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The biggest seiiing female band in history 
9 Grammy flwards, 30 million album sales to date 

•^r Produceri by Rick Ruhin 
^ includes the single 'Not Ready To Make Wice' 
iz May 15tli A listed at BBC Radio 2 

May j27th The Times feature with exclusive photos 
June Tst The Daily Teiegraph interview & feature 
with exclusive photos 
Band in the UK for album launch 

ikr June 12th Liue session from BBC Maida Haie 
for the Ken Bruce Show, BBC Radio 2 

^ June 15th Shepherd's Bush Empire, 
a return to 'the scene of the crime' 
June 16îh Later with Jools Hoiland performance, BBC 2 

★ June 17th Twickenham Stadium, with the Eagles 
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Party joins CBI in supporting copyright fight 

Lib Dems 

back terni 

campaign 

by Robert Ashton & Martin Talhot Music Week's Extend The Term! campaign has won significant new backing with the Libéral Democrats joining the CEI to support a copyright ex-tension on Sound recordings. 
lose it" policy last week in tandem with an extension of sound record- ing term from 50 to 95 years. It further adds political weight to the campaign; the Conservatives have already backed an extension to 70 years. The Lib Dems' Culture Media and Sport spokesman Don Poster told an adjournment debate in Parliament last Wednesday that his "use it or lose it" plan would help ensure that if recordings were given extended copyright life they wniild nnt simolv lav unused in dustv vaults. The debate was convened as the first of a sériés of parliamen- tary sessions at which the Gowers Review, which is considering extension of copyright in sound recordings as part of its brief, will be discussed. poster proposed a three-fold approach: that record companies pay a nominal fee for an extension; that rights holders be required to license the rights to anv interested party if they did not make com- 

that the r holds the work in "good archived condition in accor- dance with prevailing technologi- cal standards". "The extension of copyright in the US does not appear to have guaranteed the re-releasing of old recordings," he added. "The older material gets, the less likely it is to be re-released...we risk locking Britain's rich cultural music past 
It is understood that BPI exec- utive chairman Peter Jamieson has a meeting tabled with Poster for today (Monday), at which he is expected to raise the issue. A BPI spokesman said on Friday that   the Lib Dems'call for of tf highlight that more than a slogan. Dut an issue or greatcomplexity. The Gowers Review, which has now received more than 500 pièces of evidence from interested groups, including Music Week, PPL and EMI, has received a sub- raission from the CBI which voices concern at the disparity in term compared to other markets, including the US. In ils document, the CBI argues that "over time the dispari- ty will affect UK competitiveness", suggesting that the 18% to 20% of turnover which record labels invest in A&R would be reduced. 

Big namesjoîn 
Music & Brands 
Music Week's Music & Brands eventunveils 
ascheduleofcase 
studies, panels and présentations p3 

Digital drives 
rock resurgence 
Websites and digital 
download stores are helping 
rock bands such as Metallicatoconnect 
with fans plO 

Razorlight return 
with Berlin show 
Razorlight will kick off the first night of the BPI-organised British Music Week in Berlin tonight (Monday), headlining a showcase of Uniuersal Music artists in the city's 1,000-capacity Postbahnhof venue. The group, who are currently putting the finishing touches to their second album at London's British Grove Studios, will be 

joined by The Feeling, Boy Kill Boy and Kubb at the event, which will be attended by British Music Week delegates and média from across Europe, as well as being open to the public. Razorlight's new album received its first airing to UK média last week via a sériés of listening sessions at the London studio where the band continue to work with producer Chris Thomas. Music Week joined other tastemakers for the sessions which featured eight tracks from 

the as-yet-untitled album, which will be released by Mercury's Vertigo label on July 17. The band's manager Roger Morton says the album has met and exceeded ail expectations. "Pm delighted," he says. "But it's always sounded brilliant, right from the first démos; everybody is very confident in tltis album. British Music Week is a nice tie-in. because the band didn't make it to Germany on the last album so it's time to make a bit of a 

For the latest news 
as it happens, iog on to Tuning intothe 

radio sector 
Music Week's new quarterly 
Radio Report looks at the 
stories behind the latest Rajar audience 
figures inside 
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To read ail the 
news as it 
happens each 
day, log on to 
miisicweel<.com 

O 'No-one should liave anything to feat 
examination of copyright It might just ' esolve some 

of its inequities once and for ail - Editorial, pio 

Your guide to the latest news from the music industry   .c ... KXncir WooU în Rpfl 

Yorketorelease 
first solo album 

• Radiohead singer Thom Yorke s début solo album, a ï-track set called tlie Eraser, o 

ofhis first 
• Synchr sourcing company Ricall lias secured futidiug from Benchmark Capital, one of the investment fimis behind eBay aud Red Hat taking total fonds raised to more than $10m (£53m). Ricall is headline sponsor of MW's Music & Brands conférence. @ Univcrsal Music Opérations lias signed vétéran A&R man Marc Fox as head of A&R. Fox will work closely witli Universal Music opérations président David Joseph, reuniting the team that helped propel Natalie Imbniglia to sales of 7m in the late Nineties. © BMG Music Publishing International bas signed the songwriters behind many of Akon's hits Songwriter/pioducers Sliakim Williams and Tony Love, wlio worked onAkon'si liave signed a deal with tlie publisher for tlie woi-W excluding Norlli Americ; ® Vodafone and Japanese-based communications company Softbank are to form a partnersliip to develop 

MTV US launches 
download store 

| ® MTV US lias launched its own i download store, in conjunction with i Micresoît "Rie service, Urge, is I designed to compete as a rival to tlie i iTuws Music Store with MTV offering ! customers à la carte downloads for i 99 cents t79p) and a tv.o-tiered i subscription sente for S995 (£799) j and $14,95 (.£1199). • Universal more than doubied its | earnings in the first quarter of tbis i year/incomparisontotliesame ' period m 2005. Vivendi results show | that Sie music greupgenerated first i guarter earmrgs of S90iii (£474m), ; an iroease of $52m (£273m) fiom i januaryto Mardi lastyear. 

. .. jv (Tuesday) to celebrate the life and work of British soul star Lynden David Hall, who died in February aged 31 from cancer. Acts induding the london Community Rnsoel Choir ard Ms Dynamite will t Kensingtorfs Roof Gardens, ■ g to the African Caribbean Leukaemia Trust • Ex-Wailers bassist Aston Barrett bas lost bis £60m lawsuit with Universal and the estate of Bob Marley. Barrett daimed he was owed royalties from a 1974 contract with Island Records. However, in a ruling last week at London's High Court Justice Lewison ruled that Barrett surrendered his rights to any further royalties in a 1994 settlement worth several hundred thousand dollars. • Vétéran A&R man John Williams is launching a Universal label. p4 O CR2 Records h EMI label manager Chris Rodwell as label manager. Rodwell left bis position as label manager at EMI imprint Positiva to go travelling in 2003, and will now work alongside marketing manager Nick Liousias at CR2. O Phil Critchlow quits Unique fo launch his own company. p6 • The Indépendant hosted an online stream of Sandi Thom's gig last Thursday at L " ■ ■ ' y. Ute éditions of la 
review of the show with a link to the paperis website, where readers would beabletowatch the show online. • 02 and Polydor Records bave announced the winner of the 02 Undiscovered nationwide talent . search as singer-songwriter Emma Rohan. The 27-year-old was chosen by a panel induding promoter and venue 
publisher Ajax Scott and Polydor head of A&R Simon Gavin. © HMV announced the promotion of head of central opérations Neil Taylor to opérations director at its annual conférence in Aviemore in Scotland last week. Steve West had been ______ . promoted to HR director. p4-5 CADS Awatds 

announces host 
• Adam Buxton, half of comedy duo Adam And Joe, will host this year's revamped CADS Music Vision î. In a change to the fraditional QU GeCUiaU 1*3(110 

© The Ail Parliamentary Internet Group (APIG) will unveil its report into digital rights management at a seminar to be held at the British Library on June 5, The seminar will be led with a keynote speech by APIG chairman MP Derek Wyatt, • Napster reducedlosses m its fourth fiscal quarter, which ended on Mardi 31. while almost doubling its net revenues. Net loss from continuing opérations before income taxes totalled $93m (£4.92m), compared to $24m (£12.7111) in the same period last year. However, net revenue grew to $26.8m (E14.2m). • Secondary ticket agency Getmetickets lias been formally wound up in the High Court following a DTI investigation, • Strong growth in sales of non-food products helped Sainsbury's to a 12% increase in annual profits. • Wal-Mart bas revealed profits had fallen "slightly- at Asda for the three months to Mardi 31. Total international sales, of which Asda comprises aroimd liait rose 23% to $173bn (£91bn) for the period. Asda non-food trading director Tony Page is to join Woolworths as managing director, commercial and marketing. « A schools diploma covering music is being launched. p4 «Mobile operator 3 bas sold more than 1m downloads in the, © Creative Labs lias filed two lawsuits against Apple for applying a user interface on its MP3 players, for which Creative was awarded the patent eight months ago. O A&M is being relaunched as a UK label. p5 • Spedalist book chain Ottakar's lias rejected a second approach from HMV Group on tlie grounds that it undervalues tlie company, ® HMV is focusing on a nuilti-channel retail offer. pS 

UK acts flouHsh 
format the 2006 awards will take place at London's Hammersmith Palais, the first time that the awards have taken place outside a London hotei. ' il concert is being staged 

online poli 

ve ask: Can Thom Yorke m 

of its British Music Week in Berlin. The figures, which are based on data from Nielsen Music Contrûi, reveal that UK artists daimed 159 of Germany's top 1,000 airplay hits, with more than 420,000 plays, a 176% share, and a total audience reach of 318,400,000, or 193% audience share. © Carling Academy Glasgow lias awarded DF Concerts with its promoter of the year award after staging gigs from Morrissey, Arctic Monkeys and Richard Ashcroft 

Delavs: to play ] ight festival 
© The Delays have been added to the line-up for the Isle of Wight festival. They will play on June 11. alongside the likes of Coldplay, Richard Ashcroft 
• Napster users are being given a week-long exclusive access to the " iBrightldea. Starting today (Monday), members can listen to the album in the week prior to its officiai release and are also able to download it to compatible média players at no extra charge. ® Tlie Mobile Entertainment Forum (MEF) bas announced the shortlist of companies nominated for its 2006 Mobile Entertainment awards. The list 

• British artists accounted for a fifth of ail songs played on German radio last year, according to figures released by the BRI to coïncide with the laundi 

• Organisers of london's Somerset House live shows have announced various headlines acts, plus plans to extend the programme by five days to run from July 6 to 16. Headliners include The Divine Comedy, José Gonzalez, Robert Plant & The Strange Sensation, Damian 'Jr Gong" Marley, Corinne Bailey Rae, Elbow and Erykah Badu. ® Guns N' Roses are to play a London wami-up show for the Download festival. The band will play the Hammersmitli Apollo on June 7 
the Download Festival on June II • The full dance stage line-up for this year's Reading and Leeds festivals 
Soulwax set to headline at both sites. They will be supported with DJ sets by Headman at Reading. and Erol Alkan at Leeds. ® Rock In Rio. tlie festival fealuring performances from Red Hot Chili Féppers, Sting, Jamiroquai, Kasabian and Corinne Bailey Rae. which is taking place In Lisbon from May 26 to 27 and Juno 2 to 4, is to be broadcast live onllns by AOL & Radio TWo rolls eut music club. p6 • Die Ben & Jeny's sponsored Summer Snndao event will return for a second year in London's Clapham Common, witli headline performances from José Gonzâlez and The Wonder Stuff. ® Rajar moves nearer to eleclronic testing System, p6 
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ricall News edited by Part Williams 

Music Week names high-prafile partnerships under spotlight for Music & Brands conférence 

Big names line up for MW event 
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event, which hbeingstaged in Duncan Bird, Popworld chief Tlte NdwrHrita^Gdd Rush,?"^! 

edby by consumer marketing vice Music & Brands, says, "I am for thedayrespected music indus- bave changed. Another session before which prospective atten- 
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Brighton's first Great Escape gets off to flying start 
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© 'AH areas of the music industn/ have been affected By ™ ^ 
developments in digital technology, 
have felt its impact more than most - Rock f 

Government calls on industry figures to help shape 
GCSE/A-Levei standard course in music and média 

Key players to shape 

new Music Diploma 
www.creativeandmediadiploma. org through which any interested parties can visit and register 

"There is a huge gap bet\veen what our music industrj' wants and 

part of the 

is being ^Tr^m^ 

■£b=r S 

lucation and CEO Rob^Stringer^and 

A&Rmai 

isyet guided me 

in Februaiy. "EssenliaJly, we'll be direetor of A&R al Polydor in the albums they want to mahe," says working with iconic artisls who latc Eighties, he discovered Cathy Williams. "Thafs the gap in the 

artists'who'fit tfat mmdd'and 

Nifty gadgets installed 

to boost HMV sales 

their'mobnes.'lf the'y are a 



in the UK through Chris de Burgh am relocating to other James Oldham. 

A&M Records back on UK scene 

as Universal appoints A&R bosses 

ago, is 

A&R person a real identity and out- signing policy. It's got to be a to Seagram. 

Steve Knott highlights focus on multi-channel approach, in bid to push digital sales further 

HMV chief spells out new slrategy 

physSrjtaTandfr 

'T&HMVhas 
(Hb-H' Digital) businesses, Knott 

ff^?erchTs 
of many of its 

fo/custome^To orto fronTtbe physical product through physica! 



launches légal lestingoftwo Ses tcrms of a   action againstRajar newcontract January 2001 for its failure to measuremeii spécification and 
^tender for diange" to overhaul mea— opérations by200Z tcsling. announccs plans lor May200'?Rai!:. ^mTpgrak *2007. 

