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Countdown to first officiai chart nears final stages as Napster crashes party with own chart 

Downloads race begins 
ry of the UK recording industr)'," Muse, Snow Patrol ys BPI executive chairman Peter are among the othe mieson. -The launch of the offi- ing with digital c 

the emerging download market Theme last Friday became the 

wetkly sho™^e7or\hebfledglLg o"anu^berrfdig- tour thly dM whtnTey were Sh^rai^L^vet whiA^Tn- fop^SSamtn^ou^âvf^ S"Septemher 1. 2004 will go into the5"market last week in a bid ' Radio One is due to announce Radio. Howéver, unlike the Offi- Imta C n e'1 subscni,t,on to 
down as an historicdate in the his- to top the inaugural countdown. the historié first chart-topper at cial Charts Company countdov 
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To read ail the 
news as it 
happens each 
day, log on to 
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Wippit service 

Q 'What is most significant about the 
iaunch of the Download Chart isn't the 
volume of sales, but the promise that it 
represents' - Editorial, pl4 ^ 

the latest news from the music industry 

► Emap lias created two ne 

initial contenders fighting it ont for this year's US équivalent of the Nationwide Mercury Prize. A total of 73 albums figure in the "longlist" for at Tower's Glasgow, Dublin ' the 2001 ShortlistMusic Prize, jston stores, before joining 

• One-time Tower Records department manager I lias died aged 42 after i 

• Online music retailer and subscription service Wippit bas struck deals with Sanctuary, Roadrunner, XL Recordings and Beggars, boosting its offering by 25,000 tracks. • Viacom lias completed the acquisition of German rival Viva Media, which it announced two months ago. Tbe MTV parent company bas bought 75.83% of Viva from 14 sharehoiders and secured regulatory approval. In a separate deal, Viacom has bought Time Wamer's 49% stake in Viva Plus, a joint venture between Time Warner and Viva Femsehen. • Music production company Somethin' Else lias struck a deal witli BMG to produce the officiai DVD of Dido's Life For Rent tour. Tlie DVD. which is due for release on November 29, will feature footage from the artist's three nights at Brixton Academy earlier this month, © War Child's charity downloads site is being fully launched With exclusive recordings frojii Radiohead and Keane. They wiil be among a sériés of exclusives on the site from its officiai September 9 Iaunch date. • The Music Managers Forum has secured leading music industry insurer Robertson Taylor as a sponsor for the Peter Grant Award at its Roll of Honour awards at London's Hilton Hôtel on September 15. • A7 Music Publishing lias struck a deal for Chrysalis to represent its catalogue across Scandinavia and the Baltic states. Chrysalis Music Scandinavia will handle ail of A7's catalogue, which includes copyrights by Marcella DetroiL 

Emap promotes 
magazine staff 

:iuic juiitiny ^ including releases"by David'Bowie, Music and Delta Music. ' Ç Belle & Sébastian, Jamie Cullum, • HMV has turned to the ranks Of \ Dizzee Rascal, Franz Ferdinand, online retailer LetsBuyIt.com as part \ Keane, Muse, PJ Harvey and Snow of a new look to its marketing team, f Patrol, The Streets and Travis. A Gideon Lask, formerly LetsBuyILcom ' shorter list of 10 albums will be managing director, joins the entertainment retailer as marketing as the positions pn incumbent Ged Hopkins is i head of retail marketing. 

• Ofcom will invite applications for 
from this Wednesday. Applicants, for what are expected to be around 50 licences, will have a 12-week notice before a November 23 deadline. a Borders gives a boost to DVD. p5 • Collège média is evolving after the demise of the Student Broadcast 

full line-up of keynote speakers for the event, which takes place in Glasgow from October 27 to 29, Live Music Forum chairman Feargal Sharkey will be talking about changes ■ Electronic Arts 

UKactsjoin 
Shortlist longlist 
• Eighteen Ul< acts are among the 

players, $399 respectively in the US, will be 
iTunes Music Store but not rival online services. Meanwhile, Microsoft 
store on Thursday. O The Recording Industry Association of America has brought copyright infringement lawsuits against 744 individual users of peet.-> to-peer download ® KarmaDowr 
independent r week with deals with Aim, the Barfly group and more f labels including the UK's Ninja Tune, Finger Lickin' and Low Life. 
Digital Music Awards at London's Shepherd's Bush Empire on October 19. The event celebrates the best use of digital média across the web, interactive TV and mobile platfonns. @ UMTV is launching the artist- based label Globe Records, p4 ® Popkomm organisers are launching the Innovations in t Entertainment (IMEA) Awards. New enterprises or those who have developed innovative ideas are invited to submit entries by September 15 to be overseen by a judging panel of industiy experts. The winners will be honoured at a ceremony in Berlin 

magazine sector and the emerging broadband and mobile markets. Stephen Palmer, previously Emap Performance's managing director of pop, becomes stratégie business development director, while Emap titles Sneak and Smash Hits' publishing director Rimi Atwal becomes group publishing director for Emap Performance's teen titles, • Former UK-based trade journalist Siri Stavenes Dove lias died aged 31 

before becoming the publication's staff reporter in 1999. Returning to imeland, she joined EM1 Music ly in 2002. 

Althqugh it slncc their deliut album Permission To Land was released, The Darkncss still managed to triumph at last weeh's Kenannl Awards, waliîïïig off with trophics for best Britlsli Ivniil and best live band. "We wcron't planning on beîîïg hero tonlght," sald frontman Justin Hawkins, "but the fans voted for ns, so we're 

hero for them." Also honoui  the nlght wero logcndary Détroit rockers TlucMG^ who were there in pin son to cotiect the Kerrpug! Icon Award for their outstandinq contribution to rock music, as voted by Kerrangl staff. Anthrax, CennDay and Asii were als'ô' presented with awards which recoynised the significance of 

Kanye West tops 
Mobo nods 
• Roc-A-Fella-signed Kanye West has received the liiqhest number of nominations in the nine-year histoiy of tiie Mobo Awards. withseven nods at this year's event Jamelia has three nominations for the Sejitpmber 3CLcgremony at London's Royal Albert Hall. However, the event has 

0 t ! b n-®.^9hts 
Man and"Vybz Cartel, wnosfsônqs ' ' homopliobic lyrics, w< ited. Big ' ■ ' • Radio One is anniversary of 0; Definitely Maybe by reuniting its Evening Session duo Steve Lamacq and Jo Whiley to interview the band's Noël Gallaglier during Lamacq Live next Monday. The lOth anniversary of the Oasis début is also being marked by the Iaunch of a DVD featuring interviews, videos and live footage of the band. The Plot, p20 © Paul Weller is to promote his new album with a film made exclusively for screening in cinémas. The film for his V2 début Studio 150 will be screened on September 20 and will feature an interview and live footage. • Maroon 5 top Napster's first Virgin Radio-affiliated chart p5 ® Correction; Stage Three music head ofA&R Alan Pell and Diane Young, manager of Shellie McErlaine, were erroneously credited with each otherts job titles in the picture caption on p4 of last week's issue. © Correction; In an article on newspaper CD giveaways in last week's issue, John Holborow of Beggars Group was quoted as saying that Uncut magazine have asked for payment from labels for the use of tracks on its CDs. In fact, Uncut have never asked for payment for 



News 

r News edited by Paul Williams 

Former CEO départs Warner as Sony BMG changes loom 
Foi-mer Warner Music Group chainnan and CEO Roger Ames lias finally formally severed lus ties witli the major. Musicweek.com broke the news last Friday, as lie returned to London for the Notting Hill Carnival. Ames, who joined the company when it was still owned by Time Warner back in 1999, lias been acting in a consnltancy roie 

move which prevents him from liaving any rôle with WMG. Trinidad-born Ames rose to prominence reviving London Records during the Eighties and turning it into one of the UK's hippest boutigue labels. Aftcr a spell as chainnan of PolyGrani UK lie then rose to liead PolyGram's international opérations, before leaving the major following its acquisition by Seagram. He re- 

Ames, who is widely regarded as one of the few remaining "music men" at the top of the international music business, has been linked with a possible rôle at the newly merged Sony BMG. The two majors finalised their link-up at the beginning of August, after ciearance from the US regulatory authority, the Fédéral Trade Commission, followed ciearance the previous week by the 

of US-based executives Rick Dobbis, Bob Bowlin or Patrick Reilly, which becante public last 
shape of the company are be several weeks away. Sources within both co say they expect the leadership structure of the company in the UK to become clear at the end of this month, or early in October. No 

Live Music Forum boss highlights reform of licensing laws as study points to healthy scene 

Grassrooots gig scene flourishes 
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THE BRI AWARDS Pldtinum Collection ((jold) ALBUMS (EMI/Virgin) (silver) Gabrielle - Playto Frank Sinaf.ro - Varioub - Best of Win (Island) ((jold) 
(EMI/Virgin) (silver) Collection Varions - Bost (EMI/Virgin) (gokJ) Summor Ever 2004 Prodigy - Always (EMI/Virgin) (silver) Outnumbered Ncver Roy Orbison - Outgubned (XL) 

Globe is revived 

topushadultacts 
Universal is stepping up ils efForts in the rapidly growing AOR and MOR markels by relaunching dormant imprint Globe Records as a stable for new talent in the adult contemporaty field. Universal Music TV managing director Brian Berg is taking the reins of the new vehicle, which he 
ket artists across ail genres". New marketing manager Hans Griffiths, who. in his former rôle as marketing chief at Jive, guided the careers of Britney Spears and Justin Timberlake, is being draft- edintohelp. Berg says the AOR and MOR - adult- and melodic-orientated rock - markels, fired by acts such 
growth recently and Globe is his label to 'enter the fray". Latest BPI figures show MOR album sales accounted for 6.4% of the total market last year, com- pared to just 4.6% in 2000. Berg adds that the newimprinl will focus on new, young talent sourced through his own team's 

through the international set-up. Although Universal Music TV product managers and the rest of Berg's team will work on the new imprint, it will be positioned sepa- rately from Universal Music TV, which lias worked with more established MOR acts in the past, such as Status Quo and David 
The la ... first signing, Italian singer Patrizio Buanne, who will be launched at a showease this 

University stations face financial troubles after SBN, 
which backed them, suffers losses of £4.5m 

Collège média set to 

evolve after closnre 

by Adam Woods Well-rested students will begin to head back to their universities over the coming month, but will find that collège radio bas not had fun over the summer holiday. Student Broadcast Network, the Campus Media-owned Compa- ny, which struggled for years to turn student radio into a viable commercial médium, went into liquidation last month. A first creditors' meeting took place last Thursday and the station bas wound down its programming in favour of a temporary stream of back-to-back music. The record companies and pluggers who feed music into stu- dent radio stations say the loss of the service is a disaster. Although it did not control the stations itself, SBN provided student broadeast- 
enue and financial support, and was recognised to have genuine promotional value for music. A recent tie-up with Emap Radio'ssalesforce failed to reapthe expected retum and cast doubt on the power of student radio as an ad channel; Campus Media says SBN's cumulative losses stood at £4.5m at the end of last mondr. In i studem immercial médium, SBN built a réputation for gen- erosity but also helped to boost the fortunes of the UK's student radio sector. "Sorae of these stations are fantastic - they have amazing set- ups, weekly meetings and heads of music and il's al! very démocratie," says EMI collège and sales promo- tion manager Dolly Clew. SBN's subscriber stations will almost certainly carry on broad- casdng; indeed, many have their own relationships with the plug- ging community, but ail will miss SBN's patronage. 'SBN subsidised a lot of the stations, so they are not going to have that financial backing, or else they are going to have to find it from somewhere else," says Caro- line Moore, Hart Media's head of promotions. There is also no doubt that the loss of SBN will have an impact on the pluggers and the acts they rep- resenL 'SBN centralised ail these collège radio stations," says Clew. They had 45 relurns for the chart 
early indicator of what was going on in that part of the market." 

