
31.01.04/£4.00 

[n this week's issue: Jobs go as Universai cuts costs; 
JK acts top Euro airplay 2003 Plus: the charts in full 
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THE WORLD'S 

BIGGEST SELLING DEBUT ARTIST IN 2002 

IS COMING GLOSER ... 
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TO BECOMING A GLOBAL SUPERSTAR 

New album 'GLOSER' now a Nol Billboard album 

'GLOSER' 3.5 MILLION PLUS ALBUM SALES IN 2 MONTHS 
5 MILLION DEBUT ALBUM SALES 
I MILLION IN CONCERT DVD SALES 
SOLD OUT NORTH AMERICAN TOUR 
MULTI PLATINUM SELLING ARTIST IN THE USA 
PLATINUM OR GOLD SELLING ARTIST IN UK, EUROPE, ASIA, AUSTRALIA AND SOUTH AFRICA 
STUNNING PERFORMANCES ON JAY LENO, OPRAH, THE GRAMMY AWARDS (duet with Celine Dion), 
ROSIE O'DONNELL, 20/20, LARRY KING, ALLY McBEAL, THE VATICAN. THE WINTER OLYMPICS, 
THE SUPERBOWL 2002 AND Ist FEB 2004 

BE PART OF THE PHENOMENON ... 
JOSH RETURNINGTOTHE UK FOR MAJOR TV, RADIO AND PRESS PROMOTION IN MARCH 
£400,000 MARKETING SPEND IN THE UK LEADlNG UPTO MOTHER'S DAYAND EASTER 
US TOP 10 AIRPLAY HIT "YOU RAISE ME UP' (Produced by David Poster) SERVICEDTO MEDIA 

\o%\\groban... 

the quiet superstar worth shouting about 
TV: SARAH ADAMS THE PARTNERSHIP RADIO: PETE BLACK WEA LONDON PRESS: BARBARA CHARONE/MOIRA SELLAS MBC P 
EPK/ALBUM STREAM/VIDEO ATJOSHGROBANMUSIC.COM 
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Robbie is 2003% 
Euro radio champ 
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35 jobs go in surprise cost-cutting move 

Universal 

cutsback 

UK staff 

of greatest impact is the sales department, where 10 jobs are being made redondant, five in 

major, Universal Music, announ- with some accounts expected to be ced the proposed loss of35 jobs. asked to purchase product from 

there iw gîobaUeqTiremTn^to 

the cutbacks mil not resuit m the 
closely at ail Aspects of the busi- 

suggests that the rôles being eut 
SnXtfrS^XS 

from its New King's Road base to underslands that both are likely to 

ss affect consultation process. 

GigsarePassport 
tofundraising 
Charity project unveilsacts , 
including David Gray, The 
Darkness and Craig David 
araong line-up for 
Mardi event p3 

Emap extends 
hold on airwaves 
Rush for radio assets begins 
post Communications Act 
as média giant acquires 
key stake in Scottish 
radio group SRH p6 

Freshactswave 
flagforWales 
New acts such as Mclusky 
and Jarcrew are following 
in thewakeofWelsh breakthrough Funeral 
forAFriend pl7 

Thïs week's Number Is 
ASbums: Mafia ^leiiia 
Singles: Micheile 
Airplay: Outkast 



Your guide to the latest news from the music industry 

EC begins its 
merger probe 

CMP 

® Are you in Midem? If so, don't forget 
to visit Music Week in the Palais 
Des Congress, stand 1713 

announcing a switc 
group's chairman Ralph Bernard told an industry digital forum last Wednesday that the time had come to announce a digital switchover for radio just as Culture Secretary Tessa Jowell did for télévision last month. 

services by launching a one-stop rights administration comi at companies operating in 

licensing across différent • Mycol<eniusic.com's week was hit byseveret 

To read ail the 
news as it 
happens each 
day, log on to 
musicweelccom 

appointment of Universal Studio Network's sponsorship director Marian Peppers as its head of commercial marketing. * Emàp bas set UK radio's consolidation bail rolling by buying into Scottish Radio Holdings, p6 • MCD Productions, the Irish live music company headed up by Denis 

• Sanctuar/s live music division was the star player in another record year for the independent p7 • The 1FPI says the development of 
a corner as it publishes its first-ever online music report p7 

Emap TV man 
leaves group 

Stranglers was held last Ttiursday. He was 49 and leaves a wife, Claire. S Ambient média communications agency Diabolical Liberties bas appointed one-time In The City général manager Jeremy Paterson as général manager. Paterson joined TrusttheDJ in 2000, © Defected Records bas appointed former Ministry of Sound managing director Hectar Dewar as its managing director. Dewar was i hired as a consultant for Defe ' which split from its former [ company MoS in December has been employed as intérim director at Defected for the past year. @ Music publicity agency PPR, whose clients include Sony Music Stratégie Marketing and Ministry of Sound, last week became a limited company. Simon ® Martin Bowtell, previously head of plans sales at Green Umbrella Sport and re, has been appoint 
Performance's director of mi Sadler says he has no immed for the vacant position. • BMG's one-time sales director and Sonopress's DVD I commercial director Richard Corps has joined Handleman UK as busines; development director. Handleman looks after entertainment distributioi for Asda. • PPL's longest-serving général manager, Herbert "Bert" Gilbert, died aged 87 last Monday of pneumonia, He joined the collecting society as company secretary in 193' and continued working there until hi retirement in 1981, apart from a period during the Second World Wa when he was held captive in Germany. The retailer will carrj • US singer songwriter Steve Earle bands taking part in is to be honoured with a lifetime initiative, which allov achievement award at Radio Two's Folk Awards, which will be staged at The Brewery on February 9. Highlights will be broadeast on Radio Two on February 11 and on BBC Four 
has lost has his battle against illness. The funeral of the former partner in Fly By Night Management which ■ ' s Quo and The 

of Elvis' 

Incubix and support from Scottish Development International, will provide a straighlforward and efficient service for downloading, streaming and 

S Diesel-U-Music is offering as musicians the chance to perforai at its fourth annual awards in London this July in a nationwide search for talent The contest covers urban, dance. electronic, indie rock and VJ. ® Charlie Landsborough carries UK hopes in a 10-artist shortlist for the second annual CMA Global Country Artist Award. The winner of the award will be invited to perforai at this year's CMA Music Festival taking place in Nashville from June 10 to 13. d Xfm is oe to fill | _ ,) left in the schedules by the temporary departure of Ricky Gervais and Stephen Mi ' ' ~ 

Fopp to release 
imsigned acts 
® Fopp is giving unsigned acts the chance to bave their music soid nationwide in a link-up with the PRS Foundation and Clear Sound & Vision. 

their recordmg manufactured distributed around the UK • Emap's Q Magazine is ma 

programmo this week as the BBC Search is taking place in 

îs. MCD previously had bought a 

station broadeasts from New York from this Thursday until Saturday. Yeah Yeah Yeahs, The Stills and The Killers will feature on Zane Lowe's show, while Sara Cox and Goldfinger are broadeasting live from the city. The station says it lias expanded its live activity for the coming year, including staged gigs, club 

February, and between April and September RI will play host to One Big Weekend events around the country. The Red Hot Chilli Peppers' Hyde Park concert in June forms the centrepiece of the year, followed by coverage from Portugal's Euro 2004 and DJ tours in November and Radio One On The Road. 

ed their S ay 1to 3p programme earlier this month because of commitments in the US. ® Sling and Sean Paul, Martina McBride and Black Eyed Peas are among the latest performers announced to appear at the 46th Grammy Awards at Los Angeles' Staples Center on February 8. ® Music Wee/ds website passes 1m page impressions mark. p6 ® A host of top songwriters are battling to provide this year's UK Eurovision entry. p4 

Universal signs 
Marley deal 

first single with the first of three spécial issues tracing the history of rock W roll. Part one covers from Presley to The Beatles, the second instalment covers the Seventies and part three the Eighties to the présent day. Marley: licensing 
® Universal Music International has signed a 10-year licensing deal with JAD Records for 211 Bob Marley and the Wailers recordings covering the years 1967 to 1972. A source says it is warning retailers trading in b Marley & The Wailers 

Je's music publishing n has acquired the music publishing for Ail New Top Of The Pops' theme, penned by Tony Gibber. • French mobile technology operator Musiwave is launching a multi-media mobile format which brings animated Visual images to mobile users, Pictones delivers live images from a video clip together with its real music ringtones, Musitones. •V2's publishing division has struck a sériés ofsongwriting deals.p4 ® Universal Mobile has struck a deal with T-Mobile to make available original recordings for ringtone and callback purposes. It willallowT- Mobile customers to access newly- launched service Mastertones, but a Digital Rights Management (DRM) System will prevent them sharing Masterto 
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BRI scores victory as CD Wow! strikes out-of-court deal 
BPI chief Peter Jamieson achieved a notable victory last week when the trade body avoided a potentially costly court battle over parallel imports by reaching a seulement with internet retailer CD Wow! Jamieson and bis team struck an Util hour deal with the Hong Kong-based online retailer last Tuesday night after CD Wow! accepted the record industry's demands that it cease bi inging product into the UK to sell, from Asia or elsewhere outside the European Economie Area. The move is likely to give the BPI more ammunition in its battle against parallel importers as it pursues a case against Jersey- 

based Play.com and continues to assess whether a recent routine test purchase of stock sourced from Amazon.com infringes parallel import rules. CD Wow! and the BPI had been due to meet in the High Court on February 4 and, earlier this month, CD Wow! put forward a hullish defence of its practices, arguing that its CDs are supplied by majors and that ownership changes hands in Hong Kong. But, after the BPI presented what sources suggest was a watertight légal dossier, CD Wow! backed down and the two sides were able to corne to an amicable agreement. Under the terms of the settlement, CD Wow! has agreed 

suggest th 

nol to parallel import after the BPI had argued that selling product obtained outside Europe was infringing copyright Sources from within the music Industry suspected that CD Wow! had been importing around 10,000 CDs into the UK each day. They also 

) Wow! chief Philip Konmson nad orawn ont the légal process for as long as possible to offload its cheap CDs and also to increase the média spotliglrt on its activities. "He's been ail over the press, whicli is good free advertising for the site," says one insider. However, it is also understood that CD Wow! will pay the BPI's costs and damages. Jamieson said in the statement "I am delighted that we have been able to résolve this case on agreed terms without the need for a trial." Similarly, Robinson appeared relieved that he had dodged a court room and heavy légal fees. 

He said, "This has been a long, drawn-out affair which we are pleased to have resolved." Neither would elaborate on these public pronouncements, nor would Nigel Davies, partner at Nicholson Graham & Jones, the lawyer acting on behalf of CD Wow!. CD Wow! is now planning to raise its prices as it sources CDs from legitimate suppliers in Europe. Criticism that the settlement is a victory for greedy record companies against a consumer-friendly online service is dismissed out of hand by the record label sources: "There is no reason why consumers should have to pay more for CDs from CD Wow! if it cuts its margins." 
Charity project unveils list of high-profile names to play shows as interest grows from abroad 

Passport stamps mark with top acts 

y erous with their time and effort. MTV, for instance, have put a huge n||ïr|g?aBrt | online auction site eBay. | A range of music industry 
by Martin Talbot 
To The Bars project is unveiled 

ad. And lots of other people have 1 including MTV, Playlouder, thé 
Ticketmaster and The Fly maga- 

The full consumer announce- 

Channelfly CEO Adam DriscoII and director Stephen Budd, say they have been bowled over by the support for the project. Budd, who says he hopes the project will become a "micro Live Aid", adds, "We are trying to make this as cross-industry as we can ; we want to involve artists and man- agers and lawyers, and the labels and the live business. "Everybody has been really gen- 

ZSI's.'Se'rs 

The fulfhst ofœnfirmed artists 'TSÊÊÊÊ idea is that Passport will continue as an enlity," says Budd. "If artists 
want to stage a fan-only show, they could do it as a Passport show." The international scope for the project is also emphasised by Budd, who says that initial interest 
tives in Australia, Fin'land and the Netherlands with a view to staging similar projects in those markets. 

David, Sugababes, Blazin' Squad, Lemar, Atomic Kitten, The Cure, Tfavis, Pet Shop Boys, Starsailor, Big Brovaz, Amy Winehouse, Badly Drawn Boy, Ash, Elbow, Super Furry Animais, Supergrass, Divine Comedy, Spiritualized and Gary Numan. Budd and DriscoII empha- sise that they remain open if any big-name acts make themselves available over the coming weeks. Each of the artists will play i 

Starsailor set to play gig to support Passport charity project 
shows at one of the Baifly venues in which they wish to attend. Birmingham, Cardiff, Glasgow, The shows are also designed to Liverpool, London and York in the be "tout-free" with no physical tick- weekbeginning Mardi 1. ets issued for any of the shows. Consumers will be able to enter Instead, entry vvinners will be noti- for tickets to the show by texting fied that they can gain entry by the answer to a simple question to showing their passport at the door. a spécial number-83003 for most In addition to the text appli- phones, or 83200 for users with cations, one pair of tickets for Virgin mobiles - together with each show will also be sold each a code representing the show week for the next four weeks via 

THE MUSIC WEEK PLAYLIST 
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0V---0N SfciaA'âw SHt» Garlick: Corne Bai 
Sfe^W», ^rn-cC Be Free (Lonely Hie Waves: Love That Song Again Baby(26lh) ^ Symphony) QOth) Shine A Light (Ist) (16lh) 1995 - Love City 1998 - Imanni: 2001 - Lindsay Groove: Love City Whore Ane You? Dracass: No Drea 

BBC to pull out ail the stops with biggest promotion yet 

Top writers to save 

Eurovision blushes 

w 
of the UK's hottest song%vrit 

lastyears 
rvrx song Cry Baby became the 

«rteSoTwo 
but«iyr^eBtoBc .0- Up, is 

sk^Garîickfhas been gWen tor the BBC. Kong for Europe had 

.7 

KKsaas SKÇ 

alliances Raf McDonnell says the retailing frora 80p to albums at to talk to œÇaboiît how^^an 

Midem-bound V2 

beefs up its team 
VZ's revived publishing arm is heading to Midem tins week flush with a string of new writer signings and an expanded 

Tlie company bas hired Marc Sher, formerly at Rondor Publishing, to be shared head of A&R across the indie's records and publishing divisions. Rejoins managing director Mike Sefton, 
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Deal with SMG gives Emap the first strike advantage 

liiap leads post-Act 

radio consolidation 

^ ^sent^the dïï ^vès thefray5^6 that EmaP entered played Emap a 'yery good first strike Emap* Hughes is only firll of radio industry. 

the UK,"hesuggests. ^ P * nortW th^bordèr.'whileof ^But^despUe the^speed with SRH's 20 analogue stations are 

e. "The process of rai 
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Overseas users boost 

Musicweel<.com stats 
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01 0 'The mobile phone is 

SSTnite becoming a new type of 
ES?04 média in its own right' - 
--r'" Viewpoint, p24 

i Sanctuary's live feats 

lead to new ground 

IFP1 protects légal surf ing 

to scutlle internet piracy 

cXtiThelp buM 

'The sky nas openea up déclarés IFPI chairnian and CEO 
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Katie, Mike and oramatico 
congratulations on your sensational achievement 

We're proud to be part of your team. 

