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Government in 
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image p6 

Singer tells ail about lier heart-felt second album. See page 9 
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on rock scene 
Asastring of buzzbands put 
rock back in the headlines, 
established acts such as 
Muse return in fine 
form pli 
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© "When it cornes to daytime, high 
rotation on Radio One, UK acts are 
getting a raw deal.' Editorial, pl8 

To read ail the 
news as it 
happens each 
day, log on to 
musicweekcom 

Your guide to the latest news from the music industry 
and implementing the publisher's stratégie interests in légal and business affairs throughout Europe. • 0D2 chief executive Charles Grimsdale told last Tuesday's MPA 

targeted Q and Magic, which plays hits and oldies from acts such as Norah Jones and Stevie Wonder. ® Universal won the best use of the Sony scores 
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News edited by Paul Williams 
Pan-industry lobby group forces Government to make 
key concessions on controversial new radio proposais 

Forum claims victory 

in Comms Bill debate 
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who played a major rôle in the Licensing Bill. This was defeated, Lords in pressing for the changes, aithough the Government bas 

New-look Music Week 

toreflectyourviews 
by Ajax Scott, Editor in Chief Welcome to the first issue of the new Music Week. You will liave immediately noticed that it looks différent, but it is not just the masthead that lias the changed, the pictures that have become larger and the white space that has opened up. No, we're also changing the way we approach everything within the magazine's covers. 
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Rockers sign US deal with Atlantic and land tour slots 

The Darkness ready 

for global tahe-off 

says. % big key will be playing live older guard by 
tion from a lot of big arts, who will and Metallica E 

toplay 

LEMAR 

ISS 

Labels lose with 

too few web acts 
OD2's Charles Grimsdale last week highlighted concrète évi- dence that labels are losing ont on online sales by withholding rights for digital distribution. Speaking at the MPA's AGM last Ibesday, Grimsdale said that, although OD2 had deals in place 
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Music Week is changing... 
So is Midem 

. 

feel business 
i talk , see | hear | find 

G ET MORE MUSIC BIZ FOR LESS CASH 

Regïster now to attend the 
world's largest music industry 
tradeshow and save 40% on 
regular participation fee 

There has neuer been a better time to exhibit... 
Prices frozen at 2003 levais (British companies exhibiting ad 
Midem may also qualify for a TPUK subsidy if booked in time] 

Reach 9,000 professionals from 4,000 companies, 92 countries 
and B00 média in one place. Midem is the industry event where 
people corne to do business - your business. 
98% of the people say they corne for the quality of the participants: 
31% are CEOs, owners or présidents. In 2003, 82% told us that 
Midem generates more sales than any other event of its kind. 

... and there has never been a better time to attend. 
Spécial offer €500 participation fee (equals 40% off regular rate) 
valid for ail bookings made before 31 October 2003 
Call Emma Dallas now on 44 (0)20 7528 0086 
or email emma.dallas@reedmidem.com. 

Or visit www.midem.com 

Reed Exhibitions 
January 25-29, 2004 
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Rivais line up 
for Glasgow 
licence Mds 
Rock is aiming to blast out the qui- 
beyond for control of Glasgows 

Proposed rock services from Chrysalis, GWR and Virgin Radio 
which will senc more than 1.6"m 
cants 'which are ail looking to 
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Peter Jamieson cails for action now on burning issues at BRI AGM 

BRI boss lays down y.—net 

during gntsy AGM speech 

by Joanna Joncs 
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© Dido: i am my own 
démographie.' Interview, p9 

Sanctuary snares top 

acts for management 
Sanctuary Group's artist management division has struck a deal to bring Martin Hall's rester, including the Manie Street Preacliers and Groove Armada, into the fold. The new deal will see Hall moving his Solio opération to Sanctuary's west London lieadquarters. The move follows a succession of high-profile additions to the Sanctuary management team in London, New York and Los Angeles, including the acquisition of Bill Curbishley's Trinifold Management at the end of last year. The deals have formed part of Sanctuary's strategy to build bulk and provide its managers with the économies of scaie and resources necessary to arrange and organise huge world tours. Hall, who started his management company in 1989 with the Manies, says it has been tough working on his own in the current climate. "It is the right thing to do now," he says. "I can acquire new acts when 1 am part of a bigger team. ITI have lawyers and business affairs people on hand to help out and, when it 

bookîng with Sanctuary's weîght behind us." Hall, whose roster also now includes Ed Harcourt, Klnesis and Futureshock, adds that Sanctuary's connections in the US will also help him and his team break acts Stateside. He says he will be able to network with the rest of the team of managers affiliated to Sanctuary when it cornes to spotting new talent. Sanctuary artist management chairman Rod Smallwood says Hall will play a key rôle in the development of the artist management division and that his arrivai will also help to expand the group's Worldwide artist roster. "He is one of the most respected managers in the business and looks after some highly-successful bands, as well as showing a flair for developing new talent," Smallwood adds. ® In a separate move, Sanctuary has signed one-time BMG act Spiritualized to a Worldwide deal with a first album, Amazing Grâce, lined-up for release on September 8 through the band's own Spaceman Records. 

■(fhëaGilmorea^ packaging, promo production oi forthcomïng album Avalancfiefout TV advertising costs ffom their royalties. Tlic album, which is winning press support will be previewed by the single Juliet CKeep That in Mind), which is 
will be the fifth album issued by tire Anglo-Irish musicîan. 

Il) is to be lire fù on a new label collaboration between Flying Sparks Records head Jan Brown and Vital Distribution. Htingry Dog Records offers a new business model to its signings by not deducting 

HMV chief shrugs off Bank 

of England slump warning 

of tire consumer boom, which has been forecast by new Bank Of Eng- land govemor Mervyn Cales voiced " diction after group figur last Tuesday showed profits surging 12.1% to £nS.4m and sales rising 3.2% to £l.7bn for the year to April 26 2003. And, although music's overall share of the sales cake shrank to jusl 51% with DVD growing, he stresses that music remains at the centre of whatHMVdoes. 

DVD drives growth 
year, ended June 21 2003, HMV Europe sales have risen a modest 1.7%, although Giles says that 

to tire year," he adds. Giles says the 21 

% sales growth in DVD at HMV Europe and, for the year as a whole, music made up 51% of our sales com- pared with 55% the previous year," says Giles. "Video - that is DVD and VHS combined - has grown to 36% compared with 26% of the sales mix. But music is slill the bedrockofwhat HMVdoes." Unveiling its first full-ycar results as a quoted company, HMV Group's biggesl di Europe, showed a sales to ,£Sfi7.+m. on the previous year, as the division postcd a profit 

of £88.6m compared with £74m. Against prédictions by the new govemor of the Bank of England of 
believe businesses like be hit. "Wilhin these in can draw some comfoi 

, HMV 
We can draw comfort 
from the fact that 
[music is] important 
to consumers Alan Giles, HMV 

new stores are planned for the new financial year. Sales at HMV Asia Pacific rose 0.5% to £277m, while HMV North American sales fell 16.1% to £lS7m. Total like-for-like sales for HMV Asia Pacific deelined by 0.1%, with growth in Australia off- setting a small décliné in Japan, 
cuit in Hong Kong and Singapore. 
HMVs North American division had suffered difficull trading, with sales falling 16,1% to £l57m while like-for- 4%. 

Lossesspark 
Mean Fiddler 
asset sales 
A successful Glastonbury was unable to mask a disappointing financial year for the Mean Fiddler Music Group, which holds a major stake in the festival, Despite a largely trouble-free event, which founder Michael Eavis is describing as 'the best ever", Mean Fiddler last week reported losses before amortisa- tion of goodwill and exceptional items of £4.4m (£1.0m in 2001) for the year to the end of Decem- ber 2002. The losses, on the back of increased turnover of £39m (£3.7m), were largely blamed on the poor performing bar and restaurant division, which has been sold for £2.3m to Lynnet Leisure. The group announced last week that it is also selling its AM radio station to Sunrise for £l.5m, a deal which [will be completed during the third quarter of this year. Both deals, according to 
ate £3.8m in cash and roturn the group to the black. It also leaves 
trate on its three remaining prof- itable businesses - festivals, inter- national touring and live venues. Power says, "We have reacled quickly to the diffieuît trading con- ditions by disposing of the bar and restaurant division and agreeing terms for the sale of the radio sta- tion at a good profit. I believe there is tremendous potentiel for prof- itable growth in our three remain- 

through further festival acquisi- tions. Meanwhile, the founder of Glastonbury Festival, Michael Eavis, says he was fielding phone calls from bands wanting to head- line next year's event within days of the dose of the 2003 festival. He adds, "I don't want it to keep get- ting bigger. It has reached capaci- ly." However, he notes that Mean Fiddler receives a proportion of the net profit, so it has an interest in the festival capacity. © See Quickfire, pl9 
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Kids happy not to 

buy 'costly' dises 
heard directly what they face when it cornes to trying to convince kids not to illegally download from peer-to-peer services. While the RIA.\ may be threat- ening légal action against US indi- viduals, a group of UK youngsters featured on Radio Two's Great British Music Debate, chaired by Jeremy Vine last Wednesday, said 
music from the internet. "The advantage of the internet 

"^Srlfi-mnot A&R, UK acts trying to 
And, in a poli, 69% of Radio Two listeners said they did not 
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Station défends itseltoverlack of British music 

Radio Onehits back 

over playlist jibes 

by Martin Talbot Just as the UK music business lias scored a significant victory in its battle over the Communications Bill, it bas found another broad- cast issue to raise its température - ' itputof Radio Onc 

