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® 'It remains undeniable that traditional 
retail remains hugely important 
- Editorial, plO 

the latest news from the music industry Your guide to 

Flyposting case 
adjourned 

CMP 

two seasons. Tlie Echo-issued track is featïifing in the crédits, breaks and ail Ford idents broadcast during Sky's coverage of the 2004-05 season - which kicked off last Salurday - as well as the 2005-06 season. 

•r Tesco extends 
EUKdeal Warner recrmts 

exDef Jam chief Music has been sold following the 
BDO Sloy Hayward 

i tor an initial penod ontil the February 2007, the two sides 
marketing and any brand ex of Warneds corporate opeiï • Fnnk pioneer Rick Jame: August ,6 aged 56 following 

• US digital solutions company 
Nokia to develop a wireless digital platform. Loudeye, which now own tai played ■ tli 

R2 campaign to 
focus on digital m 

Classic Pictures and German-based Studio Hamburg over the use of recordings of the group in DVD compilation Disco Inferno, released 

To read ail the 
news as it 
happens each 
day, log on to 
musicweekcom 

manufacturer Renault will see a number of Renault Mcgaues blaring I See You Baby at full volume prior to the re-release of the single, which is currentiy useil 

as the soundbcd in the Megane TV ad. BMG is also targeting key seaside evcuts and beaches with a light aircraft trailing a banner stating "1 See You Baby...20th Sept". In addition, a more convcntional TV ad will air around the time of album release, with the aim of remindiug poteutial buyers that they know more Groove Armada songs than they miglit think. 

B Radio Two is dedicating an entire nonth to a campaign promoting the benefits of accessing music digitally. Going Digitallwill run throughout September and include slots such as World Wide Wogan and Johnnie WalkeFs MP3 Shuftle. The station will also be teaming up with the BBC's digital networks 6 Music, IXtra and BBC7 to give listeners a taste of the 
© Ofcom has underlined the impact of digital média on the UK with a new report showing strong rises in digital radio listening and a higher take-up of broadband services. OfconVs 2004 Communications Market Report says 29% of adults have tuned in via DAB radios, while 15% have listened via their home computers. • Actor Gary Beadle, who plays Paul Trueman in EastEnders, is to présent this year's Urban Music Awards on November 9 at London's Barbican. • The Edinburgh Festival Fringe is offering a showcase for new music, p4 
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IRC title is sole music magazine to post ABC hse, while pop titles suffer double-digit falls 

Uncut defies magazine sales shimp 
;r, even though ail his ger fall, however, dropping by décliné, Rich says he is 11.6% to 38,485. Chris Ingham, mt publîsher for Future' ABC wmners & losers 
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Eiren't necessanly go.ng mto igents aU the tirae and ifs a gh its circulation tell by 7.3% to 33,269. Itssis- life targeting what they believe is 70.000 to 72,000. and says he is thafs the r the sexy démographie of 18 to 25 not surprised by tliis slight fall as lishers, to i 

First effects of Sony BMG merger begin to emerge 

THE MUSIC WEEK PLAYLIST 
Wh'IM 

(Rough Trade) (679) '3 (Mercury) I    It is finally time to Ridiard X delivers A quality sister duo from ses if ibis group's anotlier twisted mamstream ite stomper, Stockholm are sales cai 
the original Myloschoolof AugustSO) 

WÊ 
LUCIE SILVAS RUPEE 

0 

continues to build signed Canndians, 
(Polydor) Anothercracking pop anthem from 

ïerB) DVD.Oct) 



The Subliminal Virgi^niversal) 
1»" fe. 

New acts are pulling in the punters 
atthe Edinburgh Festival Fringe 

Musicbrings 

Fringe benefit 

tive, as well as a label night hosted by Edinburgh's SL Records and 

 ' 

George Kyle are remaining coy about how T On The Fringe might 
—s 

bas been on the periphery of the Fringe for so long, canhelpfoster 
and comedy. "T On The Fringe 

Government launches co-ordinated plan on copyright 

IP stralegy launch 

boosts piracy fight 

By Robert Ashton Opponcnts of rausic piracy are hoping the launch of the first intel- lectual property crime strategy will trigger more goveniment aid and bring the police into the front- line battle for the first time. The national strategy, which was announced last week by industry minister Jacqui Smith and is being developed by the Patent Office, has been broadly welcomed by industry figures, but some believe more resources arc needed to fight the .£250bn global trade in fake CDs, DVDs and other brand name products. 

crimebusting teams and business- es to "talk to each other' and create a co-ordinated approach to enforcement He says, "If customs 

er record Company, but may not know which one to talk to. This will make their job easier." TVading Standards officers (TSOs) will be given training on patent copyright and trademark law to ensure that they do not let crirainals slip through the net Philpott adds that by the autumn the Patent Office will have identified the key goals and targets and by January next year will 

for establishing the national enforcement report is "the massive increase in criminal gangs running counterfeit". He adds. "There is a lot of violent crime involved and the same distribution networks used to smuggle human refugees or drugs are used for CDs,or DVDs" With the escalating scale of IP crime - the IFPI now believes 40% of ail CDs and cassettes sold are pirated - and the dangers in tack- ling it, the BP1 anti-piracy unit's head David Martin says he would like to sec the National Crime Intelligence Service (NCIS) upgrade the crime "so it is on the police radar". 

ingto typ^of crime^in the UK 

currently fighting IP theft, includ- ing the BPI, MCPS, DCMS, Home Office and the British Video Asso- 
budgets, powereofarrest and 

immlvedinteckJing^P crime and 
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© 'Compilations are still a very 
fertile area, particularly with 
the growth ofthe 50 Quid 
Bloke' - Viewpoint, pli 

Top industry figures 

sign up for In The City 

drummer Dave Rowntree, who is developing the new label and marketing venture Transistor Project, will be the subject of an "in conversation" interview. In The City's daytime schedule will see Sony Music VP stratégie marketing Graham Samuels and Universal Classics & Jazz marketing director Dickon Stainer give keynote speeclies on what is being dubbed Mature Monday. 

to tins year's event. Knowles says, "The UK has always been a great country in accepting me and my music, and I am realiy grateful for tliat. The urban music scene there is very exciting and there are a lot of exciting acts in the UK witli enormous potential." The acts appearing at Urban Unsigned will be cliosen tins week by a panel of industry figures and 
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Group's second album aims to shake off Veality TV' tag 

Girls Aloud line up 

for the long haul 

/ 

by James Roberts The task of reintroducing a clearly manufactured pop act to a market which has in the past 32 months shifted towards genuine writing 

eral producers. Having worked on the act's first single Sound Of The Underground, Brian Higgins was one of the contenders and rel ished he the opportunity of producing a complété album for one act. "It was a différent sort of pres- sure, knowin; 

i good thing as it puis pressure on us as production 
Higgins has certainly lived up 

dor headed right back to basics as it set itself the ultimate goal of 
tion of them was that they 

record^to woT Irithf PoMor 
tag of xasmss. 

of pop acts 
single. Love Machine, will contin- 

is very of the girls. 
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Radio 278ni (59%), ' BBC RADIO IN 10 YEARS OF 2.0m. f IGURES AUDIENCE ^Mas'ic a/a OZm ^ 
RadloOrtelzim BK^oNetlrk J^^June i (1994); 9.7m n/a; 0.5m. . Jline F 
t^?o Two 8.9m; SSreach) 20.2004. 1 13.4m. 32.4m (66%). E Radio Three 2.4m; Ail Commercial 

iflUSIC OUTPUT 3.094. îadio One 8,500 SBCNelwork lours during 43,051. 
îadio Two 7,206. Sources: Rajai îadio Tliree 8,264. (audience fige Xtra 7840. BBC Annual F .Music 8,147 & Accounts. ÎBC Asian Network 

In the second in a sériés of features on the BBC Charter Review, MW \ 
focuses on radio and the potential outeomes for the Corporation's stations 

Privatisation off the agenda 

as pop radio faces challenge 

ni 

one senior uul: source - many or the BBC's key radio are under By Martin Talbot The Corporation's radio servic- Much Iras changed since BBC es are at the frontline of its corn- Radio last came under the focus of mitment to music. It is where, a Charter Review. hour-by-hour, day-by-day, the BBC In the summer of 1994, Radios makes its biggest commitment to One and INvo were facing calls to the nation s musical culture, be sold off. The biggest station in While the BBC's entire music the countty, Matthew Bannister's radio offering is under scrutiny, it Radio One, had just seen its audi- is, in reality, the pop stations which ence fall below 15m for the first are the clearest focus for debate. time, while Radio Two was claim- The BBC's longstanding classical ing an audience just two-thirds of service Radio Three - the world's its more immature sibling. largest commissioner of new classi- In tum, Radio Three was still    coming to tenus with its new, two- Jhe Commercial 
^efye^iSan^ster is the StatiOHS dOH't Wart to evening anchor for the nations pjgy 0Ur music ffiey biggest sports station, Five Live, f . , Radio Two is the nation s new JUSt WHflt OUf aUdieHCC favourite and iXtra, 6Music and Lesh^ Douglas, RaiBo Two Controller the Asian Network are new kids on the block. cal music - is dismissed as a matter And, while the shadow of "pri- for discussion by the commercial vatisation" is not on the agenda for sector. Along with Radio Four, the Radios One or Two this time - service adds much that the com- "there is no serious debate," says mercial sector would find hard to 

Charter Review: implications for BBC radio? j New rogulatory General dampdown on Change tofunding (lowcr 
Results; Resultï Results: ] • Ttghter formatting of RI, • Less cash to invest • Less inveshnent In and ( R2,R3 and digital seivices. in new digital services possible scaling down of | • R2 moved back to target and expensive music new digital services. , oldcr démographie, programming. • Scaling back of cost-^ | 
*olvin^Urtter.fr0m of radio-download modet livAseSlons, commissions. 

match, says the Commercial Radio about the scope and scale of a Cor- Companies Association (CRCA) in poration with which it is struggling its submission to the DCMS over to compete. the Charter Review. and remains Some within the two pop serv- vexy différent in "appeal and provi- ices fear that a combination of ' sion"fromClassicFM. more intense régulation and a Cynicsmay argue that the com- tightening of the BBC's commer- mercial sector voices little concem cial activities could dramatically over Radio Three simply because affect their ability to compete on of the size of its audience, 2.0m theairwaves. comparedtoClassicFM's6.5m. . - . nr. In contrast, Radios One and RlVîdS target R2 Two remain the nation's biggest The commercial lobby's primary music stations, with audiences of target is clearly Radio Two, which 9.7m and 13.4m respectively. And it believes bas used a more flexible the issue for both is whether they regulatory framework to transform can fight off the demands of an itself from an ugly - slightly tired - aggressive commercial lobby duckling into a youthful swan, the which voices serious concerns nation's most listenedto station. 

The commercial lobby high- lights an internai BBC document from the late-Nineties, in which the service outlined how it might "move itself younger to regain the audience lost to commercial radio by Radio One". In the five years since, it argues, Radio Two bas relendessly pursued this strategy, pushing programmes for older viewers into off-peak or less popu- lar hours, hired big names popular 1 with 25-plus listenere and pushed current and emerging pop hits throughout peak-time. As a resuit, it bas taken 3% in share away from commercial radio. Radio Two controller Lesley Douglas insists that Radio Two bas 

As BBC pop station increases its support of British 
artists, calls for stricter targets are renewed 
Radio One: UK music surges 

a year on since protests 

make an example," he says. Sister BBC station Radio Two's support for UK music in its daytime output coi tinues to overshad- 

industry players questdoned the sta- 
British music, a study of its most- played tracks in the first half of 2004 shows morehome-grown tal- ent is now making the grade. Of the 100 most-played tracks on the BBC network during the first six months of the year, 42 of them wcre by artists from the UK. A year ago this was just 32, although the increased figure is still down on 2002's opening half, when 4; 4 of its 100 m ported tracks were of UKorigin. Natasha Bcdingfield, The Dark- ness, Franz Ferdinand and Joss Stone are among the UK artists who have broken through in the past 12 months to receive heavy air- 

play support this year from the sta- tion. Despite such increased day- time backing for UK acts, the most heavily-played records continue to come from overseas, however. Jamelia's Thank You was the only track by a British artist among the station's 10 most-played tracks in the first six months of the year, while just four out of 19 tracks that topped Radio One's weekly most- played chart in tire period were by UK acts. Those making the grade were Franz Ferdinand's Take Me Out, The Darkness's Love 1s Only A Feeling, The Streets' Fit But You Know It and Orpheus by Ash. Despite tire fact that rock and alternative make a notable impact on the station's playlist - signifi- cantly through UK acts such as Keane, Razorlighl and Snow Patrol - urban and rhythmic répertoire continues to dominate (see Top 10s, right). 

