Watcha Taikin' 'Bout?, a collaboration with Stevie Wonder. Morgan says the idea for a best of package came about after he had attempted to have the rights returned to the group. He adds that the reformed group will help sell the new CD release by touring this sum- mer for the first time since the group spllt In 1985. 
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Mies show inidas louch as 

IHC-signed acis bid for gold IPE" 
by James Roberts six years, Warner Music scored 12, with how selective you are ln the attacks In ils More emerging artists are broken to BMG managed 11 and Sony Music artists 1,131 you si®1',n other worcls' time, but rarely by James Roberts six years, Warner Music scored 12, More emerging artists are broken to BMG managed 11 and Sony Music mainstream sales success by inde- clocked up nine such successes. pendent companies than any single "The data does show that good major label in the UK, according to music doesn't need to be signed to a JB| analysis of sales pattems. major in order to achieve success," Since 1998, the independent sec- says Aim CEO Alison Wenham. PL tor lias consistently beaten the per- One independent Company con- fomnance of any one major label in tributing to the independent sector's scoring at least gold-certified albums success is XL Recordings, which has (100.000 shipped copies) for new consistently broken UK-signed acts Whrte Stripes: rndie golden wonders 

with how selective you are in the attacks in its artists that you sign. In other words, time, but rarely you might sign a mediocre artist and has it corne under direct assault take it to gold, but you are going to from the Home Secretary. find It difficult extending your career Now, there is nothing pleasant further than the second or third or defensible in lyrfcs which albums. glamourise violence, guns or any "It is important to have a long-term kind of anti-social behavlour. Few vision and not run away if the first would argue otherwise. album doesn't really work. Some of But there is a whole wealth of the biggest acts don't break through différence between feeling 

Ïts6 Chrysalif^tobbL Wikilmï ofThefyrics ieapt upon^by the " 
• Who signed what in 2002, p6-7 1^6 oflO y^raold.And^in P 
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Clifton scores victory ^Marmus^sr- 
in MW Xmas contest 

more information via its website. thTb"œ^dsSsLB reachlng 16 biggest black music 

Sun's CD promotion 
supports new talent The Sun's CD Of The Week promo- 

McNicholas moves over 

to take on Virgin music 
as Mottola leaves 
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l
i
i
i

 

iiP
iiP

i!
 

■ 

TommySMottoS|aChairman and CE0 t0 evidenœlbe^otagprX well 
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artistjs to become a monthly pro- 
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NEW YEAR BEGINS 
WITHSUW SALES 
lyear, only three sthims managed to top 100,000 sales in the US last week, while just one album In the Top 200 actually increased sales week-on-week and two more 

•esumed at number one last week and continues to hold pôle position, despite dipping 62% in a week. Even though Eminem's latest single Lose Yourself, which is on the album, registers an llth stralght week at the top of the Hot 100, the album almi 

m 
album sold 118,354 copies last week - just 930 fewer than 8 Mi - and stands a good chance completîng its joumey to the next week, after being feted five Grammy nominations. Avril Lavigne's album, which also received five Grammy nominatic 
on its 32nd week in the chart, as it is also very close behind, having sold more than 113,000 copies 

Wfy- 
soundtrack, which re^nters the list at number 85 with a 60% 

Mthr 

Virgin Records is stepping up the global campalgn for Massive Attack's first studio album in four years ahead of its international release on February 10. The band have already completed a round of long-lead press in Europe for Hundredth Window, with features In France's Les Inrockutlbles and Spaln's Rock Deluxe among 

presence are forming a key part of the campalgn. Virgin international project manager Matt Osborne says he is confident the album will exceed the international sales of ISSS's 3m- selllng Mezzanine. "Sales of prevlous albums are truly global and we are trying to accommodate al markets w'rth this campaign," he adds. The band are in rehearsals for their European tour starting in April, while lead-off single Spécial Cases goes 
(Monday) and is given a simultaneous 

é 

EMi MusicGermanywins 
court case againstretailer 
EMI Music Getmany has won a court case against a video retailer, which It says violated its distribution rights by renting out CDs. EMI, represented by law firm Norton Rose, said the owner had offered a rental agreement to cus- tomers as a sales agreement, and thus Infringed the major's distribu- tion rights. The purchase price of a CD charged to the customers was high- er than the market price and there was an option to "sell" the CDs back to the store after a few days for the same price minus a fee of a few Euros. The Higher Régional Court Of Cologne ruled in favour of EMI, that the retailer had intended > rent the CDs. 

Universnl dominâtes overseos 

UK albums list with U2 on top 

ia. Aithough the Wild Thombertys film soundtrack and T.A.T.U. albums début at 169 and 191 respectively, they do so with week-on-week déclinés of 28% and 15%. The number 200 album sold just 6,555 copies last week, compared to 13,449 the prevlous 
Several British and Irish acts benefrted from the décliné and/or departure from the chart of seasonal titles, with the Rolling Stones' Forty Licks up 20-16, Rod Stewart's Great American Songbook bounclng 26-23 and Coldplay's (pictured) A Rush Of Blood To The Head up a further 11 places at number 38, having ■ jumped 15 rungs ■ last week. Elton in (41-40), ■ Craig David (117- 1112) and Phil ■ Collins (140-116) also enjoy bounces. Heading the wrong way are Paul McCartney (30-31). Fleetwood Mac (74-78), U2 (64-88, and 93-100), David Gray (87-89), Charlotte Church (109-137), George Harrison (120- 144), Led Zeppelin (156-181), Eric Clapton (139-182) and Kelly Osbourne (149-187). 

by Joanna Jones The enduring global appeal of._U2 v showed no signs of slowing in 2002, as the band's second greatest hits became the year's best-selling album overseas by a UK-siened act. The Best Of 1990-200'0, released in November last year, sold more than 5m copies last year outsidg the (JlLandwas one of three U2 albums to top the 1m mark in a list featuring six mentions for Universal artists. That release re-ignited sales of the first volume of their greatest T through the than 1m sales. 

"^Mil|Jll!6il|lliMlilllil:ll.llilil*ll:lll!t*flltTW The Best Of 1990-2002 U2 (Island) 5.2m 2 Forty Ucks Rolling Stones (Virgin/Decca) 4.5m 3 Escapology Robbie Williams (Chrysalis) 3.0m 4 A Rush Of Blood To The Head Coldplay (Parlophone) 2.7m 5 The Greatest Hits 1970-2002 Elton John (Rocket/Mercury) 2.5m 6 Fever Kylie Minogue (Parlophone) 2.3m 7 Destination Ronan Keating (Polydor) 1.9m =8 18 Moby (Mute) *l.Sm =8 Slicker Than Your Average Craig David (Wildstar) 1.5m 9 Heathen Chemistry Oasis (Big Brother/Sine)) 1.4m 

markets, particularly in the US. "To have reached 3m sales ei with Robbie in the first six week phénoménal," he says. "s Elton Jf 

2000's That YouJCan't Leave oemno, aiso sold a further. 1m sales in the year, bringing its cumu- lative global sales tally outside the 
""ÏSand Records Group head of inter- national Steve Matthews says, "The Best of 1980-1990 has been a phe- 

the second volume. U2 have man- aged to draw in a whole new généra- tion of fans with Ail That You Can't Leave Behind and the Elévation tour." The Rolling Stones' Forty Licks sold 4.5m, putting collections in the top two spots. With half of 2002's top-sellers comprising greatest hits 
of studio albums fro i EMI ac 

ie of album Escapology which rei 

3m mark in just six weeks. Coldplay's A Rush of Blood To The Head, also released last year. weighed in at 2.7m sales to finish just behind Williams, while fellow Parlophone act Kylie Minogue's Fever album - released in 2001 - clocked up 2.3m sales overseas in the past calendar year. Capitol UK's international director Kevin Brown says the company's strong performance in 2002 was 

second highestranking greatest hits collection of 2002, with his 1970- 2002 collection topping 2.5m before the year's end, while another Universal collection - The Vèry Best (S) 1.3m Of Sting &The Police - also exceeded 1m sales in the same period. as did Mark Knopfler's The Ragpickers Dream on Mercury. Polydor's Ronan Keating came in 
Destination album placing him ahead of Mute-signed Moby's 18 album, which scored 1.5m global sales exduding the US, where he is signed to V2. Big Brother's Oasis sold 1.4m with Heathen Chemistry ranking them ahead of S Records' Westlife with 1.3m sales for Unbreakable - The Greatest Hits Vol. 1.  

Copyrights should mirror 
US's 95 years, says lobby 

falrly hollow achlevement, i sold a paltry.5,69g çoplc-s to retain its titlcTTJo other single sold more than 4,000 copiisand only 17 sold morelhan 1000 copies. —     Alan Jones 

s mounting from record companies and the IFPI for changes to European copyright duration laws, as a mass of Fifties dassic jazz, rock- 'n'roli and opéra recordings stands on the brink of entering the public 
The lobby in Brussels is gathering force to extend European copyright from 50 years from the date of issue to bring it further into line with the US model, which protects recordings for 
The anomaly is forcing major labels to strike deals with labels to protect classic catalogue as recor ings from the early to mid-Fifties begin to go out of copyright in Europe, paving the way for any European recording company albums previously controlled exclu- sively by spécifie labels. Last year, EMI Recorded Music struck a oneoff deal with MarCal, with the support of the Maria Callas eslate, to jry to legitimise recordings already In the marketplace and pro- 

et the opéra diva's valuable cata- te future. It had previously 

: industry is trying very hard to get it changed. Itis 
after its own artists rather less assiduously than the US." IFPI régional director for Europe Frances Moore says the EC is also being lobbied to review duration "Europe is lagging behind and needs to be brought in line with the US." 

UK acts make impression as 

Grammys unveil nominations 
Elvis Costello has followed his est-charting album in years in the US by playing a prominent rôle in the UK nominations for this year's Grammy Awards. Costello, whose 2002 release When I Was Cruel became his first US Top 20 album since 1980, is one of six British acts ' ' Is shortll in the rock performance and rock catégories. Fellow Universal act Robert Plant is nominated in the same two caté- gories, while Elton John and Sting are pitted against Wildstar's Craig David in the best maie pop perfor- mance category with Sony artist David Bowle's Slow Bum competing for the rock performance prize. EMI has Coldplay and Dirty Vegas contending for two prizes aplece at the 45th annual event. Dirty Vegas are one of four UK-sIgned acts in the best dance recording category, alongside fellow' Parlophone act 

Coldplay (Parlophone) group rock perfor- mance, alternative album: Elvis Costello (Mercury) maie rock performance, rock album; Dirty Vegas (Parlophone) dance, video, recording package; Floetry (DreamWorks) urban performance, R&8 song, R&B album; One Giant Leap (Palm Pictures) short-form video, longform video; Robert Plant (Mercury) rock album, maie rock performance. 
Kylie Minogue, Polydor's Daniel Bedingfield and Jlve's Groove Armada. DreamWorks-slgned, but UK-bom act Floetry score three nominations for their Flœtic album In the urban performance, R&B song and album catégories, while Palm Pictures' One Glant Leap have two video nom- inations. There are also nominations for Domino's Clinic, WEA London's Enya, Parlophone's Paul McCartney, Island's U2 and EMI's Robbie t Williams. 
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TALENT -EDITED BY JAMES ROBERTS 

2002: a flurry of signings 

and growing strike rates 
Investment in new music was firmly back on the agenda of UK record companies during 2002, with 188 new signings 
which translated into a 40% increase on the previous year. James Roberts reports on which labels were on tne money 

more proiific labels, while others prefer no to disclose information about their new acquisitions. But the fact that the labels le leading polled registered 40% more acts signed 

The data gathered for each year's rosterwatch listings cannot be precisely compared due to the transient nature of 

in 2001 sends a clear message J back on an A&R front in 2002. study of the strike rates of UK record ipanies in breaking new acts over the t 20 years also highlights that the past the five years have seen more new domestically- signed acts broken in the UK - as defined by reaching goid album status for the first 

in équivalent five-year periods over the past 20 years. In the period between 1998 and the end of 2002.102 acts achieved 100,000 album sales for the first time compared with 86 (in the years from 1993 to 1997), 89 (1988 to 1992) 
A doser examination of the figures also highlights a growing divide in the performance between the major a—1 

s reaching gold status for the first tin 
independents, wl w, The Hi i 2002 
Lostprophets, Royksopp, Scooter and White Stripes. If the count of acts which were developed by independents before being snapped up by majors is factored in, then the figures would be further polarised. The Coral (Sony) and Kosheen (BMG) are just two examples of acts that reached gold status in the UK in 2002 - thus contributing 

UK-SIGNED ACTS REACHING GOLD 
STAUS FOR THE FIRST TIME 

ROSTERWATCH - 2 

fî 

single. Being Nobody fiS (featuring Liberty X). 

Britlsh Sea Po 
Baxter Dury Singer songwriler, son of lan 
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achieved a significant0groMMin succè^of1 liiTassisTan^e of atradmonal recordTabe°' 

Aside from the figures, a look at tiie list of The count of new signings always include signings over the last year highlights the a handful of acts switohing labels, while breadth of genres covered by 2002's new others fall into the "second chance" 

A Aey ttend |n 2002 magaÂne to sel up Loog Records througp 
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At Media-Tech Expo 2003, we've left nothing up to chance. See the latest in CD & DVD manufacturing, 
content development, storage and related technologies. Meet participants from over 60 countries. 
With this much on the table, you can't lose. Sign up today and we'll deal you in. 

May 13-15 at the fabulous Mandalay Bay Convention Center in Las Vegas, Nevada, USA 

For more information, e-mail info@media-tech.net or visit www.media-tech.net "AAEDIATECH 
expo2003 



MIDEM FINDS FRESH FOCI 
As a new executive takes the helm at Midem, he unveils plans to broaden its appeal and respond to a compétitive conférence market. by Steve Hemsley 

effect He acknowledges he is a différent charad la man with more than 20 years' I international marketing experience promoting well-known food brands and US basketball is likely to have on the music industry's most important global trade event. Yet the appointment of Paul Zilk as the new président and CEO of Reed Midem means the company's (lagship music trade fair looks ahead with fresh eyes after 13 years under the control of Xavier Roy, a man as synonymous with Midem as alhiight networking in the bar of the Martinez hôtel. a second bip operabon. He stin hopes te The change in leadership cornes at a Urne enough to be at the Palais De Festivals when the global music industry is facing farewell to the many UK friends he mad différent problems to during his 34-year 
Soties, iwanltheindustry'sbig-hillerstofeel   

cultures together - and for the event 
industry should nol fear the change As an American who has llved and worked in Europe for the past 15 years. Zilk speaks French fluently, a skill which will aid hii unenviabie task of trying to follow suc! respected figure as Roy, who reçently 
enough to be at 

When Zilk joined tlinl Midem is still a musl-allend event' in september 2001 as managing director, he had - Paul lilk, Reed Midem minimal Knowledge of the publishing heavyweights would 

underpinned by an MBA 

Strito iDflery, managing direclor, Tasle Media 

% 

licensees meeting, which is being held on Monday 20, where we plan to play new material from Muse, Serafin, Vega 4 and One Minute Silence, we will also be at Midem to find licensing partners in Japan, Scandinavia and Germany for our recent new signing One Minute Silence, who had previousiy recorded two albums for V2. We will also be looking for sutFpublishers for The Buffseeds and The Sundae Club, our recent new signings to Taste Music, our publishing company." 

n. Secondly, we have ' fisc and print manufacturing so that we can massively reduce the amount of inventory we carry and can also keep 100% of our catalogue available. We're going to talk to people about offering it as a third-party service." 
Paul Birch, monnging direclor, Revolver Music "We're taking loads of stuff with us, but we're looking to buy as well. We go there to find repertoire and labels and distribution and do deals like everyone else. Specifically, we're taking the new Epie album, a dance project by a DJ from Wales called Frequency and we've got an R&B act from Manchester called Heavy Load. l'm particularly looking for deals for Japan, South-East Asîa and / 
Allsloir Wells, ln-tiouse lobel romeget, Prime 

Union Square Music of six people going, It gives us the opportunity to meet international distributors and at the same time we'll be taking take our sub-licensing sampler that we compiled especially for Midem of the vanous catalogues that we control. We'll also be launching our first entries into the DVD market and we'll be talking to various about that." 
Debro Fosler, Internulionul direclor, lidy Trox "It's a networking situation more than anything and a way of establishing and carrying on ' is from down the years. It gives us 

re looking for more territorial partners to buiio the Tidy brand, in Japan and Asia in particular. We'll be particularly promoting our first artist-led project, which Is 
Anelle Vordntil, Inletnnllonnl mnnoger, Cnulilng Vinyl "You get the chance to meet people face to face, which is really important, and also to make new contacts. With our sampler CD, which features the likes of lan Mi Oeil and Camper Van Beethoven, we'll be looking to expand that existing network and work towards Japan. Korea, South America 

Soft 

the year to expand from. Il approximately into one-third us chasing new ue L w JHH business, one-third people contacting us. and M^Hcer^^ one-third meeting existing partners I don't We don't normally look to tie up deals while believe you actually do tf» deal at Midem, you make the contact and follow it up with negotiations over the following weeks and 

"I want the industry's big-hitters to fe Midem is still a must-attend event," he i The big-hitters he refers to are the rei company big boys who used to venture i Cannes in the early days of Midem whei was the place one had to be to secure territory-by-territory deals, particularly ac Europe. Today the fair is still a thriving marketplace for publishers, exportera ar 

'What do the big companies actually ac from coming here?' It enjoyed a resurgence among key personnel a couple of years ago 
over," says Pinnacle Records managing director and Midem vétéran Tony Powell. "It is always a big social interaction but more labels from around the world, especially the >plO 

m mmn 
BRITISH AT MIDEM SHOWCASE MARTINEZ BALLROOM, 21.00 - MIDNIGHT 
LADYTR0N 
DAVID HOLMES PRESENTS 

THE FREE ASSOCIATION 
MINUTEMAN 
J-WALK 
AC0USTIC SHOWCASE MARTINEZ PAIUSANORE. 18.00 - 20,00 
TOM BAXTER 
AMY WADGE 
GEOFFREY WILUAMS 
SHELLY POOLE 

British3 'midem)) 
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iiSiia $lmcentral rôle li conférence scfcedule 
Rr years, Midem stood uncliallenged as ne music industry's conférence of choice. But, In the past decade and more, as the business bas developed, so bas the compétition. The t\vo events which most eiearly challenge Midem's dominance are Popkomm in Cologne and SXSW in Austin, Texas. Popkomm (pictured), which takes place from August 14-16 this year, proclaims itself as the world's biggest trade show for pop music and entertainment after it attracted almost 15,000 deiegates in 2002, including 797 exhibitors from 29 countries. SXSW first opened its doors in 1987 and in March more than 15,000 participants from the music, film and internet industries will again converge on the Austin Convention Centre in Texas for 10 days of 
producer Daniel Lanoi: speech. The UK will ai of ail visitors. "During the past de 
recognise the value of SXSW," says managing director Roland Swenson. "It is a multHaceted event, but the common thread woven through the entire fabric is an emphasis on artists from ail genres. It is the issues that affect those artists and the companles they work for that are at the 

seminars and attenaeo snowe""- act Quarantine were subsequently signed by BMG International. On the European malnland, the biggest 

conférence currlculum." In the UK, In The City remains a focal point for industry discussion, desplte some criticism that it bas lost some of its unique energy in recent years. Organiser Tony Wilson says ITC remains one convention where the emphasis is on new talent. "The unsigned bit of ITC remalns the only new band event In Europe that actually means something - building on its fabulous back catalogue year by year," he says. "In 2002, seeing the back streets of Salford thronged with happy, crazed and determined A&R folk checking the best collection of new talent we've had for four or five years dld my heart plenty of good." ITC was foilowed in late October by the first three-day MusicWorks New Music Convention and Festival held at The Llghthouse in Glasgow, where 400 

Noorderslag live music event which took place eariier this month from January 9-11 and around 1,300 industry people, including more than 100 from the UK, were expected to attend. The show Is organised in "Ih the European Broadcasting 

each December - is attempting to raise its profile as a trade event by increaslng the number of industry deiegates and new artists it attracts, while Iceland has two emerging shows designed to tempt international deiegates. The Trade Councll of Iceland supported a seminar last May cailed Export of Icelandic Music, at which speakers included Sony VP Simon Young, former MMF chairman Keith Marris and Christian Ulf-Hansen, the former head of artist relations at BMI. "This was an attempt to get the debate going, sharing expériences and analysing what our industry is about and what potential 

Icelandic music has at an international level," says Anna Hildur, who worked as a consultant on the event. Meanwhile, the innovative music event Alrwaves, which started eut as a showease for local DJs four years ago, again took place in Reykjavik in October and was attended by UK label représentatives as well as the trade press. Performances by Fatboy Slim and Sweden's The Hives shows bow much its status has improved. Norway's ByrLarm Is a Scandinavian music business conférence which takes place in a différent Norwegian city each year. The next event in Trondheim runs from February 13-16 and will attract more than 1,000 deiegates to Its sériés of workshops 
In Spain, the internauunai tesuvai or advanced music and multimédia art, Sonar, will run in Barcelona from June 12-14 and the organisera are hoping to beat the more than 1,800 industry executives who attended in 2002. With budgetary constraints imposed across ail areas of the industry, every event targeting music executives has to offer something différent and provide deiegates with a real return on investment from the time and money they spend attending. And the compétition to do just that is Increasing by the year. ■ 

p9>- UK, US and Australia, ai cost of attending and ai actually get out of being there compared to 20 years ago when real business was done." It is clear that Zilk will take Midem in a new direction over the next few yeais as he employs his marketing talents to broaden the show's appeal to not only reignite the interest of lapsed visitors but to ensure he retains the involvement of the 10,000 music 
than it is now," he says. "We are only ideas stage, but we could be talking holding Midem events ail year round, including regular high-level régional meetings 

téléphoné or etriail, 
of the many différent 
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Johnny Marr + the Healers, Blues Traveler, moe.r John Doe, Gene, Berlin, Speech, Tré Hardson from 
the Pharcyde, MC Lyte, Warren G, Eric Idle, 
Lisa Germano, Ali Shaheed Muhammad from A 
Tribe Called Ouest, Sir Mix-A-Lot, Tweaker, Cracker, 
Tha' Liks, Michael Franti - Spearhead, Big Bad 
Voodoo Daddy, Folk Implosion - Lou Barlow, 
Tom Tom Club... 

un 

smusic 
A radicaliy simple-and-fair new mode! for 
signing, promoting and compensating artists. 

IMUSIC USA ARTISTdlrect 5670 Wilshire Blvd. Ste. 200 Los Angeles, California 90036, USA Téléphoné: +1 (323) 634 4000 Fax: +1 (323) 634 4299 Contact: Lynn Nakama <Lynn.Nakama@ARTISTdlrect.com> 
(MUSIC International ARTISTdlrect The Basement, 54 York Street. London, W1H 1GD, UK Téléphoné: +44 (0) 207 724 4700 Fax: +44 (0) 207 724 4790 Contact: Dave Cronen <Dave.Cronen@ARTISTdlrect.com> 
Corne visit us at MIDEM at the AIM stand (03.24 - 05.23) 
Dlstrlbuted by: 

- # S ® œrtrs ^ 

ed way by tearing the show apart to ' can get a better > of why they corne and who they " he says. "We must plav on îd for information, especially *' 'ssues such as the ' ;al and législative changes 

Village, which is designed to recognise the 
world of rap, hlp hop and R&B. as evidence of how Midem is reflecting current trends. The village will offer customised conférence 

night on January 19, 

Zilk: alming to broaden Mldem's appeal Show director Dominique Leguem has a vast knowledge of the music business having joined Midem as artistic director in 1998 after a career which started at EMI and then took her to Clouseau Music Publishing and Virgin France, where she rose to the post of général manager before being recruited by Xavier Roy. She has brought stabllity to the management team during the looking nf Ihe cosl of atlending and are atth
neev
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assessing whal Ihey aclually gel oui ol Both Leguem and znk , are aware of the growing being Ihere number of more 
-Tony Powell, Pinnncle 

'More labels from around the world ai 

(ill again highlight —lebigna 

ITC, 

s. The ry 18 will be covered on télévision and radio in France with Jennifer Lopez and Mariah Carey among the acts who confirmed they would attend before Christmas. Despite being the elderly relative in the family of international music events, Midem's héritage means it can call on a backroom staff with extensive experience to produce an efficient and professional show year after year which always manages to woo weighty keynote congested sh 

I which are keen to divert any disillusioned Midem attendees and their event budgets away from Cannes. SXSW and Popkomm offer particularly strong compétition in their very différent ways, while France's Trans Musk ' ' ~ and Es Scandinavian events ail market (see breakout). For a man familiar with the stresses of compétitive professional sport, Reed Miden Paul Zilk knows he is operating in such a ar and that his Mide ot afford to take its eye of 

clients. We meet up again with everybody we've been working with ail year and discuss projecls for 2003. it's not a place that we do business at, but we plan our business year and our releases from those four days in Cannes every year. It's our catalyst where we see people from Japan, Australia and Thailand and we can say 'this is what we've been doing - where's your market going?'. It's planning the releases that we'll work on ail year." 
"We're at Midem to meet old friends and new. We'll be launching the 2003 Prism audio catalogue. We have music DVDs available for many territories. We're looking to buy spécial purchase product and overstocks for our UK rackjobbing business. We're looking to acquire licenses for our UK racking opération and 

"I schedule beforehand the people who I really want to see as l'm predominantly there to get our bands released elsewhere, We'll be taking out a sampler of ail the stuff that's available to license. Grim Northern Social, Sandy Dillon, Alabama 3, Baz. Black Box Recorder - ail our bands really It's not really my time foous to pick anything up, but 

Rn; levy, lieoil ol Rooco. Telslnt Husic Group "Telstar will be at Midem waving the flag, looking at product licensing and meeting up with old and new acquaintances. But you never know what's going to happen with the climate as it is - it's a great melting pot. Wi hope to do some business th a way to oarry on 

We're looking international distribution partnership for our 
at buying product in on an album looking at product that's released m orner territories that isn't available over in the UK. We're also looking at placing product we have in the UK with some of our existing partnerships and with any new partnerships. 8o it's business both ways for us." 

and we've released more than fe're looking to get European représentation for the releases and distribution and so forth. ITI also be taking a 40-track Best Of Ankst CD, covering the first 10 years of the label, with bands such as Gorky's. Catatonia and The Super Furries." 

business with yet - It's an old cliché, but the more times we meet people the more likely it is that we'll do business with them. Overall. it's licensing to other territories - mostly smal ' -and an opportunityto see 