UK radio Top 10 
of genre is acknowledged by ail sides. "R&B is pop at the moment," Jones-Donelly adds. Indeed, an .uv urban record has topped Radio One's most-played list 18 out of the first 26 weeks of the year. In turn, while 14th Floor's Christian Tattersfield - whose 

cence, he says, also adding. 'The signing policy in the UK has 
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Can the UK's biggest 
musical export conquer 
the world again? Dido 
unveils her new album 
to James Roberts 
Much lias changed in the world of UK singer- songwriter Dido Armstrong since she last recorded an album. For any artist, following up a massive, break- through début album after a three-year gap cré- âtes its own difficulties. But, significant changes at her record companies have, potentially, added further challenges. Not that Dido or her manager, Nettwerk Man- agements Peter Leak, appear to be at ail ruffled. "We can't let these things get in the way of our plans," says Leak. That Dido and Leak brush off such circum- stances says volumes about their ability to make a success of the artist's follow-up, the new studio album Life For Rent. Dido's rise to famé - ffom Faithless extra to Worldwide superstar (with a little help from Eminem) - has already been well documented since Music Week published her first UK inter- view in 2000, but the passing of time makes her début success seem ail the more incredible. Ini- tially a slow bumer, Dido's 2000 début No Angel (first released in 1999 in the US only) became 200l's biggest-selling album Worldwide. It is also now the biggest seller by a British female solo artist in music industry history. But now the dust has settled on the first chap- ter of her career, is it easier for Dido make sense of her remarkable story? "I have been ridiculously lucky," she muses, reclining on a bean bag in the music room of her new home in Islington, north London. "It has been circumstances falling in the right place at the right time. I have been very, very lucky." One circumstance Dido is referring to is Eminem's international hit single Stan, which sampled six fines of her song Thank You. Wliile the record undoubtedly played a huge part in raising Dido's international profile, "that s ample" is only one part of a much bigger jigsaw. "Eminem was a huge thing," says Dido. "I just thought it was incredible that from hearing six Unes of my song people were going out and buy- ing my album. "Maybe if people had come up to me in the street and said, T heard your album because of Eminem and it's shit' then l'd be, like, T'm sorry'. But no-one ever did that. People say it's great that they got into something they wouldn't nor- mallylistento." In addition to assistance ffom Eminem, there have been a handfiil of other key individuals who have played critical rôles in Dido's career. An early publishing deal struck with Mike Sault at Warner/Chappell in November 1996 and Peter Leak's arrivai as manager in 1998 were also cru- cial moments for her. "I would be nothing with- out thera," she says. The stability provided by these constants in Dido's career contrasts starkly with the changes of the four years since No Angel was completed in 1999. In that time, her UK label Cheeky, co- owned by her brother Rollo, has been sold to BMG for £5m. BMG UK has subsequently moved on to its third chairraan - Tint Bowen fol- lowing Richard Griffitlis and Hasse Breitholz - and the international marketing opération at Bedford House has been taken apart. More recently, Cheeky label manager Morgan Nelson also left the major. 
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Life Fer Rent: heartfelt 
Mghfigbts of the album 
Music Week is the firet magazine to hear Dido's second album, Life For Rent, due on Septembei- 29. Dido talks for the first time about the key tracte on the album. 
White Flag te an emotional song. It's ng about unrequited you can't be with someone but you still love theni, but you can't tell them because you know it will ruîn their life. So you keep it to yourself and wrlte a song about it" Stoned "I love the production on tliis. 1 wrote tlie song with Lester Mondes on the Wurlitzer and I came into the studio one day and Rollo had put tins stonking beat over it. It is one of my favourite styles of production, a really slow, deep-house bass, which I love. There is something about it because it is guite a sad song, but the beats make me guite excited." 

Life For Rent "This is one of the first songs I wrote last year when I went away to write. It was the first time I had ever tried to write a song with a slightly grander theme than a very small moment It is about how I see my life and how I want my life to be. Really what it's saying is that if I don't live my life to the full and engage in everything, and push myself, then l'm not really living. The album being called Life For Rent is a reminder to me to keep the principle that I meant in the song." See You When You're 40 "It's guite dark. People are already getting guite obsessed by this track. It's probably the meanest song l've ever written. When I finished it in the studio, people there were saying 'remind me never to cross you'. Everything I do has a bittersweet thing going on. If l've written a really sweet 

song l'Il make the production famC DWo In" tougher. But this one is pretty tlic'-nKFo with much ont and ont nasty." brother Rollo Don't Leave Home "1 wrote this at the time of No Angel but didn't play it to anyone at first But I bave been playing it live for tliree years. It's a song about addiction, from the point of view of the drink or drug singing to the person. This is one of the tracte produced by Mike Hedges." Sand In My Shoes "A ridiculously simple song about that feeling when you get home from holiday." 
In tum, the Arista structure which underlies her massive 5m US sales success has shifted; her mentors Peter Edge and Clive Davis at her US label Arista quit to set up J Records. "We have managed to ride the storm of change so far," says Leak. "It's about staying focused on the campaign." It is a problem few artists, particularly UK ones, have yet to deal with: how do you set about following up a début album that has sold 12m copies Worldwide? Following up such a huge sales success must be a daunting task, but Leak is confident of matching, or even bettering, the count with Life For Rent. "Everyone assumes that we won't be able to match the sales of No Angel, but we didn't really exhaust ail the areas of promotion on it, so I think there is potential to grow in a number of places," he says. 'In Japan, No Angel only sold 200,000 to 300,000 copies because trated on the US and Europe." And the promotional campaign is already underway. The first single from her second album Life For Rent - titled White Flag - is being serviced globally today (July 7), eight weeks ahead of commercial release. That date ties in with the US market's need to play the radio format gaine - an indication that, two years after the active prorao work on No Angel ended, Dido has some important foundations to rebuild. To further underline the singer's com- mitment to the US, she will spend three weeks on promotion in the US during August. But Dido herself is certainly not phased by what some might view as an unachieveable goal. "You just approach it by making a record you think is brilliant and that you hope other people think is brilliant," she says. Her manager, Peter Leak, dcscribes the singer as "a genre of her own". 'Dido and Coldplay are both examples of the kind of music people love to buy but dont often get to hear about," he says. "The type of people that buy these records may only buy two or three CDs a year as there is very little for them to tap into." In February last year, The Guardian built a 

Dido and Coldplay are both examples of the kind of music people love to buy but don't often get to hear about Peler Leak, manager 

feature around the "Dido démographie", market- ing speak for the album-buying, car-driving, middle-class génération largely responsible for making No Angel the biggest-selling album of 2001. Of the 25 albums identified as those likely to be owned by someone in the "Dido démo- graphie" - including sets from acts such as Tracy Chapman, Coldplay and The Strokes - Dido has 23 in her collection. "1 am my démographie," she proudly déclarés. "1 have always made music that I like. With the first album, ail 1 wanted was a record I could lis- ten to in the car." And that is precisely what she has aimed to do second time around. When the time came to call a hait to the sprawling three-year campaign for No Angel, Dido chose to "lock herself away in the middle of nowhere" with a piano to begin writing. Although she only ended up spending 10 days there, being forced to return home after her father fell ill, during that initial writing session she wrote a number of songs, including White Flag, Sand In My Shoes, Life For Rent and Who Makes You Feel, songs that would go on to form the basis for the second album. "It was quite a productive 10 days," she giggles. Wamer/ChappeU's Mike Sault observes that Dido works best when she is left to get on with thmgs herself. "She has a very strong work ethic and knows exactly what she wants," he says. Tins album was very much a case of her and Rollo getting on with it." and 
Following that initial writing session, Dido began writmg and producing tracks with Rollo We worked pretty closely on No Angel, but tlfis 

one vvestaried and finished together'she slys 8 
The sessions took place in the familiar ' 
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Un a StUdi0S in Loncloi m a i î , ldo Ptevtously worked on No Ange and with Faithless prier to that "W had absolute freedom and it was amazin!-'" ^ says. "On the first album no-one „ 1 whether I finished it or nm and nobody ta'to fered because no-one knew I was doW Iv iv " wanted to recreate that vibe." g ' We 
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remained true to her original inspiration for entering the music business. "It was a joy to make this second album; ifs what I do," she says. Td be writing the songs anyway. We haven't made any concessions to commercialism or radio in the production; they are just produced in the way we think they sound best. That is what we did on the first album so no-one experts any différent on this one. Ifs mostly accidentai and that's just the way it is," Dido and Rollo did venture out of Church stu- dios to visit Mike Hedges in his Highbury studio where Hedges co-produced two of Life For Rent's standout tracks, Don't Leave Home and See The Sun. Additional collaborators included former Faithless engineer turned artist P»Nut, who co-wrote and produced Who Makes You Feel and produced the beats for White Flag and the album's title track. Life For Rent is a strikingly personal album that represents a leap forward in Dido's confi- dence as a songwriter, performer and producer. Tracks such as Stoned combine production élé- ments from Dido's dance roots with her charac- teristic haunting mélodies. Elsewhere, the orchestrated See The Sun offers perhaps Dido's most accomplished work to date, while See You When You're 40 shows the darker side of her inspiration for the album (see breakout). Although Dido didn't have any particular A&R person overseeing the production of the album, towards the end of the recording she called on her US A&R man, Peter Edge to listen to the material. "When you have been in the studio for a year it's nice bouncing stuff off someone you can trust," says Dido. "He was amazing - a proper old-style good A&R." It was only when Dido started playing the new songs to friends that it dawned on her that she had made a more personal record than she realised. "It's slightly horrifying at the moment as I had forgotten that people would hear it," she says. "That sounds bizarre, but when l'm writing with Rollo and it's ail our mates playing in the same studio, it's easy to forget people will hear it and pick your life apart." Regardless of how it was achieved, the success of No Angel certainly highlights just how few artists appeal to the mass-market, album- buying public. Dido believes her success high- lights the industry's poor record at realising the potential of such acts. "The artists are out there, but it's bloody hard to get to hear them," she says. "It is worrying because, if I was starting now, would I be devel- oped as a proper artist? Or would I release a cou- ple of singles and be told "You've only got to number 17, so that's if?" While it is obvious that Dido truly adores lier songwriting craft, she also enjoys the machina- tions of the music industry and is a regular read- er of Music Week. l've never been one of those artists that does- n t have a due about what's going on in their career," she says. "I know people in the record company and I enjoy the business side of it I wouldn't want to spend my whole time making it into my business, but 1 am fascinated by it and I do enjoy it." Dido is clearly enjoyingthe freedom that suc- cess has brought her in every aspect of her life particuiariy in créative ternis. I have pushed myself ftirther on this albi»11 
and it is the best I eau make right now" she says. «ut m time to corne 1 will be a better producer and a better player and it's lovely to be in a world where you can aspire to something more witho11 
r—lëiPhappy wll,ll; vou've ^t," —_ 