Radio One controller Andy most-played ™ Parfitt believes any increase in the tracks were by S' station's support for British music UK acts, although v is attributable to a number of fac- that fell to 47 in tors, including a response to the the fit criticism of last summer. "Obvious- ly, our first responsibility is to our audience, but of course we listen to what people say to us "And there is a natural cycle music, too. I think that everybody acknowledges that it is a great time for British music. If you look down the Mercury Music Prize shortlist / there are a range of great new ' - 
Parfitt clearly still smarts at last summer's criticism of his station's support for UK music. "At the time that this point was made. was in a particular week when someonc looked at the playlist. TVvo months later, if you had donc the same sta- listics, it was 60%. You can't take 

One, the domestic repertoire aired by the station in daytime tends to win greater exposure. While just four UK recordings ranked as Radio One's most-played track of any given week between January and June this year, for Radio Two 13 reached the same status. During the first four months of the year, evety track whrch topped Radio TWs weekly chart either by a UK act or 

rost-playcd Top 10 in 2004 so 



ôMusic. 7,948; 84 
BBC Asian Net 780; 6.266: n/^ 

Radio Three: 6/196; 1112; 115; 371; 690. Source; BBC Annual IXtra; 8.779; 4; n/a; Report & Accounts. 

^ i ■ m 

agrces on Uiis - the size of the fee may well be reduced. One BBC source suggests, "A lot of people 
will get the charter, but that the 
very good." And many acknowledge that the BBC's commercial activitîes are also likely to be curtailed, another which will impact on the Corporal a's ftind 

W:.iïâ 

bave got younger, but we haven't," she says. "We bave 70-year-olds lis- tening to some shows and 20-year- olds listening to others." 
don't want to play our music, they just want our audience," she adds. "They could compete with us, but they don't want to do what we 

Such arguments may prove frultless, however, with even the most optiraistic of supporters con- ceding that régulation is highly likely. This would involve tighten- ing the current System of "policy 

ils" which, once approved by the Sécrétary of State, would be self-regulated. Ofcom could well 
Many close to the BBC believe such a move would put unneces- sary restrictions on its output, pin- ning Radio One and Two's formats 
The argument that the Corpo- ration could not cope under the self same restrictions which impact on the independent sector is a lough one to pursue. But Radio One con- troller Andy Parfitt voices con- cems. "I hope that it isn't thought that some fonn of micro-managing of music isseenasthe way forward for Radio One," he says. "You can't 

paint a great painting by numbers and you can't make a great radio 
bave freedom to evolve." The commercial lobby believes the BBC must be subject to more testing controls, arguing that it has grown too commercial, partly due 
from the marketing, commercial média and advertising sectors. 
The BBC licence 
Radio could well come from broad- 
on the BBC, in terms of funding. While the TV licence is expected to stay - even commercial radio 

as Scissor Sisters and Westlife. ILR's support for UK music this year is pretty much in line with that for 2003. Its 100 most- played tracks for 2003's first six months included 44 UK tracks, compared to 48 last year. Like Radio One, its most-popular doraestic track was Jamelia's Thank You, although lower down several of its homegrown favourites failed to make a heavy impact with Radio One. These included George Michael's Amaz- ing - Radio Two's most-played track of the six months - and Will Young's Your Game. EMI Music chairman and CEO Tony Wadsworth, who was among the industry critics of Radio One's daytime output last year, acknowl- edges the improved support for British music, but insists that the station needs to go one step fur- ther. "They need to set themselves the target of being at least as good but preferably better than the mar- • - "" and UK 

port's coinciding with the Charter 
tor. He adds that, post-review, the BBC should be more strictly regu- lated in regard to its specialist music output "Ifthe argument about the BBC being a patron of the arts is taken seriouslyby the Corporation, and if Radio One wants to uphold this, then it must be held accountable to play specialist music." Both Parfitt and his editor of music policy and head of live events Alex Jones-Donelly stress that Radio One already brings tal- ent through its schedules. "We make a commitment for 40% of our peak-time output is made up of British music and at the moment we are comfortably exceeding that," says Parfitt. "In fact, some 75% of the music that gets on the playlist cornes through from our specialist shows, so we are bleeding through a lot of 

Jones-Donelly adds that while UK music is "really strong" in pop and guitar music, certain other genres hugely popular with its lis- 
"With R&B, which is strong with young audiences, the US is king, but we're making strides even in that market to see how we can support British music," he adds. 

Radio One Top 10 
js - In The Shadows Gsland) 

5. 50Cent-IfICan't(Interscope) 6. D12-MyBand (Interscope) 7. OutKast FeaL Sleepy Brown - The Way You 

Radio Two Top 10 1. Geortie MIchael - Am, 

If this.happens, Radio One's Parfitt, Two's Douglas and Three's Roger Wright will simply have to eut their budgets and leam to live within them. Alternatively, déci- sions may be taken to reduce funding to the likes of IXtra and 6Music. Inevitably, any such décisions are likely to be felt most keenly among many of the services which make the BBC différent - its com- 
commissioning. Many critics - and there are some inside the BBC itself- believe it has pushed open the commercial door too wide. The commercial lobby says Radio Two's "repositioning" is a reflection of the BBC's "drive to 
Chrysalis Radio chief executive Phil Riley puts it, pursuing ratings by day and réputation by night. BBC Radio's success should not be judged in pure ratings terms, says the commercial radio lobby, but by measurable public service objectives, such as how much specialist music output is played in daytime or how much UK music isbroadeast, Another example of the relent- less compétition within the com- mercial sector is the clash between UBC's Oneword Radio and the BBC's Radio 7, two services with competing schedules of speech, spanning comedy, drama and liter- aiy readings, Besides the simple fact of BBC Radio launching a service which competes with a commercial rival, July 2001's move by BBC World- wide to acquire Chivers Press - one of the two 50% stakeholders in Oneword - left the commercial lobby apopledic. Since then, USI, the original 

IlR Top 10 

sponsorship issue (from which the BBC never received any financial benefit) has now been resolved - with the BBC ceasing on-air trails from the beginning of next raonth - the CRCA suggests that sponsor- ship of events such as Radio One's One Big Sunday (Vodafone) or the Prom In The Park (Renault) restrict the revenues available to commercial services, Even where the BBC does not directly gain from such sponsorship, it insists that BBC coverage has become "an important bargaîning chip" between sponsors and third parties and thus disadvantages commer- cial operators. 
Digital services review The first signais of any outeome for BBC radio will emerge within the next month, in the form of the ini- tial findings of the review of digital services, which stands separate from the général Charter Review, but will inevitably feed into the overall analysis. "The i complied with the terr 
the permission to broadeast," says 
The aim is to ensure we 
comply with the ternis 
which [gave us perm- 
ission] to broadeast. Andy Parfitt, Radio One 
Radio One coritroller Andy Parfitt. "More widely, it is just to ensure that the stratégie reasons we gave and argued veiy strongly for, that these are a strategy which we are following as a service. It is sort of a health check." Many voice fears that any restrictions on the commercial activitîes of the BBC could affect the radio services' ability to evolve and compete in a digital future. As a médium which remains a crucial part of the promotional marketing mix, radio has massive potentiel in enhancing the rela- tionship between listening and consuming. As technology evolves, consumers will hear a track on radio, buy it and have it loaded a their digital music player. 

stake in Oneword, has dramatical- ly reduced its investment in the service. The fact is, says the CRCA, that the method of funding the BBC leaves it'able to move without financial risk, into areas of direct compétition with commercial broadeasting ventures". In particular, the commercial lobby targets the activities of BBC Worldwide, a division which it calls to be privatised. But tlie com- mercial bent applies to the activi- ties of Radios One and Two as well, it argues. Emap managing director of radio programming Mark Story says, "The BBC local radio tie up with Bardays Bank or Coca-Cola's involvement with the charts are ail areas that don't make them any friends in the commercial sector." Although the Coca-Cola chart 

"Itl Radio One that a new record played would be an opportunity to encourage the audience to buy it," s Parfitt "A DJ will enthusi :weeks'tii go and buy it. That has been part of Radio One since 1967" And the youthful tarpt audience of Radio One leaves it well placed as radio evolves in the digital âge, of course. The ability to offer the chance for a consumer to buy the music they are hearing, directly through the station they are listening to, will rapidly develop from an oppor- tunity to a necessity. How the BBC's radio services are positioned in the médium- to long-term future to use such developments may be wrapped up in the short tenu resolutions of the Charter Review.   
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OINDEPENDENT SHARES C 

Major outguns rival Universal thanks to performance of Scissor Sisters album 

Singles boost EMFs share growth 

by Paul Williams Wlio would liave foreca whieh arrived in the wo Pink Floyd cover versi finish up among EM1 M Hshing's most-prized so 

where the Company experienced its most significant growthi Here, EMI not only ensured a clean sweep of ail market share crowns by recapturing the singles title from Universal after six months, it also increased its share by 6.8 percentage points to take it to just under a quarter of the entire market. As Peter Reichardt s team cashed in on shares of hits from 

Eamon and Frankie beef up independents Notting Hill      

ion (pictured) its showing. 

ket share, but the company will certainly be keen to hait its décliné. As recently as the end of lastyear, it put etemal champ EMI in the shade wîth a combined 23.8% share, but that dropped to 15.4% during the following three onths, wl inthisr it plummeted to just 8.6%. 
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Publishing 2004: second-quarter performance Top 10 singles for Q2 2004 
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Retailers of physical music are hugely important - and often outperform other UK sectors 

High street stores still lead the way 
  , , oA/nr tnr. stores too They deserve a share of the It is easy to be swept up in the excitement around the tuviv s top slu . 4-i,„ ctrpnp+h of HMVs retnil 

digital ftiture. With theiaunch of aji oÉBciaî download 
Sï^^sto^J^atitisge,- 

It is a significant launch, but it is easy to understand f0f ^strong spécialiste competing the frustration wrthm the physical retail commumty . ^P uK m "rket can oïdy be a good thmg, As long as at the constant harping on about this area. m the UK marKet > the lons-term thev can At Music Week, we bear the brunt of much of this they remain commi . tup_ ip'pi frustration, in a year of continuai announcements help drive British music le ai . about the development of both the download and And they can furt er un ei ' P Y 1 

mobile businesses. cal music products are far from fimshed. It remains undeniable, however, that traditional . . . retail remains hugely important. It is inévitable, perhaps. that retaihs a leadmgvo.ee in Walking through Virgin's newlandmarkMegastore the lobby against the growing flood of free cover- at 1 Piccadilly Circus, London, last week highlights mount CDs m national newspapeis and magazines, something else - quite how impressively British which are rapidly turning mto free double-CDs. music retail continues to stand up compared with Boxed sets will be next, it seems. other retail sectors. But talking to a senior label executive a month or so The new Virgin is an impressive proposition. For- ago, he pointed out that a free CD giveaway had get about how it compares to other record shops, recouped the company a cool £300,000, for supply- think about how it compares to other retail outlete, ing catalogue repertoire which had long since man- period.Itis an illustration of how British music retail aged to generate such revenue, 
can lead the retail sector as a whole. What appears such a simple issue on the face of it is You could throw similar superlatives at many of far more complex,it seems. This one will run and run. 

martimgmusicweekœm Martin TalboL executive editor, Music Week. CMP Information, 8U1 Fioo Lodgale House, 245 Bladcfriars Road. London SE19UR 

Adding DVD to compilations 

will help artist albums too 
As you can see from this week's compilations chart, one of the new entries is an album called Rewind which I believe is the first double- CD rétrospective to include a bonus DVD. This is the latest of several new initiatives which have entered the compilations business over the past couple of years to help freshen the proposition as we face increasing compétition from a growing num- 
side of our business. Other ideas have encompassed bonus DVD and karaoké éléments, such as our 
Consumers buy artist 
albums after samplincj 
tracks on a compilation 
recent albums Pop Party and Pop Princesses, and there have also been numerous triple-album rétro- spectives across the board. Recent figures have shown the compilations market share hns fall- % to just under 24% ' arsduetoil" ' 

tist albums and significant shifts with certain gen- res like dance and pop becoming a lot more polarised. Despite this, 

and the volatile nature of the TV airtime market, the compilations business is still a very fertile area, particularly with the growth of the "50 quid bloke" and "supermarket mum" demographics. Utilising old promo clips which would not sell as stand-alone DVDs is a very good way for labels to maximise their inventory, but at the end of the day it is about content and branding. Now! has been the shilling star for more than 20 years, but recent entries such as the Clubland and Kiss R&B sériés are good examples of spécifie genre successes. The compilations business has been around since the early Seven- ties, but we have corne a long way since those tacky old TV ads and packages. Today's TV compilations are good quality and give the mar- ket what it wants. Furthermore, there is much more sales evidence and research available to show that, more often than not, a consumer will go on to ihavingsampled pilation. This is 1 myth that sales of artist albums sufter - this is " ng that UMTV and our competitors are constanlly trying to get across, with: ' - 

a track oi 

Who would you most like 
to hear at a conférence? 