The Student Radio Associa- tion, an offshoot of the Radio Academy, which exists to promote the UK's collège radio stations, has 
piling the chart as soon as it has appointed a new music officer. But while SBN has foundered, other student média appear to be doingwell. Even as Campus Media signalled its retreat from the radio market, it stressed the health of its other divisions - the Get Real Marketing Company, which opér- âtes student brand manager pro- 
SBN subsidised a lot of 
the stations, so they 
are not going to have 
that financial backing Dolly Clew, EMI  
grammes to promote its clients' brands, and the Campus Market- ing Company, which runs campus- and online-based promotional and marketing activity. Meanwhile, national student union TV channel SUBtv will mark thebeginningofitssecond académ- ie year with the expansion of its net- work of plasma screens from 56 to 75 by October. ; included Voda- and Barclays. 
Miles says,'As reaching young peo- UKto pie is becoming increasingly difli- cult through most of the main média, we know our médium can offer unique and valuable opportu- nilies to major advertisers." 

SUBtv will feed back playlist information and SMS data to record companies, giving the same sort of insight into student tastes that SBN's Student Radio Chart provided. "We are trying to work in partnership with the record industry so we can offer them a new outlet," says Miles. SUBtv is mindful of the vacu- um SBN has left - il also offers live sessions and plans to build levels of exposure for both signed and unsigned acts. It has also been careful to take account of the other gap that has recently been created in the armoury of student market- ing tools by the clampdown on fiy- posting. SUBtv offers a "digital fly posting" ad product, which allows short ads to be placed at varying weights on a site-by-site basis. The recent flood of marketing money into live music - particu- larly festivals - gives an indication of the approach blue-chip brands are lypically taking in their quest 
More than ever, niche targeting needs to prove its worth if it is to thrive as a commercial platform. Butin the case of student radio, the goal is simply to survive and it is in the music industry's inlerests to build its links with the student média, with or without the steady- ing power of SBN. 'I am hopeful that we can help and support st " m this b; Vs Trea- 



Cowell back in A&R seat with host of new launches 

Pop Mol guni on song 

with opéra project y 
to get involved heavily with choos- evidence of Cowell's ongoing strat- ing the songs," he says. egy to intégrale his traditional Cowell himself admits that, record Company projects with with Westlife now vétérans of the original concepts in the wider 
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MUSIC ON BBC COST PER HOUR TV IN FIGURES Music & Art» MUSIC 8, ARTS £145,600 
BBC2 ave £100,200 EnçlJii 
assgffi ïSr" PRODUCTION S-sU 
tfŒssion ~ onBBCl& BBC2 
Sfyer duS"^ 

In the third in a sériés of features on the BBC Charter Review, MW looks 
at how music is covered on TV, from Famé Academy to Giastonbury^ 

BBC remains défiant over ils 

commitment to music on TV 

by Jim Larkin Amid the hundreds of pages of 
from the music industry, barely a handfril deal specîfically with the issue of télévision. Inévitable, per- haps, given the sheer volume of music output broadcast to radio. But TV remains a crucial part of the debate surrounding the future of the BBC. Thanks largely - although by no means entirely - to its new digital stations, the Beeb broadcasts more than 1,000 hours of music coverage each year. And, although there is no for- mal music policy in place to chal- lenge, the charter review process is forcing the BBC to face up to ques- 
heen asking for a numher of years. Where, for example, is the public- service value in reality TV such as Famé Academy? How committed is the Corporation to bringing new music to a mass audience? Should its TV and radio offerings work 

together more closely to support UK music? Has the BBC lost faith in Top of the Pops? And will it ar possibly even extend, its 
programming that cannot be matched by commercial TV or spe- cialist music channels? This is the argument the BBC itself uses to justify its public funding. What remains beyond question is that despite the plethora of channels now covering music, the significance of the BBC to the industry at large is huge. "It's tremendously important," says Phil Mount, the new head of music at Endemol-owned Initial. "It has a track record of making outstand- ing shows such as Top of the Pops, Later... and even its recent Glas- tonbury coverage, which was fan- tastic. But I think it could do more because Britain is a music-loving nation and there's a crop of great new bands coming out that could 

A cynic would point out the self-interest here; InidaTs job is to 

What the future could hold for music on BBC TV 

More geographical 

London) 3^ 

which it will pitch to the BBC. Yet, if the Corporation were given an end-of-term report for the period of its current charter, this view is largely représentative of the indus- try as a whole. 
No central focus 
The BBC's approach to music on TV differs from how it deals with music on radio. Fundamentally, while the BBC can hoast five radio music-domi- 

:ic and lî as well as the 

of spécifie programmes, with Top Of The Pops and Later arguably the two key brands. But to charac- terise the BBC's TV output in the form of just two TV shows is to overlook the Beeb's true strength. As BBC TV head of entertain- ment, Wayne Garvie is the man 

who oversees the majority of the corporation's audio-visual music production. He highlights the vast range of BBC output, which this autumn boasts strong mass audi- ence music documentaries, including focuses on the likes of Barry Manilow and Rod Stewart plus the one-off Ail Time Greatest Love Songs. The range of BBC's music pro- gramming is underlined by Garvie's acclaim for the ratings success on the one hand of Striclly Corne Dancing - even if it can only loosely be described as a music show - to its fortheoming Ivor Novello tributes in tandem with event organiser Bacs, the first of 

Beeb remains bullish as relaunched flagship music 
show stmggles to regain millions of viewers 
TOTP: embattled brand that 

remains a music institution 
by Jim Larkin Because of its longevity and impor- tance to the industry, it is impossible to consider BBC TVs music output wilhout singling out Top Of The Pops, The institution once consid- ered a beacon for the music industry tumed 40 this year, and how it moves fonvard remains to be seen. But it has hardly been the rat- ings smash that producers were aiming for when they relaunched the show lasl November. Along with a new présenter - who is now on his way back to MTV - Andi Peters introdueed new éléments, such as album chart slols and a pol- icy of playing more tracks ahead of officiai release. The revamp was intended to revitalise an ageiug format and the show's commitment to breaking new music, is somolhing the indus- try cxpecls from a public service broadeaster. 

Nevertheless, although 5.5m viewers tuned in to the hour-long relaunch spécial édition and it retained 4.3m the following week, six months later the figures have slipped to an average of Ijttle.mnre 
relaunch figure. True, this com- pares a summer period with the tra- ditionallybusy fourtli quarter, butit is hardly encouraging, particularly compared to the 13m to 14m audi- ences of its late-Seventies heyday and 8m as recently as the mid- Nineties. So what is the problem? Some say it is a declining interest in the singles market. But there is another explanation - and it is one that the BBC could address without too mueh effort if it chose to - namely the simple folk of Weatherfield. In its 7.30pm Friday-night slot, TOTP goes head to head with Corp- nation Street, the 0001111/5 most 

popular soap opéra, and it suffers as a resuit. "We were lobbying like mad to get TOTP moved back to the Thursday slot," says Universal Music TV managing director Brian Berg, who has a wealth of expéri- ence dealing with tlie BBC, courtes)' of a compilation album deal which it ran with the Corporation for a numher of years. "They moved it to Friday and put it against Corona- 
lions of viewers. When it relaunched lastyear, it had an hour- long show that started at 7pm and got the biggest \iewing figures since it moved to Friday. But it was obvi- ous it would get the same lull once it moved to a7.30pm transmission." This, argues Berg, calls into question the importance the BBC attaches to its premier pop music télévision vehicle. "They don't seem to have any respect for it," he says. "It gets shunted around and put on 

BBC2 every time there's a big sport- ing event, which is troubling because it's been the flagship for the industty for 40 years." Others from TV production admit to not being fans of the job Andi Peters has donc. "He's taken the CD;UK format and repeated it for a Friday night and I don't think it Works," says one producer. "It can be a great show again but it needs to go back to doing what it does best. And they might want to look at moving it to another day." Critics also suggest the show's renewed focus on mainstream pop 

is out of step with music con- 
edgier guitar or urban music titan for years. Having effected its reposi- tioning, Peters, who is executive pro- ducer of TOTP and also of popular music on BBC TV, has produced new projects, two of which wiH be seen later this autumn. But BBC head of entertairanent Wayne Garvie défends the Corpora- tions commitment to TOTP, main- taining the enduring argument that at bc defined i. "We'd 
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Features are edited by Joanna Jonei 
Long exiled to the fringes in the battle for pan-European success, Finland is poised to take 
the spotlight thanks to bands such as The Rasmus, Him and Nightwish. By OlafFurniss 

Finland moves ont 

of the shadows 

A small nation with a population less than that of London, Finland regularly punches above its weight. As well as being known as the home of cool fumiture and clothing designers, it is the nation which gave the global technology brand Nokia. And it is also a market which has generated a string of music acts that have proven to be among the most surprising international break- throughs of the past five years. The successes of Finnish acts such as The Ras- mus, Bomfunk MCs, Him, Nightwish and Darude are not surprising for their lack of quali- ty, but because Finland sits just outside the Top 30 biggest music territories in the world with a market value slightly down on Hong Kong and just ahead of Pakistan. Over the next few weeks, Finland is preparing to capitalise on tins success with a strong prés- ence at trade conférences such as Manchester's In The City (September 17-21) and Berlin's Pop- komm (September 29-October 1). While the run of success for this market began as recently as five years ago, it has its roots fur- ther back than that. It was a period in the Nineties when the market saw a rise in profes- sionalism both on behalf of the industry and its artists, as Finland forged doser links to the out- side world by joining the European Union and its government began to wake up to the export value of music. Although domestic repertoire has traditional- ly boasted one of the highest market shares of any western European country - in 2003, 57% of sales were by local signings - majors such as Warner and Universal (then MCA) only opened local offices in the early Nineties, having previ- ously licensed their repertoire to local players. Until recently m any local success stories were schlager acts and even métal and pop tended to be sung in Finnish. "Six years ago an A&R would not have signed an act singing in English; Hanoi Rocks were an exception," says Paulina Ahokas, director of Music Export Finland, a unit founded less than two years ago to promote Finnish music internationally. Ahokas believes the opportunities for younger Finns to travel and study abroad have created a génération with more cosmopolitan tastes. In turn, promoter Juhanni Merimaa points out that Finnish festivals are attracting "rock'n" roll tourists". More than 100 outdoor music events were staged over this summer, he says. "We have more and more good bands, which is the main reason festivals have become more popular," he adds. 

The Rasmus reap rewards of decade-long push 

While UK audiences could be forgiven for thinking The Rasmus were newcomers, the reality is that their recent UK success, with airplay hit In The Shadows, is the resuit of a decade of work. The four band members, who met at school, saw their first album Peep (Warner Music Finland) released in 1996, going gold shortly afterwards. 
further three albums for the major, hefore signing to Nordic indie powerhouse Playground Music in 2001 and releasing fifth album Into the same year. 

