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1 In this week's issue: Universal recruîts MTV vétéran; 
MW pétition deadline nears Plus: the charts in full 
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40 MILLION ALBUMS ^ 
SOLD WORLDWIDE/^ 

IN 2004, THE BEST OF 
LEANN RIMES SOLD 500.000 

IN THE UK ALONE. 
NOWTHE 23 YEAR OLD 

GRAMMY AWARD WINNER 
AND GLOBAL SUPERSTAR 

IS BACK WITH HER NEW ALBUM WHATEVER WE WANNA. 

TV 
LEANN WILL BE IN THE 

UK UNDERTAK1NG MAJOR 
TV APPEARANCES. 

ÂLREADY CONFiRMED: 
STRICTLY DANCE FEVER 

PERFORMANCE 
GMTV VIDEO PIECE & 

PERFORMANCE 
THE PAUL O'GRADY SHOW 

NEW VIDEO SERV1CED 
W/C 17TH APRIL 

MARKETING 
HUGE NATIONAL TV & 

RADIO CAMPAIGN 
PRESS ADVERTISING IN 
KEY WOMEN'S PRESS & 

NATIONAL NEWSPAPERS 
NATIONAL OUTDOOR 

CAMPAIGN 

SINGLE AND IT FEELS LIKE 
RELEASED 29TH MAY 

ALBUM WHATEVER WE WANNA 
RELEASED 5TH JUNE 
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MTV vétéran joins in key global rôle 

Universal 

puts focus 

on brands 

Brand added' left 111x7 at a 
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for UK MySpace ESÏÏSïSteir 

MW pétition tops SWSW stars 0 fl Classical labels 
1,500names pointtheway r makeieaponline |,ll!^^'3y ^ 
As the Gower Review Hot new acts such as Voxtrot Astheshortlistsforthe   
submissions deadline nears, featureontheSXSWCD \ Classical Brits are unveiled, nillllllllllllllllllïllll nimi 
support for MWsExtend with this issue, brought MW looks at the sector | ' 
TheTermlcampaign to you in association and how it is tackling |lin 1 linnil Nil l|| ||||{) 
is still growing p3 with MTV pS the digital issue p9 - 2204 06/E4 25 



© 'As soon as anything achieves mainstream 
status in this fast-accelerating multh 
média world, it is believed to be fimshed, 
- Editorial, pl2   

CMP 

SUBSCRIPTION HOTUNE: 01858138816 NEWSTRADE HOTUNE: 020 7638 4666 Subscripticre, UK £19^ Europe 

To read al! the 
news as it 
happens each 
day, log on to 
musicweek.com 

Your guide to the latest news from the music industry 

RCA boss naines 
senior team 

H) 

® RCA label group managing director Craig Logan bas announced détails of his senior management team. Joining senior vice président média, Alex Crass, on the team are Mervyn Lyn, who moves from his previous marketing rôle to the new position of vice président A&R and business development while U 
• Mike Sault i: publishing roots, retuming to the same creative director rôle at Wamer Chappell he left in 2004. Sault who left Warner/Chappell in 2004 after eight years to become A&R director at Mercury Records, will retum from April 24. © MTV has appointed Radio One's Chris Price as the new head of programming for its nine UK music channels. Price joins MTV Networks UK & Ireland on May 8 and will be responsible for the music policy across the network, which includes ail the MTV, VH1 and TMF channels • Australian investment bank Macquarie has hired former Emap managing director of national radio brands Shaun Gregory to consult on its plans for the UK radio market • 012 rapper Proof has been murdered in Détroit The hip-hop star, whose real name is DeShaun Holton, was one of two men shot outside the 3C club on Eight Mile Road, ® EUK has appointed Matthew Porter as head of digital and data services to help exploit the opportunities of new delivery platforms on behalf of its customers. Porter joins the company from Inspired Broadcast Networks. • Représentatives from Motorola, Wamer Music, Sprint Nextel and EM1 Music have ail joined the Mobile Entertainment Forum Americas 
• Gethin Wyn Jones, 21, a student from the Bath School of Art and Design has won the £5,000 first prize in the 2006 Nationwide Mercury Prize Art Compétition. 

MPA, which stands as the music industrVs oldest trade organisation, plans to hold the party at tîïe Old Billinsgate venue on July 6, when publishers, writers and others will gatlrer to celebrate the landmark. • Basement Jaxx, Will Young and Hard-R are among the first bands to be confirmed for this yeai-s T4 On Tire Beach. Joining them at the one- day event, which takes place in Weston-super-Mare on Sunday June 18, are Feeder, Tire Ordinary Boys, Boy Kill Boy, Frank and The Automatic, with more acts to be 
• AEG is offering promoters their first glimpse inside The 02. p4 • Bryn Terfel, Karl Jenkins and Scottish teenager Nicola Benedetti leadthe 2006 Classical Brit Awards nominations. p9-ll • Channel Four and mobile network 3 are to exclusively air the new Keane video, which has been directed by author Irvine Welsh. Tire video for Atlantic will air on Channel Four on April 21 for the first time, while 3 will simultaneously make it available to its 4m UK customers. The video will then be available for download via iTunes from April 25. • Nominations for the fourth annual 

  zr Pops. The ic Manchester band will play July 8, halfway through the CMP Entertainment-promoted festival which kicks off on June 30 and concludes on July 23, featuring acts including TliftljVhQ, Il Divo, Corinne Baiiey Rae, James Brown and Westlife. • Echo has teamed up with marketing company X-Taster to turn April into "Feeder Month" in JD Sports Stores. The band's new album, The Singles, which is out on May 15, will be promoted in 375 stores throughout the month. 

SonyBMG indeal 
with Elofsson 

Roadrunner Records has picked up most nominations, with 14 acts in the running for various awards. © Napster is to hold an exclusive online listening party for Snow Patrol's new album, a week before its May 1 release date. Napster To Go members will also be able to transfer tracks from Eyes Open to MP3 players from April 24. • Next week's South West Sound event takes place at Bristol's Colston Hall and the nearby Dartington Estate from April 24-28, Speakers will include Michael Eavis and MMF chairman Jazz Summers, while acts performing will include Polar Bear and Show Of Hands. © T in the Park is adding a new stage this year with an 8,000 capacity. The Pet Sounds Arena wili replace the 2,000 capacity X-Tent Sigur Ros, Clap Your Hands Say Yeah 
the stage. 0 New Order have been added to the bill for this yearis Liverpool 

KMiMcwiaay isoBne poil 

op star's face on it? 

MPA to celebrate 
]25th anniversary 

Last week, we asked: More than 270ILR stations are joining forces in an unprecedented way later this month for UK Music Week, an on-air célébration of homcgrown music and artists. But will it make a différence to commercial radio's support for British music? 

Records will provide marketing and promotion resources, while WMG's 

0 Sony BMG has signed Swedish songwriter Jorgen Elofsson on a long term global label deal, which will resuit in the création of the Imprint Planet S.l.X, designed to sign, develop and break new pop artists for the global market The deal was secured with Sony BMG Music Entertainment 
Steinkamp, who is pictured with Sony BMG CEO. ® Boosey and Hawkes has signed a Worldwide deal to represent Michael Nyman Records. Under the deal, the company's music sourcing and music management service, Boosey and Hawkes Music Consultancy, will market the labels releases in key synchronisatio TV, games software, i entertainment and brand marketing. Tim Bowen, Elofsson and with Sony BMG ceo Rolf Schmidt-Holz. • Publisher Wamer Chappell Music 

© BT is expected to unveil its Vision TV service this autumn offering, live concert footage from music heavyweights such as U2, The Who and Morrissey. In partnership with Eagle Rock Entertainment and i-Concerts, BT Vision will make 500 concerts available on its broadband TV platform, a service similar to Freeview, © Shazam has launched its Ultimate Discover Engine, a service which allows users to identify songs and purchase products related to that track via both mobile and online platforms. The service stores ail of the tracks searched by separate individuals using its 2580 music récognition offering. • Sony Ericsson, T-Mobile and 1E Management have struck a deal to brand the latest W300i Walkman phone with images of Robbie Williams, depicted as a cartoon superhero. The handset will also corne pre-loaded with a range of exclusive and previously unreleased content • London music venue the Union Chapel is set to re-open on May 4. 
chamber orchestra who will perform the music of Astor Piazzolla, with Charles Dance reading the poetry of Pablo Neruda. • The opening sets of next month's Hi:Fi Festival will be performed by winners of a national compétition for 14-18 year olds. The charity Youth Music has teamed up with Angel 
acts to send in demo CDs or mix tapes for the chance to open the festival in either Newcastle or Winchester. « Classic FM has entered the mail order business, with the launch of the Classic FM Collection. Featured products include hand made wooden toys, gardening equipment and anti- road rage relaxation kits. 

ay party in London. The 

WH Smith sees 
sales drap 
• Sales of entertainment products at WH Smith have fallen 17%, with the company blaming a weaker release schedule and increased compétition. The news cornes as the retailer announced that lik across the o £I3bn for tl 28. The company says the entertainment market was "extremel: compétitive, with a weaker release schedule than in 2004/05 and ongoing price déflation". • Artist albums enjoyed the UlCs strongest first quarter sales on record, according to OCC data, p5 



News 

MW campaign reaches key stage as review's consultation pehod closes 

Pétition tops 1,500 liantes 

as Gowers deadline nears 

With a week to go until the dead- line for evidence to be submitted to the Gowers Review team, Music Week's music industxy pétition bas topped 1,500 signatures. Music Week's Extend The Term! Campaign, which was only launched at the end of February, has galvanised the music industry behind a single, simple message to lengthen the term of copyright in sound recordings beyond the cur- 
The ^list of those who have added their weight to the MW campaign cuts right across the industry, from the biggest majors to the smallest independents and is supported by everyone ftom top executives to junior secretaries. Among the raft of heavyweight supporters are EMI Group chair- man Eric Nicoli, BPI executive chairman Peter Jamieson, Live Music Forum chairman Feargal Sharkey, Aim chairman and CEO Alison Wenham, PPL chairman and CEO Fran Nevrkla, Musiciens Union général secretary John Smith, the boss of eveiy UK major and many independent label chiefs, including Gut chairman Guy Holmes, as well as managers, lawyers, pluggers and many more. Although Music Week has not targeted performers with its pétition - PPL has organised its own artists' poil - performer sup- porters have included The Magic 

» 
To add your name to the Music Week pétition by Wednesday's deadline, sign 
and email your Extend The Term! pledge - available from musicweek.com - 
or email a message, calling on the UK Government to extend the term of 
copyright in sound recordings, to ExtendTheTerm@musicweek.com 
the final call for evidence this Friday (April 21). Music Week will be accepting pledges until the end of Wednesday this week (April 19). Music Week will hand over its pétition to the Review team at the TVeasury in Westminster, in part- nership with PPL, which is also set to deliver its performers' pétition. Meanwhile, the Music Busi- ness Forum is meeting at PRS this morning (Tuesday 18) to thrash out the précisé form of a collective music industry submission to the Review. An earlier MBF meeting at the Music Publishers Associa- tion on March 28 had seen around 25 executives explore several areas 

of common interest and these are expected to be fînalised over the next few days in time for Frida/s deadline. One source says, "The common position has been drafted up to some extent, but everyone needs to come to the table again to ratify the position. It's going to be an anxious time and will probably go right up to the wire." Emma Pike, chief executive of British Music Rights and co-chair of the Business Focus Group with Wenham, says, "We have a meet- ing where we will develop thoughts on an MBF paper and given the time constraints it will 

Numl & The B men's lan McCulloch and Deep Purple's former frontman lan Gillan, as well as vétérans such as Humphrey Lyttleton, Joe Brown and Acker Bilk. With the clock ticking away, just a few days remain for support- ers to join the campaign ahead of È 

probably be quite short and con- 
have agreement." These "core areas" are likely to include a call for a review of term of copyright, the establishment of a permanent copyright office under the joint control of the DCMS and DTI, more informed copyright éduca- tion, a review of ISPs' liability and the provision of up-to-date annual statistics relating to ail areas of   iso that the 

any industry groups and record groups, includ- ing the BPI, Aim, MM F, PPL, BMR, MU and EMI, have also been racing against time to finalise 
evidence for submission to the Review team. A Trcasury spokesman would not reveal how many formai or informai submissions Gowers has received to date, but it is under- 
expecting to hand over their reports towards the end of this week. Pike adds, "We are ail work- ing on our own for the moment - and will probably be working hard on those right up to the deadline." 

We support Music 
Week's campaign. The 
debate over copyright 
term goesto the very 
heartofhowweallfeel 
aboutthe value of 
music. This is about 
respectingthepast, 
présent and future of 
British music William Booth, EMI Music Puhlishing 
Music Week's campaign 
has myfull support. This 
is a massively important 
issue for the music 
industry Nick Phillips, Wamer chairman 
This is an issue which 
impacts every areaof 
the music business from 
major labels to 
musiciansanditis 
imperativethat 
everyone involved in this 
industry supports Music 
Week's campaign 

This is a great campaign 
- we should do 
whateverweneedtodo 
to support it 
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TAKING BACK AIRTRAFFIC BOY KILL BOY KEANE SUNDAY Shooting Star Suzie (Mercury) IsItAny 

for emo at ILR and Taking Back Sunday, with this 

They wear their influences firmly on their sleeve. but 
Origlnally re by Fiece Panda m 2005, Suzie gets a 

ALICIA DIX0N Superfîcial (Polydor) Début solo single 
THE SCARE Cry Junkie (Kill Your Pets/ 

WOLFMOTHER PET SHOP BOYS 
(Modular/Island) The Australian trio stand toimpress 

driven pop in the vein of Coldplay (unsigned) 
their strongest chart resuit yet (single, May 8) from their new album (single. June 5) 

Nick Cave-Cedric Bixler hybrid. Tliey'll make you 



MWiaks to Simon Banks, the 
manager of KTTunstall, who 
receives an MM F award this week 

Suddenly 

seeing sense 

How did you fecl \ out about the award? I was excited, chuffed, surprised and honoured, ail at the same 

Eleve: o, I w with Island and KT waa the first person I saw. Each time I changed jobs I asked the new company to sign her, but l'd eventually get fired for bringing them "nonsense" and they wouldn't take her. Then KT got offered a publishing deal and I asked to look at the contract to make sure she wasn't getting ripped off and the contract wasn't great. Even then, I said I didn't want to be a manager, but in the back of my mind I always wanted her to ask. So if she'd been signed up and got huge al! those years ago, you wouldn't have become a manager? You can't say "What if?', but I doubt l'd be managing her. l'm glad 1 didn't get to sign her as an A&R because now 1 wouldn't be managing her and wouldn't be in 
er, I think it's a better life finan- cially and in terms of job security and the relationship you enjoy with the artist But your A&R skills were vindicat- ed by KTs success last year. What was it you saw in her ali those years ago? A fantastic 

on stage beyond her years. She was, and is, a fantastic entertainer. Do you think she's opened the doors a little to other artists who may be the wrong side of 30? I wouldn't say so. Sheryl Crow released her first record at the âge of 34, so it's not like it's a new thing. A great artist will always corne through. Was this year's Brits the proudest moment of your career? Yes it was, but it was kind of strange. This might Sound arro- gant, but people were coming up and saying "this must be so excit- ing", but we had this confidence 11 years ago that she would be huge. 
should have happened a long time 
What's happening with KT now? We're halfway through breaking the US and got into the Top 50, and the second single is on the way. Then there's the second album to record later this year. Which other acts are you lookîng 
There's Grâce, who is signed to Innocent and we're halfway through making a record with Steve Osmond. And then there's Asylum, which is basically a female vocalist called Kate Grant and we've set up a label to make a record. There's lots of exciting plans underway, but I can't tell you tthemjustyet The Mi""   

Promoters size up 02 venue 

as new building takes shape 
AEG has begun the process of   introducing promoters to its new uds take venue, The 02, in préparation for 
period starting in July next year. The venue operator will pro- vide ail the main concert promot- ers with a tour of the iàst-develop- ing venue over the next month. Formally known as the Millenni- um Dome, The 02's central arena is taking shape 10 months after building work began last June. The arena's roof is now in place, while, elsewhere in the structure, development of the rest of the floor space - which accounts for 60% of the dome - is also underway. Itwill contain a smoller music venue, a muséum, exhibition space and 26 bars and restaurants, with a 32 slorey five-star hôtel next door. Because of the diversity of buildings within the dome, the launch plan is to put in place a range of evenls which show off the versalility of the venue, says AEG UK président and CEO David Campbell, who is in charge of the project These will include music concerts, sporting events, family 

shows, theatre performances and exhibitions, although no acts have yetbeen confirmed. Campbell says the company has already fully engaged with the live music industry, despite the fact that the launch is 15 months away. 
announced until six to nine 
tend not to be interested in book- rng things that far ahead," he says. "But literally every major pro- moter will have been in here in the next month and a half, and we do have music bookings for Decem- ber 2007, which is a long way off." Campbell says relationships with promoters at Live Nation are "professional", despite the fact the 

former Clear Channel Entertain- ment business has taken over the running of The 02's rival Wembley Arena, which has newly reopened at the opposite end of the Jubilee Line following a £35m refit He also plays down any sugges- tion of a repeat of the Wembley Stadium debacle and the possibUi- 
^ "The big différence tvith us and Wembley is that this is a company that has a proven track record of being able to deliver when il bufids 
venues'in the AEG empire such as the Staples Centre in Los Angeles and the Nokia Theatre in New York. The central arena is the first large scale purpose built music venue to be built since the Royal Albert Hall in 1871. The only bookings oflficially announced by the venue so far are that it will be staging the Artistic Gymnastics World Champî- onships in 2009, while it will also be used as a venue for the 201- Olympic Games, when it will stage the gymnastics and basket- hall finals. 



