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In this week's issue: Chrysalis créâtes mobile division; 
UK acts préparé for SXSW push Plus: the charts in full 
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THE NEW ALBUM CONFESSIONS' MARCH 22ND 

• Terrestrial and Satellite TV campaign from release 
National Outdoor Poster Campaign 

s Major above the line campaign around 'The Truth" tour 
• Extensive New Media campaign www.confessions.co.uk 

• Top 20 airplay record, week of release - national and régional 

1 Exclusive album spécial on Dave Pearce's drivetime show on Radio 1 week of release 

■ Massive support for Video for Yeah on MTV, MTV Base, MTV Hits. Flaunt, The Box, Kiss TV, TMF and Smash Hits TV 
• No.2 Rated video on TRL 
' TV Performances on TOTPs, CD:UK, TOTPS Saturday. T4 and Popworld 

• Nol in Music Week's Urban chart for 5 consécutive weel 
• Substantiel co-op activity wi ail major retailers 
• Initial ship on 'Yeah* single - 90 K 
• Initial ship on 'Confessions' album -150 K 
• Aggressive online retail 

campaign 
^ www.usherworld.com AmsTA. 



litside: The WaSIcmen KM Symphony WoHiuan Young Heart Attack 

"T 
Chrysalis to provide content through newly-launched division as Warner links with T-Mobile 

Mobile révolution rolls on 

U CMP 

Park.Sean Paul and The Darkness. EMI Music bas deals in place phonic or polyphonie ringtones, 

^^SScedrie 
just 7% of that 

MOR albums are ^ 
checkout smash cln,'tn 

s 

The supemiarkets were yesterday (Sunday) set to highlight their growing influence o market, as MOR dominated the upper reaclies of the chart. Early indicators last week suggested that the supermarket wonld account for more than 5C 

Ash learn lessons 
of life on road 
Relentless US touring lias 
formed the base for the 
band'sheaviernew sound, 
as they release their 
fourth album p6 
A&Rs hmû for 
SXSW country 
As British A&Rs head to 
Austin, Texas, for the annual 
trade show, Music Week 
highlights some UK 
acts to watch p9 
Pressing times In 
miificlisriiii 
A tough market hasforced 
indie manufacturers to 
focus on service, such as offering a one-stop shop for labels pli 
Thisweek'sNumberls 
Albums: SMIe Mua 
Singles: DJ Casper 
AsrpSay: Briîney Spears 
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O 'The teenagers of today appear to be 
losing interest in albums - Editorial, plô 

To read ail the 
news as it 
happens each 
day, log on to 
musicweek.com 

Your guide to the latest news from the music industry 
founder of Magazine and who played producers and artists wor^"9111 IE™A wtidlhas deals wi(h with ads mcludmg Siouxsie & Tlie UK indépendant labels such as Shifty 

ad top CD-R with the full unedited footage Disco, Thrill Jockey and Touch And Go, for users to edit as they wish for DVD, said last week that it had been forced website or other Visual média, with to go into administration. 
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Instable ^e end^Z^^oirtii^d'S'' rec^dtotetooffer their entire 
licences. A larger FM licence fû Edinburgh and smaller one for 

Sds WabhtalledtrSki'ng for Mp. (°arg "Louis felt he couldn't handle both. It and 
fast j megabytefordeliveryofthe 

ir) in August, oTirgb Digrtan"^ togetedfor - épates to jî^g^^vnload «."he ©mis Today Wi» Des And Melis an autumn Ul< launch, |>4^ ^ ® ODZ is erabling consumers tô use 

@> Westlife will not only continpe as a programme. Tire site (www.cduk.com) musicians will be offered tire The Buzzcocks. The gig at London's four-piecé m the Wake ot biyan is designed by Stunning. opportunity to learn more about the Astoria is being held to raise funds I McFadden's departure, but will go on • Metropoiis Group is providing a music industry via the eight-day a sériés of LMHR carnivals. 
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1990, says that he has recently h 
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News 

"Bridge" between music industry and média companies set to tap into lucrative market 

Chrysalis launches mobile service 

the first aggregalors for such con- 

"32",ZZ 

SW-xïs PSa-""*" 

the launch of Cl 
record kbd and ik radioPdSivistoi° whf te'en deve'îophifH^new to'do!" Gre^Tay^ Such^ks dl^Htnln^oM bcîfeves Chrysalis atbigashiftft^mb^icmo^o 
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An era ends as long-serving Universal staffer loses job 

ofitsUK^nedrepertoire 
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Piccadilly store rebranding by July after £3tn refit 

Virgin mega budget 

to transfbim Tower 

Virgin Reta plus refit programme starting i nionth to overhaul ~ time flagship UK stoi Piccadilly. A year after officially taking ■ . V us West Érid site from thc US 

4^ 

Vu'gin Rctail UK'schictoper 
•Tmdt: 
«uni to rush into making it a Vir- gin store when it had such a strong 

Virgin Digital sets launch date 
Richard Branson's latest venture. well established. 

have'yefto^fch^s^wbr^plan1 
ning to bc one of the first major 
adds Wright Vngin Digital is being headed by Zack Zelon, who previously held 

élxSSHS 

the rôle of général manager for 
based Zelon says the Virgin Digital Music Club will use Radio 1-reeVir- 

but we want to make tbe UK Vir- 
casessar "We launch in the US in August and we hope to launch in the UK Wright savs tbe company is aware that by the time its Virgin Digital Music Club launches 

streaming System and files will 

mu^cfiKwhikMsi 

ôMusic poaches high- 

profile Capital director 
Tlie growing profile of digital radio lias been furtlicr iinderlmed by Rie Blaxill's décision to quit Capital Radio and join BBC service ÔMusic. Blaxill, currently Capital's group creative director, will take up tbe newly-created position of head of programmes on a date still to be announced. Tbe move will malœ him one of tbe most experienced executives worldug at a digital-only radio station. Blaxill, wbose 18-year career across radio and TV includes key rôles at Radio One, Top Of The Pops, LWT and Capital, describes 
that I couldn't turn down". "More and more digital radios are coming into tbe market and, at some point, DAB is going to 

just around tbe corner." He adds, "I love tbe fact that tbe station celebrates héritage and it champions new music; that is pretty unique in radio today. It bas a unique place, not just in DAB but in radio fnll stop." Blaxill's appointment is tbe latest in a sériés of changes overseen by Lesley Douglas, who took over as Radio Two and ôMusic controller at tbe start of tbe year. She is adding Mark Radcliffe to tbe Radio Two line-up from June 7 to présent a lO.BOpm to midnight programme Mondays to Thursdays, while Radcliffe's former sidekick Marc Riley will join ôMusic on April 3 to présent a weekend show. Mariella Frostrup and Dermot O'Leary are also being added to tbe Radio Two schedule, while Zoe Bail and Steve Lamacq are fronting music documentaries for 
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British Maie Solo Artïst 
Best Pop Act British Breakthrough Band 
British Rock Act 
British Group Mastercard British Album British Single British Female Artist 

Daniel Bedingfield Busted Busted 
The Darkness 
The Darkness The Darkness Dido Dïdo 

International Breakthrough Artist 50 cent 

9 OUT OF 15 BRIT AWARD WINNERS PREFER DELUXE 
www.bydeluxe.com Contact Sue Mackie or Bigsy on 0845 600 8909 



Three years on the road hone band 
for release of rocking fourth album 

Ashfirediip 

by US touring 

g]e, is released on April 26 and draws on the opcn-road imagery 
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deal in the US, having 
ŒJa 3= rr/e! 
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Directive provides new framework for ann-p.racy T,gnt 

Lawsuits still on as 

EUacfefîtspii 'ylaw 

by Gordon Masson The rausic industry is still contem- plaling proseculions of individual file-sharers in Europe, despite last week losing the hattle to have criminal sanctions included in the 
Witli 330 votes in favour, 151 against and 39 abstentions, the directive was adopted without 

liamenllastThesday. Butthecom- promise text crucially did not har- monise criminal penalties across the EU, disappointing campaign- 

- mthecopy- 

applied only for breaches ted on a commercial scale and that says Ycates. consumers "acting in good faith" will be excluded, This means indi- viduals copying music recordings for their own use would not nor- 

stop infringement," he says. The new directive also co language which switches th den of proof in légal cases rently, copyright owr forced to prove they ov right on every track oi seized in raids. However, the Enforcement Directive recognises presumption of copyright owner- ship, making such onerous tasks redundant. "This will be veiy helpful when it cornes to samples of evidence and how we get that evidence," 
Another victory for the record ipanies was the directive's har- lisation of civil enforcement 
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Varions - Haifbrush Lionel Rlchie - Just Falls (Ultimate DuranDoran- Divas (WSM) {silver) For You (Mercury) Dllema) (gold) Greatest (EMIUiwo / Varions-Besl (silver) Nelly Furteldo - SpblZ /S? Heavy Mêlai M-GetBom(EaSl Folktore (Polydor) Kalie Molua-Cail AiDum_ U-|U'U' ^go'o) Off Tlie Search / 00) 
(tMI/Virgiri)(silver) Vai ions - Vety Best Joss Stone - Tlie (Dramatico) (tliree / Varions-Memories OfNewWoman Soul Sessions timos platimm; 

0D2 offers SMS option 

to pay for downloads " " 

v 
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last variety show' gives key exposure to crossover acts 

Des & Mel become 

classical hitmakers 

Sanctuary move 

heralds US growin 

acquisitîve fntent Sînn!theed US holde^base, which is necessarj- 

Des O'Connor's prime-time ITV audiences of around 2m. In the from the album during the week." 
drLffor plùgagersat^ng topush show, sdJofTerfel's Btyn album tive producer Colin Fay is quick to their acts'latest records. leapt by 56% to send it into the highlight that the show has also 

daytime TV. His weekday show a spot which took the album to a evision," he says. "Nobody is doing 
Des & Mel, is playing an influen- Lisa Davies, whose Usa Davies ^ The Music & Media Partner- 
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snapped un bv a string of US- It was only the second time based institational investors. Taylor bas gone to tlie market to 

pop'Tnd reckons' UnTvemal se^ured a' h^debut^l^on die Cjiildren In Nced and The Royal 
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NY/SXSW/LA 
Kamera. 

Hell On Wheels. 
HartlGore Superstar. 

