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O Tlie Orchard has agreed to license its entire catalogue to Yanga, the first 

& 'Why do many acts fine) it hard to follow 
up a first album's success with their 
second'-The big question, pl5 

EM1 man sets up 
consultancy ® EMI US digital chief Ted Cohen has exited the company to launch a digital consultancy named TAG Stratégie based in Los Angeles. Tlie consultancy has been founded by Cohen, his business partner Gary Price and a third person who is yet to be named. ® Capital Radio's marketing director Cari Lyons has resigned, making him the latest high-profile executive to part company with the station, • Costa Pilavachi has been appointed as EMI Classics président succeeding Richard Lyttelton who retires at the end of July. Most recently, Pilavachi, who will take up the rôle later this year, worked as président for Decca Music Group for seven years. • Phonogenic is preparing Natahsa Bedingfield's second album. p4 @ Virgin Retail has created a new board rôle for Graham Wood, who has been promoted to director of property. As well as continuing to manage the property team, Wood will now assume full responsibility for the store development team. 

Minch (Boosey & Hawkes). Voting closes on dune 16. with the results unveiled at the AGM on June 30 at Cadogan Hall in SW1. ® Sony BMG director of régional promotions Nick Bray has moved to Polydor, where he will become head of 
• Xfhi's Nigel Harding is joining 

announced as the headliners fi (ifth in the sériés of T-Mobile Street Gigs. The band will perfonn at the Vinyl Factory in London on June 14. @ The Rolling Stones' European tour has been rescheduled, after Keith given the ail clear to play again.   is underway for one writer director vacancy and four publisher director vacancies on the MCPS-PRS board, with Lynsey de Paul, Mick Leeson and Steve Levine standing for the first post a 
publisher rôles. They are: George Barker (JW Media); Catherine Bell (Chrysalis); Andrew Heath 

music format that enables music fans to make personalised mixes of tracks without the need for specialist knowledge or équipaient. 

RCA boss gives 
Thom response 

HMV in lînk-up 
with Digital Rum © HMV has linked with technology provider Digital Rum to launch a mobile service today (Monday), enabling music fenstobuy HMV products via text The Txt2Buy service will be marketed through HMV press 
0 Warner Music has completed its acquisition of independent entertainment company Ryko. Under the newly-completed agreement, détails of which were first in Mardi, the company ha Ryko's catalogue, i  and label and arti; investment group lead by JP Morgan for $675m (£36.2m). ® Warner/Chappell Music has announced the launch of a pan- European digital licensing initiative, designed to provide a one-stop shop for digital music services seeking to license its repertoire in multiple territories. Under the new initiative, Wamer/Chappell will designate several European collecting societies as non-exclusive licensing agents and will authorise them to grant pan- European digital licenses. ® Universal Music UK and V2 have joined forces to distribute ail of V2's repertoire including its distributed labels Wichita, Moshi Moshi, City 1 Arts and Crafts. From July 
through t • Music download store TuneTribe is launching a digital and physical record label. Tlie first artist to be released on 

calling the promotion of ils artist Sandi Thom into question. Reports in the Guardian and Times last week questioned the legitimacy of the early promotion of the webcasts from fhom's basement flat, while also suggesting she was signed before tlie performances raised her public profile, Viewpoint pl5 ® channel 4 is to air a new music stiow, featuring live performances, interviews and gigs. Transmission With T-Mobile will début on Friday, June 16 and will run for 12 weeks in a late evening slot Insider p20 n venue the Roundhouse is to re-open this week following a £30m redevelopment s is considering selling CDs at gigs, as part of a renewed commitment to live music. The books and music retailer has recently increased tlie number of live appearances from musicians withir its stores; the coming month will see-shows in-store from Sandi Thom, Nerina Pallot and Martyn Joseph. 

© Universal has launched a sync label with Delicious Digital. p5 • Tracks released digitally using the U-Myx tool will be chart eligible from today (Monday) after the OCC gave clearance to the format U-Myx is a 
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To read ail the 
news as it 
happens each 
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Last week we asked: Is a i Sanctuary? a. Yes 39% ••••••• 
10 enougli to reverse the fortunes of 

• Xfm gave its backing to the promotion of the new Primai Scream album Riot City Blues by hosting a day dedicated to the band last Friday, ahead of its release today (Monday). • Live music and publishing company Chaimelfly last Thursday opened a new London venue, named The Fly. O Radio One's website has attracted more than 1m users in a single week, according to figures issues by the BBC. Tlie figures for the April period reveal that Uni users visited the website over tlie four-day Easter weekend. ® Alex Proud, owner of the Proud Galleries, and Vince Power are to open a new music bar in Camden At Proud opens this Friday at the Stables Market on Chalk Farm Road. Quickfire pis O Tlie Clash are the first band to be inducted into Xfm's Hall OfFame. ® Kerrang! is celebrating its 25th anniversary with a commemorative issue featuring a free CD. • GCap-owned Essex FM has banned James Blunt tracks You're Beautiful and Goodbye My Lover in what it says is a response to audience research which revealed many listeners believe the tracks to be overplayed on radio. 
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News ed'rtcd by Paul Williams 
Challenging time ahead for retail, as World Cup fixtures compete with peak opening hours 

Retailers braced for World Cup impact 
Meanwhile, HMV bas played ils part in the World Cup build-up by provûding entertainment prod- ucts for the officiai goody bag of the ".ngland World C lingland World uup squaa. i ne bags. prepared by HMV head of SSK^nnTo Pele press and PR Gennaro Ca-staldo contain CDs, DVDs, games and 

w^nt^vith dîat in the by Paul Quirk, ot Quirk's Records in Ormskirk, who adds that 

ance of the market in May. In running World Cup-related pro- bysmultaneousl; 

orldCupsingLs; Virgin DVDs "for women to enjoy whUe commercial director StEnSd 
products - as World Cup", according to commer- to take the track to number one in 
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RI poaches Xfm man to 

steer specialist strategy 
by Williams Nigel Harding is to be handed con- trol of Radio One's specialist playlist meetings, after being poached from Xfrn to join the sta- 

Harding, who bas been head of 
the moment, but is expected to take up bis new rôle as music pro- ducer at Radio One in the next couple of montbs, after serving out a notice period. As part of bis duties at the BBC station, where he replaces Chris Price, who left in April to take up the position of head of program- 

dlngrtoio 

dng for I channels, Han e UK m will cl and rock/indie/alter- native meetings. Tliese were introduced by sta- tion head of music George Erga- toudis at the beginning of the year. They rotate on a fortnightly basis and feed into the main weekly 
toudis, who says, "Nigel is a very well-respected figure in the music industry and we're really excited by the fact he's coming to Radio One 

Harding will also help to devise the weekly playlist, while also tak- ing responsibîlity for scheduling the music for Radio One's daytime programmes, including the Chris Moyles breakfast show. He will report directly to Ergatoudis as part of a music team which also includes music policy executive Sarita Jagpal and music broadcast assistant Chloe Pearson. "Having grown up listening to Radio One, l'm thrilled to be join- ing such a strong team and look forward to contributing to the sta- tion's future," says Harding, whose 

tion as music producer in 2002, Harding started his career in the music industry as a record plugger in 1996 with Alan James PR, look- ing after acts including Ash, Badly Drawn Boy, Elastica and The Flaming Lips. Alan James says, "l'm extremely pleased for Nigel. It's the right move at this stage of his career. He's proved himself a very able head of music at Xfm and done a great job with their figures and the playlist policy, and has brought clarity and 
Parlophone's head of radio pro- motions Kevin McCabe says from the outside it looks like Radio One has gone for a like-for-Iike replace- ment in bringing in Harding. "It seems they decided they 

the more guitar-driven alternative side of the output," he says, "If that's what theyfre looking for it makes a hell of a lot of sense to get the head of music of Xfrn, particu- larly when their figures are going up. It's probably a big indicator of the station seeing the music trend staying where it is for the next two tothreeyears.' 
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Follow-up to the 2.3m selling début 
will initially be focused on the UK 
Staggered plan for 

Bedingfield return 
by Stuart Clarke She may have become a download millionaire in the US, but the world's biggest music market will be made to wait for the next Natasha Bedingfield album. As recording for the follow-up to her 2.3m-selling début Unwrit- ten reaches the midway point, her label Phonogenic is plotting a 

publications, including first single I Want to Have Your Babies, which will go to radio in early August and receive a ftill commercial release on September 4. "You can really se Nata n this cord," 

itegy w :h will se new album appearing in the UK on September 25, but not until 2007 intemationally. For the US, where the title track of her first album is five-times plat- inum-after rnaching ils one-rail- liont-ji pm'd-fnr download last month, it follows a similar pattem tôlier début, which came out in the UK in September 2004, but was only made available in the States the following August. The tactic clearly worked, with only James Blunt this year overshadowing Bedingfield as the UK success story in the US this year. In delaying the second album's Stateside release, label co-founder Paul Lisberg sa is rela- tively early days for Bedingfield i the US, where Epie is just starting to work third single, Single. "Unwritten has only just peaked at radio there," says Lisberg. "Our pri- ority will be the UK." Bedingfield will join X-Factor finalist Michelle Lawson as the two big quarter four priorities for Phonogenic, which was tbrmed in 2003 by Lisberg and Tops Hender- son, with songwiiters Steve Kipner and Andrew Frampton. "Domesti- cally, 2005 was a year of develop- ment for us and quite focused on Natasha's record intemationally, so it's going to be good to get moring on these releasessays Lisberg. RCA was last week unveiling a sélection of tracks from the new Bedingfield album to long-lead 

says Lisberg. "She was always, potentially, avery spécial artist, but she's almost unrecognisable in the sense of how far she's come as both a performer and writer." Bedingfield has collaborated on a number of tracks with the song- writing trio of Steve Kipner, Andrew Frampton and Wayne Willdns, who, together, wrote more than half of her début. Additional crédits go to Greg Kurstin, musical director for Beck, Gwen Stefani 
both Lily Allen and Ail Saints; Rich Harrison, the name behind Bey- once's Crazy In Love and Amelie's 1 Thing; David Arnold; and the songwriting duo of Danielle Brise- bois and Wayne Rodrigues, who wrote the tille track of her début 
believes it has an artist which can transcend the borders ofthe talent show. "The one thing that we're try- ing to achieve with Maria is to actually give her a platfonn for a career, not just tb cash in on the potentially guaranteed sales just because people want a souvenir of the show," says Lisberg. Her début single Sleepwalker is an Andy McCluskey, Lucy Styles and Anna Morris Ord co-write, which samples the Chi-lites' Have You Seen Her and is due for release on July 31, with the album to follow 

has completed his début album Welcome To Reality, which will be mixed in the coming weeks.  
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-If. for some reason, which is highly possible, it doesn't hit straight away, we want to be push- ing with the same energy in sbi or nine months' time, " he says. Dramatico bas recruited a team of radio pluggers for the projec 
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Top hatter* Rob Stringer takes on presidential rôle for Sony Music Labels Group in US 

From Aylesbnry to the Big Apple, 

music man is Sony's new US chief 

by Martin Talbot From security guy at his local music venue to a key player in llie American record business, Rob Stringer bas corne a long way since his first job in music. This week, as he retums from a short break with his family in Mar- bella, he will begin the three- month lead up to a rôle which will take him to the pinnacle of his career so far - président of Sony Music Labels Group, US. 
that it is a dream job for the 43- year-old, who has played key rôles in the careers of acts as diverse as Manie Street Preachers, Bros, George Michael, The Zutons and B'Witched over the past two décades, not to mention countless US acts. Modest Managements Richard Griffiths - who oversees the career of Sony BMG signing Lemar - says, 1 have been telling Rob he should go to America for five years now. It is a logical place for him to go." Tim Bowen, the COO of Sony BMG Music Entertainment - and colleague o%'er more than a decade - adds, "Rob was the first and only candidate for tlris job. It is a natu- ral progression in his career and I am absolutely delighted for him and have complété faith that he will be successful." The tenacity which has pulled Stringer to the top table of the global music industry has been évi- dent for some time, maybe right baek to his first rôle in the business, a holiday job at the legendary Aylesbury venue The Friars. Manager David Stopps - who Stringer describes as "an inspira- tion" to his home town of Ayles- bmy - recalls a youth with a com- pulsive thirst for new music. "We used to use guys from the local grammar school for what we used to call 'junior security"," recalls Stopps. "Junior security", Stopps explains, was the title given to those who, among other tasks, would stand in front of the stage to prevent fans from invading. 'Rob was always the first to vol- unteer for the front-of-stage task," says Stopps, the managing director of Friars Management and MMF copyright/contracts sub-commit- tee chairman. "This was in the punk era, so it was a tough job. I remember that at one Adam & The Ants gig he got punched quite badly by someone in the audience and we had to pull him oui." It was the beginning of an illus- trious career. First joining CBS in 

1985 as marketing graduate trainee - after holding the title of social secretary at Goldsmiths Col- lège in London - Stringer became A&R director in 1991, before raov- ing across to becorae the youngest managing director in the UK 
I have been telling Rob 
he should go to 
America for five years 
now. It is a logical 
place for him to go 1- Richard Griffiths, Modest  
record business at Epie, aged 30. In August 1999, he took on the rôle of senior VP Sony Music Entertainment UK - in parallel with his MD rôle - before becom- ing chairman and CEO of Sony Music UKin November 2000. Over those two décades. Stringer worked on early successes marketing The Bangles, Bros and The Chimes, while also signing tire 

"He knows every job in the company from the mail room to the chairman's office," says another. Someone who can regularly be spotted checking out bands in toi- let venues across London and fur- ther afield, Stringer can daim to a strong bond with the arlists and managers he works with. Martin Hall, manager of the Manie Street Preachers, says, 

Manie Street Preachers - who later crossed over from Columbia to Epie, when he took on the manag- ing director rôle - sealing the Deltasonic deal which brought The Coral and The Zutons into the company, and brokering tire agree- ment to sign George Michael near- ly three years ago. This broad range of expéri- ence, gained across a range of functions, is in many ways at the heart of Stringer's success, accord- one colleague. "Rob is good ; people because he ' oth A&R and mar- . "Hc knows what 

"Rob is so artist friendly. The Manies and I are friends with him, we have known him for 16 years. That shows something in this industry. I always kind of half- thought that this would happen for him. It is abrilliant opportuni- ty and I am sure he is going to rel- ish the challenge." SJM Concerts Simon Moran, who has been a friend since pro- moting the Manie Street Preach- ers gigs before Stringer signed them in tire late Eighties, and who also manages The Coral, adds, "He is a very smart bloke, very intelligent, he works very hard and is obviously good commer- cially. But he is also very, very strong as a people person, both people he works with and artists." Alan Wills, managing director of Deltasonic, agréés. "Rob is a member of a very rare breed in the 
once he gives you his word, he sticks to it Also, he actually, gen- uinely likes music." "Rob is the best people person I 
colleague. "He is equally at home talking to Bruce Springsteen or talking to a brand new band and he talks to them with the same degree of enthusiasm and knowledge. He has a total love for music, It is what he lives for - that and football." Indeed, Stringer would be the first to remind you that his first year working for CBS also coincid- ed with the most successful league season in the history of his beloved Luton ■ êm — " he w; vice président and owns an execu- tive box, within easy shouting dis- tance of manager Mike Newell's dug-out On Stringer's list of priorities, however, both Luton Town and music fall below the most impor- 
Rob is a very smart 
bloke, but he is also 
strong as a people 
person, both people he 
works with and artists Simon Moran, SJM  
tant part of his life, partner Julia and their two young girls. Richard Griffiths believes Stringer is the epitome of the mod- em record industry executive. 'He is a people person and he is a music man - ail the clichés, I know, but it is truc," says Griffiths. "He has an instinct which he is not afraid to follow and he knows that he has to 

prove highly valuable as Stringer looks to take on the greatest chal- lenge of his career. Some argue that 
impact in the US needs every weapon in his armoury, especially as an outsider. 
UK industry says, "It is a massive move. These things don't happen very often, a UK executive run- ning an American label group. The US market is very insular, especially Sony." The status of Stringer's new rôle should certainly not be underestimated either. As prési- dent of Sony Music Labels Group, he will nod across the corporate ladder to his equal as chairman of the BMG labels group, the leg- endary Clive Davis. One factor which should help Stringer settle, say some, is the presence at Sony HQ of Brits such as Steve Bamett - one of Stringer's closest fiiends in the US, who was appointed as chairman of Colum- bia Records Group last year - as well as Dave Massey (executive VP, A&R, Sony Music Labels Group) and Steve Lillywhite (senior VP, A&R, Columbia Records Group). Brit Richard Griffiths is as well placed as anyone to judge Stringer's chances in the US; Grif- fiths was the New York-based VP of Epie labels, when Stringer was managing director of Epie in the UK during tire Nineties. 'The US is an incredibly diffi- cult and compétitive market," says Griffiths. "To compete over there, you need to have a hardness and an edge, but Rob definitely has that Pie has got to leam the market but he has already spent a lot of time out there. "Rob is very likeable; he gets on 
America. Pcrsonally, I think he is going to be a tremendous success." Another senior executive, from the US, says, "Rob knows the States very well. He is extremely popular over here, because he is a good guy and he is very experienced. If you measure Rob alongside anybody in 
matches up extremely well. 'He will bring a breath of fresh air. He has never upset anyone. He has sold tons and tons of records for American artists in the UK 'Basically, hc knows the people he needs to know, within Sony and nunity, as well 



