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Darkness to put 
rivais in shade 
Atlantic Records is billing its new Darkness album as literally the biggest release of the year with a campaign aimed at radio, using a six-foot édition of their new single. One Way Ticket To Hell, the first single from the band's forthcoming second studio album 

One Way Ticket To HelL.And Back, will be delivered to national and régional stations next Monday pinned to the huge record in time for an S.lSam radio date. It follows initial plays of the album - which is produced bv Roy Thomas Baker - to key média last week. —""We have to get the me; 

director Max Lousada. "This album makes you want to drink more, drive faster - it's one of those records. The guitars will rip your face off. The vocals send shivers up your spine. Singles -1 s 

lis is the biggest rock début next week, Atlantic is 

initially making the track available as a Real Audio ringtone. It will be available from this Friday on the band's website as well as through traditional mobile operators, to kick-start the campaign for the follow-up to 2003,s Permission To Land which lias to date sold more than 3.5m units globally. The single will be released physically on Novembcr 14, two weeks ahead of the album. 

GCapbossvows 
tofîx analogue 
New chiefof radio groupto tackle under-performing 
analogue stations, as well as focusing on 
digital growth p4 
Young retiras 
olderandwîser 
Will Young underiines his 
commitmenttopromoting 
his third album, which 
sees Sony BMG set its 
sights Worldwide p8 
Sîmplyred.Gonfs 
label révolution 
As Simply Red gear up to 
release a new album, MW 
profiles their radical label, 
which has already 
scored success pli 
For the latest news 
as it happens, log onto 
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As group issues fourth profit warning, bosses target tumaraund through sell-offs and savings 

Sanctuary plans ravivai 

by Martin Talbot Sanctuary Group is vowing to shape up, regroup and get on with business after another traumatic few days saw it issue its fourth profit warning in a ycar last week. The company attracted a fur- ther round of négative headlines last week after admitting for the first time that it would make a loss in the financial year which ends this coming Friday. The a 

in which it has discussed possible sales with severai parties including UMI Wnmpr A/Insir îmd F.ndpmnl. 

iod 

Recorded Music Worldwide CEO Joe Cokell gave a bullish exposi- tion of the company's perform- ance, despite the difficulties which have dogged the company. 
tuary confirmed that operational - —-o— f,ad left it .. loss in the year which ends this 
luaiy voum. and trading 

Sanctuary also confirmed that an offer period - during which it 
understood that the company is currently talking to more than half a dozen possible suitors. Thylor says the group is looking l'or stratégie partners to help fund growth, or buyers for its 
already sold its books business to Music Sales. —" 

Speaking to Music Week last Friday, he insisted, '1 stiU believe in the integrated music model." In last week's statement, Taylor 
had attempted to grow too quickly. 

iew of the company's opéra- is is ongoing, and will examine t structures, the performance 

accounting pollcies, among other 
Besides already confirmed savings of £7m to £8m by year- end - with which the company is already on target - ftirther savings are also being investigated, he adds. Sanctuary took a fresh blow last Thursday, after Press Complaints Commission chair- man Sir Christopher Meyer resigned as a non-executive direc- tor of the group. 

• Analysis, p6 



® Independent retail is a high nsk, seat- 
of-the-pants expérience at the best of 
times and a day off the shop floor is not 
easy to justify' - Editorial, p20 
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To read ail the 
news as it 
happens each 
day, log on to 
musicweekoom 

Your guide to the latest news from the music industry 
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ESÎfflliir online poil 
Welconie to the Music Week poil. To vote, simply visit our website ; niusicweek.com and click on the poil link. 
This week we ask: With their second album coming tins November, c< Tlie Darkness prove themselves as more than a novelty rock act? 

Last week we asked; Impala's bid to overturn the EU Commission's décision to allow Sony and BMG to merge has reached the Court of First Hearing. But does the indie group stand any chance of winning? 

Polydor act Ms Dynamite at the BBC Maida Vales Studios on Friday, Octobef 7. Htghlights will bf 

9 Goldfrapp and Kasabian are among the nomineesannounced for the BT Digital Music Awards 2005. The awards will be held at Lordon's Hammersmith Palais on October 18 and broadcast on Channel 4 and subsequently on E4, Full nominations 

Recordings Kano won best UK planned launch 

—s 
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Buzzcocks Ever Fallen In Love, \ will feature the band'sfrontman 

Coldplay have tour nominations, while Nigeria. The album, to be released in James Blunt, Green Day and U2 have October, is bemg sponsored by 
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News 

News editedby Paul VWa 
Bard Indie Conférence to build on début event after indie retailers offer positive reactions 

Retailers hail début indie event 
Will Youngs new singles, while K there was also a preview of Phar rell Williams' forthcoming soli by Ben Cardew single Can I Have It Like That?. Retailers' association Bard is Delegates also heard présenta looking to turn its Indie Confer- tions from 7 Digital and f ence into an annual fixture after FreshDigital on downloads foi declaring last week's inaugural indépendant sector and a prei eventaresoundingsuccess. tation from Music Week editor 

m and to give people more opportu- nity to talk to each other." There was praise throughout thedayforthcindependentretail | sector. Vital managing director Peter Thompson started his prés- entation with a tribute to the indies. "You are extremely impor- tant for us. Vital invests more 
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rything that we do. I 

For a first one it was awe- 3» a Barïgeneral secretary K ... . 
S^ng-r^ "^rin'^ledBard's re was not year. "Next year, if we do it, we AGM, held at the BPI offices in indie dis- hope to get a few more indies," sbe London the day before, at which 

Digital companies woo indie retailers at Bard conférence 
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Fresh Digital E-Media Store 
• Complété solution for downloads, physical sales, ringtones and wallpapers 
• Web-based application-you can update everything yourself 
• Comprehensive customer care, sales and mcps reporting suite 

Distributors & Labels •Maximise revenue across the digital arena • New releases can be made available on line in minutes 

E-mail: sales@freshdigital.co.uk 

Retailers • Full major and indie catalogue 
available •Customised to your own look 

1 Téléphoné: 0118 984 3468 

Bands •Sell direct to your fans 'The perfect download and mobile solution for bands 
Playm 1 



Oln Germany, we have corne up with the 
right idea at the right time: Friday is 
Music Day!' - Viewpoint, p26 
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EC décision on Sony BMG 

ie EC will be had not bt 

th^eir Bnissels^lawyers Crosby ing n^ber^f digM download^, sion ^ter an in-depth, six-ma 

: t-c studio 

SSixsIî Elton John, Coldplay and Doves - 

Former boss steps in to helm a slimline Echo 

Alex Prier JËf 

Distributed by New Note (Te!: 01322 616050) through Pinnacle Records (Tel: 020 8309 3926) www.alexprior.CO.uk 
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Label bosses outline their plans for the indie's future Sg%rw^:gfg.without lay^'wecouJwMsô™ 
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Introducing 
DualDisc 

A two-sided dise with a CD side and a DVD side 

ci DVD 
m 

Now one dise has it ail 
CSD □uaioisc requires no new hardware 
C<£> ouaiDisr. is a double-sided dise that mates an original, full-length audio 
album on one side, with DVD video content, enhanced audio, photo 
galleries, lyrics and computer extras on the other 
CSD duoidigc DVD side plays wherever a DVD plays - including many gaming 
consoles and computers. In a PC, the DVD side acts like a DVD-ROM 
on DualDiscs which include computer extras 
The UK launch of DualDisc is spearheaded by Barbra Streisand's "Guilty Too 
An additional 19 titles from SonyBMG released on DualDisc on 26/09/05 
Look out for new DualDisc releases from Aerosmith, Fiona Apple, 
Burt Bacharach, Eurythmies, Ricky Martin, Shakira, Will Young and more 
rcîO Duaioisc UK launch includes: Print advertising in The Times, The Guardian, The Sunday Times, 
The Observer, Q, Mojo, Record Collector, Uncut 
Postcard campaign in bars and restaurants 
Massive on-line campaign 

■ " "\ 

more information about DualDisc visit: www.sonybmg.com/dualdisc 
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1 Singer plans to take international stage with film rôle and follow-up to 1.6m-selling album 

Will set to switch on global charm 
ead the 

by Stuart Clariœ 19 Entertainment, Sony BMG and Will Young are stepping up their ambitions ahead of bis third stn- dio album Keep On. Since the launch of bis second album, Fridays Child, almost two years ago, Young bas established himself as a genuine superstar, who launches into bis new album as the most likely challenger to Robbie Williams for the title of Britain s biggest maie pop idol. The ambitions for Young, four years since first appearing on a certain reality TV music show, are underlined by the détermination to push him onto the global stage. 19 Entertainment founder Simon Fuller believes that, after two successful albums in the UK and some healthy European air- play success, the time is right to "prcss play" on Young's interna- tional career and is confident that, in the forai of Ail Time Love, they bave the song to take him there. "With Ail Time Love we will really push the button on interna- tional," says Fuller. "When we released Will's last album, he was quite reluctant about pursuing a career in other markets because, to be honest, he wasn't completely comfortable with the idea of famé. Now, he's interested and we have the song to make it happen. Ail Time Love is one of those songs that can break language barriers and cross borders." 

AU Time Loi launch of the new album il land Europe where it will go to radio early next year, coinciding with promotional trips to the key markets. Sony BMG music divi- sion président Ged Doherty says the initial focus will be on Ger- many, the Netherlands, Spain and Italy, with Australie also high on the agenda. "These are markets where we have had some good air- play success in the past so our ini- tia] focus will be there." "In the past we have never been 
tionalnotes Sony BMG interna- tional tàce président Dave Shack. "Over the last album, though, we were able to build a little base. We sold 30,000 albums in Italy, in a number of Asian territories we did between 10,000 and 13,000 of the last album and airplay-wise Ger- many has been big for us. Now that we have the commitment from Will, with the singles that we have on this album there's only one way it can go and that's ail the way." In the UK, the campaign for the new album begins today (Monday) with the radio servicing of lead single Switch It On. The track was Young's choice for first single and he is personally deliver- ing the song to key London radio stations today, ahead of a broader régional radio run in October. The song is not the Christmas ballad one raight expect the proj- ect to lead with, rather an upbeat track which showcases a marked progression for the artist. 

V 

Tt's the song that Tm most proud of on the album," says Young himself. "I wrote it with a con- glomerate of people and the process actually started when [Lipson] and I were pro- moting the last album, so it's been with me for a long time. Tm vety happy with it." While some would argue that the décision to lead with anything other than a ballad is an unneces- sary risk for an artist whose audi- ence has adopted him through 
Right Now, Your Game and his début double A-side Anything Is Possible/Evergreen, Fuller says the move is about driving Young's career forward. 'It's important Will doesn't start to be secn as predictable," he says. '1 thinkyou always need to be 

if you don't, you go stale. I always think of it as adding a little bit more to the mis each time. To that end, this album is about the broadest we've done to date, but not to the point that we're going to lose his old fans." Young is vocal in his désire 

set out to do that. Tm absolutely so proud of the new album. I don't think there's one weak song 

Before, Will wasn't 
comfortable with the 
idea of famé. Now, he's 
interested and we have 
the right song Simon Fuller, 19 Maiintjomcnt 

"The thing you have to think about with these décisions is that Will is the guy that has to go out there and fight the battle, so he's got to believe in the décisions we make," adds Fuller. "He is a vety sharp, intelligent guy and if his taken seriously it o we have to take that 
While Fuller refuses to put a rcial expecta- 

lead with se it differ- where I started fron the music could only get better," he says. "I felt that the last album was in two halves, in that there were six songs that I was really proud of and the rest were just fine. This is a slightly harder record, but I didn't 

album because quite simply Will is better now than he was, and he's album." Friday's 

|| début offering From Now On, 1 which has sold just over 800,000 
^Producer Steve Lipson was a key player in A&Ring the album, alongside Doherty and Fuller, and Young cites him as an important influence in the finished product. "Steve's influence has been interesting," says Young. "We've become very close and, in a way, he's like a second dad to me and I think that shows in the results. We're not afraid to be honest with each other and, in the early days, when everybody was telling me I should be the white soul singer, he moved me away from that and Tm gladhedid." The album sees Young collabo- rating with a varied team of writ- ers. One of the most surprising of these is Nitin Sawhney. "Working with Nitin was a wonderful, inspi- rational experience," says Young. "He has so many sounds and ideas, and doesn't write thinking about radio play or things like that while he's working. I have really fond 
Adding an interesting twist to the international launch for the album is the release of Young's first movie rôle alongside Judi Dench and Bob Hoskins in Mrs Hender- son Présents..., which will pre- mière in the UK in November. 'It just adds to the platform on which to launch Will," says Doherty. "Will is on screen a fair bit throughout the film and there's a lot of excite- ment about it in the usual film cir- cles, so it's going to add some 
While the film will open in the US at a similar time to the UK, 19 and Sony BMG are approaching the market with realistic ambition. "The US is tricky for ail the rea- sons everybody knows," says Fuller. "If you don't get it straight away they overlook you and you can't really come back from that. We will look more seriously at the US market if AU Time Love is the hit that we ail believe it is - that might be the song that opens up 
Young's first TV performance for the new album will take placé on Parkinson on October 15 ahead of ils release on November 21. "There were two guidelines I gave WiU for this album and they were. firstly, to make an album he believed in and, secondly, to think about what your audience would take from it," says Fuller. "When you get any more spé- cifie than that it starts to préjudice your thoughts. I know there is a trend to use analysis and research among many people in the indus- try nowadays, but Tm really not into that Just make a greal album that people will love and make it for as many people as possible." 
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THE NEW ALBUM 
I7TH OCTOBER 

RELEASED 3RD OCTOBER I 

RADIO 1 B-LIST 
JO WHILEY LIVE LOUNGE 5TH OCT 

RADIO 2 ALBUM OF THE WEEK 1OTH OCT 
JONATHAN ROSS INTERVIEW 1ST OCT 

XFM dayume playlist 
BBC 6 MUSIC B-LIST 

OVER 80 REGIONAL PLAYLISTS INCLUDING... GCAP GROUR WIRELESS GROUR EMAR SRH, TINDLE GROUP PLUS MANY MORE 
TV INTERVIEWS AND PERFORMANCES ON... T4, TRL, GONZO, SOCCER AM. TOP OF THE POPS 8i 4-PLAY 

3 WEEK HEADLINE TOUR IN OCTOBER / NOVEMBER 
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Simplyred.com's indie stance has been as successful as it is 
radical. Now the label is set for a fresh push. By Ac/om Woods 