0 We believe there should be an extension in the term of copyright 
in sound recordings and that this must be accompanied by a 
limitation of assignment of 25 years' - Viewpoiq^plS 
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One-stop service to solve US situation for UK indies 

Aggregalor smoolhs 

way for US royalties 

w "VM by thc online stores in the monies payable to the label. It then falls to the label to administer and distrib- ute the royalties in-house, which can be a eomplicated and costly procédure. i addith i publîsl 
Orchard-distributed 

administration, The Orchard \vill 
royalties on behalf of ils distributed 
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To accompany the SXSW CD with this issue, Ben Cardew looks 
at how MTV's Spanking New Music Week is covering the event 
and underlining the network's commitment to new music 

MTV gets a 

spanking 

As the UK music industry dragged its weary bones back from the 2006 South By South West festival via delayed flights and Texan storms, it will have had ample time to reflect on a job well done. For rarely can there have heen a bigger col- lection of new talent on show in such a limited area as there was over those three days in Austin. Indeed, more than 1,300 artists and 10,000 delegates attended the festival in 2006 - a record number for ail concemed. And yet for those left at home to brace the chilling UK weather ail was not entirely lost, as the frenzied média attention around the festival assured a steady stream of news, reviews and live music made its way back to our shores. A leading figure among this média flurry was MTV, which set itself up in the MTV2 SXSW tree house - "something unexpected and différ- ent for the channel," according to MTV UK and Ireland VP talent artist relations Mardi Caught - alongside buzz bands such as Dirty Pretty Things and the hotly-tipped Tapes TJ Tapes, for a sériés of live acoustic performances that will be shown on MTV2 during the broadcaster's Spanking New Music Week in May. Such a commitment is typical of the compa- n/s increased commitment to both SXSW - this was the thifd year that MTV2 made the trip to Austin - and fb new music as a whole. "SXSW is clearly very important for us. But it is not just SXSW," says Caught "We do events like Miami where there are new things being showcased. We like to be on things early, to champion things that corne through and we know that our audience are very early adopters." The jewel in the MTV new music crown - and the fulcrum around which ail activity rotâtes - is ils Spanking New Music Week, which this year airs from May 8. Nowin its fourth year, the event lias grown from being a mere three London gigs, 

to a sériés of programmes which showcase the next big things before they hit the mainstream. This year's SNMW promises three nights of genfe-based live music, filmed around the UK and Ireland in March, including performances from Matt Willis, Sway and Larrikin Love, plus a half-hour documentary based on the recent Live From London showcase in New York. And to sustain the momentum generated by Spanking New Music Week, the broadcaster is now introducing Spanking New Music Hours across ail of the five MTV channels - MTV, MTV Dance, MTV2, MTV Base and MTV Hits - throughout the year, featuring new videos from established artists as well as promos from new bands across ail genres. This commitment to new acts is reflected in a desire to discover bands at the earliest possible stage. "We have always liked to be in there early, from day one," says Caught. "We want to be at these gigs at the same times as the A&R guy. And technology means that everyone is getting there earlier. It is great that you can get information - on new bands from MySpace and YouTube." Indeed, MTV makes a particular effort to be accessible to new bands, watching every video received and even listening to démos. "We don't just wait for the hype before we play a band," says Caught. "And not every band has a video." This approach has paid dividends - the network can boast early plays for the likes of Bloc Party and Editors on MTV2 and Kano on MTV Base. As is évident from the Spanking New Music Week line-up, the broadcaster's commitment to new bands is matched by one to live music. This can mean screening established acts or showcas- ing new talent, as is the case with the MTV2 Gonzo tour, which has already played host to the Kaiser Chiefs, Franz Ferdinand and Arctic Mon- keys al-an early stage in their careers. 

(top left) and Dirty Pretty 

Weliketo be on things early, to 
things that corne 
through and we know thatour audience are very early 
adopters Mardi Cauijlit, MTV 1JK& Ireland 

Artists support 
MTV showcase 
Impressive as MTV's plans for showcasing new acts may be, they would mean little mithout the support of the artists themselves. For its 2006 Spanking New Music Week the broadcaster has been able to call on the support of everyone from former tcen pop stars gone punk solo acts (Matt Willis) to upcoming DIY rappers (Sway) and new wave power poppers (The On Offs). "I would like to think MTV is one of the forefatliers of new music," says former Busted member Willis. "I watch MTV to sce what's new and think that people of my own âge do too. Spanking New Music Week seemed like a cool event to perform my new material for the first time, plus I had heard good things about Professer Green [who joined him on the bill]." Such a relationship can only be bénéficiai for hoth sides - Willis calls the Spanking New gig "a fantastic start" - and by establishing a relationship early on in an act's career, MTV is well placed to follow their developmcnt throughout Uie years. Editors singer Tom Smith says that appearing on the Spanking New Music Week in 2005 helped to cernent the band's relationship with MTV2. "The show was repeated continually throughout the year and MTV2 backed every video that the band made from then onwards," he says. "Taking part inf ' event quickly took Editors to a large core audience and we immediately saw a massive uptum in ticket sales at gigs." 

"Tours aresometbingtbatwesee askeyforthe channel," says Caught. "We have always held live near to our heart, for example we did Coldplay live two albums ago and a lot of the early live Radiohead footage, particularly in America, cornes from MTV. Plus the live scene now is so vibrant that audiences expect to see live music." Naturally, this approach also extends to festi- vals, with MTV recently announced as the TV partner for the 2006 Oxegen festival in Ireland. The broadcaster will be filming at the festival for the second year in a row this summer, culminat- ing in an Ultimate Festivals Weekend on July 29 and 30, featuring 150 hours of programming, spanning eight channels in the UK and Ireland. But in the end MTV would not be MTV if it did not feature music videos, and in this field the broadcaster is again extending a hand to new music. As well as dedicating time to promos from the likes of The Spinto Band - number one on MTV2 Most Played list at the start of April - and T-Pain - number eight on MTV Base Most Played in the same period - it also has a number of shows dedicated to uncommercial videos. These include the longstanding 120 Minutes, which airs every night on MTV2 playing "chal- lenging and artistic" videos, according to Caught, and, for the more urban types, From Da Endz on MTV Base every Wednesday, showcas- ing the best new UK urban acts. The urban thread is also taken up by new monthly inter- view spot About To Blow, which is part of The Lick on MTV Base. The show is the resuit of a link-up between MTV Base and RWD magazine and airas to unearth future urban stars, starting with fast-rising grime producer Davinche. The network also airs several charts over its stations, including the daily NME chart on MTV2 and, from April 15, the Galaxy Chart on MTV Dance. Both charts are interactive and this, according to Caught, is crucial in ensuring that the championing of new acts is not a one- way stream. "It is our way of getting viewers to tell us what is hot and what is not," she says. "It's about being on the ground and being part of the process and then taking it to the public." 



Use your music player 

to surf the net. 
Send an e-mail with your caméra. Or shoot video on your MPB 
player. The Nokia Nseries fuses imaging, music, connectivity and 
e-mail to make so many things suddenly possible. Expérience the 
world of high-performance mobile multimédia at nokia.com/nseries. 

Nokia Nseries 
See new. Hear new. Feel new. 
Copyright© Nokia 2006. Nokia and Nokia Connecting People are registered trademarks of Nokia Corporaiion. Piodun availabte soon. Contact your local Nokia dealer for more information. 



Co!d Haiîds. Hot 

SXSW scorchers 

For the third year in succession, Music Week lias teamed up with MTV2 
to bring you the best in music from the South By South West festival, 
from the inventive indie of Voxtrotto the hippy pop of Lavender Diamond 
to the punk-funk of You Say Party! We Say Die! 

È m 

L TAPES 'N TAPES: Insister Formed in 2003, Minneapolis outfit Tapes 'N Tapes had made their way onto the radar of many a sawy A&R manager before SXSW and each of their seven shows at the event were subsequentiy well attended. Theirs is the sound of pop music witli an altcountry axe chopping at its heels, possessing an urgency and lyrical 
2. VOXTROT: Soft & Wa Hiis Austin-based five-piece i their début EP. Raised By Woives, in 2005 and were a firm favourite to cmerge from New York's CMJ festival in October. Soft & Warm, lifted from their forthcoming EP Mothers, Sisters, Daughters & Wives, is a melodically rich, structurally understated song: its catchiness is nt to the group's ability to get ut of a simple melody. 
3. METRIC: Monster Hospital This catchy track is lifted from Metric's upcoming second album L 

It Oui; set for reiease in the UKon July 10 by Drowned In Sound (Martha Wainwright Kaiser Chiefs' first single), Tlie group released their début album in 2003 entitledOld World Underground, Where Are You Now? 
4. YOU SAY PARTY! WE SAY DIE!: Cold Hands, Hot Bodies Catching the ear of NME pre-SXSW, 
Say Party! We Say Die! were one of ning live acts to e the stages at SXSW and they 
between frenetic, an and an almost storytale-like vocal theme which reoccurs throughout 
5. MONSTERS ARE WAITING: Last Goodbye Currently fielding UK A&R interest, LA four-piece Monsters Are Waiting dropped onto our radar at Christmas after featuring on the MySpace front page and MW lias been keeping I 

Waiting hop between straight ahead pop songs and more atmospheric moments that possess an almost Sonic Youth quality. 
6. YOUR ENEMIES FRIENDS: Arctic Océan Over the past two years, the touring schedule for Your Enemies Friends 

This is a new recording from their forthcoming studio album, due laler 
SONS: No One Ever 

édition seven-inch on LA label GSL 
the UK, which will released a four- song EP in February, The band are currently recording their début album. 
8. RICHARD SWIFT: As I Go The Secretly Canadian label has in the past brought the world such gems as Antony & The Johnsons and I Love You But Tve Chosen Darkness. At this yearts SXSW, it was Richard Swift who emerged from the respected artist stable. Signed to EMI Music Publishing and close to finalising a deal with UK major. Swiffs music is a delightful understated 

! DIAMOND; You Broke My Heart Lavender Diamond impressed with their, at times, bizarre live show and typically evoke a love or hate 
history has shown us can only be a good thing. You Broke My Heart is one of two free tracks made available vhich caught 

Favourite Sons formed in 

10. JAYMAY: Gray & Blur We first playlisted New York-based singer-songwriter JayMay in January and her songs remain a favourite on the/MlVstereo.Her SXSW appearance justified our belief, as she proved herself as a captivating live performer as well as a strong songwriter. She is currently fielding UK management interest. 
11. LIMBECK: Home Is Where The Van Is MW stumbled upon this young Californian band after a recommendation and was more than pleasantly surprised. Their country-tinged catalogue plays like; an excerpt from the great American 

SXSW still 
surprises 
Heading to Austin for a third year running, we were buzzing with the anticipation ofunearthing quality and diverse new music for us to play on MTV2, although we were slightly apprehensive about the well-documented recent growth of SXSW and whether this was going tobeatallorder. But it wasn't long after the likes of Tapes TSi Tapes, Gogol Bordello, Dirty Pretty Things, Two Gallants and many more, climbed into the MTV2 treehouse to play acoustic sets, that we realised that it wasn't going to be hard. SXSW never fails to surprise, from the extraordinary huskers on 
instruments and not actually singing along to a demo tape, to the astounding amount of live music to be caught both in the afternoons and evenings, plus a whole host of weird and wonderfiil sights in between. If2005 was a year focused on the Brits at SXSW, 2006 was about getting back to discovering plenty of brand new international talent From indie-rockers Metric & Your Enemies Friends, who we think will prove popular with MTV2 viewers during the day, to art-ftink outfit, You Say Party! We Say Die!, who sit comfortably within our specialist music blocks in the evening - plus everything in between: folk-pop, country rock, alternative country, indie, rock, you get the picture. 
our eyes and ears in Aiîstin, MTV2 and Music Week bave compiled a CD reflecting the sheer diversity of the acts on offer at this most unique festival and who well also be supporting this year. Mardi Caught vice président, Talent & Music, MTV Networks UK & Ireland 

BESTOF MTV2 ATSXSW 
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Core classical values and a new sense of confidence in 
online sales are fuelling industry-wide interest in this 
year's Classical Brit Awards, writes Andrew Stewart 

Classical 

Brits step 

upagear 

The Classical Brit committee has set the bar high for this year's awards and in doing so has created a show which promises to celebrate cote classical values while reflecting a newly confident sector of the industry. Advanced ticket sales for the event's seventh annual outing, which takes place at the Royal Albert Hall on May 4, are well ahead of expecta- tion. Meanwhile the presence of Placido Domin- go, Dame Kiri Te Kanawa and John Rutter on the performing roster has clearly caught public inter- est. Positive média coverage of the award nomina- tions suggests that the Classical Brits have man- aged to bridge the credibilily gap which formerly divided opinion and attracted hostile fire from some purist critics. In many ways, the subtle shift of the Classical Brits towards core classics reflects a wider trend in the classical record business. Although crossover acts remain central to the show's NS&I album of the year award, with ex-Emmerdale star Amy Nuttall, West End songster Robert Mead- more and the ubiquitous Katherine Jenkins among the decade of dises, the broader spread of award catégories is devoted to the work of classi- cal artists including the likes of Sir Simon Rattle, Domingo, Renée Fleming, Andréas Scholl and Maxim Vengerov. The Takàcs Quartet, recent winners of the top prize in the inaugural BBC Mnsic Magazine Awards, are also in the mix for their much admired Decca recording of Beethoven's late string quartets, as is Canadian pianist Angela Hewitt for her survey of Bach's keyboard concer- tos on Hyperion. The trio of nominations for the Classical Brit critic's award should help renew retail interest in stand-out dises by the Belcea Quartet, Russian pianist Boris Berezovsky and EM1 Classics' Tristan und Isolde with Domingo and the Royal Opéra House Chorus and Orches- tra conducted by Antonio Pappano. The général retail and critical success of key core albums over the past year has evidently boosted industry confidence in the marketabili- 

ty of first-class classical recordings. That confi- dence has, in turn, informed the création of two new Classical Brit awards, with singer of the year and instrumentalist of the year replacing the catch-all catégories of maie and female artists of 
The change also marks the line-up of artists appearing in the show. By securing Placido Domingo's participation at the end of last year, the Classical Brit committee gained a gilt-edged bargaining position when it came to attracting other pertbrmers. They struck a double coup by engaging Michael Parkinson as the show's pré- senter, no doubt leading to ITVl's décision to télévisé an edited version ofthe Classical Brits in its prime Sunday teatime slot on May 7. Dame Kiri is set to sing a duet with Domingo and give the première of a new work by Karl Jenk- ins, while the great tenor's protégé and fellow ténor Rolando Villazôn will deliver a song by Queen Victoria's favourite popular tunesmith Paolo Tosti. Outstanding trumpeter Alison Bal- som, a BBC Radio New Génération Artist and EMI Classics signing, brings arrangements of works by Rachmanmov and Vivaldi to the party, while John Rutter, Scottish ténor Nicky Spence and the Cambridge Singers are scheduled to per- form two of the massively popular composer's choral hits. Polydor's latest ( Vittorio Grigolo, makes up the complément of performers. The Italian singer, one of fhree classi- cal ténors signed to Universal currently in the pop album charts, gave a taste of his Royal Albert Hall set at the Classical Brit launch on Àpril 10 at the Royal Garden Hôtel, performing Maria from Bernstein's West Side Story. Barry McCann, co-chair with Peter Jamieson ofthe Classical Brit Awards committee. explains that the form and order of this year's show fol- lows on from where its predecessor left off with the added force of Placido Domingo's involve- ment. "As soon as he was confirmed for the show, its style was set," he says. "That enabled us to get Dame Kiri and then Rolando Villazôn. who used 

As soon as [Placido Domingo] was confirmed for the show, its style was 

By moving to book artists earlier than ever before, McCann and his Classical Brit team were w around top-quality classical " _ to Hywel Davies, the issue as one of striking the right balance between clas- sical and crossover. "We have definitely moved tire show more towards the classical side," he says. "Last year, the public reaction to the classical per- formances was strong and that helped sales of those artists. Our feeling was that the Classical Brits should represent the best of classical music. Were ovetjoyed that Placido Domingo, one of the great artists of our time, is taking part. That's a sign of the standing the show has begun to achieve and we really intend to carry on in this vein in future. The line-up is solidly classical, the mood will be light and it speaks volumes for what we feel is a very strong classical industry." Hopes are high that the show's broadeast slot will deliver a big télévision audience and also give 
22.04,06 MUSICWEEK 9 



Classical download market takes off © WarnerClassics Store 
Digital downloading of classical 
recent months, energised by encouraging sales of individual tracks and complété albums, new major label initiatives, and a blitz of broadsheet coverage. Warner Classics tippcd the ante last week when it launched an online store, the first major to open a dedicated digital sales platform. The Warner project attracted attention by offering a quartet of free samples from Daniel Barenboim's Bayreuth Festival Ring, linked directly to Radio Tlirce's broadcast of Wagner's tetralogy on Easter Monday. "Dur online store will enable classical music fans to access high-quality recordings from our music library anytlme, from anywhere," says Warner Classics managing director Matthew Cosgrove. Potential ( already ; Warner Classics -, individual tracks as Windows Media Audio files from the label's one-stop online shop (www.warnerclassics.com), the stock of which is set to grow 

by the addition of around 50 complété titles every week. Full-price albums will retail at £8 with albums from Warner's budget Apex line charged at £3. The uptake of classical downloads from existing sites, whether big players such as iTunes, high-profile ISPs or specialist websites, has taken many commentators by surprise. While the UK classical record market accounts for around 4% of overall sales, the proportion of classical downloads currently stands at 12% of the annual total and appears well-piaced to capture an even greater market share. HeadofEMI Classics UK Thomas Kaurich says, "The word 'download' opens up so many opportunities." Fresh ways of online marketing, adds Kaurich, could place core classical recordings before a genuinely . UK audience, effectively leapfrogging the existing promotional model. "Suddenly the world of digital marketing lias opened up. We're realising that the marketing possibilities are practically endless. That's really exciting," he says. 