With speaker scliedules beginning to come together for events such as In The City, Musicworks and Germany's Popkomm, which all- time industry figure would be your dream conférence speaker? 
Anthony Wilson, In The City co-founder 

. jim. I d vewe will get him one day to snvukatlTC."   Mark Goodier, Wise Buddab "There are two people - still living - who are very différent but both are undeniablybrilliant Clive Davis and Clive Calder, 1 saw Clive Davis at his remarkable présentation of Prince at the Emerald Theatre m London some 
years ago. Similarly Clive Calder is a unique individual - a master strategist who built a huge company and executed  ■ ■ ■ David ! "It would 1 Blackwell. He's one of my lieroes in the industry and a really inspirational 
hgure.He's been quiet for a lew years soit would befasci-'-- - ■ thoughts on the eut music industry. He Unnsirom a tierces indeper.dent background and with Sony and BMC coming together 
Itl love to hear his thoughts on the ' 

te of the 

John Glover, Blueprint Management "Chris Blackwell. He was the first person I worked under when 1 came 
fantastic guy, he was impressive as far as doing deals were concemed and a great A&R maa 1 leamt a lot from him and I think lie was a complété il genius."  i Arnold, Go North ild say Led Zeppelin manager Peter Grant. Starting off in a band and 

Sabrina Scolaro, One Little Indian "Captain Beefheart. Anyone who has lived and breathed music the way he has, certamly has something bail- grabbing to say. You'd be guaranteed a 
Adam Valesco, Cherry Recï Records "Thif; îr a toi inh nnp a<; there are d go foi' 

Mark Sadler, MTV Networks UK & Ireland "I would always choose to give tlie fioor to the guys who are at the creative heart of our business, the arlists and producers. l'd want to hear Kanye West talking about the future for bip hop, and Thom Yorke on the future for our homegrown talent. 



Joiiii Barry is taking time ont frotn his celebrated 
rôle as one of cinema's greatest composers to realise a 
four-decade dream of putting Brighton Rock on stage 

Tins is the third timeï've tried it. Tlie 

tryingto 
KŒSngsAn. 

«a^sCuisferHai,. SahaS^td^e,^ 
» 

; 

Forum is edited by Jim Larkin 
Uiem, but at Icast his tum To 

torthcoming swing covers project 
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Secretary / PA 

Bright, enthusiastic, PA 
required for major 
recording artist. 

Top Salary. 
Box No: 153 

Rates pcr single column cm 
Jobs & Courses: £40 (mm. 4cm * ^ | Business to Business: £21 (mm. 4cm x 1 col Notice Boai-d: £18 (mm <cm x 1 col) Spot colour: add 10% Il colour: add 20% rates subjectto standard VAT 

The latest jobs are also availablc online evety Friday at www,musicweek.com Booking deadline: Thursday lOara for publication the following Monday (space permitting). Cancellation deadline: lOam Wednesday prior to publication (for sériés bookings: 17 days prior to publication). 

Junior Personal Assistant 
Bright and flexible junior assistant 
required as personal back-up to 

busy record producer with his own small 
production company. 

You must be pc literate and 
willing to work in W1/NW1 area. 

For job description and salary 
détails please email 

info@orgasmatron.co.uk 
with "job description" in 

the subject line. 
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nfàiS 

r Do you run courses for 
the music industry? 

Advertise your collège 
courses or promote 

new ones here. 
Contact Maria on 
0207 921 8315 

Findyour nextjobat 

www.musicweek.com/jobs 



Classified 

BUSINESS TO BUSINESS 

in Replacement Cases & Packaging items > CD album cases available in dear or coloured « CD single cases - ail types of double CD cases « Trays available in standard coloured and ciear > Cassette cases single & doubles > Video cases ail colours & sizes • Card masterbags CD, Video, Cassette - 7" 10" 12" « Paper 7" 12" & 12" POLYLINED • Polythene sleeves & Resealable sleeves • Mailing envelopes. Video 7" & 12" CD various types available. Aiso ail sizes of jiffy bags ' Window displays » CD/Record cleaning cloths Œ© » PVC sleeves for 7" 10" 1 2" and CD *mi ' DVD cases £2 • Recordable CD & Minidisc 
Best prices given. Next day delivery (in most cases) Phone for samples and full stock list Phone: 01283 566823 Fax: 01283 568631 Unit 2, Park Street, Burton On Trent, Staffs. DE14 3SE E-mail: matpriesl@aol.com . Web: www.soundswholesaleltd.co.uk 

CD DUPLICATION N0.1 SUPPLIER TO THE INDUSTRY PROFESSIONAL SERVICE WITH COMPETITIVE PRICES 
02073852299 

Contact; Maria Edwards, Music Wock 
8tli Floor, Lndgate Housc, 245 Blachfriars Road, London SE19UR T: 020 79218315 

Rates per single column cm Jobs & Courses; £40 (min 4cm * 1 Business to Business: £21 (min. 4c Notice Board: £18 (min. 4cm *lco Spot colour add 10% Full colour: add 20% Ail rates subject to standard VAT 

Tbc latest jobs are also available online every Friday at www.musicwcck.com Booking deadline; Tborsday lOam for publication the following Monda; (space pormitting) Cancellalion deadline: lOam Wednesday prier lo publication (for séries bookings: 17 dap prier to publication) 

LLOYD COLE NICK LOWE EDWYN COLLINS 
New artist similar style same calibre seeks Manager to secure record/publishing deal 

An Unique 
Opportunity 

For a self-motivated person to managë and exploit the talents of four Engineer/Producer/ 
backgrounds and who have access to their own studio facility. 
Send some words about yourself to: Box 154 

RQLJ-ED GDLD 
INTERNATIONAL. 

THE WHOLESALER TO THE TRADE 
Over 1,000,000 CD's/DVD's available 
Distribution & Service second to none 

EDI Ordering available 
Increase your profits with low • 

prices/special offers 
Discounts for Crédit Card/Cash 

Customers 
Promotions, tailored to your needs 

One Call to open an account or request 
a price list 

View our stock list on www.roIledgold.net 
Tel: 01753 691317 
Fax: 01753 692728 

e.maii: sales@rolIedgold.net 
8G Bedford Avenue, Slough Trading Estate, 

Slough SL1 4RA 

I-inlay c. £600 Hlgh Quality CDR copies from 75p 
. Masterlng £6Sph RPEVI Ascent Media Music and Agency offers a full spectrum of duplication 

Adverdsing industries. dude DVD Authoring.Subtitling and Asset 

kabir.matik@ascenunedi carla.pr3shad@ascencmk Tel:+44 (0) 20 7208 220 
■H Ascent 
zZm Media 

everyone 

they want 
\~s 

miisicweeK.coin 
Wherever you are and whatever job you're looking for Just log on to nr,usicweek.com to access the latest mdustry jobs, first, 
To advertise your position in Music Week and on musicweek.cpm, contact Maria on: 020 7021 8315 maria@musicw.eek.conn 21.08.04 MUS1CWEEK 13 



IMUSIBWEEKi 

directory 

. x_ who's who in the music 
indus.ry - .he ul.ima.e contact book 

»« ■ nirectorv contains ail the essential The contact information the UK music mdusj,. 
A comprehensive listing of compan.es in ail aspects of the huSs broken down into clear sect.ons - an essential 

eference tool for executives throughout the mdustry. 

The Music Week Directory 2005 lists over 10.000 companies in the following sections. 
Industry Organisations >vRetail & Distribution 

☆Record Companies A Publishers A Design & Manufacturing ☆Business Services^ Media ☆Press & Promotion ☆Live* Recording Studios & Services 

With so many of your competitors listed, an enhanced entry is the only way to stand 
out and be noticed. An advertisement gives you prime positioning, a logo 9'ves you 

prominence on the page - both guarantee maximum exposure for a whoie year. 

DEADLINES 
Logo booking deadline: 9 September, 20Q4 Display ad booking deadline: 16 September, 2004 Display ad copy deadline: 12 October, 2004 

FOR FURTHER DETAILS, CONTACT THE SALES TEAM ON 020 7921 8365 (DISPLAY), OR 020 7921 8315 I 8323 (LOGOS), EMAIL: scott@musicweek.com I maria@musicweek.com I william@musicweek.com 

Gold Book 17/DVD & CD Plant Directory 200 
SPECIAL OFFER 

| PURCHASE THE 
GOLD BOOK 

| PRINT VERSION 
NOWAND 

RECEÎVE THE 
CD-ROM FREE OF 

CHARGE 
Eully updated for 
the 2004 édition. 
The Gold Book 
17/DVD & CD 

Plant Directory 
give you the tnost 

comprehensh 
listing of the CD 
& DVD Industry 

Print version: £I00/€150 (Normally £140/€210) 
Contact Lianne Davey on !kdavey@cmpinforn)ation.com or 44(0)20 7921 8401 
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latafile 
& 

TV & radio airpiay pl6 1 Cued up p20 > New releascs p22> Singles & albums p24 

Britain's most 
comprehensive 
charts service 

Week 33 

albums  THISWEEK Etait Aricis (Open): Mobb Deep Amerikaz Nightmare (BMG): Sondie Lerche Two Way Monologue (Virgin);  AUGUST23 Soulwax Any Minute Now (PIAS): The Prodigy Always Outnumbered, Never Outgumied (XL): The Finn Brothers Everyone 1s Here (Parlophone);  AUGUST30 Ll Cool J The DERnition (Def Jam): The libertines Tlie Libertines (Rough Trade): R Kelly Happy People - You Saved Me (Jive): Gretchen Wilson Here For The Party (Sony): Bjork Medulla (One Littie Indian): SEPTEMBER 6 Natasha Bedingfield Unwritten (Phonogenic); Goldie Lookin' Chain Greatest Hits (Must Destroy): Dizzee Pascal Showtime (XL): Kasabian Kasabian (Arista): 
SINGLES THISWEEK Keane Bedshaped (Island): Natasha Bedingfield These Words (Phonogenic); Franz Ferdinand Michael (Domino); The Calling Things Will Go My Way (RCA); Stonebridge Feat Tberese Put 'Em High (Hed Kandi); AUGUST 23 Maroon 5 She Will Be Loved (Octane/BMG); The 411 Dumb (Sony): Kane Rain Down On Me (Arista); Sugababes Caught In A Moment (Island); Dizzee Rascal Stand Up Tall (XL); AUGUST 30 Kanye West Jésus Walks (Def Jam); Mario Winans Never Really Was (Bad Boy/Island); Nelly My Place/Flap Your Wings (Island): Twista Sunshine (EaslWesi): The Killers AH These Things Thatl'vePonetLizardKing);   SEPTEMBER 6 Peter André The Right Way (EastWest); McFlyThatGirl (Island): Estelle Free(J-Did/V2): Brian McFadden Real To Me (Sony): 
Musicweek.com lists extended key releases for tlie iiext eight weeks 

e end of the week and fmally 

New album 
drought hits 
overall sales 
by Alan Jones While single sales last week unded 16.3% from the all- lowtheyreached the week re, album sales were very subdued, with precious few new releases of note reaching the marketplace. Although overall album sales last week - at 2,346,120 - were lower than in 2+ previous weeks of2004, they were higher than they bave been But artist 

:e. Replacing it putting it on schedule to beat tl is Anastacia's self- 885,974 sales that make its predecessor Now! 57 the top impilation of 2004, A 
r, with just 3.2% - fewer than 1,000 sales - between the chasing pack. Anastacia's sales were 35,445, followed by Maroon 5 (31,791), Keane (31,678), Snow Patrol (31,616) and Red Hot Chili Peppers (30,799). 

luckily, îs fairly buoya 

last year Now! 55's 20-day tally 

week's sales were just 1,624,400, representing their lowest level for exactly 100 weeks. A major factor in their poor showing was the fact 
enough to make the Top 75 and then only barely, with SkinnyMan's Council Estate Of Mind and Amerikaz Nightmare by Mobb Deep debuting at 65 and 68 respectively and managing just 5,000 sales between them. The Tnn 10 nf Ihe chart is made un of 

The nui for the past two weeks, Red Hot Chili Peppers' Live In Hyde Park, appeared to be on schedule to make it three weeks in a row at the top - something no live album bas managed since 1990, when the Three Ténors' In Concert set ruled for four straiglrt weeks. It led in ail the midweek sales flashes but it lost impetus badly at 
MARKETINDICATORS 

100,000 sales mark again. 

last year, 
6.2% less 

THE BIG NUMBEfc 2,260 1 ^_ ■ CaSSette sing,es^5,ast week, onl; 

8.5% (Top 75): UK: 52 

SINGLES NUMBER ONE 3 OF A KIND BABYCAKES Relentless A13% sliare of the singles market provides 3 Of A Kind's début single Babycakes with the chart leadership this week. 11 is the Relentless labels first number one since its reinvention as part of the Virgin family. 
ARTIST ALBUMS NUMBER ONE ANASTACIA ANASTACIA Epie In a Top 40 where six albums sold more than the previous week, with 34 losing impetus, the big winner is Anastacia's seif-titled third album, wbich upped the ante by 24.9% and returns to number one as a resulL It sold more copies last week - 35,445 - than in any of the previous 15 weeks. 

