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CMP 
Studio albums lead autumn product 

Big guns 

line up 

forXmas 

by James Roberts The countdown to Christmas offi- cially kicked off last week with two major-label sales conférences and 
superstar albums rnake this year's fourth-quarter release line-ups one of the strongest yet. EMI and Universel unveiled tbeir key releases for the Christ- 
in London. And, uulike in the past few years where rétrospectives bave dominated the lists, the emphasis of the broader release schedule this year îs heavily on newly-issued studio albums. 
schedule this autumn," says HMV head of rock and pop Rob Camp- kin. "We have counted more than 60 key artist album releases, not to mention several best ofs from which w< Multi-platir such as Blue (Innocent), Dido (Cheeky/Arista), Tbavis (Indepen- diente) and Westlife (S/BMG) ail have studio albums on the way, while best ofs are due from acts including REM (Warner Bros). Red Hot Chili Pcppers (Warner Bros), Pet Shop Boys (Par- lophone), Michael Jackson (Epie), Elvis Presley (RCA), Bruce Spring- steen (Columbia), R Kelly (Jive) and Chemical Brothers (Virgin). 

With such a crowded market for releases, the schedules open up a number of likely hotly-contested battles week by week, not least on November 17 when there will be new albums hitting stores from Britney Spears (Jive), Blazin' Squad (East West). Kylie Minogue (Parlophone), Usher (Arista), Ali- cia Keys (J/Arista), Gabrielle (Go Beat) and Ronan Keating (Poly- dor). By then, they will have to " ns from m (Uni- :e with m acts including JamieCull versai), The Strokes (Rough Ttade), Nickelback (Roadrunner) and Robbie Williams (EMI). Addressing UK retailers at bis company's sales conférence last 
CEO Lucian Grainge said, 'I am incredibly excited about the fourth quarter when you look at the breadth and diversity of artists." In addition to the glut of high- profile new titles, a handful of strong-selling, previously-released albums such as Beyoncé's Crazy In Love (Columbia) and The Dark- ness' Permission To Land (Must Destroy/Atlantic) are also adding to the pressure on labels to score a hit album in the crucial period. A positive resuit for the likes of Ath- lète or The Thrills at tomorroWs (Tuesday) Mercury Music Prize will also add weight to their respective campaigns. 

EMI embraces 
new Kylie set 
Kylie Minogue is readying a return with lier ninth studio album after becoming the latest addition to EMTs fourth-quarter line-up. Within just bours of receiving confirmation of recording being completed in time for release this 

year, Parlophone managing director Miles Léonard revealed at the major's autumn présentation to staff, retailers and others at London's Peacock Hieatre last Tuesday that a Minogue album will appear on November 17. The as-yet-untitled set follows lier most successful album yet Worldwide, the 5in-selling Fever, and will be previewetl by the single Slow, ont on November 3. 

track was penned by Minogue with Emiliana Torrini and Dan Carey, who were also the producers. "This album takes Kylie to another level," says Léonard. "Not only is the production contemporary and innovative but the album is full of great pop songs." Collaborators on the album include Baby Ash, Johnny Douglas and Caroline Poole. 
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Major slashes LIS dealer 
prices by one-third in bid to 
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Event examines 
buzz DVD format 
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0 'Universal's move recognises the fact 
that the goalposts have been 
irretrievably moved' - Editorial, plô 

Your guide to the latest news from the music industry 
Express, Vodafone live, Replay ai Foollocker, MTV's Road to Edinburgn will see events at London's Royal Festival Hall, Birmingham's Symphony Hall, Manchester's Palace Tlieatre and Newcastle's Opéra H September 29 and October 26. • Capital's Scottish-based Beat 106 is hosting two rock gigs under the banner Party In Tlie Dark on September 20. The free gigs, sponsored by 02, will feature acts such as Kosheen and Turin B 

_. Steve Sutlierland, v nominated for best radio DJ and club DJ awards at last Monday's Mobo Awards nominations, is set to host a new two-hour evening show across the Galaxy Network. The show will 

publishing company Future, behind magazines such as Bang, Classic Rock and Métal Hammer, lias bought market-leading US magazine Guitar kVor/f/and its associated titles Guitar World Acoustic, Guitar World's Bass Player, Guitar World Buyeri Guide and Guitar Legends. O BMG and Warner Music Group have extended their penod of exclusivity for merger talks, as the German company unveiled revenues at €Llbn for the six months to June 30, 2003 compared to €1.2bn for the saine period In 2002, p6 O Universal chairman and CEO Grainge re-inforced a commitment to long-term artist 
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News 

In a determined effort to bolster music sales, the US major slashes dealer prices by one-third 

I Universal drops pricmg bombshell 

to stores," says Universal Music Group chairman and CEO Doug by Ajax Scott Morris. 'nie issue of CD pricing came firm- The move stunned some rival ly into the spotlight last week with labels, who had been given no 
by o^^n the^thil^Euro- hrgeTuT rètailem'The Iher 

on some video dips-based DVD titles from a current standard level of £13.61 to as low as £6.80. Last month, EMI in the UK announced it was cutting the deal- 

$12.98 (€11.96) before texes.^The with prices on this side of the 

"UMG is responsiWe for almost S"In a^ense, the US is playing addiifg, 30% ofall album sales in the US so eatch-up because historically they ing and changing prices from Meanwhile, in an unrelated prices following the lower cost we are uniquely positioned to try have been more static on price and country to country." Evidence of move Universal Music UK director price and that is not good for the as it wfll put 

Virgin entcrs download race with pay-as-you-go service 
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Strong night-time line-up inciuding 54 unsigned bands 

Organisers have high 

hopes for In The City 

by James Roberts The 11 th In The City conférence opens its doore tins weckend, for what organisers .ne predicting will he a tuming point in outlook for the evcnt following its dip in dele- gate registrations last year. "Its time for the people to get positive about things and \ve have adopted that tone," says TTC 

In The City Unsigned 

is a feeling of fight- means this year is 
its for the ITC daytime 

ence in October. The one-day event. which précédés the citys 

mil ho d 

MusicWorks in sync focus 

.n^Ser^dS 
1 taxes place at the Radisson Hôtel from October 29 to nber 1, lias aiready lined up of a day dominated by 

30 with 
will be addressed by 

Chrysalis créâtes new 

synchronisation team 
Chrysalis Music bas moved to fill the gap left by the departure of its synchronisation head Tracie London-Rowell and her depnty Marc Robinson to Universal, and film and TV manager Karina Masters to Stage Three Music, 
synchronisation team. Suzi Scott, previously synchronisation manager at the indie publisher, bas been elevated to senior licensing manager, while Neil Mulford has joined from ad agency Saaichi's as synchronisation manager with Nick Morgan set to arrive in 

the new breed. With ail these technological advances I wanted to have the new génération growing up with it" Morgan, who will be mainly responsible for film and télévision, is familiar with the Chrysalis catalogue having worked at Ri-Call, which finds repertoire from music companies for advertisers. Meanwliile, Neil Mulford, who will specifically handle advertising, 
Chrysalis having been creative assistant at Saatchi's. "What interested me about him is he'd been working for the 
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AOL pushes broadband with 

UK Sessions version launch 

,ce by thc middle of next yea "We're currently talking to ail th ^.bo-ds^: 

"ndmowTmus™i 

in April. AOL Music is one of 24 
range of high broadband subscribers, and along on Homepage welcome 

€ 

with games, films and sport form a cornerstone of the US m - giant's strategy to build a presence. The Company launch a heavyweight consi 

Artisls who have benefited from this in the US include Avril Lavi- profile r gne and Vanessa Carlton. festivals And a UK version of Schooff. Radio® AOL is aiso set for launcl 

and Flœtry's Floetic. final 10. The other finalists, announced last Tuesday, are; Yeah where tlic winner is awarded Yeah Yeahs" Fever To Tell; Interpol's 55,000 casti prize from Siriu; Tum On The Bright Lighls; Cat Powor's You Are Free: Bright Eyes' Lifted; Black Keys" Tliickfieakness; 
Group. Damien Rice (pictured) and Floetry have becn confirmcd to porform on thc nîght. 

EMI confirms détails 

of singles initiative 
s 

Û track, £L99 singles going on sale l 
^^l^ëSance 

and givhig kids a cheap point of 



©'The record cover is important 
because it broadens people's 
awareness' - Viewpoint, plô 

Both concerned parties will still need to do the number 
cmnching and are happy to extend period of exclusivity 

Merger talks al BMG 

and Warner slill alive 
the valuations of both companies. loss last year, despite the contribu- Their historical numbcrs have tion of the Zomba business for the been complicated by Wan posai ofits manufacturi 

depressèd seTof firet-half figures lishing side of the business isP nol sales of albums by artistsPincluding as ils music division and Warner included in the merger negotia- Whitney Houston, TLC and Toni 

previously been agreed that the announced last Wednesday. lar, the poor performance of the VU chairman and UbU Jean- 
eStfoEr^pÎ company brVUadds. 

backirigto? Jutt 

m 
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Channelfly offers 

network support 
Channelfly pic, the group which runs The Fly magazine, the Barfly venues and SBN radio station, is 
cross-promoting bands across its networks starting with BMG's Electric Soft Parade (ESP) this month. The company, which was acquired by Stonesthrow Media Ltd following the success 
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October 20: Amy Sugababes (IslancI); Gabriolle (Island); 

Delegates hear CEO's renewed commitment to investing in new bands and artists 

Universal backs teug-term message 

by Joanna Jones Universal Music UK chairman and CEO Lucian Grainge's mes- sage of short-term needs versus 

Parkinson Collection, a collection of popular jazz classics culled from Michael Parkinson's radio shows, was introduced by the broadcaster himself, who wi whom he launched on bis télévision show. Itventy-three year-old Cullum, whose TVentysomething album is due in mid-October, proved one of the highlights of a barrage of live vas underpinned by a mantra of performances, which included ong-term artistdevelopment Amy Studt, Amy Winehouse, Underlining a string of artist Chikini, Elvis Costello, Hayley ne levels of success." 

Abba Gold, Bob Marley's Legend, Nirvana and No Doubt. Mean- while, UMTV unveiled a dizzying number of autumn titles, priming collections by acts including Lionel Richie and Rod Stewart and The Faces alongside the likes of Capital Gold Motown Classics and, targeting the six- to 10-year- old consumer, Hits For Kids. Mercury's "Re-loaded" présen- tation laid down the intent of its "re-invigorated" Fontana, Vertigo and Def Jam labels 

Nickelback préparé to follow up double-platinum-seller Silver Side Up with new album The Long Road, preceded by single Someday. Polydor's présentation, punc- tuated by performances from Sophie Ellis Bcxtor and Ronan Keating, saw the company prim- ing new album releases from both key artists in October and Deccm- ber respectively, an album and sin- gle from ex-S Clubber Rachel Stevens and from younger compa- 

r— wtss&r.SK! axasisas sasfaatKs: 

S 
DVD, 

g The 
Major aims to take advantage of the expanding DVD market with high-profile releases 

EMI pins hopes on biggest hitlers 
Maiden, yesterday (Sunday) chai- Last Christmas only Robb lenging for a TbpFive single enlty Williams1 Escapology outso with Rainmaker, are back in stores Blue's One Love album and t 

^ptolX^fomShelby (Identity Crisis, out Octobe 
Luv ^th tlÏsîngk STs U (out 

of place among the 
TbneOfCHir Best Of) and Peflmp Boy^ Gan^Ladies Night by new by two (Live 2003), John Lennon (Lennon Legend) and Queen (Greatest Video Hits 2). 

Beatlœ' Let It Be dbum plus Van 

H® 
M-lr^t^nnert^GabnU 

^"mtal^filu^sld The EMI side of Capitol UK abouMJB SpattS» ru=mLMSS,rb ^w^rtotal 
made it into the Top 10. As a resuit. 
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With the industt7 focused on the growth potential of music DVD, 
now is the idéal time for a conférence examining the format 

Event assembles 

key DVD experts 

As industry minds have focused firmly on the fourth-quarter sales goldrush in recent weeks there has been one theme that it lias been hard to avoid: music DVD. It vvas certainly on the agenda when Wool- worths and sister retail opération MVC gathered their suppliers together last month to présent their revamp plans; among the initiatives unveiled was a commitment to displaying the top 20 music DVD chart in 660 Wbolworths outlets around the country. And the format also got significant profile at the two sales conférences hosted by Universal and EMI last week (see p7). At Universal, direc- tor of consumer Mark Crossingham outlined how much progress had been made during the 

Music is the genre that has most potential, and I think that more 
ication can only help 

past 12 months in increasing the profile of music DVD at retail. Meanwhile, EMI UK chairman Tony Wadsworth expressed amazement that his competitors weren't giving the format the same focus as his company. With ail this activity going on, it is perfect tim- ing for Music Week to launch the first two-day conférence in the UK devoted to music DVD at the British Muséum on October 7-8. During the past three years the DVD Europe event has largely focused on the technical aspects of a new format. This year, however, the event - organ- ised with sister magazine One To One - will firm- ly focus on its music applications. "Last year, the music part of the conférence was the most talked-about, so Tm pleased that 

ed Zeppelin (Jlmmy Page, p 
this year it's ail about music, and especially ail the différent viewpoints that are going to be rep- resented. Music is the genre that has most potential, and I think more communication can only help," says Stefan Demetriou, DVD and new formats manager at EMI. The event, sponsored by Macrovision, GA Amaray, Red Tag and Pozzoli, has been created 
ers to the format, as well as new insights for those already active in music DVD via a combi- nation of speaker présentations, panel discus- sions and click-and-tell démonstrations of sorae of the biggest releases around. Among the high- lights here will be a detailed run-through of the story behind the biggest-selling music DVD 