KrjstoferÂstrùn). 
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WALESS LEADING VENUE AND MUSIC 
TELEVISION PRODUCTION COMPANY 
30.CDCO sq ft. of studio space in a former dereliot 
soft dnnks factory. only 10 minutes from the M4. 
We have: 
• 4 unique TV studios 
• Sound recording suite 
• DVD design and authoring suite 
• 3 Auid suites with Sapphire effects 
• A dry hire facility for gigs, conférences, exhibitions or corporate euents 
• Full post production and dubbing facilities 
> Great location and atmosphère for video production, music télévision and 

Wanfc something différant? 
Whether ifs a live performance or classical music video The Pop Factory's créative team spécialisé in producing innovative videos on compétitive budgets. Qur showreel includes videos live con certs and EPK's for Stéréophonies, Manie Street Preachers, Bryn Terfel and Tom Jones. We aS spécialisé in classical music video and work with Universal Classics. Sony and Decca 

ic télévision and Pabl0 Janc2ur on anaaa G8B514 or email 
eventsOthepopf actory. com www.thepopfactory.c 



New acts and promoting signings will be the focus at this week's South By Southwest event 

A&R teams go west in talent search 

by Adam Woods Every March, 1.5m freetail bats routinely fly into Austin, Texas from Mexico and take up resi- 
Bridge. By then, Austin bas been dusted with pollen from the cedar forests to the east, earning it the unofficial litle of the allergy capital of the United States. And, as if the city needed anolher springtime phenomenon, for five days in March the South By Southwest Music And Media Conférence turns the year-round live music capital of the US into the tempo- rary A&R centre of the world. "it is kind of like Miami was 

reads suspiciously like the list of 
posed, it is possibly a measure of the events position at the heart of the global A&R process. "There were a lot of UK indus- try people at the Darkness show last year and the audience went absolutely ballistic for them," recalls BRI PR international man- ager Wendy Hunl. "I think that is where the buzz really slarted; is where the doors opening for them." With the BPI's turing Athlete, Cooper Temple nd Thirteen Senses 

The Music Week showcase: BD Riley's, March 19, first act at 9pm 
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anticipâtes a UK presence of 600 to 700 artists, managers and dele- 
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Pozzoli présents the Twin DVD Tray: an innovative patented design that is set to revolutionize the packaging of home entertainment products. 
The Twin DVD Tray (TDT) maximises space and, thanks to its economical use of materials, keeps productions costs low. 
Tailored to your needs, our packaging reflectthe character of the product they encapsulate, rendering it at glance unique and exclusive. 

Tel. 139102 954341 Fax (39) 02 95434240 vvww.pozzolispa.com 

lew Kings Road on, SW6 41X, UK Ml 020 7384.3283 

Ponoli Deutschland Gn Zeîlweg 44 D-60439 Fra - -,39 Frankfurtam Mai Tel (49) 069 58604032 Fax (49) 069 58604033 t-mail: pozzoligmbh®t-on 



Features are ediled by Joanna Jones 

The downward pressure on prices has created a buyers' market for labels, with UK 
manufacturers battling for business. Hamish Champ reports on how they are adapting 

Pressing times 

demand action 

Anyone looking for evidence that the record busi- ness has refocused its core business to that of find- ing and breaking new talent, would have to look no further than recent developments in the man- ufacturing business. Just two years ago, EMI closed its Swindon plant and moved to the Netherlands, with Univer- sel selling its UK manufacturing opérations to Disctronics - which was itself acquired last year by Rank Group through a joint venture with opti- cal dise makers Ritek and renamed Deluxe. In turn, Canada's Cinram bought AOL Time Warn- er's plant at Alsdorf in Germany last summer, ending décades of connection between the US company and European audio manufacturing. As the majors step out of the market, the inde- pendents have been there to take up the slack. Deluxe, which remains as the leading independ- ent manufacturer alongside its closest rival Sono- press, made a clear point in last week's Music Week Awards brochure - of the 15 Brit-Award winning acts, nine were manufactured by Deluxe. The shift from major to indie cannot hide the fact that business remains tough. The global mar- ketplace remains far from buoyant, resulting in a more price-conscious record industiy. The budgetaiy concerns of some labels - who claim a large number of consistent but slow sellers and do not want to be sitting on a lot of expensive stock - are such that many have looked to eut costs by sourcing their production beyond UK shores in markets such as Germany and the for- mer Czechoslovakia, While labels are gearing up to sell more of their catalogue and new releases digitally, forthose who source their manufactured product in the UK, it is becoming very much a buyer's market. One manufacturing company managing direc- tor, who did not want to be named, is blunt in his assessment of what confronts the industry. There is now, with one or two companies having recently gone to the wall, a lack of reliable manufacturing capacity for CDs during peak times," he says. There has to be a line drawn in the sand over pnee and service. The continued pressure on service lev- els and the need to invest are on a collision course with the downward pressure on prices. It cannot go on like this, prices coming down year after year, without an impact on quality." Usa Dickson, MPO UK audio sales manager, says that while the downward pressure on pnee has been a factor for some time, manufacturers simply have to go that extra mile in order to attract business. "Sometiraes people with whom you've developed a really good relationship may not have enough control when it cornes down to finance, at the end ofthe day," says Dickson. 

"We try and give them a very good se they can justify paying a little bit more. But we also try to find other ways of anticipating their needs and providing a more rounded service, looking at ail their needs - for example, sales, where a client places a sales order with you rather than with a distributor and you pick, pack and ship - because if you're only going to provide a dise in a box, you might as well shut up shop now." This "one-stop-shopping" is certainly gaining 

Weare positioning ourselvesas 
a complété 'one-stop shop'to the entertain- ment industry. 

Deluxe, which has recently revamped its Blackburn and Southwater plants, is another company taking this approach. "We are positioning ourselves as a complété 'one-stop shop' to the entertainment industry," says Sue Mackie, European sales and customer service général manager. "Our clients trast us," she continues, "and to organise each piece of the business into centres of excellence is part of this strategy, so that they can choose which services they need to fit their objec- tives, knowing that whatever pièces they choose, we will offer exactly the same in ternis of service and quality, whether it's authoring, pre-master- ing, mastering, pressing, DVD/CD, VHS, fulfil- raent, distribution or spécial packaging." Meanwhile, having bought Warner's Alsdorf manufacturing plant, new owner Cinram believes that "independent replicators like [us] should benefit from the opportunities that will be creat- ed, as record labels continue to focus on their core business of discovering and marketing artists. The ability to offer fully integrated manufacturing and distribution that caters to culturally and geo- graphically diverse markets will be key to winning business in Europe." Some forms of new média need little selling to the consumer. It is hard to beat a new product which is greeted with the kind of enthusiasm gen- erated by a format such as DVD. While some manufacturers believe DVD sales will plateau 



Spécial éditions and DVD 
keep pHnters on track 
High-quality packaging may never hâve becn so highly valned as it is in today's deweloping market. Witli labels increasingly aware of the importance of offering better value for nioney and ensuring 

on spécial packaging, for us to take a net niargin of 5% means we're doing OK." Others bave spottcd a growing awarcness among clients that if they want the product they are trying to sell to fly off the shelf - or just get noticcd - they need to invest both time and effort looking at innovative ways of presenting it. "We're finding that ail of our clients, right from the mainstream through to the independents- which is where you cxpect more limited-edition products - are investing more time in looking at spécial packaging to maximise their impact in the market," says flndy Kyle, new business development manager at St Ives. "What's interesting is that the past two or three years have seen the video market expand in that area and corne to grips with things, whereas it didn't before. They have shown the music industry a few things whereas the rôles werc reversed before." Bob Bames, sales director, music, at AGI UK, confirms the importance of DVD video and says 

hold". He adds, "However, we're now re-affirming our commitment to music packaging and have developed a strategy, bascd around the Digipak, to help position us as the leader in creative packaging options." While price remains a core issue for many, Pozzoli's Luigi Pozzoli says this lias always been the case. "Labels want the best possible price every time, but it bas always been like this," he says. "Obviously with the business 

going downhill there's more pressure on price, but we've always had to be compétitive. Our twin-disc tray product is having a lot of success. "We make an effort to be competitively prieed and we also offer a fully automated packing system. At the end of the day, spécial packaging is a niche business and we do it well, because our order tells us we do," Pozzoli adds. One anonymous executive, a vétéran of the business, says the focus on price is a conséquence of the industry's latest dynamic shift. 
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sooner than had been originally forecast, there is no donbting that the industry as a vvbole wel- comed the explosion in DVD sales, with many manufacturers mvesting heavily to cope with the demand. "We built a facility for four Unes last year and installed the first one last year," says Steve Toms, managing director of DOCdata UK. "The plan is for the second line to go in during the third quar- ter this year and, in the next few weeks, we're also putting in an automatic packing line and a new off-set print line. "We're positioning ourselves in this sector of the market. Quite clearly the music industry is wak- ing up to the benefits of DVD and we obviously want to be in a position where we pick that up," he 
Along with customer service, investment in new technology is an essenlial strategy, whether it is in a new CD plant or a sériés of detnand-meet- ing DVD lines. Clearly, in times so dominated by the double-edged sword that has been digital downloading, one technology that the industry hopes will become more acceptable to music buy- ers is copyright protection, despite a bad press in its earlier days. The leader in this field, Macrovision, expects to résolve such griping with its new copy-protection System, CDS300, says the compan/s music tech- nology division director of sales Tim Heath. "Con- sumers got used to making their own compila- tions and doing things on their personal computers that copy protection prevented them from doing," says Heath. "We've put a lot of that freedom back in again. Copy protection is very 

much an evolving technology, with newandbetter features being added as we move along. We put that functionality in there; now consumers can transfer from their music CD to their hard drive and they don't need to have the dise in the com- puter any more to play the music. The files are sit- ting there in a secure format." To date, Heath says the older version of CDS features on more than a quarter of a billion dises sold and that the new System will be a far more positive experience for the consumer, working as it does on the Windows Media player. "We're find- ing that what's evolving is a product that is far less likely to meet with consumer résistance," he says. "There has been a very small amount of that going on, but the few who make a fiiss are the ones who make the loudest noise, it's disproportionate to the number of complaints being made. We find now that the new product is vastly more con- sumer-friendly." Steve Toms, who joined DOCdata in October 2001 from printers AGI, says that during his first 

The UK 
industry is 
waking up 
to the 
benefits 
of DVD 
and we 
want to 
be in a 
position 
where we 
can pick 
that up. 

year at the company copyright protection wasn't an issue in the UK. That situation has complete- ly changed during the past year. People are look- ing for it on more and more products and we're applying copy-protection to much more product." Yet there are still those who believe the sector is its own worst enemy over the whole issue of copy- protection Systems. There are costs involved," says one manufacturing managing director, "but they tend not to apply to the record companies. That's the stupid position this industry has found itself in. You get one person who'll offer it for nothing and others have to follow. It's shooting itself in the foot, just like it won't draw a line in the sand as regards pricing." Not every new "non-physical" technology focuses on copy-protection, however. Brokers Cops has developed a service to clients which managing director Jeremy Dahdi believes is a sure-fire winner. "We've embarked quite strongly into the download business," he says. "People give us their master and we can then offer them the hard product plus we can offer them the facility of having their music online. "Labels have their own websites and we do ail the back end work, linking it and preparing it, and then uploading it onto their website using a par- ticular supplier. This is now in place and we're talking to one of our clients about offering this facility in the next few months." Whether the industiy witnesses further shake- out in the comingyear or merely battens down the hatches to weather out the current blustery condi- tions, it remains clear that those involved in UK manufacturing will be seeking to provide the best service at the best price for as long as possible. 
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You have the sound. 
We have the vision. 