NUMBER ONE NOW! 58 EMI/Virgin/UMTV Outselling both the number one artist album and tlie number two compilation (The Best of R&B - Summer Sélection) by a margin of more than three to one, Now! 58 continues to establish new records for the summer édition ot the sériés. It topped the 600,000 sales mark on Sunday, its 21st day in theshops. -"sr- 
SCOTTISH ALBUMS NUMBER ONE ANASTACIA ANASTACIA Epie Replacing Snow Palrol's album Final Straw at the top of the chart north ot the border, Anastacia is 52% ahead of the Polydor-signed group, wiUi Keane's Hopes And Fears a turther 4.8% adrift in third place. 
RADIO AIRPLAY 

Number one on the airplay chart for the fitth time in six weeks, Shapeshifters' Loia's Theme remains impressively ahead of the chasing pack, registering 505 plays more than any other record, while enjoyingal6.3%bigger audience than the number two dise. 
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Upfront 

Welsh rappers 

target online 

Welsh rap outfit 
Goldie Lookin' Chain 
make their major 
label début this week 
with new single. 

sïïsr 

A sélection of UK 
tastemakers select 
their favourite 
upcoming releases 
Conor McNicholas, 
editon NME 

Gideon Coe, présenter, 
6Music THE BLUE NILE H1GH (SANCTUARY) 
"Us only their fourth album in 21 vears. That means there probably won't be anotber one for five years al least so make the most of it. High is evciy bit as magnificent as the last threc. It'II take me a while 

Dave Corbet, promoter, 
T On The Fringe EMBRACE 0 JT OF NOTHING (1NDEPENDIENTE) 

David Sinclair, 
journalist, The Times WT ROOSTERCOME 3 GETSOME ^ (BRIGHTSIDE/BMG) 

"This is a stonking début ingle by the young west London group, who are dedicated to bringing home the rock'n'roll bacon with style. It's a classic format - guitar, bass and drums 
modem twist. This is currei ' getting airplay on Virgin an Capital and the band are bc for the V Festival." 3 guitars and bad 

95.8 
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TV Aieplay Chart 

-a 

JET i THE VMS inclus 
NEW ORLEANS 

sw 

■ music control uk 

NATASHA BEDINGFIELD THESE WORDS IF 2 AVRIL LAVIGNE MY HAPPY ENDING 352 m 3 THE STREETS DRY YOUR EYES vmm.n 327 n. M 4 3 3 OF A KIND BABYCAKES mmu* 317 
5 USHER BURN M,stA 313 1. Natasha Bedingfield 6 MAROON 5 SHE WILL BE LOVED 301 BMG mies the TV 

four tracks among 7 4 SHAPESHIFTERS LOLA'S THEME ras.™ 297 ; 

8 6 RACHEL STEVENS SOME G1RLS 278 includlng tire new 
9 NELLYMY PLACE U«al 275 Moving 175-37- 10 D-12 HOW COME i»™? 255 

Words emulates 11 113 ERIC PRYDZ CALL ON ME mmmxmasm 236 
12 10 JAMELIA SEEIT IN A BOY'S EYES 232 Bcdingfield's début hit Single. 
13 SUGABABESCAUGHTINAMOMENT KU» 231 the 

14 23 FRANZ FERDINAND MICHAEL 227 
15 » THE 411DUMB xmamm 220 
16 18 TWISTASUNSHINE «wic 216 nbplay chart and 
16 362 BRIAN MCFADDEN REAL TO ME sow.œsn 216 not look beyond Tliese Words 18 U KELIS TRICK ME VIRGIH 208 eilher. Although sUH some distance inarrearsof 18 24 JO JO LEAVE (GET OUT) 208 
20 13 BRITNEY SPEARS EVERYTIME JM 200 Sliapshifters' Lola's ïlienie, it 21 15 J-KWON TIPSY 4R1SIA 197 jumps 4-2 on the 

"t^ 22 17 ANASTACIA SICK AND TIRED ™ 190 
23 27 GOLDIE LOOKIN CHAIN GUNS DONT KILL PEOPLE... ««s™ 182 m 24 H NINA SKY MOVE YA BODY 174 B*? , 24 126 PRODIGY G1RLS * 174 m 26 129 PAPA ROACH GETTING AWAY WITH MURDER 170 
27 32 KEANE BEDSHAPED 166 IL Eric Prydz 
28 FAITHLESS FEAT. NINA SIMONE 1WANT MORE «av 163 lus low-key Woz 
29 19 BUSTEDTHUNDERBIRDS m lô Q [ coilaboi-nUonwith 
30 21 BUSTED3AM 155 debutsaUiumbcr 
31 BEYONCE CRAZY IN LOVE mmm 140 55 on tire OCC sales chart Eric 
32 35 JET COLD HARD BITCH mciweasiïvbi 138 Prydz'club 
33 22 BLACK EYED PEAS LET'S GET IT STARTED 133 mT-Z™ " 
33 583 PFTFR ANDRE THE RIGHT WAY «IATOEASIWBI 133 Winwood sample 
35 ?» KASABIAN LSF BMC 129 - oxplodos 113-11 
36 43 JAVINE DONT WALK AWAY IN™W 128 diarL Itteceivei 
37 40 THF HTUFSWAIK IDIOT WALK . .roi™ 125 plays froni Tire 
38 « BEASTIE BOYS TRIPLE 1 ROUBLE 122 Hits, while The Box contributed a 
39 v SFFTHER FEAT. AMY LEE BROKEN  — 118 further 62 play^s 
40 ■ MÂRÏÔ MNANS/ËNYÂTP DIDDY ï DONT WANNA KNOW—» 114 tadecHn witti 37. 

Natasha Bedingfield leaps to the 
top of a TV airplay ranking 
which is dominated by BMG at 
the top 

HIGHEST CLIMBER 
AH Mapped Out HIGHEST NEW 

|| I j AVRIL LAV1CNE MY HAPPY ENDIN'G r| THE STREETS DRV YOUR EYES 
13 |FRANZ FERDINAND M1CHAEL 15 THE THRILLS WilAlWR HAPPf.^FD TOCOREV HAIM 

! I BEASTIE BOYS TRIPLE TROUBLE 

Ql9 ERIC PRYDZ CALL ON ME DAiA/wœiw of sou» 
3 0F A KIND BABYCAKES KLEmUSS 4 3 5 114 ■ SUCABABESCAUCHTIN A MOMENT isum 

5l 7 ANASTACIA SiCK AND TIRED EPIC 
91 2 RACHEL STEVENS SOME GIRLS POlYaK 

IM 
J-KWON TIPSY ABISIA 

2 2 TWISTASUNSHINE AHANTIC 
5 5 USHER BURN ARISiA 
6 2 D-12 HOW COME iNiEsscoFtyravi»» 
9 1( 1 3 OF A KIND BABYCAKES REEESTIESS 

5 
n* FRANZ FERDINAND MICHAEL DOMISO 
3 3 i RAZORLICHT GOLOENTOUCH . VEsmo 
5 11 5 PRODIGY GIRLS xu 
7 ( , THE CURE THE END OF THE WORLD TODOS 
9 3 7 PAPA ROACH GETTING AWAY WITH MURDER (,tEFE?WWH)9 

1 TÏ'-TWXT.r.U J ■! ■ AU ^ 
D i TWISTASUNSHINE «Mme 

2 1 3 NELLYMY PLACE UWVEBAt 
5 : ! JAY-ZDIRT OFTYOURSHOULDER ROCAfEUA'MEœum 
7 1 0 ANGIESTONE FEAT. SNOOPDOCGI WANNA THANKYA J 
7 1 10 1 

1 ATI MAKEITUP WITH LOVE Efic 8 HOUSTON ILIKETHAT PMIWWSE j MARQUES HOUSTON/JERMAINE DUPRI POP THAÏ BOOTYnjo. ôiKifj 

NUMBER ONE Eric Prydr Call On Me 
CUMBER Kristian Leontlou 
HIGHEST NEW 

SCUZZ NUMBER ONE New Found Glory 

HIGHEST NEW 

2108.04 MUSICWEEK17 
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Shapeshifters remain at number one for a 
second week, but the big climbers are 
The Thrills and Maroon 5, who leap into 
the Top 20 

SNAP THE 
SHOT THRILLS 

HhTrf , 

The UK Radio Aii 

A // 
^2# / / / y 

pp i w SHAPESHIFTERS LOLA'S THEME 2723 3 78.81 4 
0 NATASHA BEDINGFIELD THESE WORDS 2063 18 67.75 35 

31 '' THE STREETS DRY YOUR EYES 2218 ■5 54.63 -31 
4 1 3 10 2, JAMELIA SFFTT IN A BOY'SEYES 1740 ■U 48.43 -12 

23 0 THE THRILLS WHATEVER HAPPENED TO COREY HAIM? 264 80 40.40 58 
17 3 KEANE BEDSHAPED 929 _38 40 31 

T" T AVRIL LAVIGNE MY HAPPY ENDING  ^ J213_ 20 38.84 4 
V T "7 TWISTA SUNSHINE ~~ 941 15 38.82 22 

s 13 66 SCISSOR SISTERS LAURA 1555 8 38.64 4 10 5 ,5 38 KELIS TRICK ME VIRCItl 1589 ■U 38.15 -30 
V 7" MAROON 5 SHEWILLBELOVED 1277 30 36.71 72 

12 6 2. 0 MAROON 5 THIS LOVE 1396 -10 365 -11 
- 0 KRISTIAN LEONTIOU SHINING raivoos 953 31 34.99 15 

11 3 6 ANASTACIA SICK AND TIRED ™ 1382 8 34.10 8 
22 23 SCENT UP & DOWN TUi: /11! H! IMR caw^rormmF 

556 ■9 33.14 30 
25 4 , 1 Ht 411 UUmD so'<Y/5TRttTsiuE 

3 OF A KIND BABYCAKES 966 "7" 30.68 
18 9 u 18 USHER BURN «S» 1473 ■27 28.17 
19 10 15 25 MARIO WINANS/ENYA/P DIDDY1 DONT WANNA KNOW 1193 -12 27.28 
20 >5 o RACHEL STEVENS SOME GIRLS 1640 26.89 

i4 18 65 KEANE EVERYBODY'S CHANGING « 1105 -10 25.48 
22 12 22 BRITNEY SPEARS EVERYTIME 1460 -23 25.39 

m * 4 0 GABRIELLE TEN YEARS TIME coem 453 ■16 23.71 
24 10 30 BLACK EYED PEAS LET'S GETIT STARTED 700 -23 23.60 
25 | | .6 40 DAMIENRICECANNONBALL mmmmm 1157 0 23.19 -37 

fflE THRILLS WHATEVER HAPPENED TO COREY HAIM? 

wsm 

NATASHA BEOINCHELD THESE WORDS AVRIL LAVIGNE MY HAPPY END1NG JAMELIA SEE1T1NAB0YSEYES MAROON 5 SHEWILLBELOVED 



music control uk 

rplay Chart 

///    / te J 
27 J1 1 JL SUGflBflBES CAUGHT IN A MOMENT  ^ 752 70 23.09 SHAZNAY LEWIS NEVER FEU UKE THIS BEFORF 1114 ■6 23.01 ■10 
u 

1 0 FRANZ FERDINAND MICHAEL 258 ! 2L39 92 
m « 16 JAVINE DONT WALK AWAY 685 41 21.26 10 30 » » ANASTACIA LEFT OUTSIDE ALONE 997 -15 20.98 ■25 
m 

0 EMBRACE GRAVITY 167 53 20.96 163 
m 26 THE FINN BROTHERS WONT GIVE IN P«o™£ 201 18 20.39 34 

33 >1 ' D-12 HOW COME ,r,TERSCo!t 657 ■11 19.62 -15 
m 4J 0 ST0NEBR1DGE FEAT. THERESE PUT 'EM HIGH 831 4 19.60 ? 