BELFAST • WATEKFKONT HALL* DUBLIN • OLYMPIA THEATRE* GLASGOW • ROYAL CONCERT HALL YORK • BARBICAN LIVLRPOOL • ROYAL COURT SALFORD • THE LOWRY 

Katie Melua Début Tour 2004 

For World-widc enquirics*' 

MAR 9th BRISTOL • COLSTON HALL MARIOth BOURNEMOUTH • PAVILION MAR 12lh BIRMINGHAM • SYMPHONY HAII MAR 14th CAMBRIDGE • CORN EXCHANGF MAR 16th LONDON • SHEPHERDS BUSH FMP.pr MAR 17th IPSWICH • RECENT THEATRE 

io Road • London • NW.i TA) • Téléphoné: e-mail: info'''smarshall-arls.co.uk • web: v< 4 (0)20u71
S

1
8f> 3831 * ,:ax:+44 <0)20 7386 1422 w.marsha -arts.rn nL 
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Five years ago as the European market boomed, "local repertoire" was the buzz phrase. With 
many majors now focusing on international acts, does it still have a key rôle? ByHamish Champ 

Has local talent 

lost its charm? 

Five years ago, in the second half of the Nineties, the buzz phrase on the lips of every internation- al executive was local repertoire". It was a time when the IFPI launched its glit- tering Platinum Europe Awards to celebrate the continent's burgeoning talent, when major record companies had ftilly fimctioning corapa- nies in more than 20 markets, when two weekly music business magazines covered every move of the rapidly developing European music industry, and when artists including Eagle-Eye Cherry, Ace Of Base, Daft Punk, Roxette, Air, Aqua, The Cardigans, The Tamperer and many others were challenging US and UK acts for 
Today, in an era dominaled by talk of mergers and consolidation, when major groups are examining eveiy penny they spend, "local reper- toire" appears to have lost its lustre. As majors préparé for merger or takeover and the talk turns to making efficiencies, affiliate offices in smaller territories are regularly highlighted as the place for cuts. Just a week ago, two of the German market's most significant talent developers - from polarised ends of the spectram - of the past decade left their jobs. After spells as BMG's global talent chief and président of Europe, Thomas Stein exited the company. Tins move came just five years after Stein ran a BMG opération which dominated the German market, launching domestic and international stars from Tic Tac Toe and Bell Book & Candie through to Lou Bega. Yet Stein's announcement was muted com- pared with that which accompanied the depar- 

ture of Tim Renner, the Motor Music founder who rose to run Universal Music in Germany. Renner left following a différence of opinion with Universal's International chief Jorgen Larsen over what the right balance should be between investment in German repertoire and a reliance on international stars. An unusually frank, jointly-issued statement, indicated that "although [Renner] understands the need for savings measures, opinions differed regarding their impact on local artist development". Renner himself continues, "I sincerely believe that the market also needs repertoire from scenes and niches in order to develop crédible content. Although the music market has declined dramatically, we managed to increase our sales of German artists - contrary to the market trend." The extraordinary development begged a sig- nificant question for the European music indus- try. If the biggest record group in the traditional leading market in continental Europe is scaling down its commitment to local talent, what has happened to those fervent hopes of five 
Despite the apparent change in attitude, domes- tic repertoire remains strong in many markets, with national end-of-year charts for many mar- kets - including those for France, Sweden, Spain and Italy - showing locally-signed repertoire in the ascendant (see pl4-15). Domestic repertoire's impact on the bottom line, especially in the current environment, can- not be ignored. BMG SVP international A&R & 

marketing Yoel Kenan says, "Markets that were previously considered secondary or even terti- ary, like Switzerland or Norway, are being very aggressive and showing some amazing results, at least for us, in ternis of sales." Sony Music International président Rick Dob- bis agréés that there is a continuing case for investment in talent from around Europe. "Local repertoire is more important than ever in most, though not ail, major markets," he says. Warner Music Scandinavia chairman Jonas Siljemark adds that domestic repertoire in the Nordic région remains an essentiel part of busi- ness. "In Finland, domestic was greater than international repertoire last year. It grew here in Sweden from 33.6% in 2002 to 37% in 2003, it was fiât in Norway at 20% and in Denmark around 35%-36%." 

Locnl repertoire is more important « than ever m most, though not ail, major markets 
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Hullabaloo 

a two-day 
conférence 
tlie congress centre 
great russe!! street 

london 
june 8-9 

în association with 

Oneto One 

Buiidmtj on the ovei whclming success of last year's event, DVD Europe 2004 will bring tonether kev 
players from across the European musfc indnstry to focus on the artistic, tecimica! and commerrni 
challenges and opportumties that tiie format offers. The conférence will encompass a mix '"f 
présentations, panel discussions and showcases, drawing on the expertise of those al die c'nttma edue «f the music DVD explosion to examine whore the markot is at the moment • anri rnoie imi® mt 1 
where it is going. ' 1 uy 

Far mon; information on spotisormg tiiis event aleaio ror.t, -i Lncy VVykes Mg (0) 20 W) 8347 ■ Iwytemempmformalion^n, Mâtthew Tyrrel! .-44 (0) 20 /V?l 8352 • matUuHvï/.niusimvee!; oom 



The state of Scandinavian markets means everyone, majors and independents alike, must sit up and take notice. "Norvvay had its first major décliné last year, down 8%, Sweden dovvn 14.7%, 16% in Denmark," says Siljemark. "These are tough numbers. Market déclinés across the région affect everyone, not just the majors. Everyone lias to be more carefnl and smarter." The difficulty for an internationally-focused business is the fact that, as some believe, the potential for artists to break out of their own ter- ritory and sell elsewhere in the région has waned in recent times. "I am a little disappointed in ternis of conti- nental European artists crossing borders," says Kenan. "There is a weakness in this area at the moment and we've experienced better times in the past in this department than we have in the 
are outperforming international titles in ( markets, such as the Nordic territories, there is "no question it has a profit impact on record companies, with costs and, in most cases, selling into alimited market. "It is exciting for the companies and it con- nects us to the local culture and excites con- sumers and média, It is probably stronger than it has been for years and years and in some places continues to grow. But, just because local réper- toire is robust, doesn't mean that the market is." Rupert Perry, who as EMI's head of Europe for much of the Nineties, was one of the architects for the continental repertoire rush, and believes the market has simply moved on. The économie situation in many European markets has simply forced ail of the majors to examine their opéra- tions, he says. "If you have lost 50% of the mar- ket, you have to eut your cloth accordingly. It is a fact of life." "I think people raay have got a little bit carried away with 'local repertoire'," adds Perry. "I did think at times, 'What is everybody getting so excited about?' "It wasn't really a new thing for us, because EMI always had to develop its own repertoire in Europe because we didn't have a very strong American company. But others caught the bug. And maybe some of them over-invested in it." Paul Russell, Sony Music's head of Europe in the Nineties and the driving force behind the IFPI Platinum Europe Awards, believes the major record companies will have to contin- ue to develop local repertoire in the biggest markets. "To say Im going to get out of local repertoire in markets that are mainly local repertoire- driven, you are really asking yourself a much more ftmdaraental question. If you do that, you are basically just becoming a distributor. "Having said that, everybody in every market in the world is being much more particular about what artists they sign and how many they sign and what they spend on them. It is a sign of the times and maybe not a bad thing." The key today, according to Warner s Hî 1 k, is acting smarter. "We have to be pres- le domestic market and, as a major, we ;t more like an independent. We have to record our albums within a budget that is rele- vant to our own local market. That's what indies do, they don't count on big numbers when it cornes to sales, they try to be smart. We're trying tobe smarter. "Your recording budgets have to adjusted to the local conditions. That way we will continue to do local repertoire. Adjust the économies and have a continued presence in the market. Be real- istic about the numbers your albums can sell. Konny Von Loehneysen, the managing direc- tor of Ministry Of Sound Germany, says. "Build- 

top Ictt): T.A.TU, 

I think people may have got a little bit carried 
away with "local repertoire' Rupert Pen-y 

ing domestic repertoire is expensive. Germany always had some hits internationally but they were always the gimmicky records like Lou Bega or Dr Alban. Germany has never been a big source of internationally-accessible domestic repertoire, unlike somewhere such as Australia. "Universal's move in Germany benefits alter- native people like us, as an independent. We're getting tons of acts who are fed up with the majors." Certainly, any décision on whether to invest in local talent dépends fimdamentally on its bank- ability. Stefan Egmar, the founder of Stiggy Music & Management and former managing director of EMI Music Publishing Scandinavia, says, "Focusing on local talent is still going to be an issue for the majors here, because we have the talent, the songwriters and the producers. "And if a major does décidé to opt out of pro- ducing local repertoire then that's going to be good news for the independents. But they'd be crazy to do soraething else, that's my opinion." The économie issue is certainly a crucial one. After an era in which ail major companies invested heavily in régional repertoire develop- ment in the hope of uncovering an occasional Eagle-Eye Cherry, Darude, Aqua or Lou Bega, commercial realities are coming home to roost. In certain cases, suggests one senior interna- tional executive, the investment is simply unwise. For instance, Egmar suggests, why should major groups invest heavily in Scandina- vian-signed English language acts which then simply compete in Scandinavia with British and American acts. BMG's Kenan continues, "For multinationals in markets which are smaller, there is clearly an argument as to why are you spending ail this money on releasing this domestic repertoire. What are the potential sales? How much will you make? Is it a sane move? "For a lot of smaller markets, the only way of making any money on domestic artists is to sell them internationally. And if you sign an act in the Netherlands or Belgium and the only way to recoup your investment is by selling them inter- nationally, well, I think that's very risky." 

Ultimately, what is happening is that the industry is focusing on two or three types of repertoire for the international market, suggests Kenan - UK- and US-centric and Latin reper- toire. And, in turn, local records are allowed to develop organically and, if they have the scope, launched internationally when they are ready forit There certainly remains room for optimism, is seems. Music DVDs are "exploding" in Germany, according to Gerd Gebhardt, the head of the German IFPI, and the introduction of ilbnes into Europe this year should provide a welcome boost for a battered market. According to Bert Cloeckhart, Universal Music International^ senior VP stratégie mar- keting & commercial affaire, back catalogue is performing well too. AUuding to a new Universal policy of "flexible pricing" he says, "We've been creative in the way we position our products and they continue to sell. "We target them at the right démographie, and we increasingly use other channels, such as direct-response TV, particularly in Germany, kiosk sales via newspaper-mounted CDs and more product fines going to other stores that don't normally stock our products, ail of which help us get to people who are still interested in music and buying CDs." On the subject of talent development fi om Europe, Kenan is positive too. "2004 will be down because it will take longer to reverse the current downward trend," he adds. "But Tm optimistic. If we sign acts that are well received across the région, then the market will go up." Dobbis adds, "I am not distraught about the state of the markets because as a company and as an industry we have learned tough lessons about how to survive and hopefully thrive. "We've learned to adjust to the reality, to fight the difficult issues and to deal with the changing circumstances, and to see and respond to the good news that is either here or on the horizon." For now, it seems, cutting one's coat according to your cloth continues to be the theme. 
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Piracy lias been blamed on poor unit sales, but perhaps 
ail that is needed is some fresh blood. ByHamish Champ 

ireaking the 

spiral of 

falling sales 

While the markets such as the UK and France have continued to buck global trends, the stoiy lias not looked quite so rosy in the European mainland over the past two or three years. Initial evidence from many recorded music markets suggests that there is little stopping the slide - despite the signs of a turnaround across the Atlantic in the US - as internet piracy and poor économie conditions continue to take their toll. The most recent IFPI figures yet published (for the first half of 2003) show déclinés in every established European market. The value of the Netherlands was down 7.5% to $221.8m, and Spain down 7.2% to $263.3m. Even the so-called "miracle market" France saw a décliné, down 9.1% to $971.0m. But, as has been the case for a number of years, the market which is continuing to lead the trend downwards is Germany. The first half of 2003 saw German market value slumping 18.1% to $831m and many in the German market believe it will continue in that direction, with Gerd Geb- hardt - the former head of Warner Music in northem Europe, former chairman of the Ger- man Echo Awards and now head of the German IFPI affiliate organisation - fearing the full year fall could be as much as 20%, with little chance of recovery in 2003. In the late Nineties, Germany was the biggest market in Europe in value tenus for three succes- sive years (1996, 1997 and 1998), with its lead over the UK in 1996 a solid 17%. The domestic situation is only part of the picture too; back at the end of the Nineties, Germany supplied some of Europe's biggest international names. Records by acts such as Modem Talking, Rammstein, Mousse T and Lou Bega were among Europe's st hits, ail from Gennan labels. 

Today, Germany has fallen from its lofty perch as the biggest market in Europe to be third biggest behind the UK and France, and flfth in the world. Its décliné has outpaced the rest of the world during that period, its share of the global market falling by one-fifth, from 8.0% in 1996 to 6.3% in 2002. The anecdotal evidence backs this up too. "The market here has fallen to the level of 1990 - this is a disaster in itself," says Gerd Gebhardt, the for- mer head of Warner Music in northern Europe and now head of the German IFPI affiliate organisation. Tm worried that we have not yet seen the bottom of the décliné." Rick Dobbis, Sony Music International prési- dent and the major's head of Europe, voices his own concems for the market. "What concems me is that the news has been so bad for so long across ail sectors that I wony that the people who com- prise the industry there, from artists to record companies to video people to retailers to TV and radio programmers, are ail depressed, and it becomes a vicious circle." The décliné is widely attributed to an unstable economy, piracy and the lure of other entertain- ment products. "We are fighting for survival on ail fronts," says Gebhardt. Private copying is the major headache. "The first phase of the copyright directive was implemented here in September lastyear, but it's by no raeans the end of the story." Others also point to the prolifération of TV music talent shows. Indeed, while this is a trend which is no longer exclusive to Germany, it cer- tainly hit there hardest and earliest. In the late Nineties, a string of artists sprang out of the local version of Endemol's Big Brother. But, those who latch onto this issue, and the lack of new big-selling local artists in recent 

Weare fighting for survival on ail fronts 

years, are only seeing part of the picture, argues Gebhardt. "The consumption of music is higher than ever. The latest market research we have shows that in 2002, 600m sohgs were down- loaded here in Germany, witl'music being bumt 
i stronger th itSTîôtbeing paid for. If you don't like the music you don't bum or download it, right?" A reliance on a certain type of artist and a lack of fresh creativity also play their part in a mar- ket's problems, says Dobbis. "T don't want to be unfair to those not in this category and who've done well, but the good news record-wise in Ger- many has been essentially left to legacy artists and TV artists. Both groups have important parts to play in the landscape, but fresh new music from creators seems to be largely missing." Dobbis points to the almost healing effect that vibrant new talent can have on ail markets. "I don't want to overstate this, but if there's vibran- cy in the musical area, like there is for example in the UK, then whatever the conditions of the mar- ket, such as gloom and doom, then that vibrancy will motivate consumées to buy music." Warner Music Europe boss Paul-Rene Alberti- ni holds out hope that 2004 will be the year when the download side of the business finally cornes together for the European industry as a whole. "I believe this is the turnaround year, where we will see the physical market décliné bottoming and the decrease beginning to soften," he says. "We will see iHmes emulated to the degree that ail competi- tors will launch légal services worldwide." "The optimist in anybody has to say there's evi- dence of the bottoming out of the décliné in the US and hopefiilly that will export elsewhere," adds Mike Allen, SVP International Marketing EMI Recorded Music UK/Ireland. "Whether that happens in 2004, or the extent to which it does happen this year is enough is unclear at this stage." However, Allen thinks the US evidence is rea- sonably encouraging. "We have the prospect of Europe catching up with the US in tenus of the legitimate download business - we're behind in this area - and as this spreads through an uptake of broadband and as services like iTunes follow through, I believe you'Il see the start of a legiti- mate business model really taking hold." As Allen concédés, the speed at which such activa ty compensâtes for losses in the physical world is hard to predict. But there are executives across the breadth of the European market who will be hoping for a speedy impact. 