Day 1 
8.30 Registration DVD Europe 2003 October 7th-8th 2003 

10.00 - 11.00 Session 1: Market Overview 
11.00 - 11.30 Morning Coffee 
11.30 - 12.30 Session 2: Multichannel Music-who cares? ihesidei 
12.30 - 2.00 Lunch 
2.00 - 3.00 Session 3: Balancing the Budget 
3.00 - 3.30 Afternoon Tea 
3.30 - 4.45 Session 4; Creating Content that Counts 

nd quality of 'super-fî DVD music beyond Dolby Digital 

v future-proofing ne' 

4.45 - 5.30 Session 5: Case Study Die creators behind a high profile back catalogue-based project wi 
The DVD Europe party sponsored by Macrovision will begin at 6,0( 

eir Personal expériences of creating some of the be 

ce through how they created a compelling viewer e 

dvd 
"urope," ONE TO One 

For delegate registrations please contact James Smith -Tel: +44 (0)20 7921 8308 Email: jsmith@cmpinformation.coni 



worldwide to date - Led Zeppelin - by its co- producer, Dick Carruthers of M Productions. Key panels on Day One will examine the con- tent création process for différent sorts of titles from the viewpoint of leading créatives. Among those confirmed to attend are figures from the creative community as well as independent and major-label content owners. Day Two will kick off with a crystal hall keynote, followed by a panel on selling and marketing music DVDs fea- turing leading retailers and label specialists, while other sessions will tackle chart rules and how to exploit creative packaging. For further information contact; James 

Old pard top ckart but pop sales galber pace 
If the Top 20 of the year-to-date music DVD chart looks a little bit like a roll-call of the old guard, there are enough young blades lurking a short way below to illustrate the fact that a shift is taking place in the DVD market Gareth Gates, Blue, Will Young and S Club already doininate the VHS chart. but their share of the DVD format is building. UniversaTs recent S Club Greatest Hits, for instance, has recorded the majority of its sales on DVD, which tells an important story about the ever-widening catchment area of DVD itself. But for the immédiate future, catalogue is king in the world of DVD, and even as Led Zeppelin, Queen and The Beatles sweep ail before them once again, the true strength of the DVD market is in the names and releases which are absent from this year's chart. 

e-mail: jsmith@ 

albums chart Top 10, nine of them - The Darkness, Eva Cassidy, BRMC, Busted, Sean Paul, Daniel Bedmgficld. Mary J Blige, Kings Of Léon and Delta Goodrem - have nothing available on DVD. Mind you, the IDth, Robbie 

Top 20 music DVDs 2003 to date 

Bob Dylan and the Rolling Stones among them - are barely represented on DVD at ail. It is fair to say that the format's best years lie ahead. 

Day 2 
8.30 Registration 

9.30 - 10.00 Crystal Bail Keynote 
10.00 - 11.00 Session 1: From the Shop Floor 
11.00 - 11.30 Morning Coffee 
11.30 - 12.30 Session 2: Breaking the rules 

12.30 -1.00 Session 3: Copy Protection 
1.00 - 2.00 Lunch 

DVD Europe 2003 October 7th-8th 2003 

Copy protection: what toi 
Sponsored by Pioneer 

2.00 - 3.30 Session 3: How Creative is your Packaging? 
3.30 - 4.00 Afternoon Tea 

sion exploring how packaging ca guish DVDs from audio ret 

4.00 - 4.45 Session 5: Case Study 2 
4.45 - 5.00 Conférence sum up & Close 

I a high profite newiy originated prc 

Delegate rate; £295 + VAT (£346.62 inc VAT) 6413 + VAT (£484.40 inc VAT) 
.. a m sending a group of delegates ca benefit from further discounts. Please call +44 (0)20 7921 8308 for full détails. 
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800 INTERNATIONAL DELEGATES 
500 COMPANIES 
100 SPEAKERS 
30 SEMINARS 

W: 

.03 

THE INTERNATIONAL CROSS-WIEDIA MUSIC CONVENTION 

:29 OCTOBER 4- 01 NOVEMBER 
THE RADISSON SAS HOTEL GLASGOW, UK 

EARLY BIRD DELEGATE REGISTRATIONS, EXHIBITOR 
INFORMATION AND SEMINAR HIGHLIGHTS ARE NOW 
on-line 

Whal is the future for record shops, albums and record companies? 
Is file sharing the future of the music business? What sort of business will it be? 

; Everyone is a publisher these days. If you can exploit music rights, why 
not own them? 

: If piracy is here to stay - then is there a way to live with it? 

   
; Alan Morris, Executive Vice Président, Sharman Networks Ltd (Kazaa) 
: Mike Miller, Finance Director, The Sanctuary Group 
: Frances Royle, Head of TV, BBH, Director, Leap Music 
; Andrew Yeates, Director General. BPI 
: Alan Cronin, Anti-Piracy Investigator, MCPS 

MusicWorks, the 2nd laternationa.l Cross Media Music Convention, is a unique opportunity for the music industry to corne together to discuss global issues and explore future deveiopments across assoc.ated converging sectors including film, TV, games and new média, SOO delegates are expected to converge on Glasgow for three days of seminars. exhibitions and live music. 
Programme highlights include 'The Works' - two day-.ong themed sessions investigating File 
Sr i M 

6 f Prr"t0"Peer and SeleCtive S^^ronisation:Music in Advertising. Masterctasses m Mus.c for Games and Films, and seminars in Format Anatysis Music and 
Crime. Music ^ 

IFOR UPDATES AND THE LATEST INFORMATION ON THE I MUSICWORKS SEMINAR PROGRAMME VISIT 
www.musicworksUK.com r -1 ■ T: +44 (0)141 552 6027 E: imisicworks®uzevents,coin 



"Added-value content" is the buzz word for reissues and 
compilations, as labels seek to offer irrésistible packages for the 
busy fourth quarter. Adam Webb looks at what is on offer 

îhings that 

makeyou 

go mmm... 

The big catalogue releases are already lining up for quarter four. Led by best ofs from REM, The Chemical Brothers, Suede, Beth Orton and Elvis (the latter a follow-up to last year's Elvls 30 #1 Hits, entitled Elvis 2nd To None), Christmas is hardly looking short on quality purchases. And, beneath these frontline titles, anticipa- tion is mirrored by a mouthwatering sélection of reissues, compilations and cxpanded éditions. Indeed, from full price to budget, if one factor is prévalent this year it is the consistent care and attention being lavished on catalogue product. 

We've had to upthe ante on every- thing: quality 
ofartist, packaging 
planning. PhilSavill.Sony 

Bonus material, extensive sleeve notes, innova- tive packaging and the roll-out of DVD and SACD formats are ail now the norm rather than the exception. In terms of both content and prés- entation, catalogue is consistently putting new releases in the shade. "Catalogue reissues once meant 'chuck 'era out the door'" logue at ward to imminent expanded reissues from the likes of Fleetwood Mac, Télévision and Echo & The Bunnymen. "It doesn't mean that anymore. 

, c- S-? 

Features are edited by Adam Woods 
What it means now is that you're reissuîng things that are seen to be classics, that have perhaps been overlooked and therefore need to be treated with respect." Such concem for value is obvions with just a quick glance across the schedules, from the imminent release of 15 Bob Dylan SACDs (Columbia/Legacy); the five-CD thematic Five Easy Pièces Scott Walker box (UM3/Mercury); the three-CD-plus-DVD Talking Heads antholo- gy More Than Meets The Eye (EMI); the expand- ed reissues of the entire Eurythmies back cata- logue (BMG); the expanded édition of Fleetwood Mac's Rumours (Rhino/WSM); or the commem- orative 30-year anniversary box Wigan Casino Soul Club (Sanctuary) complété with pop-up miniature of the venue. Innovation, value and quality are ubiquitous. "We've realised that we've had to up the ante on everything, really; quality of artist, packaging and planning," says Sony head of catalogue Phil Savill. On September 22 Savill will overséëTtKe company's entry into the deluxe market with vastly extended éditions of The Byrds' Sweet- heart Of The Rodeo and JefF BucWey's Uve at Sin-E. Replicating the critically-lauded formula of Universal's Deluxe Editions, the Byrds' pio- neering country rock album will feature a second dise of unreleased material, including tracks from the International Submarine Band. Buck- ley's four-track début will be extended by more than two hours to include covers of Dylan, Led Zeppelin and Nina Simone. And in a différent musical vein, Uràversal releases a Deluxe Edition of Erik B & Rakim's Paid In Full on October 13. Even at budget level, value-added content has become vital, says Danny Keene, sales and mar- keting Director at Démon Music Group. In addi- tion to two-CD sets of Gary Numan and The Stranglers on their Music Club imprint, MCI will release a 20-track compilation from Space on September 22, including tracks from an unre- leased third album, at a£3.65 dealer price. 'What we're trying to do as often as possible now is to offer value-added product at a budget price point," he says. "We're now producing alot more two-disc albums. Price is king at this price point, but if the quality of your repertoire and your price is similar between you and your compétition you've got to have that USP, that point of différence that means tire customer is going to take your title." Nor are the majors oblivious to the need to retool their products for a sharper commercial edge. For its fortheoming Deluxe Sound + Vision sériés Universal Music International has even broken with music industry tradition and actual- ly asked fans what they might like to buy, using focus groups in the UK, France and Germany. The results, on the shelves from October 20, are super-charged versions of previous releases such as ABBA Gold, Bob Marley's Legend, Jimi Hen- drix's Blue Wild Angel - Live At The Isle Of Wight, plus new collections such as Môtley Criie's Loud As F*'k and INXS' The Years, each of which consists of two CDs and a DVD of pro- mos/live material, retailing at around £25. "Rather than making assumptions about prod- uct development based on previous successes, our research has given us an excellent understanding of what does and doesn't appeal to music fans," says Julian Huntly, UMI VP, catalogue market- ing. The sets have been designed specifically with the Christmas gift market in mind, he adds, and will be withdrawn from sale iramediately after Christmas, by which tirae UMI hopes to have racked up 1m sales across Europe. Such initiatives highlight the importance of both value-for-money and présentation. "Pack- aging is hugely important," says EMI product manager Nigel Reeve, who has an expanded four-CD David Bowie Sound & Vision box due in 
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November. "We could bave put out what vvas pre- viously available, but we felt vve ought to oft'er more than that and so we've gone for more music and also the packaging will be more elaborate than it was before. In the same way, the Duran Duran DVD [Greatest - due on October 27] is very simple packaging, but very elaborate at the same time - it uses a lot of textures and spot printing and things like that." Sonically enhanced product is another feature of the pre-Christmas schedules. Following the success of Universal/Decca's Rolling Stones cata- logue campaign of 2002 come the 15 Dylan SACDs (ail through Columbia/Legacy) on Sep- tember 15. These include six in 5.1 multi-channel - Another Side Of Bob Dylan, Bringing It Ail Back Home, Blonde On Blonde, Blood On The Tïacks, Slow Train Corning and Love and Theft - and as such represent the label's first foray into the hybrid market. "Whether the public are picking up on the SACD element, Tm not too sure yet," says Phil Savill. "But when you hear the Dylan dises, because they're hybrid and they're compatible with raost CD players, the sound quality is just superb. It does take that remastering to a différ- ent level for one of our longest-serving artists with one of our richest catalogues that people have been crying out to be remastered since the early days of CD." The Bootleg Sériés Vol. 6: Live 1964, The Phil- harmonie Hall Concert will also be eagerly antic- ipated - consisting of a double CD package, it records Dylan's penultimate concert before going electric. Other SACD releases include T-Rex's Electric Warrior (Universal, September 29) remixed by Tony Visconti; a 30th anniversary édition of Elton John's Goodbye Yellow Brick Road (Mer- cury); Sam Cooke's At The Copa, Ain't That Good News', Keep Movin On and Tribute To The Lady (Universal/ABKCO, October 13); Talk Talk's Spirit Of Eden and Colour Of Spring (EMI, Sep- tember 29); David Bowies Scary Monsters and Let's Dance, plus a hybrid version of Ziggy Star- dust (EMI, September 29); and Simple Minds' New Gold Dream and Once Upon A Time (Vir- gin, October 13). Significant CD-DVD sets include the afore- 