Radio Two's latest initiative aims to encourage audience feedback 

Listeners to hâve their say 

with launch of Music Club 
"Theideaisthatmusicisatthe In additic..,   heart of everylhing we do on Radio wffl include tracte from Coldplay TVvo. This is going to be a place on and Paul McCartneys Live and the website where listeners can go " j ,c c nvvt 1S    his show this 

er svill interview the Eagles and Tony Visconti will talk about his Cothen 

for the 

Sand 

is a way to 
fTOmïatd Gambaccfni on Motown theyhterhesa^.1611'"5 ^ ' hat Youlllfe01'10 

Unîqui mansets 

one of his first projects will be to 

TV, the internet _nd 

EH» 
to see him leave. Cole he is sony to see hin savs. "Phil hastnade a 

Rajartounveil new 

measurement System 

Émap to revîew 
stations' content 
© Emap Radio lias completed an audi- ence appraval review of its eight Magic 
work restructuring and a range of pro- gramming changes. The média giant has enjoyed success with Magic in lon- don, which has become the capltal's number one radio station in terms of reach and share. The station's "less talk, more music", strategy could be applied 

«an i irivi, naiton l-M, uiesnnc i ■■■• Diversity FM, Cheimsford Calllng, Saint FM and BRFM Bridge Radio respec^ 



Music: 
1. the art of combining vocal or instrumental 
sounds in a pleasing way; from the Greek 
mousike tekhne "art of the Muses" 

Brand: 

1. ...name, term, sign, symbol, or design, intended 
to identify the goods or services of a seller and 
differentiate them from those of competitors 

Music copyright owners and brands 
who are looking for ideas, information 
and partnership opportunities need 
search no longer. 
Through a mixture of inspirational 
keynotes, interactive panels and 
case studies, this conférence wili look 
at what opportunities are emerging, 
what the related issues are, what 
works... and what doesn't. 
Networking opportunities will bring 
together décision makers from both 
sides as well as providing the chance to 
see and hear emerging artists. 

BROUGHT TO YOU BY 

ricall music. we get it. 
BOOK THE DATE: 
Wednesday 19th July - The Landmark Hôtel, London 

RESISTER NOW: 
www.musicandbrands2006.com • 0870 6091095 

m 
Maijin Talbot t/tÊÊÊÊM Editor 020 79218348 nsultingiani niartin(g''musicweek.coni 

Matthew Tyrrell Business Development Manager 020 79218352 



As Radio One celebrates its recent Sony Awards wins, 
MW talks to the station's controlier Andy Parfitt 

'Change is very mucb 

part of the agenda' 

Rio Weekend points to multi-platform future " n..„i ,nrl p.nolo intomctive TV vin Second Ufe, Hw 

by Paul Williams 
seat in Matthew Bannister's bloody révolution of the early Nineties, Andy Parfitt hardly needs educating in the trials and tribulations of Radio One. Parfitt, who joined the network as Johnny Beerlings chief assis- tant in 1992 before becoming managing editor when Bannister was made controlier the following year, witnessed at first hand how the sudden exit of vétéran nantes such as Simon Bâtes and DUT resulted in a ratings décliné front 
1995. Despite a brief revival when Chris Evans took over the break- fast show in April that year, it was, until recently, largely a story of graduai audience décliné. Given ail that, it was hardly sur- prising the total delight - and look of général shock, too - on the face of Parfitt as he made his way onto the Grosvenor House Hôtel stage to pick up Radio One's Sony Radio Acaderay Awards UK station of the year award - incredibly, its first in the 24-year history of the event. To many, it felt like an appro- priate moment for the pop station to win this prestigious honour; in Spring 2006, it has emerged front ail the challenges, criticisms and 
than a decade to find itself looking ils healthiest in years. Despite a surprise décliné in reach within e latest Rajars, its audience 

iSB'ffl Mi'^ RADIO ACA1 
Bg'Vi'M'Ii 

RAD 

sharf at jusl 9%, the schedule looks solid, with its most successful breakfast pré- senter in Chris Moyles since the Britpop-era days of Evans and 

média coverage of the station is 
positive developments at Yalding 
We've worketl really 
hard over the pasttwo 
or three years and we 
do feel confident Andy Parfitt, Radio One 
House rather than taking delight 

Parfitt, who has been controlier 
delighted the Sony awards judges picked up on what they described 

Radio One's recent performance 

*S *r- 

as "an impressive sense of redis- covered self, allied with a confi- dence that matches the profes- sional performance of its output". The judges also said the station clearly demonstrated it under- stood its audience. "We've worked really hard over the pasttwo or three years and we do feel confident. We know our audience now better than we did before," says the controlier. Parfitt openly acknowledges the station was forced to under- take a lot of soul searching over the past few years to get itself back on track. The story of Radio One over the past two-and-half-years is a pretty clear one to everyone. There was a moment in the ebb and flow of Radio One, there was a moment of récognition we needed a new strategy and needed to do something to keep ahead and refo- cus. The press was always keen to point out Radio One had suffered a décliné in ratings and so on." What followed was the biggest overhaul of the station's schedule since those dark early Nineties days when one-time Radio One essentials such as Gary Davies and Steve Wright left the building for the last time. Parfitt notes that around 95% of the schedule has changed over the past few years, with tire daytime weekday line-up seeing the arrivais of the likes of Colin & Edith and Scott Mills and, 

ne soclety site ays Heaf. 
most significantly in ratings terms, the switchover of drivetime pré- senter Chris Moyles and breakfast host Sara Cox. Moyles was handed the breakfast show in January 2004, a move which, alongside the recruitment of Zane Lowe from Xfm in June 2003, is highlighted by Parfitt as key to the newstrategy. "The conversations with Zane Lowe, with a number of people here, about what we were trying to do with the music and the moment when Chris Moyles and I agreed he would move to breakfast, they were stand-out points," he recalls. It is no coincidence that Moyles and Lowe have been selected as the faces for Radio One's daytime and specialist coverage respective- 
station marketing on BBC TV. Between them, the pair symbolise a 2006 Radio One which can be accessible, entertaining and - cover your ears ILR - populist, but 
We were trying to 
warm up what had 
beenaslightiytoo-cool- 
for-school attitude Andy Parfitt, Radio One 
equally knowledgeable, daring and chaîlenging. Justasit has been the I show slot that has made or on Radio One down the years, has largely rested on ' " of the self-styled "sa to lead the audience revival. His part in that is évident in Rajar fig- ures for the past two years. 

When he took over breakfast at Icof? of2004>tlle station had a 7.6% share. By the following quar- ter that rose to 8.3% and, six months into his stint, Radio One's 
audience went back upaboveiom forthefirsttmte in J8 months. The around5,haS,largely held round the 10m mark since then - getting as high as 10.3m in the 
>t shpped back to 9.7m for tIfis first quarterof the year Changing the présentera one issue, but Radio Oi re^sed H had to change What we were trying i 

slightly t< 

r" Moyles 

ie also 

i up what had been a o-cool-for-school atti- , . î Parfitt. "That meant really understanding the audience much better." On an ongoing basis, regular face-to-face focus groups and other research initiatives are help- ing the station to understand what its audience wants. Listeners are also able to give feedback through the likes of emails, texls and the website. The station's specialist shows, which number around two dozen each week, have continued to underpin its public service remit and point of différence. Mean- while, its live music focus has expanded with increasing uum- bers of Radio One-branded gigs and events such as last weekend's Big Weekend in Dundee. Parfitt says he is very happy with the schedule at the moment - "It sounds as if the right people are on the bus in the right seats," he 
"If you look back at the recent his- tory of Radio One, you'll see change is very much part of the ongoing agenda." Parfitt is also ftilly aware that, despite the glory of the networks current status as' UK station of the year, there will be absolutely no room for complacency as it looks to find its place in an ever-increas- ing multi-platform, multi-dinien- sional world. Radio One is already at the forefront of technological developments at the Beeb, with the likes of weekly podeasts and increasing use of audio and video content on its website. "Our biggest challenge is fi16 
visualisation in digital," he says, pointing to Radio One-linked events such as gigs by Coldplay and Franz Ferdinand last year and the Big Weekend in Dundee, which is not just being broadeast in sound by the station, but m vision on BBC3, too. "Our audi- ence expert to hear and see Rad'0 One," he says. Radio One will no doubt have its work eut out, but Parfitt and the station are no strangers w rewriting the ride book if " 1 
necessary to succeed.    paulwgimusicweekcom 



As one of the world's leading replicators of data and information carriers, Sonopress is now offering a full 
range of professional services for the replication of memory cards. We can handle ail standard types of cards 
available on the market. Now you can benefit from experiencing and playing the content on mobile phones, 
digital caméras and navigation Systems at the highest quality available - whether it is music, games, movies 
or software. And thanks to »plug & play« you can enjoy a fuss-free feast for your eyes and ears. 

Anthony Daly ( Sales Director | Audio Business Development 
Office: 0121 502 7800 | Mobile; 07881 912 304 
Email: anthony.daly@sonopress.co.uk 
Toby Mitchell | Sales Manager | Audio Business Development 
Office: 0121 502 7800 ] Mobile: 07810 551 922 
Email: toby.mitchell@sonopress.co.uk 
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Rock is enjoying more exposure than ever thanks to the expansion of 
has played a key rôle, highlighting the campaigns of Metallica, Tnvium, H ons, Rel 

Rock bands reach ; 

the Download yem 

lt is hard to believe that when the first Monsters Of Rock festival was first staged at Castle Don- ington in 1980, despite the fact that the new wave of British heavy meta! was reaching its zénith, outside of Radio One's Friday Rock Show and regular features in the now defiinct Sounds magazine, opportunities for fans of the genre to leam about and hear their favourite bands were extremely limited. In contrast, the past few years have seen a vér- itable explosion in the varying platforms by which rock fans can gain access to music and, while ail areas of the music industry have been affected by the rapid developments in digital technology, hard rock and heavy métal have arguably felt its impact more than most. The widespread availability of music on the internet, coupled with the prolifération of digital radio and TV stations, means that the genre is receiving more mainstream exposure than ever before. One of the results has been a sea change in the nature of its fans. "The whole way that métal is presented these days has completely changed," says Roadrunner Records managing director Mark Palmer; Road- runner was one of the first métal labels to set up its own very lively and proactive website. "It's become a much less a male-dominated genre," Palmer suggests. "There's a very high percentage of females at shows and the audience has defi- nitely got a lot younger, driven down even as low as nine and 10 years old. And that has meant it has become more of a fashion and lifestyle thing, and you have to give fans much more value for money and much more choice." This was taken into account when promoters Live Nation decided to revamp, rebrand and relaunch the Donington rock festival in 2003 as Download. Whereas Monsters Of Rock (tak- ing place this year at Milton Keynes Bowl on June 3) has been largely a one-day, one-stage event, the 2006 Download event takes place over three days from June 9 to U, with three stages and a variety of non-musical attractions, including two cinémas, fïve-a-side football, Street theatre and a variety of games and activ- ities based around its 24-hour campsite focal point, The Village. The Download website has always played an Website fOf important part in the festival's succcss. When the festival naine was first announced in 2003, Live Nations Stuart Galbraith recalls, "1 got sev- - eral phone calls ftom chairmen and managing 10 SÊC directors of record companies, saying, "Wliat on Vlckle Slratc, earth do you think you're doing?', because in that Metallica ian club day and âge, record companies were squaring up président  

f 

*4 

substantial backlash from their fan base when the band sought to close it down. Despite, or per- 
Within a minute, the news is up on the 

Obviously, rite world has moved on but, because W wf ST0^056 * ' ^ DeSP;te' n * of the name Download, we always wanted to 

millions of people 

; Download, we always wanted to have a technological base. tlliu] "The whole of the Download community lica revolves around our website and, more specifi- clulT cally, its message boards and community pages. Our interactive department frequently quotes that it is the busiest festival website ' " 

than four officia] websites: the main www.metal- the password-protected www.met- for fan club members only, the live website www.livemetallica.com, where shows be downloaded a few days after they have- i Eurom. - , i — ""■""oaueu a tew days atter tney 'w anyevening you can find, on average, about 600 wv^metontour ^ ■t0-UrinS 
people on the message boards at any one timë - MdibhtT™ Which fc 
and it's actually going to act as a rôle model for Based ^ m T'î, ■ , St t0ur- •com, which features reports 

. - - le model for m other websites that we're building." One of this year's Download headliners. Metallica, had their own, veiy public ru 
„ .at Metallica's headquarters in northern MUitorma, the président of Metallica s fan club, 
thtrt ,rate'w^0 oversees the websites, reports 
presence. "Lars [Ulrich, drummer] might hang 



Feaiures are edited by Joanna Jon« 
[ne Potter examines how the internet 
eijiben and the Download Festival 

outto 

eration 

up the phone from management when a tour date is confirmed, walk upstairs and say, 'OK, let's put this on %vww.metalIica.com' and within a minute, it's up on the website for millions of peo- ple to see, she says. "A lot of times, news stories are really his brainchild; he's that involved." Meanwhile, www.metallica.com has received an average of 700,000 unique visitors per month so far this year while the band have largely been recording, but when they are more active, that figure can rise to more than 1m. ^ Strate believes that one of the raost important functions of the websites is to keep fans engaged with the band at times when they are less visi- ble, so that. last year, when Metallica were tak- ing some time off, the website was regularly updated with a sériés of wallpapers, buddy icons and logos, as well as a massive timeline history of the band, complété with setlists and archive photographs. Similarly, in the three years since the release of the band's last album, Sing The Sorrow, and leading up to the release of the follow-up, Decemberunderground, in June, US goth rock- ers API have kept their fans intrigued with a complex and enigmatic online treasure hunt. The initiative has been causing much debate on the message board of their website, not least whetber there will be a reward at the end of it. Aside from their own websites, MySpace, which is sponsoring the third stage at Download this year, gives métal bands an important inter- net presence. UK underground band Johnny Truant had more than 100,000 downloads of their lead single The Bloodening from their MySpace page prior to the release of last year's In The Library Of Horrifie Events album. Roadrunner act Trivium, meanwhile, who have enjoyed a phénoménal rise to success in the UK, boast more than 120,000 friends on their MySpace page and try to interact with them whenever they can. "We get thousands of mes- sages a day, so you try to answer as many as you can," says bassist Paolo Gregoletto. "When kids get answers back, it really surprises them and it's cool to get information direct from the band and not from someone paid by them. We might corne through a big-sized town maybe once or twice a year, but this way they can keep up with us the whole time if they want to be a part of it." Stuart Knight, who heads X-Taster, a street marketing company made up of a community of between 30,000 and 40,000 tastemaker members across the UK, believes the music industry in général has been too slow to adapt to the immediacy and direct contact that fans 