& 
ivain - Ko-Ching! Franco Sliatigy - Ital» Le elgium tlie Hey Sexy Lad y - Dedica nderdog Project - Gcnnaiiy Robbie Netlierl   . ne»:,..,. _ Bnhhto \ 

mH ftajoncé - Weren't Tlicre m.dBey?'Cé Portugal Robbie 
Spain Alejandro 

SeemsTaBeTbe 
UK Room 5 féal 

While European acts took the biggest share of airplay across the 
continent in 2003, the UK took the top three. ByJoanna Jones 

UK artists lead 

2003 airplay list 

The UK triumvirate of Robbie Williams, Dido UKactsattl and Craig David were the most listened-to Do°vu ardsts in Europe during 2003, claiming the top ra9 av' three spots on Music ControVs combined Euro- pean airplay chart. EMTs Robbie Williams was the airplay king of Europe in 2003, topping the pan-European air- play chart with Feel and reaching the top 20 of the same chart with two other tracks from his 2002 Escapology album, Come Undone and Something Beautiful. But the end of year airplay chart demonstrates European-sourced repertoire was still in rude health, domestically at least, with just over a third of the overall European top 200 airplay hits sourced or signed from the continent (30.5%), ahead of the UK's share of entries at 26.5%. Meanwhile, US repertoire demonstrated its continuing power, claiming 43% of the over- all entries on tbe airplay 200 for the year. By comparison, continental Europe account- ed for 24% of the airplay hits in 2002, with the UK claiming 29.5% and the US 46%. 

The radio survey highlights that, while UK and US repertoire dominated the top half of the chart in 2003, European-sourced or signed acts gathered in force lower down the 200, indicat- ing that while a strong domestic European prés- ence remains, few of those acts were breaking across borders in 2003. Continental repertoire made up 20% of the entries to the top 100 of the airplay rundown, compared with the UK's 28% and the US at 52%, while UK and US acts claimed ail but two spots in the top 20 - those were taken by two Universal acts with Junior Senior's Move Your Feet and TA.T.U's Ail The Things She Said, Danish and Russian signings respectively. This represents a décliné on the late Nineties; in 1999, and based on radio audience points, continental hits accounted for 38.6% of the European airplay 100, UK tracks 24.4%, US 33.9% and others 3.1%. Robbie Williams' Feel racked up nearly 4m audience points in the overall 2003 chart, claimed top 10 positions in the year-end airplay 

charts of Austria (3), Finland (2), France (8) Germany (3), the Netherlands (1), Sweden (2) and Switzerland (2) and also made the top 50 in Belgium, Italy and Spain. Dido's BMG-issued White Flag claimed the number two spot and 3.97m audience points al European radio, while also scoring top 10 year- end placings in Belgium (3), Denmark (1), Fin- land (8), France (4), Germany (2), the Nether- lands (10), Italy (10), Norway (2), Sweden (4) and Switzerland (3). Meanwhile. Craig David and Sting's Rise & Fall on Wildstar was the third most popular track with European radio audiences, also scor- ing 3.40m audience points thanks to strong per- formances in Denmark (7), France (2), the Netherlands (9) and Portugal (8) in particular. Other UK-sourced or signed repertoire claim- ing top 20 slots include Innocent/Virgin's Sony Seems To Be The Hardest Word by Blue featur- ing Elton John, Coldplay's Parlophone-issued Clocks and Simply Red's Sunrise. Meanwhile, Blue and Craig David both rack up second top 50 placings with U Make Me Wanna and Hidden Agenda respectively. Telstar's Mis-Teeq score with Scandalous, while Universal Island's Sugababes also clock up two entries in the top 50 with Hole In The Head and Stronger. Other European acts to make the top 50 include Polydor France's One-T & Cool-T with The Magic Key and BMG Den- mark's Outlandish with Aicha, Finland's The Rasmus (signed to Motor Music in Germany) and Germany's Reamonn with the Virgin- issued Star and Belgian Kate Ryan's EMI-issued Desenchantée. When it cornes to the domestic markets, the upper reaches of Germany's year-end chart were also dominated by Robbie Williams, who scored three hits in the top 10 alone, alongside home- grown and other European talent, with only one US artist - Shania Twain - breaking through. Meanwhile, French acts only claimed just two places in the top 10 for their own country as Sugar Daddy and Kyo lined up alongside other- wise UK and US-dominated repertoire. Italy's most popular tunes at radio were split down the middle in the balance between inter- national and home-grown talent. Likewise, Sweden's most-played tracks showed a mixed picture, with continental Euro- pean and UK repertoire accounting for most of the upper reaches of the chart. Meanwhile, Spain and the Netherlands repre- sented the opposite ends of the spectrum. The former unsurprisingly boasted an entirely Span- ish-language dominated top 10, while the Netherlands' 10 most-listened to tracks of the year were ail UK or US sourced or signed. 
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■'ik music control 

2003 Europe Airplay Top 100 
/ 1 2 3 

ROBBIE WILLIAMS FEEL twi/w 3,986,461 41,745 51 52 53 
STACIE ORRICD STUCK vtovjs 1,392,021 15,198 

CRAIG DAVID FEAT. ST1NG RISE & FALL tai.» 3,403.768 31,132 ERDS RAMAZZOTTI UN'EMOZIONE PER SEMPRE euo/ir* SIMPLY RED PAKE 1,354,012 13,102 4 CHRISTINA AGUILERA BEAUT1FUL tc.vu,: 3,329,127 37,397 54 SUGAR DADDY SWEET SOCA MUSIC SME/FJA 1.347,339 8,035 b AVRIL LAVIGNE l'M W1TH YOU A,5MK 3.325,746 31.275 55 MELANIE C ON THE HORIZON 1.316,235 12,067 6 BLACK EYED PEAS WHEREIS THE LOVE? MMAK 56 CHRISTINA AGUILERA FIGHTER OMIS 1,266,164 16,309 / BLUE FEAT. ELTDN JOHN SORRY SEEMS TO BE THE HARDEST i™» VUK 3258,127 32,475 57 STEREOPHONICS MAYBE T0M0RR0W wm 1,257,910 15,375 8 P1NK FAMILY PORTRAIT .votws 3246,060 28,635 58 JAY-Z FEAT. BEYONCE KNOWLES 03 B0NN1E & CLYDE w «FUS 1.253,279 11,289 y BEYONCE CRAZYlNLOVEc^vns 3,069,273 35,350 59 JENNIFER LOPEZ FEAT. LL COOL J ALL I HAVE um 1,251,250 12,892 1U EVANESCENCE BRING ME TO LIFE wwwus 3,032,560 26,603 60 CELINE DION ONE HEART cosmiu/us 1,243,035 12,259 ii ROBBIE WILLIAMS COME UNDONE EMM 2.808,760 30,559 61 DANIEL BEDINGF1ELD IF YOU'RE NOT THE ONE 1,235,678 16,706 12 JUSTIN TIMBERLAKE ROCK YOUR BODY 2,699,185 32,810 62 SHANIA TWAIN FM GONNA GETCHA GOOD! iwus 1,210,982 11,688 13 T.A.T.U. ALL THE THINGS SHE SAID 2,663,637 23.866 63 AVRIL LAVIGNE COMPLICATED «wus 1392,655 14,811 14 COLDPLAY CLOCKS 2.503,760 25,318 64 CHRISTINA AGUILERA FEAT. LIL' KIM CANT HOLD US DOWN mi us 1,176,724 13243 15 SIMPLY RED SUNRlSEs^wa^w 2,361,516 23,648 65 NENA & KIM WILDE ANYPLACE, ANYWHERE, ANYTIME WEWGEK 1,158,796 10,717 16 ROBBIE WILLIAMS SOMETHING BEAUTIFUL 2,349,213 27395 66 WAYNE WONDER NO LETTING GO VPFSWUS 1,146,558 11,038 17 EM1NEM LOSE YOURSELF inttnaoiAis 2.259,527 21,060 67 SHAGGY FEAT. CHAKA KHAN GET MY PARTY ON «MAIS 1.145,218 10,508 18 MADONNA HOLLYWOOD MM™» 2,241,038 21,544 68 DANNIIM1NOGUE I BEG1N TO WONDER WEAM 1.144,378 12,750 19 SHANIA TWAIN KA-CHING! MWUS 2,232,821 19,838 69 SHANIA TWAIN FOREVER AND FOR ALWAYS swus 1,126,682 10,835 20 JUNIOR SENIOR MOVE YOUR FEET 2.231,983 24,257 70 KYO DERNIERE DANSE zo*™ 1.120,035 4,040 21 LUMIDEE NEVER LEAVE YOU (UH OOOH) iw^us 2,099,896 19,230 71 KYLIE MINOGUE SLOW IWKWUK 1,099,308 12,122 22 ROOM 5 FEAT. OLIVER CHEATHAM MAKE LUV u™ wmim 2,095,141 24,844 72 B2K AND P DIDDY BUMP, BUMP. BUMP EWUS 1,091,873 8930 23 50 CENT IN DA CLUB internes 2,081,695 16,921 73 THE BANGLES SOMETHING THAT YOU SAID EUMK 1,079,238 7,546 24 JUSTIN TIMBERLAKE CRY ME A RIVER « 2,033058 21,348 74 KYO JE COURS zomtofRA 1.072.468 3,759 25 PHIL COLLINS CANT STOP LOVING YOU «wc/us 1,946,697 15,072 75 IN-GRID TU ES FOUTU ZWGES 1,053460 10,869 26 NELLY FEAT. KELLY ROWLAND D1LEMMA mh^ros 1,946,045 20,686 76 R KELLY IGNITION «us 1,028,142 13,926 27 KELLY ROWLAND STOLE cofcmwus 1,939,601 20,443 77 SHAGGY STRENGTH OF A WOMAN «CAAB 1,026,994 8,874 28 AVRIL LAVIGNE SK8ER BOI mm 1,919,087 18,164 78 PINK TROUBLE AmMS 1,023.872 10,416 29 PINK JUST LIKE A PILL Amwus 1,907,864 14,064 79 SHAKIRA THE ONE E.AFUS 1,023,435 6,930 30 COUNTING CROWS FEAT. V. CARLTON B1G YELLOW TAXI umv ; 1,880,896 19,851 80 CELINE DION I DROVE ALL N1GHT 1.023,059 13,696 31 JENN1FER LOPEZ JENNY FROM THE BLOCK uuus 1.868,635 20,017 81 BLUE GU1LTY I^IAIK 1.013,794 11,816 32 EMINEM S1NG FOR THE MOMENT 1,865,409 17,803 82 ATOMIC KITTEN BE WITH YOU 1,010,543 10177 
33 ONE-T + COOL-T THE MAGIC KEY W^/FRA 1,787,411 12,809 83 BLUCANTRELL BRE ATHE Aréiaus 992961 14,755 
34 SHAKIRA OBJECTION (TANGO) EBMIS 1,781.836 16.512 84 FRANK POPP ENSEMBLE HIP TEENS DONT WEAR BLUE JEANS WE MER 987,650 8,316 
35 OUTLANDISH AICHA BMC/DEN 1,753,822 18.920 85 ATOMIC KITTEN THE LAST GOODBYE.«««« 972521 10,696 
36 SEAN PAUL GET BUSY wummis 1,749,299 15.827 86 JENNIFER LOPEZ FM GLAD Epi/us 969,977 10,165 
37 BUSTA RHYMES & MARIAH CAREY 1 KNOW WHAT YOU WANT j/t is 1,741,896 19,286 87 PLACEBO THE BinER END FM/UK 964,874 4,429 
38 BLUE U MAKE ME WANNA imomn/iK 1,704,619 20,295 88 PATRICK NUO 5 DAYS WEWGER 962,523 6,831 
39 THE RASMUS IN THE SHADOWS WOOCER 1.701,614 19,315 89 RICHARD X VS LIBERTY X BEING NOBODY 958,115 12,483 
40 41 M1S-TEEQ SCANDALOUS WSMK 1,609,512 16,621 90 SEAL LOVE'S DIVINE wjmrSra/UK 956,956 6,707 

SUGABABES ROLE IN THE HEAD istandAK 1,531,865 18,541 91 SUGABABES SHAPE UW/UK 956,669 11,643 
42 1.509,063 14,884 92 ROBBIE WILLIAMS SEXED UP M» 955,378 11831 
43 44 MADONNA AMERICAN LIFE uamicwus 93 WILLY DENZEY LE MUR DU SON SUAH/FRA 953,830 3,362 

SUGABABES STRONGER u^nd/uK 1.499.864 18,779 94 50 CENT P.l.M.P. htaopos 947,275 8,473 
45 46 SHAGGY FEAT RRTAN TONY GOLD HEY SEXY LADY MCAAJS 1,487584 8,942 95 KATE RYAN LIBERTINE «b-swa 940,180 8,653 

REAMONN STAR V^O CEP 1.448.585 11,466 96 HERBERT GROENEMEYER DEMO (LETZTER TAG) totoKER 936,728 6,066 
47 BEYONCE FEAT SEAN PAUL BABY BOY co^baiis 1.431386 12,919 97 HOLLY VALANCE NAUGHTY GIRL WEAAK 921,103 7,725 
48 KATE RYAN DESENCHANTEE Aniier-sub^/Ba 1.424,913 13009 98 DIAM'S DJ tiimA 912.829 3.834 
49 50 NICKELBACK SOMEDAY totmam CRAIG DAVID H1DDEN AGENDA WMK  

1.408,733 1,395,639 14,470 12,144 99 100 JUSTIN TIMBERLAKE SEN0R1TA «us 113 AU SUMMUM EK/FRA 874,039 863,381 11,769 3105 
iwm 
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The Music OfWales 
The Other Celtic Country. 
Sain, founded in 1969, has the largest catalogue of Welsh music in the world. Folk, rock,choral, classicali traditional and pop - whatever yod are lopking for, Wales has it, and it will be on the Sain label. 
As well as producing around 50 new titles in ail genres every year, Sain has also been the launching pad for1 

'some great musical careers, including international opéra star Bryn Terfel, Aled Jones, Catatonia. Iris Williams, Mary Hopkin, Dennis O'Neill, Siân James, harpist Catrin Finch, Meic Stevens, triple harpist Robin Huw Bowen and folk-groups Crasdant & Ar Log. 
Sain @ Midem 26-29 January Brijistf@ Miticra stand (No. 17.02 - 19.12) 
The Celtic Experiénce 
@The Quay's Irish PubiCannes 
Tuesday 27/01/04 - 7pm tiil late featuring 3 fantastic perforjners from Wales - 
Rachel Cor^sh-based, Welsh bt>m singer-harpist- 

U, Estella 5 piece group that promise an emotional jourhey through jazz, funk, soiil, reggae & pop 
Gwenno Michael Flatley core dancer:frG(fn,ttie show Lord of the Dance exchanges high kicks for high notes! 
Artism&ened to Wales' prernier recording Company, Sain 

jyy.sain.wales.com^H 1286831,111 tiasta*+®D) 1285 831597--.    

