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Download service sparks fears of price war by offering consumers tracks for as iittle as 29p 
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News 

As BRI sends out first warnings to file-sharers, IFPI issues 247 lawsuits in new global drive 

IFPI ups pressure wilh légal action 

S ^e-sharing pay"can- 

in Ihe US, 

1 m launehcdits "firsl wave" of s: 

significant next step, with légal action starting against 247 alleged 
- Canada, Denmark, Germany and Italy. IFPI chairman/CEO Jay Berman says that légal action was always planned and is not a reac- tion to the success the RIAA bas had with its lawsuits. The RIAA says its lawsuits, which now num- ber close to 2,000, have helped 

download music illegally in the US. "Although the aims of this cam- " esameasintheUS-to educate about illégal file-sharing and to stop people from doing it - the driving force bas been, and bas to be, the local industry," he says. "Illégal file-sharing bas decimated music industry in countries like Germany and Denmark. Education 

; happened in the US, but légal action intemationally was always anticipated." Légal action takes différent forms in each territory, taking into account national différences in lég- islation. IFPI lawyers are working conjunction with lo unents and 
been tried and havi partly successfiil - so the next logical step. 

In Canada, 29 individuals face proved only copyright inffingement claims fol- lowing court proceedmgs for dis- closure by their internet service providers of their identification. More than 120 people in Den- 

tor's office in Milan bas ordered criminal raids and police have seized computers, hard dises and 50,000 files as evidence. The Canadien Recording Industiy's président Brian Robert- son says, "If it takes litigation to 
music industry and drive home a message to hard-core exploitera of recorded music, then we view it as a regrettable, but necessary action." Italian recording industry asso- ciation Fimi's général director Enzo Mazza observes, "As Italiens take up broadband, they also take up 

"virtuaily every country" around the world. Hovvever, he admits that IFPI is unlikely to initiate légal pro- ceedings in every country, "We're going to pick and choosc where we take légal action and who against," he continues. Hopefiil that most cases will set- tle out of court - as in the US - Berman estimâtes that each case will settle for sums in the région of €2,000-€3,000, depending on ay files have been uploaded. 

CAD Awards revamp adds TV and DVD catégories 
Excellence DVD ar sic télévision and conférence which will explore ne et to be recognised at ways of delivering music and London's Royal Lancastei later this year when Music Week broadens the scope of its annual Creative And Design Awards. The CADs will acquire a new 

moving images to fan! Music video wi ' heart of the awards, which are produced in 

;lc DVD catégories will 20 and the moving image. démonstrations, the event will 

In another departure this year, conférence supported by Music projects of the past year. The 
year's event, DVD Europe 2004 wi ss of last event takes place at the Congress 
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UK opérations unscathed as restructure hits US plant 
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Music Weekthls week kicks off a new fortnightly look at digital 
music. We launch this regular section with an in-depth feature by 
Adam Woods and Ajax Scott examining the business as it now 
stands, firstly in the area of legitimate downloads and, overleaf, 
the mobile business, examining its current status and how the 
économies are stacking up. We also provide a guide to the rights 
involved in selling downloads, streams, ringtones and realtones. 

Netting the 

benefitsof 

online music 

The headlines about Apple's iTunes Music Store have come thick and fast since the service's launch back in May last year. But, for the music industry, the most signifi- cant event passed unnoticed by the média last autumn. It was then that the first income began seeping through to record companies, sût months after Apple CEO Steve Jobs unveiled the world's most successful download service to date. For ail the excitement and enthusiasm which surrounded Jobs' launch, the first key turn- around had arrived: the flow of revenues had begun and, with it, the first concrète evidence of a nascent business stream. The initial sums were - and continue to be - admittedly, small, butthey are no less significant for that, as EMI Recorded Music CEO Alain Levy confirmed as the company announced its 
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intérim results last November. Indeed, Beggars Banquet head of new média Simon Wheeler expects about 10% of the company's US revenue to come through digital channels this year. iTunes Music Store sales alone have more than paid for Beggars' digitisation costs, six years after Beggars Group offered its catalogue for download, but just a few months since that repertoire went up on iTUnes. "We are earning good money from EMusic and Rhapsody and MusicMatch, but the large proportion of our online sales are through iTbnes," says Wheeler. Real online business in the US remains at least six months - maybe more - ahead of the European industiy, but the impact of royalties lias given UK record companies new reason to become excited about the digital landscape. Digital singles are common, if not yet quite standard, and their sales are increasing ail the time. The long-awaited download sales chart is in its test phase and is expected to launch in the autumn. Although sales are still fairly modest, they have begun to overtake those of other mar- ginal physical formats. "A download that sells 1,000 is doing pretty well at the moment, but if you look at the sales figures, it is already as big as 12-inch vinyl, and it is growing rapidly," says Ben Drury, managing director of 7 Digital Media, an online consultan- cy which has worked on downloads for Ash, Muse, Coldplay and Zéro 7, among others. East West has chalkcd up the best-selling legitimate download single to date in the UK with Muse's Stockholm Syndrome, which sold 8,000 copies on its release last July. This year, too, Ash's Clones download has sold around 

4,500 copies since its release in February through a variety of music and entertainment portais. Both releases easily paid for themselves. "For us, it is not important at the moment that they are making money," says East West new média co-ordinator Sam Sparrow. "We have made some, but it is minimal. It is about being there, trying out these new technologies and coming up with policies for how we are going to work with these things in the future." Also in the vanguard is Warp Records, whose Bleep.com site launched in mid-January, Just over two months on, it stands as one of the most encouraging indications that a sustainable, profitable download market is beginning to emerge, having sold 26,000 downloads in its first five days online. "The big rush was Warp fans filling in the gaps in their collection, buying things that have been out of print for a decade or more," says Warp web editor Tom Panton. Bleep.com's sales have settled at a steady level, with a further 50,000 tracks sold since. Bleep sells individuel tracks for £l - or £1.50 via SMS payment, with the différence going to the mobile network operator - while whole albums are priced at £6.99 and EPs £3. As a resuit, albums have sold better than single tracks, with a recent album such as Squarepusher's Ultravisitor sell- ing about 350 copies in its first week of release. The site will shortly add product from other labels, including NinjaTune, Scam and Ghostly. It does feel like at last [the legitimate down- oad market] is really beginning to happen in a big way" says Tim Newmarch, managing direc- tor of DX3, the digital distributor behind online retauers such as Recordstore and EUK's online retail partner Streets Online. "When you look at a sue like Bleep.com or [house label Hooj Choons online shop] Hooj.com, itfeels like they are really working ffom the artist level up. I am as excited by these smaller retailers as I am hy the big US offers which are coming this way." mines, Napster and Sony's fortheoming Con- nect service, ail in the US, east a long shadow <''SCUSSIOn of a download market and nir i ree are Prorn'sing launches covering the later this year. But this is also the seclor 
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Finding your way through the rights maze 
TYPE OF SERVICES PUBLISHERS' R ROYALTY 
Downloads from MCPS Joint Online Licence - a 8% of gross websites (permanent blanket licence that covers MCPS revenues and PRS riglits for Worldwide (discounted usage and without prior approval; from 12% covers both audio and audio-visual until 31/12/04) exploitation  

Licensed direct 

Covered ab 
Covered above Non-interactive webcasts licensable by PPL - othcr, direct from 
Covered above. NB simnlcasts of existing analogue/ digital services is covered by extension of current offline licence on request 

Licensable by PPL Rate per b 

Limited Online Exploitation Licence - a blanket licence that covers MCPS and PRS rights for Worldwide usage and without 
up to 50 clips = £60 Licensable by PPL perquarter; 51-1,000 clips = £135 per quarter; up to 10 hours of 
£377.50 per quarter; more than 10 hours = £537.50 per quarter 

where the real issues résidé. The incompatibility of Windows Media files with Apple's icon of the download génération, the iPod, is one barrier to a mass-market sales boom - given that iPods are arguably the coolest brand in paid-for down- loads, the fact that most other services dea] sole- ly in the WMAS file format (which is incompati- ble with the iPod) is clearly an issue. There are loads of iPods being sold and no- one is really oft'ering a legitimate way for people to purchase music and put it on there, which seems a little crazy," says ïan Forsyth, new média manager at Mute Records, which offers down- loads through the sites of Mute artists such as Brasure, Nick Cave and David Gahan, powered by Playùîuder. But there are far more profound concerns than file compatibility. iTunes' promotional involvement with Pepsi in the US and Sony's planned partnership with McDonald's in the UK once again demonstrate the appea! of music to coiporate brands. But such appeal cornes at a price - and a low one at that. As Tim Newmarch dryly notes, a subsidised online music market driven by food and drinks brands represents "an imperfect long-term strategy" as far as the music business is concerned. Napster will make its first European launch in the UK at the end of the summer and, while its proposition lacks the glamour of iTVmes iPod connection, its menu of consumer options makes it arguably the most music-focused serv- ice of the mass-market offerings on the table. "We necd to leam about music consumption pattems in the UK marketplace and what we are looking to do is develop a proposition from the ground up," says Napster's European général manager Leanne Sharraan. "We believe the sub- scription model is the future because it is allow- ing consumer choice, which is what it's ail about. If you want to corne and download a track or an album, that's great. But we believe strongly in the community élément, because we have seen this in the past." While the newcomer's various brand associa- lions will no doubt prove significant, il is easy ti forget that the most trusted brands in w * * 'IT 

If DMCA compliant, licensable by PPL, if net direct to record company 

MCPS Ringtones Scheme - blanket 10% of gross revenues n/; licence covering mechanical rights supplied or lOp per work for world usage per file, whichever is the greater* PRS Ringtones Licence - blanket 5% of gross revenues n/ licence covering performance rights supplied or 5p per work for world usage per file, whichever is the 
Covered above As above Direct from Individual deals    record company   Ringback tones Joint MCPS-PRS Ringback Scheme Visit www.mcps-prs- Direct from record Individual deals in devclopment alliance.co.uk for company when   updates soundtrack is used    

Senior executives from the likes of Apple and Napster have regularly voiced concern about the complexity of securing licences to launch their services across Europe. When it cornes to the UK, however, a fairly straightforward licensing structure is already in place - and discussions are ongoing between publishers, labels and the bodies that represent them to simplify matters still furtber. MCPS and PRS have been licensing online and, more recently, mobile music usage on behalf of songwriters, composers and publishers since 1997. In 
the old record shops themseh new média Jon Davis says, "They are the ones that really understand music and how to pack- age it and sell it. The brands have a place and we absolutely want to work with them, but I cer- tainly think it will be interesting to see how tra- ditional retailers' offerings differ." To date, both HMV and Virgin have created download offers - both, indeed, were named by the BPI among the nine key légal download services in the UK last month - but neither have penetrated as comprehensively as either Apple or Napster's US services, or, even, the UK's OD2- powered Mycokemusic, in promoting this new means of retail distribution. The fact is that, 

2002, the sister societies launched their first Joint Online Licence. This simplified the licensing process for companies looking to offer internet music services since it covers both mechanical and performing rights and is applicable to ail the fonns of 
(among them subscription models, à I carte downloads and so on). The two societies currently license ringtones under separate performing and mechanical schemes, though a joint scheme is being developed to cover ringback tones. 