Taking on thaï 'diffi 

UK record companies can 
collectively boast that 65 
of their domestic signings 
since 2000 have reached 
at least platinum status 
with their first album. 
Some, such as James 
Blunt, Coldplay, Dido and 
Keane, have even 
surpassed 2m sales on 
their first outing, already 
making this decade by far 
the most successful for 
début releases. But, 
having reached so high 
with their first albums, 
artists are now facing a 
battle to match or even 
better those sales with 
their second albums. 
Backed with exclusive 
Music Week research, 
Paul Williams examines 
how and why this has 
become one of the 
industry's most difficult 
artistic challenges 

Over the coming weeks and months, Keane, Scissor Sisters and Natasha Bedingfield will ail face one of the toughest challenges that any new 
Ail three acts will aim to follow-up highly suc- cessful début albums; they will face the périls of "that difficult second album". For every Coldplay, a band able to achieve massive sales with each album release, plenty of other acts fight in vain to come anywhere near matching the runaway sales of their first album. New research compiled by Music Week pin- points just what a struggle it is becoming for labels and artists trying to follow up their début releases. Of 65 first outings by UK-signed acts which have reached platinum sales or better so far this century, just eight of the 38 artists which have to date produced follow-ups have managed to outsell their début releases. Among the 30 to have experienced a dip in business with their second album, a staggering 17 of them saw sales dive by more than 50%. On the face of it, at least, such bold statistics could suggest long-term artist development has gone out of the window and that labels have lost the ability to sustain careers. However, it is not, perhaps, as simple as that. Modest management's Richard Griffiths, whose act Lemar has bucked the trend with a 23.6% improvement in sales for the follow-up to his platinum début Dedicated, believes part of the trend could be explained by labels becoming "better at maximising the now". "It goes hand in hand with the way the record company has to work nowadays - it's about wor- rying about today and not worrying about toraorrow," says the Modest! Management part- ner. To underline the point, he emphasises artists which break big these days are selling more units of their first album than ever before. "Record companies have become far more effective at squeezing every last sale out of a big record," he adds. "That's fantastic for them, but it does set up a problem. It makes it difficult for the second album, when there is so much expectation." It is a point which is taken up by EMI Music chairman and CEO Tony Wadsworth; he believes the industry has become much better at turning "initial success into substantial sales". "The whole marketing machinery between music companies and retail has become much more efficient and the arrivai of the supermar- 

kets in the picture has tended to raean the win- ners will be pushed even further than they were before because the supermarkets are really back- ing the hits," he says. Just because a company has the ability to take a début artist to the very heights, doesn t mean they can repeat it second time round, however. By some distance, Universal can claim the best track record of any music group of instantly taking UK-signed acts to platinum status - since 2000, some 21 of its acts have reached that landmark. Eleven of these were delivered to such heights by Polydor, the ^ record company with an touch in launching new ai But, the flip side of this success is that the 
suffered particularly from "second album syndrome". Polydor co- président Colin Barlow 

This century's best-selling albums saies compared with their follow-ups 
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since 2000 and have 

icult' second album 

albums have succeeded for Polydor when they have represented a continuation of the first release; they haven't worked when the company has allowed the artist to take too much of a risk. As he acknowledges, an already successful artist is more difficult to manage than a brand new début act. Indeed, despite the prolifération of second- album set-backs, there is plenty of evidence that it is possible to get it right second time round. Polydor/Fiction's second major-issued Snow Patrol album Eyes Open debuted at number one last month and was yesterday (Sunday) expect- ed to spend a fifth consécutive week in the top five. Meanwhile, album two by UK-signed Poly- dor/Fiction labelmates Yeah Yeah Yeahs was a Top 10 hit in April. And hopes are exceedingly 
1 highforSeptember'sfollow-up ' to Scissor Sisters' self-titled n-selling début. "Ail three of these albums will definite- ly do more than their débuts for us," pre- dicts Barlow. On a percentage basis, Alex Parks suf- fered one of the biggest déclinés from album one to album two, according to Music Week research. While first album Intro- duction sold more than 420,000 copies, her sec- ond album Honesty iged around 30,000 sales, representing a 92.6% drop. Parks is one of five acts to have suf- fered a 90% or more fall in sales - the others are Toploader (who suf- fered a 92.3% décliné), Darius (90.9%), Ms Dynamite (94.5%) and Sophie Ellis-Bextor (90.7%). What Parks has ommon with many of those which suffered 

déclinés is her emergence from reality TV shows; five of the 10 acts to have endured the biggest percentage sales falls, according to the MW research, have - perhaps predictably - emerged from such a background. Darius and Parks are joined on the list by Hear'Say, Liberty X and Gareth Gates. Trying to compete with the pent-up demand created by week after week of exposure in front of millions of TV viewers is some challenge. But it is not impossible. Both first Pop Idol winner Will Young and Famé Academy finalist Lemar not only avoided a huge sales décliné, but managed to lift sales with their second albums. Having shifted a sturdy 837.000 copies of Young's first album From Now On, BMG saw the follow-up Frida/s Child add another 94.3% sales to take it beyond 1.6m. To further underline his credentials as an act with longevity, Young's third album Keep On is still only three singles in but has to date managed more than 840,000 retail sales. "The explanation with Will Young is he's had to do his growing up in public, which is difficult for him," says Sony BMG music division prési- dent Ged Doherty. "The task for us was to move him from celebrity to a crédible artist, which I believe, through great A&R, the songs written for him and great values, has resulted in the pub- lic accepting him with open arms." When it cornes to second albums, Doherty believes the pitfalls to avoid are not that compli- cated. "Don't rush it and be brutally honest whether the record is good enough," he says. "Sometimes if it's not good enough, people are reluctant to say - because there's pressure, because an act might be booked for a tour and the record has to be ready for that tour. It takes a brave man to hait that." In the case of fellow Sony BMG act Lemar, his manager Richard Griffiths points to a détermi- nation not to over-exploit the first album, which helped keep the momentum going for the fol- low-up album. "We had a big argument with Sony, as they wanted to go with the fourth single [from the first album] with Lemar and we basically refused to do that because we felt we'd achieved an awful lot with the first album and to put out another single to sell another 50,000 to 100,000 units wasn't going to do him any good," he says. Despite the fact that Lemar's career has apparently not been hampered by his roots in 

Sometimes ifanalbum's not good enough, people are reluctant to say- because there's pressure, because an act might be bookedfor a 
tour and the record has 
to be ready for that tour. It takesa brave man to hait that 

That'sthe fundamental problem: with some ofthe second 
records we thought we'd broken an act but instead had brokena record. Colin Bariow, Polydor 

reality TV, Griffiths does believe the new seasons and with them new winners of such reality shows make it ever tougher for pop acts to achieve long-term popularity. "In the pop world, it's definitely harder because a lot of artists are dépendent on exposure on TV - and there's lots of TV and next year's X-Factor people coming through," he says. More widely, more demand than ever has built up both inside and outside of the industry to dis- cover "the next big thing", a factor which often results in the dimming of the spotlight on sec- ond album acts, as the média focus falls on the next string of new talent. As a resuit, musical stargazing for the year ahead has turned into something of an annual, January fixture. But, against countless examples of underper- formances with second albums and constant demands for brand new discoveries, successful progression beyond a first big album is still achievable. Even after reaching platinum or better first time out, eight UK-signed acts who have arrived since 2000 have outsold their débuts with their second albums, while others only just fell short - among them Sony BMG's Dido, whose second album Life For Rent was only 7.2% off the staggering near 2.99m UK sales of her opener No Angel. Behind only Will Young on the list of growth achievers are EMI's Gorillaz, whose second album Démon Days has sold more than 1.5m in its first year, 84.3% more than its predecessor managed. "The Gorillaz was so pleasing because we did pretty well with the first album in the UK and very well Worldwide," says EMI's Wadsworth. "Going into the second album, we were able to take whatever momentum we had on the first album and build on it." Wadsworth, whose company has, in Coldplay and Robbie Williams, the only acts to sell more than 2m copies each of their first three albums in the UK, believes looking for longevity is the key when signing acts. "Tve always felt it's best to invest in an artist you feel you're going to be selling albums by in several years and be selling around the world as well " he says. "That's a good use of your scarce resources, rather than invest in an artist you maybe have one album with and then can't follow up." Given the huge failure rate of labels trying to follow up big-selling albums, they are wise words indeed. 

S Club 7 Toploader Russe» Watson will Young 
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With 3,500 record companies' and 22,000 publishers' tracks on f 
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Brands tap into tôt 

Nokia calis on 
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Gala chose Britney Spears' ever- green Oops! I Did It Again to advertise its bingo services, while the Cancer Council opted for Eva Cassid/s aching Song- bird for an appeal. Orange wanted Joanna Newsom's harp folk to advertise its network, while Wild Bean Café just had to have The Um Bongo Song for its campaign. From the sublime to the ridiculous via the highly unlike- ly, the business of picking music for brands is a difficult job. Yet with the commercial music market growing at around 20% every year, it is certainly an important, not to mention lucrative, one. And while some of these choices may seem unlikely, they ail sprang from the innovative system of one London-based company; Ricall. "In 2006, finally brands are really understanding the power of music to help them to com- 
vvith customers in just 10 or 20 seconds," says Ricall founder and managing director Richard Corbett. "The music industry has been pretty tough over the last few years, with CD sales falling. The business model now is ail about licensing your music across multiple platforms. That has got to be the way forward." Ricall - pronounced "re-call" - opérâtes what it calls "the world's leading online music research and licensing market- place". If that sounds complicat- ed, it isn't: the company acts as a conduit between professional buyers and sellers of music, facil- itating the licensing of music for business use across multiple 

ricall music. we get it. 

Ricall website; you can search by mood, genre, instruments, lyrics etc, so finding 

quick and easy 

Whenever wetell 
peoplewhat we do, they 
sayweare likethe Getty 
Images of music Paul Lynton, Ricall 

platforms, from brand sponsor- ship to adverts, conférences, promotions, TV, film and games. Companies register on Ricall's website for free and can search and listen to music from the Ricall archive. When customers find a track they want to use, it takes a simple click to ask the question whether the track is available and if so at what price, with Ricall taking a modest, suc- cess-based fee for their services. "Everyone wants to find the right track and the licensing process can be a minefield," explains Corbett. "A lot of peo- ple get scared about music copy- right because they think it is going to be difficult, but it can beveryfàst." "They corne to us to listen to the music. Havingheard it, hav- mg decided they want a track, they can then request it through the system." adds Paul Lynton 

who directs business affaire and copyright "What this does for copyright owners is give them the chance to have their cata- logue heard by people who are going to use it" And, unless customers have ridiculously obscure tastes, Ricall can help them to find a suitable tune, with around 3m tracks in its database, including every UK and US hit since charts began, as well as a sub- stantial number of non-chart pop, jazz, classical, comedy and film soundtracks. In fact, ail in ail, users have access to music from more than 3,500 record companies and 22,000 music publishers via Ricall's online database, with more tracks being added every day. Faced with such, elaborate choice, a search may seem like something of an uphill struggle. To combat this, every track in 
FIVE RICALL SPECIAL PROJECTS 
Not ail can be clone at the click of a button - that is why Ricall 
spécial 
division, staffed by licensing experts who 
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- Ricall's "digital market place" is a sound 
love into the growing sync market 

al Ricall 

Britney; Ricall can facllitate licensing enquiries for every top five hit 
the archive lias a unique "musi- cal fingerprint", using technolo- gy from American company Siren Systems, which incorpo- râtes up to 200 différent attrib- utes, allowing custoraers to seareh by a variety of parame- ters including mood, genre, instrument and lyrics. In addition, customers can also choose songs to use as "guide tracks" to find other music they may not know, but which shares certain attributes with familiar songs. "Most peo- ple think about music best in terms of what they know," Cor- bett says. "Our systera lets everyone be a music expert." Wbile such a structure may seem a touch over-engineered to the casual observer, Corbett explains that it fits the business 

They are concemed with how it syncs to the image. The key drivers are things like mood, >0 and 

they can help to bridge the gap between two oflen incompatible camps, as Corbett explains. "We carried out a lot of research with both copyright owners and commercial music users to détermine what problerns need- ed to be solved going forward. Ultimately, we constructed a digital market place that links copyright owners and commer- cial music users directly to each other via a user-friendly plat- fonn,"he explains. "The market place enables copyright owners to promote their catalogue directly to regis- tered users and license greater volumes of music more prof- itably across a rapidly expand- ing range of productions and number of users. At the same time, commercial music users, some of whom are new to licensing music, are able to license a more diverse sélection of music across a wider range of 
Théo Seffusati, licensing manager at Warp Records agréés, "We dealt with Ricall for the clearance of a track. It was useful for us to work with peo- ple who are able to make the negotiation process easier. They can see both ffom the label's perspective and the agency's 

says. What's more, in the unlike- ly event that a customer draws a blank, Ricall has its own research team to complément their efforts. And if ail else fails, Ricall can also help to commis- sion music tailored to spécifie requirements. "For clients that are time con- strained and don't want to spend ail the time on the web- site or just want some latéral thinking, wehave a team of peo- ple to suggest tracks for free. For sync, the client only pays if they end up licensing the track though us," says senior vice président of sales and market- ing Jennifer Kersis. In addition, Ricall's unique mix of music industry and com- mercial experience means that 

Sony BMG synch licensing manager Steve Ashford adds, "If there weren't people like Ricall out there advertisers would becoming straight to us asking for thousands of things. We wouldn't have the resources to deal with ail the advertising agencies." Steve Arkley, brand manager 'at Miller Brands UK says, "Ricall have helped us in terms of undertanding how to go about targeting tire music coramunity." The origins of the Ricall Sys- tem lay in frustration. "When I was working at [publisher] Famous Music, there were lots of requests from people who wanted to use the catalogue and it took three months to get back to them" Corbett says. "I figured that there might be something more here than the odd enquiry." Unfortunately, this was the 

early Nineties and the technolo- gy was lacking. Indeed, il was not until the internet boom towards the end of the decade that Ricall really found its feet. "It was a question of tiying to build the website so that anyone would be able to use it to seareh for tracks, regardless of who owns them," Corbett adds. "But the idea was about five to 10 years ahead of the times. The first time I went into advertising agencies, they didn't even have any multi-media computers." Luckily, the world was soon to catch up with Corbett's ideas and, in the company of kindred spirits Joan Eades, founding raember of MCPS's sync licens- ing department, and former Pinnade divisional managing director Paul Lynton, Ricall's 
From there the company's ascent was rapid; it started ini- tially by signing up independent labels and publishers, with Sanctuary, Prestige, Cherry Red, Zomba Publishing and Eagle Rock among the earliest adopters, followed by deals with both record and music publish- ing industry bodies, including ail the majors. Then, in January 2005, it bought the rights to use Broadchart's massive music library, giving it access to a col- lection of 3m tracks. Corbett says that although the System has so far proved a big hit with the industry, with more than £llm worth of sync licences transacted through the website since its commercial launch, there is still much to develop. "Our job is to make the System so simple that customers are instantly connected," he says. "We are tiying to remove ourselves from the équation and let people deal directly." Lynton has a more elaborate goal. "Whenever we tell people what we do, they say we are like the Getty Images of music," he says. "Just like Getty foresaw with images, Ricall believes die value of the licensing market can be dramatically increased by providing a focal point for commercial music users." 
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THE DAY WILLINCLUDE... 