Magazines thrive despite online boom 
With so much information A7X- bullet, aideh ano fau out boy for free k! cd* 
immédiate access to tour Kk ^ ■ announcements and release dates with no need If' ^ "K 2S- 

says Brannigan. "We have ' a level of interactivity with the kids that's pretty enviable and is a r big part of our success at ! the moment." 
magazines to hit the ^ j «jj 
surprising if the métal SVSSsIfc - J 
as a resuit. In fact, the . 

i Hammer are currently being encouraged to vote, via e-mail, SMS or snall mail, in the magazine's fourth annual Golden Gods 
year, bringing its current TA ICI N& BACH ABC up to 76,000, while m* Métal Hammer saw an f "- MËXW increase of 15% on its IwœsjssiiK WJ BB year-on-year circulation, 1 JÉ equating to a 50% j î» , „o,u, 
two'years" ^ ^ PaSt 1^1 With Kerrang! ' celebrating its 25th 

, pretty much defined the 
L Golden Gods," says Ingham. "This music is about people power, so the voting mechanism needs to be about that too. In the first two i weeks, there were something like 17,500 votes polled. It's instant affirmation for a fan anniversary this year and Meta! Hammer, its 20th, ' while many competitors f M have fallen by the ' agU 

# # Vt m s being sensitive to changes ^lï f ^ in readers'tastes and 'i evolving accordingly. * ^ According to editor Paul mLJT*. '-Mm iffiÊt" - 

who's going, "That's my band and l'm going to do something about it - 
Meta! Hammer also recentty concluded a deal with MTV2 as its officiai 1 broadeast partner for its | awards, giving the 5 ceremony a massive pan- 

éditorial p'olicy rcmains 1 V ' W " 
ever was. "Kerrang!has j-i- always embraced the full i'-it,* ' Mi spectrum of rock music 1 with attitude, for want of / a better way to put it, but Jl city evil-.-- it's not just anyone with a "J J» A — 

will be broadeast in 18 countries a total of five 
Ingham points out that digital technology can help young fans to discover older bands. "If Mum and Oad are reading 

clear ideas of what a rurMietrc roar H magazine] Classic Rock Kerrang! band is, which -wt/rf user ro y a))d 0ad,s saying Led boils down as much to ,, Zeppelin is what rock's where we think they're , , . . about, the kids can coming from as the Circulation rise; magazines have evolved discover Zeppelin at the sounds they're putting same point as Kitlswitch down on the record." actually have that copy. Engage quite easily with their However, in recent years, "The latest issue, featuring iPods. They discover a song Emap has rolled out a variety Coheed & Cambria, has and they network it round of platforms under the artwork from a comic book, an peer to peer." Kerrang! brand name. "The exclusive set of trading cards. Ail of which makes the rock métal community is a very and the design of the feature magazines' task of active one," says Brannigan, was worked on hand-in-hand disseminating views and "and we're looking for the with the band, to make it look information just as essential Kerrang! brand in général to as officiai as possible, so you as it ever was, even if tliese supply ail their music needs, almost think the magazine is days it has a slightly différent which is why we've got the an extension of the band. Now, slant. "1 think magazines are website, the TV station,the that doesn't rule out éditorial more important than ever, to radio station, the MySpace comment - we make that point act as a filter for what's out page. We're trying to engage very clear - but I think people there," says Brannigan. "You with the kids from the appreciate the fact that we might have the entire world moment they wake up until take time to understand what of music at your fingertips the moment they go to bed in the band is about and what via the internet, but that's ail différent média." fans want from that band." really a tyranny of choice. So Aware that a monthly Both titles seek to use new we try to be a lot more useful magazine will always lose out média to encourage as a magazine, acting as a bit to a weekly in terms of topical interactivity with their of a user's guide. People may news and rumours, publisher readership. "At any given time, use the internet more for Chris Ingham explains Meta! there will be two or three news now, but I think they HammeKs philosophy as people from the magazine on use magazines to narrow "event publishing", in terms of our MySpace page, down the range of music its front covers. "We make it corresponding with readers that's out there and the ultimate collectible for and finding out what they point them in the 2 fans of that band, so there's want in the magazine, as well right direction - a kind A no way they can live with as the éditorial assistant of helpful big themselves unless they answering people's e-mails," brother thing." 
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GOLDEN GODS AWARDSTOBE SHOWN EUROPEWIDE ON JULY 4TH AT 9PM 
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are now coming to expect. "My belief is that where the music industry bas suftered over the past 10 years is that it did- n't proactively pursue people in their lifestyle space - it still waited for them to corne to the industry," he says. "When I went to see Panic! At The Disco and The Academy Is? at the Astoria recently, the records weren't ont, but the place was packed and eveiyone was singing ail the words. In the old days, that would take six months froni the release ofthe record, but ail of a sudden, it's at frenzy point six weeks before the album cornes out. That dynamic is at work, and record companies ignore it at their péril." It was with this in mind that an online cam- paign was swiftly implemented when Atlantic Records signed Funeral For A Friend, who became one of their first bands to release a stand-alone download single. One ofthe reasons for this, Atlantic's head of digital Jack Melhuish, explains, was to combat piracy. "These fans are impatient," he says. "They won't wait six weeks ffom hearing the single ou the radio to buying it. They will simply download it illegally, so we are alraost trying to reclaim that piracy space." Atlantic does this by offering spécial content incentives, such as making alternative versions of videos available with purchases of download singles, and making sure the band's website is kept up to date, to both attract new fans and retain old ones. "If you're impassioned about a band, online is the first place you go for information," says Mel- huish, "and there's nothing worse lhan going to a band's website and finding the news was last updated four months ago. To a young music fan, that's the kiss of death." Increasingly, online marketing is having an important part to play in any campaign. After sjgning Hundred Reasons, V2 set up a Singles Club, through which fans received exclusive tracks, originally as CDs but now as downloads, which are bundled with tracks frora unsigned bands that Hundred Reasons want to support. This helped the label to build up a mailing list of around 25,000 in the UK. The band write a blog, which is constantly being updated, to maintain contact with their fans, offer free downloadable videos and organise secret gigs, selling tickets direct through the site. "I would rather Hundred Reasons fans find out about a new single or exclusive B-sidcs or a tour first direct from the band, rather than read- 

valuable online 
updated blog 

intemet-fuelled 

ing about it in any magazine or hearing about it Hundred on any TV show," says V2 head of marketing Jason Rackham. "I think that's totally crucial." Albert Productions head of international preseneewith A&R, James Cassidy, reports that as far back as regularly Mardi 2004, their UK signing Breed 77 had an applet pop-up, created by Third Space Media, on its website, offering a mobile menu of down- download club loads including artwork packshots, logos, true tones, polyphonie ring tones and 30-second video clips. "Through proactive marketing initiatives, we Reuben: built up a Breed 77 SMS database and, prior to ail releases, we ofîered them free mobile down- load information the week before and week of sold-out gig release of product," says Cassidy. "We believe that this coupled with the X-Taster street mar- keting were the two online key drivers which supported live touring and resulted in Breed 77 having a Top 40 single and going on to sell 25,000 albums." But it is not only signed British bands that benefit from digital technology; it can also be a lifeline to bands who find themselves between deals. With their deal with Xtra Mile having recent- ly expired, Reuben nevertheless sold out a head- line show at London's Mean Fiddler without press or advertising and are playing on Down- load's Gibson/MySpace stage before headliner Killing Joke on June 10. 'At the time we played the Mean Fiddler, we were technically unsigned and we didn't have a release, so it was a completely stand-alone gig," says manager Bamey Jeavons, "but it was sold out and an awful lot of that was due to the inter- net. It's a very exciting time for us and I think the whole new média thing is quite a big part of that." Nor is it just the young bands who are benefit- ing. Thunder, who play at the Monsters Of Rock in June, actually split up in 2000. Vocalist Danny Bowes went into production management for Channel Fly and was then involved in setting up Dave Stewart's short-lived label Artist Network. When Thunder were persuaded to reform in 2002 to take part in a Monsters Of Rock tour, he used the experience he'd gained in e-commerce and label management to market a new EP from the band online. Demand was so strong that the band got back together on a more permanent basis and now sell their own product through a combination of website and retail. "I don't see there being any limits as to how far 

we can go with this," Bowes comments. "At the moment, we've got download partners, but I'm looking at a way to keep that in-house eventual- ly so that by the time we launch the next album, w'e'll be in complété control over every aspect of the whole shebang. ' While there is no doubt the internet is playing a vital rôle in promoting the careers of many British bands within the rock scene, some warn there lias to be some kind of filter. "Just because you could release everything that you did doesn't mean that you should, because at the end of the day, if you want to play record company, you should behave responsibly" cautions Bowes. "I'm very, very aware that if you keep going back to the well, maybe one day the water isn't going to be there." V2's Jason Rackham also warns against taking the fans for granted. "You have to be very careful when you're talking direct to fans that you're not being manipulative; you have to treat them with a little respect. Kids aren't stupid." And despite the fact that X-Taster offers oppor- tunities to meet bands as an incentive to its mem- bers, Stuart Knight feels it is very important that these are handled correctly. "I think there is a danger that if you give people too much access, you break the mystique," says Knight. "So that's why we do things like soundcheck parties as something that members have either won or because they've done something theyTe proud of. It's spécial, not everyone can go." Handled properly though, digital technology is proving to be an enormously helpful tool in both breaking and maintaining the success of today's heavy métal acts. In the early days of the Monsters Of Rock fes- tival at Donington, when few média outlets for heavy métal existed, word of mouth was crucial- ly important in creating a buzz about a band. With the advent of the internet, that buzz can now assume global proportions within a matter ofhours. 
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Lib Dem support for Extend The Term! should spark the beginning of next stag^n campaign 

'Use or lose' should spark debate 

EDITORIAL 
MARTIN TALBOT 

"Use it or lose it". We have heard a lot of this phrase in recent months. And, if the Lib Dems' statements last week are any guide, it is not going to go away any time soon. The Lib Dems' support for Extend The Term! is great news. With the Tories already confirmed sup- porters and the CEI coming on board too, the main argument appears to be being won. But it does not mean that the debate is over. The caveat which accompanies the Lib Dems' sup- port is dismissed by some as "sloganeering" - grab- bing a catchy phrase without truly thinking through the issues. That is as maybe - politics is an oppor- tunistic business, after ail - but this should not obscure the validity of some of the arguments which the Lib Dems make. It certainly should not hide the need for a debate. Once term of copyright ownership is clarified, a fur- ther root-and-branch examination of how that own- ership is managed in a new digital environment is unavoidable. The industry lias asked the Government to take a view on copyright term; it cannot expect it to turn a blind eye to any anomalies of the structure within which it sits. 

Across the business, there is not a whole lot of con- sensus. The EPI, Aim, the Musicians Union and the Music Managers Forum have ail reached a position, some in favour of a form of "use it or lose it", some against. But, just as their internai debates have helped them make their minds up on the issue, so the wider indus- try needs to engage in a wider discussion. Ownership of music rights is, after ail, not as eut and dried as ownership of any other commodity. Every piece of music is made up of many rights, with many creators, who have an emotional attachment, and an ongoing commercial interest, in what they create. In reality, "use it or lose it" may not be such a big deal. Clauses to such effect lie in many artist contracts already - ail that is being advocated is a structured approach to such an issue, which gives the same right to any artist, big and powerful, small and weak. But, whatever your view, the time is certainly approaching for the music business to tackle the issue head on and bring the arguments out into the open. No-one should have anything to fear of a further examination of copyright. It might just résolve some of its inequities once and for ail. 

Music's value is dîminished 

if it is sîmply a commodity 
VIEWPOINT 
SCOTT COHEN 

TW 

As the Ivors enters into its second half-century, it continues to recog- nise what it did in its very first event in 1955, that is across a broad range of genres of music, honour and reward songwriters - tire peo- ple who were, are and always will be the lîfeblood of this business. Creators and their creativity. The world turns. So has not much changed in the intervening years? Well, of course everything has. Technology to make music, technology to deliver music, média, formats, people and music consumption, record labels 
Digital delivery opens 
up genres to audiences 
previously denied them 
and publishing companies... Of course, it's good that more music gets consumed than ever before. But, as that process happens, companies (and even trade associ- ations) get involved in the music- dispensing paradigm, inevitably more - and oflen conflicting - agendas come into play. Diminu- tion of music's value sets in if music just becomes commoditised. Writcrs and their works must be nurtured and the plethora of 

organisations and players need to understand that this process is a unique skill-set from a front-end créative point-of-view as well as a back-end légal, rights administra- tion, marketing and technical one. Companies such as The Orchard are a home to labels and artists and 

ways that would have been incon- ceivablc in 1955. The "most streamed song", the "most success- ful ringtone", the "most used song in a game"; these are ail catégories that will come within the remit of the Ivors well before 2056. Much has been written of the "long tail" effect, but digital deliv- ery opens up genres to audiences previously denied them. It seems quaint now to look back at some of the catégories in that first Ivors - "outstanding concert ballad" and "outstanding swing composition" being just two. Not only are these songs available again, but that nevv-found availability will influ- ence new, young writers. Any bet- ting for an "outstanding swing composition" category in the 2007 Ivors? The world turns.  

What does MTV need to do 
to challenge Apple's ITunes? 