CD and DVD rephcation by CDA 

CDA 

Mike Redfern, lan Mackay 
i phone 0208 7578966 

fax 0208 757 8972 
CDA Disc Ltd 

Abbey House * A50 Bath Ftoad 
Longford • Heathrow • UB7 oEB sales(a)cdadisc.co,~ ImPressing Solutions 
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GSassîcai sales 
strong în 2003 

nearly £650m. The 

ïw figures released by the BPI. 
e classical albums last year 

in value to 8.1% year- value \vas matched by < ble uplurn in the volume of classi- cal trade deliveries. The year's final quarterhelped boost the overall figure, thanks not least to the multi-platinum release of Hayley Westenra's Decca album Pure. However, sales 
across the year. The traditionally quiet first and second quarters provided a strong platform in 2003 for key autumn and pre- 

Universal Classics, confirming its dominant position as market leader, issued nine of the year's top 20 classical albums. Chillout titles from Decadenee and BMG Clas- sics, and the Operatunity Winners dise on EM1 Classics delivered other mass-market winners. The BPI year review suggests classicals market share gives 

■ n 

HM tribute sings 
praîses of Oeller 
Alfred Deller's brand of charis- matic artistry helped overcome the combination of préjudice and disbelief that affected many among his early audiences. The Kentish countertenor discovered his true voice at a time when high- pitched maie altos were more in demand as music hall novelty acts tlian at the world's leading classi- 

Deller stepped out of the insu- lar world of cathedral choirs to become the first countertenor to enjoy a solo career in modem 

times. His distinctive, immediate- ly-recognisable voice set the stan- dard for others to follow, opened many ears to long-forgotten com- positions and held the a ' jmpany A&R for mi e than th 
i with tl i April release of a four-disc compi drawn from its rich catalogue of Deller recordings. "In the 45 years Harraonia Mundi lias existed," says label founder and director Bernard Coutaz, "my encounter with Alfred Deller has remained the most important, the most moving of my career." Those sentiments are loudly echoed in programme book tributes from the likes of Nikolaus Harnoncourt, René Jacobs and Gustav Leonhardt. According to Harmonia Mundi UK's Celia Ballantyne, the 

génération to Deller's art. "1 think this could quite easily take off like last year's Kathleen Ferrier releases," she says. Ballantyne adds, "Retail inter- est has been very encouraging, and the Deller box will have cover- age in Gramophone and BBC Music Magazine. l'm sure people will fall in love with this voice." 

JpetcembaloSoIo.lncludingItalian Concerto. Eggar (Harmonia Mundi 
HMU 90732^1 AGTamopho„e 

SU Editons Choice ^ sélection and five-star reviews elsewhere    should generate significant consumer interest m Richard Eggar's album ofBachs works for solo keyboard. The individuality and musical flair of Eggar's playing make for compelling listening and also add unexpected spice to such 

J.S. Bach Das Wohltemperierte Klavier I. Fellner (ECM New Sériés 476 0482) Austrian pianist Till Fellner marks his ECM New Sériés début with refined, subtle readings of the préludés and fugues in Book I of Bach's majestic teaching manual. This album will appeal to those who prefer to engage more with the music than a 

Music for strings, percussion and celesfa; Divertimento for sfring 

Europe/Harnoncourt (RCA Red Seal 82876 59326 2) For his first recorded exploration of Bartôk's music, Nikolaus Harnoncourt tums to the brooding, hypnotic world of the Music for strings, percussion and celesta, the composer's deeply Personal reflection on the tragedy of Thirties Europe. Harnoncourt's intense reading is fully supported by the COE's admirable players. This title is backed by advertising in leading classical publications and national press features. 
Falstaff; Cello Concerto; Romance for bassoon; Smoking Cantata. H. Schiff; Hallé Orchestra/Elder (Hallé CD HLL 7505) 

short years, conductor Mark Elderhas worked wonders with the Hallé Orchestra, his concerts and recordings with the Manchester band already recalling its great days under Sir John Barbirolli's bâton. This mid-priced dise on the Hallé's own label boldly steps into Barbirolli territory to deliver a fine Falstaff and subtly nuanced Cello Concerto. The dise closes with one of the composer's jolly 

The New MUS1CWEEK 
directory 2004 

If you're not a subscriber, why not sign up now to ensure you have ail the industry 
contacts you need at your finger tips? 
To order your copy call 01858 438816 or online at www.musicweel<.com 

And don't forget to check out Musicweelccom for regularly updated entries. 
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r XlMTERIMi /RECORDING ARTIÎ 

rJ^IASTERING & POST PRODUCT 
rJpiSTRI BUTORS distributed labels] ~ SERVICE," 

^VRTIST MANAGEMENT! 

OUT NOW! 
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below the inspired level set 
III finale, 

28% discount! when you order the Gold Book 17/DVD & CD 
Plant Directory by 30th April 04. 

Gold Book 17/ 
DVD & CD 

Plant 
Directory 

2004 

m Fully updated for the 2004 p 
édition, The Gold Book 17 and > 

The DVD & CD Plant 
Directory give you the most 

.omprehensive listing of the CD 
and DVD mdustty. \ ^ 

s The prlnt version is 
immediately avinlal • i 

CD-ROM version will befrf 
relcased at the end of Mardi 04. 

Priât version: £100/€150 (normally £H0/€210) 
Print+ROM version: £I60/€240 (ROM delivered end ofMarch 04) (normali) 2: : 5) 

Pull détails & order for m: www.oto-oniine.coin/gbl7home.htni 
or contact Lianne Davey on Ikdavey @cmpi nfo r m m i o a. corn or 44(0)20 7921 8401 



// 
The 50th birthday of the teen is approaching, but are todays kids losing interesthn albums? 
Where are we, five décades on? 

The albums market remains buoyant, marginally up on last year. And, there is something encouraging about the UK record industry's continued ability to 
tap into a sector of the market which has not previ- ously consumed music in high volumes. The new, higher profile of these older music buyers 
is, of course, reflective of the growing power of the supermarkets. Almost 25% of ail UK sales came 
through the supermarket chains last year, and that figure is likely to grow further this year. In tum, this trend highlights how tough it is for independent retailers right now. And, as another let- 
ter highlights opposite, initiatives such as Chris de Burgh's décision to go exclusively with Woolies, can- not help matters. The prospect which ail independents must contin- ue clinging to is that to every movement there is a counter movement. Just as in the Seventies, the punk movement emerged out of a stagnant music sector, so the current vogue for so-called "real", but relative- ly safe, artists, may prompt some angry, counter- 

As one of this week s correspondents points out (see Letters, opposite), next month marks 50 years since the birth of rock'n'roll. That is five décades since teen music - and teenagers - were created. How strange that, as we préparé to bring out the candies and the cake, the teenagers of today appear to be losing interest in albums. A quick glance at this week's chart suggests that mums, dads, aunts and uncles are buying more albums than ever. The fact that the supermarkets accounted for such a large proportion of the Top 10 appears to underline this point. Why the younger section of the audience is tuming away right now, is an intriguing question. They may be tuming to free, illicit downloads instead. Or they may be losing interest in music at ail. But it may also be that, in reality, they are continu- ing to buy albums, but that there is less consensus than in the past. The teen market may simply be becoming more fragmented, as kids buy into a wider of repertoire, rather than gravitating to the 
Certainly, there is little obvious sign tl •ent trend is something to be overly concer n such movements that independent retail- ly to be the first to benefit. 

Woolies deal for de Burgh is 

designed to maximise sales 

3° 

at not 
We're lookina at 

was m it for the long haul with 

Do internet-only releases 
represent a feasible model? 

and 1 tWnllThll!S;,a.Pu)'SiCal sin9le 

MichaeTisn™„f^ 
^berat^artists who 
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/o 
/vv Forum is edited by Joanna Jones 

Your views on: rock'nïoll, 

de Burghr Passport gigs 

T Passporteffort Neweractscan 
^aîedover boosts W^child spice up the Brits 

1 llllll 1 l'MCI 1] f'1 'l'flH ^teve ^en^ns (atJ3,n'' with Brian Berg. Alan Young, lan Titchener and Morio Warner among those also 
à' ' spotted on the usual suspects lîst » Spécial mention goes to Phil Smith, the ex-plugger tumed top football ^ ^ î agent who was delighted to see his " old colleagues but was a little pre- occupied to spend much time catching up on old b'mes.. Expect news soon of a new producer for the Brits, an appointment which will please plenty 

Whcn Harriet ïSSsSf 
met Her Madge 

since his fi|t recordings^n the success^ War ^hUd T^teen fuX^eTect^Tew^eveTo^g 

blow. We believed in the young but neve/ quite so many in one ^as^nSs> UK WamerMusiawhich'gfveshknthe ^ 

giill roch'nVoîlfeSOth BSB, 

ifaigajfe. ssSasfe. 

r'.r.Jfc^ ïisstséc.... 
aassasaïBg gagaa3a< 

terriers?.. Dooley can now exclusively the Dancestar winners... 

ml'll'd'S., Ihml ^'..r'a^Yk lidi dl'diV d dUd 

BP 

SS»HH°E- 

E-mail'us with your views ta mwletters@musicweek,com 

Elysium last Wednesday, to deal. Enjoying a glass of wine at 
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JOIN A BOOMING BUSINESS! 
.... . ^  1.^  C n\/n/\/iHoo«. Books and Cames. Their 

m m* w ■■ ■ -v —-- 
THE are the UK's largest indépendant distributor of Music, DVD/Videos, Books and u continued success and plans for growth have lead to the following exciting oppor uni ie 
are readv to take vour career to a fast erowing market leader then read on  

-aH rôles will r ^ 
W237 Territory Managers - Opportunitles across England and Scotland (xlO) ossible) 

:zsuS 

E!FiSEE^ 

In'arote thatisfocufsedon 

ested? Then forward an up to date CV induding your current salary det oting the relevant reference to: THE@positivejobs.com or by post to: Positive Solutions, Old Chambers, 93-94 West Street, Farnham, Surrey GU9 7EB Fax: 01252 720827 
Or to find out more about thèse rôles or appfy online vislt; www.positlveJobs.com 

POSITIVE 
SOLUTIONS 

i 

NATIONAL ACCOUNT MANAGER 
STRATEGIC SALES 
WEST LONDON 
As the UK's leading music company, it's no wi Universal Music UK's family of record labels - Polydor, Mercury, UMTV, Classics & Jazz and Island - are responsible for some of the mo: artists in the world. Finding new ways to market music following release is an important revenue stream Especially when you consider our extern 

our sales to new heights. 
With at least three years' national account sales experience - one of which must have been in home entertainments - your track record will clearly display your commercial acumen and superb negotiating skills. The ability to establish strong relationships internally and with business partners is also essential. However, most important will be the ambition and passion for music that will see you maximise our profits with everything you do. If you've got what we're looking for, send your CV and a brief summary to: Tim Palmer, Resourcing Officer, Universal Music UK Ltd, 1 Sussex Place, London W6 9XS. Tel: 020 8910 5000. E; tim.palmer@umusic.com Closing date: 22nd March 2004, 
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Classified ^ 

JOBS & COURSES 

BA(HONS) DEGREE COURSE MUSIC BUSINESS 2YEARS VALIDATED BY M1DDLESEX UNIVERSITY 
MODULESINCLUDE • BUSINESS & ARTIST MANAGEMENT • MUSIC PUBLISHING 

• LAW AND CONTRACTS 
WWW.ACM.AC.UK 0U83 500 800 

:CONTEMPORARY MUSIC EUROPE S LEADING SCHOOL FOR ROCK AND POP MU5ICIANS 

NATIONAL TV PLUGGER 
REQUIRED TO ASSIST DYLAN WHITE 
AT ANGLO PLUGGING. 

Must have at least 2 years experience. 