• Networking breakfast and lunch breaks 
• Exclusive evening party featuiing live 

performances from some of the hottest 
up-and-coming acts in the Ul( 

■ Keynote address from one of the biggest 
names in the business 

• Panel sessions featuiing experts from 
across the music and brands worlds 

• Case studies exploring high profile 
partnerships from the inside 

• Exclusive consumer research 
commissioned for the event 

For the full upclated conférence 
programme visit 

www.musicandbrands2006.com 

CONFERENCE PROGRAMME 
CASE STUDIES 
THE POP STAR AND THE MOBILE FIRM: ROBBIE WILLIAMS'T-MOBILE PARTNERSHIP • Matthias Immel TMobile (vp consumer marketing T-Mobilelntematiml) • Tlm Clark IE Music (hunier - Robbie Williams manager) i The two.sides of tliis highly bénéficiai partnersfup . between artist and brand will talk in.moderated discussion about the connectpPmw it came together. how it bas benehiaboth sides, why the | two sides filted togPepandofc^^B fessons can belearned. 

editor for T4 and music) , Martin Coyle, Coors Brewers (head 'of 
Live in London, 24 hours, 19 bHH 15,000 live gig-goers, 3m TV viewei-s - in its third year, Carling Live 2Jproved to be a success. for ail concerned in May 2006. Représentatives of Channel Four andOoors prwide an insight into the création and cMpient 0f the unique 24- hour music festj/al. how it paid off for both Cariing and Clwnel 4. 
LIVING ON THE COKE SIDE OF LIFE; COCA-COLA AND WIEDEN+KENNEOY/ AMSTE ' 

ni. Coca-Cola (Global Directorof Creab !ye Development) 1 • Tomi Dnnlap, Wieden+Kennedy/Amsterdam ■ (Exed 'Jtive Producer and Head of Bmadcast) Represé ntaUves front CocadCola andits global ^-4 advertis ing agency-Wieden+Kennedy/ 

Amsterdam outline the slrategy behind its new Living On Tlie Coke Side Of Life campaign, which launches globally in July. For the campaigaâ str ing of cutting edge BritishWs have created new music lo accompdny short ad stings, which engage the erivironments of viral marketing, ppiltlownloads, music and animation to create^ Ta unique approach to global marketing. The? - brand which virtually invented musiçjn ads is breaking new ground again. 

PANEL SESSIONS THE SECRET OF A SUCCESSFUL MARRIAGE • RobMcDemiott, Madmac Entertainment iUnlcinPark's manager) ■ Duncan Bird, Sony BMG (svp brand develppment) ■ Adam Bradley AdBradley (foundsr) • Dan Jackson, autlwr. Sdme partnerships wofk - but many don't Oi}i|;H speakers mange® through the minefieid of egos and opinions, tg help identify what makes a good partnership, and what are the perfect ingrédients foradisastér. 
THE ARTIST IS THE BRAND • Gty Holmes, Gut Records TwoSeasfchaimm |i|p - MichaeIJackson i business manager) 
• Éric Harle, DEF (Mojljy's manager) • PeterHook NewOrderffounder/bassist) • • Martin Taibot Music Week (editor) (moderaioh Ewind a few years, jo the d^s when artists Eould run a mile from the possibility of Rrforming for a brahd - now they play at brand- Brnsored venues and festivals, and endorsea Igge of products from lieerand ice cream, to ®Jietics or the latest mobile gadget Whafiias Hped to change th^Piffrfo are any 
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Brand: 
1. ...name, term, sign, symbol, or design, intended 
to identify the goods or services of a seller and 
differentiate them from those of competitors 

I an endofsemenl too far? In discussion, our speakers share their thoughts on the challenges facing âny arlist which is working . dosely with a brand - and how to avoid the 

DITCHING THE 30-SECOND MODEL ■ Martin Lowde, Popworld (chief executive) ■ PhilMount Miel TV (heedofmusic/executive producer) Podcasts, Sky+ and other time shifting technologieyre empowering the consumer to choose what broadcast they want to access, when and how'- and without any ads. Meanwhile, digital média is unlocking broadcast opportunities acrosSjÉw platfomis - whether radio, TV, web, mobile and more - by the day. One of the results has béen an explosion in brand-funded programming, This session will examine how brands are working seeking to adopt a completely new approach by creating new programming 

NOUGHTS AND ONES: THE NEW DIGITAL GOLO RUSH • Cindy Gallop, ex-BBH (US président) • Richard Gottehrer, The Orchard (chairwan àndfounder) ■ Ted Cohen EMIRecordedMusicfvp new nwdia) ■ NiamhByrne. The Engine Room (founder) As well as emerging as a key médium for distiibuting music, the kings of the digital music sector are engaging with musicians, labels and live promoters in host of new ways, as they seek to use milsib to excite their future customers. This session Will address how bolh sides can lielp each other, and benefil mutually from a new génération of orand partnerships. f 

IT'S ALL ABOUT THE SHOW • Simon Uoyd, Nokia (head ofUK marketing) ■ Dominic Chambers, Vodafone (head of brand and marketing communicah'ons) ■ MikeMathiesonCakefceo) The business has corne a long way since brands were liappy to simply slap a trademark onto an existing piece of music, or hire an artist's credibility - at a premium price. Brands are increàlngly looking to create their own bespoke events and properties to maximise the value of their connection with music.Tn this session, representatives.from both sides of the divide will ' talk about new besjwke properties in the live sector which have been created for brands to build a connection with musia 

PRESENTATIONS BRANDS AND MUSIC: THE VIEW FROM THE STREET Entertainment Media Research provides an overview of the brand environment, drawing on an exclusive survey of the research organisations broad panel of music consumera in the UK. This new piece of research will throw light on the benefits and drawbacks of artist/brand partnerships, revealing how research can détermine which relabonships will work best and how they cai 
VICTORY AND DEFEAT; HOW TO FIND YOUR DREAM PARTNER • Dan Jackson, auliwr (An Introduction To Sonic Branding) Jackson talks through some his music associabons which have succeede some which have failed. He will highlight and the worat of brand partnerships. 
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BOOK THE DATE: 

Wednesday 19th July - The Landmark Hôtel, London 

RESISTER NOW: SAVE 10% BEFORE JUNE 9th 
www.musicandbrands2006.com • 0870 6091095 
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Rob Stringer will give Sony BMG a fresh perspective, after landing one of tl^top US jobs 

Sony move couM be a itiasierstrahe 
. n r fX/Tnalr _ IC llVplv tn    

EDITORIAL 
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A w 

London SEl 9UY 

Talk to anyone in the business about Rob Stringer and the same phrases will come up again and again - "music lover", "people person", "hard working", "Luton fan". While the Americans may struggle to get to grips with his strange obsession with Bedfordshire's top football outfit, they will understand the rest. To see one of your old mates - as Rob Stringer is to many in the UK business - rise to the top of the pile is always gratifying indeed. But Stringer's rise, to one of the highest posts in the US record industry, is not only hugely exciting for the man himself, but should be great news for ail con- cemed. That isn't to say that the job isn't a challenge, but it would be a challenge for any new incumbent, American or British. What Sony BMG are clearly hoping Stringer can bring to the US company is a fresh perspective. Many will know little about tins committed anglophile - apart from the press mentions of his brother Sir Howard Stringer - but they will soon leam that he is firm, committed, his own man, someone who says whathethinks. Anyone who has dealt with Rob 

that includes us ai. Music Week - is hkely to have expe- rienced each side of his character. He is a man who will stand up for his views, but who will get on with business, There will be plenty who will already know that, of course. And that is the beauty of Schmidt-Holtz's choice. . The décision to bring someone in trom outside of the US, who has the history of Sony Music running through his veins - but wifhout ail of the American political baggage - could tum ont to be a masterstroke. There are plenty of US record companies who have, for instance, chosen to select established American managers for their most senior rôles. There is nothing inherently wrong in this, of course, but there is a risk too. Schmidt-Holtz could argue that Stringer's track 
record in the world's second most influential music market, his histoiy with Sony Music and its US artists and managers, makes him the least risky choice of ail. As many of his friends and colleagues indicated in conversation on Friday, he will missed around the toi- let venues of London and south East. But at least we won't have to hear too many more taies of the "delights" of Kenilworth Road. 
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Forum Is edrled by Jim Larkin 

Correcting the myths which 

surround RCA's Sandi Thom 

It was the week that was and shouldn't reaJly have corne as any great surprise. But each média storm - and I speak from the expé- rience of knowing tliem from both the inside and the outside - has its own unique force. First off, Sandi Thom is a great artist, which is why RCA signed her. Date; April 3. Venue: Putney. Sorry, but this piece is about cor- recting some of the myths and assertions in the média with some 
Street teams were not 
used to increase her 
MySpace figures 

engine traffic could not fînd many 
that the interest/audience figures must be hyped is absurd. Why? Because management understood the need to e-mail people at the 

'orlds ai similar), each with a direct link back to Sandi's website. People did not need to use search engines to findher. 
were not used to increase her MySpace figures with bribes offree copies ofthe album. The only guer- rilla marketing tactics employed were when the flyer was sent out to over 1m email addresses, which is hardly révolu tionary. Noris the use of ads on MySpace. So, those are some fàcts within the fiction. 1 have no problem with 

simple, honest facts. That she was the first signing to the newly-formed RCA label makes me - and the rest of the team - feel very proud. That tire art of A&R in the 21st Century is per- manently evolving is a truism to us music industry insiders, but which the média have morphed into hype. 

Such has been the case with Sandi. She has a long history of gig- ging - a fact that has contributed enormously to her artistry but - fact - we got drawn to her, like 
ofthe webcast and were the ones to sign her. Fact; it wasn't for a mil- lion pounds. Yes, bandwidth costs money, but those costs were absorbed by 

There's a lesson for 
allofus, including 
the média 
the média. They have a job to do in achanging world, just as I do. Fact: Sandi tried the old way of building a community and it didn't quite work for her. The new way has. Fact: there's a lesson there for ail of us, including the média. 

Why do many acts fînd it hard to follow up 
a first album's success with their second? 

With an increasing number of acts facing "second album syndrome", why is it so difficult following up a successful début? 
Radio "Consumer choice is so great these days that there's less loyalty to a particular artist In many cases, people will hear a record and like it, but not know who it's by. So unless the second album is utterly exceptional, then I dont think fans of the first album will necessarily buy it - a great song doesn't make a great artist Also, I think there's a bigger gap between albums being released these days, so often the world has moved on the first and second albums." Nell McCallum, Channel Four "It's often the case that expectations can be too huge and there are numerous times when an album can feel rushed to get it into shops, Sometimes an artist hasn't had time 

to experiment or try new things - there needs to be a breathing space. But there's also a flipside where people have waited three years to do a follow-up and haven't moved on." Gareth Capon, Bandwagon "In a world unshackled by the digital distribution of limitless creative thought hype is power. If you are the next big thing, you are 'big" - if you are the next thing after the next big thing, you are history. Second albums tlius die, The third album is often the most creative and reflective, because the second one bombed and réputations need to be re-established."  Rosle Bryant, Protest Recordings "Whereas, in the past fans would buy the second album on recommendation of the first these days they can access music online, listen and llien décidé if they want it Perhaps they then choose select tracks, or rip the album altogether. Without the hype of the first album, audiences are hungry for something new and there's of ^ great compétition out f ' 

maintain loyal audiences and achieve consistent record sales is something only afforded to a few artists in this modem marketplace"  Gary Rotfe, HMV "Aside from the blatantly obvious that the album just isn't any good, the main one is generally the huge weight of expectation that will have built around the first release - not just from fans, but, crucially, the média, which can sometimes prove to be less réceptive second-time around. We also know that singles strategy - not always picking the right track to lead with - n plav a key rôle."  Ed Davles, Disque "The problem is that acts get so much hype and so much reaction on the back of their first album - 20 or 30 years ago they would have more time. 
do that well and you wouldn't be dropped, like with The White Stripes for instance. They wererft totally brilliant until their third album. If they had been signed here, maybe they wouldn't have had time to develop. " 

After selling the Mean Fiddler 
empire last year, concert promoter 
¥iiice Power surprised everyone 
with the launch of a Forties-themed 
supper club last month 

Mean Fiddler. There wasn't a place like the Pigalle Club in London - we had a place slightly like it called the Jazz Café, but the Jazz Café was always based on who was playing there on the night to bring the customers. The idea of a supper club is a place where you can have realiy nice food and listen to realiy nice music. Whoever drops in can do a couple of songs, we always keep the house band there and they can play for anybody, realiy. You're going to be having Van Morrison, who you know personally, playing at the Pigalle Club in June. Was it just a question of ringing him up? No, as a matter of fact he rang me. He was somewhere over in California and he read something and called me and said T want to open it for you'. Initially, the idea was that he would launch the venue, but because it wasn't ready we just couldn't co- 
restaurants since selling Mean Fiddler. Are you slowly moving away from live music? Well no, live music is my passion. It's just that Tm restricted in having any big involvement in festivals and live music venues over the size of 1,500 people. l'm not as passionate about having a bar as I am about having a festival, but it's still a place t people corne to and enjoy t' But ail my places are music-led. Did you not want to take some time off after selling Mean Fiddler? Everybody said I should take six months off, but I had this fear of disappearing into the wilderness. There's always been a drive for me to try and prove things. It drives you on, and Tve got to prove I can do it. How did you end up getting involved with the Benicassim festival? I liked the festival and 1 thought there was a lot of added value that I could bring to it over the next few years, and it works out well because l'm not realiy permitted to do a festival in the UK, although I wouldn't say that there's any room for another one anyway. Is the festival market here saturated? Well, you might look at it and think that if they're ail selling out quickly then maybe there is room for another 

a fan of big PL.Cs. Do you prefer working on your own? Well, I was never very good at board meetings, but having said that it was a great discipline with the Mean Fiddler and it did get us to realise a value for the company. That is one plus about having a PIC: it gives you a value, which is whatever people are prepared to pay you to buy the shares. On the other hand, Tm not very good at being told what to do. Do you feel with smaller venues you have a greater control over what's going on? You think you do, but you don't. With the amount of venues Tve got now, you realiy need good people around you. especially when you're your own 
and you don't have to answer to anybody [laughs]. And you can also 
How do you feel now, looking back at Mean Fiddler? I guess différent on différent days. For a while I was realiy glad and it was realiy great, but every now and then you read something in the paper which mentions Mean Fiddler and a little bit of you thinks 'Oh, that's my place', and then you think 'Oh no, it's not'. It's a bit like when you've been in love with a woman and then ail of a sudden you've broken up with her, and you still think you've got some sort of 

Isle of Wight.. l've never known a situation like this. You've said before that you're not 

Mean Fiddler in london's Harlesden 
Fiddler Group into a live music emp taking a 50% stake in the ailing Re: Festival, before selling bis major shareholding last year in a deal wor a reported £39m. He has since set i 
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Sony/ATV Music Publishing 
Head of Advertisîng, Film and TV 
Sony/ATV Music Publishing is one of the worlds' leading publishers and home to the songs of The Beatles, Jimi Hendrix, Bob Dylan, KT Tunstall, Oasis and Razorlight. 
We are looking for a senior executive to head up the Film, TV and Advertising Department. You will work with the entire Sony catalogue as you exploit its songs in ail areas of syn- chronisation. You will pitch songs, negotiate licences, build relationships and manage a team. 
This is a diverse and challenging rôle requiring an individual with a very strong creative vision and excellent negotiation skills. You will need a passion for music and the ability to rise to daily challenges. Entertaining and networking are also are key parts of the job. 
We will consider applicants from across the music and wider entertainment and advertising industries that have relevant experience at this level. 
If you wish to apply please send your CV with a cover letter explaining why and how you would make the rôle a success to 

anyone else in the uk  
WHAT i-kiFbVnU EXPECTr ^ 

Director, BBC Music 

[K 

!n 
Réf. 82090 

London 
Heading up the BBC Music division at BBC Worldwide, you 11 lookgrow business across record licensing, music publishing. radro sales and BBC musrc archive exploitation, and ensure the business achieves ,ts budget and five-year plan. A key point of contact for record compames, composers. mdependent production companies, broadcasters and other music content delivery businesses you'll also work dosely with BBC Rad.o & Music m what will be an exciting and innovative time for the BBCs radio and music output. As well as developing ideas for new products, you'll also promote the dehvery of product to online and TV channels, and grow the radio sales business. 
Having spent at least seven years in the music industry, with three of those in senior management, you'll have an impressive list of music industry contacts. : You'll also be an experienced leader, with a thorough understanding of music - rights and issues, and a keen interest in emerging methods of music exploitation. 

