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Major's revamp turns divisions into standalone record companies with focus on expansion 

Universal plots growth 
Nick Gatfieki ; ry's record company to grow, develop- lophone as managing director, While Grainge refuses todis- 

like CBS or Island 
dent-Tolydm^sDmid Joseph and weren'tlabels.' P ' y P As part of the strategy, Dan and ada^t quickly to the continu- 

To accompany the French Talent 2006 CD with this 

iV Thats 

a As he préparés to 

SaSaSor 

as it happens, îog on to 

S? 21.01.06/£4.25 



© Corne and visit Music Week, in the 
Palais des Festivales, at stand 1713 

Incorporating fbno. MBI. Fut 

H..?- 
CMP 

Your guide to the latest news from the music industry 
y^jH^ 

Brit acts vie for BrigKton set for Vodafone looks 

reaches a new peak on the Hot 100, climbing 25-17 © MCPS-PRS lias irhplemented a new IT system designed to speed up the royalty payment process. The ' ' ' ' " with 

«s: 

lîl# ÎSË. MBI appointed Laura Lukanz as is to relaunch this Sunday as Xfm 

/ tXZiïXStMiL 
«s 

'^CN Radic'croup ha 

To read ail the 
news as it 
happens each 
day, log on to 
musicweel<.com 

«e by tetFriday 
of DJs including Eddie Halliwell, Nie Fanciulli, Jon O'Bir, Trophy Twins, 

Top 20 
Back To Bedlam has won a place in LtriesTor B^lt^mpafgt Befrt the US Top 20 for the first time, UK Marketing Campaign Best 

1 ^rnS ' 

• Tlie third annual South West Welcome to 
=Rxsrrs 



News 

Retal chain targets online mail-order and catalogue after disappointing six months in-store 

HMV looks to net after sales dip 
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After spending years on the sidelines, the success of bands 
such as Air and Daft Punk have given French acts the 
confidence to strike ont internationally, writes Ben Cardew 

French artists 

take distinct 

sound overseas 

Astonishingly, more than a decade has passed since young French duo Daft Punk tore up dance floors across Europe with Da Funk. Practically inventing a genre in its own right - what became known as the "French touch" - it was followed by Airs Moon Safari, which practically invented another genre - chillout; and a string of other electronic-based releases led by names such as Cassius, Dimitri Frora Paris and Alex Gopher. Of course, figures such as Laurent Gamier and 

Ludovic Navarre had been synonymous with cutting edge dance music for some tirae, but, front an international perspective at least, French n ic would ni ir be the se And in the ensuing years, the country has exported some of most eclectic and ground- breaking sounds around - taking 2005 as an example, albums ffom the likes of Sébastian Tel- lier, Saïan Supa Crew, Nouvelle Vauge, Vitalic, Amadou & Mariam and Le Peuple de L'Herbe 

ail found significant audiences and critical acclaim in the UK and beyond. Arguably, confidence within the French music scene has never been so high. To the point where, according to Eric Morand, manager of leadine French dance music label F Communi- cations and président of the French Music Export Office, that most Gallic of genres - chan- son - has been reinvented for 21st Century con- sumption. "In the past, French music that exported was mainly electronic music, world or jazz," he explains. "Now for the last three or four years we have seen that French chanson has been having more and more success outside of France. Only five years ago people in France were saying that you can't export chanson." Morand believes interest in French music Worldwide has been helped by a growing interest in foreign cultures, with many French releases being found on record shops' world music shelves. And there is a new génération of young French artists who have grown up with the notion that there is a feasible international mar- ket for their work. "There is a génération of French artists that include an export strategy in their vision of their career," Morand explains. "They are more open to dffierent things and lis- ten to a wider range of music." The new energy and expérimental verve of the current French music scene is encapsulated by young singer Camille, who recently won France's illustrions Prix Constantin - an award dedicated to the best new artists - for her acclaimed sec- ond album Le Fil. Alongside artists such as Ben- jamin Biolay, Pauline Croze and Françoiz Breut, Camille is part of a wave of young musicians, dubbed nouvelle chanson, who are radically reinterpreting the most traditional of French genres by incorporating new elements and mod- em techniques, to create a mix that is expéri- mental in outlook but fEiithful to its roots. As well as considérable success in France, Camille has started to make waves internation- ally. After a soft release in April 2005, EMI has sold 2,000 copies of the album in the UK with virtually no promotion, picking up a rave review in the Observer Music Monthly, which placed it at number eight in their albums of the year. In addition, DJ Charlie Gillett, via his shows on BBC Radio London as well as the World Service, made the album his record of the month for May and has continued to support it over the year. The importance of the success of Camille, as well as other chanson artists, is that their music offers an alternative to the anglo-saxon pop/rock model rather than a straight copy. The same is true of so-called "world music", another area in which France excels. "In France there's a lot more to music than the anglo-saxon model," says Ludovic Merle, who présents a French music show for Résonance FM. "The French State real- ly encourages world music because it can mix up other languages with French." The international success of Malian duo Amadou & Mariam, who last year picked up a Grammy Award nomination for their album Un Dimanche à Bamako, illustrâtes how foreign artists can develop in France's fertile musical environment. The duo released albums on Uni- versal France to little effect, before comingto the attention of Manu Chao, who produced Un Dimanche à Bamako in his Parisien studio, adding a lilting modem feeling to their sound. The resuit was a massive hit; the album has gone on to sell 300,000 copies Worldwide, reaching number two in the French charts, as well as win- mng Best Album in 2006's BBC Three World Music Awards in the UK. Of course, France has long been renowned as a producer of hip hop. with a réputation that 



Features are etlited by Adam Webb 
stretches back to the international success of MC Solaar's début Prose Combat in 1994. And, as with chanson and world music, the genre is more diverse that you might expect. "We bave a rich bip hop scene in France," says Warner Music France international manager Guillaume Crisa- billi. "We bave a range of music that stretches frora hip hop coming from jazz, to spiritual rap to aggressive, hardcore beats." One of the groups at the forefront of the new wave of French hip hop are Nantes's Hocus Pocus, who blend éléments of jazz, soul, funk and live instrumentation to create a mix that is both very Gallic and full of international poten- tial. Indeed, the band has already received plays from the BBC's Gilles Peterson in the UK and will appear at the 678 festival in London in April. "They are really incredible and remind me of MC Solaar at the beginning," Crisafulli says, "Ifs a sound that is very well produced, that the international markets like." Meanwhile, French dance music, while attract- ing less média attention in the UK, is arguably stronger than ever. While the old guard contin- ues apace - the emblematic Daft Punk were recently nominated for a Grammy award in the best electronic/dance album category for their third album Human After AU and Bob Sinclar had a worldwide hit with Love Génération - a new génération of artists has sprung up, produc- ing a range of music that is far wider in scope than the old filtered house sound. This stretches from Jackson And Mis Computer Band, whose album Smash was picked up by Warp, to Parisians Justice, who are hotly tipped for 2006 after their reraix of Simian's Never be Alone became a favourite with DJs worldwide. There is even a surge afoot in that most tradi- tionally un-French of genres - rock. In January 2005, V2 released Le Nouveau Rock'n'Roll Français, a 22-track compilation of new French rock music that has sold 6,000 copies in Europe. Ludovic Merle, who compiled the album with British club promoter Sean McClusky and rock archivist Jean Baptiste Guillot, explains his rationale. "I was looking at French music after the 'french touch"," he says. "There was nothing strong coming to the UK so I thought, 'what about rock bands?' Guitar bands were selling well in the UK, so why not French rock bands?" The album also proved a big hit with the UK média, with articles in T/te Independent, The Guardian and i-D, as well as positive reviews almost across the music press. Buoyed by such success, Merle is planning a second volume, which he believes will represent a blossoming scene. "The French rock scene is healthy," he explains. "People in Paris say there are new bands everywhere." Central to this is the nascent Parisian new rock scene, a recent phenomenon that has seen bands such as Naast, Second Sex and The Brats, with members sometimes as young as 12, play- ing a frantic mix of Stooges power pop, Stax Soul and Chuck Berry-esque R&B to frenetic and often equally young audiences around the capi- tal. So far, despite intense média attention, these bands are yet to release any records, but this will change in February, when Because Music, the new label from former EMI Music Continental Europe président Emmanuel de Buretel, releas- es a compilation called, inevitably, Paris Calling. Jean-Louis Brossard, founderofRenne's long- running Transmusicales festival, which this year played host to a number of this new rock wave, compares the Parisian scene to Britain's own punk explosion. "Ifs like 1977," he explains with the enthusiasm of a man who has been booking bands for more than 27 years. "There are a lot of new bands with a lot of energy. They are like punk rock bands but ifs not political." 

However, to isolate individuel scenes is to ignore the wonderful cross-pollination that has long been at the heart of French music's creativi- ty. Long considered a particular trait of British music, musicians in France have taken to mbdng and matching genres with great aplomb and impressive effect. The results range from DJ Click's unique electro-gypsy hybrid, to Sao Paris' combination of Brazilian music with clicky elec- tronica and the dub/world music/drum and bass fusions coming out of Lyon's Jarring Effects label. Such moves may be radical, but creating new genres has always been vital for new French artists looking to escape from the shadows of their Anglo/American counterparts. Philippe Grundler, label manager of Catalogue, which has achieved international success with Telepop- musik, says that French artists have to make something a bit différent if they want to compete commercially with established artists in olher territories. "French artists are doing hybrids because they are taking stuff that already exists and mbdng it," he says. 
a French Libertines, who cares? Ifs just The Libertines sung in bad English, so imagine the lack of potential abroad." Morand agréés. "In pop and rock, the US and the UK are so good, if you want to do the same thing, you have to be so good," he says. As with so many new scenes, this cross-polli- nation is being driven by a fortuitous combina- tion of shifting attitudes and new technology, forged in the fertile ground of France's booming club culture and live scene. "We have a lot of nights that are mixing cultures," explains de 

(top right); ani 
Buretel, "for example, dance clubs and hip-^hop clubs playing world music." De Buretel also notes the importance of French festivals such as Rennes' Transmusicales and Les Eurockéennes de Belfort, for bringing an incredible variety of new bands and encouraging musical eclectism. France is also benefiting from the révolution in terms of musical production, which, in cut- ting the cost of recording, has encouraged pro- ducers to experiment. "Music is now available everywhere and it is easier to produce at home, you can do whatever you want," says Crisafulli. "We have people who are talented and we have a rich cultural héritage. They are taking advantage of that culture to produce and re-invent," However, most iraportantly of ail, led by the success of Daft Punk and the subséquent reap- praisal of France's musical history, French artists have gained the confidence to believe in their own musical identity. "AD of these French bands' musical éducation came from listening to UK and US bands and they suddenly started to apply that un-self con- scious attitude to their French attributes of spontaneity and instinct," says Hugo Cas- saveti, a writer and journalist with French mag- azine Télérama. "A lot of this was from the 'French Touch'," he t " ~ , , , adds. "It was actually very crédible and it made IlS better to people feel like being a part of something rele- (lo tlliligs a vant. At the same time, we realised the only |itt|e strength we can have is where we corne from. People being themselves is what makes good music, rather than being fashionable." It is a way of thinking that continues to reap differently Philippe Ciundler, C.iteiûijiic 

2005: a fine vintage for music 
2005 was certainly a good year for French-produced music 
performances have rocketed from 2004's already encouraging figures: almost 500 releases (+65%) and more than 600 concerts (+43%). Two of the year's new highlights were the African Soul Rebels Tour and the first incarnation of the Fête de la Musique in London in collaboration with 10 major British cultural institutions, together with 250 cities around the world. Watch out for the next instalment of both of these events in 2006. Illustrating the diversity and vitality of French productions, artists to have had a big impact and a significant média presence this year include Amadou & Mariam, Lura, Pink Martini, Scu Jorge, Nouvelle Vague, The Film, Rachid Taha, Saïan Supa Crew, Vitalic, Jackson, Sebastien Tellier, Laurent Garnier, M83, David Guetta, Agoria, and recently a wave of young songwriters such as 

Keren Ann, Camille, Françoiz Breut, Don Nino and Benjamin Biolay. The music scene in France has never been as productive and innovative as it is today, bringing to the forefront emerging talents and adventurous mixes of genres, and attracting international attention. Alongside new productions from established artists such as Mr Oizo and I;Cube, French Talent 2006 focuses on some of the most exciting new acts, predominantly in electronic fusion and nouvelle chanson, the majority not yet released in the UK; Wax Tailor, Orange Blossom, Birdy Nam Nam, DJ Click & Rona Hartner, Scénario Rock, Katerine, Bumcello, Spleen, Lionel Belmondo & Yusef Lateef, Titi Robin, Hocus Pocus, Mansfietd Tya and Pauline Croze, ail ready and waiting to be discovered. 
Corinne Micaelli, director, French Music Bureau, London 
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Eclectic output results 

in musical tour de force 

Music WeelSs annual French Talent CD - produced in partnership with Fondons French 
Music Bureau - showcases the nation's most exciting acts, writes Ben Cardew 
This week's 18-track CD, French Talent 2006, is the latest mMusic WeelSs look at the music coming from their neighbours across the Channel. Front the exciting, sensual wordplay of Camille to the lo-fi orchestral stylings of M ansfield Tya to the simple affect- ing chanson of Pauline Croze and the hip hop of Hocus Pocus, it highlights the continuing wealth of exciting new music coming from the market 

