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In this week's issue: Full coverage of the Brit Awards; 
MW Awards countdown begins Plus: the charts in full 
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3 'Reversing the Brits TV audience décliné mustbe a prionty.even 

if there are no magic-bullet answers 
- Editorial, pl6   

Your guide to the latest news from the music industry 

Warner Ul( heads 
Q4 upsurge O Warner Music UK led the way in an encouraging last three months of 2005 for the majods international recorded music business. Against falling sales for its US opération, the major last week announced tliat recorded music revenue for Warner Music International grew by 18% in the quarter ending Oecember 31, 2005. Overall, total revenue dropped 4% year-on-year to $1.044bn (£0.60m). ® Sanctuary's £110m fundraising has slipped a week, with the impact day now due tomorrow (Tuesday). © Sony BMG is set to move to new offices in Kensington next year, according to Property Week. • US investor Brandes Investment Partners has raised its stake in HMV to 9.24%, after buying a further 472,900 shares in the company. In tum Clear Channel International chairman Roger Parry, who is being lined up by the privatc equity firm to head HMV in the event of a takeover, has said he would push the retailer deeper into online retailing. • A Parliamentary group investigating the ftiture of the British high street has recommended that the Government close the tax loophole that allows Channel Islands retailers to sell goods under £18 back tothe UKVATfree. • The independent public policy think-tank Social Market Foundation is hosting a seminar on March 2 to discuss the Gowers Review of Intellectual Property. The event at the DTI conférence centre in Victoria Street is timed to take place just before the reviev/s call for evidence and Andrew Gowers will also attend the discussion and deliver 
• New BPI-issued figures show that the British share of UK album sales in 2005 was at a seven-year high l'K i-rh -lymefl of ail artist albumsales in 2005. an increase of seven percentage points 

es Blunfs Back To Be ; level, w awards went to Universal's Eminem, Sony BMG's II Divo and Westlife and Warner actsEnya. • Ringtones and i Mobile Streams, \ mobile networks 3 ai the UK, last week flo Alternative Investment I move valuing the company at £28m. 

year in 2005, according to research from retail analysts Verdict In 2005, Verdict estimâtes that consumers bought £8.2bn of goods online, with music and video the fastest growing area with a 36.1% increase to £755m. @ PPL says it remains will win a Copyright Tri into its proposed new tariffs for pubs, clubs and shops, Under instructions from the tribunal, PPL has already 

  Js part of the V2- funded independent label network Coopérative Music. @ Shazam has announced. with US network Cingular, which wi make its music récognition and e- commerce platform available to the company's 15m users. 
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Rhino lands Bee 
Gees catalogue 
® Rhino Entertainment has securei the sought-after Bee Gees back catalogue, entering an exclusive, Worldwide catalogue agreement witl the group. The deal will see the catalogue managed by ' Stratégie Marketing in l 

ligital 

• Both Amazon and Google are reported to be in talks with the mus industry over creating new digital music services to rival iTunes. O Union Square Music has signed deal with VitatPias Digital for digit; distribution. The USM catalogue includes labels Savoy Jazz, Denon 
• Canadian independent Arts & Crafts Records is opening a European division in partnership wil City Slang Records and based in Berlin. The new label, worked by 

New chairman 
joins WM1 
© Paul-Rene Albertini has exited as chairman and CEO of Warner Music International (WMI) after three years, to be replaced by Patrick Vien, previously président of NBC Universal's Global Networks Division. While Albertini was based in London, Vien will be based in New York. • British soul singer Lynden David Hall has died attire âge of 31. The who won the Mobo award for ewcomer in 1998, had been he rare form of the Hodgkin's lymphoma 
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• Universal Music UK has poached Sony BMG executive Hassan Choudhury to take charge of the Worldwide marketing of its rester of artists. Choudhury joined Sony BMG last year as senior director, global Europe after 18 years with ' the same time, Universal executive Mark Crossingham has been made général manager of Concord/Fantasy within UMGI. • The National has elected Nottingham Ice Centre & Arena chief executive Geoff Huckstep as chairman, succeeding Wembley Arena général manager Peter Tudor. • PPtTVPL has appointed John McGuire, previously Sanctuary business affairs manager, as its new head of broadeasting, © British Music Rights has appointed a new senior policy advisor 
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later this month to make any further représentations to the tribunal. • EMI's Robbie Williams was among the artists picking up IFPI Platinum Europe Awards in January as , Intensive Care was recognised for 4pm pan-European sa 

rc rock 'n' roll: The Brits or Tli 

s Sara Conway, who is on maternity leave until November. O Mark Sadler, who has been music vice président of MTV Networks UK & Ireland since 2002, is returning to radio in April as programme director of Dublin's UTV-owned Q102, • Mastering engineer Geoff Pesclie has joined the post-production department at Abbey Road studio. • Live music giant Anschutz Entertainment Group has appointed Tim Rawlings, previously employed by the Ministry Of Defence, as its opérations director. Caroline McNamara joins from Wembley London as head of sales and René Batsford is appointed IT director. 

Dooley stars in 
MW weblog 
• Music Week has launched its first blog, a free-to-access service offering 

te. Doole/s Weblog will 

;s. The blog ca: at httD://bloa.musicweek.com. O Capital Radiohas denied reports that the cancellation of its Party in the Park event is because of an inability to attract high-profile names. The event was shelved last year to make way for the Live 8 concert ® The London music and fashion festival City Showcase, being held from June 5 to 9 thi 

among the acts appearing at this year s NME Awards at London's Hammersmith Palais on Thursday, ® Tickets for this year's T in the Park festival have sold out in record time. They went on sale at 9am last Friday, with all-day, weekend and weekend tickets for the July 8-9 event selling in under an hour. • Media regulator Ofcom has refused a proposai from UBC Media to create régional clusters from 13 of its 18 Classic Gold local AM radio stations. • Gorillaz are to feature in a sériés of mobile phone games from RealNetworks. • VH1 today (Monday) opens the voting for its Nation's Favourite Lyric search, ahead of a countdown show over Easter weekend. The shortlist of 100 lyrics was narrowed down by a panel of industry executives and writers, including Don Black and Guy Chambers, in partnership with Music Week last summer. Voting is accepted at www.vhlco.uk/lyric. 



News 

Interest in guitar bands boosts Q, NME, Mojo and Kermng!, while poppier titles stmggle 

ABC lises underline rock upsurge 

The embattled pop market has laken another blow, with new ABC figures revealing just how badly its 
Top OfThe _ tion during the second half of 2005 slurap by more than 50% against the équivalent period in 2004, to leave it sitting below the 100,000 mark for the first time. During the same period, the now-defimcl Smash Hits fell by more than 25% to leave it lingering at 92,398 - its final ABC figure. This cornes in sharp contrast to the likes of Q, NME, Mojo and Ker- rang!, the latter of which saw a 23.2% year-on-year increase in circulation. Likewise, Future Pub- lishing's Classic Rock and Métal Hammer have also continued their growtli of recent years, both now 

"Rock music is back," was the simple analysis of Emap Per- formance managing director Marcus Rich, who oversees Q, Mojo and Kerrang! and two weeks ago announced the closure of Smash Hits. Rich suggests the accélération of the internet, coupled with the catalyst of Green Day's huge popu- larity, has squeezed the potentiel audience for pure pop and this has come at the expense of Smash Hits, while benefiting guitar- orientated titles. "Kids are accessing différent types of music earlier than they would have done," he says. "People are coming to the rock market younger, and women are coming 
He also believes that the 

on their bedroom walls - histori- cally a significant factor in the suc- cess of pop titles - are either of R&B stars or rock stars. "People say a new Busted is needed, but there already is one - they're called Fightstar," he says. 

ABC compansons 

Perhaps unsurprisingly, this pessimistic view of pop is not shared at BBC Worldwide, which publishes Top Of The Pops. Teen Group associate publisher Duncan Gray is sanguine about the fate of 
moved back to monthly publica- tion following a short-lived attempt as a fortnightly. "Ifs been a tough year for everyone, which is emphasised by the closure of Smash Hits? he says. 

"Other areas are proving more popular at the moment, but the acts are there to drive people's interests. There's McFly, Son Of Dork, Girls Aloud and Shayne Ward, who's going to be bringing an album out and this will be vety big news for us." In truth, Top OfThe Pops was part of a wider slump in the teen magazine market, with the likes of Ifs Hot!, Sugar, Cosmo Girl and Afer ail seeing significant ye 

year slumps. Nevertheless, Gray discards the idea that this audi- ence has rejected the printcd word infavour of online information but he believes the two média need to work in harmony. "Online is where we're concen- trating going forwards," he says. "With the change back to monthly, we'll have plenty of content avail- able for the website and we'll be able to really build up people's expectations of the printed maga- zine through the website." Meanwhile, IPC celebrated NMEs success in increasing circu- lation for the second quarter running, meaning it has put on an extra 6,000 sales against the same period last year. NME publishing director Eric Fuller puts the increase down to three factors: the éditorial strengths of Conor McNicholas coinciding 
indie music, the marketing activi- ties around the magazine and investment made in the distri- 

Wireless Festival heads to Yorkshire to create second site 
Live Nation's Wireless Festival is to expand to a secondary site in Leeds as it returns this summer for its second year. The festival broke new ground in the Ul< last summer, being staged in the middle of London and with no camping facilities. This year, it will run for up to five days in Hyde Park and two days in the grounds of Harewood House in Leeds, where The Who will feature among the headline acts. Headliners for the London leg will be an adult-orientated mix of Depeche Mode, David Gray, James Blunt and Massive Attack, with the latter also set to headline one of the days of the Leeds festival. 

The Hyde Park event will run from Thursday, June 22 to Sunday, June 25, while the Leeds dates will be over the two days of that weckend. And organisers say it is "very likely" that the Hyde Park leg will be extended to include June 21, making it the longest festival in the live calendar. Acts for the extra day are currently being sought Other acts confirmed for the festival include KT Tunstall, The Zutons, Doves, Pharrell Williams, Chic, The Flaming Lips, DJ Shadow, Goldfrapp, The Eels, Zéro 7 and Bauhaus. 

of people the festival is trying to attract "When we launched Wireless we wanted to create a festival for people who live in the city and don't want to camp," says Galbraith. "We promised decent facilities and no mud, and the choice of acts is consistent with the sort of customer profile that 

Channel Entertainment The company's managing director The event is being promoted by Stuart Galbraith says the choice 

Galbraith says the décision to expand to the north of England was an obvious one. "Look at the charts," he says. "It doesn't take a genius to work out that Yorkshire's got the most vibrant heUK." 

shows will be slightly up against last year, at 25,000 to 30,000 each day, while the Leeds shows will accommodate 15,000 to 20,000 fans. Live Nation will scale down the promotional use of free tickets, which were used to boost profile in the first year of the event, says Galbraith. Tickets will be priced at £37.50 per day. The festival was created in partnership with Oi, which will continue to sponsor the event. Oz customers will be offered tickets from today (Monday), four days ahead of général release, and will also be offered two-for-one deals, 
Live Nation, formerly Clear of acts booked reflects the type The capacity for the Hyde Park VIP areas within the festival. 

THE MUSIC WEEK PLAYLIST 

è t. 

A refreshing début 
tmly mastering and specialist play hooky pop-rock lead single 



(B-Unique/Polydor) 
/ \ JamesBlunt 
/ O, ) British female- KT British sTnale* 

# ^ ( s—' 

PoWor) (Warner Bros) Pop act James International Blunt (Atlantic) group; Green Day International (Reprise/Warner 

Initial reaction over TV audience décliné points to review of show's length 
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As the build-up begins to next week's Music Week Awards, market share awards and nomination 

MW Awards: the c ( 

top singles company 
I Universal 
Music UK 
2. Sony BMG 
Music 
Entertainment 
3 EMI Music 

Universal set new standards to win tire Music Week Award for top singles company for 2005, ciaiming a record- breaking annual share of 

Top indie singles company Ibp indie aibiu 

the lîli Having taken a best- yet 29.6% share of singles in 2004, Universal Music UK improved on tliat during the fbllowing 12 months with a 32.6% share of the singles business, as it supplied half the year's 10 biggest sellers, Universal Music TV led the way with Tony Christie's reissue Os This The Way To) Amarillo setiing Llm units as 2005 s top singles seller. 

places in the year's Top ; 10 for Universal releases i Don't Cha by Pussycat Dolls feat Busta Rhymes, McFly's Ail About You/ You've Got A Friend, AkoiYs Lonely and Push The Button by Sugababcs. Universal, whose award was accepted by Mercury Records président Jason lley (pictured), finished 10 percentage points alread of Sony BMG, whose biggest singles seller of the year was Shayne Ward with That's My Goal, while EMI 

1. Gut Records 
2. Ministryof 
Sound 

Gut claimed its highest chart placing yet on a ycar-end singles chart as 
I Ministryof ^inis^°; J Sound heldoff SOUnd a close 

XL Recordings 2. XL Recordings to wm the Music Week 1991 claimed the year's fourth biggest seller with l'm Too Sexy by Right Said Fred, went a position better last year by supplying 2005'sUiird biggest seller with Axel F by Crazy Frog. The single, which prevented Speed Of 
Coldplay's first number one on the singles chart, sold 493,103 copies during the year and 

managing director Steve Tandy (pictured) took 3.4% of the overall singles market during the year, while its share of independent business was 15.0%. MoS filled second place with 2.2% of the total market with Sanctuary thîrd on L7% - twoof . the companies wl 

What a big week it was for music industry awards last week, Not only was it Brits week, but the industry gathered on Monday to launch this year's Music Week Awards. More than 200 industry movers and shakefs crammed into the Sin Club m London's West End (1) to hear the shortlists announced in 16 différent catégories (see below), as well as seeing five market share awards presented (see above). The evening climaxed with a two-song performance from Imogen Heap (2), who was celebrating her new licensing deal with Nick Raphael's Sony BMG imprint, White Rabbit. Accompanying Heap was lier manager Mark Wood, here with U Myx's Jeremy Marsh (3), listening to Mus/c Week publisher Ajax Scott (4) open the evening, before announcing the shortlists with Music Week editor Martin Talbot. The market share awards were calculated using the Officiai Chart Company's criteria for corporate group - 
Polydor or Parlophone against the 2005 "compa which was Sony BMG, The evening also saw a first, in the form of an award for top independent singles company, to further récognition for the independent label set 

Music Week Awards 2006 shortlists 

Reveal, Derby Rough Trade, Portobello Sclectadisc, Nottingham 



The Music Week Awards take place on Thursday March 2. For tickets, 
e-mail James Smith at JamesS@mLisicweekawards.com 

| lists were unveiled last week at an industry-packed launch event at London's Sin nightspot 

owitdown bénins 

■i»ts company 
the 12 months to claîm an overall 13% of the market flie company, whose award was picked up fay MoS Recordings 
(pictured) last Monday, placed two albums among the yeart 10 most populai- compilations with The Annual 2006 taking eighth place and Gatecrasher Classics lOth position. XL ranked just 0.1 pereentage points behind MoS for the year, as it topped the chart twice through first rétrospectives from two of its most successful acts. Basement JaxXs The Singles finlshed as the 24th most popular artist album, while Prodig/s The Uw - The Singles 1990-2005 was 35th. Sanctuary was third with L0%. 