35 29 « OUTKAST ROSES «sta 561 -33 19.59 ■15 
IJ » 0 JO JO LEAVE (GET OUT) ue*™ 563 24 19.05 21 
m H 0 KEALERCRY s™ 209 6 18.87 33 

38 33 0 NO DOUBT IT'S MY LIEE o-™ 794 ■3 18.82 ■14 
39 40 0 JOSS STONE SUPER DUPER LOVE BEHKMSS/VIR» 756 ■5 18.77 -5 

Klil 4T ? THE LIBERTINES GANT STAND ME NOW ROUCHOM 258 5 1855 
0 OUTKAST HEYYA! «ista 627 ■11 17.94 2 

BETH NIELSEN CHAPMAN FREE «o»-. 25 92 17.84 ~94 
43 13 35 LOUREED SATELLITE OF LOVE'04 NUUFO 903 •28 17.75 ■78 
44 21 20 NINA SKY MOVE YA BODY «i 643 -13 16.73 ■55 
45 30 68 SNOW PATROL SP1TT1NG GAMES ™ 471 -30 16.71 ■35 

l^f 0 MARLY YOU NEVER KNOW 369 15.61 12 
47 37 MORRISSEY FIRST OF THE GANG TO DIE A™K,«V 139 ■63 14.76 "39 
48 i « 29 STELLAR PROJECT FEAT. BRANDI EMMA GET UP STAND UP»» 444 -15 14.76 -13 
49 12 J-KWON TIPSY 650 •13 14.75 ■48 
50 52 0 MOUSSE TISITCOSI'MCOOL? ^ 368 90 14.46 ■6 

0- HOgOBlŒmsfiiiMlfflre || Aotoctumase sijnS^?0(MI»24l ss Auq 2004. StJUoos r ZT 

S
U

 

SHAPESHIFTERS LOLAS THEME POSITIVA THESTREETS DRY YOUR EYES uxkedoh/ÔTC - : 
4! 3 JAMELIA SEE IT IN A BOY'S EYES PARiCPHO'.r. 7W 
6 5 KELIS TRICK ME VIRGIN - 
8 4 USHER BURN arista 4808 7m 
10 9 MAROON 5 THIS LOVE J K83 .388 3808. 
12 20 MAR00N5 SHEWilL BELOVEDj « ,7.7 «78, 
14,16 DAMIEN RICE CANNONBALL 0R.WI4TH FlflOR 
16 13 SHAZNAY LEWIS NEVER FELT LIKE THIS BEFORE londcn 1059 B761 
18:15 ANASTACIA LEFT OUTSIDE ALONE tPic U« T». 
20© 30FAKIND BABYCAKES relîntless «9 » 
22 29 TWISTA SUNSHINE atlantic « 880 ,8703 
24 27 STONEBRIDGE FEAT. THERESE PUT EM HIGH hed kakoi « M .8948 
26; 18 W1LLY0UNG FRIDAY'S CHILO BMC 777 .,873 
28 25 JOSS STONE SUPER DUPER LOVE reunilessairgin 778 .3 .8,77 
30© JAVINE DONT WALK AWAY innocent r 16541 «2004 

| NATASHA BED1NCF1ELD1HESE WORDS ! 2 THE THR11LS WHATEVER HAPPENED TQ COREY HAIM \ ÎK; .3 KEflNE BEDSHAPED isi/ 4 MAROONSSHEWIUBELOVEDJ 5 KR1STIANIE0HT10U SHINING PQi' 6 THE 411DUMB sofWsmTTSIK 

The news as it giappgns Register fot" youf free Music Week daily update at 
www.mMsicweek.coin 
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BaxlerBjoUrk, Fi^'n BrXrs^Press0"1 ^oL^odigTsu^bates! 

= 

ssssssrsst 
booUeg/mash-up craze -iving in hip-hop circles - Paul 

Talto KwGinacks^Eleano^Riç] Falib Kweli jacks Eleanor Rigby _onely People, and Hanzo Steel 

Royksopp's A Spécial Time 01 is a spécial track from a very StrrasStoit 

Merseyside 
beats rivais 

SSS5#,d 
second and third places. 

We are a blg suj 
of!ocal talent ii 
Zutons, The Bar 
andlheCoraî 



Records released 30.08,04 



New releases 

/■V 

writing songs for other hitmakers in the Sixties, and included versions of them alongside a 

of Bus Stop (a hit for the Hollies), No Milk Today (Herman's Hermits), Pamela, Pamela (Wayne Fontana) and For Your Love (Yardbirds) may lack the more obvions commerciality of the chart-airaed covers but their mélodie and lyrical succinctness is well suited to his more spartan arrangements. The other seven songs are in no way inferior, and both Upstairs Downstairs and Pawnbroker deserved to be more widelyheard. 
The Rasmus Peep {Warner Bros. 063014882) Playboys (0630199232), Hell Of A Tester ( 3984257282) IWith sales of breakthrough " tmDead ILetters heading towards 200,000 and Guilty providing the band with another hit single, Finnish rockers The Rasmus reissue three earlier albums, dating from 1996 to 1998. Although they have undeniably crafted their slickest and most enjoyable album yet in Dead Letters, good songs abound on these albums, ail of which are mid-priced. 
fîewind (UMTV/EMI9822979) 'rhisUMTV/ 

cherry picks 32 | of the Eighties' Ibiggest hits - Frankie GoesTo Hollywood's Relax, the Human League's Don't Ybu Want Me, Video Killed The Radio Star by Buggles and Stand & Deliver by Adam & The Ants - on two CDs, and then crams the videos for ail of them onto a bonus DVD. It includes groundbrealdng videos such as the person-morphing of Godley & Creme's Cry, the ingenuity of Herbie Hancock's Rockit and Spitting Image's take on Genesis's Land Of Confusion. 

Albums 
□TYlAGCIMCKingOutolCOTOOll) QVAR10US tAGE D'OR D£ TSICAlELTrtalel (CD TSICOFROtll □ VARIOUS POR VIDA Cateo Voyl (CD ÇOCSCOnM □ VARIOUS THE IMROREN C1RCLE Dioltait (CD 803020116221 □VARIOUS ADSTIN CIIYUMITS FESTIVAl Ktw Wat (CD NW 6059) □VARIOUS ST1R [T UP Rytodisc (CD TRICO 820411 

□ EARIi, STIVE THE REVOIUTIOS STARTS UOW HytalK (CD RCOI7023I □ JAH WARRIOR W4RRI0R STVIE Aje Of Venus ICO AOV12) □ MANNASEH STEP UKE PEPPER Seiect Cuts (CD SC 2010) □ MERRITT, TIFT TAMBOURINE Lost ffighway (CD 9862337) □ ROOTS RADIOS ROOTS OF DANCEHALL Aurdla* (CD LUXX 006C0) □SIZZIA STAY FOCUS VP (CD VPCO1669) □ TEMPLE OF SOUND GOLD OF THE SUN • UVE Diesel Molcr (CD MOTORCO1015) 

AllCountry 
AIL Counlry 

□VARIOUS HYBRID PRESENTS Y4 
□VARIOUS SHAPESHIFTERS PRESENT HOUSE GROOVES Virgin (CD VÎDCD 627) 
□VON SCHIRACH, OTTO GLOBAL SPEAKER FISTING Schenuîic (CD SCH 034) 
JAZZ □DEODATO LOVE 1SLAN0 Wounded Bird (CD WOU 3132) 

□ DARIN. BOBBY BEYOND THE SEA Sanctuary (CO PLSCD 275) □ DER PLAN OIE VERSCHWORUNG Marina (IP MA61) M FINN BROTHERS. THE EVERYONE IS HERE Parloptone (CO 4735512 CD 8647762) □COLICHTIY. HOLLY SLOWLY BUT SURELY Oamaged Goods (CD OG 232CO) □ HASKEU, CORDON THE LADY VVAfJTS TO KNOW RandM (CD RAMCO 011) □ IPSO FACTO NECKLACES ON THE BRANCHES Of TREES Mighly Atoni (CO SON 001) □ JOJO JOJO Mercury (CD 9867855) □ KIUCITY WHITE BOYS BROWN G1RL Poploœs (CD MC 5081C0) 
□ VARIOUSH', .SRCr'-'VU', E^t^ai'.DV ,1 t 'UC 
ROCK □ APOSTIE OF HUSTLE F0LK10R1C FEEL Arts & Cralls (CD MDM 41082) î □ ARMATRADING, JOAN LOVE AND AFFECTION - THE BEST OF Universa! TV (CD 9823506) 1 □BARBEZ BARBEZ lmporlam(COIMPREC 036) ( 

Temple Of 
Sound Gold OfThe Sun 

CADIZ MUSIC | téléphoné 020 8692 35551 fax 020 8469 33001 email sales ®cadizinusic.co.uk H exclusive distribution in the uk by pinnacle entertainment {{ 

; Secretly Canadian (CD SC 107C0) C □LÔST.THÈHÎÔDEN EENEÂTH THE SHAOOWS'OF FEAR Ufeforœ (CO LfR 0472) SH ^  PAIN BY NUMBERS Bbodshot (CD BS111) SH ; OFEVERYSTORMIteurol (CD RR 65992 LPNR 033) .. SR 
" FJCnON MAN Fadlng CapUin Séries (CD LUNA 75CD) C 

URBAN □ BRUNOELL. SETH P DEVILS PAWN Aeslhelics (CD MDM 37342) □DJ REIS THEME FOR A BROKEN SOUL AU Cily (CD SSR 9013CD) □DJ ZEPH SUNSET SCAVENGER Wide Hive (COWH 02532) □LADY SAW STRIP TEASE VP (CD VPCO 1683) □SNOOP DOCG WELCOME TO THE CHURCH VOL 1 Nice Tunes (CD NICE 003) CULTURECLASH:V,rr,rLCErLA<IIV..M:'< i rnv,'Ai||-f (i-irVAjDCLi I'JE m WESTWOOD 6 Deî Jam UK (CD 9820449) U XJS SOCIAL CLASSICS VOL 3 Heavenly (CO HVNLP 44CD LP HVNLP 44) E 

■R.y.lvfv'J. GTEXTILE RANCH BIRD HEARf lî;\V00LVir,-f 

CATALOGUE & REISSUES □91 SUITE 91 SUITE Now & Then (CD VR 006-2) □ ALLEN, DAEVID UNWERSITY OF ERRORS Bananamoon (CO BMOVP 005C0) □ALLEN, DAEVID UVE® THE KN1T Bananamoon (CO BMOVP 006CD) □AMERICAN TEARS BRANDED BAO Novv & Then (CO FRCD 025) □ AM0RPH1S ELEGY DELUXE Relapse (CO RR 66352) □ ANIMALS GREATES! HITS UVE Sancluary (CO CW.RCD 986) □ ASTRALASIA VOL 1 AND 2 Voiceprint (CO VP 309CD) □ ATOMIC ROOSTER TOMORROW NIGHT Snappcr (CD SBLUECD 517) □ ATOMKRAFT NEAT ANTHOLOGY Sanctuary (CO CMDOD 984) □ BADAWI CLONES AND FALSE PROPHETS Roir (LP RUSLP 8284) □BA0F1NGER AIRWAVES Wounded Bud (CO WOU 175) □BARTZ, GARY MUSIC IS MY SANCTUARY EMl Catalogue (CO 5711732) □BASIE, COUNT100TH BIRTHOAY BASH EMl Catalogue (CO 4734072) □ BASIE, COUNT THE COUNT BASIE SÎORY EMl Catalogue (CD 4734082) S ELD BLACKFIELD Snapper (CO SMACD 880) 
î CONNECTION EMl Catalogue (CO 8646262) I CONVERSATIONS EMl Catalogue (CO 5787762) ■NS THE BROOKLYN BRONX AND QUEENS BAND EMl Catalogue 

□CLINTON, GEORGE COMPUTER GAMES EMl Catafague (CD 5787722) □COCKER. JOE LUXURY YÛU CAN AFFORD Wounded Bi/d (CO WOU 145) 

□DILilNCER COCAÏNE IN MY BRAIN Trojan (CO TDDD 200) □DUBBLESTANDART STREETS OF OUB Select Cuts (CO SC 2007) □EAST OF EDEN MERATOR PROJECTED Eclecli: (CD ELCD1012) □ESTES, SLEEPY JOHN SOVEOAY BABY BLUES Snapper (CD SBUJEC □ EVANS, FAITH KEEP FAITH UM3 (CD 2730161) □ E □ F J FAITHFIJU, MARIANNE FAITHLESS SiTclua/y (CO CMRCD 988) P □ FUCKIHG flM,THE GOLO Orag Cily [CD OC 269CD) P □ F8CKIHC AM.THE IV Drug City (00 OC 19iCD} p O FUCKIHG AMTHE V Orag Dl/ (CD DC 225CO) p □ FHliOU LOWOL TRYINGTOnNDMV 8A8Y SiupperlCD SBLUECD 030) P □ G, JIMMY S. THE TACKHEADS THE FEDERATION OF TACKHEADS EWI ùlilogue (CD 5711682) E □ GAMELANMADU SARI NEW NECTAR SwgFtnes (CD SGI 24042) C2 □ CREEN DAV A PUNK TRI8UTE TO Chsny Bal (CD COMGRAM187) p □CREY, JOa 0» THE BEG1NNING ORO (CO ORGCO 91487) RSI □ HENDERSON, EDDIE COMING THSOUCH EMl Calsloçui (CO 5787882) E □ HEPTONES PEAGE AND HARMONY Trojan (CO TJDDD 202) p □mOCINS, MONKUTTLE MAMA E,VI Calaloguc (CO 57E972) E □HIGH FASHION FEEUN LUCKY EMl Catalogue (CD 5711762) £ □ HOWUNG HEX THE RETURN OF THE TH1R0 TOWER Orag Cily (LP OC 276) P □HYPN0S1S CYBER DEATH Crash (COCRAS 611242) rsi □ I THALAMUS WHY ARENT WE SCREAM1NG Junk Food (CD COJNFD 001) NO1 
□INISHKEACELTICCHILIÛUT Sanctuary (CD PLSCD 720) p □1NXS ORIGINAL SlNSpectrumlCO 9820293) n □ JAG PANZER CAST1NG THE STONES Century Media (CO 775931) rsi □ JB LENOIR DEATH LETTER BLUES Snapper (CD SBLUECD 033) p" □JONES G1RLS. THE GET AS MÛCH LOVE AS YOU CAN Edsel (CO OIAB 403) DE □JONES, DANKOWESWEATBLOOOBadTaste (CD BTR 730101) rs, 
□KINGTUBBY100%OF OUB Select Cuts (CD SC 10051 eu, □KING, BB THREE 0 CIDCK BLUES Srupper (CD SBLUECD 026) p □ K1NC, CAROL SPEEOING TIME Wounded B.rd (CD WOU 118) eu □ KIRK, ROLAND K1RK IN COPENHAGEN Vérve (CD 9861270) y 



