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In this week's issue: Pan-European royalties on way; 
Artist albums shore up market Plus: the charts in full 
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The new double album available 7 November 2005 
CD, heavyweight vinyl LP and download 

Includes the single 'King of the Mountain' out October 24 
CD and limited 7" picture dise 
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Commission to streamline royalties 

ECtears 

up rights 

rulebook 

By Nicola Slade The MCPS-PRS Alliance and British Music Rights have given overwhehning backing to EC pro- posais lo radically transform the way online royalties are collected 
Under far-reaching proposais unveiled last Friday, the Commis- sion is looking to allow rights-hold- 

moves away with the ci up of signing up with soc ' ry-by-te: ' ' 

tion representing dotvnload stores across Europe - European Digital Media Association - for not being concrète enough. "The Commis- sion now plans to issue non-bind- ing guidelines, which themselves have been watered down, and which are likely to resuit in the 

British Music Rights director général Emma Pike says, "We very much support this approach and have done since the EC pub- lished its impact assessment report a few months back. We are in favour of the way the EC sees the market developing, as it puts 
the driving seat." "From what we can see, this 
pletely sympathetic to anything that grows the sector," adds MCPS- PRS chief executive Adam Singer, who believes the proposai offers, "better rates, a better return and ultimately benefits the creators". Aside front the support of the music communily, the EC propos- ais were criticised by the organisa- 

latory régime for rights manage- 
But, while the recommendation is not bound by law-enforcing lég- islation, Pike says the EC has reserved the right to bring any rele- vant law into effect if the societies fail to adopt the new processes. An outline of the plans was 

and delivered on behalf of EU Commissioner Charlie McCreevy during the Creative Economy Con- férence in Westminster last Friday. However, the EC is expected tomorrow (Tbesday) to formally put the proposai to Europe's 210 collect ion societies, having con- cluded it was the besl option oui of three considered. The report being sent to the col- lecting societies will contain détails 
parency, effective dispute resolu- tion and accountability of collec- tive rights managers. It will fall upon the shoulders of the collec- tion societies and artists and pub- lishers to instigate any changes. 
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Radio eues new 
Madonnatraek 
Madomta's forthcomîng single Hung Up will receive a simultaneous Worldwide radio airdate launch at Spm GMT next Monday, with Radio One lined up to give the track its début Ul< play. It will be the first time the song has been heard in full; for 

the past three weeks it has only been available to buy as a 30- second ringtone. The radio airdate will be followed a day later by the digital release of the full track, initially via iTunes, before its physical release on November 7 through Warner. Hung Up is the first track from Madonna's Uth studio album Confessions On A Dancefloor, which has been produced by UK producer/writer Stuart Price, 

Madonna's Drowned World tour (2001) and Re-invention tour (2004). Predominantly recorded in Price's DIY loft studio above his flat in West London, it is lier most uptempo album since Ray Of Light. 
meets dance," says Price. "1 think the kiss of death to a dance record 
working on the sougs in a very 

Artist albums 
boost market 
Music Week research reveals 
how vigorous artist album 
sales in September have helped put the market 
back on track p3 

Race is on to 
lead légal P2P 
The closureof three illégal 
peer-to-peer networks has 
cleared the way for 
legitimate file-sharing 
opérations p4 

Kiss oflife for 
ciassic rock 
The popularityof ciassic rock continues apace, as TV, 
tours and catalogue activitykeepsthe genre 
in the spotlight p9 

For the latest news 
as it happens, log onto 
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Your guide to 

Chait changes on 
free downloads CMP 

his single Electricity into ths Top r The Chart Supervisory Committee 
or physical singles given away through 

o 'According to retailers across the board, 
piracy is clearly still having an impact on 
a fragile music market' - Editorial, pl2 

V 

ff fP OdiC, Publishore' toocLalion 

To read ail the 
news as it 
happens each 
day, log on to 
musicweek.com 

the latest news from the music industry 
ncl major label 

• Nearly 1m sales of James BUmt's Back To Bedlam in guarter three lifted Warner to its best UK albums performance in five years. New Officiai Charts Company figures show 

in/s 16 iTunes s ■ l lie BRI is hosting 1 promote better un ' industry. Tlie first seminar last Thursday and the m October 20, aims to help members make the most of international opportunities. • Tlie Government is surveying SMEs within the music industry. p5 

£1.5ni facelift for 

South Asian communities, and • network 3 is Banbridge, where Shine FM intends to provide a service witli a Christian ethos. .. .a ^• - - - ^ • Lemmy, Deep Purple and Billy fdol deliver video content by te artists to were among the winnel in last week's its 3m customers. EMI joins Sony BMG Classic Rock Roll Of Honour, Classic as well as a raft of independent labels Rock magazine's inaugural award through mobile aggregator VidAone, ceremony. pl3. in signing up to toi • Former Blue m( 

«-SêSr? ExSony/flTV UID 
tal<esV2 position 

© Madonna is to perform at to 
the Worldwide live TV début new single Hung Up. She will of perfomiers including Coldplay, Foo Fighters, Green Day and Robbie Williams at the Atlantic Pavillon In 

w* 

Universal licenses 
materialtoiRadio 
« Universal Music US is to license its head of A&R, replacing Malcolm some of its catalogue to Motorola's Dunbar. Pinder lias signed the likes of ' ■ ing IRadio service. The iRadio ICT Tunstall, Travis and Razorlight to 

Sony BMG (203%) and EMI (20.2%). 

preceded witti a show by girl-guitar four piecelovebites on October 9 

bylTV. 
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News 

News edited by Paul Williams 
Music Weeks analysis of the year's sales to date underlines cautiously optimistic mood 

Strong September puis sales back 

on track as artist albums lift market 

plus totals in the past month, help- clue to 

mdCpoor Aumst'piî the likeî ofleDabvidneGrayb™ d bKa«e drag^r<J<«vnathe perœptîon'of more lÏtfrwting thrôughouf thl relelle scheduks^vOT u^.bk'to says Paul Quirk of Quirk's 
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^OsTHowe^mLfedï- ^ St'" t,0Wn be'aÎribûtedtoMOSk^rblgeT a")l,mS 311(1 50,116 Q0011 liful: ^ heiul(;d a 10» rise L" nand were 3'esterday (Sunday) ttlG PGKCCPtiOll Of VdlU6 tion of the m poised to give a strong start to tîie Alan Hunt, Tesco   2004 to capitalise on an earlier   ket, singles bave also performed e compi- Easter. The release date switch been a lot of decent adult artists well this year, with the addition of 1,4%. néant a 7.4% year-on-year gain for that people bave corne in for and digital sales figures to OCC's mar- feeling compilations achieved in March there bave been some good deluxe ket statistics helping transform a 
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Closure of three illégal P2Ps clears 
the way for legitimate opérations 

Raceisonto 

lead légal P2P 

hindering the development of a the development of a légal P2P business. network, which couk 
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Survey sets out to see 

how SMEs gain finance 
Hie Government lias launched a survey of finance issues among SMEs operating in ail areas of the music industry to help shape future business support strategy. The survey was revealed during the Govemment's Creative Economy Conférence at the Queen Elizabeth II Conférence Centre in London last week, in which it unveiled plans to make the creative industries the backbone of Britain's economy. According to govemment figures, SMEs make up 90% of the UK's music industry, including labels, PR companies, promoters and publishers, and ail such companies are being invited to take part in the survey, which runs for the next month and is available at www.culture.gov.uk/ creativejndustries. The aim is to see how SMEs in the music industry access finance, déterminé the problems they bave in obtaining it, estimate how much of a barrier to growth such problems are and to identify otlier obstacles which prevent growth. 

On launching the survey, creative industries and tourism minister James Purnell said, "Evary company starts small before it gets big. We need to help them make that journey. Many SMEs in the music industry face difficulties getting finance to start up or to grow - so we know the symptoms, now we need to find the cause. Tiiis study will, for the first time, give us real, robust data which will help inform our future policies. It goes without saying - the small music businesses are vital, not only to the industry itself, but also to our culture and economy." Purnell added that the music industry contributes £5bn to the country's economy every year. Tlie survey lias been welcomed by Aim chairman and CEO Alison Wenham. She says it will provide "invaluable knowledge" about how small companies in this "vibrant but fragile sector" operate and urges companies to participate. SMEs are defined as companies with fewer tlian 250 employées and a maximum turnover of £22.8m. 

Latest IFPI figures show a global reverse in fortunes 

CD sales décliné as 

discounts lose lustre 

The IFPI has concluded that the discounting boom which has helped to boost CD markets in the US and UK is over, following half- yearly sales falls in both territories. Figures issued last week by the organisation show physical sales dropped by 5.3% in value and 5.7% in volume in the US, as the UK market shrunk by 4.0% in value and 1.7% in volume. These déclinés played a big part in physical global sales suffering a 6.6% unit M dur- 
droppingby6.3%. The reverses come in stark con- trast to what had been encouraging figures issued by the IFPI earlier this year for 2004 when slrong perform- ances in the UK and US had helped the Worldwide music business to its best year-on-year performance for physical sales for five years. "The effects we have seen in the US and the UK, but particularly in the UK, with retailers coming in and establishing a market share, that has calmed down," says IFPI market research director Keith Jopling. "Basically, prices have sta- bilised in the UK and US but there is still discounting going on in other markets." One of these is France, which showed the smallest décliné in physical sales of any of the major 

Top 5 albums markets 
units. In the US, sales of single track downloads tripled to lS9m. And while this boom is largely driv- en by the world's top five markets - US, Japan, UK, Germany and France - Jopling experts the trend to spread rapidly in the coming months, as filmes expands its serv- ice globally. Yet this strong performance couîd not mask a général malaise, as overall music sales fell 1.9% to a retail value of S13.2bn for the first half of 2005, compared to $13.4bn in the same period of2004. 

music markets - 2.7% in v while unit sales grew by 7-5%. "France has donc reasonably well," Jopling says. "Unit sales are up 9.5% in CDs, due to falling prices." While music sales fell globally in the opening six months of2005, the digital download market remains buoyant, with sales tripling to a retail value of approx- imately $790m, from an eslimated S220m in the first half of 2004. This figure, which does not include ringtones, is the équiva- lent of 6% of total record industry sales and, for the first lime, is greater than the value of the global singles market. In the UK, single track down- loads increaseà tenfold to 10m 

troubling figures 
of releas- halfof the year, including albums from Robbie Williams, Madonna and OutKast. "Particularly in the US, we were competing against a pretty good performance [in the first half of 2004] and it was always going to be tough," says Jopling. 'We wouldn't expert the physical fall to continue at that rate. Provided we get good growth in digital, we can expert the industry to grow in the 

War on piracy lurns corner 
EMI Group chairman Eric Nicoli believes the tide is beginning to tum in the industryk favour in its ongoing battle with music pirates. His optimism is fuelled by what he sees as the success of the multi- pronged approach coming from various sectors of the industry, from the innovators in légal download- ing to awareness-raising cam- paigns, attempts to sabotage illégal P2P sites and through controversial légal action against file-sharers. Taken together they have, believes Nicoli, enabled the indus- try to achieve a significant break- through in what will be a never- ending battle against the problem. "We feel we are beginning to con- tain it, which is a big first step. Ifs important we don't diminish our efforts and important that other industries do the same," he says. 

BMG, Universal Music, the IFPI and the RIAA. Coincidentally, Bascap was launched on the same day content protection specialist Macrovision unveiled research highlighting the 

Counterfeiting And Piracy (Bascap), which brings together some of die world's biggest companies and 
global scale. Nicoli, who is co-chair- ing Bascap, with Vivendi Universal supervisory board chairman Jean- René Fourtou, was one of 13 heads of major corporations meeting at the launch at EMI's Wrights Lane offices. Biscap represents more than 130 businesses and organisation including a nuraber from the music industry, such as EMI, Sony 

to educate content providers about copyright infringement. The research, conducted by third party agency Loudhouse, involved interviews with 100 exec- utives from the music, film and video games industries across the UK, France and Germany. Some 47% of respondents felt législative frameworks surrounding digital rights were confusing and that gov- emments were viewed as by far the least effective advocates of digital content protection. But die picture was not entirely gloomy, with 35% of respondents believing peei>to-peer technology offers more poteutial benefit to their business than it threatens. 



