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Bsveiiey Kmgîit 
Beverley Knight returns wltia her amazing new album Affirmation on 28 June, preceeded by the single Corne As You Are on 21 June. 

The Single 
CURRENT MEDIA SUPPORT: 
RADIO Playllsted at: • Radio 1 B list • Radio 2 - A list • Capital B list • 124 ILRs includlng Galaxy. Capital Group, GWR 
• TOTPs exclusive performance 4 June . » • MTV Hits - B list • TMF Blist • VH1 B list, Planet Celebrity news 16 Jun^B • The Box currently at # 19 • MTV interview 14 June, news piece 16 June^ EMAP selector 14 June • Disney Video &? PA 16 June • iTV Disoornania interview tx 19 or 26 June • Popworld interview & video piece 20 June • Trouble TV interview & video 21 June • Newsround interview 8c video 24 June • Xehunge interview & video 24 June • TOTPs Saturday PA Se interview 26 June • GD:UK and This Morning tx tbc 

la.il on Sunday NightandDay feature 27 June u.itude double page spread unday Express S Mag '24 hours' Q&A 20 June lues Se Soi il Interview (cover) 23 June lojo Urban album of the Month for July i Style Interview and Shoot (4pg feature) 29 July Q Afieionwi'j Q&?A 5 Aug Ua-in Glaire IriVii'Vlew and shoot 6 Aug 

®. l'arloplionc beverlfjy knight.com 
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Irish act's album 
lïcensed to thrill 
Virgin Records act Tiie Thrills are in the final stages of recording their second album, the follow-up to last year's acclaimed début So Much For The City. The album is being produced at New York's Magic Shop studios by Dave Sardy, who is best known for his work with acts including 

Dandy Warhols and Mariiyn Manson. The as-yet-untitled album is being scheduled for a September 13 release preceded by a single, titled Whatever Happened Ta Corey Haim?, on August 30. "We haven't over-thought things on this record; it's a feel thing," says vocalist Conor Deasy. "Working with Dave was not a straightforward choice for us, which is wliat we wanted. We really wanted to move things on, 

is what he lias heiped us 
The album is a creative leap forward for the West Coast- infiuenced group, with future single Not For Ail The Love In The World among the songs which perhaps best demonstrate the band's new level of confidence and writing ability. Other key tracks on the album include Found My Rosebud and Let's Bottle Bohemia, which features a guest performance 

from REM's Peter Buck on 
Alongside The Darkness, The Thrills have been one of the key UK-signed breakthrough bands of 

400,000 copies of their June 2003 début album in the UK. The band has since spent the majority of 2004 based in the US, where they have made significant progress. Having released one single in the territory, they have sold around 150,000 albums. 

UKlawsuits near 
after IFP1 action 
BRI préparés to take décision 
on légal action against file- 
sharersasnewevidence 
shows global pushis 
paying off p3 
Cure director 
wins Cadsaward 
Vétéran music video director 
Tim Pope is among those 
honouredat this year's 
Cads - Music Vision 
Awards p4,17 
Music DVD sales 
set to hit €lbn 
Delegates to last week's DVD 
Europe conférence heard 
upbeatforecastsforthe 
future of the European 
market pll-15 
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Sony and BMG fight their corner over merger as objectors lobby hard against proposais 

Majors make their case 

Ubelbody which îaunches'its TTunes " The taide bSy 

çssrswrs 

Impala has already made its président Michel Lambol and VP objections clear, first in an infor- Patrick Zelnick welcomed the SO, 

could spark a new investigation ^ 

ciently far reaching to deal with the ECs concerns." Indeed, Lam- 

says the EC is by July 22, 



O 'Rapid change in the industry is 
daunting, but it should also prove 
comforting'- Editorial, pl6 

CJIMMliy Your guide to the latest news from the music industry 

Uie cxtçjistoibclow. Dong Hope (8316) 
fbllowcdby (8320/d(iiqend]m@ 

To read ali the 
news as it 
happens each 
day, log on to 
musicweekoom 

Cads honours 
video talent 
• Tlm Pope vvas among the winners as the best talent in the music video honoured at Music CadsCM Music Vision Wednesday. Oil Factory led tlie way in the awards, wliicl) saw Jake Nava's promo for Beyoncé's Crazy In Love named as video of the year. p4 M American legend Ray Cliarles died /at his home in Los Angeles after a battle witli liver disease, aged 73, last Thursday, Charles had been troubled with ill health for some time and was forced to cancel a US tour in December - it was the first time he had called off a tour in 53 years. • The Mobile Entertainment Forum has announced the addition of 18 new members across the mobile sector, The organisation now represents 60 leading companies, after the addition of companies including Alcatel, Chrysalis Mobile, Orange, T-Mobile, In a parallel move, Patrick Parodi, général manager Europe of Alcatel's Packetvideo Network Solutions, has been elected as MEF chair, with mBIox chairman Andrew Bud as vice-chair. ® Olivier Rosa has been appointed as général manager Warner Music Switzerland. Rosa will report to Bemd Dopp, chairman and CEO of Warner Music OSA. • Brian Holland, Lamont Dozier and Eddie Holland will be the subject of a songwriting masterclass, whlch will be broadcast by Radio Two on dune 26. The show, which will go oui from 
Cobden Club dunng their recent visit to London to receive a spécial award at the Ivor Novello Awards. ® Henrietta Bannister has been 

manager at Union i responsibilily for letro labels. Bannister most recently worked for EMI Spécial Markets. • EMI Music CEO Alain Levy has signed a new deal which sees him tiéd to the major until April 12009. Tire new deal is revealed in the EMI anm 

ig Tlie Sugababes, 
place àt Finsbury Park in London on July 3. Tlie free event, staged in 
feature 10 stages. Organisera expert 35,000 people. Other arts confirmed include Har Mar Superstar, Liberty X, 

industry for , ; h.,1 

eammg ELZm, group 

McKenzie m 
tîe-up with Xf m 
• A new three-year marketing deal between Capital Group and the McKenzie Group 

Glasgow. The McKenzie venues will 
Similarly, Xfm will plug activity at 
diredor Graham Bryce says the tr 
@ Kerrang! radio service launches in the Midlands. p6 ® Radio One is to broadcast from The Big Gay Out festival, which will 

ill form part of the offering when BSkyB launches its free-to-air satellite proposition later this year. Customers will be able to purchase a one-off receiver box for £150 including installation, for access to 200 free digital channels, It will include 115 TV: " - 

n for the i d Apple Corps has denied thaï the band is preparing to release its extensive catalogue for download from online stores. Reports last week indicated that Apple is finalising deals to issue catalogue, which has bi online, for download via sites, with MSN and 0D2 cited as key partners. 

Aim set to malce 
China tradetrîp 

 Is conférence last week. p4. • Manchester-based independent record label Twisted Nerve is launching a new download initiative, titled Weekly Adventures. Tlie label will release digital EPs from a sélection of both new and catalogue artists on a weekly basis, priced at £2.75 each. New material will corne from artists who form part of the 

catalogue, ® Scottisb Media Group has denied that it is planning to sell off Virgin Radio for £130m. Reports in last weeKs press suggested that the 
polential buyers". But a spokesman for SMG told Music Wee/c, "There is no truth in this story whatsoever. Virgin Radio is indeed a very attractive 
important part of SMG's core business and it is not for sale." ® Sanctuary is targeting country 
growth. p6 

C4 lands deal 
for V Festival 

O Channel 4 is replacing ITV as thi broadcast partner for the V Festival 

Around 100 key executives, from régional music organisations, management companies, labels and média descended on Aberdecn last Wednesday and TTiursday for the third annual Go North festival. The event which featured performances by around 30 unsigned bands from Scotland as well as Norway and Finland is organised by Go Events and supported by Hailg, a régional faody for music organisations in 

the Highlands and Islands, kicked off with a performance from Universal Records US-signed act Teitur at a launch for the Channel Four IdeasFactory; Make Tracks Project. The initiative is designed to offer 16- to 34-year-olds in the Highlands & Islands a chance to make a career in the music industry. Pictured at Aberdeen's Kef venue are Finland's Tigerbombs, one of tlie unsigned highlights of the two-day festival. 

trade mission to China in October. Tlie trip, from October 10 to 20, will take in Hong Kong, Shanghai and Beijing and can be supported by a UK Trade and Investment grant of £750 towards travel costs. Companies wishing to apply for a place on the 
Judith@musicindie.com. • Telford-based company DOCdata is to invest £2m in its plant to increase capacily for DVD manufaduring. Managing dirertor Steve Toms says the move is part of an ongoing two- year £4ni investment plan, which will see £700,000 alone made available to boost the number of DVD Unes and the installation of new equipment for printing and automated packing. • Vital unveiled its digital strategy at 

E4, with Channel 4 providing two 90-minute highlight ' id of the ind 22. Confirmed acts include The Strokes, The Pixies, N.E.R.D, Massive Attack, The Charlatans and Dido. Channel 4 has also planned a number of 

© Kitcbenware bas signed a deal with Absolute Marketing and Distribution. p6 ® Cherry Red has finalised a deal to 
Football League for the 2004/5 m. The le; the Cherry Red Records Middlesex County Football League. The label has previously sponsored the Hellenic League and the Chiltonian League. • Contrary to an impression given m Music Week last week, performers' 
featured and non-featured performers. The organisation's board comprises 50% featured and non-featured représentatives. 



News 

News edited by Paul Williams 
New figures show that court action is working in the ongoing battle against uploaders 

BRI considers taking the légal route 

jf 24 legflt^ons befng ha^pen miomrasly helpfal. several courses ofaction; we could ycars from now? I dont know." 
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Rivais jockey for position as iTunes store readies for launch 
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T)ie Album (Virçin) (sllvert Bry.OT Feny/Roxy 
Aflcrglow (Arista) BiMI!r' 
Mon-isscv - You Are Ballads (Virgin)  Ml.- I mreQuarry (gokl) Supergrass- (Sunctuorv) (gold) 

îarïïoi'œ)'(yold) World Ever (Virgin) 

UK's Nava scoops top award for US-commissioned clip 

Beyoncé video rocks 

expamled Cads event 
the best animation gong foi Unkles An Eye For An Eyc. East West s Richard Skinnei was judged best video commis- 

^vr„A=d 
Crazy in Love, K's Jake Nava 

nesday. "Ifs nice to sce a lot of old friends who anoreciate the hard 

one's for you, Steve," said Eagle Rocks John Gaydon,payingtrib- 

^n 
bj 

tu f toshine 

rstea Din Tci. A host of other 
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Ail Around The 

Patience pays off as 

Michael hits US chart 
ie knew he wasn't going to be George Michael is reaping significant early rewards from an available to promote it enthusiastic Worldwide "H° "" t1'" nnr 

promotional campaign for his comeback Sony album Patience. 
n many European markets, 

'He went on the Oprah Winfrey show and did a fantastic interview and that really boosted sales. Next week he's going back US, where we're ne ichael is looking to bnild on a working Amazing, and then he's 

es in the wake of an 0| 



Vital moves into digital era 

with new solution for labels 

The company is vowing to with digita^retailers "including "'^ound ^OO labèf dekgltes 

i by Vital on 

by Motion Group, w 

digital prices from the beginning. He ^ At the launch, Third Space 

el, the Se^Se^fm^rep^ fvhTeTables to pay master sented by Vital - ifs not bub- for concert tickets using their 
iUthen digbaT music 'in^tenns orthe rad^ bi Ttot m^sage! whkh^s 

Performers take place 

on new-look PPL board 

boost in payouts 



Station aims for ratings by day, réputation by night 

Kerrang! rocks its 

way onto airwaves 

by Paul Williams For a man who lasl week launched tlie UK's newest commercial radio station, Kerrang! 105.2 pro- gramme director Andrew Jeffries sounds uncannily at times like he is working front a BBC nilebook. While the New Zealand-bom executive's vast experience in the commercial sector on both sides of the equator means he is familiar with the concept of chasing ratings for adverlisers, he espouses a virtu- al public service mission when it cornes to his new station. "We have to be brave," he says. "Part of what we have to do is a BBC remit of tryi'ng to educate, inform and ofier an alternative." As a rock fan himself, Jeffries' evangelism is nndefstândable. Even though the OKhas produced 
and the sector accounts for a signif- icant share of CD sales, it has been largeiy treated as an after-thought by radio programmers. But, with the arrivai of Emap's Kerrang! Sta- tion in the West  Thursday (June 10), i least one part of the 
FM waveband. "I believe the UK is r for some ofthe best rock of ail time and it is not being supported," says Jeffries, whose UK radio experi- ence includes programming direc- tor rôles for Capital and Chrysalis. 'If I can play a little part in remind- ing people there's this fantastic music ont there FU be pleased." Twenty years after the only rock on radio available to much of the UK was Radio One'sTommy Vance on a Friday night, the new Ker- rang! service can hardly daim to be 

digital world the likes of GWRs Planet Rock and The Stonn and the digital version of Kerrang! are already pumpingout rock 24 hours a day. However, Jeffries firmly believes the new West Midlands station - the first brand new ana- logue service yet to be launched by Emap - is incomparable in the breadth of rock it will play. The station is completely dif- férent to anything that exists on the radio band in the UK; there's no doubt about it," says Jeffries. Tm pooling some of my experience in rock markets in New Zealand and Australia and £ ; in the 1 •" He suggests 105.2 is likely to atlract a propor- 
renlly not tuning into radio ; Conlemporary acts such 