Features are edited by Atlam Woods 
Two years ago, every major label needed to have a rock band 
on its roster. Now, it would appear that some of them have little 
confidence in anything else to sell records. By Daniel Lane 
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If early indications are anything to go by, 2003 should go down in the history books as a fantas- ticyear for rock and métal music in the (JK. Not only have Mercury's Metallica, Polydor's Marilyn Manson and WEA's Linkin Park ail released fan-pleasing, high-charting albums, but there are still releases from such heavy- weights as EMI's Iron Maiden, Polydor's Limp Bizkit, Sony's Korn and Roadrunner's Nickel- back to follow in the final quarter of the year. Even séminal gloom-rock recluses Type-O Nég- ative have released an album in 2003 - their first in more than four years. Throw into that mix previously unknown bands, such as Sony's US goth-metallers Evanes- cence, whose début single, Bring Me To Life, rocketed to the top of the chants a month ago, East West's British cock-rockers The Darkness, who debuted at number 11 with their third sin- gle, Growing On Me, and BMG's avant-garde Finnish outfit HIM, who scored their first UK Top 30 hit with Buried Alive By Love, and it seems that rock is once again king of the castle. "The rock scene is great at the moment," says DJ lan Camfield, who hosts the rock show on London-based radio station Xftn. "I can under- stand the success of a band like Evanescence because, regardless of musical style, everyone has a tendency to focus on what's coming over from the US," he says. "And, since the advent of Nickelback, people really want buy into that slick, streamlined brand of American radio rock. "But it's really The Darkness who are the sur- prise success story of the year. They had every- thing against them: they're English, they were 
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ceturn to the fray 
hiatus (single. liveglgsi August18}   

on a small indie label, they look like Seventies throwbacks and sound like Def Leppard and are proud of that fact. So image-wise, culturally, musically and ideologically they don't fit. But to almost have a Top 10 hit in those circumstances shows it can be done and is a big achievement." With its intégration of Mushroom and Infec- tious, East West is in the vanguard of the boom in breakthrough UK rock, having won the bid- ding war for the Darkness, and taken on hotly- tipped Welsh newcomers Funeral For A Friend and perennial success stories Ash and Muse (see breakout, p.ll) as well as one of the big Ameri- can newcomers. Poison The Well. Polydor boasts a raft of US heavyweights and has hired Athlete manager Jim Chancellor to develop and acquire an equally impressive roster of UK talent. EMI is aiming for a number one album with the new Iron Maiden album, Dance Of Death, due on September 8, Such a feat would provide the band's first chart-topper sinee Fear Of The Dark in 1992, and Val Janes, vice-president, international marketing at Sanctuary, which has managed the band since the start, says the aim is a realistic one owing to the band's refusai to becorae simply a héritage act. "The main thing is that they have kept their credibility through ail the musical fashion swings and they have gathered a lot of respect for that, too," says Janes. "They have gone through those times when there has been no rock on the radio - which is still mostly the case. The last studio album, Brave New World, hit number seven in 2000, which is pretty good considering the climate at the time." Over the past two years, things could scarcely have changed more. "Increasingly, the rock and métal influence has become more and more the mainstream," says Andy King, marketing direc- tor of dedicated rock radio station, Total Rock. Rock has now become so much a part of the mainstream, in fact, that even those major labels which could be forgiven for making ail their hay in the permanently sunny fields of pop have been flexing their métal muscles. "For a major not to bother with rock music in this day and âge would be like GlaxoSmithKline giving up making headache pills," says BMG marketing manager David Gulvin, a key player in the company's rock and alternative depart- ment, whose roster includes the Foo Fighters, Soil and Adema. "The différence now at BMG is twofold; Pop Idol made us a household name for pure pop, but the genre structure of the company allows us to focus and give more attention to development acts to ensure that they don't get overlooked because they're not a so-called 'priority'." But, on the other side of the fence, dedicated independent rock labels are not having quite such a bumper time of it. The acquisition of Zoraba by BMG has delivered Music For Nations, one of the last remaining indies of any size, into the hands of the major. Only a hardcore of independents remain, including Nottingham- based Earache Records, Dutch-owned Roadrun- ner Records - in which Universal holds a 49% stake - and west London's Visible Noise, which is pinning its hopes on the Lostprophets album, which is now in production (see above). The indies have been hit just as hard as their major counterparts by online piracy and are seeking new waj'S to prevent their products ffom being leaked onto the web by a very online-liter- ate fanbase. Earache recently issued promotion- al CDs of the new Linea 77 album, Numb, to journalists, with the record's 11 tracks divided up into 99 segments to hamper bootleggers' efforts to casily upload the album, while Roadrunner has taken to audio-stamping each track individ- ually on every promo CD it issues. 

u 

Lostprophets ride in Def Leppard's wake 
Twenty years ago, a young, working-class band from Sheffîeld took the US by storm. Def Leppard's Pyromania album struck a huge power-chord with American audiences thanks to its fusion of Seventies rock licks and pop choruses. With Mercury's backing, the band rapidly became a household name liere and abroad - a feat no British rock band has replicated since. Twenty years on and a young, working-class band from Pontypridd are poised to repeat Def Leppard's success. Having inked an international deal with Sony, they too have major-label clout, an exhilarating fusion of rock distilled from the sounds of their teenage years and a knack for writing catchy songs. And perhaps the real key to it ail is that they have the backing of Def Leppard's management, Q-Pnme. Lostprophets emerged onto the scene in 2000, signing to the 

Sanctuary and EMI are touring the tbrthcom- ing Iron Maiden album, Dance Of Death, around Europe with the band so that journalists can hear the record in a comfortable environ- ment that is completely pirate-proof. "The only way we felt we could keep it secure was to put a mobile listening facility on the road," says Val Janes. The album was locked into Discmans, which were chained to the bus itself. Although Janes says a couple of individuels were caught trying to break the padlocks, not one track has so far found its way onto the internet. "There are loads of reasons why business has been tough so far this year," says Mark Palmer, Roadrunner UK label manager. "Downloading, CD-burning and parallel importing have ail played a part, but the problem is that today's 

then-tiny indie label Visible Noise. With an average âge of 19, they recorded their début album, Thefakesoundofprogress, for £3,000. It soid more than 150,000 copies in the UK and Sony was sufficiently impressed to pick tliem up for the rest of the world. "We didn't really know what we were doing," says singer lan Watkins. "1 clearly couldn't sing. It was a fluke that Sony pïcked us up." The band are in a LA studio in with producer Eric Valentine (Good Charlotte/Queens Of The Stone Age) working on their next release, tentatively titled Start Something, and due for release in October. Watkins says it is, "the best album Tve ever lieard". "You have to believe that when you'rc recording," adds Valentine. "We will probably believe it for the rest of our lives. It's going to 

ago, certainly agréés. "They are taking an intelligent direction. The songs are dynamic, but have not 
The band has retained the integrity they established from their hardcore roots." Integrity and credibility are at the core of the Lostprophets' ethos - although Watkins jokes that the band have "already lost 
industry perception is that it would be a shame if the band were to become to nu-metal what Bush became to the grunge movement Valentine is keen not to exploit the réputation the band have built up. "Everything on this album stems from the band. The problem we have is working under the burden that ail bands signed to a major have - the need to write a tadio hit But we're trying to work 

For a major not to bother with rock music would be like GlaxoSmith 
Kline giving up making headache pills David Gulvin, BMG 

youth do not have the same passion and dedica- tion to music that eristed 20 years ago. We ail have a duty, as record labels, to try and engender that excitement again by finding new ways of marketing and promoting our artists." As part of its own self-prescribed cure, Road- runner has launched its own download service, The Vault, which will début here later this year. BMG has opted for Bedroom Fest, an off-the-wall retail and advertising campaign that spoofs popular festival posters. "Initially, Bedroom Fest seemed like a good way of putting my bands together on a page, but this year we are considering taking it a few steps further," says Gulvin. The same could be said of the major's attitude to the rock scene, as yesterday's fad becomes today's default setting. 



A tranche of reissues from the likes of Môtley Crue 
and AC/DC are the latest big news in the ever-vibrant 
rock catalogue market By Adam Webb 

Hard rock gets 

a second wind 

playing recently to about 50 
people and 
they made it seem iiue Queen 
playing a stadium 

Following the release of Smells Like Teen Spirit in September 1991, the LA rock scene supposed- ly became redundant overnight. Teased hair and spandex were replaced by tousled hair and plaid as the likes of Guns "N' Roses and Môtley Criie imploded and the world went grunge. Nu-metal put ftirther nails into the coffin of a genre that seemed to have been derided and spoofed almost out of existence. Yet, in the light of the unprecedented success of the recent live Led Zeppelin bonanza, The Osbournes, Môtley Criie's staggering autobiog- raphy, The Dirt, and the emergence of a new génération of hard-rocking bands, from The Datsuns to The Darkness, it seems the obituaries were unfounded. Traditional hard rock has its highest profile in years - a faet reflected by a sériés of recent re-issue and remastering cara- paigns. Universal and Sony have rolled out cata- logue reissue programmes for Môtley Criie and AC/DC, which, along with the ongoing work of companies such as Sanctuary, Snapper and Eagle Rock, have resulted in atimely revaluation ofthis maligned music. According to Dante Bonutto, international marketing and A&R manager at Universal, the death notices written for hard rock in the early- Nineties were misconceived. Indeed, for Bonut- to, who wrote the first biography of Môtley Crue in 1985, the very elhos of that band - "They took having a good time very seriously indeed; they probably based a career on it" - ensured they have always had an inhérent popularity. "People do find the rock 'n' roll lifestyle perennially 

attractive," he says "If you want to buy records by bands who are accountants with guitars there are plenty of them out there. Personally, l'd rather listen to Môtley Crue." The traditionally committed métal audience has always offered a strong market for back cat- alogue in territories such as the UK, Germany, Japan, Italy and the US. Combined with the longevity of many hard rock bands and their propensity for touring, this has ensured cata- logue releases stay active for much longer. "It has always been steady," says Steve Hammonds, Sanctuary Records' senior label manager. "The major métal acts always sell. We have Sabbath Motôrhead and things like Uriah Heep, whosé Best Of has just shipped almost 40,000 in Europe. It's the classically loyal métal audience. Like with Venom - we've had a massive resuit with them and the first three albums have [each] sold 20,000-plus in ayear. I think once a rock fan, always a rock fan." 

