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Superstars target Christmas market 

Big guns 

firedup 

forQ4 

host of new albums on the way from frontline international acts bumper fourth quarter this year, Delta Goodrem, System Of A with many of the world's biggest Do\vn, Destiny's Child, Good Char- 
eX^S. 

ing U2. 

Child, El ton John, REM, Nelly, U2 album wll be in thejop 10 

will^be^less reliant^on best ofs, a hkely to make Aeir^mark in the 

ilynManson, Super FunyAnimais, The Music's second album Wel- Seal and The Verve willaddfurther corne To The Nortlt.  weight to an already iames@musicweek.corn 
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ArlWOrEC OH ShOW SetêweekIntd0show, which has Rmered For A FriTnd (p 
at MW event TZT. 

centrestage at I See Music, an designers, the show will take a exhibition being organised by behind-the-scenes look at the Music Week at London's ICA from création of images for artists 
ight preview party. For more information contact Louise Stevens on louise(â)ballisticevents.coni. 

In The City sets 
agenda foc 2004 
The Manchester forum 
welcomes the changing 
business environment and 
focuseson howto 
profit from it p4 

Doorsopento 
new Virgin store 
The retailer marks the 
Megastore's 25th year with 
the launchofits second 
flagship outlet in 
London's Piccadilly p6 

Rajars underline 
^ R2doniinance 

Radio Two scores its highest 
audience figures to date, 
butRajarstats proveto 
be a mixed bag for 
other stations p9 

Thisweek'sNumberls 
Albums: RHC Peppers 
Singles: Busted 
Airplay: The Streets 

[| 19 776669 776.033. 



mmsw Voir guide to 
Taylor's contract » •' PPL wîns battle 

over royalties 
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SBN on verge of 
administration 

PPL had waited too long to 

© 'Design and imagery are possibly more 
important than ever'- Editorial, pl8 
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the latest news from the music industry 

free each week from te (Tuesday). Ttie song will bi for seven days on the UK, French and US versions of the site, • The BBC is starting an eight-week forlXtrawith TV trails this Saturday, followed by support from poster sites nationwide from August 23. The TV trails will campaign's "street music" theme, showing how the sounds of are reflected by the new biack music the station plays. @ The Gramophone Awards are bemg revamped as a "Booker-style" awards ceremony, p4 

® Ail tickets for the Leeds leg of the Mean Fïddier-organised Carling Weekender have sold out in record time. The August Bank Holiday event will be headlined by The Darkness, Morrissey, 50 Cent and The Offspring. • The Darkness and Franz Ferdinand have double MTV Video Music linations. p5 

Decca appoints 
vice président © Decca Music Group lias 
A&R to oversee ciassical music for the Decca and Phillips labels. Chnstopher Pope, who worked at Decca between 1990 and 1998, will report to président Costa Pilavachi. © EMI Music Publishing is giving renewed emphasis to exploiting its extensive back catalogue with the addition of two staff members, Austin Wilde, who founded Whoa Music, joins as catalogue exploitation 

Nick Oakes has been recruited fror Songseekers as online catalogue executive, while EMI catalogue executive Bob Clifford is ' " I consultancy ro and development S^Blaze Télévisions Ph joining Endemol. p5 • Alastair Ross last week su Roger Gilbert as GWR deputy chairman as the group unveiled its analogue revenues for the three months to June 30, which rose by 5% on the same period last year. Revenues for its Local Radio Group increased 6% as Classic FM's revenues improved 9%. 

® Tim Kash, brought in last autumn by Andi Peters to présent Top Of The Pops, is leaving the flagship BBC TV programme at the end of August in a move attributed to growing commitments to MTV. Reggie Yates and Fearne Cotton will continue to présent the show. • Vétéran Radio Clyde présenter Dave Marshall has left the station after 30 years to join Glasgow's new Saga 105.2FM station asmid- morning présenter. Marshall joined Clyde at its inception in 1973 and moved to Clyde 2 when the station separated frequencies in 1990. Q Heart 106.2's breakfasl DJs Jono Coleman and Harriet Scott have closed the Rajars gap on Capital FM's breakfast show. pB O AIME, NMH.com and Uncut éditorial director St 
ssthe en 

that NME and Uncut associate publisher Tammi Isley relinquishes Uncut and assumes responsibility for Nuts, NME art director Rob Biddulph is promoted to group art director of Ignite's music titles, while NME associate art director Marc Jones fills the position vacated by Biddulph. 

Sony signs ex- 
Westlife member ® Sony Music has confirmed that it has signed one-time Westlife member Bryan McFadden as a solo artist His début solo single Real To Me will be released on September 6. 

To read ail the 
news as it 
happens each 
day, log on to 
musicweel<.com 

te City will look at making money in a fast-evolving industry. p4 • Hit songwriler Mark Taylor is 
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One-time Mercury Music Prizc nominec Sowcto Kinch (picturcd, right) picked up two prizes at last Thursday's BBC Jazz Awards. The saxophonlst was presented with the best instrumcntalist and best band awards hy Amy Winehouse (left) at London's Hammersmlth Palais. Colin Steele's The Joumey Home was voted best album by the public, while Seb Rochford 

took the rising star prize. The night's eclectic mix of presentei-s included vétéran George Melly, who hanried a services to jazz bonour to Brocon Jazz Festival organiser Jetl Williams before receiving a lifetime achievcment award himsclf. The fourth animal event was staged jointly by Radios Two and Three and hosted by Claire Martin and lan Shaw. 

©Apple and Motorola have teamed up to présent a new offering which 
tracks on the move from early next year. The partnership enables ITunes users to transfer tracks via USB or Bluetooth to an ITunes-enabled phone. The deal marks Apple's first foray into the mobile music market, while Motorola predicts by the close of 2004 it will have 1.5bn users. • UK online music store Wippit last week became the latest digital sei-vice to link up with a newspaper for a free downloads offer. Songs by artists such as Elvis Presley, Santana and the Bee Gees were given away in the partnership with London paper The Evening Standard. The alliance foflows Napster linking up with The Sun and The Daily /Mùror joining forces with Oxfam's charity site 



News 

News edited by Paul Wiilié 
Majors days away from signing deal, after US Fédéral Trade Commission offers green light 

Palh clear for Sony-BMG merger 

by Ajax Scott The merger deal between Sony and BMG was set to be signed as early as yesterday (Sunday) follow- ing the US Fédéral 'IVade Commis- sion's approval of the proposed J The FTC's unconditional approval - which took longer to be announced than had been predict- ed - paves the way for the fùU-on merger of the two majors. The timetable, let alone any détails of the planned intégration of the hvo 

concludervith "reasonable cerlain- ty" tliat the proposed venture mil "faeilitate co-ordination° in viola- tion of anti-trust laws. He added that evidence suggested that nong re could be sufficient to prevent the majors from "a potenlial collective exercise of market power". Sony and BMG both welcomed the FTC ruling. In a statement Sony said, "Now with regulatory approvals behind us we look for- ward to establishing a dynamic new company that will be deeply dedicated to servingthe needs of its 
enriching 1 cated to staff around the world, around the world." who are still being told to proceed BMG's statement added, "We 
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itside Japan - which accounted for 71 of the total and will be folded into the merged Sony BMG - boasted an 8% increase on a US dollar basis thanks to albums from the likes of Gretchen Wilson, Prince and 
manufacturing revenue. Meanwhile, Universel Music Group reported a 2% increase in sales - its first sales growth since 2001 - to €l.lbn (£730m) for the same quarter. The company attributed the increase to strong sales of albums by artists ranging 
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Manchester forum to focus on new opportunities 

ITC agenda embraces 

changing landscane 

InTlieCitywillbe ^ bZLSuS 
Th/s years In The City conférence 
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©As anniversary célébrations 
go, Virgin bas pulled out ail 
the stops - News, pô 

MTV Award nods add fuel 

to Brit bands' US ambitions 

on the US after grabbing two nomi- nations apiece at this year's MTV Video Music Awards. Domino-signed Franz Ferdi- nand will be capitabsing on nods in the event's breaktbrough and MTV2 catégories by setting oft' in September for a three-week State- side tour as part of tbeir fiftb visit there during the past 12 months. 
Darkness's US record label Atlantic will be going to radio witb a re- recorded version of Permission To Land eut Gel Your Hands OCf My Woman, the bands first work with one-time Queen producer Roy Thomas Baker. Franz Ferdinand manager Cer- nel Canning says MTV has played an important rôle in breaking the band in the US. "MTV were really early with us - about six weeks into the record being released - and they did a small feature which ran about 17 times in a week and the response we got was brilliant," he says. Canning adds the band, whose self-titlcd album through Epie has already almost shipped 500,000 units Stateside, had been ofl'ered a 

theyhadlo cideswith their Reading/Leeds fes- 
Darkness also have commitments 

Franz Fcrdinand's retum to the US tliis September will melude per- forming at New York's Rosoland Ballroom as well as the Austin City Limits Festival in Texas, while Can- ning says there are plans to go back there again later this year. Meanwhile, Atlantic Records' David VVille says The Darkne 

In A Thing Called Love in the best 
fantastic récognition for tlie band in the US. "There's a huge groundswell of support for the band and it reflecls on MTVs mas- sive support on the video. There was a time when I Believe In A Thing Called Love was being played on MTV something like 50 times a week," he says^ ^ ^ 

;nd of the year, no détails at présent. The band's frontman Justin Hawkins told Music Week, "We are tremendously proud that our devoted following have voted for us in such vast numbers and the subséquent nominations reflect the amazing support that this band have enjoyed since the very 
Elsewhere, British direelor Jake Nava has seen his Beyoncé video Naughty Girl nominatcd four times and his Usherpromo for Bum once, while fellow Brit director David Mould's Evanescence video My Immortal has one nomination. 

Award-winning TV man Phil Mount 
set to fill specially created position 

Initial poaches 

CD:UK producer 
by Robert Ashton Phil Mount, one of the UKk lead- ing music TV producers, is being poached by Endemol UK's Initial to fill a new rôle created specifically to spearhead the company's music programming output, Mount, who has been head of music at Blaze Télévision for the past six years, takes on the same job title at Initial, where his brief will be to oversee - as producer or executive producer - a raftof exist- ing projects. In addition Mount will also be responsible for formu- lating and green-lighting new 
tainment business. The Emmy-Award-winning company is currently preparing the ambitions UK Music Hall Of for screening in the 
as Famé Academy for BBCTV and 
Mount takes up hi late August and wil ly to Initial chief e colm Gerrie. At Blaze the award-winning producer presently oversees a 
grammes meluding ITVl's flagship music show CD;UK - winnerof the music sériés prize at this year's Music WcrA--organised CAD Awards - in addition to developing 

Mount says his move is no reflection on Blaze. "[The Compa- ny] has been good to me and pro- duced good shows like CD:UK, but 

music shows, induding the big music events such as festivals. There are a lot of music pro- 

tously." Gerrie says that creating the new rôle and hiring Mount to fill it will drive Initial into new areas of music entertainment He adds, "I am delighted that Phil will be join- ing the Initial team. He has huge respect both withih the TV indus- tiy and the music business and will head our drive." 
vide range of music tél- évision. starting in the early Nineties with varions programmes for MTV Europe to documentaty making. His crédits include a stint as associate producer on TF1 Fri- day for Channel Four, where he first met Gerrie while filming with Chris Evans and U2 in the US, Rexovered for the BBC, the Jo Whilcy Show for Channel Four and a warts-and-all George Michael docuraentary, which is expected to be transmitted by ITVI later this year. Following Mount's departure from Blaze, CD:UK will continue to be executive-produced by Conor McAnally and produced bv liunmy Hoyle for the UK and Tina O'Con- nor for the international market. 
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VIRGIN NO 1      PICCADILLY David Bywater. A|bum range; 50,000. FACTF1LE Books/storo içoOOO titles. Relaunch média Store manager. WD range: spcnd: C250 000. 
Rock and po0p; DVD and jazz: Snors: Mark Fox. David Atquct 10o eachcafryirig Collet & Bnrgor/ Classical: P u S Wm tracte. Watson Designs. Jason Oliver. n'P nop/vmyi.  — 

Total staff: 150. 

Second West End flagship store sees specialist 
retailer go from strength to strength 
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Step away from the plastic case and 
package your product vvith pride 

For creative packaging concepts and design that will enhance your product at retail piease contact Tim Bevan 
+44(0)20 7243 9855 ) +44(0)7785 723 739 | tim@moclo.co.uk 1 www.modo.co.uk 
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MODO 
for the love of packaging 
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Spécialiste 

Serving and supporting 
Record Industry talent at ail levels with 
our unique packaging solutions and full-range print facilities 
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CMCS 
GROUP 

I Kennet Rd / Dartford / Kent / DAI 4QN 

(T) 0208 308 5000 (F) 0208 308 500S (E) saIes@cmcs.co.uk (W) www.cmcs.co.uk 



online. UK national This is down fro stations are the 3.8% in 2003 ar most popufar (9%) from 3.9% two 
adulls claim 10.8%inJuf 

Radio Two scores its biggest audience to date, while in London, Heart narrows gap on Capital 

Editorial strategy pays off for R2 

group of program 
when the latest radio audience fig- ures were betng announced. Douglas had called the meeting to gather ideas on how to cem the network's position as the coi try's most popular radio station. Radio Two has thrived recent years by prodt 

Thestrengthofthe UK 
music scene at the 
moment is a real gift to 

London is witnessing the radio industr/s équivalent of pis- tais at dawn in the breakfast bat- tle between Heart 106.2 and Cap- ital FM. Capital had been nervously waiting for the first results for Johnny Vaughan's new breakfast show, which began on April 19. The figures reveal Vaugh- 

time being at least, slant the playlist towards R&B. This strate- gy is improving listener loyalty and 
oldss to the station. It means some R&B oldies are coming back and sounding fresh, and the audience loves them." For Heart 106.2 the latest results are an opportunity to shout about how its breakfast team of Jono Coleman and Harriet Scott is now only 178,000 listeners behind Capital, closing a gap that was more than 1m listenere-wide I 

helped Virgin add 80,000 overall in London where its share has 
three months after a strong per- formance from its FM station. The reward for Pete and Geoffis a two- 
which will keep them at Virgin until 2007. GWR's Classic FM also had good news for its breakfest show with Jamie Crick increasing his reach by 14% to 3.35m. Managing 

years ago. h ris of overall m 
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Seamless Service front 

m oncept to Fulfillment 
•Dêhjxe is the name behind many of Europe's most sucœssful releases. We're known for 
our excellent customer care combined with a personalised service arising from an 
in-depth Knowledge of your requirements. 
Whatever your objectives, Deluxe delivers responsiveness, flexibilily and fast turnarounds 
- and we like to think our people are friendly too. 
Seamless Service: how's that for a great concept? 
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ww.byd0luxe.ed 
tel: +44 (0) 845 600 8 909 email: dîsc-s 
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Hamish Champ reports on how the manufacturing sector is 
responding to the décliné in CD sales, hikes in prices of raw 
materials and the rise of the digital market and piracy 