Top compilations company Top albums company 
1. Universal 
Music Ul< 
2. EMI Music 
3. Sony BMG 
Music 
Entertainment 

Universal claimed shares in 2005's six top multi- artist albums as it took 
for top compilations 

In a difficult period for a compilations sector hit by sharply falling sales, the majoKs New! partnership - with EMI Music -predictably supplied the year's three biggest-selling compilation albums, but teanung up with Sony BMG for Pop Party 3 and Dance Party also gave Universal a stake In the fourth and fifth top sellers for the year. Just for goodmeasure, Pop Jr, issued by 

its own, ranked sixUi for Oie year, while Universal was also part of 15 other albums among the year's 40 biggest compilations. Its award was collected last Monday by UMTV managing director (pictured) Brian Berg. Besidesthe Now! albums, second-piaced EMI supplied two other titles in the year's Top 10 - Happy Songs at seven and Housework Songs at nine - while Sony BMG's "party" ail 

1 Universal 
Music UK 
2. Sony BMG 
Music 
Entertainment 
3. EMI Music 

Call hits album topping the key Christmas chart im issued during the In between, albums by 
biggest seller on its way to taking the Music Week Award for top 

The major, whose award was picked up last Monday by Universal Classics & Jazz général 
(pictured), claimed a 26.3% sliareof artist album sales in a year in which Kaiser Chiefs' Employment outsold ail other débuts released in 2005 to finish fourth top artist seller of the year. Itroundedoff the year 

Keane, which finished one and two for 2004, each soldanother 750,000 copies in the year to finish among 2005's Top 20, while its other big sellers included Hot Fuss by The Killers and Love Angel Music Baby by Gwen Stefani. Sony BMG's second place followed successes with the likesof WesUife, Kelly Clarkson and Faithless, while big sellers from Coldplay, Robbie Wllfiams and Gorillaz helped EMI to third spot. 
Gut, the home of the Crazy Frog, was the winner, with their managing director Steve Tandy stepping in for chairman Guy Holmes, who was otherwise disposed in South Africa, celebrating his mum's birthday. Perhaps the happiest pair of the night were husband and wife Will Nicol of Sanctuary and Claire Horseman of Sony BMG (5), who received nominations in separate catégories, for work or The Fali and Faithless respectively. Atlantic were also out in force, in the form of Jack Melhuish, Stuart Camp, Lee Jenson and Richard Hinkley (6). Also in the house was BPI and Brits chief Peter Jamieson, spotted here (7) getting some tips on how to run awards from MW% Ajax Scott. The venue certainly caught the eye. Formerly known as Rouge, it has been just reopened, recast as a Moulin Rouge-style bar, with risqué illustrations on the walls and in the loos, not to mention scantily clad waitresses - and waiters in kilts... No, Dooley didn't get that either. But a group of revellers here share a drink and a few words of advice with one of their waitresses (8). After completing her superb performance, Imogen Heap later lined up with the promotions gais from Hart Media (9). Pictured (from left) are Sue Reindhardt, Lauren Barley, Heap. Nicky Burns and Jo Hart. A 
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32 TOP 20 HITS IN 2005 - 18 HITTING THE TOP 10!! 
THESE ARTISTS ALL HAVE ONE THING IN COMMON... intermeaia.. 

2006 MUSIC WEEK AWARPS 
'SHORTLISTED BEST INDEPENDENT PROMOTIONS COMPANY OF THE YEAR' 

FOR THE 7TH YEAR RUNNING AND 3 TIMES WINNER!! 
Embrace 

Damien Rice 
Lostprophets 

Ciea 
Crazy Frog 
Nerina Pallot 

Boogie Pimps 
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Studio B 

Mull Historical Society 
Unîtîng Nations 

The Tears 

Liberty X 
DHT 

Stonebridge 
Eric Prydz 

Delays 
Alkaline Trio 

Moloko 
Bob Sinclar 
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The White Stripes 
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Tom Novy 

Jamie Cullum 
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Features are edrted by Joanna Jones 
The of rise Nizlopi and the Arctic Monkeys via the internet 
highlights how quickly the média landscape in which music 
PRs and pluggers operate is changing. By James Rose 

Online PR 

movesinto 

newgear 

When the final issue of Smash Hits magazine hit the shelves last week, it highUghted a potential crisis at the teen end of the print press. Emap's décision to close Smash Hits magazine came as the publisher acknowledged the future for teen média wasn't 'ink on paper", that young 
and its future lay in stretching the brand across new média platforms including digital. At the same time, the online buzz which fuelled the Arctic Monkeys' rise to famé has filled column inches in the press. Similarly, initial awarcness of Nizlopi's JCB song was spread online by a distinctive promo video, which had been viewed by a million people before Nizlopi took publicists on (see campaign of the quarter, plO). The non-traditional trajectory of two such différent records last year could not have highUghted more clearly how quickly the 

média landscape in which music PRs and plug- Oiilinojoint- gers work is changing. "teractivcT Community websites which enable bands eleirênt on Goidi and fans to post and discuss music are soaring lookin' Ch.un's in popularity. Visits to MySpace.com, Spaces.MSN.com and Bebo.com, the UK's most morethan popular net communities and chat sites at the end 300,000 hits of January, have seen year-on-year growth of 555%, 1,056% and 6,009% respectively, accord- ing to internet analyst Hitwise. So growth has inevitably changed tlie rules for breaking a band and, in tandem, the rules govem- ing the work of PRs and pluggers. Creating a MySpace page and building a com- munity of "friends" who follow their progress is now a simple task for a new band. According to Mickey Modem, a partner in Modemwood Man- agement, this process can now, to some extent, replace the initial phase ofa PR campaign. 

Modemwood has recently taken on new Dan- ish band, New Lost World, and has received offers from PR companies to rcpresent them, but is con- centrating instead on building the band's profile on MySpace and waiting for better offers. "It's the way we have been doing things for a while," he says. "We won't pay out on day one for PR. It is a substitute for PR. It's almost a substi- tute for a manager." Many PR firms have blurred this dividing line, however, by setting up their own MySpace pages, hoping to gain exposure for their freshest bands. Radio and TV plugger Jo Hart, director of Hart Media, accepta that the rôle of the internet in breaking new bands is growing. She now makes use of internet data to influence specialist DJs, referring to hits on artists' websites as evidence of their potential. While Hart says she accepts acts based solely on music quality, rather than online presence, some PRs are increasingly taking both into account in their talent spotting. Seb Monks, creative manager of Hardzone PR, says, "Most acts will still want to get PRs on board as soon as possible and now the PRs will be say- ing, 'OK, if you're serious, show us your website and your MySpace page.' "You have to be wary with online buzz, though. It is very easy to for bands to pick up 'friends' on MySpace, but are they excited about their music? Have they seen them live?" Chris Hewlett, director of Fifth Elément PR, sees a band's ability to organise a substantiel internet presence as a good indicator of its poten- 
Fifth Elément has found that niche websites also offer a big opportunity for up-and-coming bands, offering targeted exposure to an enthusias- tic global audience. "Niche websites are very valuable, even if they have relatively few users, because they are inter- ested in that kind of music." says Hewlett. "You can also get great reviews, which can then be built into the rest of what you do." Compared with the précisé circulation figures available for tradilional média, it is more difficult to assess the impact of online "magazines" such as Playlouder, Drowned In Sound, Disorder and Downloader, yet it is clear that online reviews are fast becoming important to record labels and bands and, as a conséquence, PRs. However, specialist online publicists argue that internet PR needs a distinct approach from tradi- tional campaigns. Don Jenkins, managing director of Hyper- launch, a company which créâtes websites and provides online publicity for clients in varions entertainment sectois, including music, says, "The notion persisls with some labels that you can lump in online PR with traditional. The more sawy MDs realise that online PR has its own space. "Even the people who run websites for tradi- tional média are not necessarily part of the same éditorial team: you have to cover both grounds." Lee Henshawe, joint managing director of online PR firm Way To Blue, believes that some traditional PR firms have stmggled to move into the internet sector because they have been the hardest hit by falling music sales and mergers between major labels over the past five years. And Henshawe rejects the suggestion that proactive artists have begun to take on some of the rôle of the publicist by communica ting with their fans through websites. "Artists can reach people directly, but what we do is PR and publicity," he says. "Mike from The Streets takes his website very seriously, but he doesn't want to be an online publicist, in the same way that he doesn't want to be a radio plugger." One fast-growing vehicle for creating internet publicity is tire interactive game. Hyperlaunch 
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created a promotional game for Goldie Lookin' Chain's track, Guns, which challenged the public to use keyboard commands to "rolT a joint faster than an on-screen band member. More than 300,000 people played the game. "The web is interactive, you can bave fun with it," says Don Jenkins. There is a difiérent layer of cre- ativity going on with the web to traditional PR." Despite the new possibilités offered by the internet, PRs agree that they are still far from a world where they could promote exclusively online and many pluggers feel that their rôle is now even more significant because of the prolifér- ation of internet exposure for artists. "There are so many bands out there that you still need people to sift through it and sort the wheat from the chaff," says James Donaldson, radio plugger at Chapple Davies. "Sifting tire internet is rather a time-consum- ing process, so we are still tipped off to most things and we still go to gigs to check bands out. If we see something we like, then we might go to their website." Indeed some would argue the wealth of infor- mation about new artists on the net may even have given key tastemakers in the traditional média greater influence on sales. "Every band out there has a website and a MySpace page," says Dylan White, director of promotions at Anglo Plugging. "The drivers for sales are still superstar DJs and média tastemak- ers, whether it's Radio One, Xfm or Johnny Vaughan." For now, atleast, many PRs are finding the bal- ance between riding the wave of the online buzz and helpingto create it 

Radio hung- 
up about 
Madonnahit 
Madonna ended 2005 with an extraordinary quarter of airplay for Hung Up, which set a new 2005 weekly audience record and reached nearly 200m more people in the quarter than the closest runner-up, the Sugahahes' Push The Button. Following Wladonna's previous single, Love Profusion, which peaked at number three in the airplay 
sampling Hung Up was immediately picked up by Radio One and Radio Two, debuting at number four after release on October 17. It rose 4-3-1 and stayed at the number one spot for the next six weeks, setting a 2005 weekly audience record of 97.04m on December 4. That mark beat the week's second placed record, Oasis' Let 

■h 
Top 25 airplay hits of Q4 2005 

MADONNA Hung Up (Wanier trosT 

DANIEL POWTER Bad Day (Wamer Bros) CRAIG DAVID Dont Love You No More (Wamcr Bros) 13,184 410,795 

10 Robbie Williams Advertising Space (Chrysalis) 12,792 363383 liidd/ViTgin 

15 Wlli YOUNG SwHch It On (Sony BMG) 12,483 3( 16 l(T TONSTALL Undor TIig Weather (Relcntlcss)  7,142 302,104 RdPntless/Vinjin 
18 KAISER CHIEFS Modem Way (B-Uniquc/Polydor) 
20 TOM NOVY Your Body (Data) Ftic Importance Of Seing Idle (Big Brother) 13,178 Z 22 THE BLACK EYED PEAS My Humps {MM) 8,695 Z 23 KANYE WEST/JAM1E FOXX Gold Dlgger (Roc-A-Fella) 7293 233,209 Merotry/Merairy 

e Be L vef by a 25CWEN STEFANI Cool (Intmcape) staggerîng 38.59m people. 
////////// / /// / ///x , - - p; .   \ \ \ \ \ \\\\ \ «b \\ \ \ \ Nominoted for Woman of the Year 2005 - Nominated for Musk Week Best independent Promotions Company 2006 
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THE SUBWAYS / TOMMY LEE / THEMODERN / THE CLOUD ROOM / BATTIS / MATTAFIX / YING YANG TW1NS 
SEVENDUST/ PEOPLE IN PLANES / THE C1NEMATICS / HEAVEN 17 / ART BRUT / 3RD DAN / THE SUFFRAJETS 
DEACON BLUE / JAMIE CULLUM / BRÏTNEY SPEARS / GARY JULES / EAMON / JUSTIN UMBERLAKE / R KELLY 
MYLEENE KLASS / EASYWORLD / KEALER / MATT GOSS/ PHIXX/ GEORGE BENSON/ FREESTYLERS/ GROOVE 
ARMADA / A GIRL CALLED EDDY / INTENSO PROJECT / THE FEATURES / FRIDAY HILI / MOHAIR / PERFECTO LABEL 
IMOGEN HEAP/COURNIEY PINE/DUEL/JOHNNY MARR & THE HEALERS/ NATAUE COLE /BOND/JOOLS HOLLAND 
SO SOUD CREW/ PAUL CARRACK / BETA BAND / MINISTRY OF SOUND LABEL / CHRIS REA /DANIELOUONNEU 
ELKiE BROOKS / THE BLUE VAN / FANS OFKATE/ COMSMIC ROUGH RIDERS / DIANA KRALL / EDWINA HAYES 
AMYSMITH / NIKKERSHAW/ PAULOAKENFOID /TEEDRAMOSES /MILBURN /888/ RICKYROSS /JCCHASEZ 
AMBULANCE LID/ DJ FORMAT/THE FARM / TOWERSOF LONDON / MELANIE BROWN / ULJON/WHEATUS/TQ 
THE EAGLES / THE STORYS / FAITH H111/ HYBRAS1L/ CHOONG FAMILY / WINTER ROBERTS / T1DDY THOMPSON 
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Features are edited by Joanna Jones 
The internet is presenting mastering houses with new opportunities for business, offering 
both cost savings and flexibility. Jim Evans highlights a fast-growing area of the studios sector 

Mastering the 

online future 

followi sales, recording studios and mastering houses 
in the DIYera. It is now commonplace for tracks to he uploaded from a studio in one continent, down- loaded to a studio in another and sent on for mas- tering or mbdng to another location - ail without heing converted into physical formats. Mean- while, the rise of the hedroom studio is well doc- 

All very mystifying, one might think, for cut- ting and mastering experts who grew up with manual lathes and practised the art of dise cut- ting onto vinyl in darkened Soho hasements. But both long-established mastering maestros and younger web-sawy outfits are embracing the internet and tire opportunities it can offer clients who are looking for more economical and con- venient solutions. The past year has seen several key develop- ments. In May, Mastering World corabined the might of three independent mastering studios - Simon Heyworth's Super Audio Mastering in Devon, John Dent's LOUD Mastering in Somer- set and Donal Whelan's Hafod Mastering in Wales - to offer an online mastering network. Meanwhile, at the end of last year, two leading London mastering houses ramped up the profile of their dedicated online mastering services - Metropolis Mastering with iMastering and Soundmasters International with eMasters. The services' key selling point for customers, whether hedroom musicians or major labels, is per-track mastering with a speedy turnaround. With more than 140 years of experience, in excess of ibn record sales and hundreds of num- ber one records between them, the Metropolis mastering team pitch their service at bands, musicians, producers, DJs and record companies in the UK and overseas, either working with a limited budget or preferring the simplicity of booking online and not having to physically attend the session. iMastering is billed as a simple, three-step process; "Access the website, create an account and upload your files to our secure server." The files are then mastered by one of the Metropolis Mastering engineers and sent back as a CD mas- ter or files within five working days. The cost for CD Mastering is a basic £75 per track (£900 for a 12-track CD including masters). Vinyl master- ing costs start at £100 per side including time and lacquer. The Soundmasters International set-up is sim- 

•t., 

ilar, with eMasters allowing clients  engineers - who have more than 50 years' bined experience and mastering crédits ranging from the likes of Kasabian to The Prodigy to Paul McCartney - for a limited cost and without the need for the customer to attend the session. One of the prime movers getting iMastering off the ground was mastering engineer Stuart Hawkes. "We believe it will proride a valued serv- ice, not least because the music business finds itself in a state of flux and people are looking for the more économie solutions," he says. "Clients who might not preriously have corne to us can get their projects mastered at a sensible cost. They pay per track rather than by the hour." The only catch is that the client cannot attend the session. "It works for us because we can slot the iMaster- ing sessions around our other 'regular' work." Hawkes says he was inspired by the success of Sterling Sound's After Hours service in the US, whose offering targeted budget-conscious labels and emerging artists. The mastering rooms were used by freelance engineers during what would otherwise be dead time. "I thought we should develop a similar service," he says, "but also adding in the services of our top-shot engineers." 