"The Rasmus had a vision to become an international band," says John Cloud, Playground head of label and international, who adds that the label's head of A&R, Lars Tengroth worked closely with the band to develop a sound and look with international appeal. In 2003 The Rasmus were picked up by Daniel Lieberherg, the recently appointed head of A&R at Universal Germany Imprint Motor, who secured festival dates and radio and music TV playlistings. Sales of the band's Dead Letters album currently stand at 

2m - more than 200,000 of those in the UK - while the singles taken from it have notched up combined sales of 950,000 to date. Last week the band played several UK dates including the Leeds and Reading festivals, and these will be followed by tours of Germany, Russia, France and Austrla, before they retum to play several British dates in November. The Rasmus then head to North America where the four Finns have been picked up by Marilyn Manson's management 



The rise in festivals' popularity reflects an overall improvement in Finland's music infra- structure, with bands being offered more pro- motional platforms and better industry support. And while Finnish radio bas a track record of supporting local talent, the advent of MTV Nordic in 1998 is cited by many as a milestone in terms of gamering attention in neighbouring Baltic and Scandinavian countries. "MTV Nordic is one of the best things [to have happened]," says producer, songwriter and owner of 16 Inch Records, Jaako Salobaara. Meanwhile, another boost cornes in Septem- ber from the European Copyright Directive, whieh will make it illégal to import pirated CDs and DVDs from neighbouring Russia. Amid this wave of success, The Rasmus have become breakthroughs with their sixth album while Nightwish and Him have been developed over a number of years. "In Nordic territories acte are developed more long term," says John Cloud, head of label and international at Playground Music, which signed The Rasmus and oversaw the band's Worldwide breakthrough. It was not just Nordic markets which first reg- istered the quality of the fast-developing Finnish talent, either; Germany has played a crucial rôle as a platform for launching Finnish acts in the past five years. German BMG-affiliated Gun Records was the launchpad for Him's platinum success outside the Nordic région (the band have recently signed to Warner), while The Rasmus received their international breakthrough thanks to Universal Germany's Motor Music. The major has also benefited from the 51% stake it bought in Spine- farm Records in 2002, scoring number ones in territories including Germany in July, with the Once album from Nightwish, which also topped the European charts. 

The UK 
morewiliing to accept thereare good bands and that there isan audience Epe Hclenium, 

EMI Finland managing director Wemppa Koivumâki bélieves that Finnish acts have tradi- tionally tapped into the Teutonic taste for métal. "There is something about German taste, specif- ically in the area of métal," he says. Like Norway, Finland is a musical superpower within the nuraerous strands of the genre, with bands such as Children Of Bodum and Nightwish among its biggest acts, while Poko's rock signings Eppu NormaaJi's album Repulli- nen Hitteja is one of the country's best sellers to date with 230,000 units. Spinefarm managing director Riku Pâakkô- nen believes the countiy still needs to catch up in terms of pop and dance. "We have a huge amount of good métal bands but not a huge amount of good pop music," he says. However, there are signs that this is changing, with hip-hop and dance acts such as Bomfimk MCs and Darade having already blazed a trail. The former - who are now signed to Universai Germany - were made a Sony priority in 1999 and scored Europe's biggest-selling single in 2000 with Freestyler, which sold more than 2.2m units. Bomfimk MCs were produced and co-written by Jaako Salobaara, who also signed Darude to his 16 Inch Records and scored sales of lm units with the single Sandstorm and some 800,000 units with the album Before The Storm, follow- ing a worldwide licensing deal with the UICs Neo label. And while Finland does not yet boast the pop production and songwriting powerhouses such as Murlyn and Chenon in Norway and Sweden Salobaara could soon be filling the gap, having already remixed acts including Britney Spears Vanessa Mae and Ricky Martin. ' Several Finnish industry insiders tip a Warner Mustc guitar-pop act for international stardom The Crash could be the first pop band to break 

Keyfacts 
key statistics Population: 5.2m Market value (2003): €I20m Domestic répertoire (units): 57% International répertoire (units): 43% Platinum; 30,000 units; Gold: 15,000 units 
TOP DOMESTIC ALBUMS 2004 Artist Album label Sales'04 Total sales l Vanous Mois BMG 65,560 65,560 2. Nightwish Once Spinefam 54,200 54200 

KEY MUSIC AWARDS Emma (www.enimagaala.fi) Main winners: The Rasmus and hip-hop act Pikku G (four awards each) 
KEY ROCK AND POP FESTIVALS Ruisrock (www.ruisrock.fi); Provinssirock (www.provinssirock.fi); Ilosaarirock (www.ilosaarirock.fi); Ankkarock (www.ankkarock.fi) 
INDUSTRY ORGANISATIONS IFPI Finland, Tel: +358 (0)9 6803 4050; Fax; +358 (0)9 676 620; E-mail: ifpi@ifpi.fi 

: Export Finland, Tel: +358 (0)20 Î230; Fax: +358 (0)20 730 2231; E-mail: info@musexfinland.fi 
out of Finland," says leading promoter Juhani Merimaa, who is managing director of Helsinki's Tavastia venue, which promûtes the Ruisrock (50,000 capacily) and Anka festivals and has a 50% stake in Helsinki métal fest Tuska, which attracted 10,000 people each day. EMI's Koivumâki believes the UK could pro- vide an international platform for pop and indie acts in the same way Germany has for Finnish métal. "A band like The Crash are more suited to the UK," he says. There is certainly optimism that the UK can provide fertile ground for new Finnish acts. "The UK business is more willing to accept there are good bands and that there is an audience," says one of Finland's most influential music industry vétérans, Epe Helenium, who founded the Poko label in 1977 before selling it to EMI in 2002 and continues to run it as a standalone label, with himself as managing director. He cites a recent 35-date UK tour for his signings, female rock act Bitch Alert, who are due to play at both In The City and Popkomm, as évidence of a change in attitudes. They are not the only ones: unsigned band Tigerbombs will follow their In The City showcase with a gig a' London's Carling Academy and tour Scotland's Highlands and Islands. Paakkônen says, "I see interest getting bigger in the UK. In the past I couldn't see any chance of getting récognition or sales for our acts, but I feel the climate has changed and see potential." With Germany, Japan and Scandinavia con- tmuing to be the biggest market for his predom- tnanlly métal and rock rester, there are bolder ambitions too. "Our next aim is to sell more records in the US," he says. With a buoyant domestic market, strong international interest and an aggressive export policy, this is no empty ambition. 



Best Matdi 5. KEMOP 

Quality Finnish 

As Finland's music industry eues up performances from a host of acts 
at a two-part showease at Manchester's In The City under the banner 
Sounds Like Helskini, Music Week highlights some of the talent from its 
shores in free CD, Finns Ain't What They Used To Be Version 1.1. 

14. XL Kobolt (Rockadillo) Founded in 1992 by vibes player and arranger Arttu Takalo and guilarist and leader Jarmo Saari, XL's 
appealing to jazz festival an 

mIM m 

R: Silverpainted (Stupido) Also appearirg at ITC's Helskinki Action Night showease, Boomhauer's garage country punk bas spawned many years of live shows, two vinyl EPs and a 16-track full-length album which clocks in at a short but powerful 30 minutes. The trio consists of vocalist Saku Krappala, bassist Marko Hongisto and 

15. LAIKA AND THE COSMONAUTS: Rikki On The Loose(Grandpop) Growing up in Flnland v/ith a dévotion to surf rock may sound like an unlikely recipe for international 
te rack up six US tours already. 
tout on Yep Roc in the US) will see9 
their touring Stateside and in Europe 
16. BITCH ALERT: Loveson (Poko) Heisinki-based riot girls - singer Heinie, drummer Maritta and bassist Kimmo - may be just over 20 but started plying their brand of angry full of pop hooks in 1997, 

L REDRAMA; Hang It Up (Fume) Redrama centres around Helsinki- born Lasse Mellberg, a self-taught musician who played guitar, bass and piano on début hip-hop offering Everyday Soundtrack and, typically of 

working on his second album. 
2. DJ SLOW; Feel The Vibe (Tîger) One of the creative talents behind Levi's soundtracking sensations Pepe Deluxe, DJ Slow went on to become a producer/writer/DJ for hire while 

are now on their third album. Latest release Domesticity is set to expand the band's horizons still furlher. 
5. KEMOPETROL: Seagulls (Plastinka) Led by songwriter Kalle Koivisto, pop rockers Kemopetrol were formed in Helsinki's suburbs in 1998. The group transformed when singer Laura Narhi joined the group a year I 

Project on BlueNc to pack in a jazz sic ; with th DJ 
for licensees for his latest solo effort thé This Is Now album, outside Finland he is aiso playing a showease gig at Popkomm at the Casino Berlin on September 29. 
3. REUNA; Like Myself (Exogenic Breaks) Building a strong following through live performances at key Finnish festivals since 1998, Reuna started as a duo of Jarmo Saari on bass and Teppo Makynen on drums. Now joined by Teema Korpippââ on mixing and effects duties. Reuna's aim is to 

in their home territory with début album Slowed Down. Newly finished third album Play For Me is set to take the band's mélodie melancholy from domestic success to further afield. 
6. RINNERADIO; Val (Rockadillo) Founded in 1988 by sax player Tapani Rinne, and fusing electronic underground beats with progressive jazz, Rinneradio's particular sonic brand has been described by tums as sexy trance jazz and surreal dance music. Rinneradio are now into double figures with album releases, the latest of which, Pan, boasts a new three-man line-up. Rinneradio perform at ITC's Sound Like Helsinki event as part of the Helsinki Club Night showease on September 20, 
7. THE LATEBIRDS; Line After Line (Grandpop) Helsinki-originated five-piece The 
since their 1999 début album, the dark pop offering Fortune Cookies. Gigging with everyone from the Jayhawks to Nina Persson's A Camp solo project and Bon Jovi in 

rsthe US thismonth with Laika & The Cosmonauts while recording tracks for their next album. 
8. NERDEE: Broken Glass (Poko) Five young girls who write their own songs and signed to Poko in 1998, Nerdee gained their first taste of international exposure when their hit Burning 4 U was covered in Canada. 
mélodie pop sound to a wider 

licou. 

cehere. 
9. HYPNOMEN; Zarathustra (Stupido) Founded in 1994, originally as a trio, this band were, among other things, a house band for a Swedish game show before recording their début set Supersonico, released in 1997. Their rétro sound, i 

central Europe, the UK and Finland since their inception in 1986. The band are set to play Popkomm as part of a German tour this month. 
12. TIGERBOMBS: 1,000 Sparks (Johanna Publishing) Formed in Finland in 2001, this feisty five-piece lead off Sounds Like Helsinki's earlier showease Helsinki Action Night at Manchester's In The City event at Bar 381 20. Tigerbombs are also set to play one London date a after a successful Go North festival. while their video for L000 Sparks is set to go to UK TV shortly. 
13. CREAMSTAR: Honey (Poko) Hailing from west coast town Va and led by singer Hannah Norrena, claim a rétro guitar pop sound with a brace of catchy songs. Another signing to Poko Records, which released début album The 12th 

17. VELCRA: Can't Stop Fighting (Virgin Finland) Led by female vocalist Jessi Frey aka Ebola and guitarist and programmer OD and assisted by bassist Gunnar and drummer Mikko, Vêlera mix industriai beats, savage guitar riffs and beautiful mélodies. Signing to EMI Finland (Virgin) in August 2001. î played a sériés of UK gigs 
album this autumn. 

os Koneveljet were formed in 1996 by former Rinneradio members Kimmo Kajasto and Jari 
n the UKand Germany with début single Man On The Moon, début album Brothers In Machine and through 

the Amsterdam Dance Event. 
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While its beginnings may be modest, the new rundown bas an important future ahead 

Download chart waits for youth 

EDITORIAL 
MARTIN TALBOT 

martm@musicvveek.coni Martin Talbot executive editor, Music Week. CMP Information, 8th Floor Ludgate House, 245 Blackfriars Road, London SEL9UR 

So this week it ail begins. From small acorns, giant oak trees may grow. Downloads remain a small part of the legitimate music market. In excess of 100,000 units sold every week is impressive, given that the figures would have been less than a tenth of that 12 months ago. But such sales still pale next to physical singles, of which 8m units were shipped in the 12 weeks that made up quarter two. In sales ternis, the download is about as popular as the 12-inch single. What is most significant about the launch of the Download Chart isn't the volume of sales, but the promise that it represents. Speaking personally, downloading music still takes too long and flicking through iTunes' database of tracks is nowhere near as seductive as leafing through racks of CDs. Plus, there is still too much music not yet available. But it is the opportunily for instant grat- ification, at any time of night, in any far-flung loca- tion, together with potentially limifless choice, that makes downloading such a killer application. It is still a veryyoung market, however. What is sur- prising is that it is not a market dominated by the young, as one might expect. The rundown of test data 

published in this week's Music Week - we will publish each week's Ofiicial Download Chart online when it is unveiled each Wednesday evening, and in the follow- 
ing Monday's issue - does not reflect the overall sin- gles chart, with its leaning towards teen-targeted pop and dance. It actually reflects an older démographie. Whether it is the iPod factor coming into play - 
older consumers are more likely to be able to afford them - it is hard to tell. Maybe more of the younger audience continues to download its music ffee, from peer-to-peer services. Or perhaps the nation's youth borrow their mates' CDs and rip them onto their PCs. Perhaps, when school and collège terms start again later this month - and the nation's students have access to broadband again - the complexion of the chart will evolve. The launch of the Download Chart will be crucial in promoting releases directly to this community. As labels begin to target the chart in a bid to claim a high chart position, a number-one event, the awareness of downloading can only grow. Let's be honest, there are precious few positive stories that are embraced by the national press. This week's média excitement will make a refreshing change. 

