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Impala's Warner dea! sparks revolt, 
as MoS and Gut quit Aim in protest 

Aim hit by 

Warner 

fallout 

By Paul Williams Indies organisation Aim is facing a potentiai crisis after two of its lead- ing members resigned over Impala's décision to back a Warner takeover of EMI. Ministry of Sound and Gut both quit the organisation at the end of last week, angry not only over the link-up by the European indie group with Warner, but cit- ing a lack of consultation about the move. 

As the largest member of Aim and one of the largest members of Impala, we would at least have expected to have been consulted." As head of Europe's largest independent record company, Pres- encer beheves the deal announced last week between Impala and Warner will worsen the position of 
"Ifs difficult enough to compete with two 'super' majors, but having a third 'super' major with Warner and EMI is going to make it even harder for us," he says. Gut founder Guy Holmes was unavailable for comment last FK- day. Under the Warner and Impala agreement, the independent group has agreed to provide "complété 

Channei4toplug 
ituisicTV gap 
ChannelFour initiative aims 
to underline its commitment 
to new music, with a raft ofnew shows planned 
in March p4 

and full support" for an acquisition of EMI by Warner which, if its takeover is successful, will meet 
■ Provide funding for new indie digital rights licensing platform Merlin ■ Ensure the divestiture of certain 
■ Pureue various other "behaviour- al" commitments to benefit the marketasawhole. Presencer, though, questions how these concessions would work. "The key point here is what- ever deal has been done between Warner and Impala, the reality is that it will be practically impossi- ble for these concessions to be implemented on a day-to-day basis," he says. Alison Wenham, the chairper- son/CEO of Aim - a member ofthe European society Impala - says the indie group is such a huge commu- nity that it has always had differ- 
live with différent points of view," she adds. She (urther notes Aim had kept members fiilly informed in its membership bulletins about its position on major record company mergere, which continues to be "no remedies, no mergere". The purpose of our organisa- tion is to improve the market for indies, which means improving the behaviour of the majors," she adds. paulw@niusicweek.com • News, p2-3 
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Howdoyou make 
it in America? 
The US campaigns for Corinne Bailey Rae, Imogen Heap and Franz Ferdinand are among those which will conie under the microsope at Music Wcck's Making It In America conférence, taking place at the Rich Mix 
tomorrow (Tuesday). The one-day event aims to demystify the typically tough 

American market w of focused case studies and 
US guests including Marty Diamond from the Little Big Man agency, Sony BMG's David Massey, Patrick Moxey from Ultra Records and Larry Rosin from Edison Media Research, will join UK names such as KT Tunstall's manager Simon Banks, Mike Allen and Kevin Brown from EMI and Lady Sovereign's manager Zak Biddu. The day's sessions include a look at getting started in the US; 

group session with the American guests examining the long-term viability of various British artists currently focusing their efforts on the US market These will be interspersed with case studies on Corinne Bailey Rae, Imogen Heap and Franz Ferdinand. Limited places are still available. To secure a seat, contact Imelda Bamford on 020 79218300 or email Imelda@mu5icweek.com. 
MW unyelfs 
awards shortlîst 

High limes for 
soundtracks 
MW investigates how the 
Oscars are reinvigorating 
music sales, as labels find 
the best ways to push soundtracks plO 
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Warner edges ahead in merger 
battle with a little help from Impala Match point finally for Warn 
By Robert Ashton Impala is looking lo redress the bal- ance of power in the music industry, after giving the seven-year struggle between EMI and Wamcr Music to gain control of each other a surpris- ing - and radical - new spin by join- ing forces with the US major. As Warner removes a huge reg- ulatory obstacle in its quest to acquire EMI by getting Impala on its side, the independent group is eyeing ahuge "pay-back" for its sup- port that it hopes will ultimately 

best." 

sectorthatcant footing with the mi preferred blueprint seems to bc for three "strong majors" - Universel and (pending clearance) Sony BMG and Warner EMI - and a redress of the industry's balance of fer, which it believes presently s outside of it with groups like Apple and its iHmes service. But, for ail the altruistic talk, ne fact remains: Warner boss Edgar Bronfman seems deter- lined to capture EMI. Warner made its initia], private approach to EMI on January 24. However, this time it had the indie 3 in its pocket Bronfman has spent the past couple of months hammcring ont what Impala chair- man Martin Mills calls a "pretty comprehensive" and fainding agree-  ' to deliver some fairly signifi- 

The remedies agreed include warner selling some recorded music assets and helping to fund the independents' digital platform, Merlin. Neither WMG nor Impala will amplify exactly what those assets are or who they will be sold to, although it is understood to relate to promises about sales, rev- enues and market shares rather than "an agreement to sell Atlantic UK". It is understood that Impala will negotiate alongside Warner and EMI with the EC compétition authorities about which recorded assets will need to be disposed of. Mills says any sales to indie groups will be completely "trans- parent". He adds, "We need to get [Merlin] offthe ground and Warn- er is committed to giving support to thaf Exactly how much financial support is also not being revealed at this stage, although it is thought that it is likely to run into many mil- lions, effectively helping to bankroll the fledging service. 
Three strong majors 
and a strong indie 
sector are best Martin Mills, Impala 

buy that support in the EC. It is also alandmarkmove. "Ifs the first time one of the par- ties [who want to merge] has come us and accepted that remedies ; necessary and accepted that a healthy indie sector is good for the 

If Warner is successful in digital deals. "The clever majors [uiring EMI it has also promised know their catalogue is not self suf- "behavioural undertakings". ficient," says Zelnik, adding that président Patrick Zelnik record companies are "weak" in says these mean it will not act like front of Apple, majors have done in the past - "The online situation is a big namely by blocking access to online mess; let's break walls down platforras or negotiating preferred together." 

