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Universal taps 
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Apple reinforces 
ïTunesstrategy 
Apple underlines its commitmenttoàlacarte 
downloading, rejecting 
rivais' preference for 
subscriptions p3 
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News 

Apple remains committed to à la carte downloads, 
as rivais continue to invest in subscription model 

Apple underlines its 

mines sales strategy 
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Label battles to satisfy demand for award-winning album 
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Aussie indie taps into major 
Australian independent Modular r ~ | Wolfmother and Cut Copy bave Records, home to acts including ' jflNk already made the transition, with Wolfmother, Cut Copy and The ; 1 ife'l • , eV i Cut Copy's album due to be re- A\-alanches,hascompletedathree- t | jNr^ PÉf \ released through Island on Octo- territory joint venture deal with ber 24, while the single Going Universel that will see ail back cat- a Nowhere will be re-released on alogue and future output released November 7. through the major. Wolfmother, meanwhile, have The deal, which is understood JtHBËSa completed sessions for their début 
UK, the US and Australie and mid-2006. The band recorded the will resuit in the Modular cata- will retain his rôle as managing as-yet-untitled album in LA, logue being released by Island director and oversee the creative working with producer Dave 
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% llt was curions to read the attempt to 
drum up some controversy concerning 
nationality' - Viewpoint, pl4 
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Classical musicïans 

are short-changed 

are'among Britain's ^ Sat 
Tr—saî: 

one of thf UK's top0l7 orchestré orehestras. including the Halle and Northern Sinfonia, is only £28.579 - slight- ly more than the national average payof £22,411. But around £3,000 of that is front work outside of the orchestral contract, such as a sec- ond job teaching, cleaning or 

The union has already held preliminary talks \vith creative industries minister James Pumell and his DCMS colleague and minister for culture David 

Brits in line to play a 

key rôle at Popkomm 
The British industry's contnbuting to two panels. 
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New team rejects call to make show more album-based 

TOTP is getting mix 

right, claim bosses 
acts on TOTP and buying their records. I dont think the show's job is to sell records, but that's one 
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New album targets broader market 

Cullum casts 

the net wide 



New and original Swing 
Interprétations of classic 
sangs ot some ot the 
greatest sangs ot the 
past 25 years, 
Including: 
Nirvana s Smells Like Teen Spirit 
Van Halen's Jump, 
SoundGarden's Blockhole Sun. 
Eric Clapton's - Teors In Heoven. 
Bon Jovi's -Its My Life 
TV 
Interviews and performances 
confirmed sa far include: 
BBC T - Saturday Swings 
BBC Breakfast 
Paul O Grady 
Children in Need 

Press reviews and features in everything 
from The NME, Q, Uncut through ta 
Night & Day and Now Magazine 
lumlnous arrangements ... 
commanding voice. he simply makes 
these sangs his own - Q Magazine 
critic's have raved about the record 
- Night & Day Magazine 
Now here's how ta do a cover version 
- The NME 
Unusually brilliant - The Sun 
Radio 
Previewed on Radio 1 by Chris Moyles 
also support from Radio 2 and 
the regionals. 

V 

Major pfomotional campaign will see 
Paul promoling the album in the UK 
right through to Chrislrnas. 
Marketing 
National TV odvertiang campaign. 

Corning soon 



A European initiative to streamline the collection of royalties for artists whose work f-\ I LA I I II II UltALI VV^ CW i IMI iv. .v, v/^i.v.v^. w. . ^   

Ifs not rights - ifs 

by Robert Ashton The world of the collection societies is on the cusp of a new era. which could have an impact on rausic creators and rights hold- ers eveiywhere. To many on the creative side of the music industry, mention ofthe phrase "collection societies" con- jures up images of fusty European bureaucrats wearing pinstripe suits and sporting neat haircuts. Butthis is not a stoty ofboring old rights, with little relevance to the music industry's creative com- 

way they collect royalties But the third - most favoured - option centres on the création of a new model, under which rights holders will be able to choose one collecting Society to manage their works across the entire EU. It raises the prospect of a com- plété deregulation of the business, potentially as dramatic as the pri- vatisation of public utilities such as the télécommunications, gas or electricity businesses. And the resuit - according to the advocates - would be more compétition, resulting in increased effîciency, better tenus, lower déductions, the eradication of dou- 
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iline services is set to revolutionise the sector. One option looks to be the clear favourite 

I about the money 
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Features are cdited by Adam Webb 

With music TV audiences so fractured, it has become much barder to create a key event 
which will bave an immédiate impact on an artist's profile or sales, writes Adam Webb 

Desperately seeking 

a magie TV moment 

With more UK households choosing to watch Carry On Up The Khyher than the new Sunday édition of TOTP when BBC's flagship music show was relaunched on BBC2 on July 17, the column inches that followed were fairly predictahle - after ail, the raove to a Sunjay hroadeast directly after Radio One's countdôwn of the new Top 40 was supposed to reinvigorate ashowthathad slumped to just over 2m viewers. At a stroke, that audience halved to 1.1m and has shown little sign of increasing in the six weeks since. Critics recalling the halcyon days of-1979, when 13m pop pickers tuned into the show, had a field day. Countless "Top Of The Flops" headlines fol- lowed, although most neglected a few basic facts: for one thing, that mythical 19m figure coincided with a national TV strike and at a time when BBCl only had two rival charmels and when music télé- vision in général was a rarity. For another, when something extraordinary involving musiciens and the goggle box occurred 25 years ago the results had an immédiate and concentrated impact. Today, the opposite is true. Five terrestrial channels and more than 25 dedicated solely to music across the digital spectrum, not to mention a prolifération of online and mobile options, mean such concentrated impacts have become increasingly rare. Notably, the biggest TV-related story of recent weeks was The Magic Numbers opting not to appear on TOTP. And with audiences becoming increasingly fractured, the challenge for labels is calculating which vehicles offer the best opportunities for marketing and promoting their artists. "Back in the Eighties, if you got the front cover of Smash Hits, an appearance on Top Of The Pops and a Radio One playlisting, then you'd be pretty much guaranteed a hit," explains Nick Neads, head of music at AT IT Productions. "It's more complicated than that now. You won't get 14m people watching an early evening music show, because it's not appointment télévision anymore. Top Of The Pops is now up against the likes of T4, CD;UK and Popworld." However, for Mark Cooper, BBC's creative head of music entertainment, Top Of The Pops' curren- cy as a brand remains potent. Local éditions are broadeast in Gerraany, Holland, Italy, France, Norway and New Zealand, while the UK show is transmitted to 120 countries around the world via BBC Prime. In other words, despite declining influence in the UK, Top Of The Pops has never had a bigger audience Worldwide. Even then, says Cooper, the new-look programme still holds con- sidérable clout with the UK's record buying public. "Top Of The Pops has shifted a bit now and so we can spot artists that can grow. I think we've already seen that with the recent success of KT TVinstall or Madeleine Peyroux or Paul Weller's last single. On Later there is a slightly différent définition of a 'new acf- it could be KT Tunstall, 

,5L 
but it could also be Franz Ferdinand, Norah Jones, Portishead or Amadou & Mariam. But I think that terrestrial TV, when it's the right time right place, is still capable of being a big bang. People still respond to seeing something on télévi- sion. You can still fall in love in three minutes." And, when there is that rare collision of per- formance, programme and scheduling, such a big bang can still undoubtedly happen. Little needs be said about the retail effects of a Live Aid or a Live 8, but Razorlight's Parkinson appearance in September 2004, when they performed Golden Touch backed by a gospel choir, offers a good example of this. The combination of celebrity chat show (Tom Cruise was also a guest that night), that Razorlight are not a typical "Parky band" (he booked them after watching Johnny Borrell play an acoustic version of the song during the BBC's Glastonbury coverage) and that Golden Touch was presented in an alternative version, ail added up to irrésistible effecL Sales of the album Up Ail Night rose 264% in the week afterwards. For Universel TV promotions executive Glas- tra Murphy, both Parkinson and the one-off Glastonbury performance highlight the power of a well-placed and innovative TV spot. "John- ny didn't have to do that acoustic performance at Glastonbury," she says. "It just goes to show that you never know who's going to be watching and where it might lead. Doing something orig- inal and having the opportunity to do some- thing original was crucial. And it was great that Parky took a gamble on the band." Similarly, US rock bands such as The Killers, The Walkmen and Death Cab For Cutie have been 

Back in the Eighties, if you got the front cover of Smash Hits, an 
on Top Of The Pops and a Radio One playlisting, then you'd be pretty much guaranteed a hit Nick Neads, AT U Produclions 

beneficiaries of what some commentators have dubbed the "OC effect". This phenomenon is when real bands have played the teen drama's fic- tional Bail Shop venue and appeared on the huge- ly successful sériés of OC Mix compilation albums to dramatic sales effect. Indeed, patronage from the shov/s central character Seth Cohen for Death Cab For Cutie ("Don't dis the Death Cab", was his actua] line) was a defining factor in the collège rockers signing a major label deal with Atlantic. Hoping for a similar success are WEA signings The Subways, who will play the Bait Shop in November - a useftil launchpad into the US mar- ket. "It's had such a big effect on bands like The Killers because of how many people it reaches and the fact that the audience is made up of kids who are into bands," says The Subways' manager Ben Kirby. "It's such a great focus for the label and we'll bring things forward in the US to coïncide." However, others argue that there is a real dearth of such platforms and that opportunities for artists to make a career changing impact are severely liraited. Dismissing most digital stations as "homogenised" and 'music lite" and the current incarnation of Top Of The Pops as a "dogs dinner", Initial/Endemol chief executive Malcolm Gerrie says both record labels and programme makers are to blâme. "If you think back to moments like Jimi Hen- drix on the Lulu show or Jarvis at the Brits or Madonna on The Thbe, those haven't happened for a long time. Programme makers have played it far too safe for far too long. AU those shows creat- ed an environment where artists could do what they wanted. On a show like The White Room you could have Iggy Pop wearing a polythene suit where the whole world could see his tackle and delivering a blistering performance. "Those sort of magie moments are really valu- able. They seU records. Look at Robbie after he did the BBC spécial at the Albert Hall. After LiveS there was not one Pink Floyd album left at HMV in Oxford Street That's the power of TV and if you get the mix right ifs so powerful." Guy Freeman, Celador music and e%'ents man- aging director, also talks of a risk-averse approach to programme making, although he adds that critics should guard against rose-tinted memories of a "golden age"of music télévision. "These days there are virtually no outlets for spontaneity in TV performances. It could happen on Jools Holland, but thafs about the only place. Up until the end of the Eighties, TV existed with- in ils own little channel world where budgets real- ly weren't seen as that important. So there was more freedom there. So long as a producer has a slot on air there was very little in the way of upward reporting. If you think of the number of boxes that now have to be ticked and how both record companies and TV companies have had to tighten their belts, thafs no longer the case. 



"People look back at programmes like Wliistle Test and it was brilliant because it had an 'any- tliing goes' attitude and a great team behind it - but \ve ail forget the acres of dull stuff on there. The fact is, it was great then but it wouldn't eut the mustard now. Technology is the main driver of innovation now, but once something has been done then you have to break it. Creativily is so much more difficult now as there's so much more boxticking. Death by committee is responsible for the loss of so much innovation." And, as Channel 4's continuing run of video exclusives have shown - whereby promos are given their première broadcast and, as important- ly, their own TV listing - innovation need not nec- essarily be costly or involve a multi-platform proposition. "With the likes of TOTP and CD:UK attracting less than a million viewers, record com- panies are keener to give us exclusives - especially if they're going to run after programmes like Des- perate Housewives," explains Neil McCallum, commissioning editor T4, Youth & Music. The major digital networks also stress how their programming retains its power as a marketing tool. Citing the likes of Pimp My Ride, Gonzo and the newly interactive MTV Hits, Michiel Bakker, EVP and managing director of MTV Networks UK, says that the key is to create unique content that stands out against tire wallpaper of back-to- back music videos. "We can do this on a global scale, leveraging our network to secure exclusive performances and then playing them out to an international audience. We've recently showcased Coldplay Live and delivered the first ever Euro- pean performance of the Foo Fighters' latest album. On a local level, we work the channels in tandem with live events to help develop and pro- mote new talent MTV2 and MTV Base have heen instrumental in supporting acts like Franz Ferdi- nand, Bloc Party, Kasabian, Terri Walker and Natasha Bedingfield." Simon Sadler, director of music at Emap Per- formance TV, is equally unequivocal that the company's eight brand-led music channels have evolved considerably over recent years. Even though music programming has become increas- ingly fragmented, he says, by specialising on spé- cifie genres their channels have actually increased viewing figures. "In the past couple of years. we've found that certain genres pick up a far more loyal audience if you concentrate on one thing and make it a first choice. For instance, on Kiss, which was essentially a dance station, we used to play pop stuff like Britney Spears and lots of urban, but earlier this year we redefined what we did to make the channel much more urban- based. As a resuit the audience has almost dou- bled in two months." Lucy Favell, Emap's TV promotions director, adds that média partnerships between labels and the company have also progressed - allow- ing the various Emap brands better access to artists with the knock-on effect in creative pro- gramming. Blurring the lines between promo- tion and éditorial, this has seen Emap create bespoke features around a particular artist (for instance an album sampler whereby Grant Nicholas from Feeder talks through the band's Pushing The Senses) which will then run between programmes or with wider promotions 
But for many, it is the emerging digital market of online and mobile that offers the most interest- ing growth area - either as a complementary or interactive option to existing programmes, or as bespoke éditorial for a genuincly interested sub- scriber-base. "Mobile for me is probably the most exciting area," says Jeremy Rainbird of London- based production company Addiction. "We were ail a bit behind when it came to the dotcom era four of five years ago, but this has the potential to 