The importance of live performance in keep- ing the market alive cannot be overstated. and rock is one of the few genres that can expect not only live support but new material from its best- loved acts. Eagle Rock's release schedule includes albums from Therapy? and Zakk Wylde, and DVDs from rock stalwarts Dio and Ted Nugent, ail of whom are touring soon Another Eagle signing, Alice Cooper, will play the Guildford Festival and gigs in Liverpool and Wolverhampton during the summer. New bands such as The Darkness and The Datsuns suggest a sense of old-style entertain- ment and showmanship is returningto rock. For Tom Duncombe of Snapper, who have recently reissued the likes of WjV.S.R, métal is benefiting from the Pop Idol effect, although it is hard to imagine much in the way of direct overlap between the two audiences. "These bands have lots more personality [than reality pop stars] and no A&R guy telling them what to do. A band like The Darkness are just amazing - I saw them playing recently to about 50 people and they made it seera like Queen playing a stadium." Perhaps the true sea-change in recent years has been a creeping respect for the music itself. The 16 AC/DC and 11 Môtley Criie remasters corne with assorted extra tracks and enhanced content and the Môtley programme was closely supervised by bassist Nikki Sixx. "Nikki has always been really keen for there to be a reissue process where the original LP art- work was reinstated and where the albums embraced the CD format rather than just being straight black-and-white LP conversions," says Giancarlo Sciama, catalogue product manager at Universal. "[The original CD reissues] were so dated that they still have the original instruc- tions about how to use a CD." Such respect for rock catalogue is exemplified by Sanctuary's five-CD Motôrhead box set, due in September. "Lemmy is involved in every aspect of it," says Steve Hammonds. "We selected the tracklisting with him and Mick Stevenson, who runs the Motôrheadbangers [fan club] and it's just going to be a fantastic box set; loads of rarities that have never been on CD, a booklet by Mick Wall and a free badge and poster." In many respects, even beyond the music, heavy rock has become an industry of icons. "Lemmy is a cultural icon," says Steve Ham- monds. "He's effectively a household name. Most people know what he does. In the saine way that Ozzyis a cultural icon. The year before last we did the Best Of Motôrhead on TV and The Best Of Sabbath on TV and they still sell massively." For Dante Bonutto, already looking forward to the potential of the fortheoraing movie adap- tation of The Dirt, the acquisition of a catalogue such as that of Môtley Crue is of almost histori- cal importance - a brand as worthy as Zeppelin or Hendrix, which should be revered and cele- brated, and certainly not overlooked. "I mean, what a story," he gasps. "What characters! You can't find a band who worked their way through Baywatch like Môtley Criie did. We need people like that. There was never a dull moment." 
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I undertakers, deranged evangelists or Victorian fathers. But beneath the skin, the transformation of the gothic-punk fright from Wangaratta ti " 
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Jazz Masters: Vintage Stan Getz 

Some 14 numbers are offered including Dave Brubeck s In Your Own Sweet Way, Bud Povvell s Tempus Fugit and Billy Strayhown's Lush Life and Blood sound is excellent and 

lasl year's Testify. Thereismuch of interest along the way. In The Air Tonight, for example, is described as "one of the best pop songs ever written" by no less an authority than Sir George Martin and as "fucking magie" by Ozzy Osbourne. Among the numerous other interviewées are Bob Geldof, Quincy Jones and Babyface. A total of 100 minutes of extended interviews are packaged as extras. Could the cycle of cool be about to come fiiU circle for Collins? Do not bet 
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EDITORIAL 
MARTIN TALBOT 

Our publîcly-owned national pop station should do more to support UK artistsat peak time 

RI gives domestic acts a raw deal 
paying lip service to its commitment to British music. But plenty of executives who have spoken to Music Week believe j ust that. Alex Jones-Donelly is rightly proud of Radio Ones track record, including its B-listing of the past three Athlete singles, to take one example. But the justifica- tion for not A-listing any of them because the band are yet to make the big leap commercially is missing the point. Maybe, if they had been A-listed - giving them twice as many plays - they would have been able to make the leap. This is where Radio One's publicly-fimded status makes it fundamentally différent to its rivais in the commercial sector. And, if that isn't enshrined within the BBC charter, perhaps it should be. The fact that the Radio One furore has arisen in a week when the industry has achieved a key advance with the Communications Bill is intriguing. The Bill will now insist that local commercial stations reflect the musical make-up of their locality. And if "local music" is important to the ILR commercial network, perhaps "UK talent" should be reflected more fully by our publicly-owned national station. 

Martin Talbotexi Music Week. CMP Informatioa 8th Floo Ludgate House, 245 Blackfriars Road, 

Way back when Radio One claimed audiences up to 14m and 15m, when it was still the première national pop station, it was regularly vilified for its naff presen- ters, its safe programming and the fact that it could finish an act by refusing to support them. Back then, it was the only place a plugger could go. Today, despite the fact that there are other places where labels and artists can secure national broadcast exposure, and it is no longer the UK's highest-rated music station, it still matters as much as ever. No-one disputes the continuing work that Radio One does, off-peak, in picking up artists at an early stage. But the fact is - and the statistics clearly bear this out - that when it cornes to daytime, high rota- tion, UK acts are getting a raw deal. And this at a time when most in the business recognise the signs of a revival in the development of quality domestic music. Local acts should not go on to the A-list just because of their nationality, but there are surely plen- ty of new artists who deserve better than the 12 plays a week or less that the B- and C-lists often offer. It is harsh to suggest that the station's playlist poli- cy - along with the specialist shows, the live music, the sessions - demonstrates that Radio One is just 

Change the playlist process 

to support new UK talent 
I fimily believe it is the BBC's duly, responsibility and remit to at least champion, and probably 

However, BPI tell me that over tire past five years, UK shares of most-played tracks on Radio have declined from 60% to 30% and, looking at the Radio One A List (easily the most influential place to break a record in the UK), a week or so ago, only two out of 20 acts are British. It is easier for Radio One's pro- grammers to play proven US hits rather than gamble on a new UK 
Looking at Radio One's 
playlist, only two out of 
20 acts are British 
track, but is this in the best inter- ests of the British public, the radio industiy or ultimately the BBC in 

The record industry is globally under threat from dedining sales. The multi-nationals have been able to combat these probleras, but the UK indie sector, traditionally the breeding ground for UK talent, does not have this opportiinily. Furthermore, when presenting a record to radio, it is not the record that gets presented, it is the 

"plot". This is because the décision to playlist a record is not about the niece nf music - and if radio „ .o play a track, the whole .„e surrounding that piece of ...uoic/band is effectively con- signed to the bin. This is not an efficient way to run a business, nor is it good for 
money upfront to compete for air- play, which in 95% of cases does 
from their labels on économie grounds. A programmer ought to be able to make a playlist décision based on his own criteria, purcly by hearing that track and knowing about the band without the enor- mously expensive whistles and bells, which you could argue are there as an insurance policy for the programmer. Other countries protect their local talent, the most notable being the French quota System. If that becomes the only option, then a lot of the UK music business will be lobbying for a similar System to be introduced in this country. The biggest danger to the UK 
net era, is the lack of a shop win- dow for ils talent  Sean 0 tinen is chairman of Telstar 

Gan The Darkness manage 
to conquer the US market? 

Music Week has singled out Must Destroy's The Darkness as one of the UK's hottest new acts. Now they have struck a deal with Atlantic for the US 
Paul Lester, Uncut deputy editor "1 dont think Americars like humour in rock. They like it straiglit. The thing about the likes of Limp Bizkit, Papa Roach and Linkin Park is they're deadly serions ard their records are brilliantly played and brilliantly executed. When you're a B- to 19- year-old, you're at your most philosophical and angst-ridden and you dont wanttohearsomeone smgmg Love On the Rocks With No Ice,"  Mick Meadows, Hit 40 UK executive producer How many UK rock bands have done It recently? Coldplay and Radiohead are the obvious answers, but therein hes the rub. TheyVe succeeded because they provide the US market With a Style of alternative/indie rock 
not produced in the States But combined with the support of a m ' label, and since they dont soundlike"" something you'd expect to corne out 
of America, l'dsayTIie Darkness have âjHDLgood chance nf ^o^^^^'ï'^wfffSound A&R manager I think it is the first moment in a 

Steve Gallant, HMV product director "The album will get off to a cracking start in the UK this week, so there will be a real story to tell. And, hopefully, Atlantic will put the necessary effort behind it and it will do well. The only thing Is, you are always seeing bands being talked about in the NME as being the best thing ever, they are around one week and then they disappear. But The Darkness have got more legs than most The Americans won't get the irony, but they will understand 
ja Tune managing 

Americans enjoy nostalgia. The Darkness are almost identical to Van Halen, ergo The Darkness will be massive in America" — Andy Inglis, Recordstore.co.uk label manager "They could do if they want to go and 
if Atlantic supports them and if collège radio likes them, 1 think they should do well. They'll certainly do better than Robbie Williams." 
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Miciiael Eavis says this year's Glastonbury festival, 
which he bas hosted on his Pilton Farm since 1970, 
was one of the best in the event's 33-year history 

Did you enjoy youi-self at Glastonbury this year? Well it was a bit of a classic, wasn't it? The wliole thing came together and, after 33 years, I think we have finally got it absolutely righL The Mean Fiddler are really good at talkmg to the licensing people, leaving me to put on the show and organise the entertainment That frees me up a lot and 1 was really able to enjoy myself. Now I can be a 
year and what are your favourite Glastonbury memories? Everylhing was a bit better. The 
stage was probably better than before, with REM, Radiohead and Primai Scream. It's fantastic now, you can go to the acoustic field and see Richard Thompson or The Waterboys, it's a différent atmosphère in every area. Radiohead in 1997 takes some beating, They did very well this year too, but 1997 was their first time it was just when they were getting big. Oasis in 1995 was also really good. But, [ think it was having The Smiths in 1984. That was absolutely terrifie and was a big turning point because I finally realised we were fashionable. Previously we had bands like Hawkwind and The Chieftans, 

on board and I really 
Years ago, I had to go up to London and ask bands to corne, but now bands love us. l've had phone calls already from bands wanting to headline next year. Any last minute hitches? The people doing the flags said they were short of materiai. so I got hold of this local guy who had gone to Holland with 250 of his flags and he turned up with them ail and they were in ail the photographs. 1 probably wouldn't have had the time to sort that out if I had been invoived with Mendip [District Council over 

You've been doing the festival 
How much longer will you 

«a, 

l'vegot; leftin me. But Idon't think ITIbe hiring a lot of old people in the future. Has Glastonbury, as some have suggested, been hijacked by the Chardonnay set? What - the Kate Moss stuff? We've got a lot of salt-of-the-earth people, people with ordinary jobs, running trains and that sort of thing. They're not ail Kate Moss types. But everybody is earning a proper wage and can afford to buy the tickets quickly, so next year we are keeping back 20,000 or 30,000 tickets for students who completely missed out 
people. A lot of old hippies have the technology to get the tickets, they are just not up to speed. But we had the chef from the Ritz cooking and everyone dressed in Oxfam shop 

Saturday night? Oh, walking around, wandering and watching the theatre. We really get a buzz from that. We checked out ail the circus things, which were put on by people such as the Mutoid Waste Company. They are already working out stuff for next year. 