SOUTH BY SOUTHWEST® 
MUSIC + MEDIA 
CONFERENCE À 
MARCH 17-21, 2004 # AUSTIN TEXAS M 

music 

SW MUSIC celebrates 
IBth édition, with hundreds 
of musical acis from around / 
the globe everg evening for ■ 
five nights, Byday, conférence 
registrants do business ai the 
Trade Shosv Exhibition at the 
Austin Convention Cerner, pli 
hear infotmatwé, prouocati«e 
panel discussionsfeatunng/?: 
hundreds of speakers of 
international stature; i "'Jd 

REGISIER BY FEBRUARY13.2004 FOR $475 RATE. WALKUP RATE 15 $525. 
TRANS-ATUNTIC AIR - MUSIC TRAVELITO 
Guy lindsay-Watson: guy@musictravel,co.uk 0044-020-7627-2112 ■ www.musictravel.co.uk 
5X5W EUROPE Una Johnston • Cill Ruan, 7 Ard na Croise • Thurles, Co. Tipperary IREIAND • +353-504-26488 • Fax +353-504-26787 - unaOsxsx.corr 
SXSW USA HEADQUARTER5 
P0 Box 4999 ■ Austin, TX 78765 USA • 512/467-7979 Fax 512/451-0754 • 5xsw@sxsw.com • www.sxsw.com 

CHBOIICIE 

WAI-ËS' L-ËADIIMG VEIMUE AISID MUSIC 
TELEVISION PRODUCTION COMPANY 
39,□□□ sq ft. of studio space in a former derelict 
soft drinks factory, only 10 minutes from the M4. 
We have: 
• 4 unique TV studios 
• Sound recording suite 
• DVD design and authoring suite 
• 3 Auid suites with Sapphire effects 
• fl dry hire facility for gigs, conférences, 

Want something différant? 
Whether ifs a live performance or classical music 

exhibitions or corporate euents 
Full post production and dubbing facilities 
Great location and atmosphère for 

video The Pop Factory's créative team spécialisa in producing innovative videos on compétitive budgets, dur showreel includes videos, live con- certs and EPK's for Stéréophonies, Manie Street Preachers, Bryn Terfel and Tom Jones. We also spécialisé in classical music video and work with Universal Classics, Sony and Decca. 
For more information, call Pablo Janczur on □ 1443 683514 or email 
events@thepapfactory.com www. thepopf actory. cc 



Features are edited by Adam Woods 
Far from the maddening crowds of London, the spirit of punk is alive and kicking, as South 
Wales witnesses a resurgence in the DIY music scene centred on punk. By Louis Pattison 

Welsh punk? 

It's not unusual 

There lias been much conjecture about the apparently 'artificial" nature of the Welsh music industry, a simulated experiment in business propped up by European funding. Critics suggest that such tactics lead to a stérile music scene characterised by excessive red tape and a lot of well-meaning but ultimately unsellable records. Luckily, the reality appears to be anything but. Isolation from the stifling homogeneity of London-dictated cool - as well as from the purse-strings of the international major labels - has always proved a eue for invention within Wales' borders. So perhaps it is no surprise that the most startling évolution in Welsh music in the past 12 months occurred far outside CardifF and opérâtes on a largely DIY footing. Yet, if the early signs are anything to go by, this new music has the commercial potential to change the face of British rock in the year ahead. Mélodie hardeore, emotional hardeore, Screamo, Extremo - call it what you will, but in the wake of Funeral For A Friend's graduation from cuit scene heroes to Top 10 rock celebrities, it is increasingly this music that is dominating the hearts and minds of young Welsh music fans and threatening to break out to the national scene at large in 2004. More simply, as Matt Davies, frontman of Funeral For A Friend wryly chooses to put it: "Punk is the new pop." As the studio-cum-record-label that released Funeral's first two independent EPs - Between Order & Model and Four Ways To Scream Your Name - Swansea's Mighty Atom is well-placed to chart the rise of the new punk breed. "What has happened over the last couple of years with Lostprophets and Funeral For A Friend has sparked off a resurgence of groups from around the Pontypridd and Merthyr Tydfil area," says Mighty Atom manager Roger Hopkins. "From a studio point of view, so many of the bands we have been working with have been coming out of the valleys." Mighty Atom's roster has expanded in 2003 to include bands such as Tokyo's Electric Eel Shock, John Peel favourites Goatboy and a revitalised Three Colours Red, coming out for one last push. But one of their priority acts for the year ahead is Hondo Maclean - a Swansea-based four-piece rock outfit touting an startlingly aggressive, strongly metal-intluenced angle on the post-hardeore genre. The prolifération of homegrown rock and hardeore bands operating in the South Wales area is exerting an increasing hold l"> 
régional média. "The punk ; 

cncouraged many to try their hand 

n the South 

Wales valleys is huge," confirms Ed Richmond, producer of Beth and Huw on Radio One. "Since Lostprophets, Funeral For A Friend and, more recently, Jarcrew and My Red Cell, have got so much exposure, and it's inspired a whole raft of FUnjraj70r"A' others to try and follow them. Bands like Indif- pHend; Jarcn ference, When Reason Sleeps, Pete's Sake and The Next Nine Years are ail coming through 
It is not hard to see why some of the poorer, more remote ex-mining communities of the Welsh valleys are an idéal breeding ground for punk-rock. No local venue? Play through a bor- rowed PA down the local youth centre. No gig promoters? Borrow a photocopier, print up some flyers, and do it yourself. The lack of infra-   structure onlybreeds initiative Punkistl Accordingly, it is the smali-to-meaium-sized indie labels such as the Pentre-based Poisoned new' P0P Whiskey and the Cardiff-based FF Vinyl's splin- Matt Davies, ter label, Probation - not to mention independ- Fiineral for ent promoters including Bridgend's Cunning —_  

Stunt - that are currently proving most success- ful at handling the new sound. Even outside the punk ghetto, though, the independent ethic pervades the fabric of the Welsh music scene. The geographical isolation of the north and west, in combination with the relative populari- ty of spoken Welsh in these areas, have ensured that the independent Welsh-language culture remains fertile, with established labels such as Sain and Ankstmusik proving obvious examples of an indigenous bilingual businesses with an international reach. Meanwhile, newer ventures including Gywnedd's Slacyr Records and Cardiff's Peski demonstrate the Welsh-language scene is far from an anachronism, with new albums from the Texas Radio Band and Jakokayak finding new permutations of sound through which to keep the longue thriving. Forget any so-called music industry "slump" - far from London, it's business as usual. 



Not bound by any one style of music, Cardiff offers a 
smorgasbord of musical delights. By Louis Pattison 

Cardiff: the 

melting pot 

of hip & cool 

Just as London aets as a natural focal point for the UK. music industiy, Cardiff is a social and économie hub for Welsh music. But, equally, just as London is frequently late to catch on to genuine régional trends, Cardiff may not be the clearest barometer of what is actually going on in the furthest reaches of Wales. Rather, like ail metro- politan cities, Cardiff exists in its own little bubble. It boasts a fast turnover of bands, a diversity of music styles and an increasingly hectic gigging and release schedule that are collectively the surest signs yet that the city has long since shaken off its réputation as aparochial backwater. Jo Hunt of Stir Management - a recent winner of the MMF's export award for managers for her work \vith Ammanford prog-punks Jarcrew - believes this is in part do\vn to an influx of indi- viduals with real industry experience. °I think the music industry has become more structured since I came here seven years ago," she explains. "It's to do with the peopie here like Huw Williams and Natasha Haie of Townhill Music Publishing, Elliot Reuben of Welsh Music Foundation - peopie that haven't just worked here ail the time, but have migrated to the city, and have more extemal contacts; peopie with proper industry knowledge and experience." Mind you, that is not to say that Cardiff's horae-grown industry is in any way lacking: Ankst Management remain the city's longest- established management company, handlingthe affairs of career successes such as Super Funy Animais, Gorky's Zygotic Mynci and Melys. Tellingly, Cardiff appears to have shown a cer- tain iramunity to the punk-rock épidémie thats 

currently sweeping the South Wales valleys like a plague in the wake of Funeral For A Friend's com- ing of âge. That's not to say that mélodie hardeore has not made inroads in Wales' capital - the con- tinuing success of all-ages punk showeases at ven- ues such as Clwb Ifor Bach, the Barfly and Cathays Community Centre attests that there's a loyal audience for it It's simply that in Wales' cap- ital, it's just one aspect of a bealthy music scene that embraces a multiplicity of genres. One thing is clear, though: rock is a strong suit in 2004. Recent V2 signings My Red Cell, rock- 'n'roll refugees from the nearby Barry, have enjoyed a strong national press presence, with features in NME and The Face, although they're yet to turn out the tunes to match the image. But perhaps the city's most loyal fanbase belongs to local heroes McLusky, who've built up a dedicat- ed crowd through five solid years of gigging and the critically acclaimed 2002 album, McLusky Do Dallas. There's a follow-up, recorded in Chicago with vétéran studio engineer Steve Albini, due on Too Pure records in May. One of the most interesting developments of the last year is the founding of Wales' first inde- pendent press and promotions company, the Cardiff-based Plug T\vo. With influential local labels such as hip-hop imprint Dockrad and indie labels Boobytrap and FF Vinyl on board, the venture has deraonstrated an impressively fast pick-up rate. "We only set up in July of last year, but things have moved a lot faster than we thought," explains director John Rostron. "We established ourselves without any agenda, but because we're the first and only plugging company 

Peopie have 
migrated to the city, and have more extemal 
contacts. Peopie with proper industry 
knowledge and 

in Wales, we're now getting work ftom pluggers outside of Wales who are looking to us to be part of their régional campaign." Meanwhile, Plug Two's affiliated record labels, No Danger and My Kung Fu, have fielded strong early releases from female-fronted post-punk outfit Sammo Hung and electronica wunderkind Culprit One. Channelfl/s décision to open a Barfly venue in Cardiff back in 2000 appears to have been a turn- ing point for the city's live réputation. Open seven nights a week and fielding a mixture of local and international acts, it has put the city firraly on the gigging circuit for the first time. However, it is Clwb Ifor Bach that is generally perceived to be a more attractive option for independent pro- moters, hosting an eclectic and well-attended mix of shows and club nights. These are early days for Journeys, a newly-renovated art-café based in an out-of-town location in the Splott district that now hosts nights by Cardiff's bur- geoning electronica scene, recently collected together on a flurry of label compilations like Boobytrap's Steps In The Left Direction, Slow Graffitis Little Planets In The Wires, and Machine Records' Métal Machine Music. And good things are expected in the year ahead from the Engine Rooms, a recently-refitted Cardiff"bay venue specialising in punk and hardeore shows. Additionally, despite ail the hand-wringing that dance music is in the doldrums, Cardiff boasts a satisfyingly rude underground, with city centre vinyl emporium Catapult Records proving a satisfying one-stop shop for white labels and dubplates of every genre. Drum & bass still boasts a dedicated local fanbase, thanks to the enduring success of Clwb's Silent Runnings - the night that spawned Hospital Records stalwart High Contrast. Incidentally, a new face to watch on the drum & bass scene is new Metalheadz signing Cujo, whose early releases on Moving Shadow have drawn welcome comparisons to scene pioneer Dillinja. Cardiff's Plastic Raygun is one of the premier nu-skool breaks labels in the world, with artists such as Phantom Beats pulling off successful tours and shifting serious units in territories as far-flung as Australia, Japan, and Spain. And up- and-coming urban producer DJ Oddz, a practi- tioner of the new "grimy" sound pioneered by Dizzee Rascal's Boy In Da Corner LP, has made a strong early showing, hitting number three in the BBC iXtra chart with his latest single, Strung Up. Evidence, were it needed, that not even UK Garage is an exclusively London thing. 



Mo the valleys 

For the second year in succession, Music Week gives a snapshot of the 
latest Welsh talent, with a CD produced with the Welsh Music Foundation. 
After last year focusing on acts such as Funeral For A Friend and Jarcrew, 
look out this year for The Caves, The Benjamins and People In Planes 

m 

Represcnting the Welsh /) My Red Cell, People In Pla 
1. THE CAVES: Wow! Machine Welsh Talent 2004 kicks offwitl of Wales' big hopes for this year Currently unsigned for records a rundown, ahead of The White Strif Seven Nation Army and Yeah Yeah 

strength of the band's timeless songwriting was also reflected year when the group secured a 

an obvious trend, it is, ht matter of time before th of support for the group for big 
party held Caerphilly s Joya atthehouseofS 

Austin. People In Planes are quickly establishing themselves as the next in line in the strong output of Welsh 

already h with The Vines and Biffy Clyro, Part of the People In Planes' package is strong artwork and imagery, which by the same tean for Lemon Jelly's distinctive animation. The group are planning to release a single in the 

started to take notice of his work. Home features on his first full length release, AmCyfanDyPethau Prydferth, out now on Peski Records. 
9. JULIA JONES: Superfast From performing Blondie cover versions at primary school, to gaining a Sports Science degree and an MBA, Jones has corne full circle again and returned to her first love of music. She jacked in her job as a City banker to sell up and move from Kent 

Love. Although not as high profile. some of their rapidly-rising the Welsh music scene, they 

IE LOOKIN' C ■'s Got A Pénis Goldie Lookin' Chain should pr 
7. MENDOZA: Nothing Without Me Mendoza is the product of studio duo Max Odell and Brett Pa with vocalist Arianne Se 

advisory sticker, but are one of the 
early support from Kaoïo unes Lowe. Having already been dubbei Wales' version of The Streets, the Newport hip hop collective will actually support The Streets at ar 

currently on tour - catch her every Wednesday until February 18 at Cardiff's Toucan Club. 