"We can meet many of o place and we take that opportùnity. What we hope to achieve will vary from customer to customer and from supplier to supplier. This year we will be particularly focussing on how to furlher promote British independent music abroad, particularly raising profile in Europe, the US and Japan." 
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MIXING GLOBAL AND LOCAL 
MW Netwoite International liead Bill Roedy blends a global vision with support for local audiences, by Joanna Jones 

m 
he récipient of Midem 2003's ihi Ertegun Person Of The Vear d was described as a "dedicated 

président Bill Roedy, who has spent the past 14 years travelling the world spreading the word of MTV and the various issues it promotes, this global outlook begins at home. 'I grew up in Miami, but have lived a lot of my life outside the US - in the UK and elsewhere," says Roedy, adding, "I aspire to be a global citizen." This yearning to be a citizen of the world underpins Roedy's message of "diversity through localisation", heiping to drive the launch of unlquely-programmed MTV networks around the world and the expansion of the brand to 65 channels in international markets including Niokelodeon, Joining MTV in 1989 as chief executive and managing director of MTV Europe, after securing an MBA from Harvard University after serving a lOyear career with HBO, Roedy was appointed to his current post in June 2000, overseeing ail of MTV Networks' international multimédia business opérations including the brands MTV, Nickelodeon, VH1 and TMF. But his extensive stint in music télévision Is a far cry from his original career path. When many of his contemporaries were tuning in and dropping out in the late Sixties, he embarked on what he describes as a somewhat barren musical period of his life, with the beginnings of an 11-year military 
A career officer in the US army, receiving the Bronze Star, Air Medal, Meritonous Service 

Roedy: "diversity through I 
Medal and Vietnamese Cross of Gallantry, Roedy cites discipline and the ability to put the machinations of the likes of the music and TV industries into perspective as valuable lessons from his military days. "In my early life, I had a love of both 
a diversion there for 11 years at V always had an aspiration ti them," says Roedy. "The e 
unbeatable co For the man who grew up in Mi doo-wop of the Fifties, Roedy's r 

st Point, I 

music markets around the world and experence some pivotai moments in history, bringing him face to face with the premiers of countries including China and a frontrow seat at the dismantling of the Berlin Wall. Roedy counts the inaugural MTV Europe Music Awards at Berlin's Brandenburg Gâte as 
"Just pulling this thing off and seemg what 

everyone saw the Brandenburg Gâte and George Michael singing Freedom - we were in the heart of Berlin, in the heart of Europe and it was a magical moment." he says. Roedy points to expansion in the digital realm as one of MTV's future challenges, while he continues to be a vocal advocate for pushing local music across borders - he cites Russian duo T.A.T.U. as one local act which has recently benefited from MTV's support. "When I first started, music was dominated by Top 40 Anglo-American music - in Germany it was schlager music and US music," he says. "Ail the régional channels are reflective of local cultures - that is the most important thing. That is the driving force behind everything I do intemationally, to be localised and concentrate on the local audience." Meanwhile, his position has also been a springboard to promote the "issues that o young people" including MTV's f HIV and AIDS éducation, and in his rôle as UNAIDS ambassador since 1998. A keen supporter of Midem. which he counts as "the biggest and best' gathering of industry executives, Roedy says even the Gulf War did not stand in the way of his 1991 visit "I go to lots of gatherings but I know I will see everybody at Midem and it is a tremendous opportunity to experience music in a local way," he says. Highlighting MTV's 2.000-strong Worldwide team, including Europe and Asia présidents Brent Hansen and Frank Brown, as ongoing inspirations, Roedy concludes, "Person of the year should really be persons of the year." ■ 
ve completed. I have se thatI e "We are an old-style we go to reaffirm our existing international relationships. Koch UK, or RSK Entertainmi as we now are, does most of its business 

oking to Ho 

Midem to sign deals, useful talking shop. We re mteresteo m growing our label rester quite aggressively now. We just broken away from Universal a we're looking forward to consolidating our position and growing rapidly at what we do best as an already successful sales, 
t. Hinl Source 

Aubum, an indie trip-hop band, whose debul album will be released in GSA & Bénélux in January, and Shane MacGowan's band The Popes, who are soon to record a new studic dont actually go to album available for licensing In many extremely territories." 

new label with a revolutionary ist deals, we are hoping to >el profile and form long-lasting relationships with distributors and the like. We're taking our début release - A Hint Of Mint - which will be available for sale, 

rml, hend of lepetloire & ocqulslllons, Kickln' 
for licensing in and out, including the Blaze and Poison Flow projects. Also, Haripa Music 
representing artists such as Solid Groove, Chiller Twist and the Kickin, Atomlc, Solar and Relative catalogues. We'H also be promoting tracking and artist rights 

"Midem is the way we keep in touch wi who's who intemationally, it's for licens 

ie shows - there is m (unfortunately). I think if I usic industry any more I would to stay away from Cannes at 

î T, King Britt and m ig Ultra 
lit tenlen, mofloglng dlreclor, Scntiel Recordlng "I am going to Midem this year, for the first time, after a fantastic experience at PopKomm in August, where we were completely surprised at the amount of deals 

"We are meeting RKG France who have already signed one of our artists - 8.58 - for the world. The deal was done at the last Midem. Even though we are a small company, we are offering three new artist albums - Andy Leek, Elleeven and Sonny Morgan - aiong with about 100 new tracks. Ultimately, the thing for me is still the thriil of the chasé and those surprise meetings that you did not 
Ceotl Huncey, label managei, Fobrlc "Our trip to Midem is mainly to meet up with our various overseas distributors - to look at and discuss our performance during 2002 and to talk them through our exciting release schedule for 2003. We will hook up with a few labels we have licensed tracks from - especially if we haven't met them face-to-face before We will also look at which distributors and labels from Eastern Europe and South America are attending, to discuss the chance of future business. And, of course Midem is always good for that chance meeting " 

mn. Nova Soles onilDlsliibutlon(UK) "We will be attending our second Mide an ever growing rester of labels - we r have more than 1,300 titles and 50 te distributed via Pinnacle in the UK and We will be looking to ac labels to our rester and will be looking to license product to our own record company, "as building relationships with overseas rs from ail territories." 
Phil Ellis, label monaget & business developmenl manager lor Ihe arts, Raw fish Records "We are also the only music and management collège taking young musicians, DJs and young trainee managers and promoters to Cannes. This year I am taking 50 student staff to Midem. We are with the BPI stand and normally share the Aim stand. We will be presenting four new albums in Cannes and one single, while giving the budding managers a taste of the hustle and bustle of Midem." 
Roger Semon. 000, Snncluntï Records Group UK 

n of exciting new releases for 2003 to our international distributors. These include new album releases from Océan Colour Scene, Morrissey, Hall and Oates. Kenny Rogers, Stephen Jones (aka Babyblrd), King Crimson, Ministry and Capercaillie, In addition, we'H be maximising synergies for our joint venture labels. Our Rough Trade new releases include the Strokes, Belle & Sébastian and, from Fantastic Plastic, Buff Seeds, The Beatings and Futureheads." 
, direclor, Cherry Red Records "Cherry Red Records are celebrating their 25th anniversary this year and we are releasing more records than ever, as well as DVDs and bot product for ou looking to e licensing sil 
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Association début album. And, 
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iming sînger-songwriters in the effectlvely a set of solo performers, 

have escaped the backlash as the sce déclinés. And rightly so. Certainly, to I 
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full set of UK dates. A second single, V I-WAIK (EflST 1 Everybody Knows, is already to scheduled The résurgent 

the band's Musical growth, guitar-ted, ^ow-mo, progressive catharsis 
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SXSW^o south by southwest 

BY SOUTHWEST MUSIC + MEDIA CONFERENCE 
MARCH 12-16, 200B • AUSTIN, TEXAS 
"The music industry may be reeling, but the musicians are still rocking...South by Southwest... 
has become the standard bg whlch popular music conventions are judged." 
-United Press International, M arc h 26, 2002 
THE 17TH ANNUAL SXSW MUSIC CONFERENCE/FESTIVAL will showcase hundreds of musical acts from 
around the globe every evening for five nights. By day, conférence registrants will visit the 
SXSW Exhibition in the Austin Convention Center and hear informative, provocative panel 
discussions featuring hundreds of speakers of international stature. Register online at sxsw.com. 
SXSW EUROPE Una Johnston • Cill Ruan, 7 Ard na Croise • Thuries, Co. Tipperary, Ireland tel +353-504-26488 • fax +353-504-26787 • un30sxsw.com 
SXSW USA HEADQUARTER5 
PO Box 4999 • Austin, TX 78765 USA ■ tel 512/467-7979 • fax 512/451-0754 
FOR TRANSATIANTIC AIR TRAVEl CONTACT GUY 1IND5AY-WAT50N AT MUSIC TRAVEL • guy@musictravel.co.uk tel 0044-020-7627-2117 • www.musiclravel.co.uk 
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BUSINESS AFFAIRS 

EVOLUTION IS KEY TO SURVIjfAL 
Nick Kanaar of Collyer Bristow examines the factors driving recent changes in contracts as record companies respond g 

the key to levelopment and even to ' itself. It may well ict resuit of this 
companies have proposed 
contractual approach. Last October's EMI/Robbie Williams deal and November's BMG contracts announcement are such examples. There is no exaggeration in the statement that the majors have been living in fear that they are at serious risk of becoming extinct. 

td the 
There are vari to explain the sr caused the panic and fear. However, the downturn in sales has undoubtedly been aggravated by the internet, where musio is freely accessible. It may aiso be the failure to identify and develop popular and long- lasting talent or the confused System that currently allows the charts to be so superficial. There are, in truth, many other reasons that have Consolidated this dilemma and a remedy must be sought. I personally believe that the EMI initiative illustrâtes the attempts by the musio industry to evolve. However, a sceptic might suggest that it does no more than acknowledge that the old order must change to meet current business and commercial needs. It would be encouraglng for an agreement to be made that there is no need or change if the I 

The underlying business reason that needs to be acknowledged is the fact that the traditional manner of selling finished physical records through High Street shops will dramatically reduce, but not disappear. It is therefore necessary that the industry adapts to the change and finds an approach that makes financial sense to ail parties, Costs incorporated in the recording and promoting of records, as well as those of developing talent, will continue. However. the costs of setting up substantial manufacturing facilities and the real costs of distribution will largely disappear. Buildings and machinery to purohase, maintain and replace will no longer be necessary; and neither will the many vans and salesmen travelling the country. Historically, these factors have enabled record companies to set prices allowing income to be generated to cover their costs. They paid for the whole corporate structure - offices and buildings, staff and senior executives, travel, entertaining and conférences. The control also generated the profit demanded by shareholders. With the change in the culture of the music industry, it is now r identify the key elements of s business and profit-making. This is particularly challenging when it is undear how, where and in what sums the new market will provide revenue. It must be taken as read that music will 1er. Free 

music will not be the norm. Broadcasters, internet service providers and mobile téléphoné operators will prevail, finding models that will allow access through them Naturally, users will have to pay for the 
much money will be a\   vailable from such /e concluded that future income from the use and exploitation of music receivable from these operators will be smaller than has previously been the 

It should be accepted that record companies are necessary for a healthy music industry. They have an intégral part to play and it is right that an appropriate financial return should occur in exchange for services rendered. Risk taken until the change in the industry occurs should also resuit in profit on the money invested. We should therefore consider the overall "pot" of money available. If the anticipated income through the electronic âge is to be insufficient then, if the argument is valid, the whole income generated resulting from, and attributable to, the success of the record company input should be available 
Historically, this method used to be obtained by vertical intégration. The record company retained profit from the separate activities involved: manufacturing, selling and distributing. Today it has to be achieved by a quasi partnership with the artist. The additional areas of income are songwriting, >ing and Personal appearances, "T examples of i " 

ir example in the case of AOL and where many record companies have music publishing arms, it is difficult to understand why the record industry is not treated as a standalone entity when looking for an équitable sharing arrangement. There is no doubt that a new System of rewarding artist and record company is necessary and also needs to be équitable, with a balance found between the interests of both parties. Record companies are now in a stronger position when negotiating with any but the most successful artists and should therefore be open and malléable, keeping the current dilemma under review as the market develops. The traditional attitude of enforcing old contractual provisions, that have not stood the test of time, should be abandoned (for example, old contracts provided for the payment of one half an old penny for each record sold when a current market royalty would be, perhaps, £1). This is, fundamentally, the right path of progress but one that needs discrétion and responsibility on the part of record companies. Evolution is pointless if the new animal is not suited to the environment and essentially becomes extinct itseif. ■ Nick Kanaar Is a music consultant at légal firm Coliyer-Bristow. Its music, média and entertainment team will be exhibiting on Stand 05.19 at Midem. E-mail; nick.kanaar® collyerbristow.com. • This viewpolnt does not necessarily reflect the view of Music Week. 
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BUSINESS AFFAIRS 

FROM PAVEMENT TO PENTHOUSE 
Robert Horsfail of Lee & Thompson Solicitors outlines the impact of moves such as the Robbie/EMI deal and the introduction of new royalty rates by BMG 

We are currently experiencing the beginning of a climate change in the way record labels structure and/or operate their contracts with recordmg artists. In recent 
business practices unveiled at ail levels of the "corporate towers" of the "Big Five". At the ground-floor level, BMG has introduced a new type of recording contract for its new arbst signings. At the mid-floor level, 

here which are drivlng the record labels to look at their standard contracts. One could view their motives as being motivated by; ■ A PR need to curry favour with the artist community in view of adverse criticism in recent years, coupled again with a desire to confront the challenges of the Internet. ■ A desire to secure a compétitive edge. ■ A wish to simplily business practices and to create greater transparency. ■ A need to enhance margins and/or maximise revenues and/or participate in new 
their entire roster will benefit from better royalty terms for digital distribution and has also committed itself to a more transparent policy with royalty accounting and audits. At the penthouse suite level, EMI has concluded (in effect) a joint-venture deal with Robbie Williams which encompasses his activities other than as a recording artist and allows EMI to participate in new revenue streams. 
the record industry is in experiencing négative growth, e the twin threats of the internet and CD buming/piracy. Moreover, certain sectors of the artist community now have increased ieverage or more powerful lobby groups (such as the MME here in the UK or the Future of Music Coalition and the Recording Artists Coalition in the US) who can seek to challenge and change at 

manpower tlme on contract administration and royalty accounting. Perhaps the recent craving for TV-backed talent shows has also given the labels the opportunity to adapt their business models, se as to tap into new income streams in which they have not traditionally participated. The Robbie Williams-type deal will ciearly be saved for the "spécial occasion' and so the most significant changes are happening at the ground-floor level. Some of those new policies will most probably filter through eventually to artists already signed and to catalogue artists Consequently, it is worth examining the new model recording contract to be used by BMG. In essence. BMG's new policies can be 

Robbie Williams; at "penthouse suite" level 
ownership, BMG will pay additional advances at certain points in the future. It is also understood that BMG may put an end to the customary 25% réduction to North American mechanical royalty rates. The most wide-ranging changes, however, are in the area of royalty calculation and royalty accounting. These changes are long overdue. Indeed, in 1993 Lee and Thompson helped author the MMF's submissions to the Monopolies and Mergers Commission which advocated the introduction of a "Real Royalty Rate". BMG's aim is to do just that to 

In return for ail this, BMG will adjust the royalty rate down and the understanding is that the rate which will generally be applied will be 15% of dealer price, which is not ungenerous as that would equate to a royalty rate under the conventional System of 20% with a 25% container charge. However, as welcome as these changes are, certain unpopular practices will continue such as the recoupment of video production costs and télévision advertising costs. Also, it is understood that the royalty rate will not be allowed to increase over time or on volume. Nevertheless, BMG should be applauded for taking this initiative and hopefully the other record labels will follow suit in due course. We are ciearly at some kind of crossroads here and it is quite clear that the contractual landscape in five years' time will be very différent to what we have grown accustomed to in the past 20 years. There has always been a tension between the conflicting interests of art vs commerce and it would 
engender b( id of the day, however, la 

■ Contracts being limited to a maximum of 
■ A fixed element of recording costs for each album being non-recoupable. ■ Advances being spread through the contract 
■ To maintain long-term/perpetuai copyright 

■ Scrap the practice of container/packaging déductions. ■ Have one royalty rate which applies to ail territories and ail formats or to share income lal sales on a 50/50 of net 

we will end up with a scénario where artists have to serve their apprenticeship under contracts akin to the new BMG template, bu afler achieving su e Robbie Williams/EMI deal. ■ Robert Horsfail is a partner at Lee & Thompson Solicitors • This viewpoint does not necessarily reflect the view of Music Week. 

SPECIAUIZED SERVICES 

to the Music Industry 
Royalty Examinations 

International Tax Advice 
Tour Accounting 

Catalogue Valuations 
business Management 
Accounting Services 

PRAGER 
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ALL THE CHARTS 

EXPO U R 18 JANUARY 2003 

RADIO ME BJ 
LOSE YOURSELF Emîn.mdnto.cope/Pol JUST THE WAV l'M FEELING Feedon SK8ER SOI Avril UvignêlAiistal TRUE Jaimcson Isal. Angel Blu (J-Oid/W 
DANGER! HIGH VOLTAGE Elacti YOU'RE A SUPERSTAR love inc. LOVESTORYlavuSBvshwactall) D1RRTY Christina Aguilera feat. Rcdm STRONGER Sugababes FEEL Rabbla Williams ICb 03 BONNIE & CLYDE Jav-ZIRoc-A Fella/MercuryllMEC UNITED STATES OF WHATEVER liaaipchiEfctMlWirmîng) 1 FAMILY PORTRAIT PinkiAristal i JENNY FROM THE BLOCK Janniler Lopev (Epie) I TIMES UKE THESE FooFighte,s (RCAI I HIDDEN AGENDA Cralg David iwildslarl I WORK IT Miss» •MWamamar EHion (EastWosVEI.kM) 1 HEAVENOJ Samm» & Yanav Nal Do IDala/HimsIiy 01 Soandl I AIL THE THINGS SHE SAID TAmamancopNPoNdorl i THE OPERA SONG1BRAVE NEW W0RID1 Mn tesIDncw! 1 HBliDIAN 10 BACH Kt (IBVARE OF IRE B0ÏS| frj.- Kr-sntoi i 

0 COMEINTOMY WORLD z a GIMME THE UGHT (6UZZ RIDDIM) Sein Pjui lEasiWisii 13 □ MAKE IT CLAP Busta Rhymes leat. SpliK Star (J) il ! STREET LIFE BeemeMan Wrgînl 11 ] SO MUCH LOVETO GiVE Togeiher(Roule) 9: 1 BORN AGAIN Badty Drawn Boy(Twisled Nerve/XLI 12: 3 NICE WEATHER FOR DUCKS Ismon JellylXE) 61 

HOLDING ON FOR YOULibanvxmi SOUND OETHE UNDERGROUND bis «M (lu**) IF YOU RE NOT THE ONE o.wlB.aiogMIPa)*oii 

JENNY FROM THE BLOCK Janniler Lapai (Epicl - FAMILY PORTRAIT PinklAris,ai N AUGHTY GIRL Holly Valanca llandonl SK8ER BOt Avril Lavigna (Arislsl HIDDEN AGENDA Craig David (Wildstarl DILEMMA Neiiyi DIRRTY Chrisii, 

HEAVEN DJSamriïSYanoulealDi SCIENCE OF SILENCE Richan I AIL THE THINGS SHE SAID RI YEAR 3000 Basiad (Univers 
PUTHIM OUT Ms Dynamita (Po THE LAST GOODBYE Aiomic Kitte l STOP UVING THE LIE David Sned COMPLICATED Avr l THE OPERA SONG (BRAVE NEW WORIDI M^feiomi I SACRED TRUST One True Voice Uivel JUST THE WAY FM FEELING Feede. (Ecbol RUSHES Darius (Mercuiv) 

HIDDEN AGENDA Craig David (Wiidstar) SOUND OF THE UNDERGROUND Girls Aloud (Polydor) CRY ME A RIVER Justin Timberlaks (Jive) SK8ER BOI Avril Lavigne (Arista) THE WAY (POT YDUR HAND IN MY HAND) Daine Inspiretoa (DaB/MoS/HeaU HOLDING ON FOR YOU Ubetty X (V2I THE OPERA SONG (BRAVE NEW WORLD) Jurgen Vrics IDirecUnnl 
1582 325 1204 325 2374 278 899 276 

pi.imiii'i.UimTM 
1 CRY ME A RIVER Justin Timbatlake (Jivel 2) 2 ALL THE THINGS SHE SAID TAT.U.lInterscope/Pnlydor) n 3 STOLE Kelly Rowland (Columbia) 10 4 STOP UVING THE LIE David Sneddon (Mercuryl 7 5 SEEN THE UGHT Supergrass(Parlophonel 6 E BÏG YELLOW TAXI Counling Crows féal Vanessa C (Geffen/Polydorl 6 7 PARADISE U Cool J (Oef Jam/Mercury) 6 8 AUTOMATIC Sarah Whatmore (RCAI 5 9 liRESTYLESOF THE RICH AND FAMGood Charlotte (EpiD/Daylightl 5 10 HIDDEN AGENDA Craig David (Wiidstar) 79 

TOP 10 PRE-RELEASE 
HIDDEN AGENDA Craig David (Wiidstar) STOLE Kelly Rowland (Columbia) JUST THE WAY l'M FEEUNG Feeder (Echol TRUE Jaimeson feat. Angel Blu (J-Oid/V2l ALL THE THINGS SHE SAID T.A.T.U. (Interscope/Polydorl 03 BONNIE S. CLYDE Jay-Z IRoc-A-Fella/Mercuty) YOSHIMIBATTLES TRE PINK ROBOTS PT1 The Flaming Lips (Warner SEEN THE UGHT Supergrass (Parlophonel 

THE BOX STUDENT CHART 

(?3):uklSE 

pOpEas 

RADIO ONE PLAYUSTS K 

ie Way (Put Your Hand In My ita Ryîimes feat, Spliff Star; C 

mma™ 

RADIO TWO PLAYLISTS KMDt-iV 11:1 ai'iiB:^*d''s:.cL"sAD,?".':nT. ^ Counling Crr—* 
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THE OFFICIAI UK AIRPLAY CHARTS 

18 JAHUARY 2003 50 

a FAMILY PORTRAIT ' SCIENCE OF SILENCE a THE WflY |PUT YOUH HflUD IW MY HAND) Divine Inspiralion Data/Ministry Of Sound/Heat 
DJ Sammy & Yanou feat. Do 

0 JUST THE WAY l'M EEELING Feeder Cr s r 3 A iik ra ft a Redman 
Nelly feat. Kelly Rowland Jaimeson feat. Anqel Blu - HIGHEST CLIMBER- » ALL THE THINGS SHE SflID T.A.T.U. i COKIEINTOMY WORLD a NAUGHTY GIRL 03 BONNIE & CLYDE n THE LAST GOODBYE Roc-A-Fella/Mercury 

» YOSHIMIBATTLES THE P1WK ROI 
o SEENTHELIGHT » THE ZEPHYR SONG 

- BIGGEST INCREASE IN AUDIENCE - Supergrass 
s SACREDTRUST Red Hot Chili Peppers 
0 THE OPERA SONG (BRAVE NEW WORLDI JurgenVries a DANGER! HIGH VOLTAGE ^UYO&JBushwaçlyil 
ti STOP LIVING THE LIE s THE SCIENTIST 

s UNITED STATES OF WHATEVER Lii 

^ ATHOUSAND MILES 2 TINIES UKË THESE 

AIRPLAY 
COMMENTARY 

by ALAN JONES 
szing to a slxlh straight week atop the airplay chart, ^Robble Williams' Feel enjoys ils biggest margin of victory ts audience of more than 89m placing it more than 3 Inc's You're A Superstar, ts audience by nearly 7m in le week to take ov 

j. Consequently, ail but two of the Top 20 records in last ek's chart saw their support dip in the week. By the same ;ring airplay for 5 January to 11 programming. swelling for 17 of the Top 20 dises. The only exceptions to this are DJ Sammy's Heaven. Christina Aguilera's Dirrty and Dilemma by Nelly feat Kelly Rowland, The latter dise is off most dramatically with its audience falling by a third, precipitating a 4-19 slump. The speed of its décliné is 
of her own in Stole, which leaps 24-11 this week. After achieving the rare treble of biggest increase in plays, biggest increase in audience and most added on last week's chart. when it soared 129-33, Famé Academy winner David Sneddon's Stop Living The Lie is a non-mover at number 33. Despite this, it really did make some good progress again, with its audience up more than 4%, while its plays soared from 374 to 991 - an expansion of 165%. The big disparity between its modest audience gain and huge plays increase is primarily down to Radio Two, which pared back from 12 plays to nine in the week, and decreased its contribufion to the track's total audience from 58% to a more healthy 33.5%. Despite vowing to take more risks with its musical output. citing listener fatigue for reality pop acts, (see last week's front page story) Capital FM, which previouslygave Sneddon little support, aired Stop Living The Lie 13 times last week, catapulting it from 176 to 31 on its most-played list. With Girls Aloud up 7-4 and Sarah Whatmore moving 26-25 on the same list, it looks like Capital isn't quite ready to make good its pledge just yet, Despite registering fewer plays than ail but a handful of other records in the Top 50 of the airplay chart. Electric SIx's début single Danger! High Voltage débuts at number two on the OCC sales chart. The single, which improves 37-31 on the airplay chart, was aired just 197 times last week, a modest tally for an act touted as 2003's first big new act. It wouldn't have shown up in the Top 200 at ail had it not been for the support of Radio One, whose 28 spins contributed 21.98m of the record's total audience of 25.36m - more than 86% of the total. Originally scheduled for release last week. Westlife's cover of 

Shane Filan, who smgs lead on the track idular fever. Although the track is now 
107 plays 141 début on the airplay chart. Supergrass registered the highest new entry on the Top 50 of the airplay chart was in 1985, when Alright was a monster both on radio and at retail. This week, however, they storm back with Seen The Light, which is indeed the highest new entry to the Top 50, as it leaps 180-27. Radio One was the prime mover behind Alright's s Seen The Light receives 18 of its plays an 

AIRPLAY FACTSHEET 
• Last week we observed that Missy Elliott's Work It was top of Radio One's most-played list, noting that it was very unusual for the station to give top prîority to a nine-week-old single that had departed from the OCC Top 40. Radio One has now seen sense, cutting support for the track from 27 plays to 18, sending it to number 18 on its most- played list. Instead, it elects Eminem's Lose Yourself, a tad newer with just six weeks in the sales chart, but still elderly by Radio One 

standards. Lose Yourself was given 33 plays last week, 12 more than the week before, and four more than Radio One's second most-aired track, Just The Way l'm Feeling by Feeder. • The highest new entry to the Top 200 of the airplay chart this week is Big Yellow Taxi, a cover of the Joni Mitchell hit performed by Couniing Crows with guest vocals from Vanessa Carlton. Recorded for the new High Grant/Sandra Bullock film Two Weeks Notice, it débuts at number 55. 

