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0 'We could be heading back to a time 
when albums had to play second fiddle 
to individual tracks'- Editorial, plô 

Your guide to the latest news from the music industry 

Lemar leads CMP Mobo shortlist 53^^ September 17 at 7pmi wh||e Capital 95.8 FM's Jamie Scott to • Sony BMG's Lemar is leading this other artists to fëature include Sheryl become producer of ils Heart year's Mobo Awards trail with five Crow, Bananarama, James Blunt, Joan Breakfast With Jamie Tlieakston 
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S Hazlitt, Who nas previously worked at cut-off date last week, it lost its right Capital Radio Group, Guardian Media to appeal against Expérience Hendrix. Group and Centaur Communications, In February, a High Court judge first John Peel Day will take place on October 13. The day is intended to be 
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To read ail the 
news as it 
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News 

Cloud darkens over indie after concerns over debt prompts Warner to withdraw interest 

Sanctuary adrift in choppy waters 
ber of other parties" following the breakdown of talks vvitli WMG. However, with WMG out of struggling 

says, "Thafs too high- 

ering around lOp - it plummeted nearly 40% in one day !ast week - and the company issuing another 
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jp daims to spent big time on advances, acqui- it area," lie says. 

of fags 
Buqby'themSancti^y is'more n likelv to have dropped a few 

is thrn th^seo"d^egree^model Elton^John undet it, especially pint", but the source says Hanctu- 
iry has them. *It seems an unproven prof- Town House complex using the of an expensive engineei t's album, but it does- with the final bill in the thousands. robert@musicweek.com 

Hit 40 UK breaks new chart ground with AC mndown 
Hit 40 UK managing director Rob Corlett suggests that the new chart will be a boon for the music industry. "It's something the music industry can really get beliind. Albums are going to be a part of what it's about and i 

move in and out at the right speed," lie says. The show, which will be made by independent radio prouuction company UBC, will be broadcast every Sunday between 4pm and ' ' in Hit 40 UK 

start this autumn. The chart, to be known as Fresh 40, will be compiled from a combination of sales and airplay. The programme will be made by Somethin' Else 

dbm.isT conimerciTutattons"ttwm'reach onSi analogue^nd digital' 

40, Corlett says that it will have a single présenter, to distinguish it from the company's other chart shows. "Fresh 40 is very différent [from Hit 40 UK and the AC chart]. It is really looking at the combination of dance and R&B and it's 
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V2 move gives indies 

platfomi in Europe 
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heads towards sell-out 
Tire Bard Indie Conférence is on include the overall sponsor, courier course to be a runaway success in company ANC. its year, with seats quickly other companies which will be running ont for the evcnt participating in the event will be With three weeks to go, more online service provider 7 Digital Video releases target PSP 
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® 'We hope Help: A Day In The Life will 
snapshot a new génération of vibrant 
exciting artists' - Viewpoint, plô 

Wembley Arena set to offer 

glimpse of £35m revamp 
Wembley Arena bas reached the ■ halfway stagêîn îts £35niredevel- opment scheme, andnext month promoters will be given their first glimpse of how the new venue is taking shape. 
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Digital is edited by Nicola Slade 

Soft launch of ISP service in September will be followed by drive to recruit further majors 

Playlouder taices file-sharing legit 
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Powered by Coldplay and Crazy Frog, publisher reverses fortunes to top market shares 

BMG gains edge in dose-fought race 
n for BMG marked a 

Even before the first bail of the new football Premiership season had been kicked, pundits were already predicting its outcome \vas a foregone conclusion with last time's runaway champions Chelsea poised to triumph again. But it is a différent story in the usually predictable battle for the music publishing market share crown, where the push for 2005's title is lurning into the most open race for years. With BMG Music Publishing heading the pack for the first in its 17-year histoty ' 

ter, with Paul Currans company languishing in fourth place in the last period with 11.4% share of the market, nearly half that of then leader Universal. But the arrivai of 
during quarter two helped BMG to its highest-yet quarterly share with 20.2% of the combined mar- ket. Coldplay and Crazy Frog, whose Axel F had faraously denied the Parlophone act a number one with Speed OfSound, found them- selves bedfellows in the BMG camp with the publisher claimîng 95.4% of the band s X&\ album, which sold an unrivalled 907,239 

tune Axel F, 

^ Catalyst créâtes strong reaction 

had more of the sales of od's 
rrs,E"ï:ru"a which had headed the first quarter combined rankings. In betwecn 
and, at this halfway point, any one given that BMG only bette, ofthe top three could realistically EMI on the combined table 
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third to fourth spot overall with 10.2%. The continuing popularity of the Neil Sedaka and Howard Greenfield-penned Tony Christie Amarillo hit, in which it claimed 100% control, at least ensured it a respectable showing on singles where it took 14.8% of the sector, but on albums it slumped to fifth spot with 8.1%, its worst perform- in the t rrkct si. ethes ond half of1999. Warner/Chappell's loss was Sony/ATVs gain as the publisher, under Rakesh Sanghvi for the first fbll quarter, quickly tumed around the eight-year low which was expe- 
best performance in more than a year. It more than doubled its the combined table to 
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Packaging That Serves The Music Industry - from our collectors édition Elvis Presley Box Set to our rigid 
Simple Minds CaseboundPac, ifs clear to see why the CMCS pack range hoids such a universal appea! to 
producers and consumers aiike. 

CMCS Group Pic bas worked with the music industry for over 30 years 
and embodies the knowledge and experience needed to create truly 
unique pack solutions. Offering extensive packaging options and production 
flexibility CMCS can cater for ail client requirements. Producing packaging 
to suit each individuel artist is an art one in which CMCS spécialisés. 
Leadmg CAD development resources ensure that CMCS offer innovative 
pack designs that are cost effective but continue to offer the 'added 
value' sought after by consumers Worldwide. 

Simple Minds - 5 Disc CaseboundPac (Longbox) Eivis Presley - 18 Disc Présentation Box Set Craig David - 12' Vinyl Gatefold P'nk Fioyd - 2 Disc UltraPac 
CMCSGROUP 

1 KENNET ROAD I T; 0208 308 5000 DARTFORD ! F: 0208 308 5005 KENT i E: sales@cmcs.co.uk DA1 4QN I W: www.cmcs.co.uk 



Features are edited by Adam Webb 
Once dismissed as a redundant format, vinyl seven-inches have soared in popularity in the 
past year. Adam Webb talks to labels and retailers about the format that refuses to die 

The return of the 

magnificent seven 

Over the past fewyears, claims that physical prod- uct would soon be consigned to the dustbin of his- toiy have been made frequently enough, mostly by those pushing the latest digital technology. And, certainly, some non-digitised consumer goods have been travelling down that long road to redundancy. Last Christmas for instance, Dixons announced it was scrapping sales of video recorders, and the same retailer recently sounded a similar death knell for 35mm film-based cam- éras - from this month onwards it will only stock digital models. So why, according to recent BPI figures, is the UK music industry bucking this trend when it cornes to sales of vinyl, and seven-inch singles in particular? The latter have recently been soaring. Q2's sales of 288,780 marked an 87% increase on the same period in 2004. "It reminds me of that scene in Monty Python's Holy Grail with the two knights trying to chop each other to bits," says Impress Music MD Richard Stern. "People keep trying to kill the seven-inch single, but it just won't die." Certainly, most manufacturers and brokers are reporting a consistently strong market for seven- inch vinyl - almost certainly driven by the current vogue for guitar-driven bands whose fanbases crave collectible memorabilia. In tum, this has seen a plethora of innovative releases, from coloured and etched vinyl and picture dises to sin- gles with intricate handmade artwork. "It's probably been more constant than any other format over the past few months," says Mel Gale at London-based vinyl plant Audio Services Ltd, which became part of Sonopress in April 2004. "We've even had to sub-contract out at some points when we haven't been able to cope with demand, and we've been running to capacity at 20,000 a week. In summers past it has been quite quiet and we've reduced the hours per week that we've worked, or used fewer people on shifts, but that definitely isn't happening now." "We've always donc a lot of vinyl since we start- ed 15 years ago and we've definitely been busier with seven-inches," adds Karen Emanuel, MD of Key Production, which has recently overseen sev- eral bespoke singles such as the picture dise of Bloc Party's The Pioneers. "It's an interesting for- mat - it's a collectors thing. You can't collect digi- tal, but people like vinyl for the size and the art- work. You can do interesting things like coloured vinyl and that just makes it ail the more collecta- ble. There's definitely been a swing in the vinyl business from dance towards indie. Others also link a sea change in listening habits to 45s' resurgence. "I think it's undoubtedly con- nected to the rise of indie bands over the past year 

Numbers 
addnpfor 
seven-inch 
The impact of a carefnlly marketed 45 was highlighted perfectly by The Magic Numbers' Hymn For Her. Released in a limited édition of 500 last November, the Mercury- 
was sold exclusively at gigs and via Rough Trade. But, despite such wilful obscurity (perhaps because of it) the single and its now instantly recognisable Pcte Fowler cartoon sleeve, became a crucial clement in building the band's profile. It was still their only release when they sold out london's 2,000-capacity Forum in May 2005. For Heavenly Records MD Martin Kelly, such rarity value helped create an aura of desirability and inclusiveness around the band. "We wanted to get something out as a taster to generate 
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I think it's iiiidoubteclly connected to the l ise of indie bands over the past year or so Inn Cowans, Musiclwse 

better than we ever imagined," he says. "Jeff Barrett and I have worked that trick several times in the past Seven-inches cater for 
way of spreading the word." Demand for the single outstripped supply immediately and its currency remains hîgh, with copies still attracting bids on eBay in cxcess of £25. "1 just think that people really 

or so with the likes of Franz Ferdinand and The White Stripes breaking through," says lan Gowans, opérations manager at Musicbase, who cites a recent etched édition of Maximo Park's Going Missing (right) as a good example of how labels are using the format. "There's a collectabili- ty to the seven-inch and there's a certain araount of kudos about owning something cool - having a tune on an iPod is not quite the same. Basically it's ail about giving fanbases what they want". And this is paying obvious dividends for the labels theraselves. "With Maximo Park it's been by far the best-selling format," says Warp interna- tional manager James Burton. "On week one with the last two singles it was seven-inch first and then CDl and CD2; downloads weren't that important at ail. It's down to this return of indie rock - people are collecting singles again. We've done creative éditions with ail our singles and fans are picking them up." XL Recordings product manager Ben 

* mm like them," adds Kelly. "They're a Tire really cool artifact for people and "J"'1 
we've since done two picture ™e1 dises [for the Forever Lost and Love Me Like You singles] that have sold really well. "But with Hymn For Her it was more a bid to get to tastemakers. It's just the demand ended up being colossal. We only pressed 500, but we could have sold more than 4,000." 
Beardsworth has noticed a similar impact, partic- ularly with a band such as the White Stripes whose lo-fi aesthetic has always been suited to the 45. "The seven-inch is a great fit with The White Stripes," he says. "It's the classic single format, and the one that's most closely associated with serions music lovers. Seven-inches were an important part of their early ca 
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Adem and The Earlies. We do them m bmrtea nuis of500 and they re a bit of a labour of love. The growth is nol limited to specialists either "Seven-inches have sold really vveU for *0 P couple of vears," says Melame Armstrong, head rock and pop at HMV. "Ifs been pretty constant over that period rather than explosive, and its mainly rock and indie releases, but we still sold lething like 1,000 copies of the Magic Num- 

inches over the counter the first week it was released and would usually expect to press up twice that amount" Also to benefit are retailers, which are devoting increasing rack space to the format. For Billy Campbell at Rough Trades Ladbroke Grove shop this again fits with the current deinand for VeaT music. "The seven-inch lias always been this DIY, punkj', rock'n'roll thing, which, of course, is very now" he says. "People love that DIY aspect, espe- cially if there's a limited handprint on there or a piece of art, and we find people corne in weekly and get one of everything. "We've also been ninning our own in-house label [For-Us] which has put put about 20 seven- inches, including the first releases for people like 

Seven- inches have sold really wellforthe past couple ofyears Kclanie Annstrong, HMV 

Obviously profit margins are fairly non-existent here (HMV was selling the Magic Numbcrs pic- turc dise for £0.99) but the impact on the charts is considérable. Whcn physical and digital sales were combined back in Âpril, il was predicted that downloads could potentially bump up certain singles by a couple of places. For some this has undoubtedly been the case, but for others the seven-inch effect is far more pronounced. Certainly, a look at first-week sales from three of this years singles makes interesting reading. The Wliite Stripes' Blue Orchid (number nine, June 5) was split CD 62.2%, seven-inch 30.4% and digital 7.4%; Paul Weller's From The Floor- boards Up (number six, July 24) CD 55.4%, seven-inch 38.6% and digital 6.0%; and The Rakes' Work Work Work (number 28, August 7) CD 48.9%, seven-inch 45.9% and digital 5.1%. Downloads do play their rôle, but for such artists it is still a relatively minor one compared to the strength of the good old 45. And so the overriding message for guitar bands seems fairly self-evident: a skinny tie and an asymmetrical haircut is not enough to get ahead; you'U also need that limited édition seven-inch etched vinyl picture dise single as vvell. 