Blue over judge's 
décision 
From Nick Kanaar, lawyer Many established bands must be singing the blues following the sur- prising events in the High Court last week, when an original band called "Blue" was persuaded to withdraw an action for passing off. The currently successful Blue and their label knew at an early Stage that the original Blue wanted toprotect their name. If what is report ed in the press is accurate, an experienced High Court judge expressed an opinion as to the merits of the claim at a very early stage in the proceedings; an opinion which Aies in the face of the actual and common sense posi- 

there are two competing, and simi- iar, products in the marketplace and concera that the public will be confused which one is which. The judge in last week's case jumped to anolher position, indi- cating that there could no longer bc any confusion since the bands sounded so diflerent. This, I 

believe, is a fundamental error since the confusion will arise at the point of buying the record, not at the point of listening to it later. In light of the recent Liberty X case, the issue that should have exercised the mind of the judge was the estent of public réputation (or goodwill) of the old Blue at the time of the launch of the new. This lapse is worrying consider- ing the current philosophy is both to involve judges in very active case management and to discourage lit- 

wood group of record companies, but l'm not sure that their old man could have survived in today's ultra-competitive market Midhurst, WestSussex 

Collyer-Bristow Solieitors, London 
Seîwôodrecans- 

industry heyday 
From Clive Selwood Thank you for your kind review of my book AU TheMoves. It was written to capture what it was like to be a player during the best period of our industry in 
got it exactly right. Happily. two of my family (Chet and Bee) appear to beenjoy- 

We need a new 
pricîng polîcy 
FromJon Webster, consultant As an industry, we haye confér- ences, talking shops, AGMs and so 
nitty gritty of many issues and pric- ing is one of those. Before we even begin talking about whether consumera want to buy a single track in the future rather than an album and whether there can be differential pricing for tracks that would normally appear on the same album, l'd like to know why The Streets and Bruce Spring- steen's Greatest Hits albums are £5.99 in the HMV sale and what signal this sends to the consumer? mmpanies r or the ue? If it's : bother with the£l6.99 retail price? We need a new pricing model immediately. Clancy Webster Partnership, Elstree, Middlesex  their Beech- mwletters@musicweek.coni 

DOOLEY'S DIARY 

R2 debate draws 
industry shakers 
Remember where you heard it; Andys Records administrators were due to be in final talks during last weekend, with two potentlal retailers ready to take over the music chain. A final décision is expected this week...Who said Radio Two's debate last Wednesday on the music industry did not throw up any staggering révélations? For starters, panellist Tony Wadsworth revealed to the nation, "1 dance pretly well, aclually." Dooley is waiting to see the evidence.. Fellow panellist Rob 
lenient side after hearing some kids talking about how they nick music from the internet "Arrest those children now!" he blasted. And there was Paul Weller s generous, pre- recorded summary of record industry suits: "They're ail scum really," the Commercial Radio 
wins the night's prize for showing the most honesty: "l'm a pen-pushing bureaucrat"...The debate's host Jeremy Vine is preparing to unleash from the molhballs the camper van he used on Newsnight to tour the UK during the 2001 General Election, Only this time, it is going to be for his first trip to Glastonbury next year. Vine, Sir Jimmy Young's replacement at the station, has corne 

the past year - chicf executive Sarah Faulder noted at its AGM last Tuesday that its tiny handful of staff were responsible for four births... Meanwhiie, the organisation's moirthpiece Paul Brindley had a dig at a certain organisation which pulled out of an AGM debate on digital music at the last moment No names were mentioned, but a plate of apples filled the debating table's empty seat.. Chelsea Music Publishing's Eddie Levy is never one to miss a trick. Following his beloved football team's Stamford Bridge takeover by Russian Roman Abramovich, Levy says he is now considering changlng his company's name to Chelski Music... BRI 
AGM speech borrowed the langoage of the Iraq war, football and, er, his favourite film Field of Dreams (Dooley knew there was a touch of Kevin Costner about PJ) citing the line. "If webuildit-they will coma" If the industry is suffering from "torture by a thousand cuts", PJ later pondered, ' e to being shot fn't help but notice e UK chairmen of 

r m the audience, doubtless to 
insiders speculate a formai joint venture is just weeks away from conclusion...Congrats to Howard Bemian's Mesmerizing Music on his first Top Five, with his 18-year-old signing Josh Thompson claiming a co-write on the Blazin' Squad smgle, We Just Be Dreamin'.. And finally, farewell to BMI's Phil Graham, who marked his retum to New York with a part last week at London's Ayoush bar. Guests induded Don Black, Jeremy Marsh and Michael Kamen, although the star attraction was the belly dancer... 

Multi-CD release packages are the forte of direct marketing spccialist Time-Life International. So, when it cornes to handing ont sales awards to the record companies, which have filled its albums, it only seems nntural to follow suit with a sériés of shiny dise présentations. In total, 42 gokl and platimim dises were handed out at an event at london's City Hall. Heading the pack were Universal and Warner, which walked away with nine platinum and gold dises each. 

ight, are Paul Robinson (BMG International,) Joanna Reynolds (Time-Life), Lorraine Jones and Jo Horsemann (Sanctuary,) Judith Reineck and Carmen Jones (BMG Gennany), Katie Bailey (BMG International), Alan Erown (Sony), Patrizia Caniselii (Warner), Chris Harding (The Partnership Company), Kajsa Blombei-g (Time-Life), Tony Stanilaml (Universal), Mêlante Georgiou (Sony), Helen O'Bricn and Guido Waberski (Time-Life). 
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JOBS AND COURSES 

shalitglobai 

Shaiit Entertainment is a unique company led inspirational and inventive figures lent industrv. Thev work within industry. They work within heatre through a management 
Claire Sweeney and Ruthie 

Sony with MAJOR RECORD LABEL dfev-3lop.ng 
They are looking for someone who in handling the accounts for a smai company. Including; General Finance Management Accounting, General 

020 7569 9999 Vmnrll^ www.handle.co.uk 11CH1L11C THE MUSIC RECRUITMENT CONSULTANTS 

25 YEARS AND STILL No. 1 

»S OFFICER - DANCE TO î x)ntract opportunity for exp. press officer v ■ bkgd. I DVD PRODUCTION EXEC TO i ■ Mgmt. of operational, technical, print, DVD extra! 1 material issues. Prev. exp. advanlageous. 1 MARKETING ASSISTANT TO £22K 1 

■ gained in- 1 SYNC COORDINATOR I Confident, organised individual with sy 
| ACCOUNT ASSISTANT TO £19K ajor account exposure with leading agency. Prev. cp. & good Powerpoint skiils essential.  IG ADVISOR TOE16K 
■ exp. & understanding of 

music@handle.co.uk -j 11 020J™m9S handle 

One of the UK's leading indépendant recorded music companies based in London is looking to develop/create a new division specialising in middle eastern music genres. Accordingly, we are initially looking to fill the following rôle: 
A&R Co-ordinator Middle Eastern 
Salary £18,500 per annum 
Reporting to Managing Director, responsibilities to include: 

• Thorough research into the middle eastern music markets. To include ail demographical information, routes to market, distribution channels and sales channels • Research of the potential UK market for middle eastern music • To identify potential artists and manage the negotiation process to signing contracts • To manage the whole artist recording process including the recording budget 
Idéal candidate: 
• Graduate with prior experience in the industry or with development • Middle eastern language fluenoy is essential as is fluency • Proven musical background is essential • An understanding and sympathy with middle eastern cultures is essential • Good Communicator with exceptional présentation skiils • Pervious experience of recording industry 

Ail interested candidates should forward their CV with full salary détails to 
Box No. 139 

arts or média background to assist in musical 
least two major European languages 

Display Sales Executive I u l'i-i (KViMiy 
Can you sell your way out of a paper bag? Can you organise a piss-up in a brewery? Can you tell your Frank Zappa front your Frankie Goes to Hollywood from your The Frank and Walters from your Frank de Wulf from yonr Paul Frank? Can you save the world before breakfast with a stick and a piece of Blu-Tack? 
If you have the above qualities and at least 3 years relevant experience within the advertising or music industry then please send your CV to; 

Beatguru is a music producrion company involved in developing new acts and ofFenng songwriting and production services to the music industry. This is a fast growing creative company where you will need to liaise daily with clients, artists and report to directors and senior management. 
affo* J" ''0nc'0n c'le iob includes providing orgamsational support to the A&R director and working on high profile projeers for the producers. This ranges from basic office administration to collating of data, maintaining and creating reports m a présentation format for use interna!!)' at board level. 
You will need to be articulate with excellent communication skiils. You will so ave to have a high level of attention to détail and a good understanding of 
pressure en 0 P ably 0n Macmt:os|i). and an ability to work in a high 
A knowledge and understanding of the média industry is an advantagt This reaJly is an excellent opportunity for the right person to develop key skiils in this field. 
Salary circa £18,000 plus bonuses 
Please email CV's to; jane@leaderwick.com G 



Classifiedl 
Contact: DougHopc,Muslc Week Classificd Sales, CMP Infomiation, 8tli Floor, Ludgate House, 245 Blackfriars Road, Undon SE1 SUR T: 020 79218315 
Email dougo niusrcweek,coni 

Rates (per single co'umn cm) Jolis & Courses: £40 (min. 4cm x 2 cols) Business to Business: £22 (min 4cm x 1 col: Notice Board: £18 (min. 4cm x 1 col) Spot colour: add 10% Full colour: add 20% Ail rates subjecl lo standard VAT 

Booking deadline; Thursday lOam (or poMicalion tlic following Monday (space permitting). Cancellation deadline; lOam Wednesday pnor to publication (for sériés bookingï 17 days prior to publication). 

business to business 

Rqlled CSold 

Two out of three 
ain't "bad... 