13. Rubin Steiner - Que Bonita Es La Vida (Platinum/Disorient) Rubin Steiner - or Frédérick Landier, to give him his propcr narae - has long been the enfant terrible of French music, packing everything from punk rock guitare, to jazz, drum & bass and bossa nova into his musical mix. New album Drum Major, released in the UK through Disorient, continues the 
14. Titi Robin - Florica (Naïve) 
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As he eues up his lÔth internationally-released solo album, MW 
pays tribute to Italian ténor Andréa Bocelli. By Andrew Stewart 

Singing 

Bocelli's 

praises 

; artislic terms, is an Italian inven- . It could easily by applied to the recorded oul- put of Andréa Bocelli, the snperstar ténor from Hiscany, whose Worldwide album sales loom large in the picture of the contemporary record industry. In short, Bocelli is an international phenomenon: a man who can deliver an unadulterated version of Puccini's Nessun Dorma one moment and switch to a Perry Como number the next. The stoiy's opening chapter is set in 1992, an auspicious year for a certain court-appointed jun- ior defence lawyer with a massive passion for singing. The 34-year-old Bocelli was supplement- ing his légal income by perforraing in piano bars, investing the proceeds in vocal coaching lessons from the legendary ténor, Franco Corelli. It proved to be raoney well spent Italian rock star Zucchero was on the lookout for a young ténor up to the job of recording a demo dise of Miserere, the duet he had recently co-written with U2,s Bono. The plan was to use it to persuade Luciano Pavarotti to record the song. Bocelli took his tum to audition for the job and held Zucchero spellbound in the process. "Andréa was just unbelievable," he recalls. "He had something not one of the other ténors possessed. He had soûl." Fourteen years after the Zucchero audition, Bocelli has more than 50m album sales to his name and looks set fair to score a heavy percentage increase for that figure with the early March UK release of Amore, his lOth solo album. The career achievements that go with such bare retail figures make equally - perhaps even more - impressive reading. Here is an artist who has sung for two Popes, Queen Elizabeth II, présidents George Bush Jr and Bill Clinton, Vladimir Putin, Tony Blair and vast open-air crowds eveiywhere from the Leaning Tower of Pisa to the Statue of Liberty. He has also revised just about every sales record foraclassical pertbrmer, dominatingthe USclassi- cal chart for the past seven years and capturing the title of world's biggest-selîing classical recording artist every year since 1997- Bocelli's presence in the UK, both as a popular and classical performer, is immense. He has achieved UK album chart Top 10s or Top 20s with four successive "core" classical albums, and held the number two single spot with Time To Say Goodbye for four weeks in 1997. His classical solo albums bave racked up World- wide sales of 15m. The ongoing harvest of record- ings from a 10 -album deal to record complété opéras has added to that score and placed the famous ténors voice before a knowledgeable, high- ly critical, if select, audience. To date, Bocelli has recorded lead rôles in Puccini's Lit Bohème and Tosca, Verdi's 11 Trovatore and Requiem, and Massenet's Werther. Cavalleria Rusticana is sched- uled for release later this year, followed by Bizet s Carmen in 2007. "He can bring this type of music to an incredible amount of people," says Filippo Sugar, managing director of Milan-based Sugar Music, who first encountered the Bocelli phenomenon at a Zuc- chero gig in 1993 and signed him thereafter. "I have seen how he has developed his voice for opéra. He's done a lot of training and the voice has changed a lot over the years. He wants to record as much and work as hard as possible overthe next 10 years, because he wants to acltieve his goals while his voice is still healthy and strong." Bocelli's personal manager since 1993 and direc- tor of MT Opéra & Blues, Michèle Torpedine, says that the ténor is detennined to achieve signifieant goals in his opéra career. Début performances at New York's Avery Fisher Hall and the San Carlo Opéra House in Naples are on the cards, with appearances in the demanding title-role in Gior- dano's Andréa Chenier scheduled for a number of Italian opéra houses. "Since he was a boy, Andréa always wanted to be a ténor," says Tbrpedine. "In 
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spite of this he is perfectly aware of how important the pop aspect of his career is to maintain a level of popularity that opéra cannot always achieve." According to Sugar, Bocelli's unprecedented global success rests on secure Italian foundations and years of dedicated hard work. Success in the Italian pop chart was spurred following Bocelli's wnning performance at the 1994 Sanremo Festi- val, with international ears pricking up to the tune of Con Te Partirô, a track from the Mauro Malavasi-produced album Bocelli. In November 1996, Germany's world light-heavyweight bojdng champ, Henry Maske, called on Sarah Brightman to sing at his farewell bout Brightman, who had heard Con Te Partirô, invited Bocelli to record a bi- lingual duet version with her, and entered the stu- dio to set down Time to Say Goodbye. Their per- formance before Maske's fight triggered a stampede for copies of the single. "We really understood that it could be some- thing very big when we enjoyed that enormous success in Gennany," recalls Sugar. Time To Say Goodbye became the biggest-selling single in the history of the Gerraan record market in 1997, registering sales of around 3.8m, not to mention 3.3m albums. "At that point," he adds, "we understood that we had an incredible phenomenon on our hands." Sugar Music decided to focus on the US with the UK as a second priority market. Although his début international album Romanza achieved an impressive retum in the UK, it took the release of Sogno in 1999 to consolidate Bocelli's mass-mar- ket appeal here. Bocelli's power to communicate with vast audi- ences has been undiminished by adverse critical comments, especially from purist classical review- ers and other specialist pundits. "My opinion, after so many years, is that Andréa has agift to reach the emotional part of people," says Sugar. "Ail our big successes have been sparked by a TV appearance or a eombination of his music and images that can touch people's emotional side. There's a very strong truth in his voice and in his physical appearance that goes beyond what critics might say, for good or bad. He is exactly as he is - he's not portraying 

himself as something he is not." The upward trajectory of Bocelli's post-Sanremo career certainly held no problems for Albert van der Croft, président of Polydor in the Netherlands. He spotted the singer's wider European potential as a pop artist and put in a call to Iris opposite number at Philips Music Group in Amsterdam. "1 went over to Albert's office to hear this Italian guy s records, not expecting anything," recalls Costa Pilavachi. "He played II Mare Calrao Délia Sera, where Bocelli suddenly goes into fifth gear to show his operatic ténor in fbl] flow. It knocked my socks off. I went to meet him a week after the holiday and was amazed by how musical he was. The first thing I saw in his library was a Braille score of the Brahms symphonies - how many ténors could you name who've studied the Brahms symphonies?" Croft was determined to match Bocelli's Polydor pop contract with a parallel signing to one of Poly- Gram's classical labels. He gave Viaggio Italiano, an album chiefly of classical tracks, originally put together by Caterina Caselli Sugar, for Pilavachi to play during a long drive from the Netherlands to the French Alps. The record Company executive, now président of Decca Music Group, circumnav- igated a few rough vocal edges to reach the touch- ing core of Bocelli's art. "I just got it and knew that we could do some- thing with this artist," says Croft. "It took a while to make others understand what this was about, since he was totally unknown outside Italy. But then things happened incredibly quickly and I was just glad Td signed the deal." Polydor Holland licensed existing pop tracks from Bocelli's Italian albums, added new material and distilled the mix into a new album, titled Romanza. It proved an immédiate international hit, marketed by Pilavachi's team at Philips Music Group throughout mainland Europe. Tire album has, to date, notched up sales of 18m units. Of Bocelli's classical albums, Saered Arias leads the way, with 5ra sales since ils release in 1999. Viaggio Italiano has shifted around 3m copies, while the more recent Sentimento is already push- ing the 2.5m mark. Verdi Arias has racked up a staggering 1.5m sales worldwide; by contrast, the 

Bocelli took the classical 
crossover 
market to previously 
imimagmed heights Clive Bennett. 

usual measure for "global hit" albums of popular opéra arias rests around 250,000. Meanwhile, the Opéra Album, which caught fire again in the UK market following Bocelli's appearance last autumn with the great Welsh bass-baritone Biyn Terfel at the Royal Variety Show, has sold over 200,000 copies since November 2005 in the UK. In line witli the singer's early pop albums, staff at Philips deliberately set a high production and artistic benchmark for Bocelli's classical albums. Clive Bennett, executive producer in charge of the singer's classical recordings. is unequivocal about the massive impact Bocelli has made on the classi- cal market. "Many classical ténors sang popular repertoire before him," he says. "Andréas achieve- ment is that he turned the thing on its head. He started as a pop singer and won a huge following; he then recorded straight classical numbers exact- ly as the composées wrote them - without any compromises or any changes to the original music. He was able to take his pop audience on this new adventure into what was, for them, unknown territory and he achieved mammoth sales. Andréa made 1.5m punters put their hands in their pockets and pay good money for an album of authentic Verdi arias - a figure unheard of in the market before." Costa Pilavaclu agréés. He cites global sales fig- ures ibr Bocelli's classical albums of impressive magnitude, million sellers that most pop label executives would covet. The singer's uniquely soul- ful voice, top-drawer production values and shrewdly chosen repertoire have played their part in delivering sales success. "He's taken the high road with his classical recordings," says Pilavachi. "In some cases, such as Saered Arias, they have outsold his pop albums. For a classical artist to sell consistent!)' in the millions is remarkable. Like ail great artists, he's a one offT Since the international release of Viaggio Ital- iano in 1997, Bocelli has shown a striking consis- tency in what has become an increasingly fickle classical crossover market. Does Pilavachi feel that the artist's existing albums, by virtue of their retail history, place extra pressure on Universal's marke- teers when it cornes to new releases? "His pop and classical careers are separate, attracting a wide and international fanbase that's willing to support him in botli areas," he says. "As long as the classical albums carry reasonably pop- ular material, like Saered Arias, then they will reach millions. They have to have a crossover élé- ment to them." The programme of the next Bocelli classical title revolves around Neapolitan and other familiar Italian songs, repertoire that has served every recorded ténor from Caruso to Pavarotti and beyond. Over in the Netherlands, Stef Collignon, now managing director of Universal Music Holland and a long-time Bocelli campaigner, salutes the marketing professionalism and clear focus of ail concemed with promoting the singer's career. In the mid-Nineties, Collignon was head of classics and jazz for PolyGram Netherlands. Like Costa Pilavachi, he immediately recognised the spécial qualifies of the artist responsible for Viaggio Ital- iano. "1 suggested that we talk about him with Philips Classics, who were interested in doing more crossover projects at the time, and I was delighted when Costa agreed to corne on board as the classical partner. It has been a happv marriage between Polydor Holland and Philips Classics International, which is now part of Decca." Collignon is certain of Bocelli's appeal. whether m pop or classical repertofre. It is, he says, ail about overtly mélodie songs performed by an operatic ténor voice. "I would make the point that Andréa has single-handedly spawned a genre. There are not many people. be they songwriters, composer or performing musiciens, who can say that. Every- body who has corne along since Andrea, whether 
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it's Josh Groban, 11 Divo or Russell Watson, owe somethingto him." And, although Collignon concédés the path- leading importance of Luciano Pavarotti and the Three Ténors in creating a mass-market interest in operatic arias and songs, he feels that Bocelli was the key figure in attracting millions to a new world of classical crossover. "As vve ail like to remember, Andréa was playing in a piano bar to pay for his 

singing studies. That is not the conventional route to a career as an operatic ténor, but he's been able to achieve that and be a big hit as a pop artist. Hav- ing sold more than 50m records, he's obviously donc something very right." In 1997, when Bocelli was already a proven suc- cess in continental Europe, Liam Toner spotted an untapped market for the singer in the UK and set about exploiting it. The PolyGram Classics mar- keting man admits that it was a challenge. And yet he instinctively knew that Bocelli had the voice and charisma required to reach a mass British audience. "His voice, for me, had the elements of what the général public likes about opéra, and he also had the killer song," says Toner. "Time To Say Goodbye is one of the greatest hooks of ail time - it's like Super-Eurovision meets Puccini. I think it's fair to say that Bocelli invented a new genre of the operat- ic power ballad, so to speak, which fused what peo- ple like about the ténor voice with an almost Celine-like ballad sensibility. Nobody had done that successfully before. There's an inhérent melancholy about the voice, and that gets across 
A decade ago, Toner says that the insular nature of the UK record market and its openness to trans- Atlantic influences oflered little chance to artists with massive careers elsewhere in Europe. "Things are a bit better now, thanks not least to Andréa," he says. "But you just didn't hear anything that was not in English on the radio. Sarah Brightman pro- vided a very important link between Bocelli and the British public, because she sang part of Time To Say Goodbye in English. Bocelli proved to Uni- versal that artists outside the UK and US could sell 

massively, so he opened a lot of doors in the pop world which artists such as The Cardigans and Rammstein have since passed through." According to Toner, the Eurêka moment for Bocelli in the UK came in 1997 when vétéran broadcaster Terry Wogan introduced him to a priraetime télévision audience on the National Lottery Show. "Once the général public saw him, that was it." Toner recalls taking Bocelli to hear Pavarotti perform at the Royal Opéra House, Covent Gar- den the followingday. "On my wayto meet Andréa, the first thing the taxi driver said was, "You didn't see the Lottery Show last night, mate? There was this ténor there and me and the wife haven't heard anything like it for years. It was beautiful.' t thought, wow!" PolyGram Holland's aggressive marketing strat- egy generated a buzz that swept across the North Sea. The audience pulling power of Time To Say Goodbye struck Eddie Ruffett, an eager young marketing executive with Polydor UK in the late Nineties. Philips Classics had promoted the single, originally released in the UK on the Wamer-dis- tributed Coalition label, as a joint marketing ven- ture. "No one knew who the hell he was in the UK," recalls Ruffett, "but Philips pushed it thanks to Radio TNvo's new playlist and 15 to 20 airings a week. Terry Wogan really got behind it on his show. The single came at the right time and Andréa has had a massive effect on the market ever since. Tm sure Michael Bublé would not be selling half a million albums in the UK without Bocelli paving the way." Publicist Matthew Ryan, who successfully launched Bocelli in the UK with a wide-ranging 
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PRcarapàign, and one which has stood as the tem- plate foi' almost every "crossover" artist since, has no difficully in identifying the qualities that have delivered the singer's international career. "He is a remarkable man. The key to his success, populari- ty or whatever measurement we might use to quantify or illustrate his connection with the pub- lic, is the way his remarkable voice transcends lan- guage and culture, communicating universally to theheart. "Whether he sings an opéra aria or a pop song, he always communicates émotion. His voice inspires, com forts, moves and touches people. There is simply nobody like him, with this unique ability to bring the same emotional quality to both dassical and pop. The voice is 'God given', if you like. There's a sincerity and honesly about him that cornes through his art." Celine Dion, who first worked with Bocelli on The Frayer on his third pop album, Sogno, in 1999, is sure of the Italian artist's divine vocal talents. "If God had a singing voice," she says, "it would sound like Andréa Bocelli." Bill Holland, managing director of Universal Classics and Jazz, visited Dion's home base in Lake Las Vegas to attend a preview performance of Amore, Bocelli's latest album. The new dise, pro- duced by David Poster and Humberto Gaticawith Tony Renis as co-producer, contains Kosma's ever- green Les Feuilles Morte, and such Latin favourites as Amapola, Jurame and Cuando Me Enamoro. Other tracks include a duet version of Somos Novios, aka It's Impossible, with Christina Aguilera, and guest appearances by Stevie Wonder and saxophonist Kenny G. "I think it's his best record to date and that's not 