Groundbreaking music drama goes interactive 
The phrase "groundbreaking Project" next to the word TV is a genuine rarity at the best of tinies, but fortheoming 
Drama promises to be just that. Genuinely interactive, fronted by Polydor-signing Shystie and broadcast and 
platforms, the six-part sériés encapsulâtes many éléments that could point the way forward for the future of music 

Instigated by the Brixton- based youth marketing group Liverty after they were handed a script from urban video director Luke Hyams, the sériés essentially follows the trials and tribulations of Dion, a young female MC, piayed by Shystie, and her search for suecess. Shot in the fast-paced style of a music video, each 13- minute épisode concludes with a moral cliffhanger. Viewers must then vote and décidé whether Dion chooses path A or path B. The winning thread is then picked up the foilowing 
Each épisode will also feature a strong musical soundtrack, including one key 

from the likes of Roll Deep, Ms Dynamite, Rodney P, Crazy Titch and Swiss from So Solid. 
October on Channel 4 and E4, each weekly instalment will be premiered exclusively 24-hours in advance on the officiai PSP 
presented as a family-friendly edit on the plasma screens in every UK branch of Footlocker. Talks are currently ongoing with scveral mobile networks with a view to offering 

exclusive content. Hyams believes the strength of the sériés will be how it taps into the consumption patterns of a young urban audience. "Tn the urban scene that I see, the culture is not to go out and spend £15 on a Roll Deep album that doesn't really sound like Roll Deep," he says. "Kids don't want to buy a Nas CD. They want to go out and buy mix tapes or record off pirate radio or make their own beats on Fruit Loops. They're interested in making their own stuff and listening to their friends. That's why those things don't 
put us back to the beginning of the internet" With audiences becoming increasingly frac- tured and with the advent of innovations such as Sky+ or the BBC's recently-announced MyBBC- Player that allow consumers to schedulise their own viewing, the concept of TV-on-demand looks like a particularly effective model for labels to fol- low. "Music video is still fundamentally being made for consumption on TV, but labels and direc- tors should now be thinking about where their videos are going to be shown and how they can make programming for this médium," says Stephen McCormack, CEO ofWildwave, which has brought the US video-on-demand show Havoc TV to Vodafone 3G in Ireland. "Instead of trying to squash what already exists onto a phone we should be looking at that" Youseff Hammad at Inventa (which pioneered programming to mobile in January 2004 with Pete Tong's FastTrax show on 3 and have since added original offerings from Zane Lowe and Nihal) agréés. "Mobile is ail about music on demand and impulse purchases - you can listen directly to what you want without having to wade through loads of programming that you don't. From an éditorial perspective, we need to make sure that programmes are short and intimate and 

Thesedays there are virtuaJIy no 
oirtletsfor spontaneity in TV perform- 
ances. It could happen on Jools 
Holland, but 
that's about the only place- Guy Frecitia.1, 

Interactive mobile jy. Shystie this, he adds-not p,aysDioni only as a catalyst to creating a Mc defaate around the social issues . 0„,„. , i , m search of that the senes centres, but also to how the plot unfolds. "1 want to be a pioneer on mobile," says Hyams. "If you watched how that terrible happy slapping craze went like wildfire, it showed you how things spread on mobile. That's how I want this to spread. We can start by giving clips away and let kids send them on. That's what we've aimed to do with this séries. To be continued..." 
it feels like they're speaking directly to the viewer. You can't just copy and paste." Of course, there are a plethora of rights issues here, particularly regarding mobile. Hammad reveals that plans for an R&B channel were dropped after the majors refused to license con- tent. There are also more than a few counter trends - not least as to why early adopters - many of whom will have their widescreen 5.1 cinéma Systems at home - will be willing to pay up to £3 for a video download which they could probably watch for free online. But given the viral nature of the médium and unrestricted nature of content (see; happy slapping) music télévision on mobile might just be where the new big TV moment is waitingto happen. Certainly, Malcolm Gerrie, for one, is hoping the médium can break the mould wide open. "I think this is where we are going to see the most radical thinking," he says. "Mobile is the sixth net- w°rk and it is perfectly designed for risk taking. That's its advantage: you can target niche areas. If you want to see Juliette Lewis playing the 100 Club then you can. You wouldn't get that on BBC1 or ITV. 1 think innovations like T-Mobile's hook- up with Robbie are the future. It gives you the freedom to fiick with the formula." 
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The quality of this year's Mercury shortlist was without doubt the strongest in its history 

Purple patch to top purple patches 

EDITORIAL 
MARTIN TAIBOT 

niartin@musicweek.com Martin Talbot, editor, Music Wt CMP Information, Eighlh Floor Ludgate House. 245 Blackfriarî London SE19UR 

The judges of the Nationwide Mercury Prize can rarely have faced such a tough task as they did last Hiesday. Partly hecause of the musical material it had to play with, the Nationwide Mercury Prize last week enjoyed perhaps its best show yet; 2005 will go down as atrueclassic. Anyone who was there on the night - or who saw the evening's TV broadcast on BBC4, or on BBC2 last Friday - saw nine sparkling performances which illustrated arguably the strongest Mercury shortlist in its history. As the hours and minutes passed by, I per- sonally would not have complained had any of the 12 albums won. AU of them had their merits. There is always a degree of cynicism about the two or three "token" non-mainstream albums on the list; for this year, these slots were filled by Polar Bear and Seth Lakemen. But the performances of both acts were sparkling - indeed, plenty of people argued to me that Polar Bear were the performers of the night. The extraordinary quality of the list says volumes about where British music is right now; it is enjoying a purple patch to top ail purple patches. Of course, there are plenty of cynics arguing that, 

this being the case, it was unfortunate that an act con- sidered by many to be more American than British was selected as the winner. But - setting Chichester- raised AntonyHegarty's daims for nationality aside, for one moment - there is little arguing with the qual- ity of his extraordinary record. It is also certainly true that, of ail the albums on the list, Antony & The John- sons' I am A Bird Now has more to gain than most. If there is any beef it is the question of faimess in allowing some acts to perform and others not, espe- cially given that the judges are allowed to watch the perfonnances. Anyone unfaimliar with I Am A Bird Now would have been stunned by Antony & The Johnsons' perfonnance, to the extent that it would have swayed anyjudge. In deciding who should win an award for the best album - rather than the best act, best performer, or otherwise - that has to be unfortunate. For the three acts which didn't perform - Hard-Fi, Coldplay and M.I A. - it is pretty unfair. That is not to say that the judges' décision was the wrong one, but it is an issue which ought to be 

Mercury winner showed 

a rare and distinct talent 
This year the Nationwide Mercury Prize judging panel faced a tough choice, not just in choosing an overall winner, but also when drawing up the original shortlist It is generally agreed that music, as an art form, is in a state of rude good health at the moment. So much so that the judges could easi- ly have corne up with two or three entirely différent shortlists which would still have had great merit. Conceming the final meeting, as ever there was real passion in the debate and in the arguments put forward on behalf of the différent albums, but as the evening wore on 
Antony follows in a 
proud tradition of 
British pop culture 
it became clear that Antony's album was a record that the panel agreed was not just unique, but also something one can't listen to without being moved by. An album that was a showcase of not just a great voice, but also of a supremely talented songwriter. The décision seems to have been widely welcomed, viewed as well-deserved récognition of a rare and distinct talent. It was however curious to read the attempt to 

drum up some controversy con- ceming nationality, rightly viewed by the Financial Times as a strangely "parochial argument." The Prize has always had simple entry criteria regardtng natronalrty and Antony is a UK citizen with a UK passport, who, like many other singer-songwriters, such as Mor- rissey, David Sylvian, Al Stewart and Joe Jackson and numerous others, chooses to live in the States 
would have arisen if any of these artists had scooped the prize? The musical reference points Antony cites - Marc Almond, Eliz- abeth Fraser, Boy George and Ali- son Moyet - are quintessentially British. Indeed Antony follows in a proud tradition of British pop cul- ture which wears outsider creden- tials on its sleeve. Music faces an unprecedented challenge to be heard amid the noise of computer games, DVDs, sport, etc. But anyone who wit-   eatthe rt fail to have b roved by tire And if the prize in général, and iris victory in particular, has got people talking about music then it has achieved what it sets out to do. 

Can Apple prevent rivais 
breaking its dominance? 

Are the product announcements made by Apple last week enough to prevent rivais eating into its substantial market dominance in the MP3 hardware market this 
Simon Wheeler, Beggars "1 think because Apple's market share 
eroded, simply because more and more people are downloading, The move to mobile was probably a logical one that will keep it going a while longer, but market économies says that their share will corne down at 
Steven Robert Bien, BuyHear.com "They are the biggest, but there's always going to be room for people's preferences. As big as iTunes are, they 
friends of mine have bought iPods and have had to return them due to faulty components. This is a huge emerging market and there's room for hundreds of différent makes." 

can only be good for the market and will make the next six months very excitinq."  Dominic Joncs, Pinnacle Entertainment "I think the Nano looks sexy, and Apple's strength is in coming up with sexy products. 1 think the PSP has the potential to eat into its market share, because people will buy it to play games on and then realise they've got a Sony MP3 player on their hands, and some of the new MP3-enabled mobile phones are going to be a threat, but as long as Apple keeps coming up with such well designed products it will always lead the market'   Deborah Sass, REDMuze "Apple already has 80% of the market and I can't see anyone else touching it especially as they're launching new products aimed at as-yet untapped areas of the market 1 read that 73% of downloaders are maie, and so by launching a product aimed at women [the Nanol and targeting this market for the first time, they will, if anything, extend their share. Just because 
we'll buy il It's about making it easy 

Pope, VitakPIAS D " i here are other product la.......... initiatives from the likes of HMV, Virgin, Nokia, 02 and many others before the end of the year that we see as providing healthy compétition in the market and will give music buyers a compelling range of options. This 

"Not in the long term, no. There's going to be so much compétition, in the mobile market and icrosoft entering the ; 1 think thi 
months and years." in the co 



Forum is editcd by Jim Urkin 

=rsrr l'm doing a solo record for Sarr Sam and Dave feme. We're just 

Acclaimed producer and arranger Jtoe iiariiiii 
shares his thoughts on record production and the 
forthcoming Art Of Record Production conférence, 
the world's first event dedicated to his craft 

to hide a bad performance, you producers try to fix too much, to fix 

DOOLEYS DIARY rather tidy sum for backing Antony & The Johnsons..And with Antony & The Johnsons taking the Mercury prize last week, one leading indie label 
itself that it passed on the New York- based singer when he was looking for a deai last year, saying he had no potential... The real reason MIA left 

party. She has since made it up to Antony, tellinghimto ignore the 
pity for Sven 

s: 

it". the newDefJam 

WeN there are 

bigbreakthrough.whentheyt.rst heard the recording it might not have 

il 

t: 
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SOISTY^BJVLG 
MUSIC ENTERTAINMENT 

Do you have a passion for music and want to work 
within a challenging and dynamic company? 

SONY BMG MUSIC ENTERTAINMENT is one of the world's leading music companies. Our roster of artists includes Desriny's Child.Will Young, Britney Spears, Justin Timberlake, Jennifer Lopez, Dido, Lemar,Westlife, George Michael, Christina Aguilera, Eurythmies and Bruce Springsteen among many others. We are currently looking for t\vo exceprional lawyers for separate divisions, both to be based in West London. 

Manager, Légal & Business Affairs SONY BMG MUSIC ENTERTAINMENT (UK) Limited ^Compétitive + package 
We presently have a vacancy for a music/média lawyer within our UK Business Affairs department, reporting to the Senior VP of Légal & Business Affairs. With 4-7 years pqe, and a solid background gained either in pri- vate practice or in-house, you will have music-related experience meluding exposure to recording and licens- ing issues. 
The rôle will include negotiating recording agreements for new acts signing to the Commercial Division's labels group, and handling ail commercial légal issues relating to chose acts once signed. As senior manager you will be responsible for overseeing the small team handling licensing activities, including licensing record- ings for use in compilation album releases, films, DVD programming and commercials. In addition, you will assise in joint venture arrangements with other record companies for multi-artist or single-artist album releas- es. Issues concerning brand exploitation will play a part in day-to-day work. 

it Manager, Légal & Business Affairs SONY BMG MUSIC ENTERTAINMENT (International) Limited ^Compétitive + package 
The Global Digital Business operating group concen- trâtes on developing SONY BMG's digital revenues Worldwide and also leads the company's overall efforts in the area of new technology. Reporting into the VP of Business Affairs for the Global Digital Business, this rôle requires a UK qualified lawyer with 2-4 years' pqe. With top-tier private practice training, you will have experience in music, new média or telecommu- is law, preferably with an international focus. 
The rôle will focus on drafting and negotiating European/multi-territorial digital commercial con- tracts and proposais, in addition to agreements relat- ing to repertoire licensing. Digital Download, Mobile Operator Licensing and Co-Marketing/Co- Branding. In this outward-facing rôle, you will be required to provide digital business support to SONY BMG European Affiliâtes across the région wliilst liaising between Europe and New York ir cating deal critical information. 

H 

The above vacancies represent exceprional opportunities for talented and ambitious lawyers.You will be expected to function autonomously within a fast-paced environment, therefore a sharp légal mind and a confident, outgoing per- sonality will be pre-requisites. As a company, Sony BMG requires flexibility and excellent communications skills, offering in return unlimited career prospects in a vibrant and muldcultural industry. 