The UK is responsible 
for some ofthe best 
rock of ail time and it is 
not being supported 

material by everyone from AC/DC to David Bowie and The Clash about 10%. It will not be ail long hair and guitar riffs, though; the likes of hip-hop acts Busta Rhymes and Eminem could well tum up on 
id hip 

Emap station believes the speeen approacn wm provide a "point of différence" and, in any case, there's no point in hav- ing Marilyn Manson's This Is The NewShit at 7am". However, Jeffries stresses the likes of Marilyn Manson will defi- nitely be daytime fodder, while in another possible echo of BBC phi- losophy, he is adopting an approach of'ratings by day, répu- tation by night". Outside the day- time output, the schedule will be dominated by specialist program- ming ranging fi om genre-specific 
umentaries. Jeffries vows there will be no watering-down of the sched- ule in the months to come by axing these programmes, as so often hap- 
perately chasing ratings. "It's astatement," he says. "Ifwe start off with one thing and tum it into something else we'Il be letting ourselves down." The FM service will operate in conjonction with the existing Ker- rang! national digital station, shar- ing presenters and some output, although 105.2 will firmly remain a "ocal channel. Given the region's rock héritage as the birthplace of such icons as Ozzy Osbourne and Robert Plant, the West Midlands is an appropri- 
Emap aims eventually to roll out elsewhere in the UK. It trialled Kerrang! in Manchester on a 28- day licence in Februaty and will be weighinj 

Sing For The Moment is totally based on an Aerosmith track." Another surprise is that the rock station has opted for a 75% speech-based breakfast show, which will be hosted by Ugly Paul, an Australian whose previous UK 

ar Ofcom is due to advertise in the coming months 
In a period when, thanks to tire likes of The Darkness, rock is back in vogue among musicbuyers, such a révolution on the airwaves could hardly bebetter 

/ 

re Records lias signed 
it with Absolute g and Distribution in advance of what it experts to be a Top 10 success witb The Sirens (pictured) next month. " ' latest label e after tl collapse of 3i taking on responsibibty foi- marketing , nianufacturing, label management, thîrd party rigbts management and exploitation. Universal will handle pbysical distribution, wbile sales activities will be sbared by UMO and 

Keitli Armstrong, director of Kitcbenware - tlie Newcastle Company which launched Prefab 

Sprout, The Lighthouse Family, Tlie Kane Gang and Fatima Mansion - says, "We're a creative label and we need to be in the smaller specialist stores, but we also want hits, so it was a choice between Absolute and Vital. We've got a Sirens record coming out and we're hoping for a Top 10 - maybe even Top Five - and we need to work with someone who can support records like that" Armstrong also has high hopes for the fortheoming album from Kate Walsh, who he describes as an "indie Norah Jones". Tlie first release under the new deal will be Tlie Sirens' single Baby (Off the Wall), which is released on July 19, and followed by their début album Control Freaks on August 23. 

Sanctuary to focus on 

country and publishing 
iry has identified music 

its next target areas for growth, after its new urban division helped almost double its artist services busmess within its first year. In revealing intérim figures showing turnover up by 41% and Ebitda up 18%, executive chair- man Andy Taylor says the success of Sanctuary Urban - created last year through the acquisition of 
pany Music  - has made a 'significanl contribu- tion" to the growth of Sanctuaryk artist services. The division, which also includes management, mer- chandising and live, outperformed Sanctuary's other divisions, with profits double those of 2003 and turnover up 86%. With rock and the urban now broadly represented by Sanctuary, in addition to niche areas such as reggae - primarily through its ownership of Trojan - Taylor believes country will be the next large! arctq through the targeting of flagship and big-selling artists. "We built rock on Iron Maiden and now have Guns N' Roses and The Who," he says. «We also have urban witli Beyoncé. 
the US andï thiXover fime htvîff 

be the next area because we have the global infrastructure that you need to plug an individuel into." Taylor says it is identifying new areas of growth as recording mar- gins reduce and other labels encroach on Sanctuary's turf as they see the success of its "total approach" to long-term artist development, most-recently de- monstrated with the success of Morrissey's comeback album You Are Quarry, for which the group has managed everything from the artisthimself, through touring, art- work and merchandising. 'We are now looking for 20% growth each year from records and need to turn our attention to the other sides of the group," explains Taylor. He says he doesn't expert to rush into buying a stake in another label, such as Rough Trade, which has successfully fed acts such as The Strokes "unless we come across a unique label". Merchan- dising and artist management - the group now has a roster of 90 acts ,e also  ^.er the pas; couple of years, leaving publishing and the C&W niche as the main targets for growth in the next year. Taylor is expecting turnover o around jE200m for the full year 
with Ebitda at around £25m. 



Digital is edited by Joanita Jo 
Industry aims to develop new revenue streams as well as to expand slow-growing sector 

Operators aim to ring the changes 

in downloads-to-mobile market 

The company previously con- hi-fi ringtone. Bul it is things like downloads to mobile. "We had to 

lE byUS highlights music as one of 

more cheaply onto a PC than you [in terms of 

^to mobiles in Europe. ^ host oLsues are cimently stallmg ^ Many répons are cited^for the that^ll eTne^Sfy^arthé tîrm. .'1™^ hTa 
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IFPI spotlights légal digital sites 
Ne IFPI's move to i 
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diesel : u ; musii: 

THE DIESEL-U-MUSIC AWARDS 2004 TAKE PLACE ON JULY 4th Aï FA^RIC, LONDON 5fc 1.OK^AC^r 
PLEASE CONTACT HELENA AT ESPIONAGE ON 0207 749 1923 OR EMAIL HELENA@THINKbSPIONAGb.COM 
Diesel's love affair with underground music is long-standing. From the that they have worked wifh oyer.the years. "^)°r ®'S'a'pely 

very beginning they have worked with musicians and organisations choose to invest their money in corn merci a u no 
performing, not in the arenas, but in the bars and clubs in towns and talent' pop and not in encouraging musica eve opmen m any way. 
citiesjup and down the country. This is where their passions lie. Diesel-U-Music créâtes Windows of opportumty a grass roo s evel for 

Diesel-U-Music was born from a frustration often commented musicians obsessed with music, not famé. Itsas ing pom , a means 
upon by musicians, producers, DJ's and small record companies of encouragement and a way of nurturing tomorrow s ignames. 

PAST DIESEL-U-MUSIC WINNERS 
/ DJ Yoda from London, England is one of the UK's biggest hip-hop weekly radio show on club DJs. In September 2002 he was named one of the "10 DJs You Must See and other regular club Before You Die" by Q Magazine, along with Fatboy Slim and Paul Oakenfold. DJ Yoda has just released his third CD in his increasingly popular, 'How To Ma'gikstar / Since winr 

Cul and Paste' sériés, this time it being 'The 80's Edition'. He won the DMC Magika has gone fron Scratch DJ category of the Diesel-U-Music Awards 2001 and was one of 6 than 25,000 people at nominees for best UK hip-hop DJ in last year's UK Hip-Hop Awards. claiming a regular slot 

rk, it's safe to say that he is a very busy DJ. 
Magiksîar / Since winning the Diesel-U-Music Best Breaks Award in 2002, Magika has gone from strength to strength, performing in front of more than 25,000 people at festivals in Europe, producing a track for Bjôrk and claiming a regular slot on Galaxy FM as his own. 

/ Mylo is a 25 year old Scot who is currently ail over the music press with the launch of his first album 'Destroy Rock 'n' 
Roll'. With influences ranging from seventies intellectuals Steely Dan and eighties soft-rockers Toto to current artists such as Zongamin and Franz 
Ferdinand, it's no wonder the results are so startling. 

Tom Vek AKA Souvenir / Before Diesel-U-Music Tom was a complété unknown. He has now released his first album on Tummy Touch and is currently working on his second. As a graduate from St Martins, he divides his time equally between music and graphie design. 

/ After winning the Diesel-U-Music Award, DJ Skully b The Hordes / Since the Award ceremony The Hordes have been locked in ie UK the studio recording new songs with producer Paul Freegard as well as DMC Champion in July 2002, then DMC World No.2 in September. He also playing at selected gigs around London. With regards to the future, 
d for Best UK Hip-Hop DJ in 2002 ai everything is looking promising. 

AS THE EVENT'S AWARENESS HAS QROWN, SO HAS THE NUMBER OF OUR SUPPORTERS. 
Over the years Diesel-U-Music has had the encouragement and backing of some of music's greatest pioneers 
including Isaac Hayes, Missy Elliot, The Charlatans, Ash, Jazzie B, 
Goldie, The Rapture, Métro Area and Cari Cox. Performance highlights 
since its conception include; Isaac Hayes, Arthur Baker, Themroc, 
Electric Soft Parade, Coldcut, Howie B, Blak Twang, Dirty Beatniks, EZ 
Rollers, Norman Jay, Kila Kela, The Bays and Fallacy and Fusion. 

tists something to look forward t( id the opportunity to do their owi 

thing. Diesel-U-Music honoured n 
and now I want to say that they' doing it right, and I say... keep c doing it" Isaac Hayes / Winner 

to Lifetime Achievement Award 2003 
"Diesel-U-Music is helping to establish up and coming, young, 
innovative, creative artists making their mark here in Great Britain 
which is particularly important to show that we have our own sound, our own integrity and our owtî 
music" Jazzie B / Winner of Lifetime 
Achievement Award 2002 ne 're "Ifs kind of amazing. It isn't about on an award. Its about the whole of Diesel-U-Music thing! It recognises 

the longevity of underground music 
and ifs about time someone did 
that. Tonight if you look around you 
there is only room for respect and 

room for growth" Goldie / 
Diesel-U-Music Awards 

I 



DIESEL-U-MUSIC PARTNERS 

I dWI oj Ma9azine has 
I X ✓ been at the leading edge of the dance music press 
covering ongoing évolution of the most significant cultural phenomenon of our times. 

best and brightest that the UK's brimming musical talent pool has to offer. Tense magazine wholly 
supports great British musical innovators emerging from a grassroots level. 

Bad Magic, 
ÊadIL»' established by Wall MACiC of ®ouncl 15038 

J Mark Jones quickly 
rose to prominence as a home to some of the most exciting new home-grown and international talent going Including Ugly Duckling and The Creators. 

irmv 
underground dance music scene and began life as a free black and white fanzine before becoming the 'bible' for drum and bass. 
rMoving Shadow, founded by Rob Playford, has released ' an impressive 33 

albums, 250 singles and 75 separate remix releases as well as collaborations with various creative industries. Artists from the label include EZ Rollers, Omni Trio, Dom and Roland and Aquasky. 

live, music recording, post 
production and film requirements. 

MMFS- 
to assist and support the rôle of music managers within the industry by providing them with a solid support infrastructure. 

Ulul i > t n i ' m c Group Limited are the leading UK venue owners and operators with both the established and award winning Carling Academy in Brixton and Shepherds Bush Empire. There are also 3 more Carling 
Academy venues in Liverpool, Glasgow and Islington. 
/TjNopiJ SFH UK is a leading indépendant manufacturing company specialising in catering for the 
production and manufacturing 

needs of many of the UK's cutting edge music and média brands. 

Rising from the ashes of traditional style mag 
market, Sleaze is a satirical, ultra opinionated, warts and ail overview of contemporary British youth culture. 

profit organisation helping new muslcians bridge the gap betweer 
the industry and unsigned artists by educating, developing and raising their profile. 
mcMim0ê§mlXl 

brainchild of Dave Stewart and 

\YW. DIE5EL-U-MUSIC. IIDM 

ie British music scene and a ît read for the dedicated mus with its legendary wit and 

11 unwittingly become 
the launch pad for dozens of 
alternative acfs including Coldplay, Embrace, The Music, Placebo, 
Idlewild, Hundred Reasons, Keane 
and Polyphonie Spree. 

together to raise awareness and 
respect for Vjing to the levels of Djing and to help define a new art for the digital âge. 