TOP 10 COMPANIES TOP CORPORATE GROUPS 
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THE OFFICIAI UK CHABTS 

SINGLES 18 JANUARY 2003 

SINGLES 
COMMENTARY 

by ALAN JONES 

4 

SINGLES FACTFÏLE 
A week after Peter Gabriel's latest single, More Than Tliis, failed to register in the Top 40, the former Genesis star's 1977 début solo hit, Solsbury Hill, revives the chart career of Erasuro. Britain's second most successful duo - their tally of hits îs inferior only to the Pet Shop Boys - Erasure improve on Gabriel's peak by 

waroe o.™ —, — - -> upcoming covers album Other People's Songs, and proves quite a tonic to their flagging chart career - their last single Freedom peaked at number 27 in 2000, becoming their lowestcharting single since their 1985 début Who Needs Love Like That. Solsbury Hill, by contrast, provides them with their fîrst Top 10 hit since 1994's 

Rssssièr 

dût Of îfy Head Dut Of My Head by Kyiie Min^gue, Hero by 
r.r.strsssœ Vs JXL ail survived for four weeks; the last 

S's 

erl3. Rip&Fill are pe 

laSS tess tS^ro - the 

INDEPENDENT SINGLES 
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THE OFFICIAI UK SIH G L E S CHART 

III Artist (Producer} Publishsr (Writer) Label CD/Cass (Distributor) •I I |A ist (Producer) Publisher (Writer) sel CD/Ce (Distributor) 
4 SOUND OF THE UNDERGROUND 

12likeilove youo 

SACRED TRUST/AFTER YOU'RE GONE • 
rjRTiiSULSBURY HILL rm CHANGES 

RUSHES 
PUTHIMOUT 

SCIENCE OF SILENCE MAYBE 

icope/Potydor 4978282/4978284 (Ul 
Polydor 0658632/0658634 (U) 

j ugijj THEWAY (PUT YOUR HAND IN MY HAND) msmaMmmmmamm DIE ANOTHER DAY WamerBrosW535CO)/W595C(TEN) Madonna IMadonna/Ahmadrall Wamer-Chappell/lOOl Lights (Ma donna/Ahmadzail -/■ DONT LET ME DOWN/YOU AND I OS74321981272/7432198t264|BMGI 

Innocent SINDXC/SINC43 (E) 41THINK WE'RE ALONE NOW 

Am Boy (Badly Drawn Boy) njFEELTHE HEAT 
Chrysalis CDCHS5)50/TCCHS5150 (E) 

J 74321988492 7432)988494 (BMG1 

Polydor 0658612/0658614 (Ul 
: rmjCRUSHED LIKE FRUIT I iinn   

5 NAUGHTY GIRL 
,, H EAVEN O Data/Ministry Of Sound DATA45COS/DATA45MCS (3MV/TEN) 

32 ^ Mulliply CDMULTY 96/CAMULTY 36 (BMG) 
33 2 4SCORPIORISING 
34 EEaS^s^^L^ors Eagle EHAGXS 003/- (3MV/P) 
35 QC 25 , UNITED STATES OFWHATEVER GlobalWarmingWARMCD17/-(P JO Liam Lynch (Lynch) CC (Lynch)    ± 3726 13 NU FLOW O Big Brovaz (SkSz/Fmgai) Shalit (Mugiisha) 

38 31 9 stronger/ANGE1^^^ 
) 39 

40 
41 
42 rmADDICTED TO LOVE 

143 
44 

145 
46 
47 

Innocent SINCO 40/-1 

Afl Around The World COGLOBE257/CAGLOBE267 (AM0AJ) 

■ull Cycle-/-(V) -/FCY04B 
5 NOTHING SACRED - A SONG FOR KIRSTY Decca 4737402/- (U) | 
9 COME INTO MY WORLD Parlophone CDRS6590/- (E) 
8 THROUGH THE RAIN Mercury0638072A)638074( Manah Carey (Jam/Lewis/Carey/Wright) Sony ATV/Rye (Carey/Cole) S 74321975222/74321975184 (BMG) 

RCA 74321962722/74321975214 (BMG) 
,0 PUT THE NEEDLE ON IT 

TidyTwoTIDYTWO 1150/-(ADD) 
,2ELECTRICAL STORM 

LAND OFTHE LIVING THE SCIENTIST 
THUG LOVIN 
JENNYFROM THE BLOCK Jennifer lopez (Wake) Various (Olivar/Mr Oeyo/lope: 29 ° MUNDIAN TO BACH KE Ranjabi MC (Punjjbi MCI tbc IPANJABI MC/JANJUfllLABSO WHILUPSI 

21 BELIEVE IN LOVE va PDT 05CDS/- (3MV/TEN) 
,0MUSIC GETS THE BEST OF ME 
7 POSSE (1 NEED YOU ON THE FLOOR) SliellieldTunes(Ei)elUK0143775SHJIII<3779Snj(Vl 
2 MORE THAN THIS lealworld PGSCO 14/-(E) 

S 74321930882/74321930884 (BMG) 
Ion L0NCD469/10NCS469 (TEN1 

January 19-23, Cannes 

Issue dated: 18 January. 2003 (published on Monday, 13 January) 
For further détails, contact the Music Week Sales Team: 020 7579 4" 
Let Music Week talk to the business for you in 2003 
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COMMENTARY 
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albums factfile 
With Las Ketchup s The Ketchup Song (Asereje) bidding "iAdios!" to the Top 10 singles chart after a 13-week run, the new longevity champ is Daniel Bedingfield, whose ballad If You're Not The One holds at number four on its seventh week, with sales dipping by a minuscule 3%. More than Bedingfîeld's previous singles Gotta Get Thru This and James Dean, it has established the 

 m act. Mis début LP, also called Gotta Get Thru This, would have been a disappointment, with sales of 33,000, but If You're Not The One has revived it, with sales now of more than 312,000. The album equalled its highest chart position to date last week and improves on that dramatically this week, leaping 13-4. And, in a market which is off 31% week-on-week, it even manages a 9% 

I chart. The BMG imprint, founded by Clive Davis In 1975, is number one thanks to Canadian Avril Lavigne, whose début set Let Go retains the pôle position it won for the firs 

MARKET REPORT TOP 10 C0MPANIES TOP C0RP0RATE CROUPS 

Missundaztood moves into runners-up position. The Pink album debuted at number four 50 weeks ago and has since spent three weeks at 
10 to 22 weeks. Despite its advance, Missundaztood loses ground on Let Go, with sales down 38% compared to its rival's 25% décliné in a market down 31% overall. With new single Cry Me A River rapidiy increasing its radio and TV exposure, and previous single Like I Love Vou exploding in clubs, 'N Sync star Justin Timberiake's début solo album Justified is hot again. The album, 

PERCENTAGE OF UK ACTS IN THE CHART UK; 57.0% US; 40.0% Other: 2.6 
SALES UPDATE 

wm a™ YEAR: 
200.000th copy on Sunday, and has wiped the floor with fellow Jive boy band star Nick Carter's début solo dise Now Or Never. Hitting 

_ie shops a week before Timberiake's dise, Backstreet Boys star Carter's dise debuted ai ' ' as been in décliné ever sine 

Royksopp's 2 001 début album MeiodyAM topped the 200 ,000 sales mark last week and advances 58-31 . on the chart to achieve its highest placing for three months. It does so despite the fact that it sold 15 fewer copies last week than t The sad news , that Bee Gee Maurice Gibb had died of a hf îart attack at the âge of 53 came too late ti d have any impact on this week's chart, b ut it is clearly going to affect next week's list ings. After underperforming the market ail week ; and dipping outof the Top 200 on midwee k sales flashes, the latest Bee Gees retrospec tive, Their Greatest Hits - The Record, outperformed the market by 22% on - Saturday, following news that Gibb was in intensive care to finish the week climbing 174- 151. The news of Maurice's demise cornes as embarking on a publicity tour imote his upcoming single Please. which gets off to a promising start on the airplay char t this week, debutingat number 105. 

COMPILATIONS 
Two years to the week after Now That's What I Call Music! 47's seven-week reign at the top of the compilation chart was ended by Clubbers Guide To 2001, and one year to the week after Now That's What I Call Musicl 50's identical 49<lay supremacy w overturned by Clubbers Guide To 2 Now! 53 is despatched from the chart summit - after seven weeks - by Clubbers Guide 2003. But behind the bare facts lies a more disturbing trend for the Clubbers Guide sériés. Clubbers Guide 2003 sold only 22,000 copies last week, while Clubbers Guide To 2002 opened with nearly 37,000 sales, and Clubbers Guide To 2001 exploded with a first-week tally of 47,000. Even compared to Clubbers Guide To 2000, 

TOP 10 COMPANIES TOP CORPORATE CROUPS recent monster hits like Heaven by DJ Sammy and You're A Superstar by Love Inc. high new iingles chart entries this week by Flip & Fill (I Vanna Dance With Somebody) and Divine Inspiration (The Way - Put Your Hand In My Hand) plus upcoming hits Hard To Say Tm SorrybyAquagenani ~ Phats & Small. 

SALES UPDATE 
four years ago, the opening score of 

COMPILATIONS' SHARE Oi YEAR TO DATE TOTAL SALES V|RSUSIAST ' i LI.I::,;; Artlstalbums:75.8% 
Compilations; 24.2% 

INDEPENDENT ALBUMS 
JUSTIFIED MELODYAM COMFORT IN SOUND THINKINGITOVER HAVE YOU FED THE FISH? YOUR NEW FAVOURITE BAND LOST HORIZONS 
THE VERY BEST OF 

Jlve 9224772 (P) Wall Of Sound WALLCD027(V) Echo ECHCD43 (P) V2 WR1017782 |3MV/P) XLTNXLCD156(V) Poptones MC5055CD (P) Impotent Fury/XL IFXLCD160 (V) Mute C0STUMM2Q2 (V) 

THE YEAR 
TOP 20 

MISSUNDAZTOOD ESCAPOLOGY ONE LOVE A RUSH 0FBL00DT0 THE HE 

SO FAR. 
ALBUMS AVRIL LAVIGNE 

ROBBIE WILLIAMS 

SH0WBI2 GREATEST HITS 87-92 ABOUTABOYIOSTI LOVEBOX 20 a DONT GIVE UP ON ME © Ttw OffWal UK Cliaits Company 2003 

Mute CDSTUMM172 {V| Rough Trade RTRADECD065 (P| V2WR1015838 (3MV/PI V2WR1020962 (3MV/PI BlixStrcet/Hol 0210045IHOTI Musliroom MUSH 93CD(3MV/P| Mushroom MUSH 59CD (3MV/PI PWL 9224682 (P| Twîsted Nonn 

GOTO GET THRU THIS UNBREAKABLE - THE GREATEST HITS - VO A NEW DAY AT MIDNIGHT ANGELS WITH DIRTY FACES THE GREATEST HITS 1970-2002 
WHITE LAODER ELV1S-30 NUMBER 1 HITS COME AWAY WITH ME JUSTIFIED IT HAO TO BE VOU -THE GREAT AMERICAN SONGBOOK 

COLDPLAY RED HOT CHILI PEPPERS DANIEL BEDINGFIELD WESTUFE DAVID GRAY SUGABABES ELTONJOHN ENRIDUE IGLESIAS DAVID GRAY 
MERCURY INTERSCOPH EASTWEST 

Fui Possum 03582/-(P; 

NORAHJONES JUSTIN TIMBERLAKE ROD STEWART ATOMIC KITTEN F00 F1GHTERS 
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THISIS IVIE...THEN 
STRIPPED 

MISSUNDAZTOOD THE LASTTEMPTATION 
ESCAPOLOGY *5 re WVftfVA 

g 6 27 BYTHE WAY ★3^IÏ2^ Wamer Bros 9362481402 (TEN) ^ Wall Of Sound WALLCD027IVI 
Coldplay (Nelson/Coldplay/Phian) 

10 ONE LOVE *4 InnocentCDSINllIE) 
14 FROM N0W0N*2 S 74321969592IBMGI 

10' 
11 « 
12 23 

13 ,s 

14 9 

15 
16 2 

17 
18 
19 
20 ' 
21 
22 
23 
24 - 
25 2 

„ A NEW OAY AT MIDNIGHT *: iast West 5046616582ITENI 

37 C0MEAWAYWITHME*2 le 

scope/Polydor 4931822 (U) 
IHT/East West 8573829832 (TENI 

t6 ELV1S-30#1 HITS *2 te? RCA 07863680792 IBMGI 
33 THEEMINEMSHOW+3 !t2 

g MORE FI1IENDS -SMAllWORLD BIG BANC 2 * wsmkmm 
V2 WR101778213MV/P) 

35 
36 3 

37 3 

38 3 

39 3 

40 3 

41 * 
42 3 

43 3 

44 3 

45 3 

46 3 

47 3 

48 3 

49 3 

50' 
51 3 

6 COMFORT IN SOUND • 

10 BEST OF BOWIE ★ 

,3 THE VERY BEST OF* WSM 8122736352 ITENI 

a 10RD OF IRE RINGS - THE TWOIIMERS - OST 
a, SMALL WORLD BIG BAND *2 WSM 0927426562 ITENI 
,3 PARACHUTES *6 «2 
44 LAUNDRY SERVICE *2 «3 Epie4987202(TEN) 

TOP COMPILATIONS 
g 50 YEARS OF THE GREATEST HIT SINGLES • 

g NOW THATS WHAT I CALL MUSICI53 EMlA/iroifiyUnivarsal CDNOW53/rCNOW537-;- 1E 
2 BASS BREAKS & BEATS ZUU3 

g THE BEST AIR GUITAR ALBUM IN THE WORLD 2 * 

10 = 
11 
12 6 

131 
141 
15 
16 
17 
18 
19 
201 

„ COUNTRY LEGENDS ★ 

5 FAME ACADEMY ★ 
■ CLASSICAL CHILLOUT GOLD 
■ PLATINUM SOUL LEGENDS -1960-1975 O 

18 WHILE MY GUITAR GENTLY WEEPS ★ 
, THE VERY BEST OF PURE R&B - THE WINTER 
| STEVE WRIGHT'S SUNDAY LOVE • 

52 3 

53 3 

54 3 

55 S 
56 33 

57 38 

58 63 

59 « 
60 50 

61 33 

621131 
63 33 3 

64 56 

65 62 

66 59 

67 53 

68 33 

69 EU 
70^" 
71 E 
72 33 

73 » 
74 E 
75 33 

SONGS FOR THE DEAF • Interscope/Polydor 4934440IU) 
WHATMYHEARÎWANTST0SAY*2 S 74321975172 IBMGI 
NO MORE DRAMA Yr m mDVUni-isiand 1126322 mi 
WORLD OFOUROWN *4 « RCA 74321903082 IBMGI 
HEATHENCHEMISTRY*2 u Borate RKIOCDTSBMV/IENI 

UNDER CONSTRUCTION • Eiekt 
HYWAY-THEBEST0F*4s 

london 0927493722 (TENI 

NOTTHATKIND *2 *3 

1 HUMAN CONDITIONS • Hut/Virgin CDHUT77 (El 
! SILVER SIDE UP *2 it 

: THE IMMACULATE COLLECTION *12 
1CLAPTONCHRONICLES-THEBESTOF* KI dmishITENI 1 EricCIsptonH/ariousl 9362475644/-/- THE DEFINITIVE COLLECTION • Universai tv 0665022 lui 

ARTISTS A-Z 
Virgin/EMI VTDCD48CI/-/-A (E) 
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CLASSICAL ARTISTS 

1 THE VERY BEST OF | AT HER VERY BEST THE JOHN RUTTER CHRISTMAS ALBUM Cambridge Singers/Rutter ©The Officiai UK Charts Company 2003 
JAZZ & BLUES 

COME AWAY WITH ME THE JAZZ ALBUM 2003 UVE IN PARIS ASK A WOMAN WHO KNOWS Diana Krall Natalie Cole Miles Davis 

THE LOOK OF LOVE 
R&B SINGLES 

1 D1LEMMA i THUG LOV1N' i JENNY FROM THE 6L0CK ' UKEILOVEYOU 

I WHATS YOUR FLAVA? 
' FROM THACHUUUCHTODA PALACE SnoopDogg 

DONT WANNA KNOW I GIRLTALK i DONT NEED TUE SUN TO SHINE (10 MAKE ME SMILE) ) HOTIN HERRE 
» 18 GIRLFRIEND 

' WHATCHULOOKINAT? 
©The Officiai UK Charts Company 2003. Compiled from data from ependents and specialist multiples. 

CLASSICAL CHILLOUTGOLD CLASSIC FM - SMOOTH CLASSICS CLASSICAL AMBIENCE CLASSICS 2003 ONLY CLASSICAL ALBUM YOU'LL EVER NEE CLASSICAL LEGENDS THE CLASSICAL BRIT AWAROS ALBUM 200 CLASSICAL FAVOURITES RELAXING CLASSICS PAVAROTTI/DOMINGO/CARRERAS 

Decadance DECTV005 (3MV/TEN) Classic FM CFMCD37 (BMG) Crimson CRIMCD335 (EUK) 

THE CLASSIC SCORE Va 100 GREATEST CLASSICS Va 100 POPULAR CLASSICS Va BEST CLASSICAL ALBUM OF THE MILLENNIUM-EVER! Va RELAXING CLASSICS Va FAVOURITE CLASSICS Va TRANÛUIUTY Va CLASSICAL CHILLOUT 2 Va VIVALDI: FOUR SEASONS Va ©The Officiai UK Charts Company 2003 

Conifer Classics 75605513322 (BMG) Virgin/EMl VTDCD489 |E) Sony Classical STVCD138(TEN) Crimson 3 CRIMBX39 (EUK) EMI Gold 5748272 (E) Emporio EMTBX320 (DISC) Decca 4721092 (U) Sony TV/Decca MOODCD 73 (TEN) ion Square Music USMCD002 (BMG) Castle Music MBSCD517 (P) Virgin/EMl VTDCDX 269 (El Crimson MIDDCD068(EUK) Crimson CRIMSD202 (EUK) Decca 4709822 (U) Virgin/EMl VTDCD437(E) HMV HMV5721682 (E) 

Verve AA3145897742(U) Columbia CK 64935 (TEN) zee Blue JBLUECD01X (3MV/P) MCA/Uni-lsiand 1131582 (U) 

BYTHEWAY ONE BY ONE COMFORT IN SOUND AUDIOSLAVE 
Warner Bros 9362481402 (TEN) RCA 74321973482 (BMG) Echo ECHCD43 (P) Epic/lnlerscope 5101302 (TEN) 

GREATEST HITS 1 II & III SILVER SIDE UP STEALTHIS ALBUM RAGE AGAINST THE MA Rage Against The 
DANCE SINGLES 

192 (BMG) versai MCSTD40299(U) DefJam 0637872 (U) Epie 6733572 (TEN) Jive 9254340 (P) Epie 6730282 (TEN) Polydor 0658931 (U) lumbia 6732122 (Import) 
est SQUAD02CD1 (TEN) 

Wildstar CXWILD43 (BMG) Elektra E7344CO (TEN) Priority5516102(E) Blue Innocent SINCD4HE) Trulh Hurts féal Rakim Interscope/Polydor 4977782 (U) Eminem Interscope/Polydor 4973942 (U) Shy FX & T-Power féal Di &. Skibadee ffrr FC0408 (TEN) TLC Arista 74321983482 (BMG) GatneSe GoBeaiGOLCDiîlU) Nelly Universal MCSTD40289 (U) MariahCarey Mercury 0638072 (U) Alicia Keys J 74321974971 (BMG) Irv Gotti feaL Ja Rule/Ashanti/C Bakimore/Vita Murder Inc 0639002 (U) LLCoolJ DefJam 0638722 (U) Samantha Mumba Wild Card/Polydor 0659372 (U) 

I CHANGES I THEWAY (I I FEELTHEHEAT 
ivera feaL Haze Defected DFTD 059R (V) spiration Dala/Ministry Of Sound DATA 42T (3MV/TEN) e Full Cycle FCY 048 (V) feaL Andréa Brinon Innocent SINT 40 (E) 

I SUCH AGOODFEELIN 
i TOGETHER I I WANNA DANCE WITH SOMEBODY i THEWOLF I INVISIBLE/GAMEMASTER 

Flip&Fill 

Big Star SUPER 20E TidyTwoTIDYTWO 115(ADD) 
white label DFOOOl(ESD) AH Around The World 12GLOBE 275 (TEN) 

I DREAMER I SACREOCYCLES/MOVINTHRU YOUR SYSTEM I LDVESTDRY 1 LK (CAROLINA CARDL BELA) I BEAUTIFUL CRAZY 

Tilt/lostTribe Hooj Choons HOOJRP002(V) BK Nukleuz 0480PNUK (ADO) Love Inc. Nulife 74321973841 (BMG) Ck & Suprême Dream Team Multiply TMULTY 96 (BMG) Pete Lazonby/Jark Prongo Hooj Choons HOOJRP003 (V) Layo & Bushwackai Rise RISE193 (Import) DJ Marky & XRS feaL Stamina MC V Recordings V035 (SRD) Space Raiders SkintSKINT61 (3MV/P) 

DANCE ALBUMS 
MELODYAM LOST HORIZONS ORIGINAL PIRATE MATERIAL ANGELS WITH DIRTY FACES 3 CLUBBERS GUIDE 2003 GOTTAGETTHRUTHIS 

i SCORPIO R1SING 

Royksopp Wall Of Sound WA11LP027IVI Lemon Jelly Impotent Fuiy/Xl IFXLLP160/- (V) The Streets Locked On/679 Recordinos 0927435682 (TEN) Sugababes Island/Uni-lsland -/CI08122IU) Variées Ministry Of Soond -/MOSCD 58 (3MV/TEN} Daniel Bedingfield Polydor ■/651252IU) Various Ministry Of Sound -/MOSCD56 (3MV/TENI Death In Vegas Concrete/BMG HARD5312/HARD53C02(BMG) Mohy Mute CDSTUMM202 (V) Moby Muta STUMM 172/CSTUMM 172 (V) 
MUSIC VIDEO 

QUEEN: Greatest Video Hits- DANIEL O'OONNELLShadesC BLUE: One Love Live Tour 
KYLJEMINOGUE;Kylie F DAVID BOWIE: Best OfB RUSSELL WATSON; Liv< I MAOONNA; Drowned V © The Officiai UK Charts Company 2003 wned World Tour 2001 

Warner Brothers S061389 Cic Video VHR2308 0pusArte/BBC0AD858V Chrysalis 4926853 

METALLICA; Cumiing Stunts Polydor 0174459 PolyGram Video 0467643 
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FBOMTLINE 
NEW RELEASE 
COUNTDOWN 

STORE OF THE WEEK 

CARDIFF MUSIC 
Cardiff Records was opened in June 2001 by James Joseph, ably assisted by bis manager Paul Skyrme, after having success in Abergavenny with another classical record shop. Joseph identified a gap in the Cardiff independent market after the closure of the well-loved City Radio classical spccialists in the early Nineties. Surprisingly no shop opened in the intérim and Joseph took the opportunity to expand. 
Store slze: 84 sq m Music stocked; classical, jazz and world Areas of spécialisation: Opéra, singers and 
Local compétition; Virgin 
Cardiff Music's Top 10 sellers; 1. Gergiev/Kirov - Rimsky-Korsakov Sheherazade (Universal Classics) 2. Missa Mexicana (Harmonia Mundi) 3. Isokoskl - Strauss 4 Last Songs (Ondine) 4. Diana Krall - Live at Paris (Universal Music) 5. Collection John Rutter (Universal) 6. Rattle - Mahler Symphony 5 (BPO EMI) 7. Pergolesi Marian Vespers (Warner Classics) 8. Barshai - Shostakovich Symphonies 1-15 (Brilliant Classics) 9. Uio Rhydderch - Ennli (Fflach Trad) 10. Sweeney Todd (DVD) 

JAMES JOSEPH, OWNER "lile, like most classical independent UU shops, make our way in the world with- ■ ■ out any reference to charts, although I do like to read them myself as it's always 
Iceland. Tins past year bas been very positive for us at the retail end of classical music, even though the majors seem to be panicking. I find il surprise that, given the funding for school ill so many younger people coming through with an interest in clas- sical music. Here in Cardiff, we bave the Welsh Collège of Music & Drama and we have so many students coming to work here that I believe we could start our own orchestra. A year ago there was about falling classical relea in major rosiers. Artists such a: Galway had no contraot. Now, a year i is a burgeoning 1 ' ' 

cutbarks help. tA 

such as Virgin £ music in depth so they refer many customers to us if they can't help them. We also supply sheet music so we get sent ail the difficult requests as we can usually 

independent labels such as Hyperion, Chandos and Alpha, to name but a few. At the same time, even though the flow from majors has been smaller the quality has been up, 

dus tool for us. It's like having the encyclopaedia of your dreams at of interesting new your fingertips and it livens up the day when nly coming out on you spend time tracking something down. We can usually track down sheet music or an obscure recording for our customers and if it's not available in the UK we can invariably source it and import it for them. 2003 looks like being a good year for us. 