at LOUD Mastering 

To use a cliché, we'te working in the global village now 
iMastering 

"We'll also be targeting international clients. To use a cliché, we're working in the global village now. Certainly we're not the only facility offering online mastering, but we've looked at what else is on offer and believe we have got our service off on the right footing. We have checked out a number of other sites and have not been over-impressed with the security they offer." Security is a key issue for the service, which uses 128-bit SSL encryption. "We are using the best encryption available and restricting the access to accounts," says Hawkes. "Ail access to our server is logged com- plété with source IP addresses, beyond that we will not discuss our security strategy as it will only make it easier for hackers." Over at Soundmasters International, Streaky, who works alongside vétéran mastering supremo Kevin Metcalfe, also says the bulk of business - around 75% - is international, with many new 
"We're really talking about independents and artists who haven't mastered before and don't really know what it's ail about," he says. "It's a great opportunity for them to come online and see what we can do to their music." 
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Pnorto Mastering World, there have been other online mastering facilities, but they have never offered choice of studio or engineer Donal Whelan, Hafad Mastering 

Streaky admits it bas taken a while for the serv- ice to become accepted. "It's been an upbill strug- gle, but we've been going a year now and were happy," he says. "People dontembrace nevvtech- nology too quickly. We've just redesigned the website and are offering clients a lot more than just mastering services. As far as security is con- cemed, we've got our own server and tbeyVe in a nuclear bimker - safe enough, I reckon." Another leading London mastering bouse, Alchemy, says its service is integrated into its tra- ditional activities. "We've been downloading and transferring files of one sort of another for quite some time," says director Barry Grint. "It will be interesting to see how a dedicated online master- ing system fares, what the take-up will be. We're keeping an open mind on this." The internet is also benefiting those who want to get away ffom London and ply their trade in more remote locations. Virgin Records technical opérations manager Steve Skelton, who bas worked with Mastering World on tracks from The Kooks and Turin Brakes, agréés the burgeoning online mastering sector allows record companies easier access to studios in the régions and at compétitive and 
"Now we have WAV files and broadband it gives us more options to master projects outside of London," says Skelton. "It also means a real change in the speed of access - before we had to send stuff by post and tbree to four days later it would retumed. Now we can get a track raas- tered later the same day and the engineers are always at the end of a phone if you want to dis- 

A year ago, Shawn Joseph and his partners opened Optimum Mastering in Bristol and work- ing online has figured prominently m its output to date. "We dont have any dedicated software to process crédit card payments and so forth," says Joseph. "But we're working on the internet ail the time. In fact, we're about to set up our own FTP site. It's something we haven't really shouted about, but now broadband has been upgraded to 2.2Mbps just about everywhere, we can take full advantage of it. It's great to be able to corne in in the raoming and find files there from New York ready to be downloaded and worked on.' Joseph, however, sounds a note of caution. "There's only two of us here," he says. "With ail this working online, you have to be careful not to make it too impersonal. Interaction is important; without the personal touch, the communication, it can ail become too clinical. While we're keen to embrace the nevv technology, we don't want to lose the personal touch. When we first moved down 'to the sticks', we thought things would be quiet, but the whole online thing has opened everything up." Meanwhile, Optimum has launched Track By Track Mastering, with customers able to supply an audio or data file of a track and get a fully mas- tered 24-bit data file, either electronically or physically, in retum. "Track By Track should appeal to labels, artists and producers with download-only product, as well as unsigned artists looking to benefit ffom high end mastering without having to stretch to the cost of a full CD or vinyl mastering session," suggests Joseph. Meanwhile, Wales-based mastering engineer 

iMastering (B Metropolis 

First Class Mastering 
for every budget! 
Europe's most successful mastering facility now offers a low cost online Mastering service. ■ ! 
the wortd's best engineers in our state of the art mastering suites. 
iMastering is secure, easy to use and available Worldwide. 

T Just VÎSÎt: 
www.imastering.co.uk 

' or email us: . ' 
iMasterrametropolis-group.co.uk 

Our engineers are: 
Tim Young 

Tony Cousins 
lan Cooper 

Stuart Hawkes 
Miles Showell 

Frank Arkwright 
Mazen Murad Andy "Hippy" Baldwin 

www.imastering.co.uk 
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Donal Wlielan whose Mastering World concept embraces his own Hafod Mastering, which opened just over ayear ago having served lime at Chop Em Ont and Townhouse Mastering during the Nineties, is also keen to underline that new technology should not mean the loss of the Per- sonal touch. "Prior to the establishment of Mastering World, there have been other online mastering facilities, but they have never offered choice of studio or engineer," says Whelan. "Our network provides the prospective client complété control over the final resuit of their mastering experience. Not only do they get the information and the expertise of the engineers, but a fui! description of the mastering room and ail the equipment." The website has détails and equipment rundowns on ail member studios, as ■well as comprehensive CVs of the engineers, who include mastering engineers Simon Heyworth (who pioneered the création of Super Audio CD), John Dent (whose mastering crédits include Kasabian, PJ Harvey and Zéro 7), Jason Mitchell (Gary Numan, Zéro 7), or Whelan (Goldie Lookin Chain, David Sylvian and Embrace). Once clients have chosen which engineer and studio they wish to use to master their music, the next step is to upload the music files to Mastering World's secure server. The chosen engineer mas- ters the music and places it back on the server. The client then downloads the finished product and burns it to CD-R. Prices range from £35 to £50 per track (depending on number of tracks) mastered by Whelan, to £65 with Jason Mitchell, up to £100 to have a track mastered by Simon Heyworth or John Dent. 

"Choice appears to be the buzzword," says Heyworth. Music listeners have a 'choice' of for- mats. MP3, iTunes, CD, Surround-SACD, DVD- Audio, DTS Music Surround. These days it is ail about choice and prospective clients can get this through Mastering World." "With Mastering World, the client gets both choice and a personalised service. Between our facilities we cover ail bases from Super Audio CD and surround to vinyl cutting and everything else in between," says Whelan. "Each facility has its specialities. While we concenlrate on mastering stereo mixed albums and songs at Hafod, we will no doubt add 5.1 surround sound services in the future. For now, we refer any of our clients with surround requirements to our partner studio Super Audio Mastering. We do a similar thing when our clients want vinyl cuts: we do the mastering here at Hafod and send the final ver- sions across the network to LOUD Mastering for the eut." Mastering World's network currently features three facilities, but this will grow, says Whelan. "We'd love to recruit new players internationally, studios in New York, Australia, wherever - open- ing up the global market. We're certainly aiming to build an international profile for the network." "So many people record in the digital domain with Pro-Tools - it can come from their studio, people can listen to the mlx, then you can for- ward to the mastering house and they can send it back ail in the digital domain," says Virgin's Skel- ton. People making music in their bedrooms can send an email and whack up a file on the master- ing studio site. Most démos would previously never get mastered but these days it is easier and 

i 

Choice appears to be the buzzword Simon Heyworth, Super Audio Mastering 

cheaper to do and now we are talking about 10- 15Gb broadband in people's homes it will become more and more relevant." For Wlielan - who is currently engaged in the painstaking process of digitally remastering Heaven 17s three early Eighties albums, Pent- house and Pavement, The Luxury Gap and How Men Axe from original master tapes from Virgin's vaults - the brave new world of digital and the ancient arts of mastering may well become even more rather than less closely entwined. "With ail these bedroom studio projects going on I think the mastering rôle - the middle rôle - is becoming more important," he says. "It is important that at that stage a project gets sorae experienced ears on it." In ail the flurry of activity online, it is the mas- tering engineer's experienced ears, it seems, that will be at a premium for some time to come. 

masteringworld.com w 

More and more artiste, labels and studios are 
realising the true value of online mastering 

Kid Carpet Heaven 17, Turin Brakes, The Kooks, 
The Swingle Singers, Marina Laslo, The Bees and many more! 
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The Brits can reverse décliné in TV audience figures with fresh thinking n»/v Weas 

Brits can bounce back from TV blip 

CMP Information, Ist Flo 

However you look at it, 4.6m viewers for the Brit Awards, the year's biggest célébration of British music, is disappointing. The average was down by almost one-third on last year's 25th event - but we shouldn't be too surprised. Don't get me wrong, Wednesday's show was undoubtedly powerfiil. The volume of press coverage was immense, while TV coverage spilled out beyond one main show, and radio and retail were ail over it too. It was impossible to avoid the Brits last week. Personally, the show itself did feel a little uneven, with some truly mémorable performances - Prince and Weller were my personal highlights - standing out among the rest. But such views are inevitably sub- jective and, overall, it was compelling, slick and pro- fessional, a triumph for the entire production team. Reversing the show's audience décliné must be a priority, even if there is no magic-bullet answer. The fact is that the Brits' format has, one or two innovations apart, remained largely unchanged since the early Nineties. And the length of the show may very well be more of a négative than a positive too. The nature of TVhas changed radically in the past decade and more. In the early Nineties, viewers' 

choice was limited to just four terrestrial channels. Today, there are dozens - 40 accessible through Free- view, more than 200 and growing through Sky. And we aîl know that per show audiences have declined as 
a Tut'^perhaps more significantly, this shift has also built a génération of TV viewers with much shorter attention spans, with a tendency to snack on TV, rather than gorge on 150-minute feasts like The Brits. Think about it - when was the last time you sat down and watched a full two-and-a-half hour TV show or film firom beginning to end? The more com- mon habit today is to stick with a channel for 20 min- utes or half an hour, before flicking over. Where does this leave the Brits? Some say that music simply doesn't gather big audiences any more and that 4m viewers is as good as it gets. But new for- mats such as those represented by X Factor and Famé Academy show that music can draw TV crowds. The challenge, clearly, is howto achieve such audi- ences with a show which is chained fundamentally to the inevitably restrictive awards format. It is some challenge, but the search for answers starts here. 

In the venue: seamless 

show, but it peaked early 
It seemed to me that the 2006 Brits 

the \ itself felt 
Being in the bigger Eari's Court 1 and departing from the usuai multi-staging of previous years, with ail artists on the one main stage and catwalks, lent itself to a better view for everybody. The show flowed well compared with the TV. Chris Evans seemed to be having fiin with only one fluff, to the crowd's dclight, and a failed 

Being in the Eari's Court 
lient itself for a better 
view for everybody 
attempt to court controversy with Boy George. Kaiser Chiefs kicked off pro- ceedings with a blistering version of I Predict A Riot. This proved a self-fulfilling prophecy as a nearby catering team started sponta- neously sprinting around our tables for no apparent rcason. For his first Brits performance in 20 ycars, Prince launched into a mcdley of hits including Lels Go Crazy and Purple Rain that stole 

the show a bit too early and left my table thinking it might already be 10.30 and this was the finale. But there was much more to corne, including KT Tunstall who was terrifie, not so much for the rallier surreal Thirties-style danc- ing girls, but more for her sheer vir- tuosity. Coldplay's Chris Martin managed to keep his promise to Radio One's Chris Moyles and interweave Michael Bolton lyric How Can We Be Lovers into his Square One performance. Kelly Clarkson began her per- formance from the mosh pit, and Gorillaz suramoned up a kids choir that brought back memories ofvin- tage Pink Floyd and even Wizzard. Much to the relief of the old codgers al our table, Paul Weller's ; performance featured The lown Called Malice. Given the continuing promi- nence of new UK music and artists in 2006, Td expert and like to see 
winning and performing al nexl year's ceremony. Here's hoping we sec performances from Corinne Bailey Rae and The Feeling and - who knows - maybe even the Arc- tic Monkeys will corne along and jointhepartym Jeff Smith is Napster UK ani programming director. 

On TV: the Brits 

achieveditsaims 
This year's Brits was made for TV and, to be fair to them, they gol a lot right. I love the Brits. It's like a big, belatcd Christmas bash for the music biz. Despite the lazy press image, there are lots of people l'm genuinely happy to see from that world. I leave with a pocket bulging with contacts, old and new. Those same people, of course, aren't an easy audience. Gig fatigue, over excitement, tired and emotional, apathy, antipathy. ail of the above, play a part in raaking it a unique enigma of an event for ail 
Overall, the Brits was 
a TV spectacular 
that delivered 

The live event inevitably has to be slightly compromised to make the TV show work, which is a relatively small price to pay for such a prestigious, high-profile ITVl slot. Overall, it was a TV spectacular that delivered. Despite some petty little niggles like graphies becoming mildly irritating after a while, and Lau- ren Laverne's informative, witty voice-overs getting slightly lost in the mix, with such a short time to turn the Juggernaut around, it 
Performances ranged from the grand scale of Kanye West to the one-shot intimacy of Jack John- the familiar genius of Prince ;xuber- 

who sail with her. The cocktail of éléments (party, dinner, showease, corporate hospi- tahty event, gig) makes the Brits a thankless task to undertake, because u can never be perfect. iiut this year, it surely achieved its aims. A shol in the arm for an oth- crwise quiet quarte.-, évaluation and célébration of a great year hugely cnjoyable performances' pandémie press well-crafted TV s' 16 MUSICWEEK 250206 

' of stadium-busting Coldplay and Kaiser Chiefs. It's always a bit of a downer when acts can't or won't turn up in person to collect their Brit awards and take their bows. I also missed those heart-stopping moments, like with Jarvis and Jacko, and Nobacon and Prescott. Reviews and post-mortem meetings will doubtless carry on regardless, but X'U change one thing now, it's no longer a thank- less task; thank you and well donc ail of you,  . Chris Cowey is a music TV producer. 
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To foliow Dooley's adventures 
through the week, visit his blog at | 

http://blog.miJsicweel<.com/ 1 

Is Chris Martin Hght? Is the 
UK bored with Coldplay? 

Chris Martin told the Brits lie thought people were fed up witli Coldplay. Was lie right? 

ne people in e général public who 

Paul Rees, Q "No But then, I don't subscribe to the tediously familiar viewpoint of much of the UK music press that only music made by those who are either dead or whose appeal remains forever sélective is of any artistic merit X&Y was Q's album of the year in 2005 and 'lifeppyto stand t^-thaf Geoff Huckstep, National Arenas Association & Nottingham Arena "He's probably misinterpreted the popularity of Coldplay among their fans. It became a bit uncool to iike them, but then the last album was fantastic and the/re a tremendous live bard. l'd put the time they played at Nottingham Arena as one of the top five shows l've ever seen. I hope they're not away for too long." Neil McCormick, The Daily 

Miles Léonard, Pariophone "I don't think people are fed up with them; the public vote by buying their records. The média these days are always looking at what is new and thal's positive because we should recognise new artists coming through, but we're too quickto dismiss the artists already around ( " m't dismiss Colc Keith Black, Woolwi "From a retail point of view, it would appear that Coldplay are as popular as ever, This is the third straight album to sell more than 2m copies and the third straight album to win best album at the Brits. Their album i: flying this week - our sales figures would seem to indicate that Coldplay jPars as.populaifas ever". iSw| Mel Armstrong, HMV "People are not getting fed up with Coldplay, but they are possibly gettinç alittle tiredof Chris Martin sometimes musing too much for the 
people are thinking about them. The truth is that Coldplay are a brilliant group and X&Y is an outstanding album and on Wednesday night they rygood bt give them another lift in sales. Coldplay should just let their music do the talking." 