To date, 1,500 classical titles from the EMI Classics catalogue have been made available as paid-for downloads via iTunes, HMV Digital and elsewhere online. Deep catalogue exploitation is likely to follow, opening the possibility of restoring long- deleted titles and specialist material to the marketplace. "Everything we record now is done with a view to some kind of digital outlet," says Kaurich, "whether it's audio only, video concerts that we might potentially stream and so on." Universal Classics and Jazz, meanwhile, has pursued an aggressive policy in developing its online reach, investing heavily in creating a vast digital catalogue and delivering content through existing download portais. The company's latest online classical venture, which carries the prestigious imprimatur of the Decca and Deutsche Grammophon labels, rolled out on March 24 under the umbrella title of the Global Concert Hall. The project offers a new business model for the création 

dissémination of orchestral area of activity that has withered under the blast of escalating artistic costs and diminishing CD sales 
Universal Music Group VP of new média classics and jazz Jonathan Gruber describes the Global Concert Hall as a win- win proposition for the record company, its partner orchestras and for its first online retailer, the iTunes Music Store. The first fruits of the new deal certainly proved attractive to 

download consumers, thanks not least to an ail-Mozart programme from the New York Philharmonie Orchestra and its music director Lorin Maazel. The downloadable album of the NYPO's performance secured a Top 40 iTunes album chart position in the UK and number one spot in the iTunes classical album chart following the launch of DG Concerts at the end of March. It also reached number 35 in the iTunes US album chart. "We're talking about a 

Our nominations 



y EratoDisq 

ertwo best-selling classical album in the US," says Gruber. The Los Angeles Philharmonie added its considérable artistic weight to DG Concerts with a programme of works by Pârt, Louis Andriessen and Reich, presented as part of the orchestra's Minimaiist Jukebox festival at the Walt Disney Concert Hall. 

including the London Symphony Orchestra and US bands, suggest tiiat Gruber and his team have corne up with a package tiiat others want to share. Orchestras already presenting downloadable live concerts on their own websites, such as the UK's Phiiharmonia, could be forgiven, however, for continuing to transact online 
The first wave of DG Concerts was backed by homepage promotions on the iTunes Ul< and US websites, prominent features in a flood of online newslettcrs and other internet marketing. The financial structure of DG and Decca Concerts means that participating orchestras are paid for their services. "These recordings are partnerships with the orchestras," says Gruber. "It's delivering concerts from the world's leading orchestras straight into consumer's desktop pockets, no matter where they are in the world. That is very compelling for those orchestras, because that means money is going back to the player." 

momentum to sales of nominated albums. In past years, the Classical Brits have been consignée! to an increaslngly late Sunday night slot over the second May bank holiday weekend. This year's transmission rolls out an earlier stage in quarter two, a traditionally tough period for classical sales. Mark Wilkinson, head of classics at Univer- sal Classics and Jazz (UCJ), argues that the revised schedule and more extended lead times have opened the way for nominated artists and recordings to be more heavily promoted in-store. "It's a great list of nominated artists across the board, with a lot of young performers represent- ed," he says. "Classical music is alive and kicking. I think the classical music sector, in its broadest sense, is going to have one of its best years for a long while in the UK and this primetime show is only going to contribute to that." Wilkinson points to the fortheoming release of Plécido Domingo's latest Deutsche Grammophon crossover album, Italia, Ti Amo, together with his new recordings of Wagner's Parsifal and Puccini's Edgar, the former taken frora live performances at the Vienna State Opéra, the latter set down in the studio. "Early spring and the summer are becom- ing important sales periods for classical," he says, suggesting that the Classical Brits' forward move has effectively given labels an additional three- week sales window to get the best retum for artists featured on the show. "Nobody wants to keep everything until the autumn now, so we have some key new launches lined up for May, for example. Nicky Spence is going to appear on the show and, for the first time in years, we're going to release a classical EP the day after transmission to act as a taster for his 

full album début in the autumn. We're trying to do new things to stimulate the market and the Classical Brits can only help that." In addition to promoting Domingo's latest recordings and new acts, UCJ will release a popu- lar opéra compilation album on the back of the Classical Brit Awards. "Although the compilation market is struggling, we're putting together some- thing that I think stands up very well and will re- ignite interest in classical compilations," says Mark Wilkinson. The Opéra Album 2006 will feature the work of Classical Brit nominees and performers, released on May 8 to coïncide with the ITVI show and supported by a heavyweight, television-driven ad campaign. According to Barry McCann, the year's Classi- cal Brit Awards are also shaping up to deliver in ternis raising public awareness of classical music. "Quite simply," says McCann, "we rely on the quality of the releases from the previous year. These have been of a particularly high standard, from artists firmly established in the classical tradition and others who are very fine exponents of what is generally described as crossover. We've already begun planning next year's show, which means that we should be able to match the qual- ity of performers taking part on May 4. That combination of great recordings and great artists is exactly what we want the Classical Brits 
With press coverage of the show expected to add to the wider noise being created by sustained média interest in the growth of classical down- loads, and the rise ofyoung classical talents such as Nicola Benedetti and Alison Balsom, this spring's awards look set to breathe new life into the sector. 
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The Classical Brits 2006 will feature performances from Plécido Domingo, John Rutter and The Cambridge Singers, Rolando Villazôn and new Scottish ténor Nicky Spence. 
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The challenge now for acts is to maintain momentum and credibility in the fidcle online world 

MySpace over? Itrs only just begun 
best community site on the net during 2005. That was last year. And now it is in a broadsheet. Over. It is, of course, ail absurd. There is always the dan- ger that services such as MySpace can be subverted and overturned by industry hype, when its true power is in reflecting organic growth and popularity at a fan level. And rival operators will inevitably emerge to challenge its power, but such services can only enhance the power of the consumer. And, with com- plus users and counting, Rupert Murdoch won't be losing much sleep over his new acquisition. But there is a danger inherent in ail this. Just as MySpace is beginning to lose its lustre araong some users because of its profile, the same can be said for the artists who ride on the back of such services. RCA's Sandi Thom, Parlophone's Lily Allen and many more have already begun to benefit from the warmth of the web-fuelled limelight. The danger is losing control of the impetus, suddenly finding that the support and enthusiasm lias evaporated as quick- ly as it has arrived. Gnarls Barkley, Arctic Monkeys and others are évi- dence that it can be controlled. What is undeniable though, is that the landscape is changing. 

Martin Talbot editor, Music W 

It lias been said before - right here, in fact - but the speed of change with in the world of technology is moving faster than the naked eye can recognise. This Friday will see the officiai launch of the UK opération of MySpace, the global community-and- more service which has challenged everyone's assumptions about how you build a buzz in the mod- em music industry. Just 12 months ago, MySpace was a vague murmur on the lips of some insiders across the business, by the autumn it was hailed as the new panacea for new and developing acts. And now, just a few months later, the service is finally launching in the UK - just as some smart commentators are preparing to write it off. Just last week, The Observer highlighted a commu- nity web service, titled FaceParty, under the headline "MySpace is, like, so totally over". And therein lies the rub. By définition, as soon as anything achieves mainstream status in this fast- accelerating multi-media universe, it is believed to be finished by the too-cool-for-school techies. Indeed, in profiling FaceParty, The Observer may effectively have consigned the new service to the cred- ibility graveyard. FaceParty, you see, was voted the 
DOOLEYS DIARY Booze cmisîng 

in musoland 
RCA will be celebrating its re-fou'nd independence when it hosts an officiai launch party at Café De Paris on Wednesday night The sly old dogs are wheeling in the big names to hclp it celebrate, with a certain US chart-topper fiying in especially for 

that has long been dormant is soon to be revived.. Upmarket members club Soho House is soon to be launching a regular music event on its rooftop garden, it seems giving both unsigned and up-and-coming artists a valuable opportunity to get in front of the film, TV and music types who fréquent the club... At least three artists featured on this week's MW SXSW CD are in negotiation with various UK majors. Meanwhile, things continue to beat up for M W-tipped act The Pigeon I 

industry bods over the intricacies of French translations, following the release of a new tribute album to French sex genius Serge Gainsbourg with the lyrics translated into English. First of ail, Dooley chatted at a party to reccntly departed MTV vice président of 

in English (conclusion - very difficult, English just i sn't very sexy), then lie listened to Matthew Swinnerton, guitarist with The Rakes, give a very convincing dissection of the problems trying to translate a song about the 
punches tickets In the Sixlies Paris métro to the modem English audience. The solution, incidentally, is t the existential angst 

irk... Dooley hears good reports of the new Scissor Sisters' material, and confirmation that a certain Sir Elton is chipping in with a melody or two of his own... US management Company The Firm is in the early stages of setting up a UK base, just a few years after initial attempts to do so fell flat. Despite still being about 28 or something, Gorky's Zygotic Mynci frontman 

Euros Childs has penned more beautiful mélodies than vétérans twice his âge and now he's taking the DIY approach to a new level with his first solo album campaign. The indie i sane world could i country mansion by l slot for the > at ULU and, rather than s sell T-shirts at the back of the room, I to man the desk himself and bash out a few dozen copies of the album to fans... Dooley has been pretty impressed with the démos from young 
slot at The Scala last week seemed the perfed place to make their live acquaintance. For those not familiar with the band, they're a guitar band of the Keane, Muse, Coldplay variety, which made the fact they were playing in the middle of a hip hop 

night headlined by Ki curious. Even the band seemed a little confused, telling the crowd, "We don't 

ning inaidofthe Whizz 
pledges of support can be make at www.justgiving.coni/jamielegswathers 
Jenna Myles is not only running the marathon but has also recorded a song - appropriately, a cover of Running Up That Hill - which is available to buy online through HMV Digital and iTunes, with money raised going towards the Anthony Nolan Trust and the Stroke Association... Finally, is a certain American superstar about to secure Britîsh représentation?... 

Uammcrsmith Apollo. B first of thein, they were pi-e with dises for triple-platinui 

left to right, are Isl ,er Darcus Beese, Island Records headof TV pi-omolions Mike Mooney, Amclle Berrabah, Island Records director of p. o. notions Ruth Parrish, Keisha Buchanan, Heltcr Skelter's Paul 

Records international product manager Mark Friend, Island Records senior press officer Anna Maslowicz, manager Mark Hargreavcs and Universal Records liead of marketing Ted Cockle. 



Forum is edited by Jim Urkin 

As MW Campaign appraaches its first 

deadliner what next for Gowers' team? 

5; 
Myriad inter rushing to meet this Friday's crucial Gowers Rcview deadlire for evideuce to feed into the review of copyright laws, which includes a sack full of MW Extend The Term! pétitions. Here we spell ont where things are currently at and what the next steps are. 
Ail this talk of evidence makes it sound like an épisode of CSI without the dead hodies. Sure, it's going to be high drama at the Treasury on Friday, with Andrew Gowers wading through thousands of Music Week pétitions calling for an extension to copyright term. Thafs a lot But whatother evidence will he need to view? Sadly, no DNA or fmgerprints, but the/ll be plenty of lengthy submissions from music industry groups, including the BRI, Aim, PPL British Music Righls and the Music Managers Forum. With a brief that extends to manufacturing and other sectors, the number of separate pièces of evidence is likely to nm into 

And what sort of evidence will the music industry provide? Dépends who you're asking7 
Oh? 
have the most straight-forward agenda. Tliey have fects and figures to support theif argument to extend the term of copyright for sound recordings from the current 50 years. 
Now thafs the $64,000 question. There are ail sorts of time frames being suggested, from just an additional 25 years to some people 
enough. Okay, but whafs the favourite? Broadly there are three camps. Those who want to see the UK on a par with the US, which since 1998 bas enjoyed 

re-assignment clauses coupled with the performance of record labels at exploiting material. But it doesn't ait 

that they don't want to rock the boat and prompt a review of copyright which they fear might see parity achieved acrass the board, in the font of downward harmonisation. In other 
(currently life plus 70 years) could be brought down in parity with Sound recording term (50 years after initial publication/release), To add to this issue, some even fear that the Gowers might bring the UK 70 years is plenty of time and 
see UK perfomters lose the nght to will be asking for parity oadcasts of thelrsong; over the air in pubs am by life plus 70 

clubs etc. This is, however, highly unlikely, since the US is way out of sync with the rest of the world on this issue. Crikey, Gowers does have his work eut out then. Yeah. And he only has until the autumn before the Chancellor and the Secretaries of State for Trade and Industry and Culture Media and Sport will want to see his rccommendations. And will he recommend extending the term or leave it be? Er, if we knew that we wouldn't have bothered with the campaign. What happens then? The Government either adopts Gowers' recommendations or - as they have doue in the past - ignores the findings of their own independent s will carry on as 
Government has specifically briefed Gowers to take a view on temr, they would be very brave indeed not to accept his verdict and adopt his line. Some say it is unthinkable. And, if tire Government does extend the term? Then the battlc moves to Europe. Whatever line the Government takes will then be taken into Europe, where the European Commission will make its judgement on a pan-continental basis, Only then will this entire issue be resolved - and it will be triple ' rarsin beers, forall re backed the MW Extend The Term! campaign. 