IN-STORE NEXT WEEK: FROM 20/1/03 
T -Um j Windows - Feeder, Minority Rep0rt: |n.store - Richard 
liUilillH Ashcroft, John Silver, Feeder. Milk Inc, DJ Otzi, Tenacious D, arren Hayes, The Coral, Audioslave, Shakira, Jennifer Lopez, Rolling Stones, Atomio Kitten, ■53, The Music, Aaron Copland, Hil St Soul, Kylie Mlnogue, Handel, Vaughn- Williams, Britten, Best Of British, Elgar, Wallon, Finzi, Bend It Like Beckham, Marilyn Mansun, Manie Street Preachers, Nigel Kennedy. Andys January Sale, Andys two for £7.99 Naxos Sale, Andys three for £9.99 Video Sale. Press ads - Rautavaara, Handel. Gilbert & Sullivan, Vaugh-Williams, Britten, Best Of British, Elgar, Wallon, Finzi 

®HMV '   „ /indows ° OST. Single - Jay-Z. In- store - Audioslave, Craig David, lemon Jelly. 
- 100 Greatest ji Albums, Best Of 2002; pr Listening posts - Darius, Howard Marf Feeling: Windows - Elton John, Vanilla Sky: In- store - Océans 11, Pixar DVD Boxset, Atomic Kitten, Sugababes; In-store - U2 

Selecta listening posts - 

& Cake. Mojo Recomme Ralphs, Mar Lorson & Billy Cote, Je; ;, Dakota Suite, Bob Log III. 
Sainsbury's Album - Daniel Bedingfiled: Compilation - Capital Gold Legends 80s, 60s, Country Legends. Irvstore - CDs from 1.99, CD Box Sets at 9.99, Gtst Hits albums at 8.99 & 12.99. 
— — — — — Anthology, Kiss Hitlist 

2003, The Two Towers OST, Girls Aloud, One True Voice, Avril Lavigne 

  Williams, | megastores Elton John, U2, Shania Twain, Elvis Presley, Jennifer Lopez. Will Young, Gareth gâtes, Eminem, Craig David,Westlife, Atomic Kitten, Bon Jovi, Oasis. David Bowie. Stone Roses, David Gray. Groove Armada, Badly Drawn Boy, Red Hot Chili Peppers, Pink, Paul Weller, Foo Fighters, Robson Green, Frank Sinatra, Queens Symphony, Best Of Bond, Reetwood Mac. Phil Collins, Rod Stewart, Robert Palmer, Bond 
WH Smith SK «2 

WOOLWORTHS™"» Aloud, One True VDice; Albums - I Lcmi To Party 2003, Girls Aloud, One True \bice, Red Hot Chili Peppers, Famé Academy; Press ads -Love Inc, One True \bice. Girls Aloud; lostore - One True \fcice, Girls Aloud 

SALES WATCH: GOLDPLAY 

A 
COLDPLAY; A RUSH OF BLOOD TO THE HEAD (PARLOPHONE) LW Chart position: 5. » Pie charts show sales by retailer type and geographical région respectively, for sales week to the end of January 5, 2003. Source; Officiai Charts Company, 

Original Cast Recording Chicago (Epie); Various More Music From 8 Mile (Interscope/Polydor) January 20 KInky Kinky (Sonic 360/London); Erick Sermon React (RCA) January 27 Erasure Other People's Sorgs (Mute); Joy Zlpper American Whip (13 Amp); More Pire Crew More Rre Crew CV (Polydor); Reef Together -The Best Of (S2): Stereo MCs Rétroactive (Island/Uni-lsland); Various Solid Steel; Hexstatic (Ninja Tune) February 3 Bent Everiasting Blink (Sport): Nick Cave & The Bad Seeds Nocturama (Mute): Robin Gibb Magnet (SPV); Hell Is For Heroes The Neon Handshake (Chrysalis); Tom McRae Just Like Blood (DB); The Raveonettes Whip it Up (Coiumbia) February 10 50 Cent Get Rich Or Die Trying (Polydor): Massive Attack lOOth Window (Virgin); 0 Town 0 Town 2 (J); Kelly Osboume Shut Up (Epie); Eriand Ôye Unrest (Source); Kelly Rowland Simply Deep (Coiumbia) February 17 Ed Harcourt From Every Sphere (Heavenly); Clipse Lord Willin' (Arista); Sleepy Jackson The Sleepy Jackson (Virgin); Sash! S Is For Sash (Prolifica): Jimi Ténor Higher Planes (KittyYo) February 24 Appleton tba (Polydor); Sarah Whatmore tba (RCA); Moony Lifestories (WEA): Adrian Sherwood Never trust A Hippy (On-U Sound) Erin Mckeown Distillation (Parlophone); Mario Mario (RCA) 
This week 50 Cent Wanksta (Polydor); The Calling Could It Be Any Harder (RCA); Feeder Just The Way l'm Feeling (Echo): Layo & Bushwackal Love Story (XL); More Fire Crew Back Then (Go Beat/Polydor); Rosle Ribbons A Little Bit CT2): Zoe Birkett Treat Me Like A Lady (19/UMTV) January 20 Chicane Saltwater 02 (Xtravaganza); Craig David Hidden Agenda (Wiidstar): Eve Satisfaction (Ruff Ryders/lnterscope); Jay-Z tba (Def Jam/Mercury); Lemon Jelly Nice Weather For Ducks (XL): Jurgen Vries The Opéra Song (Direcb'on) January 27 Big Brovaz OK (Epie); Famé Academy tba (Mercury); Oakenfold The Harder They Corne (Perfecto); Kelly Osboume Shut Up (Epie): Kelly Rowland Stole (Coiumbia); Moguai U Know Y (Hope) February 3 The Datsuns Popo Football Cl Attitude (Arista): Ed Harcourt Ail Of Your Days Will Be Blessed (Heavenly); Oasis Songbird (Big Brother): Red Hot Chili Peppers Can't Stop (Warner Bros); Justin Tlmberlake Cry Me A River (Jive) February 10 Appleton Don't Worry (Polydor): Big Brovaz OK (Epie); Blazin Se - (Eastwest); Chicane î On The Run odern Way Of Letting Go (Parlophone); Alice Martineau The Right Time (Epie): The Music Truth Is No Words (Hut) February 17 Adema Insomniacs Dream (RCA); Mlchelle Branch Goodbye To You (WEA): Jakatta One Fine Day (Rulin); Jennifer Lopez Ail I Have (Epie); Turin Brakes Pain Killer (Source): Shy Fx & T Power feat. Kele Le Roc Feelin You (ffrr); System Of A Down tba (Coiumbia) February 24 Des'ree It's Ok (S2): Massive Attack Spécial Cases (Melankolic/Virgin); Ms Dynamite Brother (Polydor): U2 The Hands That Built America (Island/Universal); Meianle C Here It Cornes Again (Virgin): Sugababes tba 
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CLASSICAL - EDITED BY ADAM WOODS 
CLASSICAL/7eM/s 
SIGHUH AIHS IDRilSE PROFILE Business development and expansion plans may have slipped from the agendas of many olassical record companies in recent months. especially so given slow pre- Christmas trading conditions. But Signum Records is looking to buck the trend with a canipaign to raise its brand profile in the High Street and target fresh customers. 

survey of the vocal 
Signum's I by other artists, notably the Clerks' Group, U *  nd Musica Antiqua of 

neaify five years of > releases people 
He points to a strong iine-up of new titles, inciuding the February 10 release of a dise of music by IBUvcentury composers associated with Magdalen Collège, Oxford, performed by the   institution's choir and backed by research from leading Tudor music specialist David Skinner. Mardi sees the launch of an intriguing survey of Baroque cantatas from Cordaria and its inspired director Walter Reiter, while an ail-Bach dise from harpsichordist Lucy Carolan rolls out next month. 

Signum's marketing and PR manager Nigel Sharman explains that the label now realises the value to retailers of (ixed release dates. "Small labels have not been good at marrying PR and média coverage with actual release dates." he says. "We're addressing that for the sake of retail and want to exploit the initial buzz generated by reviews in the national and specialist press and radio coverage." 
DECCASHINES IN GRAMMY SHORTLIST This year's nominations for Grammy Award ' catégories conrinue the broad spread of major and independent label représentation set in the 2002 list. The mix of big corporates and smaller specialists is clear in the shortlist for best classical album, with Decca in the frame twice alongside the San Francisco Symphony's own- brand label. Manfred Eicher's ECM Records and Telarc Digital. While Warner's Teidec Classics, EMI Classics and Universal Classics share nominations for the prestigious opéra award, classical indies stand to do well in the best small ensemble performance category. where dises from Avie, Black Box, Nonesuch and Koch International are pitched against a Teidec album of choral works by John Tavener. Choice of best classical 

EHlEKira 
of the week !: Symphony No.3 "M'ya LSO/Botstein (Telarc CD- 80609). US conductor and musicologist Léon Botstein again deviates from the mainstream of late romantic répertorie to discover genumr form of Reinhold Glière's Third Symphony, a monumental worh completed in 1£ based on the legend of ll'ya Murometz, Russian knight errant and scourge of the Mongol-Tatars. This Telarc release follows in wake of previous Botstein winners, helped by démonstration Sound quality 1 colourful playing from the London Symphony Orchestra. The rt Telarc/Botstein release, set for this summer, will deliver xther rarity, Richard Strauss's opéra Die Agyptische Helena. Marketing for the Glière album includes advertising in Gramophone. 

of a decade has passed since 
Classic FM's devotees. The ï, distributed in the UK by One For Vou, has gained a version of the work to set alongside the best in the catalogue. The album also includes Félix Blumenfeld's rarely-heard Study for the Left Hand, played with touching elegance.      - MUSIC BY FAMILY: Double 

Classics;  Quartet Deutsche Grammophon's conducted by André Previn vibraphonist Gary Burton's works by Ravel, Barber am 

REVIEWS 

extracts from Telemann Music and revealing a c< by only the 
from Amapola's tango ballet tribute, Franzetti: a Latin American dise from the Los Angeles Guitar Quartet Digital: lan Bostridge's Noël 

RACHMAN1N0V: Piano Concerto h Préludés Nos 5 & 12, Op.32; F Op.23 etc. Goerner; BBC Phllharmonlc/Slnalsk. (Cascavelle VEL 3051). Argentine-born pianist Nelson Goerner's effortless technique is put to the service of his lyrical, heart-melting reading of Rachmaninov's Third Piano Concerto. Although 

Concertos by JC Bach, WF Bach, JCF Bach, CPE Bach. Musica Antiqua Kôln/Goebel (Deutsche Tiv 471 579-2). Deutsche Grammophon's period- continues to explore works by Bach family members recently rediscovered in Kiev. Relnhard Goebel and his Cologne- nble invest great subtlety and o their music-making, unlocking the passion in Johann Christoph Friedrich Bach's concerto for fortepiano, horns, oboes and strings and forging an inspired accourt of CPE Bach's concerto for harpsichord, fortepiano, flûtes, horns and strings. 

EMI CLASSICS 

New from EMI Classics 

Roneplo 

\ 

v y 
Roberto AlagnaMIatest solo album features a sélection of arias 
and songs celebrating the 20Dth Anniversary of the birth of Hector 
Berlioz. Alagna is accompanied by the Orchestra of the Royal Opéra 
House, Covent Gaijden conducted by Bertrand de Billy. 
Release date; 13 Jantiary 

Following their phénoménal début CD, EMI Classics is delighted 
to announce that the Belcea Quartet have just signed an exclusive 
five-year contract. The first dise of this new contract features 
two quartets and the well-known Quartettsatz by Schubert. 
Release date: 13 January 

24 MUSIC WEEK 18 JANUARY 2003 



FOR RECORDS RELEASED ON 27 JANUARY 2003 - REVIEWS 
BDOQnEl 

et fhe week 

SiNGLEreiMei/i^ 

KELLY ROWLAND: Stole (Columbia 67351865). It was always going to be tough "" 1o top Dilemma, Rowland's smash duet with Nelly, so instead she sensibly opts to t serious reality lyric than a strong melody and a it huge hook. Already cruising up the Airplay chart, A-listed n a receiving strong rotation on The Box, this should 

KELLY OSBOURNE; Shut Up (Epie 6735552). The follow-up to Papa Don't Preach is the real deal - just under three minutes 
e. This is pop 1 up by the early îs and their older siblings and will kick iy down the path being trod by Pink and Avril Lavigne. C-listed at Radio One, and with the new Osbournes sériés out soon, the princess of the Rrst Family Of Rawk should scale the charts with ease. BUSTA RHYMES: Make It Clap (J Records/BMG 82876502062). Rhymes returns with the first single to corne from his fortheoming album, it Ain't Safe No More. Sean Paul features on the remix, which is already B-listed at Radio One. PAUL OAKENFOLD: The Harder They Corne (Perfecto PERF49CDS). This third single from the successful Bunkka album does not quite bave the immediacy of Starry Eyed Surprise, but does boast marvellous vocals from Keisha White and Tricky, STYLOPHONiC; If Everybody in The World Loved Everybody In The World (Prolifica CDPR012). Italy's Stefano Fontana could be set to score a surprise 

compléments Oye's warm vocal perfectly. With the singer's profile high thanks to his guest spots on Royksopp's album, this should win him acclaim in his own right. ECHOBOY; Automatic Eyes (Mute 5016025602773). The guitar riff on this bouncy track brings to mind early New Order and bodes well for Echoboy's Giraffe, which is releasî " SUPERGRASS: Seen The Light (Parlophone CDR6592). This second single from the Top 10 album Life On Other Pianets coïncides with the biggest Supergrass live shows to date. One of the highlights from the band's fourth album, Seen The Light was conspicuous among the 12 outstanding songs that saw Supergrass regain their edge last year, AALIYAH: Miss You (Blackground/ Independiente). The first single from Aaliyah's fortheoming greatest hits is aiso the first to be released by Independiente following its deal with Blackground, the label run by her uncie that previously went through Virgin. With growing airplay support including a C-listing at Radio One, this will find a ready-made audience among the late singer's fanbase. 

released through EM1 imprint Pr original features a soulful vocal sampie over low-slung beats, while a strong remix package includes reworkings from Kmg Britt, Kevin Saunderson and Rob Mello. 3RD EDGE; Know You Wanna (Parlophone CDRS659e). This R&B-Iite track is standard radio fodder that looks likely to chart thanks to support from Radio One. A remix from Seani B (Sugababes), which features Blak Twang, might lend some club credibility. BLACKSTREET: Wizzy Wow (DreamWorks 4507902). Teddy Riley returns to take back the crown of R&B innovator stolen by the likes of Timbaland with this. Wizzy Wow is typical Blackstreet. complété with quirky hook and production and a fitting rap from Mystikai. Mainstream média has notjumped on board as might have been expected, though this will still help set up the fortheoming album Level II (out on February 10). ERLEND 0YE: Sudden Rush (Source SOURCDOG6). Kings Of 
album Unrest. Produced by a gentle electronlc feel tha 

and already the almost soft-porn 

of the week y 
VARIOUS: Counter Culture 2002 (Rough Trade CDSTUMM218). Lovingly | T] handpicked by th       J Rough Trade staff, this double CD features their bost 40 records from 2002. From the fringes it offers an inspiring array of new and established artists, including Yeah Yeah Yeahs, Crossover, James Yorkston, Joy Zipper (pictured), Polyphonie Spree and many obscure gems, such as Glass Candy & The Shatiered Theatre's fabuious Sixties pastiche, Johnny, Are You Queer?. 

ng hip hop, funk *etio mix, it features 
ig MC and Tools & 

spritely sampli and reggae int a wealth of clt Grandmaster I The Maytals. VARIOUS: At Least You Can Die With A Smile On Your Face (Bella Union BELLACD45). Bella Union, the label managed by former Cocteau Twins Simon Raymonde and Robin Guthrie, marks its fifth birthday with this seductive 22-track double CD. Kid Loco, Departure Lounge and Lift To Expérience f ' " 1 " * 
LOU REED; The Raven (Reprise 9362 48373- 2). Reprise allows Lou Reed free rein on this enormous concept album. The 18 songs and 18 spoken-word tracks are irks of Edgar Allan Poe, examples of Reed's solo 

if chaff among the wheat. TEENAGE FANCLUB: Four Thousand Seven Hundred And Sixty Six Seconds... (Columbia POOLS3CD). This pleasant 

collection comprises 21 tracks taken from six albums while three songs are new. Former singles make up less than half the album, but fans will love it nonetheiess. a VARIOUS: Reggae Love j Songs (Trojan iSaSM TJDDD083). This 

high-water mark of lover's rock, such as Silly Games by Janet Kay and Hurt So Good by Susan Cadogan. RICHARD HAWLEY: Lowedges (Setanta SETCD110). Sometime Pulp and Longpigs sideman Hawley has generated so much critical approval in his own right with 2001,s eponymous EP and last year's Late Night Final that one starts to fear for his commercial prospects. This follow-up maintains the usual high standard. RY COODER & MANUEL GALBAN: Mambo Sinuendo (EastWest 7559796912). Cuban vétéran Galban Galban teams up with Ry Cooder and they are abetted by the like of Cachaito Lopez, Jim Keltner and Anga Diaz. The resuit is an album of great beauty. 
HLBUMreviews 

g VARIOUS: Essential m Flavas (Outcaste 1CASTE27CD). This excellent compilation from Outcaste pulls together some of the more cutting- edge and interesting cuts from the UK Asian underground. Kicking off with the internationally-massive Panjabi MC, it features acts such as Punjabi Hit Squad and Trickbaby. ERASURE: Other People's Songs (Mute CDSTUMM215). This collection of favourite songs by Bell and Clarke sounds somewhat lacklustre, Although it will be boosted by a likely Top 10 single with Solsbury Hill today (Monday), the staccato synth production 
LAIKA: Lost In Space (Too Pure PURE110CD). This double CD set rounds 
blend of the live and the electronic. Included are highlights from the band's three albums, together with rarities, B-sides, 
recording, VARIOUS: Solid Steel Présents Hexstatic - Llsten & Learn (Ninja Tune ZENCD75). Coldcut cohorts and audio- zards Hexstatic show their turntable this album of sonic trickery and 

Radio One, The Box chart and m the Hits chart. It is the upper reaches of 

We operate throughout England. Scotland, Wale the whole of Ireland and 
esponsibilities of the 

•0 
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BEST SELLERS OF 2002 

SINGLES TOP 100 

Reality pop delivers millioii-sellers 

but singles soles slide commues 

One of the most difficult years in the history of the single, 2002 saw sales of the format plummet by more than 14% according to OCC data. Corning on top of a fall of more than 8% in 2001, it caused renewed spéculation about the future viability of the format. Many fingers were pointed at the rash of manufactured boy bands. girl groups and graduâtes from 
undermining the single. Whether this is true or not, winners, losers and rejects from two reality TV shows - Popstars and Pop Idol - between them supplied 17 of the year's Top 200 singles, selling nearly 6.5m singles, or 14.8% of the 

the year's oi . single - pairing Anything Is Evergreen - selling a staggering 1,108,26 copies in its first week. It went on to sell total of 1,784,000 copies to become not only the biggest seller of the year. but ait of the 21st Century. It is currently just 6,000 sales short of be 

rd 37 er 
the Top 100 records of the 39% to 50%, largely at the t dance and urban music. Dance 
on the Top 100 of 1999 to just when its biggest seller, Scooter's techno thrashing of Supertramp's The Logical Song, ranked 15th after selling more than 386,000 copies. Despite the fact that sales were down so savagely, there which the numb 
and 24 ot 

Three of 2002,s top singles sellers (ciockwise from above): Will Young, Gareth Gates and Shakira 
HOW 2002'$ TOP 100 SINGLES BREAK DOWN 

TOP 100 BY GENRE 
iswîr 

;le gives BMG its ' "te year since 1995, when Robson & Jerome's Unchained Melody topped the list. With fellow S/RCA artist Gates in second place for the year, BMG secures the top two places for the first time since 1992, when Whitney Houston's I Will Always Love You (Arista) was number one and Rhythm Is A Dancer by Snap (Logic) was number two. BMG's best showing came when it secured the entire top three in 1987 courtesy of Rick Astley, Starship and Whitney Houston. Gates and Young helped pop to tighten its grip on the singles market, with its share of ing from 

NUMBER OF ENTRIES BV CORPORATE GROUP Group Top 10 Top 20 Top 40 To iplOO UNI VERSAI 3 7 13 29 INDIES 1 4 9 "19 SONY 223 16 BMG 4 5 10 11- 

EMI 0 14 12 WARNER 0118 

TOP 100 BYCORPORATE GROUP THE 10 HIGHEST WEEKIV SAIES 
ing - Anylfiing Is Possible/Evergreen Mar K 

207,906 Nelly feat. Kelly Ro 

ingle sold more than rore than in 2001 - lich the number one te less th 2001) although the number two single only topped the 100,000 mark twice in the year, compared to eight limes in 2001. Historically, maie solo artists command a much greater share of chart action than females, but the girls beat the boys for the first time three years ago and have been giving them short shrift ever since. In the 

2002 rankings, the women win 27-23, 
Avril Lavigne, Vanessa Carlton and Shakira Groups and duos take exactiy half the places. If that seems a lot, only two years luos accounted for two- te Top 100 places. Quite why this smrt nas nappened is hard to say - although one cause is certainly the décliné of faceless but The sa the continuing décliné of the indie sector - home to most dance records - which has slumped from a 29% share to a 19% share 
identical move in the opposite direction to move well ahead of ail other companies. There were 30 new number one hits iriY the year, the same as in 2001, with three records each spending as long as four weeks on top - Enrlque Iglesias' Hero, Gareth Gates' Unchained Melody and A Little Less Conversation by Elvis Vs JXL. Eight singles bullt sales of more than 500,000 in 2002, compared with nine In 2001, The number of artists who sold a million singles in total in the year fell from six to two (Young and Gates) based on our 

BIGGEST SINGLES 1993-2002 

il: IT WASN'T ME Shaggy feat. RlkRok 12: ANYTHING IS POSSIBLE/EVERGREEN Will Young  

the ov 
computations, which include any single that sold 121 copies or more - the cut-off point for the Top 5,000 singles. Young's winning tally of 2.52m was2,"'" total of singles sold, r share, easily beating the 1.91n won Shaggy top artist honours Looking for silver linings beh that Is the singles market, mon 265,000 seven-inch singles we year, a 48% spurt over 2001, e highest level for the format si™ Admittedly ttv sales but it is 

seven-inch claimed in 2001. The biggest- selling seven-inch in the year was the Jam's 75p 25th ânniversary reissue of In The City, which sold a pleasing 5.555 copies. Twelve- inch sales declined less than the market as a whole and consequently increased their share from 7.7% to 7.9%. The best-selling 12-inch, with sales of more than 22,500 was Lazy by X-Press 2 featuring David Byrne. Finally, to illustrate the way the market has fallen, the year's lOOth biggest hit - Jenny From The Block by Jennlfer Lopez sold 102,000 units, well down on the 124,500 copies How Wonderful You Are by Gordon Haskell sold to claim anchor position in 2001 and even further adrift of the 150,000 sales of 2000's number 100 hit, One More Time by Daft Punk. Alan Jones 
Where two or more artists have collaborated on a single, ail have been credited with the fuit sales of their collaboration. Ail sales data © The Officiai UK Charts Company 2001. Ail tables and analyses were compiled by A/an Jones. The charts cover the 52 weeks from 29 December 2001 (o 28 December 2002. Highest position and weeks on chart are for these 52 weeks only. 
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BEST SELLERS OF 2002 

SINGLES TOP 100 
k„?cS label (distributor) Peak Wka mie label (distributor} 

M ANYTHINGISPOSSIBLE/EVERGREEN Polydor(U) 49 8 INSATIABLE DarrenHayes Columbia (TEN) 
M 50 2 STOP CRYING YOUR HEART OUT Oasis Big Brother I3MV/TEN) 

Will Young 51 3 WE'RE ON THE BALL Ant & Dec Columbia (TEN) 52 3 JÎL WHEN YOU LOOK AT ME Christina Milian DefSoul(U) 
2 1 29 UNCHAINED MELODY Garnh Gates S(BMG) 54 4 -7- UNBREAKABLE Westiife AINT IT FUNNY (REMIX) Jennifer Lopez S (BMG) Epie (TEN) 3 l HERO Enrique Iglesias 55 2 "17 LOVE AT FIRST SIGHT Kylie Minogue Parlophone (E) 4 i _LL DILEMMA Neily féal Kelly Rowland 56 1 77 MY SWEET LORD George Harrison Pariophone (E) J L — A U1 RE LESS CONVERSATION Elvis Vs JXl RCA (BMG) 57 2 CAUGHTINTHE MIDDLEai Columbia (TEN) 
7 2 WHENEVER WHEREVER Shakira Epic(TEN) 58 2 59 3 77 LAZY X-Press 2 féal David Byma WHEREVER YOU WILL GO The Cailing Skint(3MV/P) RCA (BMG) 8 i 13 THE KETCHUP SONG (ASERÉJE) Las Ketchup Columbia (TEN) 60 3 77 IN YOUR EYESKyiie Minogue Parlophone (E) 9 i '6 JUST A UTTLE LibeityX V2 (3MV/P) 61 6 FLY BY II Blue Innocent (E) 10 i WITHOUT ME Eminem Interscope (U) 62 4 THE WORLD'SGREATESTr Kelly Jive(P) 11 i IF TOMORROW NEVER COMES Renan Keatinq PolydorlU) 63 1 GOTTA GET THRU THIS Daniel Bedinglield Relentless (SMV/TEN) 12 4 HOW YOU REMIND ME Nickelback Roadrunner (U) 64 6 ALWAYS ON TIME Ja Rule féal Ashanti DefJam(U) 13 l THE TIDE IS HIGH (GET THE FEELING) Atomlc Kitten Innocent (E) 65 5 TAINTED LOVE Manlyn Manson Maverick (TEN) 14 l KISS KISS Holly Valance london (TEN) 66 3 LIKE A PRAYER Madhouse Serious(U) 15 2 THE LOGICAL SONG Scooter. Sheffield Tunes (V/THE) 67 1 CROSSROADS Blazin' Squad East West (TEN) 16 l LIGHT MY FIRE Will Young ■ SIBMG), 68 3 l'M GONNA BE ALRIGHT Jennifar Logez Epie (TEN) 17 1 SOUND OFTHE UNDERGROUND GirteAloud • Polydor(U)M 69 3 POINT OF VIEW DB Boulevard lllustrious (TEN) 18 1 COLOURBLIND Darius : : Mercury (Ù) 70 2 YOU S Club 7 Polydor (U) 19 i HEAVEN DJ Sammy & Yanou féal Do ; Data/MoS (3MV/TEN) 71 3 ADDICTIVE Truth Hurts féal Rakim Interscope (U) 20 2 ME JUUEAIIG&Shaqqy Island (U) 72 4 FOOLISH Ashanti Murder Inc/Mercury (U) 21 2 GET THE PARTY STARTED Pink LaFaçe (BMG) 73 6 A THOUSAND MILES Vanessa Carbon A&M (U) 22 1 THE LONG ANO WINDING ROAD/SUSPICIOUS MINDSw.ll Young & Gareih Gates SIBMGI 74 3 BLACK SUITS COMIN' (NOD YA HEAD) Will Smith féal Tra-Knux Columbia (TEN) 23 2 ONE STEPCLOSERfciub Juniors PolydortU) WHATSLUV Fat Jeeleal Ashanti Atlantic (TEN) 24 2 CHEEKY SONG (TOUCH MY BUM) cheeky Girls Mulliply (BMG) 76 4 FEEL Robbie Williams ' ' Chrysalis(E) 25 1 IF YOU'RE NOT THE ONE Daniel Bedingfiald  p*(ur 77 4 1 NEEO A GIRL/U DONT HAVE TO CALL P Oiddy/Usher Puff Daddy (BMG) 26 4 SOMETHINGusqo Positiva {El 78 4 WET/E GOT TONIGHT Ronan Keadng féal Lulu ^^dorfU) 27 4 HOT IN HERRE Neily Univarsal (U) 79 3 AM TO PM Christina Milian OefSoul(U) 28 i FREAK LIKEMESugababes Island (Ul 80 3 DIE ANOTHER DAYMadonna Wamcr Bros (TEN) 
29 3 NU FLOW Biq Brovaz Epie (TEN) 81 2 LITTLE BY LITTLE/SHE IS LOVE Oasis Big Brother (3MV/TENI 30 l DIRRTY Christina Aguilera féal Redman RCA (BMG) 82 2 l'M NOT A GIRL NOT YET A WOMAN Britney Spaars S . JivelPI 31 1 ROUND ROUND Suqababes Island (U) 83 6 DONT LET ME GET ME Pink : Arista (BMG) 
32 1 LOSEYOURSELF Eminem . interscope (Ul 84 3 WHATIGOTO SCHOOL FOR Busted Universal (U) 
33 2 "|7" LIKEI LOVE YOU Justin Timberlake JivelPI 85 4 OVERPROTECTED Brimey Spears JivelPI 
34 1 SnRRVSFFMSTORF THF HARDEST WORD Blue féal Elton John Innocent'lEI 86 1 MORE THAN A WOMAN Aaliyah Virgin (E) 
35 3 IT'S OK Atomic Kitten Innocent (El 87 2 MURDER ON THE DANCEFLOOR Sophie Elbs Bextor PolydorlU) 
36 3 — COMPLICATED Avril Layiqne Arista (BMG) 88 2 UST GOODBYE/BE W1TH YOU Atomic Kitten Innocent (El 
37 2 — ADDICTED TO BASS Puretone GustolP) 89 3 GET OVER YOU/MOVE THIS MOUNTAIN Sophie Blis Se> aor Polydor(U) 
38 2 — SACRED TRUST/AFTER YOU'RE GONE One True Voice Ebul/Jive (P) 90 .2 GOT TO HAVE YOUR LOVE Liberty X V2 (3MV/P) 
39 4 ̂ ïT HERO Chad Kroeqer féal Josev Scott Roadrunner (U) 91 7 A NEW DAY HAS COME Celine Dion Epie (TEN) 
40 l —13" WORLD OF OUR OWN Westiife S (BMG) 92 2 BY THE WAY Red Mot Chili Peppers Warner Bros ITEN) 
41 3 -17- UNDERNEATH YOUR CLOTHES Shakira Epie (TENI 93 4 l'M GONNA GETCHA GOOD Shania Twain Mercury (U) —— JUST LIKE A PILL Pink Arista (BMGI 94 4 CLEANIN' OUT MY CLOSET Eminem Interscope (U) —— THE HINDU TIMES Oasis Biq Brolher (3MV/TEN) 95 5 BOPBOPBABY Westiife SIBMG) 
ITT —— RIRI FRIEND N Svnc feat Neily JivelPI 96 5 THE WHISTLE SONG (BLOW MY WHISTLE BITCHI DJAfebirPrtject AU Around The Worid IAMD/UI -5--— — ONE LOVE Blue Innocent |E) 97 4 WHATABOUT US Brandy AdanticITENI 
46 3 -17 ESCAPE Enrique Iglesias      Interscope (U) 98 3 X ROMEO DUNN Romeo TRUE LOVE NEVER OIES Flip & RU féal Kelly Uorenna AU Relentless I3MV7TEN) Around The World (AMDAJ) 47 5 48 2 13 4 MY PEOPLE Missv Elliott AUTOMATIC HIGH S Club Juniors PolydorlU) 100 3 -f JENNY FROM THE BLOCK Jennifer Lopez Epie (TENI 