1 would tuake the point that 
Andréa has single liandedly spawned a genre 
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Andréa, whether it s Josh Groban, Il Dtvo or 
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just hysterica! hype from a record company man rr p j i i about the latest product. The expectation for this 1! . Ilclu 
album is huge, but I feel very comfortable with Slligilig that.'' Holland s division bas been charged vvith the voiCG, it responsibility of marketing Amore in the UK, in/nnlfl çniinri récognition of UCJ s signal success in handling crossover acts such as Katherine Jenkins and Aled "'<e Alldrea Jones, ils well as Bocelli's classical albums. BûCGlIi Tm delighted to get the record," says Holland. (;c|i|ie |)jot] "Bocelli is an operatic ténor, who takes his rôle as a   classical artisl very seriously. Some of the phrasing he does in one breath on the new album is quite incredible, and he was able to do that in concert too. Tm very happy to put my credibility on the line for a serious artist like that. He's developed a very good relationship with people at UCJ and we're in dose contact with Sugar Music. That makes it very 

As a self-confessed "opéra nerd", Holland says that he's impressed by Bocelli's encyclopaedic knowledge of great voices from the past "I love talking opéra with him, because I think his knowl- edge of the operatic legacy is second to none." When it cornes to reaching operatic néophytes, the UCJ man reckons that Bocelli is without equal in artistry and approachability. "He's straddled genre boundaries much more successfully than most classical artisls who try to cross over. He really has a grasp of tire idiom of a song such as Time To Say Goodbye or, from the new album, Cuando Me Enamoro, and sounds completely at ease." The idiomatic dimension of Bocelli's work has drawn praise from Gramophone magazine. Hol- land points to positive reviews from esteemed crit- ics such as John B Steane and Edward Greenfield, writers whose personal experience of the operatic 

juco interesting ; , - , "There's still a lot more to corne from him, that's for sure. It s up to us to push his dassical albums to an even larger mainstream market. Obviously, Amore will be heavily adverlised. But ils success will also dépend on personal TV appearances, and we've had a very positive response from the broadcast média so far." Matthew Ryan says that he and UCJ's Linda Valentine will be relentless in pursuit of PR oppor- tunities for Bocelli's lOth solo album. He explains that he is relishing what he describes as the thrill of working on a new Bocelli product. "Every time Andréa présents a new album, ifs a complété departure from the previous release. Each time there is a new distinct theme, sound, concept or artistic direction." Ryan goes on to list the respec- tive USPs of the Bocelli catalogue. "Sacred Arias is about moments where dassical music has a great o, the tri cal traditions Italian immigrants shared with the new world; Senthnento, the romantic sound of ténor and violinist in tum of the century Europe; Sogno, a fusion of the Italian ténor tradition with modem popular music, and Amore, Spanish and Italian pop standards from a classic era of Elvis, Sinatra and Bing Crosby. Ifs not just his talent that sets him apart, but his artistic drive and hunger." Repertoire variety clearly matters to Mark Wilkinson, marketing director at UCJ, who con- firms that the Bocelli catalogue has supplied the backbone of UCJ's business for the best part of a decade. The singer, says Wilkinson, has supplied a power-packed boost to the growth of classical m "One oftlie keys to his success has been 

that the consistent team supporting Bocelli, in tenus of MT Blues, Sugar Music, Polydor, Decca, Philips and ourselves at UCJ, really believe that thev can achieve incredible things nationally and intemationally with an artist of this quality" Michèle Torpedine is sure of the importance of teamwork in the development of Bocelli's career. He says that shared experience will play a key rôle in placing Amore before the public. "1 think that a group like ours, represented by us, Sugar and Uni- versal, which has achieved great results for years, will once again pursue the best strategy to achieve anofher great success, given that this is a spécial pop project in tenus of repertoire." Wilkinson echoes the point while saluting a UK Bocelli fanbase with buying habits that effortlessly cross from pop to classical and back again. The UCJ executive adds that shrewd handling of the artisfs live appearances in the UK has helped build anticipation and interest in Bocelli releases. Last year, he was seen on the BBC's Proras In The Park and Songs Of Praise, and also took star billing on the Royal Variety Perfonnance. "He's not here for weeks on end, but when he does corne to the UK ifs for big social and média events that have real 
In 2003, Bocelli drew a standing ovation at the Classical Brit Awards, both as soloist and in duet with Bryn Terfel. "When Bryn came offstage," Wilkinson recalls, "he was amazed by the love and affection that people were giving to Andréa. This strategy of coming in selectively, hooking up with the right people and delivering what people want engenders the most incredible warmth in his record-buying and live public the like of which is exceptional in any genre." 
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That's Amore: Andréa Bocelli discusses his new album 
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Classics & Jazz to help share your beautiful voice with the world has been 
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Kitchenware's low-cost promotion on Editors' first album helps to propel it high up the charts 

Cnt-prïce deak can benefit new acts 
The realily for Editors is that their album will be seen by many more potential buyers at number five than it would at number 39, where it was two weeks ago. And how else can a brand new act be seen in Jan- uary, when the retail racks ai-e rammed with the likes of The Magic Numbers' acclaimed début on sale for £5.99? Ten years ago, Woolworths was making head- lines in Music Week for racking chart titles at £10.99. Don't let anyone tell you CDs are overpriced. 

Januaiy is a good time for developing acts looking to make a breakthrough onto the big stage, and this month's first big winners are Kitchenware's Editors. Their success in leaping up the album chart this week is attributable to a relatively new innovation in the UK market - the "development retail price". For, while the Editors' The Back Room will have sold something like 40,000 units in the past couple of weeks, they will have done so partly because of a TV campaign promoting their album at £6.99- There will be grimacing at such a rate, in a market where tire common dealer price for afixll-price album is just above £9. But none of us should be too surprised. Last year, similar "development retail prices" saw a string of albums ofiered to customers at £7.99 and 
£8.99- And such offers have long been part of market- ing in the US, where acts including Joss Stone and Keane have benefited. Putting new, relatively low-profile acts into the market at such a compétitive price gives wavering consumées an opportunity to sample an act witb little risk, with the potential upside of pushing a title higher up the charts, and thus giving the project a foothold. 

Another of this week's conundrums is when is an independent label not an independent label? Or, to be more straightforward, is Kaiser Chiefs' Brits success last week - five nominations, no less - a triumph for the major sector, or reason for the independent sector to crack open the bubbly? Signed by B-Unique, a wholly independently owned label run by Mark Lewis and Martin Toher, and initially distributed by Vital/THE, the act is mar- keted, promoted and now distributed by Universal. Ultimately, who cares? The success is great news for British music and the Leeds outfit. But it does, once again, raise that thorny question again: what exactly does "independence" mean? 

Technology means the k ids 

are doing ît for themselves 
The rapid consumer adoption of Personal digital players such as the iPod and the resulting explosion of digital downloading have increased press commentary on the music industry as it adapts to these "new technologies". In reali- ly, in the past 30 years, technology has continually been transforming the industry, not only in the way 
damentally in the way it is record- ed and performed. Technology has always been the industry's bedrock. The recent demise of Whitfield Street, though sad, was inévitable. 
We're retuming to the 
raw ability of an artist 
to communicate 
As an early pioneer of the digital âge, it invested heavily to provide clients with state-of-the-art facili- ties, Today, low-cost, high-quality recording, processing and mixing solutions have led to afîordable studio time being available coun- try-wide. Studios are no longer the domain of an exclusive clientèle of signed artists. Over the past three years, we've seen an increase in the qualily and 

receiving from aspiring artists, a significant proportion more than good enough for release. Arkade (www.arkade.com) was developed to give artists the tools to sell their product at a price they déterminé without losing control of their rights. Already we're seeing bands using the site, building their fan- base from live shows and viral efforts and communicating with discovering finding out are playing, buying tickets and ordering the T-shirt. Today, getting signed, being managed, being able to write, even being able to play an instrument well are no longer prerequisites for artists wanting to record, release and perforai their music. Instead, the industry is return- ing to the most basic and exciting élément of ail, the raw ability of an artist to communicate with their audience on their own merits and not as the subject of média hype. In small studios, artists are busy creating more music than ever before, performing it live, increas- ing their fan base and becoming ever more successful. Arctic Mon- keys are the first of many.  Greg Walsh is a Grammy Award- 

Should new CDs be eut to 
mid-price to boost sales?v 

imsmmBj sz-s-ss the choice of either receiving less The price of Editors' début album has been dropped to £6.99. Is this a sensible way of driving sales and boosting chart position, or does it serve to dévalué music and end up causing more harm than good in the long terni? 

downloaded illegally. However, the record label may take the view that by lowering the price to that extent and getting more people into the 
Alison Wenham, Aim "Music is being given away far too often for far too low a price. the only industry to discount 
Simon Douglas, Virgin Megastores "At the end of the day that is what consumera want - great prices and great value. We have to fight to get the best deal for consumera. Editors at £6.99 is great for consumera and for us " Ben Smith, 1 Nottingham "Editors aren't the first to do it Lots of acts have albums out at discovery prices, which encourages people to buy records, take them home and play them to their mates, which is a good way of getting the music out there. So it's a legilimate thing so long as it's only done for a month or so. Obviously, if everything halves in value overnight then profits will be slashed and shops will disappear, so it's a basic question of balancing the économies involveri " Nlcky steln, Cllntoni "  "By définition, selling the album for 

and band well going forward, through increased sales of both future product 
Ualcolm Allen, Malcolm's Musicland, Chorley, Lancashire "It dévalués the music and créâtes confusion, because a customer might see the album at £6.99 and then six or seven weeks later, when the price has been put back up, the same customer might expect it still to be £6.99. l'm ail for a lower price when an album first cornes out but everyone needs to know how long it's going to be at that price for."  Mike Caddick, Swordfish, 
"I could not understand it It was a curious move to almost halve the price to a mid-price album. I think they did it far too early and I don't believe it has done them any favours. A lot of people came into our store and were bemused, they thought the price stickers were wrong and othera who had bought the album early were left scratching their heads as to why the price was eut during the busiest period of the year." 



J J 

fi) B 

I I 1 

fil II 

Ittill 
li 

4? 
1 i lit i ils lili H | 

I tp pi'Upi H!i| iWîif Pi ^ 



-O ro 
"O 

O Q. 

ÎÎII 
Mil 
iPl 
ï||i 
lili 

o 

o 9  1 
Il 1 

O ©  1 
r—1 

|C\J 

1 ^ 

r"1 

O 

v 

5 

15 
im 

O 
IH 

^— 

1   o 

L^" o 

l ^ H 

11 i I I I I 1 1 1 I i I g 1 

s s o S 



ilîilJii I lill 

irii :i 

iiiiii 
mm iiiJi i 



Il 

M m - i s t 

Il f 11 II 

11 
â il fui h 

îi® 

«il 

il li 11 
j-; == il 
H H îi 

îffliiii1® 
r: " 



Forum is editecl by Jim 
This week, Midem will stage its 40th annual event 
and Catalyst Musîc Group MD Peter ICiiight Jr 
explains why he has attended every one of them. 

ice the 

leftPye 

But weVe had arets'ed lo it and like ail us idiots 
down a lot and just do about 40 T remember I spent 

sis? 
meeting new contacts. I set the English, but it didrft stop us having I think I 

That's the beauty of it 

from grime to jazz- Itwill 

Dooley himself. The Word editor , Mark Ellen was only spirited through / thanks to the BPI's Mr Jamieson, who v 
loaned out his crew Media CEO Alan Cil 

tobesoft 

sEsHSSn ESSSSSï 
from Wsappearances on OVs this year with talk of several Royal itar, the former TOTP Albert Hall concerts? Dooley hears idily confesses, "Ifs that The Wall of secrecy will soon be of a departure for me brought down... With Peter Hook, 

an avid soap fan by their: am I a huge fan of Great 
i hugely enjoyable torse "Beingonthe style to s=rt= 
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Contact: Maria Edwards, Music Week CiassNtcd Sales, CMP Information, 3rd Floor, Lndgate Houso, 245 Blackfriars Road, London SQ 9UR T: 020 79218315 F: 020 79218372 E: inarianniiisicwcekcom 

Rates per single column cm Jobs: £40 eusiness to Business & Courses: £21 Notice Board: £18 (min. 4cnu I col) Spot colour: add 10% Full colour: add 20% Ail raies subjeclto standard VAT 

The lalestjobs are also available online every Monday at www.musicwcch.coni Booking deadline: Tliursday lOam for publication (lie following Monday (spacc permitting). Cancellation deadline lOam Wednesday prior to publication (for séries bookings: 17 days prior to publication). 