We should foliow the US lead on protection 

a 
industry that the Music Managers Forum feels passionately about is the concept of "use it or lose it". In other wonîs if the copyright in a recording has been assigned to a record company they have a duty to actively exploit that recording in 
No wonder some 
consumers resort to 
illégal file-sharing 
the marketplace and ensure that the public have access to it. Huge numbers of sound recordings are sitting in record company vaults protected by copyright and which Mind you, that's not the only have been deleted, at least in the 

I love white cars. But that's the trouble with the UK - nobody makes them here any more. The nearest thing you can get now is silver, but that just doesn't eut it for me. It has to be white. And that's where the US has it right. About 
white and theyVe still making them in huge numbers. Thank goodness there's at least one counlry in the world that has good 

the US has got right. The term of protection for the copyright in sound recordings is 95 years with a limitation of 
their recording 

physical world. 
resort to illégal file-sharing as in many cases there is no légal way of getting to these recordings. We believe that there should be a long overdue extension in the term of copyright in sound 

recordings and that this must be accompanied by a limitation of assignment of 25 years. Tins also supports our "use it or lose it' policy as every 25 years there would be a flurry of interest in a particular artist's recordings accompanied by a wave of marketing activity and revived 
It would be a safety valve for "use it or lose it" and would give a boost to the entire music industry. If a recording artist was happy with the record companies' efforts at exploitation and were happy with their accounting then they 

that record company. If they were not happy they would have the opportunity to look elsewhere. But by how much should the term of copyright protection in sound recordings be increased? If copyright law were being created today there would be no possible justification for the discrimination " ' ring experienced by 

years) is entirely historical. Copyright law for compositions had 100 years start on 
Surely the only reasonable and fair solution is harmonisation. The copyright in sound recordings should run until 70 years after the death of the last surviving performer on the recording. This would provide income for poor recording artists when they are elderly, more income for the music 

The only reasonable 
and fair solution is 
harmonisation 

songwriters enjoy copyright protection for 70 years after the death of the last surviving 1 on a composition (which can be 

industry generally and more income for the State as they would not have to support poor performers in their old âge and at the same time would gain from increased tax revenue from rich performers and record companies. Everybody would gain, even the consumer and the Government would be far better off. l'm actually looking for a Saab 95, so let me know if you hear of an •' ; for sale (white). iposer David Stopps is head of copyright and 

How long should 
the term be 
extended? 
gmjjggggr 
The industry is uniting in its call for an extension of copyright in sound recordings, but just how long should that extension be? 
Robin Miller, producer "The copyrights extension should ail be brought in line with the songwriters and publishers. I can see how it might be a différent matter for the record companies, but for the performers themselves should be Paul Birch, Revolver Music "My simple recommendation is 
tobe a limit then it should be al least as long as the composer's copyright And importantly, it h. to be without caveats - the Tise or lose it' argument is nonsense 
or, fuck it we get out and do something else. The greatest thing the industry can give the consumers is choice, and it's doing that. Tliree years ago, about 11,000 records were being released a year. and now fs 30,000.- Jeremy Lascelles, Chrysalls. 

Warren Clarke, Necessary 
"Well, you'd want the kids of the performers to benefit too, so perhaps 25 years after death. Then again, if tlie artist dies young in a plane crash or something then that's going to eut the copyright shorter than it is already, so Td go for 75 years as a i Bob Harding, Blood And Fire "It would make sense if it was brought into line with the 95 year period of protection thaï exists in the US. It just seems fair that we operate on a level playing field." Hîtchman, Playlouder "I support Alison Wenham and her proposai for copyright to be scheduled in two parts; the first being 50 years and tlie second an extension of 45 years.'  

e the wi re. The ca to extend the term is vital for songwriters in the UK, who should at least get the opportunity to pass down their earnings to future générations." Dave Dorrell, manager 'I think the copyright term for performers should be the same as it is for songwriters and last foi 70 years after their death, that way their familles are supported too." 
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Catalogue repackaging 
record company seeks experienced and 
knowledgeable person able to initiate 
CD releases from conception through 

to finished artwork. 
Apply to Box number MW012, Maria Edwards, Music Week, 

3rd floor, Ludgate House, 245 Blacklriars Road, London, 
SE19UY with Cy covering letter and salary expectalions 

m 

Advertise your position direct to the key music industry players Call Maria 020 79218315 Email mariaiSrausicweek.cora 

CREATIVE LICENS1NG MANAGER - 
ADVERTISING 
FILM, TV & ADVERTISING DEPARTMENT 
LONDON 
As the UK's leading music company, Universal Music I family of record labels - including Universal Classics &. Polydor, Mercury, UMTV and Universal Island - are respon for some of the most famous artists in the world. Reporting to the Director of Film, TV & Advertising, Tr London-Rowell, and working across our entire catalo you'll ensure we exploit its full potential for adverti usage. From promoting our services and delivering crei suggestions to negotiating licences. It's a broad rôle, one v, your ability to rapidly build strong relations with adverti agencies and research companies will be key to your sua Whilst at least two years' synchronisation experienc essential, this could have been gained in a musi advertising environment. Either way, you'll be fluent ir licensing process and possess the superb negotiation relationship management skills the rôle demands. 

To apply, please send your CV and covering leltc Tim Palmer, Resourcing Officer, Universal Music UK 364-366 Kensington High Street, London W14 8NS. 

BUSINESS TO BUSINESS 

FRAMED 

AWARDS 
www,awardframers.co.uk 

Find your next job at 

www.musicweek.com/jobs 

OFFICE SPACE TOLET 
WE ARE LOOKING TO LET THE TOP FLOOR OF OUR OFFICE BUILDING IN HAMMERSM1TH 
• 3 TO 4 OFFICES ON OWN FLOOR 

• NEWLY REFURBISHED 
• 645 SQ. FT + 2 Parking Spaces 

For further information please contact 
Paul on 0208 237 8400 
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The latest jobs ara also available onhne evetv Monday at www.musicwcel(.cora Booking deadline: Tkmday Iftmi for pubfcalpon the following Monda/ (space 

COURSES AND BUSINESS TO BUSINESS 
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37/1 ~ï>- 
f " MUSIC PRODUCTION 

mne in ^Éwgb.uz?ftmenfcN1UE$I>AWWPM 

^ // VOCALS Vocafs / £350 yj'l ■! ■ TUESDAYSé-SbM 
orf 'i ^ i . /;, PERFORMANCE 

ivide geographi 
• Chaleaux, picturesque stone houses, renovali we really can find something for everyone. 

• .t^Baur • ,-.'l .ases 
C«a»R08B&on 020 89'- 4264 
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RECORDS WANTED 

CD DVD VINYL REPLICATION INSTANT ONLINE LIVE QUOTES 6 PRICE MATCH GUARANTEE DISTRIBUTORS, BROKERS, LABELS..... Cail us 
LABELSTREAM 

The complété e-commerce solution for record labels and music stores SELL CDS SELL MP3 DOWNLOADS PROMOTEARTISTS ACCEPT PAYMENT IN 6 CURRENCIES COMPLETELY CUSTOMÏSABLE 
www.labelstream.com 

THE BEST CASH & CARRY IN TOWN1II THOUSANDS OF CDS & DVDS IN STOCK AT CHEAP CHEAP PRICESII1 DOZENS OF DEALS AVAILABLE FOR BIG BUYERS EURO LEISURE CORPORATION LTD 



digital archive & encoding services 

Mîl'J ma 

No.20316 in Dur dam atoïu^a. 

DIGITAL ARCHIVE & ENCODING SERVICES FROM SONOPRESS 
You want to sell your music in global markets, Now there ' s an easy way to do this - just use 
with a choice of formats and distribution the Sonopress digital archive, 
channels? You want to be able to offer your An indispensable tool to help you sell your 
entertainment content for both mobile 
devices and in online music stores? 

UNITED KINGDOM Toby Mitchell fon: +44-7810 - 551922 mail; toby.mitchell@sonopress.co.uk mail; jerome.fenie@bertelsmann.de 
Anthony Daly fon; +44-7881-912304 mail: anthony.daly@sonopress.co.uk 

www.sonopress.com sonopress 

FRANCE Jerome Fénié fon; +33-1-5343 82 32 
Sophie Passuello fon: +33-1-53438232 mail; sophie.passuello@bertelsmann.de 

GERMANY/EUROPE Elizabet Kaya fon; +49-5241 -80-5469 mail: elizabet.kaya@bertelsmann.de 
Ingo Kleimann fon; +49-52 41 -80-416 50 mail: ingo.kleimann@bertelsmann.de 
Andréas Brandi fon: +49-5241 - 80-886 76 mail: andreas.brandl@bertelsmann.de 



Daftafile 

Britain's most 
comprehensive 
charts service 

Week 15 

UpfroirtplS >TV&radio airplay p21 > New releases p24 /Singles & albums p26 

SINGLES   NUMBERONE GNARLS BARKLEY CRAZY (Wamer Bros) The first single to spend more than Iwo weeks at number one this year, Crazy enjoys a 75.5% majority over ils nearest challenger on its third week at the summit, and lifts its sales tally to 345,101, making it by far the biggest seller of 2006. 
ARTIST ALBUMS NUMBERONE THE STREETS THE HARDEST WAY TO MAKE AN EASY UVING (679/locked On) When A Grand Oon't Corne For Free catapulted 8-1 in July 2004, The Streets became the first white British rapper to top the UK albums chart He's still the only one and chalks up his second number one this week with The Hardest Way To Make An Easy Living. 
COMPILATIONS NUMBERONE VARIOUS NOW THATS WHATICALL MUSIC! 63 (EMI/Virgin/UMTV) Arriving three weeks later in the year than last year's équivalent Now! 60 set, Now! 63 makes a lesser impact, with first-week sales of 302,121 for Now! 60 betlering Now! 63's first-week sales of 191,423. 
RADIO AIRPLAY NUMBERONE GNAR1S Achieving 2006 records for plays (2,608) and audience (9237m), Crazy remains far ahead at the top of the airplay chart, where its audience actually exceeds those of number twoffioldplay's The Hardest Part) and three (Corinne Bailey Rae's Put Your Records On) combined. 

ALBUMS  THIS WEEK The Charlatans Simpatico (Sanctuary); Shayne Ward Shayne Ward (Sony BMG); The Zutons Tired Of Hangin' Around (Deltasonic): White Rose Movement Kick (Independiente): Gotan Project Lunatico (XI): Men Wonren And Children Men Wonren ANd Children (WEA): We Are Scientists With Love And Squalor (Virgin)   APRIL24 Rihanna A Girl Llke Me (Mercury): Adem Love And Other Pianels (Domino): Gnarls Barclay St Elsewhere (WEA): Jamie Foxx Unpredictable (J): Kanye West Laie Orchestration (Roc A Fella): Bruce Springsteen The Seeger Sessions (Columbia)  

Downloads 
celebratelst 
year impact 
by Alan Jones A combination of The Streets following up his Im-selting A Grand Dont Corne For Free and the retail début of Now! 63 helped album sales increase by 9.4% last week to reach their fifth highest level of the year, at 2,835,417 (2,791.353 physical sales, plus 44,064 downloads). That is theoretically good news, but the last week before Easter is traditionally busy, and sales were down on Easter 2005, when 3,251,171 albums were sold, and Easter 2004, when sales were a stellar 3,363,749. Easter, of course, falls at différent times each year, and it was three weeks later this year than it was in 2005 - on a direct comparison with the same calendar week (15) in 2005, physical saies last week were up by a massive 28.3%. With Valentine's Day and the variable célébrations of Mother's Day and Easter now included in data for 2005 and 2006, it's possible to see that sales have fallen this year but only slightly, slipping from ayear-to-date tally of39,513,662 at this stage last year to a current physical tally of 39,201,917 - a décliné of 0.79%. Album downloads were not surveyed last year, but have amounted to 90,961 since being included in data for the first time 

m 

anwhile, this week marks "nniversarv of the wnloads in singles 
 s to be made for the first time. Last week saw physical sales fall week-on-week by 2% to 345.705 and downloads dip 8% to 994,483, making a combined market of 1,340,188. In the same week in 2005, physical sales were 12% higherat 392,882 but downloads were 64.35% lower at 354,620. Overall singles sales were 747,502 mearàng last week's market was up hv 7C).3%j>ver the same week m 2005. No doubt, number one act Gnarls Barkley, who reached the top on download sales alone, have helped this trend. One half of Gnarls Barkley - 

Danger Mouse - makes a second entry this week as the producer of the new Gorillaz single. Gorillaz reached the Top 10 with the first three singles from their self-titled 2002 début album but only number 33 with fourth single Tomorrow Cornes Today. Second album Démon Days has followed a similar path, with three straight Top 10 hits in the form of Feel Good Inc (number two), Dare (number one) and Dirty Harry (number six). The fourth single, i    
27 this week with sales of 4,172, The Démon Days album slips 22-25, with sales of12,599, thus lifting its total to 1,472,765 - wel in excess of the 809,622 sales of their first album. 

Eyes Open (Fiction): Field Music Write irîTJTTîTîTÎTTîTl Your Own History (Memphis Industries); i.'. Or John Mercenary (Parlophone): Tool 10,000 Days (Jive)  MÂVS Red Hot Chili PeppersSladium Arcadium (WEA): Dirty Pretty Things Waterloo To Anywhere (Mercury): Paul Simon Surprise (WEA): Hoobastank Everyman For Himself (Mercury); Various They'll Have To Catch Us First (Domino) MAY 15 Nouvelle Vague Nouvelle Vague 2 (Peacefrog); Raconteurs Broken Toy Soldiers (XL): Busta Rhymes The Big Bang(Polydor); Plan B Who Needs Action When You Have Words (WEA): Phoenix It's NeverBeenlike That (Viroin): Eeeder The Singles (Echo) 
Pet Shop Boys Fundamental (forlophone): Hot Chip The Waming(EMI) 

ill release a Fatboy Slim grcatest hits on June 19 tilled Why Try Harder. The album will be preceded by a new single, That Old Pair Of Jeans, on June 12 and coïncides with live dates at Loch Ness and Portnish in June. A limited-edition run of the album will indude a bonus OVD of 10 Fatboy Slim music videos. 

issssassm 
SINGLES Sales versus last week: -6,2% Year to date versus last year: +140.4% MARKET SHARES Warner 334% Universal 26.4% Sony BMG 24.9% EMI Others 7.3% 8.0% 
ALBUMS Sales versus last week; +0.9% Year to date versus last year: +4.0% MARKET SHARES Universal 242% EMI 28.7% Wamer 19.6% Sony BMG 15.1% Others li4% 
COMPILATIONS Sales versus last week:+54.0% Year to date versus last year: -172% MARKET SHARES Universal 470% EMI 34.7% Wamer 4.4% Sony BMG 6.9% MinistryOf Sound 5.2% Others 1.8% 
RADIO AIRPLAY MARKET SHARES Universal 33.8% Wamer 18.7% Sony Music 165% EMI 15.6% Others 15.3% 
CHART SHARE Origin of singles sales (Top 75): UK: 60.7% US: 376% Other: 1.7% Origin of albums sales (Top 75); UK: 63.2% US: 325% Other: 4.3% 

For fuller listings, see musicwcek.com, 
SINGLES  THIS WEEK Richard Ashcroft Music Is Power (Parlophone): Rihanna SOS (Mercury): Katie Melua Spiders Web (Dramatico): A-HaCosy Prison (PolydorlThe Flaming Ups The Yeah Yeah Yeah Song (WEA): Daniel Powter lie To Me (WEA) APR1L24 Snow Patrol You're Ail I Have (Polydor): Dirty Pretty Things Bang Bang You're Dead (Mercury); Arclic Monkeys Who The Fuck Are The Arctic Monkeys (Domino): Peari Jam World Wide Suicide (J): Will Young Who AmHRCA): The Raconteurs Steady As She Goes (XL): Him Killing Loneliness (WEA): Notorious BIG Spit Your Game... (Atlantic) MAY1 Red Hot Chili Peppers Dani California (WEA): Feeder Lost & Found (Echo): Busta Rhymes Touch It (Polydor): Jim 

Noir My Patch (My Dad): The Go! Team Huddle Formation (Memphis Industries): Kubb Remain (Mercury): Shack fie Me Down (Big Brotlier): Sigur Ros Hoppopolla(EMl)  MAY 8 IL Cool J Control Myself (Oef Jam): Pet Shop Boys Fm With Stupid (Parlophone): Graham Coxon You And 1 (Par lophone); Starsailor Keep Us Together (EMI): Hot Chip And 1 Was A Boy From School (EMI) MAY 15 Futureheads Skip To The End (WEA); Nelly Furtado Promiscuous (Polydor): Orson Bright Idea (Mercury): Garbage Run Baby Run (WEA): Justice Vs Simian We Are Your Friends (Virgin): Lii Kim Whoa (Atlantic): Christina Milian Say It (Def Jam): Muse tbc (WEA): Mystery Jets You Gant Fbol Me Oennis (WEA); Beth Orton Shopping Trolley (Heavenly) 



Upfront 

Poole plays the 

board game 

Former Alisha'sAttic 
singer Shelly Poole is 
thefirstartisttomake 
useofavery unusual 
billboard innovation 

characters, buyingvirtual houses, and now, buying music. Poole's poster (pictured) features interactive buttons, which take the user to either Amazon or ilimes to buy Poole's new single. Ant Gauchi is the director of lïansistor Project, a digital 
  Xf 

Terri Walker I Am 

"We wanted an artist that wouldn't jar - sometlting soft and 
""Bach in the reattTOrldfpoole 

played in 4,000 le US. In the UI 

éKf.Sb£sfc 

Life, 
billboard isn't Poole has become the first artist to advertise on Seco an online world in which users create virtual versions of themselves. Second Ufe is a MMORLG (a massively-multi- player online real-Iife game), featuring a vast array of people, shops and locations. Users can spend Unden dollars - convertible into real-life US dollars - updating their 

igs, there's no way we could afford real billboards for promotion.'' In addition to the billboard, Poole also has a virtual gallery dedicated to herself inside Second Life. Justin Bovington, creative director at Avalon, a virtual world agency for Second Ufe, said that the company approached Transistor Project looking for artists who would be interested in testingthe water. "We've created a virtual Shelly 