Head of Music 
Choice FM is London's only urban music station - its unique music policy offere young Londoners an inspiring mix of urban music and bas already established itself as the 'No.l for Hip-Hop and R W B in the city'. 
We're now looking for a Head of Music to maintain and develop our innovative musical policy in line with our brand strategy and goals. 
We will look to you to create music schedules and manage a weekly playlist sélection prooess to ensure we keep quality high in order to optimise our audience levels and maintain our position in a crowded market. Developing and maintaining strong relationships with record companies at a promotional and senior executive 

With relevant radio or record industry experience, youTI have a thoraugh knowledge of today's music trends and genres and the ability to understand and track fast changing musical tastes and lifestyles - combined with an ear for satisfying our listener's tastes. You will also have a demonstrable understanding of programme scheduling. formats, techniques and methods, and the ability to use research to adapt music policy in order to maximise audiences. 
networking and communication skills, plus the ability to lead a team to suooessfully reach a challenging and changing business goal. 

music and also to obtam material for promotions and compétitions. You will also use Systems such as MC-RADIO to analyse and report on each track on the playlist - inoluding plays on other stations and 

PSI] i jffia ms 

write with your full CV to Graham Bryce, Human Resources, Capital Radio pic, 30 Leicester Square, London WC2H 7LA by Friday 26th March 2004. 

CAPITAL RADIO GROUP 
/ '— 

020 7569 9999 
finance@handle.co. uk handle 

French is also e 
Salary £35K gross per annum. Ail applications are ireaied in the strictest confidence. 

Scnd your CV to Music Week, Box No. 149 

MUSICWEEK 
CLASSIFIED 
Box Numbers 
To reply to a box number, write to: 
Box No. xxx, Music Week, 8th Floor, 
Ludgate House, London SE19UR 

music@handle.co.uk ■. t -j 
020 7569 9999 handle 

London based ProducerlArtist Management Compan 
General /A&R Manager PRESS OFFIGER WnH BUIGINC ADDRESS BDDK REOUIBID FOR EHPANDING INDEPENDENI ROCK ANB fllTERIIAIIVE GUIIAR EABEL APPEICANES WI1E BE CREATIVE, HOTIÏATtD, EEEXIB1E, WEEEDRGAHISED AND PASSIDNATE ABOliT NEW MUSIG. 

PEEASE SEND Cï ANB CBVERIHG lETEEB 10: v|fc_ JllllE@VISIBlENOISE.COH 



Contact: Doug Hopc, Music Week Classiffed Sales, CMP Information, 8tii Floor, Ludgate House, 245 Blackfiiars Road, Lonilon SO 9UR T: 020 79218315 F: 020 79218372 E: douggmusicweek.com 

Joos& courses.   Business to Business; £21 (mm dem * col) Notice Boarct £18 (min. 4cm * 1 col) Spot colour: add 10% Full colour add 20% Ail rates subiectloslandordVAT 

  lalsoauailable online évety Friday at www.niusicweck.conr Booking deadline: Thursday lOam for publication tire following Monday (spacc peraritting). Cancollation deadline: lOam Weditesday prior to publicalion (for soties bookiitgs: 17 days prier to publicabon). 

r 
cd dvd vinyl + games 

nddispjays 
'''■ | THE NaVfor storefiltings - daplays - slarage -counters - browsers - chart - best sellers - gondolas slatwall she Inok HO furthPT WWW.reddlSplayS.COmt: 01733 239001 f: 01733239002 e; info@reddisplays.com IOOK tiu mil. ici 

SHSEEG 

CoUectors. ComputEr Stores. j 

Camyamer. Music Stores 
MM music & games 

M 

display specialist 
INTERNATIONAL DISPLAYS. STOHEHILL. 

SHOPGÈNiuS 

fiPortman Music Services Limited 
ROYALTY & COPYRIGHT ADMINISTRATION SERVICES for record labels, music publishers & dislribution companies 

please contact: Maria Comiskey Tel: 01962 732033 Fax: 01962 732032 email:maria@portmanmusicservices.cora 

tel; 01923 896688 fax: 01923 896633 

MUSICWEEK 
CLASS1F1ED CD DUPLICATION 

02073852299 

_Specialist - in Replacement Cases & Packaging items CD album cases available in clear or coloured CD single cases - ail types of double CD cases 1 Trays available in standard coloured and clear 1 Cassette cases single & doubles 1 Video cases ail colours & sizes ■ Card masterbags CD, Video, Cassette - 7" 10" 12" ■ Paper 7" 12" & 12" POLYLINED 1 Polytbene sleeves & Resealable sleeves ' Mailing envelopes, Video 7" & 12" CD various types available. Also ail sizes of jifiy bags __ ' Window displays > CD/Record deaning cloths iy*i > PVC sleeves for 7" 10" 12" and CD -tm - DVD cases g», • Recordable CD & Minidisc U=J 
Best prices given. Nexl day delivery (in most cases) Phone for samples and full stock list Phone: 01283 566823 Fax: 01283 568631 Unit 2, Park Street, Burton On Trent, Staffs, DE14 3SE 

E-mail: matpriesl@aol.com . Web: www.soundswholesaleltd.co.uk 

Posting Records? LP Mailing Envelopes • Single Mailing Envelopes BWiïTf" ' " postal Tubes • cd Maiiers • dvd Maiiers, ■ CD>interactive>DVD>encoding>authoring> 

WlLTON OF lONDON Estabushed 25 Years tel: 020 8341 7070 fax: 020 8341 1176 

CASH RAID 

VIDEO>duplication>editing>DUBBING 
www.tcvtdeo.co.uk Tel: ozo 8904 6271 J 

TC VIDEO ^ 

I 

lOPLRHET 

1000 CD. wHh Boolclet+ Iniay c£600 HIgh Quaitty CDR copias from 75p 
CD/CD-ROM Mastcrlng £65|>h 

rn 



Patafile 

Britain's most 
comprehensive 
charts service 

Week 11 

Œ 

SSESÊÊÊW SINGLES albums  
THlSW Joy Zipper American Wtiip (13 Amp/ Mercuiy): George Micliael Patience (Sony): Paddy Casey living (Columbia): Guns N' Roses Grealest Hits (Polydor); MARCH22 Nerd Fly Or Die (Virgin): The Tweenies Grealest Hits (BBC): Usher Confessions (Arista); The Vines Wirning Days (Heavenly): Bonnie Prince Billy Greatest Palace Mnsic (Domino): Chris Rea The Biue Jukebox (JageeBIne):  MARCH29 Anastacia Anastacia (Epie): The Divine Comedy Absent Friends (Parlophone): Janet Jackson DamitaJo (Jackson); Phoenix Alpliabetical (Source): Aerosmith Honkiri On Bobo (Columbia): The Wildhearts The Wildbearts (Gut):  APRlt 5 Amen Oeath Before The Musick (Sony); Dead Ptez RBG... (Columbia); Clipse Hell Hath No Fury (Arista): Delays Faded Seaside Glamour (Rough Trade): Dilated Peoples Ncighbourhood Watch (Capitol): 
SINGLES TH1SWEEK Nelly Furtado Tty (DreamWorks/Polydor): Usher Veah (Arista): Will Young Your Game (19/S): Nerd She Wants To Move (Virgin): Kabe Uelua Call Of The Search (Dranialico); MARCH22 Sugababes In The Middle (Universal): OutKast feat Sleepy Brown Tire Way You Move (Arista): The Darkness Love Is Oniy A feling (Must Destroy/Atlantic): Blue Biealhe Easy (Innocent): Anastacia Left OulsideAlone(Epic):  MARCH29 Norah Jones Suntise (Parlophone): McFIy Five Wnirs(Universal): Beyonce Naughly Girl IMumbia): Scissor Sisters Take Your Marna M (Polydor): BasementJaxx Plug It In (XU; Gary Jules Broke Window (Sanctuary): ™ply Red Home (simplvredcom); ®RÎL5   Gig Brovaa I Wanna Ttiank You (Epie): Soow Patrol Chocolaté (Rction/Polydor): Jje Rasmus In The Shadows (Island): 

Singles 
chart offers 
mixed news 
Alan Jones There are a lot of mixed indicators in the singles market this week. Overall, sales slip by 19% week-on-week, but the 585,630 singles sotd still represents the second best tally of the year, trailing only the previous week's 721,180. The overall décliné masked some strange variations in the market. DJ Casper's Cha Cha Slide, which moves up to number one, sold57.?.80 copies last week, that is 27% less than it sold in debuting at number two the previous week, and 44% less than Britney Spears' Toxic sold when it debuted at number one last week. Meanwhile, the number 40 single this week, Timhaland's Cop That Shit, sold 44% more than Bernie Nolan's Macushla sold when it was number 40 last week. And, just to add to the confusion about where the market is heading, sales of singles last week were 29% down on the same week in 2003. DJ Casper's single is the sixth différent number one in as many weeks, the longest such sequence for two years. It cornes after a period of stability in which most number ones managed to extend their stay at the top to more than seven days. The last single to do that this year was DJ Casper's labelmates LMC V U2, whose Take Me To The Clouds Above 
MARKET INDICATORS 

■ copies In thi 
lent two weeks on top in rbruary. Album sales increased _ for the third week in although the fact it's Mother's Day next Sunday should see them get a bigger boost this week. There has rarely been a more suitable sélection of albums in the shops ahead of the day, with MOR albums filling the first seven positions at the top of the artist albums chart. Leading the list again, Katie Melua's Call Off The Search sold 58,917 copies last week -16% fewer than the week before - while Norah Jones, Jamie Cullum and new arrivai Harry Connick Jr - 

help jazz to a record four titles in 
Meanwhile, the success of Kylie Minogue's latest single Red Blooded Woman seems to have breathed some much needed life into her album ! 

at six last November before going into rapid décliné and spent just eight weeks in the Top 75 before going absent for six weeks. Airplay for Red Blooded Woman helped it to stage a return, however, and in the past fortnight it has improved 73-41- 28, achieving its highest chart placing for 14 weeks. The album has sold 291,797 copies to date. 

compilations THE BIG NUMBER: 2,857,978 
I in the UK by Ihsil country/ 

US: 34,7% Othcr 66% 

NUMBER ONE DJ CASPER CHA CHA SLIDE AATW This track dipped oui of the Billboard Hol 100 ihree veamatLthis week, after oeakina at 83. Now it is a UK number one at the second attempt for DJ Casper - or Mr C The Slide Man, as he is also known. 
ALBUMS NUMBER ONE KATIE MELUA CALL OFF THE SEARCH Dramatico Sixth week at number one, seventh week in a row in which its sales have topped 50,000, Katie Melua's début album continues to impress. 
COMPILATIONS NUMBER ONE VARIOUS FLOORFILLERS AATW/UMTV Universal Music Televisioris successful alliance with AU Around The Worid deliversits sixth number one compilation in the form of Floorfillers. a 40-track collection ofdancehiU. The album sold 93,638 copies last week - more than any artist album bar Katle Melua - to début emphatically atop the compilations chart. Tracks include currenl singles chart-topperChaCha Slide by DJ Casper. 
RADIO AIRPLAY NUMBER ONE BRITNEY SPEARS TOXIC Jive It has been a mixed week for Toxic, which spends a second week al number one, but loses 2.36m of its audience despite adding an extra 281 plays. Its redneed rotation at Radio One may be the cause for this anomaly. 
SCOTT1SH SINGLES NUMBER ONE DJ CASPER CHA CHA SLIDE AATW Scots agree with the rest of the country in electing DJ Casper to number one, but his lead north of the border is 39.5% compared to just 14.9% in the UK as a whole. 