JOBS AND COURSES 

tunilies for experieneed sales and buying profe tently sirong rcsulis. Hcad of Sales Report ing to the high profile position offers expo- "jility for a diversified team îurial management style. 
stratégies and profilabilily. You will be 

[1 DVD products whi 

X2 Product Managers; U-Vud Reporting to the Head of Range ort^forrr 

i. Knowledge of the home en 
o & DVD; 2; Lcisure Software 

© 
WARNER MUSIC INTERNATIONAL 

Manager, Digital Commercial Opérations Warner Music International 
Warner Music International seeks a Digital Commercial Opérations Manager who will be primarily responsible for: 
• Coordinating global account management opérations. 
• Supporting Affiliate / WMI pricing decision-making. 
• Driving out online / mobile product innovation exécution. 
• Overseeing commercial exécution of prlority campaigns. 
Requirements: 
• A university degree or équivalent experience. 
• 3-5 years experience in music business commercial area, preferably i.. ai-v-ucnt management, sales administratio digital responsibilities in whole or in part. or opération - with 
We offer competith mpensation and benefits. 

handle 

ocareermoves 

^ngseeiTmuslc campatgns tron will gained mis experience hirvrng wo t.J0K ^ JI 05506 

oarsuj. 
lo w"!?! Fadihiea Oireâ* «id 

PA / Office Manager Wc are lookieg for an experieneed PA/Olfiee Manager to work alongside 
the !m a1^ A5'1- [l'reaor t0 P™'115 

Defected 
Bookkeeper / Crédit Controller required for Music Agency, EC2. 

MUSIC WEEK CLASSiriED 
BOX NUMBERS ommunicator and able to mage your tiino in this ion pleaso our Cy t0 Hector Dewar. Defected Rocorfs! 

.r emxT'i,'2 D Al'bb)' Street- London WIF 8 



Classified 

lEAP™ 
Leap Musio is hiring a 

Artist Management Assistant 
Required for urgent start. 3 busy acts and a manager with hectic international schedule. Suit recent grad looking to develop management career. Music lover, outstanding organiser. First 2 months intern 2/3 day a week. 12K + Bonus post internship. Email for job spec. ed@lunchtm.co.uk Closing date Mon Jan 23. 

MOVE 

ON UP 

Fin^your n@xt job at 

MUSICWEEK .com 

Contact: Maria Edwards, Music Week 
3r<l Floor, Ludgate Housc, 245 Blackfriars Rond, London SQ 9UR T: 020 79218315 F; 020 79218372 E maria@niusicweckxon 

Rates per single column cm Jobs: £40 Business to Business & Courses: £21 Notice Boord: £18 (min 4cm x 1 col) Spot coloun add 10% Fullcolouradd 20% Ail raies subject to standard VAT 

The latest jobs are also available online cuery Mondoy ot wwwmusicwccluom Booking dcadline: Ttatsday 10am for poblicabon the folfowing Mondoy (spoce 

co rnano.s 
l DVd rnallers 

Wilton of London Estabushed 25 Years ■ tel: 020 8341 7070 fax: 020 8341 1176 

BUSINESS TO BUSINESS 
PACKAGING 

□ssette cases single & doubles 
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Recordable 
FRAMOUS Ltd L. =1 

red 
PsBt 

020 - 7583 7900 
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+
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RECORDS WANTED CASH PAID 

Mikail Abayomi at Mikait@apemusicpubA Tel: 020 77923187 



"Though one appearanœ won't make or break a career, at SXSW, it gets pretty close. Newsday.com 

SXSkV 2006 Keynote. Neil Young 
Go to SXSW.com for registration info, conférence 
updates and a list of showcasing artists 

"t'A* ; ' 

SXSW HEADQUARTERS: PO Box 4999. Austin, Texas 78765 US • Tel: 512/467-7979 • Fax; 512/451-0754 sxsw@sxsw.com • www.sxsw.com 
SXSW MUSIC EUROPE; Una Johnston • Cill Ruan, 7 Ard na Croise. Thurles, Co. Tipperary Ireland Tel/Fax: +353-504/26488 • una@sxsw.cc 
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blender 

TRANSATLANTIC AIR TRAVEL; 
Media Travel LTD (formerly Music Travel) Sara Manzano • sara@mediatravel.com Tel; 44-20-7627-2200 • www.mediatravel.ci 
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Datafile 

Britain's most 
comprehensive 
charts service 

Week 2 

Upfront p22 > TV & radio aîrplay p29 > New releases p32 > Singles & albums p34 

SINGLES NUMBERONE SHAYNE WARD THATS MV GOAL SyCo Slill 39,640 short of ils millionth sale, Shayne Ward's introductory release is the first début single to spend four consécutive weeks at number one since Eamon's F"k It (I Don't Want Vou Back) m April/May 2004. 
ALBUMS   NUMBERONE JAMES BLUNT BACK TOBEDLAM Atlantic With sales off just 8.1% week-on-week, James Blunl's octuple ptatinum début claws its way back to number one. A model of consistency, it bas recorded sales in excessof 30.000 for each of thejast33 
COMPILATIONS ALBUMS   NUMBERONE CLUBBERS GUIDE 2006 With every other album in the Top 20 suffering a fall in sales last week, Ciubbers Guide 2006 strengthened its position at the top of the chart by making a 20.9% improvement to 26,312 - well over twice as many as the 11,213 saies of runner-up Helter Skeller présents Hardcore Classics. 
RADIO AIRPLAY NUMBERONE SUGABABES UGLY Island The very week its five week residency of the Top 10 of Uœ sales chart cornes to an end, Sugababes' Ugly single enjoys a belaled and crucial improvement in airplay support, allowing it to surge 5-1 on the chart while establishing a wide lead over former champs Coldplay s Talk. 

Big Brother 
helps boost 
sales 
by Alan Jones Becoming the first British act to register four straight weeks at number one with a début single since fellow reality TV graduâtes Girls Aloud's Sound OfThe Underground ruled the roost in December 2002/January 2003, Shayne Ward remains in pote position with That's My Goal. Sales of That's My Goal dipped afurther 41.5% to 31,724 last week - the lowest sale for a number one single for 16 weeks - taking its cumulative sales to .960.360. Ward's runner-up throughout bis reign bas been Nizlopi's JCB Song, which, although it too Has been in décliné throughout the period, has reduced its déficit every single week and, having topped the chart on its début five weeks ago, has itself rackcd up impressive sales of351,089, including 25,131 last week. Brian Kennedy & Peter Corry's George Best - A Tribute single continue sales. ItsoldlS week, a 38.8% week-on-week. despite slipping4- 5 on the chart. After four weeks on release, its cumulative sales are 40,057. With lead singer Preston currently the favourite to win Celebrity Big Brother, sales of ail 

of the Ordinary Boys' six singles and two albums are increasing dramatically. The group's latest album Brassbound increased its sales by 177-3% last week to re- enter the Top 200 at number 124 - its highest position for six mqnths - while their biggest hit single. Boys Will Be Boys, re- entere the Top 40. The single peaked at number 16 last June, and rockets 206-33 this week after improving its sales 937-1% to 2.769. ad Or Alive legend Pete s one of Prestons d sales of his group's 2003 compilation Evolution - The Hits improved by a similar 906% from 26 to 278, while sales of Welsh comedy/rap act Goldie Lookin' Chain's latest album Safe As Fuck enjoyed a 

Physical singles sales last week recovcred by 1.49% from theirall-timeTow to climb to 214,921, while downloads were up 3.55% at 767,529. Album sales dipped by 17-9% to 2,403,225. That is less than a quarter as many were sold as when they reached their all-time peak of 10,581,571 just three weeks earlier but well in line with the trend for January sales. Compared to the same week last year, album sales were off 1.06% overall, with compilations plunging 17.87% year-on-year to 435,636, while artist album sales were comparatively buoyant at 1,967.589-up 3.63%. 

SINGLES Sales versus last week:+3.1% Year to date versus last year: +247.8% MARKET SHARES Universal 271% Sony BMG 18,8% EM1 15,1% Warner 127% Others 26.4% 
ALBUMS Sales versus last week:+18.2% Year to date versus last year: +20% MARKET SHARES Warner 228% Universal 225% Sony EMI Others 13.3% 22.6% 
COMPILATIONS Sales versus last week: -16.5% Year to date versus last year -21.2% MARKET SHARES MOS 31.3% EMI 25.5% Universal 18.1% Sony 14.7% Warner 10.4% 
RADIO AIRPLAY MARKET SHARES Universal 31.1% EMI 23.3% Sony 18.0% Warner 138% Others 13,8% 
CHART SHARE Origin of singles sales (Top 75); UK: 66.7% US: 28.0% Other: 53% Origin of albums sales ffop 75); UK; 58.7% US:41.3% Other 0.0% 

THIS WEEK Regina Spector Mary Anne Meels The Gravediggcrs- (WEA); Fiona Apple Extraordinary Machine (Epie) JANUARY 23 POD Testify (Atlantic): Beck Guenolita (Polydor):Notorious BIG The Final Chapter (Atlantic): Richard Ashcroft Keys To The World (Parlophone): Clap Your Hands Say Yeah Clap Your Hands Say Yeah (Wichita); Cypress Hill Best Of (Sony BMG): Clearlake Amber (Domino): Kooks Inside In/Inside Ont (Virgin); Readymade FC Babilonia (Peacefrog): Tortoise & Bonnie Prince Billy The Great And The Good (Domino): Yellowcard Lights And Sounds (Parlophone) .. j , ^ JANUARY30 Arctic Monkeys Whatever People Say I Am... (Domino): Coldcut Sound Minor (Ninja Tune): Infadels We Are The 

Infadels (Wall Of Sound); Broken Social rTTÎTÏÏîTOTîïïl SceneBroken Social Scene (City 1111111 1 nmil Slang/V2) ___ FEBRUARV 6 Pharrell Williams In MyMind (Virgin): Calla Collisions (Beggars Banquet); Jason Mraz Mr A-Z (Atlantic): Belle & Sébastian The Life Pursuit (Rough 
Trade): Ashlee Simpson I Air. Me (Polydor); My Chemical Romance Life On The Murder Scene (WEA): Children Of Bodom Are You Dead Yet? (Island): Alexis Stmm Cocoon (Mercury); Tiga Sexor(PIAS): The Open Statues (Polydor): Jack Johnson Curions George (Broshfire/Island); Sway This Is My Démo (Ail City)    ËEBRUARYlI Beth Orton Comfort... (Heavenly): 

SINGLES 

Red Hot Chili Pepers will release the anticipated follow up to 2002's 8m-selling By The Way with a double album titled Stadium Areadium on May 8. Featuring 24 songs, the album will dcuivilu.. w.... - reatui-mg an songs, me aioum w Oulkast Idlewild (Sony BMG), WiotPilot be p|.eced<.d by |ead sillg|e Dan| Strange We Sliould Meel Here (WEA), california, which has been BustaRliymestbc (Polydor) produced by Rick Rubin. 

Will Young Ail Time Love (Sony BMG), Beyonce Check On It (Sony BMG): Son Of Dork Eddie's Song (Mercury): Arctic Monkeys When The Sun Gœs Down (Domino): Belle And Sébastian Funny Little Frag (Rough Trade): Notorions BIG NastyGjrl (Atlantic) . 1 , JANUARY 23 Beck Ghettochip Malfunction (Polydor); A-ha Analogue (Polydor): Starsailor This Time (EMI): Alex ParksHonesty (Polydor); Playgroup Front To Back (Defected): Moby Slippin Away (Mute) JANUARY 30 Bon Jovi Welcome To Wherever You Are (Mercury): 50 Cent Hustlers Ambition (Polydor): Ashlee Simpson Boyfriend (Polydor): Ms Dynamite Fall In Love Again (Polydor): Beth Orton Conceived (Heavenly): Lee Ryan When 1 Think Of 

Kubb Grow (Mercury): Shaggy Ultimatum (Island): tATuFriendOfFoe (Polydor): The Darkness Is It Just Me (Atlantic): El Présidente Tum This Thing Around (Sony BMG); Daniel Powter Jimmy (WEA) FEBRUARY13 The Magic Numbers I See You, You See Me (Heavenly): Stevie Wonder From The Bottom Of My Heart (Island): Shakira Dont Bolher (Sony BMG): Paul Weller Blink (V2)  FEBRUARY 20 Jim Noir The Key Of C (My Dad): Maximo Park I Want You To Say (Warp): Cornue Bailey Rae Put Your Records On (EMI): Westlife Amazing (Sony BMG): Madonna Sorry (WEA); Skye Love Show 
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Shakira set for 

full exposure 

Record company 
pulls out the stops 

Kulib 

"It's a significant part of th campaign for us." says Sony B marketing vice président Louise   Hart "It will provide plenty of perfc focus on the albums release at the showcase. "We're not taking crucial time." anything for granted," notes Hart i _ J,,-- Cin-ïl/if--» Oral Fixation Volume 2 is "Itsbeen fiveyearssince her last fe-iniroauce OlldKird Shaldra'sfirstEnglishlanguage English languagealbum here and 
and new album to 
UK média and market S 