WILL YOUNG GARETH GATES IGLESIAS ENRIQUE 
EMINEM 
ATOMIC K1TTEN LIBERTY X 

10 (-) KELLY ROWLAND 11 H RONAN KEATING 12 (-) ELV1S PRESLEY S CLUB JUNIORS 
15 (-) SUGABABES 1R(-I I AS KETCHUP, 17 fSR) DANIEL BEPINGFIEUJ— 
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18 H 19 (-) 
HOLLY VALAlYOt SCOOTER 0.50m 00 t-i 36(4 CHEEKY GIRLS 0.28m 

20 (4) WESTLIFE 0.49m 37(4 AVRIL LAV1GNE 0.28m 
21 (-) OASIS 0.49m 38 (25) SOPHIE ELLIS BEXTOR 0.27m 
22 (-1 NICKELBACK 0.48m 39 (5) S CLUB/S CLUB 7 0.25m 
23 H ASHANTI 0.46m 40(4 DARREN HAYES 0.24m 
24 (13) JENNIFER LOPEZ 0.43m 41(4 CHRISTINA AGUILERA 0.24m 
25 (6) KYLIE MINOGUE 0.41m 42(4 REDMAN 0.24m 

SHAGGY 0.38m 43(4 BIG BROVAZ 0.23m 
27 (-) DARIUS 0.37m 44(4 JUSTIN TIMBERLAKE 0.22m 
28 (-) LASGO 0.36m 45(4 BLAZIN' SQUAD 0.21m 
29 (4 CHRISTINA MILIAN 0.36m 46(4 PURETONE 0.21m 
30 (-) GIRLS ALOUD 0.34m 47 (4 ONE TRUE VOICE 0.20m 
31 (-) BRITNEY SPEARS 0.38m 48(4 CHAD KROEGER & JOSEY SCOTT 0.20m 
32 (-) JA RULE 0.32m 'N SYNC 0.20m 
33 (-) DJ SAMMY 0.31m 50 (4 Al 0.20m 



BEST SELLERS OF 2002 

ALBUMS TOP 100 

Ho escape from Robbie as the 

Stoke lad beats Pink to top spot 
After delivering the year's second biggest seller in both 2000 and 2001, Robbie Williams moves up a gear and takes the prize for best-sellmg album of 2002 with Escapolngy Williams' fifth solo album, it debuted at number one in November and stayed there for the rest of the year, selling 1 ai 1.000 copies in 41 davs. That is actually fewer than the 1,490,000 units which the Stoke lad's Rat Pack tribute Swing When You're Winning sold in an identical time frame in 2001 or the 1,600,000 copies Sing When You're Winning sold in the last 118 days of 2000 when finishing as runner- up. With solid sales from his back catalogue, Williams sold an overall total of 1.99m albums last year, emerging as the bjggest- jiÊlling artist for the second year in a row. Escapology's win is tough on Pink, who 
singles to generate multi-platinum sé her se ts Get The Party Started (number two), Don't Let Me Get Me (number six), the chart- topping Just Like A Pill and the number 11 hit Family Portrait, it achieves the rare feat of finishing higher in the annual chart (number two) than it ever reached in the weekly chart (number three). It started slowly, selling 20,000 over nine weeks after getting a "soft release", then debuted at number four. After dipping as low as number 31, it really got into its stride in September. when it re-entered the Top 10, staying there for the final 20 weeks of the year. Missundaztood has already sold more than four times as many copies as Pink's début album Can't Take Me Home and continues to command a place in the chart's upper 

Before Robbie W and Pink's sustained challenge, tl best-selling album looked likely to be Enrique Iglesias' Escape, which lead the year-to-date rankings for more than nine months. Home to the chart-topping Hero and a trio of other Top 20 hits, it entered the chart at number 68 last January and swept to the Top Three weeks later. It has remained on the chart ever since and has outsold Iglesias' previous biggest-selling album by a factor of 12. Two very différent British bands take fourth and fifth place in the chart with million-selling follow-ups to million-selling débuts. Coldplay's A Rush Of Blood To The Head arrived in August, two years after their sextuple platinum début Parachutes, and registered the year's highest first-week sale, more than 273,000. That increased to 1.132,000 by year's end, enough for fourth place. Meanwhile Blue's claim to be Britain's top boy band is ail but ratified by the arrivai of One Love. The follow-up to 2001's AU Rise held a place in the Top Three for the last eight weeks of the year, dashing to 1.095.000 sales and fifth place in the list, It has neirly eclipsed One Love already. „ ■ . Although there is no US album in the Top ' "Lsir Five for the second year in a row, two of the it remarkable successes are by le Red Hot Chili Peppers and US newcomer Norah Jones. The Peppers released their self-titled début In 1983 and did not made the UK album chart for the first time until 1991. Their 1999 album Californication found therr moving into platinum territory for the first 
28 

m 
f / l 

i above): Robbie Williams, Pink and Enrique Iglesias 
HOW 2002'S TOP 100 ALBUMS BREAK DOWN 

TOP 100 BY TYPE OF ARTIST TOP 100 BY COUNTRY OF ORIGIN TOP 100 BY GENRE 

NUMBER OF ENTRIES BY CORPORATE GROUP THE TOP 10 HIGHEST WEEKLY SALES 

WARNER 

ll^^i.ll:|ll^^i!iV 
gin copies even though it never 

dwarfed by the group': Way. After spawning a number the form of the title track, the debuted atop the album chart in July and went on to spend five weeks at number one. It has remained in the Top 20 ever sine I more than 1^056,000 copies by 
Radio One played a big rôle in the success of the Red Hot Chili Peppers while Radio Two was crucial to the success of Norah Jones. The sultry New Yorker, an accompnshed pianlst and singer in the jazz idiom, is the daughter of Indian music legend Ravi Shankar and her début album Corne Away With Me is remarkable for selling more than 800,000 copies without spawning a Top 40 hjt.Tiïrëe singles have been taken from the album - but ail have performed exceedingly modestly, with the introductory Don't Know Why peaking at number 59, Feelin' The Same Way reaching number 72 and Corne Av/ay With Me cresting to number 80. Don't Know Why was a particular 

: support elsewhere long the year's 500 most-played . Despite this, Corne Away With Me sold 809,000 copies in 2002 to claim lltt place on the chart. It is the biggest-selling début of the year, ahead of Nickelback's Silver Side Up and Avril Lavigne's Let Go. Jones's achievement forms part of an impressive success story for EM1 Recorded Music, which claims three of the Top Five and eight of the Top 20 biggest-selling artiî albums of the year. Its overall claim to 16V 

As the heady sales figures quoted above suggest, while sales elsewhere are in freefall, OCC data indicated that artist album sales in Britain improved by 4.06% last year. while value increased by 4.59%. Taking account of tbeJ14%_dip in cornpilaJion sales. 143 the total album market in the UK grew by beaten by only 24 "^jigarly 3% lasLyear^ÇD.'s domination is almost absolute, rising to 9a0.% from 97.6% in 2001, while cassette's share is down by more than two-thirds to a paltry 0.5%. Even so. it is slightly bigger than ail other formats (vinyl, DCC. MiniDiso, DVD-Audio) combined. Alan J 
Ail sales data © The Officiai UK Charte Company 2001. Ail tables and analyses were compiled by Alan Jones. The charts cover the 52 weeks from 29 December 2001 to 28 December 2002. Highest position and weeks on chart are for these 52 weeks only. 
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BEST SELLERS OF 2002 

ALBUMS TOP 100 

ESCAPOLOGY 
Robbie Williams 

2 48 MISSUNDAZTOOD Pink Arisla iBMGl 3 50 ESCAPEEnriquu Iglesias Interseope (Ul H 18 A RUSH OF BLOOD TO THE HEAD Coldelav Parlophona IEI 5 8 ONE LOVE Blue Innocent (El 6 25 BY THE WAY Red Mot Chili Peppers Warner Bros DENI 7 31 THE EMINEM SHOW Eminem 8 7 UNBREAKABLE - THE GREATEST HITS - VOL 1 Westlile S (BMG) 9 14 ELV1S - 30 NUMBER1 HITS Elvis Presley RCA(BMG) 10 26 HEATHEN CHEMISTRY Oasis Biq Brothor(3HV/TEN) 11 35 COME AWAY W1TH ME Norah Jones 1 Parlophona (El 12 51 SILVERSIDEUPNickelback Roadrunnar (Ul 13 9 A NEW DAY AT MIDNIGHT David Grav EastWestITENI 14 33 GREATEST HITS 1, ll&lllQueen Parlophona IE) 15 49 FEVER Kylie Minogue Parlophone (El 16 17 LET GO Avril Lavigne AristalBMGIzi 17 7 THE GREATEST HITS 1970-2002 Elton John Mercury (U) 18 12 FROM NOWONWilIVoong S (BMG) 19 13 FORTY LICKS Rolling Stones Virgin Decca (E) 20 16 FEELS SO GOOD Atomic Kitten Innocent (E) 21 42 LAUNDRY SERVICE Shakira Epic(TEN) 22 26 NELLYVILLE Nelly Universal (Ul 23 28 DESTINATION RonanKealing Polydor(U) 24 39 JUST ENOUGH EDUCATION TO PERFORM Steraophonios ; V2(3MV/PI 25 18 ANGELS WITH DIRTY FACES Sdgababes island |UI 26 48 ALL RISE Blue Innocent (E) 27 38 NO ANGELDidd 1 Arista |BMG) 28 36 READ MY LIPS Sophie EllisBextor Polydor |UI 29 38 FREAK OF NATURE Anastacia EpicITENI 30 q WHAT MY HEART WANTS TO SAY Gareth Gates S (BMG) 31 47 SONGS IN A MINOR Alicia Keys J |BMG| 32 31 THINK1NG IT OVER LibanyX V2 (3MV/P) 4 49 WHITE LADDER David Gray EastWestfTEN) 34 q NIRVANA Nirvana Geffen IU| 
35 78 SWING WHEN YOU'RE WINNING Robbie Williams Chrysalis (E) 
36 ,7 THE ESSENTIAL Baibra Streisand Columbia (TEN) 
37 6 UPShania Twain Mercury |U1 
38 ASHANTUshanti Murder lnc/Mercury(Ul 
39 23 A NEW DAY HAS COME Celine Dion Epie (TEN) 
40 58 PAIN IS LOVE Ja Rôle Oef Jam (U| 
41 31 18 Moby Mute (WTHE1 
42 IMAGINE EvaCassidv Blix Street/Hat (HOTI 
43 8 SENTIMENTO Andréa Bocelli Philips (Ul 
44 THEVERY BEST OFSdngStThe Police A&M (U| 
45 R THE BEST OF 1990-2000 & B-S1DES U2 Island (Ul 
46 28 SPIN Darren Hâves Columbia (TEN) 
47 f i 7 IT HAD TO BE YOU - THE GREAT AMERICAN Rod Stew; irt 27 J TO THA L-0 - THE REMIXES Jenn.fer Lopez 

49 50 5 
40 NO MORE DRAMA Mary JBiigo A FUNK ODYSSEY Jamiroquai  MCA (U) Sony S2 (TEN) 51 23 37 MY WAY - THE BEST OF Frank Sinatra Reprise(TEN) 52 7 29 A LITTLE DEEPERMs Dynamite Polydor (Ul 53 7 28 WORLD OF OUR OWN Westlife RCA (BMG) 54 5 10 TOGETHER S Club Juniors Polydor (U) 55 4 9 FOREVER DELAYED - THE GREATEST HITS Manie Street Prêt ichers EpicITENI 56 1 10 ONE BY ONEFooFighters RCA (BMG) 57 8 16 SMALL WORLD BIG BAND Jools Holland WSM (TEN) 58 12 5 SOMEWHERE IN TIME Donny Osmond DeccaIU) 59 14 5 THIS IS ME.,.THEN Jennifer Lopez Epie (TEN) 60 12 36 COME CLEAN Puddle Of Mudd Geffen (U) 61 7 n THEVERY BESTOEFieetwoodMac WSM (TEN) 62 13 9 GOTTA GET THRU THIS Daniel Bedingfield Polydor (Ul 63 13 6 REPRISE RussaliWatson OeccalUI 64 11 8 BEST OF BOWIE David Bowie EMUE) 65 8 6 ENCORE Lionel Ricbie MercutyM 66 6 4 DIVE IN Darius Mercury |U) 67 2 15 LEGACY - THE GREATEST HITS COLLECTION Boyz il Men UMTVIU) 68 17 6 MORE FRIENDS - SMALL WORLD BIG BAND 2 Jools Hoiiar id WSM (TEN) 69 7 30 YOUR NEW FAVOURITE BAND The Hives Poptones (P) 70 26 39 SONGBIRD EvaCassidy BlixStreet/HotlHOT) 71 3 24 SUNSHINESClub? Polydor (U) 72 1 23 THE LAST BROADCAST Doves Heavenly (E) 73 20 6 GREATEST HITS 87-92 Kylie Minogue PWl(P) 74 6 18 s i i i XL Recordinqs (V/THE) 75 12 27 ORIGINAL PIRATE MATERIAL the Sireets 673/locked On (TEN) 76 5 20 DREAMS CAN COME TRUE - GREATEST HITS Gabrialle Gd Beat (U) 77 4 7 SLICKER THAN YOUR AVERAGE Craig David Wildstar (BMG) 78 16 26 THE INVISIBLE BAND Travis Independiente (TEN) 79 io: 27 BRITNEY BritneySpears JivelP) 80 16 g THE DEFINITIVE COLLECTION Stevia Wonder UMTV (Ul 81 12 27 LOVE IS HEREStarsailor Chrysalis (E) 82 18 22 ISTHIS ITîhe Strokes RoughTrade (P) 83 7 22 ALL KILLER NO PILLER Sum 41 Mercury 1UI 84 12 22 CAMINO PALMERO The Calling RCA (BMG) 85 13 26 HYBRID THEORY Linkrn Park Warner Bros ITENI 86 7 24 WHO 1 AM Beverley Knight Parlophone (El 87 1 12 THE RISING Bruce Springsteen Columbia (TEN) 88 18 21 PARACHUTES Mdplay Parlophone (El 89 30 6 DUETSBarbra Streisand Columbia (TEN) 90 10 21 LICKIN' ONBOTH SIDES Mis-Taaq Inferno/Talstar (BMG) 91 g 14 MELODY AM Royksopp Wall Of Sound IV/THEI 9? 4 14 SONGS FOR THE DEAF dueens Of The Stone Age Interseope |U| 93 6 8 JUSTIF1ED Justin Timberlake JivelP) 94 34 6 SINGS THE HITS OF WFT WET WET & SMILE Marti Pellow UMTVIU) 95 38 26 TENACIOUS D Tenacious D EpicITENI 96 5 17 THE CORALThe Corel Deltasonic (TEN) 97 23 5 GREATEST HITS Lighthouse Family Wild Card (Ul 98 5 21 AALIYAH Aaliyah Virgin (0 99 8 22 RESIST Kosheen Arista (BMG) 100 6 14 PUSH THE BEAT FOR THIS JAM - THE SINGLES Scooter s Iheffield Tunes IV/THEI 

TOP 50 BEST-SELLING ALBUMS ÂRTiSTS OF 2002 
99m 1R(-1 NORAH JONES 0.80m 35 (-) SUGABABES 19 1-1 ATOMIC KITTEN 0.77m 36 (-) JOOLS HOLLAND TTCT on I-) nflVID BOWIE 0.74m 37 (25) ROD STEWART 

1(1) ROBBIE WILLIAMS 1.99m 
2(26) BLUE 1.62m 
3 (-1 RFD MOT CHILI PEPPERS 1.33m 
4 (29) COLDPLAY 1.32m 1.30m 
6 (-) PINK 1.26m 
7 (-) ENRIOUE IGLESIAS  1.23m 
8(5) DAVID GRAY   1.22m 
9(141 KYLIE MINOGUE  1.14m 
10 () OASIS - . U (36) ELVIS PRESLEY 1.07m 
12 (31) EMINEM 1.03m 
13 (27) ELTON JOHN     0.96m 0.93m -14 H 15 (-) QUEEN   ROLLING STONES   0.87m 
16(13) U2     0.82m 0.81m 17 (-) NICKELBACK  

MUS1C WEEK 18 JANUARY 2003 

21 (11) EVA CASSIDY 0.71m 99 (44) JENNIFER LOPEZ 0.71m 
23 H AVRIL LAV1GNE 0.70m 
94 (-) RONAN KEATING 0.67m 
25 (-) NELLY 0.67m 9R (7) STEREOPHON1CS 0.66m 
27 (-) NIRVANA   0.66m 
28 H WILL YOUNG 0.65m 
99 (-) SHAKIRA 0.64m 
30(33) FRANK SINATRA 0.60m 
31 (12) ANASTACIA 0.59m 
32 H BARBRA STREISAND 0.58m 
33 (-) JA RULE 0.57m 
34(30) ANDREA BOCELLI _ 0.57m 

0.56m 0.55m 0'54m 38 (4) MADONNA  0.54m 39 (21 DIDO 0.52m 40 (-1 SHANIA TWAIN 0.51m 41 H SOPHIE ELUS BEXTOR  0.50m 42 (-1 CELINE DION  0.49m 43 (-1 GARETH BATES 0.49m | 44 H MOBY 0.46m l 45 (-1 ALICIA KEYS 0.44m | 46(20) RUSSELL WATSON Q.44m I 47 (351 JAMIROQUAI 0.42m 48 (-1 LIBERTY X  0.41m | 49 (-) LIONEL RICHIE 0.40m | 50 (-1 BADLY DRAWN BOY 0.40m | 
.1 29 



BEST SELLERS OF 2002 
COMPILATIONS/AIRPLAY 

Now! on lop despite 

chilly soles climole 

11 Call te âge? A year ago, Now! celebrated its ISth birthday in style, wilh total sales of its three 2001 éditions (Now! 48, Now! 49 and Now! 50) reaching a towering 2.92m - the best tally of any year. Twelve m " " 1 
id Now! 53 are 2.21m - a décliné, yearotvyear, of 24.4%. Although the Now! sériés filled the top three places in the chart in 2002 for the fourth time in five years, it also failed to generate a million-seiler for the first tlme in five years. Now! 53 will doubtless get there eventually. but the 950,000 copies it sold in 2002 compare unfavourabiy with both Now! 50's tally of 1,214,000 atthe same stage in 2001 and Now! 44,s 1,442,000 at the end of 1999. Nowl's décliné certainly owes little to the rivai Hits sériés. Hits 52, 53 a ' " ' 

came into existence Now! didn't have access to six of the eight biggest-selling singles of the year - las Ketchup, Will Young, Gareth Gates and the like - as these tracks were retained by their rivais for the Hits sériés. The most successful launch of the year was Universal/AII Around The World's Ciubland sériés. An unapologetically commercial dance compilation relying heavily on Ail Around The World's own hit repertoire, it supplied the year's sixth and seventh biggest sellers with Ciubland and Ciubland II selling 332,000 and 320,000 copies respectively, dwarfing the next biggest-selling dance compilation (the 181,000-selling Clubbers Guide To 2002) in another terrible year for dance compilations. combined tally of 526,000 in the year. less Soundtracks also f lad a poor year, with the than a quarter as many as its rival, albeit an Eminem-heavy 8 Mile the only 2002 improvement n the 275,000 the sériés two soundtrack release to i wind up in the Top 50 - sold. And Nowl's problems and the threshold for admission to the Top 50 aren't simply c ue to tough market conditions was easier to meet in 2002, with sales of for compilation s as a whole, as the sector 112,500 required to i stake a claim, compared rallied well tow ards the end of 2002 to to 125,000 in 2001. Alan Jones 

r i" s " NOW THAT'S WHAT 1 CALL MUSIC 53 Varions EMI Viroin/UMTV (El 2 1 17 NOWTHAT'S WHAT 1 CALL MUSIC 51 Various EMI Virqin/UMTV (El 3 1 14 NOW THAT'S WHAT 1 CALL MUSIC 52 Various EMI Viroin/UMTV (El POP 1D0L - THE BIG BAND ALBUM Various S(BMG) 5 3 16 WHILE MY GUITAR GENTLY WEEPS Various UMTV (Ul 6 1 12 CLUBLAND Various UMTV(U) 7 1 7 CLUBLAND II Various UMTV/AATWIUI 8 2 9 COUNTRY LEGENDS Various EMI Virqin (El 9 1 8 THE ANNUAL 2003 Various r Jinistrv Of Sound ISMV/TEN) 10 2 3 FAME ACADEMY Various Mercury (U| 11 1 9 SMASH HITS - LETS PARTY Various EMI Viroin/UM'IV IE) 12 2 6 THE BEST AIR GUITAR ALBUM IN THE WORLD 2 Varions FMI Virain/UMTV IE) 13 3 9 8 MILE Oriqinal Soundtrack Intorscope (Ul 14 7 19 THE VERY BEST OF SMOOTH JAZZ Various Univ Classics 8i Jazz (U) 15 1 12 THE VERY BEST OF PURE R8.B - THE SUMMER Varie us BMGTTclstar TV (BMG) 16 4 21 THE ULTIMATE CH1CK FUCK SOUNDTRACK Various UMTV/WSM ITEM) 17 4 7 ALL TIME CLASSICTEARJERKERS Various WSM (TEN) 18 4 6 CHRISTMAS HITS Various BMG/Sonv/Tel/WSM (BMG) 19 5 7 50 YEARS OF THE GREATEST HIT SINGLES Var.ous EMI Viroin/UMTV (E) 20 1 12 THE VERY BEST OF MTV UNPLUGGED Varibùs " , . UMTV/WSM (U) 21 4 2 22 2 il 23 2 9 
BEST CHRISTMAS ALBUM IN THE WORLD EVER Var.ous emi v.tgin |E) HITS 53 various BMG/Sonvffol/WSM (BMG) HITS 52 Various BMG/Soov/felAVSM (BMG) 24 4 s HUGE HITS 2003 Various BMG/Sony/Tol/WSM (TENI ; 25 1 6 CLUBBERS GUIDE TO 2002 Various Minisuv 01 Sound (3MVAENI l 26 l 9 i 27 3 5 SUPERCHARGEO various UMTV/WSM IUI THE VERY BEST OF EUPHORIA - MATT DAREY Variai is BMG/Tolstar TV (BMG) : 28 8 6 CAPITAL GOLD SIXTIES LEGENDS Varions EMIVirninlEI : 29 9 7 ■ 30 i 7 CLASSICAL CHILLOUT GOLD Various SMASH HITS SUMMER 2002 Various EMI Virqin/UMTV IEI 1 31 1 5 NOW DANCE 2003 Various EMIVirain (El ; ITTT HITS 54 Various BMG/Sonv/Tel/WSM (BMGI ! 33 9 6 CLASSIC FM SMOOTH CLASSICS Various Classic FM (BMG) i 34 i 8 NOW THAFS WHAT 1 CALL MUSIC 50 Various EMI Viroin/UMTV (E) : 35 1 6 36 13 4 37 i s 38 il 5 39 i c 40 3 5 