Upfront 
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nie Poppy Fields jppy Fiem 

larm bells ring alarm bëlls 

Eighties group The 
Alarm préparé for new 
album after single 
scam secures a hit 
and raises profile THE ALARM IN THE P0PPYF1ELDS (SNAPPER MUS1C) The retum to the charts ofTlie Alarm. by tlie back door, bas created a particularly high profile for their latest album, In The Poppyfields, out on April 19. Last month's number 28 hit 45RPM, by The 

when the band's profile «"as last as high. Peters won a Ufetime ArTiifluement 'Awiïrd at last 

promote Welsh Héritage - ahet of the likes of Bertrand Russell 
beingpublishedoftheToplOO 

IPO.andLiani 
PRESS; Dave Clarke, Planet Earth Publicily RADIO AND TV: Dylan White, Anglo Plugging MARKETING: Johnny Wilte, Snapper Music 

A sélection of UK 
tastemakers select 
their favourite 
upcoming releases 
Rob Lewis, producer, 
Radio One THE WALKMEN THE RAT (WARNERS) 

"This is the first single from the New Yorkets' second album. 
mélodies build with singer Hamilton's rasping lyiics scowllng over frantic, driving drums. This tune bleeds 

singing it half an hour later. It's similar to Milkshake in thatser^t 
i see it really 

Nathan Thomson, head 
of music, Vibe 101 

clubs. This will definitely be one for our playlist and. judging from the otlier tracks l've heard, the album should be very good." 
John Parlduirst, owner, 
Rapture Records RONISIZE BAMBAKITA/fASSY HOLE (V RECORDINGS) 
"This is going to be massive. l've been selling masses on white label in the past couple of weeks. It's a stnnning jump-up drum & bass track with great hooks. This is his first release on V since 1995 and 
his original home label. This is high-grade underground drum & bass that will easily sell enough to chart. Unfortunately. unlike Rapture, most of the small dance shops don't have bar code readers otherwise you'd have a lot more 

"We had a 10-inch EP of theirs last year that we did very well with; this one, however, is rauch stronger and darker and could well cross over for them. It's almost a Kraut rock/Sun Ra hybrid but with a big pop element. We think the album (due out in May) will do well for us. They're a Tcxan-Mancunian collective with an original sound. People, like Sean Rowley, are already onto this and when we've been playing the CD-R in the shop, we've been getting a lot of 

Lara Hutcheson 
journahst 
Top Of The Pops 
magazine MCFLY 5 COLOURS IN HER HAÏR (ISLAND) 

^ "They have the punk-pop attitude of Busted (way and above 

jgh Trade DOUNTRY (NAME 

CAPITAL 

Adds g7rfTrit''Li h     m 
U SUGABABES IN THE MIDDLE 2 j BEYONCE NAUGHTY GIRL 1492 770 488 339 
4 D1D0 DONT LEAVE HOME 5 j WILL YÛUNG YOUR GAME 466 279" 
6|USHER YEAH 7|BLUEBREATHEEASY 879 259 
8 JCNSHER LOPLZ BArY 1 LOVE YCU 9 D-12MVBAND 1850 248 209 198 lo| ATOMIC KIHEN S0ME0NE LIKE ME 193 193 



fé 
music contrql y/f 

TV Airplay Chart 

, i BRITNEY SPEARS T0XIC JiVC 605 [ 
2 ■ | SUGABABES IN THE MIDDLE mm 425 1 
3 5 BLACK EYEDPEASHEYMAMA uwmm» 402 1 
4 DJ CASPER CHA CHA SLIDE «amukothevwhd 373 1 
5 USHER YEAH AR1S1A 365 c 6 13 FOUNTAINS 0F WAYNE STACY'S M0M 340 ^ 
7 WILL YOUNG YOUR GAME bmc 333 8 
8 6 JAMELIA THANK YOU «m 331 t 
9 1? BLUE BREATHE EASY INNOCIUT 319 ; 
10 KELIS MILKSHAKE vi™ 309: 1 

11 8 OUTKAST HEY YA! 295 1 
12 LMC V U2 TAKE ME TO THE CLOUDS ABOVE (IUAII(xjND«WO»LO 293 ; 
13 BLINK1821 MISS YOU 292 j 
14 18 ENRIQUE IGLESIAS FEAT. KELIS NOT IN LOVE 286 1 
15 , KYLIE MINOGUE RED BLOODED WOMAN 280 ; 
16 TWISTA SLOW JAMZ 277 ! 
17 a OUTKAST FEAT. SLEEPY BROWN THE WAY YOU MOVE ARIS1J 273 
18 u THE DARKNESS LOVE IS ONLY A FËELING 270 
19 ? PETER ANDRE MYSTERIOUSGIRL M™ 267 J 
20 y N.E.R.D. SHE WANTS TO MOVE mi» 255 
21 21 BEENIE MAN DUDE VIRGIN 245 
22 © CHRISTINA MILIAN DIPIT LOW mmmcm 234 
23 10 WESTLIFEOBVIOUS s 223 
23 31 MCFLY 5 COLOURS IN HER HAIR ^ 223 
25 26 ALISTAIR GRIFFIN YOU AND ME (TONIGHT) «i 207 
26 FYA FEAT. SMUJJI & PREDATOR MUST BE LOVE «FMU UMBOIRV 206 
26 35 GEORGE MICHAELAMAZ1NG 206 
28 3, MARQUES HOUSTON CLUBBIN' EBTOIMTWBT 195 
29 31 KEANE SOMEWHERE ONLY WE KNOW ^ 188 
30 PHIXX LOVE REVOLUTION COKIPI 185 

1 318 HIM SOLITARY MAN «« 175 
32 BUSTEDWHO'S DAVID 170 
33 BOOGIE PIMPS SOMEBODY TO LOVE M» 162 

34 THE RASMUS IN THE SHADOWS «u» 161 
35 1 « NO DOUBT IT'S MY LIFE 'NTEKœ(W0t¥MR 154 
36 | 51 JENNIFER LOPEZ BABYI LOVE YOU EPIC 140 
37 30 "^EAN PAUL FEAT. SASHA l'M STILL IN LOVE WITH YOU 135 
38 THE STROKES REPTILIA 132 
39 DFFPEST BLUE GIVE IT AWAY "of 129 
40 0 ANASTACIA LEFT OUTSIDE ALONE ERE 128 

Will Young is the highest Top 40 
climber, jumping 21 places to 
seven, while the Sugababes 
threaten Britney at the summit 
mmam 

THE BOX NUMBER ONE Britney Spears 

only 88-70. TV 

cic«sr.:.v w 

t; fa .  ^ ) 

__ Lo^ _pS: 1 

1 1 TWISTA SI OWJAMZ EAStMSl jwMPW _ 2 5 IkaNYEWÎSTTHROUGHTHEWIRE tOMfniA' VH1 NUMBER ONE 3 3 | MARQUES HOUSTON CLUBBIN' CUXIRMi 4 2 USHER YEAH ARiSIA Amazing 5 12 B2K FEAT, FABOLOUS BADABOOM HIGHEST 
6 10 BEENIE MAN DUDE «ROK BilfSteBisi 7 9 MISSY ELIIOTT l'M REALLY HOT ciBiaV! «SIWBI HIGHEST NEW 7 ©1 CHRISTINA MILIAN DIP II LOW KFJ«M ENTRY 
9 3 OUTKAST FEAT. SLEEPY BROWN 1 HE WAY YOU MOVE ASKB — il en ok 9 6 N E.RJ), SHE WANTS TO MOVE VIRGIN MttoiraliiK 



The Top Three remains static this week, but 
the status quo is threatened by strong 
climbers including Norah Jones, Sugababes, 
Lionel Richie and Outkastfeat Sleepy Irown. 

BHMH 

The UK Radio Ait 

FEU IN LOVE 

AH the sales and airplay charts published in Music Week are also available online every Sunday evening at www.imisicweek.com 
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1 ; BRITNEY SPEARS TOXIC   : KVl TF IWTNnnilF RFD RI DODED WOMAN 2733 ■1 
3 , JAMELIA THANK YOD PARLOPHONE 2477 ■6 65.43 ■17 

t 4 k GEORGE MICHAEL AMAZ1NG A£CEAWS0NY 2162 5 62.5 
S 4 19 OUTKAST HEY YA! msn 2386 -7 62.42 ■19 
6 , WILLYOUNGTOGAME e''c 1881 17 58.52 4 

7 , JENNIFER LOPEZ BABYI LOVE YOU EP1C 1850 13 49.11 8 
8 5 p IMG V11? TAKF MF TO THE CLOUDS ABOVE 2082 n 46.07 -45 
9 8 5 ENRIQUE FEAT. KELIS NOT IN LOVE IIJTERSCOPE/POLYDOR 1680 44.24 -10 
10 0 NORAH JONES SUNR1SE 544 16 38.64 L_ 
II 21 0 SUGABABES IN THE MIDDLE » 1492 49 36.46 3 
12 20 LIONEL RICHIE JUST FOR YOU 521 24 36.39 31 
13 16 2, NO DOUBT IT'S MY LIFE mt^worn* 1808 0 35.97 
14 , 16 KEANE SOMEWHERE ONLY WE KNOW 699 3 35.49 •31 

1 15 21 o OUTKAST FEAT. SLEEPY BROWN THE WAY YOU MOVE «s» 850 22 34.82 8 
16 22 'j BLACK EYEDPEAS HEY MAMÂ 826 12 34.06 0 
17 M 31 DEEPEST BLUE GIVE1T AWAY HlNlSIRYOf SOUNS 1290 •16 32.68 -24 

.18 18 32 50 CENT IF 1 GANT IHTERSCOPf/POLYDOR 702 -5 3L62 -14 
19 15 0 BLACK EYEDPEASSHUTUP «ITODOR 1270 -16 31.12 -29 
20 23 0 USHERYEAH ARISTA 879 42 31.01 
21 » 33 LEWIAR ANOTHER DAY ^ 1006 -33 27.85 ■34 
22 II 21 BOOGIE PIMPS SOMEBODY TO LOVE DATA 1168 -20 27.84 -55 
23 20 0 THE DARKNESS LOVE IS ONLY A PEELING 564 27 26,91 -32 
24 28 0 NELLY FURTADO TRY df^AMTOOLVOOR 809 26 26.64 ■1 
25 26 39 STARSAILOR FOUR TO THE FLOOR EM, 897 2 25.71 -14 
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26 « PINKGODIS A DJ  ——^  1131 -31 29.80 27 19 18 WES1L1FE (JDVIOUS 798 ■39 24.96 128 0 SARAH MCLACHLAN FALLEN   
BLINK182 I MISS Yfll 1   ». 355 1 24.32 

30 3. 0 DIDO LIFE FOR RENT   957 
820 -19 

22.69 
131 10 BEENIE MAN DUDE VlfiClK 399 31 21.89 32 « ,9 60 WILL YOUNGLEAVERIGHT NOW 786 -16 21.78 •88 33 0 TRAVIS LOVE WILL COME THROUGH 709 ■4 21.19 g 

34 « ' » IW1SIASLUW JAMZ EASTWBT 567 9 20.66 19 
Ji _L THE DIVINE COMEDY COME HOME BILLY BIRD 

BLACK EYED PEAS WHERE IS THE LOVE? ~ m 79 19.82 Tô" <9 30 0 637; 8 17.80 12 37 « 69 SUGABABES TOOLOST IN YOU lSim 700 ■a 17.32 -9 
38 « » 62 FRANZ FERDINAND TAKE ME OUT ooviim 262 -n 17.21 .3 