BMG head of even 

In the absence of broader blanket licences covering producers' rights, record companies still license most online and mobile uses individually. However, PPL signed Its first internet radio licence with AOL last year and is now in the process of licensing other internet radio stations. Its members also recently mandated it to license streamed 30-second audio clips. Meanwhile, broader talks are underway about which services in the future might be licensed collectively and which ones will continue to be AS 

I think it willbe interesting to see how traditional retailers' offerings differ Jon Davis. Bî.10 

even now, the profits which can be generated by the nascent business remain very slim; the fact that Apple is barely covering its costs after sell- ing 50m downloads underlines this issue. Another bald illust ration of the issue is high- lighted by the following sum: take a retail price of 99p for a single internet download and deduct 15p for online sales tax, 15p for the cost of DRM, delivery and bandwidth, 15p for the cost of the crédit card transaction and a further 8p for the MCPS royalty, which commands 8% of the retail price. That leaves 46p, which has to cover the dealer price and justify the online retailer's own expense in running the store. Given that major record companies are variously toying with deal- 



Ringback tones, reaKones and downloads: the révolution starts here ^     nlnrc." savs Gérard Grecli, Oi If the UK download industry linge ainount of enthusiasm fror 
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er prices of between 40p and, in the most extreme case, 70% of retail with a minimum of 
"I just feel really sorry for the ind, retailcrs who haven't sot the resources 

In the US, 

the US market. "And, as soon as you give it any business 
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Books is edited by Joanna 
Independent stores are benefiting from stocking well-pitched and competitively priced 
music and fiction titles. Joanna Jones reports on how the chains are balancing the books. 

Retail turns new leaf 

wilh fbcus on books 
As hordes of delegates from around the world thronged the halls of the animal London Book Pair at Olympia last month, it seemed to he more than an unseasonable burst of mid-March sun- shine that was putting a spring in their step. With around 100,000 books released lastyear alone, business is brisk and many music book publishers were abuzz with news that rights to the U2 biography, due next year to mark 25 years since the band's début album Boy, has reportedly cost Harper Collins up to £.3 m. Books are certainly generating excitement within music circles. Indie retailer Fopp last month posted end-of-year sales growth of 57% for a retail proposition which has books - from music titles on Lee Scratch Perry, Bob Marley and Neil Young through to classic novels by John Stein- beck, Garrison Keillor and Douglas Coupland - at its heart. Other indie chains such as MW independent retail ofthe year Selectadisc has embraced books, as has the self-styled fastest-growing indie Music Zone. And, in tum, HMV and Virgin are looking to improve their book offers, with the latter plan- ning to expand books in its Tower Piccadilly store. For any retailer looking to move inlo books, there are a range of options. They can go directly to a publisher, through a wholesaler - such as Lasgo Chrysalis or THE (the former priced to sell in volume, the latter offering a wide range on a sale-or-return basis) - a publishers own distribu- tion arm or a traditional book distributor. Rona Moroney, distributor THEs book mar- keting manager, says, "Generally most of the music outlets we are now dealing with do now have a range of books - the small independents tend to concentrate on pure music books and artist-based biographies or specialist books, while HMV have focus on fiction books with us." When it cornes to taking the plunge, the quality of music books certainly helps a retailer. "The credibility of music books has got better," says Moroney. "There is less of the Spice Girls type stuff and more of an appetite for serious biogra- phies of established artists." It is certainly a potentially lucrative area. Guy Uoyd, sales manager at Omnibus Press - which also has its own warehouse handling publishers such as Helter Skelter, SAF and Firefly through its Music Sales division - says that, in a declining CD raarket, music retailers are increasingly looking to products which used to be considered accessories, such as T-shirts and books. Because retailers and wholesalers can com- mand bigger discounts on books than on music, the margin is unquestionably better, Uoyd adds. "You just have to look at the incomc per sq ft from books," he says. "There is very little risk," says Moroney. "Music books are oflen sale-or-return, whereas music product generally isn't, and the margins on books 

m 

I expertto double my sales on books by the end of the year 

are better. You can have one account with THE across ail formats - books, CDs, DVDs - it goes out in one box with next-day delivery." For any retailer, getting a good mix of books is ail about tailoring to each store's own démograph- ie, says Nick Lassman, managing director of wholesaler Lasgo Chrysalis, which has oftered a music-focused books range since 1995. Lassman believes books can be a core part of music retail's business for those who target their démographie accurately, price products reasonably and mer- chandise them in-store attractively. "As long as you are able to buy in correct vol- umes, we ofier great deals," says Lassman. "We offer a focused range for the industty." HMV, whose two-for-£lO offer on books in- store has stood for some time, currently stocks books in around 120 of its 180 stores. Related products buyer for books Thanhmai Bui-Van says, "Over the past few years, général culture non-fic- tion books have become very popular in-store. The best-sellers in the book trade do well for us, although there will always be the odd huge music title like last year's Kurt Cobain joumals." Bui-Van adds, "We get a catalogue and see the rep fi-ora THE once a month to go through the releases. If we have a certain title we want to work quite heavily, we will work with them to get a bet- ter price from the publisher." Both Bui-Van and Moroney highlight the rack- ing issues which often discourage retailers from stocking books, but Lassman highlights the con- sidérable success many retailers - especially smaller stores - have enjoyed by simply piling a range of 10-20 titles on small tables or plinths 

"Some independents have been extremely suc- cessful in this area because they understand price points, how to sell the books and they are buying them for their démographie," says Lassman. "Don't sell range, sell the right titles at the right price." The "pile 'em high" principle is clearly reaping healthy rewards for some. Fopp's strategy of stocking books off-rack and ftont-of-store has paid obvions diridends - as its end-of-year figures and a new books-only store in Cardiff testify. Meanwhile, Music Zones Russ Grainger, whose book offer is "quality books at big discounts on cover prices" says, "Books sales are currently run- ning at about double what they were last year and I expect to double my sales on books by the end of the year from 5% to 10%." Grainger is currently creating more space with- in stores for books, is on the verge of opening Music Zone's first books départaient upstairs in its Sheffield store and - like Fopp - is "seriously considering" a stand-alone books store. Books on popular culture, he says, are just as much part of the Music Zone books mix as music and film-relaled titles. "We pile the books up on the floor and stack them - Fm not a big fan of putting them on shelves," says Grainger. "I think many independ- ents think they don't have the space and you need to buy these things in bulk." With Music Zone opening its SOth store in Stockport last week, there is clearly something to be said for a broad approach. One thing is certain: with their low-risk, high- margin business model, books are providing many music retailers with food for thought in 



Paul Russell reviews Walter Yetnikoff's exposé of life inside a major 

The inside story of CBS 

head of CBS Records and Sony 
torrid limes. On the executive front, it oflcrs Walter's insigbt into the characters of a cast that slretches from BU] Paley through to Oive Davis and David Geffen. On the artiste side, it features Michael Jackson, Barbra Streisand and Mick Jagger, among others. It is ses, drugs and rock'n'roll, but in the executive suite told by someone who was clearly going barmy in the process. But when 

you've got Michael on line one, Streisand on line t\vo, Jagger on line three, Bruce Springsteen in your waiting room, McCaitney on the mobile and Dylan for dinner, it becomes easier to understand how the grip on reality starts sto sbp. It is the story of an exceptional 
reality to fiction, aided and abetted by powcr. booze. scx and drugs. 

, „;ample, the alterca the Rilz in Paris with the Rolling Stones. The famous Dylan dinner 1 heard about the next moming. My Personal take: it's probably alltrue. About a year ago 1 had lunch with Walter in New York. He described bis book as more of a pamphlet after the lawyers got through with it and therein lies part of my problem. I asked whether tire Paley caviar story featured. No. The ELO signing escapade? No. Why not Walter? "Because l'm only writing what I remember.' So. locked in the time capsule of bis craziness are other events that better demonstrate Walter Yetnikoff as the kind, générons, Smart and extremely funny man I remember.   

Many will ask, "Is it ail tn Well, some of the music-rela incidents I personally witnes 

Paul Russell is a former CBS UK chaimian, Sony Music président of Europe and Sony Music, senior VP Sony Music worldwide and diainnan of Sony ATV Music Publisliintj. He reported to Walter Yetnikofl throughout the Eightics.  

Justice For Ali - The Truth About Metallica By Joël Mclver (Omnibus Press 0- 7119-9600-8). Out now îsrrrmTSCTi whiie filiite tlocumenting Metallica's 
détail, Mclver also seeks to debunk 

surrounding the band in this biography. Traced chronologically, Justice For AU questions how Cliff Burton died, whether The Black Album changed the face of métal and picks apart Lars Ulrich's wrangle with Napster. Mclver writes as a fan, music critic and 
cares very deeply about Metallica' failures. Whileso e with hi certainly make this biography more of a page-turner. Justice For AU is a well-researched, well- written study that ail Metallica fans should read. 
Liverpool - Wondrous Place By Paul Du Noyer {Virgin Books ISBN 0-7535-0840-0). Out Now. Written by Word associate editor 

The New MUSIC EK, 
directory 2004 

ÏNTERNATI , i/lDEO CCM ^SHEET MUSIC 

If you're not a subscriber, why not sign up now to ensure you bave ail the industry 
contacts you need at your finger tips? 
To order your copy call 01858 438816 or online at www.musicweek.com 

And don't forget to check out Musicweek.com for regularly updated entries. 
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The CompletG Book Of The British TheSs"^ rfa^i^ic ^"r^k"3 

By^WarwicUonKutnerand^, IheKhks' "stoT^ star^an™ Tony Brown (Omnibus 1-84449- //K -   - - cataloguing Glve It Away: Red Mot Chili 
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The Kinks - Ail Day And Ail Of 

The UK's largest publisher 
of music books for over 
20 years 

The No.l distributor in 
Europe 

The best biographies, 
illustrated, reference and 
tuition titles 

To open an account or reçoive a catalogue contact: Guy Lloyd, Sales Manager OMNIBUS PRESS 3 Frith Street, London W1D 3JB 
Téléphoné: 020 7432 4260 Fax: 020 7734 9718 guy.lloyd@musicsales.co.uk 

I 
Lasgo Chrysalis 

Books, CDs and DVDs 
Specialist supplier to the music/video trade 

Ail UK imprints supplied 
Exclusive runs 

UPS* 
WM 

April's Top Setters to the Music Trade 
The Complété Wholesaler 

London, United Kingdom 
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mmmm 
One to One 

A TWO-DAY 
CONFERENCE 
THE CONGRESS CENTRE 
GREAT RUSSELL STREET 

LONDON 
JUNE 8-9 

DVD Europe 2004 returns this June and once again will concentrate on music DVD. Building on tlie overwhelming success of last year's event, DVD Europe 2004 will bring together key players from across the European music industiy to focus on the artistic, technical and commercial challenges and opportunities that the format offers. 
The encompass a mix of présentations, panel discussions and drawing on the expertise of those at the cutting edge of the explosion to examine where the market is at the moment - and tantly where it is going. 
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For spoitsoriiig this event contact: 
TVBEurope 

Matthew Tyrrell Tel:+44 (0)20 79218352 Email: niattliewpmusicweekconi 
For delegate registrations; 