Transforming 

challenges Info 

opportunities 

Features are edited by Joanna Jones 
Today's manufacturing companies, whether operating in the entertainment industries of music or film, are in no doubt about the num- ber of serious challenges they face. First, there is the much-publicised décliné in CD sales, although some manufacturers argue that the slide is not nearly as bad as the fore- casters of ill winds would have you believe. Then there is the question of how best to respond to the digital distribution révolution. It seems companies either décidé to make the quantum leap and get involved, or eschew the "new kid on the block" for now and risk being left behind in the technological équivalent of a 19th-century gold rush. Most recently, a new headache has begun to irritate manufacturers; the on-going eonflict in Iraq has resulted in a hike in the price of oil, from which an optical dises primary ingrédi- ent, polymer, and that of its traditional jewel case packaging, is derived. And finally let's not forget that industry chestnut, piracy, which continues to bedevil record companies - and, now more than ever, film producers - the world over, who constant- ly seek new and better solutions to defeat the problem. Nevertheless, despite these issues, the indus- try is meeting the demands being placed upon 

Packaging 
atforefront 
ofbattleto 
boostCDs As the record business performs ' the tricliy balancing act of fighting illégal downloads as well as selling legithnate ones and maintaining - for now - sales of physical audio product, packaging companies are finding themselves at the forefront of the battle to persuade custoniers to stick to their old habits of buying off the shelves of their friendly record store. Paclcagcrs would seem to stand to lose ont considcrably ta a rise in downloading, légal or 
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labels and artists. This enables us to fully utilise our creative services section and offer new materials, pack styles and colour variations to help our clients ta achieve maximum buyer impact" Luigi Pozzoli, of Pozzoli agrées. "Packaging has always played a key rôle in adding extra value ta music through creative design and spécial paperboard solutions. We believe packaging today can also be a Smart way to défend music against the threat of illégal internet downloads and forgery." 

reçoive the ordor later, which incrcases the pressure on manufacturing sites. To this end, we have reviewed our manufacturing base and moved certain product lines to 

of quality versus cost, as CMCS's Adam Teskey points out "Duc to mounting pressure from industry compétition and tightening budgets record labels no longer view quality as the focal elcment of music packaging. Instead, greater emphasis Is now placed on cost. This, in tnm, has fuellcd a compétitive struggle among the key players in the packaging 

our flexibility and support the music industry's required lead 
Meanwhile, the likes of Pozzoli and CMCS have higli- value projects coming through, inclnding Marvin Gaye's Vcry Best Of and Elvis Prcslcy's 1968 Comeback Spécial from Pozzoli and The Bcastie Boys' To The 5 Boroughs from CMCS. And as long as consumcrs want high-quality extras to enhancc the audio À expérience, packagers will bc in the market 



DOUBLE 
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The dises partially overlap 

From now on, quality no longer cornes at a price. By choosing the Twin DVD Tray, with ils fully automated production process, you can save time, reduce costs and make the most of your materials. This Pozzoli-designed innovation allows spécial packaging to become the new standard. Now - for the first time ever - ail your DVD releases can corne beautifully presented in a packaging solution that's irrésistible but doesn't costthe earth to produce. 



Few are in any doubt that the manufacturing sector is currently undergoing a sea change, most notably in ternis of consolidation and altered service priorities. Those seeking évi- dence that the higger players in the indepcnd- ent manufacturing sector are evolving into the industry's new "one-stop shops" necd look no further than the recent activities of Cinram International. Last year, the Canadian-headquartered company acquired Warner Music's European manufacturing opérations, and last month it announced it had paid an undisclosed sum for UK distribution joint venture The Entertain- ment Network from owners Sony and Warner Music. In buying both the means to manufacture audio and video product, together with the apparatus to distribute the fmished article, Cinram's strategy is quite clear, says Cinram investor and média relations manager, Lyne Beauregard. "This company wants to offer a complété supply service to labels. Manufactur- ing is no longer a core business for record labels. They want to concentrate on providing content, and our expertise lies in the business of manufacturing." Cinram is not the only company in the man- ufacturing field which sees itself as an "end-to- end" service provider. Sue Mackie, Deluxe Global Media Services' director of European sales and business development for optical replication, points to the recen t upheaval in the 
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European markets as an indication that those seeking a manufacturing solution are looking to new service providers to corne up with the goods. Indeed Mackie has seen that upheaval at close hand; she was a général manager at UK manufacturer Disctronics when it was acquired by Deluxe a year ago. "There has been consolidation throughout Europe. Deluxe bought Disctronics last year, since when other changes in the industry have taken place throughout Europe, with things like plant clo- sures and takeovers. Clients are increasingly looking for a one-stop-shop - whether it be from studios right through to distribution. Deluxe are well placed to offer ail of these serv- ices in-house, within Europe." Deluxe is not alone in looking at the current market environment and weighing up to what 

Clients are increasingly looking for a one-stop- shop - whether it be from studios right through to distribution. 

extent they can supply pretty much everything a customer wants. "We as an organisation are always looking to add additional services," says Sonopress UK managing director John Sher- vey. "We've a major record label within our group [BMG] and they are forever changing, but we stil! get the business from them." Sher- vey adds that personal service, understanding his company's customers and providing them with a fiill supply chain to add value to their organisation are ail crucial. "We try and let them focus on their core areas and manage the supply chain for them," he says. Others are also assessing how they can add value to the client's experience. "We are cer- tainly aware from a manufacturing perspective that we need to look to encompass other servic- es, since the record companies are no longer the one-stop shop," says Martin Tbms, manag- ing director of Docdata UK. "We're looking at various options. Apart from occasional over- spill from the majors we're more at the grass- roots level of the industry, really. That's what we look to service; to some extent ail the activ- ity that's going on with the majors means there's very little we can do to influence that. We're committed to that area, that of localised manufacturing within our European sites, grassroots stuff, in their own territory." While consolidation issues continue to rever- berate throughout the industry, manufacturers of physical audio product remain confident enough in the format's future, with some seeing new opportunities in sound carriers that have yet to capture the consumer's imagination. "The CD market is declining at a rate which is 
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POZZOLI S.p.a. 
European Patent No. 0 676 763 
POZZOLI S.p.a., speciaiized in the manufacture and sale of média packages, would like to 
that they are the owner of the 
European patent No. EP 0 676 763, 

which refers to a packaging for holding a pluralitv of dises, partiallv overlapped 
The same patent has been granted also in the United States (No. US 5 743 390). 
As is well known in the field of média packaging, POZZOLI have always 
rigorously protected their patent rights from any infringing action. 
The purpose of this communication is to state that POZZOLI 
are ready to take action should they corne across a product that falls 
within the scope of protection of the above-mentioned patent. 

Pozzoli S.p.A. Via G. Di Viltorio 11 - 20065 Inzago (Milano), Italy Tel. (39) 02 954341 - Fax (391 02 95434240 www.pozzolispa.com - E-mail: mailepozzolispa.com 



far lower than has been forecast in many quar- terssays Sonopress's Shervey. "So there is still market share to be had. And we still focus on it as an organisation to support our sister group companies and pick up business in other areas. We're involved in games and DVD-Audio and we believe this is a growing market." While Shen-ey recognises DVD-Audio "will never be taken up to the same extent that the original audio CD has, it's another opportunity to press 
Docdata's Toms agréés the CD has a future, even if it may only be a short term one. "We accept CD manufacturing will move on, but in the short term there's life in the format, and we'll continue that service," he says. Docdata has responded to the format's décliné by intro- ducing DVD lines and Toms says lus company will respondto the deraand for DVD within the industry. "We are starting to see DVDs pick up within the industry, albeit slowly and primarily with the major artists. In Europe, we're coming across a growing trend for a two-disc set: an audio CD and a DVD. We've started to do some in the UK, but it's the perceived value of the overall pack that is the attraction for the buyer, There is a need to add value to the product for the consumer. It's about differentiating your product.'' Cinram remains cautious regarding the prospects of CD, although Lyne Beauregard says the situation will remain stable "for a while". "Our CD volumes have declined in recent years, but we've added clients, which has helped compensate for this," she says. Sales generated ffora CD production have 

i fallen during the past 12 months, Beauregard adds. The proportion of revenue derived ffora CDs in the first quarter of 2003 amounted to 19%, while the same quarter this year saw that figure dip to 15%. Over the same period, income from VHS sales crashed from 25% to 4%. The big eamer, not surprisingly, has been DVD. Cin- ram's DVD revenues accounted for 37% of the company's total in quarter one last year. For the same quarter this year that figure was around the 51% mark and is still climbing. "Growth in DVD sales has been tremendous," says Beaure- gard. "We fully expect this to continue." Deluxe's Sue Mackie says that her company's activity in CD manufacturing "remains about the same as last year, while DVD is s ly ahead". This is not to suggest that 1 

We need to encompass 
other services, sincethe 
record companies 
are no longer the 
shop. Martin Toms, 

unhappy vvith the way its CD business has per- formed however, rather there are commercial reasons why DVD has scored so highly m recent months. "We are pleased with the Audio and Rom sides of the business [but] Deluxe were always in DVD in the States, and bought Disctronics to catapult them into Europe with ready-made manufacturing facihties, which they have since expanded. Disctronics operated in a différent DVD market than Deluxe; they were a back-up supplier for major DVD pressers, and had a strong indie presence. Deluxe, however, is a major player in the Holly- wood sector." Another key area of debate for industry observera is how - and to what extent - manu- facturers of physical audio product are responding to the challenges of digitally dis- tributed music. A number of companies are confident they are meeting the demanda of this challenging area of the music business. "We are most definitely moving beyond the traditional model of a manufacturer, wedded to the physi- cal world; our existing and new customers want that," says Sonopress's John Shervey. "We're taking a measured view on the down- load scénario, and looking at it for what it is - an additional competitor to the hard format, but then it créâtes other revenue streams for you. We'll see whether we can support our cus- tomers with services they want, if they want an 
One related area in which Sonopress has become heavily involved is the world of digital archiving. As the company's audio sales direc- tor, Anthony Daly, explains, "the digital archiv- 
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ing side is something vve've been looking at and developing over the last year. We'd been track- ing Apple and vvhat bas been going on there and decided that a similar digital service is something that we ought to be in a position to offer to our clients. "We have worked with Apple extensively in the US with BMG content and that gave us the foundation for us to develop things over here in Europe and we now deal with the likes of Apple, iTunes and Music Choice, and most of the main delivery Systems we can actually store and deliver any data to." Labels supply Sonopress with a master which, with the relevant artwork, is uploaded to the company's own digital System, known as DMMS, and then sent to différent plants around the world to do the standard CD run, "[but] we can now also send the data to any one of these end licensees who can have il in either a WAV or WMA or an AAC Plus [the code for Apple] format," says Daly. "We can deliver their CDs, we can pack them, we can distribute them and so on. We're the only company to offer a full service with regard to this. Our idea is that we may look at the costs of digitising a cata- logue for somebody and amortise it within a manufacturing deal, so the costs could be added to the unit rate on a dise or any other arrangement from a range of options, depend- ing on the size of the label and the level of work they're having done." Others are less convinced. "Dealing with downloads is not something we've tackled," says Docdata's Toms. "As far as l'm concerned the music industry has always continued to 

evolve and what we are experiencing at the moment is an accélération of that évolution and we will respond to the needs of the mar- ket," he says, before reiterating his company's coramitment to the physical format. Lyne Beauregard says Cinram is not offering digital products to its clients. "It's not an area where we believe we'd have expertise. We're a manufacturing company, not a digital one," she says. While manufacturing companies grapple with the digital issue, another particularly thorny one continues to pre-occupy their record company clients: piracy. In ail its forms, music piracy déniés the record business raillions of pounds a year, but the fight is being taken to the pirates with renewed gusto. Leading software 

outfit Macrovision recently unveiled the latest version of its music copy protection system, CDS-300, which has been taken up by a num- ber of manufacturers, including Docdata, as the company's director of sales for its music tech- nology division Tim Heath explains. "The new System has controlled buming capability on it now, which means you can allow the consumer to make burns of a CD and those burned copies are in turn copy-protected," says Heath. "A lot of consumers want to be able to make a copy for the car, that's the typical kind of requirement for copies. Previously that hasn't been possible without enabling them to make unprotected copies. One wants to stop the consumer bum- ing something from which multiple copies can be made." Macrovision is also developing Hawkeye tecbnology, which is designed to identify and then track large numbers of pirated versions of files on peer-to-peer networks. This informa- tion is then relayed back to Macrovision's Sys- tem. "Hawkeye is just going through commer- cial market lesting at the moment", says Heath. "The majors are interested in this system and l've had meetings with leading independents throughout Europe. When we demo it the reac- tion has been amazing every time. It's way ahead of any alternative technologies. It makes for a fairly compelling package to use both technologies, one for the physical médium and one for use on the peer-to-peer network." With labels gearing up for Christmas and manufacturers hoping their order books will soon be filling up, such innovations cannot corne quickly enough. 



