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NEWS - EDITED BY PAUL WILLIAMS (paulw@musicweek.coni) 
H 6 W S f / / £ CLEAR CHANHEl'S GfllBRAITH ADDRESSES LIVE CONfERENCE Clear Channel UK promotions vice président Stuart Galbrafth was expect- ed to hlghllght the future shape of record companles, downloads, legitl- mate bootiegs and the growing importance of national music offices to International Live Music Conférence delegates last Saturday (8). Galbralth was set to cochalr the headline panel To See Ourselves As Others See Us, with Michael Gudinski of Frontier Touting and founder of Mushroom Records at the threesfay annual gathering of the live industry In London last Saturday. The panel was also expected to feature Adventures In Music dlrector Paul Conroy, Aim CEO Allson Wenham, Columbia's dlrector of International touring Sam Heineman and MMF vice président Phil Nelson. 
REVAMPED lOITERV SHOW GETS OFF ON THE WRIGHT FOOTING Polydor's Daniel Bedingfield (pictured), East West's Phil Coliins, Simply Red and V2 signings Liberty X make up the lineup this Saturday in the first of a new sériés of halRiour National Lottery programmes host- ed by lan Wright. The National Lottery Wright Ticket, which will go out at 7.35pm, has been given a six-week run. 
MUSICIANS UNION |OIHS HOWEUS' BILL WORKING GROUP Performers' eoncems that live music will suffer under the forthcoming Licensing Bill were eased last week after the Muslclans Union was invlt- ed to Join the working group that culture minister Klm Howells wants to create to help local authorities Implement the Bill. The move follows a meeting last Tuesday between the OCMS pariiamentary under secretary and John Smith, général secretary of the MU, which has been one of the proposed Bill's most vociferous critics. 
WAGRAN SECURES VITAl BEAI Leading Frenoh independent Wagram Music has secured a UK and ireland distribution deal with Vital. The initial oneyear agreement takes in their US- based label Redline Entertainment, whose artists include Prince and Pete Townshend and French label George V which, under the deal, will have its entire catalogue available for the first time in the UK. 

Union Square sets 
up DVD department 
Union Square est music corn growing popul; 

sstorel ;e 24 
ed by former Warner Music interna- tional catalogue marketing manag- er Stuart Batsford, who takes on the rôle of marketing manager. Its launch follows the likes of Vital openlng similar divisions. One of the first DVD releases will be the European launch of the cuit 1974 Slade in Rame film, with addi- tional footage. including a 55- minute interview with Noddy Holder, 

r Peter Staok 

Je DVD as thi first of a string of titles going foi ward including releases by Thi Move and Procul Harum. Staok says projects will initially bi music-related, but the company wi also targi and TV titl 

Vivendi Universal posts largest 
loss in French corporate history 
tory of €23.3bn, after writing off another €18.4bn in goodwlll In its fulFyear 2002 figures. The conglomerate, whose loss was nearly double the €13.6bn déficit it reported for the previous year, last Thursday clalmed the dubl- ous honour of record losses back from France Telecom, which had posted a €20.7bn loss Just the day 
Group w. down 4% from the previ- ) €6,3bn, Meanwhile, a 23%'décliné in operating Income was attributed to a décliné in sales, higher provision for returns and A&R costs which was offset by lower 
the sale of UMG's interest in MTV Asia to Viacom. UMG is looklng to releases from 50 Cent, Ashanti and Sting among others to help it improve performance In 2003. Eariier in the week, média reports suggested that VU planned to retaln its music business for the short to 

offloadlng buslnesses investment partners for its other US entertalnment assets. VU head Jean-Rene Fourtou corv firmed he had met with US média group Viacom as the group looks to 
debts. but he refused to confirm that he would sell any of the company's média opérations. "As concerns our US assets, we 
potential partners," said Fourtou. "Keeping In mlnd the two-fold aim of creating value for shareholders and lowering our debt, we arc examinlng ail possible options in both industrlal 

He added, "Any disposais or part- nerships, and the conséquent strat- egy, will only be made public as and 

Bitmingham's Capitafowned BRMB is mirroring its sister London station Capital FM by counting down its own weekly albums sales chart. The chart, based on sales in the Birmingham area, is exclusively compiled by the Officiai Charts Company and debuted on air last Saturday at 12 noon. The threehour weekly programme is hosted by Nick Jackson. 
IGNES ALBUM WINS DOUBLE-PLATINUMIFPI GONG l EM1 signing Norah Jones' (pictured) Corne Away With Me album added to its eight Grammy honours after winning an IFPI double-plat- inum award for 2m sales across Europe. The same company's John Lennon rétrospective Lennon Legend ' he February IFPI awards, for Sony's Jeff Buckley, Telstar's Craig David, Universal's Sugababes, Zomba's Justin Timberlake, Curb's Coyote OST soundtrack and Universal's Star Academy 2. 

' GOODMAN IMP1EMENTS UNE-UP CHANGES AT FORTH ONE AND TWO Scottlsh Radio Holdings-owned Forth One and Forth Two's recently- appointed programme controller Nik Goodman has introduced new pro- gramme llne-ups to the two stations. This Includes Forth One break- fast host Darren Adam and his Forth Two counterpart Andy Bouglas swapping positions as Goodman aims to strengthen Forth One as the area's key Top 40 station and bring added depth and speech-led pro- grammes to Forth Two. 
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es - A Minha Menina (Wall of Sound) rot to get a buzz from a mass- rd (from Hit The Sunshine album, ^^^^^.^out now) f -, -rThe Dandy Warhols - Welcome To The Monkey House (Parlophone) Co-produced by Duran Duran's Nick Rhodes, watch this iong-awaited comebaok fiy (album, May) Dynamo Dresden - Playtime (Plastic Raygun) Sync-friendly sounds - which featured on last month's MW Welsh CD - is currently the subject of plenty of publishing interest (single, out now) Four Tet - Rounds (Domino) Superlative new album that touches the sublime. An emotional and highly inventive collection which sets a new standard for electronica (album, May 5) Placebo - Engiish Summer Rain (Hut) Majestic return to form from one of the UK's finest (from Sleeping With Ghosls album, March 24) Veah Yeah Yeahs - Maps (Polydor) Standout from forthcoming début (from Fever To Tell album, April 28) Hlnt - Portakabin Fever (Ninja Tune/Hombre) A sparky lesson in horizontal breaks, rustic charm and soulful electrics (album, May 19) The Raveonettes - That Great Love Sound (Sony Music) Rrst killer eut from the Danish duo's first album proper, which has been mixed by Alan Moulder (single, May) Bad Boy - Iceberg Sllmm (Urbanstar) Bubbling under for a few months, the latest outing for the one-time Polydor rapper has been gaining steady support from the likes of Westwood. A neat party track (single, tbc) Zongamin - Zongamln (XL Recordings) Funky edecticism that actually works - a name to look out for this year (album, March 24) 

Jackson to pursue Slewarl 

for Maggie May récognition 

Since the mid-Seventies, Jackson, who played his trademark instrument on Stewart's 1971 number one hit Maggie May, has been trying to 

recorded in Morgan Studios in Willesden. The claim has been given new impetus by the Court of Appeal victo- ry last month of session musician Bobby Valentino, who was legally recognised as a co-author of The Bluebells hit Young At Heart as he came up with the track's distinctive 
Barry Lindisfarm 197&83 a claim, say en up Jackson's ind is strength- 

■t: long-running dispute McKayno id £15 for his contribution to ["ànd because he has is not received royalties. McKay says t attempt to gain récognition for Jackson's contribution for the song came in 1976, when Jackson's pub- lisher at the time, Chappell Music, was asked if it believed he was enti- tled to a writing crédit. Jackson was 
However, Jackson and McKay began investigating his daim in earnest in 1995 after a sériés of TV ads for Midland Bank featured the 

McKay was able to obtain state- ments from music executives at the time the hit was recorded suggest- ing that Jackson had a legitimate right to a writing crédit. With this ammunition, McKay says Jackson made an approach to Rod Stewart in 1997, but was toid the allégation was "completely without merit". In a letter dated July 9,1997, Stewart's lawyers told Jackson and McKay, 'It s incompréhensible that Mr Jackson d believe that, more than a quar- / after recording and release of the composition, he could be in a position to assert success- fully what on its face is a spurious 
McKay says the next move will be to attempt a negotiated settlement with Stewart. Failing that, they will 

never been acknowledged as com- poser of the mandolin hook to Maggie May, despite requests to Rod Stewart, nor have I ever received one penny for my composition. Following the Valentino judgements I now intend to actively pursue my daim." 
02 trials mobile-to-Walkman technology 

existing GPRS mobile phone n 

expected towards tf d of this 
Music will be stored on a Walkman-style device (pictured) which has been developed by Siemens and will retail for around £150. The digital music player can 

from which music et 

Oz: downloads via SOsecond streams or purchased on a per-track basls. The 02 system will compress music data into half-meg files for type of di download. Typlcal MP3 files are too large to dlstrlbute quickly over mobile networks. 02 head of music 

Leslle Golding says th allow for a full track of quality com- parable to MP3 to be downloaded In around 90 seconds, although users will be able to begin listening to music after 12 seconds. Golding is currently in negotla- tions with copyright owners to sup- ply content for the service. BMG has already signed up as a partner for the Initiative, while MTV will be Involved in a co-promotion. "There has been a sea change In attitude from the majors to this : of distribution of music," he says. "They now see it as a valuable promotion opportunity for new release and pre-release materlal." 
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Independents keep flag flying 

with slring of key MW Awards 

mvicomment 
A WEEK WORTH 
CELEBRATING 

showed the alternative sp 
le Prodigy were among those to pay l'I Jùl^KlIllLkllf'llIIII'Vi'/illIll Kniêht Pulled off the biggest surprise ibute to XL Recordings, whose co- of the night when she stepped up to mer Richard Russell thanked his sm, describing the company's A&R 

d at London's 
e players Xfm 

Russell. "It is a great help to work rith people who are ail doing some- hing more interesting." The year's UK breakthrough award ras bestowed on trail-blazing indie evf 
etailer Fopp, whose founder Gordon the 

Classlc FM, Galaxy 105FM, Kiss FM and Radio Two to receive the event's inaugural radio station of iward. Stepping up to 

public! st, DWL's Dave Woolf, with the PR award. EMI took the honours for major publisher. while Chrysalis again finished top indie publisher. RCA:Ahsta was named top singles 
régional and national promotions team awards. Universal Music Group's Polydor clinched the company's headline ' e night as artist albums 

optimism this week. The arrivai oftheflrst 

BT should be congratulated for putting its money where Its mouth is, some eight months or so after urging the music industry to get its side of the story straight at last summer's BPI AGM. Dotmusic on demand appears to be a service which is well priced, 

wayof 
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S2S 
—z 

finaTseS^lTX inTdersays'the the kind 

Telstar reduces staff 
due to tough market 

dancies ago, remains unresolved; in th. •s facile Intérim, the initial rate of 8% 

secon^atbuin E^Candy^I^ch''is te tellefhtte vlab^ - and"" due for release on March 31. Craig potential - for music delivery 

Retail fears over dealer price as 
weak pound hits parallel imports 

i- 



NEWS 
n e w s f / / e ^ SONV MOURNS MARIINEAU Sony Muslc signing^Uce Martineau. bom with cystic fibrosis, dled last Thursday mofnibg. aget31."Son^ whlch expressed sympathy to her (amlly and friends. paid tribute to Martineau, describing her as "an amazing songwriter and highly- indlvidual singer". A statement on the singer s website says, "Alice was an amazing individuai who lived an incredibly full iife. A life that was fuelled with a passion to fulfil her dreams and a buming 

lamieson puis unily to fore 

in wide-ranging BPI review 

CHRVSALIS BACKS NORDOFf-ROBBIMS Chrysalis Radio bas made Nordoff- Robbins Music Therapy its officiai charity partner for 2œ3. The group will give support to the organisation 

GRULERIMOVES UP AT EOEL Former Warner Music International lawyer Stephan Grulert has been appointed director of business and légal affalts at edel records. He replaces Schlegel, who is leaving the German group for a position as an attorney at média law firm Sasse & Partner. 
FORD BACKS DIGITAL RADIO Ford last week launched a two- week radio advertising campaign across 250 analogue and selected digital stations in support of digital radio. The adverts. which fe, ' 

defunct Greater London Council. Westminster's County Hall has expe- rienced more than its fair share of political struggles down the years. But. nearly two décades after the then Prime Minister Margaret Thatcher ruthlessly threw Ken Livingstone and his left-wing cohorts out onto the streets, the 

Looking out onto the Houses Of Parliament where Big Ben provides him with the wodd's most elaborate office clock, Peter Jamieson is con- templaling some radical redrawing of governing lines of his very own: the disappearance of the BPI name after 30 years. It may not happen but, five months into the job, the same organisation's first-ever executive 
sider throwing the idea into the debating chamber if it means BPI and Aim's members are united 

,e* 

iustry voice is arguably greater than ever. Among the most 

td TV pn erTiff 
drivers to go to their local Ford dealer, where the car company is offering to fit digital sets as after- 
install them in any m; 
HURRAY WINS RI SATURDAV SLOT Colin Murray and new recruit Edith Bowman are to take over Radio One's lOam to Ipm Saturday programme on March 29. The slot has been hosted by Scott Mills since last ' 

effect a reunion as quickly and seamlessly as possible so that can take us forward so we can ail get down to the job of fighting for the industry full time," he says. Jamieson is currently in negotia- tions with Aim's chief executive Alison Wenham about how the two organisations can move forward 
having run out at the end of last year. The BPI man is predicting some kind of conclusion "within 
four years since Aim was bom, Jamieson believes the BPI has "corne a long way" to "eliminating the need' that prompted some key independent players to form their ' e first place. Tve 

AGMs in early Jamieson suggests Aim's exis- hardly reglster tence as a separate body créâtes music fans w two fundamental problems: it splits the independent sector and it "weak- 

these calls without having oi 

ver greater numbers. of having a legitimate, re BPI. "As a download formula has been agonis- -ale of ingly slow," admits Jamieson, who places the promotion of légal ser- s lobbying vices even higher on the list of prior- ; and else- ities than the ongoing fight to protect e says. "In copyrights against the pirates, ake at the The industry will be looking to the Government more than ever fo in protecting its rights and on issues such as the Communie; Bill and breaking British music seas. "We're not going t( 

t enough to keep him occupied, Jamieson is aiso now taking on joint responsibility of the Brits with Universal chairman Lucian Grainge. The BPI executive chairman is notably diplomatie in his take on last month's Brits, which ripped up the rulebook of previous events by scrapping the pre-awards dinner, having an early evening show and broadeasting the ceremony on ITV1 the same night it took place. However, expert changes on the new format to be in place for Brits 2004. "Tm very ha'ppy about the Brits," he says. "In a fortnight of ail sorts of award shows, the Brits brand Is pre- 
great show and we were assisted immeasurably by MasterCard as sponsor. And, of ail the changes that took place this year, returning the 
was the most important." Jamieson, though, concédés, "There's some work to be done in % issues some aspects of event management BPI can and the experience of ticket buyers  There's a question in my have so tar mina or it being a value-for-money the radar of experience and the ticket buyer felt using illégal shortchanged and rightly so. 

the independent sector. It will, in fact, considerably enhance it." And he adds that only be uniting Aim and the BPI can Aim realise its artists council" with piracy industry stream organisabons. of falling global sales of piracy and with 

becoming barder and har of the traditional markets for Briti becoming so ravaged 

t this c important to note the significant sums the event raises for the Bnt Trust, which funds both the Brit School and Nordoff-Robbins Music 
Understandably, for the man who was Brits chairman when a certain o the Page Three pin-up and vétéran rock help drummer jointly hosted the event Dther with disastrous, albeit hugely-enter- tions taining, conséquences, taking the over- leap of broadeasting the show total- the ly live on TV again is not exactly top num- of his agenda. "The show this year going out 'as |ive' was a triumph. It's préférable to pre-recording it the day before and it's préférable to going completely 

Many BPI ch< says. n 1989 shows," I 

RADIO ACADEHY SELECTS LIST Nominations for this year's Sony Radio Academy Awards are to be unveiled at a launch party at London's Commonwealth Ciub on March 26. More than 1,000 entries have been recelved 
Radio Academy-organised event, which will take place at London's Grosvenor House Hôtel on May 8. The 100-strong judging panel includes Zoe Bail, Tony Blackburn and Jeremy Vlne. 

xrinted Emap Performance's rza Hemming as international itent manager. Thirza, who ile at Emap oversaw the online îunch of its Kiss and Blg City 

proud past, the need foi 

many cases." As if fighting global piracy. trying to reverse shrinking sales of UK artists abroad and attempting te British music industry were Samantha Fox up 

heavy agenda, Jamieson certainly has his work eut out this coming year. But if he makes significant progress on at least some of his priorities, the world may even finally forget that he inflicted Mick Reetwood and 
BPI SAMPLER MAKES NOISE AT SXSW ■■he BPI has put together its I first SXSW CD sampler of UK I talent to back the British showease being staged at the Austin, Texas event. Hundred Reasons (pictured right), British Sea Power, Grand Drive, Kaito, The Darkness (pic- tured far right) and Coin-op, who have ail been given financial assis- tance to appear at this Friday's showease, feature on the 10- track CD, which aiso includes 

and Supergrass playing elsewhere 

put on their own nlghts - the Danes, the Swedes, the Brits - which is quite an old school approach and is sometimes seem a bit like tokenism," says one UK has two acts ■'s event, but vease. "It the are really that good they can promlnence, while a year later The stand out from the général llne-up 
playing at this 

Given the artists that have emerged from SXSW in recent years, it Is easy to see why the 
Datsuns, Polyphonie Spree and Yeah Yeah Yeahs used the festival as a springboard to secure deals and kick-start their careers. Of course an alternative way for < artlst to tap into the benefits their or 

r approach worked last 

the SXSW ex to generate with Elektra. 
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waGQAM VITAU 
SALES & MARKETING 

WAGRAM MUSIC LTD AND VITAL SALES & MARKETING 
ANNOUNCE THE COMMENCEMENT 

OF THEIR DISTRIBUTION AGREEMENT 
FOR THE UK& IRELAND 

WAGRAM MUSIC LTD REPRESENTS THE FOLLOWING LABELS WHOSE 
PRODUCT WILL BE AVAILABLE UNDER THIS DISTRIBUTION AGREEMENT: 

(georgev) 

htm. 

CHRIS ROB1IMSON NEW EARTH MUD 
Début solo album from Black Crowes legendary frontman. Ltd édition double-pack CD indudes bonus tracks and DVD. 