Despite the initial appearance that Impala has performed an about turn in jumping into bed with Warner, Zelnik also strenu- ously déniés the indie group has ever been opposed to mergers - and specifically two majors combining. "This is not a change ofheart. We 

Impala the ace in the pack, as EMI 

and Warner mull merger options 
by Robert Ashton As Edgar Bronfman and Eric Nicoli put on their best poker faces to play another round of deal or no deal, it turns out Impala holds 

id that ace could complété a winning hand. The cards that could pave the way for a merger between the two majors after seven years of attempts and - with the EC expected to push the Sony/BMG deal into a phase II 

And if Warner can engineer an acquisition of EMI, it will also prove to be the second time Bronfman lias got the better of Nicoli - after stealing Warner from under the UK majorts nose in 2003. Bronfman, it seems, is the first major boss who has realised the European indie group may hold the balance of power at the EC compétition office, headed by commissioner Neclie Kroes. Impala's surprise victory in reversing the Sony/BMG merger at the Court of First Instance last 
2 MUS1CWEEK 0303.0? 

iiave cemented that view and persuaded Bronfman to approach Impala to see if they could broker a deal. It is understood that Impala président Patrick Zelnik started talking seriously to Bronfman in Docember. Zelnik himselfis surprised that it has taken this long for one of the majors to realise Impala may hold the key to power and approach them. Until now, the majors have acted with complété indifférence to the indie corn ty nd ttemptedto 

railroad their merger deals through before coming unstuck in the compétition minefield. "We've been consistently saying 'we want remedies'. But they don't come," he explains. Insiders suggest that Impala may have also spoken to EMI; indeed Impala chairman Martin Mills accepts that there are "always conversations between everyone". EMI would not 

î 

But it was Bronfman who took the initiative and the timing has played into his hands. Since Warner offered 320p a share to buy EMI last year, EMI has gone through painful changes, including the losses of Alain Levy and David Munns. At EMI Music Publishing, chairman and co-CEO Marty Bandier is set to leave in April after 17 years. 

É 



News is editei by Paul Williams 

is this the final rally? 

The highs and lows of EMFs share price Impala: indie champs 
to kingmakers 
The joumey from obscure European indie trade organisation to potential kingmakcr in one of the biggest music deals in history 

It can be traced from the formation of the association in Aprii 2000, just a few months after Time Warner and EMI reached their S20bn joint venture deal ta fold EMI's music business into Warner Music. This was the first of the proposed super mergers, with the majors exploring ways to move from five to four. 
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Channel 4 launches bid to fill music programming gap 

New C4 shows target 
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t)' sériés Musicool and Search For A New Pussycat Doll. 
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Indépendants shouldn't 

fear THE closure, says EUK 
EUK has promised indépendant retailers that the closure of THE will not affect the service they 

The company announced last week that it is to axe the THE opér- ation, only months after buying the rival distributor for £20m. The move means that THE's distribution centre on the Lymedale industrial estate in New- castle-under-Lyme, Staffordshire, will close, while its site on the near- by Rosevale estate will become an internet fulfilment site for EUK parent company Woolwortlis. THEs London buying office will be merged into EUK and the distri- bution ofaccessories and associated labels, including Vital's opérations, will transfer to EUK. For independent retailers, many of whom relied on THE for ovemight "top-up" supplies of CDs, DVDs and books, the news was worrying. "This is a concem. For top-ups for the weekends and spécial orders you could do that ail through THE," says one retailer. "They have a great telesales team and they are a great back-up for ail indies when they 

: 

need stuff quickly, and for the indies that don't have major accounts." "I am not sure what they are going to do," he adds. "We have to trust that they are not going to throw away a big part of their business." However, an EUK spokesman lold Musk Week that independent retailers had the full support of EUK managing director Uoyd Wigglesworth. The plan is to bring 

Our intention is to 
replicate the quality of 
service, even better it EUK spokesman 
quality of service that they have enjoyed previously with THE and maybe even better it, but certainly not to see it décliné. The only différ- ence will be that they will be serv- iced ffom a location in West Lon- don rather than Staffordshire." Yet doubts still remain. "EUK is getting very powerful," one indie retailer says. They are owned by Woolworths and it i îofov major suppliers." THE's Lymedale and Rosevale sites employ 639 people and EUK says that where possible staff will be re-deployetl within the group. Con- sultation with ail THE staff is cur- rently under way. The Lymedale site is expected to close in September, although redundancies may begin to take effect from the summer. The con- version of Rosevale is expected to be completed by July. 

Record labels buoyed by resurgence in compilations market as sales leap by 11.5% 

Fine focus boosts compilation sales 

i - 
The compilations market could be on the verge of a revival after several years of décliné, as labels learn to focus on key brands and 

Week-on-week compilation sales have been up every week since the start of December 2006, bringing the year-to-date total for 2007 to 3.80m units sold (to Sunday, February 18), an 11.5% increase on the same period of 2006. This figure stands in stark con- trast to last year's compilations market, which saw monthly sales to December down every single month, ending the year off 5.1%. Virgin Retail head of music Rob Campkin believes labels are benefiting from abandoning their scattergun approach to the com- pilations sector, which often con- 
compilations. The less you do the more focussed you can be," he says. "What has really helped compilations sales is that suppli- ers have whittled down the amount of compilations they do - 

one for Valentine's Day and one for Mother's Day. "At the end of the day, con- sumers would corne in for Valen- tine's Day, asking for a compila- tion they have seen in an advert and you would show them 15 dif- férent things. They got confused." HMV music manager Melanie Armstrong says the compilations market has also benefited from a number of one-off successes, including Sony BMG's Radio One Live Lounge set, currently the 

lation of highest-selling 2007. "The strong performance of one or two recent titles, most notably Live Lounge and High School Musical, shows that releas- es can be successful where they avoid the tired old format and a bit of thought goes into them," she says. "You have to find a way of mak- ing a release stand ( people a reason to 1 , Lounge is a good example of this 