Under-lSs form a discerning 

market not to be ignored 
VIEWROINT 
MATT PRIES! 

The youth market lias long been overlooked by the club scene. It's easy to see why, because from a promoter's point of view there isn't 
for an audience that doesn't have much money to spend on tickets, can't drink alcohol - there's only so many soft drinks you can sell to people in a night - and would require more spending on security than a normal club night would. For as long as I can remember, the BBC has wanted to deliver crédible events to under-18s but, for the reasons outlined above, has 
The iintler-18s want to 
be challenged. They 
don't just like pop 
struggled to find someone to work with. Then we found ukclubcul- ture. In 50 venues across the coun- tiy, 80 times a year, ukclubculture hosts events for under-18s attract- ing a crowd of over 2,000 to each. We decided to get involved once we were reassured the teenagers would be safe, the door staff were responsible and there would be no alcoholic drinks on sale. From their point of view, they were interesled in taking the best 

elements of Radio l's dance output and delivering it to their audience. So far, we've done two tours with them, featuring top names such as Westwood, Judge Jules, Fergie, The Dream Team and Ibevor Nel- son, and theyVe been highly suc- 
We've found that people of this âge are incredibly discerning in their musical appréciation. People make a mistake to ignore this market. And they also make a mistake to assume you should only roll out the most pop- ulist material. The under-18s want to bc challenged. They don't just like pop; they like a whole range of styles and their tastes vary consid- erably across the country. We've taken some of our most cutting-edge DJs to them and theyVe responded. These events are a great way for us, and the record companies, to reach a young audience and none of our DJs see it as a chore to per- form at them. The DJs realise they're reach- ing a new audience, they know that if someone sees them and likes them then theyTl pay to corne back and see them again once they 

Are labels responsible for 
artists' extreme views? 

In light of the controversy surrounding Beenie Man and the Mobo nominations, to what extent should labels or retailers be responsible for the opinions of their artists? Peter Quicke, Ninja Tune. "I do think labels have some responsibility. It is everybody's responsibility to ' ' if someone is knowingly abusing people then it is incumbent on everyone to try and make their efforts as ineffectuai as possible. There is a line because I do not believe in censorship, but record labels should be responsible." John Fogarty Minder Music T do think there must be some If you're aware that 
inflammatory you i form of consultation with the artist if you think the lyrics could have some affect in the community."  
"1 think it's totally inappropriate for retailers to act as de facto public censors by pulling stock on the basis of content, although it's clearly incumbent on us to merchandlse and sell product responsibly and in a way that Is sensitive to a particular situation. In this instance that would mean continuing to stock particular titles, thus allowing customers to 

make their own, informed purchasing décisions, but not actively promoting them, I believe record companies are in a slightly différent position, as they are effectively publishing a piece of work, and, with that, cornes additional responsibility."   Rene Renner, Gronland Records "To no extent. As a label you face a choice between either working with an artist and letting them think freely or else not signing them in the first place. There are certain acts that we wouldn't want to get involved with, such as acts that carry a right- wing message, because it reflects badly on the label."  Toby Donnelly, XL Recordings "I believe that labels should not try and steer or be lield accountable for the views of their artists - it seems obvious to say th right to their ow and, as such, those opinions should have no bearing on the labels' attitude towards them. Some artists have offensive views but I don't feel that record labels have a duty to confront them. societv does."  Ged Doherty, BMG T believe in free speech but I don't j the views of ; violence 
subject of lyr   lot There, they're pro freedom of speech and try to get round it by the likes of warning stickers on albums." 



Norman Cook's alter ego Fatboy Silin is back with a 
new single, Slash Dot Dash, and an album, called 
Palookaville, is due to be released in September \X 
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Forum is edited by Jim Larkin 
stages with his kids, and a matter of 
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The latcst jobs are also availahle online 
Booking deodline; Tlinrsday lOam for publication tlie follmving Monday (space permitting). Cancellation deadline: lOam Wednesday prior to publication (for saies bookings: 17 days prior to publication). 

maCDrovisiorr 

Leading DRM Solutions have an opening for an Account Manager for clients across the Media, Commercial and Communications Sector. Their technology and your work will define the next génération of P2P, Music, Games, DVD and CD protection. 5+ years entcrprisc software solutions (licensing, consultancy, services) ERP, CRM, EAI or CMS sales essential. Partner and new business skills adv. Huge opportunity to go for gold. 

MISSION CONTROL ARTISTS W AGENCY ARE EXPANDING! 
Mission Controi are one of the UK's leading artists 

We are currently looking to fill the positions of PA/Admin, Junior/Trainee Agent, Receptionist. 
Please send CV, covering ietter and détails of current salary (if any) to Amy Styles, Mission Controi, 50 City Business Centre, Lower Road, Rotherhithe, London SE16 2XB or email amy@missioncontrol.net Closing date is 3rd September2004 

do you run courses for the 
music industry? 
whether you target Wiosé building their skills as 
they move up in the industry or those trying to . break into the industry. 

riever has the need been stronger for staff to develop and diversify. 

WORLD CLASS 
RECORD PRODUCER 

LOOKING FOR 
EXCITING NEW 

TALENT 
Please send material/info to: 

PO BOX 479 FARNHAM GU10 1ZH 

TWO LARGE STUDIO 
SPACES FOR RENT 4 NATURAL DAYLIGHT4 AIR C0NDITI0NED 4 IDEAL FOR WRITER/BAND/STUDIO 4 RELAXED VIBE 4 NAME CLIENTS 41MIN FROM OLDSTTUBE/BR 

CALL 0207 251 6200 
OR EMAIL 

INF0@F0RTRESSSTUDI0S.C0.UK 

Find your next job at 
vwvw.musicweek.com/jobs 
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Classified ^ 
Contact: Maria Edwards, Music Week Classincd Sales, CMP Information, 8th Floor, Ludijate Honso, 245 Blackfriam Road, London SE19UR T; 020 79218315 F: 020 79218372 

Johs & Courses: £40 (niin.dcrn x 2 cols) , Business to Business: £21 (ni:n. 4an x 1 col Notice Board: £18 (min «tcni x 1 coO Spotcolour;addlO% 
AH raies subjccl lo standard VAT 

The latest jobs are also available online every Friday at www.niuslcwcek.coin Booking deadline: Thursday lOamfor puWicatioii the fodowing Monday (spacc permilting). Cancellattoi deadline lOam Wednesdây prior to publication (for sériés bookings: 17 days prior to publication). 
BUSINESS TO BUSINESS 

  -Specidist   in Replacement Cases & Packaging items • CD album cases available in dear or coloured > CD single cases - ail types of double CD cases • Trays available in standard coloured and clear • Cassette cases single & doubles i Video cases ail colours & sizes i Card masterbags CD, Video, Cassette - 7" 10" 12" . Paper/" 12" & 12" POLYLINED ■ Polythene sleeves & Resealable sleeves > Mailing envelopes, Video 7" & 12" CD various types available. Also ail sizes of jiffy bags > Window displays TpT « CD/Record cleaning doths - PVC sleeves for 7" 10" 12" and CD S™ - DVD cases > Recordable CD & Minidisc y§i 
Best prices given. Next day delivery (in most cases) Phone for samples and full stock lisf Phone: 01283 566823 Fax: 01283 568631 Unit 2, Park Street, Burton On Trent, Staffs. DEM 3SE 

E-mail: malpriesf@aol.com Web: vvww.soundswholesaleltd.co.uk ^ 

CD DUPLICATION NO.1 SUPPLIER TO THE INDUSTRY PROFESSION AL SERVICE WITH COMPETITIVE PRICES 
02073852299 

BECOBBS WfljjTjD CASH PAID 7M2MPs,60s. 70 s, 

STUDIO/ 
programming 

rooms 
- vacant - 

North London 
Move in Today!!! 

020 8341 5592 
or 07904 101320 

Rolled Gqld 

THE WHOLESALER TO THE TRADE 
Over 1,000,000 CD's/DVD's available. 
Distribution & Service second to none 

EDI Ordering available 
Increase your profits with low 

prices/special offers 
Discounts for Crédit Card/Cash 

Customers 
Promotions, tailored to your needs 

One Call to open an account or request 
a price list 

View our stock list on www.rolIedgold.net 
Tel: 01753 691317 
Fax: 01753 692728 

e.mail: sales@roIledgoId.net 
8G Bedford Avenue, Slough Trading Estate, 

Slough SL1 4RA 

mm 
Repeot Porformonce 

Excellent quaMy and présentation 

ROYALTY & COPYRIGHT ADMINISTRATION SERVICES (or record labels, music publishers. film & dislribution companies, 
Please contacl: Maria Comiskey 

Tel: 01962 732033 Fax: 01952732032 Email: maria@portmanmusicservices.com 

Our offerings also indude DVD Authoring, Subtiding ant 

ï Ascent 
I Media 

Do you have a london venue to promote to the uk music industry? 