PRINCE SIDDHARTA THE RAINBOW CHILDREN SPIRIT OF BUDDHA BAR 
First UK release for the iatest studio album from one of music's most iconic figures, reverting to the name Prince. 

DJ Ravin's bornage to Siddharta, the man that would become Buddha. A sleek and harmonious musical voyage over 28 tracks. 

BUDDHA BAR III 
DJ Ravin, a Buddha-Bar mainstay since 1997, crosses musical boundaries to provide a taste of Parisian sophistication and dass. 

BUDDHA BAR IV 
David Visan's first Buddha-Bar compilation reflects the 'human side' of this well-travelled musical storyteller. 

BUDDHA BAR V 

featuring new rarities an previously unreleased gems from Paris' influential Buddha Bar. 

ALL OF THESE RELEASES CAN BE ORDERED 
THROUGH VITAL/THE ON THE FOLLOWING NUMBERS 

VITAL TELESALES 020 8324 2480 
THE TELESALES 01782 566511 

Wagram Music 147 Drummond St London NW1 2PB 
Tel: 020 7387 4036 Fax: 020 7387 4208 

e-mail: wagrammusic@btclick.com www.wagram.fr 



news file 
CERYS MfiKES COMEBACK Former Catatonia vocalist Cerys Matthews returns on May 19 with her début solo album Cockahoop, released through Blanco y Negro/WEA. The album 
producer BucKy Baxter, who is best known as steel guitarist for Bob Dylan. Ryan Adams and Steve Earle. 
VITESSE SIGNS EHI DEAl EMl Music Publlshlng bas re- slgned a new long-term deal with songwriter and muslclan Peter Vitesse, wl 

Online music becomes legit ns 

BT Inunches dolmusic service 
time. When the technology allows it, this way of consuming music could be applied to a number of plat- 

successful albums by artlsts such as Annie Lennox, the Bee Gees and Simple Mlnds. Vitesse Is currently co-writing with Ali Thompson, Natasha Bryce (Girl Next Door), Roch Voisine, Félix Howard, Michelle Escoffery and Maryanne 
SONAR SET FOR TOTH NRTHDAY 
which celebrates its lOth annlversary this year, has confîrmed performances from Bjôrk and Underworld to headline the festivities. Other artists lined up include Aphex Twin and Ladytron. The festival runs from June 12 to 14. Sonar By Day will 
regular stages, SonarVillage, SonarLab, SonarComplex, Sonarama and the Hall stage. Some of the key participants in this year's showcases will be labels such as Anticon, Jazzland, Mego and Foehn. 

Drury: industry support "Légal music services will onl succeed if they can successfully ta 

their favourite music is pivotai to the future stratégies of ail music companies represented by the BPI." But competing with free services is a tall order, Those leading the n Drury is 

willing to pay for digital music legiti- mately if it were available, démon- strating that the market which the 

fans will grow up to be ffee." BT head of r confident that his new service - which has already attracted several thousand paying subscribers through a soft iaunch - offers enough to per- suade consumers to part with their cash. "Obviously we can't compete with the price issue of free sites, but 
speed of service, which is reliable 

The added-value aspects of the service are certainly tempting to the average user who is used to 

putting up with lengthy d times and increasingly poor quality and unreliability on illégal sites. fully integrated into 
r will have direct links to down- ds of their music, for example. ier neat tricks, such as Amazon- ie "the person that downloaded ; also downloaded..." sugges- 

dents are already offering their 
catalogue oUSO.OOO songs. "It would tàRrVoûmore than 100 years to build up a catalogue of this size by buying one album per month," says Drury. Perhaps the significant point of 

existing broadband 

Following a free trial, the service is 

month offering 50 d( 500 streams per mort ■ a pay-as-you go rate downloads which can onto CD. 

te only thing the musi i do is pull out ail the i i that the pros of th 

Why do ali the hard work... 

v 
...when we've done it for you? 

music week DIRECTORY2003 

The only comprehensive directory of the UK music industry 
More than 13,000 enlries with full contact détails including emails, addresses & téléphoné numbers 

To order your copy call 01858 438816 
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EDITED BY JAMES ROBERTS (james@musicweek.c 
M&M Partnership uses 
classic hit for F1 theme tilroën TV ad delivers 

new buzz for Bees' LP 
song, originally a hit for Bachman- Tumer Overdrive, debuted on the programme yesterday (Sunday) and 
ing for single release. The new theme was initiated by The Music & Media Partnership - whose previous sports-related music projects include last year's Ant & Dec England World Cup song We're On The Bail - which was first to approaeh Formula One head Bemle Ecclestone about having a new piece of music for the sport. Ecclestone then put the Company In contact with ITV's head of sport Brian Barwick. The Music & Media Partnership's 
ject, Arnon Woolfson, says it used the BBC's one-time Formula One Music, Fleetwood Mac's The Chain, as "the benchmark" for the new theme. "It became apparent that with the audience we were catering for and the cui 
sense to find a well-known song and bring it up to date," he adds. The instrumental version has been put together with the help of Serious Records, while Universal is lined up to release the finished sin- gle which Woolfson envisages will 

TALENT 
file 

The Bees are the iatest Sound act to gain a boost in expo- sure afler being selected for a multi- million pound mainstream TV adver- tising campaign. Their track A Minha Menina has been selected for use in a new Citroën campaign, which will serve as a platform to relaunch the group's current Mercury Music Prize-nominat- ed album Sunshine Hit Me. "We were planning to relaunch the album any- way, but this is a great platform from which to do that," says Wall Of Sound managing director Mark Jones. The Bees' high profile placing in the campaign is the Iatest in a long line of marketing coups for the label, which has benefited from TV ad exposure for a number of its acts. The use of Royksopp's track So Easy in a 2002 T-Mobile campaign helped push sales of the electronic duo's parent album Meiody AM past platinum in the UK, "There was a ievel of awareness there already about the act, but the ad really took it to the next Ievel," says Jones. Other tracks benefiting from exposure range from the Wiseguys' Ooh La La, which featured in a Budweiser campaign, to the less obvious placing of Les Rythmes Digitales' Jacques Your Body (Make Me Sweat), which was used in a Sunny Delight advert. The label is releasing a compila- 

approached with caution. "It has be right for the act," he says. 'W Royksopp, we turned down loads ads] before the T-Mobile thing." As the use of music in ad es paigns becomes increasingly m< effective than releasing singles i 
particularly w album-buying c and publish 

Propelierheads - History Repeating (Jaguar) Royksopp - So Easy (T-Mobile) Wiseguys - Ooh La La (Budweiser) Propelierheads - Dlve (Adidas) Les Rythmes Digitales - Jacques Your Body (Sunny Delight) I Am Kloot - No Fear Of Falling (Boots) Pyscho Cowboys - Corne On Baby (Motorola) Mekon - Calm Gunshot (Budweiser) Propelierheads - Bang Onl (Compaq Computers) giving the hard seil. 'Most of our records have a mélodie quality with a left-ofcentre-quirkiness which draws people in." he says. 

Kendall, who sources music for cam- paigns and who worked with Royksopp on the T-Mobile ad, says, "We look for originality, something that has never been heard before. We love working on projects like this and being partly responsible for find- 
"Ifs st aking an act. we are definitely 

Meteor Irish Music Awards last Monday. Thomas and Coldplay were the only artlsts to be nominated in three catégories at the awards. The singer has already scored two Top 10 hits in Ireland within the past eight months and has performed local support slots for the likes of Mary J Blige. 
DISIINCTIVE GOES ON AIR Independent dance label Distinctive Records this week launches a monthly radio show on Ministry of Sound Radio. Titled The Distinctive Break, the programme 

Fabric. The show précédés their second album which is set to feature a track co-produced by New Order's Peter Hook. 
THIS WEEK'S BRI AWARDS ■ ■IJl Albums: Pink fr..£gj Missundaztood (5 x Platinum) Westlife Unbreakable - Greatest Hits Vol 1 (4 x Platinum) Jennifer Lopez This Is Me...Then (platinum) Varlous Huge Hits 2003 (platinum) Turin Brakes Ether Song (gold) Big Brovaz Nu Flow (gold) Ella Fitzgerald Gold (gold) Groove Armada Lovebox (silver) Various The Best One Hit Wonders In The World (silver) Various Llve Forever - The Best of BritPop (silver) 

Warner Chappell has signed London-based four-piece The Crlmea (plctured). The publishing deal was completed hours before The Crlmea's gig at London's Borderline last Friday, which attracted members of bands includlng Ash, Stéréophonies and Placebo to the audience. Other fans of the group include Xfm DJ Zane Lowe, who last week featured the band in session on his programme. "They'H be one of the biggest bands in the world in a year," said Lowe. Crimea - who are fronted by the. ' Singer nf Rlue Dng/V2 act The Cmcketts. Davey re also tipped at the start of the year by Radio One's John Peel. Ali 10 tracks om the band's demo have now been piayed on either Radio One or Xfm, although the re currently still unsigned for recordlngs.  
Raveonetles emerge with new album 

The set. which is expected to be given a June release in the UK through Sony, was recorded in New York with legendary Blondie producer Richard Jàottghrer, and mixed in London by Alan Moulder. That Great Love Sound, which first featured on MIVs playlist last year when the band were unsigned. is set to be the first single from the 
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er boost after being the subject of IV spécial last month. Next week, The Raveonettes release a sec- d track, Beat City, from their introductory m Whip It On, which last weei :k album of the year at the D twards, also known as the D s. The single will be issued on lit 
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INTERNATIONAL - EDITED BY JOANNA JONES (ioanna@musicweek.com) 
US chartfi le 
jONESRETURNSTO 
CHARTSUMMIT «fier winnlng elght Grammy Mawards, Norah Jones' (pictured) Corne Away With Me sold a spectacular j 621,000 copies f last week and 

Singles mnrkel suffers mosl os 

US 2002 shipmenls slump 8.2% 

one on the US I— albums chart, The album registered a 331% ir 

By Joanna Jones US recorded music shipmenls plunv meted in 2002 to their iowest annual level since 1997 aller suffering an 8.2% year-on-year drop in value. NewIyJssued RIM figures show the 

l.'.IIUIA.HII.l'ili.'IHliUUHIJiiiiïïiiiilH 
$12.6bn £1.2bn €2.0bn 

■8.2% ■3.7% -11.3% +4.4% 
-0.1% -7.6% +3.3% 

Warner-Elektra-Atlantio Corporation, Sony Music Entertainment, Universal Music Group and national retail chains Trans World Entertainment, Tower Records and Musicland Stores 
(MAP) to raise retail prices. The conv 

av75142UalUa$19.6m in value, whiie volumevraTdown 74.1% to 
ir, whiie The Eminem As in other key territories. DVD pro- The RIAA says seizures of counter- fédéral anti-trust laws between puT^e ^menrunder^lfS^the 
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FOR RECORDS RELEASED ON 24 MARCH 2003 - R E V I E W S 

HOdHim 
of the week 

COLDPLAY: Clocks (Parlophone CDR6594). The third single from the world-beating album A Rush Of Blood To Head is the one to se A-listed at Radio One  w from Chris Martin that leaves the compétition in the dust. Coldplay are fast beeoming the they play three sold-out UK arena dates next The Park in the summer. and headline V2003 ar 

il 
WOB 

HGlEreviews 
RICHARD X VS LIBERTY X; Seing Nobody (Virgin RXCD1). Due to building demand for this traok, its release date has been brought rd to March 17. Freak Like Me producer Richard X neatly marries Chaka Khan's Ain't Nobody with elements of Human League's Being Boiied, with Liberty X's input resulting in a great pop vehicle which is A-listed at Radio One 

HOT HOT HEAT: Bandages (B-Unique BUN045CDS). Championed by Xfm, this catchy single is making further Inroads onto  at Radio 

I AM KLOOT: I 
three-piece, wh 

One last week. B ;s is a rush of 

ut look se 

It. This i 

itîtled #1 (Echo ECS134). le return for the Mancunian have found a new home with Wall Of Sound. Its ers Bramweil's acutely 
315STU). 

Canadian punk-funk like The Clash or XTC with The Cure's Robert Smith on vocais. BIFFY CLYRO: The Idéal Height (Beggars Banquet BBQ365CD). This Scottish three- piece are currentiy building their profile with a 26-date headline UK tour and favourable press in Kerrangl. Much like early Idlewiid, Bifly Clyro construct weli-paced and intricate 

atmospheric wall-of-noise climax. HARRY: Under The Covers EP (Dirty World/Telstar DWRCD005EP). Currentiy turning heads as the "new Debbie Harry", this blonde bombshell unleashes a set of three covers. They include Belouis Some's 1985 hit Imagination - which looks set for the chart after receiving prime-time TV exposure as part of a Rimmel ad - as well as covers of Salfn'Pepa's Push It and Bauhaus' She's In Parties, which struggle to do the originals justice. NAS: I Can (Columbia XPDCD2812). The second single from Nas's sixth studio album God's Son is a rather more genteel outing than its rousing predecessor Made You Look. Its back-to-basics beats and production by Salaam Remi should provide the New Yorker with his eighth consécutive UK Top 30 single. KATHLEEN EDWARDS: 6 O'Clock News (Zoê ZOE1260P). This Canadian s songwriter has quite possibly wandereo mto the frame at exactly the right time. This is mélodie and iovingly put together and, in the 

production observed songs. SCOOTER; Weekend (I Scooter relight their glowsticks for another pop-hardeore assault on the charts. Trancier than last year's two Top Rve outings, this first single from their new studio album 
frontman HP working truly absurd lyrics. "Respect to the man in the ice-cream van", indeed! MARIAH CAREY; Boy (I Need You) (Mercury CD0779282). The latest single from the album Charmbracelet sees Carey continuing her flirtation with rap by sharing the mike with US rapper Cam'ron. However, the track, written by Carey and co-produced with Just Biaze, is a feathery-light affair which ultimately does not exploit her formidable vocais to anywhere near their 
JESSY: Look At Me Now (Data DATA46CD). The latest product to roll off Ministry's seemlngly endless production line of pop-trance hits is this signing from Belgian diva Jessy. Produced by the duo behind Milk Inc. it boasts big sassy vocais over pumping synths, but sadly fails to rise above the level of formulaic cliché. STEREOPOL FEAT. NEVADA: Dancin' Tonight (Rulin RULIN28CDS). A Top 40 chart placing looks likeiy for this rather insipid piece of pseudo-disco by the Stockholm-based production duo. The track is slightly improved by Love II Infmity mixes, which have made an impact in MWs Upfront Club Chart Top 40. 

I r e v i e w s 

sd by Hucknall and 
Simple Red album for four years sees a return to the band's R&B- tinged roots and marks the début release on their own venture simplyred.com. A very impressive collection of new original material sits alongside choice readings of "" Stylistes' You Make Me Feel Brand New, Money In My Pocket and a sensational version of Bob Dylan's Positively 4th Street. CELSO FONSECA; Natural (Ziriguiboom ZIR14). These are beautifully cool bossa- samba sounds from Rio-born Fonseca, who 

fliPM.h1,.! ROOM S FEAT. OLIVER CHEATHAM: Make Luv (Positiva CDTIV187). As usual, Positiva is 

this French-style floor-filler produced by Junior Jack wt ' ' Music W ' ' 2002 ar 

ODQIHEl 
of the week 
ZONGAMIN; Zongamin (XL XLCD158). 

Serious Trouble to the infamous Soulwax compilation Too Many DJs. Here he expands on that blueprint, deliverîng a powerfully-fuelled sélection which swaggers impressivoly. It is a riot of punk-funk shapes and edgy electronics, a cutting-edge with massive potential. 
APHEX TWIN: 26 Mixes For Cash (Warp WARP102). Aphex's many disciples will rejoice in this double CD collection of his idiosyncratic interprétations. Richard D James' previously hard-to-find reworkings of ' ' "s including Philip Glass, Saint  s and Wagon Christ 

feel to this fine i jazz strands with echoes of Chet Baker. 1 i:"-':'. 'i PLACEBO; SLEEPING WITH GHOSTS (Hut/EIevator ■ CDFLOOR17). The fourth Placebo album (produced H by Jim Abbiss) is one part driving expérimental rock- one part introspective pop i. Kicking off with the furious guitar instrumental Builetproof Cupid, the highlights are the plaintive mélodie title eut, the mighty first single Bitter End and the fastpaced pop rocker This Picture, AIR/ALESSANDRO BARICCO: City Reading Project (Source CDSOUR081). Air reveal further layers of prog tendencies with this collaboration with Italian writer Baricco. City Reading Project started life as a live theatre performance, which has now been transformed into a musical project complété with Baricco's Italian prose recited over Air's soundscapes. The fairweather fan would be better off waiting for Air's next studio album proper. 

THE CARDIGANS; Long Gone Before Daylight (Stockholm/Polydor 0381092). Predictably, the follow-up to the 3m- selling Gran Turismo has 
vaguely Americana-ish self-contemplation of Nina Persson's A Camp side project than with its officiai predecessor. The songs are uniformly serious and relationship-fixated, writing cc De the b; K1NG OF WOOLWORTHS: L'Illustration Musicale (Mantra MNTCD1032). Inspired by British library music from the Seventies, L'Illustration Musicale conjures up a collection of creaky, wilfully eccentric beat- laden pièces, with occasional vocal embellishment from Dot Allison and The Delgados' Emma Pollock. A leftfield treat. 

listening to musicians - responding to their needs 
)erate throughout Engiand, re is always help Scotland, Wales 

Benevolent Fund 
• Help with stress and h problems 
• Help and advice with financial problems 
» Help that's given in str confidence 
• Help given to outstam young musicians 
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EDITED BY ADAM WOODS (adam@musicweek.com) 

i Bowie: fîrst Carling Homecoming 

LIVE MUSIC PLAYERS EXAMINE 

NEW LINK-UPS WITH LABELS 
As labels look enviously towards new revenue streams such as merchandising, broadcasting and ticket sales, the live music industry is 
also examining initiatives such as officiai bootlegs and subscription services. Adam Webb looks at the potential benefits of such deals 

The music industry is currently looking to Group, which runs Academy venues in internet, encompass otherforms of entertainment Brixton, Bristol, Birmingham and Glasgow in spend th 

least, are rebranding themselves as'multi- "Because the idea at the end of the day is 
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ŒySc 
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Bourse, 
ESiSS^Ai, 
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an event and as a TV programme on Channel 4." 