"Thisisa 

Mercury résolves to replicate 

Fall Out Boy's US success in UK 
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SAM JACKSON, HEAD0FMUS1C, RADIO FORTH 

f fsformore [ j mellow, beautiful stuft". Hopefiilly, this should be the one to do it for them in 2006." 

performers in the world. Mixing up blues, hip hop and dance into a dizzying brew, it's nigh on impossible to rcsist the temptation to shake a leg when he's on the mic. There's no doubt he'U go from strength to stxength in 2006." 
Fink 
Pretty Little Thing (Ninja 
Tune) 

Son Of 
02 (Kartel) 
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Razor X Productions beenspentlloveit and fans of Mv Tnn m 
Killing Sound (Rephlex) my rop 10 

Th B g)l 

Love Show (Atlantic) 
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AH Time Love 

Right Now, this bas a ter quitestarktone toit but 
for Valenlmes Day 

DIS'stips for 2006 ^SST SSEIZ 
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8 BaXj&c?al Scenc Broten Social bm^k Wre behind and prompte a the Barfl/on. 
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id was aided by tie-ups Adams also runs the D s such as Wireless and alongside lan Grenfell : 

l ' i i 

Selecta listening posts - Black Rebel Motorcycle Cltib, Bullet For My Valentine, The Killers. Feeder, Robert Plant; 

instore HHuc Monkeys, Daniel O'Donnell, Richard TESÇO Ashcroft Lee RyaMPtoks, Johnny Mathis, No^ Mozart 

WHSmith instore-A-ha,Ri< 

SHal 
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•5-7^ SINÛLE ÛF THE WEESC Chris Brown Run It! Sound Mirrors 
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to go the distance. 9 1 withlorals^mtotertoten^ 
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vvith the UK opening or his début in Get Rich Or Die T 

9362494442) 
recorded at Los Angeles' Wiltem to mind^uch retels tend"" 
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origilali^. A wltkhofremtS ^ from Midnight Mike, The night run at the ICA, this 
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in ail the right 
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Airplay 

/V 

K Nielsen Music Contrai 

TV Airplay Chart 

■ BEYONCE 11 II 11 1 II 11 lin—iMMII'lili miM l 111 679 
2 S N0T0RI0US BIG & FRIENDS NASTY G1RL 425 
3 SHAYNE WARDTHAT'SMY GOAL SYCO MUSIC 423 
4 PHARRELLANGEL v™ m 5 IVIADONNA HUNG UP m BROS 361 
6 12 CHRIS BR0WN PUNIT JIVE 355 
7 WILL Y0UNG ALL TIME LOVE SONVBMO 334 
8 3 THE BLACK EYED PEAS MY HUMPS ASM 324 
9 EMINEM WHEN FM G0NE mmm 319 
10 i NIZL0PI JOB S0NG FDM 311 
11 « SUGABABES UGLY mm 294 
12 2, ASHLEE SIMPSON B0YFRIEND mm 292 

113 31 HLTACK SAY SAY SAY (WAITING 4 Y0U) am 287 
14 9 C0LDPLAY TALK mum* 278 
15 U KELLY CLARKS0N BECAUSE 0F Y0U SORYBMG 268 
16 33 RICHARD ASHCR0FT BREAK THE NIGHT WITH C0L0UR PA»™ 267 
17 19 SHAKIRA DONT BOTHER EPIC 258 
18 13 JAMES BLUNTGOODBYEMY LOVER ««ne m 
18 13 THE PUSSYCAT DOLLS STICKWITU ASM 251 
20 2B LEE RYAN WHEN ITHINK OF YOU BRICHTSIK 247 
21 89 SOURCE FEATURING CANDI STATON YOU GOT THE LOVE reim 240 
22 HARD-FI CASH MACHINE x™ 231 
23 93 TATUFRIENDORFOE mfc 222 
24 18 KANYE WEST FEAT. ADAM LEVINE HEARD 'EM SAY RocAmu 221 
25 73 MARCOS HERNANDEZ IF YOU WERE MINE 209 
26 15 DHT FEAT. EMDEE LISTEN TO YOUR HEART DATA 204 
26 36 SON OF DORK EDDIE'S SONG MERCURY 204 
26 139 50 CENT HUSTLERS AMBITION p»™* 204 
29 37 TEXAS SLEEP MERCURY 203 
30 59 A-HA ANALOGUE "o™" 194 
31 53 ALEX PARKS HONESTY 193 
32 66 BON JOVIWELCOME TO WHEREVER YOU ARE 183 
33 93 STARSAILOR THIS TIME 171 
34 53 THE PUSSYCAT DOLLS SWAY ASM 170 
35 89 FALL OUT BOY SUGAR, WE'RE GOIN DOWN 167 
36 104 LMC FEAT. RACHEL MCFARLANE YOU GET WHAT YOU G1VE AA™ 166 
36 66 LIZ MCCLARLON WOMAN IN LOVE 166 
38 70 MECK THUNDFR IN MY HEART AGAIN mmmrn 163 
38 23 TOM NOVY YOUR BODY DATA 163 
40 20 ROBBIE WILLIAMS ADVERTISING SPACE 160 1 

tuneful R&B track, Marcos Hernandez's début 

biggest supporter- was B4 (79 plays). 

mmm 
30PM [iVÊ FROM GONZO ON TOUR IUARY 10PM ON MTV2 

Beyonce proves dominant on 
TV, retaining pôle position 
some way ahead of challenges 
from Biggie and Shayne 
TTïT 

tmmm 



y/g? 
Sugababes' Ugly reaches the top spot after 
six weeks in the singles chart, while Richard 
Ashcroft's comeback single is also embraced 
by radio and reaches number three 
E 

rs 
The UK Radio Al 

110 j PHARRELL ANGElïiRCPi B | 26 1 18165 2i 1 | HLTACK SAY SAY SAY (WAITING A YOUJcusto 23 | 25 17883 2 3 J ARCTIC MONKEYS WHEN THE SUN GOES DOWN nouim 22 25 1 15720 4 120 i BEYONCE CHECKON ITcoiumbis 1 i6 i24 | 16S56 5| 14 i SUGABABES UGLYisuud 16 | 23 1 16005 5114 j COLDPLAY TALKpWMPhme ,S 23 16416 7123 i SUNBLOCK I LL BE READY srocmoiH 7| 4 1 KANYE WEST FEAT. ADAM LEV1NE HEARD 'EM SAY ROC A FEUA liliL 1 ^l22 HfôCto 7 j 21 j MECK THUNOER IN MY HEART AGAIN atoiuwreezair | >5 I22 

7 j 271 YOUNG JEEZY SOULSURVIVORotrmt 22 13594 
12| 6 | MADONNA HUNG UPKASMP80S 20 14590 12j 6 ; FRANZ FERDINAND WALK AWAY oouiko 20 I2| 6 j NÛTORIOUS BIG & FRIENDS NASTY G1RL ATIATO 20 14202 15 10 : THESTROKES JUKEBOXROUCHTSAOt 19 19 14035 151 4 j TDM NOVY YOUR BODY EWA 19 11299 171 6 I ROBBIE WILLIAMS ADVERTISING SPACE chrysaus 18 9232 18| 301 RICHARD ASHCROFT BREAK THE N1GHT WITH COLOUR RASlimst 11 17 13449 18| 14 FOOFICHTERS RESOLVE rca 1S 17 U840 isl 23 j FALL OUT BOY SUGAR, WERE GOIN DOWN mercusv 14 17 2l| 26150 CENT HUSTIERS AMBITION roiVDO! 13 16 7465 22127 ) HOUNO DOGS 1UKE GIRLS wsechon 12 14 9185 2310 SON OF DORK EODIE'S SONG mebcuw 7 13 10344 23| 27 j EDITORS MUNICH aroemASE 12 13 8517 23 14 [ HERD & FiTZ/ ABIGAIL BAILEY 1JUST CANT CET ENOUGH aatw 13 8421 23j 21 EMINEM WHEN TM GONEIMERSCOFt 15 B : 6997 23101 THE GO! TEAM LADYFLASH veuphis UiDusreiES 13 6776 28) 30 j WI11 YOUNG ALL TIME LOVE sm BMC u 12 9279 29 0| STARSA1L0R THISTIMEB.II q 11 8115 3ojO| THEKOOKS YOUOONTIOVEMEvibci» 5 10 5312 506 

| 1 j MADONNA HUNOUPivatobros 24M 2153 ~375Î7 2 j 2 | THEPUSSYCATDOLLS STICKWITU A4M 1865 1964 33349 3 i 4 COLDPLAY TAIXfWOimî 1508 1718 24503 4 j 5 SUGABABES UGLYisland 1494 1711 25495 5i 3 | ROBBIE WILLIAMS ADVERTISING SPACE chbysalis 1565 1629 29305 6 1 6 1 KELLY CLARKSON BECAUSEOFVOU SONY BMC 1488 1604 28947 7 i 10 SHAYNEWARD THATSMYGOALsycomusic 1131 1478 23174 8 ! 13 JAMES BLUNT G00DBYE MY LOVER STIANIIC 10W 1278 18796 9 1 8 | GIRLS ALOUD SEE THE OAY roivro 1274 1261 17927 10 7 I SUGABABES PUSH THE BUTTON isiam> 1432 1228 24226 U 16 j W1LL YOUNG ALL TIME LOVE Sony BMC 872 1153 17001 12 9 j DANIEL POWTER BADDAY warner BROS 1193 1143 21347 13; U i SIMON WEBBE NOWORRIES iswcm 1107 1054 16690 Mi 14 | TEXAS SLEERmesoiby 1032 1006 13681 15 i 291 RICHARD ASHCROFT BREAK THE NIGHT WITH COLOUR pablophoye 547 883 14922 16 12 ( ROBBIE WILLIAMS TRIPP1NG Chrysaus 1106 817 12674 17 O! BEYONCE CHECKONITccumia 415 608 15545 18 231 HLTACK SAY SAY SAY (WAITING 4 YOU) gusto 597 750 12941 19 17 i JAMES BLUNT HIGH HlAHtic 866 744 11576 20 18 i OASIS LET THERESE LOVE biobsomr 750 718 11518 15 | THE PUSSYCATDOUS FEAT. BUSTARHYMES DONT CHA asm 920 700 11126 22 201 KT TUNSTAU. SUDDENLY1SEE reuntless 693 686 13621 23,: 25 j TDM NOVY YOUR BODY m» 591 648 12315 24 19 1 DHT FEAT. EMDEE USTEN TO YOUR HEART data 715 Wl 11515 25 20 KTTUNSTALL UNDER THE VVEATHER HUNIUSS 600 9169 26^0! NOTORIOUS BIG & FRIENDS NASTY GIRL atlantic 402 578 12453 27; 24 ! THE BUCK EYED PEAS MY HUMPS tm 592 566 8115 28 29 Oi STARSAILOR THISTIMEemi 356 565 7489 6, EMINEM WHEN IM GONE IRTERSCOft 9910 HO A-HA ANALOGUEiwoor 286 534 6250 J» 

Â -f / // : 
u sugababes ; mÊSlBmm. 'ISU® 1860 ; 15 : 74.40 42 

2 T 29 COLDPLAY TALK p'moprar 1965 m 56.43 -20 
i 3 10 RICHARD ASHCROFT BREAK THE NIGHT WITH... «« 1007 55 54.49 71 

4 2 7 MADONNA HUNG UP 2227 ■12 52.65 ■21 
nr 0 WILL YOUNG ALL TIME LOVE 1257 35 51.93 51 

6 36 ROBBIE WILLIAMS ADVERTISING SPACE ™«1JS 1732 2 46.10 ■15 
7 , H THEPUSSYCATDOLLS STICKWITU «M 2075 5 40.68 -37 
8 » 6 TEXAS SLEEP m 1097 0 39.81 24 
9 6 0 STARSAILOR THIS TIME ™ 699 44 35.82 
10 » 1 SHAYNE WARD THAT'S MY GOAL «om™ 1553 32 34.28 68 
II E4 0 BEYONCE CHECK CNIT 872 85 32S7 46 
12 18 0 HLTACK SAY SAY SAY (WAITING 4 YOU) a*To 822 24 30.93 18 
13 15 15 KELLY CLARKSON BECAUSEOF YOU «g 1702 7 30.12 11 
14 3 32 GIRLS ALOUD SEE THE DAY «LYPOR 1364 ■1 29.96 ■11 
15 59 0 LEE RYAN WHEN ITHINKOF YOU «DE 378 282 29.5 159 
16 32 0 A-HA ANALOGUE «YD» 578 83 29.03 49 
17 16 28 KANYE WEST FEAT. ADAM LEVINE HEARD 'EM SAY FOCLFEILA 508 6 28.48 5 
18 30 0 PHARRELL ANGEL mm 512 41 28.37 43 
19 I? 13 JAMES BLUNT GOODBYEMY LOVER « 1380 20 27.21 3 
20 0 NOTORIOUS BIG & FRIENDS NASTY GIRL Aiuon c 647 33 26.82 7 
21 12 34 DANIEL POWTER BAD DAY WARNERBROS 1157 -4 26.5 •B 22 U 25 SUGABABES PUSH THE BUTTON .SIARO 1263 -16 25.78 -19 1 23 MECK THUNDER IN MY HEART AGAIN AROUMEEA.R 415 140 24.48 50 24 13 20 TOM NOVY YOUR BODY DATA 672 9 23.64 -21 25 23 FRANZ FERDINAND WALK AWAY mmi» 590 -14 23.55 -21 1 Highest TopSOEr iliy ■ BiBtil inmjstIn MJtntt B Aufenct irauK B "»)« Tcp 50 CSito B Knipl mise in |Sjs B Aufente increise ol 5(K 