bringing together artists and songs that people were hound to want, and, importantly, which they couldn't really gel any other 
Ôther factors in the upturn, which cornes despite the growing popularity of downloading, include the iraproved perform- ance of the dance music sector - sales of dance compilations rose by 12.1% in 2006, according to OCC figures - as well as newspa- pers switching away from cover- mount CDs, in favour of DVDs. However, Paul Quîrk, ofQuirk's 

important ni 

did very well for us and we did OK on some dance stuff," he says. 'But if you look at the Now! albums, they are declining. And they are the flag- ship compilations." His opinion is backed up by statistics for 2006's three Now! compilations - 63, 64 and 65 - which had sold only 2.19m units between them by the end of2006, way down on 2005's trio, which notched up sales of 2.7m. Quirk adds, There are still 
poorly. We used to order 15 copies of most things. Now we order five. And there aren't many compila- tions that we are re-ordering." ben@musicweek.coni 
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0 'Of ail the allies thaï: Warner might have chosen, 
who would have bet on the independent labels 
association Impala?'- Editorial, pl4 

Your guide to the latest news from the music industry 

Napster scales 
down UK office 

Spanking New Music gigs in \ 
Bedingfield (pictured aboveU Napster UK, following the décision of taking its taliy of venues around Jeff Smitli to swap Napster for a new country to 12. It is also to increa 
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RANDS 
THE LANDMARK LONDON 18 07 07 

Wednesday 18 July 2007 
The Landmark Hôtel, London, UK Look out for the Early 

Bird discount rates - 
coming soon! 

Last year's début conférence was a sell-out success, witb speakers representing 
brands and artists alike, Including T-Mobile, Sony BMG, Nokia, Coca-Cola, Vodafone, 
Channel 4, Robbie Williams, Micbael Jackson and Linkin Park. 

2007 S 0V0rit will beback atThe Landmark andis shaping uptobe bigger 
and even better. So don't miss out on your opportunity to meet the key players in 
this trail-blazing sector and learn from the best in the business. 

INTERESTED? 
Email your full contact détails to lmelda@musicweek.com and we will send 
the conférence programme once it's published. 



Headline sponsor: celebrating great people in music 
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Itisjust wceks away, and last week the ; was tired on the Mnsic Week Awards 2007. In tull evidence (1) were the Street Gig team for headline sponsors T-Mobile - whose William Martin is pictured here with MW's Ajax Scott - who were demoing the ni 

Sony Ericsson WSSOi (2). It was a gathering of the great and good, including Amy Bell of Full On Entertainment and Will Gresford of The Vortex venue (3), along with MW editor Martin Talbot, and awards organisers Kirsty Barker and Louiza Skinner (4) and Formula 10s Phillipa 

Rutt and friends (5). For some, the draw of a copy of Music Week was simply too mucli (6), while EMI's James Hopkins and T4 présenter George Lamb (7) chatted in one corner and PPL's Dominic McGonigal, Sarah O'Brien, Ceri Wade and Jonathan Morrish quaffed elsewhere (8). 

Music Week Awards 2006: the shortlists Music insiders gathe' 
Duncombc from Parlophone for Lily Allen Karen Mcekings and Jo Kalli from Gut Active for Lazy 

Rough Trade Records, London (Notting Hill) Selectadisc. Nottingham Sister Ray, London Top taletf 

Hassan Choudliury, Alex Myers and Grcg Sambrook from Universal for Snow 
Island Records Group Mercury Records Polydor National 

Hassan Choudhury, Alex Myers and Greg Sambrook from Universal for Scissor 

Jacknifc Lee (Snow Patrol, Bloc Party) Mark Ronson (Amy 
Dan Whitney from Sony BMGfor Nina Simone Haydn Williams from Sony 

AOL Music Interoute/Sharc Napster- Music on Dcmand 

The behind-the-scenes cam- paigns which helped lift Lily Allen, Girls Aloud, Snow Patrol, Corinne Bailey Rae and Scissor Sisters to success are among those competing for g 

Tire Strat Tire A&R Award (sponsored by MTV) Record Label OfTheYcar (sponsored by T-Mobile) Indepcndcnt Record Label Of The Year (sponsored by 

Ericsson) •Booking Agent Of The Year and Concert Promotcr Of The Year •shortikr unvclled next week 
8 MUS1CWCEK 03030/' 

Week Awards. Ail the projects received récognitions in the shortlists which were unveiled last Hiesday night at an announcement event staged at the 24 club, in London's West End. The awards show will take place at London's Grosvenor House Hôtel on Thursday Mardi 15. One of the year's new caté- gories will see Radio One's George Ergatoudis, Radio Twos Colin Martin, The One Net- work's Mark Findlay, Kerrrang. Radio's Emma Scrafton and Xfm's Mike Walsh ail compote for the title of music progranr- 



Sony Ericsson 
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i's Fraser Ealey (11) and fljax Scott up with MW's Matthew Tyrrell (15), the French Export 
ief at London's 24-club, as the industry gears up for the Music Week Awards on March 15 

ut rewarded as shortlists are unveiled 



LOWDOWN ON May 1997: Comniunicalioas covering sport, talk January 2007. foo^wiiile trading Sinus wins one of lœadquarterS* January 2007; Ha SATCOI TE RADIO American Mobile Commission (FCC). and children's sliows, XMreaches76m 1992.Wte 9 two satellite digital NcwVork Omsubscnbcre. XM Radio Corp becomes Septcmber 2001; Decen.bcr 2001: subscribenit™ asCDtedo,Snus ™ ^ |fcencS Dcocmber 2002: hree satell, es and 1992; American XM Satellite Radio. XM launches. going XM daims 27,733 satellites and 70 S-f^ngreïto ftomtteFCC -   Mobile Satellite Corp October 1997: live initially in San subscribera. digila charnels. FCC and Congress "" Diego and Dallas It February 2004; inclLiding73devoted alloca e s^ctrm /o spins off 
//g? Radio Corp tofocus 

including 69 devoted 
entirely free from ISS0 WSidns oSnf""lo'om 

The potential merger between US radio's two satellite giants could revolutionise the sector 
in the States, and offer UK acts new inroads across the whole of America in one tell swoop 