CAPITAL GOLD ROCK LEGENDS Various EMI Virqin (El STEVE WRIGHT'S SUNDAY LOVE Various UMTV IU) SCHOOL DISCO.COM - SPRING TERM Various Columbia (TENI THE VERY BEST OF PURE R&B - THE WINTER Variou s BMG/Teislor TV (BMG) THE BEST SUMMER ALBUM 2002 Various Sonv TV/WSMITEN) THE BEST CLUB ANTHEMS SUMMER 2002Various EMIVirain (El 

Kylie keeps airpi 
  linogue becomes the first artist date to register the most-aired record 1 w, romping to victoryTif^ t Sight, just as she did in 2001 with Can't Get You Out Of My Head. latter disc's nine-week reign on the chart always going i At First Sight spent just two weeks at the top of the chart to earn the 2002 «le. The record it replaced at number one - Liberty X's Just A Little - and the record it was replaced by - A Little Less Conversation by Elvis Vs JXL - were, respectively, the second and third most-heard hits of the year on radio, which may explain why Love At First Sight's reign was comparatively brief. Minogue's other 2002 single, In Your Eyes spent five weeks at number one, although it never achleved the level of support that Love At First Sight did and consequently only ranks 

mEmmmm 

ulated Minogue by placing two records m tne Top 10 for the year. achieving lOth position with Freak Like Me, and going one better with the follow-up Round Round. Both dises topped the sales and airplay charts. Although British record buyera have shown 
records for years, radio still treats such dises as novelties and they rarely achieve the support thi " 

on Radio One, with 569 plays. R accounted for 61.7% of the record's entire ! audience, the highest of any Top 10 

as Ketchup's The Ketchup Song (Asereje), hich sold more than half a million copies to on the OCC chart for 2002, but is airplay chart. The Logical Song by German techno band Scooter and Transylvanian twins the Cheeky Girls' Cheeky Song fi ' ' ' 
te airplay Top 500. Finding records with more airplay than their chart success deserves is tougher - although many would be surprised to find that Shy FX & T Power's Don't Wanna Kr 

favoured on the station. Although only number 148 on the sales tabulation, it was the ninth most-played dise on Radio One, which supplied nearly 41% of its overall audience, helping it to a lofty number 34 slot on the overall airplay chart. Finally, it would be remiss of us not to note that while Natalie Imbruglia's biggest 2002 hit Wrong Impression made the right impression with programmera and finished in a respectable 53rd pi; 1997 hit ~ The 18th biggest hit of 1997, it was number three in 1998, number 50 in 1999. number 104 m 2000, number 185 in 2001 and number 248 in 2002, when it was aired 
195m, It is, by some distance, the rat track in the Top 250 and generated airplay than ail but 4% of 2002,s 

THE BOX 

IF T0M0RR0W NEVER COMES Ronan Keating (Polydor) UNCHAINED MELODY Gales Gareth (S) WHAT1 GO TO SCHOOL FOR Busted (Island) UNDERNEATH YOUR CLOTHES Shakira (Epie) 

23 DONT LET ME GET ME Pink (Arista) 24 WHEREVER YOU WILL GO The Ca'ling |RCA| 25 DIRRTY Aguilera Chrislina (RCA) 26 WHEN YOU LOOK AT ME Chrislina Milian (Del Je 
28 CHEEKY SONG (TOUCH MY BUM) Cheeky Girls IMultiply) 29 SOMETHINGLasgo (Positivai 30 AUTOMATIC HIGH S Club Juniors (Polydor) 
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IUIOST BROADCAST OF 2002 

AIRPLAY TOP 50 

loy crown in henlthy yeor for pop 

22 WITHOUT ME Eminem (Imeréi 
Kylie Minogue (Parlophone) 1,648,471 48,486 38 10 30 ADDICTED TO BASS Puretone IGusto) 794,191 21,387 1 39 14 31 WHEREVER YOU WILL GO The Calling (RCA) 778,534 32,140 m 40 5 26 LIVIN' ITUPJa Rule feat Case (Def Jam) 766,131 _Mi947 2 1 36 JUST A LITTLE Libertv X (V2) 1,494,298 48,24) 41 8 24 STARRY EYED SURPRISE Oakenfotd IPerfenol 765,543 21,728 3 1 28 A LITTLE LESS CONVERSATION Elvis Preslcv vs JXLIRCAI 1 470 601 42 5 14 HEAVEN DJ Sammv & Vanou feat Do IData/MoS) 757,831 24,104 HOW YOU REMIND MENickcIbaoklRoadrunncrl 1 389163 43 8 32 WHAT'S LUV? Fat Joe (eat Ashanti (Atlantic) 5 1 35 FLY BY II Blue (Innocentl 1,316,926 44 8 " 28 ITS OKI AtomicKitten (Innocent) 754,257 26^206 6 1 24 IN YOUR EYES Kvlio Minonue IParloDhonel 1316029 45 057 45 7 22 AINT IT FUNNY Jennifer LopezIEpic) 743,114 21,150 7 1 15 DILEMMA Nelly feat. Kellv Rowland lUmvcrsall 1,239,274 38634 46 7 18 ESCAPE Enrique Iqlesias llnterscope) 740,333 29333 8 1 27 GET THE PARTY STARTED P.nk (Arista) 1,202,883 33.094 47 6 21 DOVE (TUL BE LOVING YOU) Meenv (Positivai 725,786 28,414 9 1 23 ROUND ROUND Suaahabe's (Islandl 1,183.044 38,566 48 6 22 4 MY PEOPLEMissv Elliott (Elektta) 18,381.. 10 1 22 FREAK LIKE ME Suqababes (Islandi f 1.131.638 36,968 49 1 13 MY VISION Jakatta feat Seal (Rulinl 7,3^2 18,687 11 1 31 LAZY X-Press 2 feat. David Bvme (Skint) 1.100,558 31,037 50 4 16 MORE THAN A WOMAN Aalivah (Viroio) 710,421 24.369 12 2 29 WHENEVER WHEREVER Shakira (Enicl 1,074,050 44033 51 1 9 FEELRobhie Williams (EMI) 703,526 18,243 13 4 25 SHOULDA WOULDA COULDA Knintit Beverlev (Patloohoae) 1,054.351 35338 52 9 ..25 SHAKE UR BODY Shv FX & T-Power feat Di (Positiva) 692,309 13,308 11 1 26 IN IVIY PLACE Coldplav (Parlophone) ■ 1.054,166 28,406 53 5 18 WRONG IMPRESSION Natalie Imbruqlia (RCA) 691,675 27,464 15 9 36 ALWAYS ON TIME Ja Rule foaL Ashann (Del Jam) 1.048,638 22.760 54 4 16 GET OVER YOU Sophie Ellis-Beiaor (Polvddr) ! :  690,757 16 1 37 FLOWERS IN THE WINOOW Travis (Indeoendiente) 1.037,970 29335 55 6 19 IF TOMORROW NEVER COMES Ronan Keatinq (Polvdor) 676,417 23,472 17 2 23 KISS KISS Hollv Valance (London) : 1,028,236 34,103 56 r3 £ JUST THE WAY YOU ARE Milkv(Multiolv) 676,015 20,150 

18 1 16 C0MPL1CATED Avril Lavipne (Arista) 1,009.045 30962 57 2 15 MURDER ON THE DANCEFLOOR Sophie Ellis-Bextor (Polvdo r) 667,034 27,860 19 4 28 SOMETHING Lasqo (Positiva) 1,008,681 32066 58 2 15 THE TIDE IS HIGH (GET THE FEELINGlAtomic Kitten (Innée ;ent) 664,462 25,713 
20 3 29 HEY BABY No Doubt feat Bountv KillerOnterscooe) 991,546 ,23,727 59 5 17 LITTLE BY LITRE Oasis (Biq Brother) 657,626 21,026 
21 4 26 POINT OF VIEW DB Boulevard (lllustriousl ÈVàS 990,383 1 33,283 60 6 27 FALLIN' Alicia Kevs IJI 648,604 22,618 
22 4 21 DONT LET ME GET ME Pink (Arista) 946,360 29316 61 6 20 STOP CRYING YOUR HEART OUT Oasis (Biq Brother) 641,136 18,236 
23 1 29 FOOLISH Ashanli (Oef Jam) 940 917 30,725 62 1 10 STRONGER Suqababes llsland) 635,508 19,675 
24 3 33 WORLD OF OUR OWN Wesdife (S) 917 823 32.002 63 6 27 GIRLFRIEND N Svnc (Jive) 632,984 16,3» 
25 1 15 ONE LOVE Blue (Innocent) 875,402 26,908 64 12 26 FAMILY AFFAIR MarvJBlitjSClCA) •631,813 21,783 
26 5 28 HOT IN HERRE NellvlUniversal) 869,228 21312 65 4 14 LIKE 1 LOVE YOU Justin Tlmberlake (Jive) 631,083 16,754 
27 5 40 HANDBAGS AND GLADRAGS Stéréophonies IV2I 855:415 31.937 66 wf 18 WHEN YOU LOOK AT ME Chrisona Milian (Def Seul) 609,412 26,184 

JUST LIKE A Pia Pink (Arista) 30,096 67 9 42 HERO Chad Kroeqer feat Josev Scott (Roadrunner) 29 8 26 LOVE FOOLOSOPHY Jamiropuai (S2) 851,461 29,967 598,020 13-967 1 30 1 27 GOTTA GET THRU THIS Daniel Bedinqfield (Relentlessl 840,854 26,573 69 3 14 CAUGHT IN THE MIDDLE Al (Columbia) 597,572 23.243 S 
31 6 25 ONE DAY IN YOUR LIFE Anastacia (Epie) 840,477 30,928 70 4 10 JFNNV FROM THE BLOCK Jennifer Looez (Epie) 579,078 17^06 1- 
32 1 19 GOT TO HAVE YOUR LOVE Libertv x (V2) 71 22 14 STARLIGHTlhe Suoetmen Lovers (Indeoendiente) 577,230 18,191 | 
33 4 25 A THOUSAND MILES Vanessa Carltpn (A&M) 831,935 26,720 72 3 11 COME INTO MY WORLD Kvlie MinoquelPatlephone) 18,552 ? 
34 «Vf 34 AT NIGHT Shakedawn (Defectedl 813,842 19,344 73 5 15 AM TO PM Christina Milian (Def Soul) 567,960 17,441 1 
35 9 19 HERO Enrique Iqlesias llnterscope) 809,544 31,577 74 4 12 DIE ANOTHER DAY Madonna (Warner Brosl 556,935 
36 6 17 COLOURBLIND Darius (Mercurv) 28,419 75 12 16 INSATIABLE Darren Hâves (Columbia) 556,130 19,965 | 

m ONE RADIO TW0 

5 HOT IN HERRE Nelly (Univcrsal) 
7 ADOICTED TO BASS Puretone IGusio) 8 A UTTIEIESS CONVERSATION EivisPfesIe-, 

5 1F TOMORROW NEVER COMES Ronan Keating (Po!-,ilot) 1 
7 SHOULDA WOULDA COULDA Beverley ICnight (Partophonei 1 

CAPITAL 

I M GONNA GETCHA GOOD! Shania Tw 13 SOMETHINGLasgo (Positiva) 

9 FREAK UKE ME Sugababes (Island) 10 IN YOUR EYES Kylie Minogue (Parlophone) 11 WHEREVER YOU W1LL GO The Calling (RCA) 
Y X-Press 2 (eat. David Byrne (Skint) 

9 GOnAGETTHRUTHIS Daniel BedinglieidlRelendess» 943 

15 ONE DAY IN YOUR UFE Anastacia (Epicl 16 I LOVE IT WHEN WE DO Ronan Keating (Polydor) 17 SOMETHING TO TAIKABOUTBail, Dfawo E:/(T^=(3Kawtfl) 18 ANYONE OF US ISTUPID MISTAKE) Gareth Gâtes |SI 19 A UTTLE LESS CONVERSATION Eivis Presîey vs JXllRCA) 20 A MIND OF ITS OWN Victoria Beckham (Vrgin) 

15 DONT LET ME GET ME Pink (Arista) 
IAY IN YOUR UFE Anastacia (Epie) 

26 GOTTA GET THRU THIS Daniel Bodinglield (Relent! 27 WORK FT Missy Elliott (Elcktra) 28 NU FlOWBigBrovaz (Epicl 27 LOVE AT FIRST SIGHT Kylie Minogue (Parlophone) 
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CLUB CHARTS 

TOP DANCE TRACKS OF 2002 

Dance smashes show Ihe way 
in year of stock singles sales 
0 

TOP 100 CLUB CHflRT TBflCKS OF 2002 

:e tlie dominant genre in the singles chart, dance mi 
i past couple of years. Of the 100 biggest KX), 32 were dance records. By 2001 that 2002 just 14 of the Top 100 singles fitted selling singles as recently as 

addition to seeing its pénétration of the market slump by mon 

that singles sales overall are in steep décliné, meaning that 

:e, there were nevertheless some ex 2002 and our annual recap of the biggest dancetloor hits finds the number one slot in our Upfront Chart occupied by the oneoff pairing of Xpress 2 and David Byme on Lazy. A cleverlyconstructed song not a million miles away from the style of some of Byme's work wilh Talkmg Heads it 1s, by some distance, the top record of the year, and followed its club chart exploits by becoming a substantial hit at retaii too, reaching number two, selling more than 153,000 copies and becoming the year's 58th biggest seller. Meamvhile. a remix of Agnelll & Nelson's Everyday - first a hit in 1999 - takes runners-up slot. not least because it was given a belated boost by a delayed 12-inoh promo which extended its chart career and helped it to 
The only artist to have a record survive for more than a week at number one was Jamlroquai, who did it twice - first with Love Foolosophy, then wilh Main Vein, which wasn't even an A-side, being issued only on the flip of Corner Of The Earth. Not surprisingly, this longevity helped Love Foolosophy and Main Vein to become the third and fourth biggest floorfillers of the year and also helped Jamiroquai's latest album to sell at a brisk pace throughout "ne year, with more than 750,000 ,old bythe end of 2002. 

a steady stream of h clubs throughout 2002 and is rewarded with a stunning.10, places in thejist, although none of big enough to rank 

2 EVEHYDAY 2002 Alex Gold vs Agnelii & Nelson ) 3 LOVE FOOLOSOPHY Jamiroquai 4 MAIN VEIN Jamiroquai 5 LOVE STORY Layo S Buslivvacka! XL 6 SLEEP/TEARS FROM THE MOON Con|ure One 7 POINT OF VIEW DB Boulevard 8 DAYS LIKE THIS Shaun Escoliery 0 9 SAFE FROM HARM Narcolic Thrusl 10 INTO THE SUN Weekend Players 11 MOTHER M Factor Série 
HERE COMES THE HAIN N.R.G. ONE STEP TOO FAR Faitliless leat. Dido TRIPPIN' Orls Jay présents Delsena STRONGER Sugababes 4 MY PEOPLE Mlssy 'Misdemeanor' Elliotl FASCINATED Raven Maize 
WEAREALLMAOE OF STARS Moby ACROBATS (LOOKING FOR BALANCE) Moony SHINY DISCO BALLS Wbo Da Funk ( 
MIND CIRCUS Way Oui West ON THE RUN Tillman Uhtmacher SHIFTER Timo Maas leal. MC Chickaboo 
I DONT WANT NOBODY Jada Pertedo BLACKWATER Otlaye One leat. Ann Saundetson Contepl/430 Muslc PUNK Ferry Corslen Tsunami : DOVE Moony Cream/Posiliva i MEMORIES Rockik Serlous l TOGETDOWN (ROCK THING) Timo Maas Perfecto i I FEEL SO FINE KMC leat. Dhany Incentive i SHAKE IT BABY DJD présents Ihe Hydraulic Dogs Direction 1 INSOMNIA Nighlwalchets Konlor/Edel I THROUGH THE RAIN Mariah Carey Del Jam/Mercury I G ET DUT Félon Serlous I CLOSE COVER Minlmalisti* Data 

2 RESTLESS (SEEKING) Oblik 3 IN THE SKY Ernesl Saint Laurent 4 FALL1NG Liquid Slale (eal. Marcella 5 ALIVE Allve leal. D.D. Klein 6 DREAMING Aurora 7 LUV DA SUNSHINE Inlenso 8 BREATHE IN Frou Frou 9 MUST BE DREAMING Frou Frou 0 CLUBBED TO DEATH Rob Dougan 1 HUNGRY Kosheen 2 WHAT YA GOT 4 ME? Signum 3 FREAK LIKE ME Sugababes Island 4 BE WITH YOU Alomic Killen Innocent 5 THRILL ME Junior Jack VC Recordings 6 WHERE LOVE LIVES Alison Limerick Arista 7 HEY LITTLE GIRL Malhias Ware (eal. Rob Taylor Manileslo 8 SPEEO (CAN YOU FEEL IT?) Anido Da Base leal. Raland Clark Club Tools/Edel 9 SEX Robbie Rivera us Billy Paul 352 Recordings 

Cheeky/Ansla Moksha/Arlsta TidyTrax 

1 SOUTHERN SUN/READY STEADY GO Oakenlold Pertedo 2 B1LLIE JEAN Sound Blunlz Incentive 3 EVER SO LONELY Jakalta Rulio 4 MESSAGE IN A BOTTLE T Fadory Inlerno 5 PUTTHE NEEDLE ON ITDannii Minogue London 6 DO THAT THING Masai Concept 7 THE OPERA SONG (BRAYE NEW WORLD) JcrgcnVries leal. CMC Diteclioa 8 IN THE BEGINNING Roger Gonde Double F Double R 9 I WANT YOU Filur Disco;Wax/Edel 10 DID I DREAM Losl WHness Data 11 YOU MAKE ME GO OOH Krisllne Blond WEA 12 THE OBOE SONG The Clergy Double F Double R 13 TALK TO ME K-Klass leal. Kinane Susu 14 FIRE Mousse T 

42 TOUCH THE SKY 29 Palms Pertedo Wlldcard/Polydor 44 THE THIRD PLEASURE Morris T leal. Taka Boom Susu 45 THE ROCK Punx Data 46 OCEAN OF ETERNITY Future Breeze Data 47 HELP ME Timo Maas leat. Kelis Pertedo 48 MY VISION Jakatla leat. Seal Rulio 49 IT'S GONHA SE..,(A LOVELY DAY) Brancaccla & Asher Bedrock/Ctedence 50 LOVE WILL SET YOU FREESIatchaser Rulin 
1 FOOLISH Ashantl 

rty Vegas 6 WHO'SCRYINGNOWDJ Chrome 7 STARRYEYEDSURPR1SE/READY STEADY GO 8 EXTREME WAYS Moby 9 MUSIC MAKES ME HAPPY Tomy Or Zox 10 WHATCHULOOKINAT Whilney Houston H AM I ON PAUSE Jan Johnston 12 OBSESSION DJ Tiesto 13 FEEL SO GOOD Jamiroquai 14 OVERDRIVE DJ Sandy vs Housetrap 

Credence 
ekenlold Pertedo 

e. Whether, as was widely speculated at the time, Warner Music's décision not to release vétéran vocalist Cher's (This Is A) Song For The Lonely as a single was as a resuit of Cher not making herself available to promote It, or whether it was because radio was reluctant to play the dise, is open to spéculation. The fact is Cher's previous single. The Music's No Good Wrthout Vou, had reached a respectable number eight of the OCC sales chart and her album Living Proof - which had peaked at number 46 - could have done with a boost. For whatever reason - and although (This Is A) Song For The Lonely is a club anthem to this day - no second single was ever released and the 
fewer than 50,000 sales compared 
Believe sold. NesUing in just behind Cher are Kylle Minogue's Love At First Sight, DJ Sammy's Heaven and DB Boulevard s Point Of View, a tighUy-packed little group some distance ahead of the chasing pack. The success and popuiarity of artists such as Craig David, Big Brovaz and Ms Dynamite suggests there is a thriving UK i 

US domination to any extent, but the fact we have only Venus Tribe and HII St Soul in the year's Top 40 to prevent a whitewash is a little disturbing, At the top of the list. ahead of the Usher/P Dlddy double-header U Don't Have To Call/I Need A Girl, Ashanti's début solo hit Foolish is a worthy winner. Although Foolish spent only two weeks at number one (five records spent four or more weeks on top), it lingered for 23 weeks in the Top 20 and easily eclipsed everything else. Ashanti contributed to Fat Joe's What's Luv? 

4 WHAT'S LUV? Fat Joe 5 WORK IT Missy 'MisUemeanor' Elliotl 6 YOU GETS NO LOVE Failh Evans 7 REACT Erick Sermon leat. ReUman 8 PASS THE COURVOISIER Busta Rhymes ter 9 ALL EYEZ ON ME Monica 0 HOT IN HE 

1 (THIS IS A) SONG FOR THE LONELY Cher 2 LOVE AT FIRST SIGHT Kylie Minogue 3 HEAVEN DJ Sammy & Yannou leat. Do 4 POINT OF VIEW DB Boulevard 5 BILLIE JEAN Sound Blunlz 6 G ET OVER YOU Sophie Ellis Bextor 7 ONE DAY IN YOUR LIFE Auaslacla 8 BE WITH YOU Alomic Killen 9 GOT TO HAVE YOUR LOVE Liberty X 

Alicla Keys 
3.R.E, OOPS (OH MY) Tweel GANGSTA LOVIN' Eve leat WHATCHULOOKINAT Whiti WHAT ABOUT US Brandy AIN'T IT FUNNY Jennller Lopez leal. Ja Rule GIRL TALK TLC OH BOY Cam'ron FULL MOON Brandy OILEMMA Nelly leat. Kelly Rowland TONIGHT l'M GONNA LET GO Sylene Johnson HIT THE FREEWAY Ton! Braxlon leal. Loon NO MORE DRAMA Mary J Bllge SLOW DOWN Venus Tribe ALWAYS ON TIME Ja Rule leal. Ashantl ALL THAT (t A BAG 0' CHIPS) HII St Soul LUV U BETTER LL Cool J IT'S GONNA BE ALRIGHT Jeanifer Lopez DON'T MESS WITH MY MAN Nivea CARAMEL City High U TURN Usher JENNY FROM THE BLOCK Jenniter Lopez ROCK THE BOAT Aallyah WHY DON'T WE FALL IN LOVE Ametle DANCE FOR ME Mary J Bllge LET'S STAY HOME TONIGHT Joe WORK IT OUT Beyonce RAINY DAYZ Mary J Bllge leal. Ja Rule LOOKIN' AT YOU Warten G (eat. Toi THUG LOVIN' Ja Rule leal. Bobby Brown 

Del Jam 11 ALONE Lasgo I Mind/Eleklra 12 THAT'S THE KIND OF MAN I AM Heisl Inlerscope 13 GIVE IN TO THE MUSIC Korben Arisla 15 SEXUAL GUARANTEE Alcazar Allanlic 15 A LinLELESS CONVERSATION ElvisvsJXL Epie 16 SO, I BEGIN Galleon Arisla 17 SOMETHING Lasgo Roc-A-Fella 18 BECAUSE THE NIGHT Jan Wayne East West 19 TAKE MY BREATH AWAY Soda Club inlerscope 20 10'CLOCK IN THE HORNINC lazanl (eal. Beverley Craven   Jive 21 SUGAR FOR THE SOUL Steve Balsamo/Balsamo Project Arisla 22 DJ H S Claire MCA 23 EMBRACE ME Fragma III Baby Angel 24 THE TIDE IS HIGH (GET THE FEELING) Alomic Killen Del Jam 25 LOVIN' IS EASY Hear say Gui 26 DIE ANOTHER DAY Madonna I Del Jam 27 ALIVE/DANCE S Club Epie 28 HARD TO SAY l'M SORRY Aquagen AU Around Tt Jive 29 CHEEKY SONG (TOUCH MY BUM) Cheeky Girls Inlerscope 30 BE COOL Pallendorl Si LaFace/ArisIa 31 OVERPROTECTED/I'MA SLAVE 4 U Btilney Spears Epie 32 YOU S Club 7 Blackground 33 l'M NOT A GIRL, NOT YET A WOMAN Brilney Spears Columbla 34 FREAK LIKE ME Sugababes MCA 35 KISS KISS Kolly Valance Jive 36 ONE STEP CLOSER S Club Juniors Columbla 37 TELL IT TO MY HEART Kelly Llorenna AU Around Tl MCA 38 PRAY Lasgo Unlversal 39 ESCAPE Entique Iglesias In Del Jam 40 FOREVER N-Trance AU Around Tl 
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MUSIC MEETS TEC! 

Why buy the cow if you can get the milk for free? 
This year, MidemNet continues its tradition of asking the hard questions, and working through issues to help arrive at new solutions. 
MidemNet 2003 will address new methods of protecting copyrighted works, as well as replacing voracious consumers with paying customers via subscription services, mobile music and other alternatives to traditional retail. 

It is time to take action and turn digital 
demand for music into a digital market! 

i To register and for updates 

1 www.midem.com 
| - info.midem@reedmidem.com 

i « phone your Midem office 

HBHHH 

David Pester, Microsoft 
Michel Lambot, impaia & ras 
Hilary Rosen, riaa 
Dave Stewart 
Michael Bebel, Président & CEO, Pressplay (USA) Jonatha Brooke, Singer / Songwriter, Bad Dog Records (USA) Ann Chaitovitz, National Director of Sound Recordings, AFTRA (USA) Ted Cohen, VP, Digital Development & Distribution, EM1 Recorded Music (USA) Laurent Fiscal, Managing Director, VîrginMega (France) David Goldberg, VP & General Manager Music, Yahoo! (USA) Tim Heath, Sales Director, Macrovision (UK) Chihsan Ho, SVP, Business Development, Faith Uapan) Courtney Holt, Head of New Media, Interscope Geffen A&M Records (USA) Paul Jessop, CTO, IFPI (UK) Yusuke Kanda, Président, DoCoMo i-mode Europe (Japan) Edward Kershaw, Head of Music, Vodafone (UK) Mario Mariani, SVP Media & Access, Tiscali (Italy) Gary McClaman, Director & Chair of New Stratégies Sub-Committee, MMF (UK) Alan McGIade, Président & CEO, MusicNet (USA) PJ McNealy, Research Director, GartnerG2 (USA) Marc Morgenstern, CEO, Overpeer (USA) Tommi Mustonen, General Manager Music Business, Nokia (Finland) Paul Myers, Founder & CEO, Wippit (UK) John Perry Barlow, Co-Founder & Vice-Chairman, EFF (USA) Jay Rosenthal, Co-Counsel, RAC (USA) Dominique Sassi, Manager, Talents Sorciers (France) Blair Schooff, Head of Business Development New Media, BMG Europe (Germany) Jean Vincent, Director of Légal & International Affairs, Adami (France) Didier Wang, Co-Fbunder, RetSpan (France) Barney Wragg, VP, Advanced Technology, Universal Music's eLabs (UK) Njara Zafimehy, Président, GERA-Europe (France) 

MidemNet ■ 18 january 2003 
Midem -19/23 january 2003 
Palais des Festivals / Cannes / France 

Wedia partner 
M®sic 
Media. 