(sisMa GENIUSl 
chart & mid-price CD wholesaler good sélection & great prices 
free delivery, efficient service, new releases 
EMBSSSBBBMBO tel: 01923 896688 fax: 01923 896633 email: s a r a h @ s h o p g e n i u s . b i z 

Andy Whitmore 
PoprR&B/Dance/Rock 

Over 1,000,000 CD's & DVD's always 
in stock, the majority of which are 
20% - 50% below UK dealer price. 

...not good enough for Rolled Gold 
we always offer service, range and value. 

To activate our updated price lists go to 
www. rolledgold. net 

PIME CALL FOR Al_l_ VdLIR NEEDS 
□ i vsa esi3iv 

Rolled Gold 

■ - 3ZE ]1 
ID Cards, Tour Passes, Wrist Bands and ail accessories. Banner and Poster Printing. 
Ring Anthony on:Tel 020 7242 i960 

Fax 020 7242 1001 

—— 

i-6 desk spaces 
avaïlable now, in bright 
spacious office, sharing 
with music companies. 

ADSL optional 
3 mins' walk from 

Old Street tube. 
0207 490 0666 roger@automaticpromotions.co.ul' 

|| royalty processing | & administration 

Posting Records? 

I DVd "lol/erj 
WILTON OF lONDON Established 25 Years L; 020 8341 7070 fax: 020 8341 1176 

_Specialist _ in Replacement Cases & Packaging items CD album cases available in dear or coloured CD single cases ■ ail types of double CD cases Trays available in standard coloured and dear Cassette cases single & doubles Video cases ail coTours & sizes Card masterbags CD, Video, Cassette - 7" 10" 12° Paper 7" 12"&12" POLYUNED Polythene sleeves & Reseolable sleeves Mailing envelopes, Video 7" & 12" CD vanous types available. Also ail sizes of iiffy bags ^ Window displays « CD/Record cleaning doths PVC sle DVD cases Recordable CD & Mini Kei 
imrmnufflfffM Best prices given, Next doy delivery [in mosl cases) Phone for samples and full stock lis! Phone: 01283 566823 Fax: 01283 568631 Unit 2, Park Street, Burton On Trent, Staffs. DE14 3SE E-mail: matpriest@aol.com Web: S. www.50undswholesalelld.co.uk 

ROUNDHOUSE STUDIOS COMPLEX CLERKENWELL ECI 
Air conditioning, modem interior, 24 hour access, 
ALSO PROGRAMMING ROOM/STUDIOTO LET 

24 hour access, on-site maintenance faclllties, 
Tenants can also enjoy the use of a large communal lounge and kitchen with pool table, table football, cable — ' and parking faclllties as weli as the chance to art of a successful, creative and dynamic including 3 SSL studios, 7 programming rooms and 4 offices. 
Contact: Lisa or Maddy on 020 7404 3333 Email: roundhouse@stardiamond.com www.stardiamond.com/roundhouse 

REWARD 
CASH AVAILABLE 

CHEAPO CHEAPO RECORDS LTD 53 Rupert Street London, W1V 7HN Tel; 020 7437 8272 

LINBO I Bristol based label with own studio complex, original artists and producers seek MAJOR LABEL investment/management or SERIOUS industry personnel for share 
Call Paul Bond md or 07771 610896 info@www.linbol.co 



Contet Doiig Hopc, MusicWeeli Classiflcd Sales, CMP Information, 8th Floow Ludgatc Honso, 2« Blackfriars Road, London SE19UR 
Rates (per single column cm) Jobs S. Courses; MO (niin don Business to Business; £22 (mir Notice Board; £18 (min, 4cm x 1 Spotcolour:addlO% add20% inlgcct lo standard VAT 

Booking dcadlinc: Thursday Wam for publication Ihe lollowing Monday Ispace permitting). Cancellalion deadline: lOam Wednesday prior to publication (for sériés bookings: 17 days ptior to pubtication). 

BUSINESS TO BUSINESS 

riESHr. o,,^ pl0 CDs -t£80/J00 CDS - £150 
CD>interactive>DVD>encoding>authoring> 
VIDEO>duplication>editing>DUBBING 

www.tcvideo.co.uk Tel: 020 8904 6271 J 
 . TC VIDEO 

JUKE 
BOX 

SERVICES 
OVM 

KPïi CD DHPUCftîlfUi 
Rcpcat Pcrformanci 

.Qwp,||! 
24hftIl'R.UÎ03!t0 

02073852299 in. 

Freelance, experienced account manager calling on ail traditional and non- traditlonal music head offices (CD and DVD). 
Wide music Knowledge, excellent contacts, flexible rates. Short and long tei 

For more information call David Bloom on: 
01394 283712 Email: david@dbloom.co.uk 

For The Best Range Of Displays availabte 
In UK for DVDs, CDs, Vinyls, Games, VHS & ■ 

A.M.A Displays test, «sa, Accessories ^ 
m&à msi^m hàbéi 

/ailable; Wall S Island Browsers, Free Standing or Fixed Multi Adjustable St POS. Counters. Storage Unies, Slatwall & Sheluing, Aluminium Flooring. itandard or Bespoke, A Single Stand To A Fui) Shopfit, Contact The Experts T: 01924 507217 F: 01924 507216 email; sales@ama-fabs.co.uk www.displaystands.net 

red 

the i cd dvd & vinyl 
| display + storage jj'lgii: .&*| ! specialists "'.U " "" | S 

te» 
, contact John Findlay or Brian Watts 1 retail entertainment displays Itd mm 

S retail orofessional home ' " f ni 

Supptanb, CUbthn. 

M 

video, dvd  
music & qames display specialist 

SELL IN MAY AND GO AWAY And June, July and the rest of the year Euro Lelsure are always buying your 
the UK's biqgest buyers ot cL^VDs Games^tC te waiting for your call. Immédiate décision & paymenf. 

Contact Peter Hartley MO, Euro Leisure Corp. Ltd. 381717 

S E X Y 
B AR E 

N AKED 
E m FT Y Studio Spaces North London 07904 466748 020 8341 4375 

PR&PLUGGERS 

Editorial will discuss the increasing closeness of relationship between PRs/Pluggers and label marketing professionals and will also publish and analyse: 
• Trackofthequarter • PRcampaignofthequarter • Top 25 Airplay Chart 

To advertise in tins feature contact William Fahey on 020 79218314 now! 



1 atafile 

Britain's most 
comprehensive 
charts service 

Week 27 

albums SINGLES Charts go 
crazy for 

BEYONCÉ CRAZY IN LOVE Columbia Beyoncé keeps the US flag flying past Independence Day. The last US treble 

only the third time thîs year. 

HIGHESTCUMBER THE CORAL THE CORAL Deltasonic Discounted to £6.99 in Woolworths, ihe Liverpudlian group'sll-month-old début album jumps 65-37 to achieve its highesl placing since January 
COMPILATIONS 

hikeismostly a resuit of the 
of 2,636 

vvere treated to 20 of Universafs from Beyoncé, it daims a 

Your Side (Polydor); Goldfrapp Strict Machine (Mute); Kosheen AH In My 
THE BIG NUMBER: 21 

Craig David Spanish ( Senior Rhythm Bandits (Mercury); Usa Maffia In Love (Indeoendiente): Robbii 

Fi 
s»» 3» 

S 
AUGUST 4 BRMC Stop (Virgi,,, Kelis Rnest Dreams (Virgin), Kelly "wland Train On Track (Columbia) 

THE PHENOMENAL FOLLUW Uf i N02SMASH"ALL0VER''TAKEN 
THE roRTHCOMING ALBUM "FIB LADY"RELEASED11TH AUGUST 

PART 2 OF ANEXCLUSIVE 4 PART POSTER 

IJULY2003 
ALFOLLOWUPTOTHE ILOVEff'TAKENFROM ING ALBUM "nRST D11TH AUGUST 2003 

HIGHESTNEWENTRY BACK TO THE OLD SKOOL - IBIZA ANTHEMS MinistryOf Sound Ibiza is the subject of nostalgie ives, including thissetwhicli ' - 14300 sales 
[RPLAY 

LOVE Columbia Second week at number one, only the fouifh number one in 18 weeks HIGHESTNEWENTRY R0BB1E WILLIAMS SOMETHING BEAUT1FUL Chrysalis Joining Christina Aguilera's Beautiful asthehighestnewentry tothe Top 50 this year, Robbie's latest track 

CRAZY IN LOVE Columbia has received 100 plays on Kiss its and Tlte Box 

PRESS: FEATURES IN M CELEBS/THE MiRROR (COVER), THE 1NDEPENDENT0N SUNDAY REVIEW (COVER), WOIWAN 2 WOMAN (CUVER), l-D, J1T, BUSS. BLACK HAIR (COVER), ELLE, 8, FHM, BANG,OKL SMASH HITS 
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Upfront 

Sky footie ads 

lift Elton single 
A sélection of UK 
tastemakers select 
theirfavourite 
upcoming releases 

famous surfer, so he is bound to be popular around here with the surling community. He bas a laidback kind of folk-rock style and with it being the summcr and manypeople bound to ) well." 