UK manufacturers are meeti^ 

Facingso 
Manufacturing has certainly undergone some- thing of a tempestuous year. Against a backdrop of digital downloads and falling sales, the fire that destroyed VDC back in July (and subsé- quent news that the Wembley-based company have now bought out rival MPO) and the on- going question over who will buy Deluxe seem symptomatic of a sector seemingly in an almost continuous state of flux. "There's no shadow of a doubt that this market turbulence has made an impact," says lain Mor- rison, MD ofThamesdown SDC, which has itself been merging the opérations of SDC UK and Future Video Services into its purpose-built Swindon site. "There's a reduced number of operators out there and clients are aware that replicators are not making a huge amount of money and so they're ail trying to back the winning horse." Morrison estimâtes that music now accounts for approximately 16% of Thamesdown's business, an increase of 5% since the merger. However, this is something of a double-edged sword. "Music is actually a fairly small propor- tion of our business," he says, "but Tm fairly pleased about that because the margins are so 
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Ithe challenges of tough times by takeovers and diversifying 

me pressing issues 
But elsewhere there are relisons to be upbeat. Far from making physical product obsolète (see p9) the digital révolution bas only lùelled con- sumers' thirst for music in ail its forms. The key for manufacturers - as with retail - bas been to place their eggs in several différent baskets. "The days are long gone when our plant was just a Universal plant," says Deluxe Global Media Services Blackburn général manager Andrew Lloyd-Jones. "We've now got such a range of clients that we've had to diversify - we can press more than 650,000 dises a day in Blackburn. That means we've got to concentrate on what we're very good at and go on providing a quality product for our clients." These points are echoed by Clive Robins, MD of Clear Sound & Vision, whose business remit far exceeds the world of manufacturing. "I don't like the term 'broker'," he says, "I describe us 

been doing this since 1997 and though our busi- ness is still based around manufacturing, we've now got far more involved in things like DVD. That means anything from designing the menus to managing the authoring and the spécial pack- aging. It's now much more than a manufactur- ing business." 

"Business is steady," adds Impress Music MD Richard Stern, "but you have to remember the dise market also includes the CD-Rom and that part has become increasingly important over the years. We were initially ail vinyl, then we did CD when it became the dominant sound carrier, but it's also an information carrier. That's business we can't tum away and DVD is also becoming more prévalent. We are now offering DVD at practically the same price as CD." In addition to this diversity, the need for phys- ical product to be pressed in the UKalso remains pararaount. Again, flexibility here is the key, says Clive Robins, and manufacturers have to eut their cloth to suit their projects. "There's différent products that fit into différent pigeonholes," he adds. "When we're involved in chart product then we have to deliver within 48 hours and there's no way you're going to be able to do that from China, or even from mainland Europe. Other times we have customers who want prod- uct delivered into Tokyo and so working from the UK is not really appropriate." Working with short lead times leaves little alternative to using UK plants, says Lynic DVD sales director Sam Menezes. "The response 

When we're involved in chart product then we haveto deliver within 48 hours 

times that are required within the music indus- try mean that overseas replication is often not an option," she says. "We understand that in our industry those comfortable lead times that we would ail like to work to more often than not don't exist. In an emergency the customer wants a viable solution - not to be quoted standard lead times or to add another 24 hours because they're replicating in mainland Europe." "Geography is vital for lead times," adds Andrew Lloyd Jones. 'There is a huge increase in our order lines every day and they are only matched by a decrease in volumes. We're pro- cessing double the order lines that we were 18 months ago and that's a huge challenge for us. But going forward it's important that we offer our customers that stability." 
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Features are edited by Adam Webb 
The faceless nature of downloads is reinvigorating creative design, as labels increasingly 
look to art to bolster their artists' brand identities. Allan Glen highlights recent projects 

Downloads fan fiâmes 

of creative packaging 

It may seem a contradiction in terms, but ratber than spell the end for creative design, the advent of digital downloading appears to bave reinvigo- rated the entire packaging and design sector. Indeed, faced with the faintly anonymous prospect of playing digital files through an iPod, many labels, artists and managers believe down- loading and online consumption has only height- ened the need for creative exploitation of their visual brands. Such developments have certainly been noted by Peter Chadwick, owner of Zip Design, and cur- rently working on projects for Lemar, Cream and Zéro 7 vocalist Mozez. "Downloads are undoubt- edly changing the way we work but not in the most obvious way," he says. "The faceless nature of downloads is creating an averse effect; because downloads don't have an identity, there is more demand for a visual awareness of the artist to bal- ance this out." Close working relationships between designers and artists are still the way forward, adds Chad- wick - particularly when it cornes to executing something fresh and innovative. "The Mozez project Cannon from her label ' of our identity and the Verti- ge album 

Because downloads don't have an identity, 
there is more demand for a visual awareness of the artist to balance this out Peter Ctedwick, 2P Design 

did for Groove Armada. As ever, if you have a good relationship with the client, and there is trust between designer and client, there is always scope to push the packaging and design content and explore bespoke solutions. "Also, there is more scope to work on band web- sites. This is proving to be an advantage for a lot of designers with tire required skills and expertise." The recent surge of headlines generated by Coldplay's abstract artwork for X&Y highlighted the central rôle that design can play throughout a campaign. Referencing Peter Saville's work for Factoiy Record's from the Seventies and Eighties, the meaning of Mark Tappin and Simon Gofton's Tetris-slyle sleeve was discussed by everyone from the curator of the Hayward Gallery ("a cleverly conceived element of a campaign which works a technological-looking modular abstract design across ail the publicity material") to the editor of The Sun's Bizarre column ("Blimey, it's weird"). More pertinently, the distinctive collage formed the basis of the band's current identity, from live visuals to posters to their officiai website. Certainly, the working relationships between UK labels, design studios and packaging compa- relatively healthy, with many stu- dios continuing to work several msic projects at ny one time. Such juggling act is 

essential given the compétition in the current marketplace according to Ed Templeton, art director at Brighton-based Red Design. "Our major job at the moment is the new McFly campaign," says Templeton. "But we tend to work on between five and 10 music projects of varying size at any one time as budgets don't allow for us 
"With McFly, we were invited to pitch before Christmas by Island product manager Sarah Boorman with a brief of producing a more mature look and feel for the band. We got through to a second stage where we developed one of our pro- posed directions a little further and, following more negotiations, we were appointed. "Even though McFly are a big-selling act, Island are working to a keen budget," he adds, "so some tough negotiation was required on Island's part to bring together the quality of créatives we suggest- ed together within budget" The results saw Red Design devise the look and feel of the entire campaign, as well as suggesting the photographer (Hamish Brown) and illustra- tor (Sarah Howell). "Our ability to be flexible was important on this project," explains Templeton, diplomatically. "With input from the band, management and record company it took a few twists and tums along the way, so we had to be able to accommo- date everyone while still retaining the integrity of the design." Templeton also adhères to the belief that down- loads will only invigorate the design sector. "As digital formats grow, it means creative packaging becomes even more important," he says. "Collec- tor formats and limited éditions are using innova- tive, interesting, quality packaging to "repay" the loyalty of the fans. As well as being collectible it adds a sense of worth to a project. The CD pack- age will be around for a long while yet, but just as another option - like vinyl is now perhaps." Becoming involved at a project's conception is becoming increasingly commonplace for design- ers and packagers, as labels corne to terms with how digital distribution has altered the way con- sumers think about the visuals of a band or artist. "We get involved with most projects al an early stage, enabling us to get a good overview of the eventual direction a project will take," says Big Active creative director Gérard Saint, whose com- pany worked on Athlete's Tourist, Garbages Bleed Like Me and - currently - Goldfrapp's Supema- ture. "It's our job to create strong visual design solutions that provide the defining look to a proj- ect, We aim to apply this look consistenlly across the campaign from the packaging to the market- ing material in its many forms. "Design is an investment and creative solutions will pay dividends when valued appropriately. It's a false economytoviewbudgets as somethingthat can be eut back to the point where good design is 



Book publishers pay tribute to sleeve design 

baby grasping at a dollar blll, the album sleeve bas produced some of the most iconic images of the 20th Century. These are celebrated In one-timc Roxy Music art coliaborator Nick De Ville's lavish coffee table book Album (pictured) - a 256-page tome dedicated to the enduring power of the record cover and highlighting some of most innovative and provocative images of the past 60 years; from William Claxton's Visual interprétation of jazz in the Fifties through to Jamie Reid's situationist Sex Pistols cut-ups to more recent examples from Blue Source, Farrow Design and The Designers Republic. De Ville, now a professer of Visual arts at Goldsmiths' Collège, believes that the book 
undervalued. Music and design of images have always been inextricably linked in the modem sense and this needs to be perceived as an asset" On the question of whether digital \vill kill the creative star, Saint points to the workings of the book industry. "A simple analogy is the hardback and softback approach. Did the digital révolution kill off the printed page? Of course not It simply altered it. Bookshops still sell books. Physical books are as cherished as ever and the production values just seem to get better and better. 'Ail it takes is a bit of entrepreneurial latéral thinking - seize the opportunity orbe damned." Another development has been the move away from location shoots towards more studio-based work. Lys Hayles, business development manager at White Label Productions, which is overseeing projects for opéra singer Renée Fleming and Uni- versal-signed singer Lisa Miskovsky, believes there are two reasons for this, "A studio shoot offers creative freedom for the designer working with the approved photo- graphs, as well as cost-savings over a location shoot," shesays. Planning for the Fleming project began in 2004 when White label discussed the initial brief with Decca's marketing team. They then devel- oped a concept which led to the eventual style of the photoshoot. 'Dur art director has worked with Renée Fleming since she was first signed to Decca, so this project is the latest in a successful long-term collaboration for us," explains Hayles. The biggest challenge here is to get the creative concept right with the sélection of photographer, location, styling and planning for the shoot. The dresses by Freddie Leiba were commissioned especially for the New York photoshoot, where we nceded to ensure the resulting images were suffi- 

Album 

BHÉJ 
MM 

emphasises the iudolible link between music and art - even 11 research into this previously deridcdform(atleast from the 
higher échelons from the art world) proved problematic. "Although a number of anthologies have been published," lie says, "most are uncontextualised compilations of Personal favourites, with captions that often omit basic information and text that is generally skimpy. "For much of its history, 
particularly for rock music - was despised by the graphies mainstream. Moreover, much of it was collaborative, the work of a range of specialists (and amateurs) often brought together for a single project. Ail this led me to suspect that research would be tricky; attributions and 

careers hard to piece together. And so it was." In what is proving an ever- popnlar genre, other books dedicated sleeve art currently on the shelves or due to be published include This Ain't No Disco - New Wave Album Covers (Jennifer McNight- Trontz, Thames Hudson Ltd); Vixens Of Vinyl: The Alluring Women Of Vintage Album Covers (Benjamin Darling, Chronicle Books): Naked Vinyl; Classic Album Cover Art Unveiled (Tim O'Brien, Chrysalis Impact); and The Greatest Album Covers Of Ail Time (Miles and Grant Scott, Collins Brown, published September 29). Meanwhile, a second édition of The Worst Album Covers in the World... Ever (Nick DiFonzo, New Holland Publishers) cornes out in October. 
cient for the fortheoming two albums. The shoot was booked at a New York studio rather than on location, to provide styled images around which a background could be designed from scratch." In the packaging sector, it is new fabrics and printing processes that are capturing the atten- tion of labels in the run up to the notoriously com- pétitive Q.4. At Think Tank Media, work is cur- rently ongoing for the Prodigy's singles album, TheirWay. "For the Prodigy project, we basically got involved at a very early stage and sourced a mode! company to produce two versions of a badge for the cover," says the studio's director, Dean Rose. "After a sériés of meetings with the model maker and after mock-up samples were approved by the band, the final results were a silver badge for the standard version and gold for the deluxe, which also includes a 52-page perfect-bound book and jewel case into a slipease with embossed logo. "There are lots of options that we are looking at for Q4. Designers in général are asking for things that are going to make their next campaign or project stand out and there are num als that require spécial printing pn more intriguing." According to Adam Teskey, managing director of CMCS, the desire by record labels to have their products stand out at retail will ensure they always corne knocking on the door of packaging companies and design studios. "As consumers look for greater choice in-store, there is a growing réalisation among producers that product differentiation is the only real way to heighten sales," says Teskey, who has recently overseen packaging projects forlbrin Brakes and Jamie Cullum. "By offering our clients a cost con- scious, quality service, the packaging that CMCS 

Ifanything, 
downloading 
has helped increasethe demand for 

naked bcauty from Goldfrapp; 
marks Prodidy's 

produces for our clients works to encourage inter- activity. It actively urges consumers to view and purchase packs in-store." Teskey points to two recent Sony DADC releas- es - a four CD Johnny Cash boxed-set and the Harmonia Mundi Mozart 2006 Edition which also incorporated a 140-page thread-sown diary as examples of how CMCS produced an aestheti- cally pleasing yet tactile end product "Both packs with their rigid casebound exteriors ensured max- imum protection for their dise and booklet con- tents which, when combined with the impressive print quality and matt lamination finish, worked effectively to heighten the perceived consumer value of the product," adds Teskey. More intriguing still is CMCS' partnership with Modo Production on its 100% biodégradable, 100% recyclable ACT-PAC tray. Modo managing director Tim Bevan says the packaging reaffirms both the compan/s commitment to design and their green credentials. "Design and functionality can go hand-in-hand with considération for the environment," he says. "The ACT-PAC breaks new ground in this respect." And, as with design, packagers are also thank- ful for the advent of downloads. According to Julian Malin, European sales director with Poz- zoli, the prolifération of digital has ultimately driven the physical market forward. As well as campaigns this year for U2, Beck, Jeff Wayne and Oasis, Pozzoli is currently working on packaging projects for Sigur Ros and Abba. "If anything, downloading has helped increase the demand for spécial packaging," he says. "This would suggest that the consumer use digital for- mats to sample a product and when they décidé to purchase they want added value packaging for their collection." 