^ develop emergent and provide unparalleled marketing support independent labe and beyond 

tense magazine promote the 
yoars and now pi extremely wide n 
video equipment suitable 



SmoSurround 
Sonopress are proud to announce the launch of our new dvd authorinq oackanp n\/n r, .... a cost effective way of authoring your DVDwithin the template design and also enahlinn^'vr9 y0U Wlth 

music video content and bring it to market as a standard 2 channel ster^n or a i existmg 
For more détails and a sample please contact surround sound. 

Anthony Daly - Business Development Manager (Audiot Email: anthony,daly@sonopress.co,uk Office: 00 44 (0) 121 502 7800 Mobile: 07881 912304 

rW/rV DVD Authorin9 ! Glass Mastering / Replication / Printing and Packaninn / a , -s Distribution and Warehousing Q/Assembly/ 



'We heard that a member of the [Pixies] road crew had 40 
hours of raw footage' - DVD Europe 2004 news, pl4 to plô 

DVD is edfted by Joanna Jones 

Rosy projections for music DVD sales and value give delegates the feei-good factor 

€lbn larget for music DVD 

as European market booms 

The music DVD buyer 
by Martin Talbot The value of the Europea DVD market could double to pass the €lbn landmark within four years, Music Week's DVD Europe 2004 conférence heard last week. In a présentation kicking off the first day of the conférence, which was staged at London's Con- gress Centre last Thesday and Wednesday, Screen Digest research analyst Paul Callaghan said that consumer spending sales could reach €696m this year, on its climb to €91Sm in 2007. 

The value of music DVD in Western Europe 
than XIO, compared to just 20% of music DVDs, Waymark added. In fact, product price-pointed above £12 accounts for 70% of ail sales. The majority of DVD music is bought at full price, said Waymark; some 74% in fact, compared to 55% for standard DVD and 68% for CD albums. The TNS survey also suggested that gift purchascs account for a far higher proportion of ail music DVD sales than is the case with standard DVD and CDs. Some 39% of ail music DVDs sold were as gifts, compared to 26% for ail DVDs and 25% for CDs. The survey also revealed the foie of the av 

ï ; 

■illl 

(76% in 2r=SSS r„rti 
72%." ing more than 5% of the of the proportion of music sales TNS, i accounted for by DVD, it is by far Audio 

average price differential panel of15,000 UK12- to 74-year- 

standard DVD price; 

Retailers call on labels for more aggressive DVD campaigns 

iirrSSr 
accounïfor 15% to 20 % of the against the growth of download 

rSoSs oZ 



PasieS explores 
low-budget 
options for DVD 
The price of putting together a catalogue DVD can be as little as under £1,000 to £10,000, DVD Europe heard. While the most high-profile catalogue - or héritage - prqjects have tended to be big budget pro- ductions such as The Beatles' Anthology, Led Zeppelin or Sanc- tuary's The Who dise The Kids Are Alright, that is not the only 

Wienenvorld managing direc- tor Anthonv Broza told the Mak- ig Catalogue Come Aiive panel 

that basic authoring of a VHS to DVD transfer can eost as little as £750. And more high-profile projects such as Beggars Ban- quets The Pbdes release - which topped the music DVD chart last month - still came in pretty cheaply. Beggars Group back cata- logue manager Steve Webbon said the dise cost around £3,000 to edit and around £7,000 to mix in 5.1 surround, for authoring and 
The dise, which incorporated a 45-minute live show as well as original promos featuring the band, also featured a behind-the- scenes documentary. Webbon said, "We heard that a member of the road crew had 40 hours of raw footage. The original idea was to use some of this on the video, but 

be put together a 30-minute mon- tage film for us." Sanctuarv Records Group DVD producer Mark Roberts said such sources can prove rich for 

Bedingfïeld plot 
illustrâtes joint 
CD/DVD approach 

for artists," lie said. "One of the ings that is ver}' important when 

Marley and Bon Jovi hav the subject of a sériés of five-inch DVD dises which arc packaged to look like 45 rpm singles and fea- ture around three tracks, includ- ing original promos and live tracks. The dises, which have been authored by The Pavement, show a vinyl dise being turned over when they are played. Such dises not only tie into the appea] of vinyl, but can also be put together relatively cheaply - using only limited catalogue content - once the basic template has been created by the authoring house, Evans added. 

Natasha Bcdingfield was high- lighted as an example of how a new artist can be prepared for the DVD arena in parallel with the CD-based audio world. Bedingfïeld s next single will be accompanîed by the release of a new DVD to présent a more rounded image of the act, whose first single, Single, was a Top 10 hit last month and remains a Top 10 airplay hit after fîve months at radio. Talking on a DVD Europe panel highlighting the importance of integrating DVD into the strate- 

,■ artists, BMG Visual Jvieuia senior director Soloman Nwabucze said that the dise will include images of Bedingfïeld per- forming, as well as off-stage footage and will be mixed in s.]. it will also play from the moment it is put into the player, with the menus at the end, he says. "We think she is a pretty audio- visual artist," he says. "It is impor- tant to try new things ail the time.' The costs of filming live artist footage can range from as low as 'a couple of grand", according to Ouside Line director Lloyd Samuels, through to £50,000- plus projects for the likes of Metal- lica and Pink. Blaze Télévision head of music Phil Mount urged labels to think more broadlyabout how specially recorded perform- ance footage can be used, for example, spinning offinto TV spe- cials, international promotional tools and DVDs. A number of panelists high- lighted the value of getting artists to record their own tour diaries as a means of generating content. Coldplay Managements Estelle Wilkinson said Coldplay wanted to make such a film "to capture 
during their tour". The band also drove the déci- sion to give away a free live CD with their live DVD last year, to 

THE ULTIMATE GUIDE 

TO MUSIC VIDEOS 

HOW COMES WITH ITS 

HOTTEST DVD YET! 

Fantastic new videos and the best new 
directors on Long Hot Winter, PROMO's 
latest free DVD. 
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give something back to their fans. The fact that some fans had since asked whether they were planning 

Pioneer calls for 
coopération to 
np music on TV 

Music-on-TV pioneer Malcolm Gerrie called upon music compa- nies and broadcasters to bury the hatchet to help encourage the greater use of music on télévision. Gerrie highlighted the Howl- ing At The Moon memoirs of for- mer Sony US chief Walter Yet- 

recounts the rows he had with fel- low labels in demanding payment front MTV for programming his promos in the Eighties. Yetnikofïhad viewed such pro- mos as content and therefore a valuable resource and potential 
ter was ahead of his lime," said Gerrie. "He recognised that rockn'roll was a visual médium 

But the relalionship continues to be strained, with continuai dis- putes between broadcasters and rights holders, he said. Answering a question from the floor, Gerrie said that rights clear- ance had proved impossible for the first four sériés of Big Brother, which Initial TV produces for Channel Four. Gerrie said one c frustrations had been finding il impossible to work music into the first four sériés of Big Brother. "It would have been great to have more music on there. But one of the biggest probleras was reach- 
lishers 

achieve such clearance, he said. Gerrie said that Initial had passod the responsibility to clear such rights back to Channel Four and it appeared to have been resolved. But the lack of clearance had been a sticking point. 
Director pumps 
up content for 
Supergrass DVD 
Acclaimed DVD director Simon Hilton warmed to the theme of creating great content with an insightfii! case study of the making of the new Supergrass Is 10 DVD, which was released last week. 

well as their 17 videos, plus extras. Hilton described how the doc- umentary was based on material 
with the band members to 10 .uper 3 film 

sheet diary was put together cover- ing every day of the past 10 years and every tape was then cross-ref- erenced with the spreadsheet. "That gave us the complété histoty of Supergrass, but it was 200 hours long," said Hilton, who moved in with the band in the stu- dio for a month so they could ail work through the footage together. 
which kicked off with a spécial greeting to delegates recorded by the band the previous weekend - Hilton described how he decidcd individual menus for 

each track on the DVD from out- lakes left ovcr from the videos they had made over the years - a task which involved trawling through literally "hundreds of hours" of footage in five marathon 20-hour 

with ail the dircctors. As a resuit, he persuaded the directors to take part, with some sending in materi- al by video, some using the inter- net and Sophie Muller reoording an interview over the phone. 

Nick & Dom, 60 hours of film shot by the band's 
performance and TV footage. In order to create a framework for the documentary, a spread- 

\ 

Abbey Road Interactive 
The music industry's leading design and digital video studio 
ARI provides a ground breaking design and production service for 
DVD, Web and ECD. Combining technological expertise with cutting 
edge creativity to design and author million selling music DVDs, 
Coldplay Live 2003 & Robbie Williams Live At Knebworth. 
CADS Nominees 2004 - Best Live Music DVD, Best Music DVD 
Music Week Award Winner 2004 - Best Music DVD 
BAFTA Interactive Award Nominee 2004 - Best Enhancement of Linear Media 

AbbeyRoad Interactive 
e: interactive@abbeyroad.com w: www.abbeyroad.com t: 020 72667282 f: 020 72667321 
Abbey Road Studios 3 Abbey Road London NWS 9AY 

Video Services at Abbey Road 
Bringing the best in audio 

and video together 
AbbeyRoad 

f: 020 72667367 
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Right chemistry produces live DVD which stands out frorn the crowd 

Director clicks with Moloko 
Metropolis Group's Dick Cai- ruthers lias attempted to tap into the best traditions of concert film direction with Moloko's 11,000 Clicks, which is relcased on DVD through Sanctuaiy on J uly 26. 
week's DVD Europe 2004.. Pro- duced by Metropolis and directed 

as: 

Throughout the performance, the ever-stylish Roisin Murphy 

S 

sBBHE sSSèES ssËHSr DVD] we thought very carefuUy 

Live In Durban, South Africa (Union Square Pictures USPDVD009). Out now. umaira Ladysmith Black 
: SSL 

Paul Simon on the Graceland album and have gone on to sell millions of dises Worldwide. This is a 

Vision EREDV366), 

■ 

The New MUSICWEEKi 
directory 2004 

If you're not a subscriber, why not sign up now to ensure you have ail the industry 
contante vnn nppd unnp finnpp tinç? ^oÏs'tIîï ISOTOR1 

®Wnesstservice^ 

XfINANCIAL ADVISOR. And don't forget to check out Musicweek.com for regularly updated MANAGEMENT^ 
entrîes. 

1 ^ "v,t- " , vv.i^ i iwl oiyn contacts you need at your finger tips? 
To order your copy call 01858 438816 or online at www.musicweek.com 

OUT NOW! CMP 



MINOGUE 
Album launch live at The London Apollo 
BODY 
L/1NGUKGE 
LIVE 

1, ' V, " ' ;%■ •-««. . 
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Kylie - Body Language Live: - Full live concert with previously unseen footage 
DVD Extras include: - Behind the scenes: Body Language Live documentary - Promo Videos: Slow, Red Blooded Woman & Chocolaté - Photo Gallery - PC Rom Section: Wallpapers, Screensavers & Weblink - Multi-angle screen visuals: Slow & Chocolaté - Audio options: DTS, Dolby Digital 5.1 & Stereo 



The rapid évolution of the business can feel daunting, but music is at the heart of change 

Music will always be centrastage 
Anyone in the music business could be forgiven for feeling that the pace of change is so rapid that it is dif- ficult to keep up right now. A fortnight ago, the mobile industry came together to discuss the future business opportunities oifered by their sector. Last week, it was the DVD sector, talking about the changing attitudes to audio-visual content. And, as two majors make the case for their bid to become one, this week also sees the arrivai of iTunes Music Store, a fortnight before Sony Connect. Fast forward 12 months and the environment is sure to have moved on again. Apple, Napster, Connect and MyCoke will have been joined in Europe by Rhapsody, perhaps The Beatles will be online, selling tracks through an own-brand artist site. We may even be using our mobile phones to listen to music and view the audio-visual content which eveiyone was discussing at our DVD Europe conférence last week. DVD Europe was illuminating in regard to this issue. The anecdotal talk ffom the music business over recent months has not been great in regard to DVD. Despite a lot of talking up of the format's chances of passing the 5% marker in 2003 - as a proportion of ail music sales - the year-end passed 

with sales nudging just 4%. Industry statistics which were unveiled on the first 
day of the conférence appeared to give cause for opti- mism though. The UK is one of the strongest in Europe for per capita spend on DVD and there remains plenty of room for growth. But, notwithstanding such statistics, the debate surrounding the value of generating audio visual con- 
tent remains crucial, with or without a buoyant DVD market. Even if, in five years' time, DVD does not grow in the way we might have expected, we will still be in an audio visual world. Downloads will not be constrained by the limita- tions of audio-only formats, it is unlikely that mobile phones will be used simply for carrying out simple voice-only conversations and the development of LCD technology will put screens in nearly eveiy room of every house, every car, high street, bus and train. For anyone running their own music business, such rapid évolution may feel daunting. But it should also be comforting too. After ail, the fundamentals remain the same - the business will continue to centre around music, with strong visuals and a creative sen- sibility. Ail else is window dressing. 