MMF's attempt to raise issues descends into dispute 

Managers take stage 

with campaign launch 

by Stiiart Clarke The Music Managers Forum is drawing lessons from tliis year's In The City after ils bid to launch an awareness campaign last Monday turaed into a bitter dispute. The organisation had intended 

Summers slams the move. "The BPI have got into bed with the people who are eating our lunch,'' he says. The MMF has suggested that artists could deal directly with fans via digital distribution, because of what it views as a sharp décliné in royalties resulting from online downloading at discounted rates. ' w»ve not saying that the price je higher, but it needs to 
way of 

Messagerie panel was pulled off tothe Copyright ™bunal ^ ^ ^ 

ITC talent to fore 
In The City lived up to its reputa- wliich put her in a similar space to sinkaf lion as a launch platform for early Alanis Morissette and Joni who ha 

^Ï^hich received 

ISWaba acclaim from'the A&R fraternity 
to get in front ot ibebros rnTfnl^^l- 

US players boost 
ITC turnout 
Numbers at In The City 2005 
wereup on 2004, with more than 2,500 delegates attending the four-day event ITC director Yvette Livesey puts much of the climb in numbers to the increase in international delegates attending the event. "That really pushed the numbers up this year," she says. But, while international delegates were up, significant UI< executives were largely conspicuous by their absence; the lack of record label A&R executives at the unsigned gigs was highlighted by many. "In The City is very représentative of what's happening in the business," says Livesey. "A few of the voices from the major labels were lacking 

the opportunity for music fans to sample a linge volume of music, without committing to purchase. The EMI executive added that the development of technology had given more genres of music greater opportunities by creating a more level playing field. "The tools that are provided now are the best artist development tools that have ever existed," he said. "The prolifération of a wide range of digital services and their ability in helping connect music direct to consumers has created greater opportunities for lower-profile acts and labels." Cohen advocated a more flexible approach to pricing of digital repertoire, using his work with Joss Stone over the past two years as an example. "1 would have loved to have had Joss Stone on iTunes for 69c or 79c when she 
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CAST LIST Publicity. Steve Ripley, A&R: Andrew Haie. National radio: Soulfood Music. Press: Gary Farrow, Mick Garbutt/ TV promotions: Tlie Corporation. Chariie Lycett Deirdre Moran, Régional press: LucidPR. SonyBMG. Maureen McCann, Régional radio: Product manager Momentum PR. Bob Hermon, Sfiyamala Spcclalist press: BH Promotions. Tharmendiran, Kim Macliray, Pure Spcclalist radio: Sony BM6 
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Songwriting legend pushes boundaries on new material 

Bacharach speaks ont 

wilh heartielt album 

an album, do a cutting-edge hésitation in being persuaded to album. You can do that.' This was add his vocal to the track Go Ask 

asasass Jtsesaa aasss- bas defied convention and logieby his life he's twitten love songs and As Bacharach recalls,1 15 making a record that Aies in the made the world kind of sing and 'Take these drum loop 
chang'ed^t'fok^to change. 

tor nau a secona, says wam- wright. "Any pop song in today's 

to "As I 

by Dr 

s; tracks on the album. _ somebody looking over my shoul- 
Take thesTdrum loops' anT I played on the"radio' or 'It doesn't 

ported the invasion of Iraq based on then US Secretary of State may be, BaCharach is 

acted as the album's co-executive 'You can't go into a country like be the best thing l've ever doue, producer along with Sade band Iraq," he blasts. 'Nobody's been "It may not be as successful as memher Andrew Haie and was able to do that. You can't do it some of the other things. It's a verv 
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Features are edited by Adam Webb 
Classic Rock. No two people will proWde the same définition of the genre and many will have differ- ing views on whether it ever went away in the first place. But one thing is for sure; since the hegin- ning of the new Millennium, there has been a surge in interest in rock acts from the Seventies and Eighties. This has taken many, sometimes unlikely, man- ifestations. Compilation and catalogue sales are healthy, artists who had their creative heyday more than two décades ago are still filling arenas and, most noticeably, it seems these days tliat no self-respecting legend of rock is without their own burgeoning média career. Suffice to say that, 20 years ago, the odds you would get on Lemmy advertising Walkers crisps and Alice Cooper plug- ging satellite télévision alongside Ronnie Corbett would have been fairly considérable. Even more unlikely has been the joumey for a growing number of rock stars from alife of hell- raising - and in the case of Ozzy Osboume, bat- biting - into the world of entertainment télévi- sion. Certainly, Gene Simmons and Motley Criie's Tommy Lee have both successfully followed Ozzy with, respectively. Rock School and Tommy Lee Goes To Collège. Ail are sure signs that the world of classic rock - once literally portrayed as satanic by elements in the US média - is now cosily embedded in the mainstreara. Industry insiders crédit various factors with the resurgence in interest, even if these may be slight- ly tongue-in-cheek. "The Darkness reignited peo- ple's interest in the genre - until then, it was a guilty pleasure," says Universal catalogue senior product manager Joe Black, whose recent releas- es include The Sensational Alex Harvey Band, Free and Dio. "The Darkness made classic rock acceptable again." But, while new bands such as The Darkness have reldndled a taste for spandex, guitar solos and big hair, others have also played their part in introducing a new génération of fans to the old masters. "A lot of younger bands have cited [the classic rock] bands as influences, so [consequent- ly] the younger fanbase goes and has a look. When they do, they like what they see," says Neil Wamock, CEO of The Agency Group, which rep- resents many rock acts, including Status Quo, Motdrhead and Alice Cooper. Wamock's views are echoed by Paul Brannigan, editor of Kerrang!. "The fact that so many younger bands are name-checking their heroes give them [the vétérans] legitimacy," he says. Since taking the helm at the magazine, Brannigan has included regular features on classic rock acts, and has been rewarded with a rise in circulation - up 3% in the latest rounds of ABC sales figures. Among record corapanies and live promoters, there is widespread approval of the rôle of both print and broadcast média in supporting releases. In addition to staple rock titles such as Classic Rock, Kerrang! and Métal Ha miner (which saw its circulation leap 20.9% in the last ABCs), digital radio station Planet Rock and TV channel VH1 Classics, mainstream titles Uneut, Mojo, Word and Q are also credited with writing about acts, as are the broadsheets. "The time has never been better to have a clas- sic rock release," says Joe Black, while, even after 35 years in the business, it seems that Wamock can still be surprised as to where bis clients are being played these days. "I nearly fell out of the window when Ken Bruce made Alice Cooper album of the week on Radio Two," he says. Darren Edwards, producl/promotion manager at Eagle Rock Entertainment, which is releasing new albums from Alice Cooper and Zakk Wylde's Black Label Society, adds that having stalwarts of the rock scene such as Bruce Dickinson (BBC 6 Music), Alice Cooper (Virgin) and Rick Wakeman (Planet Rock) hosting their own shows is invalu- 

- 

OlafFumiss reports on the enduring popularity of classic rock 
and highlights the acts which are currently in the limelight 

Kiss of life for 

rock vétérans 

The Darkness reignited people's interestin 
classic rock - until then, itwasa guilty pleasure Joc Black, Universal 

able. "Avenues like these are making radio more accessible." he says. Ben Williams, marketing manager at Classic Pictures, which has produced a number of suc- cessful DVD titles for the likes of Rick Wakeman, Jon Andersen and Nazareth, believes that the média is only reflecting audience taste and the emergence of an older consumer démographie. "Forty- to 50-year-olds have more money now than they have ever had," he says. "The audience is basically the same âge as the artisls." And while most in the rock world are happy to emphasise that established acts are reaching a new génération of fans, they concédé that the backbone of sales corne from that old média favourite, "the 50-quid man". "Old fans are definitely the core of the market, be it in back catalogue or new releases," says Maria Oullette, A&R/product manager at Ger- raan-based SPV, which is currently promoting recent albums from Tommy Lee, Helloween and Molly Flatchet. Donald McLeod, leading Scottish rock promot- er and managing director of CPL, which recently promoted concerts by Motley Criie and Ramm- stein, agréés. "There is a place where the kids won't go," he says. "Bands like Motley Criie are the exception, but generally there are not enough kids 

to make up the audiences." Nevertheless, be it older fans returningto gigs or a new génération getting on board, The Agencys Wamock is keen to emphasise rising attendances for concerts by classic rock acts. He attributes much of this to the return of the touring package - for example Judas Priest and The Scorpions - rather than bands taking to the road alone. "Five years ago, Alice Cooper and Deep Purple were playing Brixton or Hamraersmith, now they are playing Wembley," he says, adding that the 45- to 65-year-old âge group is now retuming to see shows. Gigi Dryer, head of cross promotion at Emap - which co-promoted tire Motley Criie tour in the summer and is currently doing the same with Bon Jovi - adds that there it is also becoming încreas- ingly coramon for fathers to take tlreir sons to gigs, a phenomenon she describes as "lads and dads". In ternis of CD and DVD sales there is a dear distinction between, on the one hand, catalogue and studio albums and, on the other, compilations such as the highly successful The Best Air Guitar Album Ever... sériés. But, while those primarily involved with releas- ing catalogue and studio albums are among the most enthusiastic in the industry, when it cornes to raentioning hard sales they can also be among 
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respectable sales exceeding 200,000. More recently, the Dad Rocks compilation sold 160,000 and Driving Rock Ballads 170,000. "The compilation market bas grown beyond belief during the past four years," she says. "I think there are still a lot of possibilities in terms of new brands and the market is not so saturated that there is not room for more." lypically, these releases are marketed predomi- nantly through TV advertising and, while EM1 TV has worked on releases with Universal and also branded its Legends sériés with Capital Gold, Goodman believes that there is little point tam- pering with a promotional formula that still does the business at retail. "TV is so dramatic in terms of what it delivers in terms of sales." she says. "1 can see immédiate results." However, the success of such TV advertised compilations is treated with a large degree of ambivalence outside the major labels. "IVe got six ofthese albums with the same songs in a différent order," says Kerrangl's Brannigan. In part, this can be explained by the reluctance of certain acts such as AC/DC and Guns "N Roses, to make tracks available for compilations. More- over, as with similar compilations of punk, disco or dance music, there is arguably only a limited pool of hits recognisable to the général public. However, Classic Rock magazine publisher, Chris Ingham, whose title currently boasts its highest circulation (45,000) since its launch in 1998, believes that the compilations do have their benefits. "Maybe they are for people who like to dip into the world of rock," he says. "But these compilations might feed through to people who will go on to buy a catalogue album if the record 

Inearlyfell outofthe window when Ken Bruce [recently] made Alice Cooper album of the week on Radio Two 

Company is doing its job." Despite the nostalgie nature of its title, Classic Rock features at least four new acts a month and, with the first Classic Rock Awards show hosted in London on October 4, it is clear that Ingham believes there is room for new blood. "There are [people in] bands who might only be 19 years old, but they want to be the next Aerosmith," he says. Brannigan, also believes that younger music buyers are latching onto current acts with a classic rock Sound without necessarily knowing about their antécédents. "Velvet Revolver have got their own crowd of fans, to whom Guns "N Roses don't raean that rauch," he says. Ail ofwhich highlights the vital rôle that emeig- ing acts play in underpinning the popularity of their influences, augmenting the continuing innovations in marketing catalogue tMes. This possibility becomes morelikely ifusingthe broad définition of classic rock, favoured by TVevor White, executive producer of digital radio station Planet Rock. "We treat it as a genre not a period," he says. "I would describe it as guitar- driven songs with a strong melody, chorus, loud guitar and heavy rhythm section." White points out that recent Rajar figures high- light that his 400,000 listeners per week are get- ting younger and that Planet Rock's owner, Gcap, will be making significant investments in the sta- tion which will see it introduce news, live pro- gramraing and co-promotion of events. The ultimate classic rock band AC/DC sum it up best; 1980's Top 20 hit Rock "N Roll Ain't Noise Pollution reminds us that, "It'll always be with us/It's never gonna die, never gonna die.../Rock- 'n'roll it will survive." How right they were. 
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Illégal P2Ps closing and légal actions have brought new optimism^ but the battle is not ovei 

Bluetooth raises a new piracy péril 

EDITORIAL 
MARTIN TALBOT 

There is a sense of optimism about the music indus- try's efforts to tackle piracy right now. After a sériés of peer-to-peer services gave up the ghost just a week ago, last week saw EMI Group chairman Eric Nicoli voicing confidence about the 

Martin Talbot editor, Music IV CMP Information, BghthFlooi ludgate House, 245 Blackfriar London SE19UR 

Meanwhile, the BPI's légal actions have proceeded with, to date, no sign of a nightmarish PR calamity. But anyone who believes that the piracy problem is under control should think again. According to retail- ers across the board, piracy is clearly still having an impact on a fragile music market. And it is also a shame that much of the talk post-In The City last week was about a certain MME confér- ence, for ail the wrong reasons. The key debates were held elsewhere. On the Satur- day, TVT founder Steve Gottlieb provoked plenty of thought by asserting that the iPod has driven a com- pletely new area of piracy. The iPod is not driving music sales, he suggested, but the practice of "ripping" CDs - a practice he likened to old fashioned, home taping-style piracy. A couple of days later, Monstermob CEO Martin Higginson provided further concern for Gottlieb 

when he heralded "Bluetooth piracy" as the next bat- tleground. Anyone with Bluetooth on their mobile phone can already send music to their friends, if they wish But, to date, few phones have been able to hold any more'than a handfril of tracks, thus limiting the potential of this capabilily. But, with Sony Ericsson's Walkman phone (which can hold more than 100 tracks) expected to he a hot gizmo this Christmas and the Nokia N91 following in the new year (up to 3,000 tracks), this potential will he unlocked. The iPod will merge with the mobile, with potentially huge conséquences. In this bright new universe, kids can not only text their mates asking if they have heard the new McFly single - they can send the track directly to them. Such a development essentially opens up a fresh new lawn for bootleggers to play on. The sight of kids - or young factory workers - selling home-burned CDs of their favourite albums will begin to wane. In their place, a sharp-eyed kid with a handfril of memory chips, holding any album you want, ready to he bluetoothed to your phone instantaneously. The battle against piracy is far from over. In many respects, it has only just begun. 

The industry must offer 

support to indie labels 
Unsigned artist Sways best bip hop act gong at the Mobo Awards was un expected, but well deserved. Sway was clearly under the major label radar, but was also unable to find an indie able to afford breaking a potential crossover artist. In short, like many others, he slipped through the net. The independents are the lifeblood of the music industry. Sadly, many are facing major diffi- culties. They are currently suffer- ing from financial strain, caused as nuch by deelining sales as by lack ofavai Man independents 
Independents are 
the lifeblood of the 
music industry  
unable to pay for a supply of légal and business affairs services, just when they require it most. This need is also a resuit ofthe advent of new média - a eatalyst for the development of traditional busi- ness models and the entrance of fresh players to the digital market. 
advice is essential to guide inde- pendents safely through a mine- field of novel, complcx, commercial 

investors or label partners that they are a viable business. There are unmatched opportu- nities: new income streams and a range of rights in addition to tradi- tional recording rights. Major labels arc increasingly disinterest- ed in developing new talent. Ironi- cally, now is the tirae for independ- ent labels toflourish. The music industry must its apathy towards inde- 
■ support where necessary. We have taken the initiative by launching the Independent Label Scheme, offering our services at preferential rates with a radical payment structure to spread costs. We will be working closely with independents to provide a variety of other services as well as straight- forward légal advice, such as advice on and possible introductions to potential partners and suppliers, straightforward and balanced con- tracts, guidance on digital strategy and information about frmding. The success of the indie seetor is paramount for the new généra- tion of labels or artisls wishing to emulate Sway's success. Only tlien, through encouragement and back- 

Dean Marsh is the principal at Dean Marsh 

Has physical and digital 
piracy been contained? 