Elton's rediscovered 
disco gem builds on 
cuit status as the 
soundtrack to Sky 
Sports' new season 

lan De Whytell, Crash 
Records, Leeds COLDER AGAIN (OUTRUT) 

female vocal on top to give it another dimension. It has only just come out and I don't think it's even been picked up for the UK, but I predict it's going to be huge." 
Steve Owen, dance 
buyer, HMV DIZZEE RflSCfll BOY IN DA CORNER (XL) 

DJ Bigger, présenter, 
Soul City 107.5FM LUTHER VANDROSS FEAT. BUSTA RHYMES LOVELY DAY (BMG) 

Ashley Beedle, AreYbu ReadyFor 

tssfssssssa? ssssz s» 
£150, fuelledbydemandby club DJs including Justin Robertson. "l'm absolutely delighted that the nS!^10 

SSS^tha 

h^rn0^- S 

coming to vour life soon... 



♦ music control 

TV Airplày Chart 

m 

BEYONCE CRAZY IN LOVE 541 2 EVANEbLENCt BRINU Mt 10 LlhE wmmwic 363 
327 3 JUSTIN TIMBERLAKE ROCK Y0UR B0DY — IvT 4 » LINKIN PARK PAINT   275 5 8 WAYNE WUNUtKNO LhlIlNGGO VDTAST V7EST .268 6 B BLAZ1N' SQUAU Wh JUS 1 BL DREEMIN' 234 7 9 XTM PRESENT ANNA FLY ON THE WINGS 0F LOVE sa»™™ 229 8 5» BUSTED SLEEP1NG WITH THE LIGHT ON WITOSAIISIUND âr 

9 16 AMY STUDT MISFIT POlVMfi 211 
10 10 50 CENT FEAT. NATE DOGG 21 QUESTIONS miKcmmm» 200 
11 U R KELLY IGNITI0N JIVE 197 ' 
12 91 METALL1CA ST. ANGER ^ 181 
13 3 CHRISTINA AGUILERA FIGHTER RCA 177 
14 5 BUSTA RHYMES AND MARIAH CAREYIKN0W WHAT Y0U WANTJ 173 
15 4 MIS-TEEQ GANT GETIT BACK lELSIAS 171 
16 15 RED H0T CHILI PEPPERS UNIVERSALLY SPEAKING «mmm 168 
17 FAST FOOD ROCKERS FAST FOOD S0NG BETIERTHEDEVIL 167 
18 53 CRAIG DAVID SPANISH w,™ 162 
19 26 BENNY BENASSI PRESENTS THE BIZ SATISFACTIONOAT^MS^OFSMO 160- 
20 .25 MAD0NNA HOLLYWOOD mmcummim 157 
20 21 JAVINE REAL THINGS ~ 157 
22 0 G00D CHARLOTTE THE ANTHEM EP1C 149 
23 17 ASHANTI ROCK WIT U (AWWW BABY) 137 
24 23 BLU CANTRELL BREATHE 132 
25 25 THE DARKNESS GR0WING ON ME »s. desthowic 128 
26 14 G00D CHARLOnE GIRLS AND BOYS EP.C 124 
27 II SEAN PAUL GET BUSY WAïuimc 122 
28 20 ELECTRIC SIX GAY BAR Sl 112 
29 23 R. KELLY SNAKE JIVE 111 
30 32 THETHRILLSBIG SUR 103 
30 125 THE ALL AMERICAN REJECTS SWING, SWING ««s,™ 103 
32 « THE WHITESTRIPES 7 NATION ARMY Xl 101 
33 187 P.ÛPFTH RATFC ûMVflMF OF 1IS fSTUPID MISTAKE) 100 
33 U CHRISTINA AGUILERA FEAT. REDMAN D1RRTY RCA 100 
33 703 PHARRFI1 lfl/II 1TAMS FEAT. JAY-Z FRONTIN ARISTA 100 
36 68 EMINEMS1NG FOR THE MOMENT IMERSCOfWOlVIXIS 98 
37 34 KYM MARSH COME ON OVER UN1VERSAL ISLAf.O JL 
38 M F00 FIGHTERS1OW RCA 93 
39 , AVRIL LAVIGNE LOSING GRIP  ARISIA 92 
39 63 JASON NEVINS PRES. UKNY FM IN H h AVEN   0000 on Sut 

singles, albums and radio airpiay, 

Her single Crazy 
was by far the 
Control panel last week, eaming 541 plays, 178 more than the ncarest 

plays from Kiss 

,   . tinw ro,nes with a free quarteriy DVD of great new videos Subscribing to IpromoI magazinenow dpagendam@cmpinformation.com for détails contact: David Paqendam 020 t»    

Beyoncé tops Music Week's first 
TV airpiay chart, with support 
from The Box, Kiss TV, MTV, 
MTV Base and Smash Hits. 
mmiasm 

NUMBER ONE Craig David Spanish HIGHEST CLIMBER 

h J: iVI mim 

mmmmm 

H 

msmmm 



It is another week on top for Beyoncé, who 
lias the most-played track across ILR. The 
Emap Big City group's network's number 
one, she is number two at Capital and GWR. 
m 
1 7 BENNY BENASSI PIS THE BIZ SATISFACTION dat/ 

Î I REDHOTCH1UPEPPERS UxlVtRS/ULYSpEA^Ci^ 41 7 | MIS-TEEQ CANT CET 1T BACK teu 61261 PINK FEAT. WILLIAM OR 
7 | WAYNE WONDER NO LETTING GO VP/E 
2 j TOMCRAFT LONELINESSoata/winistryofî 3|THEC0RALPA$S1T0Ndei; Bj 18 ) BUSTA RHYMES& MARIAH CAREY 1K B| 211 LC ANDERSON VS PSYCHO RADIO Rl( 13j 6 j CHRISTINA AGUILERA FIGHTERRCA 17) 14 | FOO FIGHTERS LOWRCA MADQNNA HOLLYWOOD ma'. 17 14 | JUSTIN TIMBERLAKE ROCK YOUR BODY JM !Oj 211 BLUR CRAZY BEAT 3 j SIOBHAN DONAGHY OV 

23| 4 | B2K GIRLFRIENOEPIC 24| 12 | 50 CENT FEAT. NATE DOGG 21 QUESTIONS WERSCO 24110 |R KELLY IGNiTlONjM 26 0| COLDPLAY GOD PUT A SMILE UPON YOUR FACEw» 26| 0| DEEPESTBLUE DEEPESTBLUEDATA/ministryofsounc 26| 201 THE THR1LLS BIG SUR virgin  29)01 A^ 29| 14 | ASHANT1 ROCKWITUQ T | THE ALL AMERICAN REJECTS SWING. SW 

The 

are commg 

www.barndanceboys.com 

tlie Uk Radio Aii 

. IBEYONCE CRAZY IN LOVE 2961 15 101.7 ,1Q 
2 2 14 25 (JUSTIN TIMBERLAKE ROCK YOUR BODY ™ 2487 -1 73.84 ■14 

il 6 5 » [MADONNA HOLLYWOOD mmmmmm* 1831 24 73.73 25 
4 3 12 7 R KELLY IGNIT10N « 2787 1 71.87 •11 
n 5 8 2 EVANESCENCE BRING ME TO LIFE 1667 5 63.65 4 

6 20 CHRISTINA AGUILERA FI6HTER 2441 2 62.93 -17 
M ' 
i 

0 STEREOPHONICS MAYBE TOMORROW  
o PINK FEAT. WILLIAM ORBIT FEEL GOOD TIMÉ cou™,a 

1547 
1229 42 46.68 98 

10 r u 1 BUSTA RHYMES & MARIAH CAREY IKNOWWHAI.. 1449 •6 46.18 m 11 3 is AMY STUDT MISFIT «n™ 1557 3 44.89 •7 
12 12 o | RED HOT CHILI PEPPERS UN IVERSALLYSPEAK1NG ^boos 645 0 38,86 -13 

20 o THE CORAL PASS IT ON «wmc 228 58 38.57 22 
14 10 il ASHANTI ROCK WIT U (AWWW BABY) 1322 : 0 38.14 ; .23 
15 13 o EMINEM BUSINESS 748 8 38,11 ■14 

[A. o ROBBIE WILLIAMS SOMETHING BEAUTIFUL 940 119 37.43 224] 
hr o (SIMPLY RED PAKE so.™™ 822 25 37.35 14 

26 o (JAVINE REALTHINGS ^ 1423 34 36.10 34 
33 o (BENNY BENASSI PTS THE BIZ SATISFACTION 484 53 33.82 67 

20 os (ROOM 5 FEAT. OLIVER CHEATHAM MAKE LUV TOUIVA 1121 ■7 3124 -5 
21 18 22 DJSAMMY SUNLIGHT DATA/UIHETRY<*SOUHO 1000 -7 32.84 ■1 
22 14 .3 TOMCRAFT LONELINESS 702 ■20 32.35 ■20 
23 15 n CRAIG DAVID FEAT. STING RISE AND FALL wkbs™ 1131 -12 3L57 -18 

hT 0 DANIEL BEDINGFIELD NEVER GONNA LEAVE YOUR SIDEW.OOR 886 IT 31.30 115 
25 a 50 CENT FEAT. NATE DOGG 21 QUESTIONS 718 21 30.46 7 

COLDPLAY GOD PUT A SMILE UPON YOUR FACE 
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   II     ■WllWlHll 

irplay Chart 

3 » KYM MARSH COME ON OVËR 1069 4^ 28 29.21 17 27 16 ' 52 THE THRILLS BIG SUR -, . ^7 735 2 29.10 -21 28 3 5 WAYNE WONDER NU LE 111NG GO 373 23 28.57 29 3 " 0 AVRIL LAVIGNE l'M WITH YOU 934 -6 26.35 ■9 30 27 22 0 JUNIOR SENIOR MOVEYOURFEET 845 -1 26.07 ■1 » ' 0 DEEPEST BLUE DEEPEST BLUE OAWM,™™» 742 56 25,71 65' « « DARYL HALL & JOHN OA1 ES MAN ON A MISSION 85 2 23.21 18 « » COLDPLAY GOD PUT A SMILE UPON YOUR FACE «t 233 43 22.80 16 
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Ifs a mistake to let one 
person choose the 
playlist... it is always a 
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Sanctuary Town House Mastering ^ 
More than 20 years on....anc! still cutting it Sanduary 