Involvement In music is testament to the buoyancy of the current live 
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Bon (ovi bounce àaSs cinémas 

This ploneering cine-cast (pictured) shone a light on the potentlal transformation of concerts through technology and the possibility of creating extra revenue streams. The gig - a launchpad for the band's new album Bounce - was screened to an additlonal audience of 1,500 fans via 11 cinémas around the UK. It was also transmitted by satellite around Europe and by live webcast 
archived footage had been streamed 1m times, making it probably the most significant webcast slnce Madonna played Brixton Academy in 2000 in partnership with MSN. With the concert selling out within eight minutes, the cine-cast proved more than a "next best" option for compétition winners, 

companies could outweigh the benefits. "I don't think it's going to change radically," he says, "And I don't think that record companies are going to start promoting concerts - it's a risk game, unlike records where you've always got a back catalogue. 
ie only chance yo jmoting the act ai nore successful, 

themselves "Interested/very interested" in attending similar events and sald they would be prepared to pay an average of £5.90 to do so; 80% of attendues said they would definitely buy the new Bon Jovi album. Mercury plans to repeat the exercise in 2003 with the screening of An Audience With Bon Jovi. This gig, for 100 compétition winners, will again be broadcast to UCI cinémas - this lime enabling fans to interact with the band via SMS text messaging, allowing them to ask questions and request songs in real time. Foilowing the event, ail viewers will receive 
for the single at a sponsoring retailer, encouraging them to buy the single the next day. 

which is not always the case." 
looking for new revenue streams and that the live industry is a potential and viable source. Any developments in this area could resuit in traditional business barriers breaking down. Currently, the main interest is centred on three areas: 'multi-platform' 

stingly, the re S and selling of 

CDs during and after a gig. Certainly, major labels have recently emphasised a shake-up of royalty contracts, with the likes of BMG promising greater transparency, clarity and simplicity. But for Alexander Ross, music and entertainment lawyer at Théodore Goddard, deals that seek to minimise financial risk and exploit touring income will be confined to high- earning artists. These are most likely to be based on a reciprocal arrangement where both costs and profits would be shared. "I think that it will happen for the higher- earning artists, where the artist can guarantee from a promoter a minimum fee," says Ross. "That's the way the bigger gigs are done, but I think the labels will fight shy of being involved in the lower range where 
BMG head of business affairs Daniel 

Cohen suggests that although such ide are interesting in theory, for the momei they will remain just that. "There are ne 

One alternative model is that of Sanctuary Records, where additional income is secured not by contract per se, but by ownlng the means of production. "We have Town House studio, we own Sanctuary Mobile and a DVD post production studio in Soho for two reasons," says a spokesman. "One, to service our own acts, so we can offer a complété package, and secondly, we offer that to non-Sanctuary clients as well. 

only Audience you 

— can dépend on 
If you're in the live music business, then you're relying on an audience somewhere along the 
way. 

Our>lu(/ience reaches over 5,000 live music industry coippanies and individuals in more than 
85 countries worldwide - our qutffericewk supplément reaches over 2,000 UK promoters 

g||its, managers, venues, média afitf sùppliers nationwidé. .. J 

\ For further information contact: 
Jennifer Hatt Subscription & Circulation Manager 

T: 020 7486 8008 E: jennifer@audience.uk.com 
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LIVE 
instance, or The Brits and other concerts, if we want to record a Siouxsie & The Banshees DVD, for example, then we can P As for broadcasting, this is already happening, with iast year's cine-cast of Bon Jovi at Shepherd's Bush proving a successful project (see box on p21). Mercury already has pians to repeat and improve the venture in 2003, while UCI will be promoting the i following interest i For ian Howard, much untapped 

ks to technology, and we should be embracing some of these things," he says. 'I started off Wembley TV looking 
concerts and thinking there was an analogy 

music fan. If you love your team, you regularly go out every Saturday and support them and even if they play away you'll probably travel up and down the UK to see them. "With music artists, we wanted to put them out from one of our live venues into the pubs in this country. Or, if there's a popular artist that's playing Boston University, it wouldn't be too long before via satellite we could show s country - that would je for the artist and the company and a better deal for the fans. Sports has embraced ail those things already," he continues. "Look at MUTV and Chelsea TV - they're getting bigger revenues from China and Japan than they are from this country." Perhaps the most controversial development Is from the US, where Clear Channel and a new company, DiscLive, plan 

to break open the lucrative bootlegging market and offer custom-made, and legitimate, CDs. Despite some newspaper headlines, Ciear Channei is stiil exploring the idea in its own venues - though testing is rumoured to have begun in Boston - but DiscLive, founded by Rich Isaacson, former président and oo-owner of Loud Records, has plans to tour with artists and produce limited, spécial-édition CDs. The feasibility of such schemes will rest not only on contractual issues such as re- production rights, but also on the growing use of "taper tickets" among jam bands such as Phish and Dave Matthews Band who make up much of the start-up's potential market - Phish alone generated more than $61m in ticket sales between 1999 and 2000. The main reasoning behind "taper tickets" was to nurture carefully band/fan relations and to operate on a 

tapes are traded and not sold for profit. At this stage, it is unolear how market forces will apply to the équation. Ultimately, ail three ideas remain in a state of transition, much like the music business itself. Yet, in a declining global market, il seems unlikely that the record industry will refuse to embrace the possibilities for long. For Ian Howard, difficult times require creative thinking, and doser working ties could offer solutions. "The record companies have got to work with the live industry - they have huge expertise in what the fans want, because they're at the Sharp end as well - and corne together with products that make the whole industry more profitable and get to the position where people aren't talking down the industry," he says. "The Industry's fantastic. I just think we need to start responding more to the technologicai advances that are happening." ■ 

LICENSING BILL DEBATE DEEPENS 
Recent U-turns on the Licensing Bill may signal that the Government is finally listening to the industry's views on the issue. By Steve Hemsley 

ring numerous radio with Howells, has not working group. lent still believes that licensing fees, with no 
provide live music. 

His décision to end the "two m a bar" rule which meant landlords only needed a Public Entertainments Licence (PEL) if more than two musicians were performing has been slammed by the Musicians' Union (MU), British Music Rights and speciaiist bodies whose members fear they will be affected, such as those of the English Folk Dance & Song Society. There are more than 110,000 on-licensed premises in England and Wales. That figure indudes 60,000 pubs, of which only around 5% currently hold a PEL, costing anything from a few hundred to a few thousand 
Under the new law, licensed premises will only need to apply for one licence which will cover ail their activities, including the sale of alcohol. If they want to host music events they need to tick a box on the licence application form. A lifetime licence will cost between £100 and £500. Ail this sounds sensible enough, but musicians are concerned that the majority of pubs who do not usually need to appiy for a PEL because they only have a couple of people performing in their bar will not tick the box, The MU fears that if they then décidé .ic evening they may 

The Joint Commission on Human Rights has also issued a view on the Government's proposais. It states: "There is a significant risk that the blanket licensing régime would give risk to an incompatibility with people's right to freedom of expression under the European Convention on Human Rights." Howells has been surprised by the s plans and, having been 
number of concessions. The Government's first U-turn was to back down on plans to order churches and other places of worship to acqulre a licence for non-religious service performances. Then, in February, Howells was forced to issue guidelines to local authorities stressing the need for consistency following widespread 

Bragg: backing campaign i ground," said Howells. "The i should ensure that a band bc concert will not be committing an offence if ail they do is play in an unlicensed venue." The MU's advisor on licensing issues, Hamish Birchall, welcomes the décision not to criminalise performers, but says more 

ans against carol singers, Morris dancers and wedding party organisera performing in a variety of venues which under the terms of the Bill will now need a licence to have live music. Despite his reassurances, critics still claim that when a case brought by an overzealous local authority cornes to court, any verdict will be based solely on the rding of any new Act. The English Folk Dance and Song Society's chief officer, Hazel Miller, says her members have become increasingly nervous of the implications of the Bill. "Live m many of our members' Il 
'The Governmenl's movement on this on what is a public 

. does show they recognisethnl there is ar^mpromptu^ w 

they want i be deterre applying for 
they are allowed up to five a year - by the cost and the time 

new iaw to place costly conditions on pubs and other venues, such as Insisting premises install double glazing or CCTV, before they will allow any live music to take place, creating another disincentive. The ultimate aim of the Licensing Bill is to 
around pubs, yet there are some strange inconsislencies. While a landlorr' Just one man with a guitar to entertain his customers could face a fine of up to £20,000 or six months in jail if his licence does not give him permission, he does not need any extra authorisation to operate a loud jukebox or pack his bar with potentially rowdy sports fans watching football on large 

Frances Lowe, director-general of British 
'We remain worried about handling queries about 

non-pub venues such as ails cenlres songlSng^"of the 

publishing community, says the local authority - Fronces lowe, British Husic Righls guidelines are more positive than the words of the original Bill. "But remain worried about other non-pub 

and village halls' 

movement on this does ||]0 Bj||' show they recognise , . . that there is something - Hamish Birchall, Musicians Union fundamentally v jng with the Bill. The MU is not against the licensing of music, just where any new System kicks in." Howells has also set up a working group comprising music industry représentatives including the MU's général secretary John Smith, local authorities and the pub trade. The idea is this group will meet regularly to debate the Bill as it passes through its various parliamentary stages. The Bill began its Report Stage in the House of Lords on February 24, will have a third reading in both Houses during Maroh and should become law in the summer. Perhaps surprisingly, the MU's Birchall, who has spent the past few months arguing 

differently." Ali the controversy being stirred up by the Licensing Bill has prompted many people to question why England and Wales cannot simply operate the same System as Scotland. Bars norlh of the border can host live music automatically during permitted hours, provided music is supplementary to the main activities of the business. Public safety and noise are regulated by UK-wide législation. In South West England, the Western Morning News has launched its own campaign to save live music in the région and its action has been backed by artist Bill) 

juild. Howells a package of measures on Febru 18 to try to allay fears about the Bill. The most important change was that he had decided to amend the Bill so musicians wil be criminalised by performing at 

"The new law will effectively kill off music at that vital grassroots level and is an assault on a longstanding tradition and a barder to talent and creativity," says WMN 
The minister, born in the Welsh mining town of Pontypridd, still does not appear to regard his plans for live music as the pits. And, unfortunately for the pressure groups, time is running out to convince him otherwise. 9 
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nmm TOP 10 GROWERS 
/ MOVE YOUR FEET Junior Senior IMefcury) 2S 1 IN DA CLUB 50 Cent (Inlelscope/PolydoO 251 0 BEING NOBODY Richard XVfi Liberty X(Virgin) 25! 3 CLOCKS Coldplay (Partaphonel 231 2 SING FOR THE MOMENT tas» iinitiscops/Poiydorl 22: 

5 AU THE THINGS SHE SAID lAMIîUerscopelPo^tofl 181! 3 MAKE LUV Room 5 foat Oliver Cheottiam IPosiPv.) m 6 GOSSIP FOLKS Missy Elliott (ElekI/a) 153' 3 UFESÏÏlISOfTHE BICHAND FAMOUS WDuteelOnSjSW 171: 
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THE OFFICIAI UK AIRPLAV CHARTS 

15 MARCH 2003 

Christina Aguilera RCA 3055 +5 99.82 + 

TOP 50 

AIRPLAY 
A 2 < 6 CRYMEARIVER Justin Timberlake Jive 2600 _ilL 81.44 +15 wwi'iiiakBi mu ■ 
A 3 s o CL0CKS Coldplay Parlophone 1552 +61 69.32 +10 by ALAN JONES À 4 1 3 MOVE YOUR FEET Junior Senior Mercury 1967 +45 68.42 ~is4~ 5 2 i s ALL THE THINGS SUE SAID tATu Interscope/Polydor 2323 -9 67.83 -16 ■ fter suffering a temporary setback last week, when it lost f| 5% pf its audience primarTy because of declining support À 6 s ° BEING N0B0DV Richard XVs Liberty X Virgin 2020 +32 67.20 +48 7 3 1 n STOLE Kelly Rowland Columbia 2347 -18 57.65 -30 •ïfrom Radio One and Radio Two, Christina Aguilera's 8 6 4 THE BOYS OFSUMMER DJ Sammy Data/Ministry Of Sound 2030 +2 57.05 -7 Beautiful surges ahead once again. In its third week at the top 
A S" is HERE IT COMES AGAIN Melanie C Virgin 1619 +3 52.04 +26 of the airplay chart, Beautiful adds more than 14m listeners and pulls up fractionally beiow the magical and rarely- A 10 2t o U MAKE ME WANNA Blue Innocent 1639 +28 50.01 +65 11 A o SUNRISE Simply Red simplyred.com 1322 "+35~ 46.89 +18 in the coming week. Meanwhile. it has beaten the airplay A 12 0 s SING FOR THE MOMENT Eminem Interscope/polydor 1028 +23 43.90 +9 chart's other measure of magnitude by topping the 3,000 13" 4 33 SUGAH RubyAmanfu Polydor 1015 -13 42.36 -4 plays mark. Since Music Week started using Music Central 14 s 23 DONT W0RRY Appleton Polydor 1508 -2 41.28 -15 15 " >4 o THE WAV (PUT ÏOUR HAND IN MF HAN9 1 Divine Inspiration Heat/Data/Ministry Of Sound 966 -14 39.52 -6 plays this week. As well as regaining lost ground at Radio One A 16 " 3 o SHAPE Sugababes Universal Island 1445 +24 _ 39.08 +3 (up from 13 plays to 16) and Radio Two (rebounding from 17 A 17 " 4 2 1 BEGIN T0 W0NDER Dannii Minogue London 1551 +12 38.95 "+ir plays to 20), it tops Capital FM's most-aired list with 51 spins. 18 22 ) o IN DA CLUB 50 Cent Interscope/Polydor 554 +28 35.19 ~ÇL Although new airplay chart runner-up Justin Timberlake and 

19 1S 2 m CANTST0P Red Hot Chili Peppers 740 -9 34.76 -10 A 20 38 2 o MAKELUV Room 5 feat, Oliver Cheatham Positiva 959 +89 34.69 +51 certain to have at least another couple of weeks at number one. Timberlake's Cry Me A River is 455 plays and more than 21 15 8 2i HEYMA Roc-A-Fella/Mercurv 964 -8 33.01 -16  HIGHEST CLIMBER  18m audience impressions behind Beautiful, while Coldplay's A 22 0 2 o ALL 1 HAVE Jennifer Lopez feat. LL Cool J Epie 1378 +29 32.61 +56 Clocks is a very distant third with only 1,552 plays and an 
23 " 18 o SK8ERB0I Avril Lavigne Arista 967 •15 30.82 -13 audience of 69m, more than 30m fewer than Beautiful. After a very dull period when very few pre-release tunes A 24 33 3 o SCANDAL0US Mis-teeq Telstar 1128 +59 30.14 +24 25 21 20 67 FEEL Robbie Williams Chrysalis 1110 IT 29.73 -15 records in the Top 10 which have yet to reçoive a commercial 26 38 2 o FOR WHATITS W0RTH The Cardigans Stockholm/Polydor 378 +52 27.61 +21 release - the highest tally of the year - with another in llth A 27 33 2 o FM WITH YOU Avril Lavigne Arista 1104 +19 27.31 +22 position. Coldplay's Clocks leads the way, but the fastest 1 28 20 15 IS YOU'RE A SUPERSTAR Love Inc NuLife/Arista 1035 -43 27.02 -29 has exploded 57-26-10 in the past fortnight. Destined to provide the band with their seventh slraight Top 10 retail hit, U 29 23 8 33 SONGBIRD Oasis Big Brother 838 -39 26,52 -26 30 25 36 BIG YELL0WTAXI Counting Crows feat Vanessa Carlton Geffen/Polydor 1277 -3 26.21 -17 Make Me Wanna has arrived in the Top 10 more quickly than 31 21 <6 PAIN KILLER Turin Brakes Source 586 +1 25.41 any of their singles to date, and returns the band to faveur at A 32 37 9 INCREDIBLE (WHAT IMEflNTTO SAY) Darius Mercury 1266 +12 J4.92 +7 Radio One, where their Sorry Seems To Be The Flardest Word 33 28 22 03 B0NNIE & CLYDE Jay-Z feat Beyonce Knowles Roc-A-Fella/Mercury 712 -18 24.56 •18 collaboration with Elton John was rarely aired. By contrast, U Make Me Wanna is already established on the B-list and was aired 13 times last week. Radio Two has always had a soft spot for the band, too, and took to U Make Me Wanna big time 34 3» n YEAR 3000 Busted Universal 919 -20 24 OS -6 A 35 « o G0SSIP FOLKS Missy Elliott Elektra 450 +19 23 6. +12 A 36 45 o MESMERIZE Ja Rule & Ashanti Murder Inc/Mercury +20 22.96 +12 iast week, playing it 11 times to make it the highest new entry A 37 n n UFESTYLES OFTHE RICH AND FAMOUS Good Charlotte Daylight/Epic 397 -3 2157 +1 to the station's most-played list at number eight. 
38 M 53 TRUE Jaimeson feat, Angel Blu J-0id/V2 155 -19 22.26 -7 Avril Lavigne has enjoyed an uninterrupted presence in the Top 50 of the airpiay chart since Complicated first appeared last September, Her third single l'm With You surges 40-27 this week, and is increasingly cannibalising airplay which 
39 25 31 AUTOMATIC Sarah Whatmore RCA 829 -31 2123 -25 40 27 is IF YOU'RE NOT THE ONE Daniel Bedingfield Polydor 861 ■26 ÏL87 -38 41 32 o FAMILY PORTRAIT Pink Arista 800 -4 21.36 -15 previously went to SkSer Boi, which siides 19-23 on its 16th 

   BIGGEST INCREASE IN PLAYS  -BIGGESTINCREASE IN AUDIENCE  j 
appearance in the chart. Meanwhile, Complicated looks like being one of those tracks which hangs around the airplay chart for years rather than months, and actually improves 52- 51 this week. AH this airplay is cleariy helping Lavigne's début album Let Go, which has just topped 1m sales. A 42 87 o T0NIGHT Westlife s 581 +93 21,16 +74 43 ii o TWO M00NS Adam Snyder HTI 22 -36 20.13 -3 A 44 36 o GET0VERIT OK Go Capitol 198 +47 19.51 +1 Lose Yourself by Eminem has sold nearly 400,000 copies A 45 «s i M JUST THE WAY l'M FEELING Feeder Echo 623 -1 19.25 +6 and condudes a 13-week run in the Top 10 of the sales chart 

46 38 o SOMETHING THAT YOU SAID The Bangles EMI/Liberty 146 +5 19.03 -23 this week se it is cleariy popuiar. but radio never took to it as : ~47 65 7 W0RKIT Nelly feat Justin Timberlake Universal 512 +14 17.71 +42 dipping out of the Top 50 of the airplay chart this week, even 48 3i " 1 CANT BREAK D0WN Sinead Quinn Mercury 1074 -10 17.56 -46 though it is still number 14 on sales. Eminem's follow-up Sing A 49 55 33 EPLE Royksopp Wall Of Sound 178 -31 17.44 +12 For The Moment got off to a very good start on the airwaves, A 50 M 2 » THE ZEPHYR S0NG Red Hot Chili Peppers Warner Bros 598 -2 17.29 +2 but has recently become becalmed moving just 13-13-12 in the past fortnight, though its arrivai in the Top 10 of the sales • chart shouid help it to climb a little further yet. 