We could have put out what was 
previouslv available, but we felt we offer more than that. Nigcl Recvc. EMI 

mentioned Talking Heads anthology with an extended version of Storytelling Giant (EMI); Teenage Kicks; The Best Of The Undertones (Sanctuary, September 1) which also previews Vinny Cunningham's acclaimed documentary of the band, to be released on DVD early in 2004 and a digipack sériés from Sony/Columbia, which pairs various artist albums with a compan- ion DVD. Also worthy of spécifie mention are the Direc- tor's Sériés of DVDs from EMI on October 27. These focus on work of cuit video directors Spike Jonze, Chris Cunningham and Michel Gondiy. The Jonze package alone includes a 52-page booklet complété with the directors artwork, rare early shorts, a making-of the Pharcyde's Drop and audio-comraentary from The Beastie Boys. Certainly there is a significant proportion of catalogue tapping into the current thirst for intelligent, detailed musical revision. Maga- zines such as Mojo and Uncut have, if not rein- vented the way we reassess musical history, then at least reinvigorated it - a fact borne out by recent ABC figures with both magazines hit- ting circulations in excess of 100,000 per month. Whether it be a Peter Guralnick essay on a Sam Cooke SACD, an Angus Batey liner note on BMG's Run DMC reissues, fortheoming Ace album Phil's Spectre (featuring artists influenced by, or essentiel to, the Wall Of Sound), Demon's Elvis Costello singles boxsets Universal's October reissues of original UK whimsical psych-merchants Nirvana, or Televi- sions Marquée Moon complété with original version of Little Johnny Jewel - ail are hittine the "Mojo Démographie" head on. For Erik James, the growth of quality month- ly music titles has directly impacted the cata- logue market. "We still talk about our Mojo reader," he says, "but don't forget that Uncut is now recording almost the same ABC as Mojo and although there's some overlap, to a larcé degree ifs a différent audience. Then you've got Word coming up on the outside and thev're cloeking up 30,000 sales. If you actually add those together thafs probably something like iSO.OOO people per month reading about music. When they read about it. I want tl.em to read Sylvie Simmons or Paul Lester saying this 

is a beautifully done package, not only sonically, but from every point of view. That you are get- ting maximum value for your money." Sony has taken this reciprocal relationship to its logical conclusion by launching a sériés of intro- ductory compilations titled "Mojo Présents..." Kicking off with The Byrds, Léonard Cohen and Mott The Hoople, this reinvention of a traditional format will see ail tracklistings, artwork, sleevenotes and discographies provided by Mojo writers. In November, Sony will also be heavily i 20-track c< of Nick Homby's 31 Songs. Released the sameday as the paperback, A Sélection Of Music From 31 Songs will be available both as a stand- alone and shrinkwrapped with the book. BMG's repackaging of the entire Eurythmies catalogue, from 1981's In The Garden to 1999's Peace, is indicative of the other area of catalogue receiving significant attention. With the NYC punk-funk scene and Richard X pushing the Eighties back into vogue, critics are seemingly casting a revisionist eye over the era. But this is no mere nostalgia trip. The Eurythmies releases, for instance, are as meticulous and aesthetically pleasing as anything released in quarter four - combining extra and unreleased material, with Phill Savidge's sleevenotes and fanzine excerpts in deluxe digipacks. Virgin's The Best Of The Human League (Sep- tember 15) also taps into this reappraisal of thé era with the inclusion of a whole side of remises from the likes of Majik J, Riton and Fluke in its two-CD set. The album will be accompanied by a DVD and include détails of how to download offi- ciai ringtones. Other significant releases from the era include Lefs Make This Precious: The Best Of Dexy's Midnight Runners (EMI, September 22) and a Simple Minds box set (Virgin, tbc) - both coinciding with comeback tours. With big reis- sue campaigns for Japan/David Sylvian and Culture Club, and a Cure box set in the offmg, looks like Mojo fans will not; be the onlv ones enjoying a Happy Christmas this year. The omash Hits readers of 20 years ago also have cause to celebrate. Maybe 2003 will bestow upon 1983 the critical respect that its current influence undoubtedly deserves. 



ADE conamus BrfajZerna 

AMSTERDAM DANCE EVENT 2003 
30/31 OCTOBER + 01 NOVEMBER 
EUROPE'S MAIN ELECTRONIC AND DANCE MUSIC CONFERENCE 
WWW. AMSTERDAM-DANCE-EVENT, NL 

Rcgistcr for 225 Euro betore Oetober I 

MELKWEG / ESCAPE / AMUSE / 020 / CHEHISTRV / HMH 
/ FANTASIO ! MORE i PANAMA / MAZZO / SUPPERCLUB 
! DESMET AND WINSTON 

MUSIC FROM THE NETHERUVNDS 



8art@ii mmms 
iaii@rir§ iniisic 
by Andrew Stcwart Beforc Peler Shaffer's Amadeus liit the West End and Broadway almost 25 years ago, the name of Antonio Salieri was scarcely known beyond a coterie of aca- démies and those record collec- tors devoted to the rare and obscure. Milos Formans film of the play blackened Salieri's name further, stripping away any trace of syrapathy ibr the character of the man who allegedly sent Mozart to an early grave. Cecilia Bartoli is determined to rehabilitate Salieri, his posthu- mous réputation and, above ail, his music. The Italian diva, recently honoured at the Classical Brit Awards for her outstanding contribution to music, puts the operatic works of the Vienna- based composer back in the spot- light with her latest dise. The Salieri Album rolls out on the Decca label on September 29, backed by an extensîve marketing and PR campaign. 'Everybody knows Salieri after the Amadeus film," says Bartoli. "Or at least they think they know him. But unfortunately they don't know his music. There's no justifi- 

i 
cation for that, other than histori- cal reasons that are no longer rele- vant to us today." Given the 600,000 Worldwide sales for Bartoli's Vivaldi Album and a healthy response to its suc- cessor, the Gluck Album, does the singer expect to attract a mass- market audience to Salieri's work? "I think that people who took the risk to buy my recording of Vivaldi opéra arias will trust that this Salieri dise is for them," she says. "The Vivaldi Album was one of the most successful pure classical recordings of the last five years, and reached people who would never normally buy a baroque opéra recording. In that sense, it was a real crossover album. I hope we can do the same with Salieri." 

Bartoli recalls her perform- ance at the Classical Brits with joy, clearly recognising the value of delivering a florid Vivaldi aria on terrestrial commercial TV. "Ifs not true that crossover has pushed out pure classical music," she says. "But we need more classical artists who are able to reach a large audi- ence and more opportunities like the Classical Brits to ' The 

    6&7 Tapiola. CBSO/Oramo (Erato 092749144-2).  ' Sibelius hit the nail squarelyon the head when he noted that while other 
o.. red up the richest musical cocktails, his Sixth Symphony supplied "the purest spring water". The metaphor is not lost on Sakari Oramo and his City of Birmingham Symphony Orchestra, who bave reached the final instalment in their complété survey of the Finnish composer's symphonies on Erato. Noble playing, intense musicianship and bcautiful sound combine here to forge outstanding interprétations of late Sibelius. 
A Scarlattî La Griselda. R6schmann, Zazzo, Fink etc. Akademie fiir Alte Musik Berlin/Jacobs (Harmonia Mundi HMC 901805.07 (3CD)). Harmonia Mundi, with exemplary and lypical commitment, captures the virtuosity of Alessandro Scarlatti's three-act opéra La Griselda, neglected since its first 

performance in 1721. Thrilling results are achieved here thanks to conductor René Jacobs' grasp of the score's dramatic pacing and the work of a cast that obviously loves this music. The world première recording is also released in SACD format, HM's first super audio venture, with conventional and hybrid product adverlised in Gramophone and BBC Music Magazine. 
Bemstein Chichester Psalms; On The Waterfront On The Town. Boumemouth SO & Choms/Alsop (Naxos 8.559177). Bemstein protégé Marin Alsop, in her first recording with the BSO since becoming its principal conductor in September 2002, proves that she is in tune with her mentors temperamental emotional world. She avoids self-indulgent speeds for the more reflective passages in the Suite from On The Waterfront, likewise in The Chichester Psalms, balancing the composer's natural displays of sentimentality with his more viscéral music as a resuit. This release is promoted as Naxos's September dise of the month, 

K 

Register now to attend the world's largest music industry tradeshow and save 40% on regular participation fee 
Reach 9,000 professionals from 4,000 companies, 92 countries and 600 média in one place. 98% of the people say they corne for the quality of the participants: 31% are CEOs, owners or présidents, 
There has never been a better time to exhibit... Prices frozen at 2003 levels (British companies exhibiting at Midem may also qualify for a TPUK subsidy if booked in time) ...and there has never been a better time to attend. Spécial offer €500 participation fee (equals 40% off regular rate) Valid for ail bookings made before 31 October 2003 
Call Emma Dallas now on 020 7528 0086 or email emma.dallas@reedmidem.com 
Dr visit www.midem.com 

Reed Exhibitions January 25-29, 2004 MidemNet (Music & Technology Forum) Jan. 24 - Cannes / France 
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The major's wholesale price-cutting in the US raises important issues over the value of music 

Universars price move is a watershed 

EDITORIAL 
AJAX SCOTT 

il r 

I i. n il \ l i i r il Ajax Scott, editor-in-chief. Music Week. CMP Infomatioa 8Ui FI Ludgate House. 245 Blackfriars Road, 

For industry critics, last week's news that Universal is slashing its US CD prices was final proof of what 
they have long claimed: namely that CDs have always been a rip-off. They are wrong. But that doesn't mean last week's 
announcement doesn't mark any less of a watershed. Since the Eighties, the record industry has argued that music has an intrinsic value above and beyond 
the simple investment in making it, and it is certainly 
unrelated to the per unit manufacturing costs. 

Universal's move does not automatically mean that music does not have any less value. But it does 
recognise the fact that in the current environment the goalposts have been irretrievably moved. Factors like CD-buming, peer-to-peer networks, legitimate 
99 cent downloads and heavy discounting at retail have ail changed public perceptions. And music is simply more universal than ever before. You do not 
have to go into a record store to find it - it's on your 
phone, your hand-held device, your laptop, your 
radio, TV, let alone your stereo. The key shift is the public récognition that a way 
forward for the business is to persuade as many 

The value and impact of 

sleeve design has been lost 

first cultural love affair and sleeve design can démocratisé by the fact that my work is in the album col- lections of millions of people. I opened up some people to the biggerworld, However, I think pol- itics now plays too big a rôle. There was a degree of challenge and rébellion in the way we used design in the Seventies and Eighties. We rebelled through style. I ques- tioned how the record looked and was able to challenge pre-concep- 

markct However, the downside is that business has seen and employed the seductive power of design and now, if it looks good, 

eold e. It is the sa 

We have lost trust in 
the design [ofsleeves]. 
It is the same old shit. 
tions of package, ti 

So there was a coffee table rébellion going on and that better way of doing things continued through the Eighties. People found they could benefit, they had to give a bit first to gain, but if it looked good then it probably was good. But zoom forwards to 199S iwards, and the battle is no 

ently. So the values of design have been devalued. Tlùs applies to the music business in that the codes of rébellion are now a look, not an attitude. There's so much posturing and it's like a pantomime. The way the industry has dealt with that is to drill down to the next layer so, vvhereas I used to watch Top Of The Pops as a IS-year-old, it is now only relevant to five-year- olds. However, if you can make a 10% improvement in your chosen ig the audi- industry then that is a rea] achieve- unters. ment. If Malcolm Garrett and I offee table walked through HMV and looked that better at ail the record sleeves you would 
—least 10% in ou/* f by at 

people as possible to buy as much music as possible 
- for less. This may be a matter of basic économies, indeed it has been one of the foundations on which 
Klaus Heymann has built his Naxos empire (along 
with cheap recording costs). Yet it is a step no major 
has so far been brave (and big) enough to make. And its real significance is that it brings the record industry a step doser to the day when companies can 
consider abandoning their physical albums-based 
business models altogether, offering their catalogues 
more cheaply in whatever form consumers want across every distribution platform available. Universal's move is veiy US-specific because of the 
nature of the business over there. In fact, in Europe, companies have quietly been moving in a similar 
direction for a fewyears. Frontline prices have fallen 
in real terms, and overall companies have been more 
flexible on price campaigning. 

But that does not mean there is not scope to leam ffom what happens in the US and, depending on the 
outeome, apply some of the principles here. Quite how the supermarkets would respond is another 
issue. Either way, expect more action to come. 

longer y. The m m embraced by the 

Peter Saville désignée! some of the most iconic record sleeves of the past three décades, including releases by New Order. Joy Division. Suede and Pulp. He is In Conversation at In The City on Sunday, Soptember 14 at 4 JOpm. His exhibition 

Will Universal revive sales 
by cutting dealer prices? 

Universal Music Group in the US has announced plans to slash wholesale prices of CDs. Do you think this strategy will help revive sales in the States and would a similar strategy work in the UK? 

Richard Griffiths, Modest Management "It's long overdue and I think it's going to really be great. Look at the pricing on DVD - thafs a compétitive product which offers a much better package at a better price. 1 think the same will have to happen with dealer pr 
Simon Wright. Virgin Entertainment Group CEO "I welcome the sentiment behind Universal Music Group's move in the US, but 1 fear it may not achieve what they hope. We have to be careful that what is being given with one hand is not being taken with the other. There is a saying that there is a différence between price and value and we should not have ever coming down to the lowest c 

well for the sa is, My m; . manager is that by shifting advertising money away from retail co-ops and onto TV in tl US, it's going to have an impact on artists because the label will say wi 
50% fr( lo ads un 

"It's a start. Part of the reason flle-sharing has become so prominent is that the average price of CDs is too high. Ifsomeone wants to take a punt on a nsw artisf what do you expect them to do? Pay around £15 for a CD or find it free on the web? I hope this encourages people to pick up on new materialagain-albums need revivmg more than anything else, since they breed longer-term interest 

everything. which is to eut the price - it's ingrained in their psyché. Ifs the way they tried to revive the single and that didn't work. We already have that strategy here in that the prices of chart CDs have fallen significantly here over the past couple of years. The difficulty with takingit any further is that supermarkets are always going to work with no margin." Tony Wilson, In The City founder "I don't think it is the answer. iTunes and the digital download single are the answer to replace the seven-inch single. People don! tmnd paying foi' music if they can get it in a élégant 



(D 

O 

^ y s 
O 

O 

0 

E 
ZP mm 

n % w 
3" 

B 

S" 
< 

h—1 

VjO 

O 

O 

O 
U) 

Ë| | 8 | i-g 5t3 |S S.g! „ „ ,   -       ■" 
- 0 m ^ y n §;e £. d.g:g_ g §" 

i 11 s % |t| S 11 |ft-1S p.® 
<<§^3^0^3:5- Q-v§" ^ CD o?i § S — 5* ^ J —-=h 
ys|s|lllîiii|il.|iisli£âçfiiitiiti 
i; » ?«f fUîft 5f ^r> lll î HMI 

O 3 g 

ïl^Ss1'5'3^" 9-5"^.^ » ^ 3 3- ïi.a-ii-'" ^ 

O S3 
m §:2S>^y-g"|œS:^| ^ ■mK~l ig'f If cl " ff+ Q- =■ lo o 3 o "a P àgk 
(D 
3 ^ ? 5 5' ? . »=|l^52 

irtfiimihsîèïsiiiîi 
o § ^ là' S" S. 5" cr a. 3/< ^ p' cf. ^ '_. ^ 2 |âliiisiii.Éo|f^i|o|| 

|o|||||: ^ol 
:|jias III 

iîlillillpii! 1E-- p (0^.0,55:5- g g|a. ""fgSa 

i -8 
3 s 



I i 

Q- o Q_ 

_Q 
"O 

II si» 

H il 
lll| 
IHÏ 

0^ 

o 

o< 

o 

lo^i 
i—i 

î 
« 

o 

rt 

O 
imm 

lo 

» 

mmss 

ûSâH fSM 

as 99 il 

as las m 

vm m 

L 

!£3 ^ ^ 



1 f î tîl il 

iii 

SI 

il 
ii 

îQtSS S 

p| H; 
liiliiisi» isl il 

iîil 
11 iiliiiilpjilp 

II 

I 

I I 
il 

i 

ni 

s 

S 

Ri 'cQ 



flf'Mli 

■ihlitfH 

huAii p 
m 

i f 

ÏIF 
1.1 

It 
la 

ts 

il II! 
IIS il 

lits i 
h 

» i 
i S SI 

Si1 8 < 

I 
î! 

si II 

I 

iilisii 



Forum is edited by Joanna Jones 
BRI executive chairman Peter Jamieson is 
leading the agenda on the pan-industry Singles 
Project, which is aiming to save the format. 