MARKETING: Ant Gauchi, Transistor Project NATIONAL TV: Lynn Blackwell, Ail About Promotions NATIONAL RADIO: Amanda Beel, Ali About Promotions NATIONAL & REGIONAL PRESS: Sue Harris, Republic Media REGIONAL RADIO: Neil Cossar, Absolute LIVE AGENT: Nathan Hodgson, Music Man STREETEAM PROMOTION: JonaUran Palmer & Nick Weymouth, Outside Line ONLINE: Katerina Marka, Outside Line 

Noir gets on the bail to spearhead 

the Adidas World Cup campaign 

rSsXid 

=poS^s:y,îy;
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shameless hyperbole, but Terri Walker is the undeniable,    undisputed pnncess of UK R&B. Forget the fact that she played the minor sell-oulwith herlast LP L.O.VE. and got kicked to the curb by Def Jam UK. Her third LP, I Am, is a triumphant retum, serving up her trademark quirky soul with 1 lyrics and her diva- tliat scream Tina Ihrner 10 times over. One of the finest R&B albums of the year." 
Chicane Feat. Tom 
Jones Stoned In Love 
(Globe) I, HEADOF MUSIC RADIO 

another Offshore or Saltwater, but the fact that 'Sir' Tom is on this record guarantees a hit for Chicane, the bonus is that it's really quite good. A great radio friendly dance tune." 
Findlay Brown Losing 
The Will To Survive 
(AH Good Things) ROBWOOD, HEADOF CONTENT, TUNETRIBE.COM 

| "1 keep getting | asked ifthere areanyother new singers as good as José m Gonzalez. Findlay Brown certainly fits the bill. Produced by Simian's ex- front man Simon Lord, this is a heart-melting, intimate song with hooks to boot. Brown's voice is incredible, but for me it's the 

TuneTribe.com 

TuneTribe.com 
In a rapidly expanding digital market, download retailers are increasingly finding they need a unique angle in order to take on the miglit of the ilimes juggemaut. For ThneTHbe, it is in offering an artist up to 80% of the profit from tracks sold through the store. The digital music store was founded in 2004 by Groove 

where the artist was getting less than 15% of the sale," says TYaynor. "Tom's a musician himself, so he can relate to that, and he decided he wanted to provide musicians with abetter kind of a deal." TTineTribe now has 1,400 independent and three major labels signed up to offer songs through its site and is in the final stages of negotiation with Universel to get its music onboard too. "Dur other main unique selling 



Open Season (silver) 

music that puts him in the same class, albeit a more contemporary one, as Gonzalez or Simon & Garfunkel.' 
Gregory Darling That'll 
BeThe Day (FOD Records) 

"Darling is a singer-songwriter who is already gaining some great re™ws. Strong tracks featuring excellent musicianship typify the album Shell and a London club residency in May should see him generating! 
Dhafer Youssef Divine 
Shadows (Jazzland) SIMON BROUGHTON, SONGLINES 

IThe Hmisian- bom oud player and vocalist begins his third 

incantation and finishesitwith _ _ _ __ An Eternal Sigh which includes a My TOp 10 vocal phrase so eternal it seems to defy human breath control. Apart PAUL LESTER from some over-indulgent Deoutv Editer. Uncu noodling, what marks this album out is the confidence Dhafer Youssef has to leavehis textures simple and let the spiritualily of his music breath." 
John B l've Been Stalking 
You On My Space (Beta) IflN CflMFIELD, XFM 

1 THEFLAMINGLIPS AT WAR WITH THE MYST1CS (WARNER BROS) 2. BOB DVLAN TIME OUT OF MIND (C0LUMB1A) 3 BRIAN WUSON SMItE (ATEANTIC) 
5. THEWHITE SIR1PES WHITE BLOOD CELES Oit) 6, RADIOHEAD KID A (PARLOPHONE) 7 OIFTKAST SPEAKERBOXXXfTHE LOVE BBOW 
8. THE STREETS A GRAND DONT COME FOR FREE 

normally the type of record I would listen to, letalone recommend, but I liked it from the first time I heard it. It has a novelty élément to it, but the beginning (that sounds like the theme to Airwolf) and the almost thrash like riff that fills the rest of the song make 
And it mentions MySpace. How very'nowV 

10 SUEJAN STEVENSILQNOIS (ROUGH TRADE) 
"Uncut has just been redesigned and given a whole new look and feel, with loads of new sections providing the opportunity for the magazine to broaden its agenda and appeal. It's corne at the right time, too, as we fast approach our lOth anniversary. Which is why we're delighted to have been invited by Music Week to list our favourite albums of the last decade.' 

TuneTribe.com Top 10 larlsBarkleyûazy (Warner) 

they can see how successful that's been selling through us and change the price if tliey want to." One of the other main draws of TuneTribe is the higher than 

The idea was to create 
a store which was like 
a local record shop 
average encoding quality of 192kbps. The store is currently in the process of re-ripping the majority of its dance catalogue at 320kbps. "If you try to play a 128kbps MP3 in a nightclub, it sounds really distorted. It really needs to be at a higher quality." She is also keen to emphasise that the site offers more than just an online storeftont. "TuneTribe is not just for shopping, we have a completely subjective éditorial section with respected joumalists such as [former Jockey Slui éditer] Rob Wood wriling for us," 

she says. "The idea was to create a store which was like a local record shop, where our éditorial section acts like the man behind the counter who gives you advice." In terms of development, the future is looking very promising for the young company. A recent deal with Channel 4 to promote selected unsigned artists will lead to greater exposure, as will a partnership with free internet music station Last FM. "Last FM has 2m users, so this will establish us further as a new music site." says Traynor. "It's about getting people into music d discovering ne Address: 50-52 Paul Sti EC2A4LB. Tel; 020 76D 8260. 

IL'Hi.NJJU'.ii.yjlil 
•Vf4 •Y'\ In-store - Bruce Springsteen, Gnarls Barkley, Nerina ' Pallot, Taking Back Sundays. Jamie Foxx, Juanes, Kanye West. Mark Knopfler & Emmylou Harris, Rihanna, Wiggles; Album - Jamie Foxx: Compilation - Housework Songs; Single - Snow Patrol: DVD - Take That 

In-store - Gnarls Barkley, Mark Knopfler & EmmyLou Harris, Wolfmother, Kanye West Seu Jorge. Tom Verlaine, New Talent Promotion: Sol Seppy, David Ford, Mina Agossi, The Boy Least Likely to, Teddy Thompson. Nerina Pallot 
Albums of the month - Be Your Own Pet, White Rose Movement, Nightmare of You, Spank Rock, Sol Seppy, Archie Bronson Outfit Willard Grant Conspiracy, Gotan Project, Exit Music Songs For Radio Heads 

ds Barkley, Bruce Springsteen: In-store - Craig David, The Flaming Lips, G-Unit, Gnarls Barkley, HIM, Juanes, Lee 'Scratch' Perry, Snow Patrol, Suicide Silence. Test Icicles: In-store - Warren G, Czar Creek, Killa Kela, Tiga, Kreeps, Arctic Monkeys, Dirty Prelty Things, The Raconteurs, Notorious B1G, Giant Drag; Press ads - CSI, Keyshia Cole, Spring Sale 
Recommended - Now! 63, The Streets, Gnarls Barkley. k Songs; In-store - Bruce Springsteen, Rihanna. x. Mark Knopfler & Emmylou Harris, Now! 2006 
Windows - Music Zone Sale: DVD - Take That: In-store - Gnarls Barkley, Rihanna, Goo Goo Dolls, Jamie Foxx, Pink, The Vines, Embrace, Journey South, Andy Abraham, Jack Johnson, Massive Attack, Arctic Monkeys, The Kooks 

jt.) Mojo recommended retailers - Astrid Williamson, Tom Muytmcïmnou Verlaine, Stephen Fearing, HEM, Jazzhole, Howling Bells: rlnFfnilit HtlMuHH Selecta listening posts - Gary Moore, Elf Power. 

& E Harris, Rihai i - Gnarls Barkley; Recomnic irk Songs, The Wiggles 
In-store - Gnarls Barkley, Bruce Springsteen, Jamie Foxx, Mark Knopfler & Emmylou Harris, Rihanna, Roy Orbison, Taking Back Sunday, Juanes, Nerina Pallot, Red Hot Chili Peppers, Arctic Monkeys, Snow Patrol, Dirty Pretty Things. 
Windows - Zutons, Ghart Campaign, Now 63; In-store - Zutons, Shayne Ward, Charlatans, Rihanna, Fall Out Boy, Flaming Lips, Richard AshcrofL Deep Dish 

WOOLWORTHS A")um " Gnar'5 Barkley: Single - Chicane f( Jones: In-store - Jamie Foxx, Bruce Spring; Back Sunday, Rihanna, Housework Songs, Tli Chris Brown 

mpital crvi: 
A-Ha Cosy Prisons; Bcvcriey KnJght Piece Of 

Nine2Five; The Raconteurs Steady As She Goes: 

Crazy; HLTack Say Say Say (Waiting ' . Ncgro Make A Move; Kanye West Touch The Sky; KcOy darteon Because Of You; Mary J 

•■Hie Feeling Sewn; -nie Fceling Fill My LitUe World; The Flaming Ups "Pie Yeah Yeah Yeah Song; The Kooks Naive; -"nie Onlinaiy Boys 
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SINGLE OF THE WEEK |p| ALBUM OF THE WEEK Snow Patrol Eyes Open 

2s; 

opemng for The Mighty Boosh on tour which is an inspired pairing, 

joined Radio One's 1-Upfront list. Backed bv a 10-date UK tour tins 

ainted by tliis sterling which is B-listed at Radio 
Life Is So Easy 

ls Our Gift (Far Out 

2=11 s; S=fis 2SS!S~ 



Airplay 

TV Airplay CHart 

w 
il GNARLS BARKLEY CRAZY   ,(0 432 2 i RIHANNA SOS DE(J#UK 384 3 « RED HOT CHILI PEPPERS DANI CALIFORNIA wmmos 348 4 WILL YOUNG WHO AMI „ 340 5 2 PUSSYCAT DOLLS FEAT. WILLIAM. BEEP MM 328 6 SHAYNE WARD NO PROMISES a.lïEUC 311 7 s NE-YOSOSICK CEFJ,M 300 8 LL COOL J FEAT. JENNIFER LOPEZ CONTROL MYSELF kfiamot 287 

9 CHRIS BROWN YO (EXCUSE ME MISS) m 264 
10 13 SOUNDBWOY ENT. NEVER WANNA SAY kmswofsmd 254 
11 u SUGABABES RED DRESS md 253 
12 8 THE BLACK EYEDPEAS PUMP1T uu 249 
13 10 KANYE WEST FEAT. LUPE FIASCO TOUCH THE SKY 248 
14 0 MARY J. BLIGE &U2 ONE GEim, 238 
15 13 FALL OUT BOY DANCE, DANCE «« 235 
15 15 BEATFREAKZ SOMEBODY'S WATCHING ME D4FA 235 
17 28 BUSTA RHYMES TOUCH IT mxxm 219 
18 29 THE STREETS WHEN YOU WASNT FAMOUS 679 217 
19 COLDPLAY THE HARDEST PART «momwE 216 
20 18 PINK STUPID GIRLS IAFACE 215 
21 17 KELLY CLARKSON WALK AWAY RM 213 
22 19 MADONNASORRY WA^rbuos 204 
23 21 THE KOOKS NAÏVE ™G« 196 
24 24 SNOWPATROL YOU'RE ALLI HAVE ncn« 191 
25 179 ORSON BRIGHTIDEA M™ 185 
26 26 SEAN PAUL TEMPERATURE «« 184 
27 23 CORINNE BAILEY RAE PUT YOUR RECORDS ON 182 
27 20 JAMIE FOXX FEAT. LUDACRIS UNPREDICTABLE 182 
29 102 ARCTIC MONKEYS THE VIEW FROM THE AFTERNOON KM™ 179 
30 34 INFERNAL FROM PARIS TO BERLIN ™ 173 
31 38 SUNBLOCK FIRST TIME 162 
32 30 BEYONCE FEAT. SLIM THUG CHECK ON IT 161 
33 16 CHICANE FEAT. TOM JONES STONED IN LOVE 158 
34 36 DAMIAN MARLEY BEAUTIFUL «« 144 
35 22 ORSON NO TOMORROW ™ 142 
36 0 THE DARKNESS GIRLFRIEND 140 
37 27 MISH MASH SPEECHLESS 139 
38 41 NERINA PALLOT EVERYBODY'S GONE TO WAR 133 
38 53 SANTANA CRY BABY CRY 133 
40 21 ' GORTLLAZ ELMANANA ,moi™E 132 II 

{■1! ï™!""1' I ru"t ,v' WV H,ls. MTV IK il Intel MIV2.0 lY Stoa. Sntll Bis IV. Il» Bm. IV ftll IMF Vsull. W 

Califomla looks 

Wednesday 19th July 

The Landmark Hotei, 
London 

REGISTER NOW: 
www.musicandbrands2006.com 

0870 609 1095 

New on TV, Gnarls Barkley's 
Crazy clip finally arrives and 
leaps everything else in its path, 
including Rihannaattwo 

I   ni'HI—il1 

□ THE STREETS WHEN YOU WASNT FAMOUS 
COLDPLAY THE HARDEST PART THE BLACK EYEDPEASPUMPIT EMBRACE NATURES LAW RED HOT CHILI PEPPERS DANI CAUFQRNl A MARY J.BLIGE&U2 ONE 
GNARLS BARKLEY CRAZY 

ARCTIC MONKEYS THE VIEW FROM THE AFTERNOON c WILL YOUNG WHO AM1 THE BLACK EYEDPEASPUMPIT JUANES LA CAM1SA NEGRA 

guest(Fri) 
BBC2 Top Of The Pops 
îTVl This Moming Shayne Ward guests 
Mtchael & Jamie Fojqc guest (Sal) 

SHAYNE WARD NO PROMISES RED HOT CHILI PEPPERS DANI CALIFORNIA GNARLS BARKLEY CRAZY MARY J.BUGE&U2 ONE THE STREETS WHEN YOU WASNT FAMOUS SUGABABES RED PRESS 

msmisism 
1 4 1 RED HOT CHILI PEPPERS BY THE WAY r|FÂLL PUT BOY DANCE DANCE 11 ANGELS AND A1RWAVES THE ADVENTURE 21 RED HOT CHILI PEPPERS DANI CALIFORNIA 

POPWORLD Gnarls Barkley; Tfie 
l j FOO FIGHTERS NO WAY BACK o | THE DARKNESS GIRLFR1END > | FALL PUT BOY SUGAR, WE RE GOIN DOWN 2 | THE ALL-AMERICAN REJECTS MOVE ALONG 11 EVANESCENCE BRING ME TO LIFE :i ; QUEENSOFTHE STONE AGE M 0  