AIRPLAY FACTSHEET plays ; • Simply Red's Sunrise continues to shine. It improves 14-11 on ihe overall airplay chart, and was given a further 22 spins on Radio Two, where it consequentiy remains the most-played record. It is now one place away from giving Simply Red their first Top 10 airplay hit since Say You Love Me in 199S. • Liberty X and the Sugababes continue to make 

50 Cent's In Da Club was aired 33 times by Radio Or week, enough for it to top the station's most-played list for a second week, though Junior Seniors Move Your Feet joins it. . The Junior Senior single looks like it has legs, and moves 7-4 on the overall airplay chart while rising 4-3 on the sales chart. 
TOP 10 COMPANJES . TOP C0RP0RATE GR0UPS an audience of 45.5m to 2,020 plays and ai audience of 67.2m, while the Sugababes' Shape edges up 17-16 with 1,445 plays and 39.1m listeners, compared with 1,164 and 36.1m a week ago. • The combination of Nelly and Justin Timberlake does not seem to have excited radio programmera 

lîttle this week, ciimbing 6547, while Nelly's last single Dilemma makes the same move in reverse, completing a 24-week residency in the Top 50. 
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SINGLES 
COMMENTARY 

by ALAN JONES 

chart achievem her highest-charting hit yet this week, debuting âtTSumber two with I Begin To Wonder, easily beating the number eight peak climbed by Kylie's last single Com 

SINGLES FACTFILE îd by sister Kylîe in nnii Minoguo lands 

Into My World. It is quite a purple patch for Wonder 

the sequence, reaching number three in December 2001. She returned to solo work with Put The Needle On It, which reached number seven last November. Both Put The Needle On It and I Begin To 
10 Dannii, who has with three consécutive singles for the fir time in her career. Her Who Do You Love Now (Stringer) collaboration with Riva 

Neon Nights, which is released a week today (March 17). It is her fîrst album since 1997, when Girl reached number 57 and sold just 15,000 copies. 
Despite suffering a 29% dip week-oivweek to 42,500 sales. Christina Aguilera s Beautiful co 

Minogue's I Begin to Wonder by nearty 10,000 copies. Beautiftil is the fourth number one in a row to spend more than one week in pôle 
happened since the tum of the century. Meanwhile. Eminem extends his Top 10 residency to 14 weeks with Lose Yourself 

MARKET REPORT TOP 10 C0MPANIES TOP CORPORATE CROUPS 

Lose Yourself wasfrom the 8 Mi album, while Sing For The Moment Is piucked from the lOmonth-old album The Eminem Show, which has already provided the hits Without Me and Cleanin' Out My Closet. Sing For The " 
SALES UPDATE PERCENTAGE OF UKACTS IN THE CHART US: 28.0% Olhen 2.7% 

seem to suggest that a Nelly & Justin Timberlake single would be a chart-topper. In reality their Work It collaboration débuts this week at number seven, with sales of 20,000. Meanwhile, Darius registers his third Top 10 hit - but each has peaked four places lower than its predecessor. Colourblind reached number one. Rushes got to number five and Incredible débuts at number nine. However, Darius is the highest-ranked of a record seven reality TV acts in the Top 40. The Coral are heading in the opposite direction. After breaking into the Top 40 for the first time last July with the number 21 hit Goodbye, they ■ reached number 13 with Dreaming Of You in October and make their Top 10 début this th Don't Think You're The First. Finally, 12 years after reaching number 18. 
IAS I iii rr,. 

Kit^uk INDEPENDENl SSiiLIS 

BACKSTREET INTERNATION DHÂND 
mm •M 

With 15 years experience in touring & promotional merchandise. you need look no further than Backstreet for your brandinq solutions 
Clientsinclude: UNlvfRSAl HeflS Vfm 111X1       •' 
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■AL UK SINGLES CHART 

Ils ArtisUProducerl Publis 

9 
10 
11 
12 
11 
14 
15 
16 
11 
11 
19 
20 
21 
22 
23 
24 
25 
26 
27 
28 
29 
30 31 a , AUTOM 
32 miii 33 27 5 SONGBI 
34 16 ^1! 
35 
36 
37 

KEEP ME A SECRET 

Kell» Bowland IDevillet/HoseiiVKipnerl EMI/BMG IDeviller/HGsein/Kipnei) 
CANT BREAK DOWN 

CAN YOU DIG IT? Virgin CDMOCKOOlffCMOCKOO! |E) 

UBEYOURANGEL 
WHAT MY HEART WANTS TO SAY 

,2 SOUND OF THE UNDERGROUND 
arton/Taylor) EMI (Taylor) 

BIG YELLOW TAXI 
Big Brovaz (Skiilz & Rngaz/BJ/Soull Various IMugisha/BeUo/BroiAn/Horsiey/R 

ÈMI/LibG^ SANCLÈ; BANGLES003/- (E) 

2 rmlBEGINTO WONDER L0ndanlONCD473/LONCS473(TEN) fc «***" Dannn Mmonne (Ajes) BMG/Warner-ChacDell/JCA Songs (Alies/Dacia/Olat Kl 3, îMOVE YOUR FEET MercurY0l98l9M198194IUI — Junior Senior (Troelscn/Junior) Universal/Crunchy Tunes Uuniorl -/019ei31 n 2 2 THE BOYS OF SUMMER DalaMnistry 01 Sound DATA49C0S/DATA49MCSI3MV/IENI ' DJ Sammy(DJ SamitiylWamer-ChappelKHanley/Cainpbelll -,'DATA49T "5I 6 SutM^A!£r!?-lntTHCOYe/PolkdOV0l96"Z/0,p9?9'4iIU' 
6 1 
7 EnnSL 

EchoECSCD13l/-(P) 

Source SOURCDO68/-IEI 
ercury 0637082/0637084 (U) 

Ansta 82876506372/82876506374 (BMG) 
liversal MCSXD40306WCSC40306 (U) 

Columbia 6735182/-(TENI 
2 LOVE ONTHERUN 

Concept CDC0N39X/- (AMD/UI 
Data/Minisbv Of Sound DATA45CDS/DATA45MCSISMV/TEN) 

gs BCRUK003CD/- ISBD) 
Nulife 74321970362/74321970364 (BMG) 

RCA 828765046I2/828765O4614 (BMGI 
Polydor 0658302/0658304 (U) 

AD (SO GLAD FOR THE MADNESS) Epie-/-(ten) 

Epie 6735212/6735214 (TEN) 

rmSOMETHINGTHATYOUSAID j U The Banglas IWood/Ihe Banglesl BMG/Unhretsa 
39 32 7 THE OPERA SONG (BRAVE NEW ^ 
40 
41 
42 
43 
44 
45 
46 
47 DSIB 
48 
49 
50 
51 
52 53 42 8 TRUE 
Rfl mUNIVERSArNATION J gmj Push (M|KE) BM6/Universa| (M|Kt 
55 
56 
57 
58 
59 
60 
61 
62 
63 
64 
65 
66 
61 
68j 
69 
70 [JUJjTOM THE MODEL 
71 B8,hGlbb°"S&RUS°nMan,Glb 

72 
73 
74 
75 

7IWANNADANCE WITH SOMEBODY AJIArounjThev/orMCXGLOBEini- IAMDJIJI 

4 THUGZ MANSION 
a DANGER! HIGH VOLTAGE 

nusic/Milkbean/444 Pays (Power Pack/Osboume) 
8 JUST THE WAY l'M FEELING 

rsal/Uni-lsland MCSTD40299/MCSC40299 |U) 
Chrysalis CDCHS5150^CCHS515O (E) 

Pofydor 0658912/0658914 (U) 
3 HARD TO SAY l'M SORRYaiI AroundThe w 

ans/Webb) Chrysalis/CC (Gibbons Go Beat GOBCD55/- (I 
,4 CHEEKY SONG (TOUCH MY BUM) O Muitjpiy cdmulty97/camulty97 (bmg) 

2 GET YOUR HANDS OFF MY WOMAN Must Destroy DUSTY006CD/- |V) 
12 DONT LET ME DOWN/YOU AND I O S7432I98127^4321981264(BMG) 

Once again 
Musîc Week 

will be 
taking an 
in-depth 
look at 

MUSIC WEEK 15 MARCH 2003 

UID UflD Issue 
Ad Booking Deadline: 11 April 2003 

H Ad Copy Deadline: 16 April 2003 
For further détails, please contact Gavin Saffer on 020 7921 8314 or e-mail gavin@musjcweek.com 



THE OFMCIAL 

ALBUMS 

CHARTS 

15 MARCH 2003 

ALBUMS 
ALBUMS FACTFILE 

A fortnight after registering their first Saturday. Ether Song sold 44,000 Top Five single with Pain Killer, Turin copies last week, six times as many as 
COMMENTARY 

Brakes repeat the feat on the albums the 7,250 their first album The Optimist chart, where their second album Ether sold when debutmg at number 39 two Song provides this week's highest years ago this week. Although it début at number four. The south departed from the Top 75 two weeks London duo's mélodie, acoustic 'aten The ^^^6^06^0^^ at^ 

by ALAN JONES 1 
Radio^Jne andTven Radio Two DJs topped the ZOOjOOO sales mark a such as Jonathan Ross, who couple of days ago. It moves 94-89 on interviewed them on his show last the albums chart this week. 

w= s eight Grammy victories ar 
ah Jones' Corne Away With Me album was bound to slip a little this week. But it is oniy a little, wlth its sales off just 5% at more than 67,500. As mention " 

in the States this week too, We should no that the US sales week Is almost a week behind ours and is onlyjust reflecting the Grammy effect. Although Jones' week is more than nine times her UK sale, it is interesting to note that Corne Away With Me's UK cumulative total of 1,069,000 sales is actually better on a per capita/pro rata basis than its US sales of 4,221,000. Corne Away With Me is, incidentally, the first breakthrough album to simuitaneously top the ' iince September 7 i996, sette's^Jagged Little Pilfwas ith sides"ôf the Atlantic. Morissette had had two previous uncharted 

MARKET REPORT TOP 10 COMPANIES TOP CORPORATE GROUPS 

SALES UPDATE YEAR TO DATE 
releases in the US, however. To find ar simuitaneously at number one in Britai the US with their début album we have 

PERCENTAGE OF UK ACTS IN THE CHART Other; 2.7% 
back more than 20 years - to February 19 1983, when Aussie band Men At Work ied both lists with Business As Usual.* ' 

hitting number four in recent weeks. the album improves 6-2 this week. It sold neariy 49,000 copies - its biggest weekly sale to date - but any hopes that Aguilera might top the singles and albums chart simuitaneously were dashed by the strength of Norah Jones' album, which sold 38% more copies last week than Stripped. Mull Historical Society have released five singles to date, and each bas charted higher than its predecessors. With the most recent one. The Final Arrears, having reached number 32 a fortnight ago, the group's second album Us débuts at number 19 after selling more 
4,800 copies their previous album, Loss, sold when debuting at number 43 in 2001. Loss has since gone on to sell more than 50,000 copies. The Final Arrears is the first single from Us and, with more planned, it looks likely to end up well ahead of Loss' total sales. 

COMPILATIONS 
For the second week in a row, the number one compilation is The Very Best Of MTV Unplugged 2, and for the second week in a row the margin of its victory is minuscule. The unlucky ranner-up on both occasions has en The Very Best Euphorie House 

topping albums the sériés spawned at beginning of the century, it is a welcon recovery after Trance Nation 2003 spli erlSpe  
il Ai HT iiiiif TOP 10 COMPANIES TOP CORPORATE GROUPS 

of 23,123 -103 fewer than the MTV album. Both albums dip by 8% this week, with the différence between them growing slightly - snow The \fery Best Of MTV Unplugged sold 21,400 Cold copies, 152 more than its shadow. in 19 Although the compilation : week-on-week, it is not lack i that is the cause, with four new arrivais in the Top 10. Of these, the most highly placed is Trance Nation - Future. The eighth release in the Ministry Of Sound sériés débuts at  laies of 18,000. While ne way shy of the three chart 

The standard of Cold Feet star John Thompson's singing on the Comic Relief édition of Famé Academy suggests he will not be featuring on a Cold Feet album in the near future. But the sériés, spunoff from the TV increasingly successful. The very first !t album reached number 21 for BMG , and did well enough for them to is down 5% release a second volume (More Cold Feet) a product year later. It climbed as high as number 18. Another year on, the franchise had passed to Universal Music TV. Another album entitled simply Cold Feet climbed to number 13. This week The Very Best Of Cold Feet - also via Universal - débuts at number f ve with sales of more than 15,000. 
SALES UPDATE COMPILATIONS' SHARE OF TOTAL SALES Artlst albums: 78.9% Compilations: 21.1% 

IHDEPENDENT ALBUMS 

MELODYAM COMFORT IN SOUND CHOCOLATE FACTORY THINKING IT OVER THE 0PT1MIST UVELY UP YOURSELF 
LOST HORIZONS GUESS WHO'S BACK THE OATSUNS 

WE'VE COME FORYOU ALI 20 S WORD GETS AROUND ©The Officiai UK Charts Company 2003 
My Morning 
Stereophonk 

THE YEAR SO FAR... 
TOP 20 SINGLES Jive 9224772 (P) Echo ECHC044 (P) Wall Of Sound WALLCD027(V) Echo ECHCD43 (P) Jive 9225082 (P) V2 WR1017782 {3MV/P) Source SOUR CD023(V) Emporio EMTBXX316() 

2 ALL THE THINGS SHE SAID 

9 03 BONNIE & CLYDE Palm Pictures PALNICD21112 |3MV/P) Impotent Fuiy/XLIFXLCD160(V) FulIClip FCR2003 (V) V2WR1020962 (3MV/P» Blix Street/Hot G210045 (HOT) XLTNXLCD156IV) Poptones MC5055CD (P) Rough Trade RTRADECD 030 (P) 
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TOP 75 

1 S 1 l&Él , . Label/CD (Distributor) 3 i Aibst IProducer) CassAfinyl/MD 

n 
20 ,9 ,9ANEWDAYATMIDNIGHT*3 Eas.We5.50488t6582.TEN. ET 54 6, ALLRISE*4«1 InnocentCDSIN8(E) BluotSlarGate/Ruffin/Steetworks/Padtey/Godfrey) SINMCaW- 

ë HAHHH 27 ,8 39 A LinLE DEEPER ★ h
 

II
 EO ;j 17 THE GREATEST HITS 1970-2002 *2 Mercury 634992(Ul Elton John (Thomas/DudgeorVJohn/Various) 0634994/V- 

i 6 19 SIHIPPED *■ RCA 74321961252 (BMGI Chnstina Aguilera IStorch/Perry/Morales/Ballard) 74321961254/-/- 28 23 24 MELODYAM-* wa ^ u Royksopp (Royksopp) Il Of Sound WALU3D0270/) Efl 3, y MORETHANYOUTHINKYOU ARE A«eAll836i22(TEN) Matchbox Twenty (Sertetict -/■/- 
3 4 28 A RUSH OF BLOOD TO THE HEAD *4 Parlophone5405042(E) oq 25 20 ONE BY ONE* ^ ^ Foo Fighters (Raskulinecz/Foo Fighter ̂RCA 74321973482 (BMG) 50 48 ,2 VOODOO CHILD - THE COLLECTION • UrwrsaiTviToraiu) 

l 4 ITOl ETHER SONG • Source CDSOURXOM |E) Turin Brates (Hofferl ./SOURLP054/- 3Q 24 6 GREATEST HITS-HISTORYVOU Epie 5018692iteni 56 63 24 LLV1S-30#1 HITS ★2S2 RCA07863680792(BMG) 
5 2 3 GREATEST HITS • Universal TV 8828632 (Ul Tom Jones ISullivan/Mills/Variousl *31 21 19 GOTTA GETTHRU THIS * Poiydor651252 (U) ** 1 Daniel Bedingficld (BedingReld/Staton/DSrD/Taylor/Stonel •/■/■ 5 7 50 56 SILVER SIDE UP *2 S l Readrunner 12084852 (U) 
6 3 |8 JUSTIFIED ★E rêl Jive 9224772 (P) Jastin Tonberiake (VfflamïHugii/TinrbalaimiMcKnijIilAtie iJnrerdcgsTial -iTOiai/- *30 26 bTHEYOUNGANDTHEHOPELESS Epie5094889iteni ***■ Good Charlotte IValentinel -/■/- rjS « 101 THE MANWHO ★8163 IndependiemelSOMSCDXaENl ■JU Trains IGodntMtedges/WaSs/Onmblel ISOMSMCTISOMSLP/ISGMSMD 
/ 5 35 BYTHEWAY*4re3 WamerBros93624S1402|TÊN||| Red Rot Chili Peppers IRuhinl 93624814O4/936248i401/- 33 63 '^"ItlVange, Mercury 1703442 (U, A Eq 7, 35 SWINGWHEN YOU'REW1NNING ★? «4 ch^ats5368262(El " Robbie Williams (Chambers/Povversl 5388264/./- 
8 7 3 CET RICH OR DIE TRYIN' • lntersoope/PelyIloriSC4935442IUI 50 Cent IDr Dre/Eminem/Various( -/UNI493544/- Qfl 30 toi PARACHUTES *6 «2 J ^ Coldplay (Nelson/Coldplay/Allison) Parlophone 5277832 (E) 00 56 63 FEVER *5^3 Parlophone5358042(E) 
9 8 27 LETG0*3lî2 Arista 74321849312 (BMGI on 37 41THINKINGIT0VER* Liberty X (Various) V2VVR10WR8S Ci 5, 37 RIGHT NDW *2 Innocent CDSIN 6 (El u 1 Atonie Kitten (Engine/Ruffin/Variousl SINMC6/-/- 