Howdidyou rate this 
year'sBritAwards? 
What did you think of the Brits 2006 and how did it compare to the big shows of the past? 
Charles Kennedy, MP "1 always enjoy the Brits, and this year was no exception. I thought the Kaiser Chiefs got the show off to a brilliant start and Paul Weller rounded the evening off superbly - particularly A Town Called Malice. I thought Prince's showcase stole the show - his history at the Brits dates back as 

Henri Yoxall, British Music Rights "I thought it was quite chilled and relaxed and golng back to Earl's Court 1 was probably a gooddiing. Prince was fantastic and to see so many British artists and a good cross section of them is great. There were also a lot of MPs there and it is good to see the Government so supportive 
long as mim Malcolm Gf Initial TV "1 thought it was a bit flat this year. Peter [Jamieson] and Helen Terry do a really good job, they have done some good things with the show. But it is the same format that lias been used since 1993 and it needs freshening up. There were some great moments. Prince was really good. If it moves to the Dome, that will give them the opportunily to really do somethinq new again.1' 

vly highlights from the Brits were aul Weller - A Town Called Malice- nd Prince. They both felt spécial and 

Helen Snell, Société Gencrale "Ifs always a spectacle and a fantastic event and 1 thought Princ 

performances. My only criticism would be that you tend to sit quite far away from the stage, but I watched it on télévision and it looked really good. I think it was definitely one of the 
John Reid, Warner Music "I thought it was a great show front of a typically and suitablj 

from an excellent nlqht" 

DOOLEY'S D1ARY 

Brits night goes 
with a bang 
Remember where you heard it; Ifs the most glamorous night of the year and Dooley, for one, wasn't going to miss the opportunity to hobnob with the execs, the artists, 
BPI was breathing a sigh of relief that an important terrorism vote at the Gommons last Wednesday did not delay the 40 or so MPs planning to watch the Brits. Among the Parliamentary throng were Europe 

be mémorable for ail the wrong reasons Strutling his funky stuff to Paul Weller, he found to his horror one of his fellow maie Parliamentarians firmly grabbing his arse.. Radio One is understandably not exactly in Mike Batt's best books after the station, as a "laugh", decided to approach artists at the Brits last week telling thém Katie Melua had rubblshed their music and then asking what they thought of her, After some intervention, the BBC station quite rightly eventually ended up apoiogismg on air.. The Brits always draws a mixed bag of celebs. While Chelsea fan Nick Phillips had none other than Frank Lampard on his table, Dooley had to rub his eyes 

We at Music Week always usi had the Mîdas Touch over at I remarkahle peiformance at ti describe as a troupe of qold i 
d to think that it was Lucian Grainge who niversal, but having seen Kanye West's c Brits, surrounded by what we can only ùnted lovelics, we might be forced to night was Kanye's cxtraordinary scnsc of style, conibining oversized Elton Jotm-esque wiiite sunglasscs with bip- hop "panls" and a lovely red jacket that just screams Brit miiitary chic. Has Kanye been listening to Adam Ant? Or could it be that his rccont stay at Abbey Rond has made him think he's in The Beatles? Either way, Lucian 

Sophie Anderton alongside 

emotional night for KT Tunstall, who 
after her best female trlumph... And talk about a dedication to duty; Bett Orton was on hand to présent the international breakthrough act, even though she had a gig to perforn night in Brighton... As you'd expi Dooley did his best to get to as i afterparties as possible. Warner gathered the troops at what was undoubtedly the most exclusive address of the evening - a palatial house in Kensington Palace Gardens, 
running behind Kensington Palace. The venue, allegedly owned by a wealthy Russian investor In WMG, altracted the likes of Paris Hilton 

Umversal's party 

d although he perform at the party, at least Prince ce, mainty sitting 
steppingoc on the dance floor . Very nearby, Sanctuary hosted its annual gathering at the Embassy, while the K West w;  officiai Paul Chiefs staged. friends and family bash at the 

It wasn't so long ago that politicians would have thought twice about attending the Brits, for fear of anarchist onc-hit wonders showcring them in watcr, but last week attracted a linge troupe (or whatever tho 
The most senior of 
Joweli, who was cntertalned by BP! executive chairmati Peter Jamieson. By 

r 

Kaiser 

Hyde Park Road. The EMI event attracted a range of stars, including 
who looked to ail the world Iike a man who hadn't - thafs "hadn'f - just split up his band. Don't be surprised to see him guesting elsewhere, though. A new Kanye West album is coming in December and may include the three tracks he 

had a whale of a time, although some reports suggest she wasn't that blown away by the proximity of lier table to the walkway where Kanye West's painted ladies went for a bit of a wander. StiTI, colleague and now M nice to have her on Nick Tesco was so o' board, as the music occasion that he put. industry has a lot 

Dooley. At a party th< weekend Dooley was tnrinea to witness the legendary Members perfonning together, albeit briefly, for the first time in more than 23 years. The location was original Member JC Carroll's 50th birthday 

o talk to the Government abc The word is that there are pla afoot for a more organised on reunion in the near future... 
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SONY.kBJVIG 

SONY BMG Music Entertainment (UK) Umited is one of the UK's The Commercial Division is responsible for the overall marketing ( sive catalogue including TV compilations, Artist TV campaigns & I 

hanclle 

PRODUCT AAANAGER 

ofVCIpIc, 

label usmg commerciolly Sound judgmenl whilst ensuring that the required standards 
responsible for sourcing and inilialing ideas and concepts, collafing track listing and photogra moterial, briefing designers, repro companies and maslering studios, ensuring that budgets marenai, onenng aes.gners, repro companies ana masrerin adhered lo. in addition you will be responsible for occuracy 

©base. 

0\2 

Head of Music Programming £ compétitive salary 
MTV Networks UK & Ireland. require a successful 
and talented Head of Music Programming to create a distinctive music policy and strategy 
across ail MTV Networks UK based channels, ensuring continuai growth in audience share 
within Music Télévision. 
You will be a leader from a Broadcasting environment; radio or télévision, with a significant 
depth of experience in music programming.You 
will bave proven effective management skills in developing and motivating staff, and the ability to 
utilise excellent analytical skills to position music 

As Head of Music Programming, you will be a 
team player as well as a leader who can direct a 
team to creative and stratégie success. You will be 
an effective Communicator with exceptional présentation skills, with the achievement of 
high-level results at the top of your agenda. 

ly be accepted by Caroline Aitken at CM Production, gcmoves.co.uk. Closing date is 113106 
^cmproduction 

part of the 
©careermovesgroup 
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reiallonships with bands. managers and European   mpetitive+ bens •'or. Agency. Industry professional with at least 5 yrs experience 

FINANCIAL CONTROLLER - MUSIC PUBLISHER 

Experience in royaliy accounting is prcfer 

ne House London SE1 9 
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Estabiished 2004 

1USIC COPYRIGHT 
Licensing 

THE BEST CASH & CARRY IN TOWNHI 

3F 
GOLF DAY 

V 
For Sale 

Wcll Respected Jazz label, 
including masters and 

stock at value. 
For further détails 

call OlO 865J 5565 
or 67761 695 116 
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Week 07 

Upfroirt p22 > TV & radio airplay p25 > New reieases p28 > Singles & albums p30 

SINGLES 
MECK FEAT. LEO SAYER THUNDER IN MY HEART AGAIN (Apollo/Free2Air) Best-seliing CD last week with 21,553 sales; best-selling download with 10,783 sales: and number two on 12-inch chart 
ARTISTALBUMS NUMBER ONE ARCTIC MONKEYS WHATEVER PEOPLE SAYIAM... (Domino) The first début album to spend its first four weeks on the chart at number one - excluding solo sets from former group members - since Robson & Jerome's self- titled album reeled off seven weeks in a row at the summil in 1995/6. 
COMPILATIONS NUMBER ONE VARIOUSR&B LOVE SONGS (Sony BMG/UMTV) With its sales are up 210% week-on-week in the period up to and including Valentine's Day, R&B Love Songs sold very sluggishly thereafter, and eventually ended up galning a mere 20.9% week-on- week, with sales of 31,680 bringing its 20 day sales tallyto 75,871 
RADIO AIRPLAY NUMBER ONE MADONNA SORRY (Wamer Bros) Still not the most-played record on I radio last week - its 2,032 plays we beaten by Will Young's AH Time Lover (2,053)-but Madonna'sSorrywa: " most heard, with a 31.07% bigger audience lhan rival Corinne Bailey Rae, 

,lhe 

ALBUMS  TH1SWEEK Eels Live At Town Hall (Polydor): Dilated Peoples 20/20 (Parlophone): Simple Plan Crazy (Atlantic): Ray Davies Other Peoples Lives (V2): Raul Midon State Of Mind (Parlophone)   FEBRUARY 27 The Modem The Modem (Mercury): Célébration Célébration (4AD): Mclusky Mcluskyism (Too Pure): Friday Hill Times Like These (Longside): Ne-Yo In My Own Words (Mercury); OK Go Oh No (Capitol) MARCH6 Shakira Oral Fixation Vol. 2 (Sony BMG);The Moming Runner Wildemess ls Paradise Now (Parlophone); Mogwai MrBeast (P1AS): Fightstar Grand Unification (Island); Van Morrison Pay The Devil (Polydor): Corinne Bailey Rae Corinne Bailey Rae (EMI); Mystery Jets 

Brits lifts 
winnersand 
nominees 
by Alan Jones The double whammy of Valentine's Day and The Brits proved just the tonic the record industry needed last week, driving a 23.4% improvement in the albums market to 2,955,887 sales - their highest level of the year and 7.8% above the saine week last year. Year-to-date album sales, at 18,088,210, are now just 0.95% below their 2005 level, after a slow start. Singles also benefited from The Brits, with many tracks by artists who won or performed increasing sales considerably, lifting the market by 7.3% to 1,123,074 - the fifth week in a row it has been 
the highest tally of 2006. Brits winners and nominees fill ail of the Top 10 places in the artist album chart. Of the winners, the one with the biggest percentage gain in sales week-on- week was KT Thnstall. The Scots singer/songwriter carried off the award for best British female and also performed. Her début album Eye To The Telescope responded with a 152.5% increase in sales week-on-week to 41,666 and jumps 19-4 as a resuit. Kanye West's Late Registration checked in a 136% surge to 14,241 sales to rocket 40-23; Coldplay's X&y filed a 124.4% rise to 34,709 

Making Dens (WEA); David GilmourOn An Island (EMI): Stereolab Fab Four Suture (Too Pure) „ MARCH13 Roots Manuva Alterna® Deep (Big Dada): The Concrètes In Colour (EMI); IndiaArielndia Songs Vol. 1 (Island): Graham Coxon Love Travels At Illégal Speeds (Parlophone): Placebo Meds (Virgin): Shayne Ward tbc (Sony BMG); Nine Black Alps Glitter Gulch (Island); Donald Fagen Morph The Cat (Reprise) T X:  
Beverly Knlght Voice: The Best Of (Parlophone): Bell XI Fiock (Island); Hundred Reasons Kill Your Own (V2): Prince 3121 (Island): My Chemical Romance Life On The Murder Scene (Polydor): Mobb Deep Blood Money (Polydor) 

Confessions On A Dancefloor danced to a 47.5% gain at 28,341 sales, moving 13-11; James Blunt's BackTo Bedlam raanaged a 45.6% spurt to 43,934, but slips 2-3; Lemar's Time To Grow found 35.2% more buyers, selling 1,733 copies to improve 170-149. The Arctic Monkeys' Whatever People Say I Am, Thafs What l'm Not was the only current album 

mm 

Recorded in Italy and with the legendaty Tony Visconti manning the production desk, Morrissey's nintli studio set Ringleader Of The 
Momsscy will be decamping to the Ul< in April for a 30-datc tour 

négative territory, slipping 16.6% to 79,241 sales on its fourth week at number one. Since it previously dipped 55.4% and 41.4%, its décliné has slowed considerably. After four weeks, its cumulative sales are now 700,229. Although he didn't win any of the regular prizes, Paul Weller was given the outstanding contribution award, and closed the show. A new two-CD édition of The Jam's Snap was his best performer, debuting at number 10 on sales of 30,863, while his solo best of Modem Classics had a 213% uplift in sales to 11,312 to fump 64-32 and a édition of his As IsN secured an 80-38 jump, t sales up 196% at 8,429. 

SINGLES THIS WEEK The Darkness ls It Just Me (Atlantic), Funeral for A Friend Roses For The Dead (Allaniic): Maximo Park I Want You jdf ; Say (Warp): Westlife Amazing (Sony BMG): Madonna Sorry (WEA): New OrderTum (London): Moming Runner Buming Benches (Parlophone) FEBRUARY 27 Jim Noir The Key Of C (My Dad): Shakira Dont Bother (Sony BMG): Corrine Bailey Rae Put Your Records On (EMI); Graham Coxon Standing On My Own Again (Parlophone): Oison No Tomorrow (Mercury): Charlotte Church Moodswings (Sony BMG); The Pussycat Dolls Beep (Polydor): Love Bites He's Fit (Island)   

SINGLES Sales versus last week; +73% Year to date versus last year: +217.3% MARKET SHARES Universal 28.4% Sony BMG 202% Wamer 16,2% EMI 14.3% Other 20.9% 
ALBUMS Sales versus last week:+23.7% Year to date versus last year +1.4% MARKET SHARES Universal 272 EMI 19.8' 
Other 16,5% 192% 
COMPILATIONS Sales versus last week: +223% Year to date versus last year, -9.8% MARKET SHARES Sony BMG 382% Universal 31,2% EMI 20.3% Wamer 2.6% MoS 7,8% 
RADIO AIRPLAY MARKET SHARES Universal 318% EMI 210% Sony Music 201% Wamer 178% Other 8.0% 
CHART SHARE Origin of singles sales (Top 75): UK: 627% US; 36.0% Other 1.3% Origin of albums sales (Top 75): UK; 65.6% US: 30.4% Other. 4.0% 

Me is released on Mardi 27. 