Badenoch 
& Clark 

For a confidential discussion, or to apply, please contact Alison Claxton at Badenoch & Clark, Millennium Bridge House, 2 Lambeth Hill, London, EC4V 4BG. Tel 020 7429 5104. Email alison.claxton@badenochandclark.com. This assignment is being handled on an exclusive basis by Badenoch & Clark and ail direct or third party applications will be forwarded to them for considération. 
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Classified 
Rates per single columncm Jobs: £40 Business to Business & Courses: £21 Notice Board: £18 (mio. 4cm xl col) Spotcolour:addlO% Full colourc add 20% Ail rates subjcct to standard VAT 

The latest Jobs are also avallable online every Friday at www.musicweel<xom BooWog deadline; Thursday lOarn (or puWicabon the (ollowing Monday tspace permittiog). Cancellation deaSine lOam Wednesday prier to publication (for sériés faookings; 17 days prier to pubiicalion). 

uk handle 

i communication and organizationa' swils. a thorough kno/wedgo the UK music maïkat and have a oenuine love and enihusîasm 

lOW 
il Ci can find th 

musieweek. com with 

BUSINESS TO BUSINESS 

ROLLED G □ l_D Rock 
Album 

in the UK and Europe 
Contact Ashley on 020 8979 0978 

PhonG-^O 3^66823 Fax; unit2'pastr^f^ 

cd dvd vinyl + gatnes 
displaysoage 

www.reddispIays.com tei:oi733239001 



BUSINESS 10 BUSINESS 

Posting Records? 

Revive Plastics 
WANTED 

AU redundant Stocks of CD and DVD Materials Immédiate Paymenfs Call 01206 271119 F.A.C.T accredited processor Destruction Certificates Issued 

Classificd Sales, CMP Informai™, 8th Floor, Ludgate House, 245 Blackfriars Road, London SQ 9UR 1:02079218315 F: 020 79218372 t maria@musicweGk.com 

Rates per single column cm Jobs: £40 Business to Business & Courses: £21 Notice Board: £18 (min. 4cit) x 1 col) Spotcolour:aridlO% Full colour: add 20% AU rates subject to standard VAT 

Tire latest jobs arc also avallable online evety Friday at www.musicweck.coni Booking deadline: Tltursday lOani for pubficalion the following Monday (space penniltrng), Cancclialiou deadline: lOam Wednesday prier to publication (for sériés bookings; 17 days prior to publication). 

Tkrr Ckapcl, Farsona Gr=en. London. SWd 
Unirgue architcct designed con^raion of die former church, 
Two Uy sclf-contoincd office auife, (/JO ar,. ft., 1 »«,. 
Pulltj re-furbiaticd throughout to tfic abaolute higbcst 

PORTMAN MUSIC SERVICES UNITED 
ROYALTY & COPYRIGHT 

ADMINISTRATION SERVICES 
for record labels, music publishers, film & distribution companies 

Piease contact Maria Comiskey Tel: 01962 732033 Fax: 01962 732032 
Email: maria@portmanmusicservices.net 

LONDON MUSIC BIZZER 
Experienced in many areas - majors, indies, marketing, 

design, copy writing, concert promo, artist management, 
catalogue etc,- seeks interesting new project, venture 

or job. 
Contact: cvplease@yahoo.co.uk 

EZHHEElSi 

The miislc industry bible for more than 40 years 

for maximum exposure to the 
music business - book your ad 

Espace, logo and bsting NOW! 

NEW addittonalonline 
opportunities availàtbfe for 

For further information, contact thefsales teain on: 
e: scott@niusicweel<.com t: 020 79218365 o; patrickiftmiisicweek.com t: 020 7921 8314 Logo; Wsjà e: niaria@niusicweek.com t: 020 79218315 

Advertising Manager - iTiatt@musicweek.com 



Datafile 

Britain's most 
comprehensive 
charts service 

Week 37 

Upfront p2Q > TV & radio airplay p23 ^ New releases p26 > Singles & albums p28 

SINGLES NUMBERONE PUSSYCAT DOLLS DONT CHA A&M It is two years this week since the A&M label scored ils last number one, courtesy of Black Eyed Peas' Where Is The Love. The label, now an imprint of Universal, lias been in the UK for 38 years, and had ils first number one via The Police's Message In A Bottle 26 years ago next week 
ALBUMS  NUMBER ONE JAMES BLUNT BACK TO BEDLAM Atlantic Oespite suffering a 19.8% dip in sales week-on-week to 43,47?; James Blunt's début album regains pôle position from McFly, who slide to six with Wonderland. Blunt's overall sales climb to 1,307,614, 
COMPILATIONS NUMBER ONE NOWI61 EMI/Virgin/UMTV Artist album sales dipped by 10% last week but the varions artists compilation sector enjoyed a modest 0.35% iraprovement, thanks to six new entries in the top eight Oespite their arrivai, Now! 61 is number one for the seventh week in a row, with sales off 28,6% at 23,544, bringing its overall sales to 735,063, 
AIRPLAY  NUMBER ONE OASIS THE IMPORTANCE OFBEING IDEE Big Brother Oasis have had eight number one singles on the sales chart, and each and every one of them has spent just one week at the summit - but The Importance Of Being Idle demonstrates its radio advantage, with 1,957 plays last week generating it an audience of 6378m. 

Single sales 
up while 
albums slide by Alan Jones 
It's a case of contrasting fortunes for the singles and albums markets this week, with album sales sliding 8% to 2,253,429 while singles enjoy a 9% boost to 908.9X5. Physical singles improved by 7% to 380,258, while downloads - boosted by the new Musicnet (HMV and Virgin) services - climbed by 10% to 528,659. Overall singles sales were at their highest level for 14 weeks but sales at the bottom end of the chart were more solid than they have been for siginifcantly longer, with the number 75 single - Black Velvet's Once In A While - being the first single in the chart's anchor position to secure a sdle of more than 1.000 for 123 weeks. It sold 1,034 copies, including just 18 downloads, to become the highest selling number 75 single since DJSammy's Boys Of Summer sold 1,066 copies in the week ending May 3 2003. Meanwhile, Funeral For^A Friend's Monsters slides 36-76, falling short of the Top 75 despite sales of 1,017 which would have eamed it 42nd place in January. Excluding new releases, the best performer on the album chart was Antony & The Johnsons' I Am A Bird Now, which flew from number 135 to a 

i 

after: n the chart, 
;k,from 1,624 to 15,718. The surprise winner of the Nationwide Mercury Music Prize last Hiesday, the album was released in February, and sold just ^copies on its first week in the shops, though critical acclaim for the group helped raise its profile even before its Mercury Music Prize nomination, and it reached its previous highest chart position - number 87 - 16 weeks ago. Its cumulative saîes are now 5£2fi4. The win also provided a boost for the Antony & The Johnsons single Hope There's Soraeone, which re-enters the Top 200 at 

debuting and peaking at number 44. Its sales last week of 2,118 beat the 1,856 it sold on its first week, but physical copies of remely i, with just 14 CDs and 18 12-inch singles being retailed last week, compared to 2,086 downloads. Last year's Mercury Music Prize winner - Franz Ferdinand s self-titled début album - jumped 15-10 after winning the compétition, with sales climbing 44.1% week-on-week - though its lesser gain is partly explained by the fact it was already a major success with sales of nearly 500,000 before taking the prize. 

SINGLES Sales versus last week: +9.0% Year to date versus last year. +34.3% MARKET SHARES Universal 37.9% EMI 19.1% Sony BMG 170% Warner 12.5% Others 13.5% 
ALBUMS Sales versus last week: -103% Year to date versus last year: +2.8% MARKET SHARES EMI 275% Universal 26.9% Sony BMG 17.1% Warner 15,1% Others 13.4% 
COMPILATIONS Sales versus last week' +0.4% Year to date versus last year: -15.9% MARKET SHARES Market Shares Universal 29.7% Sony BMG 195% EMI 13.3% MoS 133% Warner 6.5% 
RADIO AIRPLAY MARKET SHARES Market Shares Universal 279% EMI 237% Warner 18.2% Sony BMG 16.1% Others 14.1% 
CHART SHARE Origin of singles sales (Top 75): UK: 62,7% US; 30.7% Other; 6,6% Origin of albums sales (Top 75): UK; 62.7% US: 360% Other: 1.3% 

OCTOBER10 Audio Bullys Génération (Virgin): Sugababes Taller In More Ways (Island): Ricky Martin Life (Sony BMG); TATU Dangerous And Moving (Polydor): Paul WellerAslsNow(V2)  
Super Extra Gravity (Polydor): Boards Of Canada The Campfire Headphase (Warp) 



Upfront 

Kanye kick it? 

Yes, he can 

Kanye West team 
place performance 
at Abbey Road at 
heart of campaign «^"au^event 
for second album. 

Island stokes the coals of Jack 

Johnson's slow-burning album 

rcM~c- —= 

Tom Vek Nothing But 
Green Lights (Phones 
Remix) WILL MCG1LL1VRAY, CHANNEL 

mile on your face, y Craig David-loving boo-hoo boy (or girl)." 
Jermaine Dupn 
GottaGetcha (SoSo 
Def/Virgin) 

» 

CareytoJay-ZtoDesdnj 

tTsr 



Sr^i s: 

My Top 10 
(Brillianttree) 

'ÊEEi 5. DJ R00STER SHAKE1T (STEVE ANGELLÛ REf.lIX) bass-wise, head-nodding, dance- sawy, skittering journey of ûber-cool proportions. Its string-fiielled sampledelics aim to colour your home with the elegance of the catwalk and the grit of urban suss.' 
Chris Rea Blue Guitars 
(Jazzee Blue) DAVID SINCLAIR, CRITIC, THE TIMES 

"Chris Rea has 

Jackie 0 Between World 
OfWhores and Gods 
(Skinny Dog) DANIEL MARTIN, NME 
"Fancied for some time, this Manchester punk-blooze outfit have finally delivered an album worthy of their frenetic live shows; always something like a pile-up between Roadrunner and Wile E Coyote at the Robert Johnson crossroads. It is terrifie fun - think a Jon Spencer Blues Explosion with added ultraviolence." 

"Cobunfs We Interrupt is a fresh house-breaks track tliat is sure to do some damage. Nu Electric, witb a vocal inspired by Duke, is a big room filtered track with definite 
Instrumental is probably Steve Angello's best work this year (with Sébastian Ingrosso). l've included my 

Popwofld Top 10 îer Chlefs Employment (B-Un 

6. Gorillaz Démon Oays (Parlophone) 7. Hard-R Stars Of CCTV (Necessary) 8. The Magic Numbers The Magic Numbers (Heavenly) 

We treat our audience 
with a certain level of 
respect - avoidincj 
sycophantic interviews 
months, which have added weight to the show's cutting-edge tastemaker réputation and made Simon and Miquita renowned for their interviewing technique. 

the guests in the same way, presuming that ail of them have something tosay." PopWorld's online presence helps further build the bond between viewers and the show and now attracts a healthy 60,000 hits daily. When Popworld returns the show will take over T4 for the day, with Amstell and Oliver at the hehn to celebrate the new timeslot. 

sm 

iman: Recommends - Dandy Warhols, Mylo, 

& PiiflCLEUmBl 

Sainsbury's RaycSri^Antony&lLSo™^ 

s* VVHSmith 
ofrtiemisa 

CAPITAL 
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SIIMGILÊWTIÎE WEESC Sugababes Push The Button 
Island CID911 Co-wfitten and praduced by Dallas_&iistiii, this slickly- produced smash is off to an amazing start tins ridiculously catchy tune could possibly be Sugababes' biggest hit: it was straight in at tliree on the TV alrplay chart last week and strong radio airplay lias been led by an A- listing at Capital and B-Iisting at Radio One. The trio's new album Taller In More Ways, which is largely produccd by Austin, hits stores on October 10. 

Do YourThing (XL XLR220) Basement Jaxx are riding an incredible wave of success due to their double-platinum Singles album and this hands-in-air club 

expérimental work, it may find a 
Radio One). 

The Go! Team Bottle Rocket (Memphis Industries G0TCD2) This single follows a period of intense activity for The Go! Team 

melody and passionately sung. : is off to a good start on TV and startingto make inroads at radi 
Jo O'Meara What Hurts The ly SANCD403) Former S Club 71 O'Meara delivers 

while still maintaining flavour. From the airy introspection of opener My Lagan Love, to the waltzing, very Irish Spancill Hill, this is very strong material which would sound well if performed in an intimate setting. 