10 „ 26 ANGELS WITH DIRTY FACES *2 s 1 Island/Uni-lsland0108122(U) 3g 29 16 ESCAPOLOGY *5^4 EMI5439942 (E) CO 6, 36 NELLYVILLE *2 *1 Universal0186902(U) Nelfy (Just Blaael ./-/- 
11 „ j VEBV BEST OF - EARIY DAYS J lATTER DAYS WanSC)S6®6i95nHNl Led Zeppelin (Page! -/■/■ 07 38 69S0NGSINAMIN0R*3 * ^ ' Alicia Keys (Dupri/Burruss/Brothers/i 1 J 80813200022 (BMG) Ceys) -/-/- CO 60 „3 CALIFORNICATION * K4 WamerBros9362473862tTEN) Red Mot CMi Peppers (Rubin) 33624738S4/-/- 
12 ̂  SIMPLY DEEP • Columbia 5096042ITENIA 38 68 121 BAD *10 45029W4502901/4502903 Cfl 40 „ SLICKERTHANYOURAVERAGE * «iwiidstarCDWiiMiflMGl u ^ Craig David (HilWarshall/Trell/SouIsbock/Katlin/David/Smilhl -/■/- 
13 ,3 „ THE EMINEM SHOW *3 Interscope/Polydor 4932922lui A 30 47 181 THRILLER *11 Epie CD85930 (TEN) 05 ||g HISTÛRY - PAST, PRESENT AND FUTURE BOOK1 *4 EfûnHîosiM 
14 ,2 ,4BUSTED* Universel MCD60084(UI Busted (Robson/McLaughlinl -/-/- 4Q35 27 THEIR GREATEST HITS - THE RECORD *2 pet Pdytloi589(492lui 00 59 , ; UMEAKABLE - THE CREATES! BITS VOL 1 *4^ smwsmm 
15 9 2 EVERYTHING'S EVENTUAL O Polydor065i992(ui Afp'-etoo O'wng'Dodds'Kfoe^/De Vnês,llî^ri4%ye.1i>.wll3rmgti^f a^'rioghesl ■/•/• J1 „ ,98 THE IHMACUUTE COLLECTION *12 Sire 7599264402(TENI Madonna (Various) WX 370CAW( 370/- C7 44 5 JDSH GROBAN Reprise 9362481542ITEN) U/ Josh Groban (tbc) -/■/- 
16 15 58 IVIISSUNDAZTOOD *5 rê3 Ansta07822147182IBMGI Pink(Perry/Elliott/Ausbn/Storcb/Fredenksen/Supa)74321913244/-/- /lO 33 3BHEATHENCHEMISTRV*3Fïi 1 Oasis (Oasis) 3ig Brolher RKIDC02513MV/TEN) RKIDMC25/RKIDLP25/- CO 52 6„ ESCAPE *4 «2 Interecope/Polyder 4931822 (Ul 
17 22 1B THISIS ME...THEN ★ Epie 5101282 fTEN)A Jennifer Lopez (Rooney/Shea/Olh/er/Various) -/-/■ 43 53 «divein* ;&ReaSS0635922-/V- 0g 58 t, IT HAD TORE YOD-THE GRWT AMERICAN* j/œ^niewsi 
18 rrni STATUES O Echo echcd44 (p) "^MolokolMolokol ECRMC44/ECHLP44/- 44 36 36 ORIGINAL PIRATE MATERIAL* Locto i OaW Recordings 0927435682 (TEN) 0927435684/0927435681/- A 70 75 ,87 TRACY CHAPMAN *3 ElekUaK 9607742 ITEN) 
19 IJRB] US Bianco Y Negro 0927499582 |TEN| Mail Ristorical Society IMacIntyrel -^COysai/- /IC 32 6 NUFL0W» Big Brova; (Skillz/Fîngaz/BJ/Soul) Epie 509Mtt2freN) "71 5, nHARDCANDYO Geffen'Polydor 4933662 (U) ' ' Counting Crows (Ulîywhite/Johns/Fair/Glanville/Counting Crow^l •/-/- 
20 „ 5G0LD« Venra 654842 (U| Ella Fitzgerald IVarious) H- 40 34 a 200 KHM IN THE WRONG LANE • Interscope/Polydor 0674562 (U| 79 62 23 FORTYLICKS *2K1 Virgin/Decca CDVOX2964 (E) * «■ 1lr«^^MWw*i«wWi»W>|»wiirikait TCVOaKY- 
21 rraji THE ESSENTIAL Epie 5108402 iteni 47 46 26 THEC0RAL» i îeltasonic DLTCD006 (TEN) -/DLTLP006/- 70 71 ,2 UNDER CONSTRUCTION • Eiektra 7559623132 (ten) ' J Missy Elliott (Timbaland/Elliott/Brockinan) -/7559628131/- 
22 ,6 4 100TH WINOOW • VirginCDV2967(El Massive Attack (Del Naja/Davidge) -/V2967/- 48 43 t, AUDIOSLAVE • Epi< :/lnterscope 5101302 (TEN) 7 /I 64 3 CHOCOLATE FACTORY Jive 9225082 (P) # ^ R Kelly (Kelly) -^BOSl/- 
23 17 5 1CARE 4 U # lndependienle/Blackground/UniQuelSOM37CDL(TEN) Aaliyah (Tlmbaland/Bishop/RapUire/Seats/Kelly/Various) ■/■/• 4g 39 «COMFORTINSOUND» EchoECHCD43(P) 7C 45 2 PUÏTIN'ON THE STYLE-THE GREATEST HITS cast!eMusicTVSAN002(P) » ^ Lonnie Donegan (Preston/Freeman/Leiber/Sloller/Hatch/Donegan) -/-/- 
24 28 18 ONE LOVE *4 ^ ^ In^ntCOjWj^ 50 66 iso offthewall*6 Epie CD 83468 (TEN) 4500864/83468/MD83468 
25 20 5 BIOGRAPHY - THE GREATEST HITS Ansta szsjemB ibmgi Usa Stansfield (Devaney/Morris/Mokran/Coldcut/Michael/Queen) -/-/- Ci 55 48 GREATEST HITS 1 II & III *3 Parlophene5298832IE) ^ 11 Queen (Queen/Richards/Baker/Mack/Moran/Various) ■/■/- 

ÇTJJ HijhKta.w.ntr, O Hlgh=lalmb=r * S"" 
TOP COMPILATIONS ARTISTS A-Z 

O 2 2THEVERYBESTEUPH0R1CH0USEBREAKD0WN ^ Toigar tv/BMG nVCD3307 IBMGI 

a THE VERY BEST OF COLD FEET Universal TV 0688202/-/-/- (U) 
3 THE VERY BEST OF RELAXING CLASSICS 

l/Virgin/Universal 0685042/-/-/- (El 
g 7 19 8 MILE (OST) • 
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10 = 
111 
12 8 

13 5 

14 9 

15 
16 
17 
18 
19 
20 

I LUV SMASH HITS • 

3 BRIT AWARDS ALBUM 
6 FRIENDS REUNITED « livaioal TV 0696342/-/-/- (UJ 
6 VERY BEST OF BAVE PEARCE DANCE ANTHEMS 
„ ALL TIME CLASSIC TEARJERKERS ★ 

5 REGGAE LOVE SONGS • 
5 LOVE - ETERNAL LOVESONGS • 
4THE LICK-BESTOF 



THE OFFICIAI UK CHARTS 

SPECI ALIST 

CLASSICAL ARTIST 

HOLST: THE PLANETS/MYST1C TRUMPETER Ruller/RSNO/Uoyd-Jones THE GOID COLLECTION Lesley Garrett IGIORNI Ludovico Einaudi THE ARMED MAN - A MASS FOR PEACE Karl Jenkins PROKOFIEV; PETER & THE WOLF Dame Edna/Mel SO/Lanchbeiv ENCORE Russell Watson SAINT-SAENS/CARNIVAL OF ANIMALS Johnny Morris BEYONO IMAGINATION OperaBabes i 
Cl TAVEBER: ENGLISH CHORAL MUSIC St John's Collège Choir/Robins SI MOZART/BASSOON AND OBOE CTOS Vienna Mozart Acad/Wildner 12 THE SINGER Lesley Garrett 15 PRELUDE-THE BEST OF Charlotte Church ie Officiai UK Charts Company 2003 

JAZZ & BLUES 
COME AWAY WITH ME 

THE JAZZ ALBUM 2003 
REACHING THE COLD 101 DANCING DOWN THE STONEY ROAD Chris Rea 

RyCooderS Manuel Galbam 
Peter Green Splinter Grou 

R&B SINGLES 
WORKIT SING FOR THE MOMENT CRYMEARIVER LOSEYOURSELF 

THUGZ MANSION REMINISCE/WHERE THE STORY ENDS DILEMMA STREET LIFE THESTREETS MAKEITCLAP GUESSYOU DIDNTLOVEME WHEN THE LAST TIME 
î JENNY FROM THE BLOCK Jei I DONT NEED THE SUN TO SHINE (10 MAKE ME SMILE) Ga I IN DA CLUB 501 > REACT Eri 5 HAPPY As 1 WIZZYWOW Blc 3 UKEI LOVE YOU Ju fficial UK Charts Company 2003, Compiled from dal 

ZWAN: Mary Star Of The Sea VARIOUS:The LastWaltz QUEEN;Grealest Video Hits ~1 

CLASSICAL COMPILATIONS 

(OS 8554170 (S) :ca 4703002 |U) (os 8554463 (S) 

THE VERY BEST OF RELAXING CLASSICS Varioi CLASSICAL CHIUOUTGOLD Varioi THE CLASSICAL LOVE ALBUM Varioi ClASSIC FM - SMOOTH CLASSICS Varioi PAVAROTTI/DOMINGO/CARRERAS Varioi CLASSICAL AMBIENCE Varioi RELAXING CLASSICS Varioi ULTIMATE SILENCE Varioi ONLY CLASSICAL ALBUM YOUU EVER NEED Varioi 
CLASSICAL CHILLOUT 

Decadance DECTV008 (TEN) Classic FM CFMCD37 (BMG) Emporio EMTBX320 (DISC) Crimson CR1MCD335 (EUK) EMIGold 5748272 (E) Sony Classical 5079502 0 fer Classics 75605513322 (BMG) Castle Music MBSCD517 (P) Virgin/EMI VTDCD408 (E) Decca 4726812 (U) SIMPLY THE BEST CLASSICAL PASSION Va PURE CINEMA CHILLOUT Va RELAXING CLASSICS Va 

Verve 654842 (U) Columbia CK 64935 (TEN) Nonesuch 7559796912 (TEN) Verve 0680672 (U) Verve 0653692 (U) Eagle EAGCD224 (3MV/P) :ee Blue JBLUECD01X(3MV/P) East West 0927474072 (TEN) Epie CD26044 (TEN) 

©The Officiai UK Charts Company 2003 

BYTHEWAY Red Hot Chili Pepp VERY BEST OF - EARLY DAYS & LATTER DAYS Led Zeppelin ONE BY ONE Foo Rghters AUDIOSLAVE Audioslave 

VOODOO CHILD - THE COLLECTION Jimi Hendrix BLOOD SUGAR SEX MAGIK Red Hot Chili Peppers RAGE AGAINST THE MACHINE Rage Against The Ma 

Métro METRDCD506 (BMG) Crimson CRIMSD202 (EUK) Virgin/EMI VTDCD489(E) Puise PBXCD557 (P) 

Vamer Bros 9362481402 (TEN) Atlantic 7567836195 (TEN) RCA 74321973482 (BMG) ipic/lnterscope 5101302 (TEN) Echo ECHCD43 (P) Parlophone 5298832 (E) Roadrunner 12084852 (U) Universel TV 1703222 (U) Vamer Bros 7599266812 (TEN) Epie 4722242 (TEN) 
DANCE SINGLES 

Bad Company UK/Rawhill Cru 
MOVE YOURFEET I EPLE 

Big Brovaz Panjabi MC Showbizffnstant Karma KARMA28CD (P) Jaheim Wamer Bros W598CD (TEN) 2Pac Interscope/Polydor 4978542 (U) Blazin' Squad East West SQUAD03CD1 (TEN) Nelly féal Kelly Rowland Universal MCST040299 (U) BeenieMan Virgin VUST260(E) WC féal Snoop Dogg & Nate Dogg DefJam/ Busta Rhymes féal Spliff Star Terri Walker DefSoul 779962 (U) Clipse Arista 82876502211 (BMG) Aaliyah Virgin ERE146105(Imporl) Craig David Wildstar CXWILD44 (BMG) Epie 6733572 (TEN) Go BeaiG0LCD47(U) InterscopeOC iRedman J 74321988 

EE] WHERE LOVE UVES CSl SOLARCOASTER 2 SPECIAL CASES 7 THE BOYS OFSUMMER ED LIGHTERS/MUSIC PLEASE ES UNIVERSAL NATION 4 FREAKEP ES LOSING MYEDGE 12 1004 5 ROCK MUSIC PAYS OFF En HOW DEEP ISYOUR LOVE ES MAGNIFIQUE ES HOUSE OF JEALOUS LOVERS 

Label Cal No. (Oisiributor) BC BCRUK003R (SRD) io Junior/Parlophone 12R6595 (E) Mercury0198191 (U) Wall Of Sound WALLT080(V) Arista Dance 82876502431 (BMG) Lost Language LOST023R (V) Virgin VSTÎ839(E) istry Of Sound DATA49T {3MV/TEN) Junior BRG051 (ADO) Inferno TFERN53 (V) Defected DFTD066R(V) Outpul OPRDFA0002 (V) oving ShadowSHAD0W1004(SRD) Régal REG80X(V) Hed Kandi HEDK12001 (3MV/TEN) Fluential FLUENT39 (ADO) Outpul OPRDFAOOI (V) Moving Shadow SHAOOW1005 (SRD) Moving Shadow SHADOW1006 (SRD) Moving Shadow SHADOW1007 (SRD) 
DANCE ALBUMS 

3 STATUES M 100TH W1NDOW Mi MELODY AM Ro I BAD Mi ANGELSWITHDIRTY FACES Si 3 THE EVERLASTING BLINK Bf THE VERY BEST EUPHORIC HOUSE BREAKOOWN Va 3 TRANCE NATION-FUTURE Va 

Echo ECHIP44/ECHMC44 (PI Virgin V 17/-(El Wall Of Se Epie 4502901/4502909ITENI Island/Uni-Island -/CID8122(U| Sport SPORTLP02/- (3MV/TEN1 TelstarTV/BMG -/nVCOSSO? (BMG) Ministry Of Sound -/M0SCD61 (3MV/TENI cked On/679 Recordings 0927435682 ITENI 

MUSIC VIDEO 

BMG Video 82876503949 SanctuarySVE37I2 SMV Epie 501332 

UiThe Best 01-1390-2000 SOPHIE ELUS-BEXTOR: Wateh My Lips VARIOUS; Punk 0 Rnma - The Videos - Vol DAVID BOWIE: Best 01 Bewie KYUE MINOGUE: Kylio Fever2002 
DANIEL O'DONNELLSheiles 01 Green ALANIS MORISSEnE; Feast On Scraps LEO ZEPPEUN: Song Romains The Same © The Officiai UK Charts Company 2003 

Epie 2017979 J 82875503923 Polydnr 0174459 
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FRONTLiNE 
NEW RELEASE 
COUNTDOWN 

STORE OF THE WEEK 

PICCADIILT RECORDS 
iPiccadilly Records originally opened in 1978 and was taken over in 1990 by Phillipa Jarman, John Kerfoot, laura : Kennedy and Darryl Mottershead, the current four directors, Ths had worked in the original shop, wl been part of a white goods chain and bojght tlie name and stock when the : chain was taken over. The shop moved to its présent location in 1997. 
Store size: 250 sq m Music stocked; ail genres except ohart Areas of spécialisation: many différent spécialisations under one roof Local compétition; Fat City, Eastern Bloc, 
Plccadilly's Top 10 Chart: 1. Cody Chesnutt - The Headphone : Masterpiece (Ready To Set) 2. Sleepy Jackson - Sleepy Jackson (Virgin) ! 3. Osunlade Présents Nadirah Shakoor - Pride (Set) j 4. Shaun Escoffery - Let It Go (Jazzahova ' ; Remix) (Oyster) 5. Aereogramme - Sleëp And Release (4AD) 6. Varions - Impact! (Universal Sound) 7. VaHous - Playlist EP (JCR) 8. The Earlies - 25 Easy Pièces (Names On) 

PHIUPPA JARMAN, CODIRECTOR "**ne of the reasons for our suer llhighly compétitive environment is that Wwork really hard to get the right stock ; sell it. We listen to everylhing that cornes in ; ail the stock has descriptive . 