A view from the future: a 

blueprint for coopération 
It is January 1, 2010, and, as the music industry looks forward to a new decade, it reflects on the mould-shattering achievements of the last half of the previous one. In the UK, the establishment of the Music Council, built upon the old Music Business Forum and around the supercouncil concept, finalîy allowed the industry a plat- form for the informed formulation and présentation of cross industry strategy, and suddenly it found that 

The : of the council, as a coalition of ail those 
The challenge is to see 
what has been created 
in Europe expand 

création and exploitation, made its voice crédible, and the combination of an executive and a principal from each part of the industry, together with a full-time président and secrétariat, allowed 
with ' ning 

senting record industry trade body interests on a European rather than a national level, with the direct participation of Impala rep- resenting the indie sector, allowed previously local associations such 
Aim to become smaller, more focused branch offices of IFPI and Impala, dealing with issues of spécifie record industry interesl - at half the previous cost The old territorial collecting societies Bnallycomb ined and dis- mantled their old structures, one stop pan- j, both on the :r side, to 
rights shop. 
delighted to see the end of what it had long perceived as bloated sin- 
the emergence of single European entities, with radically reduced 

into somethinggl 

Which download service will 
win market dominance? 

launches by MyCokeMusic, Napster and Sony Connect, among others, and now with Apple launching iTunes in Europe this week, inany of the key new players in the download business have declared their hands. But, who will 

Napster and iTunes, but there are 

r, we will have a level aiu vibrant download landscape with Içjj of winners and opportunities." Pete Thompson, \ "It will be Amazon. They haven't revealed exactly what their plans are, but tbey've made a success of selling physical products over the net which gives them the experience and long- terni strategy to make a success of downloads, The people who will 

maybe Apple, and then only in driving through sales of IPods. In time, the winner will be a traditional retailer 

Ben Drury, 7 Digital Media "in the short-term, Apple will be the market leader. However, in the longer terni, the fect that the iTunes/iPod combination is a closed System will mean market forces will tend to favour more open Systems and the services which offer more choice and flexibility will benefit One thing which is clear is that, like any area of business, there won't be any one ultimate winner - différent services will suit différent consumers." Jamie Danan, online music marketing company Nile-On "Apple will be victorious, based on the popularity of the iPod, but it sure is nice to see Napster back in action. 
MUSICWEEK 19P6.04 The biggest winners are going to be 



3? 
Us mm II! aïlili 

l E 

mil « •< ^ 
Ifs 



^T 

o 

sO 

o 

o 

0) 

n 

O 

77 

a 



' I su 

m -x 
% 

m 

§ 

°!cd 

Si S ip 
n il' 1 ili îi 

S!l 

il 
ni Hiisisi ii 

il 
m 

iiiliiii 

il 
II ils 3 a s ^ ^ 

lii!S i « 



; •' ■ 

m ». î!i 
m m 

I f s s{ si ! , 

> Il 

il! } i i s : :i 

ffli il fi 

SI 
@ S? 

: ; 



There were music visionaries (and liggers) aplenty at London's Royal Lancaster Hôtel last 
Wednesday, as this year's CADs produced another hugely entertaining sell-out event... 

CADs honour miisic vision talent 

-zi 
-1 

Putjli's licst Director of Ontkasfs Hey Ya! promo 81731 holds aloft his gong for bost international 
fan showed just whyhe 

any politically- ms. althouah he did can't think why he managed to drag 
DOOLEY'S DIARY 

1 À 
Dooley does 
DVD Europe 
great and the good gathered for DVD 

înmade. After Cannes meeting with Fox ' in a $1.2m US deal, he rec enjoyable phone conversation. "Not only have you recouped.- he told Grainge. "But you are in profit - and we haven't even filmed the thing yet"... Tliere was nervous laughter ail round when one delegate asked a panel on DRM and DVD. "Have you run this lalest copy protection 
Nmwegian^choolboys?"... Meanwhile. diredor Dick Carruthers professed to be fluent in the many and varied dialects of rock-star including "Mancunian Tourette's". Dooley can only assume he was alluding to the 11,6 Oasis boys. lucRcu n. «n edit suite for the past three months. honing their upcoming DVD On the second evening, the music video business was recognised at the CADs04 Music Vision ^ awards (see pics above). best dance video, d' — 

Belmonl Street last week for the 
highlights including Maria Solheim, Quinn and the frankly excellent Poor Old Ben. One of the strangest performances came from Tigerbombs, who were piaying their first show oulside of their native Finland - after spending four days to drive overland (well, including the occasional ferry trip) to get to the event... The event was also notable for some warm and cuddly coming together for half a dozen régional organis ' ., 

Radio Two a advocate (and sometime Music Week présenter) Jonathan Ross alongtimeai erforming as part of a punk- rock band. Ross got together with pal Vie Reeves to perform as The Fat Punks at the Dublin Castle, strictly for the TV caméras and behind dosed doors. Their versions of God Save The Queen and Ross's own ditty, Punk Daddy, will be broadeast later this summer as part of a one-hour BBC3 documentary on punk... We dont like to act smug over here, but please note that it was Music Week which exdusively predicted a mid-June launch for iTunes, some three weeks ago... Government minister Geofî Hoon is still hip to the kids. During his PPL address h 

Records and Universel Music Publishing as sales of Franz Ferdinand's début album passed the 1m mark worldwide with the album 
territories. Meanwhile. Universal was also celebrating after winning the signature of the Ordinary Boys and seeing The Killers (signed by none other than former MW scribe Stephen Jones) début in the Top 10 of the midweeks... Finally, congrats to Clear Channel's vétéran promoter Barry Clayman, who won an OBE for 1 promotion and n the Qucen's i on Saturday. See here for of a ne 



Contact; Maria Edwanls, Music Week Classified Sales, CMP Information, 8th Floor, Ludgate House, 215 Blackfriars Road, london SE19UR 1:02079218315 F: 020 79218372 t ntaria@musicïreek.com 
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Label Manager 
London 

The successfiil candidate will h: 
able to deal with ail tasks of management. Must 5+ years office expérience and exlensive knowledge of music industry. Expérience with Macintosh computer applications préférable, 

r qualifications and job 

CREATIVE/ 
GENERAL MANAGER 

West London based producer/songwriter management company requires a 
GENERAL/CREATIVE MANAGER. 

3 years relevant music business experience in song plugging/general management/talent scouting/A&R and a strong knowledge of musical equipment and studios are essential. Duties will include: Day to day général management of the rester. Running of company accounts/raising and overseeing budgets/invoicing, etc. Liaising with clients, record companies and studios. Sourcing equipment and recording facilities. Song plugging and sourcing new artists, songwriters and producers. £20,000 p.a. plus performance related bonuses. 
Closing date for applications: 12th July 2004. 

l "J 
  1   

CASH RAID 
We buy CD Albums & Singles 
LP's, 12" & 7"s, White Labels 
Promo's, Acetates, Video's, 

POS Material, Artwork, 
Awards and Memorabilia 

Complété Collections, 
Overstocks, Inventories 
and Libraries cleared ! 
call Julian or Mark... 
office: 01474 815099 
mobile: 07850 406064 
e-mail: mw@eil.com 

WAWTED 
CASH 
PAID 

7", 12". LP's, GO's, 70'S, POP, METAL, PUNK, REGGAE, INDIE... p prices paid for 

ROLLED GOLD 
INTERNATIONAL 

(Good to be back in our normal spot) 
BIG enough to COPE 

SMALL enough to CARE 
Regular product lists.  
Over 500,000 CD's and DVD's in stock  
Low prices always - increase your margins.. 
Lots of spécial offers  
EDI ordering service available  
Distribution and Service second to none   

OPJ TV, ON RADIO, OI\l THE WEB 

Our oBerings also indude DVDAuchoring, Subtiding and Asset 

P Ascent 
J Media 

Great people to do business with  
Ordering made easy  
LEADER OF THE PACK  
Discounts for crédit card customers  
Tel: (01753)691317 Fax: (01753)692728 

e.mail: sales@rolledgold.net 
8G Bedford Avenue, Slough Trading Estate, 

Slough SL1 4RA 

G www.musicweelc.com/Jotos z) 



Classified ^ 
The lalest jobs are also availablc online every Friday at wwwjmisicwecl<.com ThursdaylOamfor pobtalion the foliowing Monday (spact pefmilbng) Caocellation deadline lOam Wcdnesday pnor lo pobixation (lof senes bookings: 17 (lays priûf lo publication). 
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CD DUPLICATION ^ 

173852299 www.musîcweek.com/jobs ■■H 

www, red d i s plays.com 

cd dvd vinyl + games 

IBKâ displays storage < 
look no further 

Find your next job at 
www.musicweek.com/jobs 



CADS 04 I SEE MUSIC 

Submmiom are frea of charge 

ar téléphoné 020 7921 8346. 
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Datafile 

BHtain's most 
comprehensive 
charts service 

Week 24 

j2y22BS3HF' albums  THISWEEK The Beastie Boys To The 5 Boroughs (Capitol): Bine States The Soundings (Meirphis Industries); Dr John N'Awlinz-DisDatOrD'udda (Nophone):  JUNE21 Chikinki Lick Your Ticket (Island): Wilco A Ghosl 1s Bom (Nonesuch/EastWest): Kings Of Convenience Riot On An Empty Street (Source): Razorlight Dp AH Night (Vertigo): Badly Drawn Boy One Plus One 1s One (Twisted Nerve/XL): JUNE28 Brandy Afradisiac (EastWest): Javine Surrender (Innocent): The Bees FreeThe Bees (Virgin): Beveriey Knight Affirmation (Parlophone); The Cure The Cure (Ficlion/Polydor): Taz Analyse This 
JULY5 The Ordinary Boys Over The Counter CUIture (B Unique); The Kingsbury Manx Azlec Discipline (Cooking Vinyl); Jason Revins Jason Revins (Sanctuary): The Open The Silent Hours (Polydor): McFly Room On The Third Floor (Island): 
SINGLES THISWEEK Jessica Simpson With You (Columbia): NERD Maybe (Virgin): The Bees The Horseman (Virgin): Brandy Talk About Dur Love (EastWest): Javine Best Of My Love (Innocent), Shonagh Daly AH I Want (Polydor);  JURE 21 Beveriey Knight Corne As You Are (Parlophone); Blink 182 Down (MCA); Outkast Roses (BMC): Twista Overnight Celebrity(East West): Jentina Bad Ass Shippa (Virgin):  JURE 28 Blue Bubblin' (Innocent); Kylie Minogue Chocolaté (Parlophone): Black Eyed Peas Lefs Cet It Started (A&M/Polydor): McFly Obviously (Island): George Michael Flawless (Go To The City) (Aegean); Usher Burn (Arista): Girls Aloud The Show (Polydor): Basement JaxxGoodLuck(XL): 

Dance sales 
return to 
form 
When Euro 2000 started four years ago, singles sales overall were 2.3 times higher than they were last week. In that week in 2000, the top 11 singles in the chart managed to register sales of more than 20,000. but last week only two singles topped the mark. One - 4-4-2's Come On England, whioh débuts at 2 with first week sales of26,236 - is directly connected to the festivilies in Portugal. The other is Mario Winans' I Don't Wanna Know, which comfortably extends its run at the top to two weeks, selling a further 47,770 copies. AH told, there are three Euro 2004 cash- ins in the Top 10, with The Farm s revamped Ail Together Now climbing 10-5, while Bom In England by Twisted X- an indie supergroup effort assembled by Xfm - débuts at 10. Not surprisingly, ail three singles sold well in England but much less well in the rest of the UK last week- In Scotland, 4-4-2 début at 24. The Farm climb 30-26 and Twisted X are 59. The only football-related hit to climb into the Top 10 when the last European football championship was staged four years ago was Jérusalem by Fat Les 2000. Meanwhile, Faithless post their first number one album with No Roots, overturning a midweek déficit to Keane's Hopes And Fears 
MARKETINDICATORS 

which it eventually beat by a little over 1,000 sales. Faithless is the first dance act to reach number 1 since Massive Attack's lOOth Window topped the list 16 months ago. No Roots provides a fast retum to tKë top for Pido, whose latest solo album Lite For Rent most recently topped the chart in Februaty. Another dance act to enjoy a 

îached 7 ' Third single 1s well, peaking a positive re 
ively. 

début at 22, It is the first artist album chart entry on the Ministry Of Sound's Open imprint in its eight-year history. Emma Bunton made a number of TV appearances in support of latest single Crickets Sing For a last week and generated 
album Free Me, which responds by jumping 53-43, its highest chart placing for 13 weeks. Finally, the sad death ofthe legendaiy Ray Charles, announced 

It A Sin did less 24 last week. But ; and TV  sing helped their début album Late September to sell 13,500 copies last week and to 

massively increased sales for his substantial catalogue towards the end ofthe week. His most recent chart album, The Esscntial (13 in 2001) was typical, enjoying a 492% boost. 