ALBUM OF THE WEEK Katie Melua Piece By Piece 
Dramatico DRAMCD0007 Melua's Call Off The Search sold an impressive L8m copies in the UK and this new set occupies similar sonic territory. Expected to ship more than 400,000 units, the album is full of emotive songs, allowing Melua to show off her more-than-competent vocal skills, particularly the pretty first single Mine Million Bicycles and the serious jazz-blues of Blues In The Night This set will satisfy her vast army of fans, even if it does lack a huge hit like Closest Thing To Crazy. 
ail the while displaying and outlook and love of wordplay that casts frontman Jason Lytle as the closest thing yet to a US Morrissey figure. 

far behind hen Producedbv Brim WiWflowerTA&M 
mdperi 

Gw^Prfectfere&rthe King Biscuit Time  ThtD CI AM15 (No Style / Poptones AH A 

1 at Capital and Radio as former frontman Steve Mason ould give Church a does here. Remarkably he pulls it Five hit off. Let's hope that the interest in 

SXy'BMG 

Ihclp 
B- help 

album is beyond^ategoriS nowTnd8 



Airplay 

TV AiKpfay Chart 

i i w. i ^ i i 3 SUGABABES PUSH 1 Ht BU 11 ON 
2 1 THE PUSSYCAT DOLLS FEAT. BUSTA RHYMES DONT OHA 465 3 2 UUK1LLAZ UAkh PARl0PraF 459 4 CHARLOTTE CHURCH CALL MY NAME 437 5 RIHANNA PONDE REPLAY 431 6 s SEAN PAUL WE BE BURNIN' 410 

I?" 58 JAMES BLUNT HIGH « 400 
8 3 COLDPLAY FIX YOU 363 
9 MARIAH CAREY SHAKEIT OPE 347 
10 12 50 CENT OUTTA CONTROL poivoor 294 
11 8 F00 FIGHTERS DOA «CA 285 
12 18 JEMWISHI SONY BUG 282 
13 15 KANYE WEST GOLD DIGGER 280 
14 10 FRANZ FERDINAND DO YOU WANTTO mm» 270 
14 81 LEE RYAN TURN YOUR CAR AROUND b.» 270 
16 16 KELLY CLARKSON BEHIND THESE HAZEL EYES RCA 264 

i 17 25 BACKSTREET BOYS JUST WANT YOU TO KNOW J1VE 262 
18 U DANIEL POWTERBADDAY «raenos 260 
19 19 MS DYNAMITE JUDGEMENT DAY «M™ 243 
20 a NICKELBACK PHOTOGRAPH mmmm 240 
21 0 U2 ALL BECAUSE OF YOU 234 
22 24 JESSICA SIMPSON THESE BOOTS ARE MADE FOR WALKIN' CCUGXBIA 231 
23 » KAISER CHIEFSIPREDICT A RIOT «IPOW» 221 
23 14 THE BLACK EYED PEAS DONT LIE 221 
25 28 OASIS THE IMPORTANCE OF BEING IDEE «c» 219 
26 33 LIBERTY X SONG 4 LOYERS «o. 218 
27 22 JAMESYPNOOKIE «« 205 
27 29 TATUALLABOUTUS rai™8 205 
29 168 BLOC PARTYTWO MORE YEARS WICH!» 201 
30 ,7 GREEN DAY WAKE ME UP WHEN SEPTEMBER ENDS «PRISE 198 
31 73 FRIDAY HILL BABY GOODBYE « 192 
32 41 BOBBY VALENTINO TELL ME 191 
33 34 GWEN STEFANT CÛOL NTERSCOPE 190 
33 23 MYI0 VS MIAMI SOUND MACHINE DOCTOR PRESSURE 190 
35 37 SIMON WEBBELAY YOUR HANDS 179 
36 ,3 JAMFS RLUNT YfllTRE BEAUTIFUL m 177 
36 30 RIRIS Al mm 1 ONG HOT SUMMER paYDOR 177 
38 36 THF WHTTE STRTPES MY DOORBELL 173 
39 40 VÛNF«A RRDVUN WHIPPED mm, 162 
40 20 flimw Rpi 1 v DANflFR CRANANZA) lslAK0 157 

fil
 

!ïW.Enlry âuo sîplSs The TV inS clurt a"nber MTV2, MTV DJnce. MTV Kits MTV Bas 

other stations last 

Saitl video slides 13-37 on the chart this week, 

Sugababes end Pussycat Dolls' 
four-week reign, while 
Charlotte Church and Rihana 
move into the Top Five 

ÏB5EBÏ 

li'iii'Mi'il'MiriVn 

La 



Oasis hold on at one as Gwen Stefani and 
l(T Tunstall become their closest 
challengers, while Robbie Williams' Tripping 

I i DANIEL POWTER BADDAYWSRMBSOS 2318 2206 36780 2 ! 3 1 THE BLACK EYEDPEAS DONT UE ASM 1997 2123 38768 3(2 JAMES BLUNT VOI/REBEALUfUlAtlAini: 2218 1962 36679 4 i 4 j GWEN STEFANI COOLmisraPE 1779 1915 33881 5 j 9 OASIS THE IMPORTANCE OF BEINGIDLE eiG brother 1368 1713 28789 6| 6 1 COLDPLAV FIXYOUffiRtcWiE 1476 1622 23207 7 8 | KTIHNSTALL SUDDENLYlSEEsniimiSS 1390 1500 21923 3 7 ; CHARLOTTE CHURCH CRAZYCHICKSOMVBMG 1444 1404 22038 9 17 THE PUSSYCAT DOLLS FEAT. BUSTA RHYMES DONT CHA ASM 1135 1363 24978 10 121 DAVID CRAY THE ONE I LOVE MWIAKIK 1252 1305 217% Ilj 141GORILLAZ DAREBUHCPHOW 1189 1266 21813 121 5 i JAMIR0QUA1 SEVEN DAYS IN SUNNY JUNE SWIVK.'C 1529 1263 168/8 13 15: SIMON WEBBE LAY YOUR HANDS MMcm 1160 un 15416 14: Bj BODYROCKERS 1 LINE THE WAY MERCURV 1193 1067 17292 15! 10 S 1 s 1 § j 1288 1016 14768 16119; KAISER CHIEFS 1PRED1CT A R10T WMiiWEmYDOR 933 1007 19124 17 !16| GREEN DAY WAKE ME UP WHEN SEPTEMBER ENDS reprise 1141 993 15930 13 20 j RIHANNA PON DE REPLAY defjam 864 949 18407 19 "I CRAIG DAVID Ail THE WAY mm bros 1255 925 15013 20 Ol LIBERTY X SONG 4 LOYERS vipcis 556 859 9997 21 24 ; MYIJD VS MIAMI SOUND MACHINE DOCTDR PRESSURE BREASîFED 714 791 15184 22 23 ; FREEMASONS FEAT. AMANDA WILSON LOVE ON MY M1ND UOTED 726 753 11290 23 18 0 MARIAH CAREY WE BELONG TOGETHER ocr m 744 15767 
25 22 TEXAS GETAWAYwefxuw 812 "674 8796 26 o JEM W1SHI sûnvbmo 533 627 7894 27 ] 27 THECORAL IN THE M0RN1NG DOW-Wic 657 615 9467 2s;0 KELLY CLARKSON S1NCE U BEEN GONE sohybi^c 568 603 11762 29 ; 28 THE MAGIC NUMBERS LOVE ME L1KE YOU heavenly 600 574 9438 NO ROBBIE WILUAMS TRIPPING chrysaus 0 530 10733 

The UK Radio A 

| | M '1 l'ilUI 1 . 1 OASIS THE IMPORTANCE QF BEING IDLE lÉlÉÉ ^ i 1 1957 21 63.78 JL /te Lii.' 765 Ajiiv ? 4 6 15 GWEN STEFANI COOL 2036 60.70 5 ■ 3 | THE PUSSYCAT DOLLS FEAT. BUSTA RHYMES DONT GHA AIM 0 2b m 3 
4 

6 5 u KT TUNSTALL SUDDENLY I SEE 1633 8 60.18 13 
3 | 1 | GORILLAZ DARE PARLOPHOM; 2fc a 16U3 3 , COLDPLAY FIX YOU pmom 1806 9 59.B 2 
31121 THE BLACK EYED PEAS DONT UE A&M 17 25 15820 5 

i"6~ 
? u 5 DANIEL POWTER BAD DAY 2336 •5 57.09 -6 5115 | FRANZ FERDINAND DO YOU WANTTO DOMINO 16 24 IMH 7 7 u THE BLACK EYED PEAS DON'T LIE 2246 7 55.71 

7 3 1 RIHANNA PONDE REPLAY DU iw B mo 7 5 18 18 JAMES BLUNT YOU'REBEAUTIFUL « 2089 12 49.84 ■3 
71 5 | LES RYTHMES DIGITALES JACQUES YOUR BODY (MAKE..) DATA H 22 Mil 8 8 5 s DAVID GRAY THE ONE I LOVE I",IC 1381 b 46.97 7 18 KANYEWEST G0LDD1GGER ROCAfELLA 10 8 j FREEMASONS FEAT. AMANDA WILSON LOVE ON MY MIND ioadeo 

15 
21 12W 9 0 , 0 ROBBIE WILLIAMS TRIPPING 602 0 44.57 0 

10| 15 j KT TUNSTALL SUDDENLY l SEE reuntilss 16 21 «316 10 
11 

, , 2 GORILLAZ DARE mimrM 1490 f> 42.47 9 12112 j FOORGHTERS DOArca 20 15512 5 THE PUSSYCAT DOLLS FEAT. BUSTA RHYMES DONT CHA u» 1518 26 41.89 U 12| 8 j OASIS THE IMPORTANCE OF BEING IDLEpig brother 14 j 5 ! THE WH1TE STR1PES MYDOORBEILxl 19 0245 12 10 o JEMWISHI 704 16 39.60 
14 24 j HARD-FI UV1NG FOR THE WEEKEND keccssary 12 19 14.20 13 

14 
17 8 .6 KAISER CHIEFS 1 PREDICT A RIOT wmymm 1256 6 34.81 20 

14 101 COLDPULY FTXYÛUPASLorHOM ,8 19 UM 14 6 RIHANNA PONDE REPLAY ^ 1055 9 34.47 
17,10 j KAISER CHIEFS 1PRE01CT A RIOT BdSiQUEmwoos 13 18 15 28 4 0 FRANZ FERDINAND DO YOU WANT TO oo« 640 38 3141 53 
19( 18 j MYLOVS MIAMI SOUND MACHINE DOCTOR PRESSURE BStASiFEO 15 17 1206» 16 13 5 9 SIMON WEBBE LAY YOUR HANDS «EHI 1129 ■8 28.60 -20 201 2 | GOLDFRAPP OOH LA LA MUTE 25 16 10292 17 32 6 50 PAUL MCCARTNEY FINE LINE mmm 240 19 27.53 55 
22| 21 ( JAMESY P NOOKIE smoove M B 8021 18 20 6 26 FREEMASONS/AMANDA WILSON LOVE ON MY MIND imo 845 7 26.71 7 
23; 24 ■ X-PRESS 2 GIVE IT SXR.T 12 12 8188 19 15 7 a GOLDFRAPP OOH LA LA «oie 544 -14 25.78 -31 23|0| ELBOW FORGET UYSELF ' 12 2072 20 25 4 3 MYLO/MIAMI SOUND MACHINE DOCTOR PRESSURE breastfed 812 11 2557 13 
ZSj 281 DAMIAN MARLEY WELCOME TO JAMROCK isuv» 10 12 5395 21 23 16 63 CHARLOTTE CHURCH CRAZY CHICK sonmo 1440 -3 24.07 4 
271 21 COLDIE LOOKIN CHAIN YOUR MISSUS IS A NUTTER stlaotic M n 8779 22 21 24 40 BODYROCKERSILIKE THE WAY «kory 1119 -n 2323 -7 27 Ol KANO FEAT. LEO THE UON NITENITEér» n 23 18 9 38 CRAIG DAVID ALL THE WAY wakrbuos 959 ■40 22.42 -25 27 O SUGABABES PUSH THE BUTTONISWND u 27 21 MCELY IUBEOKiscam) 6382 24 37 0 SEAN PAUL WE BE BURNIN' mmc 312 12 21.84 44 

25 27 7 0 NERINA PALLOT ALL GOOD PEOPLE ioaho 117 26 21.82 3 

ils plays tally jumped by 157, triggering a 4-2 
alrplay cliart [t is. thcrefore. the higlwstcharting of Stsfani'slour solo singles, beatlng the alrplay peaks - 

Make a big impression on musicweek.com 

Call the Music Week sales team on 020 7 
to find ont more about online advertisin 

upcoming album of 44.57ni, hayini Intensive Care, bcen given ils and explodes onto flrst play tast the chart at nine, Monday. with 602 plays It is the highest and an audience debuting song of 
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rplay Chart 
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fm 
W i '///^ 26 24 8 28 1 Ht WH1TE STRIPES MY DOORBELL 614 12 21.30 -6 

27 30 3 s F00 FICHIERS DOA RCA 316 22 20.89 U 
28 26 53 GREEN DAY WAKE ME UP WHEN SEPTEMBER ENDS REPU» 112? -13, 19.64 ■9 
29 34 » KANYE WEST GOLD DIGGER «.aieua 419 45 1952 22 
30 » THE ROLLING STONES STREETS OF LOVE 84 100 19.42 28 
31 50 0 HARD-FILIVING FOR THE WEEKEND «ESSARY 315 60 18.25 68 
32 233 0 NATE JAMES THE MESSAGE 46 254 18.09 503 

i 33 33 13 LES RYTHMES DIGITALES JACQUES YOUR BODY (MAKE...) »» 349 9 17.89 1 
j 34 0 SUGABABES PUSH THE BUTTON isu»» 761 52 17.75 42 

35 12 59 JAMIROQUAISEVEN DAYS IN SUNNY JUNE SONY BUG 1315 -21 17.55 'o/: 
36 29 30 MARIAH CAREY WE BELONG TOGETHER DEFJAM 774 ■28 16.82 ■15 
37 16 46 THE MAGIC NUMBERS LOVE ME LIKE YOU ««v 634 -U 16.39 -85 

138 80 74 JACK JOHNSON BREAKDOWN 305 75 15.06 99 
39 0 JAMESYPNOOKIE 409 83 15.05 -5 
40 31 0 NATALIEIMBRUGLIA COUNTING DOWN THE DAYS BRIGHTSIDE 1045 -30 14.86 -23 
41 » 27 MCFLY HL BE OK i"» 507 -52 14.17 ■ 42 99 0 CHARLOTTE CHURCH CALL MY NAME SONY BUG 576 112 13.81 128 
43 0 ALEX MCEWAN MAKE A WAVE »» 18 20 13.41 49 
44 49 0 SCISSOR SISTERS TAKE YOUR MAMA «n™ 411 -1 13.25 19 
45 23 KELLY CLARKSON SINCE U BEEN GONE so™ 620 4 12.59 
46 89 0 KANO FEAT. LEO THE LION NITE NITE 679 300 49 12.52 86 

i 47 0 KATIE MELUA NINE MILLION BICYCLES m 66 12.09 21 
48 115 0 KELLY CLARKSON BEHIND THESE HAZEL EYES RCA 496 39 n.93 126 

| 49 51 31 2PAC FEAT. ELTON JOHN GHETTO GOSPEL MEKOPE 450 ■24 11.85 U 
50 46 3 22 SUPAFLY VS FISHBOWL LET'S GET DOWN 404 13 11.69 

nm d3lJ pltond Iiot 0000 m 0000 on Sm Scpl 4 2005 to 2400 on Sat 10 S4I» 2005 Stata rated b! M rRoiordot! 