Keeping the 

Simply Red 

f lag flying 

Features are edited by Adam Webb 
You can probably gather ail you need to know about Mick Hucknalls attitude towards the mod- em music industry by his choice of Cuba as the recurring motif of Simplified, the second self- released Simply Red album. To use Hucknall's own term, the "cottage industry" of Simplyred.com relocated to the Caribbean island for a week in August. Working with the discipline that tends to reveal itself when one or more of the people involved are also pay- ing the bills, the team filmed promos, interviews and two live concerts at Havana's Gran Teatro, which will provide the basis of a DVD to be released just after the album on November 7. Never one to shy away frora audacious com- parisons, Hucknall told a Cuban radio interview- er that the move perfectly encapsulated this latest phase of Simply Red's long career; "We are now an independent group, completely inde- pendent from the major record companies," he said. "And we are going to be performing the new album here for our Cuban friends, because I know they also understand a bit about independence." Fidel Castro, who in a certain sense is every bit as red as the singer, might appreciate the analogy between Hucknall's renegade status and his own ageing, stately republic, proudly divorced from the prevailing économie powers of the world. And then again he might not - Castro didn't make it down to the Gran Teatro, in spite of fears that he would arrive and fill the front three rows with bodyguards. Simply Red have certainly created their own régime with Simplyred.com, a joint venture between Hucknall and his management company Silentway. You might even classify it as a revolu- tionary régime - and Hucknall is clearly revelling in his new rôle as the architect of his own destiny. "The best thing is just the sense of freedom that you have when you are making your own music on your own tenus," he says. "I was feeling frus- trated about where I sat within contracts from about 1998, so I just felt that I needed to do this. Music should feel free, and that is how I feel now. I feel liberated." When the band released Home in March 2003, Hucknall and his management/record company team, led by former East West général manager lan Grenfell, introduced to the music industry the concept of an independent, one-artist record company with major label-sized ambition. Not content with simply marketing to the band's fanbase to diminishing retums, the new venture airaed to put Simply Red right back in the game and, with 2.5m sales of Home now in the bank, the first part of its mission has been accoraplished. The second part, which starts now, is the business of proving that such success can be sustained and built upon. One characteristic of the birth of Simplyred.com was the lire Hucknall reserved in his interviews for the contractual practices of the major labels. "As you go on longer and longer in the business, you start to understand what that contract actually means," he said at the time. 'I pay for ail the costs of recording the record and then they end up owning it. That is just an absurdity for me." As the wheels grind into motion again, it is clear that the first campaigns successes have cre- ated a new mood of calm confidence in the Sim- plyred.com camp, and no-one exemplifies the change so much as Hucknall himself. "It is a less fraught time than it was with Home," he says. "Most of the hard work was done in setting up the opération, and now that is up and running it is just about putting out the music and co-coordi- nating that." For the release of Simplified - a collection of new and old songs, some of them stripped of pro- 



duction touches and orchestrated, others infdsed ™th a Latin puise - Hucknall is determined to set his revolutionary politics to one side. "I wouldn't say I have mellowed about the record business," he says. "But I think the thing to do now is just to shut up and get on with it, and actuallyjust do what we said we were going to do. I am in the business of raaking music, and I don't need to keep harping on about the industry because I think I have already said enough." This ail cornes in the wake of news that Simply Red are now "well over halfway through" re- recording around 70 tracks from their 40m- selling Warner back catalogue - and thereby cre- ating new copyrights - for future sync usage. "We are effectively setting up a record Compa- ny, and obviously it is important to have record- ings on that record Company" says Hucknall. "We are able to go back to our older material, but in order to justify that we felt that it was important that I reinterpret those songs, instead of just giv- ing people the same versions. I didn't want to just have re-recordings." Simplified is the first in a pair of albums, both of which will feature old and new material in dif- férent ratios, with the second one - titled Amplified - due to land in spring next year, Whereas Simplified consists of roughly 70% old songs to 30% new, including a cover of Léon Rus- sell's A Song For You, on Amplified those propor- tions will be reversed. The stripped-down concept of Simplified was bom at a time last year when Hucknall's camp was reflecting on the conclusion of the Home campaign and beginning to consider its next course of action. During the same period, the singer agreed to be interviewed for an édition of Eagle Visions Classic Albums sériés of DVDs which would focus on 199I's Stars. "They had me singing a song just with the piano, and everybody remarked on how the song seemed to jump out at you, and that you some- how focused back on the song, as opposed to it being a production," says Hucknall. "So I went then to choose what I thought were some of the best songs I had written, and we tried to apply it the same way - by cutting down the amount of rhythm or production there was on it 

and focusing on the voice and the orchestration. When you do something so simple, you are very exposed, so you have to get it right, and the ten- sion you get from that can create almost a jazz quality to it, which is really good." Among the songs on the new record are naked new versions of Holding Back The Years and For Your Babies, a Latin-ised reading of Something Got Me Started, the new single Perfect Love, which features Cuban singer Danae, and a perco- lating version of Fairground, which Hucknall likens to jazz fusion giants Weather Report. The band have clearly taken care to create something new from their back catalogue, mind- ful of the fact that few fans are likely to be inter- ested in replacing Warner product for Simplyred.com versions purely out of support for an indie venture. As a resuit, Hucknall is also sat- isfied that the rash of rearranged material will not render his back catalogue obsolète. "I think the old albums and the new ones both speak for themselves," he says. "It's up to people to décidé. But I think they are différent enough, and I have certainly found them quite a pleasure to listen to, and bearing in mind I have been listening to these songs for 20-odd years, it amazed me how I am still able to enjoy these 
But the appearance of Simplyred.com releases in the racks alongside East West CDs does have interesting implications for loyal fans. "Clearly anyone that has considered themselves a Simply Red fan would understand that they are support- ing the band a hell of a lot more by buying Simplyred.com product than they are by buying Warner product," adds Hucknall. "That includes ail the musicians, because the musicians that work with us now at Simplyred.com are ail working on a royalty basis. We have been unable to do that before, but we are getting now, for the first time in our careers, the lion's share of the success." With the two album projects and ongoing Warner re-recordings, Simplyred.com is essen- tially doing ail the things a switched-on pop star and his experienced management would do given a clean slate and the opportunity to use their imagination. 

We are able to go back to our older 
material, but in order 
to justify that we felt that it was 
important that I 
reinterpret those songs, instead of just giving 
people the same 

Ask lan Grenfell, managing director of Simplyred.com and director of Silentway. Simply Red's Manchester-based management firm, whether there are any disadvantages to being independent rather than being in a major-label deal, and he'll tell you that he hasn't corne across one yet. "For instance, I think the effectiveness of our marketing spend is twice as powerful. We have very différent break-even figures to majors, so we can spend £100,000 on TV and it is less of a risk to us, because we probably need to sell half as many records to make sense of it." After only the briefest of pauses between pro- motional campaigns, Simplyred.com is setting out to make the most of these économies of scale once again, and the remarkable part is how little the infrastructure this time differs from the pre- vious push. "I think there is some fine-tuning, but looking back, an awful lot of what we did actually worked last time round," says Grenfell. To prove the point, he notes that most of this record's international distribution partners are still on board from Home, with the occasional exception. "A few didn't work out, but out of 70 or 80 countries where we release records, only three or four have changed, so that is a pretty good strike rate." The list of international laurels won on behalf of Home makes for remarkable reading, and will undoubtedly turn the heads of many established acts who covet greater independence but can't shake the nagging doubt that only a major label can hand them six- and seven-figure sales. In the UK, the album went double-platinum, shipping 750,000 copies, of which, Grenfell mentally calculâtes, 650,000 have now gone across the counter. Given that the last Warner album, 2000's Love And The Russian Winter, saw the band dip to around 1.1m sales Worldwide, the scale of the renaissance is striking. In Italy, Home was the biggest international album of2003; in the Netherlands, the band sold 135,000 copies of Home, as well as a statistically impressive 75,000 copies of the companion live DVD, recorded in Sicily. In the US, where the band's commercial for- tunes have consistently declined since Holding Back The Years topped the Billboard charts in 1986, Home sold 260,000 copies - more than five times the total sales of the previous record of new material. "It felt like a bigger comeback there than it did here, although there is a long way to go," says Grenfell. While Home went out through Red Distribution in the US, Simplified will be distrib- uted by Verve Music Group's Verve Forecast label, which was recently reactivated to house the great jazz company's non-jazz repertoire, having once adorned releases by singer-song- writers including Tim Hardin, Laura Nyro and Richie Havens. By chance, Grenfell says, the old and new for- mat of Simplified has given the US label the kind of album it might well have suggested the band make, had it been involved in the A&R process. "They are very excited about this style of album," says Grenfell. "With older artists, there is a difficulty Connecting with a fanbase that doesn't want 12 new pièces of work. With Simplified, we have got a few new tracks, so we can lead for radio, and then we have got older songs, which are différent takes on material people already know they like." The other key change in the distribution infra- structure is here in the UK, where Ministry of Sound has given way to V2. Grenfell is at pains to point out that the décision does not refiect on Ministres performance with Home. "We had no intention of changing from Ministry, because we were very, very satisfied with the relationship 
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last time around," he says. "Quite simply, V2 steamed in with a very good offer, but they will bave to work very hard to do as well as Ministry did.' 

This concept of artists auditioning record labels - occasionally taking up a better ofler, and certainly not being embarrassed to serve their own interests - is a modem phenomenon which is veiy likely only just beginning. In Simply Red's case, both the management and the artist are clearlv enjoying having the whip hand, although there 'is no real sense of a band taking its revenge on the music industry. After ail, Hucknall and alraost ail of those around hira operated within the major-label environment for many years; if SimpljTed.com is a reaction against the late 20th Century music industry, it also draws on many of its methods and, franklj', a good number of its for- mer staff. "If you look at our set-up, it is ail people that worked for majors - we bave got nine people on the team who were directors of major record companies," says Grenfell. "I think everyone thought, last time around, that we would be slow- ly disappearing into the sunset, but we ail have a veiy good idea of what we are doing." Alongside Grenfell at Silentway Management and Simplyred.com, are Andy Dodd (chair- man), Tim Wilde (director of business affairs), Andréa Mills (artist & promotions manager) and Steve Crowther (financial director). The set-up is completed by Alex Noyés (marketing manager for Simplyred.com), Elaine Gwyther (online manager for Simplyred.com), Andréa Irvine (accounts for Silentway Management), Jajme Mills (finance manager for Simplyred.com), Dan Wale (accounts assistant for Simplyred.cora), Jenna Steade (artist and promotions assistant), Lara Comwall (market- 

...g assistant) and Sarah Cooper (assistant te lan Grenfell). The bolt-on staff who have retumed for Sim- nlified and also served on Home include PR team Barbara Charone and Moira Bellas of MBC, international consultant Rainer Focke, former WEA marketing director Tony McGuinness, TV plugger Tony Barker of the Outside Organisa- lion, radio specialists Mick Garbutt and Charlie Lycétt of Lucid PR, business development con- sultant David Ferez, and Steve Betts and Bill Whitney at Radiopromotions. With 13 full-time staff and this cast ofrespect- ed contractors coming on board as each project begins to beat up, Grenfell believes the team is a model of efficiency. "Ail the deals that we do. be they record deals or sponsorship deals, ail seem to corne together really quickly," he says. "It's like when we went to Cuba - there was Done & Dust- ed and ourselves, and Mick, and that was the decision-making coramittee." While Simplyred.com has neverbeen short on ambition, the last album, it is fair to say, exceeded expectations, and certainly in terms of its longevity. "It took us by surprise, because we ended up working it for 18 raonths," says Gren- fell. "We released on Mother's Day, and we had that big 'Mother's Day effect", and then the chal- lenge was to make it last until Christmas, which 
This time, the company expects to spend the same amount on marketing over a shorter peri- od, aiming Simplified squarely at the Christmas market, with a view to possible further promo- tion around Valentine's Day and even Mother's Day once again. 
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CUBA 

2 promo's, 1 documentary, 3 night concert shoot, 1 EPK and a TV commercial. 
Worked hard, played hard. 
Thanks Simply Red & Silentway Management for a great week in Cuba. 



If the record should lasl longer than that, Simplyred.com will very likely be in the int- eresting position, more often witnessed in the singles and airplay chart, of watching one release go up as its predecessor passes it on the way down. The focus on regular album and DVD releases is an understandable one for a band with the kind of mainstream audience Simply Red attracts. While Simplified is led on October 10 by its first single and opening track, Perfect Love, Grenfell freely concédés that singles fit rather less com- fortably into the whole model, although they cer- tainly have their uses. "The challenge with any artist, such as Texas or Jamie Cullum, or any of those artists that have a very mainstream audience, is radio," he says. "Those sort of artists can often get TV much more easily, so the difficulty is coming up with songs that don't sound forced, that are true to the band, but are uptempo and work on radio. "The morning TV shows - the GMTVs and This Mornings - work really well, espeeially with ballads, because it is a more female audience. You Make Me Feel Brand New, we didn't get an awful lot of TVs, but we did get the right TVs, and it worked fantastically well. When Mick was on This Morning, his performance moved the pre- 
The costs of getting the whole promotional machine moving are by no means insignificant, but the potential rewards are great. "I put my house on the line for Home, as I said at the time," says Hucknall. "I just remember signing some documents a few weeks ago, and I think I have donc it again." 

lAleare [joiiKj to be pertonimuj 
the new album for our Cuban 
Friends, 
I know 
they also iitulerstand a bit about mdepend 
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Cinram U.K. 
Tel. +44 20 8735 9494 
Email : uk.sales@cinram.c 

Cinram France 
Tel. +33 1 47 15 20 60 
Email : infofrance@cinran 

Cinram GmbH, Germ 
Tel. +49 2404 58580 
Email : germany.s3les@cinr 
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The tact tliat Home 
Mick's own 

-% 

s will knovv ' Seasoned tabloid-watchers will know that Mick Hucknall bas more than one bouse, but no- one wants to lose tbeir home, even if they own several of them. If the profitability of an entire company cornes down to the success of one project, there is no excuse for allowing it to , , , "In our set-up meetings at the start, the biggest différence I noticed was that ail the meetings werc really quick," says Grenfell. "Because there wasn't really a hierarchy, you didn't have that thing of, 'I don't want to upset the MD.'" Hucknall himself was famously sent back into the studio on several occasions with Home, hav- ing delivered what he thought was the finished version each time. These ver)' teething troubles, as artistic tempérament slowly came to grips with commercial imperative, may ironically be the reason Simplyred.com was finally able to roll out as smoothly as it did. "The album took a year longer to corne out than we had anticipated last time, and so we had a year just to plan it ail," says Grenfell. Indeed, one of the interesting elements of the entire Simplyred.com concept is the way it demonstrates that even pop stars - perhaps espe- cially pop stars - need an incentive to get out of bed in the moming. Particularly if an early start is required. "Mick has worked harder because he is engaged again," says Grenfell. "He is just a lot more interested in what is going on now. He did some breakfast radio the other day, which he has never donc, but when we ran it past him, assum- ing he wouldn't be interested, he just said, "Why wouldn't I? This is my record.'" 