What does MTV need to d its newly-launched Urge download store if it is to challenge the might of Apple's iTunes? 
Dan Heaf, Radio One "If MTV really wants to compete in this market it needs a product the majority of users can use. Urge only mns on XP, it offers no support of MacOS or Windows 2000, Assuming they can cross this boundary, they're still up against the iPod - the dominant music player in the market is not supported. Rnally, I can't see how this product differentiates itself from the compétition. However, don't write it off. In the midi to Bg-term a powerful youth brand like MTV may be able to build on a platform like this to become a digital média hub for young people." Mark Findlay, Capital Radio ~ "MTV's Urge store faces a massive challenge toovercome the might of iTunes. Its task will be to motivate its """"■5, loyal, young audience of music fans from ac its network of nd encourage them tu check out what Urge has to offer. This group of music lovera will demand value for money.r and maximum choice. If it is to succeed, then MTV needs to use il 
strongrelationships with the mus industry and be able to offer its m 

Russell Coultart Digital Stores "They need to twist Steve Jobs' arm until he agréés to open up his DRM System, Other than that, they need to get into bed with a hardware 
that destroys the iPod"P 

"MTV are going to have a tough job on their hands. They're just another new brand entering the digital music industry with nothing new to offer, and they're going to have the same inter-operability issues and DRM issues, They're going to have to rely on much more than just their brand name. Unless they come up with some incredibly sexy new digital player, it's going to be incredibly hard for them."  Rupert Leigh, Channelfly "1 would make it interactive with MTV TV shows, so users can press their red button on the TV remote, which would facilitate a download straight to their PC and, ideally, to their mobile. And il would also instantly qualify for a chart position. MTV should also run exclusives so that their live shows instantly become available for download" Cari Stroud, The Star "Price their downloads competitivcly and try and undercut Apple. They should need a good récognition engine and a tie in with exclusives with live events and make them a focus by offering a well-produced package." 
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im is edited by Jim Larkin 

As he préparés to pick up an Ivor Novello this Thursday, 
with Philadelphia International partner Léon Huff, 
songwriter ICeniietli reflects on hîs career 

to explain it; he would start playing and l'd staftsinging, and we'd listeri 

the/ve taken a lot of onr music from to be 
and fused it into this new technology uerfo 

chain...Down to Brighton for the first Great Escape event at the end of last week, early reports were highly positive. The blustery wind and rain of the first night couldrft dampen the " delegates who reported a high quality of bands. Somc delegates - such as 0(1300610/5 own Stephen Budd - were in fine form. 

40 yeats, to Phil, Uurie and 

rr 

virtual 3D 

SST 



Rates per single coiumn cm The latest jobs are also available online 
Classified 

Classified Sales, CMP Infonnation, 3ni Floor, Ludgate House, 245 Btackfriars Road, London SE19UR T: 020 79218315 F: 020 7560 4010 E mana@musicweek.coni 

Jobs: £40 Business lo Business & Courees: £21 Notice Board: £18 (min. 4cm X1 col) SpotcolounaddlO* 
Ali rates subject to standard VAT 

eucty Honday at www.musicweck.coni Booking deadiine: Thursday lOam (or publication the foliowing Monday (space permitting). Cancellation deadiine: lOam Wednesdav prior lo publication (for sériés bookings: 17 days prior to publication). 
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Classified 
Contact: Maria Edwards, Music Week Classified Sales, CMP Information, 3rd Floor, Ludjate House, 245 Blackfriars Road, london SE19UR 

Rates per single columncm Jobs: £40 Business to Business Si Courses: £21 Notice Board: £18 (min. 4cin x 1 col) 
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Hyde Park Gardens, London W2 

Humberts 

REPLICATION RETAIL AUDIO SYSTEMS 
CD DVD VSNYL REPLICATION INSTANT ONLINE LIVE QUOTES & PRIEE MATCH GUARANTEE 

mediasourcingcom 0845 686 0001 
WANTED STOCK 

PACKAGING 

& 
www.vividaudio.co.uk 

CASH PAID forCDs, vinyl LPs, 12"&7" music memorabilia, guitar picks, crew clothing, tour merchandise, record awards promo surpluses & complété collections-will collect call Julian or Mark- office: 01474 815 099 mobile; 07850 406 064 e-mail: mw@eil.com 

STOCK URGENTLY REQUIRED Wepay CASH for JOBLOTS & OVERSTOCKS new or used DVD & CD ;1:020 8641 8545 Email: colm@stock.\.co.uk StockXchange, 79 Stonecot Hill, Northcheam, Surrey (nr Morden & Sutton) Open 7 days a week 
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NEW ISSUE OUT NOW 

The best directing talent at your fïngertips 
For your copy contact Maria Edwards on: 
marîa@niusïcweel(.coni or 020 79218315 
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BHtain's most 
comprehensive 
charts service 

Week 20 

Upfront p22 >TV&radîo airplay p25 > New releases p28 > Singles & albums p30 

SINGLES NUMBERONE GNARLS BARKLEY CRAZY Warner Bros. Onwards and upwards for Gnarls Barkley, whose Crazy spends ifs eighth week at number one, the longest reign by an American actsince 1992, when Whitney Houston'sIWill Always Love You endured forlOweeks. 
ALBUMS  NUMBER ONE RED MOT CHILI PEPPERS STADIUM ARCADIUM Warner Bros, Rghting off the début album by The Raconteurs and a Feeder greatest hits set, Red Hot Chili Peppers' Stadium Arcadium continues at the summit, despite its saies dipping 605% week-on-week to 80,087, 

LTION 
NUMBER ONE BIG CLUB HITS UMTV Packed with recenl and current dancefloor favourites from the likes of Mylo, Chicane, Bodyrox and BodyRockers, Big Club Hits sold 26,440 copies last week and brings about the prématuré demise of Now! 63 which loses its throne after five weeks - a comparatively short reign for a Now! album. 
RADIO AIRPLAY 

Leaders stay 
oui in front 
once again 
by Alan Jones No change at the top of either of the main charts this week, with Warner Music acts Red Hot Chili Peppers and Gnarls Barkley remaining number one albums and singles at 

On the album chart, The Red Hot Chili Peppers' Stadium Arcadium extends its opening run at the summit to a fortnight, even though its sales slipped by more than three-fifths to 80,087. The album does, however, lose its download album chart crown to Snow Patrol's Eyes Open, which sold 2,389 copies in digital form last week, 14 more than Stadium Arcadium. Incidentally, the 

NUMBER ONE GNARLS BARKLEY CRAZY Warner Bro; Proving as lenacious a radio hit as it is at retail, Crazy remains at the airplay apex for the eighth week in a row, its audience of 69.48m giving it a 31.2% lead over new runner-up Fill My Little World by The Feeling. 

ALBUMS TH1SWEEK Pet Shop Boys Fondamental (Parlophone); Hot Chip The Waming (FMI); Zéro 7 The Garden (Ultimate Dilemma); Tunng Comments Of The Inner Chorus (Full Time Hobby): We Are Scientists With Love... (Virgin); Psapp Tbe Only Tbing... (Domino): Less Than Jake In With The Out Crowd (Sire) MAY 29 Orson Bright Idea (Mercury); The Futureheads News And Tributes (WEA): Herbert Scale (!K7); Boards Of Canada Trans Canada Highway EP (Warp); The Spinto Band Nice And Nicely Done (Virgin): System Of A Down Vicinity Of Obscenity (Columbia)  JUNE5 Paul Simon Surprise (WEA); Gomez How We Operate (Independiente): Ronan Keating Bring You Home (Polydor); 

Gnarls Barkley: Still selling stror 

bonus DVD. a 28 page booklet, marbles, spinning tops and other items and retails for around £50, is inéligible for inclusion in the chart, but sold 1,777 copies a fortnight ago, and a further 183 copies last week. No such gimmicks for Gnarls Barkley, whose Crazy continues to sell on merit atone. Its sales barely diminished last week, falling just 6.7% week-on-week to 40,099, as it enjoyed an easy eighth week at number one, during which time it has sold 623,646 copies. The l,033rd number one single, it was 

Primai Scream Rio! City Blues (Columbia): Sonic Youth Rather Ripped (Polydor); The Feeling Twelve Stops And Home (Island): Ed Harcourt The Beautiful Lie (Heavenly): Jewel Goodbye Alice In Wonderland (Atlantic): Leann Rimes Whatever We Want (Curb) JUNE12 Men Women And Children Men Women And Children (WEA): Nelly Furtado Loose (Polydor): Keane UnderThe Iran Sea (Island): Paul Weller Catch-Flame! (V2): The Longent A Call And Response (Dellasonic)     JUNEW Def Leppard Yeah (Mercury): The Divine ComedyVictory... (Parlophone) 
JUNE 26 IndiaArieTestimony Vol. 1 (Island), Nouvelle Vague Nouvelle Vague 2 
(Peacefrog): Plan B Who Needs Action When You Have Words (WEA) 

weeks. Ifù     again next week its reign will be inferior to only six records in the whole of singles chart history. Its nearest challenger this week is pop/dance hit From Paris To Berlin by Danish duo Infernal. The single has moved 34-4-3-4-3- 2 thus far but did not pose much of a threat to Gnarls Barkley this week, as its sales slipped by 11.5% to 24,792. Despite a dismal resuit in Athens, where he finished in I9th position in the Eurovision Sbng " Contest, Paz Sampson's entry Teenage Life builds on its début, improving 13-12 with sales up 

21.4% to 10,912, Sampson's single is now the highest charting UK Eurovision entry since Precious' Say It Again reached number six in 1999. Rock band Lordi. who won this year's compétition with"Harcl Rock Hallelujah, scored the ^ highest total of points in the competition's hiSfory (292) and provide Finiand with tnerr first 
occasions in the competition's 51 year history, Finiand is the 22nd 

Lordi's last album, The Monster Show, was released here on Sanctuary's Mayan label in February 2005, and has since sold 5,580 copies, including 281 last week. 

A ' : i The Sleepy Jackson will release their new studio album, titled Persouality, on July 24. Now managed by Winterman & Goldstein - home to Jet, The Viues and Youth Group - the band wrote and recorded the album with producer Scott Horscroft in Sydney and its release will be preceded by lead single, God Lead Your Soul on July 10. 

SINGLES Sales versus lasl week:-39.2% Year to date versus last year: +109.9% MARKET SHARES Universal 479% Sony BMG 179% Warner 175% EMI Others 9,1% 
ALBUMS Sales versus last week: -5.4% Year to date versus last year. +7.0% MARKET SHARES Universal 265% Warner 235% EMI 20.4% Sony BMG 16,6% Others 13.0% 
COMPILATIONS Sales versus last week: +15.7% Year to date versus last year. -135% MARKET SHARES Universal 44.8° EMI 165! 

RADIO AIRPLAY MARKET SHARES Universal Music 49.4% EMI 14.6% Wamer Music 13.2% Sony Music 125% Indies 10,3% 

THIS WEEK Tlie Feeling Fill My Little World (Island); Futureheads Skip To The End (WEA): Primai Scream Country Girl (Columbia): Jack Johnson Upside Down (Island); Placebo Song To Say Goodbye (Virgin): MattWillisUp Ali Night (Mercury): Robbie Williams Sm Sin Sin (FMI): The Darkness Girlfriend (Atlantic): The Ordinary Boys 9 To 5 (B-Unique)   MAY 29 Prince Fury (Island): Keane IsftAny Wonder (Island); Corinne BaileyRae Trouble Sleeping (FMI): Tony Christieds This The Way To) The World Cup (Tug): Ronan Keating AH Over Again (Polydor); Pink Who Knew (RCA)  JUNE 5 Claire Sproule Flame (Parlophone): Mariah Carey Say Somethin (Meitury): 

CHART SHARE Origin of singles sales (Top 75): UK: 53.3% US; 40.0% Other: 6.67% Origin of albums sales (Top 75): UK 56.0% US: 44.0% Other:-% 
Fbr.fuller listings, see musicweek.com . 

ce World At Your Feet (Independiente): Sugababes Follow Me Home (Island): Nelly Furtado Maneafer (Polydor): Crazy Frog We Are The Champions (Gusto): Fightstar Hazy Eyes (Island): Duncan James Sooner Or Later (Innocent); The Streets Never Went To Church (679) JUNE12 Bon Jovi Who Says You Gant Go Home (Mercury): Shakira Hips Dont Lie (RCA); TlWhy You Wanna (Atlantic); Korn Corning Undone (Virgin)  JUNE19 Muse Supermassive Black Hole (A&E): Beth Orton Shopping Trolley (Heavenly): Journey South The Circle (RCA); Yeah Yeah Yeahs Tù'rh Into (Polydor); Jamie Foxx Extravaganza (RCA): The Zutons Valérie (Deltasonic): Editors Blood (Kitchenware): Placebo Infra Red (Virgin) 
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Domino effect 

boosts Psapp 

key part of the latmch High is releaaed. McDonagh h. 

rsHSEFhe Anatomy to help push albur 
v album Xi! RockeTu'shard schldult^othlnthe UKand the duo's new 

Domino will take 
advantage of Psapp's 
theme tune to Grey's 

London outfit are currently creeping their wav into the homes of hundreds of thousands of UK viewers eadi week - a healthy launching pad for a group who are yet to attract any significant radio play beyond specialist. The exposure is good news for top UKindependent Domino, which signed the duo last year and will release their sophomore album The OnlyThing I Ever Wanted today (Monday). While the Grey's Anatomy theme, a 

is the follow-up to 2004-'s full- length début Tiger, My Friend which was released on small indépendant label Arable. Prior to that the duo had released a string of EPs and a mini-album since forming in 2003. Domino began the new album campaign last month with the limited-edition release of lead single TVicycle, which was available on seven-inch vinyl and gained healthy specialist support. This will be the only single 

LA. PROJECT MANAGER/MARKETING: Bart McDonagh, Domino. PRESS: Amanda Freeman, Sainted. REGIONAL PRESS: Pam Ribbeck, Hemiana. RADIO: Riisscll Yates. Cool Badge TVtBigSisler. PUBUSHlNG;Chrysalis. 