Email: jsmitl^cnipinfonuationow1 
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Live Aid DVD on 
blocks as auction 

tliemselves for one of the biggest music DVDs of ail time this 
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ofthe to beat big 
(The MAC) was directed by ; will buy it mainly for Du reasons and to pick up the 
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With downloads as low as 29p, price will be a contentious issue as the market evolves 

era is rewriting rulebook Digital 

Martin Talbot, executive editor, Music Week. CMP Information, 8th Floor, Ludgate House. 245 Blackfriars Road, London SE19UR 

It is an established tenet of business that retailers can charge whatever prices they like. If they want to just break even - as many supermarkets do on certain entertainment titles - they are at liberly to do so. If they want to lose money too, that is up to them. But the prices they charge can have wider implica- tions. And there is certainly that possibility about Wippit's décision to slash the prices of some of the UK's best-selling downloads to 29p. As Music Week's digital feature (p6) in this issue outlines, the download business is beginning to climb up onto its feet. But it is in a pretty fragile state. One of the key issues for this new business is price. Apple and Coca-Cola have launched in the US and have established a compelling price point - 99p, or 99c, has a neat ring to it. But it is not a price which is going to generate much income for anyone; labels, publishers, artists or writers. Yet it is close to becom- ing fixed as the default price for singles downloads. In comparison, 29p is bargain-basement level. For Wippit, it is an attention-seeldngpromotional deal. It is an offer designed to drive traffic and lure consumers into its cut-price subscription package. The inévitable wringing of hands about such price 

points highlights the size of the debate which lies ahead of us. In the weeks and months ahead, as vari- ons music services jockey for profile and position in advance of the arrivai of Napster and Apple's iTunes, pricing will be crucial. 
But, unlike in the physical world, this issue will not just be about the prices of single tracks, or bun- dles (known as "albums" to the older ones among us), but subscription prices, the cost of streams and the degree of value which cornes with ail of them. Already, the vast range of prices include Ip for a one-track stream, £50 ayear for an all-you-can-eat subscription, as well as the various per-track down- load fees. To complicate matters, download singles are being bundled with ringtones, images and access to community content. And some downloads which you buy for a quid will die when you end your sub- scription with the retailer who sold it to you. There is little doubt that a 29p permanent down- load is plain daft. But it is symbolic of the debate which is certain to rage over the months to corne. Where price is concerned, everything we have previously taken for granted may prove to be wrong. 

There are better ways to 

organise royalty collection 
It bas been interesting to note 1 Tiove towards new business m oc: îuch as the "artist friendly"' et 

What is conceming, however, is the fact that music publishing com- panies as a whole dont show any signs of altering the way they have operated for décades. The adminis- tration of copyrights and the collec- tion of royalties by music publishers is still executed in such a way that it is slow, often inaccurate and shrouded in complicated processes that leave the copyright owner, 

There's no reason why 
publishers can't [use] a 
centralised organisation 

Collection of royalties has his- 
costly. Usually, writers receive roj'- 
of gross royalties ti including collccti addition, low trt complex reporting have made it near impossible for writers to understand if collected royalties are 

-ld will become bil- the digital irefore, that the and copyright 
Combining available modem technology with asound knowledge of the music publishing business, there really is no reason why pub- lishers can't move towards a cen- tralised organisation that will allow the collection of royalties and provi- sion of information to copyright owners and writers through a web portai from transactions around the globe. One fimdamental advantage of such a model would be to offer a service that reduces the number of 

interface with would allow a dira collection societic without the use of local représen- tatives and agents. This would eut out many fees usually paid to mid- dlemen. Automation would also provide quick access to informa- tion and reduce error rates. As a here could be a huge n in royalty collection lime and payments as well as sub- stantially improved accuracy and transparenev,   ■" ' fou Music Graup 

Which former exec would 
make a major impact now? 

Jean-Francois Cecillon made a surprise retum to the corridors of EMI last week, six years after exiting the building. But which other exec could make an impact agaiu within a major label? 
Rainer Focke, simplyred.com international marketing consultant "My long-time MD at Warner in Hamburg and then my senior VP Warner Music Europe, Manfred Zumkeller, who sadly retired a few years ago, but whose foresight and shrewd business thinking I have always admired." Charlie Pinder, Sony/ATV Music Publishing managing director "There's a guy called Ben Wardle who set up Indolent Records and signed Sleeperand Stephen Duffy and also worked at East West and he's now at AOL He's a brilliant music man and a Qreat A&R person." Brlaii McLaughliu, HMVCroiui Chîof nnncafiMn ~cci  

Judd Lander, Fleming Connolly Lander partner "There's one person I miss because of his parties - Walter Yelnikoff. And, having read the book, l'd like to have gone to the other parties as well And there's Paul Russell because of his global experience. Ifs such a waste because he is a musician's gentleman inthemusic business."  Stephen Budd, manager and Channelfly director "That would have to be Rob Dickins. He always had a sense of adventure and a 'grand scale' attitude towards the record business and... wasn't afraid of the Yanks."   

"Rob Dickins shouldberunning a big record Company again. He just gets it. He totally understands adult music and MOR - given that this type of music is at the fore right now, lie 

chief operating p.  
"Ifs not possible tobringhlmback but I would say Obie, I can't think of a 
tomu^cbusin^w ar0UndWhe', SO many changes ancuS^™^ problems. so fd be interested to know how he would have cooed had a great understandlnq of ail ■ Of the mdustry and amazing coin 

Double Dragon Music label manager "What about recalling Muff Winwood straightaway? Everybody knows Muff will never really retire."   Simon Quance, Hyperlaunch New 
"Chris Blackwell. The industry needs his maverick genius and to see beyond the requirements of commerce alone into realms of creativity, invention and art that présent accountancy-led execs aie can't fully engage with.' 



Your views on: f ile-sharing 

and the state of radio 

We can't afford 
not to take action 
From PaulBurger, SohoArtists Over the past week, we have read news ofIFPI groups in countries as diverse as Germany, Canada. Ilaly and Denmark announcing légal action against those who download music unlawfully. This followed, by only a iew days, the BPI's announcement ofits campaign to take action to warn, and possibly prosecute, those who disregard music rights. No-one wants to take the kind of punitive and aggressive action that is currently corn mencing in the UK; and yet an industry which has already shrunk globally by a stag- gering 25% over the past three years can no longer afford to take the view tirai we're not prepaied to risk the wTath of the very con- sumers on whom we dépend. 
which our industry dépends are both uploading/downloading (ille- gally) and purchasing (legally), then the awareness this campaign mllbri righllaw entitles rights holders is a lesson this public must leam. If, on the other hand, and as many sus- pect, those consumées who are uploading/downloading (i have largely left th (legitimate) purchasers, uns is a criticai lesson of which they must be made aware. Research in North America s then îs of the 

download illegally. Indeed the "price" of going after teenage kids who are downloading is a high one. And yet, the RIAA has only gone after significant downloaders; con- sumers who have "stolen" hun- dreds of songs. Andso, hundreds of artists, songwriters, musicians, producers, and arrangers have ail had theirwork stolen without com- pensation by this same wayward teenager. Ail this as a resuit of one teenager's "Robin Hood" activity. Except, such activity is hardly "Robin Hood". We mustn't accept the uploader/downloader's activity as something romantic or to be applauded. The illégal uploader/ downloader is stealing from cre- ators. It's as simple as that. 
after the kid in the street But when kids are growing up with peer pres- sure telling them it's not just cool to download but rather it's stupid to pay - when the norm begins to chairge and accept the illégal as an act of "Robin Hood" - then surely the time has corne for this industry to stand up and unité behind these campaigns wherever they are 

It may be much casier to placate the fan base and ignore, or worse, condone, such action. But for an industry whose investment in tal- ent and new products is higher than almost any other, it is time to stand up and say what we ail know - copyrights must be protected and tlreir sanetîty enforced. 

Radio needs more 
of Carolïne's spirit 
RobbEden, manager Having spent many years as a slrip- a spell with only agree Walker (Viewpoint, en he states that Car- However, you cannot tlraw a companson between 

Radio Caroline was started by Ronan OUahilly because he could not obtain airplay for acls he pas- sionately believed in. In those days, you had to record in studios and be iès for dis- ;ts are ablc 

on chart related activity. Even Radio Two is guilty of this. We're fed up of hearing the same boringmusic, the same dreaty prés- entation. We are allowing radio 
hear. Why did we ever bother fight- ing for free radio when this is the resuit? We need a Radio Caroline more than ever. Only stations like Caroline could allow the jocks enough freedom to play material not considered to be mainstream. Perhaps ifs time for Parliament to consider bringing Caroline on land as a conduit for new talent. Via e-mail  g 

Precisely a year after the release of Simply Red's self-backed Home album, Mick Hucknall a weekend ago used the platform of Micbael Parkinson's Radio Two programme to laimch an attack on record companies and their artist contracts, which he described as "Dickensian". 
What is Hucknall puiling lus hair out about? The Simply Red sir 

copyrights of ail his recordings. He accused the recording giant of clinging on to something - the copyright - that tmorally and legally 
maythinkyou 

unhappy with the record industry and that he had to set up his own record label simplyred.com because he "got sick of being ripped off". 
Well, for starters, he doesn't like the fect that record companies own the copyright of artists' recordings, because that copyright never runs out 

Hucknall cites Warner 

s, because they give ownership of master recordings to the labels, thus ensuring artists never get rich off the back of owning their copyrights. According to Hucknall. they are "appalling", "a disgrâce" and belong in the Dickensian era, Wby? He explained to Parkinson that under a standard record contract a record company will advance a loan. However, it is the artists who then ftind recording and other expenses, paying the label back in full. "The record company advance is a loan you have to pay back, with interest," Hucknall told Parky. "And then when you pay it back, they own it [the 

copyright]. It is very wrong." It is ail very well moaning, but does he have any suggestions? He did, after ail, sign his original contract in the first place. He vows to reform the entire record industry. He suggests that, in the 
develop leasing deals. These would 
their recordings and allow labels to continue owning them. In the short- 
sleeve though - he is going to re- record ail his old hits. However, he 
barring him from re-recording his old répertoire, expires. Eh? Does be think that people want more than one recording of Stars and Holding Back The Years? Not exactly, but by recording his own songs again he says he can "develop a catalogue in direct compétition" with Warner until they return his copyright Andhereckonsthe i 

DOOLEY'S DIARY 

À 
Early morning call 
aidsMTV&VPL 
Remembcr where you heard it A flagon or two of midnight oil was burned to get a VPLandMTVI; Peter Leathem and Tony Clark faxed MTV's Svenja Geissnar throughout the day, night and morning, periodicaily 
ensconced in her home study by the signedat' " 
of a senior US MTV e» the talks that got the broadeaster thinking seriously about what its viewers would think about a channel not showing Basement Jaxx, The Strokes and The Libertines.. In the week of IFPI légal action and Wippifs 

t book title is likely cat among the pigeons, The Art Of Downloading Music by Stuart is billed as tire first définitive 

reminding a very blcary-eyed guest of honour, Kenny Dalglish, to remark that it was the same amount as the then British record transfer fee that took him from Celtic to LiverpooL. A host of new names are set to join the Sine network, induding a new label venture by a leading independent PR y... Talk about taking coals to i US super producer 
last week, he asked them about their influences. So they and manager Billy Grant from TwoPointNine took him straight down to ABC Music in Southall, from where he emerged 

show last Friday, which explains how the likes of Phil T  Mechanics 

taste for anniversaries. Mere days last week before heading up to Manchester to mark 30 years as the first voice 