EMI chairman Eric Nicoli says the music industry has, after five years, managed to contain the problems of both physical and digital piracy. Do you agree? 
John Kennedy, IFPI chairman "In the physical word, we have contained the problem and in the digital world too, If you look at the graphs of broadband use and P2P activity it shows we are making progress-usage ofP2Pi5 not expanding at the same rate as broadband expansion." 

shighly 

David Martin, BPI anti piracy unit "Eighteen months ago, we were told that the horse had bolted, Since then, more than 20m downloads have been sold, most people have become aware that filesharing's illégal and weVe seen key rulings against both Kazaa and Grakster. Containment is the word, but there's still much tn rin " Andy Godfrey, Chrysalis Music 'Ves, 1 think we have. Nowadays people are talking about downloading tracks from iTunes rather than 30 tracks illegally from 
think thafs down to the work that's gone into educating people and convincmg then that music needstobepald for- Simon Wheeler, Beggars Group "There's a very long way to go in the 

fight against piracy, Peer-to-peer usage is still increasing dramatically and the industry should support i the problems ir MSP. It is ; digital revenues increasing tor everyone, but it's day oneof a very long week." . Gareth Perry, Virgin Retail. "AH the work that ha the industry to coir laudable and wewti^in^ i-. efforts to tackle it However, in m; view, the greater threat is the continuing devaluing of music and repertoire and here is where we must work hard to protect our future. Over time, the less people expect to pay, the less they will appreciate or accept the real cost to ail of us of sustaining a sizeable stake in this industry - retail, record labels and artists."   Barney Wragg, eLabs Universal "There will always be a black market and people will always try and take action to mitigate it, There will always be shoplifters, but the more action we take to make it more difficult to steal, the less appealinoit will be" _ Thomas Hancock, Borders "The emergence of more légal digital download sites has helped to stem piracy, but the high street has also responded well to the challenge, with specialist retailers mounting increasingly compétitive offers to lure 



Former Heart DJ J@n® Coleman talks to MW 
about his return to breakfast radio, as his BBC 
Radio London 94.9FM show launches this week 
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JOBS AND COURSES 

Contact: Maria Edwards, Music Week Classificd Sales, CMP Infomation, 3rdFloor,LidgateHousc, 245 Blackfriars Road, London SE19UR T; 020 79218315 F: 020 79218372 E; tnariaSmusicwcek.com 

Rates pcr single columncm Jobs; £40 Business to Business & Courses, td Notice Board: £18 (min. 4cm xlcol) Spot colour add 10% Fuil colour: add 20% 411 rates subject to standard VAT 

The latest jobs are also avallablc online every Friday at www.nmsicwcek.com Booking dcadliiK Tbursday lOam for publication tlte lollowing Monday (space permitting). Cancellatlon deadline Mam VVednesday prior to publication (for sériés bookings. 17 days prior to publication). 

Artist Management PA 
PA required by small West End based management company that represents two major label signed acts, both currentiy midway thru busy album campaigns. Must have at least one years experience at a record company or in artist management, be extremely organised wlth excellent attention to détail. Will be required to perform normal PA duties as well as get involved in day to day management of artists. Apple Mac knowledge an asset. 
Position avoiloble immediotley Salarv ckca £17Kp.o. cor o / enquiries send CV to nlo@conceplion.gb com 

Top média agency is looking to recruit a média planner/buyer with at least 12 months experience to work across a major music accountYou will be responsible for the day to day plan- ning and buying plus direct client liaison and be an intégral part of the entertainment team.This rôle requires someone who has strong interpersonal skills who can adapt quickly and absorb the great culture and working environment this agency has to offer Does this sound like you? If so please send your CV to: Sarah Watts, 20 Orange St London WC2H 7EF 

the music recruitment consultants 
020 7569 9999 V» o ri rl 1 p www.handle.co.uk 1 ICI! IVJ.IC 

get to the latest jobs 

wherever you are 

whenever you want 

before the person sitting next to you ... 

MUSICWEEK .com 
MUSICWEEK 15.10.05 
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Classified ^ 
Contact: Maria Edwards, Music Week Classified Sales, CMP Information, 3rd floor, Lndgate Housc, 245 Blackfriars Road, London SH 9UR 

Rates per single column cm Jobs: £40 Business to Business & Courses: £21 Notice Board: £18 (min. 4cm x 1 col) Spot coiour: add 10% Full colonr, add 20% Ail rates subjed to standard VAT 

Thel every friday at www.musicweek.com Booking doadiine: Ttosday lOam for publication tire foliovring Monday (space permitting). Cancellatlon deadlïne: lOam Wcdnesday prior to publication (for sériés bookings: 17 days prior to publication). 

PACKAGING MWÂiTËB 
BUSINESS TO BUSINESS 
PACKAGING 

Video 

es&PackaL ovoilable in clear or coloured - ail types of double CD cases n standard coloured and clear ngle & doubles 
Cand maslerbags CD, Video, Cassette - 7" 10" 12" " iper 7" 1 2" & 1 2" POLYLINED Jythene sleeves & Resealable sleeves □ilîng envelopes, Video 7" & 1 2" CD various - rble. Also ail sizes of jiffy bags 
CD/Record de. PVC sleeves for g doths 

cordable CD & Minidisc 
r. Nexf day delivery (in mosl cases) Phone for samples and full stock list Phone: 01283 566823 Fax; 01283 568631 Unit 2, Parle Street, Burton On Trent, Staffs. DE14 3SE E-mail: matpriest@aol.com , Web: www.soundswholesaleltd.co.uk > 

Posting Records? LP Mailing Envelopes • Single Mailing Envelopes 
éÊm 

1 oSZrs Wilton of London Established 25 Years tel: 020 8341 7070 fax: 020 8341 1176 

RAT RECORDS 
' ' BUY CDs + VINYL 

PRICES GIVEN 

displays 
red red 

Xlac Otapel, f arson; 
Unique architect designed c 
Tw°fu%s 

Grcon, London, SWd 

■-containcd office suites (750 st], ft., 1240 st). d) in attractive period propertç,, to let. Top floor occupied bs leading music management firm. ully rc-furbislicd throughout to the absolute bigbcst standards. Timber flooring, exposed bricics, oak bcams. New wiring tbrougbout including ail ligbtmg, 240V., CAT% 

www.reddisplays.com : 

Studio / Office Share Warehouse conversion in Clerkenwell. WC1,1200sq. ft total, on two levais witn spiral stairs. Fu! kitchen facilities, WC S shower. 

FREEOîf Road Car PatMng! Sharing with Np, vibrant & friendly medà & PR co 
Call Lulu : 020 7692 5170 

to book your advert 
call maria 020 7921 8315 
maria@musicweek.com 

Promoting your brund 

2005 Music Courses? 

Music Week has the readers 

you need to reach 

Advertise here for maximum exposure 
and now even better value 
New rates avaîlable 

To find ont more, please contact Maria on 020 7921 8315 or Email rnariafR>nusicweek.oom 



Crb amsterdam 27/28/29 _ 2 n^5 {^5 SlVicfc dUK dance event october 2005 300 dj s and artists 

europe's main 

electronic 

and dance 

music conférence 

over 1300 dance and 
electronic music 
professionals 

ade program is still 
growing for more info 
and latest updates 
check the website 

showcases 
and artists, 
raisin murphy (uk) anthony rather (d) Christian wiinsch (e) soulwax radio (b) paul van dyk (d) derrick may (us) ferry corsten (ni) billy nasty (uk) fixmer/mccarthy (f/uk) 

and performances by over 300 dj's 
including: legowelt vs orgue sterac electronics 

full (uk) dj jean (ni) bobby friction & nihal (uk) 

dave clarke (uk) speedy j (ni) chris liebing (d) armin van buuren ( joris voom (ni) martin soiveig (f) gene farris (us) freestylers (uk benny sings (ni) marco v (ni) jori hulkkonen (fin) mediengruppe telekommander (d 

legowelt vs orgue électronique (ni) Sebastien leger (f) sneak (us) kevin saunderson (us) futureshock (uk) mark broom (uk) james ruskin (uk) stonebridge (s) josh wink (us) the penelopes (f) sammyjo (us) john acquaviva (can) dexter (ni) dj shockers (f) 

micatone (d) 16 bit lolita's (ni) touché (uk) seymour bits (ni) solvent (can) adam freeland (uk) lucien foort (ni) john tayior (uk) hardsoul/dj roog (ni) laidback luke (ni) joost van bellen (ni) oliver ho (uk) and many more.. 

come to amsterdam 
corne to dance 

i 

i 



Ûatafile 

Britain's most 
comprehensive 
charts service 

Week 41 

Upfroiit pl8 > TV & radio aimlay p21 > New reieases p24 ^Singles & allimns t: 

SINGLES NUMBER ONE SUGABABES RUSH THE BUTTON Island Their 2002 chart-toppers Freak Like Me and Round Round and BOOB's Hole In The Head ail managed just one week on top, but Rush The Button goes one better this week for Sugababes, 
ARHST ALBUMS  NUMBER ONE FRANZ FERDINAND YOU COULD HAVE 1TS0MUCH BETTER Domino Franz Ferdinand are praud Scots, and are the first band from north of the border to bave a number one album since Travis in 2001. Franz Ferdinand sold 3,08 times as many albums in Scotland as Katie Melua last week but just L38 times as many in fheUKasawhole. 
COMPILATIONS NUMBER ONE ACOUSTICLOVEWSM In a week when the top three entries are unchanged, Acouslic Love wins a second \ narrow victory at the top of the chart, its sales off 9.6% week-onweek at 23,478 - just 171 more than The Very Best Of Now Dance sold to stay at number two. 
RADIO A1RPLAY NUMBER ONE ROBBIE WILLIAMS TRIPP1NG Chrysalis Tripping enjoys a second week at the summitwith an audience of 70.24m - 12.3% more ta the Sugababes, which jumps 5-2 to become his nearest rival. Williams' single was aired by 95 on the 111 stations on the Music Control 

'Babeskeep 
top spot but 
albums fall 
by Alan Jones With their fourth album Taller In More Ways due for release today (lOth), Sugababes reraain at number one with the first single from the set, Push The Button. Although it is the trio's fourth number one, Push the Button is the first to spend more than a week on top and does so fairly comfortably, its sales last week of 64,489 being 17.6% down week- on-week, but 32.8% higher than nearest challenger Robbie Williams' new single Tïipping could manage to sell on its début. Puaklbe Button's sales last week included 16,923 downlpads, /elping the download market to tnp the flnn.nnn mark for the first time. A total of607.823 dôwnToads were sold - a 2.49% increase over the previous week - while physical sales were off 7.5% at 400,349. Overall singles sales, at 1,008,172, were down 1.75% from the 2005 peak tliey reached the previous week. It is the first time they have topped the million mark for two weeks in a row since June 2002. Meanwhile, the albums market 

ALBUMS   THIS WEEK Sugababes Taller In More Ways (Island); Ricky Martin Life (Sony BMG): TATU Dangerous And Moving (Polydor): Leftfield A Final Hit (Hard Hands): Paul Weller As Is Now (V2): Ralfe Band Swords (Skint): Liberty X X (Virgin); Faith Hill Fireflies (Warner Bros): Alicia Keys Unplugged (Sony BMG)  

Camphre Headphase (Warp); Bow Wow Wanted (Sony BMG): Depeche Mode Playing The Angel (Mute): Louis XIV The Best Liltle Secrets Are Kept (Atlantic): My Morning Jacket Z (Sony BMG): Starsailor On The Outside (Heavenly); Prodigy Their Law-The Singles 1990-2005 (XL): Rachel Steuens Corne And Get It (Polydor): Simply Red 

a 

the 15th instance of a number one album selling more than 100,000 copies in a week this year, several new reieases fell short of 

contracted by 9.3% to 2,706,895 sales. Although Franz Ferdinand's second album, You Could Have It So Much Better, did its best to liven up the market and provided 

Simplified (Siiiiplyred.com): S OCTOBER24" , iu. AlexParks Honesty (Polydor): Robbie Williams Intensive Care(Parlophoiie): Lady Sovereign Public Waming (Island): Gravenhurst Pires In Distant Buildings (Warp): Bananarama Draina (A&G): Luther Vandross So Amazing - Allstar Tribute (Sony BMG): Burt Bacharach At This Time (Sony BMG)  OCTOBER 31 Audio Bullys Génération (Virgin); John Lennon Working Class Hero (Parlophone): Santana Ail Thaï I Am (Sony BMG): Texas Red Book (Mercury): Bllnk 182 Greatest Hits (Island); The Paddingtons First Cornes First (Poptones): Rod Stewart Songbook#4 (Sony BMG)   N0VEMBER7 Anastacia Pièces Of A Dream (Sony BMG); Kale Bush Aeriel(EMl) 

Ms. Dynamite, Jo O'Meara, Rowetta and Andy Bell. Ms. Dynamite's second album Judgement Days struggled to a number 43 début on sales of 7,094, a week aller the tîtle track peaked at number 25 on the singles chart. The North Londoner's début album A Little Deeper won the Mercury Music Prize in 2002, peaked at number 10 and sold 483,959 copies. Former S Club star Jo OMeara's début solo single, What Hurts The Most, reached number 12 last week but her album - 

than former colleague Rachel Stevens' matenal - sold just 6,417 copies to début at number 49 this 
Nearly a year afler finishing fourth on The X-Factor, former Happy Mondays backing vocalist Rowetta's self-titled début solo dise sold 2,940 copies to début at number 94. Finally, aller registering five number one albums as the vocal halfof Brasure, and just seven months aller the duo's last album Nightbird peaked at 27, Andy Bell makes his solo début with Electric Blue. Introductory single Crazy failed to ignite, reaching number 35, and the album also 

SINGLES THIS WEEK U2 Ail BecauseOf You (Island): Lee Ryan TumYourCarAround(Brightside); Stephen Fretwell New Yotk (Polydor): Bow Wow Let Me Hold You (Sony BMG): MissyHiggins Scar(WEA) OCTOBER17 Tiga You Gonna Want Me (Pias): McFiy IWanna Hold You (Island): Faith Hill Like We Never Loved At Ail (WEA); Alex Parks Looking For Water (Polydor); Santana ImFeeling You (Sony BMG): album from Arab Strap Dream Sequence (Chemical   L The set, Underground): Happy Mondays titled Dry Kids, Is a collection of 18 p|ayground Superstar (Big Brolher): The B-sides recorded and 2005 and Its release will corne aliead of tho band's return to the live arena in Decembcr. The album Includes a live version of How Corne and the perfccto mlx of One Big Family. 