With rates starting from as little as £600, its the essential part of your marketing mix 
For détails contact Maria on 0207 921 8315 email maria@musicweel<.com 
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Dalafile 
-44 

TV & radio airplay p2Q > Cued up p24 > New rctcascs d26> Sinnles & albums r 

Britain's most 
comprehensive 
charts service 

Week 35 

albums^ THIS WEEK The Libertines The Libertines (Rough Trade): R Kelly Happy People - You Saved Me (Jive): Papa Roach Getting Away With Murder (DreamWorks): Bjbrk Medulla (One Little Indian)  SEPTEMBER 6 Natasha Bedingfield Unwritten (Phonogenic): Goldie Lookin' Chain Greatest Hits (Must Destroy): Dizzee Rascal Showtime (XL): Kasabian Kasabian (Arista) SEPTEMBER 13 Ed Harcourt Strangers (Heavenly): The Thrills Let's Bottle Bohemia (Virgin); Nelly Suit/Sweat (Island): Embrace Ont Of Notbing (Indepeidiente): Daniel O'Donnell Live Laugh Love Yest (Rosette) SEPTEMBER 20 The Music Welcome To The North (Virgin): Rammstein tbc (Island): The 22- 20's The 22-20,s (Heavenly) 
SINGLES THIS WEEK Ed Harcourt This One's For You (Heavenly): Kanye West Jésus Walks (Def Jam): Nelly My Place/Flap Your Wings (Island): Twista Sunshine (EastWest): The Killers AH These Things That Tve Done (Lizard King): Prodigy Girls (XL) SEPTEMBER 6 Kevin Lyttle I Got It (Atlantic); Peter André The Right Way (EastWest); McFly That Girl (Island): Estelle Free (J-Did/V2): Brian McFadden Real To Me (Sony); The Music Freedom Fighters (Virgin)  SEPTEMBER 13 Girls Aloud Love Machine (Polydor); RazorlightVice (Vertigo); Joss Stone You Had Me (Relentless/Virgin): Dido Sand In My Shoes (Cheeky): Muse Butterflies And Hurricane fTaste Media/East West); Eric Prydz Call On Me (MinistryOf Sound) 

Albums and 
dance still 
bouyant 
Alan Jones Artist album sales rebound from a 105 week low to a four week higb, improving by 15.2% week-on- week from 1,551,099 to 1,789,904. The Prodigy's chart- topping Always Outnumbered Never Outgunned conlributed little more than a quarter of the increase, but there were also débuts in the Top 20 for the Finn Brothers, R. Kelly and Alexander OTTeal - in fact, albums by ail of these artists checked into the Top 12, making it the biggest intake for that part of the chart for eight 

Aside from the Prodigy, the highest début is that of the Finn Brothers' second album Everyone Is Here, which enters at number eight, with first week sales of 18,120, a full nine years after the fratemal duo's previous collaboration Finn, opened and peaked at 15 with first week sales of 8,228. At the time of the first album, the duo - made up of New Zealand bom former Split Enz and Crowded House stalwarts Tim and Neil Finn - were known simply is Finn. Won't Give In - The first single from the Finn Brothers' new album - peaked at number 26 a fortnight ago. Released in 1994, inspirational singer/songwriter Jqfffiuçklfy s only full-length studio album in bis short life - which was curtailed by a swimming accident 
MARKETINDICATORS 

in 1997 - was Grâce. Critically acclaimed at the time, and since included in several Top 100 Albums Of All-Time lists, Grâce bas never made the UK Top 40 but has managed to rack up impressive UK sales nf .814.090. To mark the lOth anràversaryoî Grace's release, it was reissued last week in an expanded édition spanning 2 CDs ànd a JoVÉh and this édition soin 5,559 cô^ies last week, to secure a number 44 début on the chart - sut places higher than the original album 
Meanwhile, singles sales slip by an insignificant 7,033 -1.6% - week-on-week, a fine resuit given the fact that the number one single - Natasha Bedingfield's These Words - dips from a first 

week 68,745 to 40,978. Ils lead over runners-up 3 Of A Kind's Babycakes is eut by three- quarters though Babycakes iteelf is down by 25.5% week-on-week. Dance music's renewed prominence continues, with Mousse T's Is It Cos l'm Cool following Shapeshifters and Stonebridge's recent example by making the Top 10, though Faithless make a below par début at 22 with I Want More, the second single from recent number one album No Roots. However, I Want More has helped No Roots to reverse ite décliné. The album initially posted seven falls in a row but has now improved for four straight weeks. Ite full chart history: 1-7-1 

THE BIG NUMBER: 2,138 position âÛJ" lhesingt^h«Un 
im <;hade ' ' 

SINGLES NUMBER ONE NATASHA BEDINGFIELD THESE WORDS Phonogenic Showing a lot less régional variation than most number ones, Natasha Bedingfield's second single is faring best in Scotland and Northern Ireland and worst in London, where its sales are 12% below what mighl be reasonably expecled for a single with its national profile. 
ARTIST ALBUMS NUMBER ONE THE PRODIGY ALWAYS OUTNUMBERED NEVER OUTGUNNED First week sales qf6i286 are barely a fifthof those turned in by The Prodigy's last album. Fat Of The Lard, on the week of its launch seven years ago but beat runners-up Maroon 5's Songs Atout Jane by nearly 5,000. Saturday sales, however, favoured Maroon 5. with 12,666 copies of Songs Atout Jane being sold, compared to 1X277 of Always Outnumbered. 
COMKPILATIONS 

/ 

NUMBER ONE NOW! 58 EMI/Virgin/UMTV Tuming in its fifth straight week at number one. Now!58topped the 700,000 sales mark last week and slowed its décliné, dipping just 24.5%. It soid 48,880 copies, while Cream Classics continues at a distant number two with 28,821 sales. With The Prodigy's new album and Maroon 5's Songs Atout Jane toth iopping the 50,000 sales mark, last week was the first in which Now! 58 has not been the overall number one album since it was released. 
SCOTTISH ALBUMS NUMBER ONE KEANEHOPES AND FEARS Island While Maroon 5 are replaced atop the overall UK chart by The Prodigy, neither act has managed to make the grade in Scotland. where Keane's Hopes And Fears continues to rule tire roosL It has thus far spenl eight weeks at number one in Scotland, compared to four in the UK as a 
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Upfrant 

Oasis début is 

reboni on DVD 

The DVD version of 
Oasis's Definitely 
Maybe will be backed 
by a massive 
promotional campaign 

npaign Ne.rtFriday(September3) ;o, pushing see Channel 4 air the only-for-TV 

bave been the servicingof Columbia (live) and Live Forever 

A sélection ofUK 
tastemakers select 
theirfavourite 
upcoming releases 
Paul Croughton, 
associate editor, Arena THE KN1FE DEEP CUIS (RABID) 

James Merritt, DJ, 
KisslOO ROGUE ALBUM SAMPLER, INSTANT GRATIFICATION (SKEWEDVIEW) 
"Arabie hooks, homy vocals and irrésistible mélodies', is how the band describe their unique sound, but Fd have to throw in at least one reference to smokylate-night bars, a clichéd comparison to Joss Stone, and still leave room somewhere in tire review for the word 'funky'. This is real music, -with real thought - a must-listen. In between searching for a major label release, alimited édition album run is available." 

Chris Ingham, editor, 
Métal Hammer CflLIBAN THE OPPOSITE FROM WITHIN (ROADRUNNER) 
"It's just the right amount of emotive/poppy Funeral For a Friend meets Killswitch Engage metaldom to catch the rock kids in its dark thrall. Tirât said, Viking Skull's new record will destroy the métal world when it finaUylands." 
Martel Maxwell- 
Stevenson, The Sun 
(Bizarre) PATRIZIO BUANNE LTTALIANO (CLOBE/UNIVERSAL) 

^!pl 
City 96.7FM 

andajoy 

t3npSrodurced by Brian3 F^wî'ng" Adhesive - is possibly the best four minutes label tliat is being set up 
h^n7e^reSSi0nrVe rw^rAllAr0UIldAr0Und 

... sr- 



TV Airplày Civarl: 

A // /ê s/$ $ J? 
NATASHA BEDINGFIELD THESE W0RDS ITT 

343 2 MAROON 5 SHEWILLBELOVED | 
3 3 3 OF A KIND BABYGAKES BriE1:1us, 299 
4 3 AVRIL LAVIGNE MY HAPPY ENDING 291 
5 KEANE BEDSHARED 1SUM) 271 
6 ' SUGABABES CAUGHT IN A MOMENT 268 
7 JO JO LEAVE (GET OUT) 267 j 
8 15 CHRISTINA MILIAN WHATEVER YOU WANT 258 
9 5 ERICPRYDZGALLON ME 256 
9 H BRIAN MCFADDEN REAL TO ME 256 
11 THE 411 DUMB som/srm 254 
12 23 GIRLS ALOUD LOVE MACHINE pot™ 249 , 
13 12 TWISTASUNSHINE «ymc 248 
13 25 GOLDIE LOOKIN CHAIN GUNS DONT KILL PEOPLE... A™™ 248 
15 7 USHER BURN a»,m 247 
16 25 JOSS STONE YOU HAD ME Humuss™» 240 
17 NELLYMY PLACE o" 230 
18 11 THE STREETS DRY YOUR EYES 228 
19 8 SHAPESHIFTERS LOLA'S THEME p™ 223 ; 
20 28 FRANZ FERDINAND MICHAEL « 208 
21 32 PAPA ROACH GETTING AWAY WITH MURDER o™.™ 2Q7 
22 18 ANASTACIA SICK AND TIRED ™ 205 
23 13 RACHELSTEVENSSOME GIRLS 196 

!.24 134 FATBOY SLIM SLASH DOT DASH 189 
25 15 D-12H0WC0ME 184 
26 213 BIG BROVAZ YOURS FATALLY « 168 
27 30 BUSTED THUNDERB1RDS 161 
28 22 .lAMFITASFFTTlNABOY'SEYES 156 
29 33 PETER ANDRE THE RIGHT WAY atiantima™ 141 30 27 BUSTED 3AM 
31 41 1 nSTPROPHFTS 1 AST SUMMER vls,elIW,SE 140 
32 « ANNIE CHEWINGGUM 137 
32 260 IAN BROWN FEAT. NOËL GALLAGHER KEEP WHAT YA GUI «xvoos 137 
34 0 MCFLY THAT GIRL ISWD 134 
35 86 BRITNEY SPEARS TOXIC JIVE 131 
35 51 BOWLING FOR SOUP 1985 JKt 131 
37 38 BEASTIE BOYS TRIPLE TROUBLE raMMM 129 
38 44 STONEBRIDGE FEAT. THERESE PUT EM HIGH ™™)l 127 
38 24 J-KWON TIPSY ^ 127 
38 31 FÛITHI F« FF AT NINA SIMONE 1 WANT MORE 127 
■ H>)listTop4 ■ BqhBlTtp4 0 OrL 53128 

vmo 
j 

DS video music awards 

WILLYOU BE 
THERE FOR THIS 
YEAR'S SPECIAL 

MOMENT? TONIGHT 30TH AUGUST 9PM ONLY ON MTV 

music control uk 

Natasha Bedingfield holds off 
Maroon 5 as Keane, Jo Jo, 
Christina Milian and Brian 
McFadden race into the Top 10. 

i.l.HliJliV j 
L | PAPA ROflCH GETTING AWAY W1TH MURDER 2 SEETHER FEAT. AMY LEE BROKEN WINMIP Volwet Revolver FaU 3 LOSTPROPHETS LAST SOMMER visibie MISE To Pièces 4 BOWUNG FOR SOUP 1985 JIVE THE HITS   5 VELVET REVOLVER SL1TBER ti.'C, NUMBER ONE 6 GOLDIE LOOKIN CHAIN GUNS DONT KUl PEOPL AIIATOC Babycakes 7 SUPKNOT DUAUTY MHKWMB 8 BUNK182D0WN GCfftN CLIMBER 9 HOOBASTANK THE REASON OEFJJM Natasha 9 THE HIVESWALK IDIOT WALK POIVDOR MMsfliMTBese 

H1GHEST NEW - 
iiliUiïiiMÊÊÊKÊÊr Em m 

2 « TWISTASUNSHINE AIUNTIC CASS1DY FEAT. MASHONDA GET NO BETTER Jttcoœ TMF NUMBER ONE 3 4 R. KELLY HAPPY PEOPLE JIVE Shapeshiftcrs 
4 30 CHRISTINA MIUAN WHATEVER YOU WANT DtfJAM HIGHEST 5 36 EAMON LOVE THEM , JM CLIMBER 6 I 3 0F A KIND BABYGAKES BEIEHRESS UsherGomessions 
6 7 ERIC PRYDZ CAa ON ME DATA HIGHEST NEW si 10 THE4U0UMB sw^REEisia ENTRY 9 j 16 DIZZEERASCAL STAND UPTAa M Fatboy Slin» Slash 
10 133 ANGEL CITY 00 YOU KNOW (I GO CRAZY) DAIA 