The manager belicves the entrepreneurial nature of the set-up chimes with Hucknall's Manchester roots. "He sees it like he is back being the bloke with the small opération," says Grenfell. "He sees it in a very cottage-industry, working- class, cause-and-effect-type way. And we certain- ly don't worry about being cool." Not cool, no, although starting out in the mid- Eighties, their ranks bolstered by three former members of Joy Division's Factory Records labelmates the Durutti Column, Simply Red can claim to have heen hriefly that. "The first year Simply Red came out, they played Glastonbury and were on the cover of the NME' says Gren- fell. "But the music has never been a trendy type of music." And if Hucknall is not desperate to follow cur- rent trends, it is probably because he does not have a great deal of respect for them. "What you have on one side is this really polished music, sold like soap powder, and then you have this very pigeonholed indie scene of four lads clanging about on a guitar, and I think that independent music can actually he broader - it doesn't have to be so limited," he says. "Bearing in mind that we are now very much an independent band, I would like to say to the whole scene that I would just like to see a more variable stylistic input. I don't see why it has to be so limited, and I am just proud that we are offer- ing people out there who love music a broader alternative." Simply Red have never exactly had an easy ride with critics over the years - something that is arguably less a conséquence of Hucknall's music than his appearance. He has said in the past that 

he regards comments about his hair in the same light as racist insults. Certainly - and rather sur- really, when you think about it - his red hair and his refusai to apologise for it seem to be at the heart of the band's poor critical press. But the best defence against such sniping is probably the sheer scale of the band's success. Stars sold 4m copies in the UK alone, and was the biggest album not only of 1991 but of 1992 as well. "That just seems mad now," says Gren- fell. "With piracy and the market divisions we have these days, I doubt there would ever be a UK 4m-selling album again. Everything has changed." In the face of these changes, what Simply Red have done in setting up their own label without sacrificing any of their commercial clout is some- thing that makes them unique among their con- temporaries, and which has earned them new respect in the industry and in the média. "Home was certainly the best-received and best-selling Simply Red album for a while, and the fact that it was on Mick's own label gave it a whole momentum in terms of press," says Bar- bara Charone. "The fact that he could talk about the label was a big bonus - he enjoyed talking about it and the press was very positive." Hucknall also recalls the encouraging reaction to Simplyred.com's first steps as an independent label. "We were pleased by the support we got," he says. "What I appreciated was that people were open enough to see that there could be a new way of doing things; it didn't have to be done in the same old way. 'We were just really pleasantly surprised by how we got support from radio and ffom the var- 

Whatl 
was that people were open 
enough to see that there could be a new wayof doing things; it didn't have to be done in the same old way 

ious parts of the music média who just gave us a bit of a helping hand, you know? I hope it has set an example - Td like to think that some other people will take the same route, because it is cer- tainly working for us." Hucknall professes himself uninterested in the possibility of fostering other artists under Simplyred.com, even though his love of music is genuinely in no doubt - Blood & Pire, the reggae label he part-owns, does fine work in rehabilitat- ing neglected repertoire. "That's not something I want to do," he says. "Thafs not what l'm doing it for - l'm asongwriter, bandleader, singer. Tm just going to stick to that." But it is hard to miss the gleam in the eye of lan Grenfell when the talk tums to broadening the Simplyred.com palette. "As much as Mick doesn't have ambitions to work with other artists, there is an awful lot of skill here that could be applied to other major acts in our situation," he says. Other established artists and their managers have been in touch looking for the magie formu- la, and understandably so. "The biggest issue with people who are considering doing it is the safety net, ifs the advance," he says. "But as well as getting artists calling, vve've had a lot of banks on the phone. If you did get other people wanting to go down this route, there is money there for it." There is no reason to suppose, after ail, that this is a business model which could only suit Simply Red. Mick Hucknall and his independent label may very well be enjoying standing alone as they préparé to do it ail again, but it is a safe bet that there will be others looking for some of the same independence before long. 

SIMPLY 

PERFECT 

PARTNERS3 

SIMPLY RED & V- 

SIMPLIFIED 
Proud Lo work with Mick & Silentway in UK. 
France. Spain. Greece, Holiand & Belguim 
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Simplified: Mick Hucknal iSsaisses his ncw aibitm wilh Atoutadtowi 
The title in one way seems blindingly obvions, Simplified, is : nice piece of word play i band's name, " 

Cole Porter song, ifs not such a stripped-down version, it bas strings and it's quite built up again, how does rt differ from the version that you recordcd ail 

\ 
of'rarefied now; 

Me Started. l've just done a little 

than 

For You. When did singing tbis song for you.' It Icind been listening to Alex Sadkin's and got a lot of leaktoyouand of does both and fulfils both work, the work that be'd done peoplewbowei 
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40YEARS OF MUSIC 

IliE, 

PhilWiser Chief Technology Officer Sony Corporation 
"Midemjîvasra great opportunity to quickly understand 
the issj^-.tnd thén interact with the key players in the global 
music market." 
Guy Laurence Global Marketing Director Consumer, Vodafone 
"Midem is'a great forum to deepen the alliance between our 
industries,ipid tp jointly address the issues which will allow 
us to build tfjis future together." 
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Tune in people 

who make mobileThusic move 

• Mi 

MIDEMNET AT MIDEM 
Music, Mobile & Technology 

Over two days this event charts the phénoménal 
opportunities offered to music by online and mobile 
services as well as new technologies. For one entrance fee, 
access two highly focused debates: 
MidemNet on January 21 brings the international 
industry leaders together for a frank and open debate 
on the latest issues affecting the global business of 
digital music. 
MidemNet Mobile on January 22 offers a doser look 
at the current mobile music market. 
Held at the world's largest music market, MIDEM, there is no 
better opportunity to network with the international music 
community at large (9,300 participants, 4,000 companies, 
2,140 exhibiting companies, 92 countries, 604 média...). 

MidemNet & MidemNet Mobile: 
■ 17 extremely high-level conférences & keynotes, 
■ 57 world experts, 
■ 1000 participants, 
■ Extensive networking opportunities 

Register before Oct. 24 and save close to 30% 
on regular MidemNet participation fee. 
New early bird fee at just 390€ 
Register online on www.midem.com 
Alternatively contact Javier Lopez 
Tel: 44 (0)20 7528 0086 
javier.lopez@reedmidem.com 

^ R^edNJDEM 

MIDEM: 22-26 January 2006 • MidemNet & MidemNet Mobile: 21-22 January 2006 
Palais des Festivals, Cannes, France • www.midem.com 
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EDITORIAL 
MARTIN TALBOT 

Indie retailers conférence was a massive triumph and can only get better and bigger 

Bard gels it spectacularly right 
more left-field, others take a more chart-oriented view. The only aspect where the event was perhaps lack- ing was in scaJe, but eveiy first step must be careful and tentative. And, having taken its first step, Bard s conférence should look to stride ont in future years. There is scope to give the floor to a more eclectic range of distributors - thus satisfying both left-field and mainstream retailers by providing information about eveiy release - and a debate on retail issues, or a keynote from one of the suppliers' most senior exec- utives, would also satisfy the need for more communi- cation between the suppliers and the most isolated retailers. Of course, those who couldn't make it last week can get a feel for the releases being prepared for this autumn from the officiai conférence brochure which cornes with this week's issue oiMusic Week. But any indie retailers out there who couldn't make it last week should promise themselves on thing - that they don't miss out next time. And there should be a next time. The demand for such an event is now firmly estab- lished. The Bard Indie Conférence should retum next autumn - bigger and better. 

CMP Information. Eighth Floor, Ludgate House, 245 Blackfriars Road, London SE19UR 

When the team at retailers' association Bard first spoke seriously about organising an indie retailers' conférence, they hoped for around 50 or so to tum up. And even that was considered optimistic. In that context, last week's inaugural event in Birm- ingham was a massive triumph for ail involved. Any- one who scanned the gathering of more than 150 retailers could see that with their own eyes. The initial caution was understandable. There have been occasions in the past when such retail gatherings have scarcely managed to draw delegates in double figures. But what last week's event demonstrated is that if you get it right, such an event will flourish. Independent retail is a high risk, seat-of-the-pants experience at the best of times and a day off the shop floor is not easy to justify. But the overwhelming verdict from those retailers I spoke to last Wednesday was that Bard - Kim Bayley, Paul Quirk and ail - got it spectacularly right. There will always be gripes. At least a couple of the major groups' présentations were criticised for failing to take the audience into account and leaving in some of the more "supermarket-focussed" projects, but inde- pendent retail is a broad sector and while some are 

Move to Friday chart backed 

by Gernian trade and média 

New releases in Germany will reg- while the logo will also appear ir ularly be available in the shops on this day. The brand new charts will also be presented from Fridays, s The n re dis- cussed with ail those involved from the music industry, trade and hap- média. The member companies of Tfade the German trade association for 

with the right idea 
at the right time 

the Music Day 

Should Apple adopt tiered 
pricing for its downloads? 

Alison Wenham, Aim 
Apple CEO Steve Jobs la< might suit a simple retail product, bu 
record companies of "greed" for pressing for iTunes to introduce ; ' pricing structure. Should 

single price policy doesn't reflect the 
flexibility is the way forward.' Adrian Pope, VitahPias Digital will distinguish différent waj pricing policy. 

attssss 



Forum is edited by Jim Larkin 
Acclaimed composer iliciiaei Nyman who tours 
the UK next month, explains how going it alone is 
the best way to make it in classical music 

Why did you décidé to cmbark ou your first solo tour now? Ifs the first time that l've doue somcthing 
rm reieasiug i ne narra aings on my ownMN Records, whichis a collection of work from several films I think the album is very strong and playing it live is a great marketing tool. Also, if II be iust me and a plane 

/ 

But The Piano Sings isn't the only thing you're bringing outthisyear. Sy the time the tour starts, there will 

How d^fficultwas the 
Notthatdiffiadt,reall .because 

before, and told him hewas 

Itwasavery 

related andset up my own^abeL It 

rr9thye" 

week for Impala and ils allies. They were making the trip from Brussels by car. presumably every penny saved counts for the fighting fund Jsland Records UK is ecstatic to leam it has ranked in third place on a US website quizzing thousands of unsigned artists about which label they would like to sign with. The home of U2 and Keane polled 3.7% of the votes on 

Bardonawinner 
despite moans 
Remernber where you heard it Few could argue that the first indie retailers' conférence staged by retailers' association Bard last Wednesday was anything less than a runaway success. There were some moans though; one attendee griped that the présentation by one of the 

Sony BMG's New York-based Arista (5.1%) and J Records (4.2%).. Grime star Kano was cleariy overjoyed by his new single's Top 30 placing. "Ifs   rshrugatthe 
more interested in albums anyway'-.Polydor has conduded a deal with Fantasbc Plastic for hotly sought after group Guillemots. so everyone can put their cheque-books away for the time being...0n a similar note, which popular UK indie is close to inking a deal with Clap Your Hands 

hell of a logo." Indeed... Pity a certain West London studio which has been 

SE 



Contact: Maria Edwards, Music Week 
3rd Floor, Ludgatc House, 245 Blackfrian Road, London SQ PUR T: 020 79218315 F: 020 79218372 E; niariagmusicweek.com 

Rates per single column cm Jobs: £40 Business to Business & Courses: £21 Notice Board: £18 (min 4cm * 1 coll Spot colour: add 10% Full coiour add 20% Ail rates subject to standard VAT 

every Fnday at www.musicweck,cora Booking deadline: Timrsday lOam for publication the following Monday (space permitting). Cincellation deadline: lOam Wednesday prier to publication (for séries bookings: 17 days prier to publication). 
    ■■■Hr 

ocareermoves 
OîS 

LEADING INDEPENDENT PUBLISHER.W9 
Seeks exp. Admin. person to help manage pffice with possible progress to General Manager, Must be experienced in copyright, works registration & licensing. Knowledge of contracts and général concept of licensing matters. Royalty Accoonting Exp bénéficiai. Good IT Skills and able to work on own iniative in ou non smoking hardworking office Send full CV to email; BETHF@MINOERMUSIC.COM (NO CALLS PLEASE) 

THE MUSIC RECRUITMENT CONSULTANTS 
020 7569 9999 Uonr|l^ www.handle.co.uk 11CX11vJ.XV^ music@handle.co.uk 

Have you clicked on yet? 

the pavement 
Sales Rep for Leading DVD Company 
company sa personable. 

H
.j 
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■n 
Find your next job at 

www.musicweek.com/jobs 

. . . MUSICWEEK 



Classified ^ 

business to business 

sment fZosej 

Cassette cases single & doubles Video cases ail colours & sizes Cand masterbags CD, Video, Cassette - 7" 10" 1 2" Paper 7" 1 2" & 1 2" POLYLINED Polythene sleeves & Reseatable steeves Mailing envelopes. Video 7" & 1 2" CD various types available. Also ail sizes of jiffy bags  Windaw displays ^ 

Best prices given. Next de Phone for s mples md full 31283 566823 Fax: 01 283 568631 Unit 2, Park Street, Burton On Trent, Staffs. DE 14 3SE E-mail: matpriest@aol.com Web: www.50undswholesaleltd.co.uk . 

clisplaysra9 

Rve A Side Football teams are 
required for the Music Business 

Five A Side Football League which commences on Tuesday 11th October and ends on Tuesday 13 December 2005. Games are played on a Tuesday night between 7pm and 8.30pm. The League which is in its 21 st year celebrate the occasion with a star studded game on Tuesday 15 November 2005 at the league's headquarters The Oval Cricket Ground, London SE11. 

Compact Air-conditioned office with free parking available. Small self contained office space within major UK PR company. 2 desks & phone's already positioned, space for third desk. Shared réception and office (àcilities avail- able. Situated m modem West London office complex just off A40. West end 15 minutes drive. 
reception@music-house.co.uk 

music week 
classified 

eau maria 
02Q7921 8315 
ma.'! nuisit .-.wktutn 

educationandculturalservices 
® Contract number; LCLIS 2005/02 Library materials 

tnders are Inviled for the supply of library stock for public libraries nd (or the School library Service to Lancashire County Libraty and iformalion Service. The total annual value of the contract will be in le région of £2,400,000 per year and includes books. prinled music. 
Suppliets may tender for sot ds required. 

library stationery. 
A spécification and accompanying documentation arc available from David Blackett, Assistant County Library Manager Resources, Lancashire County Library and Information Service, PO Box 61, County Hall, Preston PR1 8RJ. Tel: 01772 534091, fax 01772 534880 or email: davId.blackett@lcl.lancscc.gov.uk 
Only bids following the procédures given in Ibis documentation are acceptable. An anneuncement regarding this tender bas apoeated in the Officiai Journal of the European Union and is re| 
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Revive Plastics 
WANTED 

Ali redundant 
Stocks ofCD and DVD Materials 

Immédiate Payments 
Call 01206 271119 

F.A.C.T accredited processor 
Destruction Certificates Issued 

do you run courses for the 

music industry? 

whether you target those building theîr skills as they move up in the . 
industry or those trying to break into the industry 

never has the need been stronger for staff to develop and diversity 

"advertise your services to those comitted to moving forwarcl. call maria 020 7921 831 b email maria® mi^icweek.com 



The Magic Numbers 

The platinum début album 

Includes 'Forever Lost', 'Love Me Like You' and the brand new single 
'Love's A Game' out October 24th 

A Nationwide Mercury Prize Album Of The Year 
Nominated Q Awards Best New Act 
Winners of The Mojo Best New Act Award 

www.themagicnumbers.net 
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Datafile 

Britain's most 
comprehensive 
charts service 

Week 39 

: 

SINGLES NUMBERONE PUSSYCAT DOLLS DONT CHA (A&M) With sales of 195,164 on itsfirst 20 days in the shops, Dont Cha is the seventh biggest seller of the year, The Pussycat Dolls' album includes covers of Soft Cell, Nina Simone and Dean Martin hits. 
ARTIST ALBUMS NUMBER ONE DAVID GRAY LIFE IN SLOW MOTION (Atlantic) It is David Gray's second week in a row at number one and the Atlantic labels llth in 12 weeks. Life In Slow Motion's sales are shadowing his préviens album A New Day At Midnight, achieving 97% of its predecessor's sales on week one, and 98.3% of its week-lwotally. 
COMPILATIONS 
DANCE PARTY (Sony/BMG/UMTV) After scoring identical sales to the number two compilab'on, Massive R&B Volume 2 and beating it on "fraclional" sales last week, Dance Party pulls decisively ahead, riding a 45% increase ir sales to 21,167, while its rivais sales slip 12% to 20,012. 
AIRPLAY CHART NUMBERONE KT TUNSTALL SUDDENLYISEE (Relentless) Continuing its slow fade on sales - it dips 15-17 this week - KT Tunstall's third single strengthens its lead atop the airplay chart, where it had a considerably bigger audience last week than new runner-up Robbie Williams' Tripping. 