Paddingtons Sony (Mercury) OCTOBER 24 The Magic Numbers Love Is A Game (EM1); Garbage Run Baby Run (Wamer Bros): Backstreet Boys Just Want You To Know Oive); Audio Bullys l'm In Love 

[ggggggggjr 
SINGLES Sales versus last week:-L7% Year to date versus last year; +41.7% MARKET SHARES Universal 38.4% EMI Wamer Sony BMG Dthers 95% 193% 
ALBUMS Sales versus last week:-103% Year to date versus last year: +34% MARKET SHARES Wamer 20.6% Universal 242% Sony BMG EMI Others 11,9% 30.4% 
COMPILATIONS Sales versus last week:-4.5% Year to date versus last year -15.9% MARKET SHARES Wamer 276% EMI 25.2% Universal 225% Sony BMG 142% Others 105% 
RADIO AIRPLAY MARKET SHARES 264% 21.6% 20.4% 15.8% 
CHART SHARE Origin of singles sales (Top 75): UK: 61.3% US: 293% Other: 9.3% Origin of albums sales (Top 75): UK; 60.0% US: 38.7% Other 1.3% 
For fulier lislings, see miisicweek.com , 
(Souree): Four Tet A Joy (Domino): Kate Bush King Of The Mountain (EMI): George Micheal John And Elvis (Sony BMG): Supergrass Low C (Parlophone); Texas Can't Resist (Mercm y): Westlife You Raise Me Up (Sony BMG): Green Day Jésus OfSuburbia (WEA); The Corrs Old Town/Heart Uke A Wheel (Atlantic): Will Smith Party Starter (Interscope) OCTOBER 31 Craig David Dont Love Me No More (Im Sorry) (Warner Bros): The Feeling Fill My Little World (fsland); Nine Black Alps Just Friends (Island): Kaiser Chiefs Modem Way (Polydor): Pharrell Williams/Gwen Stefani Can 1 Have It Like Tlat (Virgin); Goldfrapp Number 1 (Mute): Eurythmies 1 ve Got A Life (Sony BMG) NOVEMBER 7 Desliny's Child Stand Up... (Columbia): The Game Put You On,, (Polydor) 



Upfront 

Tommy gets 

féal in TV show 

Solo début from Môtley 
Crue druinmer Tommy 
Lee races out of the 
blocks with reality TV 

whose company distributes German label SPVs répertoire in the UK. "Tommy Lee is already a well- established figure in the média through bis band. The solo projects are a real opportunity for Tommy to ascend to a média 

mmmm 

m 

§L 
Carver, who adds the target market is abroad one, starting with teenagers right through to Mdtley Crues original fan base. The marketing strategy is 

show lined 

boy rocker breaking the rules of the American collégiale System. 
E<t on November JO and will begin a run on Channel 4 on November 12, mil confirm Lee as a multi-platfbnn personality, according to RSK Entertainment s managing director Simon Carver, 

the show is an added bonus." The album campaign tdcks off with Lee co-hostingTop OfThe Pops on November 6, the night before the single's release, and culminâtes with an interview on v.-We've 

CAMPAIGN SUMMflRY PROJECT MANAGER; Simon Carver. RSK Entertainment PRESS: Kas Mcrcer, Merccnary. RADIO PLUGGER: Tony Cooke, Scream. TV PLUGGER: Claire Jarvis.Scream. 
its for the campaign," says 

American Pop Idol winner's second 

album scores platinum status in UK 

Three years after winning the inaugural American Idol sériés, Kelly Clarkson bas scored another first by taking her latest album to platinum status on this side of the Atlantic. Clarkson is the first artist from the US version of Pop Idol to reach num status in th 

uk33£C 

s. 

W. 

Coldcut Everything Is 
Under Central (NinjaTune) 

behot on the fortheoming Radio One Residency tour - with tracks rd's Selecter, Botox and Chase & 

months. It's got a big bip hop 

Wyld Pytch 



Guilty Too (go Editors-TheBack Room(gold). 
Nice Day (gold). 

Kate Bush King Of The 
Mountain (EMI) 

heart-stopping voice loose on Pbdes and Amerie covers before excelling on an acoustic traipse tln-ough Robert Palmer's He Mabes My Day. The tide track. 
My Top 10 

"Having first heard this at the Bard conférence a couple of weeks back, my first reaction was, T need to hear it again." Having now heard it many times I really like it. The seven-inch picture dise should ptease die-hard fans and collectors alike. After a 12- year absence, it is great that Kate has finally gol a new album 

Mara Carlyle Baby 
Bloodheart EP (Accidentai) 

The word 'ecleclic' doesn't corne close to encompassing the sheer diversity of this sequel to Mara Carlyle's previous EP, the memorably-titled I Blâme Dido. Forsaking classical thèmes, the sultry London chanteuse lets her 

i song, is a sexy jazz shuffle vvhile her quirky ukulele playing gives James Liddell's Game Of Pools a sultiy South Sea Island feel. The strikingly original Carlyle has ail that it takes to stand out on a crowded stage." 
Tom Novy Your Body 
(Data/Moneypenny's) 

MALCOLM MlDDtETON BREAK MY HEART 

9. THE ROCKS S1STKS EMOTION CONTROL (TOO 
10. KING CREOSOTE BOOrPRINTS (679) 

The tune has been one of most requested tunes on the station, picking up plays across ail of our shows. It's a track that I can'l get out of my head and one that will be huge." 

Wyid Pytch Top 10 LPharrell Fcat Gwen Stefani Can I HaveltUkeBiat (Star Track) 2. Earth Wind And Fire Tlie One 

Golddigger ( 8. Comnion Testify (G.6.O.D.) 9. John Lcgend Feat tauryn Hil Cloud 9 Remix (Sony BMG) 
Lekan Babalola's Songs Of Icon will feature mixes by the likes of Mark de Clive, Lowe and Daz Iq and will be followed by farther releases next year. Accordingto Elias, the shop 

We are able to carry 
more indie stock and 
white labels  
and the label harmonise well. They co-exist quite easily. The shop keeps us in touch with the streets, so we are able to adapt or stock releases to great advantage," 

However, like many music retail outlets, Wyld Pytch is feeling the pinch of market forces. "Business has been tough this year. The increased congestion charge hasn't helped and CD sales have fallen due to compétition ftom supermarkets and downloads," says Elias. Luckily for Wyld Pytch, 85% of 

the store's sales corne from vinyl or DVD which, according to Elias, have grown over the last few years. The store may not have the chains' negotiating clout that allows them to ofler huge discounts, but he suggests it can hold its own in the independent sector. "We do have an advantage over other retailers on the specialist side. We are able to carry more indie stock and white labels," he says. With the company's diversification into new arenas, Wyld Pytch looks poised to wealher the storm and continue a steady growth.  Wyld Pytch 51 Lexington Street London. W1F9HL Tel: 020 7434 3472. E-mail: digger@wyldpytch.co.uk Website: www.wyldpytch.com 

/TVcCrrïX Instore - Starsailor, Simply Red. Ella Fitzgerald, Rachel Stevens, Bioc Party, Depeche Mode. Rick Astley, Aled Jones, Huge Club Tunes, Players Top 20, John Peel Lifetime in Music Instore - Prodigy, Depeche Mode, Starsailor, Aled Jones, Ella Fitzgerald. Bloc Party, Vashti Bunyan, John Peel Tribute, My Morning Jacket, Cardigans, Rick Astley, Boards Of Canada, Relaxing Classic FM. Pink Floyd " b Dvlan Campaiqn Albums of the month -Help A Day In The Life, Millionaire, David Ford, Dream Brother 3rd October, Ralfe Band, Start Your Own Country, Boards Of Canada, Arab Strap, Go! Team 
Depeche Mode, Prodigy, Rachel Stevens, Super collitler, Dangerdoom, Gold Rush, Sizzla, Cardigans, Faith Hill, Louis XIV, Daddy Yankee, Organ, Happy Mondays, Wheatus, John Legend, Pharrell Williams & Gwen Stefani, Blak Twang, Love Bites, McFly, Research: Press ads - Online. Bloc Partv. New Music. Albums - Simply Red, Prodigy: Instore - Depeche Mode, Starsailor, Stevie Wonder, Michael Bolton, Aled Jones, Michael Bail, John Peel Tribute, Relax Classic FM 
Windows - Sale, Batman Begins, Simpsons Season 6: CD Of The Week - Rick Astley, My Morning Jacket Instore - Depeche Mode, Starsailor, lan Brown, We Are Scientists, Batman Begins. Simpsons Season 6 vs - Sale: Instore - Bryn Terfel, Paul Weller, Sugababes, Alicia Keys, Ricky Martin, The Album 06: Recommends - LibertyX Manah.Carelgi Mojo listening posts - François Breut 00100,Tom ^ Verlaine, Arizona Atnp & Alternator, Bettye Lavette, PliRCLE REfflU Curumin: Selecta listening posts - Akercocke, Silver Jews, ADULT, Dangerdoom, Freeform Five 

Sainsburv's l"5401,6 " Starsailor, Rachel Stevens, Rick Astley, Simply J Red, Depeche Mode, Prodigy, Aled Jones, Michael Bolton, Michael Bail. Huge Club Tunes, The Best Pop...Ever, John  Peel-A Tribute, Rt —pCf O Albun,s Rick Astley. Michael Bolton, Classic FM, Depeche Mode, Starsailor, Razorlight, Scissor Sisters, Rachel Stevens, Michael Bail, Ella Fitzgerald. Aled Jones, Stevie Wonder, Simply Red. Prodigy, John Peel Tribute, Huge Club Tunes, Dannii Minogue, Love Bites 
WWÊ Windows - Prodigy, Depeche Mode, Starsailor; Instore - ffirl The Prodigy, Depeche Mode, Starsailor, The Cardigans.   Rachel Stevens, Stevie Wonder, The Brakes, Barbara Streisand: Press ads - Happy Mondays, Dannii Minogue 

WOOLWORTHS A"nlm of t'le - Prodigy; single of the week - Dannii Minogue; Instore - Simply Red, Prodigy, Cool - The Best Pop Album... Everl, John Peel - A Tribute, Michael Bolton, Starsailor, Depeche Mode, 
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ALSOOUT ALBUMS W.irp); Various: So THISWEEK DK7: Disarmed Arnajlnd-An. SINGLES (Output): -me Fiery Slar LuUicr (Sony BMG) 
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1 SINGLE OF THE WEEK Kate Bush H King Of The Mountain 
ALBUM Of THE WEEK Robbie Williams Intensive Care 
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Maxime Park 

revivàl for Spiteri and co, which from Bernard Butler to Craig bodes well for their October 31- Armstrong. the voice of David 
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Airplay K Nielsen Music Control 

TV Airplay Chart 

ty 

r 
a THE PUSSYCAT DÔLLS FEAT. BUSTA RHYMËS DONT CHA «M 456 2 ; SUGABABES PUSH 1HL BUTT0N IS1AM1 428 3 SEAN PAUL WE BE BURNIN' 381 4 R0BBIE WILLIAMS TRUfPlNG chuvsaus 375 5 JAMES BLUNT HIGH AIUNtlc 371 : 