; Applications to be received by 12 June. 
| You can apply for this raie by visiting bbcworldwide.com/jobs where you | can also find full détails of this vacancy. If you do not have Internet access, i please call 020 8433 2898. 

music week 

call 020 79218315 

SENIOR LABEL MANAGER 
UNIVERSITY OF LINCOLN STUDENTS' ENTERTAINMENT MANAGER 

This includos hnnrM Su il » Week and events al our satellite camouses p 8 

www.musicweek.com/jobs 

get to the latest jobs 
wherever you are 
whenever you want 
before person sitting next to you ... 

 musicweek , 
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Classified 

BUSINESS TO BUSINESS 

Classified Sales, CMP Information, 3rd Floor, Ludgatc House, 245 Blackfriars Road, London SU 9UR 
Rates pcr single column cm Jobs: £40 Business to Business & Courses: £21 Notice Board: £18 (min. 4cm x 1 col) Spot colour: ad 
Ail raies subiecttostandai 

Tlie latest jobs are also available online cvety Monday at wwWJnu5icwecl(.com Booking dearEine; Thursday lOam for publication the Witfmng Monday (space 

REPLICATION 

PORTMAN MUSIC SERVICES LIMITED 
ROYALTY & COPYRIGHT ADMINISTRATION SERVICES 

JUKEBOX SERVICES 
SALES, REPAIRS AND RENIAIS 

020 82881700 
15 LION ROAD, TWICKHNHAM MIDDLESEXTW14IH Showroom Open, wilh car park. 

AUDIO SYSTEMS 

mediasourcing.com 0845 686 0001 
PACKAGING 

s<ia 

■p 

l mallers 
Wilton of London Estabushed 25 Years tel: 020 8341 7070 fax: 020 8341 1176 

STOCK URGENTLY REQUIRED We pay CASH for JOBLOTS & OVERSTOCKS new or used DVD & CD Tel: 020 8641 8545 rail; colin@stockx.co.uk StockXchange, 79 Stonecot Hill, Northcheam, Surrey ar Mordf Open 7 days a & Simon 

the future is here! 

v.vividaudio.co.uk 

Is Music Your 

Business? 

do you run courses for the 

music industry? 

whether you target those building their skills as they move up in the 
industry or those trying to break into the industry 

I 



www.sonopress.co.uk 
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I Tià Kfi 

As one of the world's leading replicators of data and information carriers, Sonopress is ndw offering a full 
range of professional services for-the replication of memory cards.We ean handie ail standard types of cards 
available on the marlcet. Now you can benefit from experiençing and playing the content on mobile phones, 
digital caméras and navigation Systems at the highest quality available - whether (t is music, games, movios 

; or software. And thanks to »plug & play« you can enjpy a fuss-free feast for yoyr eyes and ears 

AUTHORING & ENCODING I STUDIO SERVICES I MASTERING I REPLICATION 
PACKAGING | FULFILMENT I DISTRIBUTION 1 ONLINE SERVICES I COPY PROTECTION 

Anthony OalyTSales Director ] Audio Business Development 
Office; 0121 502 7800 | Mobile: 07881 912 304 
Email; anthony.daly@sonopress.co.uk 
Toby Mitchell ) Sales Manager | Audio Business Development 
Office: 0121 502 7800 1 Mobile: 07810 551 922 Email; toby.mitchell@sonopress.co.uk 

sonopress 



Datafile 

Britain's most 
comprehensive 
charts service 

Week 22 

Upfront p2Q > TV & radio aîrplay p23 > New releases p26 > Singles & albums p28 

SINGLES NUMBERONE SANDITHOMIWISHIWAS A PUNK ROCKER RCA / Tuming in a a solid 21.6% increase in ! sales to 39,797, Scots singer/songwriter Sandi Thom's single would likely have reached number one this week even if Gnarls Barkley's Crazy had not been deleted. Thom's success provides the first number one by a homegrown UK artist for 12 weeks and sets up début album SmileJt Confuses People, which is released today (5th). 
ARTIST ALBUMS NIIURFR (W ORSONBRIGHTIDEA Mercury The Arctic Monkeys were the hrst act to top the singles and albums charts in 2006, and Orson are the second. Their Brighl Idea album is the first number one for Universai's Mercury imprint since Texas' Greatest Hits topped the list more thanfiveyearsago. 
COMPILATION ALBUMS  NUMBERONE BIG CLUB HITS UMTV Continuing at one in a top three still entirely devoted to dance, Big Club Hits dipped 9.6% lasl week to 27,443 sales. 
RADIO A1RPLAY M NUMBERONE THE FEEUNG F1LL MY LITTLE WORLD Island After just one week on top of the chart, Keane's Is It Any Wonder surrenders pôle position to labelmates The Feeling's Fill My Little World. Gnarls Barkley dip to three on audience but is still the most- played song for the lOth week in a row. 

World Cup 
songsstrike 
singles chart 
by Alan Jones After nine weeks at number one, Gnarls Barkley's début single Crazy finally signs off, allowing Sandi Thom's I Wish I Was A Punk Rocker to complété its own triptothetop. Although now deleted, Craz/s sales slip by a small 11.3% to 33,427, as it dips to number two. There still seem to be plenty of copies in the shops; its physical sales were oft'only 8.8% last week at 19,827, while its downloads fell by 14.8% to 13,600. Crazyk overall sales are now 694,755. Simultaneous with Crazy's raodest décliné, I Wish I Was A Punk Rocker enjoyed a 21.6% increase in sales to 39,797, to reach number one. Thom, based in Tooting but originally from the fishing village of Banff, is only the second female solo artist from Scotland to reach number one in the last quarter of a century, emulating Pop Idol 2003 winner Michelle McManus, who topped with Ail This Time in January 2004. Before that, no Scottish female solo artist had been to number one since Aneka reached the apex with Japanese Boy in 1981. With World Cup fever mounting, ahead of Friday's launch, no fewer than six songs I relatingto the tournament pour 

a* 

to at the top Crazy Is deleted and Jlps to two 
into the chart this week, and ail strengthened considerahly through the week. Leadingthe charge, Tony Christie's (Is This The Way To) The World Cup was number 26 on the first midweek sales flash, but improved to 18, then 15 and finally number 11. Vétéran comedian Stan Boardman débuts at number 19 (9,370 sales) with Stan's World Cup Song, officiai England song World At Your Feet by Embrace débuts at number 38 (4,039), Three Lions by Baddiel & Skinner (the officiai England tune for the 1996 European Championships) returns at number 48 (2,404), Crazy Frog'sWe Are The Champions arrives at number 50 (2,311, and Sing It For England by 

Young Stanley débuts at number 58 (1,511). AU can he expected to improve their placings a week hence, as can new entries this week from Nelly Furtado and Lordi. Furtado registers her first Top 10 hit in five years with Maneater, which débuts at number eight, more orless on downloads alone, with sales of15,545 indudingjust 11 CDs sold early, ahead of its officiai physical release today. Meanwhile, Finnish shock rockers Lordi's Eurovision winner Hard "Ttock Hallelujah debutsTit number 59 with 1,495 downloads, ahead ofits physical release, which is delayed until tomorrow to give it a suitablv satanic 6.6.6 release date. 

ïSISSSSSSW 
SINGLES Sales versus last week: +2.9% Year to date versus last year. +89.1% MARKET SHARES SonyBMG 22.9% Universal 44.9% Warner FMI Others 3.8% 12.9% 
ALBUMS Sales versus last week: -4.1% Year to date versus last year: 5.4% MARKET SHARES Universal 38.1% 19,7% 14,1% 21.7% 6.4% 
COMPILATIONS Sales versus last week:-3.7% Year to date versus last year -12.6% MARKET SHARES Universal 36.4% MoS 19.3% EMI 16.9% SonyBMG 121% Warner 4.7% Others 10,6% 
RADIO AIRPLAY MARKET SHARES Universal 46.1 Warner 16.1 Sony 15. EMI 121 Indies 9, 
CHART SHARE Origin of singles sales (Top 75); UK: 520% US; 38.7% Other: 9.3% Origin of albums sales (Top 75): UK: 60.0% US: 40.0% Other. 0,0% 

Leppard Yeah (Mercury): The Divine Comedy Victory For The Comic Muse (Parlophone) 

§ 



Upfront 

Fatboymoves 

in on ail fronts \ 

MySpace promotion 
invites fans toget 
interactive withthe 
launch of Fatboy Slim's 
GreatestHits 

things witli tins, says Skint managing direclor JC Reid. "Ti whole idea was lo get people to the video and tlien invite them 

thebest single bit ofpromo 

From crumpled, discarded pièces 

of paper emerges Wolfmother 

Fat Freddys Drop Cay's 
Crays (Kartei) EO STOCKER, SONGUNES 

"Ireallylike 

dub/reggae sound on Cay's^ 

quality dance, which bas the 
potentidtobeatopiOhitandhas already become the biggest club anthem of the year. It started life last year on a few CDRs which fell into the hands of Roger Sanchez and Erick Morillo, who both hammered it in Ibiza during the back end of2005. The response they got from it surely must have nd on uay s uicy gui uum it aureiy must have ky, laid-back sealed its success. Already it's 

SreTthe do™ the™and ^shouU ^ lukie - a soon pick up on this little gem and of soul in his give it the top 10 it deserves." 

One Stop (Columbia) 
&DJ 
(Data) 

big.ifs 

LUy Ahen and The The Tube and TFI Friday by 

bŒŒan Ghns-andvWn bel 



lus George pMrai 
a™ 
ÉF' 

The Dlialers UOntU) ' •^erj.l.melroll.tontheKISS ■ „ ,, ■ V show, I get the email/text storm, i (Galley MUSIC) askingmeSvhatthehell'sthis?'It SIMON ROTHSTEIN, THE SUN "ever {^k i0 work on the dancefloor either. The Swedish i *If there's any justice in the world house mafia look set to storm the | then The Dualers will be the charts yet again. Sweet stuff.' 
i EotL"lfrrJSd SpaceCowboy Digital 1 Tyber, is the soit of ska tune Rocl< (Tiger TraX) 

Inventècffof JustmX suTe EDDV TEMPLE-M0RRIS'Xf:M 
you've got plenty of room in the "Space Cowboy's record is like a ' garden to skank" barometer of how nightclub 

My Top 10 
HAYDN INSLEY, Head of Music, WFM 972 
1. MATISYAHU YOUTH (SONY BMG) Z MOHAIR SMALL TALK (EAR CANDY) 3. THE ZUTONS TIRED OF HAMGING AROUND (DELTASONiC) 4. FOUR DAY HOMBRE DONT GO GENRY (ALAMO MUSIC) 5. PRIMAI SCREAM COUNTRY G1RL (SONY) 6. SNOW PATROL YOU RE AIL 1 HAVE (FICTION) 7. UAM FROST THE MOURNERS OF ST. PAUL (LAVOLTA) 8. THE UPPER ROOM BLACK AND WHITE (SONY) 

\ fDUata)<n10deTe'1 eWy ^ep^fewJrrThirre' SIMON DALE, KISS100 ^ of reCOrd ^ at a 

MÊM thrase Uines that 

i WM ESr ESHSi?' 

l kicks in you just can't help losing a shipload of new fans." 

from that genre. V^atos^lthose 

ipHs 

It was quite a big deal 
for usto haveashow 
that would run in 
Friday night late slot 

riewing figures being at an all- time high," adds McCallum. 'If vou look across our whole ŒSSnnern. 
Addresï At l^Pradùctions, Unit 314. 

Emm 
M» lustore - Dixie Chicks, Duncan James, The Eagles, Hope Of The States, Keane, Level 42, The Lightning Seeds, Nelly Furtado, album of the week - The Eagles 
lîWtwarMi Artist of the month - Neil Young: Instore - World Cup campaign, Seventies West Coast Cool Campaign. Sandi Thotn, Primai Scream.The Feeling, Ronan Keating, Leanne Rimes, The Jam, Ed Harcourt, Paul Oakenfold, The Byrds 

n Albums of the month - Joan As Policewoman, Gilles Petersou, Blackbud, Boards Of Canada, Psapp, Towers Of London, Tunng, Vetiver, De Rosa 

«HMV 
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^Wnfseeïrhe^ongcut Nelly ^da The^ 

Sa|n^uryS Weller, Busta Rhymes, Dixie Chicks, Level 42, No 1 Trance 

ISSço 

fea" eTelly FurtTdas'usU Rhy^^DMe Chicte!1^!1!6 

WHSmith , tefie Melua'ïlie" B^dî ROran Keat"19' 

— 

XFM^l.st S?— 

IBS 
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Records released 19.06.06 
ALBUM 0F THE WEEK Fatboy Slim The Greatest Hits - Why Try Harder? 