We launched the website last week, after having spent nearly three years developing it and the results have been immediately noticeable. We've had a very healthy maitorder business for some time. We've ' weekly e-mail to around 5,000 

aicca 

website. Now that i getting some really big orders through. which is remarkable. Up to now, mail-order has accounted for 10% to 12% of our business, but we expert that figure to rise. Obviously the shop remains our main focus ; always done well. We get ail the DJs 

was the dropoff in the student trade that has to be down to CD buming. It used to be that you'd see a sales spike at the beginning of the académie year as students heard new music for the first time and went out to buy it. This year 

ire now backed by website Manchester has always had a healthy cross- fertilisation of styles which feeds through to the range of music people buy. We're not as big as ids of clubs within other. US house is doing really well and there's been a   i in the store. That's Kennerley. who has recently joined us to handle buying for hip-hop and R&B. We've got three racks given over to new US punk and, to a lesser degree, UK punk arts suoh as Kids Near Water, The majors do nu-metal and ignore punk so we're cleaning up, but if an act crosses over and the majors start to corne on board we tend to move on as the art usually stops selling to our customers. Basically, we stock music we think is hb is to provide an mainstream and to do it with 
Address: 53 Oldham Street, Manchester Ml DR Tel/Fax: 0161 839 8008 E-mail; mailorder@piccadillyrecords,com Website: www.piccadillyrecords.com 

IN-STORE NEXT WEEK: FROM 18/3/03 
Press ads - NERD, Ed Harcourt, 3rd Edge, Idlewild; In-store - Richard X Vs Liberty X, Paul McCar^iey, Bangles, Placebo, YK4, Everclear, Moloko, Mel C, Turin Brakes, Roxette, Ed Harcourt, Massive Attack, Art Garfunkel, Ben Harper, Idlewild, Kelly Rowland, 3rd Edge, Hell Is For Heroes, Nat 'King' Cole, Beenie Man, Richard Ashcroft, Asian Dub Foundation, Darren Hayes, The Music; Windows - Paul McCartney, Mel C 

  Singles - Mis-Teeq, Richard X Vs Liberty X, -ar- > -a j-Ji Blue, Ja Rule & Ashanti. Linkin Park, Nerd. Simply Red, B2K, Queen + Vanguard; Albums - Boyzone, Paul McCartney, Missy Elliott, Dannii Minogue, VBO Ail Woman 2003, TOTP Spring 2003, Super 70s, Bangles 
Jackson, The Clash, Ani DiFranco, DJ , Sinead O'Connor, two for £10 on CDs, DVDs from £7.99 and three for two on books and CDs; Llstening posts - Paul McCartney, Melanie C, izz, Ibrahim Ferrer 

- Beans, Pest, Peter Bruntnell, The Kills, Har Mar Superstar, Stephen Malkmus, Kristin Hersh, MC Honky 

®HMV Vanguard, Simply Red, NERD, Blue; Press ' ads - Missy Elliott, Liberty X, Linkin Park, Mis-Teeq, Ja Rule; TV ads - B2K, Finch 
Listening posts - Rick ^Wakeman, Dixie Chicks, Love; "Windows - Paul McCartney, Legends; In-store - Moby, Style Council: Press ads - Ozzy Osbourne, Marz, Cradle Of Filth 

^ t Selecta listening posts - WÛ Tegan & Sara, Joe Jackson DIUIIÛPIC UrnJDPil Banc'' Buju Bantorh DJ 
rmimtntlHUtlII Muggs, Black Box Recorder; Mojo recommended retailers - Friends Of Dean Martinez, Buju Banton, Blues Ttaveler. State River Widening, Howe Gelb, John Doe, Joe Jackson Band 

stin Timberlake, Moloko; 
Society, Ozzy Osbourne, 

mm 

Sammy, In 

Sainsbury'sA'1»1"15 J Bangles, Paul McCartney. Very Best Of Ail Woman, Sarah Brightman, Timeless, Boyzone, Top Of The Pops Spring 2003, Ja Rule. Capital Gold Soul 

Brothers, Everclear, Mother's Day, Bangies, Dannii Minogue, Paul McCartney, Steven Malkmus 
WH Smith SS , Liberty X, Mis-Teeq: Album - Paul McCartney; In-store - Super 70's. Capital Gold Soul Legends, Sugababes, Ann Peebles 
WOOLWORTHSSlbaTn û Minogue. Boyzone Ballads Love Collection, Shania Twain, Paul McCartney, Capital Goid Soul Legends. Super 70s, I Luv U, Country Legends; Singles - Linkin Park, Mis-Teeq, Blue, Scooter, Richard X Vs Liberty X: Offer - 

SALES WATCH: NORAH JONES 
NORAH JONES: COME AWAY WITH ME (BLUE NOTE) LW Chart position: 1. Pie charts si 

geographlcal région respectively, for t week to the end of Mardi 1, 2003. Source: Officiai Charts Company. 
MUSIC WEEK 15 MARCH 2003 

This week Blackstreet Levei II (DreamWorks); Toni Braxton More Than A Woman (LaFace/ 

Evan Dando Baby Tm Bored (Setanta); Jennlfer Love Hewitt Barenaked (Jive); Paul McCartney Back In The World (Parlophone); Dannii Minogue Neon Nights (London); Prince The Rainbow Children (George V) March 24 The Cardigans Long Gone Before Daylight (Stockholm/Polydor); Celine Dion One Heart (Epie); Linkin Park Meteora (Warner Bros); Placebo Sleeping With Ghosts (Gut): Simply 
Mis-Teeq Eye Candy (Infemo/Telstar); MJ Cole tba (Mercury): Spiritualized The Complété Works Vol. 1 (Spaceman/Arista); The White Stripes Eléphant (XL) April 7 Athlete Vehicles & Animais (Parlophone); The Donnas Spend The Night (EastWest); Kelly Price Priceless (Mercury); Smog Supper (Domino); Lucinda Williams Wortd Without Tears (Lost Highway) April 14 Cream At The BBC (Polydor); Fleetwood Mac Say You Will (Reprise); Scooter The Stadium Techno Expérience (Sheffield Tunes/Edel UK); Bob Sinclar Bob Sinclar III (Defected); Swag No Such Thing (Version) April 21 Arab Strap Monday At The Hug & Point (Chemikal Underground); Kym Marsh tba (Mercury); Madonna American Life (Maverick); Puretone tba (lllustrious/Epic) 
SlHÊtES  This week 50 Cent In Da Club (Interscope/Polydor): The Cardigans For What Ifs Worth (Polydor); Missy Elliott Gossip Folks (Eastwest); Gareth Gates Spirit In The Sky (S); Jennifer Lopez Ail i Have (Epie); Sugababes Shape (Island/Unklsland); March 17 Blue U Make Me Wanna (Innocent); Ja Rule Mesmerize (Def Jam/Mercury); Mis-Teeq Scandalous (Infemo/Telstar); Richard X Vs Liberty X Being Nobody (Virgin); Simply Red Sunrise (simplyred.com); Westlife Tonight (S) March 24 Athlete El Salvador (Régal); Mariah Carey Boy (I Need You) (Def Jam/Mercury); Coldplay Clocks (Parlophone); Des'ree Ifs OK (S2); Room 5 feat. Oliver Cheatham 
(Sheffield Tunes/Edel UK) 
India Arie Little Things (Universal): Atomic Kitten Love Doesn't Have To Hurt (Innocent): Eve Satisfaction (Ruff Ryders/ Interscope): Whltney Houston On My Own (Arista); Avril Lavigne Tm With You (Arista); S Club Love Ain't Gonna Wait (Polydor) April 7 Daniel Bedingfield I Can't Read You (Polydor); Death In Vegas feat. Paul Weller So You Say You Lost Your Baby (Concrète): David Gray Be Mine (IHT/EastWest); Kym Marsh Cry (Universal); Queens Of The Stone Age Go With The Row (Interscope/ Polydor): Lionel Richie feat. Enrique Iglesias tba (Mercury); April 14 Ashanti tba (Def Jam/Mercury): Badly Drawn Boy Ail Possibilibes (Twisted Nerve/ XL); Blur Out Of Time (Parlophone): Jay-Z tba (Roo-A-Fella/Mercury); Madonna American Life (Maverick); Robbie Williams Corne Undone (EMI) April 21 Busted You Said No (Universal); Macy Gray When I See You (Epie); Kelly Osbourne Dig Me Out (Epie); David Sneddon tba (Mercury); The White Stripes Seven Nation 
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EDITEP BY A DAM WOODS (adam@musicweek.coni) — MANUFACTURING 

If 

Sonopress: expecting slowdown in catalogue releases by end of year to strengthen position 

SEEING THE BIGGER PICTURE: 

REYONR THE DVR BOOM 
With recent figures hinting that world CD manufacturing may be in décliné, many replicators are looking to the booming DVD format - both 

video and audio - to boost revenues. Elizabeth Toppin examines the future of the sector and the difficulties of moving into the format 
The two most common dise formats are enjoying contrasting fortunes right now. The now not-so-new DVD - regarded by Te fastest-growing co electronics product. peaking; in contrast, being manufactured in muoh greater quantifies, has started to show a décliné production. According 

more than two-thirds of global DVD production in 2002 was accounted for by only three replicators: Sony, Warner and Technicolor. Another three - Sonopress, signs of Cinram and Deluxe - represent another 

Recording Media Association (IRMA), worldwide figures of CDs, audio video and ROM, are set to décliné this year over lasl DVD, in comparison, is set to continue its increase, with ail formats doubling. The IFPI has begun tracking worldwide music video sales (those made through 

industry in compétition for just 17% of total DVD replication market," said Jim Bottoms of U&S. CD demand is not in décliné, but Tfieyare survivinë very much on Ihe growlh curve is flaller' 
- Sue Mackie, Disctronics 

oversplll w( the majors." While DVD may be 

■MHfflMjia 
CD-Audio 4,774 4,709 4.680 CD-ROM 3,429 3.275 ' 3,110 CD-Video 1,095 1,101 1,046 DVD-Video 1,080 1,740 2,415 DVDROM 170 298 438 DVDAudio 6 25 60 Total worldwide CD & DVD replication 10,554 11,148 11,749 

capacity with the acquisition of Disctronics Blackburn. However, we do not anticipate we will expand our CD capacity further - CD demand is not in décliné, but the growth curve is flatter.' DVDVideo has certainly not peaked, according to most manufacturers. "The 

rr, offering s) and a 02 intérim figures, stated îo is a growing revenue music companies. A higher " DVD players and a wealth of 
market growth by 100% or more in many markets. DVD-Video sales have more than doubled in the period. UK market share for DVD, it added, has risen from 33% to 63% of total music video sales. In Germany, DVD ts for 75% of music video sales player te of the biggest Europt 

still only DVD-Video that is doing well, and many dise manufacturers are finding it har to make ends meet. There is DVD work ou there, but hard to find without a major Hollywood studio contract. Recordable and rewritable DVDs are a whole différent can of worms, but if the IRMA figures hoid true, it may be that 2003 becomes the year of the 'other versions" ' DVD - ROM and Audio - both of which ht been exceedingly sluggish to take off in comparison with their hugely popular counterpart, DVDVideo. In any case, this year's Midem saw a conoerted effort to ramp up the profile o 

the areas where DOCdata is active [Germany, France, United Kingdom and the Netherlands] the CD-Audio market has decreased in several of them, " he says. "However, the non-audio [CD-ROM] market isn't measured thoroughly. so any exact conclusion on CD as a format is very difficult to make.' Sony DADC's recent investments in SACO (see breakout, page 24) have no direct relevance to the likely future 

one Technicolor executive. "We are only now entering the stage where DVD is becoming a mass-market product. DVD player household pénétration is reaching 20% in Western Europe. This figure does not take into considération the numbers of DVDROM drives and DVD enabled consoles in use. Compare that with VCR pénétration i Europe, which is more than a huge market to serve f work for manufacturers" b Taylar, business it manager, Sonopress UK, believes this may slow down towards the end of the year. "The boom will continue as -e UK hc ' ' ' 

with bt Is and 

11,000m L and CDROM dises. In addition, the market il unbalanced one. CO/DVD replicators tend to be either very big players or very small ones: the industry has seen a huge amount 

demonstrating hardware and software, including in-car players and 5.1 surround Sound music. According to the organisers, there are now more than 200m DVD products worldwide that are capable of playing DVDAudio dises. In addition, according to the IFPI intérim report, there have been some positive growth indications in the market for SACD and DVD-Audio, where there were increases of more than 100% in the first half of 2002, compared to 2001,s full annual figures.   IRMA figures show a worldwide 

Michael Hofer, manager of Sony DADC Austria's 
Opérations Group. He speaks of SACD as "a niche format" and suggests that DVDR 

'The boom will continue as more ^DasThe,^--t0 

UK households SWilCh from VHS preferred movie-_ 
to DVD as fheir preîerreti watching oPtion- 11 

movie-walching option' 
- Rob Taylar, Sonopress 

currently a significant 

s the cf thing to 

icline in CD, E 
and plant closures and, by ail accounts, 

nding & S( 
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, definite in that région. Han van Houts of DOCdata Media Services feels there is some décliné in CD Audio, but suggests incomplète figures may 

guaranteed market in the coming years. "As far as DADC is concerned, tt 
lines reduced," he says. "Also in 2UU4 tne CD capacity will be diminished only slightly. We see for the next years a shift from CD Audio replication to DVD replication, which is based on the declining CD-Audio market and the comparatively new DVD market. Despite the future downtum of CDAudio, 
remain constant due to new releases." At Sonopress. Warner and Disctronics, the view is that demand may be dropping 

become focused on new release titles." Disctronics' Sue Mackie is more bullish. "We are expecting it to continue to grow and believe that the market will increase overall by at least 50% in 2003, with music video accounting for a minimum 5% market share. This is before any breakthrough in DVD-Audio, which is likely to take a significant step forward this year. So, the vote is unanimous for >p24 



Inking slsek ol SftCD 
; çhere is, of course, more to the hlgh- i denslty audio dise format than DVD- Audio; there is also SACD, the bralnchlld of Philips and Sony, whlch is beginning io make serions inroads into the muslc market. Although the SACD market is not yet mature, Sony Digital Audio Disc Corporation (DADC) expects the yearly demand in Western Europe to rise to more than 100m unlts by 2006. There are now more than 15 companies manufacturing SACD hardware, more than 2.5m SACD players have been sold Worldwide and more than 1,000 SACD titles are now available. In Europe. Sonopress In Germany was one of the very flrst to produce SACDs and. says Rob Taylar (plctured), business development manager. Sonopress UK, the company is seeing success with that 

In January of this year, Sony DADC announced a major investment in SACD replication faclllties at its European headquarters in Salzburg, Austria 

bought a prototype as our first DVD line,- he says. 'This way we could ensure our advancement on technological knowledge - however, this is always guided by the forecast of 'earning bt 

(plctured). A new production line is currently belng Installed which will be dedicated to the production of hybrid dises. The line Is scheduled to start commercial production in May 2003 with an initial monthly capacity of 500,000 dises. The new line will provide extra production resources to the plant, whlch currently has a capacity of more than 300,000 dises per month. DADC is also being supported by its Japanese sister company, Sony Muslc Manufacturing, which has a proven ability to produce up to 45,000 hybrid dises per day at Its Shizuoka headquarters. "This signiflcantly Increased production capacity is Sony's response to requests from record companies such as Sony 

Super Audio CD format," says Sony DADC director marketing and sales Johannes Stegfellner. "There is no doubt that SACD 
Although, by its very hybrid nature, SACD is potentially more challenglng to manufacture, there are repiicators, other than Sony, geared up for the format; Crest National in the US, and Viva Magnetics In Canada and Hong Kong. There is one caveat, however: SACD's advantage over DVD-Audio Is that, as a CD/DVD hybrid, it can be played in exlsting CD players, while DVD-Audio can be played only in DVD-Audio players. Late last year, the DVD Forum approved a hybrid DVD- Audio format whlch also offers playability in CD machines. While it appears to be stili in the theory stages, if it goes into iarge- scale production, this could offer a potentlal threat to SACD. 

room for DVD-Audio ; which is more profite that is a tricky question. Some prefer say, while others see ail formats as being profitable with DVD-Video in the lead. Van Houts claims that it is not a simple équation. "Profitability is dépendent on several factors, so that question can't be answered universally," he says. "In général, d say th; 
'DVD has grown tremendously, 
and 2003 will see us doubling 

our DVD capacity' 
- Cappi Frenger, Warner 

CD, there are greater pre-mastermg 

DVD is more profitable in absolute value, but on a percentage comparison [versus CD) this is not necessarily the case. So more cents, less per cents..." Where many companies have fallen in the past is in the attempt to jump into D' too quickly: studio contracts and licence fees aside, it is not an easy format to get capacity into. either in cost or technology terms. with the 

three years to make a ooth transition to good DVD production. "We were one of the first indépendant nufacturers to consider making DVDs: spent two to three years learning about 
îndards of quality ar 

reliability that we have for CD," says Disctronics' Mackie. "A DVD is far more complex to make than a CD, which is already quite complex. it takes a lot of effort to produce dises of consistent high quality as it is neither quick nor easy to learn to make DVDs well." Taylar at Sonopress agréés. "The replication of a high-quality DVD by a repiicator who fully understands replication of CDs may have taken around one year," he says. "To fully build up the infrastructure for DVD in a market like the US or Europe, it may take a time-frame of three to five years. Now the infrastructure in Europe and the US is in place to deal with any amount of dises at a given time." 
new format, says van H for the move into DVD, tl had to keep an eye on tf prédictions for th demand, investment. technology and st "DOCdata was qt " ... 

company we need to make sure that our shareholder value is optimised." Companies in this industry certainly need to be cautious about investing in 
was a sudden glut of DCC (digital compact cassette) manufacturing equipment on the market as that format singularly failed to take off and even MiniDisc did not live up 

for bankruptcy. However, the big players are continulng to invest in DVD for the long term. Warner Music Manufacturing Europe, which recently announced the opening of an office in Paris as part of the company's détermination to strengthen its position in Europe, has been producing DVDAudio for a year. "DVD has grown tremendously and 2003 will see us doubling our DVD capacity," says Cappi Frenger, director of sales & international services at WMME. "While CD has started losing capacity in the market generally, this has affected us at WMME only marginally and ail our DVD formats are expanding." Frenger agréés with the principle that profitability is equal for ail formats, as are set-up costs. "Where a company can incur additional costs would be in the area of spécial packaging or hand packaging." As far as iong-term investment goes, he says, "We are investing to further our technical capacities, including ail relevant accompanying logistios." Another area of investment for manufacturers is that of digital asset management (DAM) and storage. "More and more assets are digital, which leads to the necessity of up-to-date DAM," says Hofer at Sony DADC. "We have developed a service called AOMA, which stands for Asset Offering and Management Application. It is a web-based application and it enables an authorised user to browse within the assets of the organization, managing audio, video and graphies data online. We store and manage the assets in our managed archive and keep the data available for re-use. We currently have a capacity of 2x 100 TB of audio, graphies and video data for near-line storage, which can be easily upgraded beyond the PetaByte limit." Van Houts believes that repiicators will also look to investing in DVD's successor - the Blu-ray dise, currently being developed by a number 

versions of the optical dise. Compact dise has demonstrated it is not entirely oblivious to the passage of time in recent years with the arrivai of CD Extra - an interactive CD with space for additional artist information, lyrics, videos - while CD-Rom stili offers a market, aibeit a gradually contracting one, and more than Ibn units of CD-Video are expected to roll off the presses this year, according to IRMA figures. 

suggest that th î already being plotted. îrded DVD ding DVD-R industry is already being anticipated in the film world. which has profited lavishly from Its bright new format, even as the music industry has wilted under the twin burdens of the DVD boom and the piracy problem. Whether CD recovers as DVD begins to lose its youthful bloom is the next big question. But whatever happens, there is no doubt that the optical dise world is living through changing times. 11 
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SonoSurround 

Sonooress are proud to announce the launch of our new DVD authoring package, DVD lite. Providing you with a cost effective way of authoring your DVD within the template design and also enabling you to utilise 
existinq music video content and bring it to market as a standard 2 channel stereo or 5.1 surround sound. For more détails and a sampie please contact; 

DVD Authoring / Glass Mastering / Replication / Printing and Packaging / Assembly / Distribution and Warehousing 

VMm Contact; Anthony Daly - Business Development Manager (Audio) 
Email; anthony.daly@sonopress.co.uk Office; 00 44 (0) 121 502 7800 Mobile: 07881 912304 



manufacturing 

MUSIC DVD: AU WRAPPED DP 

WITH EVERYWHERE TO GO 
Is the rise in DVD sales calling forth more creative packaging solutions, or is it the innovations in music DVD designs which are 

driving forward sales? In this cash-rich, middle youth-demographic, it is a two-way process. Adam Woods reports 
th other products, 

U2 

of the Next Génération boxed sets - one for each sériés - are piaced side by side. they give a picture of the entire universe. Added value, anyone? "Retailers love these big sets because, at^ 
space," says Kyle, who believes music will have to find ways to match the kind of content pouring forth from such télévision spin-offs. But, as he points out, the format is ■ it owners with the imagination 

AGI Media Packaging; innovative designs for U2 and Ash (inset) 
i-t recently heard any former ■analogue vinyl and its lovely gatefold that glorious time when you really felt you were buying something, it might be because " >0 busy tending to their lavishly 