6 8 WILL SMITH PARTY STARTER 320 
7 15 KANYE WEST FEAT. JAMIE F0XX G0LD DIG6ER rocaiua 306 
8 10 G0RILLAZ DARE mmm 285 
8 0 CHARLOTTE CHURCH CALL MY NAME sooyomo 285 
10 U2 ALL BECAUSE OF YOU ,s« 234 
11 WESTLIFE YOU RA1SE ME UP s 283 
12 RICKY MARTIN FEAT. FAT JOE & AMERIEI DONT GARE cou»,a 280 
13 13 COLDPLAY F1X YOU IMOPMMI 275 
14 5 RIHANNA PON DE REPLAY DEFJAM 270 
15 12 MCFLY1WANNA HOLD YOU IMO 265 
16 11 RACHEL STEVENSISAID NEVER AGAIN (BUT HERE WE ARE) mm 251 
16 102 GOLDFRAPP NUMBER1 ' MME 251 
18 16 DANIEL POWTER BAD OAY WARNER RROS 244 
19 17 LEE RYAN TURN YOUR CAR AROUND BS1GH1SIDE 243 
20 20 MARIAH CAREY SHAKEIT OFF DETJAM 235 
21 20 KAISER CHIEFSIPREDICT A RIOT wmmmm 224 
22 18 CRAIG DAVID DONT LOVE YOU NO MORE WAWBHOS 204 
23 22 KELLY CLARKSON BEHIND THESE HAZEL EYES «CA 202 
24 19 THE BLACK EYED PEAS DONT LIE A4M 201 
25 TEXAS GANT RESIST «KCORY 200 
26 LIBERTY X SONG 4 LOYERS VIRSIN 193 
27 FRANZ FERDINAND DO YOU WANT TO DOMINO 189 
28 33 50 CENT FEAT. MOBB DEEP OUTTA CONTROL mm 186 
29 MYLO VS MIAMI SOUND MACHINE DOCTOR PRESSURE MASITEO 182 
29 30 NICKELBACK PHOTOGRAPH 182 
31 28 ALEX PARKSIOOKING FOR WATER «*•«*» 180 
32 26 KT TUNSTALL SUDDENLYISEE RELEN'llESS 173 
33 36 ROLL DEEP SHAKE A LEG RE"Nll£SS 172 
34 « BOW WOW FEAT. OMARION LET ME HOLD YOU SONYBMG 168 
35 20 JAMES BLUNT YOU'RE BEAUTIFUL AW,C 166 
36 30 BACKSTREET BOYS JUST WANT YOU TO KNOW JM 161 
37 r.W/FN CTFFÛNT HOOI i'irasc0PE 160 
38 FRIDAY HTI1 RARY GOODBYE WSIDE 157 
39 nûÇTç THF lypoRTANCF OF RFÏNG IDLh 151 
40 02 D MINOGUE/THE SOUL SEEKERS PERFECI lON 150 
■ HigheslTop4C a20a 20051o2400oiSJ180cl o-.vnirtonLKnrirglIV.felV 
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Robbie Williams remains radio's favourite, 
even if the Sugababes are pushing him close 
and Charlotte Church and U2 mount the 
biggest challenges inside the Top 20. 
m lx mtsrmiM «» u> 
2 | 6 | BOB S1NCLAR FEAT. GARY PINE LOVE GENERATION DEFarto | !2 26 m 
fj U | R0U.0EEP SHAKE A LEG fiELENTUSS 24 18SSS 
4 j 111SEAN PAUL WEBEBURNWmsnANnc - 24 .78. 
7| 19 ! SUGABABES PUSH THE BUTTON IsuviD - 23 
7 6 | GORILLAZ BAREMULOWE 23 
12|1 HARD-n UVING FOR THE WEEKEND NECESSÛRY PS 22 
14 21 JAMES BLUNT HIGHAîlANTIC 21 .78PS 
16{ 13 FOOFIGHTERS DOARCA 20 17 .B78 
I?) 17 ïTr DAVID CRAY THE ONE 1 LOVE AtLANiic " 16 .7.98 
19119 BEDOUIN SOUNDCLASH WHEN THE N1GHT FEELS_WMOUE/ravœ - 15 897, 
22 O LETHALBIZZLE F1REV2 13 .0998 
22] © RACHEL STEVENS ISAID NEVER AGAIN (BUT HERE WE ARE) POLTOR « 13 .070. 
22| 28 KAISER CH1EFS 1PREDICT A RIOT raiowravoos 13 «77 
22 0 OLAV BASOSKI FEAT. MICHIE ONE WATERMAN positiva 13 86,2 

29i 241 STARSAILOR IN THE CROSSiTRE EM1 lî 12 " 10915 Vto CwM CompftJ l-ao » sjftotd ta 0000 os Sun 2 00 20(S 1» 24 00 m M 8 Oa 2» 

Q 8 j SUGABABES PUSH THE BUTTON ISLAM) » 3S01 
3 j 1 ! DANIEL POWTER BADDAYvmsmsbsos » 373. 
5 5 j THE PUSSYCAT DOLLS FEAT. BUSTA RHYMES DONT CHA AiM TSS. 170) 3.3. 
7 2 i THE BLACK EYED PEAS DONT LIE auj 1878 BSC 77049 
9; 9 OASIS THE IMPORTANCE OF BEING IDLEbigsmtkb BPS .«S 7.S8. 
ni ii DAVID CRAY THE ONE I LOVE ATWTIC TP38 B03 POKS 
13110 JAMES BLUNT YOU RE BEAUTIFULATLANTIC OPP 1193 P1S75 
15 17 | MYLOVS MIAMI SOUND MACHINE DOCTOR PRESSURE EHEASTFED M 1037 m 
17 s 24 ( LEE RYAN TURN YOUR CAR AROUND bkotside 703 «S HSSP 
19115 j R1HANNA PON DE REPLAY defjam RSS 8S3 „SP3 
,211 21 j FRANZ FERDINAND 00 YOU WANT TO DOMC.O 815 uis2 

23120; GREENDAY WAKE ME UPWHENSEPTEMBER ENDS «EPRISE 773 728 US5S 
25 O BOB SINCUR FEAT. GARY PINE LOVE GENERATION DEEICIEO «1 .3 U97. 
ai 23 ! SEAN PAUL W£ BE BURN1N' VP/AIUMIC 773 S6, m» 
28 30 BASEMENTJAXX DOYOURTHINGxi M Ci SIMPLY RED PERf ECT UOVE siHRVRESfiW SIS sst 8798 

The UK Radio Ai 

Jf '// ^ / / -'/i 
5 ROBBIE WILLIAMS TRIPPING c 1919 10 70.25 3 

2 3 ; SUGABABES PUSH THE BUTTON 2143 28 6250 49 
3 9 16 JAMES BLUNT HIGH awm: 1307 30 60,64 29 
4 7 9 76 KT TUNSTALL SUDDENLYISEE 2117 8 56.06 -19 
5 3 , 3 THE PUSSYCAT DOLLS FEAT. BUSTA RHYMES DONT CHA «M 1778 0 49.a 2 
6 17 3 18 CHARLOTTE CHURCH CALL MY NAME 1427 12 47.95 38 
7 » U 39 OASIS THE IMPORTANCE OF BEING IDLE bicbro™ 1644 -4 39.90 5 
8 7 9 « DAVID CRAY THE ONE I LOVE 1353 5 39.10 -3 
9 8 U is 1 GORILLAZ DARE 1265 37.18 ■2 

1 io 48 3 0 U2 ALL BECAUSE OF YOU ^ 532 45 36.56 165 
11 ' 6 .5 1° DANIEL POWTER BAD DAY ««.erbros 1967 -4 36,27 ■15 
12 77 3 0 SIMPLY RED PERFECT LOVE s»™ 584 45 34.53 39 
13 7 6 KANYE WEST FEAT. JAMIE FOXX GOLD DIGGER «oc«tuA 803 7 33,17 16: 
14 10 10 GWEN STEFANICOOL 1698 -U 3240 -15 
15 15 S 21 FRANZ FERDINAND DO YOU WANT TO 987 7 31.92 5 
16 18 3 12 R STEVENS I SAID NEVER AGAIN (BUT HERE WE ARE) polvmr 583 32 31.51 19 
17 29 4 0 BOB SINCLAR FEAT. GARY PINE LOVE GENERATION dseied 729 33 30.73 37 
18 H H 39 THE BLACK EYED PEAS DONT LIE am 1604 -23 30.12 •a 
19 SEAN PAUL WEBEBURNIN' wha™ 743 -11 29.23 7 

| 20 3 0 BARBRA STREISAND STRANGER IN A STRANGE LAND c«™b.A 69 116 29.12 49 
i 21 76 2 0 KATE BUSH KING OF THE MOUNTAIN « 139 81 28.37 34 

22 40 9 0 LEE RYAN TURN YOUR CAR AROUND mmswi 1028 38 28.35 77 
23 19 22 33 JAMES BLUNT YOU'RE BEAUTIFUL atuv™ 1230 ■12 25.43 ■4 
24 25 12 36 KAISER CHIEFSI PREDICT A RIOT mmam.™* 1043 -1 2535 15 
25 23 10 25 RIHANNA PON DE REPLAY 935 ■13 25.12 6 ■ Highest Top 50 Enlry ■ Bgge. llintiMseinïJtraBiudiencetioujjBHl^stTwSOCSinte ■ BvqtaœijseinplapBAutocjTOiaaiofSOll 

ELEINE PEYROUXIS 6ACI 
iing of late-night beauty" ★★★★ The Times 

irgeous" ★★★★ Mojo 
voice of fragile beauty" Evening Standard 

IHI MUST-HAVE RECORD OF THE YEAR 

provides her struggle vdthoirt higliest airplay 20playsfrom placing for eight Radio Two, wliich years.lt jumps provides 98.12% 32-20 Utis week, of the tractds total 

U 1 1 SEAN PAUL WEBEBURNIN' watiantic ù 5 ! BLOC PARTY TWO MORE YEARS MCHim 2 I 7 | PRETTY RICKY GRIND WITH ME STIANTIC iï] 1 | FRANZFERDINANDDOYOUWANTID DOMISO 2 s MYLO/MIAMI SOUND MACHINE DOCTOR PRESSURE bseasifed 2| 2 1 EDITORS BULLETS KIICHBIWARE 4 2 ] KANYE WEST FEAT. JAMIE FOXX GOLD DIGGER roc Amw 2 h | THE DEAD 60S RIOT RADIO oaïASOMC 4| 2 | GORILLAZ DARE rariophoiië ' 6 F? t FOOFIGHTERS DOA «CA 6 ( 9 | BOW WOW FEAT. OMARION LET ME HOLD YOU SONY m 5 o THE DARKNESS ONE WAY TICKET aiuwuc 71 2 THE PUSSYCAT OOLLS FEAT. BUSTA RHYMES DONT CHA ASM 5 M |HARD-FI UVING FOR THE WEEKEND hecessarv 81 5 RIHANNA PON DE REPLAY OEFJAM a 0 | flRCTIC MONKEYS1BET YOU 1ODK Rnnn ON THF myn.o 9 23 l(ANO FEAT. LEO THE LION N1TE NITE m : 9 MTKCK JOHNSON BREAKDOWN ISEAII» 10 16 J JERMAINE DUPR1GOTTA GETCHA mm il u | HAPPY MONDAYS PLAYC.ROUND SUPERSTAR me ESOM» 
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26 M 8 14 MVLO VS WIIMMI SOUND MACHINE DOCTOR PRESSURF^™ 1060 6 25.03 ■22 27 » 28 COLDPLAY FI X YOU 1613 ■6 24,94 ■23 28 20 KATIE MELUA NINE MILLION BICYCLES m™™ 370 42 24.73 -3 « 43 BASEMENT JAXX DO YOUR THING 600 1 24.30 62 30 « ROLL DEEP SHAKE A LEG MIUSS 314 30 23.32 33 
31 21 47 HARD-FILIVING FOR THE WEEKEND «ESSAW 534 ■7 22.71 -12 

i 32 » ' MARIAH CAREY/JERMAINE DUPRIGET YOUR NUMBER mm 815 II 22.46 nu 
33 ! 0 o THE DARKNESS ONE WAY TICKET «u»™ 151 0 22.32 0 

1 34 j 3Î 57 NEW ORDER WAITING FOR JHE SIRENS' CALL imm 221 40 22.23 15 
| 35 i 27 8 LIBERTY X SONG 4 LOYERS mm 1066 ■18 21.48 5 

» 24 JO O'MEARA WHAT HURTSTHEMOST s»™» 395 15 20 99 
37 M7 0 TEXAS CANTRESIST .,«»y 407 50 18.51 328 

65 0 LETHAL BIZZLE FIRE 02 297 16 16.21 92 l39| 46 22 STARSAILOR IN THE CROSSFIRE EM, 469 10 16,17 12 
40 45 X-PRESS 2 FEAT. KURT WAGNER GIVEIT œm 345 16 15.72 -18 
41 » 73 GREEN DAY WAKE ME UP WHEN SEPTEMBER ENDS 800 -2 15.67 -5 
42 23 0 FOO FIGHTERS DOA « 235 •8 15.48 -31 

126 0 MISSY HIGGINS SCAR «EMSE 15 50 15.27 207 
44 L 40 MS DYNAMITE JUDGEMENT DAY EOLYOO» 310 5 15.23 ■7 
45 41 0 JENN CUNETA COME RAIN COME SHINE k*,™ 126 9 14.32 in 

% 0 MCFLYI WANNA HOLD YOU 257 31 13.80 123 
47 45 0 WILL YOUNG SWITCH IT ON 236 22 13.41 ■8 
■ L. 0 EURYTHMICS IVE GOT A LIFE ** 89 368 13.02 ; soi 

F 0 OLAV BASOSKI FEAT. MICHIE ONE WATERMAN mm. 232 12,74 81 
50 F 17 KELLY CLARKSON BEHIND THESE HAZEL EYES 863 11 1251 -12 
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OLAV BASOSKIFEAT. MICHIE ONE WATERMAN PQS PHARRELLFEAT.GSTI 

19 CRAIG DAVID DONT LOVE YOU NO MORE wa? 20 SUPERGRASS LOW C PAR 

1SUGABABES PUSH THE BUTTON 
î | LEE RYAN TURN YOUR CAR ARQUND 41 CRAIG DAVID DONT LOVE YOU NO MORE 51 BOB SINCLAR FEAT. GARY P1NE LOVE GENERATION b 1S1MPLY RED PERFECT LOVE 7 R0BB1E WILLIAMS TR1PPING 81U2 ALL BECAUSE OF YOU 911(T TUNSTALL SUDDENLY1SEE 101 THE DARKNESS ONE WAY TICKET 
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IKATIEMELUA NINE MILLION BICYCLES 
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New releases 

m 

f3 
| collection for j fans of the I perennially , popular Scott Walker, this two-disc set contains most of his classics - Joanna, Jackie, Mathilde, If You Go A\vay and the Walker Brotliers'The Sun Ain't Gonna Shine Any More - on the first CD, reserving the second CD for lire collectible tracks. Spanning Walker's career at Mercury between 1965 and 1973, it contains some fascinating material, including 20 songs making their CD début. Walker's rich baritone and bis expressive delivcry can make even the most banal song sound interestmg but, happily, most of the songs here are from the top drawer and this compilation should sell exceptionally well, furthering Walker's already impeccable réputation as an interpréter of the first order, equally adept at spinning gold from MOR, pop and his self-penned melodramas. 