Coldplay's Tnlk. Ifc. _ j* Ugl/s audience o 
i êm impie monitored plays 

Hllt 

the S:» 

providing a iiefty 

hltack say SAY SAY (WAlTINr. 4 vniii 
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MU | R ASHCROFT BREAK THE NIGHT WITH CQLflÛR 2| MI GOIDFRAPP RIDE A WHITE HORSE 
"M BELLE AND SEBASTIAN FUNNY UTILE FROG T| ARCT1C MQNKEYS WHEM THE SUN GOES DOWN 

TpTfKMSER CHIEFS MODERN WAY ÎÔ)T] JACK JOHNSON SiniNR WAIT1NG. WISHING 

T| THE BUCK EYED PEAS MY HUMPS | THE PUSSYCAT POLIS STICKWITlP" 
| KANYE WEST FEAT. ADAM IHV1NE HEARD '£M SAY «t 

loITtiflARON SMITH DATON' " 



Albums 
FRONTLINE RELEASES DANCE 

rd Tliornpson RT - The Life And Music Of Richard Thompson (Free Reed FRQCD 55) 
1 thanjustafolk jjer, Richard I Thompson is a 1 gifted guitarist, superb mgwriter and 

□VARIOUS 00 THE SHING A USO GokMie (CO GSCD183) 

jthyand | influential is rightly celebrated by the release of this sprawling boxed set, which includes five themed CDs featuring more than 90 songs and a superbly annotated 172- page book M-ith a detailed discography, archive pictures and rarities. Even the most hardeore Thompson fan wiJl find something new and enjoyable here, with rare studio recordings, previously unreleased live tracks, new edits and much more, including a fairly rough but compelling recording of the classic 1 Want To See The Bright Lights Tonight live in Rotterdam, wherein the warm embrace of the brass band has been replaced with a more worldly, alraost ihnky band. Thompson's excellent 2005 album Front Parlour Ballads showed be was still able to muster enough support to make the chart; this more specialist sel will probably appeal to a smaller audience. 

□ CHABnER, RICHARD BEIR1EVAL ERS □ DROP fflE LIME SHOT SHOT HEARTS Tigerbeilô ICO MEOW1301 □ MOHARAUSADSSTAVAI 

Ananda Shanar A Life In Music - Tlie Best Of The EM1 Years (Saregama C0NF 1506278) ■ Ravi Shankar's bip cousin, Ananda Shankar recorded some highly regarded and difficult to obtain recordings for EMTs Gramophone Company Of India in the Seventies and Eighties, the bulk of which are making first ever CD appearances on this interesting and musically exciting two-CD set. Shankar was onc of the pioneers of world fusion music, marrying the traditional Indian values of his sitar playing with imaginative and unpredictable Westcm influences in a swîrl of psychedelic intoxication. Titles such as Streets Of Calcutta, Rajput Bride and Charging Tiger show a love of India, but the music is sufficiently broad in ils appeal to deserve the wider eurrency that, hopefully, this release will give il. 

□ traKERIDY ELECTRIC WILDERNESS ttase factory (CDHOISECO 625) 

DAHia WITH LOVE DMGTV (C0 DMGTV 027) 
ICT BILLY THE BRAVE AND THE 80LD Dm 

DMORRISON. VAN IIS ALR1GHT Fatal (CO UN 3442) □MY ARCHITECTS GRAND DESIGN Fiera ftnda (C0 NONG 41C0) ■Q NASHVILLE TIENS BEST AND RARET1ES Dcïkinbeals (CO RBCD 38) ^ NATIONAL TRUST KlfJCS AND QUEENS TbiE J«Ley (CD THRILL143) □ ONE MAN ARMY 2151CENTURY KILL1NG MACHINE Nudear BLast (CD NB1551CO)   1 NEW COMES AND GOES farRO (CD FA 0078) 
□PIEBALD KILLA 6S0S AND KILLA BEES Ssfc Onr Dvimmy (C0 SD71278IIMI) 
□ R1SE AND FAUINIO 06UV10H Red ... □ RUSSEU. RAY COOD6YE SVENGALI Cvnetoi (CD «JNE 223) □ SCARtET THIS WAS ALWAYS MEANT T0 TAU APART Rnd Music (C0 FER 061CD) " 1 dracoîIIAN POEIRY CoW toi Industfy (CD CMI152) ...■etSTOFWTICO TV 60512) 1FTIRY AN0THER UFE Métal BliUe (CD 398414562 CD] □ SHOCKERTHE UP VOUR ASSIRAY Go Karl ICO GKE 009CD) □SOME CIRLS HEAVENS PRECHANT TEENS EplapN (CD 677321 □SPIRITll HUMAN FAIU1RES Meleor Cily ICO MCY 037C0) □ STINCERSTHEIHI RD GEAR CwT., (CO GRCO 6121) 
□VAHKRIS SUBURB SitoUICD SUS OOICDI □WILLIAMS ANDRE DEIROIT SOUL VOL 2 No HA (CD DEILP1959) □WRAY, L1NK HÎLLBRLYWOIF NcyIWI (COCED 210) 
ROOTS □ DUBMATTX CHAMPION SOUND CLASH Nodums (CO SIR 05) □ DUO YUE MUSIC FOOD AND LOVE Real Wxtt/VÎTRBT (CO CDRW137) □ MARTIN, JOHN LIVE AT LEEOS AND MORE Snappcr ICO SMDCO 559) 

QZAAR2AAR Cunelwm (CD RUNE 224) 
■ ARCTIC MONKEYS WHATEVER PE0P1E SAYIAM. THATS WHAT FM NOT Ooniiao 
S ASHCROFT, RICHARD KETS TO THE WORLD tolopfcne (CO 3483)32) 
□ BIÛNDIE V THE DOORS RAPTURE EMI Calaloguc (12' 3475501) H BROKEN SOCIAL SCENE 8R0KEN SOCIAL SCENE City Slang (CD SLANG 1035806) "! CASH, ROSEANNE BLACK CADILLAC tokplKre (CO 3487360) , 11K GREATEST Matador (CO OLE 6262) 1HANDS SAY YEAH ClAP VOIR HANOS SAY YEAH Widiita 

□ COOCAR LAW AU «y (CO IR 0122) □CYPRESS HIU BEST OF Sony BMG (CO 828767B2702I □ DEAD RESIDENTS KEEP BRiTAIN TIDY Cullnihi Natimi (CD CH 0011 i EDUK L'ATIC Mon (LP MAN 06) 3ES THE PAPERCUICHR0N1C1ES IWItd By Ram 
□ OniEllO E1EVATDR MUSIC Synlai (CD 005136) □Q-BERT BREAKTIONARY (PART 21 Dit! Style (1P BREAK 0021f) □ VARIOUS BIG S0FT1ES EMUVirgin (CO VTDd) 736) 

□VARIOUSNEWYORKmi □ VARIOUS F ■ t 1 I L I [, I 1 SB VARIOUS ROUGH TRADE PRESENTS COUNIER CULTURE V2 (CO WR1037162) □ YEUDWCARD UGHTS S SOUNDS Parkjptae (CO 35414421 
ROCK □ ÎWAXEPIG Mêlai BM 
□AMM1T HAMMER Of DARKNESS1» □ ATRIUM CARCERIKAPNOBATA1 CoU Meal Indnsliy (COCMI148) □ AVAINFERIBUROENS Season Of Mill (CD SOM U3CD) □ BIU HAliONEE DEARL1FE Fundamonlal (CD 6 AD) 
□ BLACKF1RE 8EV0ND WARPED Inrosscul (CO (MU 2843002CD) □ BLACKUSIEO THE BEAI GOES ON RedKlitK (CO Hl 0691 □BOHK WESIERN SOUL Ritiiig Jirior (CO RICO 027) QCAHVAS SOLARIS PUIUMBRA DIFFUSE Uere Edgc (CD SR 3030CD) □CATFISH HAVEN PLEASE COME BACK Semily Canadian ICO SC134) r^™""'" —""" THE GUILT WiaKIU NKL (CD 8N 034CO) 

□ DJO MACICA Nrit) Prie (CO 223165-205) □ EDCUY ROCKO RIDE Nudear Btel ICO NB 1600C00) □ EKTOMORF UVE ANO RAW Nudear Btel (CO NB 1603DVDI 
□ FAU Of THE lEAFE VANTAGE FseUa (CO □niM SCHOOL FILM SCBOOl EtBdan Banriuel (CD 860CD 245) □ FURIA KHERCS Season 01 Msl (CO SOM 121C0I □ COOS Of BUT! STOLEN HOSSE (W Mnsi FYerfuctirîi (CD FOR B287673M) □ GREEH CARNATION AlMJSI]CVERSBII)eEnd(C0TD!063CDI □ HAWNAYIROOF CET UP RESOUjnm Relard (CO BE T 0031 □ HEXES & OHS COODBYEIRIEND WE1C0ME10® Noise F,vtoy (CO NOISECO 752) 
□ IHFRASDOHD OUI OF ORDER Viraly ICO VERS 013C0) □KAUFMAN. RICHARO H1GH AND THE MIGHTY Cohsmi (CD VSO 6704) □ lECION OF THE DAMHED MAI Fvni FNT Ripn IBF Uitur™ rm UKOT ami □ l£l(MAH.JEI(SaiYCUfiSO; ARO OIL LECEND OF VERNON MCAUSTER Cdrafotm (CD RUNE 2221 S 

- ^ÔfrALOGUE & REISSUES 
□ AXXIS PARADISE IN FIAMES AfH (CO AfHCDD 10)9) □ BAKER CHEIEACH OAY IS VALENT1NES DAY Bine Noie (CD 3414302) □ BARNSHAKERS, THE RVE MINUTES TO UVE Gcofn (CD CRCD 6U8) □ BASIE, COUKICOUNT BASIE Mjslars Of Musi (CD MOM 613) □ BECCARS OPERA THE FINAL CURTAIN Noble Prie (CO 223173205) □ BELIRAYS,THE GRAND FURY Upperail (CD UC 001-2) □ BEIRAYS,™ RAW COLLECTION Upperait (CO UC 004-2) □ BLUNSTDNE CREATES) HITS Siuppe, (CO SMDCO 556) □BORDELLO, DOOOL CYFSY PUNKS UNOERDOG WORLD SIRIKE Sde One Dummy 

□ CHAOS UK aOGGIN THE COBPSE Ctory Red (CO COPUNK 65) □ CLARK CHRIS SOUL SOUNDS Marqnal CommuniaUcn (CD MAR6CD 49) Métal □ CLARK DAVE. FIVE COAST 10COASTRKl(!nbca[s(CORBCD321 Roek Q DEATKROW.THE GOOnN RECORDINGS Godfn (CO GRCD 6122) Mêlai o 011 JOHN AHIHOIOGY Clreny Red (CD REOLINE18) lui,, "tDESQUERriAVlNTAGEVOOLANorton (COCED2021 Métal O FAIRTHE IN A H0l£ Sandiury (C0CMQDD1225) Rock □FAli,THEiNr0TALNMENTSCAMSjiicl[Uiv(C0CMQOO1227] Rock "□'"hlERS.CHARLlEUHHUHHONEY Norton ICO CED 225) Indre □flAMINCGROOVIES IN PERSONNortcn (COCED 256) 1* OCARNER ERROUIMCOMING VIRGINIA JanGianls (CD IECJ 319) □ CET2. SIAN MUSIC FOR 10VERS 6I« Noie (CO 8741882) Indust. DCILLESPIR DANA FOOUSHSEASONSChËny Red (COCRREV141) Rock □CO CEnERS,THE UVE IN IDS ANGELES GûoFm (CD GRCD 6120) Mêlai QCORDOK DEXIER MUSIC FOR LOVERS Bine Noie (CO 3110322) 
Rock □HEroRIHJIMI VOODOO CHUE Golden Gréais (COGC 030) Métal □"OWt STEVE NATURAL TIMBRE NoWe Price (CD 223170-2051 
Beck □ LAINt DENNY THE ROCK SURV1V0R Nette Pdce (CO 223176-20SI Rock g^^SEBG'OMENDESPRESENTSCtayRedlCOCRREVMOI lnd •* Rtlî" SIN 'tACHIN THE ^fSEhnyWlCOCOMPSYCHOdl) l^jj U MARDUK DARK ENOLESS Reg.!in(CDBL0O0COO24) M □MARDUKTHOSEOflKUNUGHTRcgainlCOBLOOOCOOÎS) ROfk °^!^^TO,T^U^r^Prkc(œ223166-205) Rock Q MARRIOTT, STEVE TIN S0LD1ER Sanduary (CO CMETD 935) 

!0 ■ THE CHOICE (S TOURS Caplain 0,1 (CD AHOYCO 273) 

fl 



Albums listed this week: 233 
Year to date: 590 Singles listed this week; 113 
Year to date: 321 New releases information can be faxed to Owen Lawrem on (020) 79218327 or c-mailed to oweii(a)musicweek.c V" 

□MORGAN. LEE MUS1C FOR LOYERS Blue Noie (CO 8M7I92) □MUNCO JERRY SUMMERTIME At I. THF. YEAR FaV^i (CO UN 3854) QMXPXPANiCSide  
□ PRESLEY. ELVIS MEMPHIS FLASH Cherry Red (CO CRREV137) □PRESLEY. ELVIS SUN STUDIO SESSIONS CheiryRed (CO CRREV 13( □PRESLEY. ELVIS FROM UNION AVENUE TO THOMAS STREET El«s l 