ALBUMS  THIS WEEK The Corrs Home (Atlantic): The Mitchell Brothers A Breath Of Fresh Attire (679): Sheryl Crow Windflower (Atlantic); Jaraie Cullum Catching Taies (UCJ); Sean Paul The Trinity (Atlantic): Katie Melua Piece By Piece (Dramatico): Andy Bell Crazy(Sanctuary) ÔCT0BËR3 The Beta Band Greatest Hits (Régal); Noise Next Door Play It Loud (Warner Bras): Ms Dynamite Judgement Days (Polydor): Franz Ferdinand You Could Have It So Much Better (Domino): Leftfield A Final Hit (Hard Hands): The Go! Team Thunder, Lightning, Strike (Memphis Industries) 0CTOBER1O Sugababes Taller In More Ways (Island): Ricky Martin Life (Sony BMGITATU Oangerous And Moving (Polydor); Paul 

Downloads 
reach new 
high point 
by Alan Jones Despite holdovers with reduced sales at the top of both the singles and albums charts, both sectors remained extremely healthy last week. Overall, singles sales declined just 0.7% to 902,208 weekly sales, beating the 900,000 mark for the third week in a row. It is the first time sales have sustained this level for more than a fortnight since June 2002. Sales then, of course, were only physical but now indude downloads. Physical singles last week of 347,642 represented jnst- 38 43°/,, of total sales, with downloads 

( /reaching a record high (.put of 24 weeks since they were counted) of 554,566 and a record share of 61.47%. Singles sales for the past three weeks total 2.72m - an 80.7% increase over the same period last year, although physical-only sales, at 1.10m, are 27% down. Meanwhile, the start of new clearance sales in HMV and Woolworth gave the albums market a significant boost, in terms of units if not value. Artist album sales surged ahead 17.6% week-on-week to 2.24m, while compilations improved by 2% to 477.003. Overall album sales - at 2.72m - were at their highest level for 

Weller As 1s Now (V2); Ralfe Band Swords (Skint); Liberty XX (Virgin): Faith Hili Fireflies (Warner Bros) OCTOBER17 The Cardigans Super Extra Gravity (Polydor): BoardsOfCanadaThe Camphre Headphase (Warp): Bow Wow Wanted (Sony BMG): Depeche Mode Playing The Angel (Mute): Louis XIV The Best Little... (Atlantic); My Morning Jacket Z (Sony BMG): Starsailor On The Outside (Heavenly): Prodigy Their Law - The Singles 1990-2005 (XL): Rachel Stevens Corne And Get It (Polydor) OCTOBER 24 Alex Parks Honesty (Polydor): Robbie Williams Intensive Care (Parlophone): Lady Sovereign Public Waming (Island); GravenhurstFires In Distant Buildings (Warp): Bananarama Drama(A&G); Luther Vandross So Amazing - Allstar Tribute (Sony BMG) 

eight weeks and 13.3% above the 
While there were new entries to the Top Five for Bon Jovi, Barbra Streisand and lan Brown, it was David Gray's Life In Slow Motion which again emerged at the top of the artist album chart. The album saw its sales dip 37.3% 

but enjoyed a comfortable 31.9% 
Jovi's Have A Nice Day. Pussycat Dolls scored an even easier victory on their third week atop the singles chart with Don't Cha. Its sales slipping 31.1% in the week, Don't Cha's 44,897 tally was almost double the 22,982 sales that earned Kanye West's Gold Digger a number two début. Finally, further to last week's oddity, which saw the number one 

and two compilation albums both selling 20,249 copies, clarification that itis "fraclional" sales that déterminé which record is awarded the higher chart placing by OCC. The chart is compiled down to eight décimal points - or one hundred millionth of a sale, Obviously records only sell in whole numbers, but the complex weighting matrix employed to take account of shops which are unable to report produces 
For example, if an album sells 15 copies in seven shops in a weighting cell where there are nine shops, the projected sales for ail nine would be 15 divided by seven, multiplied by nine, or 19.28571428. The fractions are not discarded until the end of the chart process. 

mssm 

A-ha will release their eiglrth studio album, Analoflue, on November 7. while the title track will go to radio on December 12. The album will arrive ahead of a UK arena tour that kicks off on December 3. A-lta have enjoyed a surge in profile over recent years after the likes of Coldplay, Keane and Bloc Party cited their influence. 

SINGLES Sales versus last week;-0.7% Year to date versus last year +37.1% MARKETSHARES Universal 36.1% Indies 20.9% Warner 18.3% Sony BMG 13,9% EMI 108% 
ALBUMS Sales versus last week: +17.6% Year to date versus last year: +3.4% MARKET SHARES Universal 26.6% Warner Music 22.6% Sony BMG 173% 15.9% 
COMPILATIONS Sales versus last week: +2.0% Year to date versus last year. -15.8% MARKET SHARES Universal 352% EMI Warner Sony BMG Indies 

19.1% 128% 

RADIO AIRPLAY MARKET SHARES 

CHART SHARE Origin of singles sales (Top 75): UK; 43.0% US: 532% Otber. 3.8% Origin of albums sales (Top 75); UK: 61.4% US: 34.7% Other 3.9% 
For fuller lisbhgs, see musicweckxom 

SINGLES THIS WEEK Charlotte Church Call My Name (Sony BMG); tATu Ail About Us (Polydor); Mariah Carey Get Your Number (Mercury); Basement Jaxx Do Your Thing (XL): MIssy Elliott Teary Eyed (Atlantic); Ms Dynamite Judgement Day (Polydor): Sugababes Push The Button (Island): Paul Weller Corne On/Lels Go (V2): Liberty X Song 4 Lovers (Virgin) OCTOBER3 Ricky Martin i Dont Care (Sony BMG): Rachel Stevens I Said Never Again (But Here We Are Again) (Polydor): Bloc Party Two More Years (Wichita): James Blunt High (Atlantic): Depeche Mode Precious (Mute): Robbie Williams Tripping (Par lophone): George Micheal John And Elvis Bundle (Sony BMG) OCTOBER10 U2 AH Because Of You (Island): Lee Ryan 

Tum Your Car Around (Brightside): Stephen Fretwell New York (Polydorl, Tiga You Gonna Want Me (Pias); Bow Wow Let Me Hold You (Sony BMG): MissyHigginsScarlWEA) OCTOBER17 Mcfly I Wanna Hold You (Island): Faith Hill Like We Never Loved At Ail (WEA): Alex Parks Looking For Water (Polydor); Santana fin Feeling You (Sony BMG): Arab Strap Dream Sequence (Chemical Underground); The Feeling Fill My Little World ffsland): Happy Mondays Playground Superstar (Big Brother) OCTOBER24 Craig David Dont Love Me... (Warner Bros): Backstreet Boys Just Want. (Jive); Audio Bullys Im In Love (Source); Kate Bush King Of The Mountain (EMI); Nine Black Alps Just Friends Osland): SupergrassLowC (Parlophone): Westlife You Raise Me Up (Sony BMG! 



Upfront 

Lost Sixties 

actre-emerges 

JatCatiediscovers 
\Vashti Bunyatpwho 
refëasesiiefsecond 
album 36 years after 
lier début 

Diamond Day for the Philips label. Augmented by string arrangements from Nick Drake collaborator Robert Kirby and stark instrumentation from members of Fairport Convention —"The Incredible String Band, e haunting taies disappeared 

contributors just bring a Utile bit 
With features already secured across the broadsheets and key music titles ("Vashti s getling even better press than we got with Sigur Ros," adds Howells) live dates in London and 

A 10-minute snippetofthe ivillbe previewed in Octob part of the ICASs mu sic 

Sony BMG eyes doiible-platinum 

landmark for John Legend début 
ggiQggyr 

Bob Sinclar Feat. Gary 
Fine Love Génération 
(Defected) JAMES HYMAN, XFM, BROADCASTER *This incredibly 

superb pop -iâaiwraw«r record made ail 
* in Ibiza. Like Frankie ICnuckles' Wltistling Songwith added Balearic juice and uplifting lyrics, it features Wailer Gary Fine who, alongside Bob Sinclar, could find himself with an even bigger smash than bis previous boss Bob Marley did 

around the guy. The way he raps at you just corapletely draws you in and hypnotises you. The last 
is nothing short of pure genius. I absolutely cannot wait to see what this guy puts out under The Streets label, 679- Look out for this boy. If you get the chance to see him live, do not miss it." 
Roots Manuva Awfully 

sssmssi 
B Sick 2 Def 

(Pet Cemetary) 

KIS3 es io0» ss. 
Pr'The Ema^stotîon^ecently cor^arget oflS- to M-yeVolds, 



;■ à 

:aS-nthe irœrSFf.e 0l*Top10 

Pharrell Williams Feat. Borne Sorrow (Samadhi 
Gwen Stefani Can I Sound) 
HaveltLikeThat (Virgin) 

BBS" ustobeonthebig «S 
tunes fromtlayone, 
not two months later 

■Vr* iv<\ 

Anka, Ray Charles, GLC, Pink Floyd artist of the month 

M 
®HMV 

One, Roots^Singles - Bloc Party P^oS' Audio Mys, HK119, New Order, TQ. Black dice, Max! Priest, Robbie 
BlocParty8'™5 

H Windows - Sale; Instore - Katie Melua, Hayley 
Life: Recommends - Se'an Paul, Bob Dylan, Sheryl Crow, Neil Young? 

IISÇO the Ole Skool, Katie Melua! Sheryl Crow, Bob Dylan, Death 
Westenra, Now Dance VBO, Help! A Day In the Life, The 
Windows - Sale: Instore - Franz Ferdinand, Bullet For 
LeftfieldShyFX,RickyMartin,TheProdigy,WeAre ' 
Carey, Roàdrunner Utd/càmpaign, The Fall, MEW, Roger 

WHSmith 

Franz'FédlnaM Ven^BœtCTB^rTrSfstooi011'"' ' Leftfield, Paul Anka, Robbie Williams, Depeche Mode 

EVEbN,NG
G
LTw h rrrrr hœ 

™s 



ALBUM ©F THE WEEK Sugababes Taller In More Ways 
SINGLE OF THE WEEK Bob Sinclar Love Génération 

highlighted by an A-listing at R 

Loving Go? (Régal version desen'es to give MIAs ' 

Death Cab For Cutie  fnaeSy cat^y, L higU Soul Meets Body (Atlantic by an A-listing at Radio C 
Tum Your Car Around (Brightside Jiïkîi 

pllyta toisbSSuéS maie debut^bSiesPo0fa"r faded to Elbow) this'captur 

^ s 

both feature here alongside up- i, this Woman s Worth is a joy. Also Spirit Walkis the first of two 

=SS^d 

SnS 



K Nielsen Music Contrai 

TV Airplay Chart 

SUGABABES PUSHiTHE BUTE0flB|S|i'-J " 477 2 THE PUSSYCAT DOLLS FEAT. BUSTA RHYMES DONT CHA «m 453 3 GORILLAZ DARE 449 
il ROBBIE WILLIAMS TRIPPING CHWSSUS 441 5 RIHANNA PON DE REPLAY D[F„H 385 

6 SEAN PAUL WEBEBURNIN' m 376 
7 5 CHARLOTTE CHURCH CALL MY NAME s»™» 353 
8 JAMES BLUNT HIGH amm 335 
9 RACHEL STEVENS1SAID NEVER AGAIN (BUT HERE WE ARE) poivdor 330 
10 6 RICKY MARTIN FEAT. FAT JOE & AMERIE1 DONT GARE tc-.mic 329 
11 II U2 ALL BECAUSE OF YOU .su™ 318 
12 10 MARIAH CAREY SHAKE IT OFF mm 306 
13 15 KELLY CLARKSON BEHIND THESE HAZEL EYES s» 296 
14 12 COLDPLAY FIX YOU ™IOP«O«E 280 
15 18 GWEN STEFANI COOL imotscotE 264 
16 13 KANYE WEST FEAT. JAMIE FOXX GOLDDIGGER rocatula 254 
17 16 DANIEL POWTER BAD DAY WAMRBROS 246 
18 14 THE BLACK EYEDPEAS DONT LIE m, 245 
19 21 KAISER CHIEFS I PREDICT A RIOT B-UMOETWOOR 242 
20 31 CRAIG DAVID DONT LOVE YOU NO MORE d'M SORRY) WARNERBROS 241 
21 19 FRANZ FERDINAND DO YOU WANT TO OOMM, 239 
22 21 MS DYNAMITE JUDGEMENT DAY ROLYOOR 226 
23 23 LEE RYANTURN YOUR CAR AROUND BRICHTS.OE 221 
24 29 ALEX PARKS LOOKING FOR WATER ROIVOOR 199 
25 38 BASEMENTJAXX DO YOUR THING 2005 ». 196 
26 37 BOBBY VALENTINO TELL ME 195 
27 29 BACKSTREET BOYS JUST WANT YOU TO KNOW jiw 192 
28 MYLO VS MIAMI SOUND MACHINE DOCTOR PRESSURE EREAS™ 191 
29 33 KT TUNSTALL SUDDENLYISEE mims 
30 24 NICKELBACK PHOTOGRAPH ««»»» 181 
31 KATIE MELUA NINE MILLION BICYCLES «MATICO 179 
32 26 GREEN DAY WAKE ME UP WHEN SEPTEMBER ENDS RE™* 178 
33 41 FRIDAY HILL BABY GOODBYE " 176 
34 43 JAMES BLUNT YOU'RE BEAUTIFUL ATURT.C 173 
35 28 OASIS THE IMPORTANCE OF SEING IDLE mmm* .171 
36 33 FEEDER SHATTER E0» 169 
37 43 DANNIIM1N0GUE & THE SOUL SEEKERS PERFECTION... AA™ 167 
37 LIBERTY XSONG 4 LOVERS vraN 167 
39 19 FOO FIGHTERS DOA «« 166 
40 ,64 LETHALBIZZLEFIRE 160 

Button continues to overehotlow its rival this week. 