Congratulations to ail night out at the dogs. i m oflan Dury and in a 

over-subscription to last Tuesday's even at London's Grosvenor House, compère Richard Keys quipped, "Brian McLaughlin said he just sent a note round to people inviting them to a 

's community and events 
7211 As well as selling tickets and corporate hospitality packages for the lan Dury Mémorial Race Night on April 29. sponsorship packages are also available- 
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Classified 

JOBS & COURSES 

Contact: Doug Hopo, Music Week Classified Sales, CMP Information, 8tli Floor, Ludgate House, 245 Blackfriars Road, London SE19UR 1:02079218315 F: 020 79218372 Edoug^n 

cm 1(2 cols) Rates (por single columncnO Jobs & Courses: £40 (min. 4c Business to Business: £21 (min. 4cin s 1 col) Notice Boaid: £18 (min. 4cm xlr" Spotcolour.3ddl0% Fnll colour add 20% Ail rates snbiectto standard VAT 

Thelatestji euety Friday at www.musicweel<.com Booking deadlino Thursday lOam (or publication the following Monday (space permitling). Cancellation deadlme: lOam Wednesday prior lo publication (for sériés bookings: 17 days prior to publication). 

ro 
arvato services 

- c£23,000 p] 

CUSSIFIED 

, EIMB 

A helping hand with your new cafeer 

oiusicweek.com/jobs 
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Contact: DougHope.Music Week Classified Sales, CMP Information, 8tli Floor, Ludcjate House, 245 Blackfriars Road, London SE19UR 
Rates (per single coli Jobs & Courses: £41 Business to Business; £2] Notice Board: £18 (rnin. 4< Spot colour. add 10% Full colour: add 20% A!l rates subjectlo standard VAT 

The latest jobs are also available onlme every Friday at www.muslcweek.com Booking deadline: Thursday lOam for publication the follo,//ing Monday (space permitting). Cancellalion deadline; lOam Wèdnesday prior to publication (for sériés bookings; 17 days prior to publication). 
business to business 

■ 

Posting Records? IP Mailing Envelopes • Single Mailing Envelopes Postal Tubes • CD Mailers • DVD Mailers ! IHE DAVIS GROUP 
• . - Mak* • ,-t • Jtypesu» r-.- • 

• • JFVBapÉ'CM aoK 

. Grffiir i 

1 Dvomaters 
Wilton of London Estabushed 25 Years tel: 020 8341 7070 fax; 020 8341 1176 

Royalty analysis, 
processing and 
auditing for the 
music industry. 

Contact David Rayment on 
020 8569 3936 or 

david@niusicroyalties.co.uk 

CMCSGROUP 

STATEMENT   

CMCS has recently been made aware of a légal dispute regarding some of the compact dise packaging that it has been responsible for manufacturing on behalf of a third party. 
The compact dise packaging in question was designed by itaiian packaging manufacturer, POZZOLI S.p.A, and is covered by POZZOLI's European 
Patent No O 952 582. 
The manufacture of the compact dise packaging by CMCS was not carried out with POZZOLI's consent. As such, CMCS has infringed this patent. 
CMCS has undertaken to POZZOLI not to carry out any further acts that would resuit in infringement of the patent. 

AN OASIS IN LONDON.. 

Oj>en plan delached house in ils own grounds in of Richmond's most prestigious roads. 

Call Eleanor O'Roijrh 020 S8/8 0070 rfd.Jol@uIigateucpf.ncl 

iPortman Music Services Limited 
| ROYALTY & COPYRIGHT ADMINISTRATION SERVICES record labels, music publishers & dislribmion companies 

pleasc contact: Maria Comiskey Tel; 01962 732033 
cmail:maria(S porlnianmusicscnices.com 

CD DUPLICATION 

m 
^-•^..020 7385 2299 
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Plidi^iys 
red 

www. red d i s look no further 



THEEVENT 
Music Radio 2004 

Wednesday 28 April 2004 

THE VENUE 
The Shaw Theatre, London NWI 

THE KEY SPEAKERS 
Jenny Abramsky, BBC Radio & Music 

Simon Cole, UBC Media Group 
John Kennedy 

The Rt. Hon. Estelle Morris MR DCMS 

THE EXCITEMENT 
The Radio Academy PRS Award for 

Outstanding Contribution to Music Radio 
The Music Control Award for Most 

Played Artist on British Radio 
The Scott Piering Award 

The Music Radio National & Régional 
Plugger Awards 

The PPL Award for Most Played Artist in 
the Past Twenty Years 

The Music Radio 20th Anniversary Party 

MUSIC 

RADIO 

THE RADIO 

ACADEMY 
www.radioacademy.org 

ALL THE LATEST DETAILS 
www.radioacademy.org/musicradio 
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albums SINGLES THISWEEK DeadPrez RBG; Revolutionary But Gangsta (Columbia): Atomic Kitten Creaiesl Hits (Innocent): Delays Faded Seaside Glamour (Rougtj Trade): Dilated Peoples Neighbourhood Watch (Capitol): Twista Kamikaze (EastWest): Peter André The Very Best OffMusic Club): ftPRÎLÏâ Mum Summer Make Good (FatCat): The Rasmus Dead Letters (Island): Super Funy Animais Phantom Phorce (Placid Casual): Baby Bash Tha Smokin' Nephew (Island): Joe Satriani IsThereLoveln Space? (Columbia);  APRIL19 TheZutons WhoKilled TheZutons? (Oeltasonic): Agnetha Faltskog My Colouring Book (WEA): Joe Jackson Afterlife(Rykodisc): Various KillBillII (OSD(Mavenck): Craig Armstrong Piano Works (IE): Barenaked Ladies Everything To Everyone (Reprise); Prince Musicology (Sony): 
SINGLES THISWEEK BigBrovaz 1 WannaThankYou(Epic): The Rasmus In The Shadows (Island); Shania Twain She'sNot JustAPretty Face (Mercury): Bellefire Say Something Anything (EastWest): Michelle The Meaning Of Love (S/19): Amy Winehouse In My Bed (Island): APRIL12 Snow Patrol Chocolaté (Fiction/Polydor): Janet Jackson JustALittle While (Virgin); Dido Don't Leave Home (Cheeky/Arista): Eamon F*'k II (1 Dont Wanl You Back) (Jive): Peter Dohertyfeal Wolfman ForLovers (Rough Trade): D-12 MyBand (Interscope/Polydor): ÀPRÏIK Sia Brealhe Me (Go Beat); Muse Time For Absolubon (Taste Media/Mushroom): TheBees Wash In The Ram (Virgin): Franz Ferdinand Matinée (Domino): Plnk lastToKnow(Arista):Maroon5 This tove(Octane/BMG); 

'MUSÎC 

McFly make 
strong chart 
career début 
With an average ageoDZ.new sensations UcWyarethe youngest group to have a nujpber 
tôppèHTIiechartwith Crossroads in 2002, and the youngest to play their own instruments as well as sing since fraternai trio Hanson debuted with Mmmbop in 1997.^ 
management and schooUies with Busted and, although disraîssed in ; 

"Busted-lite", the 49,511 first- week sales of their début hit 5 Colours In Her Hair are better than those of every Busted single except Crashed The Wedding (55,083). Although down 3% week-on- week, album sales remain buoyant, with four dises topping the 50,000 mark last week. George Michael's Patience sold a further 51,975 copies to reach a three-week tally of418,978; Usher's Confessions dipped by 32% to lose pôle position but sold 66,494 copies to reach 

highest one-week tally since Freak Of Nature sold 104,408 copies in the chart for Christmas week in 2001, even though it was only in 15th place at the time. With so many strong sellers in the market and the start of new clearance sales by MVC and HMV, the number of units sold sstheco 

Britain's most 
comprehensive 
charts service 

Week 14 

NUMBER ONE MCFLY 5 COLOURS IN HER HAIRUniversal Universal's McFly website (www.mcflyofficialcom) bas more than 30,000 members and 344,000 postings on more than 16,000 topics already. Some 1,106 members have voted for their favourite band member. Oanny wins comfortably with 42.93%. 
ALBUMS NUMBER ONE ANASTAC1A ANASTAC1A Epie US acts occupy the Top Three and Anastacia is the fourth female solo artist to have a number one album already this year. 
COMPILATIONS NUMBER ONE VARIOUS ULTIMATEDIRTY DANCING RCA With the latest Westwood compilation (The Jump Off) being released last week, the compilation market is up by 3%. The Jump Off sold 27,533 copies, but Ultimale Dirty Dancing enjoyed a 19% increase to 36,625 sales tostay top. 
RADIO AIRPLAY  

st Hits de ed jus 8% to 78,11 20 days; and Anastacia's self- titled third album set off with a slurdy opening frame of 87,398. Although this is Anastacia's first chart-topper, it is not her 

3 higher +4.9% - than in the same week last year, beating the average 
the first 13 weeks of 2004 compared with the same period in 2003. Among the albums benefiting from clearance prices was Blondics Parallel Lines, which is currently priced at £3.99 in HMV and charted at 60 as a resuit. It lias not been as high as number 60 for more than 

MARKET INDICATORS 
THE BIG NUMBER: 515,236 The number of singles sold Inst vyeek. It is tue s 

place to hear whafs happening in the Music Industry 

NUMBER ONE BRITNEY SPEARS TOXIC Jive Dethroned by George Michael's Amazing last week, Britney Spears' Toxic reclaims pôle position. With four weeks at number one, it is now Spears' most successful dise on the airwaves, beating three-week reigns by ...Baby One More Time and Boni To Make You Happy. 
SCOTTISH ALBUMS NUMBER ONE ANASTACIA ANASTACIA Epie Anastacia's single Left Outside Alone was number one in Scotland last week, making lier self-litled third album a shoe-in for similar glory - and sure enough the Scots delivered, with the album finishing 24.4% ahead of runners-up Gims N' Roses, compared to 11.8% in the UK as a wliole. Left Outside Alone dips 1-2 on die singles chart, losing ont to the band with a (kind of) Scottish name, but no Scots members, McFly. 

iline at www.iniisicweek.com 
10.04.04 MUS1CWEEK 19 
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Upfront 

PrincesSr doing 

it for the kids 

The second phase of 
one ofthe biggest 
new compilation 
brands is reieased 
this week. 