COMPILATIONS THE BIG NUMBER: 442,645 
for 18 weels. and (lie third lowest tôt 

SINGLES NUMBER ONE MARIO WINANS I DONT WANNA KNOW Bad Boy Down 22% week-on-week but 82% ahead of runners-up 4-4-2. Extends US dominance of singles chart to nine weeks. Winans' album Hurt No More bas another solid week too and rebounds to match its previouspeak position of #3. 
ARTIST ALBUMS NUMBER ONE FAITHLESS NO ROOTS Cheeky Congratulations to Faithless mainman Rollo who became a father and registered his first #1 album in the same week. 
COMPILATIONS ALBUMS NUMBER ONE POWER BALLADSII VirgiiVEMI A year and a week after Power Ballads debuted at #1. Power Ballads II dœs likewise. The original Power Ballads album lias tlius far sold 859,000 copies, Power Ballads II opens its account with first week sales of more than 38,500. 
SCOTTISH ALBUMS NUMBER ONE KEANE HOPES AND FEARS Island In the UK as a whole, Faithless are #1 but in Scotland they're well beaten by Keane. who are 73% ahead and enjoy a fifth straightweekat#!. 
7INCH SINGLES NUMBER ONE INCUBUS TALK SHOWS ON MUTE Epie The renewed vitality of the 7-inch format continues apace The top five are ail new entriesagain this week, with Incuhus talking pôle position ahead of Chikinki and TheVeils. 
RADIO AIRPLAY NUMBER ONE MARIO WINANS I DONT WANNA KNOW Bad Boys The run of one week champions on the airplay chart continues, with last week's victor. Christina Milian, sliding Tb to allow Mario Winans to add the airplay title to his sales crown. 



'Heads look 

to the future 

The Futureheads are 
gearing upforan 
unconventional album 
campaign and select 

assssgi 

A sélection of UK 
tastemakers select 
theirfavourite 
upcoming releases 
Nathan Thomson, 
assistant programme 
controller, Vibe FM 

from scratch either, nor is it because Set The Tone is a really iiice R&B song. But it is because he is British. So stick a flag on your car and join me in supporting outstanding British talent, even if your car inight look 

Rachel Holmes, hip hop 
buyer, Selectadisc 
Nottingham STYLV CEE ONCE AND FOR Ali (FEAT. DPF)/WANf WHAT'S YOURS(FEAT. SCORZAYZEE) 

Heather Suttie, 
présenter, Beat 106 J-KWON TIPSY (BMG) 
"I love this. It's a top electro-slyle hip hop tune for the summer from this 17-year-old, who has been rapping since the âge of 13. Guaranteed to have you bouncing and bum slappin', the bass is super-heavy and catchy and Tipsy is, in itself, a top phrase and is totally underused. Getting pissed in a club underage in the States and writing this tune - not bad at ail. l'm really looking forward to hearing the album, Hood Hop." 

mHtTr'inthe F^m^d Pa^Epwo^^jul secured a Stateside release on Sire 

e sloty of grorving up and the iod and bad things that makes 

MCs of the 
byhis 

"I not only love tins guy 
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music controk/Zf 

TV Airplay Chai-t 

// J rl KELIS TRICK ME " ~T 353 2 USHtK BURN 
3 BRITNEY SPEARS EVERYTIME J1VE 3M 
4 0UTKAST RUSES 

?80 GIRLS ALUUU 1 Ht SHUW 288 
6 M WINANS/tNYA/P U1UUY 1 DUN' 1 WANNA KN0W 285 
7 AVRIL LAVIGNE DONT TELL ME 270 
8 13 CASSIDY FEAT. R.KELLY HOTEL 236 
9 J THE RASMUS IN THE SHAD0WS mmm 228 
10 CHRISTINA MILIAN DIPIT L0W 222 
11 12 ANASTACIA LEFT 0UTSIDE AL0NE me 220 
12 6 FRANKEE FURB (F U RIGHT BACK) mmmmmv)j 216 ! 
13 M SCISS0R SISTERS LAURA polvoor 212 
14 KYLIEMIN0GUE CHOCOLATE ' 208 
14 THE 411 FEAT. GHOSTFACE KILLAH ON MY KNEES SONY 208 
16 31 MCFLY OBVIOUSLY 205 
17 BLUE BUBBLIN' 202 

! 18 OZONE DRAGOSTEADINTEI JI»E 199 
19 THE CORRS SUMMER SUNSHINE 198 
20 HOOBASTANK THE REASON ŒFJAWMERCUR» 139 
21 .0 0-12 MY BAND .-OTOTIVDO» 183 
22 u EAMON F**K IT (I DONT WANT YOU BACK) JlVt 181 
23 » GEORGE MICHAEL FLAWLESS (GO TO THE CITY) 177 
23 22 FAITHLESS MASS DESTRUCTION 177 
25 71 WILLYOUNG FRIDAY'S CHILD BMC 170 
26 16 MAROON 5 THTS 1OVF ^ 169 
26 35 BRANDY FF AT. KAYNE WEST TALK ABOUT LOVE 169 
28 H LTNKTN PARK RRFAKING THE HABIT 166 ^ 
29 37 PETER ANDRE INSANIA t4smsT 164 
30 18 NERD MAYBE 160 
31 2, BEASTTE BOYS CH-CHECK IT OUT   158 
31 99 THE FARM FEAT. SFX BOYS CHOIR ALLTOGETHERNOW 2004 - 
33 ,7 THEKILLERS MP RRTGHTSIDE   l"!'-- 152 
34 RAZORLIGHT GOLDEN TOUCH . ----- 151 
35 28 JAMELIA SEE IT IN A BOY'S EYES  ™ 147 
35 12 TWISTA OVERNIGHT CELEBR11Y   —Tlk ÎTWEST 

ur 
139 
134 

37 5M ASH STARCROSSED ____  38 KEANE EVERYBODY'S CHANG1NG    ISUM 39 
40 BLINK18? DOWN .    

SLIPKNOT DUALITY    — 132 
■ ^ITûMOClimber MIV Oancr, UTV Hils. MTV Bo'rf, Wl. The 

Kelis sticks atone, butabig 
move by Girls Aloud puts her 
underthreat, with The Farm 
among the other big movers. 
Hl'Ii'Wd'hiiW'l 
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It is another new number one, as Mario 
Winans and Co jump to the top while 
Christina Milian drops. Scissor Sisters and 
Usher also make positive moves upwards. 
m 

% 
SS MASS DESTRUCTION et 

M WINANS/ENVA/P D1DDY I DONT WANNA KM 
THE411FEAT. GHOSTFACE KILLAH ON MY KNI AVRIL LAVIGNE DONT TELL ME 
OUTKAST ROSES arish 

T AREYOUGONNA BE MY GIRL? EIEKISA 
SNOWPATKQL CHOCOLATE! KEflNE EVERYBODY^ CHANG1NG isla'.D CHRISTINA MILIAN DlPULOWaf 
JURGEN VR1ES FEAT. ANDREA BR1TTON TAKE MI JOSS SIGNE SUPER DUPER LOVE (ARE YOIL) PII REEI THEKILLERS MR. BRIGHTS1DE lia THESTREETS DRY YOUR EYES icc CANDEEJfflf IflVVES 
NATASHA BEDINGHELD SU 
BEVERLEY KNIGHT CO 
KRISTIAN LEONT1QU STORYOFMY LIFE m 

The UK Radio Aii 
- " ^ # 

/ / / / # 
1 1 MARIO WINANS/ENYA/P OIDDYI DONT WANNA... 2181 19 64.93 25 
! 2 : » 34 KEANE EVERYBODY'S CHANG1NG « 1898 1 62.75 22 

3 5 12 21 MAROON 5 TH1S LOVE ««g 2496 -2 54.77 U 
: 4 6 8 26 THE CORRS SOMMER SUNSHINE a™™ 2015 3 54.71 13 
1 5 6 KELIS TRICK ME VIRGI» 1481 7 49.07 2 

6 1 8 CHRISTINA MILIAN DIP1T LOW 1929 -5 46.99 -20 
7 8 18 THE 411 FEAT. GHOSTFACE KILLAH ON MY KNEES SONY 1790 2 45.35 ■9 

; s 13 4 12 SCISSOR SISTERS LAURA 854 37 45.25 20 
9 8 10 27 NATASHA BEDINGFIELD SINGLE 2088 2 43.64 ■10 
10 U 15 ANASTACIA LEFT 0UTS1DE ALONE 2197 0 43.03 -7 

H 0 USHER BURN «ISTA 1629 12 38.45 26 
12 ? 0 JOSS STONE SUPER DUPER LOVE (ARE YOU..,) PT.l 1650 -9 37.92 -28 
13 12 24 THERASMUSINTHESHADOWS «i 1550 -10 36.71 -9 

\:¥ 16 0 BRITNEY SPEARS EVERYTIME J1VE 1534 1 35.65 9 
"15" 0 OUTKAST ROSES «.SIA 901 38 32.27 8 
16 15 CASSIDY FEAT. R.KELLY HOTEL 695 ■14 32.21 ■9 
17 18 35 AVRIL LAVIGNE DONT TELL ME ASISTA 812 ■14 32.03 -1 
18 10 25 KRISTIAN LEONTIOU STORY OF MY LIFE MVDOO 1176 -2 3L80 ■49 
19 M 0 NO DOUBT IT'S MY LIFE mtmmjmm 1217 ■5 31.02 -15 
20 1? « BEVERLEY KNIGHT COME AS YOU ARE 1019 63 29.52 -10 
21 33 10 KANYE WEST/S JOHNSON AIL FALLS DOWN 713 39 25.17 40 

^22 37 ,6 FAITHLESS MASS DESTRUCTION 311 U 25.10 50 ■1 ' THE DIVINE COMEDY ABSENT FRIENDS «*«■.«: 98 72 23.75 112 
m 63 5 THE FARM/SFX BOYS CHOIR ALLTOGETHERNOW 2004 OMO 315 111 22.46 99 

25 j 26 « WILLYOUNG YOUR GAME BMC 844 -3 21.87 ■1 

Marketing: Gharlie Larby, Island. Press: Judy Shaw/Anna Maslowicz, 

THE 411 FEAT. GHOSTFACE KILLAH ON MY 



music control^/ç 

irplay Chart 

26 a " 44 U5IICRIXAT. LIL'JON & LUUACklS Y1AH 875 ■12 21.12 •14 27 1 0 GEORGE MICHAEnLÂWLÊSSlGÔra  ^^7 998 68 21.05 117 28 TA ■ 0 BLACK EYED PEAS LET'S GFITSÏARTED" 77^7 601 46 20.89 100 29 31 JET ARE YOU GONNABEMY GIRL?  777 463 -3 20.69 -29 30 B 33 D-12 MY BAND 1022 19.69 -48 
32 3A T 20 BEASTIE BOYS CH-CHECK1T OUI 146 

194 
18 
34 

19.60 
1928 

165 
10 33 25 14 » BEYONCE NAUGHTY GIRL »! 1154 -10 19.02 -19 34 | ' 0 SHERYL CROW LIGHT IN YOUR EYES mm,™ 225 147 18.89 225 

35 1 0 SHAPESHIFTERS LOLA'S THEME posi™ 751 85 18.84 51 
36 2 1 NORAH JONES WHAT AM I TO YOU? « 241 51 18.48 36 
37 30 3 0 SARAH MCLACHLAN WORLD ON PIRE «SIA 107 26 18.23 : -5 
38 23 V> 0 BRITNEY SPEARS TOXIC AW 740 •25 17,19 -22 
39 h 1 (1 BOBBY WOMACK CALIFORNIA DREAMIN' STAIESMM, 87 ■5 16.75 113 
40 i2 33 0 OUTKAST HEY YA! A»™ 710 -5 16.23 -14 
41 TA I 0 BELLE AND SEBASTIAN WRAPPED UP IN BOOKS «u™* 87 .81 15.98 55 
42 3 0 HELICOPTER GIRL ANGEL CITY i-siartwrma 198 5 15.76 ■1 
43 l" 1 0 NERD MAYBE v.™ 118 12 15.56 58 

:44 L 11 0 BASEMENT JAXX FEAT. LISA KEKAULA GOOD LUCK 304 50 15.42 52 
45 ! 14 CANDEE JAY IF IWERE YOU mvmmwasm 476 16 14.99 56 
46 7 0 SNOW PATROL CHOCOLATE nammm* 187 •14 14.93 
47 2 23 JURGEN VRIES FEAT. ANDREA BRITTON TAKE MY HAND 405 5 14.14 15 
48 L ) 0 JAMELIA SEE IT IN A BOY'S EYES 687 H 13.94 56 
49 S 48 THECALLINGOURLIVES ^ 978 10 13.68 ■14 