Esassm 

HighestCUmbei and 
• to tho Top 50 
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Natasha Bedingfield replicates her singles 
sales and TV airplay chart-topping successes 
on airplay, but now must hold off new top 
five arrivais Maroon 5 and Jo Jo. 
m 

31 7 ] FRflNZ FERDINAND MICHAELdo'JI o 

Ail the sales and airplay cliarts published in Music Week are also available online every Sunday evening at www.musicweek.com 

The UK Radio Ail 

'/// , NATASHA BEDINGFIELD THESE WOROS 2514 7 73.10 4 
2 ! 12 SHAPESHIFTERS LOLA'S THEME 2552 ■3 68.37 ■6 
3 6 5 MAROON 5 SHEWILLBELOVED J 1745 27 55.70 29 
4 10 4 0 JO JO LEAVE (6ET OUT) 1308 51 48.18 31 
5 5 20 KEANE BEDSHAPED 1413 19 4657 0 

i 6 » 4 0 THE THRILLS WHATEVER HAPPENED TO COREY HAIM ™i» 653 62 46.10 19 
7 3 a THE STREETS DRY YOUR EYES «on»? 1757 -13 38.21 -32 
8 n 2 0 JOSS STONE YOU HAD ME mamvmm 528 85 38,09 
9 3 3 THE 411DUMB sonv/smEEisioE 1045 27 36.78 14 
10 u 15 0 SCISSOR SISTERS LAURA «a™™ 1384 -1 36.03 
11 9 6 2 3 OF A KIND BABYCAKES «miss 1080 -1 3538 -6 

i 12 » 2 0 BRIAN MCFADDEN REAL TO ME «o™ 956 13 34.89 
13 5 5 17 KRISTIAN LEONTIOU SHINING roi.» 1198 n 32.13 
14 12 23 0 MAROON 5 THIS LOVE 1131 ■"-9 31.53 -14 
15 ? 6 0 TWISTASUNSHINE « 994 ■4 30.84 -29 

| 16 26 2 0 ERIC PRYDZGALLON ME BATA 846 43 30.18 37 
17 13 12 37 JAMELIA SEEIT IN A BOY'S EYES mom* 1523. ■13 28,92 -21 
18 17 61 KELIS TRICK ME VIRGIN 1314 ■7 28.78 -12 
19 18 4 8 SUGABABES CAUGHT IN A MOMENT .s™ 1017 19 28 3 
20 28 î 0 EMBRACEGRAVITY WENDIENTE 256 16 2728 27 
21 19 » 23 RACHEL STEVENS SOME GIRLS i™ 1449 1 2559 te 22 9 MOUSSE TISITCOSTMCOOL? mm 634 47 2532 42 
23 16 12 ANASTACIA SICK AND TIRED ERIC 1514 7 24.71 -30 24 23 n 43 MARIO WINANS/ENYA/P DIDDYI DONT WANNA... BADEOY 928 ■8 23.75 -2 25 P 3 16 AVRIL LAVIGNE MY HAPPY ENDING ARISTA 1069 0 2339 -22 

rr 
|| 15 BRIAN MCFADDEN REAL TOME iiootSKOiiv Q 1 MAROON 5 THIS LOVE j 2 2 THE THRILLS WHATEVER HAPPENED TO COREY HAIM vmen 2 : SCISSOR SISTERS UURA POIVDOS 2 6 EO HARCOURT THiS ONE'S FOR YOU BEAVBM 31 4 SHAPESHIFTERS LOLA'S THEME rosra» lui JOSS STONE YOU HAD ME BamrussmRciB 4 r NATASHA BEDINGFIELD THESE WOROS (HONOGEMOeYO BETH NIELSEN CHAPMAN FREE SASCTUARV 5| 13 MAROON 5 SHEWILLBELOVED j 6| 'M FRIED WHATEVER ICH00SE1L0SE UOTOV 6 5 THE STREETS DRY YOUR EYES lu AMY WINEHOUSE HELP YOURSELF ISUSD 7 13 RACHEL STEVENS SOME GIRLS wjiïdob EMBRACEGRAVITY WDatNOiENTE 8| s KEUS TRICK ME VIRGIN PAUL WELLER WISHING ON A STAR V2 9| 3 ANASTACIA LEFTOUISIDEALONE EPIC 10 1 1 KRISTIAN LE0NT10U SHINING TOLVDOS 10 u KEANE BEDSHAPED isuwo 



m usic cont rol^u/f 

frplay Chart 

l'h'/J 
26 « » NELLY MY PLACE ~  1094 34 4? 22.10 43 27 39 5 11 STONEBRIDGE FEAT. THERESE PU 1 'EM HIGH 986 17 20.92 21 28 18 59 DAMIEN RICE CANNONBALL o»™™™ 1013 .1 20.85 .9 
29 5 39 FRANZ FERDINAND MICHAEL 398 41 20.84 14 30 29 24 0 AN AS 1 AGI A LEE 1 0UIS1DEAL0NE EP1C 819 •13 20.23 -2 31 i o DIDOSAND IN MY SHOES CMEKV 456 40 20.23 

132 o PAUL WELLER WISHING ON A STAR V2 491 57 19.68 16 
33 2 20 o KEANE EVERYBODY'S CHANGING ISLAfiO 806 ■10 19.67 ■23 
34 40 2 o ED HARCOURT THIS ONE'S FOR YOU 38 -24 19,10 
35 0 l GOLDIE LOOKIN CHAIN GUNS DONT KILL PEOPLE... m™ 370 74 18.94 i 36 0 ARMAND VAN HELDENMYMYMY immratD 344 27 18.80 
37 1 35 7 25 THE LIBERTINES CANT STAND ME NOW ™c™E 355 7 17.53 
38 48 3 0 BETH NIELSEN CHAPMAN FREE mnm 35 9 16.77 
39 51 2 0 FRIED WHATEVERICHOOSEILOSE mm, 130 ■5 16.57 
40 56 10 44 SHAZNAY LEWIS NEVER FELT L1KE THIS BEFORE 782 ■13 16.51 

141 223 1 0 THE CORRS ANGEL IMASIWÎST 299 86 15.91 m 
42 25 15 26 USHER BURN «s,a 834 ■47 15.69 42 
43 38 29 0 NO DOUBT IT'S MY LIFE onosco* 642 ■7 1552 -U 
44 34 44 0 OUTKAST HEY YA! AB1STA 488 ■9 14.72 ■23 
45 42 3 65 AMY WINEHOUSE HELP YOURSELF 80 -28 14.38 m 
46 43 14 0 OUTKAST ROSES 274 -67 14.15 ■18 
47 33 S 21 D-12 HOW COME 111 o 13.84 -32 
48 45 ,4 34 BRITNEY SPEARS EVERYT1ME JM 761 -43 13.69 -20 
49 52 1 0 THE KILLERS ALL THESE THINGS THAT l'VE DONE uimm 277 56 13.63 

: so » 44 0 BEYONCE CRAZY IN LOVE mmm 353 -24 13.61 

two on tlic airplay £^ 
places'hlgher than '«s belt, Lola'; Tlieme by Shapeshifter 

UK radio last week, with 2,552 12- sp'ns, but its Me audience slipped Wc offtoabnght Dloded 95-30- 
altowimj These Words by Natasha BodingtiGlri lo picking up 299 

mm 
± SHAPESHIFTERS LOLAS THEME POS: 2 i 2| NATASHA BEDINGFIELD THESE WORDS pho;;0( 

4 8 | MAROON 5 SHE W1LL BE LOVED J 
\ | JAMELIA SEE1T IN A BOTS EYES m 7 j 5 | RACHEl STEVENS SOME GIRLS polydoi 

9: 9 ISCISSORSISTERS LA1 

11:231 JOJO LEAVE (CET OUD MEF 12; 14 | KRISTIAN LEONTIOU SHININGpolydos 1 MAROON 5 THISLOVEJ 14; 17 | AVRIL UVIGNE MYHAPPYENI 15' 27 j NELLY MY PLACEUM' 16:16 | DAMIENRICE CANNONBALLDWfHFiot 17! 241 SUGABABES CAUGHTIN AMC 8 15 | 30FAKIND BABYCAKESRCU 19 281 THE 411 DUMBSOT 20 25i STONEBRIDGE FEAT. TH UT'EMHIGHHEOKANW 

01 ANASTACIA LEFTOUTSIDEALQNEEPIC 2 KEANE EVERYBQDY'S CHANG1NG isu 27: Q ERIC PRYDZ CALL ON ME DAÏ; 28; 211 SHAZNAY LEWIS NEVER FELT L1KE TH1S BEI 29! u | BRUNEYSPEARS EVERYTIMEJIVE Hî NODOUBT ITSMYUFEot 

1 JOJO LEAVE (GFT PUT) WTO 
3| JOSSSTONEVOUW f] BRIAN MCFADDEN REAL TO ME OW il MAROON5THISLOVEj 61TW1STA SUNSH1NE «uiinc 7 ERIC PRYDZ CAg ON ME MT, il EMBRACE GRAVITY ikdi 9 NEUYMYPLACEiwrasAL 101 OIDO SAND IN MY SHOES CHŒKY 11 PAUL WELLER W1SH1NG ON A STAR v? 121 ED HARCOURT TH1S ONE'S FOR YOU HEA 
5 THE CORRS ANGEL «munoEAST y, EST ïâ] THE KlUERS AU THESE TH1NGS THATIVE DONE LKAHP KIM 17] MARK KNOPFLER BOOM. LINE THAT MERCUBY 18] THIRTEEN SENSES INTO THE FlREvailco 191 KANYE WEST JESUS WALKS ROC-A FELIA 0 GREEN DAY AMERICAN IDIOT warke 8i0 

The news as it happens Register for your free Musïc Week daily update at 
www.musicweek.coin 



masgÊ—mm; 
«2SV 

msm Listening post-Alison Moyet, 
Fitzgerald, Goidie Lo'okin' Chain. 

M Vague, tokUnega^ Coiïntry Got Seul 2: Album of the month - 
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m - I really hope it stores, I only have a 
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Addœ^? Waldron Court Prince William 
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SÏI^OLE OF TME WEEK Eric Prydz Call On Me 
ALBUM OF THE WEEK The Thrills Let's Bottle Bohemia 
Hotonthe heels of last ycart 

Bfilit; 

SISES. 

way up the airplay chart, it looks bound for the top five. 