!d song, Mendoza hit the rt a string of dates to promote île. An album is also in the and due for release next year Split Records. 

in Wales thanks to her rôle in the SAC soap Pobol Y Cym. She has also had a dance hit with Fire in the Sky before deciding to concentrate on a serious music career. She sings in both Welsh and Comish and Vodya (performed in Cornish) is her mosl recent single. The track appears on the Vodya EP, which is the latest release from the 21-year-old from Cardiff. Gwenno and her band picked 
Music Awards and are in the nominations for this yeaKs Awards for Best Female Solo Artist and Best Welsh Language Dance Act 
11. THE BENJAMINS: Out On The Water Highlighting the vibrancy of the current Welsh scene, The Benjamins were signed up by Polydor A&R Alex Close at the end of 2003 and will be one of the first acts to be launched on the recently-revived Fiction 

pedals and keyboards together and began recording songs on his four track while studying at Aberystwyth University. He shunned joining a band to go it alone, preferring to experiment and work on the art bfevï - • recording by himself. He says, "1 wanted to develop my recording 

12. SOFT HEARTED SCIENTISTS: 
Not much is known about this electro-acoustic psychedelia group. There are rumours that the band is an underground "supergroup" of varions members of the Super Furry Animais, the Beta Band and like- minded individuals. Who knows? What we do know is the Mount Palomar features on their début release, the Wendigo EP, which is a fuzzy mixture of pop, folk, and electronica, 
13. IT'S JO AND DANNY: Let It Happen The duo recorded their début in just eight-and-a-half days on their own label, Double Snazzy, to a warm réception in the music press. The album sold 15,000 copies and plays on Radio One and sell-oul gigs bç. fl;. Paris swiftly followed. The group signed to RCA and recorded their second album, Thugs Lounge. The group and their album got lost in the corporate shake up, which meant that the album never n release. Following a retreat to the Outer Hebrides, Ifs Jo And Danny returned to Wales last year and 
offering But We Have The Music and established the acclaimed Green Man festival, which returns in August. 

surprisingly, the group are already attracting plenty of record company 
been brave enough. tq sign on the 

are My Red Cell. The Barry Island alternative act signed a high profile deal with V2 Records in 2003 and quickly established themselves as favourites of the mdie press, Their début EP, recorded at Toerag Studios by Liam Watson of White Stripes famé, was released last November to critical acclaim. This track is an exclusive taster frorr their next EP for V2. 
4. THE CRIMEA; Baby Boom who are currently workmg wi The growing national média support Cooper Temple Cause product 



MUSICWEEKi A-Z of Wel 

As part of Music WeelSs focus on Welsh music, we offer a guide to the 
nation's burgeoning touring circuit, from Cardiff right up to Llandudno, 
in partnership with the Welsh Music Foundation and Swinglehurst Ltd 
VALLEYS/SE WALES Biidgcnd Oïollhouse (200) Tel: 01656 647 827 Contact* Glyn Mills 
Blackwood © Miner's Institute (250/560) Tel: 01495 224425 Contact Dave Driscoll 
Cardiff @ Barfly (250) Tel; 029 2039 6589 Contact: Jon Wing 
O Cardiff International Arena (CIA) (5,000 seat/7,000) Tel; 029 2023 4500 Contact; Graham Walters/Janet 
O Coal Exchange (450 seat/900) Tel: 029 2049 4917 Contact Mike Johnson 
O Clwb Ifor Bach (480) Tel: 029 2023 2199 Contact; Guto Brychan 
O Engine Rooms (500) Tel; 029 20463300 Contact: Rebecca Gale Hayes 
O Millennium Stadium (64,000 to 8,000) Tel: 029 2082 2412 Contact Vici Williams 
Merthyr lydfil O RMs Rock Club (200) Tel; 01685 370770 Contact; Martin Williams 
Newport © Le Pub (100) Tel: 01633 221477 Contact Sam Ormsby 
© Newport Centre (1.600 seat/ 2,000/300) Riverside Suite Tel: 01633 662661 Contact Roger Broome 
® Newport City Live Arena (1340) Tel: 01633 213344 Contact Richard Perry 

© TJ's (350) 
Contact Jon Sicola 
©Pop Factory (300/220/100) 
Contact: Pablo Janczur 
WEST WALES Aberystwytli ® Y Cwps/Coopers (80) Tel; 01970 624050 

© Welfare Miners Theatre (200) Tel: 01269 596956 Contact: Barry Roberts 
© Theatre Brecheniog (100) Tel: 01874 611622 Contact: Gwyn 
Builth Wells © Wyeside (350) Tel: 01982 553668 Contact Guy Roderick 
Felinfach © Theatre Felinfach (260) Tel: 01570470697 Contact: Dwynwen Lloyd Ragget 
Rhayader © Carad (150) Tel: 01597810192 Contact Suzi West 
Cardigan ® Theatre Mwldan (200) Tel: 01239 621200 Contact Dilwyn Davies 

© Queens Hall (350) Tel: 01834 861212 Contact: Colin Russell 
© Gwyn Hall (400) Tel: 01639 642019 Contact Isabelle Tliomas 

© Escape (840/260) Tel: 01792 470000 Contact; Steve Lewis 
© Monkey (100) Tel: 01792 480822 Contact: Paul Jones 
© Patti Paviilion (600) Tel: 01792 477710 Contact John Higgins 
NORTH WALES Bangor © Hendre Hall (600/200) Tel: 01248 371116 Contact Malcom Innés 
© North Wales Theatre & Conférence Centre (1500 seated) Tel: 01492 879771 Contact; Sarah Ecob Rhyl © Bar Blu (450 upstairs/150 

© Central Station/Yales (Central 450 band/650 club/Yales 200) Tel: 01978 358780 Contact; Neal Thompson 
STUDENTS' UNIONS © Aberystwyth Unlverslty (700/350) Tel: 01970 621750 Contact: Steve Pickup 
© Bangor Unlverslty (1,000/400) Tel: 01248 388000 Contact Adam Isbell 
© Cardiff Unlverslty (13,500/800/150) Tel: 029 20781456 Contact: Josh Westway 

© Glamorgan Unlverslty (650) Tel: 01443 482500 Contact: Hayley/Jason 

® Lampeter Unlverslty (550/350) Tel: 01570 422619 Contact Josh Brown 
© NEWI (Wrexham) William Ashton Hall (1,000) Tel: 01978 293434 Contact: Mark Reynolds 
© Swansea Unlverslty (2 X 300) Tel: 01792 295485 Contact Ben Lucas/Chris Walters 

©Cardigan 

Pi >1 , , 

Subscribe to Music Week 
re in the UK, Europe and the world, keep in touch with the esscntial woeldy guide for anyone in the business of «„ - To suhscrihc, contact +44 (0) 20 79218320. 'C " M"s": Wcck- 
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Publishecl in association with Swinglehurst 

Ish music venues 

WELSH MUSIC lu—i /v-rir-»ivi FOUNDATION 

Wrcxhan 

• Llandrindod Wells 

©* M.'Wp'Mi 

Swinglehurst - the sound choice 
The name thatls bccoming known as the first choice for cvcnt cancellation, Swinglehurst have already provided Insurance covcr to some of the biggest names in the entertainment industry, induding the highest grossing UK concerts of ail time. Specialising in the insurancc of; ■ Event cancellation ■ Equipment ■ Tiiird party liabilities ■ Health ■ Life, Personal Accident andTravel Worldwide ■ Comprehensive tour cover including accident and health for artists and tcchnicians Get to know us and fînd out what we can do for you by calling Gordon Dcvlin or Rick Inglcssis on 0207 480 6969 Or e-mail us at deylin@swinglehurst.co.uk/inglessis@swinglehurst.co,uk 
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Soulmates Never Die sees Placebo writ large in Paris 
Going down well in Europe 

m? 

înore 

Vk> 
rstrs;^ 

Riverman. "We play to 20.000 "V 

Varions Classic FM TV Hits - Volume 1 (BMG CFMTVDVD001) Out now Classic FM TV marks its first year on iùr with this crossover-focused promo collection, released through the GWR-otraed stations habituai compilation partner BMG. Featured artists on the 20-track dise include Lesley Garrett, Myleene Klass, Aled Jones, Angela Gheorghiu, Vanessa-Mae, Bond and \ Ma. The Classic FM audience certainly overlaps significantly with one of the most enthusiastic )-buying groups, so it wil! be see hovv it performs. 

   touring bands can, dutifiilly working the name of the town into relevant songs and generally charming the crowd. Every Crow hit you could think of is présent, plus a load more. Slick, professional stufT. 
The Beatles The First U.S Visit (Apple/EMI 0724359936093) February 9 Released in the UK on the 40tli anniversary of the Beatles' first appearance on the Ed Sullivan 

sr" 

sm stsP 

fdebu CThefday m^or addition totlmlive XtS6 

SatriSXnt. ^rnfbuttXrely- This Dayton, Ohio, gig from last contained disbelief of the band summer sees lier taking it out on themselves. Touring wouldn't 

WHERE DO YOU FIND THE 

NEXT MICHEL GONDRYP 

The latest issue of PROMO - the ultimate 
guide to music video production - cornes with 
news of Gondry"s latest White Stripes video, 
and a free DVD devoted to new work by the 
hottest new talent in music and video 
direction. It's an absolute must for anyone in 
the business of creativity. 

o 

m 

M 01 the ultimate guide to music 
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ZenTV DVD 

SsmSÎ Ml 

^r^brings 

m■ 

Eagle Rock Entertainment 
the sound and the vision 

eagle vision eagle eye média oagle records v | 

e-mail: salesSeagle-rock.cbrin 
ision, Eagle Eye Media, Eagle Records and Spitfire Rebords are Divisions of Eagle Rock Entertainment Limited 

tel (1) 212 354 1040 fax (1)212 354 11 
y^Jsd, àili 



CD Wowl's légal about-face and much-hyped CD price increase is much ado about nothing 

Mot wowed by média manipulation 

EDITORIAL 
MARTIN TALBOT 

London SE19UR 

Now its légal battle with the BPI bas been settled, CD Wowi's média assault of a fortnight ago can be viewed for what it was - a cynical PR exercise. The about-tum last week, and agreement to stop sourcing CDs from the Far East to import them into Europe and the UK, should not surprise anyone. CD Wow! was never likely to challenge internation- al law on this matter - which states that, while any retailer can source CDs from inside the European Union, it cannot do so from anywhere in the world. In that context, its challenge to the BPI's case earlier this month can be seen as little more than posturing, playing for time - and column inches. What is ironie, given that the settlement appears entirely in the record industry's favour - with CD Wow! agreeing to desist from sourcing product foi- Europe, from outside of Europe - is that it is the internet retailer which appears to have gained most. Three weeks ago, few outside of BPI's légal team and a handful of internet shop-a-holics would have heard of CD Wow!. But, a smattering of press stories later, from the Financial Times through to tabloids, 
Roàd00r' regional press and internet news sites, the service lias had more publicity than it might ever have paid for. 

And, ultimately, the record industryfinds itself in a Groundhog Day scénario - with the Consumers Asso- ciation predictably weighing in once more - having to fight off suggestions that CDs are overpriced. This line has become little more than a dusly old cliché. The fact is that the price of CDs has slid faster than any other product on the High Street. Flick through copies of Music Week in the late Eighties and you will find surveys highlighting that album prices had then slid to £11 in some stores. Today, any con- sumer can buy any single CD chart album for well under a tenner, and they dont have to look very hard. The retail market is more compétitive than it has ever been - with or without CD Wow - with the power of music chains complemented by the weight of the supermarkets, convenience of the High Street gener- alists and the insider knowledge of the independents. Certainly, the suggestion - perpetuated by some média outlets last week - that CD Wow's décision to raise its prices will encourage retailers to raise theirs, wholly over-estimates the influence of this previously obscure internet retailer. It would be encouraging if the wider média had the good sense to twig this, too. 

Record industry must ring 

changes for mobile market 
Four years ago, music ; mobile phones by ac consîsted simply of Uî able to download very 1 tones. The subsequer exceeded ail expectation 
worth an estimated $3.5m (£1.9m) Worldwide in 2003, roughly 12% of the value of the Worldwide music market. It should also be noted that ringtone sales now easily outstrip singles revenue in the UÎC. Perhaps the most interesting development is that the mobile 
Ringtone sales now 
easily outstrip singles 
revenue in the UK 

to the challenge of adapting its content to the spécifie require- ments of mobile phones. Trying merely to fit their existing content into this unique new format simply will not work. The challenge 

larket. C shown that they alise their mobile phones with ringtones, wallpapers, screen- savers and eventually videos. Ail of these choices reinforce the sense of community that the consumer feels. Put hungr is. The 

leading to new types of consump- mai 

figures speak for themselves. Most analysts agree that the mobile music market will be worth around $8bn by 2008. I strongly believe that, if the record industry can rise to challenges ahead, global revenues from the music will eventually reach a K\ never attained in its history. The demand is already here id the record industry would be to underestimate il 
to the record industry. However, to fully enjoy the potential of this new market, the music industry tvill have to face up 

vailable Gilles Babinet is CEO of European mobile 

Who would you lïke to see 
as the UK Eurovision entry? 

"The Darkness. They would make 
Ben Bodie, Chrysalis Music, senior Inherently uni A&R manager fi would stir 1 "1 want to see Radiohead keep their word to Jonathan Ross, as they said on one of his shows recently that they •• puld perform on Eurovisic " 

ng that has become into something cool. u wouia sur Kias into thinking maybe Eurovision is cool. Even though it wouldn't happen, they could pull it off longue in cheek and live." 
Alistair Brown, SBN head of music "If we wanted to actually win, it would have to be the Cheeky Girls because it's the most dire Europop out there. But personally, I want to see Oxford duo Winnebago Deal up " that stage representinq the UK." Lara Von Ahlefeldt 3DD eirtertainment, managing director "The Darkness. They are the perfect ambassadors for our country as they epitomise everything that 1 love about the British culture: they're dedicated musicians, not afraid of hard work but most of ail have a great sense of humour. Just the idea ofseeing Justin Hawkins strutting his stuff in a Union Jack catsuit in front of the whole of Europe should be enough to convince anyone that -e'rethet'"" Jane Tliird, Boss Records, A&R "Thafs really tough Something inherently British - but British mi doesn't sound British at the moin The only band that cornes to minr right now is Franz Ferdinand" 

Lisa Gibbons, Beacon FM, head of music Tm going to say Mark Rhodes - I 
Warren Clarke, Necessary Records, director 'I have two suggestions: Cannibal Corpse, and that's purely to put the willies up Terry Wogan. My other suggestion would be James Yorkston & The Athletes."  Dave Wibberley, Jive Records, A&R manager "The World Pop Idol at Christmas was an excellent template for a revamped, rebranded Eurovision Song Contest because the Eurovision brand no longer has any merit whatsoever." 

T don't think it's unfàir to say that Eurovision is pretty shallow. l'd like to see an act representing the UK who are a bit more hard-hitting than previous acts - how about a hip-hop act such as Roots Manuva? My vote would also go to Franz Ferdinand." 