150 i. 1 0 KYLIEMINOGUE CHOCOLATE 254 30 13.67 642 
B ' 7 >1 ■ H^I 

four stations in the Goloxy network offered a cornbinod total of 255 spins. 28. Black Eyed 

2 2 ANASTACIA liFTOUTSIDEALONEmc 3 7 MARIO WINANS/ENYA/P DtDDY [ DONT WANNVL b-'0BC^S!A'.D 
5 THECORRS SUMMER SUNSHINE AÏO 6 4 CHR1STINA M1LIAN 01P 1T LOI i KEANE EVERYBODYSCHANGINGlsu 8 9 THE 411FEAT. CHOSTFACE KILLAH ON MY KN i 8 J0SS5T0HE SUPER DUPER I 10 12 USHER BURNMISB 

12 10 THERASMUSINTHESHADOWSUHIVHSAL 3 13 KEUS TRlCKMEvm 4 15 NODOUBTlTSMYUFEmœcoptmxvtw 4 BEYONCE NAUGHTY G1RL CQLIJOSIA 7 KRISTIAN LEQNTIOU STORYOFMYLIFEPIXVHI» 17 18 D-I2 MY BAND ixTERSCOfE/HiLYDOR 0) BEVERLEY KN1GHT COME AS YOU ARE mpPHO-.t Si GEORGE M1CHAEI FtAWLESS (GO 10 THE CITY) AtGEAii/Sffly 20 22 THECALLING OU 2127 WILLYOUNG FRIDAY'SCHILDEMG 22 19 USHER FEAT. ULUON & LUDACRIS YEAH ARI: 
25 @ SC1SSOR SISTERS lAURArou 

3 AVRIL LAV1GNE DONT TELL ME ARI: aQ) SHAPESHIFTERS LOLA'S THEME POSnn'A 

BEVERLEY KNIGHT COME AS YOU ARE PARI THE DIVINE COMEDY ABSENT FR1ENDS pab GEORGE MICHAEL l'LAWLESS (GO TO THE CITY) AFCMB/STO BLACK EYED PEAS LETS CET IT STAR1ED m DAMIEN RICE CANNONBALL DRM/hthfioor SHERYL CROW LIGHT IN VOUR EYES AvwpoiYMR SHAPESHIFTERS LOIAS THEME positiva NORAH JONES WHAT AM1 TO YOU eiot soi SARAH MCLACHLAH WORLD ON PIRE ARI BOBBY WOMACK CflUFQRNlA DREAMIN' STaiTsiDiin.il BELLE ANO SEBASTIEN WRAPPED UP IN BOOKS BM HELICOPTER GIRL ANGE! CITY lis NERDMAYBETOCIM BASEMENT JAXX FEAT. USA KEKAULA COODLUCKn 
KYUE M1NOGUE CHOCOLATE mHtoraosi ANGEL CITY TOUCH ME dawoos 

«T DIRECTION - DESIGN/TV/ANINtATlON - NEW MEDIA/AUDIO «lias"' SSSs 



1N-ST0RE NEXT WEEK 

mmv 

Singles - McFly; Album - Tlie Corrs; In-store - Jumpers 4 Goalposts, The Corrs, Groove Armada, Beverley Knight Kanye West Red Hot Chili Peppers, Kool & The Gang, Symphonie Rock 
Listening posts - Badly Drawn Boy, Brian Wilson. Wilco, Kings Of Convenience; In-store - ZZ Top, Alan Jackson, Gram Parsons, Spiderman 2 OST, Discomania. Essential R&B, Miss Independent 
Album of tlie month - The Pixies; In-store - Blueskins, Lucky Jim, Breed 77, Four Tet, Moodyman, lain Archer, Sluts Of Trust Modey Lemon 
Windows - Campaign, Playlisf In-tore - Belle & Sébastian, Bic Runga, Blink 182, Candice, JC Chasez, Sheryl Crow. Feist, Gisli, Cassius Henry, Badger, Joy Zipper, Junior Jack, Beverley Knight, Lemonscent, Longview, McFly, Monllo; Press ads - Essentiai R&B, Leann Rimes, Faithless, Razorlight, Angie Stone, Shellshock, Plastichead, Tlie Cure, Tlie Bees, Lloyd Banks, Black Eyed Peas, McFly, Phixx: TV 
Albums - Badly Drawn Boy, Beach Boys, Wilco, Brian Wilson, Alan Jackson: Main promotion - Mix five CDs or DVOs for £30: Secondary Promo - two CDs for £20, Music DVD - Yes: Listening posts - Tim Booth, Saint Etienne. Roger Daltry 
Selecta listening posts - Cathedral, 

BliMIl Jesse Malin, Republic Of t 

Safeway 

Sainsbury's In-store - Miss Independent, Essential R&B, Badly Drawn Boy, Ultimate Acoustic, Brian Wilson. Discomania, Jim Reeves, Matt Goss 
Singles - Britney Spears, Brandy: Albums - Classic Football Scores, Donna Summer, Sheryl Crow, Celine Dion, Symphonie Roc :ie Boys, Dire St Father's Day Offers, BMG WoW CDs from 6.97, bu 

miltn Windows - DVDs from 5.99, CDs "ZSi" ,/ from 399: In-store-DVDs from £5.99, CDs from B99 
a Windows - Megadeal, Father's Day, 

Eur0 2004, Runaway Jury; In-store - Beastie Boys, Blue States, Donna Summer, Hed Kandi, Dr John, Classic FM. Exclusive; Press ads - Beastie Boys, Tim Booth, Jesse Malin, Kings Of Convenience, Bell, LeAnn Rimes, Javine, Beverley Knight NERD, Phixx,  Motorhead, Bad Religion 

WOOIWORTHS S'n9,es - Beverley Knight, Jentina Beverley Knight, McFly, Girls Alouc Outkast, Pf  

Festival (rat Jaj-zr Beyoncé (Fri) IPlayRod Bull Music 

Station looks 
on BHght side Mark Cliapple head of programming, Bright 106.4 Joining the ftill-time ILR ranks a little more than three years ago, following several brief interludes as CSR under an RSL licence, Bright 106.4 serves central Susses with a TSA of around 100,000, of whom around 75% are in and around the towns of Hayward's Heath and Burgess Hill. As yet, the station has not applied for a Rajar audience Eyes (video): siwznay rating, but independent surveys suggest it has a strong following, 

Independent, Frantic Euphoria, 

2 s.tws WOO HOO (SWtn H0TH1NG) ,1 MULTIPUES HECAflST (FIERCE PANDAI CK IT DUT (CAPnOU 

a CLIENT IN IT H» THE MONEY (TOAST HAWAII) 9. BLINK 182 DOWN (MCA) 10 OUIKAST ROSES (ARISTA) 
"The Oistillers are a favourite band of mine but haven't had any major chart success yet hopefully this will be the one to do it for them. Multiplies are the 'holtest new band from Scotland' and Megafist will be on the new Fierce Panda EP, which is bound to send A&R guys and gais crazy. IVe been a fan of the 5,6,7,8's for a while, espccially through my big garage phase; now after appearing in Kill Bill theyll hopefully do quite weli with this single. Outkast anothergreat band. prove tliat you dont have to be sexist and rubbish to rap. Speaking of which, the Beastie Boys are back - l'mgladto their old-skool so 
single will probably be tlie one that makes it for them. I v/ont to see the ScissorSisters recently in Edinburgi 

ROBIN ASHBROOK executive producer, Glastonbury Calling, BBC3 

i G0LD1E LOOKJN' CHAIN HAIT MAIL HALF 
5 THE ORDINARY BOYS TALK, TA1X TALK (WEA) 6 THE OEIAYS HPf OIRL (ROUGH TRACE) 7 THE BEES HORSEMEN (VIRGIN) 8.22-20'S SHOOT YOUR GUN (HEAVENLY) 9.1AM KLOOT PROOF (ECHO) 10. PURESSENCE SHARPEN DP THE KN1VES (ISLANO) 
"I have absolutely no doubt this will be a massive year for The Hope Of The States - it's an incredible album that sets a benchmark to the rest of the pack for 2004, The Concrètes, Goldie Lookin Chain and Amp Fiddler have ail brought something new and refreshing into the mix. I Am Kloot deliver the most beautifully wrilten records imaginable, but unfortunately they have also consistently failed to get the wider acknowledgement they deserve. If their new single isn't a notable hit, the tastemakers need a transplant A similar story can lie told for another of Manchester's 
get away again. If you need to see evidence of ail of the above, tune into, BBC3's Glastonbury Calling starting Monday June 14 liveat 8pm." 

A SECRET MACHINES NOW HERE IS NOWHERE (WARNER) 5, MflDVILLAIN MADVILLAINV (STONES THROW) 6. ROTATION TOY WARNING BLUFFERS GUIDE TO THE fUCHT DECK (P01NTV) 7 ADAM GREEN BORN TO RUN (ROUGH TRADE) 8. (!! LOUDEN UP NOW (WARP) 9 DEVENDRA BANHART REJOICING IN THE HANDS 

"Okay, so their foreign policy is a touch controversial, but the US remains a more visionary and résonant territory for 21st Century music than the UK. Wilco return with Jeff Tweedy, happily, on a serions downer, while the Secret Machines début is a sparking Flaming-Lips- mects-Neu-via-Pink-Floyd RPG. Meanwhile, the distant spectre of Adam Green's talent glistens 
reworking of the Spnngsteen classic and folk protégé Sufjan Stevens equals the magnificent Seven Swans i with the first of lus radier unlikely US quinquanology (lhat's 50 albums) covering the US states." 

Peppers (Sol) Gianls guesl (Fri) 

from Brighton, into second place. Head of programming at Bright 106.4 is Mark Cliapple, wlio says, "We are constantly reviewing whether we need to go to the trouble and expense of a Rajar survey but we haven't had to so far. as we have independent 
Our TSA is quite small, 
and the area we 
serve is largely rural 
and affluent 
evidence of our listenership, and even without it advertising revenue has always been strong. It went up 17% last year alone. "Our TSA is quite small, and 
and affluent. Our output is adult 

from Beverley Knight, Gabrielle, Maroon 5 and The Corrs. We also have B-and C-lists. The remainder of what we play dates back as far as the Seventies, occasionally the late Sucties. '"7e arc completely localiy owned, as UKRD - which held 25% of our shares - has just been ht ont. Local news and travel 
"Our naine was chosen to convey thoughts of summer, and meant to be uplifting, and as a brand, it works perfectly. It's just 

Centre. Burgess Hill, West Sussex, RH15 P. Téléphoné: 01444 248127. Website: 7W.briglitl064.coni. E-mail: rk@brighll064.coin 
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Records released 28.06.04 

22-20S Shoot Your Gun (Heavenly/EMI HVN141CD) 

SIIIÛLE OF THE WEEK GiHs Aloud The Show 
Polydor 9867041 Tlie firet single from the second Girls Aloud album sees them reclaim theii- title as natural heirs to the Spicc Girls in some style. There is even a Girl Power chorus about how nobody will see the Girls "show" untïl their heart says so. The smart and sassy electro- pop package is also a retnrn to form for pop wizards Brian Higgins and Miranda Cooper and the Xenomania team. With little mainstream pop in the same league it is sure to clean up. 

The 80s Matchbox B-Line Disasl I Could Be An Angle (Universal mûch of their previous output. It MCSTD40368) trails their new album The The second single taken from the Tipping Point (released JulyT2). band's new album The Royal Goodie Mob One Monkey Don't Stop No Show (Goodie Mob/Koch E2384802) 

ALBUM OF THE WEEK The Cure The Cure 
I Am/Geffen 00602498628867 Morrissey's renaissance is owed in part to the new wave of young bands citing him as their inspiration. Similarly, with bot young things The Killers and The Rapture paying tribute to The Cure, Now it is time for Brit vétérans The Cure to step into the spotlight once again. This album sees tlie band team up with rock producer Ross Robinson, He bas helped the group create their most vital work since 1989'5 classîc album Disintegration. 
the last-ever gigs should ensure 

Up Ail Night (Mercury 9866803) 

1 lined up for the 
s 

Flawless^G^ToThe S Ushër sas 
ET, 

Ss^ou^^platinum^ilbum'' fr0m Meamvhile this release marks a 
predecessor into the Top 10. It has home territory, being bis third won strong TV plays at The Box single in the Top 10 of the and MTV Dance, and has just Billboard 100 this week. 