Ifs vital. While the albums market ha remained relatively robust in the Ul< comparée! with other territories, the singles market is our shop window 1 ifs suffering. As v " 
; entering a period of profound 

:cess of the Pop Idol and Popstars singles. There was an underlying ' cline that wasi soon aslgotintothisjobl was very important We have got into it as quickly as we could. Is there any particular proposai which is a hobbyhorse of yours? We really have got to kick-start the legilimate download business, and a download chart will do that job for us. We've already had calls from labels wanting to know when the first download chart will be published. 

already - more than the press gives u Jit for - but this will be a huge Butthisisn'tjustabout labels. Ifs about retailers, too, and I think yoi/re going to see a lot of retailers moving into the download space as the chart gives it legitimacy It is worth 

great bridge into track-based sales, abels in the past looked ily at the US where ifs ail nirplay and they don't have the r" of a singles market I think in the US may soon start looking enviously at us and wish they hadn't thrown the single away. ese proposed changes going to be in time to save the single? The process. which lias been going on, lias been stimulating things already. Companies are moving forward with own ideas, many of which have out of the process. I am proud of the fact that our consultative s lias been so wide-ranging. Ali s taken a little longer and maybe it could have started earlier. er the past few years the real i 

who have suggested that they may stop stocking singles soon unless there is an improvement in the 
îr with us. We s of change and I would ask them not to take any significant décisions on de-stocking until we have done what we have done. They could end up regretting it The culmination of the Singles Project over the coming month will coïncide with your first anniversary as executive chairman of the BRI - how has the first year been for you? 

more and more. It is a privilège to have this job at a point ofsuch significant change for the industry. The BRI is committed to help make a différence and this project is a good 
by the Cliari 

Aserious Issue: 
cover-iuouiit CDs 
From John Glovcr, chairman of the Musk Managers Forum The Music Managers Forum is concerned by the increasing use of cover-mount CDs on national newspapers and magazines and have urged our m 

ance that this is not just lazy mar- keting which yields no real benefit and may in fact be counterproduc- 

e requt s from record labels for the use of tracks in this way more carefully. It's outrageous that, as an industry, we are working hard to explain to the public that music has a value while a large, affluent por- tion of the market can bolster thèir collection via free cover 
of a fire sale by labels and 

type of marketing - so far, theres been very little hard and fast data on the subject and that is why the MMF wants to générale a debate. Since the tracks normally count as free goods and arc therefore not subject to royal ty payments, we feel 

We intend to look at this, and other industry issues and successes during the Reasons To Be Cheerful discussion at the In The City Con- férence in Manchester on Sunday September 14-. York Street, Lonrlon 
Creamfields M 
apodyeartoo 
From Calhy Bell, marketing manager, Creamfields I have just read your very positive and upbeat piece regarding the August Bank Holiday weekend rounding oft what has, without doubt, been a record-breaking summer for the live UK music industry. However, this piece fails to mention that Creamfields was part of the August Bank Holiday weekend's line-up of festivals, m spite of the fact that Creamfields 
than 35,000 peuple to Uverpool every August Bank Holiday since 1999. .. Does Music Week not consider people who like dance-based music as music fans? Will you not take 

Creamfields seriously until we replace headline acts such as Mas- sive Attack, Faithless, Underworld, Basement Jaxx, Groove Armada (to name just a few of the acts that have headlined Creamfields over the past five years) with The Rollîng Stones, or until these bands put down their electronic instruments and pick up guitars, throw on some Spandex and start doing covers of The Darkness? 
res that are not just rock-based - surely it is about time reports of the festival season reflccted this. The Clockhouse, LatimerRoad, 

Download chart 
is not a good îdea 
From Lerrynbry, Music Box, Plymouth I write following last week's front- page story about the singles mar- ket Surely a UK download chart will convey to the général public the message that "It's OK to down- load nmsk for free . People have associated the word "download" with "free" since the beginning of internet use. A download ch may encourage and justily the offile-sharing. By email nwletters@iiiusicw8ek.coni 

DOOLEY S DIARY 

Those conférence 
blips uncovered 
Remember where you heard it: Universal UK's fresh out the box sales director Brian Rose turned in a pretty seamless performance at the autumn conférence with his eagerness only causing one tiny blip when starting to wrap up Polydorfs présentation before the key priorities rolled. Rose recovered nicely, quipping, "I thought PolydoPs schedule was looking a little bit light. Run VT... Meanwhile, Lucian Grainge got misty-eyed when comparing the diversity of his rester with his old record collection containing the Sex Pistols, Queen and Abba. Michael Parkinson's di tones enhanced the présenta is something I have always w say - Tm here te album," he I corridors la "Fuck Famé Academy." Hmm... As ever, catalogue boys Peter Duckworth and Steve Davis snared the biggest laughs at EMI's présentation basli at London's Peacock Theatre last 

bum: "Blind Boys is an ait i eye on, though we won't be using at line in the advertising." Even lid not escape 

business"... PJ was entertaining the troops on London's South Bank last Mondày night but il wasn't the BPI chairman slaying them in the aisles this finie. Instead Miss Polly Jane Harvey drew a mixed crowd of distinctly arty as well as muso types to the Tate Modem, The show, which had earlier sold out in two tours, was 
and Dooley appeals to Tate director Nicholas Serota to make it the rock W art clash a regular date.. There may be a new version of The Beatles' Let It Be album on the way - but don't expect the film of the same name to reach stores this Christmas... Outgoing BMR director général Frances Lowe exited in style last Thursday with a Groucho Club ba  """ guesls induding Ar Alison Wenham, Ct David Arnold... DJ Lottie re-launches her club night Misdemeanors, which   eyears 
night this Th label of the : first full Mateo in October... AH i Worldwide's music ops - full détails next week... Good news for those whc are still pretending they caught Joy 

BBC 

ell Club. Peter s producing a limited édition of FAC1 - the first poster and release from the Seventies label advertising fortheoming appearance... iTHE, which, 18 raonths after its tie-up with Vital, tnanaged to achieve three sales chart number ones last week with Elton's single and The 

birth of their son Oliver Joseph last Monday, weighing in at 9lbs Nigel says he'll be collaborating with Bill Padley and Jem Godfrey from Wise Buddah in 2012... 

top three. but Seau Paul still found time to pop in and see bis old pals at EMl Music Publishing. The visit to Cliaring Cross Road was certainly worth his while: on liand to qreet him were chairman/CEO Peter Reichardt (pictured, right) and the man who sigued him, executive VP and head of UK and European A&R Guy Moot (left), 

with a new platinum dise. The honour was in récognition of his album, Dutty Rock, hitting the 300,000 sales mark in the UK. Moot describes Paul, due for yet 
Bcyoncé collaboration Baby Boy, as "an ambassador for danceliall music woridwide". He adris, "He's contemporary enough for the urban crowd and he's aiso true to 
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ADMINISTRATOR THE MUSIC RECRUITMENT CONSULTANTS 
25 YEARS AND STILL No. 1 

www.handle.co.uk finance division 
020 7569 9999 finance@handle.co.uk 11 Cil 1U.1C cQO.OOOpa • NW10 Classic Sound Limited is a dedicated classical and film/TV music recording and post production facility. We are looking for a well organised individual with good ail round admin skills, to help ensure Ihe smootb running of these small but busy studios. Oudes include: Maintaining tire studio diary, co-ordinating the bookings of rooms, staff and equipment, inputting accounts (Sage), PA support to the Directors and generally keeping us in order! You will also be liaisinq with clients on a reqular basis so a pleasant 

This interestmg and demandmg raie requires someone with plenty of initiative who is happy 

020 7569 9999 handle 

MUSICBASE 
Production Co-ordinator 

Manufacturing broker based in SW6 requires 
it handling skills essential and gency idéal. £30kt bens. 

DYNAMIC YOUNG 
PROFESSIONALS Major US guitar manufacturer seeks applicanls for director level position in London office. 

Responsibilities include marketing evenl management and artist relations dut les. Minimum requirements for considération include 10 years' music induslry experience, exceptional people skills, abilily to plan and implement marketing stratégies and event organisation. Extensive industry contacts required. 
Please send CVs specifically outlining above qualifications to Box #144 @ Music Week. 

Applicants must have a proven track record in the ic industry and bring something to the party. 
We've made a différence already, maybe you can too. 
Please send CVs to Box no: 143 at Music Week. 

MUSICWEEK CLASSIF1ED Box Numbers 
To reply to a box number, write to; 
Box No. xxx, Music Week, 8th Fioor, Ludgate House, London SE19UR 

MUSICWEEK 
FOCUS ON COURSES 
Issue Dated; September 27th 
Booking Deadline: September 12th 
To find out more, contact Doug on 
02079218315 
doug@musicweek.com 
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Bookmg deadline; Thorsday lOam for puUicaliwi the (oitomnp Monday (space permitting). Canceblion deadline: lOam Wednesrtry prior to pobkalMi (for serés bookings; 17 days prior to publication). 

BUSINESS TO BUSINESS . 

REWARD 
Rolled Gdld CASH AVAILABLE 

OK 
computer... 

CHEAPO CHEAPO 
RECORDS LTD 53 Rupert Street London, W1V 7HN Tel: 020 7437 8272 

.m; 

MUSICWEESf 
CLASSIFIED rour Contract Packing Solution 

0845 345 9888 

Call Doug: 
02079218315 D 1 VB3 69 13 1V 

Please do not hesitate to contact us 
ROLLED Eold 

vmm davis 
GltOMI» 

Ces H ROBBIE or.: 
020 8951 4264 

■BBB SHOP GENIUS royalty piocessing 
& administration 

services 
CD DUPLICATION CLASSIFIED iBtMtiSUlAVJlUKSKtilË 

02073852299 

mm 
50 r.Ds - £80/jooeps - £.1.50 

m lut withjn roundhouse studios COMPIEX OFFICE •ondUioning, brigbt (ittd modem htlcrior, phone Unes 
PROGRAMMLNG ROOM/STUDIO ■■dub booth, atr-conditioning, 24 bour access, on-site ntenance facUitics. Large communal lounge/kilcben wilbpool "table, tablefoolie, cable TV, and parkingfacllilles. TicUnes to SSL ■mdPm-Tools studios. 7 Progranwdng noms & 4 ojfices. Call Maddy on 020 7404 3333 Email: roundhouse® slardiamond.com www-siardiamond.com/roundhousc 

Quantity of 
Lift Racks For Saie 

£50-£100 each 
Call for more détails 

07956 28559S 
South East London 

CD>interactive>DVD>encoding>authoring> 
VIDEO>duplication>editing>DUBBING 

www.tcvldeo.co.uk 161:02089046271 ,/ 
TCVIDE0   



Classified ^ 
Contact: Doug Hopo, Music Week Classified Sales, CMP Information, Bth Floor, ludgate Honse, 245 Blackfriars Road, London SE19UR 1:02079218315 F; 020 79218372 Email douggmusicwcck.com 

Rates (pcr single column cm) Jobs & Courses: £40 (min. 4cm x 2 cols) Business to Business; £21 (mm, 4cm * 1 cois) Notice Boanl: £18 (mil fcmxlcol) Spot colour add 10% Full colonr: add 20% Ali raies subject lo slandand VAT 

Booking deadline1 Tbursday lOam for publication (lie following Monday (space pemiilting). Cancellation deadline: lOam Wcdncsday prior lo publication (for saies bookings. 17 days prior lo publication). 