□ VARIOUS PRFTTY WOMAN FMI Catalogue (CO 3483072) □ VARIOUS MUS1C FOR LOYERS Blue ttole (CO 3410372) □VARIOUS DISCO BEATS FAislers Of Music (CD MOM 280) 
□ VICTORY FUEL TO THE PIRE Amvrgeddon (CD AMG 039) 

□RED SHOES HOROSCOPE CONSTANT LAMBERT Cherry Red (CD ACMEM MCD) □ RIFU BOMBS FOR FOOD. MINES FOR FREEDOM Go torl (CD GKI18CD) □ ROGERS, KENNY 21NUMBER ONES EMI Catalogue (CO 3528132) □ ROTTING CHRIST PASSAGE TO ARCTURO Seasons Of Mut (CD SOM124CO) □RUTS. THE PUNK SINGLES COLLECTION Captain Oi' (CD AHOYCO 272) □SILVER, HORACE MUSIC FOR LOYERS Blue " * "WM 

□WILLIAMS, ANDRE DETROIT SOUL VOL 1 No Hil (LP DETLP1958) □ WILLIAMS, ANDRE DETROIT SOUL VOL 3 No Hit (LP DETLP 1960) □ WILUAMS, ANDRE DETROIT SOUL VOL 4 No Hit (LP DETLP 1961) □ YEUOWMAN YELLOW A THE BEST Dreadlodc HoTtioy (CD DH 010) 

□SMITH, JIMMY MUSIC FOR LOVERS Blue Noie (CD 34108C □STATUS QUO UNDER THE INRUENCE Noble Pnce (CO 223168-205) □THIRD WORLD TUFF Ml TUFF Noble Pnce (CD 223171-205) □ TOOTS AND THE MAYTALS WONKFY MAN Dreadlodc Holiday (CD DH OU) □TRAPDOOR FUCKING EX1T CROOKED LIFE No Idea (CO NIR179C0) 
□VARIOUS GOA GIRL VOL 2 YSF. (CD YSE 0094CD) □VARIOUS CENESIS OFSLADE Cherry Red (CD CDMRED173) □VARIOUS DUTCH RARE GROOVE Kudos (CD ST1032) □VARIOUS BIG NECK COMPILATION Bkj Nedc (CO BN 035C0) 

□VARIOUS MINO THE GAP VOL 310 □VARIOUS MINO THE GAP VOL *12 Gonzo Circus (CO GC 018) □ VARIOUS MINO THE GAP VOL *14 Gonzo Circus (CD GC 020) □VARIOUS OESPERATE HOUSEWIVES EMI CaLrkigue (CO 3447522) 

MUSIC DVD POP/ROCK □ PINKFIOYDLIVCANIHOLOCV 

□ DAR PIM INTERSTELLA 555S UUIÏParlopte W709W) □ MINOGUE, KYUE SBOWCIRl UWWJibliliora I3A335161 " " " TBO SOGLMATÏS NEVER Dl E UMIVRiriûptaie (3A335161 

□ SINATRA. FRANK THE ULTIMATt OXIECTION Ctelt Rock (AML 2019) 

Singles □ TOUANE DIE ZIMMERMANNUEOER Penow (12' PRS 019) 

Q ALEXANDER CHURCHIHE TRUIH WILL SET YOU FREE Hkinight (12- MB 0101 □ANANE VS BLVD EAST REMUEES VltSJ 02" VEGA 251 □AWIA5KÏ DIRECT HIT 05 Alive 112- SVN 006) □ASKEW, JOHN GAME ON Dacmï (l? DISCOVER19) □AXER 123/321 Pijdl «2' PRVF 001) 

□DRED BASS DREAO SASS Mwng Slladcw 112" SHAOOWXV 50) 

□ JOAKIMIWISH YOU WERE CONE tealiledr VER m □ KAYOT CLEAR SKY Buczin Fly (12* 016 BUZZ) □KIERAH, PHIL REJECT SNre 112- SHINE 008) □ LATIN SOUL BROTHSSICRM1N0 Ml AMOR Wga dE" VEGA 26) □ MAC. SCOTT & TOM COSTEUD DARKSIONE Lin»! dr UMRECRW 021 □ MACCAID RATHER BE ALONE Bta» MBla 112- 9876551) QMACOA SIOP EP Minus (12- MINUS 35) □ MICAU, CHRIS SENTIENT SOUL Inlte Aulodr INF 003) □ MIKE L Hin GENERATION Kudos d?" FW 051 Q MONTANA. JOE BOY 

ROCK □ AH A1BAIR0SS WE ARE THE LAZER «KING Aœ Fu (CO ACE 0231 
_ TES OF LOVE.TNE ITS DiFTERENI NOUiyTHA Fatuu EYsp (7" FPOP121 □ BUTTERFLIES Of IIIVE.™E W1ETOA Scarl SMm/FtrtM Pop (r S TCOT) □ C10UD ROOM, THE WAIERFAEL Coonlc (T CM 700031 □ DETONATIONS,THE SPY' IN A MAGAZINE Big Nedc (TBN 0361 □ EX MOOELS OIHER MAITIEMATICS Aot Eu (CO ACE 012) 

■ PIAYCROUP FRONT 2 BACKOefated (IT DFIO119C0 DfT0119C0X) 
□ pROPAGANHA VALLEY Of THE MACHINE GODS AmonUIMo 02" AM 007) □ PUISE EVEHYBOOY WWc 02-JRK 002) □BUOE 66 THE SIR1NGS OT DCAIH VpulogiJ (12- ŒM 91 □SEAMAN, HAVE FAIIH AGA1N Audalwjm dr AT 0251 

□ LOCOMÛTTONSJHE TEACHER Eig Itek (T EN 0331 □ ROCUE WAVE PUBLISH M V LOVE Sub Pop (CD SPCD 713) □ SHIELS. ROBYH G WE ARE OF EV1L No Danckiç (7-SIDP 010S) □ S1NG SINO COME 5ING ME A SONO Anul IT AEROV 0031 □ VARIOUS XTRA MILE SPUT W Xlra Mit ir XMR 7131 
URBAN □ HVE BEEZ FIJCC THATRap □ JEL WMD/AU. ARÛUNO Art, 

□ SMOCVE COiEBAIIELN KuJostTRK 4501.., □SOLVEia MARTIN JEALOUSY Ddtctod (ON DFTD121DD □ SUN COOJHE JAEX FH 05 Jack FM (12- JACKFM 05) 
USE NIGHt ON IHE TOWN On» By Pimp Slip (12-DBPS OU 

Jackie Wilson Best Of The Original Soul 8r (Music Club Deluxe MCDLX 

nwho 
topped the UK charts in 1988 with Reet Petite, Jackie Wilson's success in the US spanned three décades, though, ironically, not the Eighties, This double-disc set contains 40 of Wilson's finest recordings plucked from ail phases of his career. It is the idéal primer for anyone with more lhan a passing interest in 
tremendous vocal range, great 
classical approach to his phrasing. The classy soul of t Cet The Sweetest Feeling and Your Love Has Lifted Me Higher have enduring appeal and some of the more uptempo tracks here have deservedly joined the Northern Soul canon. 
80s Love (Music Club MCCD 592) 

heads in music industry ~------------ are turning their attentions to the next sales bump, with Valentine's Day 

4 of which made the Top 10, ind five of which w< ill the way to number one. It's a fairly eclectic collection, with pop from Rick Astley (Never Gonna Give You Up), country from Dolly Parton (I Will Always Love You), reggae from Boris Gardner (I Want To Wake Up With You) and soul from Stéphanie Mills (Never Knew Love Like This Before). 
Stepheu Duffy 1 Love My Friends (Cooking Vinyl COOKCD144) 

1 Williams'main 
partner, Stephen Dufiy - aka Stephen "Tin Tin" Dufiy, aka Dufiy-found a great dealof critical acclaim but precious few sales (2,500 of them) when this 
1998. The critics were right - it is an excellent collection of autobiographical songs, with Dufly's slightly tongue-in-cheek delivery and some mémorable tunes making it an enjoyable 
ont for reissue with seven bonus 
recordings of The Postcard and The Family Coach, both of which have turned up as Williams B-sides. 
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Shayne Ward makes it a fourth week at 
number one while Richard Ashcroft returns 
to the chart and Sunblock and The Ordinary 
Boys benefit from the Big Brother effect 

the Officiai UK 

SHAYNE WARD THA MaaÉmaiMîaBMawi NIZLOPIJCB SONG 

SUNBLOCK 
o 1. IBRIAN KENNEDY GEORGE BEST-A TRIBU Ib 
 TEXAS TÊr" " ' 

MADONNAHUNGUP 
THE BLACK EYED PEAS MY HUMPS 
JOSE GONZALEZ HEARTBEATS 
EMINEMWHENpGON 
SÛGÀ^luGi^ 

PUSSYCAT DOLLS STICKWITU 
rmrn 

t7/J THAÏ S Vi NIZIOPI JCB SONG ED1TORS MUNICH 

TOM NOVY FT MICHAEL MARSHALL YOUR BODY 
KELLY CURKSON BECAUSE OF YOU 

AARON SMITH FEAT. LUVLIDANCIN 
PUSSYCAT DOLLS FEAT. BUSTA RHYMES DON T CHA 
COLDPLAY TALK 
SUGABABES RUSH THE BUTTON ® 

JAMES BLUNT VOURE BEAUT1FUL 
KANYE WEST FEAT. JAMIE FOXX GOLD D1GGER ROBBIE WILLIAMS ADVERT1S1NG 
œœilSlW levine heard im say 

F7ÏÏJ7T7 rnsmism GORILLAZ DIRTY HARRY 
HUUNU UUOb 1UKE G1RLS 

SHAYNE WARD THATSMV GOAL THE BLACK EYED PEAS MY HUMPS 
THE ORDINARY BOYS BOYS WILL BE BOYS 
DANIEL"POWTER PA.TlAY 

ARCTIC MONKEYS1BET YOU LOOK 
JAMES BLUNT VOU RE BEAUFIFUL JAMES BLUNT GOODBYE MY LOVE 

GIRLS ALOUD SEE THE DAY 13: H ! KELLY CLARKSON BECAUSE OF YOU Mi il ; PUSSYCAT DOLLS DONT CHA mylo fe^freeform five muscle car 
I POWTER*DANIEL BAD DAY (ALBUM VERSION) KATIEMEUIAIIHIE MILLION BICYCLES ROBBIE WILLIAMS TRIPPiNG 

û 
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Singles Chart 
Asusedby Top Of The Pops and Radio One 

39 29 » WESTUFE YOU RAISEMEUP 
40 3716 |H^ & FiTZ FEAT. ABIGAIL BAILEYIJUST CANT CET ENOUGH 
41 J2 | nHy^U^KlRSTY MACCOLL FAIRYTALE OF NEW YORK 
42 38 9 MARY J BL1GE BE WITHOUT^YOU ^ 
43 36 2 NAUGHTY BOY PHAT BEACH (HL BE READY) 
44 99 50 CENT WINDOW SHOPPER 
45 32 MARIAH CAREY DONT FORGET ABOUT US 
46 92 COLDPLAY FIX YOU 
47 91 THE STROKES JUICEBOX mie) WamefOfuppell (CisiUanfM Rm,!, T,^fe RIRADSCM (P) 4S 33 GIRLSALOUD BIOLOGY 
49 31 SEAN PAUL EVER BLAZIN' 
50 35 CRAIG DAVID DONT LOVE YOU NO MORE 
51 STUNT RAINDROPS 
52 KELLY CLARKSON 11.it JEEElk.' III: 
53 96 RIHANNA IF IT'S LOVIN' THAT YOU WANT 
54 W FALL OUT BOY SUGAR WE'RE GOIN DOWN 0 0 Mwcwy 98S4652 (U) 55 1 GORILLAZ DARE (Danger Mouse/Gonîiaz/Cox/Dringl EMIAJndjfqround Anmls (Goàlad Parloplwe C0RS6668 (0 56 98 7 OASIS LETTHERE BE LOVE 
57 99 14 BOB SINCLAR FEAT. GARY NESTA PINE LOVE GENERATION ^ m 
58 19 MYLO VS MIAMI SOUND MACHINE DOCTOR PRESSURE (Macinnes) Unr^nal (MacinnesAîarda) Breaslftd BF0017C02 (ARV) 59 95 20 KJ TUNSTALL SUDDENLYISEE R,^^ 
60 38 BODYROCKERS i 1 
61 60 HARD-FIHARD TO BEAT (Arthcr/While) BMG (Archer) Necessa/y HAR003C0 flEN) 62 50 21 KAISER CHIEFS EVERYDAYI LOVE YOU LESS AND LESS 
63 18 SEAN PAUL RNIN 
64 G MARIAH CAREY WLhLU'Il'. T'TIHEP 
65 65 .9 FRANZ FERDINAND ' .' i .V-' 1T m 
66 63 ,8 THE KILLERS ) 1 ' l;Mniv„,p, 
67 53 * ROBBIE WILLIAMS TRIPPING a^emmé 
68 56 18 FAITHLESSINSOMNIA 2005 
69 52 37 GORILLAZFEELGOODINC p 70 59 n PHARRELL FEAT. GWEN STEFANICANI HAVt 11 LIKb 1 
71 90 5 CRMTY FWMÉl JINGIf BELLS/U ÇANjl TOUCH.THIS  MOminn 72 62 19 OASIS II ( 

73 69 6 FRANZ FERDINAND VVALK AWAY 
74 66 20 STEREOPHONICS DAKOTA vwmmm 
75 â SHY FX & T POWER FEAT. TOP CAT EVERYDAY ^ m 