The growing orbit of influence 

The rise of American satellite radio 

Taesday, Fetrnary 27 ^ 

mating i::: . f a 
amencai 

b:n Ls3ârb=dr- 

get to a European-type 
radio station operating 
across the country [US] 

be ^èatTetrefordl tetraUooking to make a mark in^the US.^It 

It'S a case of one plus believe tl% can protect satellite 
one equalsthree. As 
one company we'll have of the population that 

isthefactthat 

three," says Sinus CEOMel Kar- mazin. who would bc CEO of the 



Features are edited by Christopher Barrett 
Global smashes such as High School Musical suggest film and télévision soundtracks remain 
a going concern in the digital âge, especially during the awards season, says As/? Dosanjh 

Soundtracks: time to 

make a song and dance 

When Dame Helen Mirren picked up the best actress gong for her performance in The Queen at this year's Baftas, it was a triumph for British cinéma and no doubt put her in good stead for the Academy Awards, where even the film's soundtrack was nominated for best original score. In a time when ail eyes are on Hollywood, now is the prime time for the film industry to cash in on the publicily by pushing DVDs - and for the music sector to bring attention to their sound- track albums. Certainly, the potential for build- ing incrémental business is significant. Considering soundtracks are an intégral part of the movie making process, it would seem that the awards season is a perfect time to ensure the categoiys potential is being met. The out-of-the-box success of Walt Disney's High School Musical, which sold around 600,000 units for EMI Music lastyear, provided evidence that soundtracks are capable of gener- ating huge sales. It is a resuit that has seen retail- ers sit up and take notice, with both HMV and Virgin Megastore capitahsing on the Oscars to further the category. "We've got an ongoing promotion for sound- tracks," says HMV specialities and classicals 

buyer Robert Rhodes. "We try and keep it down to 100 titles to keep it manageable for the HMV stores. We tend to find that soundtracks lift around this time of year, regardless of whether the music has actually been recognised by the Academy." Similarly, Virgin has dedicated soundtrack departments within their larger stores. Accord- ing to Virgin retail's head of music Rob Campkin, the retailer does very well with soundtrack sales throughout the year. "We regularly put soundtracks into our cam- paigns, particularly the more classic films like Apocalypse Now or GoodFellas. We do well with soundtracks ail year round," he says. "But just because the Oscars are here doesn't mean that we wouldn't give soundtracks focus any other time ofyear." For some, however, giving greater prominence to the soundtrack genre is an unlikely fallout from Oscar-raania. For Woolworths product manager Keith Black, there are only certain types of soundtracks that have enduring appeal ontheshopfloor. "We don't tend to stock the lower score-led soundtracks," admits Black, "because the sales jusfearen't there for us. It's the top blockbusters 

or female-led romantic comedies like Dirty Dancing or Grease that tend to be the ones that sell for long periods. There are good sales to be had from old soundtracks, but I don't specifically see the Oscars bringing an uplift." He may have a point. To date, RCAs Dirty Dancing and the Polydor-issued Grease have shifted over 800,000 units each - over décades rather than months, it is true. But, corapared to the S,000-odd sales of Sony BMG's soundtrack to the multi Oscar-nominated Dreamgirls, it is apparent that Oscar acclaim does not guarantee immédiate sales. However, independent retailers such as Quirk Records store partner Paul Quirk believe there are gains to be made from the Oscars, despite soundtracks being a relatively niche genre. "It's not a massive market," says Quirk, "because there are so many soundtracks out there and only certain ones are a hit. But, having said that, we are hoping to do a promotion around the Oscars this year and we'U do the same with the Grammys." It is not only the retailers who can see the cor- relation between a film's acdaira and soundtrack sales. For music publishers such as Bug Music général manger Roberto Neri, placing bands and 



MW explores the creative process behind making a hîl^ 
A blood-thirsty pastiche of the my life peoplc have becii tclling percnnially successful US me it's a perfect naine for a buddy cop genre, Hot Fuzz finds privatc détective," he laughs. 
Of The Dead and Spaced mixing Wright on Shaun Of The Dead, gun-fuelled draina with distinctly British humour and directing it at the heart of middle England. With the music as fundamcntally British as the wit, writer/director Edgar Wriglit penned the film's 

Angel knew they would be heavily involved in selecting the music. "Simon and Edgar had a very clear idea about what they wanted and came to me with a CD's worth of material," says Angel. "We would makc cndless screenplay while listening to a soundtracks for the film while weallh of quintessentially Simon and I were writing," says home-grown musical talent and Wright. "We would not only the resuit finds songs by The makc up big iMixes of music by Kinks, The Fratellis, Supergrass, Lalo Schifrin and ail the great 

as huge a success as everyone the solln((track. "In this agi 
so'ine'timés we would have to say of iTunes it's a really good wè reahy don't have as niuch idea to give people money as you think. Nick did a somethmg that isntjust a great*ob with the publishers, sélection of songs because encouraging them to get on nowadays when the kids see board by explaining that it «".at music ,s m the film 

T. Rex and The Troggs interwoven with the action. Nick Angel, the man responsible for orchestrating the soundtrack, inadvertently ended up providing more than just the music. As Working 