Revamped set-up targets broader tnix of releases 
EMI focuses on crossover 
by Andrew Stewart The battle for classical m; share is likely to intensity in following the re; 
as the UK-based major's response to the ongoing rc market leader Universal Classics. Stratégie changes to the way in which EMI produces and markets mainstream classical and classical crossover titles are already in hand to coincide with the transfer :rall responsibility on 1er 1 this year to Théo Lap, vice président of international marketing classics and jazz. "We h ave got the message across that we're the strongest core classical label in the world," says Lap. Although mainstream classics will remain a priority, EMI Clas- sics is looking to boost its per- formance in the crossover market. "It makes sense to bring A&R and marketing closer together than ever before in the présent market," adds Lap. "Because of the chal- lenges of distribution, marketing has to be top of the UsL" 

Lap adds that Peter Alward, who steps down as président and A&R supremo of EMI Classics on November 30, always recognised the importance of marketing. "We'll be continuing with busi- ness pretty much as before," he 
director Stephen Johns and our senior producers John Fraser and David Graves will report directly 

One of EMI's business con- sultants recently compared the classical company with a high- 

ber o'f waiters. "That make sense," says Lap. "We need ti 

improve the speed and quality of our semee. It really would be stu- 
broad mis of titles." The crossover side of EMI Classics' business has, despite a few exceptions, fallen short of expectation. Responsibility for beefing up the rester of crossover acts will fait to EMI Recorded Music UK, under the overall guid- ance of Tony Wadsworth and EMI Classics UK managing direc- tor Barry McCann. 'In modéra- tion, evety major record company should look to develop classy, sexy 

A new release from boys' choir Libéra, a new release from Croat- ian pianist Maxim and Mel Bush's classical crossover band Wild are in the Works. Lap says that EMI is considering a long shortlist of possible crossover projects, and already has a stock of dises ready for release during the next 18 months. 'I believe the new set-up will be much more flexible and, as a resuit, more successful than the existing one," he says.  andrewstewartl@tiscali.co.uk 

Orlando finto pazzo- Montis Regalis/De Marchi (Opus 111 OP 30392 (3CD))   • Yet another world première recording rails 
r-l -m out as part of H opusin's ■  superlative Vivaldi Edition, hero presenting the Red Priest's second known opéra in a performance that simply takes the breath away with its freshness and dramatic flair. The three-disc set more than matches the high standards set by Alessandro de Marchi elsewhere in this sériés, not least because of the work of a strong cast and debonair instrumental playing throughout. Ads in the specialist classical press and striking packaging add to the marketability of this first- rate release. 

Yu Qiang Dai Opéra Arias; Works by Puccini, Massenet, Verdi, Donizetti, Porchielli, etc. Dai: New SO/Molina. (EMI Classics 5577912) Although the reverberant sound of this international début dise clearly adds to 

the warmth (and perhaps wcight) of Chinese ténor Yu Qiang Dais lyric spinto ténor, there is no doubting his innate feeling for long mélodie Unes and sure technical control. The Beijing-based former 
his European début at the Royal Opéra House last month as Puccini's Cavaradossi and is set to return to the famous Covent Garden stage next January, and again in the suramer. 
Beethoven Piano Sonatas Nos. 5,6,7,8. Pollini (Deutsche Grammophon 474 810-2) 

early sixties, 
Pollini has 1 none of the clarity and précision of his youth. The great pianist is more emotionally engaged with these early Beethoven sonatas than is usually associated with his playing, although subtlety remains the watchword here. Pollini is athis lyrical best in the t of the 'Pathétique'; he also fiilly captures the fantasy and vivid contrasts of the Piano Sonata No.5 in C rainor without raaking one ugly sound. 

600 0ELEGATES 
300 COMPANIES FROM 16 C0UNTRIES 
50 61C.S. 350 ARTISTS AND 20,000 PE0PLE 
95 SPEAKERS IN 25 CONFERENCE SESSIONS 
6000 SQUARE METRES 0F SEMINAR, NETWORKING AND EXHfBiTION SPACE 
4 BARS AND 2 RESTAURANTS 

ii— MusicWoiks is the UK's leading Media and Music Business Convention, bringing together music and creative industry prolessionats, policy makers, entrepreneurs and visionarïes from around the world lor three days of présentation, discussion and exhibition, and four nights of live music - in the NightWorks Festival. 

music industry has been transforraed. There is a new landscape and a new ;e of adventure. Technological threats have become technological irlunities. Corporate competilors have become corporale partners. Market es have become market models. Making money out of music is the driving 
MUS1CW0RKS 04 IS THE PUCE TO BE FOR EVERY0NE NAVIGAT1NG THROUGH THIS NEW AND UNCHARTED TERRIT0RY. 
MusicWorks is where music industry people meet and do business. Networking, llstening, presenting, talking, exhibiting, arguing. 85% of the delegates at MusicWorks 03 said that they had roade new contacts, clients or customers. 

H ISfcVrC THE INTERNATIONAL CROSS-MEDIA MUSIC CONVENTION 
27 October - 29 October '04 me nadisson sas m 
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T winterreise 
lan Bostridge 
Leif Ove Andsnes 

lan Bostridge and Leif Ove Andsnes continue their Schubert collaboration with a new and long-awaited recording of Winterreise. 
This partnership is one of the most Inspired.' TheTimes 

Availabie now on CD 

Hear them live at the Edinburgh Festival, Usher Hall on 29th August. 
:rf -- -rr-ier information regarding these artists. please visit our website www.emiclassics.com 



Whether it's vinyl records or digital downloads, music benefits from creative visua^ 

Visuals give music that extra edge 

EDITORIAL 
AJAX SCOTT 

3W 

London SEI9UR 

Think for a second of your favourite album, or even single. Chances are that you can clearly summon up a mental picture of the sleeve, possibly even the inner sleeve. For many of us over the years, looking at those images, even fleetingly, while the record is playing, is part-and-parcel of the listening experience. Indeed, it is no exaggeration to say that many of the most classic albums from almost any genre of music - whether they be by The Stones, The Beatles, Joy Divi- sion and Oasis or James Brown, Fela Kuti and John Coltrane - are accompanied by sleeves that are every bit as iconic as the music they package. It is a point worth making, for the sleeve design and wider imagery that accompanies - and is usually inspired by - the music are one of the aspects of the music experience that has been forgotten in ail the talk of downloads, streaming services, ringtones and free giveaways with everything from soft drinks to national newspapers. In fact, at a time when perceptions of the value of music seems to be further eroded every day, design and imagery are possibly more important than ever. This is one of the reasons whyMw-szc Week is organ- ising the first I See Music exhibition at the ICA in 

London in September. The idea is simple: namely, to gather together some of the most arresting sleeves, images, photographs and even logos that have been inspired by and created to accompany music during 
the past 12 months and to highlight the art that goes into them. In addition to displaying the work itselî, the show will offer insights into the process that pro- duced some of it. 

Of course, designers working in music point out the irony that at the one moment when their work can add most value to physical releases and distinguish them from free (and paid for) downloads, the budgets and creative parameters within which they have to work are tighter than ever. However, it may yet be that their work will evolve 
onto broader platforms. After ail, the very technology that is reducing music to freely-distributed packets of data is also opening up new opportunities for the extension and manipulation of images online and even in the mobile space. There is certainly a big challenge in there. But hopefully there will also be many more ways of seeing - and adding value to - music in the months and years to corne. 

High Court décision clouds 

the issue of collaboration 
The High Court's décision in the case of Mark Taylor v Rive Droite Music has potentially far-reach- ing conséquences for music puh- lishers and songwriters. One issue involved the songs Hero and Love To See You Cry, co-written by my client Mr Taylor for the Enrique Iglesias album Escape. Essentially, another co- writer (Paul Barry) and Mr Igle- 

is of the songs in summer 2000, in the expectation that Mr Taylor would help complété them, which he duly did in 
Songwriters wouid 
have to seek licences 
for each collaboration 
December 2000. The court held that copyright arose in the unfinished versions before Mr Taylor worked on them; that under Mr Barry's pub- lishing agreement with RDM, ail copyright was assigncd to RDM and that Mr Taylor had infringed that copyright by "working up" the songs with Mr Barry and Mr Iglesias in December 2000. The court's décision has 

ers could be liable for infringe- ment by working on material already conceived by another co- writer. So could the publisher, 
of the final version. Publishers and songwriters would have to seek express licences for each col- laboration undertaken from the publishers of their fellow collabo- 

did n ; find that 
(and his publisher EMI) and pre- sumably they therefore infringed RDM's copyright in the unfin- ished versions when Mr Iglesias participated in "working them up". The court gave Mr Taylor per- mission to appeal to argue that copyright did not pass to RDM until either Mr Barry and his col- laborators had completed their contributions or asong in its final form was delivered to RDM, and that the implied licence should exlcnd to the collaborative efforts of ail the co-writers. rather than being limited to Mr Barry alone. 

Which record shop is your 
preferred destination? 

Virgin has radically revamped the one-time Tower Records store in London's Piccadilly. It is one of the most famous music shops in the world, but which is 
Micheal McClatchey, Moshi Moshi "It's hardly a secret, but my favourite has got to be Rough Trade in West London, which has staff who are both knowledgeable and friendly (a rare combination). And if you're an A&R scout, they'll do your job for you." 

be Music and Video Excharge in Notting Hill Gâte. l've been going and I have whiled 
Guy Uoyd, Omnibus Press and Music Sales "As a knee-jerk réaction, l'd nominale Berwick Street It has just the right 

John Smith, Musicians Union "HMV Oxford Street has been my stomping ground ever since I was a student at the Royal Academy of Music. It's where my heart is and I used to spend hours in there. It's like a football team - you dont change your allegiance, so I always go back." 
Gideon Coe, BBC DJ   " love the Rough Trade shop on Talbot Road in London. AH of the staff know more about music than I ever will, but they don't rub it in. They also don't mind when I go in and tut at omissions from their otherwise 
excellent top 100 albums of the year 1 col,ld sPe"d «Il my money and most of everybody else's in there," 

edectic Mister CD and several other independents. It's always an expensive 
of those cases where the sum is greater than the individual parts." 
Bob Bames. Millward Brown's chart unit "Ainleys in Leicester, which has recently gone. It had the policy of the indies but the professionalism of the multiples. It had the advantage of being in a fantasb'c location and was always buzzing and always had a goodfeel aboutit Ainleys got everything right, but it's a sign of the times that it's going to become a dothes store." 

"Monorail in Glasgow. It's got a really good eclectic mix of stuff and it also sells vinyl, which is important. And it doubles as a pub, so you can go la have a glass of beer and then shop for records. And there's a good vegan 
chips are fantastic." 
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R&B producer llaias Austïii^who has worked with 
the likes of Kelis, Madonna and TLC, was in London , / 
recently and pians to retucn to discover new artists 

done well m the US and apply it to UK 

inS^eptemberand'l'd 

tot ■espectTor'wm 

i== 

ÏŒ3 

First job in the 
at Radio CityTliverpool in 1987 
SSrS ESsl= 

' by Tlie Police, in 1983, 

yQat 
TÏM us"a secret about 

œ^^the 

Bam helpfully added... He may bave moved on to international pastures, -WEA London chief John Reid was most definitely in the house for the drink-up to celebrate the chart- topping double by former charge The ' week. With the album beginning to move intemationally; he 

whiie EMIs Terry Felgate got his original vinylcopyof Pet Sounds to help the Band Aid single 20 year ago. "With Band Aid, t rang around 

rx1 

first time Sir Bob hadwatched 

KtJ: 



Contact: Maria Edwards, IMusicWcck Classified Sales, CMP Infotmalion, Sth Floor, Ludgatc House. 245 Blackfriars Road, London SE19UR T: 020 79218315 F: 020 79218372 E: maria'amusicweek.com 
Notice Boant £18 (nia dm x 1 col Spotcolour.addl0% Full colour add 20% Ail rates subiccl to standard VAT 

Ttic latest jobs are also availablc ontine cvety Friday at www.musicwec)<j;om Bootong deadline ftasday lOam (or publication Ihe following btond,iy (space penretlmgl Canccilalion deadline: lOam Wcdnesday prier to publication (for séries bookings: 17 days prior to publicaiion). 

Head of Events 
Music and Events - BEH3performance 

EMAP has had a long héritage of running events from awards shows like Smash Hits Poil Winner's party to Kiss' club nights. EMAP have organised events for 30,000, down to several hundred people across many of its brands. In addition to televised and bespoke, consumer facing sponsored events. 
An exciting opportunity has become available for an ambitions self-starter to develop the Events dept. and take it to the next level. There is the chance to develop new events as well as grow and improve the existing portfolio across the brand platforms. This provides a unique chance to use innovative ways to promote events and involves working closely with ail EMAP média, including radio, magazines and TV. The successful candidate would have the unique opportunity to operate like an entrepreneurial small business whilst still, being backed by the resource of a major multi média player. 
As the events team is small this requires a hands on manager who is happy to rail up their sleeves and lead by example to make things happen. 
The suitable candidate will be able to demonstrate: • An ability to run high quality, commercially successful events • In depth understanding of Marketing and Promoting events • A passion for events • Proven people management skills and an ability to influence others • Drive to make things happen and deliver to deadlines • An entrepreneurial spirit and an ability to thrive under pressure • Tenacity • An ease of communication with corporate sponsors as well as club promoters • Clear stratégie thinking and an ability for problem solving 
Please apply in writing with a short covering letter and CV to: Jon Mansfield Managing Director Music and Events Emap Performance Mappin House, 4 Winsley Street, London W1W8HF Or Jon.Mansfield@emap.com Closing Date: 20th August 2004 

DEVELOPMENT MANAGER 

music@handle.co.uk , -i 
020 7569 9999 haïlClle 

fiASl 
Ray ft Agaki Sam [RAS] 

aa/ww. musicweek.com/jobsl 
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doyou 
run courses for the 

music industry? 
Whether you target those building their 
skills as they move up in the industry or 
those trying to break into the industry 
Never has the need been stronger for staff to develop and dlverelfy 
Music Week has the readers you need to reach 



Classified 
Contact: Maria Edwards. Music Week Classified Sales, CMP Information, 8th Floor, Ludgate House, 245 Blackfriars Road, London SE19UR 1:020 79218315 F: 020 79218372 

Johs & Courses: £40 (min. 4cm x 2 Business to Business: £21 <mh 4ci Notice Board: £18 (min. 4cm x 1 col Spotcolour:addlO% 
ill rates subject to standard VAT 

The latest Jobs are also available online every Friday at wwwjnusicweckeom Booking deadline: Thursday lOara for publication ihe foilowing Monday (space pemritting).CancelialJondeadiine:10artt 9 Wednesday prier to publication (tor sériés bookings: 17 days prier to publication). 

red n 
m : 

.^B cddvdvinyl + games 

liadispjays 

239002 e: info(S)reddisplays.com look PO further www.reddisplays i.conr 
THE No.1 for storefittings • displays - storage - counti 

1 t: 01733 239001 f: 01733 

i Ascent 
I Media 

The black Phil Collins management/ record deal/gigs. Ex Sony artist singer/ songwriter/drumming ar ' rapping at the same f CD available. 