JvReed Exhibitions 

Headquarîers (FRANCE) Reed MIDEM Tel: 33 (0)1 41 90 44 60 Fax: 33 (0)1 41 90 44 50 info.midem@reedmidem.com 
Australia / New Zealand Tel/Fax: 61 (0)7 3217 3002 catherine.atthow@reedmidem.com 

Tel: 44 (0)20 7528 0086 Fax: 44 (0)20 7895 0949 emma.dallas@reedmidem.cc 
Japan Tel: 81 (3)3542 3114 Fax: 81 (3)3542 3115 lily.ono@reedmidem.co.jp 

USA / Latin America & Caribbean Tel: 1 (212)370 7470 Fax: 1 (212) 370 7471 midemusa@reedmidem.com 
Midem Classique & Jazz (Germany) Tel: 49 (0) 7631 17680 Fax: 49 (0) 7631 176823 info.germany@reedmidem.com 



NEW RELEASES -for week starting 20 january 2003 
DISTRIBUTORSll ALBUMS RELEASES THIS WEEK 20c 

FRONTLINE RELEASES 

CATALOGUE & REISSUES 

RELEASES THIS WEEK: 200 • YEAR TO DATE: 550 

CFVP 14CD £9,38 3late Frog CD CFVP 002CD £ CD CFVP 10CD £5.55 ter CD CFVP 013CD £5.55 

LET'S GET iï ON Motow MARVIN WHATS GOIN ON Motov  N, IAN, BAND RARITIES Angel Air □ GILTRAP, GORDON AIRWAVESf " ' 

POIY La Cooka Ralcha 
□ GILTRAP, GORDON MUSIC FOR THE SMALL SCREEN La Cooka RaU 
□ GILTRAP, GORDON ONE SUMMERS N1GHT La Cooka Ratcha 
□ GILTRAP, GORDON PEACOCK PARTY La Cooka Ratcha 

P, GORDON PERILOUS JOURNEY La Cooka Ratcha 

□ MCDUFF, JACK THE CONCERT MCDUF Prestlg □ MCTELL, RALPH STREETS OF LONDON Sanclu □ MILLER, PHIL OLiï OF THE BLUE Crescent Diî 
□ PHANTOM'S OPERA ACTIV Escape CD ESI □ PIECES OF A DREAM LOVE'S SILHOUETTE Heads Up CD HUCD 3 MelaK -3 POWELL, JIMMY SUGAR BABE Sanctuarv CD CMRCD 640 £5 3; - ■ □RALPHS.MICKTHAT'SUFE Angel Air CD SJPCD 136 £7.59 □ ROBERTS, JULIET BENEATH THE SURFACE Dune CD DUNECD 07 Hip Hoir "□ RUBY & THE ROMANTICS OUR DAY WILL COME Cherry Red 

NC 42192 £8.89 NN/P 

Jazz- SE    □ SIMONE, NINA NINA SIMONE Snapper  □ SINATRA, MARTIN & DAVIS RAT PACK LIVE IN LAi 
EIL TALES OF LOVE Sanctuarv CD PIESD 28 

□ SKATALITES, THE BEST OF GUNS OF NAVA Sanctuary CD TJACD 078 £5.50 □ SQUIRES, DOROTHY BE MY LOVE Sepia CD SEPIA 1004 □ SUPARED PURE ROCK Sanctuary CD N 03722 £8 89 □ TENOR SAW FEVER Sprint CD SFCD 009 LP SFLP 009 £7 □ TJADER, CAL OUR BLUES Fantasy CD FCD 247712 □ TURRENTINE, STANLEY ON A MISTY NIGhT Fantasy CD FCD 

□ VARIOUS ELECTRONIC MUSIC FOR... Hyùrogen Du nn miKF mnrH cm oo 
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New releases Information can be faxed to Owen Lawrence on (020) 7579 4168; e-mail: owen@musicweek.c( 
..J - - 3 ICOTCD 2532 E7.29 r-' UARIOUS RASTA]:ARi ViNVl BOX Sanctuary I P 3»LP TJFTV 077 n 1 V n VWIOUS ROOTS ViNYl. BOX SB Sanctuary CD 3xLP TJFTV 074 El I r n UARIOUS ROUGH GUIDE TO HUNGARY Rough Guides ÇB R0NET1092CDrr,,e5 • UARIOUS nouai GUIDE TO MEXICO Rough Guides L -n RGNET T098CD C5.65 UARIOUS ROUGH GUIDE TO RUSSiA Rough Guides 

cn RGNET 1107CD E5.65 ■ - VAR10US RUMBA FLAMENCO Putumayo CD PUT 2032 UARIOUS SXA VOL. 2 VINVL BOX Sanctuaru CD T.ifiu nue c,. UARIOUS SUliSET BOULEVARD (OSI) Colo  mue TUF snilHD OF BRA7IL 2lrioiiih, 

B □ VARIOUS TROJAN REGGAE SISTER Sanctuary CD TJETD I 0 □ VARIOUS WAVE VF CD VPCD2205E7 90 c VARIOUS WORK YOUR SOUL Sanctuary CD TJOCD 0691  CENT, GENE BlUE JEAN BOP EMI MC 5406B52 ÎENT, GENE GENE VINCENT AND MIS BLUH CAPS EMI CD □ WAY, DARRYL CONCERTS BY BACH S MOZART Timbre 1 □ WECKL, OAVE PERPETUAI MOTION ECI " □ VOUTH GONE MAO & D 

SINGLES 

RECOMMENDED 
CATALOGUE 

NEW RELEASES 

" ACIMO ACIMO/ttia Lab CD LAB 022CD n ACTIVE. JOE THE DRUMMER/tba Out Of The loop 1 □ ADVERTISING THE INVISIBLE EXOTIC LOGIC/lba Evil r AKWAABA MUNKEY/lba Discfunction 12" DIS 026R 12" D p ALSOLUT & BLADE DROPZONE/toa ~ n ALTERNATE ALTERNATE/iba RR 1: f ANDY, HORACE MONEYTHE ROOT OF EViUba Atl 5 AQUASKY VS MASTERBLASTER SHADOW BREAKS/tba Shadow Cryptlc 12- CRYPTIC 002 C ARCHER, MARTIN /GERA CD LCVP 149CD □ ASIAN DUB F0UN0ATI0N/lba Virgin CD DINSDY 25 
n BARREH, ALAN ELEPHANT/tba Red □ BIGGA DREAD BATTY DREAD EP/lba ' □ BLACKWATCH & GREED GENTLE RA n BLECHDOM, KEVIN YOUR BUTT/lba Dudini CD □ BODY SHOCK ROCKTHlS HOUSEAba UK Bonzai n BRAIN DONOR MY PAGAN ASS/tba Stalle Résonance 7 STATICRESONANCE □ BRONZE AGE FOX THE SUNSHINE MADE THE DESERTAba Placii 

□ BROWNING, BEN AMERICAN SUNSETAba Aqualrax □ BABY DOC MANTRA TO THE BUDDHAAba Tec □ BALO DONT YOD WALKI 
CCADOGAN, : G CAMPBELL, □ CAMPBELL, CORNELL NATTY DREAD IN 6REENW1CH I 
□ CARTER, CHRIS ESPAba Thursday Cli □ CASS MIND REWiNDAba Sabotage 12 □ CHAKKRA DOORS/tba Lest Language □ CHAMPION BURNS ATTITUDEAba Nukl □ CHARLOTTEFIELD SPLll/lba Jonson F □ CHICKEN UPS RE-ECHOED V G CHURCHILL, TOM PROJECT TWOAba I □ CLARKE, JOHNNY V/ARRIORAba Jam . □ CUENTELE.THE IWANT YOU MORE THAN EVERAba Elefant □ COLE, TRACEY SACRED TRUSTAba' V.   C COLOR FILTER SUTING IN THE SANDAba Elefam □ COLOURSOUND SMALL PHAT ONEAba Vapeur 12 □ COMMUNITY SERVICE AUTHENTICAba Up Above □ DAMN AFRICAN-SCANIAN MUSIC/lba Raw Fusion □ DANMASS HAPPY HEREAba Danrr □ DECOY & ROY INNER LIFE/lba Dat 

RELEASES THIS WEEK; 153 • YEAR TO DATE; 299 

□ DJ MARTYN HABE AUDIO - □ DJ RUPTURE SPUTAta Tige Q OJ SNEAK FEAT. BEARWHt 
□ DJ ZINC FREE NOTE EP/lha True Playa': □ DRAX & SCOTT MAC ANGEL/tha Black Hole UK 12' BKUKX 002 

Cl ELECTRIC SUEDEHEAD/tha Mighty Atom 12' MA 020 □ "ELECTRIC SIX DANGER! HIGHVOLTAGE/lha XL " □ FELIZ, CIUDAD EMOTiON/lha Soundplanl 12" □ PINOATHING SUPERHERO MUSIC/lba Grand Cent 

□ HEU IS FOR HEROES YOU DROVE ME TO ITAba EMI C CD CDCHS5149 7- CHS 5149 C JjjDH CAUSER SATURDAY NIGHT EP/lba Musiqi □ l-WOLF RE* MY LIGHT/tba Klein □ ISOLEE BRAZiL.COM/tba Classic □ JAGA JA22IST DAYSAba Sm " ■    2' STS 06812  bTp7ckÊh ElTcTROFREEWto Seta 12" BETA 012 □ KAVANAGH, MARK MOO MOO LAND EP/lha Babydot! '2' BABYOOLL Û07R -- KIDD DYNAMO IAM A LANDSUDE/toa No Dancinl KIXO ITALtOMATICAba FIAS 12" GL 125 " Previously listed in alternative format 
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- STOP 003 

□ KRAAK EN SMAAK MONEY IN 1 □ LA CARNIVAL COLOR/lba SU □ LEMON JELLY  
□ UBERATOR, CHRIS UNKNOWN/tba Maxlr 
□ LIBERAT0R.JULIANHAlTIANAr^AL06UE/tba4x4 12" 4X4X13 □ LONDON 909 SHAMBE DRUMS/lba Room Four 12" R4R 005 NESS PRINCE BUSTER/îba Trojan 7" TJG 7004 NIFICENTS.THE 4 CLAWS OF THE UNDERGROUND/tba Scandlnav □ MAUN, JESSE OUEENS OFTHE UNDERWORLDAba One Llttle Indian 

SEELENLUFT LA WOMAN/tba □ SHADOWLESS EARTH TIME/lba Blg I □ SLACKJAW BROKEN/tba Binary ïi □ SMALL ENCLOSED AREA QUINTANA EP Hackpen □ SMART, LEROY JAH IS MY UGHT/lba Obser " 
□ SONIC MP REFLECTlONS/tba EVERLASTING □ SPEEDY SPIOER B/ERYWHERE/tba Sector 616 
□ STIMULANT I □ STORMCATCHERS CHILLIN/iba Waterworld □ STRIKE BOYS,THE MUSICS IN THE AIR/lba G" □ SULLIVAN, JUSTIN TWILIGHT HOME/tba " □ SYSTEM F SOLSTICE/Iba Tsunami 12 □ SYSTEM FAITH PATH OF GODAba EDM □ SPACE DJZ UNTlTLEDAba Curved Près: □ TENNA STAR AFRICAN PRINCESSAba □ TERRANOVA SUBUMEAba !K7 12" □ THREE DRIVES CARRERA 2/tba 1'—' □ TIGA MAN HRDINA/HOT —' □ TOKYO SKA ORCHESTRA THE REM1X EP/lba Afro i □ TOUR DE TRANCE WAN WD Captivatlng 12" CV □ TRANSISTORS,THE SPYDEROTlCA/'loa Tempispher □ TUKAN V/HEN YOU HEAR THE/lba Drizzly 12" DRI □ ULTRAPHAZE A NEW WORLDAba Oneway 12" OW □ UNDERWORLD DiNOSAUR ADVENTURE 30Aba JBO CD JBO 5020528 12' JBO 5020526 □ UNIVERSAL FUNK STOEETS OF HAVANAAba April □ VAKILL ENO OF DAYS/tDa Moleman Inc □ VARIOUS CLASSIC SERIES PT 5/tba Hooj ( □ VARIOUS CLASSIC SERIES PT. 4Aba Hooj i 
□ VARIOUS I 

□ VARIOUS Y 04Aba L'Age D'Or □ WILOHEARTS STORMY IN THE CD SMASCD 049X □ WILKO BLUE JEANS EP/lba Ignition Technii 

nirHggjyo" LEE HAZLEWOOD: 
rtasssx- ■|^n|(|vriThe Complote HHH9Recordings (Ace CDCHIVI2860). With a pleasing pitch somewhat akin to Johnny Cash, Lee Hazlev/ood was at his most créative when the songs on this doubledisc set were recorded between 1965 and 1967. As the liner notes correctly point out: "It's not quite rock, it's not quite country, not quite lounge - ifs unique." Hazlewood's deep rumble is sweetened by some excellent mélodies and musicianship from top notch sessioneers. Many of the songs are dark and/or humorous, including Hazlewood's take on These Boots Are Made For Walking, a Worldwide smash he created for Nancy Sinatra. Hazlewood inserts tongue-incheek révélations about the Sinatra recording on his, although there are better tunes on this fine set which demonstrates superbly why he is 

«FRANK MILLS: The IVery Best Of Frank iMills (Richmond llVIONDEM 24CD). A 

name. Canadian pianist Frank Mills' Music Box Dancer has only latterly become widely known in the UK as the music undemeath the Robmson's Fruit And Badey drink. But Mills is a virtuoso, with a distinctive and engaging style and this album consists of Music Box Dancer and 19 similady styles confections, with sumptuous strings and occasional unobtrusively cooed backing vocals underpinning his ivory tinkling. Superior MOR. 
ÉR PRINCE BUSTER: 

ss and One Step Beyond 

(Spectrum/Motown 106477132). This is an mexpensive and intriguing, though not entirely successful, 

Suprêmes tum in an enjoyable take on Wonderful Wonderful (best known by Johnny Mathis), while Mary Wells romps through I Oniy Have Eyes For You in a style similar to her My Guy classic - but skip Paula Greer's 
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THE MUSIC FtECRUITMENT CONSULTANTS 
020 7569 9999 Uanrll^ wvvw.handle.co.uk I ICll 111LV3 

□ FFICE JUNIOR AT 
INDIE LABEL 

JÂIGRDNLAND LTD 

rNeed to fili a 
speciaiised 

position in the 
music industry? 

Music Week 
reaches 

professionals at 
the very heart 
of the industry, 
so with every 
advertisment 

you can be sure 
to reach ail the 

right people, 
attract no 

people with the 
right speciaiised 

background. 
For more 

information call 
Doug on: 

020 7579 4150 

Chrysalis Music Publishing require 
A TAPE COPIER/ 

TECHNICAL ASSISTANT 
for a 3-4 month temporary contract January onwards. Apply in writing only, enclosing CV to: Tracie London-Rowell Director of Film, TV and Advertising, Chrysalis Music Publishing, The C " 13 Bramley Road, London W10 6 

For Music Week 
Classified Sales 

Call Doug on: 

020 7579 4150 

music channels 
As part of the development of an exciting initiative withîn Sky, we are currently '^king to recruit talented and experienced individuals to joln our new music channels team ahead of Iheir launch this year. Ail posts are based in West London. 
head of artist and label relations As part of the music channels management team, you will be the primary interface with the music industry, with the obiective o( securing high calibre artists and content for the channels and supporting the overall slrategy and brand identity. A minimum of three years' music industry experience is absolutely essential, along with an established network ot relevant contacts. You will be required to demonstrate your 

music programmmg manager Reporting to the Head ot Artist and Label Relations, the. Music Programming Manager 

Ali positions offer a compelillve baslo salary plus a comprahenslye benellts package. To apply. please quota the appropriate raference and e-mail your CV ànd covering lelter. , including your current remuneralion détails, to: trish.black®bskyb.com or post to Trish Black, British Sky Broadcasting, Grant Way, Isleworth, Middlesex TW7 5QD. Closing date lor applications; Monday 20 January 2003. 

ocareermoves Preferred suppliers to the Music Industry 

Tel'oî^TwwOb 0|FS 0 OZo' !0 7434 0297 • www.cmoves.co. PLEASE QU0TE REFS WITH YOUR APPLICATIONS Sutherland House • 5-6 Argyll Street • London W 
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WE ACCEPT MOST MAJOR CREPIT CABDS 

Cancellatlon Deadline: Wednesday 10 a.m, before publication Monday. To place an advertlsement please contact Doug Hope, Music Week - Classilied Dept. CMP Information, Ludgate House, 8th Floor, 245 Blackfriars Road. London SE1 9UR Tel; 020 7579 4150 Fax; 020 7579 4712 AN Box Number Replies To Address Above 

Midem2003withmusictravel tAt 

Looking for New 
Distribution in the UK? 

Tel: 020 8390 3322 
Fax: 020 8390 3338 

Email: info@novadist.co.uk 

Andy VVhilmore 
Pop/R&B/Dancc/Rock 

Clicck out download pa; 

Posting Records? LP Mailing Envelopes • Single Mailing Envelopes Postal Tubes • CD Mailers • Video Mailers 

UO £ ancUP ' 
^mailers 

SBilMlfll1 —i 

thT 
DAVIS 

GROUP 

• hRy fieg, . [)VD 
Call ROBBIE on 

|020 8951 4264 

RAT RECORDS 

PR1CES GiVEN OVER THE PHONE 
Call Tom on 020 7274 3222 evenings 020 8293 1368 t.fish@freeuk.com 

■:f{r 
video & photo shoots. 

Recent clients include: | Roots Manuva, Weekend Players & Music Week. For more détails contact Paris or Paajoe on: 020 7734 3040 

music week directory 

the 
music week 

essentiel 

guide 

to who's who 
in the 

uk music industry 
o. 

contact dave pagendam on tel: +44 (0)20 7579 4156 fax: +44 (0)20 7579 4712 
email: dpagendam@cmpinformation.com 
       " — —" ï? MUSIC WEEK 18 JANUARY 2003 
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WE ACCEPT MOST MAJOR CREDIT CARDS 

Cancellalion Deadline: Wednesday 10 a.m. before publication Monday. To place an advertisement please contact Doug Hope, Music Week - Classified Dept. CMP Information, Ludgate House, 8th Floor, 245 Blackfriars Road. London SEt 9UR Tel: 020 7579 4150 Fax; 020 7579 4712 AU Box Number Replies To flddress flbove 

RO LLEO LaQLO 
INTERNATIONAL 

YOUR NEW YEARS RESOLUTION! 
OvER ONE MILLION CD's IN STOCK 
NEXT DAY DELIVERY BY lO.OOAM 
EDI COMPATIBLE 

Saturday delivery f.o.c. 
TOP QUALITY DVD RANGE 
OuTSTANDING SERVICE 
PrICE, PRODUCT & PERFORMANCE 

ONE CALL FOR ALL YOUR NEEDS 
ROLLED O a 1_D 

Unit 4, Pcrth Trading Estate Pcrth Avenue, Slough, SL! 4XX TEL: 01753 691317 FAX: 01753 692728 salcsCrrfrollcdgold.co.uk jobs@rollcdgold.co.uk 

the sk s»jS®r--l6 
cd dvd & vinyl display + storage specialists • ' " 
contact John Findlay or Brian Watts retail entertainment displays Itd 

video, dvd 
music & games 

Suppliers to.- Collectors. Computer Stores. Concessions. Dance Stores. Dis. DVD and Video Stores. Dames Stores. Independents, Libraries, Multiples. Music Companies, Music Stores 

Music Week 
Classified 
Call Doug 

CD>interactive>DVD>encoding>authoring>l 
VIDEO>duplication>editing>DUBBING 1 Q20 7579 4150 www.tcvideo.co.uk Tel: 020 8904 6271 JM 

TC VIDEO ■ 

CDR ^ p50^CDs - £80 nOO^DSj^EISO 

CASH RAID CD DUPLICATION 

020 7385 2Z99 

JUKE BOX 
SERVICES OVER 300 JUKEBOXES IN STOCK 

15 LION ROAD, TWICKENHAM MIDDLESEXTW1 4JH Sbowroonl open 

PUBLISHERS/MANAGEMENT ^ 
THE NEXT NO.l HIT SINGLE! 

Classic pop trnck available HOW for publishing/managemcat deal. 
CaU Andy today on 07941 533393 or email 2^ thenextno.lfiffsmail.net for 

EUROTRADING 
Ferrari F60 delivery February 03 Ferrari F40 1992 - 800km Ferrari 288GTO - 9500km Edonis - one of the first cars Pagani Zonda - 7 litre 4000km €295,000 Ferrari 456 - right-hand drive 98 model £56,950 Porsche 996 Turbo - right-hand drive 2000 £70,000 Merc SLS5 AMG - left-hand drive, 900km £69,500 Merc SL500 - right-hand drive, delivery April, £69,500 
We spécialisé in finding rare, modem and classic cars, LHD or RHD 

tel: 01242 679920 or 07813 770784  or email: eurotradingl@hotnnail,conn 
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LEY'S WEEK 

ACCU» BLACK MUSICIANS OF 
INSPiRING GUN CRIME IS LUDICROUS don't know what David Blunkett Is n. Black people In Brltain are stlll een as one group of people, se any «visible face for the communlty wlll be held Hup as being responslble as a p^spokesperson, but to accuse blaek usiclans of Insplring gun crime In the UK 

at what I say In public can have a bearlng on others around me, so there Is a responsibllity on the part of artlsts. But it 1s really very wrong to assume that music influences people to the extent David Blunkett and Kim Howells have suggested. The kind of people who commit these crimes are a tiny mlnorlty on the fringes of Society that would be doing what they do regardless of a So Solld Crew rhyme. It is interesting that the papers have been quotlng 
songs that are not only really old but are by American artlsts. Some of the lyrlcs that have been used as examples of songs that have influenced recent crimes are 12 yeats old. They have no bearlng 
and certainly 

;"
,s^ 

. aiiof 

1t is wrong to assume 
that music intluences 

people to the extent 
David Blunkett and Kim 

Howells have suggested. 
The people who commit 
these crimes would be 

doing it regardless ot a 
So Solid Crew rhyme' 

THE BIGr QUESTION 
ARE POLITICIANS RIGHT TO BLAME RAP 
LYRICS FOR GROWING UK GUN CRIME? Wlll Ashon, label manager, Blg Dada "It is so ridiculous that I almost don't feel like dignlfying it i with a response. It just seems ludicrous to be focusing on ! music when people can go into a pub In London and buy a gun for 200 quid. It makes me want to put a gun on the front i ' of every single record I do. But Kim Howells is a complété " " ' " i Eminem of British politics." Philllp Mlynar, deputy editor, Hlp-Hop Connection înd Rap And Soul ; point is justified - but only as much | any other média industry is liable. The degree lof liability is. of course, the real Issue here. As for i Kim Howells' comments - is it really that time of the year ; again? From jazz to rock'n'roll, this argument always cornes : around when people have used up their other usual | scapegoats. Luckily, it soon dies down just as fast. If Kim ; Howells cduld name me ail the members of Compton's Most ! Wanted then I could take any comments much more seriously : ; and actually attach some gravitas to them." Marie Agnes Beau, manager, French Music Export Office | "We had some problems in France like this, but people : agreed that freedom of expression is the most important ; thing. But people should blâme TV and films, more than i music. Kids are definiteiy encouraged by violence in films, but 

John Reid, managing director WEA London | "Rap music isn't causing any of this. The lyrics problem is j symptomatic of the overall problem. Il is not the cause of the ; problem." 13James Poletti, editor, dotmusic H "Kim Howells unfortunately seeks to deny music 1 
[3 the same freedom to create fictional narratives as 1 genjoyed by literature or film. But, however 

British ci in 2003. Ail it shows is how oi for ar 
re papers and politicians are with re 

a genuine of touch i powerful ' ' Te culture, rather 
te industry to use this mi to portray the rich diversi ; négative stéréotypés." 

always been there, but now the government and média have gone into Overdrive. Ail the trouble in London in the last three years has been happening in Manchester for 10 years and the police never did anything about it- until the Commonwealth Games. when they ensured 

t, back in the day, the heavy métal bands were accused of insplring kids to commit suicide by hiding secret messages in their records that could only be heard when the records are played backwards, which also proved to be bollocks. We could look at it in reverse. If music Is as powerful as he says it is, then when John Lennon sang Imagine or Marvin Gaye sang Mercy Mercy Me, they would have got us ail holding hands and hugging trees, but they i ratner tnan music," 
Music can be a powerful force, but it doesn't A string of politicians, including Home Secretary David btainwash anyone. Blunkett, music minister Kim Howells and Ub Dem home Beverley Knight is signed to Parlophone ' affaire spokesman Simon Hughes, have blamed the lyrlcs of The Record Is a personal view 'aP mus/c as ontributlng to rislnggun crime In the UK. 

al problems th in this country 

Remember where you heard it: Relations appear to be warming considerably between Alm and the BRI, with a string of meetings running through last week and into this week. Insiders suggest both sides are hopeful that a proposai can be put before their respective board/council meetings in the first week of February... Ashley Newton tells Dooley that it was an "overwhelming desire" to learn more about the US music scene that led him to abandon original plans to return to Blighty and join Warner and opt for RCA in New York instead. "I felt bad because I did a bit of a body swerve on the whole situation at the llth hour and that's not something l'm used to doing in my career," he confesses... BMG and Classic FM have been busy celebrating smashing through the, million figure for sales of their Classic FM CD S boxed-set sériés. Pictured, left to right, are BMG finance and opérations vice président Dennis Kooker, Classic FM managing director Roger Lewis, BMG commercial business deveiopment director Brian Hopkins, Classic FM head of enterprises Kate Juxon, BMG chairman Hasse Breitholtz and BMG commercial vice président Richard Corps... Ritz Music Group may have a string of creditors as long as the Croisette, but that hasn't stopped Ron Winter's troubled outfit booking its customary yacht for Midem. It also hasn't stopped Aim blagging the boat as the venue for its annual shindig next Monday (20)... MWreaches the parts other mags cannot reach: having answered in our year-end poli that his biggest frustration of 2002 was not being able to get hold of Roger Ames, insurance guru Willie Robertson was tickled pink to receive a call last week from none other than, you guessed it, a chuckling Mr Warner Music himself... Dooley's thoughts are with the family and close associâtes of Maurice Gibb... Meanwhile, the respected freelance . journalist Penny Valentine, co-founder of Sounds J magazine, has lost her battle with cancer aged 59 | and will be sadly missed... 
MINDER MUSIC - attending MIDEM at selected bars near you! 