With a slice of luck and perfect 

timing, Thom is to have her day 
reissued by RCA on June 5. Thom's manager lan Brown, who has enjoyed previous success with Gordon Haskell and Erin Rocha - the 16-year-old singer- songwriter who became a shock contender for( 

Skinnyman Another Day 
(Rubicon Records) STEVE SUTHERLAND, DJ/ PRESENTER, GALAXY NETWORK "This track bringsareal jÉjr breath of firesh 

Lancashire to arrive on the musical map very soon thanks to the rhythmical folk of Denis Jones. He made his name around the Manchester music scene and his performances are utterly at in his stocking and rarely opening his eyes, Jones cornes with a rasping mournful voice that fills the stage over beatboxed rhythms, looped 

rr- TwiceBittenOnce 

t uch!h 
Denis Jones TwoWater 
(A New Résonance) OANNE STEINBERG, BIG ISSUE 
"Expect Skelmersdale in 

dynamic ffontman than Steve. With some bands, this level of live excellence camouflages the fact 

Soul Brother 

Specialist retailer Soul Brother was established in 1994, when brothers Laurence and Malcolm Prangell decided to give their growing mail-order business a real world presence with the launch of a store in Putney. And 12 years on the soul and jazz specialists have grown significantly beyond their roots in second-hand vinyl with a business which incorporates a label, while the mail-order service now reaches 5,500 customers. However, it is the development 

biggest boost to the retailer's business over the past 12 months. Traffic visiting the site has increased 10-fold over that period and now accounts for a quarter of ail mail-order purchases. Laurence Prangell is delighted, but notes the results have been a long time coming. "We actually started the website in 1998, but we didn't really manage it vety well and it didn't creatc a lot of business," he says. "In the past year, we have really gone for it and are just starting to get the results. The online business now accounts for about 25% of mail orders, which is incredible, given that the tail-order business has been established for 15 years. We also 



ceBittenOnceShy)issimpl 

body parts in order to make it were featured at the end of 

The 
to H   The Mules HereTo Help 
Remix) (679 Records ^rgan Grinc,er Recorcis) 

s»?-"1 

■||-|—A passion for what 
P docannotbe 

^aSSlasnMoney, "V a corporaie compar 
' or online business 

E— 

separate entity to the retail release schedule is grosving, too. Email: soulbnother@btinterneLcor 

Sco-Op: VariotfS^^rirtt&gsSngT Entend Wo Cup, Suited & Booted, This Is Tlie Modem Woride 

M 
#SSLMM / Windows - Orson, X-Men 3, CD & DVD (3 for £18): 

Rolling Stones, Suited And Booted, Wmnie The Pooh Be Of, This 1s the Modem World, England - The Album; 

jesço 

WHSmith j™^11 

Paliot Eveiybody's Gono To War. Paul Sin.on Comcdy Oh-a tady: Tbo Sboots N-cvrr Weot To TJ* Foollng F,» Nt, Uttle World; ' Falher & Daughlcn Prince Fury; Ronan Kcating Chnmh, Tbo Upp- tndWMte WtoAmI _ fcat Kate Rusby Ail Ovcr Again; Sting AShcryl Q/\PJJ/\L 
mteWoHdf 0n ^ ^ ^ H" ^ 

KFitii 
GALAXY 



SINGLE ©F THE WEEIC ^ > ' " # » % V The Automatic — * -é Monster 
B-Unique BUN106 

Records released 05.06.06 
ALBUM OF THE WEEK The Feeling Twelve Stops And Home 
Island FEELCD5 
SES"KSof 

looks likelyto 

r^rr^^ss.- No^More Cloudy Days (Warner ŒïT 

Gomez's fifth studio album single AU Over Again (a duet deîivers a pleasing set of Kate Rusby), Neil Diamond's mainstream guilar-led rock-pop, HeUo Again and This I Prom t and bTCsistîble hôok AUthë band's 

st,sss-r,œ;B SS2S 
rôle is stripped right Erabrace havefgtiored op lends bis rule ofany football rec 

this, Dan-efBrorvnëKeith Urban), 

song is an emotionally-charged Primai Scream unusual aifair that should keep the girls Riot City Blues (Columbia structur 
^ejlêft ië?heS^ ^ M^must'beVen to CharUe ^terth, 

sséESïL. SSSSsi highlighcandthe^ 



Airplay K 

TV Airplay Chart 

// /Y# u J 
L 2 

> GNARLS BARKLEY CRAZY , : , 455 ■ RIHANNA SOS TT «T 
3 CHRISTINA MILIAN FEAT. YOUNG JEEZY SAY I olfjah 381 
4 MARIAH CAREY FEAT. SNOOP DOGG SAY SOMETHIN' DETJAM 354 
5 13 PINK WHO KNEW ^ 334 
6 3 SUGABABES FOLLOW ME HOME MO 307 
7 U NELLY FURTADO MANEATER PCY» 302 
8 6 BEATFREAKZ SOMEBODY'S WATCHING ME miA 299 
9 LL COOL J FEAT. JENNIFER LOPEZ CONTROL MYSELF DEr^,., 298 
10 9 RED HOT CHILI PEPPERS DANI CALIFORNIA V«bkis 296 
11 12 BUSTA RHYMES TOUCH IT mnmmmmm 274 

0 ROBBIE WILLIAMS SINSINSIN cmraiis 273 
13 10 MATT WILLIS UP ALL NIGHT mm 270 
14 THE STREETS NEVER WENT TO CHURCH 579 249 
15 M KEANEIS IT ANY WONDER? .su» 242 
16 15 SHAYNEWARD NO PROMISES sonybmg 219 
17 16 ORSON BRIGHTIDEA •213 
18 17 INFERNAL FROM PARIS TO BERUN 199 
19 45 SHAKIRA FEAT. WYCLEFF JEAN HIPS DONT LIE so»m.G 194 
20 23 CORINNE BAILEY RAE TROUBLE SLEEPING goodgroowu 192 

i 21 33 THE ORDINARY BOYS VS LADY SOVEREIGN NINE2FIVE 187 
22 19 CHRIS BROWN YO (EXCUSE ME MISS) m 186 
23 WILL YOUNG WHO AMI sonvbhg 183 
24 20 PUSSYCAT DOLLS FEAT. WILLIAM. BEEP ASM 180 
25 25 NERINA PALLOT EVERYBODY'S GONE TO WAR 179 
26 m SOLUMUSIC FEAT. KIMBLEE FADE hEOKAHlll 177 
27 34 CHICANE FEAT. TOM JONES STONED IN LOVE ommmw 176 
28 3! MOBB DEEP HAVE A PARTY 174 
29 35 DANNIIMINOGUE SO UNDER PRESSURE AATW 173 
30 40 THE ZUTONS VALERIE 0£L,AS»«C 165 
31 28 DUNCAN JAMES SOONER OR LATER IWiOCENr 162 
32 26 THE KOOKS NAÏVE m 156 
33 29 ROMAN KFATTNG FEAT. KATE RUSBY ALL OVER AGAIN 154 
34 27 SUNBLOCK FIRST TIME 152 
35 40 SANDITHOMIWISHI WAS A PUNK ROCKER RCA 144 
35 85 ROR STNCIAR/S EDWARDS WORLD, HOLD ON (CHILDRENJ DEFECTEO W 

37 pan nilTROYnûNOF DANOF m 143 
38 21 MARV.I RI TfïF&ll2 ONE GEFITR 138 
39 44 RNOW PATROL YOU'RE ALL I HAVE ^ 137 
39 U3 TEAMSTERS FEELS LIKE LOVE P0S1T1» 137 

was aired on 16 or 

Gnarls Barkley extend their 
impressive run on TV airplay a 
both Pink and Nelly Furtado 
climb into the Top 10. 

mmm 

1 ! RED HOT CHIU PEPPERS DANI CALiFORNIA nmmËms 79 1 THE ALL-AMER1CAN REJECTS DIRTY LITTIE SECRETlaïïgiCOFt ?,0 ,,''0RI:D 2 | PAU. DUT BOY DANCE. PARCE 3 | THE RACONTEURS STEADY. AS SHE GOES l 1 THE DARKNESS G1RLFR1END u | TOWERS OF L0ND0N AIR GlirTAR 9 | PROD1GY F1RESTARTER . ! PAN1C! AT THE D1SCO BUT 1TS BEHER1F YOU 00 ] [ANCELSANOAIRWAVESTHEADVENTURE 

PAN1C! AT THE D1SC0 BUT 1TS BETTER1F YOU 00 THE AUTOMATIC MQNSTER ARCTIC MONKEYS THE VIEW FROM THE AFTERNOON t RED HOT CHIU PEPPERS DANI CAUFORNIA 
BOY K1LL BOY SUZIE 
HOPE OF THE STATES S1NG1T PUT 

[jjjggjjjjglïg 

Tlie Landmark Hôtel 
London 

REGISTER NOW: 
www.inusicandbrands2006.com 

0870 6091095 Wednesday 19th July 

CHRISTINA MIUAN FEAT. YOUNG JEEZY SAY1 
CHRIS BROWN YO (EXCUSE. ME MISS) LL COOL J FEAT. JENN1FER LOPEZ CONTROL MYSELF MAR1AH CAREY FEAT. SNOOP DOGG SAY SOMETHIN i GNARLS BARKLEY CRA7Y 
MARY J.BUGEBEW1TH0UT YOU - T-PA1N1M5PRUNG    JAMIE FOXX FEAT. LU0ACR1S UNPRED1CTABLE 



Gnarls Barkley dominate on radio as they do 
in sales, as support swells for The Feeling 
and Jack Johnson also sees a healthy surge 
for new single Upside Down. 
Jt 

(' 1 ] RIHANNA SOS MF JAM 2S î 17 20239 3 j LICOOLJFEAT. JENNIFERI0PE2 CONTROLMYSELFdcfoam 25 : Î5 19018 6 j BEATFREAKZ SOMEBODYSWAICHINGMEdata Î4 17752 4 i CHRISTINA M1LIAN FEAT. YOUNG JEEZY SAY1DEF jaw : : »4 16497 12 ORSON BRIGHT10EA mercury !3 17424 16 JACK JOHNSON UPSIDE DOWN brusheire/ISLAND 17 2 !0 14520 6 7 j RED MOT CHILI PEPPERS DANICALIF0RN1A vvAsm bsos - 2 10 13539 8 22 OAKENFOLD/B MURPHY FASTER K1LL PUSSYCAT PERFECTO :■ 14151 9 2 | GNARLS BARKLEY CRAZYwahkbBSOS 12990 9 20 THE ORDINARY BOYS VS LADY SOVEREIGN N1NE2FIVE PCLVOCR 12889 9 121 FAU OUI BOY OANCE DANCE raram 11671 12 12 PRIMAI SCREAM COUNTRY GIRL columbia 13884 12 10 THE FEEUNG FUI MY L1TTLE WORLD ISLAND 137E2 12 8 | SNOW PATROL YOITRE ALL 1 HAVE ncno» ."i 12953 12 12 | KEANE 1S1T ANY WONDER? isiami 12477 16 4 I ARCTIC MONKEYS THE VIEW FROM THE AFTERNOON domino 11714 16 10 DIRTY PRETTY THINGS BANG BANG YOU RE DEAD verhgo 10631 18 18 PINK WHOKNEW sony BMC 15 1 3 9663 18 ©| THE AUTOMATIC MONSTERPOIVOOS 4 1 3 7301 20 20 FEEDER LOSTAND FOUND echo !-i 1 2 6949 
20 ©| BOB SINCLAR FEAT. STEVE EDWARDS WORLD, HOLD ON. OETECIIO 4 1 2 6598 23 26 BREAKS CO-OP THE 0THERS1DE farlophone 11 I 11 8623 23 29 ( TIWHYYOUWANNA aîlantic 10 I [1 4070 25 261 MUSE SUPERMASSIVE BLACK ROLE vvarser BROS 11 1 0 7004 25 261 CORINNE BATLEYRAE TROUBLE SIEEPING6000CKXMAMl 11 1 0 6890 25 ©1 MARIAH CAREY FEAT. SNOOP DOGG SAY SOMETHIN' oefjam 5 1 0 6370 28 o MATT WILUS UP ALL NIGHT mercury 9 7045 28| 8 INFERNAL FROM PARIS TO BERLIN eubopa 9 5688 f!8| @ WE ARE SC1ENTISTS NOBODV MOVE, NOBODY CET HURT TOI» 7 ' 9 5044 
Il 1 
QI GNARLS BARKLEY CRAZY warner BROS 2778 275 « K® 2Î2 WILLYOUNG WHOAMIsonybmg 1769 182 0 32®) 3; 2 CORINNE BAILEY RAE PUT YOUR RECORDS ON gooocroove/EMI 1769 152 2 25371 4:4 RIHANNA SOS DEFJA.M 1470 142 1 257» _51 JAMES BLUNTW1SEMEN atlantic 1348 137 0 22513 BEVERLEY KNIGHT PIECE OF MY HEART parlophone 1398 13: Il 22937 7 7 SNOW PATROL YOU'RE ALL I HAVE ncriON 1297 13( Il 19176 B 8 BEATFREAKZ SOMEBODYS WATCH1NG ME data 118Ô 126 6 22337 9 12 KEANE ISIT ANY WONDER? island ,1 17556 10 13 NERINA PALLOT EVERYBODY'S GÛNE TO WAR HTH fiûor 942 108 9 lira m 17 THE FEEUNG FILL MY UTILE WORLD island 832 9* ,1 13306 12:16 INFERNAL FROM PARIS TO BERUN europa 863 % il 12453 13:14 JACK JOHNSON BEHER TOGETHER brusheire/island 912 91 9 14464 M 10 ORSON NO TOMORROW mercury 1010 91 4 17780 15 9 MECK/LEO SAYER THUNDER IN MY HEART AGAIN APOLLÛ/freezair 1061 9C S 11811 16 26 ROBBIE WILLIAMS SIN S1N S1N cnsmis 1 11759 17 22 JACK JOHNSON UPSIDE DOWN ERUSheire/ISLAKO 696 77 7 11457 18 18 KELLY CLARKSON BECAUSEOFYOUrca 799 77 4 18131 19 o PINK WHO KNEW sony bmg 535 76 2 12354 20 25 RED HOT CHIU PEPPERS OANICAL1F0RN1A warner EROS 668 72 9 14656 21 30 RONAN KEATING FEAT. KATE RUSBY ALL OVER AGAIN polyoor 3 7353 22 15 SHAYNE WARD NO PROMISES sony BMG 901 66 6 9004 23 11 COLDPLAY THE HARDEST PART papoophcne 991 66 2 9263 24: 29 ORSON BRIGHT1DEA mercury 5 9728 250 CHRISTINA MIUAN FEAT. YOUNG JEEZY SAYIdefjaw 496 62 5 15403 
27 18 SUGABABES RED DRESS island 799 61 7 8012 28 O CORINNE BAIL£Y RAE TROUBLE SLEEPING GOOO croove/EMI 406 60 0 7784 29 O THE FEELING SEWN island 7 (£04 ?0I 28 HLTACK SAY SAY SAY {WAJTING 4 YOU) gusto 8 10721 ^•tâvnknt Lxil IUOQKUUI iCODOonî 'mUU* 

nie UK Radio Aii 

M /# i j- /Â f/ / i / J v 

7 
1 ' r.NflPiqRÛRKIFY CRAZY ..-' .2.1-9.. THE FEELING FILL MYLITTLE WORLD ,aMD 1058 52.96 -13 

53 
3 , , 7 RIHANNA SOS 1522 46.39 0 
4 , 5 3, NERINA PALLOT EVERYBODY'S 60NE 10 WAK 1171 46,13 
9 5 „ KEANE ISIT ANY WONDER? ,sw,iD 1251 42.82 13 
6 6 8 5 RFATFREflKZ SOMEBODY'S WATCHING ME »» 1345 40.21 4 
7 18 46 JACK JOHNSON UPSIDE DOWN 848 38.67 53 
8 4 , 19 WILL YOUNG WHO AMI S0NYBMC 1886 36.31 -12 
9 15 3 0 BREAKS CO-OP THE OTHERSIDE 262 36.20 32 
10 10 3 0 CORINNE BAILEY RAE TROUBLE SLEEPING COOOIMXWHM. 652 35.28 6 
11 5 9 16 SNOW PATROL YOU'RE ALL I HAVE 1408 4 33.84 ■17 

i 12 0 RONAN KEATING FEAT. KATE RUSBY ALL OVER AGAIN HXVOOB 697 26 3L59 81 ! 13 5 CHRISTINA MIUAN FEAT. YOUNG JEEZY SAY I mm 703 22 30J7 10 
! 14 23 5 11 ORSON BRIGHTIDEA ™ 722 15 30.17 26 
î 15 30 0 ROBBIE WILLIAMS SINSINSIN ™,s 858 39 29.73 61 