Mann (Island); Fightstar Waste A Moment (Island); Sean Paul Température (Atlantic); Placebo Because I Want You (Virgin); The Open We Can Never Say Goodbye (Polydor); Jason Mraz Geek In The Pink (Atlantic): Sugababes Red Dress (Island); Shayne Ward tbc (Sony BMG); Kanye West Touch The Sky (Mercury); The Concrètes Chosen One (EMI): Craig David Unbelievable (WEA) MARCH 13 Black Eyed Peas Pump It (Polydor): Bow Wow & Clara Like You (Sony BMG); Kelly Clarkson Walk Away (Sony BMG); Coldplay The Hardest Part (Parlophone); Foo Fighters No Way Back (Sony BMG): Girls Aloud Whole lotta History (Polydor); Massive Attack Live With Me (Virgin); The Strokes Heart In A Cage (Rotigh Trade): KT Tunstall Anolher Place To Fall (Relentless); James Biunt Wiseman (Atlantic) 



Watson back to 

target Munis 
biggest-selling UK classical artist of the 21st Century and when he   released his first aîbum it debuled Universal to launch «• ^ m g the classical cliarts) on both sides Russell Watson oftheAtlantic.Sothiswa.san . .. il opportunitytoretellthatstory. rétrospective on back The sheer success of his carecr is 

of Mother's Day and 
BBCTVexposure  RUSSEU. WATSON THE UlTIMATE Whitney Houston, and a version 

download aspect is secondary. "With an artist like Russell, digital is important to reach consumers rather than sell downloads," he says. "We're going to do an iltines 

campaign, includingTV advertising, direct marketing and digital promotion. Universal Classics & Jazz director of marketing Tom Lewis says the album's release gives the record Company an opportunity to highlightthe artist s achieveraents so far. "Russell has sold 4m albums Worldwide; he was the 

Reeves from Cutting It to sing. Lewis says, 'It's perfect for us because heTl be on BBC1 every day for two weeks in the lead up to the albums release. It's a fantastic opportunity for him," he says. The digital market plays an important part of Universal's 
though Lewis beheves the 

Métal band pass silver landmark 

as campaign clicks into pjace _ 

mmr 
RADIO 1 

msmssm 
The Freelance 
Hellraiser Want You To 
Know/Pound For Round 
(Ugly Truth) HUW STEPHENS, 0NEMUS1C, RADIO 1 thefrdqjhnce "l first heard this 

nchlastyear, md loved it istantly. It mnds like a 

nl'm A 
Little 

RoKr^Srti.,.; 

Avalanche 

show Paparazzi will bring them to people's attention. They are definitely an act to watch ont for." 
Candi Staton His Hands 
(HonestJons) GAVIN MARTIN, MUSIC CRITIC, DAILY MIRROR 

rdrLF^ggoSs0pnefhS 
s 

Edinburgh and one in Glasgow, is preparing to roll out a new website, which it hopes will further spread the brand which has become synonymous with the Scottish indie scene. Avalanche first opened in 1382 InWestNicolsonS 

Edinburgh shop completingthe chain in 1398. The new website benefits from Avalanche's experience of 
which it used to offer a mail- 
especially in the US, Scandinavie and Australie, although business in Europe has developed strongly 

The new website has been almost two years in the making and we are now running the final rts," says founder Kevin Buckle. 
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bands working from home prelendingtobehigh street shops, but ifyou are hands-on and don't 

asea KKSif^asarassîK Up Mix 2; Album of thc week - Corinne Bailey Rac: 

isriïESs^ 

®hmv =SsS 

- Up To 70% Off; CD Of The 

-Rae. Friday Bill, 

TESÇO Orson, The Peeling, 

WHSmith ^on 

PjTs||ca^^ Mb 2?!% jom^ 

AU This Time: 



SINGLE OF THE WEEK Sugababes Red Dress 
Island CID922 Tlie thii-ri single from last year's fantastic Taller In More Ways set is another terrifie pop single which will not oniy Ueep profile high, but also serves to introduce new nieinber flmelle Berrabah tb tlie worlct, with lier Vocals added to tlie original recording. They may liave been overlooked at tlie Brits, but tliis is certain to chart high. Airplay support to date cornes from Radio One, Radio Two and tlie Galaxy Network, while TV rotation is already in full swing. 

accompanied by Juanita Stein s enougb energy to work on the 

MMISVS OF THE WEEK Shakira Oral Fixation Vol. 2 
Sony BMG 82876738952 Shakira's idiosyucratic charm shines through on this album, from the quirkiness of tlie lyrics to the power of the vocal delivery. It is tlie latest in a run of pop albums where expérimentation and boundary-pushing is a driving ethos, with genres chopped up and mixed together witli pleasing abandon. But pass her off as niche act at your péril - her last English-language album, Laundry Service, shifted 13m copies worldwide. 

;ll-known Eno and New Yorker PayTl 

SES singles, 

°=d orous Roly Poly and peers. A bonus CD of Uve versions likes of WiUie and remixes will add to its strong 

St^^retail. *^^11 StiPias 

^~ffi:ndnt 
Upon A Veil Of Midnight Bine is 



K Nielsen Music Control 

TV Airplay Chart 

il ■ PUSSYCAT DOLLS FEAT. WILLIAM. BEEP & <!=■' 567 2 MADONNA S0RRY v_s 485 3 3 BEY0NCE FEAT. SLIM THUG CHECK ON 1T mil,m 463 4 CHRIS BR0WN RUN IT! « 401 
|| n THE BLACK EYED PEAS PUMPIT MM 401 

6 2 NEYOSO SICK mm 381 
7 m SUGABABES RED DRESS ,slmo 364 
8 285 GIRLS AL0UD WH0LE L0TTA HIST0RY 323 
9 CHARLOTTE CHURCH M00DSWINGS 311 
10 31 SEAN PAUL TEMPERATURE wmmt 303 
11 MECK THUNDER IN MY HEART AGAIN atow™ 300 
12 THE ORDINARY BOYS BOYS WILL BE BOYS 295 
13 5 U2 ORIGINAL OF THE SPECIES isu» 294 
14 2 PÎNKSTUPID GIRLS mm 292 
15 10 N0T0RI0US BIG/DIDDY/NELLY/JAGGED EDGE/ AVERY STORNIMASTY GIRL ^ 285 
16 SIMON WEBBE AFTER ALL THIS TIME i.«Em 258 
17 17 BOW WOW FEAT. CIARA LIKE YOU COLOMBIA 249 
17 8 WESTLIFEAMAZING 249 
19 12 FALL OUT BOY SUGAR, WE'RE GOIN DOWN mem 240 
20 « MVP BOUNOE, SHAKE, MOVE, STOP! POSITIVA 230 
21 31 CHICO ITS OHIOO TIME SOKYBMG 218 
22 27 RAY J ONE WISH 217 
23 ARCTIC MONKEYS WHEN THE SUN GOES DOWN DOMINO 215 
24 PLACEBO BECAUSEIWANT YOU ' «m 208 
25 13 WILL YOUNG ALL TIME LOVE « 206 
26 ir HLTACK SAY SAY SAY {WA1TING 4 YOU) «> 205 
27 « THE DARKNESS IS IT JUST ME? » 203 
28 23 ORSON NO T0M0RR0W MERCIRV 193 
29 16 SHAKIRA DONT BOTHER EPIC 190 
30 20 FRIDAY HILL ONE MORE NIGHT ALONE ^ 184 
31 21 SHAPESHIFTERSINCREDIBLE 183 
32 62 MASSIVE ATTACKLIVE WITH ME «WIN 178 
33 26 KELLY CLARKSON BECAUSE OF YOU SK 177 
34 37 THE UPPERROOM ALL OVER THIS TOWN w®* 176 
35 32 BEVERLEY KNIGHT PIECE OF MY HEART 172 
36 285 THE FEELTNG SEWN ls™ 170 
37 285 JOEY NEGRO MAKE A MOVE ON ME DAT» 168 

38 23 ASHLEE SIMPSON BOYFRIEND ^ 160 
39 23 KT TUNSTALL ANOTHER PLACE TO FALL 159 
40 m NELLY FEAT. PAUL WALL, ALI & GIPP GRILLZ 157 

surprisingly fails to reach the top of the TV airplay chart Alihough it 
inipressive 40-2 leap, its total of 485 plays îs 82 fewer llian Tlie Pussycat Dolls' Beep. Sotry was programmée! by 

the radio airplay 
actvances 18-B. 

L B-1 Cîurt Sh5.v TV. FliunL Kenangi IV. TV. Magic TV. MTV toe, MTV 

M martin@musicweel<.coni 
Coming soon... ajaxfffimusicweek.com 

Madonna threatens the top spot 
with a 39-place leap to number 
two, while Black Eyed Peas 
makeastrongstartatfour 

msM 

mmmmi 
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Madonna mies the roost again with a 
comfortable lead, while future number one 
contenders Westlife and El Présidente make 
impressive jumps into the Top 10 

Il 3 ! CORINNE BAILEYRAE PUT YOUR RECORDS ON cooo cnoovtmi 14 2 j 19 THE DARKNESS ISlTJUSTME?AruOTic 13 3 12 PUSSYCAT DOUS FEAT. W1LLI.AM. BEEPpolyoor 12 4 j 3 i MADONNA SORRY «varmr bros U 4 11 MECK THUNOER IN MYHEARTAGAIN AmwsmAIR 4 i 191 BEYONCE FEAT, SUM THUG CHECK ON IT COIUMEW 11 4 j 3 THE ORDINARY BOYS BOYS WIU. BE BOYS bwje 11 4 22 COLDFRAPP RIDE A WHITE HORSE Mim 11 91 3 FALLOUTBOY SUGAR. WE'RE G01N DOWN mesojsy 10 9 j 10 j CHRIS BROWN RUNITijivt 10 9 0 j THESTREETS WHEN YOU WASNT FAM0U5 679 10 9 j 3 | NOTORIOUSBIG/DIDDY/NEUY/JACGEDEDGE/AVERYSTORM NASTYGIRLe-'£&>' 10 9 19 KANYEWEST TOUCH THE SKY ROCAFELA 10 9 j 3 j THE FEEL1NG SEWN IsiA'iD 10 15! 151 ARCTIC MONKEYS WHEN THE SUN GOES OOWN KM™ 9 isl 9 j SUNBLOCK l'LLBE READY stocmoiw 151© SUGABABES RED DRESS ismm 9 18| 2 | HI_TACK SAY SAYSAY (WATTING4 Y0U) GUSTO 8 18Î29 ORSON NOTOMORROWheboip; 8 18|0| CHARLOTTE CHURCH MOODSWINGSSOHYbmc 8 18 G | THE AU-AMERICAN REJECTS MOVE ALONG POEVMS 8 22126 [ MORNINC RUNNER BURNING BENCHES pareoehem 7 22 10 50 CENT HUSTLERS AMBITION intesscik 7 22 26 NEY0 SOSICKotfjAM 7 22j© JOEYNEGRO MAKE A MOVE ON ME MIA 7 26 12 PHARRELL WILLIAMS ANGELVIRGIS 6 26 Ol WILLYOUNG AIL TIME LOVE sonyeaic 6 3948 
26 261 SHAPESH1FTERS INCREOIBLEposihva 6 3552' 30]Gj JAMIET SALVADOR VIRCEN 5 30 ©i PINK STUPIDGIRLSIATACL 5 30 © UNDERWORLD BORNSUPPYjUNlKeOYSOT» 5 30)©j MARKRONSON JUSTUMW,™ 5 4'EARsnlteic Coin! CnApRcdfiandafAQitfiEniJfiwiOOlIOwSmMy 12 Féb 2006 untS 2400 or SAIS Ftb 2006 

| 1 | WILLYOUNG ALL TIME LOVE SONY bmc 1939 1935 33231 212 MADONNA SORRY warker BROS 1810 1912 28403 3)3] KELLY CLARKSON BECAUSE OF YOU RCA mi m 31101 4 j 4 I ROBBIE WILLIAMS AOVERTISINGSPAGEchrïSaiis 1525 1497 27428 5 8 | MECK THUNDER IN MYHEART AGAIN apoilotreetajr 1175 1436 23135 6 14 j CORINNE BA1LEY RAE PUT YOUR RECORDS ON cooo croove/emi 972 1235 19439 7 10 j SUGABABES PUSH THE BUTTON isiaw 1153 1186 23214 8 9 ! RICHARD ASHCROFT BREAK THE N1GHT WITH COLOUR pareophose 1165 1185 19997 9 5 ] SUGABABES UGLYlsuW) 1352 U40 17600 10 7 ] HLTACK SAY SAY SAY (WAiUNG 4 YOU) cusra Ht» 1120 19653 10 13 i THE SOURCE FEAT CANDI STATON YOU GOT THE LOVE positiva 977 1120 13705 12 111COLDPLAY TALK RARLOEWKE 1119 1012 14393 13 6 ! BEYONCE FEAT. SLIM THUG CHECK ON IT COUJUBIA 1233 969 17338 14 121 THE PUSSYCAT DOLLS STICKWITU AiM 1033 925 12809 15 18 j DANIELPOWIER BAO DAYwarserbros 883 875 15494 16 17 ! JAMES BLUNT GOOOBYE MY LOVER ATiAinc 893 864 12524 17 20] MADONNA HUNGUPy.'ASStRecos 80) 795 B9S4 18 221 NE YO SO SICK KF SAM 713 756 14119 
20 15 [A-HA ANALOGUE (ALL 1WANT) TOYTO %r 710 9317 21 19 ] TEXAS SLEEPueroirv 882 tm 11727 22 27] CHARLOTTE CHURCH MOODSWINGS SEW bmc 575 M 7373 23 21] CHRIS BROWN RUNIP.JM 731 689 14961 24 30 j PUSSYCAT DOUS FEAT. WILLIAM. BEEP POunOR 502 685 12598 25 241KU6B GROW meecury 672 617 m 26 23 j LEE RYAN WHEN 1THINK Of YOU BRICursiOE 676 614 m 27 Oj CRAIG DAVID UNBEUEVABLE WAR«rbiî05 427 613 8137 28 O WESTUFE AMAZINGs 401 601 6355 29 28) OASIS THE IMPORTANCE OFBEING IDEE biceroihes 531 591 9001 30 26 j THE ORDINARY BOYS BOYS WILL BE BOYS BU»1M 619 535 10402 

IfiellK Radio Ail 

À // {/ J» / / 7 7 
, MADONNA SORRY ; 2032 5 65.81 -i 

2 0 CORINNE BAILEY RAE PUT YOUR RECORDS ON cooo CROOVE/emi 1350 24 50.21 2 
3 2 , MECK THUNDER IN MY HEART AGAIN 1546 22 48.64 •26 
4 , , WILL YOUNG ALL TIME LOVE 2053 0 45.36 •14 
5 10 22 KELLY CLARKSON BECAUSE OF YOU ^ 1763 ■3 31.32 -7 
6 0 WESTLIFE AMAZING 625 50 30.12 41 
7 0 THE PEELING SEWN ISWN0 422 23 29.85 ■22 
8 25 KUBBGROW 646 -11 29.64 •41 

i 9 0 EL PRESIDENTE TURN THIS THING AROUND « 301 ■18 28.55 30 
10 ,3, 64 ROBBIE WILLIAMS ADVERTISING SPACE "SAUS 1513 ■3 27.53 -8 
II 6 | HI TACK SAY SAY SAY (WAITING 4 YOU) ® 1208 ■8 26.73 ■46 
12 33 0 ORSON NO TOMORROW 673 35 26.35 39 
13 18 0 SUGABABES RED DRESS 454 34 25.96 11 
14 17 45 SUGABABES PUSH THE BUTTON 1220 0 25.26 2 
15 14 6 BEYONCE FEAT. SLIM THUG CHECK ON IT cou»,a 1056 -27 24.17 -19 
16 9 34 RICHARD ASHCROFT BREAK THE NIGHT WITH GOLOUR,» 1230 2 22.94 -50 

117 34 60 COLDPLAY TALK 1092 ■15 21,71 18 
18 12 4 CHRIS BROWN RUNIT! « 782 ■8 2L53 41 

i I9 26 0 SIMON WEBBE AFTER ALL THIS TIME «r 593 20 2151 4 
20 8 7 NOTORIOUS BIG/DIDDY/NELLY/JAGGED EDGE... NASTY GIRL mm 849 -19 21.02 •68 
21 21 0 PUSSYCAT DOLLS FEAT. WILLIAM. BEEP POOTOR 748 33 20.94 -5 
22 20 30 SUGABABES UGLY ISLA,,D 1187 -18 20.62 -13 

(23 38 15 GOLDFRAPP RIDE A WHITE HORSE «im 415 4 1932 12 
24 16 3 THE ORDINARY BOYS BOYS WILL BE BOYS mm 722 -3 18.89 48 

! 25 40 28 63 KT TUNSTALL SUDDENLYISEE Ramicss 545 12 18.71 22 ■ Higtel noya IBW si inoelsc in audience H Airfience inciease 13 Hiijlitit T:p 50 Cfimba ai ^QHl nerpaie in p6ïs | Audienra ol 505 i.»™ 

(Monctey) sud i-s 

■il 
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10 of tfw airpîay because of 
lie airpîay 95.8 Capital FM ailey-s (37 pbys). Rock vious FM (35) aiwf keAStar Core (34). 