Seventies cop movie music but, for some reason, the sound that "".V1 jiMi kept coming into my head was glam rock. l've always been a big ^ glam rock fan and loved the idea -— of using The Swcet, Marc Bolan Walking tlie and lots more obscure stuff like For Ang 

wouldn't be the biggest pay day they can just make up there you'li ever have, but it will be a own soundtracks online," he 
and the soundtrack itself." seen what songs are in a film David Arnold, a fricnd of Pegg and made my own and Wright and a collaborator soundtrack. David Holmes is with numerous British '"V favouritc soundtrack comedians, was a natural choice producer; ail of his to create the Hot Fuzz score. soundtracks become more Having composed music for a than just a sélection of songs number of Bond films, Arnold and that is what we tried to was considered by Angel to be in do with Hot Fuzz. You have a the perfect position to create lot of famous songs, oddities, music for a fun action-adventure and exclusives from Robert pastiche. "He got the idea that Rodrigucz, The Fratellis and we were looking at Bad Boys Jon Spencer, and then there and Point Break as much as David Arnold's score. It was Title's music superviser, Angel tracks from the compilation challenge wasn't sourcing the was approached by Hot Fuzz's Velvet Tinmine, which features material, but working within co-writer and leading man loads of glam no-hit wonders. financial restraints and Simon Pegg, who asked Angel if Maybe it's just the beat in glam successfully balancing desire he could use his name for the rock, that Glitter Band stomp, with budget, lead character; the resuit was the rhythm of it feels like the "Shaun Of The Dead was Sergeant Nicholas Angel. "Ail plod walking along." successful but it wasn't, mayl 

material, but working within the anything else. He is a very safe financial restraints and pair of hands and was very much successfully balancing desire on the director's wavelength," with budget. says Angel. "Shaun Of The Dead was Wright says the inclusion 

Jon Spencer, and then there's David Arnold's score. It was really important for us to do that, if we had just done a bog-standard stick-all-the- hits on-there, there would 
l't, maybe, of original and exclusive material huy it." 

artists on soundtracks is a key focus. "It's important for Bug to land a placement on a music soundtrack," says Neri. For example, he suggests, Marie Antoinette allowed iconic songs like Gang Of Four's Natural's Not In It to reach a new audience, as well as gaining exposure for new talent such as Dustin O'Halloran. "We have direct contact with music supervi- sors and directors and we regularly meet to dis- cuss new projects. Bug has a fruitful back cata- logue and the demand for the use of our compositions is constant," he adds. Global Talent Publishing managing director Miller Williams is in agreement with Neri, but feels that publishers will always play second fid- dle to the might of major labels. "It's a tough time for everyone in the music business because it's never been so available," he says. 'The soundtrack business isn't what it was five years ago, but it's still important to get your music onto film. It's another source of income and it raises the profile ofthe artist. "One of our artists, Corinne Bailey Rae, is cur- rently on the soundtrack for Venus. We wanted to get her on the soundtrack for Grey's Anatomy, but EMI and the peoplebehind the programme's soundtrack couldn't corne to an agreement. It ultimately cornes down to the label," says Williams. Despite a somewhat dîsturbing downtum in the sales of film soundtracks last year, EMI Pub- lishing promotions manager Melanie Johnson remains optimistic about the genre's future. "There's been a massive décliné in people mak- ing soundtracks, but 1 know that Universal has a new initiative to do more, which is really refresh- ing," she says. °I think 90% of our songwriters would love to be in film soundtracks - although we do have an ongoing battle with film compa- nics to have good music because often they don't have the budget. We as publishers have to be more creative about how we can fit in tracks, not justàrtistically but financially." But while the sales of new movie soundtracks have fallcn in recent years, 2006 saw four TV soundtracks in the Top 100 albums of the year. 

le by Dr 
Ninety per cent of our songwriters would love to be in film soundtracks Melanie Johnson, EMI Publishing 

As High School Musical and the Silva Screen- released soundtrack to the BBC's Dr Who have demonstrated, sales of TV soundtracks are bur- geoning. But for Silva Screen Records' commer- cial director David Stoner, the gains Who is attributable to successful branding. "Dr Who is the successful reinvention of a brand by the BBC," says Stoner, "and in effect that's what people are buying into. Although the content of the album is relevant to an extent, it's not what the customer is buy- ing into. With films, I think sales of soundtracks are largely affect- ed by the popularity of the film. If the film does well the album will - providing it's properly rep- résentative of the film. If you've got one of those horrible '"music from and inspired by" collec- tions, it can often do more harm than good." Unlike Stoner, however, EMI CD product manager Hikaru Sasaki believes that the succcss of soundtracks such as High ^ School Musical and other Dis- B ney-owned releases is down to ' the emergence of a new "tween raarket" with greater purchasing power and enthusiasm for the 
"Soundtracks like High School Musical are targeted towards a teen audience and they react instantly," shè says. "They see something they want and it's an instant purchase, most probably a digital 

But while younger music fans are able to cher- ry-pick and download individual tracks rather than purchase an album as a single entity, it looks likely that soundtracks will succumb to the same fate that has beset the général album market in recent years. Universal head of film, TV and advertis- ing Marc Robinson agréés with Sasaki's view that a film's suc- cess at the box office is inextricably responsi- ble for healthy sound- track sales. He also thinks that some 
music purchasing - such as downloads - for slowing the growth of the sound- 

"As far as l'm con- cerned, the success of a soundtrack dépends on the success of a film internationally- I think in this day and âge, soundtracks are diminishing in sales due to technology moving on. This makes our job as a label more challeng- ing. We need to start making soundtracks that are a souvenir for people when they leave a film. 
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it will do well, if it's a classical score, like Pirates Of The Caribbean, it will only sell a cou- ple of thousand, 
Queen, which is very score-heavy. But I defi- nitely think that the profile of soundtracks is going to corne back." 
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Thanks the genius of music for more thon 35 years 
of succesfull coopération... 