PACKAGING 
TAILORED 
TO YOlïR 
NEEDS 

IT^l 
@ ) 

Pozzoli présents their latest success featuring the Twin DVD Tray: the innovative patenter!' design that revolutionizes the packaging of home entertainment products. 
The Twin DVD Tray (TDT) maximises space and thanks to its economical use of materials, keeps production costs low. 
Tailored to yourneeds, our packaging reflectsthe character of the product it encapsulâtes, rendering at a glance unique and exclusive. 



Evidence suggests the single will benefit from the digital trend to buy tracks individually 

The renaissance of the single 
interest in buying digital versions of entire albums. Given ail that, Bronftnan's announceraent that Warner is planning to release digitally some tracks in "clusters" of a few songs eveiy few months rather than entire albums seems to make perfect sense, even though it ultimately raises fondamental questions about the record industry's entire existing business model, which is built on making money out of albums. Warner's move won't, as some might suggest, mean the death of the album, but it is an acknowl- edgement that the tried-and-tested physical model of 
putting out an album, then sustaining its life by plun- dering it for single after single, simply won't work in the digital world for many acts. Fans of so-called more serious acts, Radiohead being an obvious example, will certainly still crave albums as works in their own right, but for more mainstream pop acts, the stand- alone digital single could be where the future lies. Such moves will bring into question labels' présent relationship with physical retail as well as forcing a re- examination of the existing single/album release model. However, the shift in buying patterns back towards purchasing individual tracks rather than albums is already an inescapable reality. 

Paul Williams, ira CMP Information, Isl Floor, Ludgate House, 245 Blackfriars Road. London SE19UR 

Since Epie Records mined Micbael Jackson's Thriller for six singles (seven in the States) back in the early Eighties, the rôle of the single bas become little more than a mini-advert for the parent album. But that wasn't always the case. Once singles large- ly existed as entities in their own right, standing as the latest musical statement of what an artist was about. Indeed, The Beatles' singles output existed alniost entirely separately from any of their albums. So Warner chairman and CEO Edgar Bronftnan's disclosure at a conférence in Aspen last week that bis company is the latest to be planning singles-only releases online offers more evidence that a new era could be on the way for the single. It also adds forther weight to the suggestion that the rapidly-growing dig- ital market indicates we could be heading back to a time when albums had to play second fiddle to indi- vidual tracks. Unlike in the albums-dominated physical world, where a customer risks ending up with some tracks they might not like, what is driving the digital sector is the ahility to choose songs as one fancies, regard- less of whether the label lias deemed the tracks as "singles" or not. Meanwhile, there appears to be less 

War Child will succeed with 

a little help from our friends 
When I joined War Child h autumn, I joined an organisatii with a rich musical legacy dati: 
release of Help in organisation had launched warchildmi unique tnusic that has been people in the the subséquent months. With' " Help around the corner, couid only mark the event if we the bands could do justice to what Help resented at the time and the 

means to be a child growîng up in a war zone. And we know that we can make a différence. So Help: A Day In The Life was dreamt up. Like last time, we'll 
Jour to give us a day and record a song. We'll make it into an album and release it that same day on War Child Music. As 

refeltw. 

The response from the 
industry and the bands 
was phénoménal 
son behind it - to make a great record, to put some real news in the mind of the music fan and mark a moment in musical history. In 2005, the public has been incredibly generous and rightly concerned about Darfur, the tsunami, the G8 and Niger. Equal- ly, conflict is on TV every night. But we feel the majority of people have become desensitised to what is shown. Thousands of dead chil- 

response from the industry and 
'itli the support of Rob Par- tridge, Terri Hall, Tony Crean, John Kellett, Andy Macdonald, and ail at Independiente and Vital, we hope Help: A Day In The Life will snapshot a new génération of aitists. Thanks to the generosity of Independiente, we will be ship- ping a six-figure sum to our pro- grammes on the day of release, so the positive impacts of the album will be felt immediately. And ifjust a few people join us in being indignant at the prob- lems and pressures of being a young person growing up in a place where the bullets keep fly- ing, then Help: A Day In The Life will have sueceeded. 

What action would sort out 
Sanctuary's problems? 

should Sanctuary do to get nself out of its current difficulties? 
Roger Armstrong, Ace Records "1 think they've hit problems because of being a listed company. There is a driving force to make money for the shareholders and you lose control of wiiat is best for the company. The resuit is a rapid expansion they can't deal with, or aren't ready for. Equally, Sanctuary have fallen victim to the dichotomy between the way the inveslors perceive the industry and the way insiders do, The nature of the industry is that it is often erratic and risky. People in the music world understand this, but it makes the City 

company and the Stock Market doesn't necessarily dictate the future of a company. If they hold steady and are sensible how they restructure, there's no reason why they can't survive, but it will mean some painful décisions on tlieir part."  John Aizlewood, Q magazine "Ifs a great shame and it looks very much like the dream has gone. Now that they've tried to find a buyer and ' ' ; failed, ifs imperative that they try and get rid of ail th 

Steve Bunyan, Union Square "The best thing would be to sell some divisions, Most of us in the industry are keen for Sanctuary to survive. Ifs not a good thing if another large indie gets snapped up by a major, We would prefer their 

16 MUSICWEEK 03,09,05 

Jonathan Shalit, Shalit Global Entertainment & Management "They're trying to build a record industry brand at a time when the record industry isdropping in value. But, on the plus side, Sanctuary have still got some very charismatic, amazing people involved in the 

Robin Lincoln, HgCapital Private Equity Media team "It should break itself up and sell off ils component parts, It may be too late to do this in a controlled nianner." Oisln Lunny, Interoute "Sanctuary have an amazing catalogue across a broad spectmm of quality music. This should be given an additional lease of life through digital distribution and innovative use of 
Garry Kemp, Top Banana Management "Sanctuary has expanded too fast Thafs whafs caused the current problem. They've also signed a lot of artists that other record companies wouldn't touch, which is why they have a cash flow problem. Ifs hard to say what they should do without a doser look My best advice would be for them to bring in some external specialisl consultants to advise them." 
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Forum is edited by Jim Larkin 
With James Blunt, Daniel Powter and Craig David 
leading a recent revival, lliclf PiiiSiips is preparing 
for a busy second half of the year for Warner Music 

Warner was quiet for a while, but now things seem to bave exploded for you. Is that a coïncidence or was there a masterplan behind it? We were quiet because we didn't have that many records coming ont. You can't just make them appear. But 
culmination of everyone putting their heads down and doing an amazing job with the records they have to work with. James Blunt is an amazing 

» 

DOOLEY'S DIARY 

m à 

labels around. How mi ing. We do have a close dationship, but it feels right There's mutual respect between each 

Hîghsand lowsof 
the week 
Remember where you heard it Ibere are some nervous people out 
according to one insider, bound to have an impact on magazines like Mojo and Uncut, which have practically been house joumals for the old codgers on the record group's roster... One person who isn't usually nervous is Antliony H Wilson. The Factory founder was taking some R&R in Vietnam last week before his 

being "How corne everyone knows my songs but no-one's buying my d of pop stars ' it things have started to get silly - when you play the new single by Jamie Culium on your computer, it is displayed as Crystalline Grecn by Goldfrapp... It's ail go al Echo, which has parted Company with I Am Kloot and The Stands, but is now pressing on with the likes of BRMC and The Engineers... Aftcr Bing & Bowie, Kylie & Nick Cave and Elton & Pete Doherty, get ready for the latest 
try to put it down, but The Who's legendary RogerDjitrey is joining forces with ndnéother than McFly for a cover of My Geneatioïïâspart of the launch oTHMV^ new digital service. It will be recorded at Whitfleld Street Studios this coming Sunday, ready to officially launch the download site the following day. Naturally, the track will be made available as a download with ail 

singingand 
uihane charm might huge. Ifs ail partoftl m. It's like David Gray B^nMSlt 

I delivery (belching, in his first band The Mannish Boys in 
k"is never likely to dance music and also TV thèmes, la.. This year's including The Weakest Link. Ust 
=1 iiiiiir 

and rm^ure itwill 'be taTaltou^h bigPhit records, 

the purest fonn of pop you 

theTl9 



Contact; Maria Edwards, Muslc Week Classified Sales, CMP Information, SthFloor.LudgateHouse, 245 Blackfriars Road, London SE19UR 7:02079218315 F: 020 79218372 

Rates per single column cm Jobs; £40 Business to Business & Courses: ) Notice Board; £18 (min. 4cm xlœl SpotcolouraddlO* Fullcolour;add20% Ali rates subject to standard VAX 

The latest jobs are also avallable online every Friday at www.niuslcwcek.com Booking deadline: Thursday lOam for publication the following Monday (space permilling). Dncellation deadline: lOam Wcdnesday prior to publication (for sériés bookings: 17 days prior to publication). 

7 
Established London based indépendant 
record label with a wide-ranging rester of artists seeks two additions to its staff in the positions of SALES & MARKETING and PRESS & RADIO promotions. Some previous experience and relevant contacts in these fields are likely to be advantageous to applicants 
Please send CV's to nwpukfShotmaiicom Interviews will take place in early September 

MUSIC WEEK 
CLASSIFIE 

Qualifîed accountant 
Qualifiée! accountant with good ail round 

général practice experience required to manage 
a smail team in growing entertainment sector 

chartered accountancy firm, based in London's 
West End. Relevant industry experience préférable. 

Please reply by e-mail to LD@dalesevans.co.uk Dates Evans & Co Limited, Chartered Accountants 88/90 Baker Street, London i/l/1U 6TQ 

NOTTING HILL MUSIC Leading Indépendant Music Publisher seeks 
RECEPTIONIST Capable of good timekeeping and multi tasking 

nowledge of Music Maestro and/or Quickbooks useful : training may be available if candidate shows ambition and enthusiasm 

Contact Maria: 020 7921 8215 email: maria@musicweek.com 

The music industry bible for more than 40 years i / L'-Fj ll'i 

Directory 

2006 For maximum exposure to thé 
music business - book your ad 

space. logo and listing NOW! 

NEW additional online 
opportunities available for 

2006. 
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hoFFICES TÔ LET Mwa 

Rolled Gai_D 

Revive Plastics 
WANTED 

AU redundant 
Stocks of CD and DVD Materials 

Immédiate Payments 
Call 01206 271119 

F.A.C.T accredited processor 
Destruction Certificates Issued 

red 

cddvdvinyl + games 
displays^ 

browsers-chart-gondolas-siatwall-shelves 

ife 
www.red 

iier'i. 
Idisplays.com tei:oi733 239001 

Promotlng your torand naw SZOi 
IViusic Week kas the readers 

you rieed to reach 
h®i"aj toi" tmaxlmuci» ©aqpKS®*» — ■ ' ©ve toetteit I « New rate® jwmlimbfe 
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To find out more, please contact Aflaria on 020 8315 or Emaii manaSmusicweeJi^com 
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The BIG Arena Tour 
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No tour's complété without it. 