Allnims listed this week; 245 Vearto date: 8,130 
Singles listed this week: 121 Yearto date: 4,118 

nW&nWERK MAXIMUM NKW I WtKK wm HiANOlNC SPHERE K Rscortfc (CD KIP162C0) HlANZA, MARIO THE FABULOUS VOICE OF Sancluary (CD PlSCO 723) HÎawTrONNIE MR NICE GUY EMl Cataioque (CD 5787742) HirnU BEAVER WHEN WAS THE LAST TIME EMi Calalogi* (CD 5798152) HlYNN, LORETTA THE GOSPa SP1RIT Spectmm (CD 9862867) i^MAGlC MUSHROOM BAND PROCESS OF ILLUMINATION Voicepnnt (CD VP 309C0) 
MAZE GREATES! H1TSEMI Catalogu?{CD 5798562) IMAZE JOYAND PAIN EMl C.itaIogue(CO 5787862) H MAZE MAZE EMI Catalogue (CD 8645822) HmCFADDEN & WH1TEHEAD A1NT NO STOPPIN US NOW Edsel (CD DIAB 402) HmûORE. MELBA THE OTHER SIDE OF THE RAINBOW ail Catalogue (CD 5787802) HMORE ROCKERS SELECT CUTS FROM MORE ROCKERS ■ 12INCH SELECTION Select Cuts nNECROPHAGIST [PiTAPH Relapse (CD RR 66282) H OHEAL AlEXANDER GREATEST HITS ail Catalogue (CD 5785022) 10RBI50M. ROY THE CLASSIC/CRY SOFTLY LONELY ONE Edsel (CD DIAB 8062) HoRBISON. ROY THEREIS ONLY ONE Edsc-I (CD DIAB 8061) "lOXBOW SERENADE IN RED Ruminance (CD RUM 022) npASTORlUS. JACO INVITATION Wounded Bird (CD WOU 3876) HpENDERGRASS, TEDDY TEDDY PENDERGRASS Diablo (CO DIAB 401) jPOINTER. NOa DIRECT HIT EMl Catalogue (CO 5787782) "1 POISON ON OUR WAY TO NUMBER ONE EMI Catalogue (CO 5789132) IPOPESTHE RELEASE THE BEAST Snapper (CD SMOCD 465) 

îcgrapny pi CONNECTION PURE AND NATURAL EMl Catalogue (CO 5787702) ïyc'WleEc □ TALBOT, HEID1DISTANI FUTURE Compass (CO 43732) Lislening OTAVARES MAOAM BUT! ERFLY EMI Catalogue (CD 5787842) ^ □ TEXAS I DONT V7ANT A LOVER Spectmm (CD 9817823) FM □ THOMAS,CARL LETS TALK ABOUTIT Unwsal (CD 9860859) Ceint,y pTIMMY THOMAS YOURE THE SONG ail Catalogue (CD 5789022) Rock □TURNER, JOE LYNN RESCUE YOU Wounded Bin) (CD WOU 449) Ftmk □ VARIOUS A TR1BUTE TO JOHNMY THUNDERS Diesel Motor (CO MOT 
□ VARIOUS JU1CC HEAD BABY Chrome Dreams (CO BZCD 007) □VARIOUS THE 1R0N HORSE Chrome Dreams (CO BZCD 008) □VARIOUS PUNK AND DISORDERLY VOL 1 Cherry Red (CO CDPUNK100) □VARIOUS 100 MILTTARY BANO FAVOURITES Sancluary (CD PBXCD 566) □VARIOUS ALL THINGS MOD Sancluary (CO PLSCD 721) □ VARIOUS LAST N1GHT OF THE PROMS Sancluary (CO PLSCO 724) □VARIOUS TROJAN JAMA1CAN BOX SET Trojan (CD TJETD199) □VARIOUS GOA PARTV Da Music (CD 560392) □VARIOUS TRIBAL HOUSE 5 Da Music (CO 8795392) □VARIOUS SELECT CUTS FROM NATION Select Culs (CO SC1014) □VARIOUS WILD DUB Select Cuis (CO SC 2017) □VARIOUS SELECT CUTS FROM BLOOD AND F1RE VOL 1 Select Cuts (CO SC 2001) 

^RENBOURNE. JOHN A MA1D IN BEDLAM Sancluary (CO CMRCO 991) □ROTTINC CHRIST SANCTUS OIAVOLDS Century Media (CD 775142) "ISHADOWS FAli THE WAR W1TH1N Century Media (CO 775282) J SUENT VOICES INFERNAL Crash (COCRAS 611232) □SIXORGANS OF ADMITTANCE THE MANIFESTATION Strange Atlraclors (CD SAAH 026} □SOS BAND GREATEST HITS ail Catalogue (CD 5974492) □SOUTHROAD CONNECTION Al NT NO TIME TO S1T DOWN EMl Catalogue (CO 5712122) □STITT, SONNY PERSONAL APPEARANCE Verve (CO 5233142) ]SUN DESTINATION SUN ail Catalogue (CD 5788952)   MAKE LOVE EMI Calalogu? (CO 5788932) 

□ VOLLMAR OR SO PEOPLE WHO NEED CHAfiCES Bit* Sanct (CD INR1074C0) □ W1LUAMS0N. BIC JOE BABY PLEASE DONT GO Snapper (CD SBLUECD 029) □ WITMER, DEMISON PH1LADELPHIA SONGS Badtasle (CO BTR 78C0) □ YELIOWMAN YELLOW FEVER Trojan (CO TJACD 201) 

□CLOTURE CLUBUVE AT THE ROYALALBERT HALL Snapper (SDVD 508) □ HENDRDL JIMI HENORiX BY THOSE WHO Kf^EW HIM BEST Chrome Dreams (CVIS 368) 
Rock □ VARIOUS HIP HOP NATION Révélation (PAF 

Singles DANCE □ ARP SHOW ME/TBA Top Shelf 02' ' 

□TEMPOS, THE A LITTLE T0GETHERNESS7TBA KRL CT SC 145) □TOK TOK REDEEMER7TBA Tofc Tok 02" TOKTOK 7) □TOTAL SCIENCE QUICKSILVER/TBA Trouble On Vinyl 02' T0V65W) 

□CHICANE SALTWATER/TBA Smply Vmyt 02- S12DJ150) □ CITY HIFI SERGEANT STREET/TBA Jamdown (12' JAMUKS Owr □CRACKED LOGIC WE DARE THE RADIO TO PLAYUST OUR RECÛRD/TBA Nukleuz (12" 0635 PNUK)  "NGE THINK ABOUT IT/TBA Myna (12' MYNA 018) «TON SOMEHOW SOMEWHERE/TBA In The Ha " _ —POULOS, NIKOS PING PONG/TBA KBk (12' KUK □ WE BLOW YOUR WHISTIE/TBA Full Cyde (12* FCY 071) 

□ VERNADO, LYNN WASH AND WEAR LÛVE/T8A KRL (7* SEQ 8025) □ WEVIE DE CREPON TON WAH/TBA Somg 02* SONIG 34) □ W1D & BEN POINT BLANK HATE THEORY/TBA Tidy Trax {12* TIDYTWO136) 

□5678'S.THE FM 8LUE/TBA Sweet Nothing (CD CSSN 029), C □BLACK WIRE HARO TO LEAVE EASY TO LAY/TBA Global Waming (CO SQCO OOU P ■ BLUENIL£IWÛULDNEVER/TBA Sancluary (COSANXD 305) P □BONNIE PRINCE B1LLY AGNES, QUEEN OF SORROWTBA Domino (CO RUG185C0 7* RUG185) V/THE ■ FAITHLESS1WANT MORE/TBA Cheeky/Arista (CD 82876611902 CO 82876641742 

□DREAMTEAM STAMINA/TBA Subi ■MA BOUM BOUM/TBA Vagin (CO BOUMCD 00112* B0UM12 001) ""THE TO THE BEAT OF THE DRUM/TBA Simpiy Vinyl 02' S12DJ152) _ - - JS JADES COME ON AND UVE/TBA KRL (7* SC 140) □TAKE. NATHAN THE SKY WAS PINK/TBA Border Commurati' 02' 06 BC) □niTEHHEADZ Y1MANYA/ÎBA Additive 02' 12AD 098) UCHOSTFACE THE TRUTH/TBA Voodoo 02* VOODOOLTD 2W) UCRAYAREA GRAVITY/TBA Hope 02* HOPE 052) LJHIRATZKA & KA2ELL IN YOUR EYES7TBA Alternative Roule 02* ARR 020) □1AN M ANNIHILATION 1S COMING/TBA Triy Trax (12* TIDYR 9R1) U JACKIE 01BEUEVE IN A THING CALLED LOVE/TBA Almighty (CD COALMY188) ""TY MOUSE SICK/TBA Mouse 02- MOUSE 001W) tlL L£N BETTIN ON LOVE/TBA KRL (T SC 144) 'OKA. RAY SLOW ROCK/TBA Kanrferamt 02" KA109) STA HERE IN THE SUN/TBA White 02' MOON1) '"'C MINDS TAKE THE PAIN AWAY/TBA Defcom Produclions 02" DCOM OU) ICE. BELLE THE CLOSEST THING TO CRAZY/TBA Almighty (CO COALMY 187) , TON UME HEY YA MONGOLOID/TBA Half Inch 02- HI006) 

■SUGABABES CAUGHT IN A MOMENT/TBA Island (CO MCSXD 40371 CO MCSTO 40371) 
^tee [Zf^OUNC BUCK LET ME IN Poijdor (CD 9863495) 

OBITCH ALERT M0N0AY/1BA Propaganda (CD PROP 002CDS T PROP 002VNL) □ DEAD COMBO YOU DONT LOOK SO 600D/TBA Output 02* OPR 68) □ DEATH CAB FOR CUTIE THE SOUND OF SETTUNG/TBA Rerce Panda (CD N1NG158CD 

□ M PEOPU WJ.V CANI IflVE VOU MORETBA Smply Vivl ar S12W M9) y UNRELEASED PROJEX VOL 1/IBA White 02' OM OOU U wmsoui. SO LÛMVTBA Melro 02' MEMO 002) UM,EES, ROBERT CHILDSENABA Simpty Vmyi n2- S12DJ148) 
MR FUODS mm COMPAREO TO WHAT/T8A KRL (T SC 14U iHS™ 6 BEH1ND IRE fLAME/TBA SAW (UT SAW 331 nS1CU 77 ^ DATION EITTBA In, Thoughts lir TRUE 0651 0 TnOLE, MARC TAfVTBA Electnbe 02" ETR1BELP OOU «W VVinTtRUlGKlTTBA Wlino arame 02' PC 060) ™S8t SHARP DO ANYTR!HG/TBA Orient (l? ORIENT OOU 705 "" TELL ME MORE/TBA Itilemational DJ Gigolo 02' GIGOLO 133) nK,u:j -J8IE U0VIN 0,,'TBA H2' A®71921 

□ KOREANS, THE MACHINE COOE/TBA Ormiied (CO DIS 001) nNEOH HITMEAGAINEfTTBA Transctpic (00IRAHCO 028) □ SKANDINAVIA HEVER TDO (AIE/TBA OkjMl Waming (CO WARMCO 22) □ TW1STE0 CHARM BROKER GIBUTBA1234 (T* 12347INOU 

□CAMP8EU, CORNEU. EAHDUIUTEA Sefea Cuts (IT SC M08) □ CtASKt JOHHHY A MAN UKE ME/TBA Gotgoi (7 COR 012) □ LAST POEIS, THE CMON FAMILY EFTTBA Seiett Culs (12' SC 60181 URBAN □4tt THE DUMBABA Saty (CO 6752621 CO 675262212' 6752626) ■ DIZZEE RASCAL STAKD UP TALL/TBA XL (CD XLS 198CD1COXIS198C0212' XLT1931 
RŒ GREENEiyTBASanlugo (12'SANTIAGO 003) jJSAWIAGasE»-  .j  WÊ ,}J- WIU. I cor RHVTHM/TBA10 Kilo 02" 10KG 038) nsu/ir MIN* S™'1® RAIN/TBA Omkï 02" DINKY 96) HS™onc® B/iS DROP/TBA Hussle i Bustie (12' HUSBUS 006) KÏWIWINS.THE QUICK CHANGE ARTIST/TBA KRL (7' SC 143) ""T® WSITS GOTTA BE/TBA Ajuli Sitef (12- AZNY194) «N SUPERSTRING/TBA Mulltoïkr 11? UCR 035) 

□ DJ SHOC ANOTHER WOIWIBAI □DJ ZEPH HANDS DP Wide Hne 112' 122EPH OOU 

Goilley & Crcme Music From Consequences/L (Edsel DIAB8058), Birds Of Prey/History Mix Vol. 1 (MEOCD 746), Freeze Frame/Ismism (MEDCD 745) 

m 

| Kevin Godley nd Loi Creme re superbly 
three double- disc sets by Démon. At their best, Godley & Creme made superbly mélodie vignettes such as Wedding Bells (from Ismism), An Englishman Tn New York (Freeze Frame) and the multi-layered Cty (History M ix Vol. 1) - but they were also capable of Music From Conséquences, a bloated triple album whose purpose was to act as a showease for a musical instrument called a gizmo. Ail albums in this sériés corne with lyrics, informative essays and a plethora of bonus tracks. 