7 

M 
SappUers ta- j^jj CcUïctors. Compoter Stores. MggpS SÉ music & games 

i baw. ^ ' display speciaCst ( IMTEBRAIIOHAl ClSPUtS. StONEMLL. | STUKELEY HEADOWS. IND. EST.. 

www.reddisplays.com 

cd dvd vinyl + games 

■iP â dispjays 
t: 01733 239001 f: 01733 239002 e: infoiS)reddisplays.com 

+ storage • 
look no further 

A.M.A Displays (Esc. 1988) âRMHyr * miriJ 

For The Best Range Of Displays auailable 
1 In UK for DVDs, CDs. Vinyls, Games. VHS S Accessories ^ 

nrailable- Wall S Island Browsers, Free Standing or Fixad Multi Adjustable Stand; POS, Counters, Storage Units, Slatmall S Sholuing. Aluminium Flooring, Standard or Bespoke, A Binglo Stand Ta A Full Shopfit. Contact The Exparts 507217 F: 01934 507316 email: salf www.displaystands.net sales@ama-fabs.co.uk 

CASH RAID We buy CD Albums & Singles LP's, 12" & 7"s, White Labels 

office: 01474 815099 nobile: 07850 406064 

y" 

JUKEBOX SERVICES 
OVERlJUKEBOXESINyrOCK 

IH 1 020 8288 1700 
|îp| | 15 LION ROAD, TOICKENHAM 

1 MIDDLESEXTW14JH 
H—4 jtj Showroom open 

MUSICWEEK 
CLASSIFIED 

Advertise your services by callincj 
Doug: 020 79218315 or Email: 
doug@musicweek.com 

HISMiW DIRECTORY 2004 

The essential guide to who's who in the music industry. 
The vital link between you and your customers. 
The Music Week Directory 2004 is now in production. 
The deadline for basic free listings lias now passed, however advertisements and logo entries are still available 
Booking Deadline: Friday September 26tli Copy Deadline: Tuesday October 7th 
Contact the sales team on 020 79218323 
or 020 7921 8352 (display) or 020 7921 8315 (logos) 



atafîle 

Britain's most 
comprehensive 
charts service 

Week 36 

TV & iaiiio airpiay p22 > Cued m p26 > New reieases p28> Sinnlcs & albums p3Q 

ALBUMS   THISWEEK Kelly Clarkson Thankful (S): Iran Maiden OanceOfDeath(EMl):The Rapture Echoes (Vertigo); Spiritualized Amazirig Grâce (Sanduary)  SEPTEMBER15 David Bowie Reality (Columbia): DMX Grand Champ (Def Jam/Mercury); Seal Seal (WEA): Starsailor Silence Is Easy (EMi) SEPTEMBER 22 Gareth Gates tbc (S): Limp Bizkit Results May Vary (Inîerscopc/Polydor); Muse Absolution (Mushroom/Atlantic); NickelbackThe Long Road (Roadrunner) SEPTEMBER 29 Dido Life For Rent (Cheeky/Arista); Jamelia Thank You (Parlophone): Outkast Speakerboxxx; The Love Below (Arista); Rachel Stevens Funky Dory (19/Polydor)  
Blondie The Curse Of Blondie (Columbia); John Cale Homosapiens (EMI): Aretha Franklin Oo Damn Happy (Arista); Elvis PresleyEndToNone (RCA) 
SINGLES   THISWEEK Christina Aguilera Can't Hold Us Down (Arista): Dutch feat Crystal Waters My Time (Illustrious/Epic): Gareth Gates Sunshine (S); Seal Get It Together (WEA) SEPTEMBER 15 Louise Pandora's Kiss (Positive): Rachel Stevens Sweet Dreams My LA Ex Q9/Polydor); Justin Timberlake Senorita (Jivel: Westlife Hey Whatever (S) SEPTEMBER 22 The Darkness 1 Believe... (Must Destroy/Atlanlic); Elvis Presley Robbemeckin'(RCA); Outkast Ghetto Musick (LaFace/Arista): Amy Studt BnderTheThumb(Polvdor)  SEPTEMBER 29 Blondie Cood Boys (Sony); The Coral Secret Kiss (Deltasonic); Eva Cassidy You Take My Breath Away (Blix Street/Hot): S Club 8 Sundown (Polydor): Travis Re- OffenderOndependientel   OCTOBER 6 Ashanti Rain On Me (Murder Inc/Def Jam); Beyonce Baby Boy (Columbia): The Strokes 1251 (Rouqh Trade) 

Black Eyes 
Peas recipe 
for siiccess 
Wîth Abs' Abstract Theory the onty album of new material to dent the Top 50 of the album chart this week, album sales are, not surprisingty, in décliné week-on- veek, but the singles sector more 
surging to one of its best weeks of 

According to OCC data, some 672,876 singles were sold last week, the highest tally since week 13 of the ycar - 23 weeks ago - when a 2003 high of802,098 sales was recorded. The only other weeks this year in which more singles were sold were weeks 11 
Dido's new single White Flag made a major contributJôn to the expansion, selling 73,584 copies - more than any nunïEér one since week 13 - but it isn't number one, because Black Eyed Peas' Where Is The Love s'ôld even better, attracting 94,308 punters. The last single to sell morecopies than either of these dises in a week was Room 5's Make Luv, which opened its account in week 13 (last week of Mardi at retail) with 111,392 sales. The singles market's sudden recovery - it was up more than 22% last week, compounding a 13% improvement the week before - came despite the facl the school holiday ended and before EMTs bold new pricing initiative is introduced. As well as Black Eyed 

MARKETINDICATORS 

WiULAm leads Biack Eyed Peas to tlie highest first week sales of a single since Boom 5 in wetk 13 
Peas and Dido, new hits from Big Brovaz, Iron Maiden and Starsailor made Top 10 débuts. The latter group took five Top 40 hits off their début album but the title track and introductory single from their second, Silence Is Easy, is their highest-charting yet, debuting at number nine. It also marks the HrstTopJO hit produced by fFûTlegendary Phil Spector - who has, of course, been in the news for ail the wrong 
when the Ramones' Baby I^Love You hit SB. On the artist album chart, The Darkness continue at the top, registering a creditable 10% 

market dips by 5%. One album moving in the right direction - despite the fact it failed again to produce its first Top 40 single last week - is Norah Jones' Corne Away With Me. The album darts 18-11 on a 9.5% increase in sales. It has climbed five weeks in a row, and 
combination of TV advertising, airpiay for the single Don't Know Why/I'll Be Your Baby Tonight and a newly-released CD/SACD hybrid. The album has sold a lofty 1,677,000 since release but the "sïngirSoid barely l.OOftfiopies last XvêèlrTirtlé5ûFâr¥B7, a lower position than the sS9 slot it commanded when first issued in May 2002. 

SINGLES 
TEISTHE NUMBER ONE BLACK EYED PEAS LOVE Interscope After one #2 fronting 'N Sync and fhree #2 hits in his own right, Timberlake fronts a #1 - but gets no crédit! 

ARTIST ALBUMS NUMBER ONE THE DARKNESS PERMISSION TO LAND Must Destroy Second week at the apex for the group in a disparate top three also featuring Sean Paul and Eva Cassidy. Album moves 35-26 YTD with 266,000 sales.  HIGHEST NEW ENTRY JAMES TAYLOR YOUVE GOT A FRIEND - BEST OF Warner Bros. Matching his highest ever chart-olacino. Taylor'slast new studioalbum, Octôber Road, reached #39 a year ago, and sold 

Number one six years ago this montli for the first and only time with Marohfnf Already, OCS bave to settle for a #75 début for this rétrospective 
COMPILATIONS NUMBER ONE KISS PRESENTS R&B COLLABORATIONS Débuts at #7 and #9 for Kisstory: Urban Classics and Swing Classics swell the number of urban comps in the Top 10 to 
RADIO AIRPLAY NUMBER ONE ELTON JOHN ARE YOU READY FOR LOVE Southern Fried Elton's last #1 airpiay hit Candie In The Wind '97 reigned for six weeks. Are You Readyclocks upweektwo. 
SCOTTISH SINGLES NUMBER ONE BLACK EYED PEAS WHERE IS THE LOVE Interscope After four weeks on their own, the Scots concur with the rest of the UK for the second week in a row. BEPs' mangin of victory over Dido was 22.7%. 

Five reasons to visit musicweek.com right now: 
«I the sales and airpiay charts - uplnaded every snnday Key radio playlists ■ availahle as soon as they're published 

Key reieases - ail the big records for the next seven weeks 
Team Behind The Hits - who's workfiig thdse BHl releasés Daily news-«ported as it happens 



Ad set to boost 

Faithfull album 

High-profile ad 
campaign brings new ^ 
lease of life to cuit ^ 
album track from 2002 

- M 
-■ 

A sélection of UK 
tastemakers select 
theirfavourite 
upcoming releases 
Chris Ingham, 
Editor, Métal Hammer V1KING SKULL THE V1KING SKULL EP (UNSIGNED) "This is basically Raging 

Olly Hodgson, promoter, 
London Barfly WEBB BROTHERS MS MORIARTV (679) ■ "A perfect end- 

parts edgy pop, garage rock and psychedelia. It's got the right hooks in the right places and goes down atreat." 
Russel Coultart, CEO, 
Recordstore.co.uk 

Alastair Brown, head 
of music, SBN AMBULANCE LIMITED PRIMITIVE (THE WAYITREAT YOU) (ISLAND/TVT) "With the deluge of releases at the moment, any record that is ont of the ordinary really does stand ont. Althongh hailing from New York, Ambulance Limited manage to sound simultaneously 

;where in the mid( st (so, 
,?) and the ot on the single, while somewhat lighter, also hint at some interestingstuffto corne." 

The 

the US - this is what we need, 

Adds 



% music control 

TV Airplay Chart 

y M J! 
jtra » DIDO WHITE FLA6 " 338 BEYONCEFEAT. SEAN PAULBABYBOY ~  334 

3 1 ELTON JOHN ARE YOU READY FOR LOVE? iw™» 301 
4 ■ BLU CANTRELL FEAT. SEAN PAUL BREATHE 274 
5 LEMAR DANCE (WITH U) 270 
6 2 CHRISTINA AGUILERA FEAT. LIE' KIM CANT HOLD US DOWN » 242 
7 RACHEL STEVENS SWEET DREAMS MY [A EX J9/P0LY00R 235 
8 11 SEAN PAUL L1KEGLUE 225 
9 17 LINKIN PARK NUMB ^ 213 
10 5 WESTLIFE HEY WHATEVER s 208 
11 B LUMIDEE NEVER LEAVE YOU (UH-000H) noBoy/M 200 
12 9 GARETH GATES SUNSHINE 179 
13 20 BLACK EYED PEAS WHEREIS THE LOVE? 178 
14 ULTRABEAT PRETTY GREEN EYES mmm 175 
15 28 EVANESCENCEGOINGUNDER m» 174 
16 | BIGBROVAZ BABYBOY « 170 
17 12 JUSTIN TIMBERLAKESENORITA 165 
18 NICKELBACK SOMEDAY ««R 163 
18 16 THE DARKNESSIBELIEVE IN A THING CALLED LOVE ««« 153 
20 4 BUSTED SLEEPING WITH THE LIGHT ON «r 159 
21 BEYONCE CRAZY IN LOVE COLUMBIA 152 
22 GOOD CHARLOTTE THE ANTHEM EPIC 146 
23 20 STACIE ORRICO STOCK «WAMERICA 143 
23 34 THE WHITE STRIPES1JUST DONT KNOW WHAT TO DO... «■ 143 
25 26 KELLY CLARKSON MISS INDEPENDENT s 140 
26 B MUSE TIME IS RUNNING OUT ' 137 
27 28 PHARRELL WILUAMS FEAT. JAY-Z FRONTIN A8RIA 134 
28 18 ARS FFAT. NODESHA MISS PERFECT ™ 133 
29 a KINGS OF LEON MOLLY'S CHAMBERS 114 
29 3, SPFFOWAY GFNTF IN A BOTTLE IMCEM 114 
31 86 ELVTS RI IRRFR NECKIN' 8» m 
32 DELTA GOODREM INNOCENT EYES cjms A 109 
33 70 MARY J. BLIGE FEAT. METHOD MAN LOVE (S 1ST SIGHT 107 
34 34 FUflNFSrFNGF RRTNG ME TO LIFE mf5,w,ÎPIC 101 
35 25 THF THRTl l S SANTA CRUZ (YOU'RE NOI 1 HAT FAR) m» 100 
36 40 THE DARKNESS GROWING ON ME ■ ^ ' 96 

% 36 HUMAN LEAGUE DONT YOU WANT ME TOIK 96 
38 3, moi ç ai mm i IFF ROT COLD pomxs JL. 
38 5, METALLICAFRANTIC   92 
40 35 STEREOPHONICS MAYBE TQMORRQW    IL 89 

'ToP 4 Û Hw ErtUy WmpMaft ' ■ 

tlie way to #20 on the station's most-pîayed list 

GUIDE TO MUSIC VIDEOS NOW COMES WITH THE ULTIMATE MUSIC VIDEO DVD 

c r ■ r-HTîMÔl maaazine now cornes with a free quarterly DVD of great new videos S fStiSSd Pagendam 020 79218320dpageiidam@cnipmfomiation.com 

Sean Paul makes it three in the 
TV Top 10 including a number 
one with Beyoncé, while Gareth 
mies at Smash Hits. 
msm 

wmm 

IikV'.MIIIIA1 > 
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Elton John holds the number one spot for 
the second week and adds to his lead 
over Lemar, while Rachel Stevens scores 
herfirstsolo airplayhit. 
ES 
1 2 1 ELTON JOHN ARE YOU READY FOR LOVE7 sou 2j 6 [ CHRISTINAAGUILERA FEAT. LIL' Kl 

1 j D. KAY & EPSILON FE^ 
1 1 STARSAILOR SILENCE 1$ EASY emi 

91181 THE DARKNESS IBEL1EVE IN A T » | LEE-CABRERA FEAT. ALEX CARTANA SH 10( 17 | THETHRILLS SANTACRUZ (YOURE NOT THAT FAR) VIRGIN 10[ 16 j RACHEL STEVENS SWEET DREAMS MY LA EX 10| 18 j NELLY, P. D1DDY & MURPHY LEE l I JA1MESON COMPLETE JDi 14 9 1 RICHARD X FEAT. KELIS RNEST DREAMS viR( 16! 8 ILUMIDEE NEVER LEAVE YOU (UH-OOOH) BADBOY/islanp 16} 9 j BEYONCE CRAZY IN LOVE coujmbia 161151 DIDO WH1TE FLAG cheetoista 19|Oj TRAVIS RE-OFFENDERindepeudiente 19| 18 j MUSE TIME 1SRUNN1NG PUT E'usrrooweastvvest 191261 DUTCH FEAT. CRYSTAL WATERS MY TIME ULUSiRious 19 @1JURGEN VR1ES W1LDERNESS DIRECTION 19} 241 JAMEÛA SUPERSTAR rarlophose 24} 291 BIG BROVAZ BABY BOY EPIC 81 JUSTIN TIMBERLAKE SEN0R1TA JM 
MAYBE TOMORROW V2 