InMyEar 

^ offeringTres 

IS, this Rapper's The second single from the ^ onthefl 
SSS» SESsx't- ss&'esa, 

ssisr" g!ÏZ 

Bw^ItOff/Fed1Up And Low Down four more to corne 
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s 1975, is widely acknowledged as 

doubkLP, its22 traces are Lily aœommodated on tliis single CD, 
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Albums listedthisweelc 240 
Yeai' to date: 8,611 Singles listedthisweelc 122 Yearto date: 4,358 

Records released 13.09.04 

meatioaf bat oui or hem Dctta t min I mr PMVTHMI y 
HmOONEY SUZUKI JHE FLECTRIC SWEAT Gammon (00 CR 2101) HmORRISON. VAN BROWN EYED GIRt Ddla Al (CD 23288) HrICHIE. UONa THE DEFINITIVE COLLECTION UM3 (CD 9823438) RODCERS. JTMMIE THE BEST OF Xtra (00 26407) SANTRNASAMBA PA Tl Delta Al (CO 23322) SCOH HERON. CIL SAVE THE CHILDREN Deluxe (CD 4724445) SEX P1STOLS, THE ANTICHRIST Pcrfommce (CD 38104) SIMPSON, RED TRUCKERS CHRISTMAS Sundared (00 SC 9006) SINATRA. FRANK TIME AFTER TIME Music Digildl (00 00 6507) 

Easy Ustcnnq -gVARIOUS THE FABULOUS 50S1951 Xlra (CO 26410) Rock/Pop -F) VARIOUS THE FABULOUS 5051952 Xlra (CD 26-110) 1VARIOUS THE GREATEST TENORS Pr rformara; (CD 38109) 

□ VARIOUS THE BEST OF IR1SH SHOV/BANDS Mise Digital (CO CD 6491) 

SNOW. HANK THE SING1NG RANGER Xlra (CO 26423) SPRINCFIELD, DUS7Y CLASSICS AND OÛLLECTTBIiS UM3 (00 9823450) STARR. KAY THE FABULOUS KAY STARR Xlra (CT ^ TENESEE ERNTE FORD NIGHT TR1 

TOTTY Tûnv Radioactive (00 RRCD 066) TRACY, ARTHUR THE BEST OF THE STREET SINGER Xlra (00 26414 VARIOUS TOO HOT Sandua/y (00 CMETO 992) T REGGAE SOUNOSYSTÊM Vugin/EMI (00 VTDCD 626) MUSIC DVD □ 2 PAC HIP HOP GENIUS Ghnane Oieams (LFM 406) □ BOWIE, DAVID INSIDE DAVID 60WIE1969-73 Classic Rock (CRI 1605) wwniry □ COLDPLAY LIVE 2003 ftirlofrfione (4908049) 60"sPop DHORNSBY. BRUCE RECORDEDUVE Sony (2026129) WorW □ JACKSON, JANET FROM JANET TO DAMITA JO Wgin (DVOVUS 255) VVbHd □ OASIS OEFINITELYMAYBE Big Bralher (RKIDOVD 06X) 

Singles 
OÂNCË  
Q AUBES PLAV ira EAVOURI TE SONWBA Pfiorelic (IT PH 081 
□SreOUILfl SlAWTBADefcclcd 0? ITHS Oél' □ BEACKUOTH CONNECTION SHAKE DR BOOTY/TBA GlAOZ 12GIJT57) B    elic(12*PH09) 

(NE HEY JUUEEIBA Virjin (CD VSCD1881) 

■ MCEK TUAT GIRL/TBA lilmd ICO UCSXD lOOT CD MCSID 40378) 
■ MUSICJNE FREEOOM F1GHTEPS7IBA Vutpn (CD VSCD 1S83I 

ROCK □ BEAIJIY SHOP f.lONSIER/TEA SIlOKlàK! (CDSHOECOS OIS T SHOW 0181 □ ELENAWITH THOSE EYESEIBA DîEdous (CD DEL 5045) 

□ SPAmCUS STARGA2ES OLDHANK SEMJLTZ/TBA SpartOB SCsijiœr (T SPAETY DM □ miUJWZ. THE IVWNDER/SOIAEIHINWBA Xl.(r REND 42S) 
KD6O60OSHEEPDREAMOf MACROBIOnC HUMANS7TBA Soûl to (E- SJR 9012)   1ÎALteOrLlffi4) iON WORKIN a-l ET/TBA Ange) Reol (ir ARFOOWl HT ARE 006D2) . ,JVERS AND CRIEPERS EKIBA Zéro G SoiikIs (12-OG 010) ONT CONGLOMERATE OF CRAZY SOUESZTBA Tendet (12* BAH OOM :ted(CDOFTD084COS12"DFTD084) 
WHA DO VOU REUEMBER TUAI NIGHE/TBA SP Mneic UB (12" SPMUS1C1202) REVINS, JASONIM YOUR MAIN HAWTBA Sanduary (ir SANTW 273) N1CKKPR0MISED SORGABA Dceg) Rms (E" DEC 006) 

U EAlîiaSEE TEffiO UdY EDITS «i/TBA llgl» Efls 02- UG 71 □PARRISH, THEO UGIY E01TS «BABA W Edils (12" EIG 81 □RAEEERIY, NECK SHIBE TO THE UMIVTBA1% Im 112" T1DY 206T) 

□ CLARKE. JOHNNY BEOOD OUNZAABA AlEsd (T AH 007) □ KNOIS KENNY ROAD OF UEEABA Hi(lre((aiic (10" HYDR 010) □ Kim. FELA THE UNDERGROUND SPIRtlUAL CAME (tainuil (CD QUA1 □EHCIANO WBAT ARE WE DONNA (OTBA Deep Ri») (A ROOT 0101 □ SANAE. SIS FRET JAH CHIEDRENABA Deep Rool (T ROOT 011) 
URBAN Q DJ HÛOP UN HUHABA Leisee Indusyis (12" IE1001) □ DJ SAL PARU THE SAMPLESIAYAABA AV8 (12- AV 41SI 

□ smfl, ROB HIP HOP ON WAXABA TebV  □ TRIBE CAUED OUEST, A AFTER H0UR3AEA Kos 112'KOS 02) Q YOUNC, MAT lliYUN(yTBAB(%(7'R) 007) 

□ SUEttOHEADZVSI D SWAYZAK ANOTHER MY WHIKE YA BUMPERABA Arol. 112- AZNY1931 UTTERABA Gmmiel (12-GOUR P"" 
3HN OEE THE SHEEE SIABA Tec (12' 0RGANICA/I6A /Urtigbl RiOTlngi 02" AIR 021 

^aofsC^ailltoarOIiBEANUK) 

□ LEOPARD, JEEF lASTEBimUA Sp,« QSHACKEfTDN SHACKLETDN7TBA Me,—, □ SHEX VS OHM SPU1ABA Aiaibl (T fli)T □ STAZI LOVE IS LETHALABA Qipi (7" CHIR □ VAIÏOM THE BE1C10M CQE VOL 1A8A On 

! (12* 0628 PNUK) ESABA Son» Gia« (12" SG 0429) 

Teddy Pendergrass Teddy Pendergrass/Life Worth Singing (Edsel DIAB401) 1 Afterquitti 1 vocalistof 1 Harold Me 
| Notes, Teddy 

the ground running with his irable self-titled solo début in 1977, and made the arguably better but not quite so succcssful album Life Is A Song Worth Singing the foUovving year. Now gathered together on a single mid-prieed CD with fiilly annolated booklet, the two albums merge into a seamless whole, bristling with superior Gamble and Huff compositions, bolh of the uptempo, disco variety and ballads. It is the latter 
really excels, his gruff, idiosyncratic vocal style providing a magnideent contrast to the smooth, sophisticated orchestrations to make tracks such as The Whole Town's Laughing At Me and Close The Door timeless classics. 

| the Sidmouth 1 Festival, this | collection of Ihigh-quality, archive recordings provides a fair ourofwhyit >o long, with tracks from the majorityof Britain's folk royalty, including Norma Waterson, June Ihbor, Kate Rusby, Ralph McTell, Martin Carthy and Shirley & Dolly Collins. The 35 recordings are richly varied, and range in vintage from 1974 to 2002, while the set is packaged in a 
| booklet detailing the festivals iry, and providing fiill détails 1 of the recordings included. 

Good Times 4 (Resist RES1STCD2) PW*| Thefourdiof 
Norman Javs SmUS :mnual Good 

r f fWllJ Times sets, this is released to tie in with his sound system's appearance at the Notting Hili Carnival. The previous three albums in the sériés ail made the Top 40 of the compilation chart id this year s set - containing œ usual combination of esoteric :ms punctuated with obvions owdpleasers - is likely to follow- dt Mel Torme's jazz anthem 
alongside LTD s 1978 fimk rarity It's Time To Be Real, and current but vintage sample-based favourites such as Lola's Theme by Shapeshifters and 19S0 by Estelle. Alan Jones 



Singles 

/à 
Nafasha Bedingfield and 3 Of A Kind hold at 
one and two to beat off five Top 10 new 
entries headed by The 411 and including 
Dizzee Rascal with bis biggest hit yet. 

The Officiai UK 

OF A KIND 

MAROON 5 SHE W 

BUSTEOmUNDIU 
THE STREETS DR 

MOUSSE T FEAT. EMMA LANFORDISIT COSIM COOL? 
DIZZEE RÂSCAL TfA [ i D IJPlÂLL 
STONEBRIDCE FEAT. THERESE Pir [ \, WGH 

PaiHcfs Lu SHAPESHIFTER^mW'STHEM 
RÂëfwvS^HAmi^r 
AVRIL LAVIGNEWl 

RISTIAN LEONTIOU 

28 O WON 
if 

W FAITHLESSIWANT MOR 
RACHELSTEVENSSOMEGIR 

37 THE LIBERTINES CAN s?:© 

ANA JOHNSSON WE ARE PiNltHiiHHIft 
OQ! DIZZEE RASCAL STAND UPTALL THE RASMUS GUILTY 

NINASKY MOVEYABOD 

BRITNEY SPEARS EVERYTIM 
LLOYD BANKS ON FIR 

JAMELIA SE 

2 Ol LOSTPROPHETS LAST SOMMER YdkMwin 3 Ol MOUSSE T FEAT. EMMA LANFORD iSIT COS IW COOL? rr«2Ai(V/riO 4 1 I STONEBRIDCE FT TNERESE PUT EM HICH Hd KMÎ(PJ 5 01 RAGHAV FEAT. JAHAZIEL LETS WORK 1T OUT MPI 6 2 | THE LIBERTINES CANT STAND ME NOW itogfciatm 7 Oi ELEPHANT MAN JOOK GAL ÏPB s 3 1 FRANZ FERDINAND MICHAE DonwBft'TTHl) 9 Ol THEBLUENIIEIWOUIDNEVER sœtojffi 10 5 ! ESTELLE 1980 ra-Jtwn 8 I ARMIN VAN BUUREN BLUE FEAR 2004 KebufaWDW 12 Ol BONNIE PRINCEBILLY AGNESQUEENOFSORROW Domino WHE) 13 6 ! BIFFYCLYROCUTTER AND TRAUMA Ea-stonidimo 14 4 I SODA CLUB FT ASHLEY JADE AINT NO LOVE (AINT NO USE) ùmm « Q : INTERNATIONAL AIRPORT/TEENACE FANCLUB ASSOCIATION (ktiqraphic (V/THU) 16 O, DEEP SENSATION SOMEHOW SOMEWHERE In TbeltouvC WIHtt 17 11 (MORRISSEY FIRST OF THE CANGTO DIE AtlxkfP) 18 12 ; DT8 PROJECT THE SUN 15 SHINING (DOWN ON ME) IJtaKblP) 19 Oj WID 8cBEN POINT BLANK/HATETHEORY tM/iwm 20 101 SOULWAX ANY MINUTE NOW HAsmitin 
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Albums 

/i^ 
The Prodigy's first album in seven years 
arrives at number one to push last week's 
top three titles ail down a place, while The 
Finn Brothers début at eight. 