ARCTIC MONKEYS THE VIEW FROM THE AFTERNOON c RED HOT CHILI PEPPERS DA THE KOOKS NAÏVE DIRTY PRETTY TH1NGS BANG BANG YOU'RE DEAD THE RACONTEURS STEADY AS SHE GOES WE ARE SCIENTISTS NQBODY MOVE. NOBODY CET HURT vi.- 
THE STREETS WHEN YOU WASNT FAMOUS 

mmsmmi 
SEAN PAUL TEMPERATURE BUSTA RHYMES TOUCH1T 
BOW WOW FEAT. CIARA UKEYOU MARY J. BLIGE BE WITHOUÎYDU KANYE WEST FEAT. LUPE FIASCO TOUCH THE SKY g v: a auj. 
SOUNDBWOY EUT, NEVER mm SAY 



f&M 

Gnarls Barkley is radio's favourite, securing 
twice the audience of ils nearest challenger, 
Coldplay, while Snow Patrol, Will Young and 
Beatfreakz leap into the Top 20 
liiiiiiiJÊÊÊ^BÊlÊiÊÊÊÊIK^W 
H I j GNARIS BARKIEY CRAZY wwiERaRos  Q 211 BEATFREAKZ SOMEBODYS WATCHING ME OATA -T 27 27 312 1 BlAZE FEAT, BARBARA TUCKER MOST PREC10US LOVE Dtftcrto 26 18316 
51 4 ; RED HOT CHIU PEPPERS 0AN1CAUFORNIA wmxBROS | 24 25 «43, 
51 4 j HARD-FI BETTER DO BETTER «.mssimmmK | 24 ( 25 .1*32 
9j 9 j RIHANNA SQ&def.wk 23 23 .730 
10119 I SNOW PATROL YOITRE ALL1 HAVE FICTION 21 .«34 
101 B | NE-YO Sû SICKDFFJAM a 
isl B ARCT1C MONKEYS THE VIEW FROM THE AFTERNOON OOWKO 20 
lôjCJ'l LLCOOLJFEAT.JLO CONTROLMYSELFOLFJAM/MEBCUSY 19 
191241 DIRTY PRETTY THINGS BANG BANG YOU'RE DUO MERCUSÏ « 17 .2^3 
211 B| MARYJ.BUGE&U2 ONEceffeh ■> 16 U050 
2312B FRANZ FERDINAND THE EALLEN DOMINO  24 301 THE RACONTEURS STEADY AS SHE GOES M "TT 15 14 
26| 241 INFERNAL EROM PARIS TO BERLIN coeopa   26! 301 JAMIE FOXX FUT. LUDACRIS UNPRED1CTABLE som BIOG 28lOj DAMIAN MARLEY BEAUTIFUL ISLAND Yr 12 "S 
291EA ! TR1NA HEREWEGOAGAINAILANTIC ,4 10 8487 
^ 4 i KANYE WEST FUT. LUPE FIASCO TOUCH THE SKY BOC Aram 10 3.52 
11 :ô Muw Ct^. OripiJed frw dala galfwrt frem 0000 on Sun 9 April m to 24 00 on Sal 13 Apnl 

ian GNARIS BARKIEY CRAZYWWRBBOS 22« Z340 4334, 
? j JAMES BLUNT W1SEMEN AILAimc .844 34732 
5:4 MECK FUT. UO SAYER THUNDER IN MY HEART AGA1N AFauvFSEEaiR ■S03 .830 24334 
7 i II MARYJ.BL1GE&U2 ONEGEFFHI UEO .444 « 
9 7 MADONNA SORRY WARNER BPOS ms m, 20472 
11 9 PINK STUPIDGIRLSEAFACE DU .232 20784 
B 12 NE-YO SOSICKOEFJAM .23, U5, .8334 
15:14 THEFEEUNG SEWNisuaa » 283 
17:20 KELLY CLARKSON WALKAWAYsc» .3 ,33 .32. 
19 15 KELLY CLARKSON BECAUSEOFYOUka 42» » 0883 
a 18 EMBRACE MATURE S LAWINCEPOUIDIIÎ ,0.0 044 .2.28 
23 23 THEKOOKS NAÏVE YiRcm ET» m 
25 22 PUSSYCAT DOLLS FUT. WILLULM, BEEP mm 002 420 
27 25 28 Q R0B6IE WILLIAMS ADVERTISINGSPACECRCTMIS 3,4 333 7423 
29 27 Ht-24 JOEY NECRO MAKE A M0VE ON ME OAIA THE SOURCE FUT. CANDI STATON YOU G0T THE IDVE FOSmvA «0 343 .«32 

The UK Radio Ai 

1 ; , GNARLS BARKLEY CRAZY 2608 9 92,96 15 
2 , s 0 COLDPLAY THE HARDEST PART fmmm 1406 9 48.84 "7 
3 5 .3 10 CORINNE BAILEY RAE PUT YOUR RECORDS ON COOOGBOOWM. 2168 -2 43.00 -11 
4 
T 

12 4 ORSON NO TOMORROW m' 1311 ■10 38.64 -31 
,3 4 o RICHARD ASHCROFT MUSIC IS POWER 523 55 38.34 22 

6 F , U PINK STUPID GIRLS 1290 -9 37.64 -18 
i 7 25 4 0 SNOW PATROL YOU'RE ALL I HAVE 780 37 36.89 49 

8 2 8 12 EMBRACE NATURE'SLAW 934 •20 36.71 -54 
1 9 u RIHANNA SOS 1208 21 36.50 9 

10 .0 , 39 JAMES BLUNT WISEMEN 1893 ■6 36.46 •3 
11 8 5 3 MARY J.BLIGE&U2 ONE ®FEH ilZL 14 34.97 •U 
12 11 4 NE-YO SOffl mm 1257 4 34.15 •B 
13 32 3 7 BEATFREAKZ SOMEBODY'S WATCHING ME "«A 599 64 31,23 52 
14 3 30 BEVERLEY KNIGHT PIECE OF MY HEART «œ 1711 ■3 31.07 ■52 
15 
16 

17 S 32 JOEY NECRO MAKE A MOVE ON ME »ATA 571 ! 29.53 5 
2c ; 2 0 RED HOT CHILI PEPPERS DANI CAUFORNIA WASNERBSOS 458 58 28.82 7 

17 « 15 22 MECK FEAT. LEO SAYER THUNDER IN MY HEART... «UUWŒAIR 1660 -15 28.57 -6 
19 ,4 10 0 JACK JOHNSON BETTER TOGETHER mwmsu™ 1478 ■1 27.91 

t 20 21 4 20 THE ZUTONS WHY WONT YOU GIVE ME YOUR LOVE? oeltamc 496 15 27.07 1 
21 U 6 7 THEKOOKS NAÏVE mm 937 •10 26.75 -a 
22 .4 24 MADONNA SORRY maernos 1358 ■4 26.55 •n 

j 23 6 44 MORRISSEY YOU HAVE KILLED ME An« 199 ■16 26.10 
24 23 3 0 BLAZE FEAT. BARBARA TUCKER MOST PRECIOUS LOVE OEFECTED 359 25 25.32 •i 

125. HARD-FI BEHER 00 BEHER NECCESSARY/ATIAMDC 484 11 24.85 u 

Expcctatîons 

NOTQRIOUS B1G/D1DDY/NEHY... NASTY GiRL MARY J. BUGE BE WiTHOUT YOU HI.TflCK SAY SAY SAY (WAITING 4 YOU) FREEMASONS FEAT. AMANDA W1LSON WATCHIN' 
KANYE WEST FEAT. UIPE FIASCO TOUCh THE SKY s SOUNPBWOY EHT. NEVER WANNA SAY MINISIR PUSSYCAT DOliS FEAT. W11U.AW. BEEP 

Q28 THE STREETS WHEN YOU WASNT FAMOUS ^ 21 . RED HOT CHIU PEPPERS DANI CAUFORNIA v.w.:s .M > 3i 2 riHEKOOKS NAÏVE v.ssi, 3 4 SNOW PATROL YOU'RE ALL IHÂVË Fia.® 5 5 OIRTY PRETTY THINGS BANG BANG YOU'RE OEAD «UÎ( 6 24 7 3 WE ARE SCIENT1STS NOBODY MOVE. NOBODY GET HURT VIF,". GNARLS BARKLEY CRAZY TSTIRSEB 8 Î6 pBOYKILLBOYSUZIE v.s::co 8 .8 ftMBKACE NATURE'S LAW iiiKPEmiEinE a) .o | l Ht RACONTEURS STUDY AS SHE GOES li 
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REDDRËSS THE STREETS WHEN"yOU WASNT FAMOUS 
YÔlXCUSEMEMISS) 

thëMen 
SAY SAY SAY (WAITING 4 YOU) 

COSY 
DRÊÂMS 

SPEECHLESS 
AIL TIME LOVE 

KUBB REMAIN 
BECAUSE OF YOU 

BLACK EYEDPEASPUMPIT 
PALLOT EVERYBODY'S GONE TO WAR ™ 

FALL OUT BOY DANCE, DANCE 
THISlSUS 

HERE WE GO 
ALL SPARKS 

PUSSYCAT DOLLS FEAT. WILLI.AM. BEEP 
DIRTY PRETTY THINGS BANG BANG YOLTRE DEAD ^ 

FROM PARIS TO BERLIN 

PASSIMÏS STRANC^Ef? 

S™raand 

S 0 



New releases $ 
(V A 

Tlie Veiy Best Of i METRCD185) | Regardcd by  , many as the best groupto corne | outofthe I Merseybeal era I -withlhe obvàous exception of The Beatles - The Searchers remain a very busy and popular live band to this day and for dues as to why that is the case, look no further than this fine compilation, which anthologises 10 of their 12 hits and adds their best B-sides, album and EP cuts. The Searchers* big strength was in not imitatingThe Beatles but developing a unique and easily identifiable style of their own, fidl of delicious harmonies and melodically chiming guitars. Their three number ones - Sweets For My Sweet, Don't Throw Your Love Away and Needles & Pins - are présent and correct but are arguably upstaged by the haunting What Have They Done To The Rain and a moumful Goodbye My Love. 
At The Chelsea Nightdub (Captain Oi! AH0YCD271). 1980 - The Choice Is Yours (AH0YCD273), Uprhythm Downbeat (AH0YCD280) I FinallyThe I Members' I albums see the I lightofdayand, 1 like the band, I thev're a pretty mixed bag. Their début, Chelsea Nightclub, slill figures in ail the lists of définitive punk albums and it's clear why. Their chopping rhythras and strong hook-laden choruses showed a wit and attitude absent from many of their contemporaries. This re- release also induded the définitive single version of their hit Sound Of The Suburbs. 1980, as shown by the sleeve notes, is by a band in transition. Apparently they had wanted to work with legendary reggae producer Niney The Observer but were forced into the studio with Rupert Hine, better known for his electropop production. As a resuit the album suffers although the strength of the songs shines through. Their final album contained the US hit Working Ci ri and the Australian hit Radio. By now struggling in the UK, the band were enjoying considérable international succcss. This album is a testament to why thaï was the case. One of 
24 MUSICWEEK 22jM,06 

Albums 

□ VAR10US ELECrROLUSH Oip (CD OM 213) □ VARIOUS HEXSTAriC PRESENTS PICK AND MIX Sanctuary (CD DQFCO 020) □ VARIOUS KAJMERE SOUND COMPILATION VOL 1 Kajirerc (CD KAJ 018C0) □ VARIOUS SCHOOL YARD BREAKS VOL 2 Stridly Breaks OP SYB 2102) □ V00M V00M PENG PENGIK? (CD K7199C0) 

0THER □ ELEVENTH DREAM DAY ZEROS AND mES Thnîl Jockey (CD THRILL172) P □ IATE CORa THE UGHTS FROM THE WHEELHOUSE 4AD (CD MAO 2601C010' MAD 2601) V □ LONDON COMMUNITY GOSPEL CHOIR OUI OF MANY. ONE VOICE Autlenlic (CD 1901112) N 
m TRE C0L0RE0 SEE Roogh Tradc 

□ KNOPFLER. MARK & EMMYL0U HARRIS AU. THE 

□RIHANNA A G1RL LIKE ME Mercury (CD 9878575) 
GRESS1VE SINGLES COLLECTION; VOL 1 Transgressiw (CD 5102228432) 

ROCK □ 22 PKUPDiKKO DROPS ANS KICKS Bore Itoyoçc (CD B0NE 0022) □ BEDOUIN SOUNOGUtSU R00TFIRE Side Ore Duireiy (CD SD 71293) □ B00ZED TIOT BOTS Btoirc (C0 BC1765CO) Q BOWLRIDER BIG ROCK MOUNTAIN H1GHS Ksinq tCO BISIKGCD 007} □ COUP PICK A 81GGER WtAPON Epluph (CD 67202) 
□ DASK nmEliAt ATTERA TOIUS SANCIUS Regain ICO RR 070CO) □ ItZPAilADOZ IDE LECENO AND M TRUTH Af M (CD AfMCO 121) QDMFSDRIPSWichita ICO ftEBE 103CDI □EASIOU DM AMMUNDION New West (CD NW 6093) □ Elf POWER B4CK T0 WE WEB Rytaisc (CD RCD10MB) □ PIVE HORSE JOHNSON IDE MYSTERY SPOT Simll Slree (C0 SS (»)) OIDOVIY0U BUT EVE CHOSEN DARKHESS FEARIS0N 0UR SIDE Secrellï Canadian □ JOIUNSPOR GlEIPNIRS SVEDER SaLares (C0 SR 01CD) □ KEEP 0F KAUSSIN ARMADA Tabu (CD TABU 019CD) Q K0BPIKLAAN1 TALES ADONG THIS R0AD Napalm ICO NPR186) □ UBT CHEDREIS IN THE BEGINNING Ctory Red (CD M0RTA SI □tOWIONIONITHEMONKEYSDIE Ctaiiteken (CD «M 018) □ U THE HISIORY Metm (CD DOMETR 001) □ MACRinERCRIND SPUT RoMK Emplie (CO R0B0 066) O HOliï HftTCHn DEEO IS OONE Gott (C0 GODCO 033) □ PlASTlCtAND MAKE YDURSELF A HAPPENING MACHINE Rytodoc ICO RCO10850) □ POtYSICS NOA/ISTHE TIME KeiOi MteoJ (CD TLONECO 3) O PREm CIRIS MAKE GRAVES ELAN VITAL Matad* (CD OLE 627212 (Xf 6271) QSAHG SANG Regain (CD RR 010201} □ SATYRICON RE6EL EXÎRAVAGAHZA Nudea; Bllit (CO NB1675CO) □ SCAR SYMMETRY PDCH 6LACK PROGRESS Nuclear 81ssl (CO NB M82C0I □ SDÏER JEWS TENNESSEE Drag Oly ICO OC 216C0) □ SOOIS GÛLDUS) Su»» Slai ICO FOO 0651 □ STAn Of COHVICnOH A CALL TO ARMS FractiiiHl (CO FTRC 007) □ SUICIDE SILENCE SUICIDE SHENCE Mille Deep End (CD 1ATDE 0281 □ SUHSET RUBOOWN StiNSET RUBOOV/N Hollil Symplioni (CD CW 0201 OITMEACAINSIORIESAEE™UEE(<|J(6(CDA82) □TIME HEOOIEM OPUCALILUISION Regaiii (CD DR 107CD) □ VARIOUS THIS iS MORTAHATE Owiy Red (CO MORIA10) □ VARIOUS WINDS OF CHANCE Sanrtay (CD CMQOO1237) □ VERLAINE. TOM AROUND )H Jodey (CO THRIli 17A1 

□ WIOCl£SIOPOFlWlDrSHIT(CDHIT4)805CO) □ WITNESSJ11AM JOHNS PANCREAS Goll Dises (CD EUPH 001) ■ WOIFMOTHER WOLFMOIHER IsLmd (CD 6632036) □ ÏOUNG PE0P1E AU. AI ONCE Teo Pin (CO PURE 18iC0l 
ROOTS □ ATIAS, NATACHA M1SH MAOUL Manlra (CD MNICO1038) □ JAHMAS0NPR1KCESSG0S£VP(CDVPC01723) □ LEE RlTA HOUE 0 PRIMEiRO DIA 00 RESTO » Cteiy Red (CD CRREV154) □ LES HA11ES110VE PARIS Meliv (ON DDMETR 003) □ RANKINO JOE WORiD IN DUB M (CO MREC450) □ STEWART, JOHN CAUFORNIA BL000UNE BCO (CD B00C0 532) 
SOUNDTRACK □ CARBAREK. ANJA ANCEL-A (OST) Vegin (CO 3583342) □ VARIOUS LARA CROFT TOMB RAlOER EMI Calalogre (CO 3597482) 
URBAN □ BEAHS ONLY Kudos (CO TH) 571672) H FOXX JAHIE UNPREDICTABIE J (CD 828/67)7792} □ MO HA60H SESHIWNS RADIO AnbUnusit (CO ANKST114) □ VARIOUS SUNSHINE SOUL Sanetuarï (CD POSCO MU ■ WEST, KANYE LATE ORCHESTRAnON Memny (CD 9878399) 
CATALOGUE & REISSUES 