M 
BRmixifEm 
INiTHËClTM 

SufJDAY»l4TH SERTEMBER2003il 11SOAfVl ure CaFE'23.8?HER-S,mEEri«SK££1Ee:m gQH 

FURIA CROFTi DAMAGEO GOODZ 

the Uk Radio Aii 

ii 
■y 
m : 1 ELTON JOHN ARE YOU READY FOR LOVE? 2779 20 98.67 5 

2 LEMAR DANOE (WITH U) 2421 3 88.65 5 
3 ~ "T T~ DIDO WH1TE FLAG ™«ISB 2243 7 80.26 
4 ~ BEYONCE CRAZY IN LOVE 2506 -5 75.85 Z® 5 v "T "7 BLACK EYED PEAS WHEREIS THE LOVE? ^Dce 2304 33 6Uff 30 
6 
7 -f f f BLU CANTRELL FEAT. SEAN PAUL BREATHE 

CHRISTINA AGUILERA/LIL KIM CANT HOLD US DOWN - 
2278 
1481 "F 

5959 
55.60 

16 
16 

^ 8 7" 40 STEREOPHONICS MAYBE TOMORROW ve 1964 T 77 -2 
9 ROBBIE WILLIAMS SOMETHING BEAUTIFUL ca^us 2108 -9 ■3 

j 1 0 RACHEL STEVENS SWEET DREAMS MY LA EX 1148 49.71 55 
11 m ULTRABEAT PRETTY GREEN EYES « ««»« wm 1866 48.61 la 
12 0 GARETH GATES SUNSHINE 1533 45.97 23 
13 0 JUSTIN TIMBERLAKE SENORITA 1130 42 13 
14 "7 KELLY CLARKSON MISS INDEPENDENT 1626 41.68 3 

J5J 7 JAIMESON COMPLETE «7 1211 41.57 -11 
16 V V SHANIA TWAIN THANK YOU BABY! 883 41.43 24 
17 28 62 THE THRILLS SANTA CRUZ (YOU'RE NOT THAT FAR) 356 2 40.43 39 
18 IV: 7 WESTLIFE HEY WHATEVER 1215 21 37.47 42 
19 8 SEAN PAUL LIKEGLUE w«u/rac 585 29 33.43 10 
20 r; 27 D. KAY & EPSILON FEAT. STAMINA MC BARCELONA bvo 649 T 33.15 "s 
21 X [7 LUMIDEE NEVER LEAVE YOU (UH-OOOH) badbtosu» 634 T 77 ■2 
E 39 j BIG BROVAZ BABY BOY epic 1113 18 32.71 52 

23 JL T z RICHARD X FEAT. KELIS FINEST DREAMS mm 784 7 32.45 

i 
36 ■> 0 SEALGETITTOGETHER w*»™ 417 23 28.41 25 je 2 0 THE DARKNESS IBELIEVE IN A THING... aumwvwx 450 102 28.19 51 

rrrr 



music control 

irplay Chart 
/ 
/ m / 

/ 
<*4 / J 7 J 34 2 0 JAMELIA SUPERSTAR pmmm 723 70 2780 27 ,8 12 59 JAVINE REALTHINGS imi 1316 -22 27.18 ■25 28 » 4 26 Ltt-UABKhRA FEAT. ALEX CARTANA SHAKEIT... credme 479 •10 27.12 •19 

1^ » 3 ' STARSAIL0R SILENCE IS EASY E,,„ 250 24 2653 3 30 N 13 » WAYNE W0NDER NO LETTING GO ^«rw® 1091 ■15 24.73 -36 
31 5 16 GIRLS AL0UD LIFE GOT COLD 1497 4 24.71 •21 40 2 o KONTAKT SHOW ME A SIGN m.™,™ 430 77 24.64 15 

m 33 a 67 NORAH JONES DONT KNOW WHY pawbsm 941 6 24.54 1 
34 31 23 0 JUSTIN TIMBERLAKE ROCK YOUR BODY m 815 4 2435 -6 
35 13 7 22 BUSTED SLEEPING WITH THE LIGHT ON «i 1345 -18 24.46 ■59 
36 27 10 28 DANIEL BEDINGFIELD NEVER GONNA LEAVE YOUR SIDErom» 1340 •8 24.44 •22 
37 22 ,0 « JASON NEVINS/UKNY/HOLLY JAMES TM IN... mmmwm-i 1134 ■19 23.52 -38 

60 1 0 TRAVIS RE-OFFENDER 240 41 23.46 67 
41 28 0 ROOM 5 FEAIÔLIVER CHEATHAM MAKE LUV 638 11 2139 4 
M 1 0 NELLY, P. DIDDY & MURPHY LEE SHAKE YA TAILFEATHER^™ 314 2 21.35 28 
44 4 20 MARK OWEN FOUR MINUTE WARN1NG 729 T 20.78 3 

42 29 12 63 PINK FEAT. WILLIAM ORBIT FEEL GOOD TIME f ■ 1020 •31 19.96 -39 
| 47 ! 0 STINGSEND YOUR LOVE WÊSÊÊ "imam 329 35 19.64 2 
hr T ~r DUTCH FEAT. CRYSTALWATERSMY TIME j1' R i^l 375 12 1935 15 

45 38 14 0 MIS-TEEQ CANT GET IT BACK 718 -31 18.30 -18 
46 43 2 0 ELVIS RUBBER NECKIN' « 782 -1 18.07 -13 

U NICKELBACK SOMEDAY «o»" 462 0 18.03 23; 
M L 20 57 R KELLY IGNITION 510 -22 1/.23 

49 35 „ 37 EVANESCENCE BRING ME TO LIFE v®»®™ 700 -32 1718 -32 
50 45 13 0 BUSTA RHYMES AND MARIAH CAREYI KNOW WHAT... 537 -8 16.62 ■21 

IT -L,'J J-'" "J- 'Zl' " ' .r g ftMesl inocase indays ■ Audience increase ol 50% or more <mi 
3SS JOOa, 

L Elton John Lemar's Dance (With U) added an extra 4m listeneis 

^4 

0 4 i ELTON JOHN ARE YOU READY FOR LOVE'souitw, toeo 2| 1 BEYONCE CRAZYIN 10VEcoiiMiJ 31 2 LEMAR DANCE (WITH U) sosy as 4 9 1 BLACK EYED PEAS WHERE IS THE LOVE?WM» 22» 5 7 1 BLUCANTREa FEAT. SEAN PAUL BREATHEabisia 2269 6 6] DIDO WHITE FLAG cheeiwasista 2052 7 3 1 ROBBIE WILLIAMS SOMETHING BEAUT1FUL chhysaus 2095 8) 5 1 STEREOPHONIOS MAYBE TOMORROW v? 42283 91 8 ULTRABEAT PRETTY CREEN EYESauamjwubemhii j 1353 10 12 KELLY ClARKSON MISS 1NDEPENDENT s 1519 U B | GARETH GATES SUNSHINE s 12 15 GIRLS ALOUD LIFE GOT COLD HM»s B 19 CHRISTINA AGUILERA FEAT. LIL' KIM CANT HOLD US DOWN RCf, 14 111 BUSTED SLEEPING WITH THE LIGHT ON umTRSAi 15 14 | DANIEL BEDINGFIELD NEVER GONNA LEAVE YOUR S10E Pavra 1332 16 10 JAVINE REALTHINGSiimocEKT tsCS 27176 17 221 WESTUFE HEYWHATEVERs 18 20] JA1MES0N COMPLETE MWW 1139 19 16 JASON NEVINS/UKNY/HOLLY JAMES l'M IN HEAVEN fHKAlR/iNCENIiY 11344 1132 | 23420 20 © RACHEL STEVENS SWEET DREAMS MY LA EX smvœv 21 20 JUSTIN TIMBERLAKE SENORITAJIVE 23730 22 25 | B1G BR0VAZ 8ABY BOY EP1C U 23 18 WAYNE WONDER NO LETTING GO wwsr west 24 17 PINK FEAT. WILLIAM ORBIT FEEL GOOD TIME coliwa 1015 25 281 NORAH JONES DONT KNOW WHY parumhe 26] 30 SHANIA TWAIN THANK YOU BABYL «fnojBv 27 © ABS FEAT. NODESKA MISS PERFECT EMG 636 28 © JUSTIN TIMBERLAKE ROCK YOUR BODY jivî j 767 l 8573 29 © ELVIS RUBBER NECKIN'bvs 23 23 | RICHARD X FEAT. KEUS FINES! DREAMS WSOIN OOon: Sunday 31 Aiijust 
fai 11 LkJ 11J : I é U ' Vd 
n-, mtsrmFiM Q CHRISTINA AGUILERA/LIL' KIM CANT HOLO US DOWN RCA 55.60 
_2j RACHEL STEVENS SWEET DREAMS MY U EX 19/Polydor 49.71 3 1 GARETH GATES SUNSHINE S 45.97 4 JUSTIN TIMBERLAKE SENORITA Jivc 42 51 WESTLIFEHEYWHATEVERS 37.47 6 ! SEAL GET IT TOGETHER Wamer Bras 28.41 7 | THE DARKNESS1BELIEVE IN A THING. AUanBcŒast Wesl 28.19 81 JAMELIA SUPERSTAR Parlophonc 27.80 8 ] KONTAKT SHOW ME A SIGN Nulife/ArisUi 24.64 10 TRAVIS RE-OFFENDER Indepondiente 23.46 11 i NELLY, P. DIDDY & MURPHY LEE SHAKE YA TAILFEA1HER Island 21.35 121 STING SEND YOUR LOVE ASJH/Polydor 19.64 B| BUTCH FEAT. CRYSTAL WATERS MY TIME llluslrious 19.55 14 ELVIS RUBBER NECKIN'BMG 18.07 15] NICKELBACK SOMEDAY Roadraniier 18.03 16] JURGENVRIESWILDERNESS Direction 15.93 171 MUSE TIME IS RUNNING OUT Mushroom/East West 14.51 

GJIsij 105 FU. tOS'106 

"1RON MAIDEN ARE ]UST ABOLIT THE 
COOLEST THING ON THE PLANET" 

WWW.IRONUAIDEN.COM 
*♦«*★ KERRANG! ALBUM REVIEW 

THE NEW STUDIO ALBUM DANCE OF DEATH OUT THIS WEEK! 



IN-STORE NEXT WEEK Singles - Louise, Westlife, Delta, So Solid Crew, Justin Timberlake, Limp Bizkit, Rachel Stevens, Mary J Blige, Nickeiback, Jamelia: Albums - Starsailor, David Bowie, Seal, Human Leagûe. The Cure, DMX, Hayley Westenra, Elvis Costello, Jet, Hi 5 

Warren Zevon, Seal, two for £22 an two for £10 on CDs, £W9 each or three for £20 on CDs; Listening posts - David Bowie, Bob Dylan 
In-store display boards - Chris Clark, Parsley Sound, Pretty Girls Make Graves, Quasi, Andy Smith, Jackie Mittoo, Off The Wall, Sex 

ets, Amici Forever, Grimethorpe Colliery Band, Hayley Westenra, Starsailor, Davie Bowie, Hi 5, Elvis Costello, Café Del Mar, The Cure, The Human League, Flares Feel Good, Jet, Seal, Bon Jovi 
Singles - Westlife, So Solid Crew, Rachel Stevens; Albums - Starsailor, David Bowie, UNKLE, Seal, Human League, Clubmix Summer 2003, VBO Oancehall, Flares. Hot City Nights 

iM j 
Windows - Bullet Proof Monk, wHbVI V Starsailor; In-store - Limp Bizkit, Mdogfo-Tu* orf sm. Chemical Brothers, So Solid Crew, Nickeiback, Westlife, Louise, Rachel Stevens; Press ads - Justin Timberlake, Mary J Blige, Sting, Ultimate Chili Dut Classics; TV ads - 
Main CD promotion - three for £18 or £6.99 each; Windows - Starsailor, David Bowie; In-store - Jet, Bob Dylan, Seal, Ministry Of Sound Chillout Sessions; Listening Posts - Dixie Chicks, The Thorns, Jack Bruce, Maksim 
Selecta listening posts -1 Am Kloot, Pennywise, Wannadies, Fun Lovin' Criminals, Frank Black; Mojo recommended retailers - David Byrne, Mommy & Daddy, Joe Henry, Mott The Hoople, Faraway Places, Town & Country, Steve Earle 

In-store - Jazz Blue Note campaign, Real World campaign, Tower sale; Windows - Bullet Proof, Tower sale, Cradle To The Grave, Muse, David Bowie, Charlie Chaplin 
Press ads - Jet, Alice Cooper, Seal, Zyklon, Pennywise, Biily Talent, Frank Black, Fountains Of Wayne, Simple Kid, Tim Burgess, Spirilualized, David Bowie, Starsailor, Tricky; Windows - David Bowie, Starsailor; In-store - Jet Disco Kandi, David Bowie, Starsailor, Seal, Bic Runga 

WOOLWORTHS Single - Justin Timberlake: Albums - Clubmix Summer 2003, Seal; In-store - Clubmix Summer 2003, Seal, Flares, New Woman Collection 2003, Bittersweet Lovesongs, Best Power Ballads...Ever, Louise, Justin Timberlake, Rachel Stevens, Evanescence, So Solid Crew, Westlife 

DAVID MORRISDN 

3, AUSKA AIL THE OEAD ASTRONAUIS (SINGLE) 4 DAVE CLARKE DEV1LS ADVOCATE (ALBUM) 5 MY MORNING JACKETIT STItt MOVES (ALBUM) 6. PARSlfY SOUND RARSLEY SOUNDS (ALBUM) 7 FBEQ NASIY BRING ME THE HEAD OL (Al B1IM1 8 PEACHES FATHERFUCKER (ALBUM) 
"Starting on our doorstep, Dave Clarke has been away far too long, so this marks the most important Skint release for us in some time. Corning into view are cracking début singles from locals Alaska and The Fairy Traders - aching melancholia and top- drawer girly-pop respectively. The Buckley release brings the man's 
his Dad's Dream Letter. Hope Of The States wil) be massive. Check out the immense, Mogwai-esque Static In The Cities from the EP. My Morning Jacket have corne up with the most majestic rock statement of the year to date. Frcq Nasly and Peaches are dassic Brighton - naughty and up for iL In The Beta Band's absence, look no further lhan the fantastic Parsley Sound album for dreamy, psychedelic loveiiness. With a UK release at tast, !irs début illustrâtes why the other so- called 'punk-funkers' may as well pack itin." 
26 MUSICWEEK 13.0903 

JUSTIN TIMBERLAKE SENORITA (SINGLE) BEYONCE FEAT, SEAN PAUL BABY BOY 

PHARRE1L LIGHT YOUR ASS 
WYCLEF FEAT, MISSY EILIOT RARTY TO DAMASGUS 
SO SOLID CREW BROKEN SILENCE (SINGLE) 
"If I was to indude the rest of the year, I would have to mention Crazy In Love, Me And My Boyfriend, Ignition, Snake, Frontin', Breathe, Gimme A Light, Never Leave You, It's AH Over, Cry Me A River.,. I am sure that there are ioads that have not mind! Le forget Luther Vandross's great retum to form on the album Dance with my Father and Aretha Franklin's stunning new seL It's been a dassic year for black music and there are still four months to go, with new albums from Missy Elliott, 112 and Usher on the way. If the artists and producers keep maturing and producing music of this quality, I can't wait for 2004." 