Totally Buble (Démon DMGCD 003) miçriael bublô ~ ' _ songs from the 2001 film TotâïijUî.londe, in which Bublé vvas^asLas a nightdub singer, this mini-album was first released on DRG the folIo\vmgyêS7mi3wâsBublé's recording début. With bis self- tided-WSmër Brothers album selling more than 500,000 copies in the last year. Démon bave wisely acquired the album for 
proriding a wider audience with 
renditions of songs like Me & Mrs You and Peroxide Swing, the album also includes enhanced material, which tums out to be footage of Bublé performing ail of the songs except Guess l'm Falling 4 U in the film. 
Jefferson Airplane Bless Its Pointed Little Head (RCA 82876616432), Volunteers (82876616422) 

h 'J 
legends' two most successful albums follow the upgrading of four of their other albums last year. Bless Its Pointed Little Head captures the band in concert, performing killer versions of their best-known material, frequently 
occasionally inspired versior Somebody To Love, for example, is more than a minute longer than the studio version, and at least as good. Three extra tracks, previously unxeleased but recorded at the same legendary 1969 gigs, are added. The same year's studio album Volunteers is widely regarded as being one of the best rock albums of ail time, and welds idealistic lyrics to powerful tunes to create a mesmerising and stirring whole. 



3 Of A Kind début at number one, leading 
three new entries to the top five ahead of 
The Libertines and V, with Kasabian 
making it four in the Top 10 

IJ 40 3 OF A KIND BABYCAKES Retenus 
N' THE LIBERTINES CANT STAND ME NOW BUSTED THUNDERBIRDS/3AM imwai 4,2 THE STREETS DRY YOUR EYES iccfced Oa'679 5:3 SHAPESHIFTERS LOLA'S THEME tom 6 j 4 ANASTACIA S1CK AND Î1RED Eoic 7 5 AVRIL LAVIGNE MY HAPPY ENDING flnstj m V HIP TO HIP/CAN YOU FEEL IT Universai 9:7 RACHEL STEVENS SOME G1RLS Ftt/dor 10; 6 USHER BURN Ansta ni 8 JAMEUA SEE IT IN A BOYS EYES 

110 KEUS TR1CK ME Virgin 13 ;!37 JAV1NE DONT WALK AWAY Imoccnt 14 9 BRITNEY SPEARS EVERYT1ME 15115 16! 14 J-KWON TIPSY Ansta 17112 MAR00N5 THISLOVE Odane^MG 18 |13 D-12H0WC0ME InimcopeW,^ 19{ 11 MARIO W1NANS FEAT. ENYA & P DIDDY1 DONT WANNA KNOW fod Boy/isiand 20120 SC1SS0R SISTERS LAURA PoJyeJor 21 ;19 NINA SKY MOVE YA BODY un^ 22] 16 SHAZNAY LEWIS NEVER FELT L1KE THIS BEFORE London i 23jO THE RASMUS 6UILTY u.wrai 24118 ANA JOHNSSON WE ARE 25)© KASABIAN LSF RCA 26122 KEANE EVERYBODY'S CHANG1NG IsUnd 27:24 DAMIEN RICE CANNONBALL DRM/Mth Root 28 27 O-ZONE DRAGOSÎEA DIN TE1 JlVÎ 29]© BEENIE MAN KING OF THE DANCEHALL Virqn 30] 17 ANASTACIA LEFTOUTSIDEALONE Ep< 3ll2I LOU REED SATELLITE OF LOVE *04 Nukfc\J 32j23 THE BLACK EYED PEAS LET'S CET IT STARTED 33j35 TW1STA SUNSHINE 34)39 MAROON 5 SHE W1LL B£ LOVED Octo^BUG 35|0 LLOYD BANKS ON FJRE intoscopÈ/w.dcr 30 STONEBRIDGE FEAT. THERESE PUT 'EM H1GH Hed^i 37 25 MCFLY 0BV10USLY hland 38 O SCENT UP & DOWN PcaiiYa 39 STEUAR PROJECT FEAT. BRANDI EMMA GET UP STAND UP Oa!j 40 GEORGE MICHAEL FLAWLESS (GO TO THE CITY) Aeoan/So*/ 

chart-topping dobut, having sold /55.067 copies last 

Libertines' Can't 

5. Tb? OîfEiaî ll.< Owls CorçiTv 2004 

Dp THE LIBERTINES CANT STAND ME Ni B1FFY CLYRO CU TTER AND TRAUMA 
SOULWAXANY MINUTE NOT 
DT8 PROJECT THE SI 
MORRISSEY FIRST OF THE GANG TO DIE ERIC PRYDZ & STEVE ANGELIO WDZ NOT W02 BASEMENT JAXX FEAT. USA KEKAULA COODIUCK BAD RELIGION LOS ANGELES 1S BURNING 
JUNIOR JACK STJPID15C0 THE VAULTS FRIDAY UICHT MONDAY MORNINC ■ BLACKOUT 
FELIXDAHOUSECAT^ ' Li rl[r ABOVE&BEYONDNO 

MISS BUNTY GOT TQ RELEASE 
MARK MORR1SON JUST A MAN/BACKSTABBERS " A MAN CALLED A'DAM EAREFOOT IN THE HEAD 01 

Don't Look Back 

The Officiai UK 

m M i 3 0F A KIND BABYCAKES BUmli MhWf.tEl 
2 â r THE LIBERTINES CANT STAND ME NOW . . . 
3 BUSTED HUNDERI RDÎ 3AM 
4 THE STREETS DRY YOUR EYES 
5 M V 1P rt Hlf ■ 1 : Y )U FEEL Ef ItmnJMCSIWOiaajl 
6 AN^TACLASICKANDIIREP 
7 SHAPESHIFTERS 
8 AVRIL LAVIGNE MY HAPPY ENDING Amla 87876É36492 (AHV) 9 D-12 HOWCOME 
10 â r KASABIAN LSF 
11 RACHEL STEVENS HviE GIRLS 
12 J-KWON TIPSY UfKP 82876634182 (ARV) 13 O-ZONE DRAGOSTEA DINTEI (Sjn4WP,in) £U1 (Botal Jivt 82876(il8J1214W) 14 BEENIE MAN KING OF THE DANCEHALL 
15 THE RASMUS GUILTY UrnmilMCSlMOmro 16 JAVINE DONT WALK AWAY 
17 8 ANA JOHNSSON VT TE 
18 USHER iîURN Laface 82874624362 WRV) TT LLOYD BANKS ON LIRE Intmoipc 9863485 Ml 20 J NINA 1 > m/ toiPBMjtoUMCsrtwoOTm 21 BIFFY CLYRO GL1TTER AND TRAUMA 
22 J ; BRITNEY SPEARS EVERYTIME 

~W SCENT UP & DOWN ^ ^ Positiva C0IiVS209(D 24 15 5 JAMELIA SEE IT IN A BOY'S EYES ParWwo 0)956635(0 25 .6 u MARIO WINANS FEAT. ENYA & P DIDDY T .'. . M. Min/; 
26 f T FINNBRO H . /ON T GIVE IN 
2/ 19 8 MCFLY OBVIOUSLY 80^,(785X04036.™ 28 18 6 SHAZNAY LEWIS NEVER FELT LIKE THIS BEFORE oods l»\tM84(It 29 14 2 STEU^PTOJECTFEAT. BRANDI EMMA GET UP STAND UP 
30 21 7 THÉ BLACK EYED PEAS LM/i,Il II ARTED 
31 â r CHARLOnE HATHERLEY SUMMER OMtfcOiawiODZOHCDlvriHB 32 20 JENNIFER ELLISON BYE BYE BOY (Pad't^odfrw) Ua-v£rs.i!AVHc Buddili/TV Asoîù {PadWGodfrev^Odi) 33 23 • ESTELLE 1980 
34 â SOUl AX TE NOW 
35 22 LOU^EEU SA I^ELLl 1E U F LOVE 04 
36 J! JAY SFAN FEAT RISHIRICH PROJECT tM_'- u 1 m DU 

"37" 24 5 MOJIRJ^jEWlRST OFTHE GANG TO DIE  
38 27 12 KELIS TRICK ME 

■- 
; house: BKIMVSPEASSIS 1040AB 

rlvillN43 JUSTIN TiWBERlAKE S rST MSMWÎNWISI. 



1 

Singles Chart 

04-, 
39 

TT À 
SUN IS SH1N1NG (DOWN ON ME) 

DAMIEN RICE CANNONBALL 
41 ■ ■ HLL U KARtN PARRY DISCOLAND 
42 28 GIRLSALOUD 1' Ml)'? " " ~ ^ 
43 » 7 GEORGE MICHAEL11. -iVL[ i ■ ••olHFi'.ir ■   
44 // AIR ALPHA BETA CACA 
45 WILEYPIES 
46 36 LUE LIN 
47 32 MARQUES "HOUSTON FEAT. JERMAINE POP THAÏ . )0T , 
48 38 18 MO NT WANT YOU BACK) ® 
49 40 W1LLY0UNG 1 \Y S CHILD 
50 39 THE HIVES WALK IDIOT WALK 
51 29 SWITCHFOOT MEANT TO LIVE 
52 43 .4 FRANKEE FURB (F U RIGHT BACK) 
53 35 CASSIDY FEAT. R KELLY H 1E 
54 34 BEVERLEY KNIGHT COME AS YOU ARE 
55 £ f ERIC PRYDZ & STEVE ANGELLO WOZ NOT WOZ 
56 ANGIE STONE FEAT. SNOOP DOGC : WANIIA THAi.'l ,A 
57 45 kyliÉminocuethaoi.ate 
58 32 TYLE BRE II OU RE SHIN1NG 
59 £ r AGENT BLUESOMETHING ELSE (Shddon) CC (Jones/AndrwJMurphy/Hill/Ta-ylOf i Island TEMPTCOOU (U) 
m 61 

67 TWISTA 1 
46 ASH 1 "—' 

62 30 THE DEPARTURE 
63 » BRANDY FEAT. KANYE WEST TALK ABOUT OUR LOVE 
64 42 BASEMENT JAXX FEAT. EISA KEKAULA 'TiOD LUCK 

66 
KEANE EyERYB^DY^CHANGING 

54 10 SCISSOR SISTERS LAURA 
67 U BAD-RELIGION LOS ANGELES IS BURN1NG 
68 SNCUA PATR01 
69 61 2 RAMMSTEIN MEIN TEIL jr ^,ï3iOT8(Inwrt) 70 50 2 JOHNNY BOY YOU ARE THE GENERATION THAT BOUGHT MORESHQESffi 

fi! 72 
L 12 BUSTED 

3 TH HÂRLATA - WT 
73 £f ARTIFÏCIAL INTELLIGENCE UPRISING/THROUGH THE GATE ^ 
74 
75 sis COUNTING CRÔWS AÇCIDENTALLY IN LOVE   

«SiKt ® Ptiuiu^ (600.000) O». 1200000) 

Can VoijJFcd It, whiCîTthey eut for 

U 
temporary leave froiîi 50 Centfs G Unit posse to bask 

Hunger For More, which reached 
lias sold 55,796 
was releasod 

mmmma 
6 | SHAPESH1FTERS LOLAS THEME i | THE STREETS DRV YOUR EYES 

y: 
» Imaroonsthislove ? SCISSOR S1STERS LAURA jj] ANASTACIA LFFT OUTSIDE ALONE T CD [ MAROQN 5 SHE WILL BE LOVED <1 BR1TNEY SPEflRS EVERYTIME 
3 THE BLACK EYED PEAS LETS CET RETARDED 