SŒopione Black Hyed Peas Get It Started U 

B-lfsted and risine at Radio C 
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  (020)76199111 

COlSrw!!! 
DE Dcmon Music Group 020 7396 8899 

Albums 
FRONTLINE RELEASES DANCE □ 09 CHURCH Of THE CHETTO PC SATHIC (COSCHCM1CO) □BABY DAYUNER HIGH HEART ANDLCW ESTATE erassland (CD HV1 ~i BLACK SIROBE CHEMICAL SIVEEIC1BL (hllpul ICO OP8CO 71L» ( 

□ LACKLUSTER REM1XSELECT 10.9 0-\[ Pathoar. Mim (CD PSY 012C0) QROCffi. PHABOAH OIOITAL GRAEFITI/TBA IbolhlKS (T CUMS 007) □ SCOTT HERON, OILIOOR DE FORCE Presligf ICO COSGP 06771 □ SOLVEIG, MARTIN SUR LA TERRE DcfatedfCO TERRE OICO) 
□ VAR10US D1SC0VANIA V,xay (CD 9871319) QVARIOUS CRIME RsdMK (COCAIISÉCO) □VARIOUS OOISDaaBA (COSUSHICOA6) □ VARIOOSSONCS FOR MARIO CATE totay (CD DQFC00101 

□ PECCATOM lOSI IN REVERIE MocmoSïT» (CO MNEMO OOICOI □ PHILLIPi SAM A BOOT AND A SHOE E,isl Wnl (CD 7559798072) □ PINK CREASE THlSlSTOREALMultlCOCDSTOMMiaOCO LCDSTUMM 230 
^ OSE T1I1SIS THE TOHB OF Bi) Cal (CO AB6 203) □ REUBEN SACLCAR IS RACECAR 8ACKVVARDS Kto Mit (CD XMR OOICO LPXMROOILP) □ RUDIMENTARY PENIARCHAIC EP Himalayan (CO 800600 8V) □ SAVIOR. IRON BAnERING RAM Smctoiy (CO N 03919 CD N 03912) □ SEVENT1MESN0THINC BROKER SIGNAIS Sfty.vlxa (CO SBCD 011) □ SYPH UNCEHORSAM Clillcitasc (CD GRCO 603) □ US OBU TON Raveisboume ICO RRL 0221 □ VARIOUS AVE MARINA Marina (CD MA èOCD) □VARIOUSRIP OFF YOUR1ABELS Anmilar (CD ARC DOT) □ VARIOUS ABUSE TOUR FRIENDS VOL 4 Wkrily (CD VEl OlOCOI □ WATERS, BARBROSA DUET lauglimgOutlMlCDLORCDOôT) O XP100ING PLASTIC AMATEUR GIRLFRIENDS Rahn PclntK (CO FALHBEAT 0171 

□VARIOUS ILLUMINATION Tre 

JAZZ OCHAKRA LOUNGENO NOISE Bte  □VARIOUS NEW YORK MEM0R1ES Brôa ICO BR 48050! □ VARIOUS IMFRESSED VOL 2 UCJ (CD 9820142) POP ■ BADLY DRAVYN BOY ONE KUS ONE IS ONE Twislcd Novt/XL (CO TNX1CD1/9 □ BEAUUFUL MISTAKE. THE THIS15 WHO VOU ARE SoRpoilt (COSORE 013C0) □BELL X-I MUSIC IN MOUTH Istad (CD CIIK 81341 

AC MAC Djstribiition 01412212500 

SMK Gr™t' 01873 810M2 
SNM Me^a __^1^310I00 SS Srîva Scrcc-n (020) 7428 5500 posrlwjomds(CD) ^Offi)83M 7711 
TEL'f ,1," ' 1 
TEH Thp EnUYtiirimcnt Henvot(;-01295 426151 ™E TMa^HonH Enlertainmenl—01782 566 511 WBUHMSTIIZI (020) 7738 9488 UCN Urt)anGfWfôNêtwrËZZoi276 485346 

H CIRE CALLED EDDY, A A GIBL CA11ED EDOY EprUpli (CO 67192 Lr un- □ OUOE CURVAIURE OF THE EABTH Croking Vinyl (CO COOKCD307) 

ROOTS □ AUBEIE, FEDERICO CRAN HOTEL BUENOS AIRES ESL (CO ESL 072IP ESL 07211 □CRAY, OWEN SHOOK SHIMMY AND SHAKE Trojan (CO TJDDD1881 □ KANOUTE CISSE DIA" —   " '     

□ VARIOUS REMIXED OUBWISE M (CO MSEC 3I0CD) 

□ CONSEQUENCE TAKE EH TO mE CLEANERS Snte Stol (CO SSR 9011) □IHIunlNTUrrOrajicAltack (CD COMPOST 1651LP COMPOST 16521 □ MASH OUT POSSE MASH OU IPOSSE EssIUWCDFSlCDlimôBlBDlPl Rock/Pop aMlCHAE FRAm SONGS FROM THE FRONT Gui (CD IMUCO1351 
RocwS QvraODSvBRYANINTHELANOOFSMOOIteLSEXCDP36) 
rX5 other RocF/Fcp □ ATLAS, CHARLES TOTHEDUST Ochre (CO OCH 047LCD) Rrxk/FPp □ F1LMW0RKS 501N BIRTNOAY Taadik (CD TZA 5005CD) Rcik/Pcp nilAWK AND A HACKSAWA A HAWK AHO A HACKSAW Dis LhI liiljel (CD BAY35C0) Pop □ L0SC1L FIRSE NABROWS Krankv (CD KRANK 069) RaWPop □VARIOUS TOUCH TONES 2 Tummy Toudr (CO TUCH107CD) □ VENET1AN SNARES HUGE CHROME CYL3NDER BOX UNFOUHNG Plane! Mu (CD ZIQ 088CDI SB □ HATT COSS EARLY S10E Of LATER Oxcept (CD CEPT11) □ MT AWESOME COMPILATION THE VIElï IS AMAZ1NG Sore^,, aune Q NEWMAN, AC THE SLOW WONDER Malador (CD OLE 6152 IP OLE 6151} □ RAINER, MARIA AN/ONE IN LOVE PnNYinyl (CD PRC 068) □ SCIALFA PATT123RD STREET LUUABY Qtabu (CO 5124102 CO 5124109) CATALOGUE & REISSUES 

ADLER, LARRY THE G010EN ERA OF Preslrge (CO CDSGP 0119) ARDLEY. NEIl GBEEK VARIATIONS UCJ (CO 98(6899) ARMSTRONG, LOUIS H1CH SOCIETY Bnsa (CD BR 47435) ARMSTRONC, LOUIS WHAT A WONOERFUL WORLD Briia (CD BE 44022) 
100 THE SPIRITUAL Black Lion (CD 877651-2) 

I SWINGS COLE PORTER Hret Nighl (CD CASTCO 91) BEHTIEY, DIERKS D1ERKS BENILEY EMI Catalogne (CO 53981421 on > «n», ^ HUS pqjs M0SE (C[| 

□ CUNE, PATSY PICK Ht UP ON YOU.B WAY OOWN Bnsa (CD BR 44710) □ C01E,NAT'KINO-ANATOMYOFAJAZZ SESSION Black lion (CO 877645- □ COLE, NAT 'KINC IN THE MOOD FOR LOVE Bris,! (CO BR 48035) □ COLE, NAT-KINC UTOE JOE FROM CHICAGO Bnsa (CO BR 44007) 
] COUAPSE 7 IN DEEPSILENCE Naprlra (CO NPR1441 t-JCOMO, PERRY PERRY COMO Brisa (CO BR 480541 OCR0SBY, SINC WHJTE CHRISTMAS Brisa (CO BR ' " " 
□ DIE HAUT &NICK CAVE BURNIN THE ICEH  □ DOMINO, FATS BLUEBERRY Hia Brisa (CO E □DRIFTEHS, THE DANCEWITH ME Brisa (COi □ ELLINGTON, DUKE FRANKIE ANC 

NOV/P Easylistcning 

jÇIlBERTaJOAOLIVEINFOK □civEUPraci □GOODMAN,BL   „N,tum,™ Rrrr'i»,STAKE,HEA'MNBWto<™™^ 
□JOHNSON, JET OEATH SONG Soda (CO UL 2172) □ JONES, G1ENN THIS IS THE W1N0 THAT BU7WSII OUT Slra w AUry os I □KAROA ESTRA V01WDE DRACU1A Ciclops (CD CYCL143) □ KATASTROPHY WIFE KMEEL Inlerjrlly (CO INT 020) □ KI1JJHC TREE.THE ROMANCE Of HQEN One Day iTmrr (CD ODS 0221 USE Brisa ICO BR 480441 
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□ JUUEBUNDEEVTËAVarulion02'VAR003) \,n I JUNIOR JACK STUPIDISCCVîba Delectal (CD DFTO 089CDS12' OFTD 03912 OFTOOBSB) E/l □ AIXTA FEAT, ADAM J BACK 10 BASS KICKSTTBA Mrisic Vson (ir UFSM 003) P □KROCKEPEnBAReptedrCATISTEPI g UKIO CREME DOING MY OWN THING/TBA lilcf(a! 02" JAULL13) SK PKIUER UlOP SOMEONE REM1XES/1BA End (12* ENDCOL1) ™ □UQUID DOPE DOPE GOES BACK/TBA Dopewax (12" DWAX 63) ^ ^ 
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Dance fires up 
Welsh indîe 
owner, Catapult From humble beginnings as a market store in 1992, Cardifi- based Catapult bas grown rapidly to become Wales' largest independent record shop, with a staflF of eight under. original founder Lucy Squire, a 35-year- 

Catapult bas been in the same high street location for the past decade and spécialisés in dance and urban music. "Cardiff is very good for 
there's a lot of space in the arcades," says Squire. "Catapult bas a trading area of about 1,800 sq ft, with vinyl in the basement, and equipment, CDs and merchandise on the ground floor. The first floor bouses our offices. 
We work hard on 
building up a good 
relationship with 
our regulars 

"Weco rery genre of dance and urban music. We are strong in trance, techno, R&B, drum & bass, reggae, dancehall - across the board actually, and we bave a huge amount of stock, raade up primarily of 12-inch singles, with UK prices £5 to £5.99 and imports from £7-99 to £8.99. But we don't sell pop or rock at ail. "We work hard on building up a good relationship with our regulars, and our staff bave a good understanding of what they want, not least because they ail work as DJs themselves. "We bave increased our takings every year. Sales of records this year are about the same as last year but we are selling more equipment We got into selling decks, mixers and other equipment about three years ago, and are still expanding the market there. The margin isn't as 
high, and the new Technics SLDZ 1200 CD tumtable is causing quite a stir at £800 a time. 
and equipment, we also do a healthy trade in second-hand vinyl, and we also bave a quality repair service."   Address: 22 High Street Arcade, Caidiff. CF101BB. Téléphoné: 02920 228990. Website: www.catapult.co.uk E-mail; 



Winans and co retain the top spot, as 
O-Zone's Euro-flavoured summer hit and two 
timely football tunes challenge the Top Five 
and Kelis' staying power. 
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CASSIDY FEAT. R KELLY HOTEL 

KANYE WEST FT SYLEENA JOHNSON ALL FALLS DOWN 

PETER ANDRE INSANIA 

22,Q 

HOOBASTANK THE REASON 
THE 411 FEAT. GHOSTFACE KILLAH ON MY KNEES 

2W JANETJACKSON A 
BEASTIE BOYS CH-OH 
MAROON 5 IH IS LO 
CHRISTINA MILIAN DIP 
JURUEN VR1ES FT ANDREA BRITTON TAKE MY HAND year, following 

37© 

NATASHA BEDINGFIELD SINGLE •T -;V, .o': T l/.'''' ■T.:-;- 

SPEEDWAY IN &OUT 

ANASTACIA lEFT OUTS1DE ALONE 
LMC VS U2 TAKE ME TO THE OOUDS ABOVE 
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'39 â LlNKlNPARKBKtAKiNG THE HAB11" 
40 « 2 EVANESCENCE EVERYSODYS POOL 
41 30 5 JA T JUR LDER 
42 2 SlUt Ul 
43 / r INCUBUSTALK SHOWS ON MUTE 
44 i USHER FEAT. LU' JON & LUDACRIS iT.AH " " 
45 40 15 )J CASPER HACHA SEIDE 
46 5 2PLAY FT RACHAV & NA1LA BOSS T H BE EIÇHT 
47 â f RUSLANA W1LD DANCES 
48 THECALLINf IVES 
49 34 2 STAC1E0RR1C0 . H'LL l!_ lH J iL (Tc<ld T) Stttîlrudc/Maaux Metty/Me^ux H.ts/Tedja.VEMI (Orrico/PhfbiVrjomhanTTdd T) Virgin VUSDX28910 50 f CHIKINKIETHER RADIO (Osbome) CC (Chikinlu) IsbndCIDeOOlU) 51 RONAN KEATING AND LEANN RIMES LAST TH1NG ON MY MIND^ 
52 41 10 SPECIAL DCOMEWITH ME 