SINGLE OF THE WEEK Muse Supermassive Black Hole 

with dark, yet witty, social hearts ot many a commentaiy worthy of Pulp it is, kid. 
by Steve Mackey^tro'ngsupport Yeah Yeah Yeahs 
==™ E= 

hiphopthàt ridfô afÏÏ£ to^ps (A^iberafion sounding loop to soulftil effect. (Visible Noise TORMEf Kick Push is the kind of One listen to the new 

SSSSÏSSÎ- SÎSÎirSSST SSSZSSSSA crossover hit in Harlem One Stop. shouldn't have worried/Cos' my the UK's best bands in Kaiser boundarv between non md a fraity, Lionel^ Rkhie-sampling maker had better plansfor^ Chiefs, look likerepealing the sophisdrated. adidSt"t » 



Airplay 

TV Airplay Chart 

SERGI0 MENDES/THE BLACK EYED PEAS MAS QUE NADA 443 
2 RIHANNA S.O.S. beftm, 377 
3 94 PUSSYCAT DOLLS FEAT. SNOOP DOGG BUTTONS 364 
4 1 GNARLS BARKLEY CRAZY WA« 359 
5 3 MARIAH CAREY FEAT. SNOOP DOGG SAY SOMETHIN' DEF16M 337 
6 9 NELLY FURTADO MANEATER mmms 310 : 

7 CHRISTINA M1LIAN FEAT. YOUNG JEEZY SAY I DEFJAM 287 
8 5 PINKWHOKNEW 285 
9 9 SUGABABES FOLLOW ME HOME is^o 280 
10 10 RED HOT CHILI PEPPERS DANICAL1F0RNIA mmm* 273 
11 ? BEATFREAKZ SOMEBODY'S WATCHING ME D4T4 268 
12 16 KELLY CLARKSON BREAKAWAY RCA 267 
13 15 BUSTA RHYMES TOUCH IT 254 
14 18 SHAKIRA FEAT. WYCLEFF JEAN HIPS DONT LIE SONY BMC 248 
15 17 THE STREETS NEVER WENT TO CHURCH 679 240 
16 70 SOLU MUSIC FEAT. KIMBLEE FADE HEDK™ 229 
17 13 KEANE1S IT ANY WONDER? 227- ' 
18 iU M ATT WILLIS UP ALL NIGHT 213 
19 30 THE ZUTONS VALERIE mm 207 
20 1! LL COOL J FEAT. JENNIFER LOPEZ CONTROL MYSELF DEFJAM 204 
20 14 OAKENFOLD/BRITTANY MURPHY FASTER KILL PUSSYCAT «H™ 204 
22 22 INFERNAL FROM PARIS TO BERLIN 203 
22 40 THE AUTOMATIC MONSTER tmamnm 203 
24 80 MUSE SUPERMASSIVE BLACK HOLE A4E 193 
25 31 B SINCLAR/S EDWARDS WORLD, HOLD ON (CHILDREN.,.) KfECm 190 
26 21 ORSON BRIGHTIDEA 188 
27 36 SANDITHOMIWISH1 WAS A PUNK ROCKER (WITH FLOWERS.,.)™ 180 
28 7 ROBBIE WILLIAMS SINSINSIN 179 
29 39 THE KOOKS SHE MOVES IN HER OWN WAY VTON 174 
30 43 THE FEELINGFILLMYUTTLE WORLD ^ 172 
31 33 THE RACONTEURS STEADY AS SHE GOES Xt 171 
32 26 DUNCAN JAMES SOONER OR LATER INNOCENT 170 
32 50 EMBRACE WORLD AT YOUR FEET mmmmit 170 
32 29 CHRIS BROWN GIMME THAT JIVE 170 
35 26 CHRIS BROWN YO! (EXCUSE ME MISS) JlVt 169 
36 28 MORROEEPHAVEAPARTY m!mK 159 
37 NFR1NA PALLOT EVERYBODY'S GONE TO WAR Hranoi» 157 
38 142 MARY J BLIGE ENOUGH CRYIN 150 
39 JOHN PARR VRS TOMMMYKNOCKERS NEW HORIZON ®io 145 
40 56 ûfimt^miirdfr ^ 144 
■ ugte SlT.p< 28 6(17 200611 TV.lNeBojb 

classic Mas Que Nada, which he flrst eut more 

song also feature Black Eyed Peas. It was aired 443 
monitored by 
week, up from 

again, Pussycat Dolls arc cliasing their fourth 

A summery track from Segio 
Mondes & Black Eyed Peas has 
seduced TV, and lands at 
number one on the rundown. 
iitii rr. 

si 4 MUSE SUPERMASSIVE BLACK HCIE «t 2 22 AF1MISSMURDER KKYDOR 3 1 THE AUTOMATIC MONSTER n cWWWDOR 4 3 THE RflCONTElffiS STEADY AS SHE GOES XL 4 6 PLACEBO 1NFRARED vmN 6 2 ARCT1C MONKEYS THE VIEW FROM THE AFTERNOON DOMINO 7 11 WE ARE SCIENTISTS NOBOOY MOVE NOBODY GET HURThroin 8 9 PRiMAL SCREAM COUNTRY GIRL CCUJWIA 9 16 HOPEOF THE STATES S1NG ET OUT COIUMBIA 9 96 YEAN YEAH YEAHS TURNINTO DRtss uaicriON 

4Play: Hot Chip(Fri) 

My Way; TTie Kooks; 
Own Way: Lordi; 



After three weeks on the singles chart and 
slipping by six places this week, The Peeling 
are still a hit on radio and keeping Keane's 
latest release at bay. 
^i^MÊÊKÊÊÊKÊÊÊKÊÊÊT 
^ 4 1 PRIMAI SCREAM COUNTRY G1RL COLOMBIA 23 26 20042 2 1 1 | OAKENFOLD/BRITTANY MURPHY FASTER Klll PUSSYCAT PffiftCTO 25 24 19977 2114 j THE AUTOMATIC MOUSTER B-uNlQOE/POiYKH 24 16323 2 2 j THE PEELING F1LIMY LiTTLE WORLD isum 24 16286 5 201 TJ. WHY YOU WANNA AIUNIIC 23 *170 6 10 i RED MOT CHILI PEPPERS DAN1CAUFORNIA WJ8HE8 BSOS 22 16995 7 ! 6 I NELLY FURTADO MANEATER dubmwdsks 21 16516 7 114 I KEANE IS 11ANYWONDER? ISUTO 21 16477 7 j 4 JACK JOHNSON UPSIDE DOWN bbjshtirmsiavd 21 15548 7|10 ORSON BRIGHTIOEAuerciirv 21 14798 U| 10 P1NK W.HOKNEWSOI.ïbvg 19 13757 U| 6 j BEATFREAKZ S0MEB0DY3 WATCHING ME OSTA 19 12305 131 2 ( CHRIST1NA MIUAN FEAT. YOUNG JEEZY SAY1 Dtr jau 18 14314 isj 16 j THE ORDINARY BOYS/LADY SOVEREICN NINEPFIVEehjsIMTOYDOS 15 18 12891 13 22 ! THEZUTONS VALERIE DaiAOTic 12 18 10919 I6| 221 MUSE SUPERMASSIVE BLACK HOLE ME 17 10493 17 26 BSINCLAR/S EDWARDS WORLD. HOLD ON (CH1LDRENJ oatcim 10 15 11240 17) 6 i LL COOL J FEAT. JENNIFER LOPEZ CONTROL MYSELF me jam 22 15 10955 17i 26 J CORINNE BAILEYRAE TROUBLE SLEEPING gocogrooveami 10 15 9723 17 O MAR1AH CAREY FEAT. SNOOP DOGG SAYSOMETHIN'defjam 15 9198 17] 22 i LUPE FIASCO KICKPUSHahanhc 12 15 7694 22 22 j SUCABABES FOaOW ME HOME mm 12 14 11534 22!© ARMAND VAN HEIDEN MY MY MY souniERMERiED 5 14 9037 24] 17 j THESTREETS NEVER WENT TO CHURCH B9 17, 13 8983 25] 20 THE KOOKS SHE MOVES IN HER OWN WAY VWGIN 13 12 9033 26| 26 EMBRACE WORLD ATYOUR FEET iUDEPEUDlEtaE 10 11 9672 26 26 LOLEATTA HOUOWAY LOVE SENSATION 06 gusto 10 11 7536 2610 RAZORLICHT IN THE MQRNING VERiira 1 11 6768 26!© SOLUMUS1CFEAT.KIMBLEE FAOEPTOKA)»! S 11 6318 |30l 26 JUSTICE VS S1MIAN WE ARE YOUR FR1EN0S soract 10 10 5797 

01 1 J GNARLS BARKlfY CRAZY WARNER BROS 2537 2471 45046 2 : 2 | WILL YOUNG WHO AM1 SÛNYBMG 1682 1760 31587 1470 1688 26371 4: 9 | KEANE IS IT ANYWONOER?isuœ 1250 1516 22758 5,5] NERINAPAliOT EVERYBODYOGONETOWARmihfuxs 1416 1450 21480 6,4] RIHANNA SOSotr JAU 1445 1380 23652 7 ; 12 j P1NK LVHO KNEWsotiYBHC 1014 1364 22961 8 , 6 j SNOW PATROL YOORE ALI I HAVE FicnoN 1367 1313 20667 91101 BEVERLEY KNIGHT PIECE OF MY HEART BUMHKWE 1177 1219 21744 10,111THEFEELING FILEMYUTTIEWORLD BUMi 1106 1215 19587 U ; 13 i ROBBIE WILLIAMS SlfJ SIN S1N ortsaus 932 1194 16561 12: 7 ] CORINNE BAILEYRAE PUT YOUR RECORDS ON GOOOGfiomuEMi 1305 1163 13: 8 ] JAMES BLUNT WISEMEN AUA'mc 1266 1112 18924 14:15 j JACK JOHNSON UPS1DE DOWN BHJSmRE/isuw 915 1045 16040 15; 191 CORINNE BAILEYRAE TROUBLE SLEEPING Koo CROOVE/EMI 323 10U 11165 16:13 1 INFERNAL FROM PARIS 10 BERLINpjbopa 932 1009 1639Î 17:251 SANDITHOM I VflSH 1WAS A PUNK ROCKER (WITH FLOWERS.) bla 659 960 18405 18 161 JACK JOHNSON BETTER TOGETHER bsuswkmsumi 899 891 13335 19 21 ! CHRISTINA MIUAN FEAT. YOUNG JEEZY SAY I DEf jav 729 884 16777 20,17 1REO HOT CHIU PEPPERS OANI CAUFORNIA wms nrœ 667 875 16601 a, 18 j ORSON NOTOMORROWmeumt 863 859 16183 22 201 RONAN KEATINC FEAT. KATE RUSBY ALL OVER AGAIN POtvMR 756 788 9691 23 22 ] ORSON 6RIGHT IDEAhekusï 724 717 10407 24:24] SHAYNEWARD NO PROMISES sokybmg 679 700 9634 25 23 i MECK/LEO SAYER THUNDER IN MY HEART AGAIN AfOUOFFECAiR 706 693 9416 26 ©j NERY FURTADO MANEATER DftATOœs 497 615 10697 27;Oj DAN1ELP0WTER BADDAYV(AS»BROS 495 587 12478 28:261 KEaY CURKSON BECAUSE OF YOU RCA 643 583 14461 29 O SUCABABES PUSH THE BUTTON isuwo 491 539 8330 M O i KT TUNSTAU SUDDENLY15EE REUBIUSS z 527 7840 

tfie UK Radio Air 

Â // /// i / / V 

? 
THE FEELING HbllMY UTTLE KFANEISIT ANYWONDER? M 1655 

12 
22 

60.40 
60.18 

3 2 GNARLS BARKLEY CRAZY   2549 -3 50.88 -6 
4 NERINA PALLOT EVERYBODY'S GONE TO WAR 1577 3 42.70 
5 j. JACK JOHNSON UPS1DE DOWN brwreusu» 1173 15 40.54 
6 PIMIf lA/Hfl KNFW !mm 1482 34 39.09 
7 1; RFûTFRFAK? SOMFBODY'S WATCHING ME DMA 1807 15 38.90 
8 m CORINNE BAILEY RAE TROUBLE SLEEPING cooocroove/M 1115 22 38.82 
9 6 RONAN KFATING FEAT. KATE RUSBY ALL OVER AGAIN ™Lyoos 830 7 38.57 
10 20 RED HOT CHILI PEPPERS DANICALIFORNIA ™ ira BSOS 1043 4 35-50 
11 m WILL YOUNG WHO AMI « 1848 5 32,06 -4 
12 18 CHRISTINA MILIAN FEAT. YOUNG JEEZY SAY I OtfJAKl 985 21 3L32 o 
13 32 SNOW PATROL YOU'RE ALL I HAVE 1468 -2 30,55 -36 

1 14 10 PRIMAL SCREAM COUNTRY GIRL 566 12 30.01 37 
15 12 RIHANNA SOS ^ 1490 -3 29.91 -37 

i 16 0 THEZUTONS VALERIE «fbsûwc 513 41 27.37 4 

|17 8 NELLY FURTADO MANEATER 675 23 27.30 18 
18 41 ROBBIE WILLIAMS SIN SIN SIN CHBÏSAUS 1228 29 25.69 "4 
19 É 25 ORSON BRIGHTIDEA m™ 785 -4 25,39 ■7 

| 20 H 1 SANDITHOMIWISHIWAS A PUNK ROCKER (WITH...) » 1009 47 25.09 52 
i 21 28 0 DIXIE CHICKS NOT READY TO MAKE NICE 48 45 24.14 
| 22 « 0 THE KOOKS SHE MOVES IN HER OWN WAY mis 272 42 23.94 
S 23 Ï4 7 OAKENFOLD/B MURPHY FASTER KILL PUSSYCAT ™ 287 29 23.85 

24 20 31 PAUL SIMON FATHER AND DAUGHTER WAWBROS 111 31 22.62 •8 
25 29 m 0 BEVERLEY KNIGHT PIECE OFMY HEART w® 1255 3 21.95 9 ■ KgMTcpBOEntryHBvge 9 toust in jofcra ■ Audience ooase ■ Hvtet Tcp 50 Cfnto ■ Biggal menie ui phn ■ Audience in cna!tof5(f 

s m?-:** thc chart this week. Heard on 86 of the 113 
sound ofThe Fceling is going 

band's début single Sewn to the dizzy heights 

THE OPEN COLLEGE FCR 
Ideally suited for record industry peci»!©, 
For further information, or to enrol, contact OCMIon ^ 

was a rare alrplay Ovcr Again, the Jumps 18-9 on dud for the duct witli fdlkie airplty this week. Irishman, falling Kate Rnsby that 19 plays from short of the Top scives as tho firsl Radio Two provide ÎOO. Ho is back on single from (lis a huge 73.53% of 



K Nielsen Music Control 

rplay Chàrt 

// 

m 

B S1NCUR/S EDWARDS WORLD, HOLD ON (CHILDREN 
LL COOL J FEAT. JENNIFER LOPEZ CONTROL MYSELF 

THE AUTOMATIC îvlONSTER 
JAMES BLUNTW1SEMEN 
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New releases 

America's Folk Heraes (Soho Collection SOHOCD 050) 

atthemusîcof threevery différent folk singers - Woody Guthrie, Josh White and Pete Seeger, ail of whom were hounded by the FBI for daring to raise questions about America in the wake of the dépression. Guthrie's sharp, succinct observations found voice in a unique, défiant style exemplified by I Ain't Got No Home, Vigilante Man and Hard, Ain't It Hard, ail of which are included here alongside bis interprétations of traditional material. Josh White was perhaps less well known, but made a sériés of hard-hitting protest songs, which seemed ail the more sharply observed as tire}' were from Iris perspective as a black man. Free And Equal Blues, Evil Hearted Man and Strange Fruit - best known, of course, in a version by Billie Holliday - ail demonstrate his was a great talent Completing the trio. Pete Seeger is likely to draw in the more casual buyer thanks to Bruce Springsteen's new album We Shall Overcome, which is drawn entirely from songs in Seeger's repertoire. Whether by design or accident none of those songs are here, although it's very much in the same vein, and unlikely to disappoint 
Various Soul Galore (605,70s & Northern Soul Classics) (Music Club MCDLX 021) Northern soul continues to prosper, with ■ everypassing I yearfinding I newly unearthed and previously ignored gems joining what is now a large body of work, much of it worthy of wider appréciation. This two-disc set includes acknowledged classics of the genre - Tobi Legend's Time Will Pass You By, Barbara Acklin's Am 1 The Same Girl et al - and adds the more recently elrampioned tracks such as Tm Waiting by Bill Bush and Slranger, a storming, previously ignored track from a deleted 1969 Gladys Knight & The Pips album, llrat starts out like Get Ready but quickly establishes its own distinctive, driving groove, and boasts a very slrong vocal from Knight with nice support from her colleagues. 