□ DAVID & JONATHON BEST OF Cherry Red (CO RPM 313) □DEN1M BACK IN DENIM Cherry Red (CD BRUM 3CD) □DERRINGER DERRINGER BGO (CD BGOCD 586) □DlBANGa MANU ESSENTTALREC^"'^^ r— 
^ □ ELUS, PEEWEEIM AND FUNKYSkip (CD SKP 90212) □ ESTELLE, DON ULT1MATE COLLECTION Sanduary (CO PBX □ EVERFEST R1S1NG Mau  rr'L0-0 □ FAUST FAUST IV Virgin P □ OSH RETURN TO CH1LDH000 Snapper (CO SMACD 923) p □ FORMAN, MITCHEL MR CLEAN Skip (CO SKP 90232) -.y □ GALLARDO, JOE JOE GALLARDO Sldp (CD SKP 90592) □ CARRETT, LESlfY THE ESSENDAL COLLECTION Melio (CO MEÎRDCD 589) □COHZAlfZ. RUBEH THE ESSENTIAL Manlcga (CO UANTDBL 508) o V,Z □ CREE) DAV THE DOCUMENT Chrome Dreams (CD CODVD 07) □OROUNDHÛCS CROUNDHOG NIGHT Talidng Eléphant (CD TECO 091) □ CROUNDHOCS HOGS IN WOlfS ODIHING laMng Bephanl (CO TECO 087) □ HARRIS, RICHARD MY BOY Zone (CD ZONE 1013) Red/Pop □HER0DR1CHMANSWARP00RMANSF1CHT UHbra (CO LFR 057CD) R0Ck,p!P □ IAN RICH ORCHESTRA SHAKEN NOT ST1RRED Meho (CO MEIRCO191) LEACU£ l',AJ0R T® COUfCTORSIVY Sanctoy (CD CMDO12631 ™ ^ □ JAY & THE AMERICANS LY1N ABOVE YOUR HHAD BGO (CO BGOCD 570) p!; □JUUENKASPER BAND NEW IMPERIAL Nugere (CD NUG 602) QKIliINC MACHINE METAlMORPHOSIS Mausoîeim (CO 251081) v □ KINC CR1MSON Cl RKUS Dedan Celqan (CD DGM 0603) □ KINC CRIMSON EP1ÎAPH LM IN 1969 Detlan Cdgan (CD DGM 9607) i-fc □KOOl KEITH SEK STYLE INSTRUMENTAIS Funliy Ass (CD KTR ODLP) DIAST, JAMES THE ESSENDAL Melm (CD METRDCD 5921 □lEL WHi 61RD HOUSE Sbp (CD SKP 902621 □ lEGRANO, MICHAn PARIS ROME VIENNA Chsry Red (CD ACMEM 73C0) □ UCHT OF THE WORLD ANTHOIOGY: ADD1CIE0T0FUNKEMI Calalogre (CO 3554982) QlONDON, JULIE JULIE 15 HER NAME Cheny Red (CO CRREV 159) □ UCHT Of THE WORD) ANTHOIOGY: ADDICIEDTOFUNKEMI CalakXi„ ,vu JJUa,oa, □LONDON. JOUE JULIE IS HER NAME Cheny Red (CO CRREV 159) □ LORD INVAOER MASTER SUCK RGHIER OF NEW YORK Cheny Red (CO CRREV 1501 □ MARILLION MADE AGA1N Sanctey (CO SMEOD 221) □ MARUDON RADIATION Saneluaiy (CD SMRCD 222) □ MARTYN, JOHN JOHN MARTYN Tradilion S Mtdcme (CD TAM 037) □HASIRO, JOHNNY BLACK ALBUM Nngenc ICO NUG 603) QMORTTISCRYPT 0F1HEWI2AR0 Earaehe (CO MOSH 225C0U □ MORDIS FODIDL A HERSKH Earadï (CO MOSH 229CDU □ MORDIS STARGATE Eamcbc (CD MOSH 223CDX) □ NEWTON HOWARD, JAMES THE VILLAGE EH) Calalogre (CO 3579912) □ PATTY HURST SHIFTER T00 CROWOEO ON THE LOSING END Blre Rkc (CO BLUCD 0383 □PELICAN CDV IDE CH11L1NG EFFECT Dccember Firet (CD OF OOICO) □ PORTUONDa OMARA FHE ESSENTIAL Manière (CD MANTDBL 507) □ POWH1, JOHN FACE OFF EM1 CatEogre (CO 3597472) □ PRAXIS PRAXIS Irmhylhnic (CD INB 006) □ PREHCTS, THE LIVE 1978 Camtne Ime (CO CTRUE 2) □PR1CE i WALSH ÎEMPTADON EYES Cheny Red (CO CRREV 1561 RAH BAND CRUNCH AND BEYONDChonv Red ICO REPEAIU 

REED. 10U ■ [I Vin yAtl.-n CO ) □ RICHARDS, TLDOY GRAVITY Sldp (CO SKP 90502) □ ROUIETTE. FREDDIE MAN OF STEEL Tradition 4 Mcdomc (CD TAM 036) □ SCHHID, WOiFGAHC SPECIAL KICK Soedal Kick (m WP mv»i 

U WU)R TED EVER WONDERFUL Cheny Red (CD SHOl □TORCH BEARER WARKAMENIS Regain (CO RR106CD □ TORME, BERHIE PUNK OR WHAT Retmwedt (CD RETRK ÎO' H TORML BERNIEIIVF M,**** rrn dctn- m/.t □VARIOUS BRING YOUR OWN POISON Snapper (CO SMACD 886 □VARIOUS EARLY M0RN1NG HUSH Sandinry (CO CMQCO1265) 



Albums listedthisweek: 254 Yearto date: 3,772 
Singles listed tbis week; 124 
Yearto date: 1,905 

Records released 24.04.06 

H VAR10US THE ARISTOCATS (OST) EMI Gofd (CD 3586202) □ VAR10US BEAR IN M BIG BLUE HOUSE EM[ Gold (CD 3587352) 
AN IN 01SNEVS RETURN10 NEVHRLANO EMI Gold (CD 3587542) 0 RAVEN EMI GoW (CD 358"" ^  >PnSWIZAROOrOZEMl □ VARIOUS BAf^BI EMI Gold (CD 3586012) □ VARIOUS BAMBI2 EMI Gold (CD 3586122) □VARIOUS 10 THINGS1 HATE ABOUT YOU EMI Catalogue (CD 3579882) □VARIOUS ETERNAL SUNSHINE OF THE SPOTIESS MIND EMI Catalogue (CD 3579772) □VARIOUS DUETS EMI Catalogue (CD 3597452) □VARIOUS ENEMY OF M STATE EMI Catalogue (CD 3597462) □VARIOUS WEDDING PtANNER EMI Catalogue (CD 3597542) 

EMI Catalogue (CD 3597522) □VARIOUS SISTER ACT EMI Catalogue (CD 3597512) □VARIOUS SWEET HOME ALABAMA EMI CaUlogue (CD 3579942) 
, CINDEREllA STORY EMI Catalogue (CD 3579902) 

□VARIOUS S1MPIY GRFGORIAN Simply (CD SIMPLYCD 025) □VARIOUS SIMPLY YOGA Simply (CD SIMPLYCD 026) □VARIOUS ESSENTIAL GUIDE TO V/ORLO Esscntial (CD ESCCD 306) 

Je □ VARIOUS ROCKY ROAD TD DUBLIN Sanctuary (CD Ct/ETD 1274) 
:k □VREIDP1TCH BLACK BRIGADE labu (CD TABUÛ20CO) 3: □ WATERS, MUDDY U VE BGO (CD 6G0C0 584) y □ WIlilAMSON, ROBIN WYRRH BGO (CD BGOCO 601) y □ WISHBOHE ASH CLAN DESTINY TaF<ing Eléphant (CD TECO 087) y □ ZAVOIDKA & ACF NATURE NEVER PRODUCESTHE SAME BEAT TW1CE AGF y (CD MDM 55052) Je DZIMMER. HANS KJNG ARTHUR EMI Catalogue (CD 3579802) 

MUS1C DVD POP/ROCK □ TflKE TUAT FOR THE RECORD Stny BMG (82876769519)    1REE TENORS DigHal Cteics (OC 100091 

□VAHOIIS !R1SHPU6 SONOS SOUD COU) (CO SGDCO 20481 

Singles ] VARIOUS 10 YEARS OF STABBABV EP Slmtoby (12* SB 13EP} 

WIZEACAIN Symphonie Beats I12- SVMPH0N1C 01) 

JAZZ EP Fluential (12' FLUENT 59) 
□ DSNMRRIO EP Dclsil 02- 54 DSRI □DAMUFI BIG HUE BreastM (TT BED 021) 

AIR FREAKY FILTER Spartek (12- SIWIEK 002) 
Oftll DJ Gigolos (12' GIGOLO 188) 

J FÎLTHY R1CH nSUÎ<ETllATUipin(12'07î5PUMM) □ nSKER. CEWN DONT MARE ME WAIT Slytsar STV 001) □ GARCIA. TTMO JUST CET OVER II Biraick SIlKl OZ" BSR 003) 
OUSTO, ED ROOTS 6«j Lme n? BL 026) HAWKES. KENNY HUMAN RACE 20/20 Wsixi OT VIS 131) JAV J 4 MARK CRANT UM (S Ultra 02" DE 13866) 

@ KING BISCUIT TIME KWANGCHOW No Slylc (CD HC 5106SCO T MC 5106S ON MC 5106S0DIWHE 

□ MASH SOMEBODVS PROPERlYGt    -AVIM AlRIGHl Bon. To Dam (ir 820 0015T12- 820 0015TO □MOCKY FlGHTiN AWAY THE TEARS Eonr Nteic Pratelioiis (CD 82B76784942) □MOOCH SOUNDS COOO Knto (T JIP 008) □ PAGE, BENNY1URN1HE LIGHIS DOWN Souldboy (12" BOY 003) □ PROH SlOW IT OOAfN Ulmus (IZ L1TMUS 002» Q Q PROJECT COMFUTOR LOVE Hospilal 02" NHS105) □OUirnBlONE FIEWOVER Vapoor 02'VR 054) □ RANOOM SOURCE 1ACE LIRE A ROBOT Soald 01 Haljb (12-SOHR 0201 
□RUSSEU, 5EBASTAIN UIJCER THE CHERRY BIOSSOMS PT 2 Telegraph (12' TE 0265) ■ SUIT ROBOT WRONG GALAXY/PLANET EMI 02' DFAEMI1256) 
□SKREAM lOEEAH lempa 02" TEMPA 017) □ SKYSTATE SOUNDEIOWERS EP JiiPlx» In The Siy (12'JBQX 013) □ SOIOMON. SHAUNAIWANNA SE AruS (12" AZNY 213) □ SOONDSYSIEM SUNNY OAYS KlMos 02' MWEP 002) 

Siouxsie & Tlie Banshees iin Hands(Polytior 9836912), Kaléidoscope (9836913), JuJu (9836914) | Polydor reissue | possibly the best | two albums from 1 the Banshees 
I Kaléidoscope and JuJu. Though Join Hands was a remarkable testament to the band's originality and vision, ît was after John McGeoch (Magazine, PiL) and Budgie (The Slits) joined the band that content achieved parity with style. Kaléidoscope ieatured classic cuts such as Happy e and Christine, while JuJu represented a sea change in re and lyrical referencc. Playing these albums today is re than a stroll down memory lane, illustrating how musical anurgençyand relevance décades later. 

Santana III (Columbia/Legacy 82796902702) ■ Santana's | groundbreaking | 1571 album is 
B superbly upgraded édition which is issued to tie-in with its 35th anniversaty. The original album is perhaps the best testament to Carlos Santana's uncanny ability to combine his Latin roots with rock music, as illustrated by Everybody's Everything, No One To Dépend and Everything's Corning Our Way, and is presented here in best :er remastered quality along with quartet of bonus tracks. The real îâl for Santana fans, however, is contemporaneous recording of a illmore West concert of unbelievable power, with the band ' -e, particularly Carlos himself. 

Zéro - A Martin Hannett Story E7-1991 (Big Beat CDW1KD 270) | Martin Hannett wasoneofthe most influential, highest profile | and best 
punk and post-punk era, whose highly successful career was brought to an abrupt and prématuré hait by his deatb in il. Hannett worked primarily with acts from his native Manchester, partly because he wanted to, and partly because he had a severe drug habit that tied ■ im to the city. Either way. it sulted in some mémorable msic, as this 21-track impilation vividly illustrâtes by way of recordings from fellow Mancunians New Order, The le Happy Mondays and Joy Division, From beyond his " ae city, thereisalso the early classic 110'CIock Tick Tock, OMD's Electricity and The Psychedelic Purs' Pretty In Pink. A diverse and diverting album, and a worthy tribute. 
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Singles 

Shayne Ward fails to dislodge Gnarls 
Barkley, who remain for a third week at 
number one. Meanwhile, Rihanna enfers at 
number five on downloads sales alone 

The Officiai UK 

  / TOP 20 DOWNLOADS 

=rk 

s 

GNARLS BARKLEY CRAZY 
SHAYNE WARD NO PROMISES 
MARY JBLIGE&U2 ONE 

RIHANNA SOS 

RECORDS ON 

m go 

YOUGIVEMEYOURLOVE 
TOUCH THE SKY 
INMYHEARTAGAIN^ 

A MOVE ON ME 

MYGOAL® ■ 



Singles Chart 
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£ J V /iêi #' 39 36 6 JAMES BLUNT WISEMEN MET] 40 31 5 kay j une mm (Jcfkim) Stop Tryn' ToCopy MyMuîjc/Emign (Ray J/Jakim/Darwis) c, eAu-c^-rn 41 .4 2 WELLS Efi 42 34 10 1HL bUUKUL rbrtl ( Nl)J 1 ION YUU GOT THE LOVE 
43 35 10 mom BOYbUGAR, WE'REGOIN'DOWN mmmw footsTeps of11,6 

44 20 3 MORRISSEY YOU HAVE KILLED ME Gnarls Barkley, 
4b D4L LAFFY TAFFY second artist to 
46 M^K I^R^ISON FEAT. DMX INNOCENT MAN register a Top 10 hit on the strength 
47 DUELS ANIMAL ' NUOCDSô? {PJ 48 KELLY CLARKSON BECAUSE OF YOU 76761542 WD 49 THE ORDINARY BOYS BOYS WILL BE BOYS new single SOS. a 
50 41 23 MADONNA HUNG UP VM5C02(TE7fl means45CDs 
51 THE CRIMEA WHITE RUSSIAN GALAXY Debufing af numberf.ve.itis 52 44 1 HRACK S.AY SAY SAY (WAUTNCl U) BCDCUS26IH Rihnnna's second Top 10 hit-and 53 45 17 JAMES BLUNT GOODBYE MY LOVER when it hits the shops for real 54 M NATASHA THOMAS SKIN DEEP today (Monday) it stands agood 55 " 30 KANYE WEST FEAT. JAMIE FOXX GOLD DIGGER (Wesl/Brion) Waror-Chappcll/EWI (WcsyChaHes/Richani) Roc-A-Foli 9885699 01) chance of 
56 THE FLAMING LIPS THE YEAH YEAH YEAH SONG ^succcssofher JT 42 WILLYOUNGALL TIME LOVE introductory hit 
58 56 36 DANIELPOWTER BAD DAY ipnil 59 46 CHRIS BROWN FEAT. JUELZ SANTANA RUN IT! p-ifeB 60 /y FILTERFUNK SOS (MESSAGE IN A BOTTLE) (van Doom) EMI (Sumner) Gmto C0G0S28 (P) r. wêé 61 25 7 BELLE & SEBASTIAN THE BLUES ARE STILL BLUE 14. Hard-Fi Number 115 last 62 68 14 JOSE GONZALEZ HEARTBEATS Gonale?} NCB (Drçîjer) Peacffrog PFG076C0 (\'/THE) 63 43 m MARY JBLIGEBEWITHOUT YOU CSTMW451UI BeUer^vauIts to 64 28 THE CHARLATANS BLACKENED BLUE EYES 
65 SIGUR ROS . ■ : ; beconilrtg tlie fiftli Top 20 hit 66 a 7 MICHAEL JACKSON DIRTY DIANA IjKic/JaciayO VVjnterOluppefl (JacJow) ^82876125272 (ASVI taken from their début album 67 « 32 PUSSYCAT DOLLS FEAT. BUSTA RHYMES DONT CHA ® Stars OfCCTV in less than a year. 68 58 13 ARCTIC MONKEYS WHEN THE SUN GOES DOWN (Abbi») EMI (Tuiner/Arclic Mwtewl OcmnoRUt aWDIOTB Of previous Hard- Fi singles, Tîed Up 69 DEATH ÇAB FOR CUTIE CROOKED 1 EL 1H Too Tight reached number 15, Hard 

~W y 3 EDITORS ALL SPARKS _ . «084,4™ To Beat number nine, Livlng For 
71 52 21 2PAC FEAT. ELTON JOHN GHiMlIPEL _ „ UJlwIT,M 

Tiie Weekend number 15 and 
72 47 - MVPBOUNCE,SHAKE,MOVE,STOP!. , ^ CDTIVS227(E) Cash Machine 
73 40 5 GIRLS ALOUD WHOLE LOTTA H1SI0KY album, which 
74 70 5 HILARY DUFF FLY , Ajïsi SUGEUX» 10 
75 39 3 ROYAL BALLET SINFONIA/GAVIN SUTHERLAND RADIO 4 UK THEME 
■ SAsin ■ Highcîl New Enlry ® PUlinum (600.000) ® SihfCf (200.000) its 40-weck sales tallyto 622.023. 