Contact: Lavinia or Sophie Tel: 020 8932 3200 Email: masterihg@sanctuarystudios.co.uk www.sanctuarystudios.co.uk 
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Albums 
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REISSUES 
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Albums listedthis week: 270 
Yearto date: 5,805 
Singles listed this week: 125 Yearto date: 3,642 
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ROOTS D BROWN, DENNIS PRAISE WITHOUT RA1SE/TBA Cash & Carry 00' CC10-001) SRI D ELEPHANT MAN RUN LEF DEM DRAWERS/TBA Sded Cuts (l?* ETA 33470-6) SRI DHEYWARO. WINSTON NEVER FALL IN LOVO/TBA LeeGold 00* LEE 10003) SRi D HOLT. JOHN Cl OCK/TBA Lee Goid 00' LEE 1OÛ0U SRi D MENOES. IVE NATURAL HIGH'TBA Mr Boogo 02* MRB12020 CO MRBCOS 020) V/l D PENN, DAWN TO SIR WITH LOVE/TBA Lee Gold 00* LEn0002) SRI 

'CK EYED FUNK/TBA Skufl 02" SKUFF 003) 

Focus pays off 
for Avalanche 
Kevin Buckle 
Edinburgh's Avalanche record store is one of a five-strong Scottish chain which has recently expanded through the launch of a new store and a new head office. Kevin Buckle says the music profile is simple, "We are a big independent music store that sells 
normal stuffi" he says. "We don't stock popular cbart music because people just won't buy it" Twenty years ago Avalanche started off as an independent and 
major record company accounts. "As the bands we were stocking got major record contracts, we began to get the major-label stuff" says Buckle. "Of course, we got it from the wholesalers and we grew bigger with the music." Avalanche has a simple and clear buying System. "It's a case of ordering as many as we think we can sell and affbrd to pay for at 
"We don't stock 
popular chart music 
because people just 
won't buy it"  

Having différent buyers for each genre is important; Buckle uses a varicty of buyers depending on what is most in demand in- 
certain genres has more buyers for that spécifie genre. Placed ideally right next to the university, Avalanches Edinburgh store sells many records to students. "Popular at the moment is Bifly Clyro, because he is a local talent, and Mogwai are also well- Hked. We have had midnight openings for the new albums from Metallica and Radiohead." Buckle recognises that the industiy is at a difficult stage. "There has been an increase of students and other customers coming into our store, but they seem to he buying less. "The irony is that 20 years ago, when I was just getling into the business, people were saying how good things used to he, Now I find myseif saying the ; 2/3 Teviot Place, Edinburgh EH55 2QZ Téléphoné: 0131226 7666 E-mail: contactig'avalancherecords.coark 



Beyoncé bounces into the number one spot, 
boosting the singles market by almost 5% 
and giving Sony a strong lead, while Mis-Teeg 
and S Club 8 also freshen up the Top 10. 
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Top 10 hit, on îles of just undc 1,000, Tho act 
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2 5 EVANESCENCE BRING ME TO LIFE 
3 3 FAST FOOD ROCKERS FAST FOOD SONG , , , • •. - fa îtir 71 ['ivi! BID1CD iSO'.: F, 4 ¥ S CLUB 8 S o: L NO MORE 
5 WAYNE WONDER NO LETTING GO . V„ v, ; , Vf'-'-'.iliTi;-- .MOIS ÎC'Y t !f Ni 6 50 CENT FEAT. NATE DOGG. , J IESTION 
7 4 7 R KELLY GNITION 
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Kl XTM & DJ CHUCKY PRESENTS ANNIA FLY ON THE WINGS OF LOVE 
10 DELTA GOODREM OS WITHOUTYOU 
11 7 li'V. , 1ARIAH CAREY I KNOW WHAT YOU WANT 
12 3 2 BLAZ1N QUAD ZAMIN 
13 7 T7 OCEAN COLOUR SCENE 1 H 1 ! E iM.sFl 
14 J ¥ PAUL VAN DYK FEAT. HEMSTOCK [.STHING BUT YOU 
15 10 ASHANTI ROCK Wll U IpWVW'EAb\ ) 
16 l r LISA MARIE PRESLEY l.h.HTSOUT 
17 JENNIFER ELLISON BABY I DONT CARE 
18 T AMYSTUDTI.il F T 
19 1 £ SINEAD QUINN WHAT YOU NEED 1S. 
20 CHRISTINA AGUILERA F1GHTER (Sto.-ch/Anuilera/Djvi:) EMI/TVT/BMG (Aquilera/Stof ch) RCA 82876524292 (BMC) 21 MEJALLICASTANGER 

~22 4 DJ SAMMY T 
23 17 i ENT )A CLUB © 

"24" 18 3 THE DARKNESS ■. •.•î! ME 
"25 23 7 JU TIN T! BERLAKE ROCK YOUR BODY 
~2jb .2 2 TOMMI ' 1 
"27" 2a 5 SHANIA TWAIN iRF .YR ■ l i Fi T'ALWAYS 
"28" 

:Ï l MARK) TON 
~29r 0 )TEF 
"ST MOLOKO FOREVER MORE 
~W J MICHELLE BRANCH T \ 1 ITIINOW7 

"32" S CLUB SA\ GOODbSE/LOVL AlN T GONNA WAI1 rOF IUU 
"IT TT ELECTRIC SIX t n \- 

27 4 B2K GIRLFRIEND 
"35" 33 4 LINKIN PARK FAI NI 
"36" ïi : BRITISH SEA POWER CARRION/APOLOGIES TO INSECT LIFE 
"37" JENNIFER LOPEZ 1 .'G G 
"38" J! PANJAB1 MC FEAT. JAY-Z HV.I BEWARE OF THE BOYS 
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/ 1 / m/ 39 31 6 EMM BUI i" . 
40 / / KiŒ,FEAT-NATALIE R0SSI all out of love 41 13 2 ' kV NUllIAN 1 « M « R 
42 37 BIG BROVAZ1 AVi.ii.iRITt TH NOS 
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44 M i 40 IKON 1 VIL 
45 " S10BHAN DONAGHY OVERRATED 
46 â / DELERIUM FEAT. JAEL -F IEL 4LL 
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48 3, 10 TO ICRAf l [ \!ESS 
49 36 3 KURTIS MANTRONIK PRESENTS CHAMONIX HOW DID YOU KNOW 
50 .0 11 DMX X GON' GIVEIT TO YA 
51 a 2 FOOFICHTERS . 'vV 
52 33 THE THRILLS BIG SUR 
53 Â 

f 
TONY DE VIT FEAT. NIKIMAK GIVE ME A REASON 

KSI TATU INA GET US 
55 .6 8 GIRLS ALOUD 
56 29: 2 THE YEAH YEAH YEAHS PIN 
57 «j GOODCHARLOTTE .i b [ 1); ^ 
58 53 : 15 ROOM 5 FEAT. OLIVER CHEATHAM MAKE LUV ® 
59 BENTSTAYTHESAME 
60 THE STAR SPANGLES 1 LI vE Fi F F'EED 

75 15 )0F i )GG JTIF'IL 
62 23 2 THE FLAMING L1PS l'IH M 1 
63 60 10 KELLYROWLAND" L( 1 00 
64 54 5 MAR1LYNIMANSON tvlOBSCENE 
65 50 6 ABS STOP SIGN 
66 62 9 THE CHEEKY GIRLS ' x mMI^'K^OF   
67 RONISIZEREMIXES 
68 SOMETHING CORPORATE IF YOU C JORDAN 
69 47 2 LOVE INC 1 ^ 

: 7<iiJ 70 e LISA SCOTT-LEE LATELY 
! 67 10 i RAIG DAVID FEAT. STING R SE & FAI L , [DM|i:irr| 

y 69 n LISA MAFFIA AU. OVER    
73 £ F DAVID GUETTA" VS BOWIE JUST FOR ONE OAY (HEROES) 
74 MÉLÂNIÉ C ON THE HORIZON , vi : ; 
75 56 3 DILL1NJA FEAT SKIBADEE TWIST EM OUT 
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I Ail the sales and airplay charts pnblished in Muslc Week are also javailable online every Sunday evening at www.musicweek.com 



Albums 

Five new entries crash into the Top 10, but 
they cannot budge Beyoncé, whose profile 
keeps lier on top for a second week and 
adds to lier airplay and singles number ones. 
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The Complété Package | 

Comprehensive range of outboard processing including TC Electronics M5000/MD2 in ail 

'ne Stop ^M^acturing 

Freephone 0800 000441 Email srt@btinternet.c( Web www.soundrecordingtechnology.co.uk 
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Surprisingly, 
Freedom's 262,000 sales i 

Jrtcrcheeba's biggest seller. 1959's.BigCalm, 
bas sold 515,000 

Snturday (July 5), 
also featiircd on a brandnew double dise Ultimate Collection, which 
13 ««s week. Tlie album sold more than 17.500 
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1 mm www.musicworksUK.com 

What is the future for record shops, albums and record companies? 
Is file sharing the future of the music business? What sort of business will it be? 

. : Everyone is a publisher these days. If you can exploit music rights, why 
not own them? 

: If piracy is here to stay - then is there a way to live with it? 

Alan Morris, Executive Vice Président, Sharman Networks Ltd (Kazaa) 
Mike Miller, Finance Director, The Sanctuary Group 
Frances Royle, Head of TV, BBH, Director, Leap Music 
Andrew Yeates, Director General, BRI 
Alan Cronin, Anti-Piracy Investigator, MCPS 
THE CONVENTION 

MusicWorks, the 2nd International Cross Media Music Convention, is a unique opportunity for jsic industry to corne together to disçuss global issues and explore future developments associated converging sectdrs including film. TV, games and new média. 800 delegates are expected to converge on Glasgow for three days of seminars. exhibitions and live music. 
Programme highlights include "The Works' - two day-long themed sessions investigating File Sharing and the Future of Peer-to-Peer and Sélective SynchronisatiomMusic in Advertising. Masterclasses in.Music for Games and Films, and seminars in Format Analysis, Music and Télévision, Piracy and Organised Crime, Music and Media Business Models and Copyright Vs Public Access. 

T: +44 (0)141 552 6027 I E: musicworks@uzevents.com 