Sugababes and Pussycat Dolls 
mie, but Robbie Williams 
makes the biggest move, 
straight in at four with Tripping 

ROBBIE WILLIAMS TRIPPING 
KANYE WEST FEAT. JAMIE FOXX GQLD D1GGER FRANZ FERDINAND DOYOUWANT TO GWEN STEFANICOOL THE PUSSYCAT DOLLS FEAT. BUSTA RHYMES DONT CHA Ai 
SEAN PAUL WE BE BURN1N' FOO FIGHTERS 00A 

Ms Dynamite (Sat) 
TOP OF THE 

THE WHITE STRIPES MY DOORBELL 

| SUGABABES PUSH THE BUnQN 75 | ROBBIE WILLIAM S 1 5 | COLDPLAY F1X YOU IHE PUSSYC AT UOLl^ FEAT. BUSTfi RHYMES PC I 
1 DANIEL POWTER BAD DAY 9 431 FRANZ FERDINAND DO YOU WANT ïï) | 2PAC FEAT. ELTON JOHN GHETTO GOSPEL 

msmmmsi 
| 7 j FEEDER SHATTER 5 GOLDIE LOOKIN CHAIN YOUR MISSUSIS A NUTTER / 9| THE FIGHT CAHT BE BOTHERED s BR1TISH WHALE THIS TOWN A1NT BI6 ENOJGH.. T| ? | NICKELBACK PHOTQGRAPH 4 1 î STEREOPHON1CS DEV1L 7] s ! FOO FIGHTERS DOA Ms Dynamite: 

r| CREEN DAY WAKEMEUPWHEN SEPTEMBER ENDS 1 ( HIMW1NGS CFA BUTTERFLY :i | WITHINTEMPTATION STAND MYGROUND 

BLOC PARTYTWO MORE YEARS 
FOO FIGHTERS DOA FRANZ FERDINAND DO YOU WANT TO KAISER CHIEFSIPREOICTARIOT WE ARE SCIENT1STS1 HE GREAT ESCAPE THE SUBWAYS WITH YOU ARCADE PIRE REBELLION (LIES) __ INTERPOL SLOW HANDS 

EffiSSESGSŒÏ] 

15 

SEAN PAUL WEBEBURNIH1 
KANYE WEST FEAT. JAMIE FOXX GQLD DIGGER BOW WOW FEAT. OMARION LET HE HOLDYOU BOBBY VALENT1NO TELL ME MARIAH CAREY SHAKEIT OFF PRETTY R1CKY GR1ND WITH ME THE PUSSYCAT DOLLS FEAT. BUSTA RHYMES DONT CHA .y DAMIAN MARLEY WELCOME TO JAMROCK 50 CENT QUTTA CQNTROL 



KTTunstall remains radio's darling, by 
some distance, but Sugababes, Rachel 
Stevens and Simply Red are the biggest 
climbers down below 

THE POSSYCAT DOUS FEAT. BUSTA RHYMES DONT CHA «u 26 18347 
3112 MYLO VS MIAMI SOUNO MACHINE DOCTOR PRESSURE BREASIFED 24 19785 

KANYE WEST FEAT, JAM1E FOXX GOLD OIGGER TOiTEiu 23 ,7.97 
7 ] 13 FRANZ FERDINAND DO YOU WANT TO OOMIW „ 22 .«OS; 
9 j 3 HARD-FI UVING FOR IBE WEEKEND NÎCBSANY « 20 «193 
9I 5 5EAN PAUL WE BE BURNIN'AIUNTIC - 20 «047 
9)8 R1HANNA PON DEREPLAY OEFJAM 20 135.7 
M) 17 DAVID CRAY THE ONE I LOVE Aiwmc 18 «ms 
16] 26 JAMESYP NOOKIESMOOVE 16 8,45 
19] 30 BEDOUIN SOUNDCLASH WHEN THE NIGHT FEELS MY SONG POLYDOR 15 # 
19]© PHARREU. WILUAHS/QWEN STAFANICAN1 HAVE IL. VIRGIN 4 15 80.8 
22] 13 X-PRESS 2 CIVEITSNINT 14 ,3» 
25|@ ROUDEEP SHAKE A LEG RELENTUSS » ,580 
27122 GOLDIE LOOKIN CHAIN YOUR MISSUSIS A NUTTER Aiumc H 12 ,757 
29j22 KAISER CHIEFS I PREDICTARIOTBRJNIBBPOIYDOR II 407 

hU' 
AS., 005 

THE BUCK EYED PEAS DONT UE ASM ma AAte 
3! 3 GWEN STEFANI COOL iNitmpt .m » 3508. 
5! 7 KTTUNSTALL SUDOENLYISEERaomfss » 1710 74145 
7 : 5 JAMES BLUNT YOITRE BEAUTIFUL AOANnc 1400 7^8 
9 j 12 ROBBIE WILLIAMS TRIPP1NG CHBYSAUS KS 134. 1973, 
11 19 SUGABABES PUSH THE BUTIDNISUND m 13.5 7.473 
13 11 CHARLOTTECHURCH CRAZYCHICKSONYEMC oss 1130 .... 
15 14 LIBERTY X SONG 4 LOVERS VIRCIN « .085 «444 
17 18 RIHANNA PON DE REPLAY DEfOAM « « .<4» 
19:20 KAISER CHIEFS 1 PREDiCT AR10T WNIOUEOTIYOOR 854 «783 
21 24 JEM WISHIsonyemg I. « «7 
23|© SEAN PAUL WE BE 6URNIN' Aiuum: «8 <47 015, 
24;0 KELLY CLARKSON BEH1N0 THESE HAZEL EYES RCA 5» 4.. .050 
27129 MARI AH CAREY FEAT. JERMAINE DUPRI GET YOUR NUMBER Dtf jam - 47. 0740 

JAMES BLUNT HIGH AHAsiiC 3« 587 m, 
.COOO 

The UK Radio Ai 

i / // # 
i !  É t i; KT TUNSTALL SUDDENLY1 SEE i!a™fa 1801 J 70.12 -2 

2 0 | ROBBIE WILLIAMS TRIPPING cmsAlls 1441 26 56.43 7 
î 3 T" i THE PUSSYCAT DOLLS FEAT. BUSTA RHYMES DONT CHA aam 1679 10 4Z85_ 4 

4 T 6 [gorillaz dare 1580 ■6 46.47 TO 
5 T .. [COLDPLAYFIXYOU m-mm 1836 -5 46.10 -46 

[3 T" 7" a HASTS THF IMPORTANCE OF BEINGIDLE 8,0" 1941 _± 45.65 1 
7 V 7" , DANIEL POWTER BAD DAY ,ESBMS 2158 JL 41.39 -13 
8 "T "T 74 1 GWEN STEFANI COOL 'W •2 41.27 -40 
9 ~r 77 [THE BLACK EYED PEAS DONT LIE 2167 -3 39.70 ■31 
10 o SUGABABES PUSH THE BUTTON ^ 1404 42 39.67 43 
11 v . FRANZ FERDINAND DO YOU WANT TO 81" 11 38.82 ~n 
12 V 0 I JAMES BLUNT HIGH 609 45 38,74 17 
13 V 7 MYLO VS MIAMI SOUND MACHINE DOCTOR PRESSUREB.RE»SMD 1154 13 38.53 fa 
14 ~r 0 CHARLOTTE CHURCH CALL MYNAME SONYBMG 1105 31 37.52 fl? 
15 "T « DAVID GRAY THE ONE I LOVE «u.™ 1283 -8 34.93 Cl 16 V 17 33 JAMES BLUNT YOU'RE BEAUTIFUL AHMIK 1648 ■9 33.03 -8 
17 10 6 3, JEMWISHI SONYBMG 835 0 32.82 -39 
18 v T » RIHANNA PON DE REPLAY 1044 1 30.44 m 
19 « [M_ KAISER CHIEFS I PREDICT A RIOT imwmam 1112 3 29.03 i 
20 v 7 ILANYE WEST FEAT. JAMIE FOXX GOLD DIGGER 549 15 27.57 10 
21 70 3 SEAN PAUL WEBEBURNIN' ABA™ 741 32 26.53 5 
22 74 43 THE WHITE STRIPES MY DOORBELL * 507 ■18 24.77 i~6 
23 JL 0 LEE RYANTURN YOUR CAR AROUND mwwi 507 24.19 69 

M 4, o RACHEL STEVENS ISAIDNEVERAGAIN POIYDOR 390 80 22.91 155 
25 27 .5 HARD-FI LIVING FOR THE WEEKEND MSSABV 462 28 21.03 ■B TM506 ,nrB 18904.1 taBH o aHitTO ■ Audi m iiovk ■ HoM Tw 50 CMxv ■ Kgocsl to» io pli,-. ■ Agiiein imusc ol 50, 

, the nuralrer 28 1 
Make a big impression on musicweek.coiii 

Call the Music Week sales team on 020 7® 
to find ont more about online advertisinn 



K Nieisen Music Control 

irplay Chart 

LIBERTY XSONG 4 LOVERS 
F00 FICHIERS DOA 
GREEN DAYWAKEMEUP WHEN SEPTEMBER ENDS 
MARIAH CflREY/JERMAINE DUPRIGET YOUR NUMBER » 
SIMPLY RED PERFECT LOVE 
BOB SINCLAR FEAT. GARY PINE LOVE GENERATION 
U2 ALL BECAUSE OF YOU 
FREEMASONS/AMANDA WILSON LOVE ON MY MIND 

NATE JAMES THE MESSAGE / / / 
KATIEMELUANINE MILLION BICYCLES 
CHARLOTTE CHURCH CRAZY CHICK 
BODYROCKERS I LIKE THE WAY 

KELLY CLARKSON BEHIND THESE HAZEL EYES 
BASEMENT JAXX DO YOUR THING 2005 
MS DYNAMITE JUDGEMENTDAY 
SIMON WEBBE LAY YOUR HANDS 
X-PRESS 2 GIVEIT 
BEN FOLDS JESUSLAND 
JAMIECULLUM GET YOUR WAY 
THE MAGIC NUMBERS LOVE ME LIKE YOU 
JAMESY P NOOKIE 
ROLL DEEP SHAKE A LEG 
JO O'MEARA WHAT HURTS THE MOST 
BARBRA STREISAND STRANGER IN A STRANGE LAND « 
MISSY ELLIOTT TEARY EYED 

MIISICWEEK.com 

13,106 copies, 
airplay ntndown i 

(scveii plays, 8737% of ils 

THE PUSSYCflT BOUS FEAT. BUSTABHYMES DONT CHA Ai MYLO VS MIAMI SOUND MACHINE DOCTOK PRESSURE tu DANCING DJS V ROXETTE FADING LIKE A FLOWER ilSEAN PAUL WE BE BURN1N' 
THE BLACK EYED PEAS PONT LIE s ' FREEMASONS FEAT. AMANDA WILSON LOVE ON MY MIND ic;, 
R1HANNA PONDE REPLAY B1G ANC FEAT. SIOBHANITS OVER NOW KEUY CLARKSON SINCE U BEEN GONE 
MISSY EUIOn LOSE CONTROL 

jRIHANNA PONDE REPLAY 
LTL.-, TÎTIgwenstefanicool  71 18 CHARLOTTE CHURCH CALL MY NAME Ll 2PAC FEAT. ELTON JOHN GHETTO GOSPEL "1 THE BLACK EYED PEAS DONT LIE 

ROBBIE WILLIAMS TRIPPING aiw^is 
JAMES BLUNTH1CH ail CHARLOTTE CHURCH CALL MY NAME se. LEE RYANTURNYOUR CAR AROUND WICHTSII RACHEL STEVENSISAID KEVER AGAIN mma NATE JAMES THE MESSAGE mEIvm 

Jo Whiley Record 

MARIAH CAREY/JERMAINEI SIMPLY RED PERFECT LOVE sivpivmc BOB SINCLAR FEAT. CARY PINE I U2 ALL BECAUSE OF YOU ISU BASEMENT JAXX DO YOUR THING 2005 ». MS DYNAMITE JUDGEMENT OAY roc X-PRESS 2 GIVE ITSKIM BEN FOUS JESUSLAND SORV EMS ROLL DEEP SHAKE A LEG relhitie JO O'MEARA WHAT HURTS THE MOST ssucniAW BARBRA STREISAND STRANGER IN, MISSY ELLIOTT TEARY EYED Aiuenic 

SUCABABES RUSH THE BUTTQN LEE RYAN TURN VOUR CAR AROUND ROBBIE WILUAMS TRI CHARLOTTE CHURCH CAU MY NAME 
JAMES BLUNTHIGH PAUL WELLER CQME ON/LETS GO SEAN PAUL WE BE BURN1N' RACHU STEVENS I SAID NEVER AGAIN STARSA1L0R IN THE CRQSSFIRE 

Stai-saiiorguest 
Dcrmot O'Leary 

rg 
1 KT TUNSTALL SUDDENLYISEE rûintiess 2 3 JEMWISHI SONYB-W ? ROBBIE WILLIAMS TRIPPING CHRYSMIS JAMES BLUNTHIGH ATLANFIC LEE RYAN TURN YOUR CAR AROUND esicoiiSiDi 7 NATE JAMES THE MESSAGE cwnwo 29 SIMPLY RED PERFECT LOVE siwPivRtOCQM 7 ILATIE MELUA N1NE MILLION BICYCLES OSAMATICO 12 BEN FOLDS JESUSLAND SO^RMG 10 16 RACHEL STEVENS I SAID NEVER AGAIN... FCIYDOR n 12 DEPECHE MODE PRECIOUS MUTE 12 o BARBRA STREISAND STRANGER IN A STRANGE LAND CClUVPIA 12 12 JO O'MEARA WHAT HURTS THE MOST SAXIUAKY 12 11 SHERYL CROW GOOD IS GOOD «M 15 25 JAMIE CULLUM GET YOUR WAY lîiivEfSAi cl.vssics 15 16 NEW ORDER WA1TING FOR THE SIRENS' CALL LCIDOH 17 6 NERINA PALLOT ALL GOOD PEOPLE iDAi-o 17 21 CHARLOTTE CHURCH CALL MY NAME cw BMG 19 COLDPLAY RX YOU m.om\L 19 KATE BUSH K1NG0F THE MOUNTAIN EWI 



New releases 

/à 

rking Class Hero - Tlie Définitive Lennon (Parlophone 3400802) ■' s release 
t would have been his 65th birthday, and cornes just ahead ofthe 25th anniversary of his assassii 

the genius of John Ler pro\iding 38 cuts from his ail too brief solo career, ail remastered, some also discretely remixéd. re than 150 minutes, es ail the ( hits such as Imagine, Jealous Guy and (Just Like) Starting Over, as well as a good sélection of strong album tracks, such as the acerbic McCartney attack Gimme Some TVuth, the tender Love and the damnîngGod, inwhich Lennon prodaims he "don't helieve in The Beatles... just Yoko and me". 
The Beta Band The Best Of The Beta Band (Régal REG126CDX) ■ Edinburgh's The Beta Band called a hait to their actlvities last December and ewly compiled sélection of career highlights reveals exactly why they were such an influential band, with admirers including peers like Radiohead, Oasis and Beck. Unique and stylistically diverse, they recorded for eight years, and TheBestOfBeta Band provides as good an overview of their work as is possible without actually buying and listening to it ail. It also includes a bonus live dise, recorded last November a couple of weeks before their final gig. 
Herb Alpert & The Tijuana Brass The Lonely Bull (High Coin SABRECD 2001), South Of The Border (SABRECD 2002), Whipped Cream & Other Delights (SABRECD 2003), Going Places (SABRECD 2009), What Now My Love (SABRECD 2010), SRO (SABRECD 2011), Lost Treasures (SABRECD 2018) 1 Co-founderof I AScM Records, 1 for which ail of 

remastered reissues were originally recorded, Herb Alpert was also the labels hottest attraction in its early years and the first six of these albums were ail Top 10 albums and million- 

Albums 
FRONTLINE RELEASES DANCE □AC0RNS DR0PP1NG FROM THE TREE Kudos (CO CWRCOLP 001) 
□CRAIG, CARLTHE ALBUM FDRMERLYKNOWN AS Rush Hour {CD RH102CD) □ELLAY KHULECAU FORMULA Decon (CD DCN 24CD) □H0T KARL THE GREAT ESCAPE BBE (CD BBECO 062) □ LAL WARf.l BELtY HIGH POWER Kudos (CD PTRCD 006) □LONDON ELOCmiCITY POWER BALIADS Hosp-id (CD NHS 95C0) □ MASTERS 0F CEREM0NY DYNAMI TE Strong City (C0 TEG 76507CD) □ MILLIMETRIK VARIE IY1S THE SPICE 0F UFE SUik (CD STAT1K 003) □M0USE ON MARS UVE OT Somg (CO S0NIG 47CD) □ MURCOf RENENBRANZA The Leal Label (CO BAY 47C0 LP BAY 47V) 