îmisicweek 
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MWAWARDS 

eiiTRES ARE MOU BOING SOUGHT FOR: THÊ PR AUARD BEST MARKETING CAMPAIGN <MUSIC RELEASO PRODUCER OF THE 9EAR BEST RADIO STATION BEST MUSIC DUO 
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321 BOTTLES OF CHAMPAGNE 
1268 BOTTLES OF UINE 
960 BOTTLES OF BEER 
722 BOTTLES OF UATER 
430 LTR. OF ORANGE JUICE 

160 UAITING STAFF 
26 BAR STAFF 

3 PINTS OF SUEAT 
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DVD-Audio: reinventing 

the album experience 
PVD-Audio succeeds the CD in many ways. It looks the same, but the dise itself holds a lot more digital information and, therefore. beats the CD for both sound quality and extra features. Yes, there are other dise Panasonic SCDT300: "home formats vying for attention out there, but DVD-Audio has the advantage of being eompletely compatible with ail machines that play the "miracle" consumer format of the hour - DVD-Video. 

isc was developed n. By 1996, itwas 3" basically meant that the dises 

box" system capable of playing DVD-Audio dises 
music album, with a number of attributes. There is improved sound quality, crucially in the leap 

rrowing much from the old i CD-ROM. There is even 3 clips. And there is the comforting lotion that the hardware which consumers buy to play he dises will happily play ail their old CDs, too. John Kellogg, Dolby's Burbank-based général 

improved picture and audio over VHS, including surround sound, the audio version contains greatly improved audio over CD, a limited amount of video anc copious graphies - immediately offering more to the consumer than the strictly audio-only CD. 

that DVD-Audio is the future, driven by a combination of universal compatibility. value added content and higher quality sound. "It clearly is the natural successor for compact dise for a lot of reasons. First and foremost DVD is the consumers' choice. They have clearly embraced and love DVD. At a time when CD sales are going down, consumers are buying zillions of DVDs." The audio is improved by an increase in the digital resolution of the data. While CD captures audio at a 
;o rapidly replaced the VHS cassette as tne idéal package in which to bring home a movie, DVD-Audio emerged as a way of entirely reinventing the 

16 bits, DVD-Audio captures audio at either 96kHz or 192kHz per second, and smoothes it out over 24 bits. The "snapshot" of the audio is more complété, and 
CASE STUDY1: DEEP PURPLE (EMI) 
Deep Purple's Concerto 'or 

Only the evening's programme dited, so the video archive was incomplète. The DVD-Video release is therefore quite différent to the DVD-Audio product, which provides a complété record of the whole evening for the first time." 
says Allen. "It's never going to b creale a 'hybrid' 5.1 mix from stereo. Digging into the original multi-track gives you a real purpose for DVD- Audio." Back catalogue as old as this inevitabiy demands a certain amount of ingenuity. "With this particular Project," says Allen, "because I didn't have a spécifie surround source, I managed to take four channels of rear surround audience applause from Covent Garden Opéra House, where some colle mine were working. I wanled to create tt atmosphère possible of a live event. Tha was then spun into the Albert Hall mix." 

Many production considérations are the same for both DVD-Audio and DVD-Video, desplte the contrasting products that reach the consumer. DVD- Audio, however, exploits its capacity in the cause of better sound. as well as turning over its interactive menu features to offer album-specific documentary information, It also provides for audio extras such as seleotable commentary, akin to director's eut-style commentary offered via DVD-Video. On this dise, composer and Deep Purple keyboard maestro Jon Lord provides 
"DVD-J entirety," says Allen, edits for broadeast. Thafs puts the emphasis on the the viewing experience." 
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CASE STUDY 2; DISHWALLER (5.1 ENTERTAINMENT) DVD-Audio is not a 

generic to ail DVD-Audio 

simulfaneous production strands 
band was given digital caméras | and a DV-cam and told to keep it rolling. Tbis they did, in the studio M and during a few live dates that took authored twice, in tact; once for ;ontent, and again for the >n audio. The entire content lies 

DVD-Video players: th player. The layers are 

instant archive. "Thé ihe befter," says Trickett, "and it's v Audio-wise, extra sounds, parts, recorded that would not.have been created for stereo-only release - sound: stereo mix. Surround sound offers palette; rear-channel parts and otb content were captured quite specifically. "It's a whole différent dimension to making a record, because you've thought abôut it upfront," 

I, though, so tb 
ot burdened wil matching dise and player: by default, the highest 

Whether the sampling rate of DVD-Audio is 96kl- 192kHz simply dépends on whether the dise is car stereo sound or surround sound. For stereo, ail of resolution is dedioated to just two separate channi left and righl, providing incredibly detailed sound. F surround, the resolution is divided between six separate channels - five full-frequency channels arranged as left, centre, right, rear lef and a rs 5.1. configurât wnmonly referred The higher sampling rate and bitdeplt referred to as Advanced Resolution and its glory on players that are specifically compatible. However, a reduced (or "compressed") reading of the dise is readily played back on ail DVD- Video machines too, along with ail of the video and 
HYBRID In the near future, it is planned that a hybrid dise will carry the DVD-Audio on one side, and a 44.1kHz copj 

TV sets or computer monitors. Everything is accessible randomly and instantaneously, placing a swathe of extra features such as discographies and artist interviews at the consumer's fingertips. Overall, the listening - and viewing - process is, indeed, extremely versatile. 
LABELS At présent, ail but one of the major labels has either released or announced titles on DVD-Audio, along with several mdependents, Virtually every household name in consumer hardware has launched DVD-Audio players onto the UK market. They range from around £400 for a low-range separate unit or a mini-system incorporating receiver, remote and surround speakers, to £600 to £1,200 for to upwards of £30,000 at the top of the lifestyle The remarkable pénétration of DVD-Video market is widely seen as an open door for DVDAuC not least because DVDAudio dises will play on ail t Video players. So, even if consumera don't take advantage of DVDAudio's Advanced Resolution by buying a DVD-Audio player, their record collections i make the quantum leap from stereo to surround as theyjoin the movie collection they have already sta to build on DVDVideo. So, in ail likelihood, it is goodnight from VHS, an is goodnight from CD. 

the 

Format of the future; DVD-A releases from Bob Marley, Gary Moore (both 5.1 Entertainment) and Alanis Morlssette (Warner) 
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How to make a dise 
Digital Versatile Disc is well named: it is indeed extremely versatile and this principal attribute cannot be underestimated. Producing a DVD-Audio album offers a myriad of 
product - and "With DVD-Audio, j. than the eyes." says Jonathan Allen from Abbey Road, one of many facilities gearng up to provide DVD-Audio as a service. "You need to open the client to the posslbilities. There are things you can do with surround imagirg that reaily become part of the writing process, obviously where new material is concemed. Yes. there are graphie and video éléments, but essenb'ally it's an audio project; it's not pioture-led." 
CATALOGUE "For back catalogue, the key issue is to open up access to as much material as possible," says Allen. "You reaily have to plunderthe archives and it's always a better product if you dig into the original multi-tracks." Crucially, back catalogue DVD-Audio demands a remix, not simply a remastering of the original stereo master. Mixing down from 24 discrète tracks, or more, to 5.1 provides the opportunity to revisit the music entirely and to create a release much doser than anything before to the artists' and producers' experience of making the 

GRAPHICS Simiiarly, the graphie and video elements of the format demand a thorough investigation of ail the archive material associated with the original release, the creative possibiiities of which are endless. Content owners have access to everylhing from promo stills to magazine interviews, rare sleeve éditions and alternative frames from familiar photo sessions, and managing this output 

Strongroom: specialist in multi média 
is one of DVDAudio's biggest challenges. Opbons for multi-media use of these assets mclude slide shows to accompany individual tracks, scrolling lyrics, menus that use original logos, and so on. Most of the leading recordmg studios now offer services that specifically address these possibiiities, inciuding Pavement at Strongroom. Abbey Road Interactive and Metropolis Multimedia. 
MUm-MEDIA Awareness of the documentary possibiiities of DVD Audio, accordingly, informs ail new productions. Many believe projects today should generate as much "making of-style footage as possible, self-consciously storing up added extras that can be folded into the final product 
the final mix as the masters. "Everyone's involved," says Allen. "You're not just making an album. You're making a multi-media experience. That needs a vision, a plan." That said, the real purpose of DVDAudio is to take aHuantatfp nf thp QRkH? ctpmnlintJ ratp anH 9/1-hit 

How to play a dise 
In a précisé parallel with the creative versatility which DVD-Audio affords artists, producers and studios, tt also offers maximum versatility to the 

SYSTEMS The Panasonic Micro System, at around £499, is typical of the all-in-one budget Systems beginning to appear. "All-in-one" means exactly that: everything the to play a dise in surround sound. components are a DVD-Audio player, a loudspeakers, but a DVD-Video player îy the dise in surround, albeit with dto only. The receiver replaces the amplitier ot conventional hi-fi, as it also acts as an interiace to the TV set needed to access the Visual data. The six speakers represent left, centre and right charnels, rear left and rear right, plus subwoofer, Both Pioneer and Toshiba also offer budget Systems, while Pioneer's separates range up to five-fgure sums. 
PRICE DVD-Video players begin at under £100 in the UK. making the entry level to playing a DVD-Audio dise extremely low. To get ail the benefits of Advanced Resolution, however, the System should have a player specifically built for DVD-Audio, DVD-Audio does "compress" its audio data, but by a method patented by consumer manufacturer Meridian and invented by the companys Bob Stuart. This method - known as Meridian Lossless Packing (MLP) - 

lâÉ 8. 
uses melhods of data economy and deletion that are effectively inaudible, concentrating on very similar frequencies that may occur many times at the same point. Removing surplus frequencies at these points leaves behind enough data for the ear to remain satisfied that nolhing has changed, while saving merpory on the dise. 
HI-FI Buying a conventional stereo hi-fi that plays CDs is now "madness", according to Pioneer's John Bamford. "Wamer's point in leading the music industry into DVD- Audio," he says, "is that anybody who already has a DVD-Video player can play these dises. There simply isn't the complété shift in technology that there was when 78s gave way to micro-groove LPs and singles, and when they in tum gave way to the digital compact 

"The problem with these changes was that the consumer was expected to buy a completely new kind of kit to keep up - a whole new invention. Okay, DVD- Audio is a new way of delivering music into people's homes, br' - -- - ■ 
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CiSE STODY 3; NEIL YOUNG (WARNER) Neil Young's Harvest was originally released in 1972. the DVD-Audio release from Warner in December is meiioulous i The ait incredible home movie ur - by Neil Young (piotured) literally as the up their gear at the end of the sessions, will tell you, the album was recorded in a bam during high summer, and Young is seen reclining in the adjacent corn field with the rustic scene - featured on the original sleeve - in the background. He does not say much, but it is enough to prize open the arcane image of the album and to llood it with Ih/ing, breathing oolour. It is also the perfeol showcase for the unique appeal of the DVD-Audio package. "David May co-ordinated that projecl with Neil and his management," says Warner Stratégie Mariteting VP A&R Robin Hurley, "while Bliott Mazer, who produoed the original album, is a major proponent of the DVD- Audio format. With that kind of positive co-operation and support, this is exacîly what you can achieve. "When you're remixing for DVD-Audio, it isn't as simple as when the industry went from two-channel 

"It's incredibly ex album like this." adds Warner Stratégie Marketing VP média relations and new média David Dom. "Imagine the possibilitles with major back catalogue, major artists and truly historic recordings." 
resolution, in surround. This, naturaliy, puts recording excellence at the top of the agenda. The sound on a DVD-Video is, afler ail, compressed, while the emphasis of a DVD-Audio project is the high bandwidth, the wide dynamic range and the full-frequency range of the sound. business development manager Mike es this very clear. "You're using the 

a stereo product you should be at 192kHz, • a 5.1 product - both at 24-bit. These are sample rates and bit depths. That's the de. But if you're recording on analogue, you production analogue as much as take advantage of these attributes of DVD-A. DVD-A from an analogue master is perfect 

"Having said that, more workstations are optimised for VD-Audio than other 5.1 formats, so you can record igitally if you wish - and you have the right facilities." i a spécifie ; mastering stage, again a facility incorporated inl and imbues DVD-Audio with one of its most important 
DVD-Audio is so difficult to copy that it will discourage ail but the most dedicated of pirates and, because the sampling rate is high, an MP3 copy is impossible. As a médium to encourage legitimate purchase of product 

PENETRATION Bamford points out that the global figure of 80m represents conventional DVD players only and doe: even include DVD-ROM drives in PCs and Macs, o 

bôŒD 
games consoles such as PlayStation 2 and X-Box whioh are also DVD-compatible. "Add that mto the équation and it takes us into the région of 150m to 200m people," he says. Indeed, companies such as Creative Labs are actively working to improve the sound quality which can be delivened through PC. Creative Labs' Sound Blaster Audigy 2 Sound card is designed to bring Advanced Resolution DVD-Audio to the home PC, as the lirst soundeard to support ail the features of DVD-A and the lirst to be THX certilied. In the UK, it is estimated that DVD-Video players now reside m 25% of homes, up ttom 18% only last October. US pénétration is doser to 50%. "If you're not a real hi-fi buff," says Bamford. "a DVD- Video player may be sufficient because you get the DVD-Audio album at the same quality as your movie soundtracks." This is the compressed audio, either Dolby Digital 5.1 or DTS 5.1, depending on the title. Many DVD-Video players are simply attached to the TV set by a Scart lead, leaving audio quality at the mercy of the TV. But around 1.5m homes already have 6.1 surround sound Systems bolted onto this set-up. usually referred to as "home cinéma". Add to this the 

advantages of viewing the on-screen material of a DVD- Audio dise, and the appeal broadens still further. "My son plays Linkin Park's second album - a DVD- Audio release - on his PlayStation 2." says Bamford. "Itls a no-brainer for hlm over CD simply because he gets (ree Linkin Park videos thrown in. So, at many différent levels, many différent types of consumer see the added value of DVD-Audio." 
UPGRADE Music fans, however, are more likely to upgrade to a DVD-Audio player and place il into the existing TV. receiver and suiround speaker System. The player will also handle DVD-Video dises - they are known as "combi" players - so nothing is lost in this transaction. The home cinéma now doubles up as a high-resolution. surround-sound hi-fi. And it is this symbiosis that industry proponents of DVD-Audio regard as the ke Pioneer, meanwhile, is the only company so far tt market a "universal" player, also capable of playing SACDs, More are expecled this year fra 

vill certainly be useful," prediots Panasonic audio roduct specialisl Steve Oakes of his company's DVD- tudio players. "There could be more hybrid dises, as vell as there still being a lot of CD product out there. 

hardware in Europe, compatible pnoducts i in the market by the end of 2003. 
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How to sell a dise 
_ s to picK among among M record companles, there is no doubt which one is currently doing most to get DVD's into record stores. Ray Stili is président of Warner Vision International, a major which sees itself squarely as "a DVD music business". WVI released the first music DVD-Video titles outslde the US in 1998 - 8m units sold to date - and followed this with a swathe of DVMudio titles on August 26, 2002. Still looks after ail territories outslde the US. "We're replicating what Warner Home Video did with movies on DVD-Video, and movies are what have made DVDVideo so compelling," he says. "Initially, music DVDVideo focused on promo compilations and concerts, but DVD Audio provides a completely fresh approach. The key to DVDAudio's retail success is, without doubt, the number of DVD players already established Worldwide and the proportion of those linked to 5.1 surround sound speaker Systems." 

Around 120 UK retailers stock DVDAudio, with 300 titles available this year. Warner markets nearly one-third of these, with 5.1's Silverline also contributing a significant number. EMI and BMG have dipped a toe in the water, along with independents such as One Little Indian. "This is a pivotai year," says Still. "It is clear that ail companies need to support this to speed its progress. BMG has just announced its support following the US 
Wamer's best-seller among some 600,000 units to date is Rumours, at 40,000 units sold, closely followed by Hôtel California, "If you're doing catalogue, you do landmark records," says Still. Another 30 titles are approaching the 30,000 mark. 

NEW RELEASES New releases are not being ignored either and the goal for Warner is to achieve day-and-date releases rather than allow a timelag before a DVDAudio version is available. Some labels are even beginning to try bundling free DVDAudio dises with high-profile CD releases, a measure aimed at fighting piracy and raising awareness of the new format. High-profile DVDAudio foliow-ups this spring include David Gray's A New Day At Midnight, scheduled to be WVI's first UK repertoir 

ee the number of titles dramatically increasing sxt two years." says Warner's Robin Hurley. rfn putting into production now will gestate ave very strong third and fourth quarters. Plus some heavy marketing, and stratégie 

er market cannot be ignored as a vehicle for as Warner Stratégie Marketmg's David Dorn jt. "Creative Labs makes the Audigy 2 sound : enables you to play DVDAudio from your DVD e says. "Manufacturers are putting DVD drives CD drives. Furthermore. Creative Labs is the biggest sound card manufacturer there is. "In this market, it's important to remember that DVD Audio is not just about high-end resolution. Audiophiles might emphasise that, but as a record Company we recognise that this dise is many things to many people and it has to be campaigned on many différent fronts. 5.1 exists on the dise in Advanced Resolution, but also in standard Dolby Digital and that market has its own dynamics. We can't exclude any consumers as the format becomes established." "Fundamentally, this is a record we're selling." says John Trickett, founder of specialist label and facilities house 5.1 Entertainment. "That's how it should be positioned. It is still early days and the challenge is to make people aware of everything it has to offer. Once vou've done that, it will corne down to what it always is it good music - that makes people want to buy it. 
PROMOTIONS Panasonic is planning several promotions through its dealer network this year, demonstrating the format on the shop floor. Its own retail chain, Shop@Panasonic, will refurbish and add merchandising to emphasise surround sound generally - including critical listening areas to provide both pudding and proof. Consumer open 

"A lot of people think they've got DVDAudio already, when in fact they just have the Eagles' live DVDVideo," ve Oakes. "Educabng as many end 

Driving the message home 
■ ■ Mhen it oomes to shouting ■•■■abolit DVD-Audio, there are no Il ■ shortage of advocates. Many of the key players in developing and iting this new, high-quality technolôgy have corne together regularly over the past year to spread ' eword. While a sériés of four DVD Forums 2002 culminated in a spécifie foous on the fast- growing fomnat at the UK's Olympic Studios last November, the first monlh pf 2003 sees two high-profie 

The International CES Convention in Las Vegas (January 9 to 12) saw many of the US's key players coming together in the name of the format, but Europe's foous is at Midem. The Cannes event - incorporating Midennnnet and running from January 18 to 23 - sees the most focused and co-ordinaled promotlonal effort to date, with a consortium of interested parties including Dolby, Panasonic, 5.1, DTS Marantz among the backers of a DVD-Audio stand 
js DVD-A players and a sélection of the 

presence is not just about in-home ems, Also arriving at Midem is Oolbyfe Surraund In Motion car (pictuned), a Chrysler Voyager kitted out with full 5.1 surtound-sound technology, Including a DVD-Audio System as well as DVD-Video, at Midem at Stand 21,01. Since the car was first unveiled last year, Dolbyb vision of 5.1 on the move has become reality, with Volvo launching its XC90, the first car with faclory-installed Pro Logic il. Fraser says, "It as an important step in introducing this technology, not just into the home but to cteale a moving experience as well." If Midem is a key focal point, there will be further opportunilies to bring attention to DVD-A In the year to coma, from evenls such as BiistoTs Hi H Show on February 21 through to Beriin's established International Funkaustellung (IFA) in August. 
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Key DVD-A «les 
AARON NEVILLE - Dévotion (51 Entertainment) 
ALANIS MORISSETTE - Under Rug Swept (Warner Music) ALICE COOPER - Billion Dollar Babies (Warner Music) AMERICA - Homecoming (Warner Music) ANDRE PREVIN - Holst: The Planets (EMI) ART PEPPER - Art Pepper Meets The Rhythm Section (Victor) bob MARLEY & THE WAILERS - Best of the Early Vears (5.1 Entertainment) BOBBY SHORT - Piano (SurroundedBy Entertainment) CARLY SIMON - No Secrets (Warner Music) CHOIR OF KING'S COLLEGE, CAMBRIDGE - Bach:Magnificat (EMI) DEEP PURPLE - Concerto For Group & Orchestra (EMI) DISHWALLA - Opaline (5.1 Entertainment) ERIC CLAPTON - Riding With The King (Warner Music) ELV1S PRESLEY - 31 Number 1 Hits (BMG) FAIRPORT CONVENTION - Close To The Wind (5.1 Entertainment) FAITH HILL-Cry (Warner Music) FLEETWOOD MAC - Live At The BBC (5.1 Entertainment) FLEETWOOD MAC - Rumours (Warner Music) FOREIGNER - Foreigner (Warner Music) FREDDIE KING-Texas Cannonball (HRM) GARY MOORE - BackTo The Blues (5.1 Entertainment) GARY NUMAN - Anthology (5.1 Entertainment) GORDON GOODWIN - Big Phat Band (5.1 Entertainment) GRATEFUL DEAD - Working Man's Dead (Warner Music) HERBERT VON KARAJAN - Wagner: Overtures & Préludés (EMI) JACK BRUCE - Shadows In The Air (5.1 Entertainment) JEAN MART1NON - Ravel: Boléro (EMI) JEFF TROTT - Dig Up The Astroturf (DTS) JOEY RAMONE - Don't Worry About Me (5.1 Entertainment) JOHN MCEUEN, JIMMY IBBOTSON WITH JENNIFER WARNES AND THE STRING WIZARDS Hitty Gritty Surround (AIX) 

ly 

mm,. 
-^y 

JONI MITCHELL - Blue (Warner Music) LARRY GOLDINGS TRIO - Moonbird (HRM) LEE PERRY&FRIENDS-Anthology (5.1 Entertainment) LEON RUSSELL - Léon Russell (HRM) LINKIN PARK - Reanimation (Warner Music) MOTORHEAD - Ace of Spades (5.1 Entertainment) NEIL YOUNG - Harvest (Warner Music) OLIVIA NEWTON JOHN - One Woman's Live Journey (DTS) PATRICE RUSHEN, DAREK OLESZKIEW1CZ & NDUGU CHANCLER - Piano Bass and Drums (AIX) PAUL SIMON-You're The One (Warner Music) PAUL SMITH TRIO - Paul Smith, Jim DeJulio& David Tull (AIX) QUEEN - A Night At The Opéra (EMI) R.E.M. - Reveal (Warner Music) RICHARD STRAUSS - Four Last Songs (5.1 Entertainment) RUDOLF KEMPE - Strauss: Sprach Zarathustra (EMI) SHANKAR & G1NGGER - One In A Million (5.1 Entertainment) SHEILA NICHOLS - Wake (DTS) SIMON RATTLE - Mahler: Symphony No.10 (EMI) SIR CHARLES MACKERRAS - Handel: Water & Fireworks Music (EMI) SONNY ROLLINS - Way Dut West (Victor) STEELY DAN -Two Against Nature (Warner Music) STONE TEMPLE PILOTS - Core ^Warner Music) THE BAND - The Last Waltz (Warner Music) THE CORRS - In Blue (Warner Music) THE DOORS - LA Woman (Warner Music) THE EAGLES - Hôtel California (Warner Music) THE FABULOUS THUNDERBIRDS - This Night in LA (DTS) THE FiXX-1011 Woodland (5.1 Entertainment) THE POGUES - Streams of Whiskey (5.1 Entertainment) VARIOUS-Awaken 
(5.1 Entertainment) WILLIE NELSON - Night & Day (SurroundedBy Entertainment) 

WISHBONE ASH - Bare Bones (5.1 Entertainment) X-RAY SPEX - Germfree Adolescents (5.1 Entertainment) ZEPHYR - Voices Unbound (AIX) 
s for m «Ile détails - AIX ^ jnment (www.uhuhii«."«vj Corporation 

Jwww.hiresmusicxonî), Nippon Coiumbia ^ Entertainment (www.pioneer.cojp), SurroundedBy Entertainment (www. (www.jvcmusic.co jp), Warner Music fwww.dvdaud.oprev.ew.com).   
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Sponsors 

CREATIVE LABS (UK) LTD H Unit 3, The Pavilions, Ruscombe Business Park, Ruscombe. Berkshire, RGIO 9NN, UK Contact: Michael Abolins, product specialist. Tel; +44 (0)118 982 8272, Fax: +44 (0)118 982 8270. 

Chiswick High Road, London W4 1SY. Contact: Mike Gillespie, business development manager. Tel; +44 (0)20 87421111, Fax; +44 (0)20 8742 3777. www.metropolls-group.co.uk 
120-124 Curtain Road, London EC2A3SQ. Contact; Rob Buckler, managing director. Tel: +44 (0)20 7426 5100, Fax: +44 (0)20 7426 5102. 

Interface Park, Wootlon Bassett, Wiltshire, SN4 8QJ. Contact: David Fraser, 

House' I | | F* Kl*J I I 1*1 Willoughby ■HHMHtHBHBlHHHouse, Bracknell, Berkshire RG12 8SP. Contact John Dixon, général manager, sales & marketing; Steve Oakes, audio product specialist. Tel; +44 (0)1344 862444, Fax: +44 (0)1344 853632. 
5.1 ENTERTAINMENT GROUP 2231 S Avenue, West Los Angeles CA 90064 Contact: John Trickett, chairman/CEO; Jeff Dean, président Silverline Records; Bob Michaels, président of production. Tel: +1 310 207 5181, Fax:+1 310 207 5331, web: www.5point1.net 5.1 Entertainment Europe, 60 Upper Walthamstow Road, London E17 3QQ. Contacts: Pete Dodge, Mike Chadwick. Tel ; +44 (0)20 8520 1145, Fax : +44 (0)20 8281 8220. www.5pointl.net 

shire PE29 6EX. Contact: Bob Stuart, chairman and technlcal director. Tel: +44 (0)1480 445678, Fax: +44 (0)1480 445686. www.meridian-audio.com 

Holybush Hill, Stoke Poges, Slough, Bucklnghamshire SL 4QP, UK. Contact John Bamford, product manager. Tel: +44 (0)1753 789 789, Fax; +44 (0)1753 789 789. 

Warner Vision International, 35-38 OPortman Square. London W1H 6LR. Contact; Ray Still, WVI président; Frank WARNER Brunger, WVI VP international M U SIC marketing & sales. VISION Tel: +44 (0)20 7467 2566, Fax: +44 ___| (0)20 7467 2530. rww.dvdaudiopreview.com 
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