MusL's^ldieRuffettTvho 

Sir- 
ul„ 
55 ^reui< 

A sélection of UK 
tastemakers select 
theirfavourite 
upcoming releases 
Brent Tobin, deputy 
programme director, 
Galaxy 105 OCEANLAB SATELLITE (NULIFE/BMG) 
"This was produced by the legendary trance producers Above And Beyond. Satellite h* from Galaxy 

Eminem wasn't involved. He seems to look after bis old friends, though. I expect it to go Top Three on its release, given the demand that's building 

Claire Pattenden, 
programme controller, 
Beat 106 j, g «I FRANZ FERDINAND 

I 

really beautiful and breathtaking piece of music; the production is wonderfully intricate. The remixers corne from Caiifornia and have had two albums out in their ovn\ right. We had 250 promos of this EP in the shop and they arc flying out ofthe 
percussive jazz project and the remixers have brought a delicate electronica edge to it. The original EP did surprisingly well and we expect this to do even 

^ - they were the surprise hit of 2003 and years of hard work on their part is finally paying off. 

cVS 
ruTLT^^ta^er 

ofhip 
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music control uk 

TV Airplay Chart 

// *// - 
0 USHER FEAT. UL JON & LUDACRIS YEAH   525 2 D-12 MY BAND M„_J? 514 3 BRITNEY SPEARS T0X1C m 503 4 SUGAUABES IN 1 Ht M1DDLE ^ 491 
5 u EAMUN l-"K 11 (1 UUN'I WANTY0U BACK) JIVE 440 6 BEYUNCE NAUGHIV G1RL 423 
7 ■- BLACK EYED PEAS HEY MAMA 391 
7 10 CHRISTINA MIL1AN DIPIT L0W 391 
9 0UTKAST FEAT. SLEEPY BR0WN THE WAY Y0U M0VE 360 
10 NERD SHE WANTS T0 M0VE mm 334 
H a ANASTACIA LEET 0UTSIDE AL0NE epic 324 
12 r JAMELIA THANK Y0U «w 306 
13 B TWISTA SLOW JAMZ AÎUOiTIC 305 
14 BLUE BREATHE EASY I««I 297 
15 » FOUNTAINS OF WAYNE STACY'S MOM ««GIN 295 
16 15 DJ CASPER CHA CHA SLIDE aiurowot™ 287 
17 18 THERASMUSINTHESHADOWS «d 280 
18 10 THE DARKNESS LOVE 1S ONLY A FEELING wmmmt 274 
19 lî WILL YOUNG YOUR GAME « 266 

Im 287 BUSTED AIR HOSIESS 263 
21 | SCISSOR SISTERS TAKE YOUR MAMA ^ 253 
22 a KYLIE MINOGUE RED BLOODED WOMAN «M 248 
23 ,7 JANET JACKSON JUST A LITTLE WHILE ««,» 239 
24 3 P!NK LASTTOKNOW SSISTA 229 
25 ALIC1A KEYS IF IAINT GOT YOU « 224 
26 KANYE WEST THROUGH THE WIRE 220 
27 Î0 ENRIQUE IGLESIAS FEAT. KELIS NOT IN LOVE ÎCOFf/POlïTO 209 
28 C JC CHASEZ BLOWIN' ME UP (WITH HER LOVE) M 194 
29 ûTAMir inîTFN GOMFONF LIKE ME IK!œt"T 191 
30 a RIG RRnUAZ WF WANNA THANK YOU (THINGS THAT YOU DO) ™ 188 
31 a LMC V U2 TAKE ME TO THE GLOUDS ABOVt 181 
32 MCFLY 5 COLOURS IN HER H AIR U!"MS#L 180 
33 k BEENIE MAN DUDE .   171 
34 33 SNOWPATROL CHOCOLATE 169 
35 GEORGE MICHAELAMAZING É 1  163 
36 14 BLINK1821 MISS YOU    159 
37 «7 DIDO DONT LEAVE HOME   155 
38 39 PFTFR ANDRE MYSTERIOUS GIRL |    ME 138 
39 n MAROON 5 THIS LOVE —  0CTANE7BUC 136 
40 27 THE STREETS FIT BUT YOU KNOW1T    uœoow 

Di . SSit" DCtato ireoSraMWHteMTVEaai 7Hl.TVBia.SmKl hlMifeU 

TH€ STIIBSp 
Cwj Star Sign: 1 

^IA -M T^Best Feature: m    ! t-IV Heigiit: C{~h. 
Message to TRI; 
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Usher takes the top spot though 
D-12 are challenging hard and 
elsewhere Eamon, Anastacia 
and Busted make strong gains. 
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Britney climbs one place to take pôle 
position ahead of Will Young, while Blue, 
D-12, Atomic Kitten and Abba's Agnetha are 
among those making strong gains. 
imbim 

ouîuAsirm 5LL[PVL-ro;/j i i , BRITNEY SPEARS T'-A . "the'darkness love isonlyafeelin 
BASEMENT JAXX FEAT. J( D-12 USHERFEAT.LIL'JON & LUDACRIS YEAH THE STREETS FIT BUT YOU KNOWIT ik<U NARCOTIC THRUST l LIKE IT frelwr BLACK EYED PEAS HEY MAMA AE.M^lyxf SUGABABES IN TH[ M1DDLE ISLA-.D IT YOU BACK) Jivi 

DILATED PEOPLES FEAT. KANYE WEST TH 

PETER DOHERTY & WOLFMAN FO THEZUTONS YO OCEANLAB SATI 50CENT IF ICA 

Ail the sales and airplay charts published in Music Week ai e also available online every Sunday evening at www.miisicweek.com 

iffy, V2. Agent: Charlie MyerL 13 Artisl ludent/fanzine press: Denise Kutzer. In 

The UK Radio Aii 

/ / / 
pr rr BRITNEY SPEARST0X1C 2967 3 77.65 5 
12 , 16 WILL YOUNG YOUR GAME M 2M8 3 75.01 8 

3 , 10 26 GEORGE MICHAEL AMAZING 2216 * 62.32 ■28 
! 4 n ,5 JAMELIA THANK YOU mmm- 2253 o 56.81 

5 5 6 SUGABABES IN THE MIDDLE 2105 6 54.10 -7 
6 7 19 ENRIQUE IGLESIAS FEAT. KELIS NOT IN LOVE 1821 -3 50.39 10 
7 ? 8 ■H NO DOUBT IT'S MY LIFE wmmwm 1819 ■15 46.53 5 
8 11 27 KYLIE MINOGUE RED BLOODED WOMAN «*■«« 2081 ■20 46.02 ■33 
9 8 2 USHER FEAT. LIL' JON & LUDACRIS YEAH .«ISTA 1510 -1 45.28 

10 15 10 OUTKAST FEAT. SLEEPY BROWN THE WAY YOU MOVE AR1STA 1089 6 43.65 8 
11 ,6 0 DIDO DONT LEAVE HOME 1180 52 42.78 24 
12 17 8 H THE DARKNESS LOVE IS ONLY A FEELING M® OESIROV/AIUHTIC • nss-. 24 38.47 19 
13 ■a 8 30 NORAH JONES SUNRISE BIOEKOTE 1038 35 38.43 44 
14 H a a OUTKAST HEY YA! ARISIA 3650 ■3 37.21 -17 

35 3 5 ANASTACIA LEFT OUTSIDE ALONE EPIC 1703 49 37.10 75 
1 16 18 3 0 THERASMUSINTHESHADOWS 1098 36 35.93 17 

17 10 10 20 JENNIFER LOPEZBABYI LOVE YOU EPIC 1785 ■8 34.82 -25 
18 12 6 0 NELLY FURTADO TRY 1311 11 33.35 -23 
19 58 EAMON F**K IT (I DONT WANT YOU BACK) oive 1083 35 32.89 30 
20 6 BLUEBREATHEEASY mum 1165 53 31.44 76 
21 20 ■< <0 SIIVIPLY RED HOME SI™,COM 452 17, 29.55 9 
22 22 5 7 TWISTA SLOW JAMZ EA™ 978 -30 29.03 12 
23 19 17 SCISSORSISTERS TAKE YOUR MAMA 503 19 28.73 •6 
24 15 6 23 BLACK EYED PEAS HEY MAMA A^WPOEYOOR 788 -15 28.64 -21 

125 « - » BEYONCE NAUGHTY GIRL wom 1420 34 28.03 13 
00MOT1 / m tx mm ma um ■ 2 WILL VOUNG YOUR GAME BMC ZÏ 6 NORAH JONES SUNRISE BLUE.NOÎE 3 i SIMPLY RED HOME SIMPIVUEDCOM 3 5 SCISSORSISTERS TAKE YOUR MAMA roEvra 5 5 DIDO DONT LEAVE HOME cheeky/arisia 6 ' AUCIA KEYS IF IAINT GOT YOU j 7 : BLUE BREATHE EASY iwcE-i! 7 THE DIVINE COMEDY COME HOME B1LLY BIRO fsbeophose 9 | AGNETHA FflLTSKOG IF ITHOUGHT YOU'D EVER... wea 10 io MAROON 5 THIS LOVE ociaimui; 

i23 COLDPLAY WARNLNG SIGN bwopwke 
T 5 BLINK1821 MISS YOU CErEEN/IsuuiD 3 6 SCISSOR SISTERS TAKE YOUR MAMA «mes 5; - PHER DOHERTY & WOLFMAN FOR LOYERS rouoi iraoe 4 | THE STROKES REPTI LIA soutH tr,ap[ 6 2 KEANE SOMEWHERE ONLY WE KNOW isuDio 6 19 | SNOW PATROL CHOCOLATE ficiiftwoos 8 j 22 ASHORPHEUS imaious 8 17 THE RASMUS IN THE SHADOWS isum 10 ( 24 j MUSEHYSTERIA tasiemeouveasiwesi 

Britney SpcarsTo.vic CALAXY102-2 Joss Stone Super 
MUSICV/EEK 1004.0-1 

GEORGE MICHAELAMAZING ANASTACIA LEFT OUTSIOE ALONE 
ENRIQUE IGLESIAS FEAT. KEUS NOT IN LOVEIN 



music control u/f 

^^^0gtiHmtMtÊmÊÊÊÊÊÊÊÊitÊtK^mÊmmm 

i rpiay Chart 

/ A? /h* £=_  y / 'J-JÂ 

» 28 
29 

" NhKU bHb WAN15 [0 MOVE ~ ^ e 013 | 2 28.02 20 
- 18 ALICIA KEYS IF IAINTGOTYOU    490 38 26.60 18 3 0 D-12 MY BAND ^^7 598 36 26.10 41 a 0 WILL YOUNG LEAVE RIGHT NOW  1 792 3 23,92 1 30 10 DEEPEST BLUE G1VE IT AWAY ' 731 -9 23.48 

31 BASEMENT JAXX FEAT. JC CHASEZ PLUG IT IN ». 434 20 2153 -2 
32 15 33 LMC V U2 TAKE ME TO THE OLOUDS ABOVE «0,™ 1285 -11 2148 -58 
33 
34 

M 20 o BLACK EYEDPEASSHUTUP 978 •2 2130 3 
' KANYE WEST THROUGH THE WIRE 614 26 21.60 32 

35 s» KEANE SOMEWHERE ONLY WE KNOW 559 ■13 20.73 -18 
36 0 MAROON 5 THIS LOVE 893 18 20.10 ■25 

137 - » 38 BOOGIE PIMPS SOMEBODY TO LOVE OATA 562 -10 19.82 4 
38 » 49 TRAVIS LOVE WILL COME THROUGH 1™™ 600 -26 19.78 ■19 
39 8 ATOMIC KITTEN SOMEONE QKE ME « 381 39 18.46 42 
40 0 AGNETHA FALTSKOG IF ITHOOGHT VOU'D EVER CHANGE YOUR MIND m 112 138 18.18 172 
41 36 9 47 50 CENT IF I GANT xmœsmm** 550 ■138 1Z53 ■20 
42 
43 
44 

M 1 0 THE STREETS FIT BUT YOU KNOW IT 193 52 17.48 41 
2 0 NARCOTIC THRUSTIL1KE IT ™ 335 30 17.34 22 

58 1 0 SNOW PATROL CHOCOLATE wwmm 218 41 17.09 47 
45 38 6 29 BLINK1821 MISS YOU 423 -1 17.02 ■13 
46 « 33 0 BLACK EYED PEAS WHERE IS THE LOVE? 662 3 16.94 