OK so you're planning an arena tour of the 
UK's big cities. Obviously London, Birmingham, 
Manchester, and Glasgow get a look in. But what 
about the south, south coast and west country? 
You could book three venues or you could simply 
book the Boumemouth International Centre. 

Ideally situated and with excellent transport 
links the Boumemouth International Centre is 
right beside the seaside and near to attractions 
including the New Forest, the Purbecks and The Bigger Attraction 

www.bic.co.uk 
Exeter Road Boumemouth Dorset England BH2 5BH Tel; +44 (0)1202 456400 

the Isle of Wight, not to mention the 1/2 million 
plus residents in the area who regularly make our 
events a sell-out success. 

With its £21 million redevelopment due for 
completion in October 2005, the Boumemouth 
International Centre will have capacity for up to 
7,000 in its main Windsor Hall which will make it 
the largest venue on the South Coast. 

So next tîme you're planning a tour give the 
B.I.C. a call, no tour's complété without it. 

e-mail; entertoinment.bic@bournemouth.gov.uk 



Dalafile 

Britain's most 
comprehenslve 
charts service 

Week 35 

SINGLES numberone OASIS THE IMPORTANCE OFBEING 1DLE Big Brother Oasis increase their tally of number one singles toeight withatitlewhich provides only the third instance of a Top 40 hit containing the word "idle", and the second occurrence of "importance". 
ALBUMS NUMBERONE JAMES BLUNT BACK T0 BEDLAM Atlantic Still selling in massive quantifies, especially at Tesco, where it was less than £8 iast weekend, Blunl's début album outsoid nearest rivais Goldfrapp by more than 25%, and sold upwards of 60,000 copies for the 12th week in a row. 
COMPILATIONS NUMBERONE NOW! 61 EMI/Virgin/UMTV Ils sales dippmg by 2Z\% on its fifth week at number one, Now! 61 still has a commanding 76% lead over the UMTV/WSM collaboration Festival, which has been runner-up for four weeks. Now! 61 sold 44,812 copies Iast week, to bring its cumeto 678,533. 
AIRPLAY NUMBERONE COLDPLAY F1X YOU Parlophone Introspective rock rules the top of the airplay chart, with singer-songwrilers James Blunt and Daniel Powter forced into supporting rôles this week, while Fix You by Coldplay climbs into pôle position, withan   

ALBUMS thisweek Diefenbach Set And DrifttWe Love You): Kanye West Late Registration (Roc-A-Fella): Mcfly Wonderland (Island); Sean Paul tbc (Atlantic): Eric Clapton Back Home (Reprise): SËPTEMBER 5 Elbow Leaders Of The Free World (V2): Architecture In Helsinki In Case We Die (Moshi Moshi): Busta Rhymes tbc (Polydor): The Rolling Stones tbc (Virgin),■ SËPTEMBER 12 David Gray Life In Slow Motion (East Vtet): lan Brown TheGreatest (Polydor): Dandy Warhols Warlords Of Mars (Parlophone): Bloodhound Gang Hefty Fine (Polydor): Tracy Chapman Where You Live(Elektra):UIKim The NakedTruth (Atlantic): Paul McCartney Chaos And Création In The Back Yard 

Latesummer 
briugs sales 
high 
by Alan Jones Good weather, désirable new releases, new sales initiatives from Virgin and MVC, a VAT-free weekend at Tesco and payday for monthly wage eamers helped both singles and albums markets register double digît gains 

Albums enjoyed a 17.7% sales hike to 2,568,998 - their highest level for three weeks and their 15th best taUy in 34 trading weeks so fàr in 2005 - while overall singles sales jumped by 14% to 900,611, their highest figure for 12 weeks. Physical singles sales were also at a 12 week high at 405,627, while downloads reached a three week best of494,984. Bucking the trend - understandably given its massive recent sales - James Blunt's Back m album la 6.1% 

slips In sales as rest of markct rallys In sumn 

dip in sales week-on-w 66,321, taking its cumulative sales to 1,209,919.Thealbum has now spent eight straigHtweeks at nnmhernhe. thelonhestrunfor any album since The_Bealles' hits set 1 reigued for nine weeks in 2000/1, and the longest hy an^ 
. Girls' Spice in 1997/8, It Ls also tlie longest reign for a Warner Music album since Alams Morissette's Jagged little Pill 

(Parlophone): Siqur Ros Takk(EMl); SEPTEMBER19 GoldieLookin Chain The Best GLC Album Evr Part 2 (Atlantic): Devendra 
Banhart CrppleCrow(XL);BonJovi Have A Nice Day (Mercury): Echo And TheBunnymen Siberia (Cooking Vmyl): Katie Melua Piece By Piece (Oramatico); Shaggy Clothes Drop (Island): Skye MindHow You Gn (East West): 

Goldfrapp's Supemature nabbed second place behind Blunt, ending Coldpla/s four week stranglehold on runners-up slot with X&Y. However, with upcoming single Fix You moving to the top of tlie airplay chart, X&Y upped its sales 14.4% week-on- week to 49,116 - its highest level for six weeks - and its cumulative total to 1,308,177. Meanwhile, after an impressive 14 consécutive weeks in the Top 5, Forever Faithless - The Greatest Hits slips 4-6. Its sales were barely down, however, fallingjust3% to 25,687 Iast week, while its cume of 627,284 make it the year's eighth biggest selling artist album. On the singles chart, a double négative yields positive results for Black Eyed Peas, who follow-up 

number three hit Don't Phunk With My Heart with Don't Lie, which débuts at number six this week on sales of 22,656. Both singles are from the band's Monkey Business album which sold its 200,000th copy on Saturday, and holds at number 17 this week after selling a further 15,892 copies - 27.4% more than the previous week and ils highest tally for 10 weeks Finally, the improved market made dte level of sales required for a Top 10 single Iast week a massive 50.8% higher than the previous week, at 12,821 against 8,505. The Iast time the benchmark was set higher was 12 weeks ago, when Audio Bullys' Shot You Down was in tenth place with sales of14,927. 

TheCorrs Home (Atlantic): The MiteheU Brothers A Breath Of Fresh Attire (679): Sheryl Crow Windflower(Atlantic): Jamie Cullum Catchmg Taies (UCJ), Sean Paul The Trinitv (Atlantic): 
TheBetaBand Greatest Hits (Régal): Noise NextDoor Play It Loud (Warner Bros): Ms Dynamite Judgement Days (Polydor): Franz Ferdinand YouCould Have KSoMuchBetter (Domino): 

■*- 

Révolution Of The i co-produced and co-written by Jones with dance pi odncer Robbic Bronnimann, and will be premiered via a live show at the old Frlars Aylesbury venue, the Aylesbury Civlc Centre on Frlday Scptember 9 2005. 

Ujjgjjgjjjjgpr 
SINGLES Sales versus Iast week: +14.0% Year to date versus Iast year: +318% MARKET SHARES Universal 34.8% Sony BMG 2L0% Wamers 142% 13.7% 13.5% 
ALBUMS Sales versus Iast week: +18.9% Year to date versus Iast year +2.62% MARKET SHARES EMI 27.6% Sony BMG 23.0% Wamer Indies Universal 14.1% 130% 
COMPILATIONS Sales versus Iast week:+B.1% Year to date versus Iast year -15.4% MARKET SHARES Universal 30.8% EMI 223% Sony BMG 16,9% Indies 15.8% Wamer 14.1% 
RADIO AIRPLAY MARKET SHARES Universal 310% EM! 20.6% Sony BMG 17.6% Warner 171% Indies 4.1% 
CHART SHARE Origin of singles sales (Top 75): UK; 61.3% US; 34.7% Other 4.0% Origin of albums sales (Top 75): UK: 65,3% US: 34,7% Other; 0.0% 

THISWEEK Mylo Doctor Pressure (Breastfed): Dandy Warhols Smoke It (Parlophone); David Gray The One I Love (East West): Gorillaz Oare (Parlophone): Gwen Stefani Cool (Polydor): Jessica Simpson These Boots Are Made For Walking (Sony BMG): The Bravery Unconditional (Loog): Faithless Insomnia 2005 (Cheeky): Foo Fighters DOA(Sony BMG): R Kelly PlayasOnlytJive): SEPTEMBER 5 Coldplay Rx You (Parlophone): Shaggy Wild Tonight (Island): lan Brown AH Ablaze (Polydor):   SEPTEMBER 12 The Subways With You (WEA): Kaiser Chiefs I Predict A Rio! (Polydor): Bon Jovi Have A Nice Day (Mercury): Sean Paul We'll BeBuming (Atlantic); Jem Wish KATO); Jamie Cullum GetYour 

Way (UCJ): 50 Cent Outta Contrai (Polydor):   SEPTEMBER 19 Kanye West Gold Oigger (Roc-A-Fella): The Duke Spirit Cuts AcrossThe Land (Loog): Franz Ferdinand DoYouWantTo (Domino): Rachel Stevens I Said Never Again (But Here We Are Again) (Polydor): Kelly Clarkson Behind These Hazel Eyes (Sony BMG): Sheryl Crow Good Is Good (Polydor): Stéréophonies Devil (V2):  SEPTEMBER 26 Ricky Martin 1 Don't Care (Sony BMG): Charlotte Church CallMyName(Sony BMG): TATU Ail About Us (Polydor): BasementJaxx DoYourThing(XL): MIssy Elliott Teary Eycd (Atlantic): Ms Dynamite Judgement Day (Polydor): Sugababes Push The Button (Island): OCTOBER 3 Backstreet Boys JustWant You To 



Upfront 

New push for 

Mylo début 
se of 

Mylo's début album set 
to benefit as Breastfed 
and Sony BMG préparé 
to re-release the album 
on September 12 

single Doctor Pressure, which hits shelves on September 5. The track, which has won support from Radio One, Capital and Kiss, is proving to be one of Mylo's biggest crossover successes to date and Bloft  
the album doesn't feature Doctor Pressure and, given that it looks like becoming the biggest hit for us, we felt it'd be nice to have it on the album. Tins is our chance to reintroduce the album to a new mce," he says. 

iilMéir 
Top 10." 

Major sets new target for Faithless, 

as album exceeds 500,000 sales 

spent its first 14 weeks in the 

Dr Dog Easybeat (Rough 

5 5 ,s 
m. 

fabulons, utterly summery, utterly soulful, utterly Earth Wind And Fire-sounding track. Theres a catchy tune, and lyrics with a lilting summery rhythm." 
Ricky Martin I Don't 
Care (Sony BMG) 

Philadelphie, whose music combines vintage soul with modem, wobbly guitar rock. C 

Earth 
Feat. 
Show Me The Way 
(Sanctuary) 
SsUZT sSSSSaS 
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ftifdSSlmfS My T0P 10 

Ladytfon Witching Hour 
fkland ) loMANLYNSKEY, THE GUARDIAN Kllbichelt! NightjOy 
The Liverpool based electro- (FailtaStiC PlaStiC 

Records) 

r= 

Otnegha Watts The Find sc^s« ar J 
SARflHMflRSHALL BLUES AND SOUL Î^ect rifflden Sltive 

mm ee~ 
sjîreakup Songs: 

slà^S^-J-Live. Elbow. Robocop Kraus. Diamond Nights, Nextmen; Mojo listening posts - Paula 
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Airplay K 

TV Airpiay Chart 

'L . THE PUSSYCflT DOLLS DONT CHA 
GORILLAZ PARE 

SEAN PAUL WE BE BURNIN' 
MARIAH CAREYSHAKEITOFF 

AKON BELLY DANGER (BANANZA) 
RIHANNA PONDE REPLAY 
JAMES BLUNT YOU'RE BEAUTIFUL 
JESSICA SIMPSON THESE BOOTS ARE MADE FOR WALKIN' c 
GIRLS ALOUD LONG HOT SOMMER 
THE BLACK EYED PEAS DONT LIE 
FRANZ FERDINAND DO YOU WANT TO 
GREEN DAY WAKE ME UP WHEN SEPTEMBER ENDS 
GWEN STEFANICOOL 
DANIEL POWTER BADDAY 
LIBERTY X SONG 4 LOYERS 
KELLY CLARKSON BEH1ND THESE HAZEL EYES 
50CENT0UTTAC0NTR0L 
KAISER CHIEFSIPREDICT A RIOT 
MARIAH CAREY WE BELONG TOGETHER 
MYLO FEAT. MIAMI SOUND MACHINE DOCTOR PRESSURE b» 
2PAC FEAT. ELTON JOHN GHETTO GOSPEL 
SIMON WEBBE LAY YOUR HANDS 
CRAIG DAVID ALL THE WAY 
OASIS THE 1MPORTANCEOF BEIMC IDLE 
R. KELLY FEAI THE GAME PLAYÀ'S ONLY 
KANYE WEST GOLDDIGGER 
NICKELBACK PHOIOOPAPH 
CIARA FEAT, LUDACRIS OH 
FREEMASONS FEAT. AMANDA WILSON LOVE ON MY MIND 
JOHN LECEND ilÙMBEK OM( 
THE WHITE STRIPES MY DOORBLLI ROB THOMAS THISISHÔW À HEARTBRLAKS 
mcflyTllbeûk 
FAITHLESSINSOMNIA 
lemardontgivlitup 
VÀNESSA BROWN v/hipit i) 