Uriah Heep Cliapter & Verse - The Uriah Heep Story (Sanctuary SMXBX 233)   1 This | comprehensive | 98-song, six-CD | boxedsetspans | the career of the very heavy, very humble hard rock band from their 1968 formation as the Gods, right up to the présent day. Previously unreleased material, démos, live tracks and obscure extended versions of Heep favourites are threaded throughout the set, which is accompanied by a lavish 60-page booklet featuring photographs and track-by-track annotation. Heep had a very large turnover of members and their share of problems, but their stock-in-trade throughout is some of the tightest, most impressive progressive/heavy métal music around with solid riffs and powerhouse vocals. 
Venom MMV (Castle CMXBX 743) ■ Geordie black métal pioneers Venom celebrate their 2Sth anniversaty this year, and this 

Albums 
QWHÏ! ElfPHANT EYELASH Antimi ICD ABR 0055CO) □WITH HONOR mis IS DUR REVENOE «ctop (CD »R 276CO) jSjSm -  ubtamlCDTMUlStCOl 

FR0NTL1NE RELEASES DANCE □CONFUTATISBUILT IN ANGER AI (CD AI OWCO) 

□SHYRC&T POWaDIARYOF A DIGITALSOUNOBOYSoondboy (COSBOYCO001) 

□ VARIOUS FABRICUVE 24. D1PL0 Fabric (CO FA8R1C 48) □ VARIOUS FAMOUS WHEN DEAO 4 PU>'house (CD PLAYCO16) □ VARIOUS ABSOLUTE FUNK Body & Sc».it (CD BS 2™ 

□SMITH. AIDAN FANCY BARREli Anakxjue Catalogue (CO ACAT 010CDIP ACAT 0101 ■ STARSA1L0R ON THE 0UÎSIDE EMI (C0 3437222)   C0ME AND CET 1T Polydof (C0 9873340) 

ROCK □AREWEAPONSfBEElNTHESTREEISGnx   □ BC CAMPtlCHT HIOE RUN AWAY One tWe Into (CD TPtP 483CO) □ BtACK MADONNASJHE HAVE STOtEN THE M00N Trud (C0 TSUCK 02) 

NE, THE TRANSISTOR 00 00 Easy Slreet (CD EASÏST OOSCD 
□ KINSBORY MANX THE THE R1SE AND EAU 0F THE SOUTH Yep Roc (CO YHP 2061 □ lARSON.E]lIKFAnH HOPELOVESma ~   
□ UTTU RIVER BAND TEST 0F TIME StoieRif MuiN (CD SFMCO 034) " ' □MACHOM EtEVENTH H0UR MAGNUM SanctuaiY (C0 CMQCDD1232 □ MINUS STORY NO REST FOR 0H0STS Jagjagiiar (CD JAC 085! □ MUNSEY, ADRIAN AWIDERSNY Inffflity (CD INFS102) 

_ . . . 10F REAUZATI0N Viday (C0 VR 260CD) QSHEAVY REPUBUC Rise Hait (CD RISEC0 058) Q SMITHSON, DAWH SAFER HERE Kiariy (CO KRANK 0891 □ SPOUT WE BRAXE FOR N0B00Y tKkjaw (CD UC0 043) □ SI VITUS OAHCE lOVE ME LOVE MY D0GMA (Vote Plus (C0 PROBE 10C0) □ STOtTl KEUEY THE SUN COMES THR0UGH Sob Pop (CD SPC0 «4) □SWin, RICHARD THE H0VEUST ScotOy Canadian ICO SC111) □ THOMAS, ROS1E IF SONGS COUID BE HEU) Sob ftjp (CD SftO 675) 
□ UNCUT THOSE VfflO WERE HONG HAfJG HERE l^pci- BagICO RAPER 010) □VANDERSUCE, JOHN FIYEVEARS BaniA (CD BARK45I □ VARIOUS AU T0MORR0WS RARTIES 31 At Itronm Parties (C0 AIPRCO16) □ VARIOUS PROTECT fat VTfKtCtobs (CD FAT 697C01 □VARIOUS VIRUS VAUtTS DeïWi (CD VRS OOSCD) □ VARIOUS THIS IS MY BAS lactoot' (CD tK 317CO) 

tl£3 BtUE ROSE Bte Rose (CD BtUDP 03801 
ROOTS □ ANTENA, ISABEUE AlPHABET DU PIAISIR LTM (CD LIWCD 2452) OcctitiK □ BUCKLEY, TTM G0008YE AN0 HEUP 4 Meo With BearUs (tP 4M 132 Ojnce □ BUNYAN, VASHT! LOOKAfTERING Fatcat (CO FATCD 38) ome □ HOOKER, JOHN tEE B00C1E MAN Midnile Jan S Blues (CD MJB 021 Oaocc □VARIOUS LEADAZ 0V DA NU SKOOL Hypnobzc (CO HTTCD102) uni S Bass □ VARIOUS START Y0UR 0WN C00NTSY VOL 4 Pœc (CD VJCD158) Dancc □VARIOUS SEN0R COCONUT PRESENTS C0C0NUT EM Essay (CD AY 07) Omx Q WHITMAN. SLIMTOOOLDTOO OREAM Ppkwid! (CD 701202) 

*1^ SOUNDTRACK 

N0V/P Rrajic 

RIS PM BURT0NS C0RPSE 8R10E (0SI) WEAICD 9362494732) 
une (CO ZENCD113 IP ZEN 113) 

□ 1 MICHELS APPAT» S0UNDINC 0UT THE CITY Kndos (CD IStCD 44 LPISIP 001) □ tOW BUDGET SOUL STRAHGERSTO THE 0RDINARY Kndos (C0 ABRCD 051 □PARKER, LEWIS PUT A BEAT 2 A BHLME Wortl 01 Dusly Vmyl (IP DVJEDILf 002) □ PHARCYDE INSTRUMENTAIS Traffi: ICD TEGDV 772352 □ SUPASimON CHAIN t£ntRS Giop^ Altack (CD 02 SPZOIB) 

□ WARRIOR KTNGHOLOTHEEAITHVPICD VPCO1708) 
OTHER □ANIMAL C0L1ECTIVE FEELS Fatcat (CO FATSP U LP FAISP UIPI V/Tl □ BIGGUH, WOR HANOLING SWOUEN GOOOS Stiff Weapon (CD TOSSA 2CD) NOV a BOARDS OF CANADA THE CAMPHRE HEADPKASE Warp (CO WARPCO123 LP WARPLP123) VAI 
□VARIOUS PIANET OF THE FIGHT CUJB Tigabeal IIP MEOW 0991 

□ BASINSKi, WJIUAM MELANCHOUA 2062 (CD 0301 CO) □ BASINSKI, WILLIAM WATER MUSIC 2 2062 (CD 0302 CO) □ BASINSKI. WllitAM DIS1NIECRAT10N «3 2062 (CD 0302 00) 
□BOAHOS OF CANADA HIGH SCORES Skar.  □ BRONX CASKET COHEliECTRlCCaptaii,Oi!(COAHOYCD2ÉO) □ BROWN, DENNIS MAGN1FIGENT HITS Oennis Ting ICO DBPCO1) □ BROWN, DENNIS COUECDON VOL 2 Super PmerICD LSICO 01) □ BUNYAN, VASHTIJUST ANOTHER DIAMOND DAY Spinrey (CO SPINN 001CD) □ CLARKE, TERRY THE SOUND Of THE MOON flppaloosa (CD AP146) 
□ DUTA RHYTHM BOYS SINC Cotedables ICO COL 6391-2) 
_J FIEIDS, GRACIE REQUESTS Pidrwklc (CD 700912) □FIVE BOROUOHSTHE 000 WOP UNDER THE PALMS □ EOREST, ANOY J LEITER FROM HEU. Appaloosa (CD 
□ FRANKLIN, ARETHALADY SOUL 4 Mai WrthBeaidstLP 4M 130) □ FRANKLIN. ARETHA ARETHA NOW 4 Men V6Ul Beatds (LP 4M Dll □fURY, BIUY SOUND Of FURY Sanctuary (CD CMQDD1170) 

 IM EU CTRIC LOVE LETTER Namad (CD NCK 7012-2) □ UBERACE AT CHRISTMAS Pttvsnck ICO 701072 □ UGHTNIN HOPKINS CADIUAC BLUES Pickwick ICO 7011221 □MAONUM CHASE THE DRAGON Sanctuary (CO CMQDD 1240) □MAONUM KINGDOM Of MAONESS Sancluary (CD CMQDD 1228) 
□MC5UVE ATTHE GRANDE BAUROOM 

□NYMARMICHAELPIANO niKwwiruaoouji ucoanto» □ OMROD, BOB STEAMING HOT Reggae Reto (CO RRTCD 014) 



Albums listedthisweelc 129 Yearto date: 9,759 
Singles listed this week: 232 Yearto date; 5,456 New releases information can be faxed to Owen Lawrence on (020) 79218327 or e-mailed to owen@niiisicweek.com Records released 17.10.05 

PAU WALL SIT TIN SIDEWAYS Rdwick (CD ....... POP. 1CGY VTAR OF THE 1GUANA Bomp (CD BCD 406 POP.ICGY0PENUPAN0BLE—   

SKIDS, THE SCARED TO DANCE C SLAVE SHOW TIME Colîectables (U) IUL nm-i SliM THUC DA BOHOM Pickwick (CD 765122) 
QTALL DWARFS WEEVILLE ( QTALL DWARFS F""" □THOMPSON, RII 
QVARlOUSTHEf 

□ VARIOUS UNEARTHED GOLD OF ROCKSTEAOY Osàe (CD OHO □ VARIOUS AFRICAN CH1LL Apace (CD BARCD 22) □VARIOUS BUDDHA CHILI Apace (CD BARCO 23) ; a worthy 
□VARIOUS STREET CURRENCY Pickwick (CD 780( 

□CUNE, PATSY GREATEST HITS Quantum Leap (QUI 
□ HIM POISON ARROW Chu 

Singles 
DANCE 

□THIEVES OF TIME TIME MACHINE Kudos (12- OW 

DE CUVE LOWE, MARK STATE OF THE MENTAL/TBA ABB fl2" ABB 8011) SRD 
RIES 1FY0UWANT1T Recycle (12* CYC 002) ADO DJTFUNK0NY0UGetPhysjcal{12'6PM033) IG JFB WHOS KN0CK1H? Flashover 02* FIASH001) ADD O FIAT PACK SWEET CH1U OF M1NE/TBA Breastfed (CD BFD 013CDIT BFD 0013R KT BFD OB) P □ FREAKAZ01DS Vi/HAT IS A DJ Thnct (12* THRUST 016) IG QCEEZERTHE ACID JIHAD Roolemaster QZ ROUTE 056) IG □CEORGE CONFUSION LuxuryHousc 02" LUXURY 010) IG □ CLAMOUR TO KllL IN YOUR EYES Sog 02- SOG 031) IG □ GLAZBY, PAUL REAUSE REAL LIES REAL HIGHS Voous Cirde (12* VCR 046) ADO □OODSGIFT INCISIONS Kudos 02'RAMP 005) p 

□GOLD CHAINSCROWDCONTROLKitly Culs 02'KY 05102) IG □HAND, KELU MOODY UFE Third Ear (12" EEP 022) m 
□HARDKANDY 3 DAYS Catskilis (CD RID 043CDS) V/™E 
□HAT1RAS MANNEQUINS Bkrw Metfia (12' BLO 010) u"' □ HEARD, LARRY LOVES ARRIVAI Track Mode 02* TMCO1001) ADO □HRDVISIONTHE SICK MEMORY EP Wagon Repair (12* WAG 007) Ç GINTROVERT 5AM ILLUSIONS Aurium (12' AUR1UM 008) G □KIKO & G1N0S START TRACK Ozone (12' OZONE 018) IG □KINDER, Z1CGY OHRENFANGER Ware 02" WARE 57) f ^ □KING BR1TT THIS 1S K1NG BRUT EP V2 02' NURT 5035523) p 
□KûNTRAKT KILLAZTONITE/TBA Illégal Beats OZ JAULL19) AOG □KRAFTWERK TRANS EUROPE EXPRESS KG Beats 02" KG 001) G 