2. CAIA MAGIC DRAGON (GUIDANCEI 
MANHEAD 8SW0 {OUTPUD 5. THE UNDERWOIVES LETS GET U3ST (FAT FOX) 6. ILÏA SOLEIL SOLEIL (VIRGIN) 7. CA1M SKETCH ON BANANA PAPER (OISORIENT) 

10 SERGE GAINSBOURG MAUVAISE NOUVELLES DES 
"The best thing about the music I play is that it's 100% freestyle and doesn't date like, maybe, house or electroclash. Take the Boards Of neback, Serge Gainsbourg dub album or Caia's (Andy from Groove Armada) timeless new album. This music could be from 1985 or 2035 but you're gonna 
whatever. KV5 are the hottest Latin tango garage soundsystem this side of Buenos Aires, Meanwhile, DJ Spinna and Bobbito's madcap collection of Stevie Wonder covers is almost as inspired as Lemon Jelly's George Michael-sampling Rolled Oats. So many records, so little time.,.rni off to grapple with me seven inches," 
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Success flows 
for River FM Gerry Burke Station manager/programme controller/head of music. River FM With DAB making great strides and the first of ILR's FM stations set to celebrate ils 30th birthday next month, you'd think that evety possible gap in the FM market would have been plugged long ago. Think again. The newest arrivai on the FM waveband is River FM, a station commissioned by the Radio Authority to serve a TSA of 165,000 in West Lothian, an area in the M8 corridor between Glasgow and Edinburgh. On air since 7am last Wednesday (September 3), when it announced its arrivai by playing - appropriately - Biily Joel's River Of Dreams, the station is a genuine indépendant and is based at the homeground of 10% equity owners and Scottish Premier League newcomers Livingston FC. 
Our aim is not to break 
new acts. Nor will we 
buy audience share by 
compromising  

Although Real Radio, which covers most of central Scotland, and Edinburgh's Forth FM both include West Lothian in their réception area. River FM is its first truly local station. Station manager Gerry Burke says, "The local community has been very enthusiastic about our arrivai, and people believe in us. We already have advertising booked through to January." River FM is pitching itself at the 25-54 démographie, and is a ftiU-service music station, with its own local news and sport programmes. Musically, Burke says, it is similar to Radio Two, with 25% of its output from current releases, the remainder from oldies. "Our audience is probably not one made up of singles buyers, and our aim is not to break new acts," says Burke. "Nor will we buy audience share by compromising. We will play songs with adult appeal, and will be conservative in our outlook.'   : Address: Stadium House. Alderstone Road, Livingston, West Lothian. EH54 7DN. Téléphoné: 01506 410411. Website: www.river-fm.com. E-mail: 
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LFO; Shcalh (Warp) 
m (WEA) Siimmerjam 

Records released 22.09.03 
SliÛLE ©F THE WEEK The Darkness I Believe In AThing Called Love Must Destroy/Atlantic DARK01CD With its life-affirniing lyrics, sense of humour, falsetto peal<s and the perfect air guitar solo, this classic track - wliich first appcared as their début single in 2002 - shows that there is more to these Brit rockers than a tight leotard. With the album at number one, a Radio One A-listing and public support swelling on the back of a summer of festival gigs, it seems that this single is destined to hit number one, and rightly so. 

ALBUM OF THE WEEK Muse Absolution 
Taste Media/East West 5046685872 TLhis sterling third album from the prog-rockers is sure to cernent their place as one of the biggest baiafs in Britain. It is a totally over-the-top set of new tunes that includes the stupid but brilliant Apocalypse Now, the overblown pop of the new single Time Is Running Ont (released this week and A-listed at Radio One) and the heavy grandiose former download- oniy single Stockholm Syndrome. The band embark on a major UK i tour in November. 
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Albums HORSE ST0R1ES ONE HUNDRED WAVES Lwio (00 VXD 143) IMPOSSIBLEShAPESlHE U' L I 11 I " JOHN LAWTON BAND STISCI» THE TALE CUssi BlïE (CD CRI 1D7) K. JOSEE LIVt AI V4LENIIN0S Rhyllm 01 U'elCD ROI 011) LIMBO UMBOAilral ICOAST 001CD) «ANISHEVITI CITY LIEE J.iii!J9mv,ir (CDOAO SOI 
FRONTUNE RELEASES CLASS1CAL □ lOTTI, HELMUT CCES C1ASS1C EMi Ctois (CD 58286521 
DANCE 

TDCadillac- 

CATALOGUE & REISSUES □ ACID MOTOERS TEMPLE MAGICAL POWER FROM MARS VOLÎI AIR EVERYBODY HURTZ^O.OOO HERTZ LEGEND EMI Colloque (CD 5919860) 

RUTOPSY SHlirUN Siupper (CO C0V1LED 49) AUTOPSY ACTS OF THE UNSPEAKABLE Snoppcr (CD COVILED 33) BAIL, KENNY PYE ALBUMS BOX SET Sancliu/y (CO CMBX 794) BLONDIE BLONOIE/PLASTIC LETTERS EMI CjU'oguû (CD 5922282) BUIE Ali R1SE/0NE LOVE EMI Catalogue- (CD 5920000) BLURHi1^ 1 -iiO ^.('0121 BLUR PARKLIFEA100ERN LIFE IS RUBBISH EMI Calatooue (CO 5920022) BOWIE, DAVID ALADD1N SANE/OIAMOND DOGS EMI Calatoquo (CO 5920180) BOWIE, DAVID SPACE 00D1TY/HUNKY OORYAiÀnwIiOSOID THEWWLD EMI Salalogue 
BUCKLEY, JEFF UVE AT SIN-E BIG CAT (UK) (LP ABB 61) CAVITY SUPERCOLUDER Hammerlioart (CD HHR137) CHRIS T-T PANIC ATTACK AT SAINSBURYS Snowslorm (CD SÎORM 003C0) ? 'l.'l-'j.p,'- 'CO F1'', !Y WORLD EMI Calakou 
CULTURE CLUB BEST OF/ir MIXES EMI Calalogue (CD 59^02)^ UAFT PUNK oisoSffi^ wig© ffiO^^) DEEP PURPLE BURN^IORMBRINGER EMI (CO 5922342) DEEP PURPLE F1REBALL/IN ROCK EMI Catalogue (CD 5920252) DUBUNERS IN CONCERT Sanctuaiy (CD CMRaWf0 CRREV 50) 
DUBLINERS FINNEGAN VVAXES Sancluirv (CO CMRCD 787) EUCENIUS OOMALAMA Srupper (CD SF1RE 0I2C0) FAITHFULL MARIANNE VAGABOND WAVS/KISSIN IIMC 0.11 Catalogue (CD 5921412) FERRY, BRYAN ANOTHER TIME ANOTHER PLACE/LCTS STICK ÎOGETHER EMI Catalogue FERRY. BRYAN FRANTIC/AS TIME GOES OY EMI Catalogue (CD 5920542) GENESIS CENESIS/INVISiBLE TOUCII EMI Cayiogue (CD 5920892) 

THE Total Home EntcrlainmenL.,01782 EîUEER AS FOLK THE THIRD SEA Col (CD T815682) ^ JOO FAST TO UVE TO YOUNG TOO DIE Only Uwws Ul 
ROCK □ANOMASNON PORTRAIT or JOHN ENTWISIII Vtelem VuM (Itr V7V19) JBLACKTOPIGOT A BAAAD FEEUN A80UT THIS In TIk Red (CO 1TR 727CO) Kiangbad (CD LFA 062952) E RCST OT/BACK TO R/ifX J/BACK TO BACK HITS U.II Catalogue (CD 5922582) 



Albums listedthis week; 264 
Yearto date: 8,239 Singles listedthis week: 142 
Year to date: 4,805 ^ ^ ^ 

e-niailed lo owen@niusicv Records released 15.09.03 
wwii LAZ GORlLb^LAlKA COME HOME EMl ùlatogue (CD 5920900) WV1D afSH/A COmjRY F.N0S FMI Catalogue (CO 5920692) ' DAVID SEl l SELL SELL/THE EPS 92-94 EMl Catalogue (CD 5920760) ■ 7 - ■ i r :^ ■!l l; -J'AMAlA-'/VO; ,rn (-i-.vd r 
HwiSnNDUVE IN NOniNGHAM Ctassic Rock (CD CRP1048) KS BILUE THE ESSENT1AL Emporio (CD EMTBX 333) Hx-T inÛN i WANT10 WAKE UP WITH VDU Music 0,niL»l (C 
KfllD 100 BROKEN WINDOWSmOPE IS IMPORTANT EMl Catalogue (CD 5920872) ^ du iv nu iv inni /RFRFI YFII FMI Cataion» (m 
JAPANGENTLEMEN TAKE POIAROIDS Viigin Catalogue (CO CDVX 2180) S TIN DRUM Virgin Catalogue (CO CDVX 2209) japAN OIL ON CANVAS Vagin Catalogue (CD CDVX 2513) JONEL MUL COLLECTION VOL 1 Cherry Red (CO RPM168) KRAVITZ, LENNY 5/1INNY EMl Calalogoe (CO 5920882) KRAVnZ. LENNY LET LOVE RULEAtAMA SAIIVARE YOU GONNA GO MY WAY EM! Catalog LES NEGRESSES VERTES MIAH/FAMIILES NOMBREUSES EMl Catalûgue(CD 5912202) 

NICE THOUGHTS OF EMERUSTDAVJACK Sanctuary (CD CMQOD 790) NICE NICE Sanctuary (CD CMQOD 792) 
□PAVEMENT SLANTED AND ENCHANTED Big Cal (CD ABB 34CD LP ABB 034) 

OL/BMG EasyListenmj 

MWTCŒCRow RAIN TREE mu Virgin Cataiogue (CO CDVX 2659) RENAISSANCE Ml l>.Vi,V.M,r,::|,[,:,i ,7) mw, K"®; CUFF, & THE SHADOWS SUMMER HOUOAY EMl Catalogue (CO 5439952) ŒŒ.SSœSà, !5SS!HAS'THE 651 "f ^ f® ™8' SJO'MEE TOCH DREAMS/1OUGHTTA CIVETOUASHOIINTHEHEAOEMI Catalogue S1MPU MINDS NEW GOD OREAM/SPARKLE IN THE RAIN EMl CalabgKt ICD 5922522) SPflCEMEN 3 PERFCCT PRESCRIPTION Siuppcr (CD SFI« SKCIAIS SPEClALS/MOfit SPECIALS EMl Calalogoe II SIRIPUN, SYVUfl CIVE ME VOIR LOVE Uno " TAUSMAN TALISMAN GMR ICO RICO 0051 TALISMAN GENESISGMRICORTCO 0061 TAUSMAN HUMAN1MAL GMR (CO RICO 007) TAUSMAN UFE GMR (CD RTCD 008) TAUSMAN IRUIH GMR (CD RICO 009) 
STOPUN, SYVUA GIVE ME YOUR LOVE Uno Melodc IIP PA 0121 TAUSMAN TAUSMAN GMR ICO RICO DOS1 
TAUSMAN GENESISGMRICORTCO 0061 TAUSMAN HUMAN1MAL GMR (CO RF" " TAUSMAN UFE GMR (CD RTCD 008) TALISMANTRUIHGMR ICO RTCD 009, TALK TAUI115 MV UFE/COLDOR OF SPR1NG LUI Caialoj» (CO 5922562) TOSH. PETIR MAMA AFRICA/BUSH DOCIORIMI Calatoe f """'i TOSH, PEUR WANTED DREAD AND AL1VE/NO NUCLEAR HA.  TORNERUNA FOKEIGN ATFAIR/WIIOEST DREAMS EMl CatHooK I US3 HANOON THE TORWFUP FANTASIA EMl Catakgue (CO 592152., VAR10US ESSCNTIAL SEUCTION - PETE TONC Truit The DJ (CO TTDJCS 0491 

lùMfc^iœ 59225321 

UTISH Music Ortlal (COCO 64841 • i hh ia eu,'Ur' ' Catalogue (CD 5921792) TOlSYoÎDAfùlaljgue 