The Pussycat Dolls hold on 
at the top. Sean Paul, Liberty 
Xand Kanye West are the 
highest climbers. 
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RIHANNA PON DE REPIAY MARIAH CAREY WE BaONG TOGE1HER JOHN LEGEND NUMBERONE TONYYAYOSOSEDDCTIVE PRETTY R1CKY GR1ND Y/ITH ME 
AKON PELIY DANGER (BANANZA) DAMIAN MARLEY VjElCOME TO JAMROCK 



Coldplay nudge past Daniel Powter 
for pôle position whith KT Tunstall 
and Gorillaz both increase their audience 
by over 50%. 
rm 
P 7 ! THE BLACK EYED PEAS DONT LIE iNrtRSCCPE IT 26 Artnr 
2 j 16 | COLDPLAY F1XYOUpaqicfho\[ 24 1W98 2 j 7 j THE WHITE STRIPES MY DOORBELL xi 24 1565? 4110 j JAMIROQUAI SEVEN DAYS IN SUNNY JUNE sony bw 23 MW 5 j 14 j' RIHANNA PON DE REPLAY oefjam 22 15961 5 j 4 j GOLDFRAPP OOH LA LA MUit 22 15700 51 1 GORILLAZ DARE PARiCiPiiONt 22 IM53 5 j 5 i THE MAGIC NUMBERS LOVE ME UKE YOU heavenly 22 ix.,: 5 110 | THE PUSSYCAT DOLLS DONT CHA mm 22 10 j 1 FREEMASONS FEAT. AMANDA WILSON LOVE ON MY M1ND ioadeo 21 16789 10 ! 24 | LES RYTHMES DIGITALES JACQUES YOUR BODY (MAKE MEJ data i 12 21 15367 12j 12 ! GWEN STEFANl COOL WTERSCOft ■: 20 14862 12| 7 | OASIS THE IMPORTANCE 0FBEING1DLE BIGbrother 20 12515 Mj 1 | KAISERCHIEFS 1PREDICT AR10T gunique/POLYOOR 19 10914 Ï5| 27 j SUPAFLY VS F1SHB0WL LETS GET DOWN m INDUSTRIES 17 9315 ISJ 271" KT TUNSTALL SUDDENLYISEE relemtless F 8114 17|201 DANIEL POWTER BAD DAY WARNER BROS M 1 16 12281 17! 18 | FRANZ FERDINAND DO YOU WANT TO DOMINO 15 ! 16 10488 F 20 ) FOO FIGHTERS DOARCA il 16 9836 20! 5j ROLLDEEP THE AVENUE RELENUESS 23 15 10181 20126 i JOHN LEGEND NUMBER ONE COLUMBIA 10 15 9415 22i 14 | AKON BELLY OANCER (BANANZA) ISLAND 18 14 10214 23|0| KANYEWEST G0LDD1GGER ROC-A-FELLA 13 9827 24! © j COLDIE LOOKIN CHAIN YOUR MISSUSIS A NUTTER ATLANTIC F 7420 24| 20 j DAVID GRAY THE ONE I LOVE IHWIANTIC F 6951 24 j © 1 SEAN PAUL WE BE BURN1N' atlantic F 6556 27 © THEBRAVERY UNC0ND1TÏ0NAL UOOG 8 11 7351 27 271 ELBOW FORGET MYSELF v? 11 6976 27 ©! JACK JOHNSON BREAKDOWN island 11 6502 30' O i SIMON WEBBE LAY YOUR HANDS innocent 10 

nu ! 1 j JAMES BLUNT YQU'RE BEAUT1FUL ailantic J [THE BLACK EYED PEAS DONT LIE roi 3 3 ! CHARLOTTE CHURCH CRAZY CH1CK so-.y e': 5 4 |CRA1G DAVID ALI THE WA 5 12]GWENSTEFANI CO 8 I JAMIROQUA1 SEVEH PAYS 1H SUHNY JUHE sou 
9 19[COLDPLAY FIXYOUFM 

5 | GREEN DAY WAKE ME UP WHEN SEPTEMBER ENDS be 
T j MARIAH CAREY WEBEUONGTOGETHERoef J j SIMON WEBBE LAY VOUR HANDS i'.:. 15 2l[KTTUNSTAUSUl 16: H ! BODYROCKERS I L1KE THE WAY K? 17 13 1 TEXAS GETAWAYUEB 18 22 [OASIS THE IMPORTANCE 0FBE1NG IDEE 8!C 19 28 THE PUSSYCAT DQLLS DONTCHAii'; 

21 26; GORILLAZ DAREr» 22 24 : MCELY IlLBEtKisu 23_23 [ KELLY C1ARKSON SINCE U BEEN GONE sa. 24JOj TOECORW IN THE MQRN1NGoui 25 Ql G1RLS ALOMD LONG HOT SOMMER pou 26 ■ KT TUNSTALL PL V.iiM'V ; IDVEMEUKEVDUhea 9 . ROBERT POST 001 LOLE' 29 ', EREEMASONS FEAT.AMANDA V/1LS0N iùvi T/.Vï ETOlRiHANNA PON DE REPLAY mrw  

The UK Radio Aii 

À // /// / / V; 
i COLDPLAY: IX YOU 1512 43 66.12 18 
? , - [DANIEL POWTER BAD DAY w#mER6S0S 2473 1 65.57 -1Q. 

s [JAMES BLUNT YOU'REBEAUTIFUL «LMI,C 2431 ■1 60.22 18 
4 8 5 [THE BLACK EYED PEAS DONT LIE ",TIBSCC'PE 1844 28 53.29 24 
5 6 0 1GWEN STEFANl COOL IN,£,sa,F£ 1603 19 50.39 13 
6 5 . [OASIS THE IMPORTANCE OF BEINGIDLE 1157 16 50.14 3 
7 , ICRAIG DAVID AIL THE WAY !«!! BROS 1642 ■8 49.27 

i 8 1, 0 |KT TUNSTALL SUDDENLY I SEE RELENTl£SS 1184 40 48.96 
1 9 , 28 j JAMIROOUAI SEVEN DAYS IN SUNNY JUNE «m 1537 7 46.89 15 

10 7 0 [DAVID GRAY THE ONE I LOVE m lATlAWC 1248 19 41.21 -8 
II 10 32 [THE MAGIC NUMBERS LOVE ME UKE YOU «"«v 828 ■6 36.65 
12 13 0 | GORILLAZ DARE 1058 17 34.25 
13 17 » [THE PUSSYCAT DOLLS DONT CHA AiM 976 30 33.15 
14 35 . [SIMON WEBBE LAY YOUR HANDS 1212 17 30.85 73 
15 20 2 RIHANNA PON DE REPLAY w 754 19 30.71 14 
16 M « GOLDFRAPP OOH LA LA MUTE 590 29J7 ■10 
17 S1 38 CHARLOnE CHURCH CRAZY CHICK »BMC 1663 19 28.66 -24 
18 o [JEMWISHl 347 46 28.60 94 
19 19 u [FREEMASONS/AMANDA WILSON LOVE ON MYMIND IX«D 746 32 28 4 
20 15 9 [KAISER CHIEFS I PREDICT A RIOT BOUM 9POEYDOR 879 19 27.23 ■9 
21 « 0 NERINA PALLOT ALL GOOD PEOPLE IDAHO 97 52 2689 81 
22 52 [JOHN LEGEND NUMBER ONE cou» 361 14 25.25 31 
23 15 97 TEXAS GETAWAY «omv 971 -19 24.78 -15 

[24 8 MCFLYIUBEOK 940 13 23,73 17 
25 23 29 [MARIAH CAREY WEBELONGTOGETHER mm 1221 99 2276 -5 ■ HqlwlTojSOEi | Btggesl incnase m audience ■ Audience increase ■ Highest Top 50 Cfcito H Ktigesl merease "m ptrys ■ Audience ir m-MolSO) 
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K Nielsen Music Central 

irplay Chart 

PAUL MCCARTNEY FINE LINE 
BODYROCKERSIUKE THE WAY 
GREEN DAY WAKE ME UP WHEN SEPTEMBER ENDS 
THE WHITE STRIPES MY DOORBELL 
ROBERT POSTGOTNONE 

31 - FRANZ FERDINAND DO YOU WANT TO 
NATALIEIMBRUGLIA COUNTING DOWN THE DAYS 
AKON BELLY DANGER (BANANZA) 
MYLO/MIAMI SOUND MACHINE DOCTOR PRESSURE > 

î. 
THEROLLINGSTONES STREETS OF LOVE 
LES RYTHMES DIGITALES JACQUES YOUR BODY... 
LEE RYANARMYOF LOYERS 

Î45 . 
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m 48 
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SHERYL CROW GOOD1S GOOD 
2PAC FEAT. ELTON JOHN GHETTO GOSPEL 
INAYA DAY NASTY GIRL 
ROLL DEEP THE AVENUE 
GIRLS ALOUD LONG HOT SUMMER 
KANYE WEST GOLDDIGGER 
THECORALINTHEMORNING 
KT TUNSTALL OTHER SIDE OF THE WORLD 
KELLY CLARKSON SINCE U BEEN GONE 
FOO FIGHTERS DOA 
BEULAH SWEET KINDA SOMETHING 
JACK JOHNSON BREAKDOWN 
SUPAFLY VS FISHBOWL LET'S GET DOWN 

MUSlCWEEKXOm 
2L Neiïna Pallot impressions for fntroductory the song and I sing M YJh! | 

SideOf n 

DANCING DJS V ROXETTE FADING L1KE A FLOWER 

MYLO/ MIAMI SOUND MACHINE DOCTOR 
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New releases 

ià 

Johnny Cash Walking Die Une - The Legendary Sun Recordings (Métro METRTCD805) 

03, Johnny Cash held a unique and lofty place in the history of country music, thanks partly to his distinctive baritone and 'boom chicka boom" Sound - both of which found an early and sympathelic home at Sam Phillips' Sun Records between 1955 and 1958. Tins three-CD, 54-song sélection contains ail those crucial early recordings, many written by Cash for himself but some giving his individual treatraentto lamiliar country classics. Although it is interesting to hear his take on, for example, Hey Good Lookin' and Rock Island Une, it is his own songs such as I Walk The Une and Folsom Prison Blues - wherein he boasts of kilhng a man "just to see him die," that make this set so compelling. 
The Safari Records Singles Collection Part 2:1981-1983 (Cherry Red CDMRED 267) | The appeal of I Toyah is, as she sings on her J best-known ig,"amystery ne", but the former punk priestess remains cxtrcmely popular and this new compilation - the second and last to focus on her tenure with Safari - is sure to receivo an enthusiastic welcome. Covering the period 1981to , when s raost commercially successful, it includes ail her A-sides, B-sides and EP tracks, among them the back-to-back Top 10 hits I Want To Be Free and Thunder In The Mountains. A couple of the track araong the 21 collected here havc nol been released on CD before, and the package is nicely ! off by excellent liner noter include a discography and an interview with Wilcox herself. 
Toots & The Maytals Roots Reggae (Trojan TB0XCD284) ~ S Toots & The 

.hich 

Albums 
FRONTLINE RELEASES DANCE □45 rana THE BREAK BEAI FOR DUMMIES45 Kmg (LP KING 001)   'OHN STYLE AND RATTERN Ub^ily (CD URCD180) 
□ F0UE EYEPENNIES Mitek (CD MI TEK 22CD) 
□TREAD 3 Tlcrd EJT (CD 3ECI 