■aBimraaio* BHtfKtNtwWlï ® FlPtirun (600.000) ©SJvwIZOO.OOOl ■ HqhHlCImlxf ®G<«d 1900.0001 

Debuting at six on sales of 10,656, Sleep Is thc third hit from Texas' 

Sleep's popularity also eams Red 
the Top 75 oftlKî 

album lias moved 149-102-57 in tlic last fortnight and lias soid 95,095 
release 10 weeks ago, including 4,801 last week. 

jjJgEBOl^CANT.Tl SOMEBODY TOLD Mt 66 ST1CKWITU M SUGARWEREGOINDOWN^ ViZ BCIONG10GEIHCR 64 

TT- ■ SHAYNE WARD THATS MY GOAL NIZLOPIJCB SONG m RirHADD AQHrDnrT RDPAIZ THC MIP.MT IA/TTU rm fUID «.9.^  410 SUNBLOCK IUBE READY 5 4 BRIAN KENNEDY & PETER CORRY GEORGE BEST - A TR1BUTE 6 0 TEXAS SLEEP 7 3 MADONNA HUNG UP 8 6 THE BLACK EYED PEAS MY HUMPS 9 O JOSE GONZALEZ HEARTBEATS 10 5 EMINEM WHEN 1MG0NE THE PUSSYCAT DOLLS STICKWITU   
121 7 SUGABABES UCLY  ^ 13 U KELLY CLARKSON BECAUSE OF YOU s«iy B«C 14 9 JAMES BLUNT GOODBYE MY LOVER al'^C 15114 ROBBIE WILLIAMS ADVERTISING SPACE 16 15 COLDPLAY TALK 17 13 SUGABABES PUSH THE BmTON 18 12 SIMON WEBBE NO WORRIES imxwt 19! 19 DHT FEAT EMDEE USTEN TO YOUR HEART oau 20 17 DANIEL POWTER BAO DAY wa.^ t-cs 2l! 20 TOM NOVY YOUR BODY Data 221 k; KOOKS YOU DONT LOVE ME v.^ 23 16 GIRLSALOUD SEE THE DAY Ptf^or 24118 THE PUSSYCAT DOLLS FEAT. BUSTA RHYMES DONT CHA AAM 25 25 ARCTIC MONKEYSIBET YOU LOOK GOOD ON THE DANCEFLOOR Do««w 26 10 EDITONS MUNICH mvmn 27| 21 HARD-FI CASH MACHINE teewsary ,28 34 KANYE WEST FEAT. ADAM LEVINE HEARD EM SAY toc-A FeSa 29 26 AARON SMITH FEAT. LUVU DANCIN 30 32 HOUND DOGSIUKE GIRLS »«{*, 3123 JAMES BLUNT YOU RE BEAUTIFUL At: 32(37 MARY JBUGEBEWTTHOUT YOU tond 33|28 GORILLAZ DIRTYHARRY 34129 KT TUNSTALL SUDDENLY I SEE P,:^ 35|39 HERD & F1TZ FEAT. ABIGAIL BAILEY 1 JUST CANT 6ET ENOUGH 36122 WESTLIFE WITH DIANA ROSS WHEN YOU TELL ME THAT YOU LOVE ME s 37140 KAISER CHIEFS IPREDICT A RIOT BUnk^dor 38131 MARIAH CAREY DONT FORGET ABOUT US OeUan 39|30 OASIS LET THERE BE LOVE Bg 6*^ KANYE WEST FEAT. JAMIE FOXX GOLD D1GGER R« A R U 

RICHARD ASHCROFT BREAK THE NtGHT WITH COLOUR 1RY GEORGE BEST-A TRIBU! E 
SUNBLOCKI1LBEREADY 

^ JOSE GONZALEZ HEARTBEATS 
4 ) EMINEM WHIN FM GOI (BLACK EYED PEAS r.'V i IM 

PUSSYCATDOLIS ifCKW n 16] DHT FEAT. EDMEE USTENTO YOUR HEART 15 | JAMES BLUNT GOODBYE MY LOVER 17 j KELLY CLARKSON BECAUSE OF YÔU 
13 j SIMON WEBBE NO Y 'I | WESTUFE FEAT. DÏANA ROSS WHEN VÛU TELL ME TUAT YOU LOVE ME )| CRIMEA LOTTERY WINNERS ON AGIO ] AARON SMITH FEAT. LUVU DANC1N gj MYLO FEAT. FREEFORM OVE MUSCLE CAR 111 POGUESFAIRVTÂLI OF ; lW .Of. 19 | COLDPLAY TALK | GIRLSALOUD SEETHE DA 
211 ROBBIE WILLIAMS ADVERTISINGSPACE 

30'25 TOM NOVY FEAT. MICHAEl MARSHALL YOUR BODY 
AH the sales and airplay charts published in Music Week are also available online every Sunday evening at wwwjnusicweek.com 



week, and the heavily discounted Editors 
album climbs significantly to number three 

CWHM 
THE EAGLES HELL FREEZES OVER CLIFF RICHARD THE lOTH ANNIVERSARY LIVE CAST RECORDING LES MISERABLES ROY ORB1SON THE ANTHOLOGY 

2 1VARIOUS NOW THATS WHATICALL MUSIC! 62 4" I VARIOUS HViCE AS l!ll[ - VVEch EiJOLP 5 | VARIOUS THE BEST CLUB ANTHEMSCLASS1CS 7 ) VARIOUS JME PRESENTS fHEE SENTiAL BARDS 
iHEARRUAi >: 

12 I VARIOUS THE VERY BEST OF POWER BALLADS 

IISNEYS CREATES! HITS 

iiilfWiU'IffîlliiH'l! 
5 HARO-Fl stars or ccp/ 

CURTA1N CALL-THE HITS 
IHEBACKROOM 

WILLIAMS Cf jJESTHilS 
OU A DA.S'CE f'LOÛR 13 13 COLDPLAYY-. 

15 12 iROBBIE WILLIAMS 16114 j PUSSYCAT DOLLS PCD Pi 22 | JACK JOHHSOH IN BETWEEH DREAMS 

tlie Officiai UK 

1 ■ h 41 JAMES BLUNT BACK TO BEDLAM ©ai     3 2 7 THE STROKES FIRST IMPRESSIONS OF EARTH „wohTrJfecIBWœos0(pl 

IM3 18 Y EDITORS THE BACK ROOM ® 1 4 5 27 HARD-Fl STARS OF CCTV ® 
5 3 45 KAISER CHIEFS EMPLOYMENT ®.i©: 
6 « 7 EMINEM CURTAIN CALL- THE HITS ® i 
7 6 31 KT TUNSTALL EYE TO THE TELESCOPE ® i ® i 
8 16 KATIE MELUA PIECE BY PIECE ®, © i 
9 10 34 GORILLAZ DEMON DAYS ® j ® i 

j io 17 B WILL YOUNG KEEP ON ® 
11 « KELLY CLARKSON BREAKAWAY ® ? 
12 13 COLDPLAY X&Y ® 6 ® i 
13 u MADONNA CONFESSIONS ON A DANCE FLOOR ® 2 
14 7 ROBBIE WILLIAMS GREATEST HITS ® « ® 4 
15 22 JACK JOHNSON IN BETWEEN DREAMS ® 2 
16 65 2 JOSE GONZALES VEENER ® 
17 50 3 THE NOTORIOUS BIG DUETS - THE FINAL CHAPTER ® 
18 12 12 ROBBIE WILLIAMS INTENSIVE CARE ® 5 ® 3 
19 .A ,8 PUSSYCAT DOLLS PCD® 
on ZO 26 93 SCISSOR SISTERS SC1SS0R SISTERS ® 7 ® 2 
21 23 20 KANYE WEST LATE REGISTRATION ® VfeVLlilBte BœAfîHl 9385282 llH 1 22 16 TAKE THAT NEVER FORGET - THE ULTIMATE COLLECTION ® 2 RCA 82876748522 (AIW 23 26 15 FRANZ FERDINAND YOU COULD HAVE IT SO MUCH BETTER ® 
24 21 14 SUGABABES TALLER IN MORE WAYS ® 2 
25 29 46 RODSTEWARTTHEJTORY SO FAR - THE VERY BEST OF ® ® j ^ _ 
26 15 18 GOLDFRAPP SUPERNATURE® CddfaBVCraro Uulp 1C0STIIHH250 (E) 27 20 33 THE BLACK EYEDREAS MONKEY BUSINESS ®®i 
28 37 72 LEO ZEPPELIN FOUR SYMBOLS 
29 30 31 FOU HGHTERS IN YOUR HONOUR ® 2 Raskulineo/Foo F iqhlcf s . opoitmioo itw\ 3U 19 » WESTL1FE FACE TO FACE ® 3 
31 27 35 BASEMENTJAXX iHL MIIi.Lb'.® "       
32 31 43 MICHAELJflCKSON NUMBER ONES ®, 
33 25 31 THE MAGIC NUMBERS THE MAGIC NUMBERS ® 
34 38 12 ARCADE F1RE FUNERAL ® 
35 35 37 àSiETIME ' 1 Ht BEST 0F -1988-2003 ® 3 ® 2 36 34 13 THE PRODIGY 1HEIR LAW - THE SINGLES 1990-2005 ® 
37 
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Albums Chart 

/ w J 39 35 hWIHLbbb WkhVhk hAl 1 HLtbS -1 Ht GkËATEST HITS®, 
40 44 30 hlbblwyOUU MAC 1 Ht VERY BEST OF ® ? 
« 65 RAZURLICH1 UP ALL N1GHT ® ? 
42 GREENDAY BULLETIN A BIBLE tojlWron 0« „„, 

1® 68 74 KAT1E MELUA CALL OFF THE SEARCH ® s ® i tato0 p 44 48 5 MARY J BL1GE THE BREAKTHROUGH ® 
45 53 73 THE EAGLES HOTEL CAL1F0RN1A ® 
46 .8 DAVID GRAY LIFE IN SLOW MOTION ®; Atlantic 5046797662 (TEN) 4/ 46 75 KEANE HOPES AND FEARS ® ? ® 3 Islind 0,08145(0) 14» 62 7 KELLY CLARKSON THANKFUL S 82376540832 (ARV) 49 41 10 EURYTHMICS ÛLTIMATE COLLECTION ® RCA 82876748412 (ARV) 1» JA ROLE EXODUS The Inc 9887328(11) 51 41 MARIAH CAREY THE EMANCIPATION OF MIMI ® ® 1 DefJam 9881270(0) 52 57 34 IL DIVO IL DIVO ® i ® 1 Syco Musc 82876651952 (ARV) 53 42 12 SUPERTRAMP RETROSPECTACLE ® WA 9886928 Ili) 54 55 18 PRINCE THE VERY BEST OF® Wvnef Bios 8122742722 (TEN, 55 54 10 KATE BUSH AERIAL ® 
56 39 8 GIRLS ALOUD CHEMISTRY ® Higgms/Xfcnoitun'a 57 o TEXAS RED BOOK® 
58 30 STEREOPHONICS LAN6UAGE.SEX.VI0LENCE.0THER? « 
59 45 33 OASIS DONT BELIEVE THE TRUTH ®3 
60 47 u BLINK182 GREATEST HITS® 

1 61 0 72 U2 THE BEST OF 1980-1990® 5 ®7 
62 51 U KATHERINE JENKINS LIV1NG A DREAM ® 

1 63 O ' IANBROWN THE GREATEST 
64 56 8 ENYA AMARANTINE 
65 * 6 NEILYOUNGGREATEST HITS® 
66 70 79 THEKILLERS HOTFUSS®i Lâard Knq UZAROOU (P) 67 63 39 GREEN DAY INTERNATIONAL SUPERHITS ® 

i68 O SNOW PATROL FINAL STRAW ® 4 ® 1 Fctton 9865408(0) 69 58 27 THE WHITE STRIPES GET BEHIND ME SATAN ® XL XIC0I91WTHE) ^TCf DRAGONFORCEINHUMAN RAMPAGE «^«080702(0. 71 66 ANTONY & THE JOHNSONS1AM A BIRD NOW ® Rouqh Trade RTRADCD223 (P) 
72 O 14 THEDOORSTHEDOORS Gtitra K 9740072 (TEN) 73 49 18 MARIAH CAREY GREATEST HITS ® Cobsnba 5054612 (TEN) 

L74 0 14 DOVES SOME CITIES ® 
75 61 17 BARBRA STREISAND GUILTY TOU ® CofcïTÈà 82876732612 (ARV) 
■as™. 50* ■ Highesl New f ntiy ® Pliisîisn (300.000) 0 Sto (60000) ■ Higfcît Clraw 0 Goîa (100.000) ®IfPl Pb&un Europe (1m Eaopeon Sites) 
SSicÂifT) 
"laïAajuoaoN ii msisw » 

W18 TFxLssf^ THE STROKES 2 SCIS^S1SI[K20 l>tf&ACK[Y£DPEAS27 M Wll TE STRIPES « §rÉ?e 

^AToais» SwT^S THE EAGLES 45 10 Sfj?58 SSSUSJI 
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awards 

MusicWeekAwards 06 

Tliursday Mardi 2, 2006 
Grosvenor Honse Hôtel 
Entries are being souglit for the following catégories; 
Best UK Marketing Campaign Best International Marketing Campaign Best Catalogue Marketing Campaign Best Eadio Station Best PR Campaign Best Digital Music Service 
Deadline for receiving entries is Jauuaiy 24th, 2006 
Fbr entiy forais, email louise@musieweek.eom 
Pbr a seat resei-vation form, email jamess@musicweek.eom 
Fbr sponsorship information, email matthew@musieweek.com 
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