Albums 

Barbra Streisand Guilty (Columbia 5205475) With Guilt 

bas taken the e reasonabîe deci record buyers of the original Guilly, w]  the finest so 
one of the su 
was a great album, and a surprisingly varied one, ftom the stately elegance of the chart-topping Woman In Love, to the sub-disco muscularity of Promises, the délicate melody ofRun Wildandthe tcmpestuous Make It Like A Memory. Barry Gibb shares lead vocal duties on the title track and What Kind Of Pool, and the shimmering harmonies he and his brothers add give the whole album a slick sheen. The reissue, which also lies in with Guilty's 25th birthday, adds a DVD prcviewing the new album and showing the Streisand/Bany Gibb duets from a live video. 

(9830756), You Gotta Say yes To Another Excess (9830760), Stella (9830759), Flag (9830757), One Second 

nearly 30 years and, as a préludé to their new album, which is scheduled for release next year, Mercury has dusted off the legendary group's six 1980s albums, which are presented here in sparkling, digitally remastered mixes alongside previously unreleased and rare bonus tracks and remixes and extensive new liner notes. Lack of space precludes more delailed analysis here. Stella, though, is perhaps their best work with a varied sélection of styles from the theatrical instrumental Ciel Ouvert to the wonderfnlly energetic Oh Yeahl, which has rightly graced many a film soundtrack. 

FRONTLINE RELEASES DANCE D WnnONY B kfy HOPt Graow Mlack (CD M CD) □ BSOWN, KEVI DO VVHAI100 Grasr Alla* (CD UBUOlffl □ EARIB WIND&FIRE UlUMlNSnaN Saictoaiy (CD SANCO 312) QEUJ» KHUli CALIFORMULA Decm (CD DCN 2tC0l □ FlNCAmiNC TIMECAPSULE Cnrel Central (CD GCCO W ON GCCO144D) □ FUHilANZ, MAmiIW MOLENSTRAAr FarBeM (CD HSCO 4CD) □ HEARTFIEU), SIMON PERMANENT WAV HjckKn (CD HPR 015C01 □ HEINES. MARC MASRIAGES Peacdmo KO PfC 066C0 ll> PPG 068) ■ JACKSON SMASH Wara (CD WARPCD137 LP WARPIP137) □ JAKE ONE INNER SOIL Baghal (CD BGHTVCO 003) □ KINC BRUT THIS IS K1NG BRITT V2 (CD NUST1034922) □ LEE, T1M TOVE' AGAINST NATURE Tinm, Tooch (CD TUCH U4C01? TO U41P1 □ MYSTERYS MAUBU HERBSMAN Kudos (LP RAW 02) □ NEOROl JOEY IN M BEC1NNINC l (CD ZEDDCD 0081 Doua MR MOUSTACHE - HAIE A SC1SS0R E Cornu ICO F 230CD) □ PUYERS TROU THE 6 CORNERS Sanclnary (CD DQFDV017} □ ROCUE ELEMENT ROGUE ROCK Exocptional (CD EX1PCD 0607) □ SAFETT SC1SS0RS TAINTED UJNCH Scapc (CDSC30CDIPSC30LP) □ SUPER N0MER1 THE ECH0CHA1N WAY Nmja ta (CD 20507136) □ VARIOUS A CLASSIC DECADE Classi (CD CMCCO llll □ VARIOUS ORUM AND BASS AREHA - ZINC Rtsist (CD RESISTCD 51) □ VARIOUS FUTURE BEATS VOL 3 Rwgade Hadwart (CD RHFB 03) □ VARIOUS CHILL HOUSE VOL 12 Cto® Pratcticra (CD CH 054CO) □ VARIOUS LAI1N HOUSE VOL 8 Chose Prtdudkre ICO CH 055C0) « VARIOUS FABRIC 24: ROB DA BANK Fabnc (CD FA6RIC 47) □ VARIOUS UFEIS-OIMENSIONS VoYolCO YOlO 0681 

□ REMA] NDERFOUR ON WITH THE EXPERIMENI Boriîod Oui (CO BOMB 017) □ ROBOCOP KRAUSEIHE THEY THINK THEV ARE Epitaph 0? 677811 □RUNTTHE ATTIC SESSIONS Pro-Sotic (CD F 76000011 □SLACMARK EEADICAT10N Edgeramiiia) EDCE 010CD) □ SLUDGEEEAST V1RTUA ROCK Mœt Oesldy (CO MUSIV 015CD) □SNOWBUND DEWOCRACY Maieslic (CO MAJCD 0651 □ ST VUTIS LIVE Southern Lûrtl (CD SUNN 43CO) □STEHER METAL GENERATION Maieslit IC0MAJC0066) □SYNTHE ORIGINAL SYN UniMlo (CO UMBRCO 001) □team LINE FROM AU CaplainOI IndusOy (CO CAPT 027C0) □THESE GREEN EYES HOUSE OF GLASS m-irtyr [CO MRE 020-2) □ IHIRD DE GREE OUTSTAY Pro-Souc (CO SMC 018) □ TODAY IS THE DAY SADNESS WILL PREVAIL ReLipse ICO RR 66532) □ TOKYO ELECTRON TOKYO ELECTRON Emply ICO MTR 410-21 □TOOPE BURGERS Hartpw (CO HPR 01/CDI □ TRISONICS.THE ROCK NROLLREMEDYRjimisICDRAUCOUll o TURBONECRO PARTY ANIMAIS BArcore (LP BHR19511 □ VARIOUS WHEN THE CAT RETURNSJHE MICE ARE FUCKED Swjthem (CO 0928123) □VARIOUS SO THIS IS FOOT Sohcr & Gcitie (CD SOBCO 001) □ VARIOUS WE REACH: THE MUS1C OF THE MELVINS Fractoîil (CD FTRC 004) □ WAROSA WHERE THE KILLERS RUN Pmou (CO PROCDA 001) □ WHERE ANCELS EAU. D1ES1RAE Edwuniw (CO EDGE 009CO) □ WH1TE HASSLE YOUR LANCUAGE FaiRO (CD FA 00621 

□ BATAGRAF STATEMENTS ECM (CO 98714611 □ BRUHO E THE ALMA SESSIONS Elher (CD ETHCO 008) □COIEMAN, CY COMIN HOME Prestige (CO CDSGP 0657) □CRITCHINSON. JOHN VVHERES THE TUNE J0HNNY7 Tiio (CD TR 570) □ HUTCHINGS. ASHLEY BRILUANT UGHT Snapper (CO SMDCO 554) û KERR. TRUDY CLOUDBURST JaniiS (CO JITCO 05381 □ RANGEIL NELSON MY AMERICAN S0.NGB00K VOL 1 JaaihT (CD JITCO 0537) □ ROL1INS.SONHYW1THOUTASONG Mltetaie (CD MCD 93422) □ SMITH, TOMMY FORBIODEN FRUiT MiTeSta» (CD MCD 934221 □ STEHSON, BOBO, TRIO GOOOBYE ECM (CD 98251731 □ YOUNO, LESTER BODVANOSOULJanGùnMCOLEMOI 
POP ■ BROADCAST TENDER BUTIONS Warp (CO WABPCO136 LP WARPlf 136) □BROWN, P1ETA IN THE COOL One Utile Inian ICO IPIP 704CD) □ COLE, NAT WNC' NAT K1NG COLE Voses 01 Tt* ItolU (CD VOW 208) B ECHO S THE BUNNYMEN SIBERIA CooUng Vmyl ICD COOKCO 297) fl GOLDIE LOOKIFf CHAIN SAFE AS FUCK Atlantic (CD 5101103042) B HARDfl UVING FOR THE YVEEKENQTTBA AUanlk. (CD HARD 04C0 CD HARD 04CIK rHARDOO □ JETORO TUU. AOUALDNC UVE 2005 RSM (CD RAMCO 0015) □ LOWCOLD KEEP MUSIC MISERABLE Ddied ICD DTEDCO 001) fl MARLEY, DAMIAN WELCOME TO JAMBOCK Unmnal (CD MCSO 40432) □OTIONNEU, DANIEL TEENAGE OREAMS Rosellc ICD ROSCD 2060) □ OCEAHSUE EVERVTOEINTO POSlmN Begom Banquel (CO BSQCO 244 LP BBQLP 244) 
fl SHACGY CLOTHES DROP Islml (CD SHACCYCO 2) B SHOUT OUT LOUDS HOWl HOWl GAFF CAFE EMI (CD 3120192) fl STATUS quo THE B4RIY AINTOVERYET Sanduaiy (CD SANCD 389) 

□ APKAS1A FACT AND FICTION DRI ICO RTE 004341 □ATHEIST PIECE OF TIME Relaise (CD BR 666732) □ Bill MAUONEE OEAR UFE Fundamenlal (CD 6 AD) □ BLACK CA6 ALTAMONT OIARY Plurmacy (CD UKPR 001CD) □ BfilNG BACK THE BOFFALO BRING BACK THE BUFFAID Pencna (CO PUS 016) □CHAO & JEREMY SOMMER SONO Ctery Red (CD ACMEM 55CD) □CHLIRCH1US,THE THE OOOS OF W1NN1N6 Kear (CD NEAR001) □ CLAUDIA QUIHTETTHE SEMI FORMAI ûrâforai (CO RUNE 217) □ COFFIN13DS ROUND MIDNIGHT Bonp (CO 4094.2) □ CORDEU. KUER WINTEfi Ad Kasearn (CO AON 30) □ COURT & SPARK WITCH SEASON Umux (CD 10MAX OIKO ON LÛMAX 016D) □CRUCIAL UNU EVERY1HING WENT SIRUNK Six WeeblCD SW 99-21 □CURUMIN PERIOOS E ACHADOS Epilaph (CO 67862) □ DESERT CITY SOUNOTRACK PERFECT AD01CT10N Deep Elm (CO DER 4441 □ DORE. CHARUE Y7HERE10 NOW Cherry Red (CO COLEM 77) □DUNE GAR1V00D HOLY V/EEK Uiog (CD IÛ0G 010) □ CRAM RABBU MUSIC 10 SttRT A CUIT 10 Stni} (CO ST1NK 008) 
JHRCKEIT, STEVE DEFECTOR Vvyn Caialogue ICO CDSCDR 4018) □HEAÏY WATER SIMPIE SONOS FOR COMPLiCATHO MINDS Pro-Soni (CD F7 600002) □KOKl NELSON ACOUSTIC Pro-Soic (CO NRK1024) □KISS KISS K1SS KI5S EyeM (CO EYBMH) □ KISS ME 0EAD1Ï MISIY MEOLEY AlienS (CO AIE 5701 □ MANIfEST HALFPAST VIOLENCE Edoeniror (CO EDCE 011CD) □ MAH PONO PS EMBLEMS BLhrme (CO BU11097) □ MCCORMACK. DAVID i THE POLOROIDS THE TRUIH ABOLIT IOVE laughing Oullaw 
□ MEN THEY COULDHT HANO. THE SMUGG1ERS ANO BOUNIY HUNIERS Snapper □ M1STWEAVER AGE OF OARKNESS Golden Un (CD COIOCD 021) □MOJAOOARENA Elan Hole (COMAG1XCD 051 □ WHO SIRBACK Cnneilim (CD RUNE 2161 □ NEW BUCK TIME ATTACK Thtk (CO THXIII) 

Rock/Pop 
EasyListening Rock/Pop 
Easy Listening 

□ WONDERFUL SMITH HELLOITS WONDERfUL fundaniental (CO 7 AD) □ WOOLLY BANDITS,THE SAY HELLO 10 MY LITTLE FR1END Dionysos (CD 101233123-2) □ WRENS, THE THE MEAOOWLANDS Lonvax (CO LOMAX 018CD ON LOMAX 018DN) 

LUCIANO LUCIANO AND FRIENDS Nature Sounds (CD P1R 2CD) SEZLA AINT GONNA SEE US FALL VP (CD VPCD .1709) TUCKER, ALEXANDER OLD FOG AI TonwrWs Parties (CO ATPRCD15) VARIOUS COUNTRV GOES ROCK S ROLL Cherry Red (CO CRREV129) HIS LOYERS ROCK BOX SET Trojan (CO TJETD 292) 

URBAN □ 6100 JUSS POUR PEUPLES OAY Mush (CD MH 239C0) □ BIACKAUCIODS THE CRAFT Epilaph (CD 67452IP 67451) □CAGE HELLS YVINTER Dcfmiljve Jm (CD DJX122C0 LP DIX 122DLP) □ COMANCHE, CAESER SQUISREl ANO THE ACES ABB (LP ABB 9010-1) □DIAMOND D THE DIAMOND MINE Dusly Fingcrs (CD DE 200000) □CHOSTFACE RAW FOOÎAGE Fasl Ufe (CD FSICD 27) □ HIEROIMPER1UH CORNER Hieroglyl«cs Imperâm (CD 2301202) 