ÎUS SEARCHING FOR SOUL Luv ¥ Hiight (CD LHC 

ROCK □27 HOLDING ON FOR BRIGHTER DAYS underçroove (CD UGCO 027) □ ACEfACE THREAT LEVEL Fddmg Wavs (CD FWR 039) 3AGAINST ME SEARCHING FOR A FORMER CLARITY Fal Wreck Chords (CD FAT 684C0) □ ANTIMATTER PIANETRY CONFINEMENT Propliecy (CD PRÛ 078) □ BAD V1BES.THE Ali THE RiGHT WAYS T0 D0 YOU WR0NG Steel Cage (CD SCR O46C0) □BAIK0N0UR FOR THGE L0NELV HEARTS 0F THE COSMOS Mélodie (CD MELO 031C0) □BESEECH SUNLESS DAYS Napalm (CD NPR170) 
3CERTAIN RATIO, A LIVE1980 LÎM (CD LTMCD 2443) □CREMAT0RY UVE REVOLUTION Nucfear Blast (CD NB1521 □ CRIMINALSICAR10 Métal Bb£ □CRYSTALBAIITIMEWALKER: □ DAWN 0F RELIC N1GHT ON EAR □ EARACHES,THE CET THE REVOLUTION OUI 0FY0URHEAD Sied Cage (CD SCR 044CD) □ END 0F LEVEL BOSS PROLOGUE Exile On Mainslrcam (CD E0M19) □ESPERS THE WEED TREE Locusl (CD L0CUST 73CD) □ FLASHPOINT LAZER LOVE QT (CD FP 02) □ GA10RE PARADER Fadinq Ways (CD FWM 032) □ CREY THE FIRST SHADE 0F GREY Avant Garde (CD AV 087) 
□ JANKEU CHAS CHAS JANKEl Ange! Air (C0 SJPCD 212) □ KHANATE CAPTURE AND RELEASE Hydrahead (CD HH 66687) □ KY DOOOUNG ON JAZZ Fadmg Ways (CD FV7M 035) □MISS BLACK AMERICA TERMINAL Ropeal (C0 MBf □MUNICIPALWASTEHAZARD0US MUTATION Earacl . □ NEW M0DEL ARMY CARN1VAL Altack Atlad (CD ATK 2311) □OU) DEAD TREE PERPETUAI MOTION Season Of Mist (CD SOM UlCD) □ OLD TIME REUJUN 2012 K Records (CD KLP171CD) □ ORCHIDS, THE LYCEUM AND SINGLES LTM (CD UMCO 2442) 

□ WEEN SH1N0LA VOL 1 Sdtnitel (CD SRCD125527) □ WINGER IN THE HEART OF THE YOUNG Wbunded Btrd (CD 2103) □ YOB THE UNREAL NEVER UVED Métal Blade (CO :   

B= 
IAYCANDEIA Ultra (CD ESC 65132) 

i LEGGO 0U8 Codong Vmyl (CD HPCD1004) 
. KINGSTON SOUNDS SAf.IPLER KLigston Sourds (CD KSLP 0051 

□0 STYLES DOUBLE HOMICIDE funkshilup (LP AM 001) 

□ VARIOUSSOLIDSTEEL PRESENTSKENTARONinjaTu.»(COZENCOIO9) □ YAYO, TONY THOUGHTS Of PRE01CATE FELON Intcscope (CD 9882806) 
~T£jETO KALO ONE WAY. ITS EVERY WAY The lait Label (CO 6AY 45C0) 

□ WILT RADIO 1940 Ad Noiseam (CO AON 19) 
CATALOGUE & REISSUES 

□ BLACK HEART IN THE F1SHTANK In The Flshtank (CD F1SH11C0) □BLACK, CHU CHU IN THE 605 EMI Gold (CD 3369892) □ BUCK, CILU CHU !N THE 70 S EMI Gold (CO 3373132) □BOYCE, MAX THE VERY BEST OF EMI Gokl (CD 3374142) □BULLETBOYS FREAKSHOW/ZAZA Wounded Bird (CO 6168) LLK THE UNE Pdcv/idc (CD 700532) □ CRAZY CAVAN WILDEST CAT IN TOWN Raucous (CO RAUCO) 
S □ DAY, DORIS D0R1S! Pickwidc (CO 730502) 

□FALLJHE REAL NEW FALL LP Nanuck (LP NCK7018) □FOO FICHIERS MORE MAXIMUM F00 F1GHTERS Chrome Dreams (CO ABCD 20) □GAMMAGAMMA4W 1    KHll 1) Suoerliold IL„ ^ LONELY N1GHT Falcon (CO UN 3993) 

□LÛVEHATE JUST BREATHE Ferrel Music (CO FER 052C0) □ L0W/D1RTY THREE IN THE F1SHTANX In Tlœ fishlank (CO FISH 7CD) □ LmiTTON HUMPHREYMD ) f S / M LP t ^.7^ ' Ij, , 1 ( p , u, Li r 

□ ROUGH cun ROUGH CUTT/WAf □ROXY MUSIC THE HIGH ROAD Solo (CD CD 526) □SAIGON KICK SAIGON KICK Wbunded Bird (CD 1634) □SAIGON KICK THE UZARO Wounded Bird (CD 2158) □SHANK, BUD THE AWAKENING New Eélion (CD NE 8706) □SHAW, SANDIE PUPPET ON A STR1NG EMI Calaioguo (CO 3380832) □SHAW, SANDIE LOVE ME. PLEASE LOVE ME EMI Gold (CO 3368772) □ SHAW, SANDIE SAND1E/ME EMI Gold (CO 3367512) □SINATRA, FRANK IT HAD TO BE YOU Air (CD AMU4002) □SINATRA, FRANK SWING EASY Pickwick (CO 700072) □ SNUFF IN THE FISHTANK In The Fishlank (CD FISH 4CD) □SOLEX IN THE FISHTANK In Tlœ fishlank (CO FISH 13CD) □SONIC YOUTH/THE EX IN THE FISHTANK In The Fishlank (CO FISH 9C0) □ SPEDD1NC, CHRIS THE VERY BEST OF EMI GokJ (CD 3380942) □ SPEEDY WEST STEEL GUITAR OF Brooco (CD CD 9054) □STAPLE SINGERS LETS 00 IT AGAIN (OST) Snapper (CD SNAP245CD) □STEWART, ROD THE DAY WILL COME Pickwick (CO 700712) □ SUNBURNED HAHD OF THE MAN COMPLEXION Records (LP R13LP) □SYMPHORCE GOOSPEED Mêlai Bbde (CD 3984145-17 CD) 
□T0RT01SE IN THE FISHTANK In The FishLink (CD FISH 5CD) □ UK COSPa CHOIR GOSPEL CHRISTtJAS EMI Go'd (CD 3364602) 
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albums listed tiiis week: 238 Yearto date: 8,399 
Singles listed this week: 155 Year to date: 4,574 

Records released 05.09.05 

M VARIOUS THIRTV NOSTALGIA STEEL GUITAR INSTRUMENTAIS Bronco (CD 9056) P VARIOUS CIRCLE DANCE New Eddiai (CD NE 8705) 
VARIOUS ORUM N 8ASS C0NNEC1 ION 3 Cool Music (CD C00101070) n VARIOUS CLASS1C ROCK HEROES Oaaic Rock (CD REG1752) H VARIOUS AC1D ROCK LEGENDS Classe Rock (CD REG 1753) n VARIOUS FOLK ROCK - ROCK LEGENDS Classic Rock (CD REG 1765) H VARIOUS CAR1B8EAN EXPLOSION VOL 1 Pickwick (CD 780009) H VARIOUS BLING BUNG: THE URBAN M1X Pickv/icfc (CD SDR 0167142) H VARIOUS ULTIMATE BREAKS AND BEATS VOL 19 Street Beat (LP SBR 519) □VARIOUS ULTIMATE BREAKS AND BEATS VOL 20 Slreel Beat (LP SBR 520) M VARIOUS HARVEST SHOWOOWN EMI Catalogue (CD 3302632) H VARIOUS ULTIMATE SWING VOL 2 Rockhowse (CD ROCKCO 9902) □VARIOUS ROCK N ROLL AROUND THE TURN VOL 3 Rocldiouse (CD ROCKCD 9401) □ VARIOUS ROCK N ROLL AROUND THE TURN VOL 4 Rocklwuse (CD ROCKCD 940?) □VARIOUS HAVANA CAFE Excel (CD EXCa 223) □VARIOUS OPEN THE JAZZ DOOR JAZZ DOOR (CD JD11016) 

□ VARIOUS THE SPIRiï OF WOODSTOCK AND FIOV/ER POV/TR Fakon (CD UN 3584) D VARIOUS CHILUN BUDDHA Cool (CD COOL 02030) □VARIOUS LONDON CALUNG Ringo (CD RINGO 004) □ WARWICK. DIONNE THE BEST OF Preskgo (CD CDSGP l 
□ WILLARD CRAMT C0NSP1RACY IN THE FISHTANK In Tb; Fisblank (CD FISH 6C0J □ WINGER PUa Wounded Binl (CD 2485) □ WOODENTOPS.THE UVE HYPNO BEAT Cherry Red (CD COMRED195) 

□ CURE, THE MUSIC IN REVIEW Ciassî Rock (CRP1906) □ HACKEn, STEVE SPLCTRAL MORNINGS Wiencrwcrld (WNRD 2333) □THE INFAMOUS TIMES THE ORIGINAL 50 CENT PIAS (9000412077) □ LAUDEROALE. JIM IN CONCERT Wicnerworld (WRNO 2331) □ SNOOP DOGC UNAUÎH0R1ZED Wienerworid (WNRD 2334) 

Singles 
DANCE □SOENT Airn» CRYSTAL METI10 PRESSURE C00KER/1BA RydE, MM 11? □ ANANE M(M BOUKCE SHAKE/TBA V;çi a? VESA 020) □ AfflOS ON THE RUUABA AtbOTï (ir Al£ 006) □ATT1AS, AUX 1000 LEAGUES OEEPEfVTBA Compost n? COMP1871) □ AVUS TEAR/TBA Klang Eleclroniic (12* KLAKG 96) □ AXWm. WAIffl THE SUNRISE/TBA Axtone (l? ACT 002) □BTHREAK CHONK STYLE/TBA Chf« lie Eal 112' CITAT 025) 

; SMITH VAL1EY OF THE K1NCS 2/TBA Techriquc □E-2 ROIURS READY FOR LOVE/ÎBA V Recndings 0? VRECS □expressions do vou iove me/tba nidos tns OM) □ FANHllIU, NIC THE SQUIBREIÎO EfVTBA Raviiss» (1? E □ FEDEX BROKEIi/TBA PI» Min» 112" PIS 001) □ FRACTURE 6 NEPTUNE TOO DOCGONE fUfWIR ifUKKSHAKER FUNKSHAKER/TBA Hassy (12" HUSSY 038) aiim{12"F232lTD) VTTHE 
□ CEIST, MORGAN SUPER EFYTBA Ewirai 02" ENV 012; □ COAUES ANXIETYTHE 3)5T TANGO ZEPPCLIN/TBA tapert (1? TSG 0041 □ GOOOINC, PETE DANCE ElICTRIC/TBA AndBtbenffl 11? AT 021) □OU* CA11ED GERAU), A FIO RIOE™ Sugoi 0? SUGO 019) □HIU, KIH RiCHT NOWIBA Cmcrel; Grava n? CG 0010) □JIVASKINABARsfcasearfiÔà) □ JONES, CHELONIS R LE BATEAU IVRE/TBA Gftt Ptrystol 11? GPM 030) □ KAGAM1 FUSE NEAO EP PT. 1 Caràim (1? CRZM 003) □XEENAN, STUART JCRICHIVTBA Los! Ungiage (12- LOSI049) □ KIDKANEVIL n >11',I U,l i It r J I 1 I □KIUDÎ CROOVtm KlUER GROOVE UPPER CUXflBA Mut» 11? MUTO 005) 

□ lOCISTICS UFDOCK/IBA Mash (I? MASH 09) □ UVESKY RUNAWAY/TBA Ba/oquo (I? BARO 0511 i WHIFE RUSSIAN/TBA Moon HartMr (1? UHR 021) 

□ONYX RIGHl IN THE NIGHI/I8A Boss 0? BOSS 035) □ PANACEA BEAR Of BERUN/TBA Rytiï Mnsic (1? OUIB 036) □ PHIUIPS. SHARON WANI2 NEED 2flBA BncHo® Tracte (1? 8H 0231 □ PHUNK POUCE THE PROBLEM/TBA Ltoq 112' LQ1033) 

□ REYNOLDS, BRAUN ROCXEVTBA Phcretc 0? PH13X) □ROYAL TWO DANCE MUSIC/TBA Roy %(l?lîray001) □ RSl MAGIC Of SPA1WTBA Ninja Tana (1? STUBS005) □ RUFF RYDERS CET WILIVTBA Rylodisc 0? PENI2 4025) □ SAHTANA. MA HISTORIES AND FAlRYTAlfSOBA teliqM RKartagsfl? AIR 0321 □ SERIES X DUA1/IBA Rertitefatiors (12" RVNSLTD 003) □ SERUM DUB DREAD/TBA Drad (1? OREABOK 001) □ SHARP BOYS, THE MANIAGfTBA Sharp (1? SHARP 0211 □ SHRITARANA APRA/TBA Ramole Cor,Irai 0? SSAB 002) □ SIR PIERS FOOL GOT N01HIN PART 27TBA Cnrros OZ' CUR 018) □ SEE, RONI NO PICTURESTTBA Rill Cydt ION FCY 084DB) □SEY-FIWILD WILD CH1UVTBA Marine Riraiie (1? MARA 0321 □ SPACEK D0LLAR7TBA Scuxl In Calnur 0? SIC 9) □ SPUTIOOP SOUL ROLL/TBA Aginsl Nie Grain 0? AIG 0131 

□ VA4 ANOY SOUND VARIATIOIVIBA - (1? SV 8) □ ZEN BUBBLE AND SQUEAK/TBA Ocollish (12- REFORMI □ZOOK EP1/TBA Tatrany Tooch HO' TUCH1201 
MB SHELTER EfYTBA Stones Nimn (1? STH 70141 

□ ECHO 8, THE BUNNYMEN STDRMY WEA1HER/1EA Cooking Vinyl (CD FRYCD 246 ? FRY 24611 
□ LAKE TROIIT RIDDLEyTBA fuira Picturei (? RX 78012) □ IEVY ROHEN LOVE^BA One lilfe Inian (CO TWllîTCO ? 709 7P7) □PAIIOT, NERINA ALL COCO PEOPLE/TBA Ed» (CD IDAHOCO 0031 S PU5SYCAT DOUS, THE DONT CHA/IÏA Polytlar (00988."""' 