we proudly congratulafe 
  _ _ _ 
Ennlo Morricone 

wssmv 

The legendary world class recording and mixing 
studios with orchestra facilities founded in the VO's 
in the heart of the Eternal City. 

www.forummusicvillage.com 



Impala and Warner's amazing trade-off has many benefits, but also throws up many questions 

Ail change on the merger front 

EDITORIAL 
MARTIN TALBOT 

martin@muslcweek.com Martin Talbot, editor. Music Wee. CMP Information. First Floor, Ludgate House, 245 Blackfriars F London SE19UY 

This business never fails to surprise, does it? Of ail the allies that Warner might have chosen in its renewed bid to acquire EMI, who would have bet on the independent labels' association Impala? This is, of course, the same Impala which has objected to an EMI-Warner conglomeration for the past seven years. And the same Impala which appealed against the Sony BMG merger décision, forcing a légal process that saw it thrown back to the EC for further scrutiny. Some might suggest that Frenchman Patrick Zel- nik - the architect of the Impala deal - could have invented the phrase "volte face" for such a sequence of events. Although, to be fair to the indies, their objection to raergers has consistently been accompanied by the caveat "unless remédiés are delivered". And Impala's Warner deal is ail about delivering those remédiés. The key remedy is the major's agreement to sell parts of any merged EMI-Warner - and Impala's involvement in approving that process. But the key benefit to the indies is Warner's agree- ment to fund Merlin, the collective licensing organi- sation designed to level the playing field for indies in 

the new digital environment. Warner will bankroll a body which was always going to be costly to build. In doing so, it brings the dream one step doser to being reality. And, in exchange for such involvement, Warner has warded olf a potentially bloody and expensive légal battle, for a much lower cost. The agreement raises many other questions though. How much cash will Warner actually plough into Merlin? How will the EMI-Warner asset sale be managed? How much say will Impala really have? And, of course, what will be the ultimate cost to Impala - and its UK counterpart, Aim - of this con- troversial deal. Ministry Of Sound and Gut have already resigned. And other indie labels have voiced serious discontent This week will be crucial, as Aim and Impala attempt to make the case to their members - many of whom insist they knew little (if anything) of the deal until it was armounced. But there is one particularly important issue to be resolved, of course. For one thing, Warner needs to execute a successful bid for EMI. Until then, ail this talk is académie. 
Oldrock 

Lunch 
Stefy joined Mercury's Trademark for a night 

f jl*1# * 

take in The View at Edinburgh Castle. Clockinq the dishevelled band 
tosee they ail 
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Forum is edfted by Jim Uri<in 

Visconti: From Marc to Morrissey 
As a young man T®iif Wiscaiiti swapped New York for London to make records. Forty 
years on he has finally got round to recording his account of a remarkable career 

love HeTOs™" Uw Uiree Berlin SîS 

Sri or dirhcuit, but ne d already said he wanted to work with me if I was M 

organist who won a 40% publishing royalty split on the song last year] for havina to take that action and I think 
El Whenl beginnîng Uiat we leirt together. 

tS œssrs 
tadwasTR™ Zf 

again, a lot of people had seen Marc Marc always wanted to push on with Ifs like we've gone back to the Sixties Tony Visconti - B play and passed him over, because wori< and get things finished, whereas with the A&R men. Once again they're The Brooklyn Boy tliey thought he was too quirky or David was usually looking for reasons chomping cigars and thinking ifs HarperCollins. 

BPIgotit 

ss-arsiss. -s the concept of an embargo. week? Radio One's biggest live year yct". conbrmmg h 
SSSSSbo 0 fans/the Big 



Classified 
Contact Maria Edwards, Music Week Rates per single column cm 

Fiowv Ludgate House, 245 Blackfriars Road, London SE19UR Notice Board: "8 (mm. 4c T: 020 7921831S Spot cololin add - F: 0207 9218172 E: maria@musicweek.com 

The latest jobs arc aiso available online 
Booking deadline: Ihursday lOam for publication the following Monday (space permitting). Cancellation deadline: lOam Wednesday prior to publication (for séries bookings: 17 days prior to publication). 

FINANCIAL DIRECTOR Ref: 16156 
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be received by 5 
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musieweek CLASSIFIED Contact Maria: 020 7921 8315 email: maria@musicweek.com 
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Classified i 
Contact: Maria Edwards, Music Week CMP Information, Ist Floor, Ludgate House, 245 Blackfriars Road, London SE19UR 

Rates per single column cm Jobs: £40 Business to Business & Courses: £21 Notice Board: £18 (min. 4cm x 1 coD Spot colour add 10% Fuli colour; add 20% Ail rates subject to standard VAT 

The iatest Jobs are also available online every Monday al wwwjnuslcweeltcom Booking dcadline: Thursday lOam (or publication the following Monday (space permitting). Cancellation deadline; lOam Wednesday prior to publication (for sériés bookings: 17 days prior to publication). 

ACCOUNTS BOOK-KEEPER 
An attractive opportunity has arisen for a full-time book-keeper with a high profile Tour booking agency based near Old Street. 

Working in a fast paced and expanding environment the successful applicant will have a strong book-keeping background, with knowledge of Sage line 50 being essential. They will be with st 

idon, W1U4JT or email itt< h.oconnor@tenongroup.c( 

LEADING MUSIC AGENCY/CONCERT PROMOTERS ARE LOOKING FOR THE FOLLOWING 
AGENT/PROMOTERS ASSISTANT Dealing with clients both in the UK and Abroad, Artistes & Managers & Media, Radio etc. 