D 1 WIU YOUNG ALL TIME LOVE son* bmc | 7 CHRIS BROWN RUNIT! JIVE 212 KEUY CLARKSON BECAUSE OF YOU rca 2 NUIURIOUS BÏG/OIDDY/NEUY... NASTY GIRL BAC80/ 3 3 SUGABABES PUSH THE BUnON ISIADD 3 7 HLTACK SAY SAY SAY (WAITING 4 YOU) cusio 4 7 ROBBIE WILLIAMS ADVERTISING SPACE oidysaus 4 4 KEUY CLARKSON BECAUSE OF YOU «A 5 ' MADONNA SORRY wahiierbros 5 9 EMINEM SHAKE THAT SHADWArifR-MAiii/lilitissccM. 6 8 RICHARD ASHCROFT BREAK THE NIGHT WITH COLOUR pmopiim 6 f! PUSSYCAT DOLLS FEAT. WILL1AM BEEP raye» 7 4 SUGABABES UGLY ismuo j Il HERO & F1TZ FEAT, ABIGAIL BAILEY 1JUST GANT GET ENOUGH aaiiv 8; JAMES BLUNT GOODBYEMY LOVER aiuiiiic 7 8 MARY J. fiLIQE BE WITHOUT YOI1 ra and 9 i HLTACK SAY SAY SAY (WAITING 4 YOU) rasm Y HIHANNASOS " ' m 101 i MADONNA HUNGUP wwmbssos 9 J. NEYOSOSICK 



K Nieisen Music Controi 

i rplay Chart 

// 
26 31 34 6, DANIEL POWTERBADDAY w-werns 887 -1 18.37 -5 
27 3 « NEYOSOSICK oir JAM 823 5 18.23 5 
28 39 0 JACK JOHNSON BETTER T0GETHER 398 46 17.87 5 
29 29 10 18 ARCTIC MONKEYS WHEN THE SUN G0ES D0WN 598 •9 17.46 ■16 
30 22 >1 » THE SOURCE FEAT. CANDI STATON YOU GOT THE LOVE ra™ 1172 18 17.41 -26 
31 91 18 16 MADONNA HUNG UP «sœ 846 ■ 0, 16.82 10 
32 44 » THE LITTLE WILLIES ROLL ON tmmi 40 -13 16.64 16 

jkkfl M 15 28 KAISER CHIEFS IPREDICT A RIOT BW™™. 367 62 16.07 64 
34 1 0 MASSIVE ATTACK LIVE WITH ME 42 5 15.60 404 
35 35 0 KANYE WEST TOUCH THE SKY roomelui 512 -9 1527 -14 
36 " 9 33 LEE RYAN WHEN ITHINKOF YOU «oe 630 -13 15.14 -112 
37 57 36 31 JAMES BLUNT YOU'RE BEAUTIFUL 512 14 14.77 49 

i 38 2 0 CHARLOTTE CHURCH MOODSWINGS 749 21 14.67 25 
I 39 54 1 0 P!NK STUPID GIRLS 606 62 ,14.66 37 

40 28 5 10 FALL OUT BOY SUGAR, WE'RE GOIN DOWN ™ 406 14.35 -44 
41 21 8 17 SUNBLOCK l'LL BE READY 495 14.19 ■46 
42 42 15 35 THE PUSSYCAT DOLLS STICKW1TU 952 14.17 -8 
43 19 3 0 THE DARKNESSISIT JUST ME? « 186 13.64 -71 
44 46 11 a JAMES BLUNT GOODBYEMY LOVER «i*™ 891 12.6 -10 

87 1 0 JAMES BLUNT WISEMEN A™™ 326 12.57 87 
46 37 2 0 SHAPESHIFTERSINCREDIBLE 543 12.38 -39 
47 43 9 53 TEXAS SLEEP 715 1L94 •24 
48 15 7 47 A-HA ANALOGUE (ALLIWANT) i™ 725 1194 -134 
49 32 8 54 PHARRELL WILLIAMS ANGEL «8» 336 11.08 -72 
50 60 2 o PAUL WELLER BLINK AND Y0U1L MISS IT »2 62 ' 11.08 1b 

CHIEFS RECORDS b-umque 

» 

srassc*. x™ 



Neil Sedaka The Very Best Of - The Show Goes On CUniversal Music TV tba) tm^SSu career spanning six j décades, Neil Sedaka remains _ extremely popular. His song Is This The Way To Amarillo, as performed by Tony Christie, was last year s biggest seller and he is about to embark on another sell-out tour of the UK. Ifs seven years since a less 
compilation enjoyed Top 40 success, so the time is ripe for this excellent double-disc distillation of his career to make major inroads. Among the 48 songs herein are his Fifties breakthrough single I Go Ape, his highest charting singles Oh Carol and Happy Birthday Sweet Sixteen (both number three hits), a couple of new songs and some new recordings of old fevourites. Among the best 
Seventies work - songs like Laughter In The Rain and the charming Betty Grable, recorded in Manchester with 10CC as backing musiciens and the US number one hit Bad Blood, a duet with Elton John. 
The New Seekers Singbook 1970-1974 (Spectrum 9832012) The Anglo- 

phenomenally successful Seekers were. ifanything, even more successful but have previously been given short shrift by CD compilers. This new double-disc set addresses that neglect, and features ail 11 of their Polydor hits and 33 recordings previously unavailable on CD among its grand total of 52 songs. Their chart-topping Coca Cola jingle l'd Like To Teach The World To Sing is the obvious highlight, and there's no denying the slick harmony pop pedigree of their other hits, but there are also less successful stabs atThe Move's Blackbeny Way and Todd Rundgren's I Saw The Light in a set of variable quaiity. What does work, perhaps surprisingly, is a mcdley of Géorgie Girl - stolen front the original Seekers' repertoire - and the Beatles" Ticket To Ride, which are fincly inlenveaved to excellent effecl. 
28 MUSICWEEK 250206 

Albums 
FRONTLINE RELEASES DANCE □ STHtmC HIC lEAHJt jracii GVU JUNCH dornii Allad (CD LTP 2010) 

nvANDERSUCE. JOHN PMI REVOIT Baraik (CDBARKAA) □ VARIOUS DESTINATION ISTANBUL Ajjace (CD SOESItO M) □ VARIOUS CREATIVE OUTLAWS TR1K0NT (CD US 034821 □ VARIOUS THE PUNK R0CKM0V1EEMI Mataivc (CO 33926391 QWESAYPARTYIWESAY DIE HIT THE FlOOR Sound Docwneit (CD SOUND03) 

□ DR ISRAËL PATTERNS OF WAR Rcir (CO RUSCO 8295) □LAWSON. BILL ASANAOHM SHANT1 Meta (CO MX 020) IHE ROOTS LOVER 1978-83 Mofl Soîecta (CD 63702) 

□VARIOUS S0CA101 VOL 3 VP (CO VPRL1676) n whitf. TONY JOE L1VE FR0M AUSTIN Ne.v West 

URBAN □ BLACKB1RD BIRDS EYE VIEW Alpha Pup (C0 APR OU 

CATALOGUE & REISSUES □FINAL FINAL Nammco NR 042CD) □CINORMOUSTHE ENDLESS PROCESSION Hymen (CO7491 □ HENTA! TOT FACTORY VITAL ICO VITAL 001) 
LESTROIIS CDIJURÊ DEI □ HAR10WE, CHAR1ÎY TKISCOULÛBEVOU Slowloot (CD SLOCOI 

□ ALAN E1SD0N BAND JAZZ JOURNEYMAN Black Lion (CD BICO 760519) □ ARMSTRONO, LOUIS ON THE SUNNY SIDE OF THE STREET Cenlurion (CD IECJ 305) □ART ENSEMBLE OF CHICADO LM IN BERUN West Wind (CD WW 2051) □ AUTRY, CENE THAT SILVER HAIRED DADDYOF MINERNIeraasIertCD KDIL1S944) □AXEIROD, DAVID THE EDGE OF MUSIC EM[ Calakjgue (CD 3388452) □ BENNY PROFANE IRAPDOOR SLVING BouDquo (CD BOUCD 6613) □ EROWN, JOE PICTURE OF VDU Sanctoy (CD CMODO1310) 
□WISP NRTHNDR Hymen (LP 050) 

 THE BREAKINfi UP Al Laivc (CO FUGITIP 2CD. □ R0CK1N BERRIES THEYRE IN TOWN Sanduary (CD CWDDD12881 □ TEŒVISION PERSONAUTIES, THE MY OARK PLACES Oonino (CO WIGCD166) 
ROCK □ALAN BATIS MAOE IN CHINA YcOlde (CO VDR 2) □BLOOOUNE,7NE WHERE LOST SOULS DWEU Uascot (CO RMR 717921 

□ BONN, ROCER PIECE OF MINO RcAeraasto (CD RCCD 30551 □ BUSH, RAY TTPPUNG AT TAPS Rolleitoasler (CD RCCD 6012) □ CASH, JOHNNY TRAVEUNG CASH Rdlefcoaster [CD BCDAH16820) □ CHICKEN SHACK TOR BOY SorctlWY (CD CMDOD12711 □ COtE, NAT 'KINir STARDUST Rdlerojasto (CD BCOKl 16342) □ COMO PERRY JUKEBOX BABY ReOeitmsIer (CD BCOAH16783) □CONFUCTINCREASE THE PRESSURE Ctaiy Red (CD MORTA 2) □ CONTUCT PS TIME 10 SEE WHOS WHO Cheny Red (CD MORTA 21 □CONFUCrUNGOVERNABLE FORCE (CD MORTA3) □ CRACKER CREATES! HITS Cooklng Vmyl (CD COOKCD 369) □ DSKIARIS.THE SOUL EXPLOSION Oaplline (CO OAP OOOCOI □DARKIHRONE CUIT IS AUVE Snapner (CD CDVILEF D2) □ DAVIS, MAXWELL 8ATMAN AND OTHER THEMES Ace (CD CDBOPM1731 □ DAVIS, HUIS IKEBEST OF ViMnn Jan (CD 2214121 □ DAVIS MUES BIBD OF PARA01SE Fta (CO IECE1022) 
SÏÏ □ DON & THE COOD TIMES SO GOOD Cherry Red ICO CRREV142) K™lnij O DYBU. JUDY SP1NDII Talking Elepliant (CD TICD 084) □ EILINGTDN, RAY, QUARTEOHE HT THE GOOD TIMES R01L Sanctuary (CO PDSCO 6351 □ FAIRPORT CONVENTION XXXV Talking Ele(ftlnt (CD TECD 085) 

lndi, □FQTGOIDMMIRASH Cherry Red (CD CDMRED79) 
SlS □FORD, UTAUTA Days Of Glory (CD CANDY 013} . ' □ FUNKA0EL1C UNCLE JAM WANTS YOU Snapgef (CD SNAP 273CO) ZZ □ CJOU. WAY TO ZERO Anl Zen (CD ACT177) 
R„k □ BLASER, TOMPAU MY NOTDRIOUS YOUIH Rollemiaste (CD BCOAH 16187) ipâ ; □ ClASER, TDMPAIL ANOTHER LÛG ON THE PIRE RoUcrcoasler (CO BCOAH 16520) ' □ GLUECIFER R1DING THE T1GER Wliile Jazz (CO JA22C0 5) 
s . □CUUECIFER S0AR1NG WITH THE EAGLES While Jazz (CD JAZZCD12) p„|. □ CLUECffER TENDER IS THE SAVACE While Jazz (CD JAZZCD 291 . ;.j , □ CRANPA JONES STEPPIN OUI KINO Ace (CD COCHD1098) □ DONS M ROSES COL1ECIORS BOX Chmme Droaras (CD BSCD 60221 otkïRdl □ HACGARD, MERLE UVE [N AUSTIN New West (CD NW 6090) 

□ HEUACOPIERS GRANDE ROCK WKte Jazz (CD JAZZCO161 c Ifa, □ HI LOS USTEN Cherry Red (CO ACMEM 67CD) p MeU □JENNWCS.WAYIONUVEFROM AUSTIN New Wesl (CD NW 6091) P Inde S BROTHERS STRA1GHT OUT THE JUNGLE INSTRUMENTALS Traffic (LP TEC 755I1LP) P S □ KING. ANNA BACK TO SOUL Cherrv Red {CD SHOUT 24) ' p Rock -y ^ PEE WEE BUJE SUEDE SHOES Rollercoastcr (CD BCOAH 16190) Rock y K0NIT2, LEE ORIGINAL JAZZ M,ASTERS Black Lion (CO BLCD 760901) MA - - □ LEE. PECCY THE BEST OFWorton Jazz (CD 221413) 

lllf WALK IN TO THE LIGHT AND REACH FOR THE SKY Big Scary Monslers □ SILENT VOICES BUILDING UP THE APATHV Ujh Frequency (CO LFR 314061CD) □ SMALL ARMS DEALER A SINGLE UNIFY1NG THEORY Deep Elm (CO DER 4512) —   —i SMOKING POPES AT METRO ViclOfy (CO VR 295) 

Jdle Creok (CD SCE 91C0 LP SCE 91V) 

□ LONDON, JULIE CRY ME A RIVER Dow (CO DOVE 7140) □ LONEPIHE. HAL ON THE TRAIL OF THE LONESOME P1NE frn p □ LOST CHERREES FREE TO SPEAK Cherry Red (CO MORTA 4) □LOVE GENERATION l£T THE G000 TIMES IN Cbonv Red (CD CRRFV l«n □ LOWBUDGET CRUNK IN YO SYSTEM Lowbudgct (CD LB 001) □ MAESTRO, JOHNNY BEST OF THE RESI Ace (CD COCHD 322) □ MAPH1S, JOE AT TOWN HALL PARTY Rollercoastcr (CD BVOAT 200111 
QMARTIN JANIS^THEûu'^SSancllwy{CDTOSCO6361 □ HCHAIlliBAIlSSSSteoSÏ ^ "154, □MCNAIR, BARBARA 1ENJ0YBE1NG A GIRL ColîeclaMes (CD 7737-2) R ÎS!SIÎAMP£I'E CbOT» 1® MMPSYCHO 43) □ M1KE BERFtY ABOUT TIME TOO Rollercoasler ICO RCC0 30S9) 
□S'?SoSNMmo^^™c°^007) 
□NOMADS UP TICHÎ While Jazz (CD JAZZCO 40) " 



Albums listed this week: 253 
Yearto date: 1,759 
Singles listed this week: 134 Yearto date; 965 New rcleases informalic" u 
on (020) 79218327 on Records released 27.02.06 

□PMmmSlNE A tAMOUR SancliD^r (CtJPDSCD 637)' " 
□SÂ™"™ BACK TO THE DRIVE EHI1CD 3506172) n RAM JAM 4 PORTRAIT OF THE ART IST AS VOU Hip Of Gluy (CD DANDY 012) rTROACH, MAX LOVE FOR SALE Wesl WW (CD WW 2127) Finflurr nmÇIW.A RFRT RAFMPFFRT IMprr.wlw,rn RTnfi 