□MARATHON MEN BLESSINGS PART ONE MM (ir 12CF 077) □ MILLS, JEFF BLADE RUNNER EP Axis 02' AX 0-14) □MONDAY. MIRE T00T1NG WARRIOR Piaylime 02' PLY 002) □MONOORIVE PREMONITION Existence flr ESXT 002) □ MULL JOU t MAZI VERSIONS ONE Oisnjplor (IT D1SRUPT 0501) U001SSI CROUPIE Cyberfunk (12' CFUNK 022) □0120, MR MOUSTACHE F Com 02* F 237) □PARISOUND NO LOVE Kkkin QZ KICK B5) □PINK SLOW MOTEL NEW FUNK Surpnsc (12' SURPRISE 42) 
□pRESSIABOYS 10NI2ER Sonlienl QZ SFNT 005, □PRODUCTIONS SISTER LET HIM GO Kudos (12' MURENA 0>T) □RAMPUNC. DANNY BREAK FOR LOVE In Tho House (12' RAMP 01LP) □ WVERA PROJECTTHE MIAMI EP VOL 2 24-7 (12* 247 007) UROMBOY, MARC WHOGOT THF BEATS Gianl Whed 02' G1ANT 027) U ROY AYRES TARZAN Rapster (12' RR 0049EP) □SAN, GAYLE MENDAC10US PEOPlE EP Fqualor 02' EQUATOR 016) USMOKE. ALEX UST IN SOUND Sonu (12' SOMA184 ON SOMA1840) USUCKER DJS D1SC0 BOMB Fanlaslic House 02' 81008) USWAROADOY10VF. HONFY M (12' TIRK010) LJTpR SQUELCH Oxygcn (12' OX 009) UTHEVES. BENJAMIN TEXAS/TBA Kitsune (l?" KITSUNE 025) □iHlEVERY CORPORATION THE TIME WE L05T OUR WAY/TBA ESL (T ESL 088) 

□ MAD STARING EYES MAO STARING EYES EP Relii 

URBAN □ 2 UVE CSEW ME SO KORNY UT Jos 02" GRR127) □ CASUAL SAY TOAT THEN Maiiglypfc IrnpOTJn (12' 2300?») □ DON E S10W Don* 02' 12DÛME 206) □ LAST SKEPTTK.TNE VlORD SEARCH NelstwîW NET 12021 □ ONE BLDCK RADIOS LOUD AND CHAR Avatar (12' 1Û50D I) □EWIKNSDN, MICAaSOWHAT tarife 02'SIR 007) ■ROOTS MANUVA AlVfUliV DE/EP 6,] Dada (ON 8DDI083) □ SM1F N WESSUM TIME 00 WORKOuck Down 112' BTU 004) □ SPECIAL TEAM2 MAIN EVENT SlrS Dp 02" SIR 0021 □ STYLEE CEE THE TEST MATCH Sro (7* SON 036) □ SWOUEN MEMBERS BlACK MAGIC EP Baffle Are 112' BAX 20391 
OTHER □ ADN 4 EVIL CONCUSSION THE UNDERGROUND Psycto Sta 02' PSVCHO 006) □JAHCOOZI PURE BRED MONGREL Wly Vb (12-KY 051031 

four-CD boxed se :o mark the o is, with 70 examples of their mpromising, blistering, genre-defining songs. An excellent compilation job rounds up ail their most popular ks in newly remastered ions and adds démos, outtakes, remakes and live cuts, ail with the band's approval. Add rare photos, memorabilia, a 60-page hooklet and an exclusive poster andyou have a package that every fan of the cuit favourites will have at the top of their Christmas wants lisL 
Satisfaction - Covers & Cookies Of The Stones (Hartnless HURTC0062) ■ Afterits | excellent 

compilations highlighting outstanding R&B/soul covers of the works of Stevie Wonder, Marvin Gaye and The Beatles, the Harmless label now turns its attentions to The Rolling Stones, and cornes up with another gem containing 16 arresting revisions of the band's catalogue. Among the highlights are Ananda Shankar s funlg' sitar setting for Jumping Jack Flash, Meny Clayton's heartfelt assault on Gimrae Shelter, Muddy Waters - vvho vvas a major inspiration to tire Stones - adding his ovvn touch to Let's SpendThe Night Together, Maxayn's loose-limbed and soulful stroll through You Can't Alvvays Get What You Want, and Wayne Gibson's northem soul hit version of Under My Thumb A second CD provides a superbly segued mlx by 4Héros Marc Mac of 14 of the tracks. 
Strangely Strange But Oddly Normal - An Island Anthology 1967-1972 (Island 9822950) 

1 this triple-disc _ t cherry-picks 48 exaraples of the best pop, rock, progressive and folk recordings made during the pioneering indie label Island's first five years. Tïaffic's early psychedelic isterpiece Paper Sun Ls here, is the less popular (at the time) but equally vvonderful Rainbovv Chaser by the original Nirvana, dongside Cat Stevens' quiet observation that It's A Wild World, Niek Drake's Northem 

remarkable and this collection provides a superbly evocative snapshot of its early life. Alan Joncs 
25,1005 MUSICWEEK 25 



Singles 

/à 
Robbie Williams returns to the singles chart 
but cannot beat the Sugababes, who remain 
on top despite eight new entries to the Top 
20 including four in the Top Ten. 

r 

©j RICKY MARTIN 1 DONT CARE 
OjRACHa STEVENSI SAIO NEVER ACAiN (BUT HEREWi : KANYE WEST EEAT. JAMIE FOXX GOLO D1GGER (DANIEL POWTERBADDAY 'PRODlCY^rWiLCTu: jjh: 

Ij IMYLO VS MIAMI SOUND MACHINE DOCTOR PRESSURE 
19 ; Q (BRATZ ROCK ANGELZ SO COi 
a} 9 | CHARLOTTE CHURCH CALE MYNAME 
R4( Qj SCHNAPP1SCHNAPPI i JESS1CA SIMPSON THESE BOOTS ARE MADE FOi Zôj 15 (FRANZFERDINAND DOYOUWANTTO 
29(Q| WE ARE SCIENTISTS THE GREAT ESCAPE 
32 ( 23 'COLDPLAYnXTDU a I SIMON WE8BE LAY YOUR HANDS 34j 1! | PAUL WELLER COME ON LETS GO 35j ;i i M5 DYNAMITE JUDGEMENf DAY 

» (OASISTHEIMPORTANC 
39; j BQBBY VALENTINO TELL ME W il j BLACK EYED PEAS DONT LIE 

Dël 2 ( I PUSSYCAT DOLLS PEAT. BUSTA RHYMES DONT î( 2 | KANYE WEST EEAT. JA 1(4 | DANIEL POWTER BAD DA 
7; 5 ( COR111AZ PARE 91 8 | MYLO VS MIAMI SOUND MACHINE DOCTOR PRESSURE 9jQj W1LLYOUNCSW1TCH1TON 10; 19: LIBERTYXSONO4LOYERS 11 20JKATIE MELUA NI! 

JAMES 8UJWT YOU RE i-i ■ ME i n _ " KmYCÙTRKSON'EEHIND'TKESEHA2EL EYES 50 CENT FEAT-MQBB DEEP OUTTA CONTROL  kaisERCHitfs- ; 16 II' .I7jl4| 
» 19 B OASIS ÎHF IA'vCT 5^26 : CHARLOTTE CHURCH CALL MYNAME 

Despite providing 
higlicst first week 

twoof his solo 

1 o PRECfOUS, 

Depeche Mode's Util studio album Playing 

althouçjh its first 
jazoeate perfectly fine for 

the Officiai UK 

m ^ |KUBbIE WILLIAMS TR1PP1NG 
3 PUSSYCAT DOLLS FEAT. BUSTA RHYMES DONT CHA 
2 DEPECHE MODE PRECIOUS 

SEAN PAUL WE BEBURNIN\ 
KANYE WEST FEAT. JAMIE FOXX GOLD DIGGER 
BLOC PARTY TWO MORÈYEARS 
LIBERTY X SONG 4 LOYERS 
MARIÂHCAREY vt I SHÂfE IT-.+> 

17 

DANIEL POWTER BAD DAY 
RICKY MARTIN I DONT CARE 
RACHEL STEVENSJ SAID NEVER AGAIN (BUT HERE WE ARE) i 
'^SeluaS'Ï 
MYLO VS MIAMI SOUND MACHINE DOCTOR PRESSURE 

JAMES BLUNTHIGH 
KELLY CLARKSON BEHIND THESE HAZEL EYES 
CHARLOTTE CHURCH CALL MY NAME 
TA^XLuirÙTUs"1 

FRANZ FERDINAND DO YOU WANT TO 

BRATZ ROCK ANGELZ S0G00D 

t 50 CENT FEAT. MOBB DEEP OUTTA CONTROL 
ICOLDPLAY FIX YOU 
DAVID GRAY THE ONE I LOVE 

' |^E?Sîr
CA SIMPSON THESE BOOTS ARE MADE FOR WALKIN'^ 

^gA^jiNAPPi h ; 
19 beautifuT^- 

|P^^ffl|.^™TANCE OF BEING IDEE 
IBUj!LPNDCLflSH WHEN THE NIGHT FEELS MY SONG THAT SHIP 

^IWEARESCIOTStsTHEGREOT ESCAPE 
si |/ 
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Singles Chart 
As uscd by Top Of The Pops and Radio One 

' // 
/A. 

39 28 7 THE BLACK EYED PEAST'UM THE   
40 25 2 M UVNMIlIt \Y 
41 36 6 GWEN STEFANICOOL 
42 29 2 NICKELBACK JGRAFH 
43 32 2 BASEMENT JAXX DOYOUR THING 
44 B 2 PAUL WELLER COME ON/LET'S GO 
45 33 2 X-PRESS 2 FEAT. KURT WAGNER'.|VE I I 
46 30 9 BON JOVI HAVE A NICE DAY 
47 38 2 BOBBY VALENT 1 NO ItLLMt 
48 37 4 JAMESY P NOOKIE 
49 39 3 HARD-FILIVING FOR THE WEEKEND 
50 52 14 KELLY CLARKSON SINGE U BEEN GONE 
51 93 5 FA1THLESSINSOMNIA 2005 (RoWBliss) «IC/EMI/BMO/Ctoiw. (ArotraigWsi/Jml CW[( 82876724692 (4BV) 52 27 2 EDITORS BULLETS 
53 99 9 COLDFRAPP H 
54 58 s MCFLY HL BE OK 
55 i SANDITHOMIWISH1WAS A PUNK ROCKER S- 1 L ,.l r . ' 'P ' 56 42 4 Pf TTYRICKV i ■ • 
57 21 2 NEWORDER 
58 50 7 THEWHITESTRIPES MY DOORBELL 
59 i f THE CARDIGANS \ NEED SOME FINE WINE AND YOU NEEDTOBE  

~6Ô~ * KANO FEAT. MIKE SKINNER & LEO THE LION MITE N1TE 
61 48 14 MARIAH CAREY ) THER 
62 =1 16 2PACFEAT.ELTON JOHN 1.1 IL 1 n. ..m 
63 6, >5 CHARLOTTECHURCHi FA , . HH1 
64 i 7 BOW WOW FEÂT. OMÂRIÔN LET ME H141' .OU 
65 LES RYTHMES DIGITALES JACQUES YOUR BODY (MAKE MEJSWEAT^ 
66 60 25 BODYROCKERS1LIKE THE WAY ^^9871115,0. Itatijfy 9871115IU) 
67 46 5 GOLDIE LOOKIN' CHAIN YOUR W1ISSUS1S A NUTTER 
68 » 2 ANDYBELl ^ 
69 i w THE 5AWD0CT0RS R CLOUGHANOVER 
70 54)4 HIM WINGS OF A BUTTERFLY 
71 Â f FLEET 

~TZ [RL ÂLOUD 1 FI | 73 73 17 GREEN DAY WAKE ME UPWHEN SEPTEMBER ENDS 
74 71 26 GORILLAZ FEETGOOD INC 
75 65 CRAZY FROG POPCORN 

9. Mariai» Carey 
GetYour 9 

VOUS UISSUS1S A NUÎTtR id 

1 SUGABABES RUSH THE BUTTON 2 26 ROBBIE WILLIAMS TRIPP1N6 Chyafc 3 2 THE PUSSYCAT DOLLS FEAT. BUSTA RHYMES DONT CHA m .4 o DEPECHE MODE PRECIOUS Mute 5 SEAN PAUL WE BE BURNIN' * AHa** 6 4 KANYE WEST FEAT. JAM1E FOXX GOLD DI6GER Roc-frft "b 7 o BLOC PARTYTWO MORE YEARS Wktata 8 5 LIBERTY X SONG 4 LOYERS Vn* 9 O MARIAH CAREY FEAT. JERMAINE DUPRIGET YOUR NUMBER/SHAKEIT OFF Def Jam 10 6 DANIEL POWTERBAO DAY 11 12 KT TUNSTALL SUDDENLYISEE Rentes 12 31 JAMES BLUNTHIGH Atete 13 11 GORILLAZ DARE Partoctoc 14 9 MYLO VS MIAMI SOUND MACHINE DOCTOR PRESSURE Brasifel 15 17 FRANZ FERDINAND DO YOU WANT TO ta»* 16 10 CHARLOTTE CHURCH CALl MY NAME Sory BMC 17 14 GWEN STEFANI COOL intmcope 18 o RACHEL STEVENS1SA1D NEVER AGAIN (BUT HERE WE ARE) Pc-v^ 19 © RICKY MARTIN FEAT. FAT JOE & AMERIEI DONT CARE Coimfe 20 13 THE BLACK EYED PEAS DONT LIE 15 KELLY CLARKSON BEH1N0 THESE HAZEL EYES RCA 18 COLDPLAY FIX YOU 20 DAVID GRAY THE ONE I LOVE iHWiiantic 23 JAMES BLUNT YOU'RE BEAUTIFUL .AUartic 25 OASIS THE IMPORTANCE OF BEING1DLE BagBmto 26 KAT1E MELUA N1NE MILUON BICYCLES Drarubco 27 16 RIHANNA PONDE REPLAY OrfJw 28 25 KAISER CHIEFSIPREDICT A R10T/SINK THAT SHIP 29 O STARSAILOR IN THE CR0SSF1RE EMi 30 8 TATU ALLABOUTUS miew 31 © THE PRODIGY VOODOO PEOPLE/OUT OF SPACE XL 32 22 50 CENT FEAT. MOBB DEEP OUTTA CONTROL l.it«cope 33 21 JO O'MEARA WHAT HURTS THE MOST fenctoy 34 o BRATZ ROCK ANGELZ SO GOOD WvbvH 35 28 BASEMENT JAXX DO YOUR THING 36 30 CHARLCHE CHURCH CRAZY CHICK SonyBMG 37 38 GREEN DAY WAKE ME UP WHEN SEPTEMBER ENDS ^ 38 39 BODYROCKERS 1 LIKE THE WAY Mcm^y 39 27 DAMIAN UR GONG' MARLEY WELCOME TO JAMROCK UUnd 40 32 SIMON WEBBELAY YOUR HANDS Innocent ô The OthculUK Ourls Company 2005 
Tte Last MTISrrmi UMl&trMy) no THEPR0D1GY VOODOO PEOPIE/OUTOFSPACE XUVIHI 3 I 3 PENDULUMSLAM/OLiïHERE 410 BASEMENT JAXX 00 YOUR THING a w mn 5 4 X-PRESS 2 FEAT. KURT WAGNER G1VE1T s*. WHtl 6 | 2 | LCD SOUNDSYSTEM TRIBULATIONS WA™ (B 7 i 01 CUPZ START THE CAR/ST1CKY M Cnk wne 8 [21 1 TIESTO UR/A TEAR IN THE OPEN NïhubtADO) 9 112 [FAITHLESS INSOMNIA 2005 a«Vy(ARV] 10| 17 | MAURO PICOTTO LIZARO HRuSMI» 126 | TOMAS ANDERSSON WASHING UP BpslchConifDKSRO) f 119 OfScu. WC Clurts Cnntuny 2005 