CATALOGUE &REISSUES Albums 
FRONTLINE RELEASES Rock Ambitittis {CO 223Ua311J 

REBEtWmlAClAUSE □ BANCO DE CAIAFAREWtU 

□ BEACH BOYS/UtANNIt AVBLUro mnw QBEE CEES OOUBtE COLD Galaxr (CD 37218SI fi BERRY, CHUCK ITS ONLY ROCK TE ROU. Fataxi (CO UN 23017) □ BRASSENS. GEORGES BRAVE MARGOT Gatj*ytCD139É252l □BRODSKY QUARTET JANACEK STR1NG QUARTETI & 2 Sooauary tt.D BRD «03) □ BR0WN. JAMES UVE IN CONCERT NoUe McelCD 222098205) □ BR0WN. JAMES JAMES BROWN Oid 'Or (CD 0LD0R 209) 
n CASH. J0HNNY1WAIX IDE UNE CoteUM» (CD C01C0 0392) 
□COFFIH NAI1S EIN BE BITTE Nevws (CD NERDCD 031) □ BROKER KEYS GRAVi IY Tm Thoughts (CD TRUCD1031? TRULP103) □ CULTURE CUJB THE BEST OF MocUte (CD COt 931921 □DAMUSIGIANZ IN STORES N0WTVT RctadsICOTV28002) ■ OUÏE CHICKS TAKING THE LONG WAY Soy BUG (C0 828768073921 □ EASTERNI Q FAT J0N AFTERTHOUGHT ) 

□ HEAD, MURRAY EMOTIONS EMI (CD 367J □ HENStEY, KEN COLD AUIUMN SUNDAY Blg Max (CD BM! □ Hins AND MAGIC lANTERNS.THE - '   — □ HIS NAME IS AUVE DETR0LA Bois □ KOUSEWRECKERSJHE VVA1CH OUT CoolintCO aNCO «KU □ IMLACH, HAMISH CDD UVES Oit Sainjuaiï (C0 CW,D0D 13») 

□ REDDY.HEL 
□ VARIOUS 1 □VARIOUS 0ICG1N IN THE CRATE MKIM (CD HE 00013) □ VARIOUS KITS0NEMAIS0N2 Kte (CD KITSUNECDA 0061 ■ VETIVER TO BINOME G0NE Falcal (CO FATCD 431 

I AND ME IHE ANATOMYOF VdKy Rranls (C0 VR 297) 
□ DOCADOS, TOE THE CffilPLEIE BBC PEEL SES! 
□ DORIAH GRAY HA2EL GROVE Zip (C0 ZIP 021) 

□ MISTITS BIG AOVENTURE AND THEIR PLACE IN THE S0LAR SI (C0 tONEZTX] 
□SAINT DIRT ElEMENIARY FALL IN LOVE BY APRIL Bal Orilling (CO RD11) 
□ SHADOWS FAIi FAUOUT FRCRJ THE WAR Caitwy Medij (C0 777 282) I □ STRAPPING Y0UNG LAD KEAVY AS A REALLY HEAVY THING CeoturY Media (CD 775 592) I □ SUN EAIS H0URS THE 1AST 0HES RUDE (CD RDR 021) 
□VARIOUS GRAVITY BIP SAME1ER Graily Dip (CO DIP 010) □ WIREIESS STORES,THE OUST GH03IS In AI Tlic Deep End (C0IAIDE 029) □ YO COTTIBACK T0 DA BASICS TVT (C0 TV 26802) □ YT SIRA1GHT OUPA 6RIIAIN Poplav- M MC 5109CD) 

□ VARIOUS CAIPYSO ffiOIBIYJIMS£Ml(a)331«42) 
URBAN □ CAYN0R, GLORIA/J0HNNY BRISTOL 38 HAPPYSUMMI □ HOUrriNAY, BRENDA STORY Of Maigiial (CO MARCCD 5" ÎHIIS Excel (C0 EXCEL 2401 

  PAUl FIRST PIACE AGAIN Mleclables (CD COL 77782) □tu PEABIRD BEST Of SCRATCH1NG Gnxw Allaek (IP BRKZ 020) □ DONOVAH IN CONCERT EMI (CD 3541002) □DUBH, ROISIN EAliAOS & BOOZE Wetw Wesgram (CD COMMI005) □ EMERSON IAKE & PAIMER IN THE HOT SEAT Sanctov (CO SMRCD 342) □ FEATHERS, CHARUE UH HUH HONEY NodM (CD CED 225) □ FEUC1AH0, JOSE /CHRITES/DIBIE CRAY LEITHERE BE LOVE Honron (CD HZTV 302) □ FERRE, LEO SAINT GERMAIN DES PRESGalaxy (CD 1396262) QFIY/COOLTRAIN/UOUID CITY CHILUIT VISIONS VOL 2 C«( Music (CO COOL 04020! QFOHZIE WAKE UP CALL RUDE (CD RDR 025) 

_ eatslCDRBCD39l □ GO GETTERSTHE HOTTER THAN A PEPPER Goofa (CD GRCD 6065) □ COOD RIDDANCE COVER UPS RUDE (CD NHN 007) □ HALEY, BILt/JERRY LEE 1EW1S7J0HNNY BURNETTE KINGS OF ROCK N ROff Fataxi 

□ HIU50NG UNITED WE STAND Wlsong (CO HMACO193) □ HOUDAY, BIIIIE JAZZ CAFE PRESENTS Galaxy (CO 3899002) □ HOLIAND, EDDIE COMPLETE Maxgral (CO MARGCO 54) 
□JACKSON, DEAN DEAN JACKSON Maiginal (CD MARGCO 1211 □ JACKSON, ELVIS SOMMER EDITION RUOE (CO RDR (M) 

□JONES, TDM THE IEGEND ftr (CO AMU 0201 □ KA1SOUM, TOM THE VOICE OF EGYPT Gnuaia (CO GM3B) □ LEWIS, JERRYIEEIVORY TEARS SunsUeLe (CD SSR 001) □ IEY1AND, CARI SONNY FARR1SH STREET JIVE CMfn (CD GRCO □ LITllE RICHARDUVEIN EUROPE 1993 NorlonlCDCEDZlU □ LIVERPOOL FUIE ARRIVT  □ L0PE2,TRIHI/PAULREV_      ■ □ MARIEY, BOB THE ULTIMAIE COLLECnON Galaxy (CD 13020121 □ MARMAIADE/TEMPTAT10NS7CASUA1S HIT PARADE VOL 2 BW Box (CD BB2120) □ MARSAUS, WYMTON JAZZ CAFE PRESENTS Jan Cale (CO 3899142) □ MCCOYS/DONOVAN/TROGGS THEY SOli) A MI1U0N BLlck Box (CO BB 2U2) □ MIIVA MILORD fataxi (CO UN 32011 □ MOULIN, HARCPIACEBOYEARS19711974 Bine Noie (CO 356 6882) □NAZZ NAZZ 2 4 3 SancliaY (CD CMEOD 866) □ NEWMAN, DAVID EATNEAD CORECTABIES CLASSICS Medables (CO COL 04152) 

□ PEIERS, HAL4 HIS 1RI0 FIREBALL MAIL GooRn (CD GRCO 6038) □ PRESLEY, ELVIS IHE ALBUM Mosl Fanm Hils (CO CO 6525) □ PRESIEY, ELVIS/CARL PERKINS ELVIS & FRIENDS Air (CD AMU 018) □ PRIMITIVES BUZZ BUZZ BUZZ Sanctuar, ICO CMQDD1361) 

CLAPTON 33 OUTSTANDING ROCK IRACKS Exxel □ SHAPBKt HE1EN SENSATIONAL Cheny Red (CD RPM151) 

Rocfcjtelîy 

rncIvDcuoc ij^ JONES/BOBBY DARIN VIVA LAS VEGAS Horiron [CDHZIV0031 I □ SIXPEHCE NONE THE NICHER SIXPENCE NONE IHE R1CHER Aulbenllc (CD 70170326161 □SKITZO SKIÎZO MANIA Nervous (CO NEROCD 028) W-orairajZ616l 



Albums listed this week: 240 Yeartodate: 5,547 Singles listed this week: 116 
Yeartodate: 2,796 

Records released 12.06.06 
nSTRlFE BACK TO THUNDER Tim nSTOIrt R0CKIN- THE BEAT Timeime (CD TICO 003) n SVENO ASMUSSEN & ULRICH NEWMANNINTIMATE JAZZ CollecUMcs (CO COL 77772) nsWlNGING BLUE JEANS DONT MAKE ME OVER Roddnbcats (CO RBCO 30) □ TREX/SLADE/EQUALS RARTY POWER Mastws Of Music (CD MOM 233) □ VARIOUS CELT1C TRADUIONAL MUSIC ANO SONGS Welon Wosgram (CO COMMI006) □ VAR10US BLUE NOTE TRIP 5: SCRAMBLED Blue Note (CO 360 9851) □VARIOUS BLUE NOTE TRIP 5; MASHED Blue Note (CD 3610011) □VARIOUS BLUE NOIE TRIP 5: SCR 
□TURNER. IKE & TINA SOUL ANTHOLOGY Cheny Red (CO REDUNE 26) □VARIOUS PAIN! IT BLACK EMI (CO 367 2502) □VARIOUS D1SC0 CIASS1CS OldOr (CD OLDOR 231) 

□VARIOUS CHILDRENS FAVOURITE SONGS4 EMI (CO 

□VARIOUS ROCK GU1TAR OtfOr (CO OLDOR 206) □VARIOUS POP PUNK LOVES YOU VOL 1 RUDE (CD WR10) □VARIOUS POP PUNK LOVES YOU VOL 2 RUDE (CD WR 011) 

/□ VARIOUS ENCYCLOPEOIA OF DOO WOP VOL 2 CoBectattes (CD COLCD 0100) \ □ VARIOUS ENCYCLOPEOIA OF DOO WOP VOL 4 CoBedables (CO COLCD 0330) Vn VARIOUS ENCYCLOPEOIA OF DOO WOP VOL 5 Colleclables (CD COLCD 0375) □VARIOUS THE YEARS OF ROCK & ROLL Welon-Wesgram (CD WX 207) □VARIOUS GOLDEN PANFLUTE HITS Galaxy (CO 2801042) □VARIOUS RTTMO DE LA NOCHE - 36 HOT LATIN TRACKS Excel (CO EXCa 243) □VARIOUS GUITARRAS DE PORTUGAL Brisa (CD SCAN 002) □VARIOUS THE SOUND OF TURKEY Galaxy (CD 2046012) □VARIOUS MUSIC FROM BRAZ1L Galaxy (CO 1201022) 

□ VENOM CA5T IN STONE Sanclua^ (CD CMQOD1367) □ WAKEMAN, RICK JOURNEY TO THE CENTRE OF THE EARTH Rode Amt □ WRAY, UNK BIG CITY ARER DARK Norton (CO CED 211) □ WYMAN, BILL BILL WYMAN Saretuary (CD CMF □ WYMAN, BILL MONKEY GRIF * 

□ YOUCEF EL-OUJDI ORIGINAL RAI Galaxy (CO 2052002) □ YOUNC, PAUL LOVE HURTS Falcon (CD UN 3202) □ YOUNG, SHAUN RED HOT OADDY GooTn (CD GRCD 6062) 
MUSIC DVD Doowoç POP/ROCK WW □ ROXY MUSIC INS10E ROXY MUSIC CLASSIC ROCK (CRP17M) RockVRoU □mcOICON EDI 

Singles 
□ TDMER VALVï RATS Prtdnd 02' PREC Offl 
Q TDNTTE OM.Y DANGER Huisy 112' HUSSYB 007) DANCE □ ANT 4 LHNY OEE MOVWG ON Yt(< 02' YOEX181 □ BA0BINGA4ID STOMPIN Vertical Sound (12' VS 011) □ BIOGROUND CET BUSY ST)! OK House 02" OKH OOD □BJORK. HARAU MIKOMAP EP Deep ftms 02- DEC 016) □BRAHems our for tue lads «te nr 0757 cmedi □WEST, DAVID SUFTEEIKGISLANO Solaris 02- SERS 005) 

KEH UPS MOTION SICKNESS Adiifl 02" AOI008) 

□DOOUYO FROM THE LAB Lewis Recoidings 02'OH 210SV) □ DOUGLAS KICK IDENUTY EP Wallop 02' WAli 031) □DUBOIS, FRANÇOIS BLOOD Urban Torque 02* URIR 026) □ERICK M0R1LUD JA2Z IN YOUR FACE SuWimml (ET SUB165) 
□ FILO 4 PERI IN YOUR FACE Primai 02' PR10091 □FREAKAZOIDDAJ.NYFILA' n ni in □ GAEliE CIVE FF BACK Hussy 02" HUSSY 043) □COPHER, A1EX SPAM EPOillerenl 02" D1FB10591) 
□H40AN MANGA Gvint Whetî 02* GIAHT 048) □ HOCCOTRON ARE YOU AKIUER Confuscd (12* CON 057) □ JACKSON, PAUL SOULS AudMierw 02* AT 023) □ JOS SOME K1NDA FUNKY SHTF fonctional Broais 02* FM041) □ JIMPSTER AMOUR Frwrangc flr FR 075) □ K90 RED SNAPPER 2006 Dalaless 02* DAT 005) □ KRUSE, M0N1KAWH0S EP Termina) M 02* WHDS EP) □LAID FEAT. JON HARSH BEUEVE IN ME Lwded 02* IDAO120) □IDVE LEE, TIM AGAINSIREMIXES Tummy Taich 02* TUCH127) □ M3PR0JECTABETTERMANEP Dartioom Dubsn2*DRD012) □ MCAFFER, GUY UNEITLEO Raw 02* RAW 35) □ MIIK N SUOAR HAS YOUR MAN GOT SOUL Mit n Saqar 02* MSR 094RI □ MONTIRO HAIRY HITS Renaissance 02* RENX 036) □ MY DIGITAL ENEMY RUNAV7AY My DigM Enemj 02* MDE COI) □ NYNEX 4 TUENT GOOOBYE SIS 02* SR2019) □ PARU, JON, VS TOMMYKNOCKERS NEW HORIZON Cal (CD CDCUS 35) □ PRESIA PETER REPLAY Apple Jaw 02* AIR 6131 □ PRESTA. PEIER THE LATIN EXPRESS Apple Jaxx(12* AJR 614) ■ RAOID 4 ENEMIES UKE THIS EMI (CD CDEH m □ REKIDNEXI SI OP CHICAGO Rddds 02* REKIDS 002) □ R080SAPIANS WHATS WR0NG7C0ME ON Dcnd Famous 02* DE 03) ■ RGYKSOPP BEAUTIFOL OAY W1TH0UT YOIJ PIAS/WaH 01 Sound (S* V/AUT113 CO WAUD113 r WAUS1BI □ SANTOS STOP WHAT Distincte 02* OISNT166) □ SAWTOOTH SOCKA PUAT WANCE EP Dol Btepfl2* OBR 0091 □ SCHUMACHER, THOMAS HOME 273 SpMeug OT SPIEl 035) □ SCRATCH MASSIVE MAKE IIHIGH No Future 02* NORIOOS) □SECREIHERO JACK ME Stay Dp Fmevtf I12*aif8« □ SIMIAN MOBILE D1SC0 HUSTLER Mstme 02' KUSUNE 0361 □ SOHIQOETONIGHT AlunSilWFQ2'A2NY23U □STRANCE FRUIT PROJECT SOUL CLAP Real tme 02 OH^BSO □TEN VELOEN, MARTUNIW1SH U WOUID Pbmc'lrc 02 PH21I □ THOMAS, KEHNETH ORANGE Hoi» 02* liOPE 601 □ TICERSKIH KNIGHI1B Deep In RlNOm 02* 01R OOIl □TODSYS MATHEMAT1CSIH1T GO Kudos 02 FW08I 

™ POP □BIAISE TARA PAPERBACK CUCHE REMIX SpAes (CD SPKSCO 07) F 
lro □BREED77AUVEAft)crts(r JASUK03OCOJASCDUK3O) L □CIRCUÏTS RADIO SILENCE TrySden« (7* TRYS 001) F □ CIARA HILi MEETS KING BRITT 010 ! 00 WRONG Sonar KpTfitiv (12* SK095) L □ DECLAN (TROURKE SARAHIASTNIGHT IN A OREAM V2 (COWR 5036403) F DDR ROBBERFUNK RIOING THE RATMAN GPS (7* GPS 007) -—□ DOAIERS DONT GO Galley (7* GALLEY104S CD GAliEY 104C0S) F " □H0USEBREAKER2LAST STA1,D (FOOTBAli SONG) AlIanFic Jazz IT JAKXX036) \ O MERZ S1LVER TREE EP Gronland (ON DBGRON 37 CD CDGRON 37) I □ PERCY X PRESENTS THE SEPAR1STS SHAKE YOU DÛWN EP Sana 02* SOLLA198) I □REMOTE.THE SHITS G01NG OUI Globaî UndGrgtpund 02* GUSIN 013 ON GUSIN 01301G) \ „e □ RICKY WE ARE ENGLAND Beat Craay (CO BEAT 007CD) I ' ' □ SERENA-MANEESK DRAIN C0S.MET1CS FKayioud» (CD PLAYR 7CD12* PtAYR 7T7* PIAYR 7S) ) □THOUSAND NATURAl SHOCKS UNDER THE SON PIAS (7* SEVLN 004) ™ O VARIOUS SOUL PATROL PRESENTS FOOTBALL EP Ccmpost (12* COMP 2261) I .hm □ VARIOUS KEEP MOTHER 3 Rie 00' ERAZE10146) □WEEKS, NORMAN HOID ON INC DIXON Sonar Koilediv 02* SK101) □ WRECKIESS ERIC WHOLfWlOE WORLD 4 ENGLAND WAYNE FiBce Panda 