25 47 
48 

52 31 0 JAMELIA SUPERSTAR 548 23 16.10 
p , ] MCFLY 5 COLOURS IN HER HAIR 613 32 1518 

49 37 a 24 FOUNTAINS OF WAYNE STACY'S MOM 776 -15 15.22 -29 
50 51 1 50 THF DTUTNF COMEDY COME HOME BILLY BIRD 198 17 15.21 ■22 
■ SJa ® B'39«l inmaœ« »fei« ■ tot-u "mûM ^^ 

»»ums chart- wd singles '"«ssissureto 

BRITNEY SPEARS TOXICJIVT JAMEUA THANKYOJws GEORGE MICHflEL Al WIELYOUNG VOURCAMEB'A SUGABABES INTHEMlDDLEisu 
NODOUBT IfSMVUFEl ENRIQUE IGLESIAS FEAT. KEU5 NOT IN LOVE mi 
ANASTACIA LEFT Ol/TSIDE A10NE m< 

RED BLQODED WQMAN PA^LCf 
ER LOFEZ BABYlLOVEYOUtwi 

OUTKAST HCYYAlAuro USHER FEAT. LU' JON & LUDACRIS YEAH me 
LMC V U2 TAKE ME TO THECLOUDS ABOVE MI 10 DONT LEAVE HOME CHttKv,» 

F"K IT (1 DONT WANT YOU BACK) JM IN THEWAYYOUMOVEmt THE DARKNESS L0VE1S0NLYA 
BLACK EYEDPEAS SHUTUPASI TW1STA SLOW JAMZ fliiAenic 
BLACK EYEDPEAS HEYMAMAASV 

RE SAYSOMETHINGANYWAY[AS 

NELLY FURTADO TRY DatAM'WSKS,TO.Ylll)ii EAMQN F"K IT g DONT WANT YOU BACK) m BEYONCE NAUGHTY Gl RL coiunaiA D-I2 MY BAND SKADwINioscoPE/ravro MARQON 5 THIS LOVE ociAXb/EMG AGNETHA FALTSKOG IF 1THOUCHT YOU D EVER CHANGE YOUR MIND va THE STREETS FIT BUT YOU KNOW IT ntmww. 
SNQW PATROL CHOCOLATE DELAYS NEARER THAN HEAVEN kowh iMOi FRANZ FERDINAND MATINEE PO,v BELLEFIRE SAY S0METH1NG ANYWAY nsnvr; PH0EN1X EVERYTH1NGIS EVERYTHING socBit JOE FEAT. G-UN1TR1DEWITI)JIVE JAMES FOX HOLD ON TO OJR LOVE smv PETER DOHERTY & WOLFMAN FOR LOYERS to OCEANLAB SATELLITE f.inirt  THE STRANCLERS LONG BLACK VE1L umry 

5 feasons to visit musicweeli.com NOW! 
Daily News Key Releases Ail the sales and 

airplay charts 
Key radio playlists Team Behind The Hits 



■ il 

Kitte'i Supertad ln-store- Safeway BestofR&BNoi Now! 57. Joss Stone, 

Cofiiwall 
s chat 

^^rs?oSvD
ja2z BBC has limitée! fijuds to run 

®HMV =-S*Sand. 

T^TJsTr 

feel, and, of 
Our speech-to-musi( 
ratio is about 70:30, 
but music is very 

pla i 
and thelifebufouTplayîist aTtlie 

Coldplay are also the kind bands we nlav a lot. andw 



SINGLE OF THE WEEK 1 Phoenix Run, Run, Run 
1 • w « SINGLE OF THE WEEK 2 The Bees Wash In The Rain 
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□ R^^DraE^StO TOKTHER IN REVOLV1NG DOORS Réfactions (CO RR 034) □ RICHMOND FONTAINE POST 10 WIRE El tote ICO KR ffl) H SATRIANI, JOE IS THERE LOVE IN SFME? Munibu (CD 5161552) " TE* [«SITIONS SK ROSI FIONS OEATHVFISH (CD DVV 3701 ÎOILWORKIHE EARLY CHAPTERS iBlciubSe (CO POSH 054) 
HsUCARCULT RMM TREESMaSsc(CD RCO17018) " SUPER PREACHERS SÎEREOPHONIC SOMETIMES Hvclwood (CO HAZ 023) □SURFEROSA SHANGHAI MY HEART Versity (CO VERS 004CD) □TEXIA HOMA IF JUSTIOOAY URl TO BE MY ENTIRE UFE Talitrw (CD TAL OU) □TEXTURES POLARS Ulcnabic (CO POSH 058) 
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□VARIOUS MODERN WILO DUB Edn Bcadi (CD EB 045) 
CARTALOGUE & REISSUES 

Gail Ann Dorsey I UsedTo Be 
This slunmng album is the first solo project for 10 years from Gail Ann 

Features two collaborations between Gail and Roland Orzabal 

□ATOMIC ROOSTER IN HEARING OF Sancluary (CO CMQCO 926) 
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Métal rocks 
at Notts ïndie Mol Vickers proprietor. Diskits From humble beginnings as a maxket stall, Diskits bas been ihe only independent reUùler in the Notlinghamshire market town of Sutton-In-Ashfield sinee it first opened in 1987, and bas occupied the same 500 sq ft shop in Oulram Street since 1992. The area was formerly the prime shopping location for the town but is now secondary to a newer shopping centre. Despite thèse apparent problems, Diskits' owner Mel Vickers is fairly upbeat. "We are in an area where, traditionally, there is a huge heavy métal scene on the one hand, and abig northern soul scene on the olhcr." he says. "We are only 10 miles from Donnington, and 
We bave sold literally 
hundreds of copies of 
mid-priced AC/DC and 
Black Sabbath albums 
heavy métal is massive for us. Bands such as Kom, Incubus and Monster Magnet bave been our big sellcrs this year. We also do a big trade in vinyl singles - we nearly pullcd out of selling singles altogelhcr about six ycars ago but it bas corne back in a big way, and with bands such as The Darkness we can sell five times as many copies on vinyl as on CD. "We bave a huge amount of back catalogue on CD, and our two-for-£10 and thrcc-for-i-DO ranges sell realiy well. We bave sold literally hundreds if not thousands of copies of mid-priced AC/DC and Black Sabbath albums, and gently steer younger kids, who bave heard some of the 

"We can't really compete with Asda and Woolworths on chart albums, though we do try to carry a comprchensîve range at £9.99. Their pricing bas meant we bave bad to refocus our business, which is why we concentratc on métal, northern soul and vinyl. "Overall l'm surprised that we are slill doing so wel! and, if anything, business is up slighlly this year even though January 



Singles 

/à 
Fresh-faced boyband McFly enter at the top 
with their début single, while Twista, Atomic 
Kitten, Pet Shop Boys, Scissor Sisters and 
Alicia Keys make an impact to the Top 20. 

the Officiai UK 

Ojo MCFLY 5 COLOURS IN HER HAÏR Unr^o 2 1 USHER FEAT. UL' JON & LUDACR1S VEAH Amta ^134 TWISTA SLOW JAMZ i-i, .-;:. 4; 4 BRITNEY SPEARS T0X1C 5 3 ANASTACIA LEFT OUTSIDE ALONE Epie 6 7 JAMELIA THANKYOU RteKhAw 7 2 DJ CASPER CHA CHA SLIDE ah AroundThe 8 5 BLUE BREATHE EASY innoceni 9 6 SUGABABES IN THE M1D0LE l.dand 10 8 WILL YOUNG YOUR GAME bmg 11 12 GEORGE MICHAEL AMAZ1NG to 12113 ENRIQUE FEAT. KELIS NOT IN LOVE Merw/P^. 13 10 KYUE MINOGUE RED BLOODED WOMAN Pdtoo 14; il OUTKAST FEAT. SLEEPY BROWN THE WAY YOU MOVE Aréil 1515 NO DOUBT1TS MY UFE/BATHWATER inî^ope/PoiydoE 16; 14 JENNIFER LOPEZ BABYI LOVE YOU Epie 17i 16 OUTKAST HEYYA! Arisla 18 17 KANYE WEST THR0U6H THE W1RE Roc AFcib/Oei Jam 19 9 THE DARKNESS LOVE 1S ONLY A FEEL1NG Must 200 ATOMIC KITTEN SOMEONE LIKE ME/RIGHT NOW 2004 Innocent 21; 18 NERD SHE WANTS TO MOVE virgi, 22:21 NELLY FURTADO TRY 23il9 BLACK EYEDPEASHEYMAMA mw&y LMC V U2 TAKE ME TO THE CLOUDS ABOVE ah to ik worid 25 22 WILL YOUNG LEAVE RIGHT NOW s 26 138 NORAH JONES SUNR1SE ESueKw.e 27 O PET SHOP BOYS FLAMBOYANT 28 33 BEYONCE NAUGHTY GIRL Wuniw 29 0 SCISSOR SISTERS TAKE YOUR MAMA PoJydtf 30 32 EAMON F"K IT (I DONT WANT YOU BACK) Jrve 31 O ALICIA KEYS 1F1AINTG0T YOU j 32 23 FOUNTAINS OF WAYNE STACY^ MOM vnan 330 DIDO DONT LEAVE HOME ckck>/toia 34.25 BLACK EYEDPEASSHUTUP 35 : BASEMENTJAXX FEAT. JCCHASEZ PLUG IT IN xl 36:24 PETER ANDRE MYSTER10US GIRL Musto 37; 26 KEANE SOMEWHERE ONLY WE KNOW Island 38 27 BEENIE MAN DUDE Vagin 39| 28 BOOGIE PIMPS SOMEBODY TO LOVE MmjrvOiSound 40 30 BLACK EYED PEAS WHERE1S THE LOVE? mm** 

MICHEUE Ali TH1S TIME DJ CASPER CHA CHA SllDE PETER ANDRE MYSTERIOUS G1RL 
BRITNEV SPEARS TOX1C EMC VS U2 TAKE ME TO THE CEOUDS ABOVE USHER ET LU; JON & UJDACR1S YEAH 
BOOC1E PIMPS SOMEBOOY TO LOVE MICHflEL ANDREWS ET GARY JULES MAO WORLD JAMELIATHANKVDU OZZY & KELLY OSBOURNE CHANGES SEAN PAUL ET SASHA l'M ST11L IN LOVE WITH VOU 
GEORGE MICHAEL AMAZHIC 
KATIE MELUA THE CLOSEST TH1NG 10 CRAZV RONAN KEAT1NG SUE BELIEVES (IN MF) 
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2 USHER FEAT. LIL JON&LUDACRIS ,t; Il . , ^ , 
3 W ™l ' ««ArouiCD,®, 
4 DJ CASPER IA CHA SLIDE 
5 ANASTACIA l FF: liiH'.IDE ALONE 
6 BLUE A THE EASY 
7 BRITNEY SPEARS 1; • l1 
8 / w ATOMIC KITTEN SOMEONE LIKE ME/RIGHT NOW 20U4 
9 l( INYE WEST ( [iiirL[ 
10 OUTKAST FEAT. SLEEPY BROWN ! H- W A, ,mI.I MOVf 
11 NERD ANTSTOMOVE 
12 w PET SHOP BOYS 1L Li.. ■! il 
13 JA 1ELIA H OU 
14 THE DARKNESS 1 iL 1 . 1, . LINO 
15 SUGABABES 11 (HE Ml ■ 'LE 
16 1ILL YOUNf AME 
17 SCISSOR SISTERS TAKE YOUR MAMA 
18 / w ALICIA KEYS IF IAINT GOT YOU 
19 ' ENRIQUE FEAT. KELIS NOT IN LOVE 
20 « * JENNIFER LOPEZ BABY 1 LOVE U 
21 PETER ANDRE MYSTERIOUS GIRL 
22 BASEMENTJAXX FEAT. JCCHASEZfLUG IT IN 
23 BLACK EYED PEAS HEY MAMA 