Debbie Harty is to appear in Monaco on Febmary 7 at 
the MusicFor2 website launch. The iconic Blondie singer 
talks about the Eighties revival and artists she admires 

You are appearing at an event in Monaco on Febmary 7 to launch the MusicFor2 website wliich is sponsored by pharmaceuticals "" company Lilly Icos. How did you \ cjet involved in the project? perform at a private party and that is why I agreed. Blondie in no way represents the product and we're definitely not 
at the moment.' Tiiis kind of thing happens a lot when people get excited about particular decade. It's just «M il 

thepastto 

feete'thougVrmToTngtoS 

in the car I tend to listen to rap music. We've got a great rap st. here in New York that I listen t( 

s 

waTthrgmXoVitToSring'ana3' 

Mean Fiddler, despite talk that ^ 

Sn 

It's time for Brit 
patrîotism 

when Ted Cohen, senior big cheese for digital development and distribution at EMI, fumbled for a band to make his case that legitimate online services were far superior to the illégal ones on offer. "If you want back catalogue from, um, err, ummmmm, er, Little Feat" - eue surprised looks. His comment was picked up by IFPI chief Jay Berman, who argued that if the kids are searching for Little Feat on legit services they will be given pointers to 
reactions to the thought that anyone, let alone "the kids", would be downloading Dixie Chicken 

experience, thanks to Jack & Meg's Eurovision ring and baille tor UK 
Baltarô^itTok "Tsense'ofpatrioti: 

Sol 



Contact: Doug Hopc, Musîc Week Rates (per single colimmi Jobs & Courses: £40 (m Business to Business: £ 
Spot colour; add 10% Fuilcolouradd20% Ail rates subjeclto standard VAT 

Booking deadllne; Tliursday lOam for publication (lie following Monday (space 
Wedncsday prier to publication (for sériés 

I .•    
PR and Marketing Coordinat. 
aifrgttu «nd Ltlige* pmon tojulfil ,1,.- Àotr mv ould be a graduatc with a toupie of ycar's 

m 
TIMEWARP DISTRIBUTION require exceptional TELESALES STAFF OTE 15K+ Busy distribution company based in Chessington require people with music industry knowledge and a hunger for success. Send your CV to: Richard Jackson, Timewarp Distribution Ltd. GFM House, Cox Lane, Chessington, Surrey KT9 1SD 

Creative Training & Recruitment 

HIGH LEVEL PA: -ieneed PA is required for a large r 

TEMPS REQUIRED!! 

n. of 2 years exp in the music industry 

BJVIG 
UK & 1 RELAN D 

Hugh Goldsmith's new label seeks 

PRODUCT MANAGER 
Following the création of the joint venture between BMG and Hugh Goldsmifh we are looking to recruit an experienced Product Manager to help launch the new label. 
You should have 
• A minimum of 3 years' Product or Marketing Management experience 
• Proven experience of developing and delivering detailed marketing 
• Significant involvement in having grown c established, major chart success stories 
• Excellent interpersonal skills and strong relationships with artists and management 
• The abilify to balance commercialism with creativity 
If you would like to join âne of the most successful music industry tear recent years, please complété the application form 
The dosing date for applications is Wednesday 4th February 2004. 

Human Resources Department, BMG UK & Ireland, Bedford House, 69 - 79 Fulham High Street, London SW6 3JW. 
BMG is an equal opporfunities employer 

Advertise your position direct to the key music industry players Call Doug 020 79218315 

THE MUSIC RECRUITMENT CONSULTANTS 
25 YEARS AND STILL No. 1 

<4%^ ■SESSr-M-"B,-,r 

H Cool and stylish with baQS of confidonc© to m6©l 

020 7569 9999 handle 

Es 

sèshUIS 

have you clicked on yet? ... 



BUSINESS TO BUSINESS 

CASH PAID wc bu* CD Albums 8k Singles SITUATIONS WANTED Accountant bookkeeper seeks 1-2 days permanent work a week for one company. 
BOUGHT & SALES LEDGERS, PAYMENT OF CREDITORS & WAGES, VAT RETURNS, CREDIT CONTROL, MONTHLY ACCOUNTS & ORGANISATION 

020 8387 9201 
RAT RECORDS 

Posting Records? 

WlLTON OF LONDON Established 25 Years tel: 020 8341 7070 fax: 020 8341 1176 

CLASSltlED 
Call ton: 020 792 8315 
Email: dauganiusicwKkxoin 

R D LLED G □ I_D 

Welcome to 
wherever you are... 

Over 1.000,000 CD's & DVD's always in stock, the majority of which are 20% - 50% below UK dealer price. 
. .we wlll deliver to anywhere In the UK 

next day, even Saturday. 
To activate our updated price lists go to 
www. rolledgold. net: 

cime: call for ai_i_ your meeds 
D 1 V53 S9 1 3 1 V 

Rai_l_ED GOLD 

i ^ fS H O P 

music&games ^ display specialist 

-joBchart & mid-price CD wholesaler 
-"-"■good sélection & great prices 

tel: 01923 896688 fax: 01923 896633 
email: s a r a h @ s h o p g e n i u s . b i z 

cd dvd vinyl + games 

www.reddisplavs.com r: 

... www.musicweek.com/jobs 



BUSINESS TO BUSINESS 

Contact: DouDHope,Miislc Week Classified Sales, CMP Information, Stli Floor, Ludfjate Nouso, 2*15 BlackHan Road, London SE19UR 
Rates (per single column cm) Jobs & Courses; £40 (min. 4cm x 2 cols) Business to Business: £22 (min. 4cm x 1 cols) Notice Board: £18 (min 4an x 1 col) Spot colour; add 10% Full colour; add 20% Ail rates subjectlo standard VAT 

Booking deadline: Thursday lOam for publication lire following Monday (space permitting). Cancellation deadline: lOam Wedncsday prier to publication (for sériés bookings: 17 days prior to publication). 

1050 square feet of bright, air conditioned modem office space to iet in Camden. 
Close to underground and North London Line 

Excellent security, networked for computers and phone lines. Ready for immédiate occupation. 
Contact Pete Lawton 020 7485 5077 (email peter@digitalhardcore.com) 

OFFICE SPACE FOR 
RENT 

Would suit independent label or small music/media company, looking for either self-contained room(s) or entire building. 
From 400 to 2,000 sq. ft.; newly decorated; Broadband connection. Stoke Newington, N16 (near BR station - 10 mins to Liverpool St). 

Tel. 020 7924 7S28 or e-mail: clivesolomon@btlnternet.ci 

HOUSE & 
STUDIO FOR 

RENT 
3 bedroom house with recording 
studio (band room, vocal booth, 
control room) near Richmond. 

£2,200 per month 
Call 020 8892 1598 

or email britpopbaby@aol.com 

Don'tBeAMug 

Protect Your On-line Rights with Web Sheriff 
New Release Protection Internet Audits www.websheriff.comwebsheriff@websheriff.com Tel: +44(0)208-323 8013 

CDDUrtlCATION 
9HS 

SSSÊ .. 73852299 

lOPLRner 

Oiîi 

CD>interactive>DVD>encoding>authoring> 
VIDEO>duplication>editing>DUBBING 

www.tcvideo.co.uk Tel: 020 8904 6271 J 

m 
flndy Whitmore - Producer 

Pop / R&B / Dance / Rock 

MACKIE dBb, Pro-Tools, vintage & modem keyboards 07850 735591 020 8998 5529 www.greystokeproductions.co.uk 
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albums  thîswêêk Air Talkie Walkie Virgin Amp Rddler Wallz Of A Ghetto Fly Genuine The Coral Nightfreak And The Sons ÛfBecker Deitasonic Ashley Hamilton Comin' From Wiiere Tm From RCA Various Zen - a Ninja Tune Rétrospective NinjaTune fËBRÛflRYT Harry Connick Jr Only You Columbia Ennio Morricone Reinixes Vol. 2 Compost Incubus Crow Left Of Murder Columbia Stereolab Margarine Eclipse Ouophonic Varions Rough Trade Shops Counter Culture 2003 Rough Trade YoungGunztbc Mercury  FEBRUARY 9 Emma Free Me 19/Universal Franz Ferdinand Franz Ferdinand Domino Jaimeson Think On Your Feet J-Did/V2 Norah Jones Feels Like Flome Pariophont lambchop Aw C'mon/No You C'mon Labels UK Courtney Love America's Sweetheart Virgin 
SINGLES THISWEEK Benny Benassi No Matter What You Do Data/Ministry Of Sound Emma 111 Be there 19/LJniversal Jaimeson feat Angel Blu & Cl< Take Control V2/J-Did borna PapiChuloMinistryOf Sound P Diddy/Lenny Kravitz/Pharrell Williams Show Me Your Seul Universal Pink God 1s A DJ Arista Joss Stone Fell InLoveWithABoyRelentless FEBRUARY2 Blazin Squad Here 4 One East West Clea Stuck In The Middle 1967 Finley Quaye Something To Say Sony Funeral For A Friend Escape Artists Never Die Infectious LeAnn Rimes This Love Curb/London FEBRUARY9 Ferry Corsten Rock Your Body Rock Positiva Fatman Scoop it Takes Scoop Def Jam UK/Mercury Rouan Keating She Believes In Me Polydor Mark & Sam Wilh A Little Help From My Friends/ Measure 0( A Man 19 The Rapture Love Is Ail DFA/Output/Vertigo The Strokes Reptilia Rough Trade 
Musicweek.com lists extended key ^leases for the next eight weeks 

Melua takes 
top spot 
from Dido 
Only the second release on writer/producer Mike Batt's Dramatico label, Katie Melua's début album Call Off The Search 
successfully take over from Dido's Life For Rent album at number 
copies in the week, to take us cumulative total to 253,874. Its sales were up 77% week-on- week but it could not prevent an overall dip of 5% in srdes of albums, which, at 2,200,686, were at their lowest level for 18 weeks. More disappointingly still, they were 3.2% below their level in the same week in 2003. That was a week m wmdi Justin Timberlake's Justified album was number one, with sales of just 33,943 - and Melua's^sales last week were the 
""The singles and albums charts bave a very sïïnilar look about them this week, with the top two dises in each chart by female solo artists, and sales of less than ,36.000 for the number one and 
b3th lists. But"overâïl, album sales 

1 
factors that has not occurred for at least 10 years. The absence of any bot new singles resulted in a very old- fashioned Top 10 including two non-movers and three climbere. Pride of place in the latter category goes to Outkast, whose Hey Ya thus complétés a 
ride to achieve its highest chart placing to date. The single's ftill hait mbvements to date: 6-8-10- 3-14-9-9-4. Its latest 

eight, with sales up only 122. While Hey Ya has been yo-yoing around the chart here, it has been rock solid in the US, where it has topped the Hot 100 for eight weeks in a row, the last three of them with follow-up The Way You Move as its runner-up. Two more indicators of how low singles sales are: the Boogie : Pimps' cover of SomebsayTo / 1 nvëclimhs 5-3 with sales of iust I 16,052 - the lowest ever for a Top /Three hit - while only 10 singles / top the 10,000 sales mark, again Hirn back the 

MARKET INDICATORS 
THE BIG NUMBEK; New ieleases from Zutons, Oelays and Offsprîng push SINGLES 

SINGLES NUMBER ONE MICHELLE ALL THIS TIME S IL has been dronued inprice from £399 to £1.99 in manyshôiirEiTMter three weeks at number one, Michelle's début single has still sold only 213,000 copies, compared to a ship-out of 400,000. 
NUMB Polydor  ' Peaking at number 191 on A Touch 01 Class last November, New York act Scissor Sistere' tongue-in-check update of the Pink Floyd classic, now on Polydor, is the week'sonly Top 10 new entry at number 10. 
ARTIST ALBUMS NUMBER ONE KATIE MELUA CALL OFF THE SEARCH Dramatico Nearly a year after 200 Km/h In The Wrong Lare reached number 12 for Russia's psuedo-lesbians LAIu, fellow former USSR member Georgia's Katie Melua provides the Soviet bîoc'sfirstever number one with Call Off The Search. HIGHEST NEW ENTRY GARY JULES TRADING SNAKEOIL FOR W0LFT1CKETS Adventure/Sanctuary This melancholic singer-songwriter - who penned every track lumsell, aside from bis Mad World cover - takes its name from lyric "got snakeoil in spades from the wolfticket trade" in opening track Broke Window, 
COMPILATIONS NUMBER ONE CLUBBERS GUIDE 2004 Ministry Of Sound This is the third week at number one for MOS's latest set. despite sales ol less than 14,000 in the depressed compilation sector, which conbibuted only 22.1% of total album sales - its lowest level for 10 weeks. 
RADIO A1RPLAY NUMBER ONE OUTKAST HEY YA Arista Reaching the airplay summit on its 13th week in the Top 50. Outkast's song eamed 97 plays from Core last week, 74 from Gaiaxy 105 and more ta 50 from afurtherlOstalions. 

^^^1 Ustening to musicians- responding to their needs 
For peuple in the m business theré isalways help at hand from the Musicians BenevolentEund'.' - J- * Help wi Health c 

. , ,c.p and advice financial problem 
• Help thal's given.iristrtct , confidence 
• Help given to dùtstanding young musidans , 

■We operate throughout Ehglànd, Scotlând, Wâies and the whole of Ireland 
s Musicians Benevotent Fund 16 Ogle Street London W1W 61A Téléphoné: 020 7636 4 email: infb@mbf.org.uk .website: vyww. mhf.org.uk 
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Upfrant 

Soap rôle has 

Red bubbling 

Mick Hucknall to 
appear in American 
soap opéra as part 
of an extensive TV 
promotion in the US SIMPLY RED BRANO NEW (Simplyrecl.com) 

soûl kincî of crossover track. It samples an old jazz classic and 
backfng t rack. Although it s quite underground, at the moment, it's incredibly catchy. Whenever we play it there's always a reaction and it seems to put a smile on people's faces. The track is already happening in the clubs and when it gets an officiai release I can definitely see it in the club charts 

Paul Quirk, Quirk's 
Records, Ormskirk 

buildup 

specialist kind of rel shops such as Quirk's can do ws with. It'U definitely be top five given the demand l've seen." 

Ivor Etienne, Choice FM 
lan Greaves, Sky Music 
Channels 

bigtipof 
Perry, City Livmg 



music control 

î¥ Airplay Chart 

/ / / J BLACK EYED PEAS SHUTUP   ITT 2 KELIS MILKSHAKE VIPOIN 318 3 BLAZ1N' SQUAD Htkt 4 UNE 307 4 P!NK G0D ISA DJ AR1STA 281 5 W1LL YOUNC LtAVt HlHH 1 NUW 275 
6 MICHELLE ALL THIS TIME 217 
7 « EVANESCENCE MYIMM0RTAL mmvmc 238 
8 SEAN PAUL FEAT. SASHA FM STILL IN LOVE W1TH Y0U «,c 236 
9 U 0UTKAST HEYYA! 223 
10 4 KELLY 0SB0URNE CHANGES sa« 211 
11 13 BEY0NCE ME, MYSELF AND 1 cou».» 204 
12 220 ALEX PARKS CRY 201 : 

13 SUGABABEST00L0STINY0U i».™^ 197 
14 LMC V U2 TAKE ME T0 THE CL0UDS AB0VE AU AROUND THE WORU) 188 
15 THE 0FFSPRING HIT THAT COIMIA 182 
16 H BOGGIE PIMPS SOMEBODY TO LOVE 172 
17 15 CHRISTINA AGUILERA THE VOICE WITHIN KA 162 
18 12 ALISTAIR GRIFFIN BRING1T ON u™»s.i«civ 159 
19 LOSTPROPHETS LAST TRAIN HOME «s» 156 
20 20 RONAN KEATING SHE BELIEVES (IN ME) 154 
21 71 JAMELIA THANK YOU 151 . 
22 » LIMP BIZKIT BEHIND BLUEEYES INIERSCOPE/POLYOOR 145 
23 DIDO WHITE FLAG «m«TA 138 
24 18 FRANZ FERDINAND TAKE ME OUT 135 
25 « 2 PLAY SO CONFUSED 128 
26 LIBERTY XEVERYBODY CRIES V2 125 
27 M STACIEORRICOl PROMISE V,BCM J23_ 
28 10 MrnHûFl flunRFWS FEAT. GARY JULES MAD WORLDam»™!*» 115 
29 MUSE TIME IS RUNNINGOUT TASTE ME01A/IAST WEST 114 
29 S2 BRITNEY SPEARS FEAT. MADONNA ME AGAINST THE MUSIC « 114 
29 49 .lATIUIFÇFIN TAk'F (YlNTROi S 114 
32 34 HIM THE FUNERAL OF HEARTS BCA 109 