ROCK □ 213 THE CROUPIE LUV EP/IBA WT (CD ITOIKCO14) □ DISTURBED STRICKEW1BA WEA ICO W 685C01 CD W 685C02) □ EDCUY SUPERHEROES tladear Blisi (CD NB1504009   □ KILUNO THE OREAMIREWROTE Il/IBA DEATHWISH (T DW441) □ MOHAIR STRANDEO (IN THE MlOOlf OF NOWHERO/TBA Ear Candy ICO [CYCO 0241 □ MY VISOR FRANK/TBA NR One (GO IIR 4CD1 

undoubtedly the best, bringing togetlier six complète albums - four of which bave bcen out of print since the early Seventies - with their original artwork in a 
comprehensively sums up their career between 1965 and 1974. Ali told there are 72 tracks but since one of the albums included here is a Greatest Hits set there are some duplications. One of the key acts in the history of reggae, the Maytals' catalogue is finally given proper respect here, with rough but compelling early obscurities such as It's No Use and My New Name joining all-tirae reggae greats like 54-46 (That's My Number) and Monkey Man in a set to delight their fans. 

— oftheleading !■■■ labels of the WJB disco boom, and 
!■■■ muchofits ;j-<| output Was put together by a highly professional band of studio musicians, under a variety of guises but it was genuine artists such as Candido - a highly respected Cuban jazz percussionist - who won the most respect. This long-overdue anthology scoops up ail the tracks from Candido's two Saisoul albums onto one CD and adds a second CD of mises. Although dearly sophisticated, ciub- friendly and commercial, the tracks - among them Dancin' And Prancin' and Jingo - retain an authentic Latin edge, are very much driven by Candido's 

complex rhythmic patt appear, develop and re Excellent stuff. 
The Essential Cole Porter (Soho SOHOCD 043) With a rare ability to write itty, intelligenl 

them, Cole Porter was undoubtedly one of the greatest songwriters of the 20th Century, and bis songs bave an enduring 
to be appreciated, an 

the likes of Elvis Costello, Mick Hucknall and even Robbie 
set, however, restricts itsèlfto 5 
classic vintage performances, including some by Porter himself. An impossibly high standard is maintained throughout, with highiighls including 1 Cet A Kick Out Of You by Frank Sinatra, Artie Shaws Begin The Beguine, Dinah Washingtons l've Got You Under My Skin and Easy To Love by Billie Holiday. Alan Jones 
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Singles 

Ail change in the Top 20 with 12 new 
entries. Oasis dethrone McFly for the top / the Officiai UK 
spot and, in Carnival weekend, Rihanna 
makesnumbertwo. 
mmsasM RIHANNAPO^DE KtPL/Vj 

DANIEL POW/TER BAD DA 
SIMON WEBBE LA 

THE BLACK EYEDPEAS DONT LIE 

1 

NCEU 
OOHLALA 

CITY LIFE 

WAY 
V1EL1KEY0U 

ANDMË 



Singles Chart 

V VU/ i/ 39 THE CRJBS V.ARltLL 
40 14 RUDIOBOLLYSF IT. NANCY INATRA SHOT YOU DOWN 
41 THE CORAL SOMETHING 1NSIDE OF ME 
42 / ROBERT POSTGOTNONE 
43 29 ROLLDEEP 1 Ht AVENUE 
44 25 AXWELL FEEL THÉ VIBE (TILTHE MORNING COMES) 
45 KUBB REMAIN 
46 39 8 KANYE WEST DIAMONDS FROM SIERRA LEONE 
47 4 TEXAS GETAWAY 
48 14 CRAZY FROG AXEL F 
49 a BLACK REBEL MOTORCYCLE CLUB AINT NO EASY WAY 
50 92 INAYA DAY NASTY GIRL    
51 * SNOOPDOGGl • i 
52 50 1= KAISER CHIEFS EVERYDAYI LOVE YOU LESS AND LESS 
53 4, 14 COLDPLAYSPEEDOF SOUND 
54 52 24 TONY CHRISTIE/PETER KAY (IS THIS THE WAY TO) AMARILLO ® 
55 38 | DANCING DJS V ROXETTE FADING LIKE A FLOWER 
56 37- 10 MISSY ELLIOTT LOSE CONTROL 
57 à MARK OWEN BEL IFVE IN THF BOOGIE   
58 r NATALIE IMBRUGLIA COUNTING DOWN THE DAYS   
59 « LËMARDONTGIVEITUP (Morris) CC (Obika/Brawn/Brown/Ntofris) Sony Muac 6760452 (ARV) 60 i ¥ TYLER JAMES YOURWOMAN ^mmm 
61 l15 THE BLACK EYED PEAS DONT PHUNK WjTHMY HEART 
62 : W JOHN LEGEND NUMBER ONE (WeslApoend) EMIAVamer-CtUDccil ffJjyficlJ/Slfphons/V/est) Cohimba 82876724532 (ARV) 63 i w THE RESEARCH C MON CHAMELEON/I LOVE YOU BUT 
64 2 LIL' LOVE LIITLE LOVE ^ ^  
65 o KT TUNSTALLOTHER SIDE OFTHE WORLD l ail ' li 1     — - L 

66 3 LONGVIEW FURTHER 
67 « 3 SUPERGRASSST PETERSBURG 
68 51 10 BOBBY VALCNT1N0 
69 18 faithlksinsomnia.^,^ ni  
70 63 20 RAZORLIGHT i .TTITI L il L 
71 [ 23 ? SUPER FURRY ANIMALS LAZER BEAM 
72 69 13 FDD FTGHTERS BEST OF YOU 
73 54 7 DEEP, PISH.ktiELLO   
74 58 14 AMERIE1THING^^, 
75 | 66 14 GWEN STEFANI I ww®»» 
■ ifa. ■ Knghesl New tntry ® Ptalinum (LOÛOÛO) 0 S-lver (200.000) ■ lèga-st Ombcr 0 GoSd (400.000) 
KsC MH LA LA 14 ^ ST^Ofl^OUGH SffiDWWÔSl 

Stwu fMIC )27 SOMEVTHERttlSFTO THiS W.'N AINT BIG ENOUGH YtXtREBEAiJTlFULS SAYHoS73 SPEEDÛf SOUND 53 FORBOTHOf 25 VtXiRWOMANW 

former Blue boys Lee Ryan and Simon Webbe. Ryan's single had llie higher début 

rfescribcs as. "urban folk", 

bave yet to be 
Ryan's continues 
6-24-42-59 since release, it sold 3,735 copies last week taking it to 

on sales ofl8,45L 

to fall short of the topfïvc? Last siïïgRî Wake Me 

□0 OASIS THE IMPORTANCE OF BEINGIDLE 2:0 RIHANNA PONDE REPLAY mj** 3 3 DANIEL POWTER BAD DAY vw 4© SIMON WEBBE LAY YOUR HANDS i Si 2 JAMES BLUNT YOU'RE BEAUTIFUL AJtaOc 6:24 THE BLACK EYED PEAS DONT UE 7© GIRLS ALOUD LONG HOT SUMMER ft^dor 8 1 MCFLY l'LL BEOK 
^33 KAISER CHIEFS IPREDICT A RIOT/SINK THAT SH1P UtomiP*,** 10© THE WHITE STRIPES MY DOORBELL XL 11 8 CRAIG DAVID ALL THE WAY Warr«r Bros 12© FREEMASONS FEAT. AMANDA WILSON LOVE ON MY M1N0 t **-j D 12 JAMIROQUAISEVEN DAYS IN SUNNY JUNE eve 14! 7 KELLY CLARKSON SINCE U BEEN GONE Sorv, BMG 15 11 MARIAH CAREY WE BELONG TOGETHER mj™ 16! D CHARLOTTE CHURCH CRAZY CHICK Sor/BMG 17 9 GOLDFRAPPOOHLALA Mute 18| 19 BODYROCKERSI LIKE THE WAY toy 19 10 AKON BELLY DANGER (BANANZA) i&nd 20! 15 2PAC FEAT. ELTON JOHN GHETTO GOSPa Interstope 21 18 LEE RYAN ARMY OF LOYERS 22 16 GREEN DAY WAKE ME UP WHEN SEPTEMBER ENDS 23 14 CIARA FEAT. LUDACRIS OH uface 24© CRAZY FROG POPCORN Gusto 25 36 GWEN STEFANI COOL Interne 26 25 NATALIE IMBRUGLIA COUNTING DOWN THE DAYS Bngh^io 27© THE ROLUNG SIGNES STREETS OF LÛVE/ROUGH JUSTICE vvqn 28'17 MVP ROC YA BODY (MIC CHECK L 2) (Wtra 29; 38 C0LDPLAYF1XY0U ftrfcphor.î 301,20 THE MAGIC NUMBERS LOVE ME LIKE YOU tw. 311© THE PUSSYCAT DOLLS DONT CHA Ai m 32137 DAVID GRAY THE ONE I LOVE im/Aiiantic 33!© AMERIE TOUCH CoJumta 34 4 BABYSHAMBLES FUCK FOREVER Rc^h Tr& 35)27 MATTAFIX BIG CITY UFE Buddiâst Pirk 36 22 TEXAS GETAWAY Menwy 37 21 THE GAME DREAMS fotencopc 38© MINT ROYALE SINGIN' IN THE RAIN Dmiwi 39!© GORILLAZ DARE Poriocta* 40 26 LEMAR DONT GIVE IT UP s** 

^ | FREEMASONS FEAT. AMANDA WILSON LOVE ON MY M1ND Ï\Q>\ MINI ROYALE SINGIN" IN THE RAIN 310? | AXWELL FEAT. STEVE EDWARDS WATCH THE SUNRISE 4|5| AXWELL FEEL THE V1BE (T1L THE MORNING CQMES) \ | FISCHERSPOONER NEVER WIN > | 2 | AUDIO BULLYS FEAT. NANCY SINATRA SHOT YOU DOWN 71 8 | BLAZE PRESENTS UDA FEAT. B TUCKER MOST PRECIOUS LOVE M 1 | UU LOVE LITTLE LOVE 
"ÏÔ| 6 | ROLAND CLARKE THE FIRST TIME 

Q | THE BLACK EYED PEAS DONT LIE 
2 | CIARA FEAT. LUDACRIS QH 1 | AKON BELLY DANGER (BANANZA) 6 | MAR1AH CAREY WE BEL0N6 TOGETHER 
5 1 2PAC FEAT. ELTON JOHN GHETTO GOSPEL | MAHAFIXBIG CITY LIFE 7 | THE GAME DREAMS 

Ail the sales and airplay charts published In Music Week are also available online every Simday evening at www,musicweek.com 



Albums 

/à 

James Blunt remains at number one while 
new entries from Goldfrapp and Craig 
David join Coldplay and Kaiser Chiefs 
in the top five. 
jssm 

ELVIS PRESLEY ALOHA FROM HAWAII MICHAEl JACKSON LIVE IN BUCHAREST - THE DANGEROJS TOUR THE EAGLES FAREWEll TOUR - LIVE I 
ELVIS PRESLEY 68 COI AC/DC FAMILY JEWELS 
ELVIS PRESLEY ELVIS BY THE PRESLEYS 
RAT PACK CREAIESTHILS QUEEN LIVE AT WEMBLEY STADIUM 
FOO F1GHTERS EVERYWHERE BUT HOME VAR1QUS THE LAST WALTZ GIRLS ALOUD GIRLS ON FILM 

nlf 2, 1 |JAM1R0QUAI DYNAMITE ^ I MARLAH CAREY THE EMANCIPATION OF MIMI 4 3 I THE BUCK EYED PEAS MONKEY BUSINESS 5 :01 THE wnCHELL BROTHERS A BREATH OF FRESH ATTIRE 6 5 | JOHN LEGEHD CET LIFTED 7 ' 2 I MICHAELJACKSONTHE ESSENTIAL 
9 10 ) KANO HOME SWEET HOME 10. 7 | THE CAME THE DOCUMEHTARY 

P Ql BLACK REBEL MOTORCYCLE CLUB HOWL 

6 1 1 THE RARES CAPTURE/RELEASE BIT 1 THE ARCADE FIRE FUNERAL  T 6 i MAXIMO PARK A CERTAIN LRIGGER 9~T1 BLOC PARTY SIEENT ALARM  10 14 I STEREOPHQNICS LAN'GUAGESEXVIOLENCEOTHER? 