r n | PUSSYCAT DOLLS FEAT. BUSTA RHYMES DONT CHA ASM (U! MARIAH CAREY CET YOUR NUMBER/SHAKE1T0FF MJmiU) 3 © | RICKY MARTIN 1 DONTCARE SonyBMGiARVi 4 2 KANYE WEST FEAT. JAMIE FOXX GOLD DIGGER RocAFefaaO 5 3 50 CENT FEAT. MOBB DEEP OUTTA CONTROL intoîcnpclU) 6 4 | BOBBY VALENTINO TELL ME M Jam ni) 7 5 MS DYNAMITE JUDGEMENT DAY m» «» 8 6 | PRETTY RICKY GR1ND WITH ME Atart*(Tt» 9 7 | KANO FEAT. MIKE SKINNER & LEO THE LION NITE N1TE t79(4£N) 10 10 THE BLACK EYED PEAS DONT LIE AAMftJ) 

K^SRBBIRiH 



Albums 

A 
Franz Ferdinand's second album pips the 
latest Katie Melua release to début at one, 
ahead of newcomers by Paul Anka, John 
Lennon, Nickelback and New Order. 

VM 

The Officiai UK 

^>*@1 BOB DYLAN NO DIRECTION HOME CICV.witci 
31@ FAITHLESS LIVE ATALEXANDRAPALACE 4 1 2 i JIMIHENDRJX UVEATWOODSTOCK 5 ©IVflRIOUS PUNK ATTITUDE rmnkiknHnm 
7 i 3 U2RATTIEAN0HUM «ICVStom? 8 RAT PACK GREATEST HITS Ms IDiyawffl 9 JjJ ABBft ABBA THE MOVIE MpitodE® 

| 8 | JOHNNY CASH THE MAN IN BUCK - HIS EARLY YEARS WJsiAOD) 02 25 WESTUFE THE TURNAROUND TOUR - LIVE DIS PINKFLOYDLONDON1966-1967 14 il 12 ( BLONDIE LIVE DVDUKfP) 15 10 i AC/DC FAMILY JEWELS EpiClARV) ÏS 6 | MAHMONRO A PORTRAIT OF Od«iE»iiP) 
lajoj NEW ORDER ITEM «rarHwJcYstaKTm 19 16 | QUEEN LIVE AT WEMBLEY STA01UM Parioptm? (E) Z0| 7 1 ABBAGÛLD WorlU) STheOKkMUKOattowaKS 

■ > KANYE WEST LATE REGISTRATION Rtrt-MKUI 2! 7 MAR1AH CAREY THE EMANCIPATION OF MIMI wj»nn 
4: 4 JOHN LECEND GET IIHED C^(ARV) 

15 u VAR10US DEATH ROW PRESENTS A HIP HOP HISTDRY Urr.ÇfSJITV(U) 6. 6 PUSSYCAT DOLLS PCD A4M(U) 
L5 KANO HOME SWEET HOME 6?9(TEN) MS DYNAMITE JUDGEMENTDAYS W/toM 93 GOLDIE LOOKIN' CHAIN SAFE AS FUCK Allanbc (TEN) io;o SNOOP DOGCY DOGG & DR DRE FROM COMFTON10 LONGBEACH UmvervUTVtU) fceOT. calWCWîtowZOOS 
|| 

01 FRANZ FERDINAND YOU COULD HAVE IT SO MUCH BETTER Ocmino (V/THE.l 2 1 | KATIE MELUA PIECE BY PIECE OranototP) 3 Ol BULLET FOR MY VALENTINE THE POISON VisèSe Noise IP) 4 2 ! THE WHTIE STR1PES GET BEHIND ME SATAN XL(V/THE) 5 3 1 BASEMENT JAXX THE SINGLES XKWTHE) 6 4 j THEKniERSHOTFUSS 7 7 BLOC PARTY SIEENT ALARM WcMtalP) 8 9 FRANZ FERDINAND FRANZ FERDINAND Domino WIHE) 9 5 PENDULUM HOLD YOUR COLOUR BreatoeatlCaostSRD) e Office UKOiirtsCon^/2005 

■o BLOC PARTY TWO MORE YEARS VfcfeUlP) 2 THE PRODIGY VOODOO PEOPLE/DUTOFSPACE XLMTHS 
i5 KATIE MELUA NINE MILUON BICYCLES n™ jkJm 412 JO O'MEARA WHAT HURTS THE MOST àntojm 5! 3 FRANZ FERDINAND 00 YOU WANTTD Omtowna 6: 1 PAUL WEUER COME ON/LETSGO BIP) 7)0 SANDITHOMIWISHIWAS A PUNK ROCKER V.W9 UjJty WTO B 'O BASEMENT JAXX 00 YOUR THINC KIWIHB 9 7 X-PRESS 2 FEAT. KURT WAGNER GWE IT swwiœ lOjB PENDULUM SLAM/OUT HERE ItelfcJKraiSI® 

i 

first American 
Kelly Clari<son's 

sales falling 11.5% 
to 23,855, it 

immcdiately prlor toits 35 day stay at 
Hclped by the singles success of Sinco U Been 

;old 240.9Qg :opiKlnîotal 

| 1 
2 

~T 
i [2 j KATIE MELUA PIECE BY PIECE® 
3 122 JAMES BLUNT BACK TO BEDLAM ® t ®, A.™»™ 

4 2 DAVID GRAY LIFE IN SLOW MOIION 
5 5 ! T 2 UNSTALL EYE TO THE TELESCOPE © 2 
6 P KELLY CLARKSON BREAKAWAY © r ^ ^ ^ 
7 2 3 BARBRA STREISAND GUILTV 100 
8 B 6 KANYE WEST LATE REGISTRATION ® ^ 
9 PAUL ANKA ROCK SWINGS 

10 \ JAMIE CULLUM CATCHING TALES 
11 ÉP JOHN LENNON WORKING CLASS HERO - THE DEFINITIVE ® 
12 lT COLDPLAYX&Y®5®2 
13 JW NICKELBACK ALL THE RIGHT REASONS 
14 Â 7 NEW ORDER SINGLES 
15 KAISER CHIEFS EMPLOYAIENT ® 2 Street/Hams B Urequc/Poîyda BUN09XDX (W) 16 6 3 BON JOVI HAVE A NICE DAY® Shanks/Bon Jmi/Sanibora McroiTy 9384960 (U) 17 15 21 FAITHLESS FOREVER FAITHLESS - THE GREATEST HITS®^ 2^.^^ 
18 17 20 G0RILLAZDEM0NDAYS®2®I 
19 13 3 LAN BROWN THE GREATEST ® 
20 10 2 HAYLEYWESTENRAODYSSEY Marlm/Tilley/Abboît/MalaYasi/Leo Z/Pook Decca 4757157 (U) 21 Si r BULLET FOR MY VALENTINE THE POISON 
22 2 SEAN PAUL THE TRINITY Varions VtYAtlantic 7567837882 (TfN) 23 14 2 THECORRS HOME® 
24 21 PUSSYCAT DOLLS PCD 
25 3 DANIEL O'DONNELL TEENAGE DREAMS 
26 20 24 JACK JOHNSON IN BETWEEN DREAMS ® 

i" " 27 MJRIAJMREYJ^E EMANCIPATION OF MIMI ® 
35 13 CHARLOTTE CHURCH TISSUES AND ISSUES ® 

29 22 2 NEIL YOUNG PRAIRIE WIND 
30 27 94 DAMIENRICEO®!®! 
31 24 14 HARD-FI STARS OFCCTV® 
32 -ï 7 LERFIELD A FINAL HIT - GREATEST HITS 
33 18 HIM DARK LIGHT Wmer WEA 9362494362 TIEN) 34 38 BAMjAN "JR GONG" MARLEY WELCOME TO JAMROCK 
35 30 17 BOBDYLAN THE ESSENT! AL ® 
36 34 20 THEKILLERSHH LLSS© , Sjlunui/Iht KSmffkMR ubj dm UZWOU « 37 FOO FIGHTERS IN YOUR HONOUR ® 

^38" 32 29 BASEMENT JAXX THE SINGLES ® 2 

gW» S™20 

C01D1E L00KIN CitAIN 59 
AH the sales and airplay charts published in Music Week are also available online every Sunday everàng at www.tmisicweekeom 
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Albums Chart 

/f/l 
f/Â 

39 29 1, OASIS DONT BELJhVt THE TRUTH ® 2 
41) 26 3 UUhtN & PAUL KUUOLkS RE 1URN OE THE CHAMPIONS ® 
41 37 6 MCFLY WONDERLAND ® ■" 
42 4. 17 THE MAGIC NUMBERS THE MAGIC NUMBERS ® 
43 MS DYNAMITE JUDGEMENT DAYS 
44 42 88 bUlSSOR S1STERS SCISSOR SISTERS ® ? ® 2 
4b 40 9 DANIEL POWTER DANIEL POWTER 
46 39 62 RAZ0RLIGHTUPALLNIGHT®2 
4/ 44 55 GREEN DAY AMERICAN IDIOT ® 3 ® 2 
48 l JO O'MEARA RELENTLESS SaWuIrySAliCMœm 49 GOLDFRAPP SUPERNATURE® 
50 / ■;/ SNOOP DOGG THE BEST OF 
51 45 53 KASABIAN KASABIAN ®. «cflpaRmisesMRV) 52 23 2 THE DEAD 60S THE DEAD 60'S wuwtDLraoœitB») 53 43 46 GWEN STEFANI LOVE ANGEL MUSIC BABY ® i ® 1 Hooper/Varieus Inlencope 2103177 (U) 54 55 3 MARY DUFF THE ULTIMATE COLLECTION DUCTVOUCTVOmO» 55 46 18 THE WHITE STRIPES GET BEHIND ME SATAN 
56 28 88 THE STONE ROSES THE STONE ROSES ® Lrelie Sa«lmOBE2Cll502m 57 56 24 FRANZ FERDINAND FRANZ FERDINAND ® 4 ® 1 Johjmsoa/Franz Ferdinand Qvtm WIIjCD136X (V/1HQ 58 48 19 THE BLACK EYED PEAS MONKEY BUSINESS ® wiFiam/Board/Timbaland/ap! deapVNoizeTrip AÂF3 9832184 (UJ 59 36 3 GOLDIE LOOKIN' CHAIN SAFE AS FUCK ® AUsntiC 5101103042 (IEM 60 69 30 PHILCOLLINSHITS®4®3 W*nCW 2820 0 61 // CREAM ROYAL ALBERT HALL 2005 
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40YEARS OF MUSIC 
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Phil Wiser Chief Technology Officer Sony Corporation 
"Midem>as a great opportunity to quickly understand 
the issues and thén interact with the key players in the global 
music rrtërket." 
Guy Laurence Global Marketing Director Consumer, Vodafone 
"Midem is a great forum to deepen the alliance between our industries, and to jointly address the issues which will allow 
us to build this future together." 
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Tune in to thê people 

who make mobile music move 
J 

MidemNet & MidemNet Mobile: 
■ 17 extremely high-level conférences & keynotes, 
■ 57 world experts, 
■ 1000 participants, 
■ Extensive networking opportunitîes 

MIDEMNET AT MIDEM 
Music, Mobile & Technology 
Over two days this event charts the phénoménal 
opportunities offered to music by online and mobile 
services as well as new technologies. For one entrance fee, 
access two highly focused debates: 
MidemNet on January 21 brings the international 
industry leaders together for a frank and open debate 
on the latest issues affecting the global business of 
digital music. 
MidemNet Mobile on January 22 offers a doser look 
at the current mobile music market. 

Held at the world's largest music market, MIDEM, there is no 
better opportunity to network with the international music 
community at large (9,300 participants, 4,000 companies, 
2,140 exhibiting companies, 92 countries, 604 média...). 

Register before Oct. 24 and save close to 30% 
on regular MidemNet participation fee. 
New early bird fee at just 390€ 
Register online on www.midem.com 
Alternatively contact Javier Lopez 
Tel: 44 (0)20 7528 0086 
javier.lopez@reedmidem.com 

Reed MJDEM 

MIDEM; 22-26 January 2006 • MidemNet & MidemNet Mobile: 21-22 January 2006 
Palais des Festivals, Cannes, France • www.midem.com 