S SHAM 69 4T1IE SPECIAL ASSEMBLV HURHY U? ENGLAND telophor» (CD COR 6704) □ SMOC ROCK Bffimi R1SER Aajli SiNtr 02* A2NY224) □ TNROSBY, HOUY EVERYTHING SINGS DUT Woo Me (CD SPUNKPR OOU □VARIOUS WISDOM RiODIM M 00* MREC 470) 
ROOTS □ DISTANCE TRAFFIC PhnetMu 02* ZIOMBI □ MRK14 FRACK EP Plancl Mu 02* 210153) 

■ ROUBLE S1R1PS HATE, ME Transgrtssrar ICD TRANS 029) S SHAKIRA HIPS DONT LIE Sony BMÛ ICD 82876842702) ■T1 YlHV VOU WANNA AUanlic (CD AT OÎ44CO) 

Pinball And Otlier Stories (Zonophone 3607182) Chartbooks show that Brian Protheroe's only hit, Pinball, 
1974, so it's no great surprise that it's taken so long for EMI to get round to releasing the first compilation of his work - but it's a great shame they didn't do so earlier, since Protherœ is an excellent singer/songwriter, witty and literate with a warm, expressive singing voice. Pinball is a work of minor genius; a reflective piece starting with gentle acoustic guitar, it builds gradually, with honking sax, pretty vocal counter mélodies and much more. Follow-up Fly Now is very différent, but equaily good. Taking its eue from Paul McCartney's Monkbeny Moon Delight off Ram, it's much lighter in tone, and a lot of fun. Pleasing little vignettes such as Monkey, the pseudo-classical, shifting tempo melodrama I/You and the cautionary Money Love are other standouts on asurprisingly good compilation. 
Lindisfarne The Collection - Meet Me On The Corner CSanctuary Midline SMETD 

Lindisfarne managed to remain popular with purists even when enjoying major commercial success and widespread acclainn. This mid- priced three-CD compilation cherry-picks 39 of their best studio recordings from 1978 onwards and adds 19 live recordings, including versions of their early hits such as the haunting Lady Eleanor and Meet Me On The Corner. Their excellent harmonies and tight instrumentation helped them to prosper where others would have failed. 
Beginneris Guide To World Music (Nascente NSBOX 026) a With many World Cup- tliemed compilations scraping the 
barrel, this refreshingly différent sélection simply showeases a track from each and evety one of the 33 nations in the finals, presenting them over three CDs labelled, respcctivelv, World Party, World Café and World Chili. There's some unlikely, challenging and enjoyable bedfellows here, with the sufprisingly soulful King Mensah scoring for Togo, hip-hop collective Sens Unik plajing a blinder for Switzerland, and Hassein Farjami hitting home for Iran with the haunting Jahromi. 



Singles 

/à 
The deleted Gnarls Barkley single is finally 
dethroned by RCA signing Sandi Thom who 
shifts up one place this week with a heavily 
marketed I Wish I Was a Punk Rocker. 

GNARLS BARKLEY CRAZY mmrfei 2; 7 SANDI THOM 1 WISH ! WAS A PUNK ROCKER (WITH FLOWERS IN MY HAIR) rca 3 2 INFERNAL FROM PARIS TOBERUN W 4: 4 a COOL J FEAT. JENNIFER LOPEZ CONTROL MYSELF 5;Ô KEANE IS IT ANY WONDER? « 6 : 6 R1HANNA SOS Wto 7; 18 THE FEEUNGFILLMY UTILE WORLD sw 8^12 PINKWHO KNEW 9 1 3 CHRISTINA MILIAN/YOUNC JEEZY SAY1 Da J™ 10 5 RED HOT CHILI PEPPERS 0AN1CAUFORNIA vmm music U22 DAZ SAMPSON TEENAGE UFE ■ EWJ« 12 30 THE ORDINARY BOYS VS LADY SOVEREIGN NINE2F1VE wtwtfPoîjdor 13 i 14 PRIMAI SCREAM COUNTRY GIRL Cokmfa 14! 10 THE KOOKS NAÏVE W 15 9 BEATFREAKZ SOMEBODY'S WATCHING ME Oui 16; 8 ORSON BRIGHT1DEA 17 U BUSTARHYMESTOUCHIT Wkcok 18;27 NERINA PALLOT EVERYBODYS GONE TO WAR Mthn® 19:13 SNOW PATROL YOU'RE ALLI HAVE Ftwi 20 15 THE RACONTEURS STEADY. AS SHEGOES xi Si* (totcmuw 2004 CnmwBÎBïKaiSSSFMB 2006 

GHARISMRKLEYCRAZY INFERNAL FROM PARIS TO BERLIN CHRISTINA MIUAN/ÏOUNQ JEEZYSAYI 
BEATFREAKZ SOMEECDyS WATCH1NG ME 5HAYNE WARP NO PROMISES LL COOl J FEAT JENNIFER LOPE2 CONIROL MVSELF PAZ SAMPSON TEENAGE UFE BUSTARHYMESTOUCHIT 
REP MOT CHILI PEPPERS DANICAL1FORN1A BAPPIEL & SKINNEfi & UGHTNING SEI 
SANPI THOM 1 WISH I WAS A PUNK ROCKER (WITH aOWERS IN MY HAÏR) THE BLACK EYEPPEASPUMPIT SEAN PAUL TEMPERATURE 
ONT FEAT. EMPEE L1STEN TO YOUR HEART NOTPRIOUS BKL- NASTY G1RL THE BLACK EYEP PEAS MY HUMPS 

U1 GNARLS BARKLEY CRAZY-SINGLE VERSION ïtow 2 O KEANE ISIT ANY WONDER? umwnai J; 3 SHAKIRAHIPS DONT LIE 4,38 LORDIHARD ROCK HALLELUJAH SI«,BMO 5 2 RED HOT CHIU PEPPERS DANI CAUFORNIA Wiw 6 5 SANDI THOM I WISH 1 WAS A PUNK ROCKER (WITH FLOW IERS1NMYHA1R) Sor/BUG 7 ; 4 RIHANNASOS 8 10 PINKWHO KNEW s«n,mc 9 11 THE FEEUNGFILLMYLinu WORLD itenai 10! 6 MARY JBUGE&U2 ONE Uftmii U 19 THE ORDINARY BOYS VS LADY SOVERE NINE2FIVE 12 25 TEXAS UGHTNING NO NO NEVER 13 8 INFERNAL FROM PARIS 10 BERLIN untoui 14:12 U COOL J FEAT. JENNIFER LOPEZ CONTROL MYSELF 15 36 DAZ SAMPSON TEENAGE UFE So^BUG 16 23 JACK JOHNSON UPS10E OOWN 1? « NERINA PALLOT EVERYBOOTSGONE TO WAR vin* 18,15 SNOW PATROL YOU RE AU ! HAVE te -o 19; 13 THE RACONTEURS STEADY, AS SHEGOES M« 20 17 THE BULCK EYEP PEAS PUMPIT U-wnJ 

The Officiai UKS 

Only We Know, whldi sokl 21,033 when débuting at 

higher sales of 21,653. Keane's last single, This Is 

arriving just 10 v^eeks after fîrst single Stupld Ciris 

1 1 
2 1 SANDI THOM I WISH I WAS A PUNK ROCKER (WITH FLOWERS,J .emiV5n.:«PiRT'.GlE'l-:.llTl'te          GNARLS BARKLEY CRAZY  
3 15 2 KEANE IS IT ANY WONUEKi' 

~r T ÏÏSnA^MS TO BERLIN" Mvmmam 
5 

E 
19 2 PINKWHO.KNEW ^ 

1 
r RONAN KEfflWG & KATE RUSBIf ALL OVER AGA1N P(,ior,e5I8I2,ll, 

PAUL OAKENFOLD/BRITTANY MURPHY FASTER KILL PUSSYCAT 
8 2 7 nèiiyfurtadomÀneater®  . teamW(rtsiii 
9 LL COOL J FEAT JENNIFER LOPEZ CONTROL MYSELF [il i 11   _ 1 y 10 5 3 PRIMAI SCREAM COUNTRY GIRL   ni 
11 j TONY CHrÎsTIE (IS THIS THE WAY TO) THE WORLD CUP? (Pleeth) Wam^^ppe'l/Sorr/ ATY/Xiishncr (Sedaka/Greenneid/Biq Geonje/Stringer) Tug C0SN0G16 (P) 12 
13 U 4 BUSTA^HYME^STOU^ 
14 6 3 THE ORDINARY BOYSFEAT. LADY SOVEREIGN NINEZFIVE^^^ 
15 14 3 NErTNA PALLOT EVERYBODY'S GONE TO WAR 
16 10 3 THE FEELING FILL MY LITFLE WORLD 
17 8 BEATFREAKZ SOMEBODY'S WATCHING ME (BejtfiwVl) EMl (GcrBy) DiUlMIAlDCOSm 18 12 CHRISTINA MILIAN/YOUNG JEEZY SAY I 
19 W STAN BOARDMAN STAN'S WORLD CUP SONG 
20 16 RED HOT CHILI PEPPERS DANI CAUFORNIA (Rubin) WC (Kietfs/Rea/Fni«iante/Smth) Warner Brothers W715C01 (TEN) 21 7 3 MATT WIUJS UP ALL NIGHT 
22 LEANN RIMES AND ITFEELSLIKEo 
23 THE AUTOMATIC MONSTER 
24 8 " DAZ SAMPSON TEENAGE LIFE 
25 21 4 ORSON BRIGHT IDEA 
26 20 11 THE KOOKS NAÏVE (Ho! fer) Famous (PrildUFd/Harris/Ralfer ty/Garred) VL-g* VSC0n9U (E) 27 17 8 SHAYNEWARD NO PROMISES 
28 18 4 SUNBLOCK FIRST TIME 
29 23 7 CHICANE FEAT. TPM JONES STOKiP lN l® 
30 r MICHAEL JACKSON YOU A'RÈ NOT ALONE (KcL'y) Zomba (Ke'ly) Edic 82876773402 (ARV) rr PAUL SIMON FAI HER & DAUGHTER 
32 25 7 î^pW PATROL YOU'RE ALL I HAVE 
33 30 3 JA£( JOHNJO^UPSIDE DOWN 
34 29 10'. MARY JBL1GE&U2 ONE ~   
35 26 7 mjY^GWH^ 1 
36 32 14 ORSON NO TOMORROW 
37 M LOLEMTAHOLLOWAy LOVE SENSATION '06 
38 EMBRACE WQRLpS Al YOU FEETo 



Singles Chart 
/A, 

39 23 THE RACONTEURS STEADY AS SHE GOES 
40 f CORINNEBA1LLYRAL li'Uliii, M'FEING 
41 1 7 ROBBIE WILLIAMS SINSINSIN 
42 8 FALL OUT BOY DANCE, DANCE A.TWi Sony ATVyOflicaqo X/Sdl£we/100.000ï/Itf (WmU/SfLmp/Huripy/rrahnwn) SOrtury 9376031 (01 43 THE BLACK EYED PEASPUMPIT 
44 34 CHRIS BROWN YO! (EXCUSE ME MISS) riants/Davis) Oirly Dre/Univf rsal/Lil Vidal (Harriî/Davns/Austin) J.ve 62676832192 (Irapori) 45 | 33 12 NE-YO SO SICK 
46 j 44 * CORINNE BAILEY RAE PUT YOUR RECORDS ON 
47 331 DIRTY PRETTY THINCS BANG BANG YOU'RE DEAD Sardy) EMl/Chrysalis/CC iDirly Pretty TKnqs) Vcrtigo 9854376 lU) 48 BADDIEL/SKINNER/THE LIGHTNING SEEDS 3 LIONS© 
49 THE FUTUREHEADS SKIP TO THE END 
bl) CRAZY FROG WE ARE THE CHAMPIONS 
51 T-PAIN l'M SPRUNG 
52 48 12 PINK STUPID GIRLS 
53 / f THE STREETS NEVER WENT TO CHURCH © 
54 BOY KILL BOY SUZIE 
55 84 21 JOSE GONZALEZ HEARTBEATS 
56 36 2 TAKING BACK SUNDAY MAKEDAMN SURE to,8r.w„mirauiB,, 
57 =0 F NINA SIMO^ NO - l'VE GOT LIFE 
58 YOUNG STANLEY SINGIT FOR ENGLAND 
59 LORDIHARD ROCK HALLELUJAH o m 

^60" PRINCE RJRY UmîfsalMCSÏD4046241) 
61 5F 14 THEFEELINGSEWN isWC]B20(U) 
62 43 2 ,S^£t0^SERSIDE — 63 MARIAH CAREY SAY SOMETHIN' © ^ m 
64 r SEAN PAUL TEMPERATURE    
65 45 3 AN^^AIRVWVES THE ADVENTURE ^H^uui 
66 f GOMK GIRLSHAPEDLOVEDRUG ammi 
67 SIGNALT & SIGNAL 2 STANDING TOGETHER - WORLD CUP 2006 
68 70 3F KANYE WEST FEAT. JAMIE FOXX GOLD DIGGER .r.T,„n 
69 69 ;.17 FALL OUT BOY SUGAR, WE'RE G01N' DOWN 
70 51 S sFgur ros hoppipolla EMIC0EM6n(EJ 
TT - F JAMIROQUAISPACE COWBOY ^ ^ 
72 PANIC! AT THEDISCO BUT IT'SBLI TER IF YOUDO^^.^^ 
73 THE DARKNESS GiRLFRIEND 
74 3 LIL KIM WHO^ 
75 1 15 MADONNA SORRY 
■ a« a M» ■ Hqtel New Entiy ® PWmum (600.000) 0 Sdver (200.000) H Highesl Ciunber © GcL<i (400.000) 

Boyzoru^tolQ tihrfek! 

SportsAld charity, and is a remake of Os ThisTheWay 

puiïojRiïcoiœsoif» ^^vwramQMB sa a»™ « sos 12 SEWHSl swacoviw?! 

S? KJh SANOITHOM ! WISH1WAS A PUNK ROCKER (WITH aOWERS IN MY HA! ; ta 211 GNARLSBARKUEY CRAZY .m-'LF,-. 
Ma KEANE IS IT ANY WONDER? 4|3 INFERNAL FROM PARIS TO BERLIN E-x. 5 17 PINKWHOKNEW Q© RONAN KEAT1NG FEAT. KATE RUSBY ALL OVER AGAIN :. 71© OAKENFOLD FEAT. BR1TTANY MURPHY FASTER KILL PUSSYCAT 8 © NELLY FURTADO MANEATER 91 4 Ul COOL J FEAT. JENNIFER LOPEZ CONTROL MYSELF w u-- 10| S PRIMAL SCREAM COUNTRY G1RL c ■ 11 9 RI H ANNA SOS 121 U BEATFREAKZ SOMEBODY'SWATCHING ME Data 13 12 NERINA PALLOT EVERYBODY^ GONE TO WAR UftfVx 14 10 THE FEEUNG FUI MY LITTLE WORLD Utoxi ISj 13 CHRISTINA MIUAN/YOUNG JEEZY SAY I C- ' ; - 16) 14 WILL YOUNG WHO AMI Soiyeus 17116 RED HOT CHILI PEPPERS DANI CAUFORNIA Wamer t-c-, 18 18 SNOW PATROL YOU'RE ALL 1 HAVE ftor. 191 6 THE ORDINARY BOYS VS LADY S0VERE1CN NINE2FIVE 61 20:19 BUSTA RHYMES TOUCH IT immw 211© TONY CHRISTIE (1S THIS THE WAY TO) THE WORLD CUP? Taj 22)25 JACK JOHNSON UPSIDE DOWN lâand 23)23 ORSON BRI6HT1DEA 24)24 ORSON NO TOMORROW Metuy 25)22 CORINNE BAILEY RAE PUT YOUR RECORDS ON Cood Cnx^tMl 26| 21 SHAYNE WARD NO PROMISES Sary bmû 27120 ROBBIE WILLIAMS SINSINSIN 28© STAN BOARDMAN STAN S WORLD CUP SONG h»w 29)7 MAH WILLIS UP ALL NIGHT M«c.r; 30130 BEVERLEY KNIGHT PIECE OF MY HEART 31)26 THE KOOKS NAÏVE vm 
33] 29 JAMES BLUNTW1SEMEN AHantx 34) © CORINNE BAILEY RAE TROUBLE SLEEPING GoxlCwe/tMJ 351© LEANN RIMES AND IT FEELS L1KE 36128 SUNBLOCK FIRST TIME Stodh*n 

i Mrlsb/vrkleycra! 