FOR RENT Trendy style office, close 
furnished, parking space, 

mediatravel * 

WORLD CLASS 
RECORD PRODUCER 

LOOKING FOR 
EXCITING NEW 

TALENT 
Please send material/info to; 

PO BOX 479 FARNHAM GU10 1ZH 

thoy weirit 

Léanie Kaleido 
"audlo ganja" - Playmuslc magaz 
Friday Aug 6 @ 12 Bar Club Denmark St, London 

Rolled Gold 
INTERNATIONAL 

THEWHOLESALER TO THE TRADE 

Over 1,000,000 CD's/DVD's available 
Distribution & Service second to none 

EDI Ordering available 
Increase your profits with low 

prices/special offers 
Discounts for Crédit Card/Cash 

Customers 
Promotions, tailored to your needs 

One Call to open an account or request 
a price list 

View our stock list on www.rolledgold.net 

Tel: 01753 691317 
Fax: 01753 692728 

e.mail: sales@rolledgold.net 
8G Bedford Avenue, Slough Trading Estate, 

Slough SL14RA 

rn usiG 



Contact: Maria Edwards, Music Wock Rates (per single column cm) Jobs & Courses; £40 (min. 4cm * 2 cols) Business to Business: £21 (min. 4cm x 1 col) Notice Board: £18 (min. 4ot*IcoB SpotcolouraddlO* Full colour add 20% Ail rates subjecl to standard VAT 

The latest jobs arc also available online every friday at www.musicweck.com Booking deadline Thursday lOam for publiration the following Monday (space pcrmitting). Canccllation deadlioe: lOam Wodnesday prior to pubfolion (for séries bookings: 17 days prior to pubfolion). 

BUSINESS TO BUSINESS 

SPOTLIGHT ON MANUFACTURING AND PACKAGING 

CDDUPUCATÏON NO.I SUPPLIER TO THE INDUSTRY PROFESSIONAL SERVICE WIIH COMPETITIVE PRICES 
02073852299 

Al! your njusic ijeeds il) oœ place- o/i 
S^CliK 

RPWI 
Repeat Performa 

r.o m®'6'- -- 

1 ^ 1 0 Hd/Iers 
WlLTON OF lONDON 

Established 25 Years 
tel: 020 8341 7070 fax: 020 8341 1176 

E-COMMERCE MUSIC BUSINESS FOR SALE 

_Specialist.  r  
..i Replacement Cases & Packaging items 

» CD album cases available in dear or coloured 
» CD single cases - ail types of double CD cases 
» Trays available in standard coloured and clear 
• Cassette cases single & doubles 
• Video cases ail colours & sizes 
» Card masterbags CD, Video, Cassette - 7" 10" 1Z' . Paper7"12"&12"POLYLINED 
• Polythene sleeves & Resealable sleeves 
• Mailing envelopes, Video 7" & 12" CD various 

types available. Also ail sizes of jiffy bags 
• Window displays 
• CD/Record deaning doths 
• PVC sleeves for 7" 10" 12" and CD 
• DVD cases 
• Recordable CD & Minidisc 

Best prices given. Nexf day delivery (in mosf cases) 
Phone for samples and full stock lisf 

Phone; 01283 566823 Fax: 01283 568631 
Unit 2, Park Street, Burton On Trent, 

Staffs. DE14 3SE 
E-mail: matpriest@aol.com 

u Web: www.soundswholesaleltd.co.uk > 

IMUSICWEEKi 
directory 

The guide to who's who in the music industry - the ultimate contact book 
The Music Week Directory contains ail the essential contact information for the UK music industry. A comprehensive listing of companies in ail aspects of the business, broken down into clear sections - an essential 011 1 reference tool for executives throughout the industry, 

IJ^\ The Music Week Directory 2005 lists over 10,000 companies in the following sections: 
* Industry Organisations* Retail & Distribution * Record Companies Publishers Design & Manufacturing * Business Services* Media* Press & Promotion 

MUSTCWEEK / wLive* Recording Studios & Services "7 With so many of your competitors listed, an enhanced entry is the only way to stand 
/ , out and .be notlced-An advertisement gives you prime positioning. a logo gives you / / prommence on the page - both guarantee maximum exposure for a whole year. 

/ / DEADLINES WMMWIHnl Logo booking deadline; 9 September, 2004 Display ad booking deadline: 16 September. 2004 Display ad copy deadline: 12 October, 2004 
FOR FURTHER DETAILS, CONTACT THE SALES TEAM ON 020 7921 8365 (DISPLAY). OR 020 7921 811* n nnno EMAIL: scott@musicweek.com I maria@musicweek.com 0315 (LOGOS;, 



Datafile 

BHtain's most 
comprehensive 
charts service 

Week 31 

ALBUMS  
this week Aloud Aloud (Open): Alex Lloyd Distant Light (EMI): Tom Baxter Feather And Stone (Sony): Nouvelle Vague Nouvelle Vaque (Peacetrog);  AUGUST9 David Crosby & Graham Nash Crosby- Nasli (Sanctuary): The Zillions Zig Zag Millionaire (679); Craig Armstrong Piano Works (Sanctuary): Kimberley Locke One Love (Curb): AUCUST16 Bent Ariels (Open): Sondre Lerche Two Way Monologue (Virgin): Young Buck StraightOuttaCashvillednterscope): y/ AUGUST 23 Natasha Bedingfield Unwritten (Phonogenic): Prodigy Always Outnuinbered, Never Outgunned (XL); Macy Gray The Very Best Of (Epie); The Finn Brothers Everyone Is Here (Parlophone): R Kelly Happy People - You Saved Me (Jive); Tears For Fears Everyone Loves A Happy Ending (Sanctuary): 
SINGLES THIS WEEK Avril Lavigne My Happy Ending (Arista); Gabrielle Ten Years' Time (Go Beat): The Departure AH Mapped Out (Parlophone): Zena Been Around The World (Mercury): AUGUST9 The Rasmus Guilty (Island): V Hip To Hip/Can You Feel It? (Island): Sia Where 1 Belong (Go Beat): The Libertines Can't Stand Me Now (Rough Trade); AUGUST16 Keane Bedshaped (Island): Natasha Bedingfield These Words (Phonogenic): Franz Ferdinand Michael (Domino); Jay-Z Encore (Roc-A-Fella): The Calling Things Will Go My Way (RCA): Stonebridge feaL Therese Put -em High (Hed Kandi); ÂÙGÙSTB r MaroonSSheWill BeLoved (Octane/BMG); Deepest Blue Shooting Star (Open); The 4UDumb (Sony): Sugababes Caught In A Moment (Island): tfeee Pascal Stand UpTall(XL): 
Musicweek.com lists extended key raeases for the next eight weeks 

Chili Peppers 
grabehart 
in right place 
Alan Jones It came nowhere near matching sales of Robbie Williams' Live At Knebworth, wbich set a concert record with first-week sales of more than 117.000 last September, but the Red Hot Chili Peppers' first concert dise, Live In 1 Hvde Park. still sold a creditable 63,000 copies last week, and duiy débuts atop the albums 

Knebworth failed to do. Corning only eight months after the Red Hot Chili Peppers' Greatest Hits set, Live In Hyde Park is a composite recording featuring songs played at gigs on June 19,20 and 25-an impressively quick tumaround. The buzz created by the concerts and record corapany price pruning of their catalogue bas brought much of the Red Hot Chili Peppers back catalogue into the charts this year, and Greatest Hits, By The Way and Califomication are ail in the Top 75 alongside Live In Hyde Park. Katie Melua's début album Call Off The Search became the first tç/" 

The album also sold 168,000 copies last year. It bas seen a revival in its fortunes in recent weeks, moving 51-50-35-23-17, even though third single Crawling Up A Hill failed to reach the Top 40 last month, despite being advertised on TV and including previously unreleased material. Call Off The Search took a week less to reach the 1m sales mark in 2004 than Justin Timberlake's 

of the year, beatjmg.the prevîSus S all-time recordfof nin^ set in v 2000 and equallgd^iêlônbwing iTFive records reached the rk in the first 31 weeks of 2002 and eight got there by this time last year. With the arrivai of the new Red Hot Chili Peppers album, last 

enjoyed a massive 47% surge, thanks to the ' release of Now! 58. The latest album in the blockbusting EMI/Virgin/ UMTV sériés sold 296,000 copies last week -"tliàTls' 

the same as the rest of theTETp 20"cômbmed. Now! 58 includes number 
Shapeshifters, Eamon, Frankee, Britney Spears and McFly. 

MARKETINDICATORS 
THE BIG NUMBER: 18 

SINGLES NUMBER ONE BUSTEOTHUNDERB1ROS/3AM Universal Their cumulative singles sales ane still less than 1m and Busted bave yet to bave a number one album, but this double-sided 
me same penoci. (.Otot^y j 
ARTIST ALBUMS 7 

NUMBER ONE RED HOT CHIU PEPPERS LIVE IN HYDE PARK Wamer Bros Il is nine years since Pink Floyd topped the chart with their concert dise Puise, A further 194 albums bave reached the top since, and none of them bas comprised of live recordings - until now. The Red Hot Chili Peppers break the mould, and continue the rich vein of fonu they bave been in for the last five years. 
COMPILATIONS NUMBER ONE VARIOUS NOW 58! EMI/Virgin/UMTV It is business as usual for the compilation king which tums in another huge first week. Now 58! sold 296,000 copies last week, easily beating the 189,747 opening of its 2003 équivalent, Now 55!. The sériés' previous 2004 release, Now 57!, released in April, bas sold more than 872,000, beating its 2003 équivalent - Now 54!-by more than 68%. 
RADIO AIRPLAY NUMBER ONE THE STREETS DRY YOUR EYES 679/Locked On A week after knocking Lola's Tbeme by Shapeshifters off the top of the sales chart. Dry Your Eyes now topples it from the airplay apex and becomes the first homegrown hip-hop hit to rule at radio. 
SCOTTISH SINGLES MIIMRFD riNP BUSTED THUNDERBIRDS/3AM Universal Busted's fourth UK number one is also their second m Scotland. Crashed The p there last autumn but UK number ones You Said No and Who's David both peaked at number two north of the border. 
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— 1" 



Upfront 

Asian star woos 

mainstream 

-y Urban Asian album 
^ fromJuggyDmarks 

the firsFmdependent 
release from former 
Telstarteam's label. 

Project, from Asian artistJuggy-I who is also part ofthe Rishi Ricli 

Sr ::: 

: E?- 

Paul Scaife, publisher. 
Record Of The Day 

A sélection of UK 
tastemakers select 
theirfavourite 
upcoming releases 
Mark Sutherland, 
présenter, BBC 6Music i] CHARLOTTî HflTHERLEY CREV W1LLFADE(DOUBLE DRAGON) 

Nathan Thomson, 
assistant programme 
controller, Vibe FM STONEBRIDGE PUT 'EM H1GH (HED KANDI) 
Tm pleased this track is getting the full commercial release it deserves. As a DJ, this song has always sat at the front of my record box and works a treat everywhere I play. It is just a great radio record. Dance mus' don't think so." 
Joanna Massive, 

"Apartment are the best unsigned 
ifs good to see Music Week's Playlist agreeing. Just a handfiil of gigs to their name, but already the four-piece have become more animated and confident Everyone Says l'm Paranoid is an obvious 

Pierre Perrone 
journalist and 
broadcaster 

latest production certàinly lives up highlights and is i to its name with its fat acidic first Crosby-Nash 

M KISSFM 
issar 
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TV Airplay Chart 

A 
m THE 61KEET5 DRY YOUR EYES  " :;- 476 2 USHER BURN 473 3 SHAPESHIFTERS LOLA'S THEME  posmvs 433 4 AVRIL LAVIGNE MY HAPPY ENDING TTT 405 5 D-12 HOW COME - B T^iW 346 6 JAMELIA SEEIT IN A BOY'S EYES 336 ; 7 RACHEL STEVENS SOME GIRLS 294 8 J-I(W0NT1PSY 281 9 BRITNEY SPEARS EVERYTIME jlvE 280 : 

10 OUTKAST ROSES SRISIA 279 11 KEL1S 1 RICK ME m 267 12 NINA SKY MOVE YA BODY , «ras* 263 13 MAROON 5 SHE WILL BE LOVED 254 : 
14 THREE OF A KIND BABYCAKES «euntuss 247 
15 NATASHA BEDINGFIELD THESE WORDS PH® GEK1C/GMG 244 
16 OZONE 0RAG0STEA DINTEI JIVE 227 
u BUSTED 3AM «, 217 

18 BUSTED THUNDERBIRDS ARE GO! 215 ; 
19 TWISTA SUNSHINE EASIM 211 
20 GIRLS ALOUD THE SHOW «i™» 206 
21 GOLDIE LOOKIN CHAIN GUNS DONT K1LL PEOPLE RAPPERS DOBSTWBI 200 
22 SCISSOR SISTERS LAURA «ivo» 198 
23 NELLYMY PLACE UNI 192 
24 MCFLY OBVIOUSLY 191 
25 ANASTACIA SICK AND TIRED ™ 184 
26 BLACK EYED PEAS LET'S GET IT STARTED 182 
27 SNOW PATROL SPITTING GAMES 181 
28 THE HIVESWALK IDIOT WALK 11 
29 MARIO WINANS/ENYA/P DIDDYI DONT WANNA KNOW 175 
30 WILLYOUNG FRIDAY'S CHILD « 174 
31 ASH STARCROSSED "iFECTla)S 173 
32 LOUREED SATELLITE OF LOVE'04 ,;UUFE 168 . 
33 SEETHER FEAT. AMY LEE BROKEN 158 
34 JET COLD HARD BITCH 149 
35 ESTELLE 1980   148 
36 MAROON 5 THIS LOVE 144 
37 v KEANE BEDSHAPED    — 141 
38 85 JAMIE SCOTT JUST I  M» 136 
39 » FAITHLESS FEAT. NINA SIMONE IWANT MORE — 135 
40 C KEANE EVERYBODY'S CHANGING -TL uS 

II 
o ES 

gaa—LjWBW non mi® • vthe cure +B.R.M.C „ +THE RRPTURE 
rrIORUGHT g UIUIS 

BmKTONRCADE^ |^OH^ 

The Streets' Dry Your Eyes 
usurps Usher's Burn to take the 
number one position, while 
Busted make strong gains. 