□ VARIOUS LATENIGHTTALES - Al!..     □ VAR10US ULTIMATE BREAKS AND BEATS VOL 21 Street Beat □VARIOUS ULTIMATE BREAKS AND BEATS VOL 22 Street Beat (LP SBR 522) □ VARIOUS ESSENTIAL SELECTION/SUMMER 2005 Mercury (CD 9874064) ■ WHO MADE WHO WHO MADE WHÛ Gomma (CO GOMMA 060CD) 
JAZZ □HIIl, ANDREW ANDREW!'! Blue Note (CO 3U4382) □HOPE. ELMO TRIO AND OUARTET 8!ue Note (CD 3114992) □ REINHARDT, DJANGO1GOT RHYTHM SNAPPER Snapper (CD SBOX 019) 
□ BEU. AND Y ELECTRIC BLUE Sancluary (CO SANCD 323 LP SANLP 323) m BETA BAND. THE GREATEST HITS Régal (CO REG 126CDX) □ BLONDIE UVE BY REQUEST Cooking Vinyl (CO C00XC0 332) □EITZEL. MARK CANDY ASS Cooking Vmyl (CD COOKCD 354) □FAL1,THE FALL HEAOS ROLL Sancluary (CD SLOCO 003 LP SLOLP 003) □ FORD, DAVID ISINCERELY APOLOGISE FOR ALL THE TROUBLE IVE CAU Independienle 
H CO! TEAM.THE THUNOER UGHTENING STRIKE Mençhis Industries (CO Ml 040COX LP Ml 040LPX) □ HARLEY. STEVE QUAUTY OF MERCY Goll (CD GOTTCD 040) 

□ROWETTA ROWEHA Gut (CO GUTCO 50) □THOMPSON, RICHARD GRIZZLY MAN Cooking Vmyl (CD COOKCD 360) □VARIOUS DREAM BROTHER Full Time Hobby (CD FTH 008CD) 

□ BUTLER, CAM GO SLOW Broken Horse (CD BKHCO 009) 
TENTATIONS large River (CO IRM m □ CARNIVAL IN COAL VIVALAV1DA EquTibre (CD EM 005) □CAVE IN PERFECT PITCH BLACK Hydra Head (CD HH 666103) □CHRIS TT 9 REO SONGS Snmvstorni (CO STORM Û31CD) □CLUB KULERS 2 NIGHTS WITH CLUB KILLER Buming Hcart (CD BHR1912) □COLT THESE THINGS CAHT HURT YOU NOW SomeUimg To Loten To (CO STLR 000006) □CROSS, DAVID EXILES Red Hol (CD COR 109C0) □ DAVIS, ANDY CLEVEDON PIER Angel Air (CO SJPCO 211) □DOGME 95 ARCADIAN HYMNS Cherry Red (CO MIL02) □ a G0000 EL G00D0 Ptabd Casual (CO PIC 12C0) 

□ ETERNAUTHE 5LEEP Of REASON Fireb® (CD I □ EXHUMED GARBAGE DAZE UslenaKe (CO POS □EXODUS SHOVEL HEADED KILl MACHINE Hue  □FIDGET THE MERCILESS BEAUTY Supermusic (CO SM 200 

□ ICTUS PUNK ROCK FOR G1RLS Code 7 (CO BMCO 001) 

□ UFE AND T1MES.THE SUBURBAN HYMNS Dcsoto (CD TH 49) □UNDSAY, STEVEN EXIT MUS1C Séminal (CO SEM 001X) □ LOUTA STASI RUHR Codebreaker (CO CODEX OU) BrctSSS'SSrUicoKAaootco, □ MATT POND PA EMBLEME B-Umque (CD BUN 097) □ MILLS, CHRIS THE WALL TO WALL SESSIONS Orcus 65 (CO CIRC 65CD007) □ MIRACLE MUE GLOW Miracle (CO CDMM 11) □ NEW WAY TO TRUSTA NEVER GROW OLD NEVER DIE Golf (CO CDHOLE145) 

ŒR,MICHAE1, CROUP HEAVYHlTTERSDoadline (CD CLP 1503-2) PH Rock uj ^.^.vHING WEASa WEASEL MANIA FAT WRECK (CO FAT 696CD) PH Rock □SEVENTH KEY UVE IN ATLANTA Fronliers(COFRCD 263) C Rock Q SHAKRA FALL AFM (CD AFMCD 098) PH ^ □ SHINAZZI, SAM STORIES YOU WOULDNT BEUEVE laughing Outlaw (CO LORCD 092) SHK/P Smger/Songwi >kf □ S1GH GALLOWS GALLERY Candlel-ghl (CD NB1503C0) PH MeW □ SIMPLE PLAN MTV HARO ROCK UVE Atlantic (CD 756794U22) TEN Rock □ S1NCE THE FLOOD VALOR AND VENGEANCE Métal Blade (CD 398414521 CD) PH Rock 

□SWAllOW THE SUN GHOSTS Of LOSS Firebox (CD FIRECO 027) □ SWIFT, RICHARD THE NOVEUST Secrelly Canadian (CD SC Ul) □ TERROR 2000 TERROR FOR SALE Scarlet (CD SC 109C0) □TOSSERS VALLEY OF THE SHAOOW OF DEATH Victory (CD VR 297CD) □ TYRANNY T1DES OF AVVAKEN1NG Firebox (CD FDOOM 007CD) □ UDO MISSION NO X AFM (CO AFMCD 0959) □ UNDEROATH THEYRE ONLY CHAS1NG SAFETY Gold (CO CDHOLE157) □ VAIN ON THE UNE Jadrie Rainbow (CD JR 2042005) 
uVARIOUS tASIPAS AUI1UU11 bide Une uummy (tusu w/aui) □VARIOUS BflCK AGAINSTTHE WALL ClMpalra (CDCIP1535CD) □ VENOM WMV Sanduajy (CD CMXBX 7111 □ WASHINGTON SOCIAL CUIB CATCHING LOOKS Badmn (CO E ' □ WHITI LION CONCERT ANTHOLOGY Clcopalra (CD CLP 15601 □YOYirSGIVENUPGIVINGUPi«i»gitmï(CDUGCD028) Rodjftp □ TOOR BLACK STARSOUNDFROMTHEGROUND Ténor Vossa (CO TV 002) 

c ^ ROOTS Rock/Pop □BREUT, FRANCOIZ UNE SAISON VOLEE BNIa Uni» (CO HEliACD 107) □OAMPBEU, MARTIN SHOWCASE Log On (CD LDGCD 002) Rak/Pop □MCLEAN. BITTYON BOND STREET PEddngs (CD PTICD 002) □PERRY, LEE OUB AROUND THE WORD) Sprinl (LP SRP 005) □VARIOUS ANTHOLOGY OF 8RITISH AND IR1SH F01X SjACtoy (CO CMBX1030) iww SOUNDTRACK Rock/Pop □HORRÎCONE, ENNIO CRIME AND DISSONANCE Ipecac (CD IPC 66) Rock/Ftp □VARIOUS GOAL (0S1) Bip Brollief (CO RKIOCD 33) □VARIOUS K1NKY BOOTS (OSD EM1 Catalogue (CO 3411952} 
ftp URBAN RocWtç □BIO SHUO GANGSIARR PRESENTS Ail City ICO SSH 90201 Pvp □CRACK VILLACE CHILOREN OF THE WRttNG G00 Mate Stme Nom (CD NOISE 12C0) Pm □DICABŒ PLANETS BEYOND THE SPECIRUM Bte Note (CO 3120932) RotMYji aDJ CREEN LANTERN NEW WORLD ORDER NOCTURNE (CD OTCD 992) RKk/ftp □ DJ SKULLY BR1NG IT 6ACK Scenorio [CD SKULLVCDI) P«1 DCOLOEN FLAMINGO ORC GUARDIAN ANGEL (S WATCHIN 1* (CD GF 29291 RoLk/ftï □INDUCE CYCLE Wooder Sound (CD WS 002) □ KRS1PROPHETS VS PROPHETS NOCTURNE (CO 0R130001 □ HflVE AU.UP IN YOUR M1N0 Bully (CO FUCD 009) y □ROOIS ORGANK ScewiotCDRÈMEDY 01C0) Q SWEAT, KEITH SWEAT HOTEL SanduaiY (CO SANCO 323) Rtck □VARIOUS RIDDEM DRIVEN THROWBACK CIGGYVP (CO VPCD 23011 □VARIOUS UFE BEFORE 40 Lowlifc (CO LOW AOCD) Q VEGAS, MR FULL UP DolkSotc Vmyl (CD 22762) 

□ CURTISCHIP EAT1NG PASTE Al 
□ GASMAUTHE MULTIPLEX SubUglil (CD SLR □ HORCHATA BASIOIA AU NoMara (CD AON1 
DMOIHBOV THE FEARS Ad Noiseam (CD ADN 
□ VARIOUS CHILDRENS CLASSICS ASV (CD CDRSB 404) □ VYTEAR THE GREAI RUBBER AUDIO G25 (CD G 25005) □ W1LT AS CIANTS WATCH OVER US Ad Notom (CD AON 35) □ YOUNO OOOS. THE XXY PIAS (CD PIASB100CD CD PIASBIOOCOX) 
CATALOGUE & REISSUES 
narawriANJ MAX1MUM WA8Y J BUGE cl,ra,™! ""A™ (CD ABCD 163) □CHERRY, DON WHERE1SBROOKI □ DALTREY, ROGER RIDE A ROCKI™. lu □ DALTREY, ROGER ONE OF IHE BOYS Siuic'm^ (CD C 



Albums listed this week: 245 Yeai'to date: 9,395 
Singles listed this week: 124 
Year to date: 5,095 

JDARK FUNERAL V0B1SUM SATANAS No Fashion (CO NFR 027) □ MOTORHEAOIRON FIST Sanctuary (CO SMEOO ?44) 
)HN CALE VVRONG WAY UP Rykod.sc (CO HNCO1485) 

i_j_. , FAITH KTFP THE FAITH Atlantic (CD 8612730162) □ FIRST CHOICE 2C0 DEUUXE ANTHOIDGY Suss'd (CD SALSACD 024) □JACKSON. MICHAEL INNOCENT Chrome Drcams (CD ABCO 216) □lANDSBOROUCH, CHARUE MY HEART WOULD KNOW Rosette (CD ROSCD 2056) □ LILES. ANDREW AN UN WOP" □LILES, ANDREW ALI CLOSEl 
□LORD BELIAL KISS THE GOAT No Fashion (CD NFR 010) □LORD BEUAL ANGELGRINOER No Fashion (CO NFR 058) □LORD BEUAL ENTER THE MOONUGHT GATE No Fashion (CD NFR 020) □LORD BELIAL UNHOLY CRUSADE No Fashion (CO NFR 033) □ LOX. THE MONEY POWER AND RESPECT Atlantic (CO 8612730152) □MASE HARLEM WORLD Atlantic (CO 8612730172) 

3US BIC UFE AFTER DEATH Atlantic (CO 8612730112) 

R&B □SACRILEGE WITHIN THE PROPHECY fi™ R£B QSHYNE SHYNE Allante (CD 8612730322) Rocx □SHOOPDOCG THE BEST OFEMI Catalogue (COtba) Biography □ STATETROOPER THE CALUNG Vigilante (CD CICCO 01) 
□ URIAHHEEPCHAJ    □ VARIOUS ART OF THE UNDSAYS ASV (CD CORSN 3027) □ VARIOUS BAO BOYS II Atla.   □ W1NANS, MARIO HURT NO MORE AHantic (CD 0249862171) □WOMACK, BOBBY POETS Sanctuary (CD CMETD1217) 

□ BETA BAND, THE FILM -THE BEST OF THE BETA BAND Régal (REG1260V0) El □ FAITHLESS FAITHLESS - UVE AT THE ALEXANDRA PALACE CheetyArista (82876724039) A □ LYDON, JOHN THE BEST OF BRITISH £1 NOTES Vtrgm Catalcgue (LYDONDVD1) El 

Singles JUS LUNACY HAS FOUND ME/TBA Ryder Music 0? SIGNALER 002) 
DANCE □ 16 BIT IflinaS HOPETTBA Nu fopubiic 112' SBUJNT. JAMESHIGHAIlanttlCOAT 0222C0 CO AT 0222C0X1 
□ AOUASKY MOVINTHC HYPE/IBA tecnga (12- BASA 019) □artdrime lke imviba roluiver m- art 0021 □ AimiOKUNIK UNTITIBB1TBA Hydraf» 0? HVORO 031) □ BANCKOK IMPACT TA600 Crem M" CR122) 

□CAICERA, JUNIOR BLACK MAM6A Wallop (IT WA1ITD OU) □CLAN 5 S SIDNACE IfMI/TBA Kudeta OT KUDEIA 006) □ OARE, NICK TRUE LOVE/TBA Refmn (12*RFM021) □DAVIDSON, T1H THE MOI    

:D 10 8£ NICER/TBA Polydar 
□ HK U9 PICK ME UP One Utile Indon (CD 497 TP7CD) Q JONES, JANIE SONODOG One Utile Indian (CD 702 TP7CD) □ MADNESS CIRE W0N1 DO YOUTTBA V2 (CO WR 5035013) 
S MICHAEL GEORGE JOHN AND aVIS Sony BMG (ON nA) ■ O'MEARA, JO THAT HUR1S THE MOST Sairtmiy (CD SANCD 402) □ PLANT, ROBERT ENCHANTER/TBA Sancluaiy IlE' SANTW 405) 

□DJ HEU MY 0EF1NATI0N OF HOUSE PT 27IBA Gigok. (12" GIGOtO 175) □ DJ HIDDEN DEATH FROM A DISTANCE/TBA Ryder Music 02' OUTBAS 0021 QOOWNEY, GREC THE CHAMBER7TBA OtoWf (ff DISCOVER17) □ DUPLEX FDM Clone (12* CX 20) □E-2 ROUERS BEUEVETTBA Mmng State (12' SHAOOW1771 □ ELECTRIC PRESS RE-EVALUAIE/IBA 20/20 Vision 112- VIS 124) □ EMMANUEL DAMElQfTBA Utile Uague 0? U120) □FIAT PACK SWEETCHiLO OF M1NE/TBA Breasftd (CO BFO 013CO12- 8FD OOL 
MONTCOIPIER BROTHERS,THE AU MY BAD THOUGHTS Vespertine (CD VESPERT1KE 5) 

□JENNAGWOE/TBABiigoBeatsC  □ JOHN B YS HYDRA BREAKS ON A MISSION/TBA EledlO 1 OIAÏÏ1ER, STEVE THAT SOUND Joia 02* J01A 0211 l~1,rT£R, SEBASTIAN ELECTRIC/TBA lnlecttE' INTEC40) 

□ MASS C VVHOS BACVTBA El ■ I 

ROOTS □ BARRYISSAC WAR20NE Reggae On Top (12 ROT OIS) □ BARRYISSAC CHILDREN OF THE UOSTI/1BA Regj* On Ttp 00' ROT 10-19) □ BARRYISSAC CHANt Reggae On Top (KT ROT 10-20) □ EMMANUEL ELI SADAM/TBA Reggae On Top 00' ROT 10-17) □ RODRIGO Y CABR1EU OIABLO RDJOTBA Rubyyvota (ON RWXCD 20) □ SINGER BLUE COOKIE JAR/1BA Reggae On Top 00' ROT 10-171 
URBAN 