MARKETING/PROMOTER Vince Power Music Group requires a full-time Marketing/Promoter for It's recently launched bar Moose inWl Opposite Selfridges 
as you wiU be responsible for booking the DJs v ~ii t—, required to offectivoly market 

ROYALTY EXECUTIVE Location: North London Motivated individuel with a minimum of three years Royalty experience required to self-manage the reporting of Record & Publlshing Royalties for Music & Film Distributor. Tbe successful candidate will possess strong " skills t-—k t» — 

| independiente [ 
PRODUCT MANAGER 

Independiente are looking for a highly creatr and energetic product manager with at least 2 years marketing experience, to be a part of a dynamic independent label with a strong repertoire of artists Free thinkers welcome. 
Salary is negotiable on application 

EUROPEAN BUSINESS DEVELOPMENT > D1RECTOR rcq. by Leading Entertainment Marketing Agency, London. 
Strong relationships in music industry (Labels, Managers, Agents), "Mot" music genres-key influencer média. Exp. music/digital righfs licensing issues. Prior exp, working with major brands. Programme implementation/execution. Enthusiaslic-passionate about rausic. Keen to build on existing and new relationships. Not an entry level position. £60K plus excellent Co. Bens.  CV's to: violct(gvjconsultancy-lQndon.com ^ 

jBEBaamBi 
to advertise call 
020 7921 8315 

r 
% 

Flease contact 
fiiens iarmSâMMi 
HEastMte, îiewïorl 
îêkploiif:!#^ 

do you mn courses for the 

music industry? 

Wliother you Ltajcl Iliosc Ijuiltlmo lltoir skills us tlioy inovc uj) in llie imhistry or Uiosc Ityimj to busik mto tlic imhrtty nuvw* tus Uic uml lii'cu sliontioi lor si,tlf In dcwlo)) .md divoisily 
advcitisi' yotir sorviocs fo lliosn comill.cd to iiKwint) loi w.ird. 
call maria 020 79218315 email inaria(fi)mlisicweek.com 

MUSICWEEK lias the roaclors you noed to reach. 



Classîfîed . r 
Contact Maria Edwards, Music Week CMP Information, Ist Floor. Ludgate House, 245 Blackfriars Road, London S El 9UR T; 020 79218315 F; 0207 9218172 E: maria@musicweek.com 

Rates per single column cm Jobs: £40 Business to Business & Courses: £21 Notice Board; £18 (min. 4cm x 1 col) Spot colour; add 10% Full colour add 20% Ail rates subjed to standard VAT 

Booking deadline; Thnrsday lOam for publication the following Monday (space permitting). Cancellation deadline: lOam Wednesday prior to publication (for sériés bookings: 17 days prior to publication). 

BUSINESS TO BUSINESS À 

STANLEY . storage Systems ECO for professionals and collectors of cd, dv PRODUCTIONS 

ROYALTIES 

CD DVD VINYL REPLICATION INSTANT ONLINE LIVE QUOTES & PRICE MATCH GUARANTEE Let down by your supplier this peak season? dur customers agree that we're offer the most reliable, cost 
WANTED SERVICES 
We are Buymg 
Record Labels 
and Catalog. nnediasourcing.com 0845 686 0001 

SERVICES WANTED 
iifww.mu5icean.com FRAMED 

AWARDS 
BPI ♦NIELSEN MUS1C C0NTR0L* IMPALA 
www.awardframers.com 

or call 0845 282 0000 

ARTIST 
RECORDS 
WANTED CASH RAID 7", 12", LP's, BO's, 70's POP, METAL, PUNK REGGAE, INDIE. TOP PRICES RAID FOR VINYL IN TOP CONDITION COMPLETE COLLECTIONS WELCOME 

ARTIST 

rlanagcment required forwell established ban< 
The Jamestown Union to place an advertisement 

call maria 020 7921 8315 
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Britain's most 
comprehensive 
charts sen/ice 

Week 08 

Upfront p2Q > TV & radio aîrplay p23 > New releases p26 > Singles & albums d28 

SINGLES NUMBERONE KAISER CH1EFS RUBY (B-Unique/Polydor) Monster by The Automatic remains the B-Unique label's biggest seller, but ils highestcharting hit - an honour previously held by The Ordinary Boys' Boys Will Be Boys - passes to the Kaiser Chiefs' Ruby, which climbs 2-1 this week. 
ARTIST ALBUMS NUMBERONE AMY W1NEH0USE BACKTO BLACK (Island) Back To Black's Brits success facilitâtes its retum to pôle position this week after a four-week gap. 
COMPILATIONS NUMBERONE VAR10US BRU HITS - THE ALBUM OF THEYEAR(UMTV) With the Valentine's Day effect disappearing from the chart this week, there are savage déclinés for the previously dominant love songs albums, none more than One Love, which was number one a week ago and now plummets to number 17, with sales down by more than 90%. In its place, the Brits Hits album jumps 3-1, even though its sales are down 24.1% week-on-week at21,100. 
RADIO AIRPLAY NUMBERONE MIKA GRACE KELLY (Casablanca/Island) Mika and the Kaiser Chiefs trade places this week, with the latter's Ruby toppling the former's Grâce Kelly from the sales summit, while Mika retums to the airplay apex at the expense of the Leeds band. 