Ironically, given th 
'The [music DVD] formai slartetl d

D^*ng! t 
slowly but il is becoming more 

and more popular' - 
Paola Mapelli, Poizoli SPA product and clearly, in such cases, the packaging is likely to follow 

industry's main use of 

:w DVD co "Ask any packaging company and their biggest growth sector has to be DVD," says St Ives Multimedia marketing manager Andy Kyle. He believes DVD offers evidence of important lessons learnt from the glum réception given to the unpopular CD jewel case down the years and suggests that boxboard DVD packaging, with its generous 
"The only constant is that you have a physical dise to locale," says Kyle. "As long as you can eut it and crease it and glue it, 

and, in terms of both commercial value and creative potential, DVD is arguably the best thing to happen to média packaging specialists in décades. Nor have they shirked the challenge, as DVD sets have repeatedly raised the bar on dise packaging. Certainly, t 

CD limitations and racking re notwithstanding, David Letten, brand director for Digipak at AGI Media Packaging - which was behind the Buffy set and has also produced music DVDs for acts including U2 and Ash - says the music industry has traditionally provided many of the company's most creative and demanding clients. "1 think basically the DVD clients in the music industry are the same clients as for CD and the music industry has always liked différent finishes, products which stand apart," says Letten. AGI offers around 20 

packaging by 300% last y volumes swelled by even more. "This packaging at the moment amounts to ail our work." says Mapelli. "Although id by the 

and producer margins begin to contract. A standard Amaray jewel case will cost between 20p and 30p for a reasonably large i, whereas s DVD Digipak, although it also produces bespoke packaging slip cover bps the scales at solutions for individual projects and occasionally licenses other packaging Systems beyond its own patented models. It is well recorded that music DVD only accounts for a small percentage of the surging DVD market, but last year's 3.5%   ts sold is 

The best of music DVD packaging is undoubtedly still to corne, but the film and télévision industry has already offered up some particularly epic examples. Andy Kyle tips his hat to AGI's Star Trek: The Next 

DVD offerings such as Eminem's The Eminem Show and Zwan's Mary Star Of The Sea album have corne in ^ although both were by the DVD chart.  m DVD/CD packages, vie btles." however, are entitled to more or less throw ipeal away the rule book. A limited édition of packaging Kylie Minogue's Kyliefever2002 was packaged with a live CD in an Adjective Noun-designed folding card DVD box, complété with reflective, metalliolook slip cover, which made gleeful use of the possibilities of the format. The premium version of the Dixie Chicks' Home album 
laminated in rough paper for maximum down-home feel. The oversized deluxe package of Andréa Bocelli's Sentimento which, like the Dixie Chicks' spécial édition, was dressed by Pozzoli, contains a CD, a DVD and a book. 

expected to rise to 5% t market hits 140m units and record companies ramp up their DVD production on a monthly basis. In its small way. the musio 

ne punlshment 

'Ask any packaging 
and Iheir biggest growth sector 

has to be DVD' - Andy Kyle, 
St Ives Multimedia 

DVD Digipak in a three-piece plastic box, 
mobile phone and whose finish is the prodi of a specially formulated new spraying technique. When opened out, the Digipak itself displays a vista of 

base vaults In size each year, the prospect that DVD will prove to be a fad with finite sales potential becomes an increasingly unlikely one. But of ail the things the format will be remembered for when it when finally :k of packaging panache 

incarnation, 20th Century Fox's first Buffy The Vampire Slayer TV sériés opened into a crucifix shape. Warner's Band Of Brothers six-DVD set, meanwhile, came in its own canteen-style métal tin. Try to think of a mass market music boxed set - never mind a standard CD release - which captures the same degree of détail and you could be thinking for a while. "The CD booklet and inlay is very basic," says Kyle. 'People wonder whatever happened to sleeve notes and really creative designs and good DVD packaging offers you the opportunity to do those things. You have got so much artwork there, so much space 

companies with the strongest music lies a inevitably found themselves courting the industry for the bulk of their DVD work. for one, reports that its DVD volumes rapidly gaining ground on Its unit CD hile CMCS managing director Adam Teskey identifies DVD as by far the most encouraging growth area for packagers in the coming years. "We feel that DVD packaging will exceed 20% of our total product turnover in 2003," says Teskey. "We have invested about £200,000 in speclalist giuing equipment to 

ce packaging; Andréa Bocelli's Sentimento includes CD, DVD and book 
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LooK at the music! 

# 
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Packaging cornes first. 
ADVANCED CD-DVD PACKAGING AND ALL TYPES OF CD-DVD REPLICATION 

Pozzoli SpA via G. Di Vittorio, 11 20065 Inzago * Milano • Italy tel, +39 02 954341 fax +39 02 95434240 mailiSpozzolispa.com www.p0220lispa.com 

Pozzoli Ltd 100 New Kings Road London, SW6 4LX, UK tel. +44 020 7384.3283 fax +44 020 7384.3067 pozzoliltd@aol.com 

Pozzoli Deutschland GmbH Zeilweg 44 D- 60439 Frankfurt am Main tel, +49 069 53099.34 fax +49 069 53099.76 pozzoligmbh@t-online.de 



NEW RELEASES - for week starting 17 march 2003 
ALBUMS RELEASES THIS WEEK: 264 • YEAR TO DATE: 2,635 distributors 
.>1.1 ^ □ RflCER X GETTING HîAViER MasCOt CD M 7077CD □ RAW POWER ST11L SCREAMING Six Weoks CD SW 07i □ REYNOLDS LOVE SONGSErrol CD WILK008 □ REYNOLDS RAMPOTANZA RONIL REMPELENIE locusl CD □ ROCK SAIT S NA1LS MfONSGHT RAJN Park CD PRKCD I D SIGHTS.THE ARE YÛU GREEN Sweai Nothing CD SNCD QSOLACE ISLIslaaablB CD P0SH043 □ STATE RIVER WIDENING EARLY MUS1C Rocket GUI CD STUPEFUP STUPEFLIP BMC CD 743219270627 „ SOMMER, DONNA IRIS NEEDSTO BE YOUR STYLE Irtitanl □ SPANDAU BALLET TRUE Chrvsalls Catalogi " "" BOY.THE GOES ON 555    " 

l SÛOL LEGENDS Vlrgi □ VARIOUS ELECTRIC eO'S Maslc Digital CD 55386 □ VAR10US ESSENTIAL OLD SCHOOL VOL. 1 Landspeed CD LSB 882  1US FUTURE SOUNOSOF JAZZ VOL. 9 Compost LP COMP 131 
O VARIOUS GLOBAL SOUL Putumayo CD PUT 2062 □ VARIOUS GREAT LATIN TANGO Userllgllt CD 36190 D VARIOUS RARDCORE CHEOOAR Rumour CD CDRAID 554 VARIOUS 1NSTRÛ H1PSIERS A GO-GO Megaworld CD PAPRCO 20. VARIOUS KARAOKE ROCK ANTHEMSAt □ VARIOUS LOVESLAPPEDVOL 2 Sound 

□ VARIOUS THAT DRIWJG BEAT VOL. 3 Megawor 

CATALOGUE & 

□ DISCHARGE HEAR NOTHING SEE NOTHING Sanctu "I DISCHARGE NEVER A6AIN Sanctuary CD CMRi □ DISCHARGE WHY Sanctuary " " 

kSS FOR LOVERS ONLY EMI Catalogue 
□ GRAY.GLENSHALLWE SWING EMI Catalogue CO 5813542 □ GYMBABES SMALL PEOPLE Avld CD AVC 751 □ HAJSCH 1992 Sonig CD SONIG 24CD □ HALL, ADEIAIDESOPHISTICATEOLAOY Avld CD AMSC 720    " " OF TONY HATCHMusIc Digital CD ,19 DL/BMG EasyLisien-ng 

] LORDS OF THE NEW CHURCHIS NOTHING SACREDTrack CD 1 ] LORDS OF THE NEW CHURCH LORDS OF THE NEW CHURCH TTack 1 LORDS OF THE NEW CHURCH METHOO TO OUR MAONESS Trai 
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New releases information can be faxed to Owen Lawrence on (020) 7579 4168; e-mail: owen@musicweeh.com 
RECOMMENDED 

CATALOGUE 
NEW RELEASES 

□ MCw'nLHY, RAY YOU CAME ALONG Avld CE n MILUGRAM THiS IS CLASS VVAR Small Stor 
n MY DYING BRIDE UKE GODS OF THE SUN Snapper Cl □ MALCOLM ROBERTS TALK OF THETOWN Right CD I □ MALCOLM ROBERTS THE ESSENT1AI. Right Recordim 

IZ2 BAND THE CREATORS OF JAZZ Avid CC 
)VE Plane CD PLANE 88874 n PLASMATICS BEYONO THE VALLEY OF 1984 Powerage CD PRAGE 

□ SHARON, RALPH THE fMGIC OF GEORGE GERSHWiN Avld CC □ SHARON, RALPH THE MAGIC OF 1RVING BERLIN Avld CD Ah □ SHARON, RALPH THE MAGIC OF JEROME KERN Avld CD Ah 

□ VARIOUS AU. TIME 6REATHST DISCO KARAOKE AvI 

□ VARIOUS INSTRUMENTAL BOND Avld CD 
□ VARIOUS KARAOKE KlNG Avld CD AVC 734 □ VARIOUS KARAOKE KlfiG 2 Avld CD AVC 7- □ VARIOUS KARAOKE KYUE Avld CD AVC 741 □ VARIOUS KARAOKE MOTOWN Avld CD AVC □ VARIOUS KARAOKE POP HITS Avld CD AVC □ VARIOUS KARAOKE ROCK IN THE UK Avid CD 

□ VENOM WELCOME TO HELL Earmark LP 
□ ZENTNER, SI SUDDENLYITS SWING EMI Catalogue 

SINGLES RELEASES THIS WEEK: 13 ► YEARTO DATE: 1,463 

□ SLARM ClOSE/lta Zell T 21CS 002V □ ALPINESTflRS 8URNING UP/lDa Riverman CD I □ SNOREUS HB YOUNG WORLD/tba Dome 12- 12 □ ARCADE 133Mtia Expérimental Sealood ?' I □ AUDIOMATRIX TECHNOMUSICOLOGY/lba AMX 11 

□ BLAM, THE BROOKLYN ON MY MINDAte Things Ti 

□ DOMINGO, CHRIS ONE SOUND/tba Teknology 12' TEK 01401 12" TEK □ DREW UNOEH THE WEAIHER EP/You Donl Know Me/WIthout Vour LOYeSivim Ii 

□ ELLAY KHULE FACES OF OEFADa Sublevel Epidémie T □ FORTHNATO & MOHSIRESOH IMAGINEAba Redrock 12" □ FRAKKAR CMERGENCEAba FuncUonal Breaks 12' FB 0 □ FRESH MODDS PRICE/lba Elektrolux 12- E 1111010 □ FRIESE, ROBERT EVERYBODY ON ECTASYAba Résident E 
□ GUYVER TRAPPED/lba Tldy Twi 

□ HYPH0S1S MY V/ORDSAba Perfecl To» 12- PT 003EP □ JABRE, JULIEN THE DISCO TECH OF/lba Yellow 12- YP 141 ET JEANS TEAM GOLD ê, SILBER/Baby 3= 1 +2/Wal(Bnlaclen Sfber/Gold/My.Le, 
' K-LINE CESSONS LEARNEDAba ROSS THNEAGE CI 

0 KlNG OF SPIH BELOAD/lba Roi  _ □ KING.JOHNNY PEAGE LOVE AND NOTWAIWoaBGP ? □ KIM ENGUSH SIMPLV GRATEFUL Concept 12' TSUSI L'UTINOREEDIlUHNYOUONAbaFenkAS !' FUNK □ lAURENTIUS OVER THE SEA/lba Needs 12- NE 009 a UF, MR ijVE FROM THE PLANTATION/lba OeHnitlve Jux □ Lire PROJECT DSIORIED REAUTYilba AHectcd 12- 

** Previously listed in alternative format 
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□ SIMPLY REO SUNRiSE/tDa simplyred.coi 
. SNOOP DOGG BEAUTlFUlADa Priorlty GO CDCL 842 12" 12i SOLAR FACTOR NO RETURN/IM Platipus 12' EPLAT 001 SOULMAKERZ FREQUENOA/lba Distance 12" 01 2436 
□ STEREOPOL DANCING TONIGHTADa Rulin CD RULIN 28C0S ' 

□ TEA DANGERS COSMIC DANCE/loa Freerange 

□ VARIOUS ADVENTURES IN AURAL PLEASURÊ/lba Jacques L □ VARIOUS HARD TRANCE EP S/toa Nukleuz 12" 0506 PNI □ VARIOUS INTERNATIONAL UNDERGROUND EP VOL. 2/tha Act 
G VARIOUS SOUL JAZZ RECORDS PRESENTS MIAMI SOUND PRE I " " Bo A Man/James Koignt And TTie Bulters - Save Me Seul □ VEGA, LOUIE, & 

IE, JAN TOTAL ECUPSE OF THE HEARTAba Produel/Ministry Of Sound C! IOCDS 12" PDT10T □ WHITE, RACHEL ONDERELLAS PLAY1NG CXÏÏ/lba Emjo CD CWEIOOICO CWE1 

□ YORKSTOH, JAMES ST PAT 

brofessional polish jfcelying their humble 
ading groups of the Sixties - and are about to celebrate eir 40th anniversary. EMI will mark e occasion with a six^lD set later 

dise set, featuring 47 songs, including ail the group's woridwide  he new and surpnsîngly song How Do 1 Survive. First-rate tunes and superior harmonies abound on hits such as King Midas In Reverse, He Ain't Heavy He's My Brother and On A Carousel, but the group also excelled on expérimental tracks such as the wonderfui Dear Eloise, an odd, tempo^hifting, phased slab of psychedelia. 
■ VARIOUS; The BNuyorican Funk 
^(Nascente glNSCDlOO). Worid music label Nascente's lOOth release is a gem, bringing together 

Cortijo and Quetcy Aima, Tbe excitement and vitality conveyed by 
album is one long 63minute high. 

T VARIOUS: Velvet ITinmine (RPM 251). ICelebratingwhat is 
Il coilector's genre for "obscure yet higfvpuality singles from the glam era 1973-1975", this album certainly succeeds in its aims, with quality period vignettes from the largely unknown but endearingly compétent acts, many of their songs bearing a resemblance to the works of Gary Glitter or the Bay City Rollers to name but two. Tbere is one bona-fide hit and it is 

■ DONNY AND MARIE ■OSMOND: The ^Collection (Spectrum 10654422). For a ■short period in the e many and various : of the Osmonds family 
sir even sweeter songs. Despite sir obvious popularity and Donny's recent return to favour. Osmond re- reieases have been few and far 

Donny's first four hits in his own right and four more charted by Donny & Marie together, as well as " n cuts in the same vein. Comy 
js Mix/Catching Eyes/Blue Madonna's 



CLASSICAL - EDITED BY ADAM WOODS 
CLASSiCALnews 
TERFEl AND FLEMING |OIN FORCES FOR DECCA Bryn Terfel and Renée Reming. two of the opéra world's most 

Ukraine-born composer had returned to the Soviet Union in the late Thirties. following a period of overseas exile, and pursued an extraordinary career against the background of 

□□□□m 
of the week 

■ Stalin' 
7, simultaneous release of an eponymous DVD filmed at Terfel" annual Faenol Festival in nortii Wales. The album, produced by nine-time Grammy Award winner Phil Ramone, offers a string of Broadway and West End hits, repertoire clearly to the lihing of both Terfel and Reming. Sondheim's Sweeney Todd and Lloyd Webber favourites such as Ail I Ask Of Vou appear in the programme alongside classics from Kiss Me Kate. The King And 1 and The Music Man. "We know that 
the Cecilia Bartoli and Bryn duets album. This cornes across through the passion of his singing." says Universal head of classics Mark Wilkinson. The Welsh bass-baritone is no stranger to Broadway tunes, attracting a new fanbase to previous releases on Deutsche Grammophon of works by Lerner & Loewe and Rodgers & Hammerstein, Under the Stars is a key component in 
Terfel's popuiar profile and draw potential 

this October. "Bryn's er album is about an great mélodies," says is Personal input into song 
WARNER HONOURS PROKOFIEV ANNIVERSARY Those in search of historical irony have made much of the coincidence of Stalin's death with that of Sergei Prokofiev. The 

PART: Passio. Tonus Pelegrinus/Pitts (Naxos 8.555860). Radio Three producer conductor Anthony Pîtts (pictured) invested heavily in preparing the e and his impressive firet budgel-price 

Prokofiev's comm the Russian army b£ Berlin, reflected hr future. Sadly, his 1; overshadowed by illnei denunciation of his wc the Central Committee of the C< Party in 1948. 