□ NAZARETH GLIMPSE OF PERFECÎIONTTBA Slirn 

QPIAYERS WHA1S YOUR PROBLEWTBA Sanctay 02" OONIW 018) □ PRODIGY VOODOO PE0P1EAIUI OF SPACE XL (CD X1S 2BC012" XLT 2912" XIR 2191 □ PUT II OH M HIOOEN TRAWT8A True To Forai (12" TIF 0021 □RODRIOUEZ, BOSTON WHERFS THE PARTY/TBA Ulllo le«|ije [12' IL 1209) USAACHI i SANDIECO tOVE RIOVTBA mû Vision IW VIS U4) OsanzA. JOUAN INTERFERENCE PART I/TBA Infanl 02- INFANT 002) □ SERIAI DIVA DONT UT IT SHOWIBA Instrel (12' INST 004) □ SINCLAR BOB LOVE GENERATION/IRA Oefected (ON DFTDUO) 
OTHER □ CAURAL SUICIDE/IDA Consumer Research 4 Dcwiopmcnl (T CRL 010) OKARHINSKY EXPER1ENCE.THE RORY MORE AT T1E LOWREYORGAN/TBA FVttems 01 

□SOLEX SHIFT EP Seraith Sign (C rar<i«r □ SIEVENS, BEN ATTACK/TBA Vrclorrs Ode ( □ SUN COO,TRE JACK FM 03 Jati FM (T JAO U SWAIN 4 DOBSOUL NO PUEDES SEHT1R'T JSVSCOM DATA HORSE/TBA Syncom 02" 

sellers in the US between 1962 and 1966; the last is a collection of rare and previously unissued tracks. Alpert's Lrademark, upbeat Lalin-style arrangements of both original songs and covers were usually dominated by bis own trumpet, with tracks such as The Lonely Bull and Spanish Flea becoming Worldwide smashes. Ail albums are in Smart Digipaks, with 20-page booklets, and were reissued in association with Alpert, who provides neat insights 
The King's Singées Colouring Book (El ACMEM 50CD) Applying their 

techniques to popular material, the King's Singers quintessentially English style has made them one of the most durable classical crossover acts of the past 40 yeare and this collection concentrâtes on their recordings ofwell-known Sixties and Sevenlies hits. Sounding somewhat like forerunners for G4, their Imaginative arrangements and vocal virtuosity provide engrossing takes on familiar material such as Life On Mars, Moming Has Broken, Watch Me and Eleanor Rigby. 
Alabama The Essential (RCA 82876686352) Although a handful of tracks have been badly edited 1 from ' I original singles 
he shoehorned into this t» 

which disbanded in 2003. The band's mostly self-penned songs were slick, sleek and sophisticated, with excellent harmonies, superb musicianship, 
influences to make them 
They never dented the UK charts, though, so this collection, which includes ail 42 of their US number ones, is likely to remain a cuit item. 
These Ghoulish Things: Horror Hits For Halloween (Ace CDCHD1070) This Halloween- 

kitsch comedy and chilling curios, ranging from excellent contemporaneous covers of the thèmes from TV comedy hits The Munsters andAddams Family to obscurities such as John Zacherle's Monster Party, Orvin Yoes' hysterically bad Vampire and bona-fide hits, including the original graveyard smash, Monster Mash, by Bobby "Boris" PickeL Alan Jones 



Singles 

TherearesevennewentriestotheTop20- / ^ f 4'i#*■ 1 II 1^ 
Kanye West Franz Ferdinand and Katie / I 116 | I Iwldl 
Meluamaking the biggest impact but failing / / a 
to usurp Pussycat Dolls at number one / # ^ 

Hi 
i 

w '1M1 ^'l',?TÛV tT' :v :v- -■ / 
PUSSYCAT DOLLS FEAT. BUSTA RHYMES DONT CHA ASM 
KATIE MELUA NINE MILLION BICYCLES DRAMAIICO 

1 2 

3 
4 

1 PUSSYCAT DOLLS FEAT. BUSTA RHYMES DON 1 CHA / , 
KANYE WEST FEAT. JAMIE FOXX M U 0 ' ■' ■£F' 

1 N 1!1N , , 
FRANZ FERDINAND DO YOU WANT TO 4 ï FRANZ FERDINAND 00 YOU WANÎ TO DOMiNO KANYE WEST FEAT. JAMIE FOXX GOLD DIGGER RCC-A raw 

întroductory 
second album Ute Registration, reached number 
providing him wilii his highest chail position as a primary artist on a record, and foilow-up Gold Dlgger. featunng Jamie Foxx, easily 
tliis week, debutlng at 
saies of 22.982. The Late Registration album hasmoved 2-4-5-7 sinceits 
WL-ki arjo, boll'iui 174,906 copies. 

5 KATIE MELUA NINE MILLION BICYCLES ^ dm.„sooi2(PI 
DANIEL POWTER BAD DAY warker BROS 6 DANIEL POWTER BAD DAY 8! 4 MYLO VS MIAMI SOUND MACHINE DOCTOR PRESSURE BREASTFEO 7 MYLO VS MIAMI SOUND MACHINE DOCTOR PRESSURE 

10|O DAMIAN "JR GONG" MARLEY WELCOME TO JAMROCK ISLAM. 8 | 4 IlSLUZ 
12j7 50 CENT FEAT. MOBB DEEP OUHA CONTROL INIERSCOPE 9 É ' ELI CLARKSON SI HAZELEYES 
BiW HARD-R L1V1NG FOR THE WEEKEND atiantic/kecessary 10 s RIHANNAPONœREPLAY 14 13 JESS1CA SIMPSON THESE BOOTS ARE MADE FOR WALK1N" coilvbia 1513 16iO BON JOVI HAVE A NICE DAY mercuky STERE0PH0NICS0EV1L w "ïf 

-w i ̂  STEREOP H 0 NIC S DE VIL 
: 50 CENT FEAT. MOBB DEEP OUTTA CONTROL 17|12 18] U COLDPLAY FIX YOU PARIOPHO.-JE 

13 â ; - DAMIAN "JR GONG" MARLEY WELCOME TO JAMROCK 
20 15 DAVID GRAY THE ONE 1 LOVE ailantic 14 COLDPLAY F XYÛU 
22l 8 HIM WINGS OF A BUTTERFLY SIRE Ts" j HARD-FIQVING FOR THE WEEKEND 
23] 16 THE BLACK EYED PEAS DONT UE M» 16 D; WD GRAY THE ONE I LOVE 
25! 18 LES RYTHMES DIGITALES JACQUES YOUR BODY (MAKE ME SWEAT) DATA TT KT TUNSTALLSUDDENLY ISEE 
27] 25 PENDULUM SLAM/OUT HERE breakeeat KAOS KT TUNSTALl SUDDENLYISEE RCLENRESS 18 6 2 BON JOVI HAVE A NICE DAY (S-Mnks/Bon Jw'SjitibcnJ UravtfSiVSony AUW/anw-Chjppen (Bon JcvVSdîrtera/Sjunks) V( wy 96SS3-tl !J) 28 19 GWEN STEFANI COOL imterscope 19 pi JESSICA SIMPSON THESE BOOTS ARE MADE FOR WALI<IN\ , 
30]© BULLET FOR MY VALENTINE SUFFOCATING UNDER WORDS OF SORROW VISIBLE NCISE 20 OASIS THE IMPORTANCE OF BEINGIDLE (Gallagher) Oasis/Scny ATV (fePagher) Biq BroUw RKIDSC031 (ARV> 
Ijf KANO N1TE NITE 679 FA1THLESS1NS0MNIA 2005 CHEEKY 

S 

21 5 SIMON WEBBE LAY YOUR HANDS 
33] 22 GOLDIE LOOKIN' CHAIN YOUR MISSUSIS A NUTTER AILANTIC 22 18 5 THE BLACK EYED PEAS1 1 I. TLIi 
35SO KAISER CH1EFS1PRED1CT A RI0T/S1NK THAT SHIP b UNIQOE/POLYOOR JAMIE CULLUMGET YOUR WAY UCJ 23 14 2 JAMESYPNOOKIE (Cyra!)EMI/!to»UWM»VC)nisl SnOTt SMOOVRMCOSIU) 36|0 MEW SPECIAL êvil office 24 20 5 ^ISER CHIEFSj PREDICT A: RIOT/SINK THAT SHIP 371© LADYTRON DESÎROY EVERYTH1NG YOU TOUCH ISLA-JD Ferdinand 

biggest hit to date, bohind the 
peak ofTake Me Ont, Franz 
single Do You 

38128 TONY YAYO FEAT. 50 CENT SO SEDUCT1VE INIERSCOPE 25 19 4 GWEN STEFANI COOL (Austin) EMI/Xoball (Slcfam/Auslin) Inlc-nc-»» 9884356 (U) 
40 23 GIRLS ALOUD LONG HOT SUMMER POLYDOR JEMWISH! ATO 26 10 2 WM WINGS OF A BUTTERFLY 

27 11 2 STATUS QUO THE PARTY AINT OVER YET 

un misrmii iMmtutxi 1 | PUSSYCAT DOLLS FEAT. BUSTA RHYMES DONT CHA MM 
28 
29 i 3 

LESRYTHMESDIGITALES JACQUES YOUR BODY (MAKE MESWEAT)^ 
GOLDIE LOOKIN' CHAIN YOUR MISSUS IS A NUTTER (Xain) FMI (CokJie LooVm Chain) Au /1IUK014C0X (TEN) 

1 4 | G0RILLA2 DARE (MiOPmE 2 | DANIEL POWTER BAD DAY WARNER broihers 3 I KANYE WEST FEAT. JAMLE FOXX COU) OIGGER ROCA FELLA 
on sales of ^ 19,844. Itisthe 
from the Scots band's second 

rcleased on October 3. 

highest position for 15 weeks Inst week, rising to number 62, but 
65 tlils week despite a 32.8% increasein sales to 4.811. 
sales toU4m. 

30 
31 
32 

26 2 
KANOI ïï Mil i INNER& LEO THE LION NITE NITE 
PRETTY RICKY GRIND WITH ME 
FAITHUESSJNSOMNIA 2005 

7 111 MYLOVS MIAMI SOUND MACHINE DOCTOR PRESSURE raym 5 i RIHANNA PON DE REPLAY oef jau 33 
~34~ i r 

JAMES BLUNTYOU'RE BEAUTIFUL ® 
8 7 OASIS THE IMPORTANCE OF SEING 10L£ Bic esother PENDULUM SLAM/o"uT HERE (Swire-Thompson/McGnCcn) Pure Genan/Bucks (Swire-Thompson/WcGrinen) B, .• iiv r kja B6K01JSCD (SRD) 
10 16 j SEAN PAULWE SE BURNIN' vwinc "35" MARIAH CAREY WE BELONG TOGETHER (DupaTlat^/Sej!) Uiwot.iVCMI/BMIVCC/CIvys.îIlVSwï ATV (Cjiev/Cupn/S&iJ/AinIin/Rii.l.y/Frim.md./lrjKfioi/Su) M.r.-WÎJDW 
12 10 ! KAISER CHLEFSIPRED1CT A RIOT B-iMfflJE/POLYDOR 12 j FRANZ FERDINAND DO YOUWANTTD downo 36 35 14 ZPyTOIELTONJOHN GHETTO G(»pEL 
13 O | 50 CENT FEAT. MOBB DEEP OUHA CONTROL interscofe ~W À f SULLETFORMY VALENTINE SUIFOCATING UNDER WORDS OF SORROW 

TONY YAYO FEAT. 50 CENT SO SEDUCTIVE ! 1 -LUULil 1 VL ^ 
14 9 1 THE BLACK EYEO PEAS DONT LIE MM ~38 15114 ; COLOPLAY F1X Y0U MSUWIM Ï6 T3 S DAVID CRAY THE ONE 1 LOVE siumic 17 17 ! CWEN STEFANICOOL isrinsoiff 18 ; a ! ÂNT0NY & THE JOHNSONS HOPE THERE'S SOMEONE tcuai tham 

n,t!S'r7 OnSWROSSTHEUWDUi [10171 n.v.= Sw™" SETOYIHINGOT SKf™7 StSiî ÈS™ 
8— WMJWHDS FROM SIERRA ? —U iSSS . CRALY CHICK 73 OOVOOWAmTOL S!! cÏÏSrell LSE^' 

19| 22 : RADIOHEADIWANINONE OFIH15 l'iOErfiBIME 20' 20 i KELLY CURKSON S1NCE U BEEN GONE sca 
34 MUSJCWEEK 01.10.05 
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Singles Chart 
As used liy Top Of The Pops and Radio One 

39 24 » JEMWISHI 
40 32 7 GOLDFRAPP OOH LA LA " 7 ' (Goîdlrapfitojory) Wanw-Ctuppefl (CoMfrjpîVOtoor,) , trmmijfvipin 41 31 12 KELLY CLARKSON SINCE U BEEN GONE (Martin) Maralone/Kobàlt (Sa.ndbertj/Gûttwald) ^ 42 / LAUYIRUN 1 UYI: 1NGY0UT0UCH 
43 38 5 IHLWHIIL IRlPtS ÎBELL 
44 / JAMIE CULLUM GET YOUR WAY 
45 GIRLS ALOUU J 1LR 
46 i f MEW SPECIAL 
47 à BLOODHOUNDGANG FOXTROT UNIF0RW1CHARLIE KILO 
48 FREEMASONS FEAT. AMANOA WILSON !/■. - i d! M M 1 J[) 
49 4. MCFLY HL BE OK (Padgham) Umverial/PresliQe (Flelchcr/JonK/PojTitcr) Istmd MCSXD40428 (U) 50 47 23 BODYROCKERS ILIKE THE WAY 
51 47 7 AKON BELLY DANGER (BANANZA) 
52 40 8 CIARA FEAT. LUDACRIS OH (Hanis/Davis) Unrreml/tMl/P&P (Harris/Hams/Davis^ndges) UFace 82876711372 lARV) 53 3, 5 CRAZY FROG POPCORN (Bas Bumpers Muw) Boume (Kingsley) Guslo C0GUS21 (P) 54 É JERMAINE DUPRI GOTTA GETCHA 
55 50 7 MATTAFIX BIG CITY LIFE 
56 i r JULIETTE & THE LICKS GOT LOVE TO KILL 
57 r ULTRABEAT 1 G;. ITWIÎ 1 ME 
58 30 7 THEDEAD 60SRI0T RADIO ICOTWI Bmos S/il/nl DH-jsorx ni» OeM m MUv-.-k CLTC07011 59 3' ' SUPAFLY VS FISHBOWL LET S GET DOWN 
60 57 8 THE GAME DREAMS 
61 54 EMINEMASS LIKE THAT (Or Drc/Eiwmda) Warwf-Chappe!|/tMI/U™»c'%»VPAP (Vounq/PopeyMaihLrvIlizondJ/Balson) In ervof* 933390-11U1 62 53 7 THE MAGIC NUMBERS1OVF VF LIKE YOU 
63 55 24 C0R1LLAZ1 LEL COOC iNC 
64 44 7 THE MYSTERY JETS YOU GANT POOL ME DENNIS (Ford/The Mystey Jcls) Zoniba (Hanison) 679 679U09C0 (TEN) 65 60 * GREEN DAY WAKE ME UP WHEN SEPTEMBER ENDS av,,mm2nm 66 