□VARIOUS TO THE FUliESI Urils (CD FT 001. □VARIOUS SOUL EXPOSED Parsion (CD EXCDP 39) □ YINO YANO TWINS UNITED STATES Of ATLANTA TVT (CO TVICD SA) 
OTHER □ ARIZONA AMP&AITERNATOR ARIZONA AMP 4 ALTERNATOS Thril Jotkey (CD THRlli 166! □BLACK DICE BROKEN EAR RECORD CFA (CD DFAEMI2148CD) □ CAPITOL K NOMAD JUNK Faith 4 Indirslry (CD FAI 005) □ CREATURES, THE HAÏ - DRUMMING SESSION Sta (CD SIOUX18CO) □ DJ RUPTURE LOVVINCOME TOMORROWLAND Tax (CD TAXRECOROS 03) □ DOORMOUSE MAJOR CHANCES Hyïïien (LP 408) □ LODEN VALEEK HOPE Eal This (CD EIR 014CDI □00100 GREEN AND GOLD TMI Jockey ICO THRILL160) O SICKBOY INTO 06LIVI0N Mirex (IP C11) □ SYNSPSCAPE ACT Anl-Zen (CO Aa 167) □ VARIOUS AMERICAN PRIMITIVE VOL I Eeeenanl (CO RVNCD 214) □ VARIOUS AMERICAN PRIMITIVE VOL II Rewanl (CO RVNCO 206) 
CATALOGUE & REISSUES □ 2 PAC AU. EYEZ ON ME Dealh Row (CD OROW103) □ 3 COLOURS RED NUCLEAR HOUDAV Snrppti (CD SMACD9I1) □ ABRAHAMS, MICK LEAVING HOME BLUES Snapper (CD SMDCO 550) □ ALUN, 00 FREAKS FAGGOÎS DRUNKS AND JUNK1ES Arean One (CD AW 20003) □ ALUN, 00 HATED Aware One ICO AW 20007) □ ALUN, 00 WAR IN MY HHAD Aware One KO AW 20006) □ ALUN, CO YOU CIVE LOVE A EAO NAME An-are Orre (CD AW 20004) 

□ AVERAGE WHEIE BAND GSEATEST AND LATEST CNRICO 22998782) □ AVES, PETE FAMILY TREE Cherry Red (CD COBRED 288) □ BAND OF HOLY JOY BAND OF HOLY JOY Ctery Red (CD CDMRED 281 □ BlOWFLY FAHRENHEIT 69 AlterTralrreTetrlaclesflP-""  □ BOOGIE DOWN PRODUCTIONS CR1MINAL MINDEI □ BROOKS, EIXIE DONT CRY OUT LÛUD Snapper (CD 
Q CHI-UTES BEST Of Colle    □ CLARK, PETUIA STAIBWAY10 HEAVEN Colleclablss (CD COL 840421 □ CUFF, JIHMY HARDER THEY COME Trwm (CD TJODD 2911 flnnmijç <:utDirvcAicc-m.ir.r«^^^ »r3(LPWWVlL005LP) 

□ DAY, DORIS PYJAMA GAME Mi □ DAY, DORIS IU SEE YOU IN MY OREAMS CoIccUbte (CD COL 66» □ DaOADO, JUNIOR SONS OF SLAVES Troian (CO TJACD 2S«I □ DOUER, ULMONT VTHY CAHTLVEBE LOVERS Sarrchrarv ICO SMn □DR DRE CHRONIC Oealh Rcer (CO OROW UO) □DUBUNERS,THETI€WILD ROVER Gtkden Gianls (CO OG 022) 



Albums listed thisweek: 264 Yearto date: 8,914 
Singles listed thisweek: 123 Yearto date; 4,833 

Records released 19.09.05 

□CONC VtRY BEST OF Snapper (CD SNAP 250C0) □Smî ALUNCHAINEO MELOOY CoHectaSo COL 937 □ GREEN, AL ESSENTIAI CoO □HACKETT, STEVE PLEASEi □HACKEn,STEVE SPECTR/ . .      , □ HACKER, STEVE VOYAGE OF THE ACOLYTE Virgin Catalogue (CD CDSCDR1111)   - CUAUN SHAUN HARRIS Cherry Red (CD CRREV127) 
IMPRESSIONS VERY BEST Of Snapper (CD SNAP 251CD) □JACKSON. MICHAEL MICHATL JACKSON X-POSEO Chronre Dreams (CD CTCO 7036) 

□ STRAY CATS EXTENDED VERSIONS UVE Cdlectabfes (CD COL □SUN RA OUTIRSPACEWAYS INC Black Lion (CO 8776802) □TATUM, ART FLYING HOME Jaa Gianls (CD 1ECJ 311) 

□ VAR10US100 UNF0RCET7ABLE SONGS Flalpadc (CO FPF U2) □ VAR10US THE VERY BEST OF THE RAT PACK Air (CD NSTBX 456) □ VARIOUS CAZS ROCKIN BLUES Trojan (CD TJDDO 270) □ VARIOUS SOUND STAGE 7 STORY Snapper (CD SNAJ 34CO) □ VARIOUS EASTERN CONFERENCE GREATESTINSTRUMENTALS Easte 
QKAUMA FEEUNG FINE LTM (CD LTMCD 2449) □LAI, FRANGES BILITIS FALCON (CO UN 3774) □MAGMA 1001 CENTIGRADES Scwnth (CO REXVI) □MAGMA MDK Sewnlh (CO REXVI1) □MAGMA HHA1 UVE Swilh (CD REXX) □MANN, JOHNNY SIXTIES MANN Cherry Red (CO ACMEM 53CD) □MARTIN, DEAN DINO EM1 Catalogue (CD 3115882) □MEMPHIS SL1M BLUE ÎH1S EVENING Black Don (CD 8776792) Easy Lislnning 

□VARIOUS MAMBO Encore (CD ENC 042) □VARIOUS SINGIN IN THE RAIN fonwr Gold (CD FG 319) □VARIOUS HAPPY 60S FALCON (CD UN 22075) 
□ WALTER LANG TRIO SOFTIY AS IN THE MORNING SUNRISE Nage! Heyer (CO NHCD 2049) t □ WARLOCKS RISE AND FALL Frontier (CO BCO 4082CD) 

MUSIC DVD □ THE BEATUS MUSIC IN BMEW Cteic Rod; (CRP1 □ CENESIS THE UITIMATE REVIEW C ' ~ 1 — □ PINK FlOYD THE UlTIMSTE REV1EV; Classe Rod (CRP 1 □ PINK FIOVI) THE WALL - AN INDEPENDENT CRUICAL f. □VARIOUS H1P HOP DANCE SCHOOl 1 Pal Pred (FAT 003) 

Singles . □ ACORIAIES BEAUX JOURSFTBA PIAS (IT DIFF10HD □ AU1ANCE SMOOIH DADDV KijUOS (T HOWLIN 033) □ANDJD IfSS IS MORE EIVIBA Wm QT WAFE 56) □ ANT S1ENNV THE POWERIOOI/TBA Pujvmod OP- PTS 0») □ ANUB1AN UGHTS WILD W1HTER/TBA Collativt (T RBE 700001) □ARCHIVES ARCHIVES71BA Kudos £10' RAW 031 □BITSIBEAM SIIÎEAMLINIKC™ Toochin Bass (ITIB 016) 
□VELVET JONES LOVE 2IDVE/IBA Plaser OT12PUÎR 013) □ VENOM18 MVSTERY ORGAN1SATIONS7IBA SUangfUsOJ'SU! 005) Q WABDMAN, PETE DROP IT/TBA Proadav (IT PRO 006) 

□ CATTANEOl HERNAN WARSAVJITBA BairKk Bnaks 02' BB 091 □CH3VY HARD MASSAGE CatsHls (T RIO M41 □ CHROMA TWIUGHI THE REMIXESTTBA Onephatdîcpa 02' OPDA 0091 □ cljpzs "in ia' nuu. r i r m i □CONSEQUENCE MOTIVATOR/TBA SUo 02' 12DFR 211 □DIPIO & L0WBUDCE1HOLLERTRONIX S2 BVTBA More* SliidK 02" HS 021) □ DJ DEC AM0R/T6A HugelE" HUCE001) □ DJ DOZIA OH A E YA/IBA RK 11 nr ROC 0071 □ DJ FINESSE KICK THE BUCKET/TBA Kid! Ole Budœt (12' KTB 0100) O DJ JORJ TiLLlSEElHESUNCuriousOP'CUR 020) □DJ SAMURAI FUTURE BE M1KE/TBA 0»» (IB- (W 0201 □DJTAC0THELAND0FTHEGURUS/TBADaiizaQ2'DANZZA0O61 □OIOT SHINE/TBA Cnlica! Mass 02* CRITICAL 037) □EMJAV MSN GIOBAl GATHERINGUTBA Perfato (CD CDPER 0041 □ FAUEH ANCELS CITY UFI/IÎA Boss 02' 80SS 034) 

□ CHAPMAN, TRACY CHANGE AKanljc (CO 
■ DUKE SPIRIT, THE CUTS ACROSS THE LANO Loog (CO 9873986) 

■ JULIETTE Si THE UCKS GOT LOVE TO KIU/TBA Hassle (CD HOFP OOSCDS T HOFF 005S 

□ CODS OF BUTZ RISING EUT BA Pour Miac Producliiliis 00" FOR 40061) 
Q t£VY ROTTEN L0VE/1BA Ona UUIe IndL . □ LimE BARRIE GREENER PASIURESflBA PIAS (T OEN 0395) H MELUA KATlENiNE MILLION BICYOIS/TBA Dranutco (CO ORAMCD 0012) □ MEW SPECIAl/TBA EvJ Olte (CD 6760621 r 6760627 T 6760629) QRANTHERS THANKS FOR 1H£ SIMULACRA/TBA City Slang (CO SLANG 50343331 

□CREY. RICHARD IN IOVE/TBA lligal Bsals 02' JALUL 20) □CUM DROP ON BURN1NG7T8A Kudos 02' SVR 0161 □OURDi JOH FUTURH/TBA EQ Grey (1? EQG12026) □ CUYVER PERSISTANCE AND THE M1SS1NG CHANNEl/TBA Tldy TraxflZ'UDY 22311) □ mEMFR!END27TBAAt!anlis(12'AA031 □ KVSTEKO OEALE/TBA Soma 02" SOMA181) □ lUSKlliZ VVHEN WORLDS COLUDE/TBA METALHEADZ 02' HETH 065W) □ ISSAKIDIS, OEORCE COLLABS 4(XVTBA Nonmule lir 12N0MU1561 " ICHREOBLOOIVIBA Own Rcady 02" OVP 017) 

□TWISTID CHARM LONOON SCENPTIBA» (CD 1234CDS16 n234 7IN16) 

□HONEYMOON MACHINE. THE EAITH IN FEOPLE/TBA Easy StrefKON EASYST 0110) □ LORDS OFALTAMONT SHE CRIED/TBA Fargo (T FA 4501) 
□ JOHNNY PANIC AUTOMATIC HEAIER Concept ICO COCON 64) ■ lADYIRON OESTROY EVERYIHING YOU TOUCH Uand (CO CIO 905) □ UGHmEAOED TIMELESSFIBA Real Tmc TR 396007) □ MANOO li FRANÇOISE TRAFF1C EP/IBABmin Fly 02' 014 BUZZ) 
 .10 BL0W1 Bfl Concept (CO COCON 6512' 12C0N 65) _ —UM SLA).I/TBA BceaLbeat Kaos 02' BBK OU) □PEIÎIDK HAND EP/ÎBA Kodaira OB' KOOAIRA 0021 □PLANT UFE LUV ME TILIIHURTS7TBA Gui (CD CDGUTIN 041 □ PLAYERS WHATS YDUR PROBLEM/TBA Sancluaiy 02" DQNTW 018) □ POH & PHIL KIHFY JUSIWONILET ME BE/TBA Instlulon n2| IR 0Û2M) □ pRESEIS GIRL AND THE SEA/ÎBA Modula, 02" MOOUKEP 006) □ RECIOOSEI Ifl'Usti'i-Ji. ns.l T.3JI QREDDROPMUSICFOR ME/IBA Exlrema 02' EXT 012) □RI-TEK ElICTRONIC 1NTERFERENCE/TBA Praio 02' PRAVO 03) □ R0G1NA, DAMIR K ON THE DISIWIBA Red 02' RED 005) □ SABO & 2EB ROK UR7IEA Sel SNcelas O?" SOLEP 001) □ SAMIFEAT. SHARON WOOlf BOCK STAR/IBA Soulton Frad 02' ECB 7b) □SAMUEL JETE 2000 FUISHES Palette 02" BAIITTE 037) □ SAUNDERSON, KEVIN TH1S MEANS IHAOl BA Susu (12' 12SUSU 31) □ SEASON JUICE/T6A Kudos (12* NR OÛU "  101NEED SOMEBODYTTBA AnA Bfacù 02' AZNY 215) 

□ HllilONAIRE IM ON A HIGH7ÎBA PIAS (CO PIASB173C0 T PISSB 1737) 
URBAN □ BLOCKHEAD EXPIRATION DATE7TBA Ninja Tune (ON ZENDLS113) □ ClARKSON, KE1LV BEHINO THESE HATR EYEVIBA RCA (CO 82876730302) □ DJ MOVES A SAD STAIE OF AFTAIBSUBA Budy (T* PU 0181 □GH0S1TACE KI1LAH BE EASY7TBA ON Jam OT- DEF 511611) □ KRISPY V.HAT THEY ÎALXIN B0UI7/TBA SMIsrap 02- SKULL 31 □lYSICS BORH 8IG MONEY TALKSTTBA Decon 02" OCN 28) □ MARCO POLOMYRIGHTSFTBA Groee AllacL 02" SPZ151 □ MCCOLLUNL OONAU) U DONT WANT MY IOVE/TBA Dome (IZ" 12IXM 20-1) 

I TOUCH ON YOUR IfATHER/IBA AILînlic Jaa OIT JAXXOZn 

□ ULT1MA1E FORCE IM NOT PLAYINGUTBA SUoog Isiand 02" ST 80141 C 
OTHER □ BEAT PHARMACY DONT BCOOA ME Deep Spacc 00' WVM 50153) C □ MACNETOPHONE AND MAY YOUR LAST WDBOS BE A CHANCE TO MAKETHINGSaBA 4SD (T AD 2505) NO 