1 

isemble Tonus Pelegrinus for this Naxos re cuit Passio. The Estonian composer completed this  jd méditation on the Passion story in the early Eighties. Its subséquent recording by the Hilliard Ensemble for ECM introduced the haunting, bell-like Sound of Pârt's "fintinnabulisT style to thousands of new listeners. For this new recording, Pitts consulted the composer about his exact intentions and shapes powerfully direct performance poster campaign and full-page 
REVIEWS 

compilation, offered collectively as a handsomely boxed 24-disc set or as five separate volumes, Recent fruits of Matthew Cosgrove's archive-mining at Warner have proved particularly attractive, with the Prokofiev édition more than upholding the company's progressive approach to catalogue exploitation. Among the set's impressive A&R credentials, the inclusion of Mstislav Rostropovich's award-winning account of War & Peace stands out as an outstanding bargain. Excellent booklet notes by Prokofiev scholar David Nice and a bonus dise devoted to archive recordings of the composer singing, various piano rails and radio interviews with Prokofiev in Russian and English underline the care with which Cosgrove and his team have repackaged material drawn from across the Warner 

composer Joseph Marx wi inspired by the natural woi . impressions and tone colours characterise the Symphonie Night Music of 1922, while the countryside of his native Styria and Austrian passion for spring are clear influences on Eine Frijhlingsmusik of 1925. The Debussy-like languor of Marx's Idyll will 
quality begging several questions about the composer's neglect in modem times. NEUWIRTH: Clinamen/Nodus; Construction In Space. Klangforum Wien; LSO/Boulez (Kairos 0012302KAI). Graz-born composer Olga Neuwirth has gained an international réputation as one of the world's most exciting avant-garde voices. 

filmic collage large-scale Construction In Pierre Boulez, also dates 
story The Long Rain. PROKOFIEV: Romeo & Juliet. RPO/Ashkenazy (Decca 436 078-2 (2CD)). Recorded in complété account of Prokofiev's ballet is released to 

Royal Philharmonie Orchestra. This 1 set is backed by advertising In the sp classlcal press and should benefit fre coverage of the South Bank festival. 

musieweek World Report 2003 
The annual guide to to the global music indusl' 

world report 

cV O* ^ ^es ^ 

Sector analysis 
In-depth coverage of the record, 
publishing, retail/distribution and 
collection society sectors 
Forecasts 
How sales of pre-recorded music 
formats are set to fare during the 
next ten years in each territory as 
well as on a régional and global 

Country Profiles 
In-depth data on music 
sales,piracy, market shares, 
publishing and collection society 
income and retail trends for each 
of the world's top 40 markets 

Company profiles 
Profiles of the five multinational 
majors plus the top 40 largest 
indépendant companies around 
the world 
Market shares 
Figures for the majors and 
indépendant sector on a global, 
régional and territory-by-territory 
basis 
New média 
Analysis of the emerging business 
models for the online distribution 
of music as well as an assessment 
of their prospects for success 

Drawing on the track record established over more than a decade publishing under the MBI brand, the Music Week World Report 2003 is an indispensable one-stop reference tool for anyone within the music, média and entertainment industries. It will be a key tool for ail those involved in stratégie and financial planning and business afîairs as well as the créative side of the entertainment business. 
Contact David Pagendam T: +44 (0)20 7921 8320 E; dpagendam@cmpinformation.com 
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JOBS & CQU R S E S CLASSIFIED 

îhusicweek 

Web Editer 
We are looking for someone to oversee and edit the soon-to-be-launched musicweek.com site. 
You will be an experienced journalist with at least two years' experience in web publishing and an excellent understanding of web content management Systems. Your key duties will inciude originating and editing copy and researching and managing data. A central part of your rôle will be liaising with the rest of the éditorial and IT teams, so you will be a strong team player with excellent communication skills. It is also essential that you have a wide-ranging passion for music. 
Salary will b with experience. 
Applications should be submitted to CMP Information HR Manager Clare Porter (ceporter@cmpinformation.com) by March 19. 

ocareermoves preferred suppliers to the music industry 

emps Temps Temps Temp 
fill idcally have worked 

WANTED 
Dynamic and cheerful 

promotions person re a music production company based near Loi ve need an encrgetic 'never-say-dic' person to )mote our composers to the TV and film indus his is a results-based sales rôle demanding goo. Is. Lots of phone calls, tg make up the r 

BOOK KEEPER 
A vacancy now exists for a part time 

bookkeeper at Pire Records. 
Previous industry and royalty 

experience désirable but not essential. 
Please email your CV to sarah@firerecords.coin 

or alteniatively posl your détails to 
Sarah Hodgson, Pire Records, 

21a Maury Road, London N16 7BP 

do you 
run courses for the y 
music industry; 

Whether you target those building their 
skills as they move up in the industry 
or those trying to break into the industry. 
Never has the need been stronger 
for staff to develop and diversify. 

Music Week has the readers you need to reach. 

handle 

International Coordinator r}} *? 
We require someone to coordinate ail aspects o international marketing, promotion anc distribution for the Warp Records label. The successful applicant will be a lover of alternative music and have experience in an international rôle. 

nriiing wiih CV ahcl covi 
Kevin Fleming, PO Box 25378, London NW5 IGL. Pieuse reply by 21 March. 

îhusicweek 
CLASSIFIED 
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BUSINESS CLASSIFIED 

CASH RAID We buy CD Albums & Singles LP's, 12" & 7,,s, Whitc labels Promo s, Acetates, Video's, POS Material, Artwork, Awards and Memorabilia Complété Collections, 
and Ubrarîes deared ! calllullanof Mark... office: 01474 815099 mobile; 07850 406064 Lonnie Donegan 

Mémorial Service ke place at St. Pauls Church, Covent Garden at 12pm on Thursday May 8th 2003 For further détails please contact: Tim Hollier on 020 7255 8777 tim@mcsmusic.com 

musicweek CLASSIFIED 

02075218315 

WlLTON OF lONDON Estabushed 25 Years tel: 020 8341 7070 fax: 020 8341 1176 

THE DAVIS 
GROUP " Mailei s • 1 2': Mailers • CD Maiiérs arrier Bags • Ail types of Jewet Boxes • Ail types of Master Bags • Jiffy Bags • DVD cases. 

020 8951 4264 

RAT RECORDS 

Call Tom on 020 7274 3222 evenings 020 8293 1368 rat records@tiolniail.com 

Female pop 
singer/song 
writer with 

recent hit single 
on European 

territory seeks 
effective 

management for 
UK success. 

No investment 
required. 

Serious replies 
only. 

Please reply to: 
Box No. 136 at 

MusicWeek 

iwv • 1 
musicweek 
CLASSIFIED Doug Hope, Music Week Classified Sales, CMP Information, 8th Floor, Ludgate House, 245 Blackfriars Road, London. SE1 SUR Tel; 020 7921 8315 Fax: 020 7921 8372 Email; doug@musicweek.com 

Rates (par single column centimètre); Jobs & Courses: £35 (min 4cm x 2 cols.) Business to Business: £20 (min 4cm x 1 col.) Notice Board: £18 (min 4cm x 1 col.) Spot Colour: 10% extra. Full Colour; 20% extra Ail rates subject to standard VAX 

Booking Deadline: ThursdJ publication the following Mon" 
Cancellation Deadline: 10am Wednesday priorto pub (for sériés bookings: 22 days; 

riiÉMi 'far _ - 

HURRY! LIMITED STOCK AVAILABLE. 
Buy the fono 2002 and Music Week International 2002 
directories at fingc/y discounted rates 

2002 
The fono Directory is the only directory that covers Europe and contains essential contact information and listings for Radio, Record Labels, TV Stations, Artist Management and Retail Organisations within Europe. 

The Music Week International Directory is the most 
fi comprehensive source of international contact data 

SmBBiiwaiiSSàBSI available anywhere in the world. Listing the names, ~~~ addresses, téléphoné numbers, email addresses and URLs of leading music companies operating in over 20 différent sectors, covering record companies through to distributors, publishers, manufacturées, promoters, studios and much more. 

fono 
was 

now 
les s 40% 

MW Int. 
was 

now 
less 40 % 

Buy both 
50% off! 

UK £66 £39 £75 £45 £70 
Europe €99 €59 €115 €69 €107 
Rest of 
World US$99 US$59 US$120 US$60 US$109 

To order by crédit card - contact David Pagendam on 020 7921 8320. Email: dpagendam@cmpinformation.com By chèque - made payable to CMP Information Ltd - send to David Pagendam at: CMP information Ltd., 8th floor Ludgate House, 245 Blackfriars Road, London, SE1 9LIR, England - Remember, this offer is also free of any postal charges. 
MUSIC WEEK 15 MARCH 2003 



busihess to bu sin e s s CLASSIFIED 

1the -yrit cd dvd & vinyl 
i display + storage ^ specialists ^ y,-"S5; 
, contact John Findlay or Brian Watts « ^ J retail entertainment displays Itd 

For your support in the MW awards. 
Here at Rolled Gold we try to bring our customers the very best in service and distribution. 
Next day delivery, including Saturday free of charge 
Unbeatable prices on chart, mid-price and budget CD's and DVD's 

AH EDI compatible 
ONE CALL FOR Al_l_ VOUR NEED5 
D 1 753 13 17 
Please dcj ndt hesitate to contact us 
Rolled Gold 

Tel: □ 1 753 69 13 17 Fax: a 1 753 6927ZB sales@ralledgolcl.ca.uk job5@rolledgald.co.uk 

—video, dvd  
music & games display specialist 

iwmumr 
t o50 CDs -t£80 ■ 

n207637 9500 

m. 

- —    " 
CD DUPLICATION 

0207385 2299 

15 LION ROAD, TWICKENHAM MIDDLESEXTVPI4JH Stiowroom open 
Focus on 
Distributors 

music week CLASSIFIED METANOIA 
PRODUCTION 

Hlgh Quolity COR copies fro»n 75p , 
Repcat Performance Multimedia 

I „ - - ...IH H . , H Scrcodos. aise tastirg 5^ ^rlSy^Ofisexperfenc^. Orphie design, cptourp^^l fî.J y^rgéqndur^Jp 

In Music Week's March 29 issue 
(published March 24) we'll be 
presenting a classified showease of 
distribution companies. 
To source new business and inform 
existing customers what you're up to, 
this is an unmissable opportunity. 
Make sure you don't miss the Friday 
March 14 deadline and ask about spé- 
cial sériés discounts. 
Call Doug on 020 7921 8315, or email 
doug@musicweek.com 

rHipsr 

4ndy Whitmore 

stTNL 
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L E Y AT THE Mu 

Angus Deayton (1) returned triumphantly after a soven-year gap last Thursday to once again steer tho Muslc Week Awards, although, given hls recont oirtracurricular activities, perhaps a trick was missed not to get him to organise tho afler-show party, too. Elsewhera overybody was kung-fti fîghtlng. And when tho winning team from Fopp do it (2) it is, quite frankly, a little bH frightening. Founder Gordon Montgomory (second left) was busy leading tho chorus. Want to know what the 53rd bost UK company to work for look likeî Step forward please BMG (3). As hor PR and co^nanager Dave Woolf (4, left) thought he know ail of Beverley Knight's (right) movemonts. But evon ho was caught out when she made a surprise appearance to hand him his PR award. If you'd heard that Coldplay tributo song, wouldn't you be looking loss than ploasod? Top producer Ken Nelson (5, right) was caught showing his wares to Caite Antrobus (Loft). Freak like thom: Island's Jon Turner, Gareth Currie, Nick Gatfield and Jason liley (6) toastod thoir Sugababos marketing triumph. 

Remember where you heard it; Given the year he has endured, Angus Deayton will have been grateful for one of the biggest welcoming cheers yet for a Music Week Awards host as he took to the stage last Thursday.. .And, while he may have lost his job satirising the news, TV's one-time IVIr Sex was as generous as ever summarising the past 12 months' music industry highlights, not least what Eminem, Chris Martin and Gwyneth Paltrow had been up to (but not ail together).. .Talking of Martin and his band, Coldplay offered up their own Harr^Enfield style Scouser video tribute - complété with "calm down, calm down" curly wigs and moustaches - to their awarctwinning producer Ken Nelson. "Ken, Ken you've done it again" is kind of how it goes, but we aren't expecting the Grammy judging board to be kept busy with it next year...There were no videos messages, however, from IE Management as they were crowned, in their absence, managers of the year. But their représentatives on the floor at least set the record straight that, rather than being "overseas" as suggested, 

David Enthoven was, in fact, in the pub and Tim Clark was in hospitai having plastic surgery... So it's officiai: Liam Howlettwill only deliver the new Prodigy album when XL boss Richard Russell revives his one-time artist incarnation Kicks Like A Mule (obscure fact: Universal Music boss Paul Connolly was once their manager - briefly). Actually, despite the former's quips in the film congratulating his label on their A&R award, Dooley hears eight tracks have already been delivered for the forthcoming Prodigy record... The list of industry heavyweights paying tribute to the Sanctuary founders' "honesty and integrity" at one point threatened to exceed the length of Bruce Dickinson's great coat. But one canny country singer proved, despite being the big winners of MWs Strat Award, that when it cornes to the crunch it is ail about the cash. "I know you guys are a big success and a big company and you took care of my last couple of CDs but 1 have one question," chirped the irrépressible Dolly Parton. "Where's my royaity chèque?"... PR Award winner Dave Woolf 
THE BIG QUESTION 

WHY ARE UK SONGWRITERS SCORING HITS IN THE US 
WHILE OUR ARTISTS ARE STU6GLING STATESIDE? Martin O'Shea, Intégral Management 

"It's about the straightforward équation of 
have any chance in the US. UK talent in the Eighties thrived because we had star artiste. This is not the case at the moment. The UK has always had some of the best writers in 

Paul Conroy, Adventures In Muslc dlrector riters are very good at 

younger and more aggressive publishers who are prepared to take a chance with peopie." John Glover, Blueprint Management "We are not developing our artists. Also, US 

Hugh Goldsmith, Innocent Records managing dlrector "There is some fantastic songwriling and 

Sony US-sIgned act Play feature covers ol UK- penned hit songs Honey To The Bee. Just A Utile and Whole Again on their début album. 
MUSiC WEEK 15 MARCH 2003 



s 

i none other than HMVs John Taylor (left) and Steve Gallant (right), ready to i the way of anyone trying to grab «le retaiier's Music Week Awards crown. recently-installed sales direct or Nicola Tuer (9, right) gets dose to the retail 1 ways her predecessor John Aston never could. Caught nose-tonose with gin Megastores' Gareth Perry (left). The Massive Records crew from Oxford re aiso out partying. Back to the cerenwny (11) and the Music Week top jests were holding steady. Time to head home (12), but XL's team were Jy more interested in the free Stringfellows tickets in the goodie bags than isplaced A&R award. 

her, Virgin 

was particularly surprised to see Bevertey Knight waltz down the stairs of the Great Room to présent him the gong. Only a couple of hours before, they were on the phone chatting away, Knight telling him she was in Manchester. Thanks To Pariophone's Terry Felgate for arranging the surprise, as well as the Coldplay tribute video to Ken Nelson... Other surprised bunnies of the night included Intermedia's team, whose boss Steve Tandy had told them ail in advance that one of their rivais had won the best independent promotions team prize:.. Fopp king Gordon Montgomery smartly ' had his eye on his wallet as he picked up his breakthrough award. "The way the pensions and taxation in this country is going, without this award l'm going to be broke in five years," he whmed. And he didn't seem too pleased about Rolled Gold being overlooked for the distribution award he presented, either... Congratulations to Roger Twynham, Disctroniçs' VP of Multi-Media Sales, who won the raffle for the customised Brits Mini Cooper Parked in the foyer. In total, the raffles for the carheldatthe 

awards and at the Brits raised £12,000 for the Brit Trust... And it was aiso a lucky night for producer Tommy D, who scooped the home entertainment System kindly donated by Pioneer when it emerged that he was sitting on the chair under which had been randomly stuck thewinningenvelope... As always, itwasn'tjust empty bottles (and a couple of slumped bodies) left behind in the Great Room: other leftovers included a small black handbag- w'ith a bus pass belonging to a Miss N Martin - a set of house -keys, a pair of cased glasses and a mobile phone. Please contact jamess@musicweek.com if you think they are yours... Former Phonogram (now Mercury) marketing services manager Kathy Tabberer is drumming up support for a staff reunion and is inviting former employées and business associâtes along. The reunion will take place on March 25 ffom 6.30pm onwards at The Pitcher and Piano, 10 Pollen Street (runs between Hanover and Maddox St). Ail previous and current employées, artists and managers that worked with Phonogram are welcome, say the organisers... 

EBBSSS3 

K X rv 5as Blackfrlars Road, London StX auK. V- n/l P Tel: (020) 7921 + ext (see right). mtcd Business Media Fax: (020) 7921 8362 
S. Iieland £190: TU oSaflw'ffp^Wiiï i Ccoige Magmines 

SUBSCRIPTION HOTLINE; 018S8 438816 NEWSTRADE HOTLINE: (020) 7638 4666 
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Anti-Piracy 
Certified 

PlanT/ 

NO PIRACY 

IRMA Anti-Piracy Compliance Program Certified Plants 
• Americ Disc - Drummondville, Quebec, Canada 
• Americ Disc - Miami, Florida, USA 
• CD Linja DCM OY - Helsinki, Finland 
• Cinram International - Huntsville, Alabama, USA 
• Cinram International - Richmond, Indiana, USA 
• Cinram International - Scarborough, Ontario, Canada 
• CMC Magnetics Hong Kong - Hong Kong, SAR 
' DCM Mi-Kista,Sweden 
• DCM Tri Data Sverige ApS - Malmô, Sweden 
' DCM Tri Data ApS - Copenhagen, Denmark 
' The Dering Corporation - Lancaster, Pennsylvania, USA 
• Digitalfabriken DCM Logos AB - Gbtenborg, Sweden 
• Disc Makers - Pennsauken, New Jersey, USA 
• ï)\s(Xron\(s-Albi, France 
• Disctronics - Milan, Italy 
• Disctronics - Piano, Texas, USA 
• Disctronics - Southwater, United Kingdom 
• Disctronics UK - Blackburn, United Kingdom 
• DOCdata Bénélux - Tilburg, The Netherlands 
• EMI Compact Disc (Holland) Bv - Uden, The Netherlands 
• EMI Music Distribution - Jacksonville, Illinois, USA 
' GZ Digital Media AS - Lodencie, Czech Republic 
' L&M Optical Disc LLC - Brooklyn, New York, USA 
• Optimal Media Production GmbH - Rôbel, Germany 

' Plasmon OMS Sari France - Caen, France 
• PT Dynamitra Tarra - Jakarta, Indonesia 
• Q-Media Solutions Corp. - Richmond, British Columbia, Canada 
• Q-Media Solutions \nc.-Austin, Texas, USA 
' Q-Media Solutions Inc. - Fife, Washington, USA 
• Q-Media Solutions Inc.- Irvine, California, USA 
• Sanyo Laser Products, Inc. - Richmond, Indiana, USA 
• Sonopress GmbH - Giitersloh, Germany 
• Sonopress LLC - Weaverville, North Carolina, USA 
• Sony DADC AG - Anif, Austria 
• Summit CD Manufacturing PTE Ltd. - Singapore, Republic ofSingapore 
' Technicolor - Charlottesville, Virginia, USA 
• Technicolor - Gwent, United Kingdom 
• Technicolor - Schifflange, Luxembourg 
- Technicolor - County York, Ireland 
• United Record Pressing - Nashville, Tennessee, USA 
• Universal Manufacturing & Logistics - Graver, North Carolina, USA 
• Universal Manufacturing & Logistics - Hannover, Germany 
' U-Tech Media Corp. - Taiwan, ROC 
' Vigobyte de Mexico - Tijuana, Mexico 
' Vogue Trading Video - Kuurne, Belgium 
• Warner Music Manufacturing Europe - Alsdorf, Germany 
• WEA Manufacturing Inc. - Olyphant, Pennsylvania, USA 

For more information contact these IRMA offices: Worldwide Headquarters, Tel: +1-609-279-1700 (United States) • E-mail: antipiracy@recordingmedia.org European Office, Tel: +31-23-549-0727 (Netherlands) • E-mail; info@recordingmedia.nl Asian Office, Tel: +852-2810-0101 (Hong Kong) • E-mail: spayne@recordingmedia.org 
Go to www.recordingmedia.org/antipiracy for more information and an up-to-date listing of certified plants. 