7 HQ TONY CHBISTIE AS TH1S THE WAY TO) THE WORLD CUP? ? 7 LLCOOLJFEAT. 10jO OflKEWFOU) FEAT. BRITTflWY MURPHY FASTER KIU PUSSYCAT 10 BUSTfl RHYMES TOUCH FF  4 PRIMAI SCREAM COUNTRY G1RI  
15|T BEATFREAKZ SOMEBODyS WAICHING ME 
18' 13 CHR1STINAM1LIAN/Y0UNGJEEZYSAY1 9 PAZ SAMPSONTEENAGE LIFE S MATT WILL1S UP AU N1GHT I NER1NA PAUOT EVERYBODVS GONE TO WAR 22jl6 SHAYNEWARDNO PROMISES 5 LOLEAnAHOLLOWAY LOVE SENSATION'Oô 

5 PAUL SIMON FATIIER AND DAUGHTER 9 HEUHG FUI MYL1TTLE WORLD g CORINNE BA1LEYRAE TROUBLE SLEEPING 3 RED HOT CH1U PEPPER5 DANICAUFOBNIA 
30120 CHICANE FEAT, TOM JONES STONED IN LOVE 
32i 271 MARY J BUGE & U2 ONL 
Ail the sales and airplay charts pnblished in Music Week are also available online every Sunday eveinnq at www.niiisicweek.com 



Albums 

M 
Mercury's first number one since Wet Wet 
Wet's Popped In, Souled Ont nine years ago, 
Orson's Bright Idea shoots straight in at one, 
preceded by one hit single and ad campaign. 

ELOZOOM-LIVE 
5! 1 MICHAEL FL4TIEY CElTiC TIGER fe.^vv.MWi 
71 8 CUNS N- ROSES WELCOME TO THE VIDEO ' 
9j9 BON JOVI THE CRUSH TOUR M*** v J» 1» 
ni 14 TINA TURNER CELEBRATE - THE BEST OF £v cw*, m 
13 17 THE WHO UVE AT THE ISLE OF W1GHT FESTIVAL 1970 va , vntv 
1S 16 MADNESS AT MAOSTOCK EVCtotalPi 
17115 THE SMITHS M COMPLETE PICTURE ^v^v^uv. 
19|17 QUEEN L1VE AT VVEMBLEY STA01UM (E) 

dUKQarU Company 2006 
tr.Tj.i .i.i .w ri - /.o swrininiimiimunr 

ip 
VARIOUS ULT1MATE NRG MitartW.WoAKAMmi) 
VARIOUSFUNKYHOUSE SESSIONS 06 

71 5 VARIOUS NOW THATS WHAT1CALL MUSICI63 EMIAftsWUiwaiiD 
9i8 VARIOUS CLASSIC FM AT THE MOVIES a®» m ia.™ 
Ul7 VARIOUS THE BANDS 06 tuiv™»® 
13; U VARIOUS OU 10 GkteiitotosAmimHE) 
isjO VARIOUS TOP GUNIOST) WumiùaEN) 
17117 '18 0 VARIOUS THE NO 1EUPHORIC DANCE ALBUM itatolTEN) 
19115 VARIOUS HÛUSEWORK SONGS 11 EHI 

Ul ARCT1C MONKEYS WHATEVER PEOPLE SAYIAM THATS WHAT l'MNOT Oomn, 
3 j 3 CORINNE BAILEY RAE CORINNE BAILEY RAE EMI 
51 U RED HOT CHILI PEPPERSSTAOIUMARCADIUM Vtoita 
7 j 6 WIU.YOUNGKEEP ON toBMC 
9; 8 SHAYNE WARO SHAYNE WARD s»» m™ 
ni 10 JOURNEY SOUTH JOURNEY SOUTH 
13 12 CORILLAZ DEMON OAYS 
15:14 HAm-n STARS OFCCTV  Atofe/ito, 16)16 MASSIVE AHACK COLLECTEO-THE BEST OF Vr». 17 15 ANDY ABRAHAM THE IMPOSSIBLE OREAM SwjBMC 
19 : " 1MADONNA CONFESSIONS ON A OANCE FLOOR va -, (te 

The Officiai UK j 

2004 but did no 
2005. It 

JRSON BRIGHT IDEA 
2 Y RED HOT CHIirPEPPERSSTADIUM ARCADIUM Wm(r8rolteTOJJm67nim 

~T T 3 FEEDER THE SINGLES® E[MCHnvM,n 
' 4 3 s ISNOW PATROL EYES OPtM ® 

5 o PINKI'M NOTDEAU® UAnn/Modin/Dr LiA^alWCIJi'AfcrahaJryPiri/V.ir:    141»™,3,2,™ 
6 9 i, ITHE KOOKS1NSIDE IN/INSlUt UUT ® «40™® 

~T T [ZERO 7 THE GARDEN ® Atlantic 51011ZB575 (TEN) 
8 10 ss Jack johnson in between dreams ® j © i Mtoitwvœozsztui 

, 9 8 6 GNARLS BARKLEY ST ELSEWHERE ^ ,6^ 25646326720») 
10 15 5 NINA SIMONE THE VERY BEE 1 UE RCA 82076805532 (ARV) 
11 > » CORINNE BAILEY RAEC0R1NNE BAILEY RAE ® 2 Goat Groovt/EMI 354U72 tD 
12 7 ITHE FUTUREHEADS NEWS AND TRIBUTES 679 2564633522(1») 
13 H 10 ! MASSIVE ATTACK COLLECTED - 1 Ht BPS 1 UL ® : D1 ^inCOOTE 
14 7 3 jTHE RACONTEURS BROKEN BOY SOLDIERS 
15 3 m jJACKJOHNSONCURIOUSGEORGE(OST)® 

, 16 
À AFIDECEMBERUNDERGROUND «mcnKOSSSÔlSm 

17 2 |ANGELS & AIRWAVES WE DONT NEED TO WHISPER ® 
18 71 Si KELLY CLARKSDN BREAKAWAY ®® 1 RCA 82876690262IARW 19 25 65 ! KAISER CHIEFS EMPLOYMENT ® 5 ® 1 Due/Wvtfw BUR093COX (Wi) 20 24 7 (THE ZUTONS TIRED OF HANGING AROUND ® Mte«iicOLTC0040(AS») 21 26 o iNERINAPALLOTPIRES® | Melvan/PaCol/Wil! rq lathfk», 5101132862(1»! 1 22 5 2 PET SHOP BOYS FONDAMENTAL r-u-xccto:® 23 o 30 THj^MlilNG^^NES FORTY LICKS ® 2 ®. VrosVDccca 01770X2964 E J 24 7 SHAYNE WARD SHAYNE WARD.® 
25 18 u BEVERLEY KNIGHT VOICE - THE BEST OF ® 
26 1, 28 W1LLY0UNG KEEP0N®3 Son, 8MG 82875749552 (ARV) (27 60 1° DAVID GILMOUR ON AN ISIAND ® M 3556952 E : 28 14 6 |B SPRINGSTEEN WE SHALL OVERCOME - THE SEEGER ^SJONS^ 

' 29 » 21 JOHNNY CASH RING OF PIRE - THE LEGEND OF ® MrfVUUTV 9887850 W 30 20 FALL DUT BOY FROM UNDER THE CORK TREE ® Unan B000414002 (U) 31 3 s |THE STREETS 1 HE HARDEST WAY TO MAKE AN EASYjTWNG^^ 
32 6 RIHANNA A GIRL LIKE ME Roqi^lurtHfl/SlaT^le/Roleni/Cityj'CorWofl/Nablîs DriJjm 9878575(0) 33 16 PAN1C! AT THE D1SC0 A FEVER YOU GANT SWEAT OUT ® 

i, ^ 86 GREEN DAY AMERICAN IDIOT ® 3 ® 3 Rm» 9367488502 (TER) 35 19 Akuxu MUNlLtYii WHAIEVER PEOPLE SAY IAM, THAT'SWHAL®;, 
36 89 THEKILLERS H0TFUSS®4 Sitotan/The Kilkrs/flwrers ^ UZARDOIHP) o 37 3 THE BEAU IIFUL SOUTH SUPERBI ^ 
38 4 DIRTY PREHY THINGS WATERLOO TO ANYWHERE ® 



éHUi 

Albums CHart 

/ // W 39 16 2 BUY K1LL BUY G1V1L1AN 
40 42 53 1 Ht BLAUK tYtU PtAS MUNKEY BUSINESS ® 3 ® i 
41 41 22 JOSE GONZALEZ VENEER ® 
42 40 54 GORILLAZ DEMON DAYS ® s ® 2 te OTOEMUE 43 61 33 >USSYCAT DOLLS PCD ® ? ® 1 AiM 9885657lU) 44 45 4 JOHN FOGERTY THE LONG ROAD HOME 
45 44 i JAMES BLUNT BACK TO BEDLAM ®, ® 4 RûIfu«yHc9Jrtti Atlanlic 7567837525 OEN) 46 43 52 COLDPLAYX&Y®7®4 SoppSWdptr/ffitiion ■ . 
47 51 85 l(EANEH0PESANDFEARS®6®3 1^01081450» 48 39 3 MARK KNOPFLER & EMMYLOU HARRIS ALL THE ROADRUNNING ® 
49 B" 37 GUNS N' ROSES GREATEST HITS ® 3 ® 2 Cfck/GmsifSose Gîlfe» 9862103(1)1 50 / THE UPPER ROOM OTHER PEOPLE'S PROBLEMS 
51 36 = HAYLEY WESTENRAODYSSEY 
52 47 18 JACK JOHNSON ON AND ON® Dre/Ulaid 664400750122(1» 53 29 ,2 BEE GEESNUMBERONES 
54 46 14 WE ARE SCIENTISTS WITH LOVE AND SQUALOR ® y™,C0VOS270B 55 r BREAKS CO-OP THE SOUND INSIDE F^ptae 8733512® 56 JACK JOHNSON BRUSHFIRE FAIRYTALES ® 
57 37 3 NEILYOUNG UVINGWITHWAR Reprise 9362443352 flllfl 58 34 3 HOT CHIP THE WARNING EW13566402 (D 
59 59 33 SUGABABES TALLER IN MORE WAYS ® 2 ® i Islanti 0108162(0) 60 53 9 MORRISSEY RINGLEADER OF THE TORMENTORS ® Tatadr ATKOX016 (P) 
61 37 25 MARY J BLIGE THE BREAKTHROUGH ® 
62 56 71 KT TUNSTALL EYE TO THE TELESCOPE ® s ®. R^essCDOEWB 
63 f BOARDS OF CANADA TRANS CANADA HIGHWAY WjnlWAP20()CI)WI10 
64 68 24 RONAN KEATING10 YEARS OF HITS ® 3 © i (Wrtfcr 9868455 II» 
65 o 69 BON JOVI CROSS ROAD - THE BEST OF ® 5 ® 7 Weitm 5229362 (01 
66 54 11 SIGUJR ROS TAKK ® ml33Sléî2(Q 
67 63 45 ROBBIE WILLIAMS GREATEST HITS® 6©5 0^8668192(0 
68 4, 22 TAKE THAT NEVER FORGET - THE ULTJMAIE CULLEC1 iON®^^^ 
69 70 84 SNOW PATROL FINAL STRAW ® .< ® 1 frctlcn 986540811» 
70 66 10 EMBRACETHISNEWDAY ta ieoeniieme ISOM60CO 67181 ) 
71 O 43 MARIAH CAREY THE EMANCIPATION OF MIMI ® 2 ©. OefJam 9881270 (10 
72 75 3, FLEETWOOD MAC THE VERY BEST OF ® 2 Flrtlï.ood Mac/McLeWVariouG         WSM 8122736352(100 
73 69 6 TAKING BACK SUNDAY LOUDER NOW 
74 0 13 JOHNNY CASH WALKING THE LINE - LEGENDARY SUN 
75 0 5 JAMIE FOXX UNPREDICTABLE ® J 82876730492 (ARV) 

■ Hajlipîl fvw Epl[y ©PUtam 1300.0001 ®Sta 160.000) ■ Sa*! :.5o% 

S r: 
" SKSIMIAYTJ îwSI™523 

""S1"61 0 raST351 

si aSÈe» THERflOQKIBJlSM 

hit-l.iden and digitally remastered Forty 

FathcFs Day 
from the Top 75 

98-60-27 in ttw last fortnioht Its sales 

far sold 243,496 

STAN BOARDMAN STAN S WORLD CUP 50NC BRIHANY MURPHY FAS1ER Klll PUSSYCAT TONY CHRISTIE (1S TH1S THE WAY10) THE WORLD CUP? LOLEATTA HOLLOWAY LOVE SENSATION '06 SIGNAL 1 & SIGNAI 2 STANDING TDGETHER-WORLD CUP 2006 
THE RACONTEURS STEADY AS SHE GOES ANDY BELL 1U NEVER FALL IN LOVE AG; 

THE RACONTEURS BRI 
ARCTTC MONKEYS V.'HAI EVER PEOPLE SAY1AM. THAT S V/HAT FM Mïï BOARDSOi CANADA TRANS CANADA IIGHWAI THE PRODIGY THE1R LAW - THE SINGLES 1990-2Q( 

[LY LAST OAYS OF WONDER scmm poum white bread black beer 

RED H0T CHILI PEPPERS S1ADIUM ARCAD1UM AnDECEMBERUNDERGROUND GREEN DAY AMERICAN IDIOT GUNSN'ROSES GREATEST HITS VARIOUS WWE - WRECKLESS1NTENT TAK1NG BACK SUNDAY LOUPER NOW LESSTHANJAKE INWI 
10)9 PEARLJAMPEARLJAM 

NINA SIMONE THE VERY BEST OF THE COMMITMENTS THE C0MM1TMENTS (OSI), 
NORAH JONES FEELS L1KE HOME NINA SIMONE SONGS TO SING - THE BEST DE JAM1E CULLUM TWENTYS0METH1NG 
RAY CHARLES RAY (OST) NINA SIMONE LEGEND - THE ESSENTIAL 

HAYLEY WESTENRAODYSSEY RUSSELL WATSON THE VOICE - THE ULTIMATE COLLECTION N1C0LA BENEDETTIMENDELSSOHN: CONCERTO FOR VI0L1N KATHERINE JENKINS L1V1NG A OREAM KATHERINE JENKINS SECOND NATURE KARL JENKINS THE ARMED MAN - A MASS FOR PEAGE SIXTEEN/CHR1ST0PHERS IKON 
KARL JENKINS REQUIEM KARL JENKINS & AD1EMUS THE ESSENTIAL COLLECTION 



HE'S MADE 

UP TO LOOK 

LIKE THE 

LEAD SINGER 

OFKISS 

CADSOB Music Vision Awards 

In association with MTV 
Hammersmith Palais June 8 2006 
www.musicweek.com/cads 
Balcony tickets now available for £50 each 
Contact jamess@musicweek.com 
Sponsors: MTV, AFM Lighting, ONE8SIX, 
VPL, Music Mail, ITN Archive, Smoke & Mirrors, 
Promo, Music Week, MVRA, Pioneer, VTR, 
StudioThomson and CMCS 

Bl «f® ,£> music mail ilH smoKe&mirrors 
«Si l.'.il^WWaay mvpa @vbr CMCSGROUPPLC 