F« QVAHKXJS TRAVD. SICKNESS Hymen (CD 410) 

nsOUfAUD RED FOR FIRE Wi On ! □«1MIMAGINARIO SOMIHAGINARIO Chîny Red (CD I □ SUCARMAN THREE SOHL DONKEY Daptone ICO DAP 0( □ THEIONIUS MONK 81UE MONK Wnile JazzS: Blues (C □ TREHT, JACKIE WHERE ARE YOU NCW Sonctoï (CD ( □TOESPASSERS WIIUAM DIFFERENT STARS Ncltort □TRESFASSERS WILLIAM HAVINC KellTOit (CO 3CM67 Q TYSON, lAN OLD DORAIS ANOSAGEBRUSHAcelCDVF □ UNDERTONES POSITIVE TOUCH SanctaYlCO SMRCD : nvARIOUS UCKABli BEATS Inleram (CD AICOM 00301 H VARIOUS HOLYWOOD MAVERICK Ace (CD COCHD107) OVARIOUS DUBWISE LDL1 & ' || " ' 

NostJlja □ VARIOUS BLOWING THE FUSE 1956 F PiogRKk □VARIOUS BlflWUiGlHE FUSE 1957 R RkL nvARIOUS 81W71NG THE FUSE 1958 F Roi □VARIOUS BLOWING THE FUSE 1959 F im □VARIOUS BLOWING THE FUSE 19601 Ccnran □ VARIOUS STRANDGEFLUSTER F ' Rock □VARIOUS THE HAHBURG SOUP Jœ nvARIOUS BEAT IN HAMBUROI Ued □VARIOUS INSTRUMENTAL CLASSICS h VtoM □VARIOUS TREAT1NG HER WRONG Jasn Funk □ VARIOUS LADIES OF SONG VOL lAir(CDGfSA0321) Jœ □ VARIOUS LADlES0FS0NGVDL2Air(CDGFS 40322) GOlftip □VARIOUSLADIESOF SONG VOL 3 Air (CD GFS 40323) Bod Q VARIOUS LADIES OF SONG VOL A Air (CD GFS 40324) Rock □VARIOUS CHILLDOT CINEMA Horizon (CD HZTV 022) Rock □VARIOUS MEUflW ACOUSTIC MOOOS Hcréon (CD HZTV 025) Rock □WASHINGTON, DINAR THROUCH THE N1GHT WITH01NAH Jamne (CO JASCO 4141 " "■ □ WEISH, ALEX IFIHADATALXING PICTURE Blaôc bon (CO BLCD 7t0521) 
□VARIOUS HOLLYWOOD MOVIE HITS FScon (CD UN 22052} MAC Soualtek , • □VARIOUSCOEDRECORDSAœlCDCDCHDJOT) P NosMge ' • □VARIOUS OAVEHAMIITONS DETROIT DANGERS Aœ (COCDKEND 257) P 60s Pop □ VARIOUS DEAO ta (CO CDCHD1100) P Rock | "Q VARIOUS GOLDEN AGE OF AMERICAN ROCK N ROLL ta (CD CDCHD1050} P RockïRol | Q VARIOUS UK SUE STORY VOL. 4 ta (CD COKEND 258) P (telalga QVAR10US 6RASS BAND SPEC1ACUIAR Soflcluary (CD PBXCD 376) P Brass | □VARIOUS REGta^O^^mmKO 6381 ^ Rt^j I 

MUSIC DVD POP/ROCK □ VARIOUS DJ SCHOOL LEVEL1 Fat Productions (EDV1567) NotfP Oai« □VARIOUS DJ SCHOOL LEVEL 2 Fat Productions (FAT 002) Nw/P Dance □ RICHARD, CUFFMUS1C IN REVIEW Ciassic Rock(CRP 2002) N»/P Poo □ DESHNTS CHILD UVE FROM ATLANTA CcJumbia (82876772509) Arv Pop 

Singles □TAIFimnRED Segment 02* SEGMENT 011) ADD House □TARAACHYEAH Real rime (12* TR3960U) ^ Dance 
□TRABAKTL0V1NG ME Southern Fried(rEC895S) VTHE Oance □UPBEATS,THE LOST ONCE Devflfish 02' VRS 016) P Dance □URSULA 1000 BOOP M1XES ESL (12* ESL 093) V/THE Dance 

DANCE □ ABOVE & BEYOND ALONE T0N1GHT Anjuna Beats (12" ANJÔ59) AOD Trancc □ ART OF TONES VOL 2 20/20 Vison 02" VIS 126) ADD Housc □ ATFC BIACK KN1GHT CR2 OZ12C 2022) ADD House □AUDIO WERNER ZWRTSHAK DRIVE Grw.'e Allack 02" HCF 05) P Oance □BAOBINGA THE FEEUNGHardcore Beats (12-HB 010) SRD Breakbeal □ BECKERS SWITCH Riot (12* R10T 015) ADD Dance □ BGZY B SCIENCE EP VOL V Planet Mu (12* ZIQ127) SRD Dnm&Bass 0 BlAZE MOST PREC10US LOVE Eywcream (DN DFTD125DT12" ECR 012) UNI Dance 
□VARIOUS HOT AS HEli Kudos (12* 925 HEL02) P Oance □ VINCI, CHRISTIANO VISION Pressîab {12* PSE 001) UNI House □ WHO MADE WHO OUT THE DOOR Gomma (12* GOMMA 069) P Dance □ YOUNGSTERSTHE THERE CAME UNE MUSIQUE F Com (12* F 242) VTHE Dance □ BLOC RARTY BANQUETKimcll0-KITSUNE032) O BROADWAY & WILSON AL CAMPOS DE MI CONGO Industry (12- IND 004) QBROOH, MARK FROM LONDON W1TH LOVE Bpitcn Contol (IT SPC 119) □CHIIIS, JAKE THE PAIN Freerange WT FR 068) □ omER, JON ONE MN2S (IT MN2S 03D □ OAVETHE DRUMMER HYDRAUL1X 33 H)draula (12* HYORO 33) □DECKARD CFPHERS IN MOTION Kudos 00" EUX 005) O DIE & CUPZ 0000 OLD DAYS Fu!l Cycle (ON FCY 0870BIT FCY 087) O DINO CAa ME FieeTaio (DN F2A15D1G12' F2A15TX) □DJMARKY PR1METIME Grid RetonEngs (IT GR10UK 008) □DJ OJISCATTMASTERS Bascnwil Boys (12' BBR 000691 □ LU PREACH i MARCO G POCA DR MACHINE 23nl Cenlmy (12-C23 OUI □ OJTDNKAHMAD Kudos 02'KAJ 017) □OJVDAVBTHELANGUAGEÛFANÛPEN HEART EP0elsin(12"52DSR) □ DR RIIBBERTUNK WATCH THE TABLES TURN GPS (12" GPS 006) □EHTITY PORTUGAL Inleram 02' 1C0M 040) □ EVERETT, PEVEN STUCK Soul Heaycn fl2' SHR 001) ■ FAT FREDDITS DROP WANDER1NG EVE Karlel (12' KART 008) □FLOWUFEBUMZ DINNER ATTABLE NO 9 Greove Alladt (U- B9œ5) □FREEMASONS WATCHIN Loaded (12' IDAO111) □FUNKACENDA UNDERGROUND Red 02' RED 0004) □GANG RUATED FEEUN TIMÉ DjI Cycle (12" DDRAG 024) □COUFRAPP RIDE A WRITE HORSE Mule 02" MUTE 356) □HEIL JOHARNES FREAKS B US Ktoig 02" KLANG105) □H1RST, STU THE FLOOR Plastic Fantolic (12" PFT 0641 

5 CHXOIlMEScnyBMG (CD 82876812132) ■ CHURCH, CHARUmE MOODSWINGS Sooy/EMG (CD 828/6SM482) O COXON, CRAHAM STANDING ON MV OWN ACAIN Partophone (CD COR 668D O OIOS MAIOSIWANT1T AU M Tune Hctby (DN FTR 0120 r FIH 012S) □ FAGEN, DONALD H GANG WEA (CD 054391581266) ■ F1GHTSTAH WASTE A MOMENT IsM (CD 010921) 

□HYSTERO WINTERSINTHECITY Soma 02" SOMA1921 □ US EATERS FREN2Y Chumbo Humbo 02" LEAO 002) □ JACK FROSTTOM TOM Malhmalte 02" MATH 0078) □ JUST. CHRISTOPHER POPPER Kitsme 02" KÎTSUNE 0331 □KEYS, AUCIA1FT AINT GOT YDU Hcadz 02" HEA02 005) □ KI1LAHURT7 VS REKELEKTRIK WE1RD BROTHER AmMtoa □K10CK,BENMEH001Menion2" 

M POSSYCAT OOUS, THE. FEAT. WIILLAM Bf F 

□ MAH PLAY MAO STATIK EQ Hty 02" 

QPOOKS,TOMJOCKFREPlulev...... □RANOOMHEROESROILCAlLKwtestT". □ ROSE œSE YDURE Ail OVER M Y HEAO Dull 

ROCK □ 0898 DAVE BALLAD OF HENRY Heart & Soul 110" QATTACK&OEP       

ROOTS □ CLARKE. JOHNNY GOLO AND GREEN JackpcL (T CS OUI □ ISAACS. CRECORY N1GHT NURSE African Item. (T AM 484) □ MORGAN. DERRICK TEARS ON MY PIUOW (TROP 200) 

URBAN □ CAILLER, TERRY1 DONT WAKT TO SEE MYSEIT Aûd Jan (T AJX176C0S} □ COOL CALH PETE IDST Emledded (IT 8E011) □ MITCHELL BROTHERS, THE AUDNE WITH THE IV 679 (CO BEATS 291 □ NOMADIC POET CONCRETE MAN Red Sea 02" RSE 006) □ REDBONE, MARTHA FUTURE STREET Dot* (12" 12D0ME 207) 

Clare Torry In The Sky (RPM 309) One of the defining 
history is Pink Floyd's Great Gig In The Sky, from Dark Side Of The Moon, which is given substance and style by an improvised virtuose wordless vocal which ranges from a gentle whisper to a raighty roar. It was performed by session vocalist Clare Tony, who will always have a place in rock history as a resulL This album collects together the highlights of Ms Torry's frankly unsuccessftii solo career, and indudes her other most frequentlyheard recordings, namely a British Caledonian Airways advert and her version of Dolly Parton's Love Is Like A Butterfly, which served as the theme to popular Seventies sitcom 

Merseybeat (Sanctuary CMEDD 1204), Brumbeat (CMEDD 146) Excellent 
I focusing, respectively, on the musical hotbeds of Liverpool and Birmingham in the Sixties, both albums are double- disc sets and corne with comprehensive liner notes. The Merseybeat sélection combines hit recordings, cuit classics and rarities, with obvious giants of the genre, like The Searchers, The Swinging Blue Jeans, The Merseys and The Beatles - the pre-fame Ain't She Sweet - ail represented. Brumbeat covers, perhaps, a broader sélection of styles and includes gems like The. Rockin' Bernes harmony hit She's In Tbwn and The Moody Blues' rough remake of Bessie Banks' Go Now. 

Memlee Rush Argel Of The Moming - The Complété Bell Recordings (Rev-Ola CRREV143) ■ Memlee Rush 
in the UK, 
she is fondiy remembered for her powerhouse version of Angel Of The Moming, songwriter Chip Taylor's tremendous tour-de-force, which also provided the basis for Shaggy's Angel. This is her only album for Bell Records, expanded to 20 tracks by the addition of singles, B-sides and a nice reading of Bacharach/ David's What The World Needs Now produced by Quiney Jones for the cuit Bob & Carol & Ted & Alice movie. Rushs engaging vocal style also produces excellent covers of Joe South's Hush, John Phillips' San Francisco and a deconstmction of the Four Tops' Reach Out (TU Be There) after the style of Frijid Pink's similar treatment of another Motown favourite, You Keep Me Hangin' On. 



Singles 
@1 

There's no change in the Top Three, with 
Meck's Thunder In My Heart Again 
occupying the top spot, while Liz McClarnon 
is the sole new entrant to the Top 10 
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Singles Chart 

/ // y 39 37 8 HARD-FICASH MACHINE 
40 NICKELBACK FAR AWAY 
41 MARCOS HERNANDEZ IF YOU WERE MINE Meiuce/Stoan/SUlHng) Tosha/Kid Da-iid (Stoan/CoRy/ùnier) p/l TVTUKCOOOW (VTl 0 42 43 18 ARCTIC MONKEYS I BEI YOU LOOK GOOD ON THE DANCEFLOOR 
43 M f OK GO A MILLION WAYS 
44 19 2 ANTONY COSTA DO YOU EVER THINK OF ME? 
45 54 21 SUGABABES RUSH THE BUTTON ® 
46 40 24 PUSSYCAT DOLLS FEAT. BUSTA RHYMES DONT CHA ® 
47 32 A-HA ANALOGUE (ALLIWANT) 
48 33 2 THREE 6 MAFIA STAY FLY 
49 « DHT FEAT. EDMEE LISTEN TO YOUR HEART (Ihociwes/Visscrs/Deejay) EMI/Jurany \m (PerîonnAkive) Mtelry 0( Sound DATA109C0S (Ul 50 0 THE RESEARCH LONELY HEARTS STILL BEAT THE SAME McEnlk/ScartoCC (The Research) Al large FUGC0013 (E) 51 45 MARY JBUGEBEWITHOUT YOU 
52 42 EMINEM WHEN FM GONE (DrâwVStsM Siirowi Slodi (llalhcn/Restol liilmci»:9S89581 (U) 53 33 TEXAS SLEEP 
54 36 PHARRELL WILLIAMS ANGEL 
55 34 YOUNG JEEZY FEAT AKON SOUL SURVIVOR 
56 46 13 TOM NOVY FEAT MICHAEL MARSHALL YOUR BODY 
57 58 13 GORILLAZ DIRTY HARRY 
58 68 24 GORILLAZ DARF. p 
59 66 24 COLDPLAY FIX YOU 
60 52 Y COLDPLAY TALK ISiiœMiMiiiv/Sttal BMG/Sm AIV/EM1 IC(il4plJ)ffl«tw«iitoY5d«IO Paiieçtoe Cm6SÏ9Œ) 61 30 DANIEL POWTER BAD DAY 
62 29 3 BULLET FOR MY VALENTINE ALL THESE THIN6SI HATE IBittoto.) EMI (BuBet For Uv VotatoAni) ™MtH61CD(PI 63 0 23 KT TUNSTALL SUDDENLYI SEE ^ T1 'i ' M)  -—1' ■ 64 59 10 ROBBIE WILLIAMS ADVERTISING SPACE 
65 56 i SIMON WEBBE NO WORRIES , isimm(0 (PrêneJ UnmfaBledwrtYSom ATVBI» Sic (Woodcork/PiioieAVobl») Inooctrii i m 66 63 33 KELLY CLARKSON SINCE U BEEN GONE 
67 «3 23 ^ISER CHIEFS WERYDAYI LOVE YOU LESS AND LES^^^^ 
68 65 20 50 CENT CANDY SHOP ^«1293.1» 
69 / HARRISONS BLUE NOTE 
70 WESTLIFE YOU RAISE ME UP SBZFWTOIIAUW 
71 55 7 EDITORS MUNICH _ ^ 
72 47 3 THE GO! TEAMWDYRASH^^^ ^I^M.O^SWHEI 
73 49 2 YING YAN G T WINS F E AT PITËU LL SHAKE    
74 41 3 BON JOVIWELCOME.10 AR^ , _ ^ 

Ts THE FALLOUT TRUST WASHUUT «U^FUGCOO»® 
■ S*,! .5» ■ Highesl Ke.v Enlry ® Pialmum (600.000) ® SMi (200.000) ■ HKMOinibcr @Gcid (400,000) 

1S on sales of 7,89L Tlie lead-off 

Lost nnmber 12 

Il SUGARWÏHEGOIIfOOWlW V, 

iIJiJKÊÊÊÊ 
M 1 MECK FEAT. LEO SAYER THUNDER IN MY HEART AGAIN 2 NOTORIOUS B1G/DIDDY/NELLY/JAGCED EDCE/AVERY STORM NAS?/ GIRl. M' . 31 3 THE ORDINARY BOYS BOYS WILL BE BOYS t c^ 4 i S^l O CHRIS BROWN FEAT. JUEU SANTANA RUN 11! 