139 K 1 » N.E.R.D SHE WANTS TO MOVE VIRCIK 238 33 17.03 27 40 « 3 22 FYA FEAT. SMUJJI & PREDATOR MUST BE LOVE 691 5 16.66 ■13 41 V « o BEYONCE CRAZY IN LOVE « 588 39 16.5 -21 42 30 16 0 NELLY FURTADO POWERLESS... 639 ■32 16.27 ■62 
m 81 1 0 BEYONCE NAUGHTYGIRL « 770 79 16.23 63 

44 SNOW PATROL RUN ncnowoiroos 
45 n 1 0 KANYE WEST THROUGH THE WIRE mAnnAimom 900 10 14.99 34 
46 59 1 0 ANASTACIA LEFT OUTSIDE ALONE EP1C 727 27 14.9 22 
47 188 1 0 SIMPLY RED HOME s,™™ 126 500 19.84 « 
48 « ! 0 SCISSOR SISTERS TAKE YOUR MAMA 165 88 13.75 
49 « 29 0 JAMELIA SUPERSTAR 519 -10 13.56 ■40 

150 n 1 0 EAMON F**K IT m 330 91 1351 22 
n data gathcred Iran 00,00 on 

lî single Sunnse 
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^ single Tho 
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i ». - 

9 4 OUTKAST HEYYA! arista .ET 13. 5330, 
6 5 LMC V U2 TAKE ME TO THE CLOUDS ABOVE AiiiHwfflTHfTOU) WILLYOUNG YOUR GAME bmg ETE, 30» « 
819 JENN1FER LOPEZ BABY1 LOVEYOU EPIC NO DOUBT !T S MY LIFE interscofe/POLYCOR 886B 
io: 8 ENR1QUE IGLESIAS FEAT. KEUS MOT IN LOVE RHEPSCOft/PoiyDOR .58, ,«5 s»; 
12 11 DEEPESTBLUEGIVEITAWAYoata UT. 88*3 
19 19 BOGGIE PIMPS SOMEBODYTO LOVE data P!NK GOOIS A DJ arista 016 I.5A «35 
I6|15 LEMAR ANOTHER OAYSONY », «3 «U, 
18i© USHER YEAH arista 5» SB ,838, 
20;27 BUCK EYED PEAS HEYMAMAasmotlyoor 638 U565 
22 20 WILLYOUNG LEAVE RICHT NOW s 8» T8A 8,833 
24 i 17 WESTL1FE OBVIOUSs "0 m ,80,8 
26 © ANASTACIA LEFT OUTSIDE ALONE EPIC « m .0T8A' 
27© FOUNTAINS OF WAYNE STACVS MOM virgin 556 m Y868 
50130 50 CENT IF 1 GANT interscope/poiyoor .0 668 ..0,0 
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Sainsbury's u^with Attiri™cws ReE Now Dance. Eric Clapton. Soul Man, Starsky & Hutch OST) Bit Runga, 
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PrinU Board! Reggie Watts is going 

rewamp 
wins support 

as Rock FM, Radio City, Centur FM and Marie, but isthearea's 
of 38,000 people (18%) 

We can be far more 
local than any of our 

havfafeirly sm^TSA^ 

New Album 

TRAVELLER 
by SlxTfôCOyJNDER 

Put 15th March Available from ail good record stores |P]°|) 



SINGLE 0F THE WEEK ALBUM OF THE WEEK Anastacia Anastacia 
Twista feat. Kanye West & Jamie Foxx Slow Jam? 

listing a^Radio One! 

HT 5gg|? Jipir p§i£!' 

HttenshitRigh^ ^ impact «s ol right6 a C ^ ^^62117) 
xr004 

sSSSèsl mira single from the Jaxx' album 

IIW^MTV ffifeand The"^01 ^ ÂÏÏSi as lf I Ain't Got Yol (J 
Siïïs™™.2' afraara srassa.. si Wisted at Radio One this Steve wrote and produced hereelf, it impressive breakthrough. NewYo 
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New releases 

DV Dub Vendor : (020) 82916253 

Albums 
FRONTLINE RELEASES CLASSICAL □VARIOUS RELAXINC OylSSICS Dccïtat (CO KCTV 019; 

nvOLIBEATS COIWBÏ FAVOURITES Tnrj. 
ROOTS I        -«(cdVAW iHMûUArclUlO UNO SEGESTAWinram (CD 30oow.') KAMoSSm CONE WIID Ssnctiiiiï (CD RZOCO 005) PSY KINGS ROOIS Sur)' (CD 515329 DVD 515323) 

OU IM MY HEART CounltY MO (CD ABC 005) 

IUS THE VERY BEST OF AfSICA VOL 2 HKmlt (CD NSCDO 2010) — W MAYALL PRESENTS TOP SKA Irojjn W TJCCDffi) ;K AEONG W1TH PUTUfAAYO Pnlimiayo (CO PUT 222) 

O VARIOUS FORUM WEST Sm» KotaW (IP SK 0191PC0 SK019C0) 
O FUTURE PILOIAKA SALUTE TOUR SOUL CMiraplK (CD GEOC 22CD If GEOG 22lf) V/THE 

IRUNCA. BIC BEAUT1FUL C0LUS10N Sony (CD 5127279) 

ITO SOUTH AFRICAN URBAN BEATS Vus» (CD 5935742) 
n^ÀNKYmmJOmODESTY BIAISE (OST) HaHfll (CO HRKCD 80021 H ^NTfflEGRO. HUGO LADY IN CEMENT (OSTJHaM (CD HRKCO 8031) □ VARIOUS AU NICKT LONG (OSD mrtil (CD HRKCD 8095) 
n BLACK CRASS BLACK GRASS MskilMCORlDCDOlOlRRIDLPOlO) □ CVPRESSHILLTILL DEATH DO US PARE Cotanbii (CD 51502921P 5150291) □ EVEREIT, PEVEN K1SSING CAME Kntol Spiiils (LP KS C02EP) O MAYLAY SPARKS CRAY MATÎER Rapsler (CD RR 0022CO l? RR 0022W m NERD FLY OR OIE Viigm ICD C0VUS250 LP VUSLP 2501 □ NON PHIXION THE CREEN Undt Huré ICD UHR 016) □ OMID DISTANT DRUMMER Omid (CD OMID 001) □ PARACON THE LONG ROAO No Dauh (CD ND 00081 □ RAW PRODUCE THE FEELING OF .N0V7 Rniale Fui (CD FF 005CDI □ TODCH, TONY LASI Of THE PRO-RICANS SHfBite ICO SEO 8010) ■ USHIR CONFESSIONS Aiisla (CO 82876609902) □ VARIOUS DETROIT SOUL Urm ICD OSEKCD 005) □ VARIOUS GRlTCITVGriKCDGRlTSCO) 

enly (CO HVNLP 48C0 LP HVNIP 481R) □ CHOSE EXITS CINCINNATI RM BlUESRieSoctilRegistiy (LPSR 007) □ PANIC DHH PAHIC DRIVES HUMAN HEROS DigM HiKltat (CD DHRCD 39) M.-,.™» r» „ orn.r»|C0 FAIC0 Jlj [ON plOulptiKCOOPRDFAOU) 
CATALOGUE & REISSUES ACTION, THE ACTION PACKEO! Edsd (CO EDCD 699) ADEQUATE SEVEN SONGS OF INNOCENCE- HouscWd Namc (CD HAUS 056CD) 

M f 

j flowers 

Hothouse 
Flowers IntoYour Heart 

Hothouse Flowets release their brand new album IntoYour Heart, the band's first studio recordings in seven years, Featuring 13 new tracks, including the single Your Love Goes On, IntoYour Heart is the most raw, soulful record that they have ever done. released 15/3 
CADIZMUSIC | téléphoné 020 8692 3555 [ fax 020 8469 33001 email sales@cadizmusic.co.uk || exclusive distribution in the uk by pinnacle entertainment || 

□CHALLENGER GIVE PEOPLE WHAT THEY WANT IN LETHAL DOSES Jade Tree (CO JT1092CD 

HEPCAT OUT OF NOWHERE EpiUph (CO 4252) HUMBY, JARVIS ASSUME THE POSITION 17S Atid Jm (CO AJXCD166) 
KVLR KVLR Strier (CD SI5SY 024 LP S1SSY 024LPJ 
MANNEKIN PISS PLANET DEATH Flappaig Jol (IP FJ 031) 

DUS DERBY S«l.la (CO SIESTA180CD) 

AM/FM GETT1NGINTO SINK1NC Pcîyvinyl (CD PRC 044) 
ARCH1E & THE INSTINCTS BURN1NG HEARI Gravily Dip (CD DIP OUCO) 
BACHEERA TWELVES Asian Man (CD AM112CD) BAKER, CHET A PROPER INTRODUCTION T0_ Proper Inlros (CD INTROCO 2008) 
BONNETT, CRAHAM LINE UP Ctery Red (CD CDLEM 27) BROONZY, BIC BILL KINGS OF THE BLUES SancUiary (CD PLSlu ow) BROWN, CUFFORO A PRCPER INTRODUCTION KL Propcr Inlros (CD INTROCO 2023) 
CALLOWAY, CAB A PROPER INTRODUCTION TO- Propcr Irrtros (CO INTROCO 2007) CASH, JOHHNY 36 COUNFRY RHYTHMS Excel (CO EXCEL 283) CHRISTTANSEN F0RENS1C BROTHERS AND S1STERS RevoLUion (CD REVI14C0) 
CLONES NEED A WAVE Dirlnap (CO ZZZ 044C0) ««nucv rqseMARY A PROPER INTRODUCTION Tu. rropa imn»icu mi kucu zu . THE A PROPER INTRODUCTION TO. Propcr Inlros (CD INTROCO 2029) COPAS, COWBOY DELIVERED Propcr Inlros (CD INTROCO 2033) 

DARKEST HOUR MARK OF THE JUDAS Joui The Team Playtr (CO JTTP 013C0) 

DUCHIN, EDDY TALK OF THE TOWN Jasmine (CD JASCD 401) DUMPSTER POP PUNCH THE CLOWN Moon Ska (CO 664813306829) SSÎ St PrR0PEB-1!nR0IÏUCn® T0- ^ '"Vos ICO intROCD 2043) EUINCTOH, DUKE THE EARLY YEABS192746 Newxuxl (CD IISIHR 0121 FISCHER, KYLE OPEN GBOUNO (Wyvinyl (CD PRC 047) FiraERALD, ELLA A PROPER INIRODUC IIOtl TO. Proper Inlros (CO INTROCO 20051 EmCERALD, EUAFIRSISTEPS TO FAME Tolcon ICO UN 23096) 

CRUN, PETER MAN OF THE WORID Block te roBBaT)1"1'181''0 "*"Î'X:D M HOOHre mmfAF«RSISDUC"0NT0-^ll",K 1C0MR0C[)f HOWLOivmu «AoriSSiSI, 10,110 ' '>ITO'l""1"(cl) ",tl!ocl) 20381 81 
u , , 