□ STRAUSS, ROBERT EMPIRE STR1KES BACK EFYIBA Fieoange (12' PR 057) 

Various The Red Bird Story (Snapper SNAJ 733CD) A fabulous anthology bringing together no fewer than 90 traoks eut fof' Jerry Leiber and^SFStoller's legcndaxy 1960s label and ils subsidianes, The Red Bird Story is a three-disc set in a clamshell box and cornes with an impressive 40 page booklet. It is, though, the music which impresses most here, providing a wide range of pop, soul and R&B styles via girl group Staples such as The Dixie Cups and The Shangri-Las, Dionne Wanvick's equally soulful sister Dee Dee and Bessie Banks' bluesy origi nal recording of the Moody Blues' chart-topper Go Now. Also included are the Trade Winds' afièctionate Beach Boys parody New York's A Lonely Town (When You're The Only Surfer In Town), Sidney Barnes' Northern soul monster I Hurt On The Other Side, and much, much more. 

exploring the rich catalogue of Chess Records, this is arguably the best, drawing together legendaiy heavyweights such as Bo Diddley, Muddy Waters, Chuck Berry, Etta James, Howlin' Wolf and Sonny Boy Williamson. It was an extraordinary roster responsible for some of the best and most enduring rock and roll and blues of its time and the 25 tracks here are of the highest qualily, with no fiUer in sight. As you might expect ffom an album editorially endorsed by Mqjo, it cornes with comprehensive liner notes. 
Lyn Collins Mama Feelgood - The Best Of (Spectruni 9830177) EThe first officiai anthology from James Brown's "funky soul siren"isboth incredibly strong and vety inexpensive, appearing on Universal's budget Spectrum imprint. Collins is a remarkable vocalist with a strong and effortlessly soulful voice. Some of the best material here - Mama Feelgood and Put It On the Line, for example - was written by Collins with Brown and pretty much defines the whole funk idiom, but Collins also shines on the slightly more obscure but equally enthralling covers of Backstabbers and Ain't No Sunshine and various cuts rounded up from long-forgotten soundtrack albums. 
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Pussycat Dolls become the fifth number one 
in as many weeks as they are joined by 
fellow new arrivais Mylo Vs Miami Sound 
Machine and Coldplay in the Top Five 

the Officiai UK 

PHYSICAL SINGLES TOP 40 HT GORILLAZ DARE 

COLDPLAY 
DANIEL POWTER 
RI H ANNA ! SIMON WEBBE LAV YOUR HANDS OASIS 
DAVID GRAY THE ONE 11(3 GOLDIELOOKIN SIMON WEBBE LA OUR HANDS 

THE BLACK EYED PEAS DON T LIE 151© I ARCADE PIRE REBELLION (LIES) 
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Singles Chart 

39 2, 2 BIG ANG FEAT. S10BHAN ITS OVER NOW Biq Anq) PÎPAVamcr-Chappîa/ta^hly/Nollinq Dalo (C-.st/Jackson/SEiuoiv'GriK.n) AH Around The Worid C0G10BE298 tAUO/Uj 40 39 2. BODYROCKERS I LIKE THE WAY 
41 SIMPLE MINDS HOME 
42 31 3 AMERIE TOUCH 
43 THE RASMUS NO FEAR 
44 ELBOW EORGET MYSELF 
45 38 THE GAME DREAMS (Vtell EMDCC (G3infcte/Hufl/&jtkT/T^(J9./WrttJ Inlaviw 9881713 (U) 46 93 5 THE MAGIC NUMBERS LOVE ME LIKE YOU iteiTStodal) Wamir-Cruppil ISIotirtl Haitnlf HVW53C0S (El 47 YING YANG TWINS WAIT (THE WHISPER SONG) MywD CdljpatWEMI/VTC ItemvMmK/Jittoil TVTWIUXCMS (V7TKE) 48 o 2 ANTONY & THE JOHNSONS HOPE THERE'S SOMEONE Amony) Rite (Maiïl Rfte Tradî BIBADSCKT? (Pi 49 35 12 MVP ROC YA BODY (MIC CHECK12) 
50 20 2 PAUL MCCARTNEY FINE LINE MaiMPUUtCanney) PïlottaicCDRMiTKEl 51 93 22 GORILLAZ FEELGOODINC Danqcf Mouse/Gorfflaz) EM1 (Gorilia:) Parlophone CDR6Ô63 (F) 52 90 2 EMINEMASS LIKE THAT (Dr Dre/EDzondal V/amcr-Chappc-ii/EMIAIniversal/P&P O'ounq/Popc/MalhefVEruondcVBatson) Interscope 9383904 (U) 53 97 33 GREEN DAY WAKE ME UP WHEN SEPTEMBER ENDS 
54 92 8 DADDY YANKEE GASOLINA 
55 f ECHO & THE BUNNYMEN STORMY WEATHER 
56 THE ROLLING STONES STREETS OF LOVE/ROUGH JUSTICE (Was/Cliffofd/Gllmiwr Twins WaVGSmmcf Fwim) Promopub (Jaqger/Richards) V.rgn VSC0T1905 (El 57 33 2 R KELLY FEAT THE GAME PLAYA'S ONLY 
58 M PAUL VAN DYK FT WAYNE JACKSON THE OTHER SIDE 
59 96 JAMIROQUAI SEVEN DAYS IN SUNNY JUNE 

1 60 1 KTjÏÏNSTALL OTHER: SIDE OF THE WORLD p 
61 /# SHAGGY JLI ITE   
62 / REUBEN KEEP IT TO YOURSELF XWU*XMRIO9W™I 
63 CHARLOTTECHURCHH .. 1 1 J 
64 98 8 LEERYAN RMV 1 

65 58 10 KANYE WEST DIAMONDS FROM SIERRA LEONE (Wesl/Sprinqsteen) FUI (W«l/Hams/Ban\/Blacjt) RûcA 9883229 iu) 66 27 2 MY CHEMICAL ROMANCE THE GHOST OF YOU (Benson) EMI (My Chemica! Romance) «P"» W683CI)1 (ItN) 

67 56 16 AUDIO BULLYS FEAT NANCY SINATRA SHOT YOU DOWN p ' . r " p P; 1 ■ • I; :■ :(■ i f (J i lo •: ?• ' Y,, : T vH 1 i; 
68 i w DEVENDRA BANHARTIFEEL JUST LIKE A CHILD „lS217t0(V/M 
69 BRITISH WHALE TiHIS TOWN AINT BIG ENOUGH FOR BOTHJ^^ 
70 55 7 UNIJING NATIONS YOU AND ME ^ 
71 6! 16 COLDPLAY SPEEDOF SOUND  
72 67 CRAZV FROG \ I m.CDCUSI7(« 
73 65 KAISER CHIEFS EVERYDAY1 LOVE YOU LESS AND LESS ? 
74 M JACK JOHNSON BREAKDOWN 
75 w JHE BLACK VELVETS ONCE IN A WHILE ,.,vVn2v^ 
■ sate, ■ HIghcst New Entry <S> Platinam (600.000) <S> SSwr (200.000) ■ CSmber ® (400.000) 

SpeedOf Sound sold 36.456 copies to earn its high- flying début while Fix You sold 18,919 copies last 

iofty perch. 

30. Tlie album sold a further 12,734 copies 

OTHLR S1DE OT THE WORi.O 6û SI 

VtXJR MISSUS1S A NUTIf R14 

THE PUSSYCAT DOUS DOUT CHA 

THE BLACK EYED PEAS DONT LIE 
JAMES BLUNT YOU'RE BEAUT1FUL 

MARIAH CAREY VVE I 

MYLO VS MIAMI SOUND MACHINE DOCTOR PBSSURE 
RIHANNA PONDE REPLAY 

SIMON WEBBE LAY YOUR HANDS ; ARE MADE EOR WALK1N 

l'A RI0T/S1NK THAT SHIP 
IN' CHAIN YOUR MISSUS IS A NUTTER 

FAITHLESS1N50MN1A2005 
FREEMASONS FEAT. AMANDA WILSON LOVE ON MY MINO BODYROCKERS1 LiKE THE WAY CRAIG DAVID ALI THE WAY 
GREEN DAY WAKE ME DP WHEN SE! JAMIROQUAISEVCN PAYS IN SUNNY JUNE 
GIRLS ALOUD LONG HOT SUI 
2PAC FEAT. ELTON JOHN GHETTO GOSPEL AKON BELLY DANGER IBANANZA) IAN BROWN ALL ABLAZE 
FOOFIGHTERS DOA 
NATAUE1MBRUGUA COUNTING DOWN THE PAYS 

[El MYLO VS MIAMI SOUND MACHINE DOCTOR PRESSURE 2|© FAITHLESS 1NS0MN1A2005 i @ SUPAFLY VS FISHBOWL LETS GET DOWN 4 2 FREEMASONS FEAT. AMANDA WILSON LOVE ON MY MINO 5 } 1 [LES RYTHMES DIGITALES JACQUES YOUR BODYIMAKE ME SWEAT) rjÔl SWITCH A BIT PATCHY 7 j 6 |MINT ROYALE S1NG1NTNTHI 8 [ ® j PAUL VAN DYK FEAT. WAYNE JAI l| 5 | WAHOQ MAKE 'EM SHAKEIT J | AXWEU. FEAT. STEVE EDWARDS WATCH THE SUNRISE 

: IOI POSSYCATD0US FEAT BUSTA RHYMES DONT CHA M'Wo>:, :c 1 Ol G0LD1E L00KIN CHAIN YOUR MISSUS IS A NUTTER 1 1 ( THE BLACK EYED PEAS D0N7 LIE km ai' ®| YING YANG TWINS WAIT (THE WHISPER SONG) iytothb 4 1 CIARA FEAT. LUDACR1S OH UtolAW) | 3 | AMERIE TOUCH 2 [ R KELLY FEAT. THE GAME PLAYA'S ONLY *6 WW T 7 1 MARIAH CAREY WE BELONGTOGETHER "f 5 j AKON BELLY DANGER (BANANZA) umroi m ïô 6 1 2PAC FEAT. aTON JOHN GHETTO GOSPa litew M 
CET MUSIC WEEK ONLINE TOO AH tlie sales and airplay cliarts piiblished in Music Week are also available online every Sunday evening at www.imisicweek.coni 
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TlieRoliingStonesaredenjedth0irllth / TiI«a I II/ 
chart-topperbyJamesBluntbyamarginof / I llw \J» I H^ldl VI% 
just 11 sales, whileMercury-winningAntony / ' / Jm 
& The Johnsons race into the Top 20   # ///^ ^ 
m  ' ■pin [I 3 - SB F"TBflCKiOBEDUM8.     
IP | BRUCE SPRINGSTtEN VH-1ST0R1TEILERS c.tari,iarvi il Â £ ROLLING STONES A BIGGER BANG 
i.Ç JAY-Z FADE TD BLACK ac«to(TO T>- 3 COLDPLAYX&Y ® i ® J piWMCT«(£1 
4 | RAT PACK GREATEST HITS wia (DUBMGi 2. Rolling Stoncs "T" T T KANYE WEST LATE REGISTRATION RooWftta 988528201) 5 3 | THE EACLES FAREWEli TOUR - UW FR0M MELBOURNE vwiteVMnfiao reglsTeTlheir I(T TUNSTALL EYE TO THE TELESCOPE ® A ? j M1CHAEL JACKSON UVE IN BUCHAREST - THE DANCEROUS TOUR Ert tiao LL ? 1 j EMINEM THE ANCER MANAGEMENT TOUR immoM lui alfimvâST 6 T MCFLY WONDERLAND ^ ! BLONDIE UVE DVDlKiB extern! their span ~T —   KAISER CHIEFS EMPLOYMENT® 2 9 5 JOHNNY CASH THE MAN IN BLACK - HIS EARLY YEARS wht IACOI ^of chart toppe»3 5 27 8 UntqieTPdiJcv 8UH093COX (VU) 10 7 AC/DC FAMILY JEWELS Eftdao ygAl'S, TIièr RôTfihg LÏ ~ GORILLAZ DEMON DAYS® 11 17 FOO FICHIERS EVERYWHERE BUT HOME «aIAW PuWnmtOOSOEHKE) 

12 13 QUEEN LLVE AT WEMBLEY STAOIUM PJ^^iei Bang Iield a small 9 8 8 KELLY CLARKSON BREAKAWAY ® RCA82876m02K»8V) 13 Ib PINK FLOYD C/ALBUMS: THE MAK1NG OF THE DARK S1DE OF THE MOON WÎ vi™ m 
!Z JACK JOHNSON IN BETWEEN DREAMS ® 14} 10 VARIQUS UVE AID - 20 YEARS AGO TODAY EW ito: vs™ (TEK) Blunt's Back To 18 20 