6 BEYONCE FEAT. SUM THUG CHECK ON II 7 11 WILL YOUNG ALL TIME LOVE Se «y m 8; 5 DEAD OR AUVE YOU SPIN ME ROUND (UKE A RECORD) s*, E 9 | 7 THE SOURCE FEAT. CANDI STATON YOU GOT THE LOVE 10; 8 FALL OUT BOY SUGAR. WE RE G01N DOWN 11 9 HI.TACK SAY SAY SAY (WA1TING 4 YOU) 12; 12 KELLY CLARKSON BECAUSE OF YOU R:A SHAYNE WARD THATS MY GOAL s .va UM 14115 MADONNA HUNG UP WwerBrcs 15 18 ROBBIE WILLIAMS ADVERTISING SPACE 16IO FRIDAY HILL ONE MORE NIGHT ALONE Lwjàde m 22 SUGABABES PUSH THE BUTTON isUnd 18; 14 RICHARD ASHCROFT BREAK THE NIGHT WITH COLOUR 19117 SUGABABES UGLY W»d 20: O GOLDFRAPP RIDE A WHITE HORSE Mute 21 21 JAMES BLUNT GOODBYE MY LOVER Atote 22l26 MADONNA SORRY vWF^. 23 NIZLOPIJCB SONG m 24 13 SUNBLOCKILLBE READY 25116 ARCTIC MONKEYS WHEN THE SUN GOES DOWN 26119 KUBBGROW Mwmt 27 25 THE PUSSYCAT DOLLS STICKWITU «m 28 O CORINNE BA1LEY RAE PUT YOUR RECORDS ON Gr«wc^u 29 24 LEE RYAN WHEN I THINK OF YOU 30 32 DANIEL POWTER BAD DAY vwera 31 0 JAMES BLUNT YOU'RE BEAUTIFUL 32 23 ASHLEE SIMPSON BOYFRIEND 33 33 COLDPLAY TALK R- - - • 34 & KAISERCHIEFS1PRED1CT ARIOT/SINKTHATSHIP si : ■ y.;,^ 35 29 TEXAS SLEEP Mzrc^ 36 31 JESSE MCCARTNEY BEAUTIFUL SOUL 37 W THE MAGIC NUMBERS 1 SEE YOU. YOU SEE ME 38 27 A-HA ANALOGUE (ALLIWANT) Wydor 39 35 THE BLACK EYED PEAS MY HUMPS mi 40 © KT TUNSTALL SUDDENLY 1 SEE 

MECK FEAT. liO SflYER THUNDER IN MY HEART AGA1N NQTORJOUS BIC/DIDDY/NELLV/JACCED EDCE/AVERY STORM MASTY G1R1. UZ MCCLARNON WOMAN1W LOVE/l CET THE SWEETEST FEEUNG ait a» CHRIS BROWN FEAT. JUELZ SflNTANA RUN1T! THE ORDINARY BOYS BOYS W1LL BE BOYS FRIDAY HILL ONE MORE NIGHT ALONE BEYONCE FEAT. SUM THUG CHECK ON 1T DEAD OR AUVE VPJ SP1N ME ROUND (UKE A RECORD) SHAYNE WARP THATSMY GOAL GOLDFRAPP RIDE A WHITE HORSE WIU.YOUNGALL TIME LOVE THE SOURCE FEAT. CANDI STATON YOU GOT THE LOVE 
THE MAGIC NUMBERS i SEE YOU YOU SEE ME FALL DUT BOY SUGAR. WE'REGQIN' DOWN HI-TACK SAYSAYSAYQiVAlTlNGlU) JESSE MCCARTNEY BEAUTIFUL SOUL SUNBIOCK l'LL BE READY MAOONNA HONG UP BOY K1LL BOY BACK AGA1N 50 CENT HUSaER S AMBITION LEE RYAN WHEN1THINK OFYOU ARCTIC MONKEYS WHEN THE SUN GOES DOWN ASHLEE SIMPSON BOYFRIEND RHYMEFEST FEAT. KANYE WEST BRAND NEW BRIAN KENNEDY & PETER CORRY GEORGE BEST - A TRI BUTE 
PRETTY R1CKY YOUR BODY MARCOS HERNANDEZ IF YOU WERE MIME THE RESEARCH LONELY HEARTS ST1LL BEAT THE SAME 

AH the sales and airplay charts published in Music Week are also available online every Sunday euening at www.nmsicweel(.com 



Albums 

After neariy one year in the albums chart, 
the Kaiser Chiefs climb to their highest 
position yet at number two, while the Arctic 
Monkeys remain unmoved at the top 
ma. 

The Officiai UK 

iiiriït rwlff 

FÏÏTTÏTT mmma 

GORILLAZ DEMON DAYS 

m i 4 ARCTIC MONKËYS WHATEVER PEDHLE SAYIAM... ®, s 
2 7 50 KAISER CHIEFS EMPLOYMENT ® s © i 

46 JAMES BLUNT BACK TO BEDLAM ® i ® 4 
4 19 56 KT TUNSTALL EYE TO THE TELESCOPE ® 4 ®. «,teCDmoftir, 
5 4 B WILL YOUNG KEEP ON ® 2 
6 15 43 JACK JOHNSON IN BETWEEN DREAMS ® 2 
7 16 39 GORILLAZ DEMON DAYS ® 4 ® 1 Gonltu/Danger Mouse/Con/Dnnq Pi-topnftK GOROEMl iE) 8 21 W COLDPLAYX&Y®6®3 Suppte/CoUptoy/Ndson Ririopbone 4747862 (D 

5 31 KELLY CLARKSON BREAKAWAY ® i ® 1 
■J THE JAMSNAP! ^ 

14 MAOONNA CONFESSIONS ON A DANCE FLOOR ® 3 Madonna/Pnce/Ahrodai/Bbotyiy & Avant Warner Brolben. 9362494602 (Tîffl 
: 121 n 9 JOHNNY CASH RING OF PIRE - THE LEGEND OF ® 

.0 JOSE GONZALEZ VENEER® 
<■ JOHNNY MATHIS THE VERY BEST OF 

15 3 9 RICHARD ASHCROFT KEYS TO THE WORLD ® AstoolOPolte tokîtoïc 3545212® 16 M 22 ROD STEWART IF WE FALL IN LOVE TONIGHT ® 
17 32 HARD-FISTARS0FCCTV®2 Vitale/Archer Kecessanf/AUlnlic 5046731412 fTOfi 18 17 14 SIMON WEBBE SANCTUARY ® 
19 18 2. KATIE MELUA PIECE BY PIECE ® i © i 
20 9 DANIEL O'DONNELL FROM DANIEL WITH LOVE Bï»ï»WK«s OMG TV DMGTV027 (01) 21 28 14 TAKE THAT NEVER FORGET - THE ULTIMATE COLLECTION ©2 
22 24 23 PUSSYCATD0LLSPCD®2 
23 KANYE WEST LATE REGISTRATION ® 
24 BETH ORTON COMFORT OF STRANGERS 
25 PANIC! AT THE DISCO A FEVER YOU CANT SWEAT OUT 

~26~ EMINEM CURTAIN CALL - THE HITS ® 3 ® 2 Eminem/Dr Dre/Bass/The 45 K-rq/MeWan/EI^ondû ip'-'-'^ooe 9S89084 'U> 
27 26 6 KUBB MOTHER ® 
28 20 6 THE ORDINARY BOYS BRASSBOUND 
29 30 19 SUGABABES TALLER IN MORE WAYS ® 4 ABSlrtltàto/Biwjlî/XmmAll/ataiWqiaalSi BrtClDGWBJi 30 31 36 THE MAGIC NUMBERS THE MAGIC NUMBERS ® 
31 25 8 THE NOTORIOUS B1G DUETS - THE FINAL CHAPTER ® 
32 64 21 MOL WELLER MODLRN CLASSICS - THE GREATEST HITS ®  
33 27 5 FALL OUT BOY FRUM UNDER THE CORK TREE ® 
34 8 2 BELLE & SEBASTIAN 1 HE LIFE PURSUIT 
35 23 14 EDITORS THE BACK ROOM® 

L36^ JL GOLDFRAPP SUPERNATURE ® 
37 29 2 CHRIS BROWN CHRIS BROWN 
38 0 7 PAUL WELLER AS 1SN0W® 

12 MUS1CWEEK 25.02X)6 
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Albums Chart 
J/i 

39 M ROBBIE WILLIAMS INTENSIVE CARE ® s ® 
40 32 3 MICHAEL BUBLE CAUGHT IN THE ACT 
41 « 38 THE BLACK EYED PEAS MONKEY BUSINESS ®® i AiM 9887184 (Ut 42 54 21 MARIAH CAREY GREATEST HITS ® QfcmiH 5054612 (lE» 43 39 9 ELVIS PRESLEY LOVE ELVIS 

14" LEO SAYER ENDLESS JOURNEY - THE ESSENTIAL Cartjvy/Failh/Perry/Tjmey DMOTVO"GlVO10aiX) 45 42 10 MARY J BLIGE THE BREAKTHROUGH ® Celte, 9889349IUI 46 55 38 OASIS DONT BEUEVE THE TRUTH ® 3 Bs, Ërothee RK10C030 (ARV1 47 36 50 CENT & G UNIT GET RICH OR DIE TRYIN' (OST) Wencw 9837992(01 48 9 TEXAS RED BOOK® Mercury 9074219(0) 49 44 16 WESTLIFE FACE TO FACESi©, 
50 47 20 FRANZ FERDINAND YOU COULD HAVE IT SO MUCH BETTER ® 
51 « THE KOOKSINSIDEIN/INSIDE OUT 
52 | GREEN DAY AMERICAN IDIOT ® 1 ® 3 CsaWEnsnDj, Repctse 9362468502 (ItN) 53 41 7 THE STROKES FIRST IMPRESSIONS OF EARTH ® Rougir Trude RTRADC&X33Q CP) 54 46 3 JOHNNY CASH WALKING THE LINE - LEGENDARY SUN 
55 38 A-HA ANALOGUE® MartjnWMrt/Waaktaar-Saw/ P^9875415M | 56 IL DIVO ANGORA ® 3 © 2 SjcoUuàc 628767310(2 tARV) 
57 THEKILLERS H0TFUSS®4 lizard Kjng L12ARD0U (P) 58 THE PRODIGY THEIR LAW - THE SINGLES 1990-2005 © 
59 61 MICHAEL JACKSON NUMBER ONES ® 4 ® > 
60 KATE BUSH AERIAL® EUIT0CP66474 (E) 
61 * 14 GREEN DAY BULLETIN A BIBLE Repréc 9362494662 (TER) 
62 70 K IAN BROWN THE GREATEST© RmsR-n/Mrrnrlon/.lmA Rmlhfr^/Wiik/lINKLETGeivi Fctm 9872874 (U) 
63 69 3 JACK JOHNSON ON AND ON ® 
64 62 80 KEANE HOPES AND FEARS ® 7 © i 
65 58 3 BEEGEESmLOyESONGS^ 
66 50 2 ASHLÈE SIMPSON IAM ME 
67 48 4 THE GO! TEAM THUNDER LIGHTN1NG STRIKE ® ,_,ldBmMlwra(OTKB      —i_—: 1—c  

! 68 G 9 ENYA AMARANTINE ® 1 
69 56 8 LEE RYAN LEE RYAN 
70 57 3, IL DIVO IL DIVO ® 4 ® 2 
71 74 u ARCADE FIRE FUNERAL ® 
72 G 197 NIRVANA NEVERMIND® 2 ^OGCO.^» 
73 60 2 JACK JOHNSON CURIOUS GEORGE (Ub 1 ) BniOrtirelIsted 9850967 (U) 
74 JACK JOHNSON BRUSHFIRE FA1KYTALES f> Onwsal AA4228609942 (U) 
B Gji4 EURYTHMICS ULTIMATE COLLEG1 ION ® RCA 828767484121ARV1 
■ Solai ■ Salesi ® PU,™ 1300 0001 ©StelfOCOO) ■ HqhestCfanbcf ©GoW 000.000) © IFPI Pobwn Europe (1m Eun^on soie.) 

PANIC1 AT T1Œ DiSCO 25 WE™111 

Not Tragédies (out next week) gettingvc 

?T NIZLOPIJCB SONG idmiW 
TT ARCTIC MONKEYS WHEN THE SUN GOES DOWN > - ■W'THS 
5 T BULLET FOR MY VALENTINE AU THESE THINGSI HATE /-1 N-. -.- -I 
7T JOSE GONZALEZ HEARTBEATS Pcmm 
ii DJ FRESH THE IMMORTAL/LMNG OAYLIGHTSII ^ (SKS 
1» ̂ ^0^ 2006 

ri| ARCTIC MONKEYS WHATEVER PEOPLE SAYIAM, THATS WHAT « NOT 
IT BELLE & SEBASTIAN THE LIFE PURSUIT lo*(Pi 
il FRANZ FERDINAND YOU COULD HAVE IT SO MUCH BETTER 
y t SWAY THISIS MY DEMO •■■ic«„VK41 
TT THE KllLERS HOT FUSS 10 14 

fa i 11J111 ;M H !#Hl M. 
mi 2 3 CREEN DAY AMERICAN IDIOT s®«(TBO ORAGONFDRCEINHUMAN RAMPAGE Rr-icvU, [3110 NIRVANA NEVERMIND ORtelU) 
TT BULLET FOR MY VALEMTTNE THE POISON v. ce 
y s THE DARKNESS ONE WAY TICKET 10 HELLAND BACK 
T? YELLOWCARD LIGHTS ANO SOUNDS 

E 
_ 

|| 
Htm TIRE umwismmm MICHAEL BUBLE CAUGHT IN THE ACT RepseiTOi 

IT MICHAEL BUBLE 1TSTIME Repi-jm® 
ELLA FITZGERALD THE GREATEST Cn.™ a -o 

TTé JAMIE CUUUM TWENTYS0METH1NG 8 i 5 9)0 GLENN MILLER IN THE MOOD - THE VERY BEST OF c ec îus; 

m    ■ÉÉ 
KATHERINE JENKINS LIVJNG A DREAM OCJM 

3 3 KATHERINE JENKINS PREMIERE Ltim 
iH ANDREA BOCELU ARIA - THE OPERA ALBUM 
TjT THECHOIRBOYSTHECHOIRBOVS 
n BRYNTERFEL SIMPLE C1FTS 

Liai UX Chum Oteparry 2006 

Il For full specialist chart listings, vlsit wvmmusicweek.com 
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GREAT 

! P U B L I C I T Y ! 

www.quitegreat.co.uk 

Quite Great Publicity Established 1996 

Starting 2006 with: 

2 Top Five Albums 
1 Top Ten Album 
1 Top Five Single 

1 Top Twenty Single 

Quite Great would like to thank ail their clients and 
staff for making such a great start to their 

10th Anniversary Year! 

IMUSIC ISOUR LIFE! 
Tel: +44(0)1223 830111 

E-mail: harvey@quitegreat.co.uk 

MD: Pete Bassett 