The Officiai UK 

M1 ELVIS PRESLEY ALOH A FROM HAWAÎI gmg vidoa (arv) 2! 2 ELVIS PRESLEY '68 COMEBACK SPECIAL i ? i 31 4 THE STONE ROSES THE DVD s^.onHARV. 41 5 GUNS N' ROSES WELCOME TO THE VIDEO (arvj 5 7 THE EAGLES HELL FREEZESOVER BMCWtotARV.» 6 ; 3 ELVIS PRESLEY ELVTS "56 (Pi 7 6 AC/DC UVE AT 00N1NGT0N 8! 8 QUEEN LIVE AT WEMBLEY STADIUM (D 9 i 9 RUSH IN RIO SandiwrytP) 10110 CHER THE FAREWELLTOUR BMGvaeoWRV) 1113 IRON MAIDEN ROCK IN RIO .Swciuaryan 12| 12 KYL1E MINOGUE BODY LANGUAGE LIVE Pailcphoro (E) 13118 VARIOUS THE LAST WALÎZ mgm m) 14 j 14 RED HOT CHILI PEPPERS UVE AT SLANECASTLE w^v^iaidEN» isjn JOHNNY CASH JOHNNY CASH Arabesque 0 16122 MEAT LOAF HITS OUTOF HELL SHVCobnbul) 17 15 ELO ZOOM-LIVE B.mgw«,iarv) ^25 THE WHO THE KIDS ARE ALRIGHT SancbiarytP) 19116 LEO ZEPPEUNLED ZEPPELIN Vtener Mieic Vison (TOT) 20 20 VARIOUS LATER - COOL BR1TANN1A Warner Music Vision (TEK) t The OJficiiUKaBrbCwnpany 2004 

ne | THE STREETS A GRAND DONT œME FOR FREE LotedOn^CrefO □ O | R KHiY HAPPY PEOPLEAJ SAVED ME BMGWRV) 
4' 3 iUSHER CONFESSIONS ArisUTARV) 5 :0| YOUNG BUCK STRAIGHT OUTTACASHV1LLE Inlascopç(U) 6 7 1 KANYE WEST THE COlifGE DROPOUT Roc-A-feSa/OelJam(U) 7 : 4 | TWISTA KAMIKAZE «McaW 8i 8 j JOSS SIGNE THE SOUL SESSIONS WMtoA»* ia G!© JUGOYDJUGGYD 2mm 10 © MASE WELCOME BACK BadBoyftJ) 

WHITFiELD STREET STUDIOS 
and THE PROOIGYb 

Back with a bangl 

CONGRATS LIASVS & NEIL 

WHITFiELD STREET STUDIOS 

10 MUSICWEEK 04.09.04 

daucc^'et to 

Saved 
Kelly wrole, 

nr THE PRODIGY ALWAYS OVTNUMBERED NEVER OUTGUNNED ^ r , 
2 ' 29 IVIAROON 5 SONGS ABOUT JANE ® 2 
3 2 16 KEANEJHOPES AND FEARS®j 
4 22 ANASTACIA ANASTACIA ® 2 ® 2 BjlLir>l"A»iW5lunWSfanilAVjlcTJB«5.A»«..nl Epc 5131717 (![«) 5 5 30 SCISSOR SISTERS SCISSOR SISTERS ® 2 Scissor Stslors Wydor 9866058 (U) 6 30 SN0WPATR0LF[NALSTRAW®2 

i- 7 7 16 THE STREETS A GRAND DONT COME FOR FREE ® 2 
8 M THE FINN BROTHERS EVERYONEIS HERE p 

i 9 USHER CONFESSIONS® ® 1 
jlfl AVRIL LAVIGNE UNDER MY SKIN ® 

11 
12 1 R KELLY HAPPY PEOPLE/U SAVED ME 

ALEXANDER O'NEAL GREATEST HITS 
RED HOT CHILI PEPPERS LIVE IN HYDE PARK®®?^ 

" KRISTIAN LEONTIOU SOME DAY SOON ® 
14 MCFLY ROOM ON THE 3RD FLOOR ® 

!» 
15 THE ZUTONS WHO KILLED THE ZUTONS? ® 

i" > 12 T^KILLERS HOT FUSS ® 
i'8 « AA DAMIEN RICEO® 
H 29 FRANZ FERDINAND FRANZ FERDINAND ® 

20 u 2 FRANK SINATRA THE PLATINUM COLLECTION ® 
!21 16 34 JOSS STONE 3© 

22 É r YOUNG BUCK STRAIGHT OUTTA CASHVILLE 
i23 23 28 Ï<ANYE WEST THE COLLEGE DROPOUT ® 

24 A JOAN ARMATRADING LOVE AND AFFECTION - CLASSICS (1975-83) 
i25 19 18 TWISTA KAMIKAZE® 

26 21 THERASMUS DEAD LETTERS® 
27 26 2A GUNS N; ROSES GREATEST HITS ® 2 
28 28 n PHIL COLLINS THE PLATINUM COLLECTION ® 
29 36 BUSTED A PRESENT FOR EVERYONE ® i © 1 
30 « 32 SUGABABESTHREE®2®. 
31 25 18 D-12D12 WORLD® 
32 29 29 NORAH JONES FEES LIKE HOME ® 3 ® 2 
33 rr T" KATIE MELUA CALE OFF THE SEARCH ® 3 
34 30 53 THE BLACK EYED PEAS ELEPHUNK ®.. ® 2 
35 AA 12 FAITHLESS NO ROOTS® 
36 33 A3 OUTKAST SPEAKERBOXXX/THE LOVE BELOW ® 2 ©, 
37 38 9 RAZORLIGHT UP ALL NIGHT ® 
38 32 39 WILL YOUNG FRIDAY'S CHILD®T®, D L1'':''1/ :l' 1 li -LiK,:. •, v- -M,' 

SUJimio' «r fur** nfece  SK®*® 
sKr"1' [SI"4 sF'4' BIJSIID» CUNSN ROSES 27 KANYE WEST 2> MSwîl«iS58 ISilwitSJlîJ 
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Albums Chart 

J/M 39 
40 

36 26 JAMbllA 1HANK VUU ® 
42 25 KELISTASTY® ^ ^ 

41 27 12 ELVIS COSTELLO THE VERY BEST OF ® 
42 29 1 ROY ORBISON THE PLATINUM COLLECTION ® 
43 18 9 GABRIEL^E PLAYJO WIN ® 
44 Ér JLLF BUCKLEV 
4b 41 29 JETGETBORN® 
46 40 212 MADONNA THE IMMACULATE COLLECTION ® ,2 
47 15 MORRISSEY YOU ARE THE QUARRY ® 
48 47 19 AMY WINEHOUSE FRANK® 
49 45 338 BOB MARLEY AND THE WAILERS LEGEND ® „ 
50 31 RACHELSTEVENS FUNKYOORY® 
51 35 8 VAN HALEN THE BEST OF BOTH WORLDS 
521. DIDO LIFE FOR RENT ® ? ® « 
53 w SOULWAX ANY MINUTE NOW 
54 

i 55 
l6~ 

LOSTPROPHETS START S0METH1NG ® 
LLOYD BANKS THE HUNGER FOR MORE ® 
THE HIVES TYRANNOSAURUS HIVES ® 

57 4, 4. BR1TNEY SPEARS IN THE ZONE ® 
58 54 19 MARIO WINANSHURT NO MORE® Winns/PDiddy MB», 9861494 M 59 62 8 THE LIBERTINES UP THE BRACKET ® 
60 43 7 BOBBY DARIN BEYOND THE SEA - THE VERY BEST OF 
61 0 MUSE ABSOLUTION ® 
62 m VELVET REVOLVER CONTRABAND 
63 55' 19 ROBBIE WILLIAMS LIVE AT KNEBWORTH ® ® i 
64 53 THE JACKSONS THE VERY BEST OF ® tunbta/Huf I/Tlio Ccrporation/Tbc J jcksons Sony IV/TJavfry! TV 5163669 (TEN) 65 39 KENNY G SONGBIRD - THE ULTIMATE COLLECTION 
66 STEVE EARLE THE REVOLUTION STARTS NOW 
F SUPERGRASS SUPERGRASSIS10 - THE BEST OF 94-04 ® 

68 M MASE WELCOME BACK 
L69! 70 

JAMIE CULLUM TWENTYSOMETHING ® i ® ■ Levàx- Ua 9865574IU) 
w JUGGYD.IIIGGYO Brt loofflll lPO!fiT910OCO (P) i 71 0 NERD FLY OR DIE ® „ ^KWirt Wit'ums/Hisw Vir(fnCOVUSKO(EJ 

[72 68 10 THIN LIZZY GREATEST HITS ® » 
! 73 63 34 MICHAEL JACKSON NUMBER ONES ® 4 ® i 

74 56 122 NORAH JONES COME AWAY WITH ME ® i ® 5 
75 6! 39 RED HOT CHILI PEPPERS GREATEST HITS®! 

■ iteTOHSf BH'MKmEnUy ® PUta (SMCOO) ®5Aïr(60.000) SSÎMiS" 

and solcl only 5,000 copies - a far cry from Uie 

largely made with Jimmy Jam and Terry Lewis - were onginally 

won Winehouse blg headlines but failed to yield tliat 

Stronrjer Than Me peakedat Tl.Take Tlie Box at 57. In My Bed at 60 and 

Frank, meanwhilc, bas sold nearly 180,000 and 

u 1 VAR10US NOW THATS WHATI CAli MUSIQ 58 2 2 VARIOUS CREAM CLASSiCS 3 3 | VARIOUS THE BEST OFR&B-SUMMERSOEaiON D o! VARIOUS THE ANNUAL SUMMER 2004 «.pSamw, 5 4 i VARIOUS NEW WOMAN-THE NEW COLLECTION 2004 anT.imwi) 6 Oi VARIOUS PEACE & LOVE - THE WOODSTOCK GENERATION wsMm» 7 7 ' VARIOUS RUSH HOUR UrwînaTVa.!) 8 Oi VARIOUS THE VERY BEST OF DRWETIME • 
M 12 | VARIOUS THE NUMBER ONE SWING ALBUM 2004 10 5 j VARIOUS THE BEST CLUB ANTHEMS 2004 , „ ,aii a 11 6 VARIOUS ESSENTIAL R8B - THE VERY BEST OF R&B BMGTVPro^tslWM 12 10 VARIOUS SUMMER RIDD1MS 2004 Wsmçf&KcO 13 © VARIOUS SHAPESH1FTERS PRESENTS HOUSE GROOVES WfBVtMl© 14 9 | VARIOUS RAVIN' 15 OI VARIOUS 5K8ERROCK BœwmviSRV) 16 111 VARIOUS CLUBLAND5 w:i am m 17 17 | VARIOUS POWER BAUADS II VnnvIMl ® 18 8 | VARIOUS REWIND EMi/UwasHViu) 19 B VARIOUS SONGBIRD UCJB» 20 ©i VARIOUS PURE ACOUSTIC SonyTVFCr^UTVnjl 

THE KILLERS HOT FUSS 
THE LIBERTINES UP THE BR/ 

STEVE EARLE THE REVOLUTION STARTS NOW KATIE MELUA CALLOFF THE SEARCH MORRISSEY YOU ARE THE QUARRY 
CHARLOTTE HATHERLEY GREY W1LLFADE BASEMENT JAXX KISH KASH 
THE PR0D16Y THE FAT QF ItiE U\ND AY WHERE YOU WANT TO BE 
DOGS DIE IN HOT CARS PHASE DESCRIBE YQURSELF 

HAYLEY WESTENRAPURE AMICIFOREVER THE OPERA BANO KARL JENKINS THE ARMED MAN - A \ RUSSELLWATSON REPRISE BRYN TERFEL BRYN 
MARIO LAN2A THE DEFINITIVE COLLECTION 

12 ANDREA BOCELLIV1AGGI0ITALIANO 

mssmmssm 
1 VARIOUS SPECTACULAR CLASSICS ^ © 2 VARIOUS CLASSIC FM MUS1C FOR BAB1ES r : -, rv l:=îv) 3 VARIOUS GREATEST CLASSICS evi cok»© 4 VARIOUS THE NO.I OPERA ALBUM 5 VARIOUS CLASSIC FM MUS1C FOR ORIVING eus fM tm © VARIOUS ONLY CL/iSSICAL ALBUM YOU LL EVER NEEO c ...; - c- ■.. ; wp.) VARIOUS SMOOTH CLASSICS - DO NOT DISTORB r c. FM 8 VARIOUS HALLOF FAME - THE GREAT COMPOSERS ûc. PMIASVI 9 VARIOUS CLASSIC FM MUSIC FOR D1NNER PARTIES f m m 

— VARIOUS CLASSICAL AMB1ENCE C^IEIHO 
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