33 52 ALICIAKEYS YOU DONT KNOWMYNAME J 107 
34 JAMELIA SU|PS1AR   104 
35 61 EMMA 'Il BETHERE     103 
36 16 VICTORIA BECKHAM LET YOUR HtAU bu N/ltlSTAR 102 
37 a FATMAN SCOOP TT TAKES SCOOP MFJAMUK/UEK11W 101 
38 78 CHRISTINA AGUILERA BEAU 1IFUL —T^£r 

99 

40 23 MUSE HYSTER1A     NFIIV PiipTAnn POWFRI ESS (SAY WHAI YOU WANTF^r^ 94 
■ uJawTfer ■ H<telIw<0OTOf D»MTVi«U. MTV Base. VH1, The Box. Smash Hits. Kiss. Magn 

Black Eyed Peas keep hold of 
the top spot but Kelis's 
Milkshake is closing in thanks to 
support from MTV and The Box 

23 

<lCS«r. .v TO STftB' 
NMae: StarSign: D-o-B;   BestFeature: 
Heiglit: -f/ d 

mam 

m\xs 

; : KEUS MILKSHAKE «fœ 
2 3 BEYONCE ME, MVSEIFANDI coiumbj 
4 8 THE G-UN1T STUNT101 KX.™» 
6 7 2PAC FEAT. NOTORIOUS B.I.G RUNNIN (DYING TO UVE1 rouTts 
9 22 9 6 DMX FEAT SWI22 BEAT2 CET IT ON THE FLOOR DEFJAM SEAN PAUL FEAT, SASHA I M Sna IN LOVE WITH VOUwwiAmTC 

HIGHEST NEW ENTRY 



Outkast's tireless Hey Ya! bounces back to 
the top, while LMC vs U2's Take Me To The 
Clouds Above is a rare airplay star from the 
AH Around The World stable 
m 

The UK Radio Aii 
.//# 

OUTKAST HEYYA! ;':,57 2368 85.95 32 
2 i > 10 ,2 BLACK EYED PEAS SHUT UP 2688 82.03 -3 
^ 3 WILLYOUNGLEAVERIGHTNOW  " . - 

LMC V U2 TAKE ME TO THE CLOUDS ABOVE ■ omo 
2028 
1473 23 

60.59 
59,27 26 

5 , 10 25 SUGABABESTOOLOSTINYOU 2279 0 56.31 •4 
8 1 0 P1NKG0DISADJ wl® 1755 13 54.35 

7 5 12 47 DIDO LIFE FOR RENT 2121 0 52.07 -3 
il 13 2 KELIS MILKSHAKE mm 1104 15 46.63 12 

9 , 22 52 JAMELIA SUPERSTAR 1580 9 44.97 -15 
10 NELLY FURTADO POWERLESS (SAY WHAT YOU WANT^kwi OLVOORlS >0-2 43.90 -8 
12 12 15 BEYONCE ME, MYSELF AND I 1561 12 42.10 

18 2 0 EMMA TEL BETHERE "«»'• 9% 40.4/ 
14 il 9 16 ULTRABEAT FEELIN'FINE 1229 8 40.25 
16 i. .0 9 MICHAEL ANDREWS/GARY JULES MAO WORLD^TUKWRCTOAW 1342 -27 36,21 
18 .4 2 1 MICHELLE ALL THIS TIME 133 ■10 3224 

5 BOOGIE PIMPS SOMEBODY TO LOVE mmsniYOfsoo» .1081 31.94 4 
pl 7 î FRANZ FERDINAND TAKE ME OUT »'•«» 369 40 30.19 39 

21 23 | 0 ANGEL CITY/LARA MCALLEN LOVE ME RIGHT mmmwcfmt, 584 ■32 28.37 
It4 26 3 13 MAROON 5 HARDER TO BREATHE «aw 714 27 27.64 4 

23 ,6 7 22 BASEMENT JAXX FEAT. LISA KEKAULA GOOD LUCK 622 •2 26,43 -37 
24 20 23 MOTORCYCLE AS THE RUSH COMES mim 637 3 25.75 -20 

m » 4 THE STROKES REPTILIA mmvm 189 41 25.37 23 

THE STROKES REPTILIA STARSAaOR FOUR TO THE FLOOR 
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irplay Chart 
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26 

29 E7Î| 

i T 
2 PLAY SO CONFUSED  ^ «r 679 13 25.27 M SËÀN PAUL FEAT. bÀSHA 1M STILL IN LOVE WITH YOI Jvpaiuv,™ 762 9 23.21 9 

i i z 
STEREOPHONICS M0V1ESTAR ~^ 468 132- 21.85 49 HAUHEL S1 hVtws SWEE1 DREAMS MY LA EX iw*™ 807 ■6 2L68 -27 UNIE Y UUAYE SUMb 1H1NG 10 SAY 29 -24 21.05 4 

31 10 GIRLS ALOUD JUMP TO1>- 1153 -21 20.30 -6 32 29 20 0 THE DARKNESSIBELIEVE IN A THING... 675 -2 20.30 -8 33 B 28 ATOMIC KITTEN/KOOL & THE GANG LADIES NIGHT . . . r 1082 ■43 20.05 -57 34 S 33 SOPHIE ELLIS-BEXTORIWONT CHANGE YOU 614 -13 19.87 -78 
u 101 1 o KYLIE MINOGUE RED BLOODED WOMAN 959 133 19.80 156 

36 o JAIMESON TAKE CONTROL 531 5 19.35 -11 
37 h » LEANN RIMES THIS LOVE <xmmm 102 23 19.30 -7 

HJ r 36 0 BEYONCE CRAZY IN LOVE ««ha 558 •4 18.96 9 
39 L 3 » AMY STUDT ALLIWANNA DO wx™ 702 1 18.87 ■19 

Kll La 8 0 MUSE HYSTERIA tastemeom™ 179 -7 17.96 8 
41 « 0 FATMAN SCOOP IT TAKES SCOOP mmmmm 447 15 17.82 •7 

1 M 1 0 JAMELIA THANK YOU mmm 540 34 17.71 24 
1 0 RONAN KEATING SHE BELIEVES (IN ME) ^ 305 53 17.23 18 

44 |« 0 JUSTIN TIMBERLAKE ROCK YOUR BODY ^ 438 17.21 -6 

50 

« 1 0 PLUMB REAL ^ 192 106 16.66 3 
1 0 THE STANDS HERE SHE COMES AGAIN »«• 139 83 1630 45 

RED HOT CHILI PEPPERS THE ZEPHYR SONG. T „ 
AMY WINEHOUSE TAKE THE BOX «T 

257 
76 58 15.84 

114 

_!L ~ "7" 
MR ON VS THE JUNGLE BROTHERS BREATHE DONT STOPremv.-. BLACK EYEDPEASWHEREIS THE LOVE? ■ ' 

736 
526 

7 15,69 
15.52 

12 

iready eclipsed 

ES 
y'venfudsiTOwrl 

Zejîhyr Song 

mmmsmsM 
OUTKAST HEYYA'ARI: 
WILLYOUNG LEAVE R1GHT NOW s 

MICHAEL ANDREWS/GARY JULES MAP WORLD m MICHELLE ALLTHlSTlMEs ULTRABEAT FEELIN'RNE ALI 
0L& THE GANG LAOIES NIGHT IN.V 

CHRISTINA AGUILERA THE VOICE W1TH1N SUGABABES HOLE [N THE HEAD u-;i EMMA IUBETHEREW/UNIVERSAL BLUE FEAT. STEVIE WONDER & i KYLIE M1N0GUE REDBK EVANESCENCE MY IMMORTAl WIND-QF/IPIC LIBERTY X EVERYBODY CRIES V2 RACHEL STEVENS SWEET DREAMS MY LA EX 19,^ 
SEAN PAUL FEAT. SASHA l'M STILL IN LOVE WITH YOU VP/ATL/.UIC MR ON VS. THE JUNGLE BROTHERS BREATHE DOi VICTORIA BECKHAM LET YOUR HEAD GO MAROON 5 HARDER TO BREATHE QCT 

JOSS STONE FELL IN LOVE WITH A BOY RELEMLB THESTROKESREPTILIAROU 

LMC V U2 TAKE ME TO THE CLQUDS ABOVE ■MI around n-:L WORLD 
EMMA 11L BE THERE 19,-UNI\irsai. 

FINLEY QUAYE SQMETH1NG TO SAY SONY KYUE M1NOGUE RED BLOODED WOMAN PARLOPHONE JAIMESON TAKE CONTROL V2 LEANN RIMES THIS LOVE CURSAONDON FATMAN SCOOP 1T TAKES SCOOP m wwm IA THANK YOU parlophoue 
THE STANDS HERE SHE COMES AGA1N iQi MR ON VS THE JUNGLE BROTHERS BREATHE DONT STOP rosnivA 

18 BEENIE MAN DUPE wpire FERRY CORSTEN ROCK YOUR BODY ROCK POSITIVA 20 GEORGE MICHAEL AMA7ING sqnv 

Fivc rcasons to yisit mMSicweek.com right now: 

Ail the sales and airpiay ctiarts - uploaded euen/ sunday «ey «dio playlists - availabte as soon as tteyVe publié 
Key releases - ail the big records for the next seven weeks 

. - . timcp hin releases Daily news - reported as it happens Team Behind The Hits - who's workmg those b.g reiease 
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m IN-STORE NEXT WEEK 
iareway *^\ My Heart Wili Go On; In-s Liberty X, Pink, LeAnn Rimes, Blue Eyed Soul, Love Is..„ Micliael Buble, Katie Melua 

Windows - Valentine's DVD Essentials, Norali Jones: In-stoi-e - Classic Anthems, Iwo for £22, three for £20 and two for £10 promotions; Listening posts - Coral, Air, Bon Jovi, Katie Melua, Mindy Smith, Kathleen Edwards, Joan Baez, and any album in digital listening stores 

Singles - Blazih Squad: Albums - ' ts, Snow Patrol, LeAnn s, Incubus, Sasha Distel, Scissor rs, Clubmix 2004, Beautiful, Is.... Steve Wright Sunday Love s, Blue Eyed Soul, The Voice 
In-store - Electrelane, Stereolab, The Bronx, DJ Spinbad, Lambchop, Tali, Agenda, If Only You Were Lonely. January 

Windows - Beckhams, l'H Be There, Nora Janes, Dreamcatcher; In-store - Verve Masters, Aum Fidelity, Ace, Catfish, Indigo, Folk Awards 2004, DVD two for £20, ODs three for £20 

id New, Chicane/ Bryan Adams, Funeral For A Friend, LeAnn Rimes, Simple Kid, Plumb, Ordinary Boys. Stranglers, Sia: Press ads - Ronan Keating, Euphorie Disco, Obie Trice, Jagged Edge, Incubus, Franz Ferdinand, Backstage Pass, Courtney Love, Emma Bunton; TV 

Press ads - Incubus, Courtney Love, Valentines, Lost Prophets, NME Awards, Von Bondies, The Bronx, Franz Ferdinand; Windows - three 
ihets, Norah Jones, Scissor rs, Incubus, Snow Patrol 

's, NG3; 
Beautiful 

Mojo recommended retailers - Rocket From The Tombs. Oonderovc Califone, Pilot To Gunner, Gimme Skelter, AI Phoenix; Selecta listening posts - Death In Vegas, Easyworld, Pilot To Gunner, Lostprophets, Trojan Explosion 

OUTKAST THE WAY YOU MOVE (ARISTA) 

4H SUGA SUGA (UNIVERSAL) 
"Outkast's other single is even better than Hey Ya - what a great chorus. Miss thing rcally makes the Beenie Man track - ifs absolutely infectious. Brooke Fraser is already hot property in her native New Zealand and Lifeline is a great piece of adult pop rock. The 2Pac lune has just blown up at Galaxy over the past six weeks - our audience just carft get enough of it The first time you hear the Jamelia song you think you've known it for âges. Limp Bizkit have done a superb cover of Behind Blue Eyes, and l've got to admit, the Britney song is fantastic - she's done exactly what sbe should be doing there. Suga Suga is one of those great US pop/R&B tracks which sounds great for the radio, The Sarah McLachlan track is a dassic already and I loved The Stands from the first time I heard Bob Harris play them." 
34 MUSICWEEK 3101.04 

WOOLWORTHS si,19le - Von Bondies: Funeral For A Friend, Von Bondies, Blazin Squad, Ronan Keating, Plumb: Albums - Beautiful, My Heart Will Go On, LeAnn Rimes, Love Is,-, Beautiful, My Heart Will Go On, LeAnn Rimes, Love Is..., Joss Stone, Blue Eyed Soul, Clubmix 2004, Love Actually, Steve Wright Sunday Love Songs, Delta Goodrem, Opéra Love, Michael Buble, Ultimate Chick Flicks, Lionel Richie & The Commodores, Katie Melua 

LUCY DURÂN académie and présenter, \ Routes, Radio Three 
JAIRSURFINGONAROCKET (VIRGIN) 4. ZUTONS REMEMBER ME (DEUASONIC) 5. DELAYS LONG TIME COMINC (ROUGH TRAOE) 

'It is really tempting to talk ail about the Franz Ferdinand album, as for me it is in clear water from the rest of the crop coming through. It is encouraging that there is plenty of new UK music to talk about though that isn't ail poorly-conceived, over- marketed, under-written rubbish. At Virgin, we have an exciting initiative to support ail of this new music with our fortheoming Best Of British campaign. We are also heavily promoting the héritage of British music during this time, so look out for that I wanted to give a spécial mention to Lambchop and their fortheoming double album C'mon/No You C'mon, This kind of thing isn't going to pull up any trees, but just stick it on, sit in your easy chair, open up a good bottle of bourbon and thaf II be a good hour-and-a-half well spenL Mind yourself when you stand up again, though." 