III IM ïïfswrp J T0- fK*»- IllUos (CD INTROCO 2010) PI Kfm'wYNTOH 4 p»re ES lim P,°,ïf 1"l,m IC1> INVTROCO 2047) Pi o-p,otfftatowimRoco2ra) ■' i/nViTV?8. r PROI>tR INTRODUCTION TO. Propcr Inlros (CD INTROCO 2022) KIgSea'S T0- *****,ntnfi(C[) IWÎOCO 2025) INTRODUCTION TO Proper Inlros (CD IN'"— LANDRETH, SONNY PRODIGAL SON Wcslside (CD WESM 642) 



fllbimislistetlthis week: 275 yearto date: 2,798 
cinnleslistedthisweek: 126 
Year to date: 1,289 

vSSÏ?. T0-. Proper [ntros (CO MROCD 2050) çiiun*v^ INIKOOUCTION10, Prorxr sïïnîïl 5S KP10 mm PPC 037) SrS.!J.HLPLIF0RfJ|AN (CD PRC050) pCRAPY Smpper (00 COVIIED 92) 
Slcl Î,,™NS hm L1VING W Jodîy (CO IHRIli 025) 

^.P!.™010^T0-Pro^ Inl/os (CD 1NTR0CD 2031) 
WORLD LOUNGC fWumayo (CD PUT 1982) ÏÎS S!!? CR00Vr (CD PUT 2022) 

Sous EUROCSOlJL PU,Uni,1y0 (C0 ^ 20621 
'™s woiBEcn'œ ^Stoprcmm 3 ÏÏS ÎÏP0F BEGGSE ,CD e®» ira "«TS r,owi{CDTJnD093) 

«os, DONALD A PIÎOFfcK lOTROBJCTION T0_ Prcpt, Irtros (CD INIBOCD 2tMJl PELE [HPHANT Po.^^ (CD PRC 063) PtREZ PRADO A PROPER INTRODUCTION T0_ Pioper Intros(CD INTROCD 2041) 
/ARIOUS THE BEE CEES SON'GBOOK Musc Club (CD MCCO 541) (ARIOUS RAP MANIA UVE Musc Club (CD MCCO 538) !ÎS,0US COliNT ^l0VE S0NGS 2 Co^fy Go!d (CO 3818212) ARIOUS THE BEST OT COUNTRY YODEL VOL 2 Jasmine (CD JASMCO 3' SrcNCF 0F THt 905 (CD 3895102) OTURES. THE SIXTIES GUITAR PARTYCheny Red (CO ACMEM 36C0) TENTURES, THE WALK DONT RUN Sanclua^ (CD P8XCD 3(0) VALKffi T-BONE A PROPER INTRODUCTION TO. Proper Iniros (CD 1NTI 1ia)lUNS,S0NNY A PROPER INT  H ROMEO. MAX WET DREAMS Trojan (CD TJACO164) 1R00N0, CARINA THE FIRST BLOOD MYSTERY Animal Noise (CO ANICD114) JSHARK FRENZY FEATURING SAM RICHIE Sanduary (CO CMQCO 891) ISHEARJNG. GEORGE A PROPER INTRODUCTION TO. Proper Intros (CD INTROCO 2002) nronnc ntuAu a wjnpco TMTDnni iTTrnu To_ Proper Intros (CD INTROCD 2019) 

- WYNETTE. TAMMY CREATEST HITS LIVE Counlry Goid (CO 3818202) 

Singles □TELEMEN IN AIL KOTHINC/TBA MulSafa(IT MER 129) 

Dl CAMAY DEJA WIBA EfecirolmDt (1? EF 507) ACODE CAIA ZEUS NO UKE1ECHNCVTBA Disc Gecko (CD GKO AACUS JAD( H JILl/TBA Sole Music (12" CSÛli. 004) GBDQ&MD SMMBUNIVIBA Dorigeo (12' DOR (MO) □BOUNCE DROP THE BAU/TBA EIscIroHc 112' Ef 20131 ""AXE, A1AN MICOWTBA Vijin (12' SV 268 CD DIN 
AER BONME TORTK(ORE/TBA Relalm 02' BELRECHEO 003) SII! OTWBA Pato Beals nr PALM6EAT 01911 YtKJB BODY (POXY VS KID KENOBIMDO/TBA Hussie S Busllc 

'•m mBA nr mm iSS3'0F g'LHAM/TBA Mcniphix (r MEMP 30091 ■c™®" M MO EP/TBA Cyber (12' CR 0651 TW » AND SOUL/TBA Beat Cale (12" BC 003) WY TRANSPORT DEEP ROOTEIVTBA ITal S, Romid (12' EAR 005) MIDI ENIERTAINER7TBA TCR (12* RENN 3082) (CIVIL SYMMETRY EP/TBA Erul, Audi) tir EZ 029) 1 TRANSPARENT SOUNQTBA Audio Therapy 02' Al 0051 "" DANCE fOS ME7IBA Mus* fa Emirs 02' MFF12026) 

OVARI0US7HE6THSTRIKE/TBA Gànt & Dwari 112' CAD 006) hc»se □ WATSON, VINCE AUREION WMe Or 610 012) TaJno □ WESS & THE AIREDALES BLACkOUIABA Jjcman (T OPEN 002CDS) "Ji» □ WIUEHEGGEIL STEFAN FÛRESVIBA Imec 112' INZEC 018) 

DAhKNEScTKt III T tl F lu II, 1 DVD0ARK03CM)rDARK03l □ DELAYS, THE NEARER THAN HEAVEN/IBA Bougli Trarle ICO RIRAOESCO175 r RTRADES 1 

Im r mo7Ï™EIMB' mE BEGINNING/TBA Tool Roem Ira* (12' TRI 4) '"■ttiHfî W"H PCIKCE EPABA MtsW Moshi 112- MOSHI091 ™IEI THE UKNCWN/IBA Wlal Viayl I12' W 001) S® CO-HES AWIGHTGOT ME GOING/IBA Basemenl Bo/s (IB' CHRP 0071 
ÏÏuuî0 JERICWIBfl Elasticiran (12* EM 0271 

!eSSSM/oa'™A10R/TBA Elcci">", II2'E1£C11!0 0081 
iSf 'WERSURGE/TBA ta Tm (12' KTX 0021 «mSiî® XLl WIBA Foreisc (12' FOR 0241 MBS Kïï C0U£GE AMATBJRfEBA Dreodied (12' ORENCHEO 015) 

0I«S Oetf, Rais 112-DEC 002) ~mHAM i £GI!,LESS'1M Ptet« M nr LTDPFT OW âSÎSSW MTG" ne SUH/IBA Vapeur (12' VR12032) S&Œ-Kr20331 
'"■Ml^ufS''0® ^Yt1™ f'2'812 W9 

Mm SILVAH SCTENABA Coolrol Tw» (lO" CT 010) MM SiS.fl'ElfCE';CE'IBA 20 20 Vision 02' VIS 099) sssas»74, 

□ FRANCES RUFFELLE SMIli/TBA Slream (CO COSTREAM 2) □ C1SU PASSINC Olïï EP/TBA At Uge (CO CDFUG 00312* rUGI2 003) □CfiEEN, ADAM JtSSICWTBA Rough Trade(CO RTRADESCD112 T RTRADES 112) □ KID SYMPHONY MEET YOU ON THE OTHERSIDE/TBA Island (CD CID 85071S 850) ® MOUNTAINEERSIGOÎTA SING/TBA Mule (CO COMUTE 315 7 MUTE 315) M SLEEPY JACKSON TH1S DAY/COME10IHIVTBA Virgm (7 OINS 267) ■ SUGABABES IN THE MIDOLE/TBA UnrverSàl (CO MCSTD 40360 CD MCSXD 40360 12" MCST 40360) □ VEIRS. LAURA THE CLOUD ROOM/TBA Bc«a Union (CD BELLACO 62) 
ROCK ■ AMEN CALIEORNiAS BLEEDING/TBA Sc-ny (CD 6746162) □ FALL OUT BOY DEAO ON ARRIVAL/TBA Sorepcàil (7 SORt 010S) 
H MILLER, VINNY BREAKING OUT OF VOUR ARUS/T8A 4AD (CO BAD 2413CD T AD 2413) HREALTUESDAY WELD, THE CLERKENWEIL/TBA PIAS (10* PIASX033T) M XIS LOADED LAUGH POINT ANO WAVE/TBA Music For Nations (CO COKUT 207) 
noUBDOCTOR SOUND SYSTEM OUBlTBA Reggae On Top (12' ROT 015) HINATURALRIWR LIKE A UON/TBA Uoly Sound; (10* US 006) HsiBBLES LEROY GARDEN Of UFH/TBA Trapn 02' TJ1TW015) □ SL1MMA L£VI GIFl OF JAH/TBA Sher*«h ^ 0071 

IHOOKS IS EXTRAOBA Shanun Works (7 SWS 071N0W) C 
HEUDS. UZZ VVHENISEE LOVEABA l^^USW 12001) 

SÏJSssssjs"' 

:0N THE STREE17TBA ^idW? 02' JAD 5026606) Hm^PlËgÊnOS OAMNIT Ftas GOOR'TBA Un Ab^ (L?" UA 305?) HTSSM^SamSoMSi/TBASfOBnr^Sli y fïïaotTms™ »n laie ICD ZENCOS15112' ZEN 12151) 

nnîlMOCK COMPUTER LOVE CAMIYIBA Tlfc JK.'îvy,» 
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Noise Annoys 
shouts loud Simon Baxter manager. Noise Annoys The splendidly-named Noise Annoys has been chief purveyor of rock, métal and related music to Sheffield since 1997. Operating from a small (375 sq ft) shop on the edge of the city centre, close to both the railway station and Hallam University. its racks are   " 3,000 new 

"Wedon'ts :d albums 1 a lot of 

years, but we do very well \vith the underground stuff," says manager Simon Baxter. "Labels such as Drive Thru, groups like Finch and 'emo' bands are ail doing very well for us, and there's continuing interest in established 
A lot of our customers 
are students, and we 
notice the lack of trade 
during the holidays 

"We're the only shop in Sheffield to stock this kind of music in depth, and there's a healthy local punk and hardeore 
students, and we certainly notice the lack of passing trade during university holidays but we have a 
customers have been coming in since day one, and we get quite a lot of visitors from south Yorkshire and even Leeds. 
members of the university rock society, and word-of-mouth is very important to us as a way of 

selling very well: Deicide's Sears OfThe Crucifix and the Story Of The Year's Page Avenue, which has done big business for us on import in the past six months and is now out in the UK."  
a2LW,Tel 



■ :Mr^ 
The highest climber is DJ Casper, who moves 
up one place ousting Britney Spears from the The Officiai UK 
top spot. It is a busy week for new entries, 
with 15 newcomers breaking the Top 40. 
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DJ CASPER CHA CHA SLIDE 
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Singles Chart 
Asusedliy Top Of The Pops and Radio One 