16 11 7 8 RED HOT CHILI PEPPERS DANICALIFORNIA 831 6 29.57 ■2 
i 17 16 6 3 LL COOL J FEAT. JENNIFER LOFEZ CONTROL MYSELF 445 ■6 27,93 4 

18 13 2 0 PINK WHO KNEW SOUYI™ | 827 37 27.53 il 
19 9 18 34 CORINNE BAILEY RAE PUT YOUR RECORDS ON COOOGHOOVTMI 1545 -18 26.46 -29 
20 12 5 25 PET SHOP BOYS l'M WITH STUPID «rlo^E 401 8 24.73 ■15 
21 22 13 57 BEVERLEY KNIGHT PIECE OF MY HEART i™™ 1354 -10 23.46 -4 
22 26 M 75 JAMES BLUNTWISEMEN armcc 1414 1 22.96 6 
23 758 1 0 DIXIE CHICKS NOT READY TO MAKE NICE a,™ 33 120 21.44 2021 
24 34 î 23 PRIMAI SCREAM COUNTRY GIRL coumîia 396 6 21.37 22 25 19 « SHERYL CROW AND STING ALWAYS ON YOUR SIDE pa™, 281 10 21.19 -19 ■ H^TopSOEi ity ■ &99esl ITOMC h judaït ■ Audientt «otw « Kigtel Top 50 CSnto ■ Biggtst inottisî in php B Aofeicî toase pl SOS .«m. 

Z-TTreRKling even bigger hit jumping 8-2 on the airplay chart. 
CD MASTERING DVD AND ECD AUTHORING VINYL MASTEP^G SECURE DIGITAL DELIVERY (WAMINET & FTP) VIDEO CONVERSIONS (ALL FORMATS) ON/OFFLINE ^ AUDIO CONVERSIONS VIDEO DUPUCATO 
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JOEY NEGRO MAKE A :0N ME 
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K Nielsen Music Control 

irplay Chart 
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i/Z/é 26 25 17 27 (JKbUNNU lUMUWUW m 959 •17 20.71 •7 27 21 « PAUL SIMON FATHER AND DAUGHTER wm™ 61 -57 20.46 -22 28 v 2 INFERNAL FR0M PARIS T0 BERLIN 963 8 20.16 •29 29 28 60 KELLY CLARKS0N BECAUSE 0F Y0U 776 -3 18.14 -3 30 14 CHICANE FEAT. TOM JONES STONEO IN LOVE oubetuaiiifesio 431 •23 17.19 27 31 3' o JACK JOHNSON BETTER TOGETHER 981 -2 16.96 7 
32 47 o EMBRACE WORLD AT YOUR FEET 61 27 16.57 30 
33 o OAKENFOLD/B MURPHY FASTER KILL PUSSYCAT PEMCIO ■ 137 49 16.12 66 
34 40 38 THE ORDINARY BOYS VS LADY SOVEREIGN NINE2FIVE K™» 292 ■11 16.01 16 
35 189 0 BON JOVIWHO SAYS YOU CAN'T GO HOME M™ 180 84 15.88 333 
36 0 12 DAZ SAMPSON TEENAGE LIFE m 122 0 15.86 0 
37 39 10 SHAYNEWARD NO PROMISES « 687 -36 14.68 -2 
38 32 24 FALL OUT BOY DANCE, DANCE mom 227 -55 14.41 -21 
39 38 53 MECK/LEO SAYER THUNDER IN MY HEART AGAIN mm™» 915 -18 1427 ■6 
40 29 21 DIRTY PRETTY THINGS BANG BANG YOU'RE DEAD 322 -18 14.19 -31 
41 73 0 MARIAH CAREY FEAT. SNOOP DOGG SAY SOMETHIN' 443 23 13.76 46 
42 49 « HLTACK SAY SAY SAY (WAITING 4 YOU) eu™ 571 -1 13.71 11 
43 31 0 ARCTIC MONKEYS THE VIEW FROM THE AFTERNOON OOM™ 108 •28 13.41 -37 
44 46 0 PRINCE FURY mmm. 91 -2 12.94 0 
45 139 0 BOB SINCLAR/STEVE EDWARDS WORLD, HOLD ON... om™ 260 55 11.77 154 
46 42 42 FEEDER LOST AND FOUND « 191 ■35 11.59 ■17 
47 44 0 NELLY FURTADO MANEATER «W* 428 12 1133 -16 
48 104 0 THE AUTOMATIC MONSTER nm* 143 13 1132 93 
49 60 m MARY J.BLIGE&U2 ONE 555 -49 1119 4 
50 59 0 GAVIN DEGRAW CHARIOT ™ 397 12 1103 
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P KEANE IS rr ANY WONOER? 1SUW 4282 2 BREAKS CO-OP THE OTHERSIDE famthm 362 3 CORINNE BAILEY RAE TROUBLE SLEEPING 0000 CBKMTtMl 3529 4 RONAN KEATING FEAT. KATE RUSBY ALL OVER AGAIN paYii083159 5 ROBBIE WILLIAMS SIN SIN SIN ctœ*SAUS 29.73 6 PINK WHO KNEW sofff BWC 2753 7 DIXIE CHICKS NOT READY TO MAKE NICE som BMO 2L44 8 SHERYl CROW AND ST1NG ALWAYS ON YOUR SIDE TOLVDCS 212 9 PAUL SIMON FATHER AND DAUGHTER WAHœ Bsos 20.47 11 EMBRACE WORLD AT YOUR FEET imEPEMlOTE 1658 12 OAKENFOLD/B MURPHY FASTER KILL PUSSYCAT fBWCto 16J3 13 BON JOVI WHO SAYS YOU CANT GO HOME UERCWV 1588 14 MARIAH CAREY FEAT. SNOOP DOGG SAY SOMETHIN' œf JAM 13176 17 PRINCE FURY uiimrsal 1295 18 BOB SINCLAR/STEVE EDWARDS WORLD, HOLD ONJEFEOEO 1177 19 NELLY FURTADO MANEATER comw 1133 20 THE AUTOMATIC MONSTER KHTOK 1132 20 GAVIN DEGRAW CHARIOT RCA 1103 20 THE STREETS NEVER WENT TO CHURCH 679 9.78 20 SOLU MUSIC FEAT. KIMBLEE FADE »ED KASDI 9.75 
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New releases ^ 

M 

Lou Rawls Live In Concert North se 1992/95 (ABC/Charly CHF- F1018LF) This is from i 

1 North Sea Jazz 1 Festival, which is toTheHaguein Holland what Montreux is to France. Tlie best of four simultaneously released DVDs (the rest are by Ike Himer, Johnny Guitar Watson and Bootsy Colbns), the Lou Rawls set features the late jazz/R&B star in fine fomi in a 78-minute set from 1992 and a 41-minute session from 1995. His soothing baritone is equally at home on jazz standards such as Fine Brown Frame, At Last and A Lover's Question, as on his hits See You When I Get There, You'U Never Find Another Love Like Mine and Lady Lore, ail of which are performed with consummate ease and style. An interview with Rawls and an audio CD featuring highlights of the concerts complété an excellent package. 

T.REX — 

T.Rex T.Rex On TV (Démon Vision DEMONDVD 007) This stunning ' T.Rex compendium comprises three hours worth of small screen 
ofitpreviously unavailable. The dise is split into five main sections featuring: the définitive 1997 Channel 4 documentary Dandy In The Underworld; the 25-minute Music In The Round programme from 1971 featuring music and interviews; the 50-minute Supersonic, featuring historié clips from the Seventies children's TV sériés of the same name; two more kid's TV clips from Get It Together; Ten Greatest Hits, which draws together TV performances of T. Rex's most popular singles from France, Germany and the UK. T. Rex mainman Mare Bolans tragic early death bas ensured the band remains a cuit, and their reissued Born To Boogie movie has sold nearly 30,000 copies in the last year, suggesling there's a healthy market for this 

Albums 
FRONTLINE RELEASES DANCE 

□ JHEUSA THERE Kudcs (CO jC1242) 
    DÊjqto'(CD^Èi06CD)' □TIPPER IIP TOP Kudos (CO T1PP 001C0) □UNDO DESPACIO Foctor Oly (CD FC 015C0) □URBAN DEUGHTS REVOLUTION NO 1 Unique (CO UN1Q1071) □ VARIOUS OEEPER SOUL REMIX PROJECT Kudos (CD DSRCO 001) □ VARIOUS FALUN OFF THE REEL VOL 1 Tiuth iSaj1'   □ VARIOUS CL1MATE SHIFT Kudos (CO ER 005) 
□VARIOUS THE B1G PICTURE Uquid V (CO LQD 002CO) □VARIOUS SOUL INTENTION DZR (CO DZRCDLP 001) □VARIOUS OLIVER K0LETSKI PRESENTS THE PROCESS Resopal (CD RSP 035C0) □VARIOUS GERMAN TECHNO VOL 2 Transhmar (CO TL 002CD) □VARIOUS HOT AS HELL Kudos (CO 92HE1001) □VARIOUS LABEL COMPILATION 03 Kudos (CD PULVER 032CO) □ VARIOUS ' V-L)- UPKMO 
□WILLIAMS. KENJI FACES OF EPIPHANY ABA (CD ABA OOICD) 

OTHER □CAN RCAV MOTION Mule (CO SPOONSA 26) □ CAN SAW OEUGHT Mute (CO SPOONSA 27) □CURRENT 93 BLACK SH1PS ATE THE SKY Duftro Jnana (CD 2112 CD) □ GNAC TWELVE SIOELONG GLANCES LTM (CD LTMCD 2446) □ SYNTAKS AWAKES Bent ' '—   

□ALOE BLACC SH1NE THROUCH Stones Throw (CO STH2138CD) □BLACK CRASS TBC Catsldlls (CO RIOCO 014 LP R1DLP 014) □ BRIGADE L1GHTS Mighty Atom (CO MTY 375) □DADSCARE YOURSELf Sanduary (CO N 04172) □ DEFECTED IN THE HOUSE EMSSA 06 In The House (CO 1ÎH17C01 □ DOCS D'AMOUR UMEASHED King Outlaw (CD KOCD18) □OR SPOCK DR PHIL SmeLMej^a (CO SM118C0) □HAIRDOCTOR SHAMPOO SmeUdeysa (CO SM 124CD) □HANDSOME FAMILY, THE LAST DAYS OF WONOER Loose (CO VJCO166 LP VJDD166) □HAWnN,RICHIEDE9; TRANSITIONS Nov:     
□IN THE FORECAST IN THE SHAOOW Of TWO GUNMEN Victory Records (CO VR 294) □JUNIOR VARSITY THE GREAT COMPROMISE Victory Records (CO VR 3D) □KASKADE HERE & NOW Real Time (CD OM214) ■ KETTH RED THREAD Lucky Number (CO LUCKY 007CD) □ MAJELLA AT LAST Rosette (CO ROSCO 2064) □ MOSES, LEE TIME & PLACE Sanduary (CD CMQCO1350) □ NICHOUS, BHIY WOULD YOU BEUEVE OaUXE EDITION Sandua^ (CD CMQDO B58) □NUMAN, GARY STRANGE CHARM Sanduary (CO PLSCO 791) ■ ORSON BRiGHT IDEA Mercury (CO 9877384) 