Poi z O THE WH1TE STR1PES MY DOORBaL  FREEMASONSFEAT.AMANDflWllSOHLOVEONMYMlHD I BABYSHAMBLES FLICK FQREVER ^ CRAZYFROGPOPCORN  ^ THE CR1BS MARTELE  ! UNITWC HATIOHS YOU AKD ME  Z BLACK REBEL MOTORCYCLE CLUB ALNT NO EASY WAY !>| MARK OWEN EEL1EVE IN THE BOOGIE 
i MARTIN SOLVE1GEVERYBODY 

eventually got ti number 57 and sold 177,096 

the Ôfficiai UK 

l B JAMES BLUNT BACKTOBEDLAM® 4 1 

H GOLDFRAPP SUPERNATURE© i Lros 

B COLDPLAY X&Y® i® i 
! il 5 

KAISER CHIEFS EMPLOYAIENT ® ; Sireot/Hzms B UiiiQue/Polydor 6UN093CDX (Vnfi CRAIG DAVID -Ul STJù U'l_; 2564625222™ 
; ~r FAITHLESS FOREVER FAITHLESS - THE GREAI ES 1 H11 

7 jMMLUZmONDAYS® r.. [M|u 
8 THE MAGIC NUMBERS THE MAGIC NUMBERS ® ItortHïMCOlB 9 5 3 DANIEL POWTER DANIEL POWTER VVarSf BrtltKrs 9362493322 [TDi) 10 MADELEINE PEYROUX CARELESS LOVE 
11 KELLY CLARKSON BF'EAKAWAY ® RCA 82876690262(4291 12 Î3 OASIS DONT BELIEVE THE TRUTH ® 2 B<I B-efhef RKiDCDK) (ÎEN) 13 L8 KT TUNSTALL EYE TO THE TELESCOPE ® RstateCORtLOèfB 14 É f BLACK REBEL MOTORCYCLE CLUB HOWL Ecin ECHCX67 (PI 15 * JEFF WAYNE THE WAR OF THE WORLDS 
16 14 10 JAMIROQUAI DYNAMITE Soi, Mrà 5201112™ 17 13 THE BLACK EYED PEAS MONKEY BUSINESS ® AjMœœiMim 18 23 18 JACK JOHNSON IN BETWEEN DREAMS ® IslanJ 98802520» 19 â r SUPER FURRYANIMALS LOVEKRAFT Epie 5205016 (ARV) 20 64 THEKILLERSH0TFUSS®4 Saltznun/The KiItefW'Flowêfî UzardKngUZARDOllO1) 21 23 ,2 THE WHITE STRIPES CET BEHIND ME SATAN XIXLCD191WIHE) 22 21 FOO FIGHTERS IN YOUR HONOUR ® 4 1 rL n , «p.-sr/.TFvi.Wï, 23 15 > KIRSTY MACCOLL THE BEST OF 

I24 22 40 GWEN STEFANI LOVE ANGEL MUSIC BABY ® 2 ®, 
25 .2 6 MICHAEL JACKSON THE ESSENTIAL 
26 24 13 SAMCOOKE nf TRAIT OF A LECEND 

j 27 33 82 SCISSOR SISTERS SCISSOR SISTERS ® 7 ® 2 
I 28 20 49 GREEN DAY AMERICAN IDIOT ® 3 ® 2 Rïprise 9362488502 (TOO 
i~ 25 21 MARIAH CAREY THE EMANCIPATION OF MIMI ® Carey/DuDfi/Wnqht/Tlie NeptmWScil/Vanous DcEJvn 9881270 (10 30 16 5 CRAZY FROG CRAZY HITS 

31 3 SUPERGRASS ROAD TO ROUEN ® 
32 G 22 TONY CHRISTIE THE DEFINITIVE COLLECTION ® 7867 33 27 30 THE GAME 1 HE DOCUMENTARY ® 
34 34 .3 CIARA G00D1ES ® 
35 39 25 JOHN LEGEND CET LIFTED ® 
36 J! ANE OPES AND FEARS ® ■/ © j 
1 

37 23 3ASEMENT JAXX THE SINGLES® 
43 8 HARD-FI STARS OFCCTV® 

Ail tlie sales and airplay charts pnblislied in Music Week are also available online every Sonday evening at www,musicweek.coni 



THE OFFICIAI. | f UK ALBUM Slmtâ CHAfîT l*—^ 

Albums Chart 

/ m // 39 .6 23 UOLUHKAPP BLACK UHtKKY ® 
40 44 56 RAZORLIGHT UP AIL NIGHT ® ? 
41 48 47 (ASABIAN KASABIAN ® ? ^ 
42 « 5 .ONGVIEW MERCURY ® 
43 60 27 JEM FINALLY WOKEN ® 
44 49 28 ATHLETE TOURIST® 
45 45 43 JOSS STONE MIND BODY & SOUL ® 2 ®, 
46 35 CHRIS REA HEARTBEATS - GREATES! HITS Rea/KeBy Aarneresp 5046754542 (TEN) 47 0 42 ELVIS PRESLEY ELVIS - 30 #1 HITS ® 7 ® 2 'jnous RCA 07863630792 (ARV) 48 38 30 AKON TROUBLE® 
49 47 31 REM IN TIME - THE BEST OF -1988-2003 ©102 
50 3 ALANIS MORISSETTE JAGGED LITTLE PILE - ACOUSTIC BjiLud Mawridt 9362493452 (TEN) 51 / BARRY MANILOW ULTIMATE LIVE Ausiow/Oavis Sony BMG 82876719142 (ARV) 52 îMINEM ENCORE® 3®2 1884(01 53 40 '3 4ATALIEIMBRUGLIA COUNTING DOWN THE DAYS ® mm 154 58 169 OASIS (WHAT'S THE STORY) MORNING GLORY? ® » MofTîS/Gaaagwr BigBrolherRKIOCOOOSOMVi'P) 

i55 52 | SNOW PATROL FINAL STRAW ® 4 ® 1 
56 à i THE MITCHELL BROTHERS A BREATH OF FRESH ATTIRE 
57 FUN LOVIN' CRIMINALS LIVIN IN THE CITY 
58 30 THE SHADOWS PLATINUM COLLECTION 
59 42 4 LEERYAN LEERYAN B , 4«2™ HoM-i/Ha/n.imhmCutlalIvr & Joc/Uic Bngntswe «ow wu mm 60 56 25 50 CENT THE MASSACRE®®! 

i" 611 7 ,11 "H ISSUES AND ISSUES© 
62 54 5 EDI TORS FHEBACKROOM® 

165 65 73 MAROON 5 SONGS ABOUT JANE ® s ® 2 
64 36 3 LU LU A LITTLE SOUL IN YOUR HEAR1 2859» 

165 70 23 STEREOPHONICS LANGUA6ESEX.VI0LENCL0THER? ® 
66 53 109 COLDPLAY A RUSH OF BLOOD TO THE HEAL) ® / ® 4 , ^(t, 
67 51 4 NEIL YOUNG GREATEST H11S ® 
68 0 15 TRAVIS UNGLF.S ®    61600 0 
69 o 5 THE ARCADE PIRE FUNERAL ® 0219 (P) 
70 32 2 THERAKESCAPTURE/RELEASE 
71 75 3 NINE BLACK ALPS EVERYTHING1S ^ 8150(01 
72 0 20 BRITNEY SPEARS GREATEST HITS - MY PREROGATIVE ® 1 
73 59 6 ST'EPHEN FRETWELL MAGP1E ® 
74 55 13 2PAC LOYAL TÔ THE GAME ® ..^^iowuui 
75 50 4 MADNESS FHF DÀNGERMFN SESSIONS ■■ VOL 1 
■ s^i ■te 3 •5. f^rr'S..,.n - . SiST 

SUPtR^ ANIMAIS W 
IHt BLACK E\TD PfAS 17 

THÎunCHai BROMRS 56 

14. Black Rebel Motorcycle Club Although given a 

San Franciscan band Black Rebel Dtorcycle Club's 
short of the Top 
debuting at 
sales of 17,886. 
album Take Them On Vour Own 
two years ago 

the documentary Elvis By The Preslcys on 20lh August. four days 

which rosponded by re-cnlering the Top 75 at 

D1 VARIOUS NOW THATS WHAT1CALL MUSIC! 61 (f ) 
313 VARIOUS RENAISSANCE - THE CLASSICS temuxt* vm 

VARIOUS RUSH HOUR3 
7 ? VARIOUS SUMMER HOUDAY DANCE CRAZE vztvOÛ 
9 6 VARIOUS GATECRASHER CLASSICS ym^OfSowéfui 
U 8 VARIOUS DRUM & BASS ESSENT1ALS Dm m, 
m VARIOUS SH AKE RATTLE & ROLL ^ 

VARIOUS POP ROCKS s** m VJ m-) 
17 11 VARIOUS IN THE M1X - REVIVAL v--.-. nu ffi 
19 10 ARETHA FRANKLIN/OTIS REODING THE VERY BEST OF v.sv ■ten. 

ial UKCharts Company 2005 

Q1 FAITHLESS FOREVER FA1THLESS - THE CREATES! HITS a-^y (AWl 
VARIOUS IBIZAANNUAL 2005 uhiojOlswdM 

5 2 VARIOUS GATECRASHER CLASSICS «i^asimKU! 
7 4 ROYKSOPP THE UN0ERSTAND1NG WiMtodCim! 

T PENDULUMHOLDYOUR COLOUR araMM te Isa» 

m 
;«l UK Charis Company 2005 

2 CREEN DAY AMERICAN IDIOT E:«,iev 
3 3 NINEBUCKALPS EVERYTHING IS "MOB 
£F O 4 MY CHEMICAL ROMANCE THREE CHEERS FOR SWEET REVENGE V.ÏA OPO 
7 6 SYSTEM OF A DOWN MEZMER1ZE mat 
9 9 GREENDAYDOOKIE Ustoitoi 

«orr. :iatUKaij:UC«n(vj(iï2û05 
Il J J'JiH i Jfell 

Qi TONY CHRISTIE FEAT. PETER KAY (1S THIS THE WAY TOI AMAR11L0 lmik 
3 3 MCFLY AIL ABOUT YOU/YOUVE GOT A FRIEND uw 
5: 5 AKON LONEIY 
7 j 7 GORILLAZ FEELGOOD INC 
9 9 MARIO LET ME LOVE YOU 
11! 11 NELLY FEAT. TIM MCGRAW OVER AND OVER o A u., mi 
13113 50 CENT CANDY SHOP i-'-ak 
15; 14 OASIS LYLA 
17; 17 BODYROCKERS ! L1KE THE WAY a™, 
19! 21 MVP ROC YA BODY (MIC CHECK12) iw» 

LuKCWUCaiw'îOOS  



onb amsterdam 27/28/29 ^ 
OkrfO dance event october 2005 300 dj s and artists 

europe's main 

eiectronic and dance 

music conférence 

amsterdam dance event 

over 1300 dance 
and eiectronic music 
professionals 

register before 
01 october 2005 
for only 235 euro 
(approx £ 155) 

showcases and 
performances by 
over 300 dj's & artists 
including: dave clarke (uk) 
roisin murphy (uk) soulwax (b) paul van dyk (d) derrick may (us) ferry corsten (ni) bobby friction & 

dj jean (ni) armin van buuren (ni) billy nasty (uk) joris voorn (ni) mediengruppe telekommander (d) 

legowelt vs orgue électronique (ni) Sebastien leger (f) sneak (us) kevin saunderson (us) futureshock (uk) stonebridge (s) josh wink (us) the penelopes (f) .sammy jo (us) john acquaviva (can) dexter (ni) dj shockers (f) martin soiveig (f) gene farris (us) 

ade 2005 10th anniversary check: www.amsterdam-dance-event.n conahus Bura-S 