■fe M REUBEN FREDDY KREUGER 
54 39 ATL CALL1NG AIE G1RLS 
55 BUSTED AIR HOSTESS _ . 
56 i 36 3 SAM & MARK THE SUN HAS COME YOUR WAY .....p..,-,.,,,, 
57 ¥ 

T!< ■ i DJItitnlDirB10?eCDM(V/l«B 
58 GLADIATOR FEAT IZZY 1111> -FE FF Et 
59 i ¥ BOBBYWOMACKL'El' 1 -'lii. 
60 UPFRGR .OEIIFE r ^ |S1 
61 14 2 POP! HEAVEN AND EARTH j ^ 8jr(j61,582(#RV, 
62 53 n: MCFLY ) f HAI 

THE VEILS THE TIDE THAT LEFT & NEVEK CAME 
64 1T HOPE OF THE STATES THE RED THE WHITE THE BLACK THE BLUE^^ 
65 RON VAN DEN BEUKEN T1MELESS (KEEP ON MOVIN ) ltalfal0<B667,w 
66 l 38 2 THIRTEEN SENSES DO NO WRONG 
67 49 4 KEVIN LYTTLE LAST DROP ^mmvm 
68 !50 4 CHINCY FEAT J WEA "" 

19" T M^OpSFT 
70 

"Tf j 
56 ; MORRISSEYI ' EISH HEART , 

lAMP FIDDLER DREAMIN' ~ 
~T2 ir ' MUSE S1NG FOR ABSOLUTION 

PETE BURNS JACK AND JILL PARTY 

"«mBCKCIItW 

30. Mark Owen 

beats the TSTRiak 

Z 1 THE FARM FEAT. SFX BOYS CHOIR ALLTOGETHERNOW 2004 PVG ÎMI 3 2 THE KILLERS MR BRIGHTSIDE liOdtelIPl 4 o TIGA PLEASURE FROM THE BASS i»™» wi® 5 s D-S1DE PUSHIN ME OUI tewAWWKi 6 o REUBEN FREDDY KREUGER x» « •• M. 7 © THE VEILS THE nDE THAT ŒFT & NEVER CAME BACK (w.« i-^ IPI 8 o AMP FIDDLER DREAMIN' OenomWm) 9 © BOBSINCLAR1FEEL FOR DiSCO/FREEOOM r. i>*) 10 6 MORRISSEY 1RISH BLOOD ENGL1SH HEART «twt fîi 11 7 HARDSOUL FEAT. RON CARROU BACK TOGETHER In îhe Hourf (VTHD 12 © KADOC THE NIGHT TRAIN iMtoiwo) 13 o PAUL JACKSON BLOCKBUSTER toknv» e.n m 14 4 THE DATSUNS BLACKEN MY THUMB WlP) 15 TIESTO SUBURBAN TRAIN tttotKAtffll 16 © MAURICE &NOBU HOOCHI KOOCHI U>«Wiïih£) 17 © TIESTO IN MY MEMORY teWjiAOOi 18 © DJ TIESTO FL1GHT 643 nw«m 19 O TIESTO SPARKLES MJalADI» 20 11 SUGARHIU GANG RAPPEITS DELIGHT SujarHiiP) 0 The OfFicul UK Charts Company 2004 

(S ©j TIGA PlEASURE FROM THE BASS DUSrauwmo 2 © PAUL JACKSON BLOCKBUSTER iww«toWW8 3 © JURGEN VRIES FT ANDREA BRITTON TAKE MY HANO DrMo,n 4 1 HARDSOUL FEAT. RON CARROU. BACK TOGETHER I» n» n» nti 5 © JANET JACKSON AIL NITE (DONT STOP)/l WANT YOU «th » 6 I FA1THLESS MASS DESTRUCTION 7 © RON VAN DEN BEUKEN T1MELESS (KEEP ON MOVIN! rtofeuM 8 © CANDEE JAY IF l WERE YOU (matM 9 © TIESTO SPARKLES 10 ® MAURICE & NOBLE HOOCHIKOOCHI ATOt) 11 © 1 DJ TIESTO FUGHT 643 mî&m 12 3 I RENNIE P1LGREM SOME PLACE FUNKY Mk. mi ' 13 © TIESTO TRAFTO uwaOTDi 14 7 MEAT KAHE & ELITE FORCE THE ANSWER te» issoi 15 © TIESTO SUBURBAN TRAIN fieWaWDffl 16 9 1 Q-T1P BREATHE ANO STOP tasaW) 17 17 | BOBBY BLANCO &M1KKI MOTO 3 AM Oefccted(VPTHE} 18 12 MARTIN S0LVE1G R0CK1NG MUSIC OefectedfWIHE) 19 13 | HARDWICK VS SMITH & PUDGER CONNECTED AnjuiabeahlADO) 
. 20 © 1 TIESTO DALLAS 4PM/MAGIK JOURNEY ««i, (AOOI 

1 MARIO W1NANS FEAT. ENYA & P DIDDY 1 DONT WANNA KNOW ta! ta. hM iu) 2 2 KELIS TRICK ME V-WB 
N 4 CASSIDY FEAT. RKEUY HOTEL JIABVI ftb KANYE WEST FT SYLEENA JOHNSON ALL FALLS OOWN t- a r. a ta, j„ iui 5 3 BEASTIE BOYS CH-CHECK1T OUT CWtl 0 6© VSCALLUSEXY l»»"*® 7 5 THE 411 FEAT. GHOSTFACE KILLAH ON MY KNEES Sony Music (TEN) si 6 CHRISTINA MILIAN DIP1T LOW OefJamUWMerairylU) 9 7 D-12 MY BAND InMnroetfWxloriui 10 9 JAY-Z 99 PROBLEMSVDIRT OFF YOUR SHOULDER ta.- MtWMam M .110 THE STREETS FIT BUT YOU KNOW El UxtedOo/OTITEN) 12 8 STACIE ORRICOICOULD BE THE ONE A-iniD 13 11 USHER FEAT. UL' JON & LUDACRIS YEAH tel. iswi 14 13 ATL CALLING ALL GIRLS EfcdEN) 15 14 CHINGY FEAT. J WEAV ONE CAUAWAY tapMia 16 12 METHOD MAN FT BUSTA RHYMES WHATS HAPPENIN' Def Jam/Uercay(U) 
170 AMP FIDDLER DREAMIN" 18 0 19 15 JOSS STONE SUPER DUPER LOVE (ARE YOU DIGGIN ON ME) 20 17 SUGARHIU GANG RAPPERS DEUGHT Suumifpi 

AH the sales and airplay cliarts published in Music Week are also available online every Sunday evening at www.musicweek.com 



lums 

Faithless fly the flag for dance music at one, 
just ahead of Keane and Mario Winans as 
new entries by Supergrass and The Killers 
also refresh the Top 10. 
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TOP 20 MUSIC DVD 
: MARIO WINANS HURT NO MORE ® 
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39 12 2 PJ HARVEY UH HUH HER 
40 21 CHRISTINA MILIAN IT'S ABOUT TIME 
41 « 3 HOOBASTANK THE REASON M 486-2 ■ 42 34 6 WHOTHENANDNOW 
43 EMMAFREEME® 
44 PETER ANDRE 1 HE LONG ROAD BACK EailWHt 50467391020111) 45 DIDO LIFE FOR RENT®i®4 
46 THERASMUSDEAD LETTERS® «*9806934111) 47 2Y ASH MELTDOWN® «hto 5046732462 (IEH) 48 3' LEANN RIMES THE BEST OF® CoHVLcmJai 5046714812 (TEW 49 BEBEL GILBERTO BEBEL GILBERTO 
50 66^8 RED HOT CHILI PEPPERS GREATEST HITS ® 2 RubuVBoinhOT Warner Bros 9362485962 (TEN) 51 M FRANKEE THE GOOD THE BAD THE UGLY 

;52 48 2 MARIO LANZA THE DEFINITIVE COLLECTION 
53 » GABRIELLE PLAYTO WIN 
54 44 59 EVANESCENCE FALLEN ® Î ® 3 Epi 13063 (Ml 
55 35 D-12 012 WORLD ® l.lW 9862431101 
56 45 28 ALICIA KEYS THE D1ARY OF ® ® 1 J 82876586202 (ARV1 
57 58 12 NERD FLY OR OIE ® «cowsao® 
58 i w THE DATSUNS OUHA SIGHT OUTTA M1ND V2VV81026942 P 

: 59 0 3 BAY CITY ROLLERS II: .FF . FIT" ; 
60 51 GEORGE MICHAEL PATIENCE ® 2 ®. taicjn 5154022 (TEW 
61 / 7 MIKE & THE MECHANICS REWIRLU 
62 36 4 ALANIS MORISSETTE SO-CALLED CHAOS flwVTWjjlwBroi 9362187732 (TEW 
63 41 3 ELAINE PAIGE CENTRE STAGE 
64 60 33 DAMIEN RICEO® O^htaOKMCOECOOE» 
65 56 111 NORAH JONES COME AWAY W11H ML ® 1 © 5 
66 54 34 JAMIE CULLUM TWENTYSOML1H1NG ® 2 UCJ 9865574(0) 

; 67 o RED HOT CHILI PEPPERS CAL1F0RNICATI0N ® © 1 Wmer BrO) 916247386? (TEH) 
68 7 JAY-Z THE BLACK ALBUM® 
69 43 5 ADAM AND THE ANTS THE VERY BEST OF Colimbu 49-12292 (TEW 
70 © RED HOT CHILI PEPPERS BYTHTWAY ® S ® J WafrMf BfCS 9362431402 (TES) 
71 52 28 NO DOUBT THE SINGLES 1992-2003 ® 

~72 'LOSTPROPHETSSTARI sîvËÎHÎNG® 
73 4 THE CHARLATANS UP AT THE LAKE ® 
74 41 3 ABBA GOLD ■ GREATEST Hi 1S ® .2 
15 \l TWISTA KAMIKAZE^ Albnlic 7567E359B2 (TEH) 

m** ■ ® F-Jlaun (300.000) ôcoauoooooi aiimmi-T-n , 
ÎIÎ2!KANS73 Siœwxvau !nS.L„ RHJHOT CHILI PflYtfiS 70 WO™!- WHÛ« ai1?0612 «S smSlJS ÎSÉ.?,™1?!7 

^ILCOIUNSK SUPERGRASS4 TWNUUtu 
iif 

rnsm 
O THE KILLfRS HOT FUSS telK»,m 2 1 MORRISSEY YDU ARE THE QUARRY «UW) 3 2 FRANZ FERDINAND FRANZ FERDINAND O** (OTB 4 O THE DATSUNS OUnA SIGHT OUTTA M1ND V2(P| 5 3 KATIE MELUA CA1.L OFF THE SEARCH o-Mt»(Pl 

7 © LOSTPROPHETS START SOMETHING a» fc* m 8 5 THE PIX1ES BESI OF - WAVE OF MUTILATION inoono 9 7 TIESTOJUSTBE fcWKADo) 10 © HEART JUP1TERS DARUNG BgfcOUWPI u © BAD RELIGION THE EMPIRE STRIKES FIRST EKUPMW 12 6 BETH N1EISEN CHAPMAN LOOK toiu? m 13 !!! LOUDEN UP NOW WwNTW) 14 © BASEMENT JAXX KISH KASH «uvthei 15 O GARY MOORE POWER OF THE BLUES SmtoyW 16 o TOOTS& THE MAYTALS TRUE UOVE 
18 a THE PEX1ES SURFER ROSA .«DASTHEI 19 13 THE PIX1ES DOOLITTLE mtuna 20 10 MYLO DESTROY ROCK N ROLL »«!tM m 

Ml JONES FEEISUKE HOME 
VARiOUS ARTISTS 5 i NORAH JONES COME AWflY W1TH ME îl 2 | JAMIECUlUlHTWENmOMEMNG 1 DIANA KRAU. THE G1RL IN THE OTHER ROOM 5] JJ CALE TO TULSA ANO BACK 

fi M1CHAEL BUBLE COME FLY WITH ME 5 AMVWINEHOUSE FRANK 

i.icludesboth singles - makes ; mutcd cliart entry, 

BETH N1ELSEN CHAPMAN LOOK 
LORETTA LYNN VAN LEAR RO! DANIEL Q'DONNELL THE JUKEBOX YEARS 
MARY CHAPIN CARPENTER BETWEEN SHAN1A TWAIN C0ME0N0VER THE D1X1E CH1CKS W1DE OPEN SPACE BETH N1ELSEN CHAPMAN DEEPER ST1LL 
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