□ SHEARWATER PALO SANTO Fargo (CD FA 0084) O SUENT POETS SUN Nocturne (CONICO 730) □SUVERSTEIN18 CANDIES: THE EARLY YEARS Vdûry (CO VR291) □SLEEPINGJHE QUESTIONS AND ANSWERS Vrdory Records (CO VR 282) ■ SPIMTO BAND. THE NICE AND NICELY DONE Virgin (CD CO.RDTX 3) ■ STAPLES. STUART A LEAVING SONGS Beggars Banquet (CO BBQCO 246 LP BBQLP 246) □SUNZ OF MAN 010 TESTAMENT Nocturne (CO G5E 705) □TRIUMPH THUNDER 7 Sandu<uy (CO CMRCO1301) S UPPER ROOM, THE OTHER PEOPLES PROBLEMS Cobmbia (CO 82876857302) □VARIOUS M0H1CANS SPECIAL EDITION Edd (CO 0167832 ERE) □VARIOUS 100 LATE NIGHT CLASS1CS Sanduary (CO P8XC0 568) □VARIOUS BORDER 1ANDS • THE BEST Of SCOT. Sanduary (CD CMEFD1275) □VARIOUS GARDEN OF DEUGHTS Sanduary (CO DQFCD 022) □ VAUGHAN, FRANK1E G1VE ME THE MOONUGHT Sanduary (CO PLSCO 793) □WILLIAMS, ROBBIEIVE BEEN EXPECTLNG YOU ChrysiSs (CD 5400042) 
ROCK □ AIESANA ON FRAJL WINGS OF VAN1TY ANO WAX Tragrc Hero (CD TRG 0062) □ ALVIN, DAVE WEST Of THE V/EST Yep Roc (CO YEP 2118) □BAO BLOOD BAD BLOOD Double Or Nothing (CO DON 0042) □ BLOOD MUSIC SING A SONG FICHTER! Slatic Cara/an (CD VAN U4C0) □caTIC FROST MONOIHEIST EMI (CD 775008) 
G CRASH ROMEO MINUTES TO MILES TrusUda (CO TK 078CD) □ DEAD WEICHT WEVE SEEN BEHER DAYS Double Or Nothing (CD DON 0052) 

□DMSOR SACRIFICE utteiœtrew, QEUXIR M1NDCREEPER Msplc Rock ICD MAJCD 079) □ EVENCaiCALS SO CONE Mot (CO « „   □FATDAYSNARLOFmCHRITUDflOlKCTHlWOa □ FIRST NATION FIRST NATION Rt.» IraclJ (CD ^ n FIESH1ES SCRAPE THE WAUS AllfralivT TtnUcte (CO VIRUS 3611) □ FONT MERCY AFÎER FICTION HejJtran (CO HOSM M) Eledrara □ FOR IH05E LOSY THIS IS OUR FIGHT EngiaK: (CD 1CN 035CD1 Dmh QCEORGE. ROBIN CKYINC DIAMONDS Majalic R«k (CD MAJCD ara iratO® O GUNS UPIOUTUVE1917 (CO 19R 008-2IP19R0080 0»ï □ HAMFATTER GIRLS IN CRAZ Pmk HedOtAcq (CD SM ILE 131 Oaxe OHIMDARKUGHTWEA(LP9362492B41l Yog-to □HUCHES, OlIN MUSIC FOR THE OiVINE (rallier (CO FRCO 287) Efettarà n JA2KAMER METAL MUSIC MACHINE Reel 'rin,e
t^^^® 

Oïn □UIDESTHEOARNARIOFHAPPINESSOxiWeDragon(CODD2022CO) Diince □ MAMAS BOYS POWER & THE PASSION Gftt ICO GOTTCO 038) ■raitase nMASIBIPIECE COLORS OF CO-NFUCT Mejcslic Rctk (CD MAJCD 075) Dancc O MATMOS THE ROSE HAS TIETH IN THE MOUIH Of THE BEAST Maladot Itore (CO OLE 6772 IP OIE 67711 Dince □MICHEI. PAUL REVOLVE MAgé MiMICO MBL 08221 Dante □PAIN FUEL STEAM AHEAD Spraigman (CD SPM 0612) Fuik □ PHANTOM FAMILY HALOTHElfGENDOF BLACK SIX BlacMvetfuckeraonlaigs 

Dnjm & Bass QSMACKOOWNTHE SOMEONE KJS TO KHI THE HEAOWRITER GMdfeto (CD GFR 0401 Elccte □SIAIBS, THE RIGHT IN THE BACK Of YOOR M1ND Vrper (CD VIPERCO 034) Tech» QSUNSET RUBDOWN SUNSET RUBDOWN Global Sympliwic (CD CW 0201 Dante □SYSTEM OF A DOWN VIC1NITY OF OBSCENITY CoTimbia (CO 8928778314121 Dante QTANKARD THE BEAUTY AND THE BEER AFM (CO SFMCOD1089) Dante □THEE HEADCOASIS SECT DEERSTAUONG MEN Danujed Goods (CD DAMGOOD 265C0) Dante DniREAT SIGNAT UNDER REPRISAL Nntlear Blasl (CO NB1595CD) □ TOTALT JAV1A MORKER TOTAtT JAVU HORRER Regain (CO RR TOJCD) Eledronic □VARIOUS A FIELDGU10E10 TABLE Of ELEMENTS TableOfTtieEJements(COTOE90CDl Prcu-Hctnc □VARIOUS SEE YOU ON THE MOON (Vpcrbag ICD PAPER 018) □ VERTIGO 2 Frwlm (CO FRCO 2901 □WEST. JOHN LONG TIME NO SING Franlierî (CD FRCO 289) Jaa □ WINNEBACO ORCHESTRA THE FIFTEEN Tuilion (CD TIN 00702) Jan □ YOU [N SERIES 0UTS1DE WE ARE FINE Equal Vision (CD EVR126CD) Jaa O YOUNO PEOPLT ALt AT ONCE Too Pure (CO PURE )81CD LP PURE 18UP) 
S ROOTS □ BOBS OF BAIMORAUTHE MASTERS OF PI0BA1REACHD Ciwntrat (CD CDTRAX 292) □ COCOAIEA SAVE US JAH VP (CD WR1036392) 

URBAN □ KINC, MARVA SOUL SISTAH Exp^  □ RADI01NACTIVE SOUNDTRACK SlraigerToucb (CO STR161C0) 
CATALOGUE & REISSUES □ ANIMAL LIBERATION FRONT THIS IS THE AIT Cberry Red (CO MORTA13) □ ARCTIC HONKEYS MAXIMUM ARCTIC MONKEYS Clmne Drcams (CD ABCD 22 □ BAUDRY, LONG JOHN LOOKING AT 10NG JOHN BALDRY EMI (CD 35039921 

□ CAN CAN Mule ICO 5Pt)0NSA2ei □ CAN CAN DE1AY Mute (CO SPOONSA 121 □ CAN RITE TIME Mule (CD SPOONSA 291 cki Wambesi (CD TTACO1073) 

UANCERUSNGH DANGER NE (CD 443242) O'ROURKE SINCE KYABRAM V2 (CD WR 10363921 
RONY AND THE AUENS THE EVIL ONE Sympalhy ta The Retord 

□ FALLTHE 27 POINTS Santluary (CO CMOOD1351) 
BSSïïS.ïJgs-SïS.S.», 
BSSSÏÏKÏÏÎSSS □HYPNOSIS APPLE 13 Bcard Of Stars (LP 60SLP 26) 
□ JANSCH, B£RT AN INTRODUCTION Sanduary (CO PLSCO 795) 



Albums listedthis week: 244 
yeartoriate; 5,033 Singles listedthis week: 137 
Yeartodate: 2,555 New releases information can be faxed to Owen U Records released 2705.06 
n JAPAN TIN ORUM Virgin C,il.iloguc {CD COVR 2209) n JAPAN 011 ON CAftVAS Virgin Catalogue (CD CDVR 2513) H JAWN GENTLEMAN TAXE P01AR01DS Vngin (CD COVR 2180) jmi MICKEY BORSCHT R1DERS IN THE SKY Sanctuary (CD P15C0 794) 
J MCCALMANS, THE PEACE AND PLENTY Grwntrax (CD COGMP 8009) 

□ SPECIALE T00 MUCH TOOYOUNG Sanctuary (CD PLSCO 7%) □SUICIDE ATTEMPTED: UVE AT MAXS KANSAS CITY 1980 Sympalhy (LP SFTRI7291) □ SYLVIAN, DAVID BRILUANT TREES Virgin Catalogue (CD CDVR 2290) PSYIVIAN, DAVID CONE TO EARÎH Virgin Catalogue (CD CDVDLR1) □SYLVIAN, DAVID ALCHEMY • AN INDEX OF P0SSIB1UTIES Vrgin Catalogue (CD C0VR23) □SYLVIAN, DAVID SECRETS OF THE BEEHIVE Vrgin Catalogue (CD C0VR2471) □TAYLOR. JULIENNE MUSIC GARDEN Music Kitchen ICO TMKCO 009) □TOOL MAXIMUM TOOL Chrome Dreams (CD ABCO 89) j— —■ "■ nEN. THE VERY BEST OF Sanctuary (CD CMROO1357) 

Rock/Pop Q VARIOUS THE ROAD TO ROSSLYN ktusé Kitchen (CD TMKCD 0431 Rock/Pop □ VARIOUS SAHDY BELLS CEIL1DH Greenlrax (CD COGMP 8010) 
MJS FROM GLEN TO GLEN Rel (CD SKYC 5017) JUS SCOTLANO THIS ANCIEMT LAND Rel (CD SKYC 5018) 

□VARIOUS GATHER1NG OF THE CLANS Rel (CD SKYC 5025) □VARIOUS SALUTE TO SCOTLAND Rd (CD SKYC 5016) □ VARIOUS A REGGAE TR18UTE TO BOB MARLEY Sanctuary (CD PLSCO 792) □VARIOUS MY DAOS COOL Sanctuary (CD PLSCO 789) 

□ WIPERS POWER IN ONE Morphius (CD Z 003) 
MUSIC DVD POP/ROCK □TRIUMPH STAGES Sanctuary (CD CMRCO1302) □TROJAN SOUND SYSTEM UVE IN SESSION Sanctuary (CD TJZCD 289) □UFOMAMMUT GODUKE SNAKE BearU 01 Stars (LP BOSLP13) □VARIOUS ROCKY ROAD TO DUBUN Sanctuary (CD CMETD1274) □ U2 MUSIC BOX 8I0GRAPH1CAL C0LLECT10I □TERROR THE UV1NG PROÛF Trustkil (TK 080DVD) 

Singles OTHER □ CAN IWANT MORE Mule 02" 12SPOON 047) □ UDEU, JAMIE MUQTPLY ADDIIIONS SAMPIER WaiplU' WABPIP143) □ RANK DEUJXE.TRE OOU QUEUE Fal Cal (T 7FAT 2)) □ V/VM MAOE IN BELGIUM WOTJ 02" WEME 05) 
□BJUJEUJ PHOBOS (kil (12- GOMMA 074) □ YOUNC STANLEY SINGIT FOR ENGEAND Ttonj Slanley (CD YSCD 4421 

□ CONOA SQUAO,™E STRONG ENOUCH HokQrapfe (12- GRAPHIC KO) □ DAWLA. FRANCIS DOMENICA Uapour (IT VR 055) □ OERALAS, CHRISDN ALBUM SAMPLER Kudos (12" ER 009) □DaORCISOTE SATTIE CRY EP Kixi" 
□ BEU, ANDYILL REVER FAU IN UOVE AGAIN Sancnuiy ICC SANX2 425) 

□ESC INSAKE Sod JaE ffi" SJR138121 □FIUH. PERI IN WUR FACE Prènal (12' PRIUW) OHAU, RON TUE WAY VDU UOVE ME Defectîd 02' DFTD123) O MARRIS, PAUL CHANGE DOWN SR2 02" SR 2018 IT SR 2018RI ■ HOUCmY, LOIEATTAIBVE SFJISATION 06 Gusto (CD CDGUS 401 O l-CANDI AIL F1RED UP Flawbss (IT FUW 016) □ INFUIXUK Ntt 1BASS ROCKER New Identity 02' N1R12033) □ JACKSON, MliTCN THE EVI1 THEME Urban Tevqije (12' URTR 025) □ K90 RED SNAPPER 2006 Dalaless (12- DAT 005) □ KAM1SHAKE HIGH VOLTAGE Chimbo limbb OE- 1ÎAD 003) ME THE GAME IM tels 02" JAULL 21) 

□ MCAFFER. GUY UNTTTIED Raw □HORPK ALEX OREE Monsltr ISZ MONSTEROI3} □H0RT1MER, l£E FROM A GREAT HEIGHT Caiioca 02" VOS 014) 

□omVMANIFESTDevSlisli (12" 1210010) □PHUHK ELECTRIC VIDEO GAMES CRASH SouUsm Fri«i 02" ECB102) □RADIO SLAVE MY BLEEP Riidiii (12" REKIDS 001) □ REAIGIVE ME A REASON. Snioodl (CD CDSREAL1) □ SANTOS STOP WHAT Oislinctiw 02" OISNT166) □ SECRET HERO JACK ME Slay Up Fmmt 02" SUF 84) □ SEU. S SNACKMAN WOWA WOWA Wjie 02" WARE 65) □ SESOHG UOVE UNTOLD Kuete (12" WAH12101 □ SHAROOZ HEU YEAH Hofo (IT MFH 005) □ SIACKER LET ME STAY Jutehox I QSOUDGROOVE&SINDEH RED H □SPAROASTROSCIENCE/TBASaïB,v,ii avwv, 0 SPEXHIIM HORNV PONV (PART 21 Nonstop (12" SPEK 006X) □SUPERPUMAS aiDER Eaïptonal n2" EXEC 63) □TEJADA. JOHN EUROTUNNEL Scapc 02" SC 39T) 

□ TEERACE FANCLUfl 4 JAD PAIR HAPPV 50UI. P(Ma (7" PERW 001) ■ ÏINES. THE ANYSOUND HearaC, (CD HVN160CD) □ W£ SAY PARTY! »VE SAY DIE! THE GAP CteS! Dream (T SCNEU 000 
ROCK □ ANSWER. THE INIO THE CUIIER Atat FT JASUK 033) □ BEHOU) THE ARCIOPUS SPLIT Eyesolsonid (T EOS 7001) QBISHOPS, THE THE ORLY PLACE 1 CAN LOOK IS DOWN 1234ICD1234C0S 018) M HOPC OF THE STATES SING IT DUT CdainlM ICO LC139S9) □JACK ADAFTOR TOO CAN SHOUI THE IDUDESI ScMtiel (T SRSH125521) 

□VATICAN DC WOW Red Flag (7" RF 017VS) Q VETO SILVER SFAY VOUNG STAY BEAUTIFUL NR I 
ROOTS 

□IRES DEMENIED SHE2 SATAN PLme-l E (12" PE 652851) □ WySSES, JOHNATHAH WHAT Vt)UGONNAOOUmm02'0753PUMM) □URSULA 1000 URGENT ESI 02" ESI 097) □ VAREIA, CR1ST1AN1NIECHNI0UE InlKdî" INTEC 481 □VARIOUS SIÏEET TECN1QUE PARI 1 Tedime (12" 1ECH 0021PI □VARIOUS M10NIGHT SAMPLER H.<lni<)ht (12" HR 0121 □VARIOUS M1N2HAX Minus 112" Mir ' — 

URBAN □ DANGERDOOM OlOSCHOOLRUlESLexICDlEXCOSCD) □ DJ HOOP HAUS AM WAIO Kixios 02" LEI0041 □DJK1UTCH DROP IT L1KE IIS HOT IN BEVERLY HUIS Clan (ir CCR 0011 □OOGDAZE RAISE YOOR F1ST Fl)in Kiali 02" FHR 0089) □ JEHST OUNYA LM«! (12" 101V 4U □ KID SUNDANCE 4 DUDLEY PERKINS H □ UF, HR BR0IH42 Dsl Jax (12" OJX1281 

I but Wi in 1983, 
played in its entirety in concert in 2005, and is featured hère in a rousing performance staged at London s Astoria. The group's eponjmous 

voice, with tracks such as Stand Up And Shout. Don't Taik To Strangers and Holy Diver itself provoking ecstatic reactions. T' extra icing on the cake cornes from performances of songs Die voxed when a memher of Black Sabbath and Rainbow, and the programme is extended to more than two hours by the inclusion interview footage. 