ETïïîïïiTT 

mmsusii 

liriitilriï 



y -wo- V/<2r 
The Streets shuffle up to number one. 
Meanwhile, future contenders in the shape 
of Natasha Bedingfield, Shaznay Lewis and 
Avril Lavigne edge their way up the chart. 
t^àMÊÊÊÊÊÊÊBÊÊÊM 

2 | SHAPESH1FTERS LOLA'S THEME positiva 30 30 21512 2 5 | ESTELLE 1980jDi(m 29 3 4 ! LOU REED SATELLITE OF LOVE '04 NUUFE 28 3 7 ! RAZORUGHT GOLDEN TOUCH VERîico 28 5 5 THE STREETS DRY YOUREYESlûcked ON/679 27 6 15 NATASHA BEDINGRELD THESE WORDS PHONOCL'iic/BWG 26 6 111 AVRIL LAVIGNE MY H.APPY ENDING arista .i 26 19005 8 151 D-12 HOW COME inierscope 19 23 15557 9 14 ! OUTKAST ROSES arista 20 21 14689 9 U 1 NINA SKY MOVE YA BODY univtrsal 21 11 2 | J-KWON TIPSY arista 20 11 19 | THE LIBERTINES CANT STAND ME NOW RûUGH TRADE 20 13 1 | SNOW PATROL SPITTING GAMES rction 19 13 7 i SCISSORSISTERS LAURApoiydor 19 15 19 SCENT UP&DOWN positiva 17 18 12366 16 Û| TW1STA SUNSHINE eastwest 13 17 11516 17 9 1 JAMEL1A SEE1T IN A BOYS EYES PARLOPHONE 24 16 12941 17 24 ! DT8 PROJECT THE SUN IS SH1N1NG (DOWN ON ME) mm 16 17 271 THREE OF A KIND BABYCAKES RELENTLESS 16 20 27 j BUSTED THUNDERB1R0S ARE GO! islano 15 20 ITjKEUS TRICK ME Virgin 15 22 19 j RACHELSTEVENS SOME GIRLS polydor 17 14 987? 22 24 j JOSS STONE SUPER DUPER LOVE (ARE YOU DIGG1N ON ME?) PT.1 reiehtussmrcin 15 M 0àC9 22 Oj FRANZ FERDINAND MICHAEL domino 13 14 9589 22 O SHAZNAY LEWIS NEVER FELT L1KE THIS BEFORE london D 14 9519 22 101 THEHIVES WALK IDIOT WALK POLYDOR 22 14 7759 27 11 j BLACK EYEDPEAS LETS GET1T STARTED MWPOLYDOR 21 13 m 28 27 j MARIO WINANS/ENYA/P D1DDY 1 DONT WANNA KNOW badboy/isiand 12 28 17 | USHER BURN arista 13 12 7763 28 27 j JET ARE YOU GONNA BE MY G1RL? elektra 14 12 7243 28 0! i MAROON 5 THIS LOVE octone^ug 12 12 583? 
bsccLl^OC Cwçfel fron dâla oalhecxl fron> 0000 en Son 25 July 20W to 24 00 ai Sal 31 Jet, 20û 

Afl the sates and aitplay charts published in Music Week are also available online every Sunday evenmg at www.musicweek.com 

The UK Radio Air 

// # 
1 THE STREETSlM^StlR-bVbSlIgM^^^Mfe IMH 2160 22 80.14 35 
2 , s T SHÀPESHIFTERS LOLA'S THEME POSITIVA 2478 8 79.73 2 

? 8 10 .IAMELTA SFF1T IN A BOY'S EYES l™m,0NE 1889 4 61 •6 
4 S U 21 KELIS TRICK ME VlffilK 1676 ■15 44.79 ■6 
5 a 12 MARIO WINANS/ENYA/P DIODY1 DONT WANNA KNOW «ow.o 1689 -16 43.88 •11 
6 , 19 „ MAROON 5 THIS LOVE roDW,G 1546 -11 43.46 -8 
7 10 6 0 LOU REED SATELLITE OF LOVE '04 M1FE 1332 ■5 42.85 ■1 
8 5 a 7 USHER BURN 1926 ■10 41.85 -21 
9 25 3 0 NATASHA BEDINGFIELD THESE WORDS mmmam 1335 34 4L28 55 
10 15 6 14 SHAZNAY LEWIS NEVER FELT LIKE THIS BEFORE iosdo» 1480 3 36.88 7 
11 U 43 SCISSOR SISTERS LAURA m 1377 : -3 34.77 -50 

î 12 18 5 5 RACHELSTEVENS SOME GIRLS ^ 1497 17 32.71 2 
D 12 16 0 KEANE EVERYBODY'S CHANGING 1575 -u 32^0 -15 

: 14 26 î 0 AVRIL LAVIGNE MY HAPPY ENDING 675 28 31.03 33 
15 11 / 15 WILLYOUNG FRIDAY'S CHILD BMO 1468 '9 30J4 -28 

i 16 22 20 44 ANASTACIA LEFT OUTSIDE ALONE ™ 1251 -3 29.98 3 
17 17 10 BRITNEY SPEARS EVERYTIME JIVE 1725 -7 28.76 •D 
18 21 10 50 OUTKAST ROSES «m 878 -9 27.64 T-5 

: 19 31 ; 18 ESTELLE 1980 w 490 •8 25.44 19 

20 21 15 0 JOSS STONE SUPER DUPER LOVE... mmuwm* 818 -11 26J9 -12 
21 19 6 6 J-KWON TIPSY A»» 671 2 25.78 •20 
22 M 14 27 DAMIENRICECANNONBALL 1167 •6 25.71 -37 

m 54 1 0 KRISTIAN LEONTIOU SHINING 350 159. 25.62 82 
24 23 3 | NINA SKY MOVE YA BODY oi« 586 -4 25.55 ■5 
25 10 10 33 BEVERLEY KNIGHT COME AS YOU ARE PARLO™ 1138 -26 24.75 ■34 

g 1 | MAR00N5TH1S10VE 



music control uk 

rplay Chart 
I / . //J 

U-12 HUW CUMh ' " 665 41 

21 27 20 6 " MORRISSEY FIRST OF THE GANG TO DIE 4™^^ 241 .7 23.52 -29 28 13 8 20 BLACK EYED PEAS LET'S GET IT STARTED —. 837 ■25 23.09 -58 29 0 KEANE BEDSHAPED 378 50 23.07 73 30 3 60 RAZORLIGHT GOLDEN TOUCH 301 0 23.07 .2 
31 40 8 0 ANASTACIA SICK AND TIRED 792 44 22.78 32 32 8 42 SNOW PATROL SPITTING GAMES ™ 638 ■14 22.44 -122 33 0 TWISTA SUNSHINE EW,K; 532 11 2L57 39 34 o THE LIBERTINES GANT STAND ME NOW «m, ™be 250 13 21,48 31 
35 0 THREE OF A KIND BABYCAKES .wNiifss 560 34 2L48 17 
36 0 THE FINN BROTHERS WONTGIVE IN p»™™ 106 147 21.46 204 
37 30 25 0 NO DOUBT IT'S MY LIFE mm* 814 -1 21.07 -8 
38 0 GABRIELLE TEN YEARS TIME gobe,.- 450 37 20.48 40 
39 THE CHARLATANS TRYAGAIN TODAY 265 74 20.16 8 
40 43 0 SCENT UP & DOWN POSI™A 434 43 19.84 27 
41 27 8 34: GEORGE MICHAEL FLAWLESS (GO TO THE CITY) «am™ 989 -23 19.53 -20 
42 29 2 0 KEALER CRY s™ 123 19.05 -21 
43 32 5 22 GIRLSALOUD THE SHOW POLVOOP 1008 ■6 18.89 -11 

; 44 143 1 0 MAROON 5 SHE W1LL BE LOVED ~MG 663 152. 17.52 249 
45 39 40 0 OUTKAST HEYYA! 745 15 15.86 -9 
46 42 2 0 STELLAR PROJECT FEAT. BRANDI EMMA GET UP STAND UP 480 5 15.4 ■ 
47 49 2 0 DT8 PROJECT THE SUN IS SHIN1NG (DOWN ON ME) «o»» 256 6 14.59 0 

I 48 1 0 STONEBRIDGE FEAT. THERESE PUT 'EM HIGH 604 30 14.49 40 
49 M 6 16 MCFLY OBVIOUSLY 1103 -3 14.02 ■3 
50 : » 3 1 BUSTED THUNDERBIRDS ARE GO! i"® 318 2 13.93 
| Highesl Kî'.v Cntry 

1 AVRIL LAV1GNE MY HAPPY ENt KRISTIANIE0NTI0U SHI 
5 ANASTACIA S1CK AN 

The news as it happens Register foi- your free Music Week daily update at 
www.111usicweek.com 
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1N-ST0RE NEXT WEEK 
IMUm SofT^icl^lri-store - Avril Langue, 5^^y 

SK8R Rock, 2 for 22 pounds,3for 20 pounds and 2 for 10 pounds TESÇO 

M 

Hiu The Best OfRnB " VVHSmith R^Summer Hip Hop Ciollection, Rewind Albums - Anthems of Ibiza, Cream 

^Sn^rOiHinger SS 

Sx 

VWLOPARTVISUJENCra tracks ail go, Dink d-d-dink (huge acid squiggles), dead 

instruments. l'm genuinely scared of Lady Sovereign, but slightly less so of M.IA - with her Eski/dancehall/pop 

^'Jszr id it's hard to justify 

îdILR 
h a lot of 

be ail things to ail people locallv and about half of what we play is 



SINGLE OF THE WEEK 1 Natasha Bedingfield Tliese Words « i ... " / J 

5=3re Lpc=d™rase wa- s 

GIX01CD) ' RaPperS D0 

Sly&Robbie 

Store), Zéro 7s latest single is a the calibre ot the Etlnopi do\ynload-only affair. Culled ftom songbird Gigi and skilflil HelUs 
IndushTi' CAPT008) ^ të1lh:dpthera 

«S'wilGo 

£ mg sr1 

use, 

aSFESS'S, ESSsïïSv. SS'SSI' 
■s? 

  froids finlDefJam set. Tire ^^uLingle from r^a selTcSe^ît J-' ' ià^r Wright. 
r^dmaster Flash & The Black Âlbum.sees the rappe^ ginningham-based Nick Péfll dnven poptracks, not toofc tos vreek's reviewers bugaid Mrt, Phil 

sf-SS™., SRî;i5S3!Ui2h, tgqastssss. 
^8—««A» SEsS^Ss' srassrsBr aisa^"*" saxsr-*-~~ 



New releases 

Mike Gott's own label, which is distribvited by Pinnacle. Although Three Dog Night had only Uvo UK hits, both from a later period than these t\vo 1969 albums, they are a worthy act mth which to launch Gott Dises. In the US, the group had 21 consécutive Top 40 singles, several of which are included here, among them their moumful take on Hany NUsson's exquisite One, a largely a cappella rendition of the Lennon/McCartney song It's For You and, from the musical Hair, Easy To Be Hard. Three Dog Night excel in vocal harmonies, many of which are set in stunning arrangements. 
Associates Singles (WSM 5046740102) 1 Billy MacKenzie | and his sidekicks re celebrated on | tliis fine double | album, which 
the band's singles, with a total of 28 tracks plucked from their catalogue. In truth, the Associates never really managed to equal either the intensity or success of their opening shots Party Fears 2 and Club Country, which were to provide them with their only Top 10 hits - but they had a damn good try, and MacKenzie's strangulated and sometimes 
than effective and co erless 

expanded two- i CD éditions of ^ Elvis Costello's I catalogue finds our hero crooning countiy as if to the manner bom, with Charlie Rich's producer Billy Sherrill adding Nashville authenticity to proceedings. Almost Bluc was one of Costello's most successfu! albums and includes beautifùl renditions of songs like Good Year For The Roses and Sweet Drcams, but the bonus is the inclusion of a dise with 27 tracks, 18 of them prcviously unreleased, and many ofthem equal to the main feature, not least We Oughtta Be Ashamed, a duet with Johnny Cash. 