U, 3 RACHEL STEVENS SOME GIRLS ? [ KEANE EVERYBQDYT) CHANGtNG 3 JflMEUA SEEITINABOVS EYES 14,Oj BUSTEDTHUNDERBIRDS 
G0LD1E L00K1N' CHAIN GUNS DONT K1U. PEOPLE RAPPERS 00 

1 | SHAPESHIFTERSUJLAS THEME- 

3 Ci? | ERIC PRYDZ & STEVE ANGELiO WOZ NOT WOZ O] 3 OF A K1ND BABYCAKES ©1 AIR ALPHA BETA CAGA © | ZAPP MORE BOUNCE TO THE OUNCE/COMPUTER LWE 
@[ !!!HELLO?ISTHlSTtiIHGON? © SLSTER SLEDGE WE ARE FAMILY ©| CHIC GOOD T1 MES/1 WANT YOUR LOVE 

^£4 

©| TRAMMPS DISCQ1NFERNQ/CAN WE COME TOGETHER Ol THE BANGLES WALK LIKE AN EGYPTIAN m METERS JUST KISSED MY BABY/AFRICA/PEOPLE SAY 

m ROSE ROYCE IS IT LOVE YOU'RE AFTER/LOVE DONT LIVE HERE ANYMOR ©1 KNEE DEEP 1WQNT LET YOU DOWN 

THE STREETS DRV YOUR EYES 
JAVINE DONT WALK AWAY 
NINA SKY MOVE YA BODY 
JAMELIA SEE IT IN A BOVS EYES MARIO WINANS FEAT. ENYA & P DIE SHAZNAY LEWIS NEVER FELT LIKE THIS BEI 

JAY SEAN FEAT. RISHIRICH PROJECT EYES ON YOU 
MARQUES HOUSTON FEAT JE ANGIE STONE FEAT. SNOOP DOi 
CASSIDY FEAT. R KELLY HOTEL BEVERLEY KNIGHT COME AS YOU ARE 



Albums 

ià /v 
Anastacia returns to the top as new singles 
boost both her and Maroon 5's albums, 
while the pack reshuffles in the absence of 
new album releases 

Tm 

3; 3 | USHER CONFESSt \ 4 | VARIOUS ESSENTIAL R&B - THE V£RY BEST OF R&B i ITWISTA KAMIKAZE il 5 |D-12D12WORLD 

10; 9 | ODTKAST SPEAKERBOXXX/THE LOVE BELOW 

m EAMON r K rr (I DONT want you back) j« 
3 3 USHER FEAT. UL' JON & LUDACRIS YEAH JW® 
5; 5 ANASTACIA LEFTOUTSIOEALONE E,* 
7 7 BR1TNEY SPEARS TOXIC 
•i, MARIO WJNANS FEAT. ENYA & P D1DDYI DONT WANNA KNOW M Bo, 

LMC VS U2 TAKE ME TO THE CUOUOS ABOVE MArotiTheiteii 
13 D BRITNEY SPEARS EVERVT1ME J~t 
15:15 JAMELIA ÎHANKYOU «N» 
17; 17 MICHAEE ANOREWS FEAT, GARY JULES MAD WORLD Atot«7Sj»ctay 
S MCFLY 5 COLÛURS IN HER HAÏR iw,i 

Afl the sales and airplay charts pnbiished in Mnsic Week are also availabte online every Sunday evening at www.nmsicweek.com 

The Officiai UK 

// /J 
m m 
IF V KEANE HOPES AND FEARS ® 2 ^arnsm 

4 T 17 SNOW PATROL FINAL STRAW® 
~5~ T T RED MOT CHILI PEPPERS LIVE IN HYDE PARK ® ® ^ nwr Biothers 9367488632 [TtH) 

T 17 SCISSOR SISTERS SCISSOR SISTERS ® 2 MWo,9Stt05eiU) 
~T~ 17 THE STREETS A GRAND DONT COME FOR FREE ® 2 ^«742561615342™ 
~8~ 17 AVRIL LAVIGNE UNDER MY SKIN ® M® 62876617872 «m 
~9~ 77 USHER CONFESSIONS ® ® 1 Arisla 82876609602 (ARVl 
~W E 17 DAMIEN RICEO® 8M714lh Fljcr DRM002C0 (TP4) 
nr E 77 MCFLY ROOM ON THE3RDFL00R® untodMimamm 
KJH 34 BUSTED A PRESENT FOR EVERYONE ® 3 ® ■ r-vX-T/it; '.'.âlfir Si'-.'.-J'l Unwis!l MCD600901U) 13 t H FRANZ FERDINAND FRANZ FERDINAND ® 
T4" s 77 D-12D12 WORLD® 

THE RASMUS DEAD LEHERS® Ma* 9806934 81) LT6" THE ZUTONS WHO KILLED THE ZUTONS? ® 
fît T ROY ORBISON THE PLATINUM COLLECTION 
"m T- RACHEL STEVENS FUNKY DORY © 
T9" 17 JOSSSTONE THE SOUL SESSIONS ® © : 
~2ôr 22 41 KATIE MELUA CALL OFF THE SEARCH ® 3 OnBïUlKO 0Rfl.MCD00O2 (P) 
M 

37 16 TWISTA KAMIKAZE® ADartlc 75678Î5982 tTEÎfl 22 17 46 pUTKAST SPEAKERBOXXX/THE LOVE BELOW ® 2 ® 1 Arista 82876529052 {ARVl "23" 2. PHIL COLLINS THE PLATINUM COLLECTION ® VnmPHILCtllIB 25 2 KENNY G SONGBIRD - THE ULTIMATE COLLECTION Arisla 82876625622 (ARVl "25" 2! 37 W1LL YOUNC FRjOAY'S CHILD ® 4 ®. S6287Ê6574621AW) "X 27 51 THE BLACK EYED PEAS ELEPHUNK® 4 ® 2 AiM/Pri>sJw 9860365 (U1 X" J! 22 GUNSN' ROSES GREATEST HITS® 2 GelMIyto 9362103 011 "28" NORAH JONES FEELS LIKE HOME ® 3 © 2 
EE 38 10 THEKILLERS HOTFUSS® 

30 VAN HALEN 1 HE BEST OF BOTH WORLDS 
"IT E 17 jKAN^E MST^THE COLLEGE DROPOUT ® Roc A-AiHa/Def Jam 9861739 (U) 

Jt 17 JAMELIA THANK YOU® 
"X JB MORRISSEY YOU ARE THEQUARRY ® 
Ml 

7 GABR1ELLE PLAY TO WIN 
35 Jt 7_ RAZORLIGHT UP ALL NIGHT ® Ctunf-eîd'bllywhile/BorTBlI u | "36" THEHIVES TYRANNOSAURUS H1VES © 

"37" 77 KELISTASTY® 
"38" JL 71 jBRITNEY SPJARSJN THE ZUNL ® J« 82876576442 (AW) 



Albums Chart 

il/0 
39 35 5 BOBBY DAR1N BEYOND THE SEA - THE VERY BEST OF 
4U « 27 JET GET BORN ® 
41 « LLOYD BANKS THE HUNGER FOR MURE® 
U .0 IHLJACKbUNb 10F® 
43 « 210 IWAUUNN ■ COLLECTION® i2 
44 45 17 MARIO WINANS HURT NO MORE ® 
45 ,4 42 USHER 8701 ® 
46 47 336 BOB MARLEY AND THE WA1LERS EEGEND ® 6 
47 52 46 DIDO_ FI "JÎRENT®;®^ 
48 50 10 FAITHLESS NO ROOTS® 
ty 54 62 50 CENT GET RICH OR DIE TRYIN' ® 2 ® : 

50 4, 32 MICHAEL JACKSON NUMBER ONES ® i ®, ; •Mii', frrjE 120 NORAH JONES COME AWAY WITH ME ® 7 ® 5 
52 54 37 RED HOT CHILI PEPPERS GREATEST HITS ® 2 RuWBonlwn W»Tw8roi9367«962TO0 53 53 EVA CASSIDY WONDERFUL WORLD 
a M f SUGABABESTHREE®2®1 

55 33 LO TPROPHETS HING® 
56 60 63 EVANESCENCE FALLEN ® 3 ® 3 
m KRISTIAN LEONTIOU SOME DAY SOON ® 

58 57 65 AVRIL LAVIGNE LETGO®5®2 
59 58 147 DAVID GRAY WRITE LADDER ® s ® 3 
60 63 10 VELVET REVOLVER CONTRABAND 
61 59 77 RED HOT CHILI PEPPERS BY THE WAY ® 5 ® 3 Bto Waner Bna 9362481402 flEN) 62 51 12 THE SMITHS SINGLES ® 
63 48 1 RAY CHARLES THE DEFINITIVE® 
64 61 22 GEORGEMICHAEL( 1 

7 SKINN YMAN COU N Cl L ESTATE OF MIND «^owihd 
66 62 10 SUPERGRASS ERGRASSIS10-THE BEST OF 94-04© 
67 71 f; BUSTED BUSTED ® 3 ®. 
68 MOBB DEEP AMERIKAZ NIGHTMARE 
69 65 2 TOMBAXTt , _r 

HJ THE LIBERTINES UP THE BRACKE1 ® ^snRSDfCK)651Pj 71 n 77 JUSTIN TIMBERLAKEJUSTIFIED ® s ®. 
AMY WINEHOUSE FKAOI 
ENRIOUE IGLESIAS LEVEN ® 

74 74 U THE CORRS • ,«^7932432001, 
75 70 34 TENAC10US D TENACIOUS D ® EKso77352(it» 

I Hîghest Hw Cnt/y ®PWi 

MSia S® 
SSÎS1L]POTÊK52 MffixSSpfA ^HgTCHlUWPEfôtî M CORK M 

116 on the airplay chart Tliat is dospite the fact 

Withers-hrt-ATn't Nô5unshme*,ancl "set to give hini his 

fortnicjht, Twista's Sunshine is already getting 

weeks on the list 
into the Top 30 - 
from its previous peak position of 37 to number 21. nie album has thus fer sold 

VARIOUS THE BEST OF R&B - SUMMER SELECTION VARIQUS CREAM CLASSICS US NEW WOMAN - THE NEW COLLECTION 2004 US THE BEST CLUB ANTHEfvlS 2004 IUSESSENT1ALR&B-THE VERY BEST OF 

lUSHARDHOUSE CLASSICS VARIOUS S0NGB1RD iUSKISS PRESENTS R&B CLASSICS 
VARIOUS POWER BALLADSII 

USANTHEMS OFIBIZA 'US ANGEL BEACH THE 3RD WAY VARIOUS SHREK 2 (OST) 
US ULTIMATE DIRTY DANCING (OST) 

; P 
G 1 THE KiLLERS HOT FUSS 2 3 FRANZ FERDINAND FRANZ FERDINAND n*r .3.VTFD 3 4 KATIE MELUA CALL OFF THE SEARCH - Dr.^s.o.F, 4 5 MORRISSEY YOU ARE THE QUARRY aîucL (P; 5 6 LOSTPROPHETS START SOMETHING v,r.v ip, 
G 1 SKINNYMANCOUNCIL ESTATE OF MIND LCWLA(\PTHD 7 THE LIBERTINES UP THE BRACKET ^ irste,PI 8 © 1 CROSBY& NASH CROSBY& NASH 9 2 MARK LANECAN BUBBLEGUM 5:^^ (\:iK) 10 © NOUVELLE VAGUE NOUVELLE VAGUE n 9 TAKING BACK SUNDAY WHERE YOU WANT TO BE 12 n 1 1 1 13 12 BELLE & SEBASTIAN DEAR CATASTROPHE WAITRESS Rwçh T,ade V 14 D STEREOPHONICS YOU GOTTA GO THERE TO COME BACK w? ow- F, 15 © ELLA GURU THE FIRST ALBUM &.^ lhr-P, 16 17 NIGHTWISH ONCE ebst iph; 17 10 DOGS DIE IN HOT CARS PLEASE DESCRIBE YOURSELF v? .P, 18 14 OASIS (WHATS THE STORY) MORNING GLORY? E.jEru^uMvP. 19 15 THE P1XIES BEST OF - WAVE OF MUTILATION «0 ■A/IHIO 20 16 EVA CASSIDY SONGBIRO 8' « SHKI/H;: ihot) 

M 2 | THE RASMUS DEAD LETTERS _ 31 3 ILOSTPROPHETSSTARTSOMETHING 
| GUNS N' ROSES GREATEST HITS |Q| VflBlOUS ROCKAGA1NSTBUSH W)IF 

81 5 j VAN HALEN THE BEST QF BQTti V llOj SUPKN0TV0L3(TtiESUBLIMINALVEI 

1Q j VARIOUS HEP KAND1 SUMMER MIX 2004 1 | VARIOUS CREAM ClASSICS 
2 I VARIOUS THE BEST CLUB ANTHEMS 2004 

) Q MYU) OESTROY ROCK N R0LL~~ 9l 3 | VARIOUSCLUBUWD5 10| 8 | VARIOUS G0DSK1TCHEN 
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