6 CARUNHOS BROWN CARLITO MARRON (BMG) 

"It has been a prolific year for worid music, reflected in the diversity of the nominations for the Radio Three Awards for World Music (winners announced on January 31), which range from dassics by vétérans like Cesaria Evora and the late Ibrahim Ferrer to relative neweomers such as Gigi from Ethiopia and a stunning comeback album by Malian songbird Oumou Sangare, In the new Club Global category, bhangra musician Panjabi MC crosses into the worid music scene: and the growing area of 'worid music hip hop' is represented by Senegal's Daara J. Other great albums came from Brazil's Cariinhos Brown, Guinea Bissau's Manecas Costa, Congo's Sam Mangwana and Mauritania's Malouma." 

nie Craig Charles 
iflore nie Karen guests (Saturday) 

Channel stays 
in the swim Matt Howells programme director, Channel 103FM On air since 25 October 1992, Channel 103FM broadeasts to the Channel Island of Jersey, where it commands an impres 

land's 74,0( 
share of :ting 43,000 of the adult audience, ation Island FM, which covers neighbouring Guernsey, Channel 103FM is one of six stations in the small but dynamic Tindle Radio group, and targets the 25-45 âge group. Programme director Matt Howells, who also présents the evening show, runs a tight playlist with just seven tracks on the A- list and 10 on the B-list. "We have a total cote playlist of about 750 tracks from the mid-Sixties to the 

"We review our most-played artists list regularly to make sure that we are, for example, playing 
We're pretty sélective 
about what we play by 
major artists, sticking 
to their best songs 
Dido more than Texas, and we're pretty sélective about what we play even by major artists, sticking to what we consider to be their best songs. "In recent months some big artists for us have been the Sugababes, Kevin Lyttle, The Darkness, Coldplay and Dido. " If a local band releases an album we usually feature it so long as it fits into our sound - islander Nerina Pallot released a single and album on Polydor in 2002, and we jumped on it (a) because it was great and (b) because she was local. "When you broadeast to an island that is only nime miles by five miles, you can't help but live and breathe the local community. We are a huge part of it, and listeners are used to seeing us out and about doing daft things. Our interaction with them also helps in generating advertising revenue - about 75% of our income cornes from local business, advertising everything from corner shops to banks and finance companies, to dealerships to fast food." 
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/~j SINGLE OF THE WEEK \ | Speedway V| Can't Turn Back 
Innocent S1NCD55 

ALBUM OF THE WEEK Norah Jones Feels Like Home 

Little Help From My Friends 

■adio, highlighted in a. Radio One. The single 
ofPopIdol, 

f 
hit Be Love Is AH 

xrr 
Grandmaster Flash's White Unes, Love will con some will find Scoop's formula of party hin hoo" startine to tire. Carina Round 

Eighties by Der Leppard and othors. She is still not much of a 

^thëv^TdWng Head Jerry 



New releases 

□DJMKIBNOON UN'DERGROUND 2003MK((OTK™.' 
gŒSS~vS;l2D0ME,86) 

RATIO, A THE GRAVEYARO & THE 6ALUÎOOM Unjwrsjl Scunds (CD USCO 20 
—  1IASTOFTHE ANALOG SESSIONS In'polanl (CD IMPREC 0221 

Albums 
FRONTLINE RELEASES DANCE □ASCII DISKO ASCI! DISXO LAge DO (CD IAD0170992 If LADO170991) 

nraONT, HARCO J1BBERISH Musi ftr ICO M4S 22CD) 
□ REININGER, BLAIRE LIVE IN BfiUSSEiSLTM (CD LTI.ICO 23581 
CATALOGUE & REISSUES □ 21CUNS DEMOLI nOR Z Btctmk ICO ZR1997067) 

□ INGHAM, KEITR MUS1C. MUS1C EVERYWHERE Spolie (CD SRI 577C0) □IRON MAIDEN IR0.9 MA1DEN XPOSEO Clmnc Oreams (CD CIT  □ JAZZ CRUSADERS SOUL AXESS True Ufe (CD Tl£ 100152) □JOHNSON, DAVID UVE1977 Ctoiy Red ICO COLEM 201 □ KEITH AIRT GONHA LIE ttmT RKI (CD RPH 273) □ KENTON, SIAN CONCERTS IN MINIATURE Sound! 01 Werday (CD DSOY 637) I IHvsro rûvthfdp «wrtratSONGAGAIN Souixls01 TWuday(CD DSOV635) 
JumEFiEiii, wiiuE, irmi goino back im ico cdchd 5031 □ MARSAUS, BRANEORDROHAREBEARDEN REVEALEO H,t!!,Ss (CD 1161 □ MARTIN, DEAN THE LOVE SONCS RETRO (CD R2CO 42661 □ MAV, TTNA EARLY MAY 33 Jaa (CD 33JA22 0931 —OMCCRACKUN, JIMMY BLUES BUSTIN Ace (CD CDCHD 9931 nMETHENY, PAT SELEOED RECORDINCS ECH (CD 014(6321 JMILLER, FRANK1E DOUBLE TROUBLE tmlc (CDEAMCD154) □ MILLER. FRANKIE FALLING IN LOVE EMICICD EAMCD 1551 □ MILLER. FRANKIE EASY MONEY Eaglo (CD EAJ.ICD 156) 
□ MI1LI0NS,THE MILLION DOUAR ROCK Z Recmli (CD ZR19970901 □ umm, PSÎ aiEcraREcmT101T (ctl RVCD,77, 
□ MHLENCLASSX Iralfc(CDTEC2410LPTECadKW0821 
□ NAJEE EMBfiACE NCoded (CD NC 42482) □ NELSON, ÛZZIE JERSEY JIVE Sfurdl 01 YtClinl!, (CD DSOV 6321 □ PARKER. CHARITE FREE AS A BIRD B«l (CD BUD 30121 ^ □PETERSON, OSCAR PIANO SUPREME Bud (CD BUO 3019) □PETERSON, OSCAR THE DUOOauni (COOCM 00-10) 

36 WUSICWEEK 31.01.04 



Albums listed this week: 240 Yearto date; 926 
Singles listed tins week: 119 Yearto date: 437 

Hpowu. ROV SOUCE Higcl llw. (00 NHCD 20J n rrraiwv AT PUENTÎ PUCE Camd Praite (CD CCO 223021 □ RED LORBÏ U'I,IIY slœu:s t582-''87 ICO CDMSED 1(N| □TOHELlt PAYE RimenONS Offspnng (CO OFTCD 00102) 
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Foi □ VARIOUS WHEN \VE WERE VERY YDONG K-Td (CD 38Ffl) Jon Q VARIOUS THE VAJRLDS CREATEST LOVE SONGS K-Ijl (00 3370) 

Easy bsleninq Q VARIOUS THE NUMBER ONE POP COLLECTION K-Tel (CD 3873) 
RociJlS """S™"0115 K0'H"iG BUT NUMBER18 0FIHC 405 H'IolICO ÎSAII 

- □VARIONS NAS VARIOUS 
§=i □VARIOUS THEY SOIJ) A MILLION K-Tel (CO 3863) 

JVARIOUS IN THE EYES OF DEATHIV Cenlury Media (CD 774022) 

Singles 
DANCE □m I» BETWEEN VOUR CHOICE/TBA Sa On Wa< OT SB! 007) □AMŒSTY EVERVBODV WHO WAHIS TD BE FREE7TBA Lta» Again (r NA 70051 

□VARIOUS ALL HAIL THE BLACK EMPERORTTÎA No Noise (CD NO 701) □ VARIOUS THE 5TH STR1KE/TBA Gûnt & Dwarf (IT CAO 005) □ VESSEL F0LD7TEA Eipanding (T EVS2 03} 

ISUPERNATURAL THING/TBA Marre Parade (CO MAPACDS 02412' MAPA 024 

H JEEVASTHE HAVE YOU EVER SEEN THE RAILUSTOFifflOW MUCH 00 VOU SUWBLACK & BLUE Sctanta (CO COWCOA 003 CD CCWCOB 008) □ OCEANSIZE CATALYSIAVOMEN WHO LOVE MEN WHO LOVE DRUGSfVlDEIl« DAY Ali 

IES CMON CMWTBA London ICO W 05CD T W B5) 
ROCK B BRAND NEW SIC GLORIA TRANS1IXL0RY FADESOBA Eat Slïp (CO SORE OUCK DVD SORE OUOVD T SORE 011S) 

TON GIRLS CAN SE CRUELVTBA Audioltaaw OT AT 004) _ , JASON YOOR LOVE HAS CAPTUREO ME/TBA Fluential OZ RUENT 50) sD JIVA STRANGE OIMENSIONVTBA Bedrodc Beals HZ" B8 05) QjONTHEDENTÏST GLOBAL PHASEÏAGNEUl 5 NELSON MOX Ouly Fra 0 □ KIO HAHE MILES RING Of F1RE/TBA Stcres Hrov (T ALA102) OKINC OF THEHIll MY LIFE AS A PORN STAR/I8A Fal LIZ' CITAT 017) 

im SIRAICHT UP MENACE/TBA Reregadc Hardware 02" RH Ml PLP Kl IVHV 

, —DUE HIGHLANDRARK/TBA New AgantTNA 7008) LJREMOTE POSTCARDTIBA Tijjxlra (]2'ARCTIG 001) UMmiM CODE DIGITAL JUNKIES7IBA Cuba 02' CUBA 005) UROTHER, ANTHONY BODY TALK/TBA Cococn 112- COR 0106) 
□ soui sEimmSraw» stores hto» (r sth toui USPOILED AIL 1 KKOVflBA Nasoml (12'NAS 0101 □SFEVENS, JAMIE THE NIGHT BEFORE/IBA Lnoq 02' WIOT» 
Q IARRIDA, DAVE UFES A GilTOVTBA Mirae 02' T1VA 0253) UIOY RABBII PUSHlNtVIBA Telle (T TELLE 017) 

□ ELEPHANT MAN SIGNAL DIPLANE/TBA VP (12" VP 6412) □ HOOK ME UP KOOK ME UFYTBA Hook (12' HMU 0012) QMSAYYID OUISIOE THE BOX ERTTBA SamdInfc(12' TEG19WI □ PERCEPTIONISIS MEDICAL AUyTBA OeUuxOZ' DJX 075) 
B TRICt OBIEIHE SET UP/IBA SKady (CO 9315333 V 986158) □WllDCHllD 1V0NDER YEARS/TBA SluBTHKMlir STH 2081) 
OTHER □ STEREOLAB MARGEBINE ECUPSE Duoplmc (CD OUHFCD 29 LP OUFO 29) 

Carbon buîlds 
quality brand 
CEO, Carbon Music One of the most stylish record shops to open in Central London in the last couple of years, Carbon Music is situated in the new Kingly Court retail development on Carnaby Street. Trading since July 2003, it had a fairly quiet start, as the remainder of shops in the piazza-style courtyard didn't open for a further five months. "It was a bit of a struggle to start withsays CEO Jan Mehmet, "but \ve were quite happy for it to be low key, and it will probablybe anothersix months to a year before we get the best eut of iC Spread over two floors, the Kingly Court outlet is Carbon's flagship shop and only st. ' ■e. Ithas 
The purpose of the 
Carbon stores is to 
provide an access point 
for good music  
US chain Urban Outfitters stores in Kensington, Dublin and Glasgow, and bave developed a "sister" brand. Fibre, which opérâtes successftilly in Selfridges in Birmingham's new Bull Ring Shopping Centre. The Kensington store bas been open for five years, and bas worked so weD that the initia] Carbon concession was renewed for a fiirther five years. "The Carbon store ethos is quality, firet and foremost - it doesn't matter if it's old or new, so long as it's good," says MehmeL "With Fibre we bave a more accessible product range, stocking a wider variety of titles." "The purpose of Carbon is to provide an access point for good music. We bave knowledgeable and helpfiil staff, and a very consumer-fnendly environment, where they ean test potential purchases on six record decks, six CD players and a couple of DVD players. We stock about 4,000 CD titles in Kingly Court with the Top 40, and many other albums, at jEIO, and other titles at an average of £13.50. We also stock a large range of vinyl which générâtes about 30% of our turnover.'1  



Pop Idol star Michelle holds the top spot for 
the third week running, while Kelis stays put 
and both Outkast and Boogie Pimps climb 
inside the Top 10 
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M1CHEUE AIL TH1S TiME KELIS (IIKS W BOOGIE PIMPS SOMEBODV TO LOVE OUTKAST HEYYA! 
M1CHAEI ANDREWS FEAT. GARY JULES MAP WORLD 
5UGABABES TOO LOST IN YDU 2PLAY FEAT. RAGHAV & JUCX1SO CONFUSED SEAN PAUL l'M STILL IN LOVE WITH YOU BEYDNCE ME, MYSELFANDI FRANZ FERDINAND TAKE ME OLIT MAROONSHARDERTOBREATHE 

THE OFFSPRING HIT TUAT SS (SAY WHAT YQU WANT) VICTORIA BECKHAM TH15 GROOVE/LET YOUR HEAD GO 
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OUTKAST HEYYA! 
MICHAEL ANDREWS FEAT. GARY JULES MAD WORLD 
2PLAY FEAT. RAGHAV & JUCXI SO CONFUSED 

OZZY & KELLY OSBOURNE CHANGES © 
SEAN PAUL FEAT. SASHA FM STILL IN LOVE W1IH YOU 

EJ THE OFFSFRING HIT THAT 

2. Kelis Holding at number two wil 

181,000 un'rts, and continues to provide impetus 
debuted at number 53 and nov/leaps 21-31 
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WILLYOUNG LEAVE RIGHTNOW 
BEYONCE ME, MYSELF & I 

F THE DELAYS LONG TIME COMING 
r TUPAC FEAT. NOTORIOUS BIG RUNNIN' (DYING TO LIVE) 

ULTRABEAT FEELIN' FINE 
r THE ZUTONS PRESSURE POINT 

VICTORIA BECKHAM THIS GROOVE/LET YOUR HEAD GO 
RYAN ADAMS SO ALIVE 
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GIRLS ALOUD JUMP 

KEVIN LYTTLE TURN ME ON © 
ftMYbTlipTALl-1WANNA DO 
SHANE RICHIE If 

SOPHIE ELLIS-BEXTORIWONT CHANGE YOU 
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42 40 6 BOSELECTAPROPERCRIMBO 8Ma«2«, 43 35 7 LOST BROTHERS FWIG TO (INEEDUNOW) 
44 38 8 S1MPLY RED YOU MAKE ME FEEL BRAND NEW 
45 MOOD II SWING CANT G,ET AWAY 
46 36 6 THE DARKNESS CHRISTMAS TIME (DONT LET THE BE ILS END)® 
47 39 3 DIDO LIFE FOR RENT 
48 4. 7 ALICIA KEYS YOU DON'T KNOW MY NAME 
49 37 3 FLIP & FILL FEAT. LEON 'JUNIOR' VAN-BROWNIRISH BLUE^^^ 
50 44 14 FATMAN SCOOP FEAT. THE CROOKLYN CLAN L E EAU HEUL® TOi2mM 
51 25 7 EI6HTIES MATCHBOX B-LINE DISASTER MISTER MENTAL 
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Katie Melua caps an astonishing success 
story by scoring a number one placing at / The Officiai UK 
Dido's expense, while Gary Jules débuts at 
number 12 
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40 19 HAVlby WtSILNkA PUHL®2 
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VARIOUS THE VERY BEST OF PURE R&B - W1NTER 2003 VARIOUS THE ANNUAL 201 
VARIOUS CAPITAL I 
VARIOUS THE VERY BEST CLUB ANTHEMS EVER! 
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□ 1 BASEMENT JAXX KISH KASH XLWIBI 
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T muarr darey & marcella woods voice of an angel ep .«x-m™ om» 

"bTT VARIOUS CLUBLAND 4 UMiwiw iin 9 { 9 VARIOUS PURE GARAGE CLAS5ICS mnwDKïmw » E LAMB BETWEEN DARKNESS AND WONDER »«» m 

EVANESCENCEFALLEN WoIEMXOE» 
3 4 MUSE ABSOLUTION TaitoWtetWBiOEK) 
51 2 METALUCA THE UNNAMED FEEUNG EP 
7 ( 6 THE OFFSPRING SPLINTER Cc4<i6a(.EW QUEEN GREATEST HITS 1II & III R.BehW|D 8[© 
10IO FUNERAL FOR A FRIEND CASUALLY DRESSED & DEEP IN CONVERSATION InME.®, OEm PR1MAL SCREAM DIRTY HITS ùtotaOBO 
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International Live Music Conférence March 12 - 14, 2004 The Royal Garden Hôtel London, 