Albums 
FRONTLINE RELEASES CLASSICAL □ElYSIAN QUARTET GABRIEL PROKOflEV STRIN'G QUARTE! □ VAWOUS SSW,oSoifS00 6' 

□BIOSPHERE AUTO DE LA LUNE Tooch (CD TO; 62) 

□ FREESTYLERS RAW AS FUCK AçiigI The Graan (C □ IN THE NURSERY A PAGE OF MADNESS UN " 
O NIKO LIFE ON EARTH Grand Central (CD GCCD130 LP GCLP130) 
□ VAR10US HARDWARE CHROftlCLES 3 Remède Hardware (CD RH 55) —   o, vinyl (CDTOV 61) 

□ VARIOUS REQUIRED LISTENING Do Rqhl (CD DR 006CD) OTHER □ ADLER. CHR1ST0PHER EPILOGUE FOR A DARK OAY Tzadk (CO TZA 8004CD) O BLACK DICE CREATURE «MORTS Falca! (CO FATCD 071 LP FATIP 32) □ BUSTED MAXIMUM BUSTEO Chrome Oreams (CD ABCD181) □ HEMOPHILUAC 50TH B1RTHDAY Tzadtk (CD TZA 50O6C0) 

□FELOWS. GRAHAM LOVE AT THE HACIENDA Chic Ken (CDCHICKENC0009) 

■ ROCKS, THE ASKING FOR TROUBLE Scralchy (CO SR11112) ■ WILSON PHILLIPS CALIFORNIA $017 (CO 5170342) □ZUTONS.THE ZIG ZAG Z1LU0NA1RE WEA (CD 5046731692) 

mundy 

Mundy 24 Star Hôtel 
"His music sounds at once an instinct for lifting words and phrases and making thJîSoveriei"l'^KK' "This is great music from a stunning talent" - Irish Independent. Mundy will beperforming at the Islington Academy on Friday TO September. releaseri 9/8 

CADIZMUS1C | téléphoné 020 8692 35551 fax 020 8469 33001 email sales®cadizrnusic.co.uk H exclusive distribution in the uk by pinnacle entertainment || 

□FOSTER, MO SOUTHERN REUNION Angc-I Air (CO SPJCO163) 

n VARIOUS BURNT BY ROCK N ROLL Pria (CD DNR 607) 
Roots nBIDDU DIAMOXO StJTRA Sutra (CO SUTRACO1) HciRO PERRINO L'ISOLA Zcnth (CD ZINCAFCDA104) □ HOOKER. JOHN LIE THE BESt Of JLH fel ■ MCCRACKEN, SANDRA BEST EAID PLANS Slïl ICO «Af ICO) □ f ERBY, LEE SCRATCH ALIEN STARMAN StaWm» (CO S CCD Ml) □ PIAZZOUA ASTOR BALADA m □URBAN, KE1TH GOLDEN RCAD EW CaUbgue ICO BSW! O VARIOUS STUDIO OSE CLASSICS Sool Jjn (CO SJRCD % LP SJRLP %) □ VARIOUS CUBA ROMANTICA E«ïl (CO EXCEL 2136) SOUNDTRACK □ VARIOUS LALiNEALAMUSICA CrippkU Oick Uot Wax (CD CDHW 902) URBAN □AfROMA» IKE AFROHOLIC BR1NGS VOU. Himqry Hastler (CD HH 0420) □ CIRCLE RESEARCH MULLICANS STEW Do Righl (CD DR 007C0) □J ZONE THE PINKCOOKIE Od LLKI (LP CUE 2015) □ KOOL KEnH DIESEL TRUCKERS Dmatt (CD DMT 880092) □MF DOOM SPECIAL HER6S VOL. 4,56 Shaman Wcrts (1? SW 0071P) □ RASCO THE MISORITr REPORT GroM AitatktCD POC 70272) □ SAM COOKEITHANK 000 Cel Bad IIP CEI 804/1 ■ SHYNE CODFATHER BURIED AUVE Oef Jam (CD 98629561 □ SKINNYMAH COUNCIL ESTATE OF THE MIND Lmlilc (CD LDW 36CD) □SUPPERZ, LOUIS QO BAG VOL 3 RaxUog (CO IS 003) □VARIOUS UK FRESH Univmal (CO 98168491 □ VARIOUS 02 ■ THE SOUNDTRACK Avatar (CO 0910007-2) □ VARIOUS BEST OF RS6 SUHMER saECTION Vasa/EMI (CO VIDCO 636) 
CATALOGUE & REISSUES POP/ROCK 
□ ANY TROUBLE WRONG END OF THE RACE BGO (CD BGOCO 295)  ( CHOST Ratnant (CO RVNCD 213CD) □ BELCRAVE, MARCUS GEMINI Soui Jan (CO USCO 24 LP USLP 24) 
□ BUZZCOCKS COMPLETE SINGLES ANTHOLOGY EMI C.îtalogue (CO 5710282) 

□GOODMAN, BENNY CLASSICS 1945 VOL 2 Classics (C 
□ HANK DOGS HALT SMILE Spinney (CD SP1NNEY 4C0) 

□ HUCHES, G1ENN SOULFULLY UVE IN THE CITY OF ANGELS Fraitiers (CD FRCO 203E) □ HUMBLE PIE RUNNING WITH THE PACK Alchemy (CD PILOT193) □HUNTER, IAN MISSING IN ACTION Alchemy (CO PILOT 52) □ IN FIAMES COLONY Nuckar Biast (CO NB116C0) □ J CHURCH SOCIETY IS CARNIVOROUS No Idoa (CO NIR157C0) □ KRAMER, WAYNE MORE DANGEROUS MADNESS Diesel Motor (CD MOIORCO1009) □ KRAMER. WAYNE RETURN OF CITIZEN WAYNE Diesel Motor (CO M0T0RC01010) □ KRAMER. WAYNE THE HARD STUFF Diesel Motor (CD MOIORCO 1003) 

Métal DMDAS CRAVING EMI Catalogue (CD 5986272) Métal □MEGADETH RUSF IN PEAGE EMI Catalogue (CD 5986192) MeUI □ MEGADETH COUMTDOWN TO EXTINCTION EMI Calalooue (CO 5986206) Rock G MEGADETH R1SK EMI Catalogue (CO 5986222) Raie □ MEGADETH YOUTHANASIA EMI Catalogue (CD 5986232) 

□MYCHOLS, USA SWEET SINSATIONS Cten fiai (00 CRREV 72) □ NEWSOME. SAM GROOVE PROJECT 24/7 Saldim (CO SJRCD 00067JI □ N1MMO BROTHERS UVE COTtlERS THEATRE AnnailDo (CD ARMD 00018) □ N1TTY GRITTY DIRIBAND AUVE BGO (CO BGOCO 245) □OUVER. Sï CLASSICS 1949-1952 Clisses (CO 13651 □ORANGE GOBUN B1G BLACK RiscAboffi (CO RISECO 0531 □ORCA (HE DAYS ARE RESUESS Casltl (CD CSK 032CD) 

□RED NICHOLS CLASSICS 19291930 Classics (CD LÎ69I a REED. J1MMY AT SOUL ClIYCtl BackdPGn 7525) □ RDDRICUES, AMAUA FADO AMAUA Encan? (CD ENC 001) 
FAYMEM0R1ESFR0M HAVANA Oatay (CD 3819162) 



Albums listecithis week: 237 Lto date: 7,649 
Yeartodate:3,875^ 
^(020)79218327 0re' toowen@musicweek.coni Records released 09.08.04 

VLm JUTIE OASSICS B1W950 ttioics (CD 13681 BSsASHlRAZli SH1BA HATA Smash (CD SMASHCO 002) BSoF HATE SUBVERSIVE BY MATURE New Aeon (CD NAM 012C0) fianfflaBONE SLIPPAGE Somc Rende/vous (LP SRV 011) SEtIL STANDSTIl L Défiance (CD DEFIANCE 061CD LP DEFIANCE 061) USs AND COMETS TIME TO WRITE VOU OUT Dock Cheose (CD DECK 023C0) HScLERS. THE APOLIO REV1S1TF.D Gel Back (LP GET121) BtrEX TOTAL T REX Easy Actioo (CD 823566500124) PrSlNG BACK SUNDAY WHERE YOU WANT TO BE Vctwy (CD VR 228C0) HS ONE WltH THE UNDEROOGS Tmstkifl (CD TK 053CD) HïïftDERS. JOHNNY & WAYNE KRAMER GANG WAR Jungle (CD FREUDCO 76) HmRME. BERNIE BACK TO 8ABYL0N Cherry Red (CD CDLEM 38) HtSnIDAD STEEL DRUM BAND,THE TR1NIDAD STEEL BAND Gel Back (LP RED 157) HÎbKTOBEY FEAR AND BULŒTS Invisible (CD INV 4003CD) HtSœR, MCCOY TENOER MOMENTS Blue Note (CD 5965102) U ^SlS 100% ROCKIN FIFTTES TCO (CD TCD 2614) DUS 100% ROCKABILLY TCO (CD TCD 2585) 

DUS GREAT BLACK COOGA MOOGA Slill (CD SLCO1163) OUSV't !r ! i [ Am y 1 m)' !l 0 I, i u.V.ÏS ?°RBA5 DANCE ^(CD 3895192) VAR DUS HAVANA NITES Excel (CD EXCa 2134) XÎÏÏS? CUBA PARTY M (C0 21351 
VARIOUS100% CAN70MITAUANE TCD (CD TCD 2632) VARIOUS WANTED Wimted (CD WANT 029) VARIOUS WAMTEDWanted (CD WANT 030) 

JSH ROCK CONCERT Aclion MusiV. (CD AMCD101) ^ — USH A SINGLE OOESSEY Action Musik (CP " □ VELVET CRUSH IN THE PRESENCE OF GREATNESS / ^ MELODY FREAKS Action Musik (CD/-.  USH SOFT SOUNOS Aclion Musik (CO AMCD 106) 
nus AFTER SUMMER PARTY Galaxy (CD 3822522) • iVAmOUS LATIM GIRIS PARTY Galaxy (CO 3822532) y VARIOUS B1.UEGRASS ROOTS Ri'kod.sc (CD TCO 1095) 

H VARIOUS REYKAJV1K NTTES Destination (CO 2DEST 014) M VARIOUS BERLIN NITES Destination (CO 2DEST 015) H VARIOUS MIAMI NITES Destination (CD 2DEST 001) H VARIOUS PARIS NITES Destination f" ',fircT ^ 
H VARIOUS IN THE NAME OF LOVE Brisa (CD MIL 03) HvARIOUS CRAZY NIGHT Brêa (CO DNR 603) ^HvARIOUS B0PP1N ACETATES COAST TO COA □VARIOUS ROUGH STUFF BOPPIN Coileclor (C I HUCHES. GLENNSOULFUaYUVEl 

Singles 
DANCE □12 FINGERS SARARA/TBA Casa Oi Primordine 02" ICP123) 0 ABOVE fit BEYOND NO ONE ON EARTH/T8A/TBA Anjunabeals (12" ANJ 02912" ANJ 036) , □ACCIDENT & EMERCENCY F1.YEST GANGSTLR/TBA LOONEY TUNES (12" BLT 05) 

□ SLACKER WHAT A DREAM/TBA Jukebox In Tl«Sky (12" JB0X006) □SLY FIDELITY 4 THE WHITE KN1GHT/TBA Loi 49 (12" LOT 49002) □ SNAKE SEDRICK AND ANDRO UQUID STAÎE/ÎBA Screen (12" SCREEN ( □SOCIETY,THE DEEP IN VOUR HEART/TBA Frçeslyte (12- FSR 013) 
IRE SPUTIBA SorepcMit (T SORE 26S) □ACCIDENT &EMERC □AIEXISOHFIRESPU . .-     □ALLIANCE & XAMPLE JIVE/TBA Nu Skool Blazers 02" NBS 004) □ARIEL&DAMIAN LAMENTO/TBA Essence 02" ESR OU) □ART OFTRANCE TURKISH B1ZARRE/TBA Plalipus 02" PLAT U8) □BANGANA KEYA RUMBA/TBA C2 Trax 02" C2TRAX 502)_ 

□BUTTSICK UEETINC DAVID DISH/TBA !ot Tiwnty OT FOIJ □CAKE PART 2/TBA Wony (12- COL 007) □tARVEMLDt &T1M VISION DEEP/TBA SubsOflix 02" SUBSOtitX 2) □WHV. JACK ce™ HICtVTBA Miss Moisypsnni's 02" MM 003) 

30A SON LOUNOE THINK ABOUTIT/TBA Mjm 02" MYNA 016) -, «0, BltlV III THE OARK/TBA Kompule lU" KOM 0121 □ DJ RUPTURE RUDE DESCCNDltiG ASTATRCASE/TBA Broltyn Bdlls (T BB72) □ LEMUN tlME HEY YA MONGOIOIO/TBA BjJ Inch (12" Ht 006) □ DIAMOND, HARRY S JIM SUUJVflN ENCOUNTERS/IBA Konslmit 02" KONSTRUCT 021 
Q DJ HUEZ MAKE MV DAY/TBA WmngaE'WRONGOU) 

□ STAZI tûVE IS LETHAl/TEA Ctips (7* CHIPS 004) 
POP 

£Al SUN TWTSTIO RWUTY7TBA ATCR (TT TCOM 0381 _ JIA. ERIC ARAB1A NIGHTS/TBA Bamlx» (12* BA 017) □ EXCUSES,THE TRICKBAG7TBA KRL (7" GOtOEN OOAI □FANE. JUIIAN SPECIAL FORCES/TBA Ptaîl Mu (7*210 091P) UFORH1FUNCTION VWNDERLAND7TBA EQ Grty (12* EQ12020) □ FREDDY YD-YO NAUGHTY VS NASEYABA Wl»? (12" WH OOt) □ CHOSIFACE FAUEN AKGELS7IBA Voodoo (12* VCODOOETO11 UCUNIER, MARKUS SUCH A SHAME7TBA Woïc 02* WARE 35) OBIS CUS DAVIDABA/TBA Hnsslo 112' HUSSY 02612* HUSBUS 008) AtA JOHNNY MUTHA PLAYS 6ASS/TBA Ccllor Docr (12* CELLAR 2) "300, IDRETTA THE LATIN ONE/IBA WMe label (12* 10 001) =^ -2KAAKA2EU.INVOUREYES7TBAAltonati»eRoule(12-ARR020! UÏJWTS HUNTER71BA ErauSi* 02" FRONT 073) 

.Jlll HEEIO! IS THIS TH1NC OfU/TBA WaipICD WAP 1760) 12* WAP 176) VU Elccliwic.1 m AGENT BLUE SO-MFlHlfsG E1SE/TBA Tc-fnplotkn (CD TEMPTCO117* TEMPT11) U HardHoose «ji|!AUiHABElAGAGA/TBA«r5inlCDVSC0X188012*VSria8OI E Iranœ QflNN BROTHERS, TUE WONT CIVE IN/TBAMoptonetCOCDRStfrW DVD 0VDR66MI E H'X,/- ■ HATHERIEV, CHARLOTTE SUMMER/TEA DxibX Dragon (CO DD 2014CD T DD POU) VA NoithanSooi ri INNOCENCE MISSION ONE FKÎ SORRUiV TVA) FOR JOl/TBA Aqenda (CD AGH 012CO 7 ACK 012) OT Etetimic | L1BERT1NESL THE CAfET STAND UE HOWTBA Rcugh Trade (CO RIRADSCDX163 T RTRADS163) P PrcgHoiiie nMCltAnEUILYSti0WTBA679(CO679l076l Ht U"* ■ RASMUS, THE GUIETY/TBA Uniwrsal (CO MCSTO 40376 7" MCS 40376) U Brattel 5 SCOTT, JAMIE JUSTA BA SMiy (CO 675228212' 6752286) I» DraulBass Sso^^MwMlNWEHOWBAPIAStCOPtASBEJCOCOPIASBBêCOMlrniSéM VA [3 THREE OF A K1ND PAHVCAKEyTBA Végio (CD RELDX 612" RELÎ 6) E 