~2A FOUNTAINS OF WAYNE STACY'S MOM 
"25 BEENIE MAN FEAT. MS THING DUDE 
~2b JO GEORGE MICHAEL AMAZING 

19 5 KYLlib MINOGUE ) BLOODED WOMAN 
NELLY FURTADO TRY 

24 5 BLINK182I MISS YOU ^ 
30 2 r - i ' H JONE 1SL 
IT J2 MKSY|l^[On FM REALLY HOT 

"32" KEANE MÉWHERE ONLY Wb KNOW    l1 '• ■' i "33" il LMC VS U2 TAKE. ME 10 1 HE CLUUDS ABOVE 
"34" 2. 2 DELAYS NEARER 1HAN HEAVEN 
"35" l l DILATED PEOPLES TH1S WAY   1 A/0,s,..,■ ■ ,;,(.;AV .M "36" BUSTEE ,1 
~W WESTLIFÈ OBVIOUS 

38 J! BOOGK PIMPS SOMEBODY 10 LOVE 
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Singles Chart 

/ /A y 39 53 is jKAI Jlt MhLUA 1 HE CLUSES 1 IH1NGT0 CRAZY 
40 Â 41 32 , MARQUES HOUS ION OLUBBIN EWlni 675440) aEN) 42 30 13IKELIS MILKSHAKE® i 
43 „ |VS LOVE YOU LIKE MAD 
44 30 ■. :N0 DOUBT IT'S MY LIFE/BATHWATER 
45 38 5 iFYA FEAT. SMUJJI MUST BE LOVE WJMUKftltirav 4317503» 46 JAM1ECULLUM IMF t IL H-J-ATS/FRONTIN l)CJ98É«Ua)) 47 50 CENT/G-UNIT IF |iA;iï THEMllA !iV r, r, i -r-n 
48 / ̂THE DISTILLERS THE HUNGER 
49 28 ? TRAVIS LOVE WILL GOME THROUGH | OMMU Sony 4IV IHmIj-I MwMMt IS0U31MS (IEM 50 25 [THE DIVINE COMEDY COME HOME BILLY BIRD [■'.V. MKtatCHSHWI» 51 42 3 KATIE MELUA GALL OFF THE SEARCH 
52 * ̂ ]ART BRUT FORMED A BAND Raugh Traie RTRADSCOlll (PI 
53 'PHIXX i11 " | L .i)[IiT|i II towocaesxoiw) 54 J|/[ YOUNG HEART ATTACK TOMMY SHOTS Kwmmn 
55 43 4 jLIONEL RICHIE JUST FOR YOU «,^«62072» 
56 REACTOR FELjNG THE LOVE LifeyrlyCORtACTOOllE) 
57 Â ̂BOXER REBELLION IN PUOIT PfçloïKî MC5088SC8 (P) 
58 2 j EAMON Piaf à DONT WANT YOUJSAGK) 13.82876604852(1^ 
59 41 

? 1AGNELLI & NELSON FEAT. AUREUS HOLDING ON TO NOTHING    
60 44 r3 KRAFTWERK h F i a [111 
61 /^|BILLY TALENT THE EX 
62 49 B2K FEAT. FABOLOUS PV 
63 j 48 y AL1STAIR GRIFF1N YOU AND Mb (TUNIGHT) i 
r H DEEPEST BLUE GIVEIT AWAY ^ 

65 45 2i j OUTKAST HEYYA! » 
■ 66 72 13 SEAN PAUL FEAT. SASHA 1 ï.i MU M I.1'■ F . . Tl ^WATOUOOKITL» 

67 7! y RAGHAV GANT GET ENOUGH mmmm 
68 50 LEMARANOTHERDAY 
69 64 2PLAY FEAT. RAGHAV Lv JUCXI - ■ ' 1 i Irt™ym2Paa»2» 
70 53 DJ NATION ■-PATI ■ m* m 
71 !55 4 JUNGLE BOYS VlAL a K Mladoaia£001Clli£l« 
72 GI^SGUSDAVm 
73 .0 SNOW PATROL RUN ^ ^ Ektawl,® 
74 8 SAM & MARK WITH A LlM!lEE^rIENDyM™S0È&"l!&. 
75 c FERRY CORSTEN ROCK YOUR BODY ROCK ^001,952026 
■ s*, Saïisr 1—r ®4M"MOOO, 

Ss 121 MVWNTSIOMOVril 
S il SOMEOKC UKE ME/RiGHT NOW JQXIC? 

As iiscd iiy TopOfThePoiis 
site tel Slrtjy 16541.% Hn THE DARKNESS LOVE IS ONLY A FEEUNG M tew. «) .ï-inn 

3 1 2 DELAYS NEARER THAN HEAVEN m 
51© YOUNG HEART AHACK TOMMY SHOTS *i «T® 
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71® BOXER REBELLION INPURSUIT ■ ^Hw-tsIP! si© GUS GUS DAVID urfmwtowno 91 7 PHIXX LOVE REVOLUTION toenwnR 10< 6 DJ NATION X-RATED litoMODi 
12. Pet Sliop Boys Britain's most successful pop 
tenus of number of hits, reyister their 36th Top 40 
Flamboyant «lis week in a chart 

12 4 THE KILLERS SOMEBODY TOLD ME todicngiP) 13 o MIGUEL M1GS CITY SOONOS 2 - VANCOUVER « M D»o. OÏTHO 14 © CARY JULES BROKE WINDOW 6dwtofl«i»yiPi 15 o VAR10US HARO HOUSE ANTHEMS 5 5J4«ia)Di 16 ® MICHAEL ANDREWS FEAT. GARY JULES MAD WORLD UMmOmUa, (H 17 u RAGHAV CANT CET ENOUGH Si» in 18! 13 ARMIN VAN BUUREN FEAT. J SUISSA BURNED WITH DESIRE «-,3 (ACOI 19 © SUREEROSA LUCKY LIPSTICK vmiïOUvn 20 © D J MARKY & XRS BREEZF/BACKSP1N togranlMTOB back more than «. Oe OISdilUK Dais Cmpjnï 2001 

O BASEMENT JAXX FEAT. JC CHASEZ PLUG IT IN a mua © MIGUEL MIGS CITY SOUNDS 2 - VANCOUVER KK SMXIDAsa-uinie 3 © GUS GUS DAVID 
5 2 KRAFTWERK AER0DYNAM1K EM, (El 6 © DEEKLINE & W1ZARDILL STREET BLUESTRUTH1S A LIE Bctriiii & Scan» ISRO) 
8 o 13 NIRVANA LITHIUM - D1RTY FUNKER MIXES WfcteUWKSD) 9 5 STONEBRIDGE PUT EM HIGH Hed Kandi 13UWTEN) 40 16 TOMAZ VS FILTERHEADZ SUNSHINE IrtttcWTTHB 4 SKYLARK THAÏS MORE LIKE 1T Crafa» ® 12 7 SOUTH COLOURS IN WAVES SsvtHarvlP) 13 e NRG NEVER LOST HIS HARDCORE TKjyTrjxUWiPl 14 G HABERSHAM TRANSPARENT SOUNO/FOLOW THE WHITE RABBIT AoaoTherapyÇAOO! 15 c RAPIDEYE SANTA CRUZ «œw 16 17 NICK HOLDER ET JEMIN1 NO MORE DATING DJS M Soni OMS<.IOTI0 17 8 PENDULUM ANOTHER PLANET/VOYAGER RB'-MH toiiPoi 18 14 TIESTO TRAFFIC 19 20 G G 1 VAR10US HARO HOUSE ANTHEMS 5 litoyisnoi ) SPEKTRUM KINDA NEW (T1EFSCHWAR2 MIXES) Ptetavias.?. 

USHER FEAT. LIL' JON & LUDACRIS VEAH TW1STA SLOW JAMZ KANYE WEST THR0UC.H THE Wlffi NERD SHE WANTSTOMOVE OUTKAST FEAT. SLEEPY BROWN THE WAV YOU MOVE AUCIA KEYSIEIAINTGOTYOU 
JENN1FER LOPEZ BABY 1 LOVE U BLACK EYEO PEASHEYMAMA 
MISSY ELLIOTT l'M REALLY HOI MARQUES HOUSTON CLUBBIN 
FYA FEAT, SMUJJIMUST BE LOVE 50 CENT/G-UNIT IF ICANT/THEM THANGS B2K FEAT. FABOIOUS BADABOOM 
SEAIWAITINGFORYOU LEMARANOTHERDAY THE BEATNUTS WATCH PUT NOW 

AH the sales and airplay charts published in Mnsic Week arc also available online every Sunday evenimj at www.nmsicweek,com 



Albums 

Anastacia's eponymous album enters at the 
chart's summit in an otherwise quiet week. 
Meanwhile, Scissor Sisters make strong 
gains in their ninth week on the chart. / 

the Officiai UK 
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i m 2 i i ANAS7ACIAANASTOÇ1A l 
GÛNS N' ROSES GREATEST HITS ® H® 2jO BlUE GU1LTY - LIVE FROM WEMBLEY Itou o ABBA IN CONCERT w,*riu) : m ~r -7 3 

m BOB DYLAN UNPLUGGED SMVMmtùnE») LAnastacia "T" T GEORGE MICHAEL PATIENCE ® 2 
5© BARBRASTREISAND THE CONCERT aivccw»aw Chalklng up lier i- T KATIE MELUA CALL OFF THE SEARCH ® 3 dmc.™™™ 
Tir THE EACLES HELE FREEZESOVER bmcvaoIBUSI limÎlêwthUft ha T NORAH JONES FEELS UKE HOME ® 2 ©, 8|© OUTKAST THE VIDEOS totuBMC) NEROUYOR DIE® v^cimisîmib 9© SHAKIRA LIVE & OFF THE RECORD EpicOEffl Anastaoa débuts 
MA BON JOVITHIS LEFT FEELS RIGHT - LIVE ii«r«n,ov<to(i» albums chart "8~ T WILL YOUNG FRIDArS CH1LD ® 4 