15} 9 | aVISPRESLEYALOHAFROM HAWAII bmgwx.IAS» Bedlam on the 11 10 17 FAITHLESS FOREVER FA1THLESS - THE GREATEST HITS ® i 1 21 U2 RATTLE AND HUM cic via» no mldweek sales Row/Sistef B&s/P'Nut 
i7|n ev^nhtuaUytBIUnt TT u 15 OASIS DONT BELIEVE THE TRUTH ® 2 Sanly/GallaQheî BviBmtoSKIDCDSOm 18 23 DEAN MARTIN LEGENDS IN CONCERT MVSIADOI TT TH|JVIAGIC NUMBERS THE MAGIC NUMBERS ® 19} 6 SIOUXSIE SIOUX DREAMSHOW o™, v»™ m HtawilylIVNlPSlCOB 20} 20 GUNS N' ROSES WELCOME TO THE VIDEO for chart nonoïs "M" U 5 DANIEL POWTER DANIEL POWTER Wirmr Brotlxix 9362493322 (TEN) hyamereii ^ "Ï5~ ~ GOLDFRAPP SUPERNATURE® ' sàfëS. 1 he iitbnes' aiuum sold Tô" ANTONY & THE JOHNSONS I AM A BIRD NOW titnsrmic ummnimcst KANYE WEST LATE REGISTRATION nac-A-iaaa)) and BSck To ~ir m GWEN STEFANI LOVE ANGEL MUSIC BABY ® 2 ®.  Rov^li Irade RlRflDC0223 (Pi 

fN' TONY YAYOTH0UGHTS0FAPRE01CATE FELON ' i.^m The StonëS actually sold 825 3 T VARIOUS MASSIVE R&S-VOL 2 SanB-vaiwamui ~w 14 THE BLACK EYED PEAS MONKEY BUSINESS © 44H 9882184(11) 4 4 MARIAH CAREY THE EMANCIPATION OF MIMI MJmiU) ~w ~7~ FOOFIGHTERS IN YOUR HONOUR ® 5 8 KANO HOME SWEET HOME sjvoen) Great Britain but 9CA 82876701952 (SRV) A 5 THE BLACK EYEDPEASMONKEY BUSINESS asm m them 1381 sales "20" 12 3 CRAIG DAVID THE STORY GOES L 7 JOHN aGEND GET LIFTEO Cotatt, oeni 8 3 JAMIROQUAI DYNAMITE iw Mim nEW Northern Ii^eland. 21 r BOB DYLAN NO DIRECTION HOME - OST Cdumbù 5203682 (ARV) 9 2 10 6 CRAIG DAVID THE STDRY GOES vw ente OENI RIHANNA MUSIC OF THE SUN OcUanuio ~22 n THE KILLERS HOT FUSS ® < UnnJ Kif*l LIZAROOU (P) ^ The Wfici^UKChartsCoopany 2005 | m+m "23" 25 23 MARIAH CAREY THE EMANCIPATION OF MIMI ® 
im ~2/r 23 51 GREENDAY AMERICAN IDIOT® 3® 2 8^9362488502(1™ QM ANTONY & THE JOHNSONS 1AM A BIRD NOW TrA. IPI "25" 28 84 SCISSOR SISTERS SCISSOR SISTERS ® 2 ® 2 

iii_ THE WHITESTR1PES GET BEHIND ME SATAN XLW/TKE) "26" JAMIROQUAI DYNAMITE THEKIILERSHOTFUSS toasa,!») Sony fAisic 520111? (TEN) 4|4 ARCADE FÏRE FUNERAL charting^gte51 Œ J! £ HARD-FI STARS OFCCTV® Heasxv 5046786912 (TEN, 6 j 5 BASEMENTJAXX THE SINGLES lawira Suddenly I See 28 26 15 SAMCOOKEPORi RAIT OF A LEGEND ® 
DJ VLAD & DIRTY HARRY RAP PHENOMENON U - 2 PAC str (SHOT ' 12 with sales of M RAZ0RLIGHTUPALLNIGHT®2 OJ VLAD & DIRTY HARRY RAP PHENOMENON I - THE N0T0RI0US BIG so tsnm 9,149, while lier !  ConifieItl/bCyv.hite/Bontll 

m MAXIMO PARKA CERTAIN TR1GGER VAspLVTHE) Eye To The 30 s ZI THE WHITE STRIPES GET BEHIND ME SATAN 
HÎ dWOamtowïîOf» Telescope reaches a new peak. "sT Z!_ JEM FINALLY WOKEN ® 

"32" MADELEINE PEYROUX CARELESS LOVE ® 
Wf lABCimmisimm ARCADE nREREBEUIONUES) B^TndaB Deccmber.sokf 33,652 copies SE o ZI 50 CENT THE MASSACRE ® ® 1 
m SIMPLE MINDS HOME s«tor,m 34 KHISTYMACCOLL THE BEST OF 
zm FREEMASONS FEAT. AMANDA WILSON LOVE ON MY M1ND UjfaJ «IfiO Sclfto01^ "sT 29 37 JEFF WAYNE THE WAR OF THE WORLDS 
M BABYSHAMBIES FUCK FOREVER "36" ERIC CLAPION BACK HOME iSn nr-   Repng9362493932 tTEB) 6,0 ECHO & THE BUNNYMEN STORMY WEATHER cal a v.,i m ? 1 TiT ELBOW FORGET MYSELF wm airplay chart, equalling the 

single The Other 
37 J! ZZ JOHN LEGEND GET LIFTED ® L49»<ILWat/Toar/HaiTTS/WilUari    CokadM 05185712 tlEM) 

TjT CRAZY FROC POPCORN totoipi "38" RIHANNA MUSIC OF THE SUN Rogen/SlurVen/ViTsus n ,, _ ,in 10_ REUBEN KEEP1T TO VOURSELF xmMfcmœi I>k Of cd WC Owts Canp», 20K single Black Horse & Tlie 
BLOC PARÏV67 DANIEL POWFER M G0RiLLÂ7fi  BOB DYLAN 21 DAVID GRAY 60 GREENDAY 24 JAMES Biumi 

AH tlte sales and airplay charts published in Music Week are also 1 available online every Sunday evening at www.nmsicweekxom | BSBEM S 
usons CHARlOTTE CHURCH 47 ELVIS PRESLEY66 GWEN STEFANI 17 16 CIARA53 EMINEM 70.75 HANS Z1MVER & USA 

siiâ ss36 sœ4 ' : SSesl ffiS15" iii 
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Albums Chart 

' //A 39 | CRAZY FROG CRAZY HITS ® 
40 32 8 M1CHALL JACKSON 1 Ht LSStNTlAL Gambie/Hulf/Ihc Cofp/Jones/Jodson/RileyAferioos fnK 5204222 (TEH 41 ,4 TQNY YAYOTHOUGHTS OF A PREDICATE FELON 
42 45 7 THE ARCADE FIREFUNERAL® RaJOh Trabf fiTRADC02191P) 43 38 25 BASEMENT JAXX THE SINGLES ® 2 
44 HANS ZIMMER & USA GERRARD GLADIATOR - OST 
45 KATE RUSBY GIRL WHO COULDNT FLY 
46 22 2 IRON MAIDEN DEATH ON THE ROAD Shiriq/Hams «11336437218 

!d
 55 CHARLOTTE CHURCH TISSUES AND ISSUES® 

48 34 3 BLACK REBEL MOTORCYCLE CLUB HOWL 
49 43 7D KEANEH0PESANDFEARS®7®1 
50 37 32 THE GAME THE DOCUMENTARY® 
51 « 4, KASABIAN KASABIAN ® ? RCA PAHAD1SE16 (AHVl 52 © 90 DAMIEN RICE 0 ® 3 ® 1 D=J. P.»CS«OO DO 
53 40 20 CIARA GOODIES® ««LfCOPTOlARVl 

î 54 67 75 SNOW PATROL FINAL STRAW ® 4 © 1 rrtoi 9365408 (Ul 55 i r RICHARD HAWLEY COLES CORNER Havrift/EBotl/Timm Mul(C05IVMM2511D 
1 56 KANO HOME SWEET HOME Kjno/M3ïï J/Smilh/DaVinchc/VdrlaE 679 SCH678887? flIKl 57 51 14 MY CHEMICAL ROMANCE THREE CHEERS FOR SWEET REVENGE B/na» WEA WB486I52 UEIO 58 4, 45 JOSS STONE MIND BODY & SOUL ® 3 ® i «(teteCOKLOUB 59 68 25 STEREOPHONICS LANGUAGE.SEX.VIOLENCE.OTHER? ® V2 WR103i058 (P) 60 o 149 DAVID GRAY WHITE LADDER® s® 3 CrsrtlcOmtWsonTOeVrits IHVAUanw 8573829832 CIENI 61 44 < THE SHADOWS PLATINUM COLLECTION EMI3319332 (D 62 70 10 MAXIMO PARK A CERTAIN TRIGGER ® w^warpcouoxote 63 © 110 COLDPLAY A RUSH OF BLOOD TO THE HEAD ® 7® 4 84,1^5405042(8 64 n 3 THE BEACH BOYS THE VERY BEST OF ® «8532615218 65 47 4 SUPERGRASS ROAD TO ROUEN ® ...   

66 53 44 ELVIS PRESLEY ELV1S - 30 #1 HITS ® 7 ® 2 RCA 07863680792(489) 
67 66 20 BLOC PARTY SILENT ALARM ® 
68 48 75 GOLDFRAPP BLACK CHERRY ® 
69 O 7 THE VERVE THK ISMUSIC - THE SINGLES 92-98 ® 
70 57 35 EMJNEMENCORE®3®2 .. ,  
71 52 32 AKON TROUBLE® 
72 60 33 REM IN TIME - THE BEST OF -1988-2003 ® 3 ® 2 Nxnx Bras 9362483812 (TER) 
73 53 171 OASIS (WHAT'S THE STORY) MORNING GLORY? ® » b «WteRmCOOOBOMÏPl 
74 64 7 THE SUBWAYS YOUNG FOR 11LKN11Y 

!75 O 70 EMINEMTHEEMINEM SHOW® 4® 4 !rtmM^«32922M ■te. «te. •5» ■ Naw D.67 Opulimn 13000001 ®SJ.H (60.0001 BB^HKlCIinix-r ©GSdOOOOOOl ® lfPl(«iHin.E»t«»ani[»t(pe4»tel 

first single from Jack Johnson's In Betwéen Dreams, 

searching for his surfboardyet-his singles attract lots of airplay, and 

the late Fiftics 
ÎJyljn's 47th Top 
higliest chartiiig 

VAR10US NOW THATS WHAT1CALL MUSIQ M VARIOUS MASSIVE R&B-VOL 2 VAR10US BIP TUNES 3 - LIVIHG FOR THE WEEKtMD VARIOUSDANCEPARTY VARÏQUS HEP KAN01 THE MIX 50 VAR10US FESTIVAL VARÏQUS MY FIRST ALBUM VARIOUS BREAK UP SOf 
- THE NEW COLLECTION 2005 

VARIOUS DRUM 8. BASS ESSENTIALS VARIOUS EVEN MORE THAN A FEaiNG VARIOUS IB1ZAANNUAL 2005 VARIOUS PLAY TIME - THE I VARIOUS CAIECRASHERCLASSICS VARIOUS SUMMINVINYLI VARIOUS SUMMERH0L1DAYDA 

VARIOUS HEP KAND1IHE ME 
VARIOUS B1GTUNES3- LIVING FOR THE WEEKEND VARIOUS BOB S1NCLAR - IN THE HOUSE PENDULUM HOLDYOURCOLOUR ROYKSOPP THE UNDERSTAND1NG BLOC PARTY SIEENT ALARM REM1XED VARIOUS IBIZAANNUAL2005 VARIOUS RENAISSANCE - THE OASSICS 

FOO FIGHTERS IN YOUR HONOUR 
MY CHEMICAL ROMANCE THREE CHEERS FOR SWEET REVENGE FUNERALF0RAFR1END HOURS GREENDAYDOOKIE 1RQN MAIDEN DEATH ON THE ROAD SYSTEM OF A DOWN ME7MER1ZE W1TH1N TEMPTAT10N THE SIEENT FORCE NINE BLACK ALPS EVERYTTUNG1S TR1V1UM ASCENDANCY 

VARIOUS HOW THATS WHAT I CALL MUS1C! 61 VARIOUS NOW THATS WHAT ID 
VARIOUS GATECRASHER-CU 
VARIOUS DRIV1NG ROCK BALLADS 
VARIOUS CUBLAND 7 
VARIOUS TEENAGE KICKS VARIOUS R&BANTHEMS 2005 VARIOUS MASSIVE R&B VARIOUS FLOORITLLERS 3 VARIOUS THE ALBUM 5 VARIOUS ESSENT1AL R&B-SPR1NG 2005 VARIOUS CLUBLAND X-TREME HARDCORE VARIOUS GOOSKITCHEN - CLAS51CS VARIOUS POP PARTY 2 VARIOUS THE VERY BEST OF EUPH0R1C FUNKY HOUSE 
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midemr?) 
A Reed M IDEM quality event VLXJ 

Tune in to the people who make musié^M'e 

ppsp 

►Il 
40YEARS OF MUSIC 

.JSK,.- , 

40midem.com 
V^f 

%/ 
Music has never been more in demand and only one 
event lets you tap into its vast opportunities; Midem, 
the world's music market. 
For 40 years Midem has been bringing together the 
music industry's key players from around the world, 
enabling you to access the latest knowledge, catch new 
music and do business. 
9300 professionals from 92 countries and ail sectors 
were présent in 2005; you'll meet people from the indies 
and majors, the publishing, technology, mobile and 
audio/video sectors as well as the live music industry. 
So to make your music business move, make sure you're 
at MIDEM 2006. 

Book now to Save up to 50 %* on the regular 
participation fee for MIDEM and the MidemNet Forum. 
For a bigger profile & exposure you can also take a 
stand at MIDEM (and as a British exhibiting company you 
may qualify for a Government subsidy if booked in time). 
To find out more and to register now go to 
www.midem.com 
Alternatively, contact Javier Lopez: 
tel - 020 7528 0085 email - javier.lopez@reedmidem.com 
* Valid for ail participants without a stand on bookings made before 

24 October 2005. 

C? Reed MIDEM A member of Reed Exhibitions 

MIDEM: 22-26 January 2006 • MidemNet & MidemNet Mobile: 21-22 January 2006 
Palais des Festivals, Cannes, France • www.midem.com 