I10WN m ""V™ "u Future 112- NOFU 002) C'A. KARIME 80 PERCENT OF MEABA Scenaiiû (T SC 0347) EPSIUON ARCH1TECT EPABA Pretinct (12* PREC 003) HW. (DU HIKNAK PADDY WACKABA KR1. (T GOLDEN 003) 

H S ««DBOUD 4 EPABA Viwteila 02* CEM 05) uîâ Kr!IY BLAMEA BAMoçsnB'MOGSOl) ONE TIMEABA Bissbil (12* BBRX 02) 
SuS1" ^ BtGI"/TBA 

DO ANYTHING/IBA Oruol (12* ORIENT 007) HS4 KIM TETE ME MOREABA Inlemabonal DJ Gigolo 02" GIGOtfl 133) SHORTENO EIÏIBA Mired (12* MIXEO 002) «m ,ffiD «EBOOVABA AuHMlùted? AUTDQH1IE 008) n S?®1 RED ORAGON PI 2ABS Wsm (12* POISON 12) □Brutl. ,C [P4 5CRAMBLEDABA Addilw 02* 12A0 97) H wtoT* UFFOWN 01RLVTBA Ulba (12* UL12206) uSm» ÎLME S0'iVTBA l!M',lera,wls (lr RW™ 001) 
□^"'OONlHEEOCEABAOAmQrOVM 163) 
SSo ^ SeSDs'pesr A 16EL0NGABA Go Bcal (CO 986747912* 9867480) 

nUEROSACAMERAABAOïfgietT'CARGEEOOP) □ DESERT HEAtnS GRAV1TASABA GaigKT CARGLE 001) n LES GEORGES (ENINGRAD SUPA OOORA Cargo (T FORUS 032) H HOWITS OVERHEAO WAIT IN A L1NEABA SadJe CrecL ICO SCE 65CDI n VON SPAR DOG MACHINEABA Uufcmat (12* 1AD01712001 QWASHDOWH.THE RIGHT FOCIABA tmtool' (COLK 701CD TEK 70IEP) 

ITC TIME 10 CET THIS UONEVABA WMIe (12* Wt£ 0031 nED209 STILIEMIATIC EBABA VoaiM RtiyOmi Deuil 112* VRD 00?) H EXAMPUE A POINHESS SONGA BA AIHie Buis (12* £G 001) rTFfflOLEREDDYCCMC TO WARABA W«e(12* WEE0101 H Sis AT WORK BIG APPLE PRODUCTION VOL . E/TBA Bg Apple (12* A102) RcDIHIS AT WORKBIG APPLE PRODUCTION VOL TABABigAppfe (12* JT1031 □ INCÛCNnU LISTEH TO THE MUS1CABA Ooree (C0C000ME192) 
nKING HONEY PLECIRUMABA Make Mâle Music (T MAM 003) nMASTAKHiA 010 MANABA Nalurc Sounds (lu* «sn 71 noc VIMES U01BA Re-Issu: 112* R1R 002) M RIP CEE ARTIST CET TOUR VA VAS OUTABA □RJD21976ABA W Jox 02* DJX 090 

KennyG Songbird - The Ultimate Collection (BMG 82876625622) With 13 albums 
Istaggering 70m sales, soprano ax player Kcnny 

records, not least Songbird, the 
lends its name to this collection. Although most of the tracks on this album are instrumental, there is an interesling version of What A Wonderful World, with Louis Armstrong providing G's vocal foil from beyond the grave, and One More Time, which draws a stylish contribution from Chante Moore. Also included is the previously unreleased Everlasting. 
Daryl Hall & John Gates Big Bam Boom (RCA 82876586142) Continuing 

remastered and J expanded Hall Sr I Oatcs catalogue oration, Big Bam Boom was not a particularly successful album in the UKwhen it was released in 1984, but it deserved to be, as il was one of their sacrificing their more meUow, soulful style for a barder, synth- driven sound. Best track Out Of Touch was released twice in the UK without making the Top 40, but should have been a hit, and appears to bristle with commerciality and good ideas at this distance. Method Of Modem Love and Possession Obsession were also fine tracks and ail three - plus Dance On Your Knees - are also represented here by their 12- 

Anthony Newley Pure Imagination/Ain't It Funny (Edsel DIAB 8059) The late first husband of Joan 
1 practicallya 

playwright and singer. This long- 
and 1972 MGM album reieases, which have never been on CD before, and atl whenevertheyco a eBay. Many of these 20 songi written by Newley with Leslie Bricusse for die successful movie Willie Wonka & The Chocolaté Factory, while others were specially written originals. AU 
exaggerated and influential - at least to David Borne - Newley vocal style, and the songs are, naturally, perfect vehicles for Newley, particularly The Candy Man, which was a number one US hit in a cover by Sammy Davis Jr. 
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There are just three new entries in the Top / 
20, with the highest, Busted's Thunderbirds/ / The Officiai UK 

number four and Jennifer Ellison at 13. 

m BUSTED THUNDERBIRDS/3AM bw 
3; 2 SHAPESH1FTERS L0LA5 "fflEME Wto 
5! 3 RACHEL STEVENS SOME G1RLS M,*. 
.m MARIO WINANS FEAT. ENYA & P DIDDY 1 DONT WANNA KNOW Bjd 6.-,: fcbrj , 
91© D-12H0WC0ME 1*™» 
llill MAR00N5TH1SL0VE OcbntflMO 12; 9 13i 16 ANASTACIA LEFT OUTSIDE ALONE Ew 
1510 LOUREED SATELLITE OF LOUE W 
17,14 WILL YOUNC FRIDAY'S CH1LD 8MC 
19 22 SC1SS0R SISTERS LAURA 
21 j 19 DAMIEN RICE CANNONBALL DRWHihrk» 
23'IB BEVERLEY KNICHT COME AS YOU ARE tofcpi»™ 
25 ; 21 MCFLY OBVIOUSLY Istm 
27; 24 CIRLSALOUD THE SHOW Wvdc 
29 30 JOSS STONE SUPER OUPER LOVE (ARE YOU DIGGIN ON ME') PT.1 
31129 v'f*- OUTKAST ROSES Arêt, 
33 25 MORRISSEY FIRST OF THE GANG TO OIE Atiacs/smcL^ 
35 26 JAY SEAN FEAT. R1SH1RICH PROJECT EYES ON YOU fctaites 
37 32 CHRISTINA MILTAN 01P1T LOW D.fJiT.UWmi. 
39;© 40© ANASTACIA SICK AND T1RED Ept THE CHARUTANSTRYAGAiN TODAY lumri 

PTITe l | MORR1SSEY FIRST OF THE GANG TO DIE B Q | BREED 77 WORUS ON F1RE USA KEKAULA GOCDIUCK 
I ) BADLY DRAWN BOY YEAR OF THE RAT 7 ®| NEW RHODES I YJIS.H 1WAS YOU i j TSTRlhCSTURMlT AROUND 

1   U Ol GRACE 2000 AlRTRAEEÎC 0| JUNIOR JACK STUPID1SC0 
l j KlfJGS OF TOPJ.ORROYJ FEAT HAZEDRC A» S 

151 ORBITAl ONEPERFECT SUNR1SE 
É THE 5,6,7^'S Y700 HOO DIE & CLIPZ MONORAll/FRESH EVIDENCE 

ù    
2 , 1 2 THE STREETS DRY YOUR EYES 

"T   P^CDHVSTOriE, D-12 COME  
5 RACHEL STEVENS SOME GIRLS ,, 
6 i K /O [PSY  
7 USHERBURNfr ^    
8 8 O-ZONE DRAGQSTEA OIN TEI 

~9~ BRITNEY SPEARS EVERYTIMF. 
10 AWIELIA T BOY'S EYES 
11 S"" . i PODY| , , 
12 A MARIO WINANS FEAT. ENYÂ & P DIODY 1 •• 'il i v/ IC l;«'Vv 
13 JENNIFER ELLISON BYE BYE BOY 
14 * " SHAZNAY LEWIS NEVER FELT UKE THIS BEFORE 
15 70 LOU REED SATELLITE OF LOVE 04 
16 16 P MCFLY )USLY 
17 12 MORRISSEY FIRST OF THE GANG TO DIE 
18 ESTELLE 1980 iShelîon/VeîFey/Hll) W.vner-CluppeI!/CC/Sony ATV (Swjrjy/SliellOT/Vene>/HilD VZ/J-Kd JAJ)50278B (P) 19 18 FLIP i FILLFT KAREN PARRY DISCOLAND 
20 20 P THE BLACK EYED PEAS 1 i 1 1 11 ÇTAF'TEt" iVï' Il A-![','l/L-rr- 1 il.r.:,LU il', 1, ' A'T 1i 0 ,| ' î, -• •,v v',i Ti T 'fr.Ti.C Tir., P,! il 'O','-, Ji '|J, TP. 21 10 KELIS TRICK ME 
22 P aiRLS ALOUD THE SHOW ^ ^ 
23 a P JAY SEAN FEAT. RISHIRICHPROJECT 1,1 "Il .mj 
24 À f THE CHARLATANS IF , ' . L! l'Tl' -i 
25 21 MARQUES HOUSTON FEAT. JERMAINE1 f WI s i T, 
26 4 ¥ THE FUTUREHEADS DECENT DAYS AND NIGHTS 
27 27 6 DAMIEN RICE CANNONBALL 
28 19 TYl BREE F (OU'RE SH1NING    
29 À r MANIA L'P'1 liMF'-'F /,[[©[ 
30 26 CASSIDY FEAT R KELLY II"I L1 
31 24 r B Ut 
32 A f GRAHAM COXON n _ II/' ^   
33 29 6 BE^iIYKWI6HTC0MË AS YOU ARE 
34 30 5 GEORGE MIcilMH. FIAWLE^' (GO T0 IHE CITY) 
35 28 4 WILL YOUNGFRIDAY'S CHILD 
36 32 16 
37 22 2 ASHSTARCR0S"SED "" 
38 35 12 FIIANKEE'FURB (F U RiGH 1 BAOO 

NIOHIS 26 p-c )7 II DfSft WANT «ÏJ 
NS Pk-U 'vjt 



Singles Chart 

/ 39 36 mbHiyhSWALKlUlUI WALK 
40 33 5 KYLIE MINOGUE 1 hm; nl.ATE 
41 3" 5 BASEMENT JAXX FEAT. EISA KEKAÙLA G00D LUCK 
42 - 

3 'sNOW PATROL SPIHING GAMES ~  
43 i BREED7 NFIRt ' ' 
44 ANÀSiÂCÎÀi | UISlUtALDNt© 
45 39 3 COUNTING CROWS ACCIDENTAI LY IN LOVE 
46 25 2 THE CURE ■ . RLD 
4/ « 7 BRANDY FÉAT.KANYE WEST ! ALI if.   ip LOVE   
48 92 8 SCISSORSISTERS LAURA 
49 à SECRET MACHINES NOWHERE AGAIN 
50 97 OUTKAST 
51 59 7 JESSICA SIMPSON WITH YOU 
52 « 2 ROYAL GIGOLOS CAUFORNIA iDREAMIN' 
53 i f CORNERSHOP TOPKNOT 
54 53 8 TWISTA OVERNIGHT CELEBRITY 
55 « 2 SMUJJI KO 
56 48 ELVIS PRESLEY THAT'S ALL RIGHT 
57 38 2 BADLY DRAWN BOY YEAR OF THE RAT (Wtl/Mï Drain BoïI Ejdiy Drain Bof/Biq Ult Itadlv Dnmi Bwl XITNXLOISCD WM) 58 1 59 8 KANYEWESJFEAT.SYL^ ALL FALLS D(WM 
59 i 58 23 CHRISTINA MILIAN DIPITLOW 
60 | 2 RAZORLIGHT GOLDEN TOUCH ItamtaldlSwSrïIEone.ll VWoo 9866836IU) 61 4! 2 PJ HARVEY YOU COME THROUGH 
62 46 2 KATIE MELUA CRAWLING UP A HILL 
63 i Â NEW RHODES IW1SHIWAS YOU 
64 â ¥ MASTER BLASTER HYPNOTIC TANGO 
65 52 YELLY FURTADO FORCA^^   

i66 <3 10 BUSTED ( UnaçnJ, UCSXD10361 (IJi 
67 * 3 VELVET REVOLVER II THE 
68 ! 50 2 4 STRINt S ' , . r  
69 © 2 PETERANDRE^INSANIA . 
70 j 64 6 JUNK R ' 'fi: 1 (ViicliODiTDOSDCDS(VTND 
71 3> 2 MATTGOSSFLY ^CDCO®», 

~n £ THEPOLYPHONICSPREEIL 11 I.'il N0.v 

m SLIPKNOT DUAL1TY 
74 i 0 • RUFUS WA1NWRICHT 'N0WWHATIT1S 

111 3 KIMB^L^LS'^^^ c^i^ciBCODina, 

and radio support for thenew single byleaping 176-55 

OWNLOADS-TEST DATA 
i i j THE STREETS DRY YOUR EYES Gmxmm 2 0 l| BRiTNEY SPEARS D/IRYTIME m JL 0 THE MUS1C WFICOME TO THE NORTH «tcis 4 SCISSORSISTERS LAURA raïte3 5 .L THE BLACK EYED PEAS LET'S CET RCTARDEO wi 6 MAROON 5 THIS LOVE j 7 !'■ RACHEL STEVENS SOME GIRLS poitos 8 JAMEIiA SEEITIN A BOVS EYES IMUSWS; 9 20 SHAPESHIFTERS LÛLA'S THEME m„M 10 MCFIY 0BV10USLY u _8_ KEANE EVERYBODYS CHANGING ^ 12 £ | ANASTACIA LEFT OUTSIDE ALQNE EKC B il IJAMEUA SUPERSTAR MIÛPKO.'.E 14 il | KEUS TR1CK ME VIRGIN 15 il | USHER BURN ^ 16 il | OUTKAST HEYYA! ^ 17 i GIRLS ALOUD THE SHOW roura 18 13 OUTKAST ROSES ARiSTA 19 : WIU YOUNG LEAVE RIGHT NOW BMG 20 _17_ | MARIO WINANS FEAT. ENYA & P D1DDY1 DONT WANNA KNOW BAD KWISIMO io Offeiaî UK Char ts Company 2004. Data cwas pçriod Iran July 18 to Jub/ 24.2004 Offidd durt 4» to biaKh on Septsnber 1. 
E S NCE SINGLES 