S 
cn»ni ii STUPID GIRLS 11 TOUCH THE SKY 21 WHY WONT YOU SWN0EEPS4 SUGAR.WFRE COIN-DOWN 43 TRIBUTE TO JINKY 35 VtXJRLÛVE» SMOOTH CR1MINAL W SXAJSY^ ^ VOOGOTTHELOi ajRRYZJ THE BLUES ARE STlli BLUE 61 YOU HAVE KILLEI 

The OifcàiUKtogics 

^6° ÏÏÏLE^AHISTOWn51 IZ-irich.casscïeÏÏcD'"^ «ngl«s3le 

j^tBuwW 

MARY J.BUGE&U2 ONE 

THE BLACK EYEDPEASPUMP1T PUSSYCAT DOLLS FEAT. WILLIAM. BEI NE BAILEY RAE PUT YQUR RE( 
CK FEAT. LEO SAYER THUNDER IN MY HEART AGAIN EMBRACE NATURE'S LAW 

MADONNA SORRV BEVERLEYKNIGHT PIECE OE MY HEART TRINA FEAT. KELLY ROWLAND HERE WE GO 
HARD-FIBETTER DO BETTER 
THE STREETS WHEN YOU WASNT FAMOUS KANYE WEST FEAT. LUPE FIASCO TOUCH THE SKY 
THE ZUTONS WHY WONT YOU GIVE ME YQUR LOVE? 

JOEY NEGRO MAKE A MOVE ON ME WILLYOUNGALL TIME LOVE 
H1 JACK SAV SAY SAY (WAITLNG 4 U) 
LORRAINE 1 REELIT THE SOURCE FEAT. CANDI STATON YOU 60T THE LOVE INFERNAL FROM PARIS TO BERLIN COLDPLAY THE HARDEST PART 

ORSON NO TOMORROW JAM1E FOXX FEAT. LUDACRIS UNPREDICTABLE TRINA FT KELLY ROWLAND HERE WE GO 
PUSSYCAT DOLLS FEAT. WILLIAM BEEP BLACK EYEDPEASPUMPIT CORINNE BAILEY RAE PUT YOUR RECORDS ON 
GORILLAZ KIDS W1TH GUNS/EL MANANA VARIOUS TR1BUTE TO JINKY SEAN PAUL TEMPERATURE THE ZUTONS WHY WONT YOU GIVE ME YOUR LOVE LORRAINE IFEELIT NOTQRIOUS BIG/DIDDY/NELLY„ NASTY GIRL STUDIO BC'MONGETIT ON EMBRACE NATURE S LAW THE STREETS WHEN YOU WASNT FAMOUS MECK FEAT. LEO SAYER THUNDER IN MY HEART AGAIN SHAYNE WARP THATS MY GOAL MISH MASH SPEECHLESS MADONNA SORRY 
KANYE WEST FEAT. LUPE FIASCO TOUCH THE SKY 

Ail the sales and airplay charts pnblislied in Music Week are also available online every Snnday evening at www.musicweek.com 
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Albums 

The Streets' third album enters at the 
chart's summit, while Hayley Westenra's 
number 16 début is good news for classical, 
which now bas three acts in the Top 20 

The Officiai UK 

y 1 M1CHAEL FIAUEY CEUIC T1GER ttorainMm 
3 3 ORIGINAL CAST RECORDINC «CORN ANTIQUES - THE MUSICAL t - ■ • n., .sw 4 i CORlliAZ DEMON OAYS - UVE iv- .1 -, « 5 8 VAR10US ART1STS NOW THAT'S WHAT 1 CALL MUS1C 2006 6 6 ANASTACIA UVE ATLAS! Ei-uwi ô BLINO EAUH LONDON HYDE PARK1969 uxinrr.ilt». 1 EIVISPRESLEYFI.VIS'56 aoooriifi 9 11 JOHNNY CASH THE MAN IN BLACK - HIS EARLY YEARS IVH; liCM m 19 IL DIVO ENCORE 15 aVIS PRESLfYLEGENOS IN CONCERT ivkewdo) 12 7 JOHNNY MATHIS UVE IN CHICAGO Su. t»:™ . P 13 5 DAVID CRAY UVE IN SLOW MOTION ■.1 v . ... ... 22 JNUNCE RAVE UN2 THE YEAR 2000 15 20 BARRY WHITE LECENDS IN CONCERT - LARGER THAN LIFE . -.t ■ 16 12 QUEEN THE MAKING OF A N1GHT AT THE OPERA i ; ■ v. ' ■ 17 14 avis PRESLEY VVALKING IN MEMPHIS - COLLECTORS EDITION ivme mn 18 o MAÛNESS AT MADSTOCK EvC i i- iE. 19 10 DESTINVSCHOD UVE IN ATLANTA 20 23 QUEEN UVE AT WEMBLEY STAOIUM ■ rs: v (D 

m VARIOUS NOW TMATS WHAT 1 CALL MUSIC! 63 m,* ■.<***• » 
3 2 VARIOUS MASSIVE R&B - SPR1NG COLLECTION 2006 s»,, E% raj w m 
5 0 6 O VARIOUS THE WEEKEND VOL 2 iMvwMtviui 
7I 3 .CE NATIGN 
9I 6 VARIOUS PO? PRINCESSES 3 S", avî nwnv «11 
n| 7 VARIOUS HIP HOP - THE EVOLUTION winvOM 
13=0 VARIOUS THE NO 1EUPH0R1C DANCE ALBUM îtoto*HEM 
15110 VARIOUS HOUSEWORK SONGS EMI Y^nio 
HjO VARIOUS NME PRESENTS THE ESSENTIAL 8AN0S ivi v. i-, ,. =JI 

VARIOUS YOURAISE ME UP UCJM 
3illXav»lsCorw2006 

il CNARLS BARKLEY CRAZY v-k te 
3=3 SHAYNE WARD THAT'S MY GOAL Ssco 
5 5 NI2L0PIJCBSONG FOM 
7 6 CH1C0ITS CHICO TIME Sm/EaiG 
9:12 PUSSYCAT DOLLS FEAIWIBIAM BEEP ASM 
11 10 BEYONCE FEAT, SUM THUG CHECK ON IT Mwtn 
bu ARCTIC MONKEYS WHEN THE SUN COES DOWN c ..., 
15 iS V/ILL YOUNG ALL TIME IDVE Sa., EMC 
17 18 isil? NE-YOSOSICK MJ» 
19 19 MADONNA HUNG UP n.rate 

And Fears, despite fîrst-weok sales of 106.327, but 

Mezzanine (1998) and lOOlh Window (2003), sold 72,471 copies 

slipped 1-9-16 and, despite il good start. ha to date sold 209,141 copie; 

'jHESTREETSTHEHARDtSI WAYTO MAKEAN EASYLIVING ^ 
~2~ T 1 MASSWL^^KGOLLEGTED - THE BEST OF © 

3 5 12 THE KOOKS INSIDÊTN/INSIDE OU 1 © 
4 7 51 JACK JOHNSON IN BETWEEN DREAMS ® i ®. 
5 8 7 CORINNE BAILEY RAE CORINNE BAILEY RAE ® 2 Chi isanllxsj/IIrrrnaa'Bnwd/BusJi/HoIo/TLV^ (VRKWB ^ woow/EMl 3541172 (El 6 1 MORRISSEY R1NGLEADER OF THE TORMENTORS UMammm 
7 EMBRACE THIS NEW DAY ® 
8 3 7 PINK l'V'NOT pEAD ^ 
9 | 9 BEVERLEY KNIGHT VOICE - THE BEST OF ® 
10 * 46 THE BLACK EYEO FEAS MONKEY BUSINESS ® ®, 
II 14 = RUSSELL WATSON THE VOICE - THE ULT1MATE COLLECTION ® ^ 
12 16 12 ARCTIC MONKEYS WHATEVER PEOPLE SAYIAM... ® i 
13 16 39 KELLY CLARKSON BREAKAWAY s.©. 
14 21 A ANDREA BOCELLIAMORE® FKltrSilMmis Swb./1)CJ9SIM21(U) 15 9 JOURNEY SOUTH JOURNEY SOUTH ® 
16 M HAYLEY WESTENRAODYSSEY 
17 24 22 SIMON WEBBE SANCTUARY ® 2 
18 l7 79 GREEN DAY AMERICAN IDIOT ® i ® i 
19 26 21 WILL YOUNG KEEP ON ® ? 
20 6 2 THE FLAM1NG LIPS AT WAR WITH THE MYSTICS w rp | 5 ie 
21 10 9 ANDY ABRAHAM THE IMPOSSIBLE DREAM® 
22 30 18 MARY J BLIGE THE BREAKTHROUGH ® 
23 23 54 JAMES BLUNT BACK TO BEDLAM ®, © s Rolhrcck/Hoqarth AUar.lK 7567837525 (TES) 24 25 64 KTTUNSTALL EYE TO THE TELESCOPE ©s®, 
25 22 47 GORILLAZ DEMON DAYS ® s ® 2 
26 19 NEIL SEDAKA THE VERY BEST OF - THE SHOW GOES ON 
27 / DON WILLIAMS THE DEFINITIVE - HIS GREATEST HITS 
28 33 * FALL OUT BOY FROM UNDER THE CORK TREE ® 
29 32 31 PUSSYCAT DOLLS PCD ©2®, 
30 31 95 COLDPLAYX&Y®7®4 
31 13 2 STEREOPHONICS LIVE FROM DAKOTA 
32 20 8 NEIL DIAMOND 12 SONGS® 
33 29 22 MADONNA CONFESSIONS ON A DANCE FLOOR ® 3 
34 42 40 HARD-FI STARS OFCCTV®! 
35 27 6 DAVID GILMOUR ON AN ISLAND ® 
36 36 58 KAISER CHIEFS EMPLOYMENT ® 5 ® 1 
37 40 13 QUEEN LIVE AT WEMBLEY STADIUM '86 
38 38 15 JOSE GONZALEZ VENtER® ' 



Albums Chart 

/ // 'à 39 37 7 NE-YO IN MY OWN WORDS ® 
40 18 3 VhAHïbAHrbAHb bHUW YUUk BONES 
41 " ,Z KiLhAkU AbHUKUh i KEYS 10 1 HE WORLD® 
42 39 27 SUGABABES TALLER IN MORE WAYS ® 2 ®, A^lin/l^kslar/Higqins/Xe«mania/Bicr/Odgado/Si Manii riliH)67 ri n 43 28 66 GORILLAZGORILLAZ®2®2 
44 35 22 EDITORS THE BACK ROOM ® KtdmiOTKVirawllSRV) 4b 41 43 DAVID BOWIE BEST OF BOWIE ® ® 1 
46 51 PANIC! AT THE DISCO A FEVER YOU GANT SWEAT OUT 
47 6, 29 KATIE MELUA PIECE BY PIECE ® 1 ©. 
48 52 38 ROBBIE WILLIAMS GREATEST HITS ® s ® 5 
49 46 17 JOHNNY CASH RING OF PIRE - THE LEGEND OF ® 
50 ROBERTA FLACK THE VERY BEST OF 
51 57 JACK JOHNSON BRUSHFIRE FAIRYTALES ® 
52 53 JACK JOHNSON ON AND ON® ' fïradsland AA1 '00750172 (0) 53 60 455 QUEEN GREATEST HITS ®i, ftJwbmt CD? 7895042(0 54 48 33 KANYEWEST LATE REGISTRATION ® 2 Rl-A» 9885282(01 55 54 40 BASEMENT JAXX THE SINGLES ® ; XL XLCOi87X (vymE) 56 62 11 JOHNNY CASH WALKING THE LINE - LEGENDARY SUN ® 
57 45 3 VITTORIO GRIGOLO IN THE HANDS OF LOVE ® 
58 58 3 THE SMITHS THEVERY BEST OF ® WEA 8573889482 (TEK) 59 34 3 DAFT PUNK MUSIQUE - VOL I -1993-2005 V^coraBB 60 56 113 THE VERVE URBAN HYMNS®» (Lit/Virgn COHUT 45 (El 61 66 SIGUR ROSTAKK® Skjur RosTThomas EUI 3184622(0 62 © THE STREETS A GRAND DONT COME FOR FREE ®3 ©. SVJnner Lock«S 0(V679 25646153-12 (TEN) 63 65 62 WHITNEY HOUSTON THE GREATEST HITS ® .0i 
64 35 32 BLUR BLUR:BEST0F®2®. 
65 « 220 MADONNA THE IMMACULATE COLLECTION ® 12 

^66" /s f GOTAN PROJECT LUNATICO CohonSolLl/MuLcr/MiV.inilf XLMœWIHEl 67 4 PRINCE 3121 
68 50 3 DAVID ESSEX GREATEST HITS ® R.iH/W,ivn.3/F«oi(/Vjrious ComWWAWTV 8287oSD242 (ARV) 69 67 10 JACK JOHNSON CURIOUS GEORGE (OST) ® 6^^9850967(1)) 70 73 131 NORAH JONES COME AWAY WITH ME ® 7 ® 6 «**«5186092® 71 0 10 ANDREA BOCELLI ARIA - THE OPERA ALBUM «*14620332 M 72 0 130 FRANK SINATRA MY WAY - THE BEST OF ® s © 1 RÉ*W 9362467122 (TEK) 
73 74 WE ARE SCIENTISTS WITH LOVE AND SQUALOR ® BpïMOuil Y«5in(MIS270(B 74 0 57 THE STREETS ORIGINAL PIRATE MATERIAL ® cled 0iYtf9 0927435682 (TEK) 
75 64 35 DAVID CRAY LIFE IN SLOW MOTION ® 2 pI-V;,- 'hi.L-îpl.TIi.v To: Altmtlc 50)6797662 (TEK) ■ StetaMK- ■ SafenoM, *50% BHigliotlIwfiilD ©Plalinum (300,000) ®Silw (60.0001 «HflWClmbir ® Mo (100.000) ©imPillinin.EinxeOmEunvmiiW SST 

SfwlïS'a dcX'S'fcM 
HE OIS SllwS0il THE Ss 58 

extremely successful in the UK, racking tip a 

and Ybu're My Best Friend. 

Making Its début at number 27 on sales of 12,397. 

Glasgow on Friday (April 14) and flnishes May 

10| STUDIO B C'MON GET U ON il 5 | VAR10USTRIBUTETOJ1NKY 31©| DUELS ANIMAL [ [FRANZ FERDINAND THE > | EMBRACE NATUREL LAV/ 6 kpi niTERFUNK SOS (MESSAGE IN A BOTTLE) ! I BEli£& SEBASTIAN 1 HE BLUES ARE STIIIBLUE 
5| MARK M0RR1S0N FEAT. DMX INNOCENT MAN 10| 3 | THE CHARLATANS BIACKENED BUJE EYES 

1 MORRISSEY RINGLEADER OF THE " 2 EMBRACE ] MIS NEW DAY ARCTIC MONKEYS WHATEVER PEt 
STEREOPHON1GS LIVE FROM DAKOTA GOTAN PROJECT LUNATICO AFXCHOSEN LORDS 8[M KAT1EMELUAPIECEBYPIECE m KAR1NE POLWART SCRIBBLED IN CHALK 117| BELLE & SEBASTIAN THE LIFE PURSUIT 

l: JjTiï 
4[ 7 1 TRIVIUMASCENDANCY 5 ; 8 |MY CHEMICAL ROMANCE LIFE ON THE MURDER SCENE Pi 9 lATREYUADEATH-GRIPONVESTERDAY NIRVANA NEVERM1ND 

DRAGONFORCEINHUMAN RAMPAGE 

3 | 2 1 NORAH JONES FEELSUKE HOME 4 j 3 | MADELEINE PEYROUXCARELESS LOVE _5j 4 | SADE THE BEST OF  6 j ©1VARIOUS AimSTS THE NUMBER ONE SWING ALBUM 2004 | 5 |MILES DAVIS JAZZ SERIES [8| 9 I MICHAEL BUBLE ITS TIME 
1Q| 101 RAY CHARLES THE DEFINITIVE 

©j HAYLEY WESTENRA0DYS5EY 1 I RUSSELL WATSON THE VOICE - THE ULT1MATE COLLECTION 
2 ANDREABOCELUARIA- 
9 HAYLEY WESTENRA ODYSSEY  51 KARL JENK1NS THE ARMED MAN - A MASS FOR PEACE Tl KATHERINE JENK1NS UV1NG A DREAM  8 KARL JENK1NS REQUIEM 7] KARL JENK1NS & AD1EMUS THE ESSENT1AL COLLECTION H | KATHERINE JENK1NS PREMIERE 
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THE PAVING 

STONES 

LIGHTUPAS 

HE WALKS 

DOWN 

THE STREET 

CADSOB Music Vision Awards 

Hammersmith Palais June 8 2006 
www.musicweek.com/cads 
Tickets: jamess@musicweek.com 
Sponsors: AFM Lighting, ONE8SIX, 
VPL, Music Mail, Promo, Music Week, 
VTR, StudioThomson and CMCS 
iMM fJÊÈ © music mail <££* uwiïmftW ©vbr CMCSGROUPPLC 