# /. 
39 2-, 3 SIAKSA1LUK HJUK 10 IHEFLOOR 
40 22 2 1IIV1BALAND & MAGOO FEAT. MISSY ELLIOTT COP THAT SHIT 
41 26 RAGHAV . JOUGFl " " 
42 25 5 SAM & MARK Wl IH A LITTLE HELP EROM MY FRIENDS 
43 27 5 RONANKEATING SHE BELIEVES ON ME) 
44 31 30 MICHELLE ALL THIS TIME 
45 ARMIN VAN BUUREN FEAT. J SUISSA BURNED WITH DESIRE 
46 STELLASTARR'M, Mini 
47 » MC JIG CHA-CHA SLIDE 
48 32 10 SEAN PAUL FEAT. SASHA 1 M . 111.1. III U ■ T LVITH , 1 
49 30 3 KELLY LLORENNA THIS TIMEï KNOW IT'S FOR REAL 
50 À f SARAH MCLACHLAN FALLEN 
51 7 SNOW PATROL RUN «»] Biq LileJCC (LKihli»d^i>3:ï4,l:C»stro.nnltelïr) Fpdjcn/lWdl» 9316353 M 52 34 5 FATMAN SCOOP FEAT THE CROOKLYN CLAN 11 U^MOiir 
53 14 OZZY & KELLY OSBOURNE HTIKT'. 
54 35 3 FERRY CORSTEN ROCK YOUR BODY ROCK 
55 r BUBBA SPARXXX [TUVFF AIL [ 
56 LUTHER VANDROSS DANCE WITH MY FATHER 
57 «j 13 MICHAEL ANDREWS FEAT, CARY JULES i 1 VA Ml® 
58 28 3 GOLDFRAPF 1ER 
59 w NRO Hl M l [ i.1 d l. (Rimoiê-/) [MI (Rumnc-y) Txly Trax TI0Y2OÛT2 OMV/P) 60 44 WILLYOUNG LEAVE RIGHT NOW ® 
61 39 3 J> 'LESS  ^       
62 42 FRANZ FERDINAND A E ME 01 1 

M-C,C-;: J-"' rOLGI'."'.1.' iV) îr-:.! 63 M DESPINA VANDI GIA ^^,«10 
64 40: 3 BERNIE JOLAN MACUSHLA 
65 3 JAGGED EDGE WALKED OUI 1A HEAVEN ^ «-«-mr, 
66 FREESTYLERS iÈT 1 IIP 
67 57 i 4 ' ILE SEBA TIAI MACUCKCOO 
68 49 5 STERE )PHOI K S 
69 5° 13 LSUGÀ6ABES TOO LOST IN YOU 
70 M THE VAULTS NO SLEEP NO NEED EP ^Rro^sip, .r, iMr v.L;  — ■——— 71 47 4 ALEX PARKS CRY    

~T2 'Ïi r AMP OPPL^TgELIEyE IN YOU 
73 EMMA 1 11 f-TTIinT , 

1 " 5 THE STROKES REPTILIÀ 
75~ LOSTPRDPHETS LAST TRAIN HOME 
■ si.,r ■ Ste, ■ Highftl N«v Entry © PUtmn 1600.000) © Sdrfr (200.000) ■ Hlgiiest ClK^r © Goii <400.000) 

PHIXX LOVE REVOLUTION ARM1N VAN BUUREN FEAT. J SUISSA BURNED W1TH DESIRE T1MBAIAND & MAGQO FEAT. M1SSY ELLIOn COP THAÏ SHIT KAT1E MELUA THE CLOSESf THIN'G TO CRAZY RAGHAV CANT CEI' ENOUGH 
NRG NEVER LQST MIS HARDCORE FRANZ FERDINAND TAKE ME OUT OZZY & KELLY OSBOURNE CHANGES FREESTYLERS CET A LIFE MICHAEL ANDREWS FEAT. GARY JULES MAP WORLD AMP FIDDLER1BELIEVE IN YOU THE VAULTS NO SLEEP NO NEED EP 
STEREOPHONICS MOVIESTAR MY RED CELL KNOCK ME OOWN 
USA LASHES WHAT CAN YOU DO 4 ME? BLUE AMAZON VS DARREN TATE NO OTHER LOVE 

NRG NEVER LOSTHIS HARDCORE ARMIN VAN BUUREN FEAT. J SUISSA BURNED W1TH DESIRE PENDULUM ANOTHER PLANET/VOYAGER COHEN VS DELUXE JUSTKK REEL PEOPLE FT VANESSA FREEMAN THE LIGHT FERRY CORSTEN ROCK YOUR BODY ROCK TQMAZ SUNSH1NE SHPONGLE DORSEI PF.RCEPTION/BEIJAFIOR BLUE AMAZON VS DARREN TA CHICKS ON SPEED WORDY RAI BEN WATT FEAT. SANANDA MA1TREYA A STI AFRIKA BAMBAATAA D-FUNKTIONAL 
DESPINA VANDIG1A 
BOOGIE PIMPS SOMEBODY TO LOVE 

BLACK EYED PEAS HEY MAMA 

FYA FEAT. SMUJJIMUSTBEIOVE 
50 CENT/G-UNIT1F1CANT/THEM THANGS 
T1MBALAND & MAGQO FEAT. MISSY ELLIPH COP THAT SHIT RAGHAV CANT CET ENOUGH SEAN PAUL FEAT. SASHA1M STILL IN LOVE W1TH VQU  BUBBA SPARXXX DELIVTRANCL  FATMAN SCOOP FEAT. THE CROOKLYN CLAN 1TIAKES SCOOP JAGGED EDGE WALKED 0U1TA HEAVEN  
JAMELIA SUPERSTAR BEYONCE ME. MYSELI" & 1 

AH the sales and airplay charts published in Music Week are also available online every Simday evening at www.musicweek.com 
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Albums 

The Mother's Day effect takes hold as seven 
vétéran artists enter the Top 40, with Daniel 
O'Donnell, Lionel Richie, Harry Connick Jr 
and Engelbert Humperdinck going Top 10. 

Kf 

the Officiai UK 

KATIE MELUA CALL OFF THE SEARCH ® 

... 

■ 
BLACK EYEDPEAS 
NO DOUBT TH 
LEANN RIMES 

mamsm SNOW PATROL FINAL STRAW 

DURAN DURAN GR 
LEMAR DED1CA 

DUSTY SPRINGFIELD THE LOOK OF LOVE 

m 
DAMIEN RICE 0 ® 

SARAH MCLACHLAN AFTERGLOW 
SUGABABES THREE® 
BARBARA DICKSON THE PLATINUM COLLECTION 
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Albums Chart 

/ M # 
39 » 55 50 Sl£ET RICH 0R D1E TRY!N'®2®1 

40 » 17 REDHOT CHILI PEPPERS GRtAltS 1 HITS ® 7 
41 0 9 STARSA1L0R SILENCE IS EASY® 11 

42 LIONEL RICHIE/THE COMMODORES THE DEFINITIVE COLLECTION ® 
43 33 15 ALICIA KEYS THE DIARY OF ® 
44 ,6 16 WESTLIFE TURNAROUND ® 2 ® i 
45 « 23 MUSE ABSOLUTION® 
46 78 COLDPLAY A RUSH OF BLOOD TO THE HEAD ®, ®, 
47 « 17 MICHAEL JACKSON NUMBER ONES ®, ®. 
48 20 2 HUNDRED REASONS SHATTERPROOF IS NOT A CHALLENGE 
49 0 6 ENRIQUEIGLESIAS SEVEN ® 
50 30 10 AMY WINEHOUSE FRAI# 
51 ,8 20 REM IN TIME - THE BEST OF -1988-2003 ®, ® 2 
52 56 " KANYE WEST THE COLLEGE DROPOUT 
53 36 TEARS FOR FEARS TEAR'. piill. [HTVL'II 1 -1'".'2'® 
54 / r . .i' RTET THE PIANO SESSIONS 
55 JAMIECULLUMPOlilTLES-: HOSTALOl!.; 
56 62 25 R KELLY THE R IN R & B - GREATEST HITS VOL. 1 ® 2 
57 47 38 BEYONCE DANGEROUSLY IN LOVE ® 2 
58 33 12 RONAN KEATING TIJRN 1T ON 

| 59 65 85 QUEEN GREATEST HITS III & III ® 3 © 2 
! 60 0 .59 GUNS N' ROSES APPETITE FOR DESTRUCTION ® 2 
l61 0 5 NELLY FURTADO 11HI L()RE 

62 40 3 JOHNNY CASH AMERICAN REC0RD1NGS TV - THE MAN COMESAROUND ® 
63 66 » WESTLIFE UNBREAKABLE - THE GREATEST HITS VOL 1 ®. , ^ 
64 38 7 AIR JALKIE WALKIE® 
65 « 46 THE WHITE STRIPES ELEPHANI ® 2 
66 56 72 CHRISJINA AGUILERA STR1PPED ®. ® 2 

!67 0 65 GEORGE MICHAEL LADIES Si GENTLEMEN - THE BEST OF ® . ©6^^ 
68 4, .5 GOLDFRAPP BLACK CHERRY © 

16, G 5 JETGETBORN® 
70 52 67 BUSTED BUSTED ® 5 ©. 
71 59 23 MICHAEL BUBLE MICHAEL BUBLt ® tsattr^am 

1z T r AUF DER MAUR AUF DER MAUR 
73 44 72 DANIEL BEDINGFIELD GOTTA GET THRU THIS ® 5 ®. 
H .2, DIDO NO ANGEL ®, ® 5 
ir Ë DAVID BOWIE BEST OF BOWIE ® ®. mmaié 

Ssp- ■^ïïsrsESwï 

Love Songs. It is four years since At His Vei7 Best - 

 — 
Q 01 VARIOUS FlOORFILl ERS uwrwAATw(Ui 
3 0 VARIOUS MCMORIES ARE MAOE OF 1HIS ;n 4 OJ 5 2 VARIOUS IUNKSOULCLASSICS 
7 © VARIOUS RIDE DA RID01MS 2 r. m 
9© VARIOUS NATURAl WOMAN y -, n mivvy 
n 4 VARIOUS BEST HEAVY METAL ALBUM IN THE WORLD EVER 
13 O VARIOUS 1 RANGE NATION ELECTRIC - JUOGE JULES .v, ci sr..Mom9 
IS 8 ! VARIOUS BEST OFACOUSTIC EttaWLtocOiWFi 
17 12 VARIOUS CLUBLANO 4 umwm a» 
19 13 20 16 

lii 

KATIE MELUA CALL OFF THE SEARCH FRANZ FERDINAND FRANZ FERDINAND 
PETER ANDRE THE BEST OF THE DARKNESS PERMISSE 101 >R[ LOSTPROPHETS START SOMETHING THE WHITESTRIPES ELEPHANT SQUAREPUSHER ULTRAV1S1T0R BASEMENT JAXX KISHKASH THE STANDS Ag YEARS LEAVING 
D1ZZEE RASCAL BOY IN DA CORNER BELLE & SEBASTIAN DEAR CATASTROPHE WA1TRESS STEREOPHONICS YOU GOTTA GO THERE TU COME BACK JAM1E CUgUM POINT LESS NOSTAIGIC 
CRADLE OF FILTH UVE BA1T FOR THE DEAD 
THE LIBERTINES DP THE BRACKET 

2 HAYLEY WESTENRA PURE 
BRYN TERFEL BRYN ANDREA BOCELU VIAGG10ITAUANO 
KARL JENKINS THE ARI 
RUSSEg WATSON REPRISE L0N00N SYMPHONY ORCHESTRA/DAVIS S1BEL1US: SYMPHONY NO 3 

ssmmsmsssm 
VARIOUS RF.LAX1NG CLASSICS VAR10US SMOOTH CLASSICS - DO NOT D1STIIRB VARIOUS CIASS1CALCH1LLOUT VARIOUS ClASSICALAMBIENCE VARIOUS PURE CLASSICAL CH1LL0UT 2 VARIOUS PAVAROTTl/DOMINGtVCARRERAS VARIOUS ClASSICAL SOMMER MOODS VARIOUS THE VERY BEST OF CLASSICAL CHIUCUT GOLD VARIOUS THE NUMBER ONE CLASSICAL ALBUM 200T VARIOUS GREATEST CLASSICS 
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THE BEATLES 
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^ ■'&% 
Dman SÎCA 
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E VIE LW' i T 
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