1 SHAPESHIFTERS LOLAS THEME pnitam 2 2 LOU REED SATELUTE OF LOVE 04 K 3 4 KINGS OF TOMORROW FEAT. HAZE DREAMS afeud IOTHB 
5 o HAVANA FONK BAKIRI BAN wM<6MTrti 5 3 DJFRESH SUBMARINES B^UMIIOOKSSD: 6 9 ALOUD SE)(& SUN o»,m 7 5 STYLES & BREEZE VOU'RE SHINING M A,«J iv&id wau. 8 7 BASEMENT JAXX FEAT. USA KEKAULA GOOD LUCK xi ,v, iKtl 9 6 JUNIOR JACK STUPIOISCO DdktriOTO 10 O ERICK PRYD2/ADEVA IN & OUT jouiusd 
1 27 RICHARD F FEAT SAMANTHA STOCK LET THE SUNSHINE THRU m moi 12 21 \ FLIP & FILL FEAT KAREN PARRY D1SC0LAND Al A™ «IIheVMf(AMÛ1fl 13 G MORILLO FEAT. AUDIO BULLYS BREAK DOWN THE DOORS S6K™al(WIHn 14 n SQUAREPUSHER VENUS NO 17 KnpiTO) 15 8 4 STR1NGS TURN iT AROUNO KetoiAorn 16 O ARTIST UNKNOWN LÛLA'S BOOGIE 17 20 CHICLEFREAK Aitaftnm 18 © DIE & CUPZ MONORAIL/FRESH EVIDENCE MCxfei™ 19 DRUMATTIC TWINS LE FUNKY fingvf Ucfcn'df.) 20 FERRY CORSTENITS TIME fedia® @Thf Officiai UKOuris Company 2004 
R& 3 SINGLES umsrmc n i THE STREETS DRY YOUR EYES ixtaioiwxiai liF 0-12 HOW COME Irtew.M Il 2 J-KW0NT1PSY UfwfARV) Tp" USHERBURN LaFacefARV) 11 4 NINA SKY MOVE YA BODY itema«xa«j(ui Tri JAMEUA SEE IT IN A BOYS EYES Lioitax IB 7 ]1~ MARIO WINANS FEAT. ENYA & P DIDDY1 DONT WANNA KNOW Bnl 8..,.T.M m ITT ESTELLE 1980 VTMiiiP) 11 9 SHAZNAY LEWIS NEVER FELT UKE THIS BEEORE m,m lo| 6 MARQUES HOUSTON FEAT. JERMAINE POP THAT BOOTY u, „ «M u KEUS TRICK ME THE BUCK EYED PEAS LET'S GET IT STARTEO 
1F JAY SEAN FEAT. RISHIRICH PROJECT EYES ON YOU Rtkoll«5(tI 34 i 3 CASSIDY FEAT. RKEU.Y HOTEL J(AIM isr : MANIA LOOKING FOR A PLACE KAami 16(14 BEVERLEY KNIGHT COME AS YOU ARE teketaï® ÏtI 16 BRANDY FEAT. KANYE WEST TALK ABOUT OUR LOVE site ite» ïsTÏT" TWISTA OVERNIGHT OLEBRITY «ikanEM ï?] 24 NERDMAYBE vnii,® 2o| 18 OUTKAST ROSES teùiASv) " The Officiâ! UK Cfurts Cornpany 2004 
CETMUS1CWKKONLINETQO | ~ 'j 



Albums 
J?À 

There are just three new entries, the highest 
being the Chili Peppers' live gig at Hyde Park 
at number one, Lou Reed at 43 and Taking 
Back Sunday at 71. A quiet week indeed. 

VM MT15TT1TLE litd (éslnlvlc) ELV1S PRESLEY ALÛHA FROM HAWAII bmg Video (arv) 
■3 4 THE STONE ROSES THE DVD SitoioneWRV) 
5 | 5 CUNS N' ROSES WELCOME TO THE VIDEO Unwrai(AW) 
7!6 CHER THE FAREWELLTOUR BMGVidootARV) 
flo ABBA THE LAST VIDEO Poiydoftuj 
U9 CHER THE VERY BESTOF 
13)10 THE WHO THE K1DS ARE AIRIGHT SKtoy(P) ^ 
15 14 BRITNEY SPEARS IN THE ZONE JMM» 
17) 13 ABBA INCONCERT Mydciui 
19|18 LED ZEPPELIN LED ZEPPELIN WamMioiVotalJOO 

J 

□ 1 | THE STREETS A GRAND DONT COME FOR FREE UctoW679i:3ii 
3 ;©| USHER8701 te^ARV) 
5 j 4 OUIKASTSPEAKERBOXXX/THE LOVEBELOW ArbtiWM 
71 5 [ VARIOUS HIP HOP LOVE s^ravftmrDananW) 
9 ; 18 VARIOUS SAVE THE LAST DANCE (OST) Wywod WTKB 

' ! 1 
NORAH JONES FEELSUKE HOME tow, 

4: s SC1SS0R S1STERS SCI550R SISTERS W/H» 
6 6 KEANE HOPES AND FEARS 
8 7 GEORGE MICHAEL PATIENCE ^ 
10 10 ANASTACIA ANASTACIA îk 
1212 BLACK EYED PEAS ELEPHUNK AiM 
14 14 OUTKAST SPEAKERBOXXX/THE LOVE BROW fcisu 
16 16 17 17 FRANZ FERDINAND FRANZ FERDINAND fe-ri» LEANN RIMES THE BEST OF 

Exactly two years i, the Red Hot 

weeks. On its I9lli 

iJAMIE CULLUM TWENTYSOMETHING NO DOUBT THE SINGLES 1992-2003 

The Officiai UK 

A i ? -S / ̂  -  RlDHOT CHILI PEPPERS LIVE IN HYDE PARK 
T 12 THeItREETS A GRAND DON T CUME i-UK hKtt ® 7 ^ al On/679 25M615342 DtfO 

"F F SCISSOR SISTERS SC1SS0R SIS 1EKS ® 
rr F KEANE HOPES AND EEftRS ® 2 
| 5 5 26 SNOW PATROL FINAL STRAW ® 

6 •. 19 USHER CONFESSIONS® ® i 
7 17 18 ANASTACIA ANASTACIA ® 2 JÊÊt 
8 9 10 AVRIL LAVIGNE UNDER MY SKIN ® Ânst46287b617S72 (A2V) 
9 6 MCFLY ROOM ON THE 3RD FLOOR © ^«cDéoo»™ 

i 10 .13 25 MAROON 5 SONGS ABOUT JANE ® 
11 8 40 DAMIEN RICE 0 ® l/Wlh Roor DRH002CO (T£N) 
12 îô; 44 OUTKAST SPEAKERBOXXX/THE LOVE BELOW ® 7 ®. 

! 13 G 7 RÂCHEL stevens funky DORY © 
14 7 3 THE HIVESpYRANNOSAÙRU| HIVES ® 
15 n 35 WILL YOjJNGFRIDAY'S CHILD ®®. ^ ^ 
16 76 A VAN HALEN THE BEST OF BOTH WORLDS 

|i/ A3 39 KATIE MELUA CALE OFF THE SEARCH ® 3 
18 h 22 JAMELIA THANK YOU ® 
19 19 25 M • • FERDINAND DINAND® ,m 
20 IL 30 JOSS STONE THE SOUL SESSIONS © © 1 
21 77 4, THE BLACK EYED PEAS ELEPHUNK ® i ® 2 4J.WM)to9860365» | 22 27 14 D-12 012 WORLO ® 
23 .8 77 MORRISSEY YOU ARE THE QUARRY ® AltrtATKDXOOim 

i24 G 40 USHER 8701 ® 
25 26 20 GJ£Sjf ROSES GREATEST HITS ® 2 

i26 30 PHIL COLLINS THE PLATINUM COLLECTION ® 
27 20 5 THE JACKSONS THE VERY BEST OF ® 
28 27 5 RAZORLIGHT UP AIL NIGHT 
29 24 25 NORAH JONES FEELS LIKE HOME ® a ® 2 EtelW 5933660 (£1 30 28 24 KANYE WEST THE COLLEGE DROPOUT ® 
31 4, 32 BUSTED A PRESEN1 FUR EVERYONE ® 3 ®, 
32 25 37 BRITNEY SPEARS IN THE ZONE ® 
33 31 3 BOBBY DARIN BEYOND THE SEA - THE VERY BEST OF 
34 J! 21 KELIS TASTY ® r ' 
35 THE ZUTONS WHO KILLED THE ZUTONS? ® 1 ' 
36 SHAZNAY LEWIS OPEN 

THE KILLERS HOT FUSS ® 
38 EVAÇASSIDY WONDERFUL WORLD 

Ail the sales and airplay charts published in Music Week are also available online every Sunday evening at www.niiisicweek.com 
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!" 9 RAY CHARLES 1 Hb DEFINITIVE ® 
j 40 25 JETGETBORN® 

41 33 BOBMARLEYANU THE WA1LERS LEGEND ® 6 
42 32 15 MARIO WINANS HURTNO MORE®   ^ M°""' 
43 LOU REEDNYCMAN^GREATbST HITS ^ ~ 
44 37 5 LLOYD BANKS THE RONGER FOR MORE® > 
4b 35 8 SUPERGRASS SUPERGRASSIS10 - THE BEST OF 94-04 ® 
46 64 14 T\A/1STA AM ■ v 
4/ 43 35 REDHOT CHILI PEPPERS GREATEST HITS ® 7 

| 48 60 63 AVRIL LAVIGNE LET GO ® 5 ® 2 
49 4! 5 BEVERLEY KNIGHT AFFIRMATION @ 
bU 44 75 RED HOT CHILI PEPPERS BY THE WAY ® 5 © 3 

: bi 63 75 BUSTED BUSTED ® 3 ® 1 
52 45 20 GEORGE MICHAEL PATIENCE ® 2 ® 1 
53 52 44 DIDO LIFE FOR RENT ® 7 ® « 

i b4 56 " THE RASMUSDEAD LETTERS ® 
55 o 5 THE CHARLATANS UP AT THE LAKE ® 
56 * s FAITHLESS NO ROOTS® 
57 50 *9 RED HOT CHILI PEPPERS CALIF0RN1CATI0N ® ® 4 

i58 0 30 MICHAEL JACKSON NUMBER ONES ® 4 ®, E j51Hoo2 „ 
59 46 THE CURE THE CURE® 
60 6! 24 WILL YOUNG FROM NOW 0\ S : 
61 70 '4 H ME 1 ' N 
62 0 208 MADONNA THE IMMACULATE COLLECTION ® ,2 
63 « 1HIN LIZZY E. 1 HITS 
64 * B VELVCT REVOLVER 
65 66 66 EVANESCENCE FALLEN ® 3 © 3 
66 0 10 LHEJlîl!,liLES® — 67 62 ' THE CORRS BORROWED HEAVEN ® 
68 40 MODEST MOUSE GOOD NEWS FOR PEOPLE WHO LOVE BAD NEWS 
69 47 THE ORDINARY BOYS OVER THE COUNTER CULTURE ® 8tl.^ m;wj?nra 

1 70 68 lia NORAH JONES COME AWAY W1TH ME ® 7 ® 5 
71 J '' TAKING BACK SUNDAY WHERE YOU WANT TO BE; 
72 0 TENACIOUS D TENACIOUS D ® 
73 0 DAVID GRAY WHITE LADDER ® s ® 7 
74 0 JUSTIN flMBERLAKE JUSTIFIED ® 5 ® ■ 
75 J! THE STREETS ORIGINAL PIRATE MAfERIAL ® 

Soine Mmcnths jiîUx-fié Lou 

jOI VflfilOUS NOW THATS WHAT1CAIL Ml 

| 
E 1 MORRISSEY YOU ARE THE QUARRY AIL** IPI 2 3 KATIE MELUA CALL OFF THE SEARCH oramako (PJ 3 4 THE KILLERS HOT FUSS fâvj tp} 4 2 FRANZ FERDINAND FRANZ FERDINAND d-^O (\7THF) 1 i5 © TAKING BACK SUNDAY WHERE YOU WANT TO BE vict.-r,- (FH, , 6 7 LOSTPROPHETS START SOMETHING (?) 7 6 DOGS DIE IN HOT CARS PLEASE DESCR1BE YOURSELf v? (?) 8 8 BASEMENT JAXX KISH KASH xi mm 9 © TANYA DONELLY WH1SKEY TANGO GHOSTS 4AO(vnKO 10 9 STEREOPHONICS YOU GOTTA GO THERE TO COME BACK vîcîmot 11 10 THE DARKNESS PERMISSION TO LAND M*I tetr^Atianticftm© 112 17 THE LIBERTINES UP THE BRACKET r^iP) 13 5 MULL HISTORICAL SOCIETY THIS1S HOPE 8 Unkpe mm 14 BELLE & SEBASTIAN DEAR CATASTROPHE WAITRESS Rc^h Trade (P) 15 OASIS (WHATS THE STORY) MORNING GLORY? 16 n EVA CASSIDY WONDERFUL WORLD ei« Sireel moi) 
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The Sonopress digital archive and encoding services 
You want to sell your tnusic in global markets, with a choice of formats and distribution channels? You want to be able to offer your entertainment content for both mobile devices and in online music stores? Now there's an easy way to do this - just use the Sonopress digital archive. 

m.:. Digital Archiving Long-term archiving, online and offline backups possible for highest security. Access-controlled and video-controlled data centre. Archiving of your assets in a physically separate area for highest security. 

Encoding st Professional création of compressed or uncompressed audio files in several formats (é.g. MPB, WMA, MPEG4-AAC, AAC+, ATRAC, REAL Audio, FLAC, WAVE) specified and authorized by the online music providers. 
Import of Audio Content Error-proofed import into the digital archive using professional equipment incl. identification and reporting of errors. Archiving in highest quality (as DDP image). 
Import of Graphie Date Graphie data used for CD production, as well as audio data, can be stored in the Sonopress Digital Media Management System. 
Hook / Sample création Création of hooks and samples using specially developed software. 

Metadata / XML création: Création of the spécifie metadata files to conform to the requirements of the online music providers. 
Delivery / Distribution: Distribution of the complété packages to the récipients as physical or online distribution. 

... an indispensable tool to help you sell your music. 
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