Singles TRUBY TRIO UNI VERSAI LOVE (REMIXESl/lBACompost nr COMP13911?' I 

HCARl. AAROH DOWK/TBA Meiroplex (12* M 035) E CHEMICAL BROTHERS. THE THE GOLDEN PATH/TBA ' CHEMSDVD1812' CHEMST18) □ COOKIE MONSTER & THE G1RLS C IS FOR COOKIE Ninja Tune 02* ZEN 12143) □CRAZY PENIS/HARLEM ZIP CODE THE PENULTIMATE EP/7BA Paper 02' PAP 099) ..J 0 TEC GROOVE1/TBA Atonie (12* ATOMIC1) JDEIGADO COFFE BEATS VOL 1/TBA Flueniial (12" FLUENT 047) 

□RUCKER, URSULA RELEASE/TBA !K7 02" k7153EP) V/THE OTHER □TOOLSHED EP/PA2AZIVSATELUTES ARE SPINNING/).)ARBl£S/NANANAfJANAANAA/GOBOTS( 
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Scouse houser 

powers 3 Beat Pezz General manager, 3 Beat At a time when the independent retail seclor and dance music are both facing difficulties, it is refieshing to find that one shop at least îs bucking the trend. 3 Beat %vas Music Week's er of th< 2002, and bas been one of Liverpoors leading independent dance shops since 1989. It recently vacated its VVood Street 
in Slater Street, a thriving, trendy, city centre location, which bouses not only the shop but also 3 Beat's own Boss Records label - a new joint venture with the Ministry Of Sound - and its record label 

3 Beat's général manager Pezz admits, "Ifs odd. even to us, that we are doing so well when we hear of how difficult it is for 

What we call 
'Scouse house' n 
20% of our saies 
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Singles 

M 
Black Eyed Peas have the biggest-selling 
number one since April, while Dido, Big 
Brovaz, Iran Maiden and Starsailor make up 
the rest of the five new entries to the Top 10. 

the Officiai UK 

41 BLACK EYED PEAS WHEREIS THE LOVE - 
L Black Eyed Peas It look a lot of 

V J 

1 
4. Big Brovaz 

iES' 

BLU CANTRELL FEAT. SEAN PAUL BREATHE 

GREEN EYES 

THANKYOUBABY! 

[MOVE A LITTLE...) 
BARCELONA 

IS THE NEW SHI1 

H1 .,1 
SOUl 
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Singles Chart 
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MEL BLATT DO ME WRONG 
R KELLY FEAT. B1G TIGGER SNAKE Iron Maideii RICHARD X FEAT. KELIS FINEST DREAMS 
BENNY BENASSI PRESENTS THE BIZ SATISFACTION - 1 ' V "   _ ' '■1 : i [ : i 

4 STRINGS LET1TRAIN ieir biggest lijt 1 ^ J LLI 

THE FREE ASSOCIATION SUGARMAN 

RADIOHEAD GOTOSLEEP 
JASON NEVINS PRESENTS UKNY/HOLLY JAMES 1M IN HtAVtN 

AMEN! UK PASSION 
FUN LOVIN' CRIMINALS TOO HOI 
THE THRILLS SANTA CRUZ (YOLTRE NOT THAT FAR) 
WNK FEAT WILLIAM ORBIT FÉEL GOOD TIME 
VIOLENT DELIGHT TRANSMISSION 

DEEPEST BLUE DEEPEST BLUE 

OCEAN COLOUR SCENE MAKE THE DEAL 
SONIQ"E.ALIVL..„.^_„Lm.^, 
KORNDID MYTIMl 
SIMPŒ KW THE AVEKAGEMAN 
BLACKREBEL MOTOi^YCtrCLUB SÎOP 
TIGfl HOT IN 
chrIstina Huilera fighter 

Ail the sales and airplay cliarts puhlished in Music Week are also available online every Sunday evening at www.inusicweek.com 
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The Darkness prove their staying power 
with a second week at number one as 
James Taylor puts in his best performance 
in years as the sole Top 20 entry. 

iTiïT^ 

the Officiai UK 
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r 19 
[THE DARKNESS PERMISSION TO LAND ®    ^ ^ 
SEAN PAUL DUTTY ROCK ® 

1 3 2 EVA CASSIDY AMERICAN TUNE G2100»mon 
1/4 JAME TAYLOR ■ FR1END - THE BEST OF ^ ^ ^ 

5 BUSTED 'SIED® 0, 
Q © 28 ELTON JOHN THE GREATES! HITS 1970-2002 ® 2 

7 
nr 

DANIEL BEDINQFIELD GOTTA GET THRU THIS ® 5 ® 1 
DELTA COODREM INNOCENT EYES ® 

9 CHRISTINA AGUILERA STRIPPED 0 , « i 
"lô" 

La 
BEYONCE DANGEROUSLY IN LOVE ® 

: U 12 
NORAH JONES COME AWAY WITH ME ® 5 © 3 

41 ROBBIE WILLIAMS ESCAPOLOGY ®6 ® 5 QuintXTS/Pi/V.tr EU 15439942 (E) 
1 13 3 2 BLACK REBEL MOTORCYCLE CLUB TAKE THEM ON ON YOUR OWN 
i 14 L 19 EVANESCENCEFALLEN®®: 
1 15 12 ,0 THE THRILLS SO MUCH FOR THE CITY ® 
' 16 ' KINGS OF LEON YOUTH AND YOUNG MANHOOD 
1 17 8 2 MARY J BLIGE LOVE & LIFE 0 18 19 44 JUSTINTIMBERLAKE . MI-iD.- 
, « 21 11 GEO CEBENSON U 1 VERY BEST OF-THE GREATES! HITS OF Jorjcs/Gravdon/MasseT/Mardin/Ljpuma/WaWeîi.'Glaîs WSM 8122736932 (TD.'I s 20 15 .4 STEREOPHONICS YOU GOTTA GO THERE TO COME BACK ® 

21 20 6 BLU CANTRELL BITTERSWEET 
, m 30 27 BIG BROVAZ NU FLOW © 

23 14 6 THE CORAL MAGIC AND MEDICINE ® 
! y 40 41 SHANIA TWAIN UP!®/®; 

25 23 26 THE ROLLING STONES FORTY LICKS ® 2 © 1 1U'- l'il ■ ' , - ■! ' ^'1 ■■■ ' ' 26 28 54 COLDPLAY A RUSH OF BLOOD TO THE HEAD ® 5 ® 3 
3 27 26 34 GOOD CHARLOnE THE YOUNG AND THE HOPELESS ® 
H 35 13 ATHLETE VEHICLES&ANIMALS® VanVugl/fllWete Rufcsfim 5842112(0 i 29 â r ABS ABSTRACT THEORY StaniunJ/Gollaqte'/VariDus 8MG8,8765><;802(6,'G) 

30 GIRLS ALOUD SOUND OF THE UNDERGROUND ® 
31 32 23 THE WHITE STRÏPES ELEPHANT ® 
32 38 2, 50 CENT GET RICH OR DIE TRYIN' ® ® i : 33 25 4 KUSHEEN OKOder/Subslance Moksha/Amta 8287652723? (BUG) 34 42 24 LINKIN PARK METEORA ® ® i Gibnofe/Lmkm Part Wi(nw ^ 9362484612 (TENI 35 

4 7 UNDERTONESTEtH-.E h ■ IPL-1 ..hT " " " 
36 33 6. i i )T CHILI PEPPERS BY THE WAY ® s ® 3 
37 27 " THE CHEEKY GIRLS PARTYTIME ® 
38 24 3 ELBOW CAST OF THOUSANDS 

Ali the sales and airplay cliarts published in Musie Week are also available online every Sunday evening at www.niusicweek.coni 
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Albums Chart 

/ i / if Jff 
m -,7 .09 DÎDONOANGEL®8®5 
40 £ LUUIMCU tlNAUUl tUHUtb -1 Ht COLLECTION 
41 34 LUIHfcktfAND^SMHb LSSLN11AL LUTHER VANDROSS 
42 30 .0 MORCHtbBA RAR1S OU Ht RROCESS ® 
H 55 10 LUTHER VANDROSS DANCE WITH MY FATHER 
m 48 7 DIZZEE RASCAL BOY IN DA CORNER 

59 16 DAVID BOWIE BEST OF BOWIE ® 
46 4! « AVRIL LAVIGNE LETlX)®..® 
47 37 114 BARRY WHITE THE BARRY WHITE COLLECTION ® 5 ®4 
48 44 7 JAMES LAST THE CLASSICAL COLLECTION UCJ 9610457(61 49 36 328 BOB MARLEY AND THE WAILERS LEGEND ® 6 
m 5Z BLACK EYED PEAS ELEPH i.l 

51 a PAUL WELLER FLY ON THE WALL - B SIDES & RARITIES 
gj T2 T DAMIEN RICE 0 

53 49 CHARLIE LANDSBOROUGH SM1LE 
54 31 7 RICHARD X RICHARD X PRESENTS HIS X-FACTOR VOL 1 
55 46 32 BEE GEES THEIR GREATEST HITS - THE RECORD ® 7 ®. ILv,;.. 'M, : il, , fW» 5894492 (61 
56 si: 67 EMINEM THE EM1NEM SHOW ®. ©. 
57 45 327 ABBAGOLD-GREATEST HITS® .2 804^ 5170072(61 
58 29 2 RANCID INDESTRUCTIBLE WtA 9362485392 0 
59 50 6 YES THE ULTIMATE YES - 35TH ANNIVERSARY ® ^ «8,22737022™, 
« ■ 186 MICHAEL JACKSON OFF THE WALL ®. Enc CE) 83468 066] 
m L 190 MICHAEL JACKSON THRILLER ® i. EHCC065930(TEH1 

62 h 14 UB40 LABOUR OF LOVE - VOL 1, li & .111 @ 
|£ L 2 i(ELLY CLARKSON THANKFUL S8.«5403e7« 

64 13 RADIOHEAD HAILTO THETHILF ® 2^^584603.1,1. 
65 56 40 FOO FIGHTERS ONE BY ONE ® œ \ 7432.973482 (BUCl 
m o 74 DR DRE 2001®®i 49M6?0)I 

67 64 96 EVA CASSIDY SONGBIRD ®i ®. rOHol 82100450(01) 
ii 69 

O 71 METALLICA METALLICA ® 
72 QUEEN GREATEST Hll S111 & m ® ' ®7 Itkx6a4 5298832 (G 

70 60 10 ELECTRIC SIX PIRE® XL X(C0Î69 mOOE) 
71 52 3 NEIL YOUNG & CRAZY HORSL bREENDALE 

O COLDPLAY PARACHU1LS ®6 ®i ,. vmv 
G THEVEWEURBANlÎYMNS ® 8 

]o TRACY CHAPMAN TRACY CHAPMAN ®. , pllraK 9607742 GEW 
75 r; w ' OCEAN COLOUR SCENE ÀNTHÔLOGY ÎMBld 9607210 (61 
■ SAv ■ Kighc-sl New Enlry ©PbtMiiciH300,000) ®StWf «'60.000) ^ ^ ^ contoedonlsâlcsof " ' 'J ' ' >♦50* ■ Hajhrtt ClimbfY V 
utotoS fcvAMXM SSUTS m™'"™" MSSKHSsi èiir WAiiS" "imajtoisi howheeb» « siwuiiGn 

13 SnT85' SimtOPlMCSS S RADIOHEAD 64 WOfflOTMSÎ' SiSiŒii Smi'oilUPtPPEBSJè 25 yES5, 

ssEmmu 

m 
THE DflRKNESS PERMISSION TO LANO EVA CASS1DY AMERICAN "RINE DIZZEE RASCAl BOY IN DA CORNER STEREOPHONICS YOU COHA GO THERE TO COME BACK THE WH1TESTR1PES ELEPHANT ELBOW CASTOFTHOUSANDS 2PAC AU EYEZ ON ME 
EVA CASSIDY SONGBIRD THESTROKES ISTHIS IT 50 CENT GUESS WHO'S BACK 
MILLION DEAD A SONG TO RU1N 

ARTS MUST 6E OESTROYHD KATE RUSBY UNDERNEATH THE STT STEREOPHONICS JUST ENOUGH EDUCATION TO PERFORM LAYO & BUSHWACKAIN1GHT WC GARY MOOREUVE AT THEME 

THE DARKNESS PERMISSION TO UNO BLACK REBEL MOTORCYCLE CLUB TAKE THEM ON ON YOUR OWN EVANESCENCE EALLEN 

RAD10HEAD HAIE TO THE THIEF 

1 ! NORAH JONES COME AWAY VVITH ME 21 2 I GEORGE BENSON THE VERY BEST OF - THE GREATEST HITS OF i | VAR10US THE BEST SMOOTH JAZZ EVER g Ci] PETER MALICK CROUP NEW YORK CITY i | ST GERMAIN T0UR1ST il VAR10USART1STS JAZZ CAFE ) j NINA SIMONE MY BABY JUST CARES FOR ME i IGLENN MILLER IN THE MOOCI jjio] TONY BENNETT & KO LANG A WONDERFUL WORLD 101 5 | VAR10US FEEL1N' GOOD 
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Pandora's 

Don't Givc 
release date; t 

Initial orders via 3mv 
Repeat orders via TEN distribution: Tel: 01296 395151 ipax: 01296 395 sst 
Web orders via www.ten-net.com 
For overseas licensing enquiries contact Positive Records; +44 (o) 208 7411419 

vwvw. ouiseofficial.com 
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