The 

Later With Jools Rolland - Mellow (Warner Music Vision 2564633322) 

highlights from Jools Holland's popular BBC2 
_ l thebesLAsits title suggests, it ires some of the less intense m less accomplished "rom the long- inning sériés, ail impeccably filmed with faultless sound. Cassandra Wilson, Norah Jones, Massive Attack, James Blunt and Bjork are among those who give excellent, often verv différent well know favourites, and the collaborations - Burt Bacharach with Rufus Wainwright and Richie Havens fronting Groove Armada - are especially enjoyable. 

Alice Cooper Live At Montreux 2005 (Eagle ERDVCD 036) 
y 

anything like Alice Cooper, ïwWJS \ who rolled into town for the first time last year, and put on a spectacular stage show. Making no concessions to jazz, Cooper's now well-wom and perhaps a little hackneyed act is still an amusing spectacle, with straitjackets, swords, guillotines and the like ail shoehorned in. Lest we forget, however, he is 
and perforais a 27-song, 93- minute set here, bristling with hits like Billion Dollar Bahies, SchooTs Out, No More Mr Nice Guy and Poison. Some 19 of the tracks also appear on a bonus CD. 
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Singles 
ZrO À 

Ay. 
Gnarls Barkley make it eight weeks at the 
top, while Christina Milian, Busta Rhymes 
and Sunblock see strong upsurges following 
the physical availability of their singles. 
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, INFERNAL FROM PARIS TO BERLIN _ LOpEZ rRoL MYSELF 
(DuprVLROC) EMI/Scry ATVAAC (Smith/Dig^ips/Tob^tfBaiT>baj^Bl<tfl   CHRISTINA MILIAN/YOUNG JEEZY SAYI 

, BEATFREAKZ SOMEBOOY'S WATCHING ME 
TOUCHIT 
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Albums 

Red Hot Chili Peppers hang on for a second 
week at number one, while The Raconteurs 
and Feeder début inside the Top Three 
and push them close. 

6 j 5 GORILLAZ DEMON OAVS ■ UVE iwwio ZllO VARIOUS NOW THATS WHAT 1CAU MUSIC! 2006 ! '.va s a t nv si i 8 12 QUEEN L1VE AT WEMBLEY STADIUM  tnwwn 9{ 8 SEX PISTOLS THE GREAT ROCK W ROLL SWINOLE SMïCokntûtTBO lOj 3 PETE DOHERTYWHOTHE HEU. 1S i-' i WM 11 17 JOHNNV CASH THE MAN IN BLACK ■ H1S EARLY YEARS 12)15 ANASTAC1A UVE AT LAST EOCIARVI 13j 13 THE RAMONES RAW 14114 RED H0TCH1U PEPPERS UVE AT SLANE CASTIE w^vw-h; m» 1S|U PEARL JAM UVE AT THE GARDEN WcOM tel 24 VARIOUS NOW THATS WHAT ICALL A MUSIC QUI2 ;I7j 21 ELVIS PRESLEY LEGENDS IN CONCERT WHtWW 18| 18 1 JOHNNV MATH1S LM IN CHICAGO 

j©1 VARIOUS BIG CLUB HITS •2\ [ 2 jVAR10USfUNKYHOUSESESSIONS06 3 | 1 I VARiOUS NOW THAT S WHAT 1 CALL MUSIC163 4! 3 | VARIOUS FLOORFILLERS - CLUB CLASSICS uwmiww) 51 4 | VARIOUSBOSMOVIE HITS wrwwuiviu) 
/" VARIOÛSE ' ^ r. . ' 5 VARiOUSH TE IL ■- HC U I VARIOUS MAGIC SOMMER 
ICÎIO VARIOUMK OlPir ( ITlM L Lrl 

US MASSIVE R&B - SPR1NG COLLECTION 2006 15] 9 VARIOUS Tr ï BEST CF FRBALUDS 

wmMSEmssm 
US NOW THATS WHATI CAa MUSIC 63 US flÛORflLLERS - CLUB C1ASSICS 
US CUIBBERS GUIDE 2006 VARIOUS HOUSEWORK SONGS US NME PIS THE ESSENT1AL BANDS 

I [ VARIOUS CLUBM1X 2006 
US THE VERV BEST OF POWER BAUADS OSCIOBIAND X-TREME HAROCORE 2 
US THE VERY BEST OF EUPH0R1C DANCE US THE BEST CLUB ANTHEMS ClASSICS US MAGIC-THE ALBUM US HELTER SKELTEB PTS HAROCORE CLASSICS US NEW WOMAN - HITS FROM THE CHICK FUCKS US TV/ICE AS NICE - WEEKENOER 

compilation THe Singles, which débuts thîsweelt 
on sales of 50,003. Tlie band's fifth Top 10 album rncludes the single Lost & 

The Officiai UK 

1 
2 

RED HOT CHILI PEPPERS STADI ., , ■ ^ 
THE RACONTEURS BROKEN BOY SOLDIERS xauDBewm 

3 FEEDER THE SINGLES ® 
4 V 3 SNOW PATROL EYES OPEN ® 
5 

"6" 
4 4 CNARLS BARKLEY ST ELSEWHERE 
V IT THE BEAUTIFUL SOUTH SUPERBi wKwmwm 

7 THE KOOKS INSIDE IN/INSIDE OU 1 ® 
8 9 56 JACK JOHNSON IN BETWEEN DREAMS ® i ® > Mre/UUnd,TOm 
9 3 2 DIRTY PRETTY THINGS WATERLOO TO ANYWHERE ® 
10 6 SHAYNEWARPSHAYNBWARD® . ,.ri,lWnn„rirw 
11 T 8 MASSIVE AnACK^COL LECTED - THE BEST OF ® 
12 8 12 CORINNE BAILEY RM CORINNE BAILEY RAE ® 2 . ..  11 
13 10 26 WILL YOUNG KEEP ON ® 2 
14 /; / NEIL YOUNG LIVING WITH WAR Yourç/Bobs Reprise 9362443352 (ÎEN) 15 14 4 BRUCE SPRINGSTEEN WE SHALL OVERCOME - THE SEEGERSE^JONS^ 
16 n 4 BEVERLEY KNIGHT VOICE - THE BEST OF ® 
17 13 3 NINA SIMONE THE VERY BEST OF 
18 24 7 PI NI OTDEAD 
19 18 3 THE TON 'GAROUND© 
20 12; 4 RIHANNAAGIRUIKEME 
21 12 14 PANIC! AT THE DISCO A FEVER YOU CANT SWEAT OUT © Panic! At The Oisco Decaydance/fteiied By Ram FBR077C0 (IEN) 22 21 | ARCTIC MONKEYS WHATEVER PEOPLE SAYIAM, THAT'SWHAI. ®^ 
23 26 44 KELLY CLARKSON BREAKAWAY ® „ ®, 
24 16 18 FALLOUTBOY IECORKTREE® 
25 19 ! MARK KNOPFLER & EMMYLOU HARRIS ALI THE ROADRUNNING ® 
26 23 6 THE STREETS THE HARDEST WAY TO MAKE AN EASY LIVING roi| 
27 44 NERINA PALLOT PIRES 
28 20 5 HAYLEY WESTENRA ODYSSEY 

|29 12 JACK JOHNSON CURIOUS GEORGE (OST) ® 
30 
ir 

20 JOSE GONZALEZ VENEER ® 
THE BLACK EYED PEAS MONKEY BUSINESS ® i ® i c V. ' ; (J) 32 30 84 GREEN DAY AMERICAN IDIOT ® i ® 3 

33 15 3 PEARUAM PEARL JAM 
34 32 2 JOHN FOGERTY THE LONG ROAD HOME Fooerlj/Scheiner u-ïvtnàlTV1896802(U) 35 31 52 G0R1UM DENION DAYS ® 5 ® 2 36 2, 6 DONWILIJAMS THE DEFINITIVE - HIS GREATEST HITS i 
37 37 69 JAMES BLUNT BACK TO BEDLAM ®, © „ 
38 39 COLDPLAYX&Y®,®, 



Albums Chart 

39 38 17 R1CHAKUAbHCRUF 1 KhYS 10 l'HEWORLD®   
40 35 0 SIGURROS IAKK® .t 
41 « 20 TARE THAÏ NhVtR LORGtT - THE ULTIMAFE COLLECTION.®! 'T"8 

42 22 3 TOOL 10,000 DAYS 
43 52 12 WE ARE SCIENTISTS WITH LOVE AND SQUALOR ® 
44 « 16 JACK JOHNSON ON AND ON® 
45 « 23 MARY J BLIGE THE BREAKTHROUGH ® 
46 45 8 EMBRACE THIS NEW DAY ® 
47 63 63 KAISER CHIEFS EMPLOYMENT ® 5 ®, 
48 48 69 KT TUNSTALL EYE TO THE TELESCOPE ® 5 ® 1 Osbomener îfêArften Rtlcnlless CORELOô (E) 49 46 .4 JACK JOHNSON BRUSHFIRE FAIRYTALES ® 
50 GRANDADDY JUST LIKE THE FAMBLY CAT 
51 M HANS ZIMMER THE DA VINCI CODE (OST) 
52 43 18 QUEEN LIVE AT WEMBLEY STADIUM '86 
53 . FORWARD, RUSSIA! GIVE ME A WALL 
54 8 PETER GRANT NEW VINTAGE 
55 m SHACK THE CORNER OF MILES AND GIL ^m| 
56 36 JAMIE FOXX UNPREDICTABLE ® 
57 4, 32 SNOW PATROL FINAL STRAW ® 4 ® 1 
58 47 43 ROBBIE WILLIAMS GREATEST HITS ® 6 ® 5 
59 40 44 RED HOT CHILI PEPPERS GREATEST HITS ® 2 WmK,teTO„659afIL,, 
60 60 34 KATIE MELUA PIECE BY PIECE ® 4 ®. ^««00007,7, 
61 56 27 MADONNA CONFESSIONS ON A DANCE FLOOR ® 1 
62 58 36 PUSSYCATDOLLSfCfi® 
63 n 31 SUGABABES TALLER IN MORE WAYS ® 2 © 1 rr  
64 « 3 MORRISSEY HETORMENTORS® 
65 68 45 HARD-FI STARS OF CCTV ® 2 
66 33 3 SCOTT WALKER/WALKER BROTHERS THE BEST OF - THESUN,..^^ 
67 57 37 FLEETWOOD MAC THE VERY BEST OF ® 2 
68 53 4 TAKING BACK SUNDAY LOUDER NOW 
69 66 4, BRUCE SPRINGSTEEN GREATEST HITS ® 2 
70 50 16 TOM JONES GREATEST HITS ® 
71 © 14 THE BEAUTIFUL SOUTH SOLID BRONZE - GREAI HITS ® 
72 ■ DIONNE WARWICK WALK ON BY - THE VERY BES1 

© 6 YEAH YEAH YEAHS SHOW YOUR BONES t^wnsm 
74 0 19 JOHNNY CASH RING OF FIRE -1 HE LEGEND OE ® 
75 61 225 MADONNA THE IMMACULATE COLLECTION ® .2 
■ S£s. *50% ■ lOgfetNMEnliy ® te» 1300000) ®Stol«0000) SSaLsol"' ■ H9r«l0»to ©CoaflOO.OOOl ®IfPlFl4ti«jm Europe (un turaf**11»31®' 
KWWTKOlSCOa SSïmKER I^Sfratii IAIscbJ 

Sw^io «SsT31 ",™s73 

1,827,571 copies and îs the 67th bcst sdling artist 

1© 2 o 1 TOWERS OF LONDON AIR GUITAR rvTWM) 
3 2 4 © THE RACONTEURS STEADY AS SHE GOES xlwtho 
5 1 DELAYS HIDEAWAY 
7 C ) CAMERA OBSCURA LLOYD l'M READY10 BE HEARTBROKEN 
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The 2006 Edge Employer Awards. 
Rewarding practical learning at work. 

Theory is ail very well. But there is no substituts for 
hands-on, real world experience. That's the principle 

t behind the Edge Employer Awards. We believe in 
rewarding organisations that put practical learning - 
from apprenticeships and volunteering to work 

placements and traineeships - at the heart of everything they do. And 
that means you. Practice makes perfect (and £300,000). The winners will 
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not only set a shining example to their peers, they'll 
also walk away with a share of over £300,000 to 
reinvest in on-the-job development. Just imagine how 
far that could take your employées and your business. 
You'll also need to find a home for your Edge Employer 
Award - but that shouldn't be a problem for a place 
with practical skills like yours, should it? 