"ôT 
THE DUKE SPIRU CUTS' ACROSS THE LAND 
^ AUnlic ATO'IÇCD fllll) 68 61 19 KT TUNSTALL OTHER SIDE OF THE WORLD ■i.. : ■. -M'.O! ■ •t" 69 2, 7 THE SUBWAYS WITH YOU , „ Y„)r„iTr,: ■■6- ,,   ' ■ .r.-n . 7 >7 ■■ 7! ' '17 70 r ARMAND VAN HELDEN WHEN THE LIGHTS GO DOWN l[CBavmi s.l- n - - > -...li.; 71 FOO FIGHTERS DOA 

72 56 14 MVP E i 1 CHECK12) 
1T 66 CHARLOTTE CHIJRCH 1 

74 
15 

77 KANYEWEST DIAMONDS FROM SIERRA LEONE 
S SHERYL CROW GOODIS GOOD 

s of 8,469, but falling short of fitst single Dakota, whicli toppcd tlie chart 
of 40378°TJic album lias sold 413,296 copies 

mœiOSlHEMEKEWlS M ter SOMMER « UWMEUKETOOM 
IHE MRIY AOET OCER YET 21 THESE BOOISAREUAK. 19 IHIS ISiaVAStARI BREAKS 67 SEPTtWBEREHDSbS 

THE PUSSYCAT DOLLS FEAT. BU5TA RHYMES DONT CHA 
SEAN PAUL W£ BE BURN1N' . JAM1E FOXX GOLD DIGGER 
FRANZ FERDINAND DO VOJ WAMT TO KAT1E MELUA NINE MILUOM BICYCLES DANIEL POWfTERBADDAY SOUND MACHINE DOCTOR PRESSURE 
KELLY CLARKSON BEHIND THESE HAZEl EYES RIHANNA PON DE REPIAY THE BLACK EYEOPEAS DONT UE 
GWEN STEFANICOOL 

. MOBB DEEP OUTTA CONTROL JAMES BLUNTYOU RE BEAUT1FUL STEREOPHONICS DEV1L KAISER CHLEFS1PREDICT A R10T/S1NK THAT SH1P BON J0V1 HAVE A NICE DAY SIMON WEBBELAY YDUR HANDS HARD-FI UVfNG FOR THE WEEKEND 

JESSICA SIMPSON THESE BOOTS ARE MADE FOR WALK1N' CHARLOTTE CHURCHCRAZY CHICK BODYROCKERS1 L1KE THE WAY MARÏAH CAREY WE BELONG TDi 
GREENDAYWAKEME UPWHENSEI 
PRETTY R1CKY GR1ND WUH ME KANO FEAT. MIKE SKINNER & LEO THE UON NITE NiTE KELLY CLARKSON SINCEUBEENGONE FREEMASONS FEAT. AMANOA WILSON LOVE ON MY M1N0 LES RYTHMES DICLTALES JACQUES YOUR BODYIMAKE ME SWEAT) UBERTYXSONG 4 LOYERS HIMWINGS CFA BUTTERFLY 

SI PENDULUM SLAM/OUTHERE zTTI MYLO VS MIAMI SOUND MACHINE DOCTOR PRESSURE i| 2 [ SUPAFLY VSFISHBOWL LETS CET DOWN 
"îi©! SHYFX PLASTIC SOUL i 3 FAITHLESSINS0MNIA2005 7]Tj FREEMASONS FEAT. AMANOA WILSON LOVE ON MY M1ND 8 O Al "1 ig'] THE JUAN MACLEAN GIVE ME EVERY LiTTLE TH1NG Ï51 ARMAND VAN HELDEN WHEN THE LIGHIS GO DOWN 

7 | MINT ROYALE SINGIN1 IN THE RAIN 

1 | PUSSYCAT DOLLS FEAT. BUSTARH' | ©| KANYE WEST FEAT. JAM1E FOXX GOLD D1G 2 | 50 CENT FEAT. MOBB DEEP OUHA COI | PRETTY RICKY GR1ND WITH ME 4 | KANO FEAT. MIKE SKINNER & LEO THE UON NITE NITE 5 | TONY VAYO FEAT. 50 CENT SO SEDUCTIVE 
i © | JERMA1NE DUPRIGOTTA GETCHA ! 7 I G0L01E LOOKIN' CHAIN YOUR MISSUS1S A NUTTER 10| 8 [ CIARA FEAT. LUDACRIS OH 

AH tlie sales and airplay charts published in Music Week are also available online every Sunday evening at www.musicwaek.com 



Albums 

It is a busy week for new entries, with seven 
acts making Top 20 débuts. But none can 
dislodge David Gray's Life In Slow Motion, 
which spends a second week at number one 

The Officiai UK 

TOP 20 MUS1C DVD îhs Uti A/mSTUIU UMMldutCf) 
i J1M1HENDRIX LIVE Al W000STOCK IkHvmaKU) 2_ 7 U2 RATTIE AND HUM 

T BRUCE SPRINCSTEEN VHIS1DRVTEL1ERS 3 RAT PACK GREATEST HITS T jJAY-Z FADE TO BLACK ucv--,vio 5 JOHNNY CASH THE MAN IN BLACK - HIS EARLY YWRS T 9 AC/DC FAMILY JEWELS 9 13 BON JOVI THE CRU5H TOUR 10 8 THE EAGLES FAREWELL TOUR - LIVE FROM MELBOURNE n 11 MICHAEL JACKSON LIVE IN BUCHAREST - THE OANGEROUS TOUR 12 14 FOO F1CHTERS EVERYWHERE BUT HOME 13 6 BIONOIE LIVE 
E 22 DEAN MARTIN LEGENDS IN CONCERT 15 15 ! QUEEN LIVE AT LVEMBLEY SFADIUM 16 10 EMINEM THE ANCER MANAGEMENT TOUR 17 19 P1NK FLOYD C/ALBUMS THE MAKING OF THE DARK SIDE OF THE MOO 18 17 ELVIS PRESLEY ALOHA FROM HAWAII 19 18 VAR10US UVE AIO ■ 20 YEARS AGO TODAY 20 ABBATHE DEFINITIVE COLLECTION tamorttowax» 
TOP 10 RM ALBUMS WBF 

KANYE WEST LAIE REGISTRAT10N .m 
1® COLDIE LOOKIN' CHAIN SAFE AS FUCK Ai^tic (TIN) 3 ! 3 VARIOUS MASSIVE R&B-V0L2 9 ave. nojMîv w) Tjy PUSSYCAT DOLLS PCD MVIU) 
4^ KANO HOME SWEET HOME tnau) 6! 9 JOHN LEGENO CET L1FTED CototuatM 
M MARI AH CAREY THE EMANCIPATION OF MIMI Cvf. •. n lu, 8112 KANYE WEST THE COLLEGE DROPOUT Rx A f , aj. 914 50 CENT THE MASSACRE intemc^W) 10)18 MICHAEL JACKSON THE ESSENTIAL tpx (TLNI 
TOP 10INDIE ALBUMS 

ANTONY & THE JOHNSONS i AM A BIRO NOW r-.,j. t. 
do STATUS QUO THE PARTY AINT OVER YFF 
51 1 ELBOW LEADERS OF THE FREEWORLU vm 
7iO DEVENDRA BANHART CRIPPLE CROW nrennii 
9 111 BLOC PARTY SUENT ALARM 

m 21© 
«nf nm ysefi msmmosi FRANZ FERDINAND DO YOUWANTTO ikmoWWS KAT1E MEUIA NINE MILUON BICYCLES tonyfom 3iO 4>0 STEREOPHONICS DEVIL V2m 

5.0 BULLET FORMYVALENTINE SUFF0CAT1NGUNDER WORDSOFSORROW v t i, -in 
7 jO JULIETTE & THE LICKS GOT LOVE TO KILi M, WHO 
# FREEMASONS FEAT. AMANDA WILSON LOVE ON MY MIND i r j i c. imi i 

IV- 
Atl the sales and airplay charts published in Music Week are also available online every Sunday evening at www.musicweek.com 
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BON jpyi HAVE A NÎCË DAY 
BARBRA STREISAND GUILTY TOO 
JAMESBLUNTBACKTOBEDLAM®s®i ;m 

5 £ W IAN BROWN THE GREATEST ® 
6 3= KJ TUNSTALL EYE TO THE TELESCOPE ® c ;Tltom[l06lE, 
7 KANYE WEST LATE REGISTRATION ® 
8 .6 COLDPLAYX&Y®5®2 Supple/Coldplay/Nc-lMn Pariophcne 4/47862 (E) 

!' ' 10 KELLY CLARKSON BREAKAWAY ® 
10 f DANIEL O'DONNELL TEENAGE DREAMS 

in 14 FAITHLESS FOREVER FA1THLESS - THE GREATEST HITS®? ^ 
12 i f QUEEN & PAUL RODGERS RETURN OF THE CHAMPIONS 
13 GORHIAZ DEMON DAYS ® ®. 
14 7 29 KAISER CHIEFS EMPLOYMENT ® 2 
15 s 2 PUSSYCAT DOLLS PCD Fjir/Vartxis ««<9885657(0) 16 M GOLDIE LOOKIN' CHAIN SAFE AS FUCK ® 
17 i 22 JAWl JOHNSON IN BETWEEN DREAMS ® 
18 À STATUS QUO THE PARTY AINT OVER YET 

© 86 THE STONE ROSES THE STONE ROSES ® 
20 17 OASIS DONT BELIEVE THE TRUTH ® 2 Sardy/Gallaqhy Big Brcdl^r RKIDC030 (ARV) i 21 [ © 189 TRACY CHAPMAN TRACY CHAPMAN ® 3 
22 20 13 FOO FIGHTERSINYOURHONOUR® Raikulinca/Foo Fighlen RCA 82876701952 (ARV) 23 15 MCFLY WONDERLAND ® Padqham/Po-.w bland W.COX60CI99(U) 24 31 12 HARD-FI STARS OFCCTV® 
25 27 25 MARIAH CAREY THE EMANCIPATION OF MIMI ® 
26 18 3 ANTONY & THE JOHNSONS I AM A BIRD NOW ® 

i27 28 68 THEKILLERS HOTFUSS®. 
28 21 7 DANIEL POWTER DANIEL POWTER 
29 19 15 THEMAGIC NUMBERSTHE MAGIC NUMBERS ® 

1 30 32 60 RAZORLIGHT UP ALL NIGHT ® 2 
31 22 44 GWEN STEFANI LOVE ANGEL MUSIC BABY ® 3 ® 1 
32 13 3 ROLLINGSTONES A BIGGER BANG ® 
33 29 86 SCISSOR SISTERS SCISSOR SISTERS ® 7 ® 2 Scissor Ssters pc 1,9366053(01 34 10 2 PAUL MCCARTNEY CHAOS AND CREATION IN THE BACKYARD ^ 

tE 92 DAMIEN RICEO®i@i 
36' e > MYLO DESTROY ROCK N ROLL® 
37 23 17 THE BLACK EYED PEAS MONKEY BUSINESS ® William/Boj,rd/Tiinîu!,Lnd/aplde jp/NoircTrip çgcjpigJ (ln 

13 
U CHARLOTTE CHURCH 1 ISSUES AND ISSUES ® Chamberï/V/hito/Sccl/Fortriaiv'flack.'JcFlianssoa/Var Sck-^'G 520M62 lAR\0 
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Albums Chart 

i A /M £ 39 5 GOLUI-KAKP bUHhkNAI URL ®    

40 2 31 JEM FINALLY WOKEN ® 
41 3- 53 GREEN DAY AMERICAN IDIOT ® 3 ® 2 CaYaflQ/CreenDjy R qv174FJî'ift7 (TFM) ; 42 2 16 THE WHITE STR1PES GET BEHIND ME SATAN 
43 12 2 ELBOW LEADERS OF THE FREE WORLD 
44 1 

27 BASEMENT JAXX THE SINGLES ® 2 
4b 33 17 SAM COOKEPORTRAIT OF A LEGEND ® 
4b 30 28 50 CENT THE MASSACRE ® © 1 
47 G 35 NEILYOUNG HARVEST 
4B 42 2 DAMIAN "JR GONG" MARLEY WELCOME TO JAMROCK 
49 47 26 JOHN LEGEND GET LIFTED® 
bU 16 2 SIGUR ROS TAKK 
bl 53 51 KASABIAN KASABIAN®2 
b2 £W MARY DUFF THE ULTIMATE COLLECTION 
53 35 5 CRAIGDAVID THE STORY GOES 
54 © 61 GREEN DAY DOOKIE ® 
55 56 7 KANO HOME SWEET HOME 
56 61 ' THE VERVE THISIS MUSIC - THE SINGLES 92-98 ® 
57 72 2 LED ZEPPELIN PHYSICAL GRAFFITI 
58 39 14 JAMIROQUAI DYNAMITE 
59 £f DISTURBED TEN THOUSAND FISTS 
60 38 36 JEFF WAYNE THE WAR OF THE WORLDS W.-4» ColumbQ C02 960001ARV1 61 4, 151 DAVID GRAY WHITE LADDER®,® 3 Grai/J.lcClu'ne/Pûlson/De Vnïî lHl)EMlW8573324832nm 62 40 15 MADELEINE PEYR0UX CARELESS LOVE ® 
63 44 ' ARCADE FIREFUNERAL® 
64 « 27 STERE0PH0NICS LANGUAGE.SEX.VIOLENCE.OTHER? ® 
65 62 72 FRANZ FERDINAND FRANZ FERDINAND ® 4 ® i 
66 =5 10 MICHAEL JACKSON THE ESSENTIAL 
67 46 1 BOB DYLAN NO DIRECTION HOME (OST) 

, 68 G 26 GOLDFRAPP BLACK CHERRY ® UMmmm 
69 /y DEVENDRA BANHART CRIPPLE CROW 

: 70 G 28 PHIL COLLINS HITS ® i ® 3 v^eov»™® 
71 G 54 DID0L1FEF0RRENT®2®4 IMû/RoUcVHwJgrt OvwVAmU 82876545982 (AR\) 72 G 15 34 G4 ® 2 

i 73 G 61 GORILLAZ G0RILLAZ®2®i   ' - - - 74 3' 1 SIMPLE MINDS BLACK & WHITE 050505 
75 57 72 (EANE HOPES AND FEARS ® ; ® 3 
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VARIOUS NEW WOMAN - THE NEW COLLECTION 2005 
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© THE PRODIGY THE FAT OFTHE 
® R0YKS0PP MELÛDYAM 
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0 QUEEN&PAUL ffl DISTURBED TEN THOUSANO RSTS 
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tally of 10^20 albums to27 - 



Anothexgreat 

summer of live music 

on Channel 4 and E4 

Homelands, Nokia Isle of Wight Festival, Download Festival, 
T4 on the Beach, 02 Wireless Festival, Oasis: Live from Manchester, 
V Festival, The Big Chili, Playstation 2 Freedom Weekender, 
Pepsi Max Downloaded, Bestival 

Thanks for sharing it with us. 
Coming soon; Robbie Williams: Live in Berlin, Kayne West: Live at Abbey Road, 
4Music Présents: Franz Ferdinand, BT Digital Music Awards, Swarovski Fashion f\/\ 
Rocks for the Prince's Trust and T4 Poil Winners Party with Smash Hits. A\ 

Plus; T4 every Saturday and Sunday from 9am 
4Music every Saturday from midnight 
E4Music everyday from 6am - 2pm 

channel4.com/music 