CHER mEFAREWELL TOUR mvitom:-'- frtied third LP. ~9~ V ENGELBERT HUMPERDINCK HIS GREATEST LOVE SONGS 
13|_8_ GEORGE MICHAEL LAOIES & GENTLEMEN - THE BEST OF SMÏEKIIENI more thui no~ SCISSOR SISTERS SCISSOR SISTERS ® p R0BB1E WILLIAMS WHAT WE D10 LAST SUMMER Chou.'s |E) ; 1 islz RUSH IN RIO SMuiyin --TT ■„ ffl "7 NELLY FURTADO f i 
ÏÏTis AC/OC LIVE AT DONINGTON EpicEiEW •s!oSor 12 u BLACK EYED PEAS ELEPHUNK ® 4 ® 2 
SA LIVE CAST RECORDING LES MISERABLES IN CONCERT vd»oktao WlmtrtitUe'0 ~U T DANIEL O'DONNELL THE JUKEBOX YEARS 
1? PLACEBO SOULMATES NEVER DIE - UVE IN PARIS 2003 ihv/w (El -ûmrejhanthrce 14 T NO DOUBT THE SINGLES 1992-2003® . ra . ùxwi ns- U JAMIE CULLUM TWENTYSOMETHING ® 2 

mm ~w OUTKAST SPEAKERBOXXX/THE LOVE BELOW® 
ffF USHER CONFESSIONS teu» 17 NORAH JONES COME AWAY WITH ME ® 6 ® 5 

èé VARIOUS WESTWOOD - THE JUMP OFF M«Mmuriui 10. Scissor liL a 9 SNOWPATROL FINAL STRAW® 
9 3 KANYE WEST THE COLLEGE DROPOUT Pa A.rmw im a» Sisters 19 17 11 THE DARKNESS PERMISSION TO LAND ® 4 5] 4 VARIOUS BESTOFR&B ivi iï,5<n,tï«l     6 8 i i limelight tJiis "20" 16 9 LEANN RIMES THE BESTOF ® "7,: 5 OUTKAST SPEAKERBOXWTHE LOVE BELOW AréoiBUCi m KANYE WEST THE COLLEGE DROPOUT • ■ 8 6 BLACK EYED PEAS ELEPHUNK AiWo.ycr lui 9© KEUS KALEIDOSCOPE vm»® débuts at 17 ou 22 17 É JAMELIA THANK YOU ®^ 

rundowa Album "23" m THE DIVINE COMEDY ABSENT FRIENDS 
approve of the ^24" LIONEL RICHIE JUST FOR YOU ® t; m.,iwto,tu 
titled debut'has "25" 26 27 DIDO LIFE FOR RENT®, @4 

A : KATIE MELUA CALL OFF THE SEARCH DM». ~2b ERIC CLAPTON ME AND MR JOHNSON ® 2 2 NORAH JONES FEELS UKE HOME Btoncit 3 3 GEORGE MICHAEL PATIENCE ^ leaping 43-22-10 ~W * 4 BARRY MANILOW ULTIMATE MANILOW 
5 5 BLACK EYED PEAS ELEPHUNK ASWMiu» « ~W AEROSMITH HONKIN' ON BOBO 
6 6 DIDO LIFE FOR RENT Ctekxsmb 100,000 sales "29" j W THE HOUSEMARTINS THE BEST OF 7 12 GUNSN'ROSES GREATEST HITS MBVBAA. M EL 8 8 JAMIE CULLUM TWENTYSOMETHING UOJ pr 1 30 ZERO 7 WHENITFALLS® 
10 9 LEANN RIMES THE BEST OF ewNimdûn NO DOUBT THE SINCLES1992-2003 WmowWfta | 31 66 2 THE RASMUS DEAD LETTERS 
11 10 OUTKAST SPEAKER60XWTHE LOVE BELOW tet. IpPI 32 JW JANET JACKSON DAMITA JO ® 
13 13 SNOWPATROL FINAL STRAW ramiMfh, 23. The Divine 33 

â W DYLAN BOOILEG SERIES VOL. 6 
mr DARKHESS PERMISSION TO LAND Mut fcrro.AUL-i.ic EVANESCENCEFALLEN EpicWnnJp AnolJier collection !34 Jj û SUGABABESTHREE®2 
16 16 FRANZ FERDINAND FRANZ FERDINAND songs from Neil 35 ETBORN® 
¥lf MICHAEL JACKSON NUMBERONES Epie Friends. relunis ~w 3 

8 RANZ FERDINAND FRANZ FERDINAND® 
19 39 USHER CONFESSIONS Ansu Comedyto the "37" 33 20 bmtnÊyspearsinthe zone®" 

off single Corne ■3 71 ALICIA KEYS ^   Keys/EdçR/Robin»n .    
"sinthcTte Sa BoSl oStAS? MIOMOBRICONÏtf) HASRYCœ»JS42 

AH the sales and airplay charts pubHshed in Music Week are also 1 arailabte online every Sunday evening at www.imisicweek.com 1 
cliart. The album débuts at 23^ wiUi 11,266 first- week sales. si h 
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Albums Chart 

39 30 3 (GILBERT O'SULLIVAN THE BERKY VhST OF 
40 « o ENRIQUEIGLESIAS SEVEN ® 
41 36 m BUNK182 BLINK182 ® 
42 20 4 HARRY CONNICK JR ONLY YOU ® 
43 « liLUt ' iV® 
44 37 U JOSS^TONE 1 Ht SOUl;SESSIONS ® 
45 49 ,6 NERDJNSEARCH OF® V mCCfJ SX2 0 46 40 34 DURANDURANGREATEST®2®, 
47 45 ■i9 jEVANESCENCE FALLEN ® 3® ? 
48 72 S IMAROON 5 SONGS ABOUT JANE ® 
49 29 2 |THE VINES W1NNING DAYS HtawvmNLPimio 50 51 20 BUSTED A PRESENT FOR EVERYONE ® i ©, 
51 43 olAMYWINEHOUSE FRANK® | CommawEf Gor dor/Remi/V.-inoToust- Isbnd 9812918 (U) 52 46 o SARAH MCLACHLAN AFTERGLOW AmU 02376596712 (BUG1 53 27 2 CHRIS REA THE BLUE JUKEBOX Jiase 61* JBLUECOOBX (3WV/2) 

| 54 5, 4i IBEYONCE DANGEROUSLY IN LOVE® 2 
55 52 20 jMICHAEL JACKSON NUMBER ONES ® 4 ® 1 
56 « 20 RED HOT CHILI PEPPERS GREATEST HITS ® 2 w™ Bras 93624659620110 57 44 .2 STARSAILOR SILENCE IS EASY ® ffli 
58 38 34 JENNIFER LOPEZ THIS IS ME..THEN ® EAsiimnw 59 48 23IR KELLY THE R IN R & B - GREATEST HITS VOL. 1 ® 2 Jw 82376561792 lP) 
60 0 107 BLONDIE PARALLEL LINES reçois™ 
61 55 2 BIC RUNGA BEAUTIFUL COLLISION El* 5127279(1 EN) 

162 TT si COLDPLAYARUSHOFBLOODTOTHEHEAD®7®3     
63 « 9 iLOSTPROPHETS START SOMETHING® 1 , 

| 64 o .3 BASEMENT JAXX KISH KASH ® 
65 50 » LEMAR DEDICATED® 
66 O oa BUSTED BUSTED ® 3 ®, 
67 74 26 MUSE ABSOLUTION® Ud7EJStVM5046685ffl2(IEm 68 47 14 KYLIE MINOGUE BODY LANGUAGt® 
69 i ̂  ENNIO MORRICONE M0V1E MAS 1 LKHitUtb 
70 65 os QUEEN GREATESTHITS. 111 & m® 3® 7 
TT 64 20 LIONEL RICHIE/THE COMMODORES 1 Ht UtHNl l ivt tutitt 1 iuin ® 
72 61 7 MICHELLETHE MEAN1NG UF LUVt® S 82876590662 IKK) 

jo Tj^ilifwpOnïRÂ STRIPPtU ® 3 ® 2 RCA 74321961252)8110 
3™ 58150 CENT GET RICH OR DIETRY1N'® 2® 1 
■* 39 USHER8701® Mmmrnrn, 

11300.000) ® SJver (60.000) 
katieueujas KVUEM1N0GUE68 EtA®R|UES20 U0NaRKHIE24.n 

RIO HOT OilU PEPF'ERSSô M HOU 

i VARIOUS ULTIMATt DIRTY DANCING (OST) KA.BWI 
1' 3 2 1 VARIOUS FLOORFILLERS imvMwoi 
5 4 1 VARIOUS NOWOANCE VRyOtlBB 
7 t , VARIOUS LOVE ACTUALLY (OST) lortu 
9 C ) VARIOUS LOVE BITES&SCHOOLNITES MurtsswitwS! 
11c VARIOUS BEST WORSHIP SONGS EVER v<9«mm 

113 T 6 VARIOUS K ISS PRESENTS LAYDEEZ WITH ATTITUDE o^ivoii 
15 I 3 VARIOUS HIT 40UK ; i: u\ 
17 1 2 VARIOUS TUNK SOUL ClASSICS MrdryOlSordaMTEW 
19 1 ) VARIOUS NATURALWOMAN sm ivwk tv (8UG1 
31M 

IS 1 KATIE MELUA CAIIOFF THE SEARCH 
3 : 3 THE DARKNESS PERMISSION TOLAND i,^tv.,iw-4M4«.lHEi 
5 1 3 BASEMENT JAXX KISH KASH n f.'lKi 
7 ■ T DANIELO'DONNEUTHE JUKEBOX YEARS pwtviim 
9 5 THE WIIUHEARTS COUFLED WITH 
H ( , 0> IN FIAMES SOUNOTRACK10 YOUR ESCAPE ^ Blis. « (1Z 1 u 1 9 THE WH1TESTR1PES ELEPHANT kwtkj 
15d 3' THE WHITE STR1PES DE STIJL 
17 4 3 THE PRODIGY THE FAT OF THE LAND 
19 I 20 ( U THE LIBERTINES UP THE BRACKET P 3 DANIEL WYUE RAMSHACKLE BEALTTY iwam 

HAYLEY WESTtNRA PURE 
KARL JENKINS THE ARMED MAN - A MASS FOR PEAGE M - A SUITE FOR ORCHESTRA 
AM1C1FOREVER THE OPERA BANg ANDREA BOCELU V1AGG101TAL1AN0 LUDOVICO EINAUD1ECHOES -1 
GAUV1NAR0TTER/RSN0/ALS0P BARBER/KNOXVIILE/SUMMER OF1915 

VAR10US BEST WORSHIP SQNGS EVER VARIOUS PEAGE - PURE CLASS1CAL CALM VAR10US RELAX1NGCIASS1CS VARIOUS 100 - YQUR HUNDREO BEST TUNES 
VARIOUS SMQQTH CLASSICS - DO NOT DIS1URB VARIOUS THE VERY BEST OF CLASSICAL CHILLOJT GOID VARIOUS CLASSICAL CHIILOUT VARIOUS GREATEST CLASSICS VARIOUS CLASSICAL AM3IENCE 



Real Success 

Ldi&J 

(Scotland) (Wales) (N East) (W Mids) (N East) (Soient) (Yorhs (Yorkshire) (E Anqlla) (Scot) (E Mlds) (N West) (W Mids) (E M 

You've got to be Real popular to occupy the No.1 and No.2 spots in the RAJAR market share figures for régional radio stations. 
But that's exactly where Real Radio stands right now, with Real Radio Scotland the UK's No.l, and Real Radio Wales No.2. 
So if you want your stars to shine you need to put them on top. Call Terry Underhill (Group Head of Music) on 0113 238 1114. 