The Kaisers 
knock Mika 
off top spot 
by Alan Jones After a fortnight at number one simultaneously on both charts, Mika loses his grip on the singles chart summit and the album apex this week. On the singles chart, his conquérons are the Kaiser Chiefs, whose Ruby takes advantage of Grâce Kell/s understandable fatigue - its sales dipped 25.6% to just short of32,000, bringing the curtain down on its five-week run at number one, a longer stint than 200 of the 2Ist Century's previous 204 chart toppers. Futhermore, Mika's Life In Cartoon Motion suffered a 53.5% dip to 38,000 sales, allowing the résurgent Amy Winehouse to reclaim pôle position with lier second album Back To Black, which registers a 29.7% dip in sales week-on-week, but is still well ahead with sales of47.000. With the Valentine's Day effect working its way out of the figures, the fading of the Brits effect and most children returning to school after the half- terra break, sales looked a little threadbare. Only four of the Top 40 artist albums increased their sales last week - quite a contrast to the previous week, when only six posted déclinés. Overall artist and compilation 

• ^ ç ■> 

' 3 9 

album sales, at 2,362,944, were down 23.5% week-on-week but up by a tiny 0.93% over the same week last year. Singles were also down, but not so badly, falling 7% on the week to 1,394,814, while remalning a healthy 28.4% ahead of the same week in 2006. One act who can't be blamed 
the Gossip. On its last week before being made available again in physical form, the American trio's single Standing In The Way Of Control increases sales for the eighth week 
released last October, the single 

including 9,000 last week, and lias been helped by substantial radio support and the use of the tune in TV promos for new drama Skins. Their album, also called Standing In The Way Of Control, was released last July, and entered the Top 75 for the first time in January. It jumps 62-33 this week, on sales up 47.2% at 6,500, lifting its overall tally to 45,500. Like many American bands, including The Killers and 
récognition in their homeland, where they have yet to dent the singles or albums charts. 

SINGLES Sales versus last week: -7.3% Year to date versus last year +6.3% MARKET SHARES Universal 61.0% Sony BMG 170% 79% Z9% 112% 
EM1 

ALBUMS Sales versus last week:-19B% Year to date versus last year -5.3% MARKET SHARES Universal 577% Sony BMG 16.2% EMI 13.9% Wamer 6.8% Olhers 5.4% 
COMPILATIONS Sales versus last week: -348% Year to date versus last year +13,0% MARKET SHARES Universal 36.1% MinislryOf Sound 29.1% Sony BMG 163% EMI 162% Wamer 23% 
RADIO AIRPLAY MARKET SHARES Universal 57' EMI 141 Sony BMG 11. Warner 3.1 Others 131 
CHART SHARE Origin of singles sales (Top 75); UK: 46.7% US: 44,0% Other 9.3% Origin of albums sales (Top 75): UK: 70.7% US: 26.7% Other. 26% 

ALBUMS  THIS WEEK Infernal From Paris To Berlin (Island): Hemian Dune Giant (Source); Malcolm Middleton A Brighter Beat (Full Time Hobby), Kaiser Chiefs Yours Truly, Angry Mob(Polydor); Patrick Wolf The Magic Position (Polydor); Richard Swift Dressed Up For The Letdown (Polydor) MARCH5 Willy Mason If The Océan Gets Rough (Virgin);Tracey Thom Out Of The Woods (Virgin); Air Pocket Symphony (Virgin): Grindennan Grinderman (Mute); The Horrors Strange House (Polydor) MARCH12 LCD Soundsystem Sound Of Sllver (EMI); Raymond Quinn My Way (RCA): Corinne Bailey Rae Live In London And New York (EMI); Simply Red Stay (Simplyredcom): Lucie Silvas Sinking In (Mercury) 

MARCH 19 Aliens Astronomy For Dogs (EMI); Good Charlottte Good Moming Revival (Columbia): Modest Mouse We Were Dead Before The Ship Even Sank (Columbia): Enter Shikari Take To The Skies (Ambush Reality) MARCH 26 The BeesOctopus (Virgin); Ross Coppennan Welcome To Reality (RCA); Jennifer Lopez Como Ama Una Mujer (RCA); Coldplay Singles Box Set (Rarlophone); Elton John Rocket Man (Rocket): Money Mark Brand New Tomorrow (Island): Brett Anderson Brett Anderson (Drowned In Sound): Macy Gray Big (Polydor)  APR1L2 Shayne Ward Tbc (RCA); Fields Everything Last Winter (Atlantic); Maximo Park Our Earthly Pleasures (Warp); Kings Of Léon Because Of The Times (Columbia) 

mmm 

Hut/EMI is to release a David Gray hits album, The Best Of The Early Years, on March 26, featuring material spanning his first three albums. A second greatest hits set featuring material from his breakthrough set White Ladder onwards will follow later this year on 14th Floor/Warner. 

SINGLES THIS WEEK The Killers Read My Mind (Vertigo): Ail Saints Chick Fit (Parlophone); CSS Off Tire Hook (Wamer Bros): McFly Transylvania (Polydor): Gwen Stefani Tire Great Escape (Interscope); Take That Shine (Polydor) MARCH 5 Liiy Allen Shame For You (Régal): Robbie Williams She's Madonna (Cbrysalis): Scissor Sisters Sheb My Man (Polydor): Justin Timberlake What Goes Around (RCA): Joss Stone Tell Me Bout It (Relentless); Enter Shikari Anything Can Happen In The Next Half Hour (Ambush Reality): NellyFurtadoSayltRight (Interscope)   MARCH 12 Lucie Silvas The Same Side (Mercury); Westlife Total Eclipse Of The Heart (RCA): Pink Leave Me Alone (RCA): Brett 

Anderson Love Is Oead (Drowned In Sound): Sugababes Vs Girls Aloud Walk This Way (Polydor ): James Mom'son Undiscovered (Polydor): Tire Fratellis Baby Fratelli (island): Raymond Quinn My Way (RCA) MARCH 19 Tire Bees Who Cares What The Question Is? (Virgin); Lemar Tick Tock (RCA): The Good, The Bad And The Queen Tbc (Parlophone): Mutya Real Girl (Island): Fergie Glamorous (Polydor): Razorlight I Can't Stop This Feeling l've Got (Vertigo): Timbaland Give It To Me (Polydor): Jamelia No More (Parlophone): Maximo Park Our Velocity (Warp): The Twang WideAwake (Polydor) MARCH 26 Norah Jones tbc (Parlophone); Faithless Music Malters (Columbia); Jay-Z Hollywood (Mercury): Matt Willis Crash (Mercury); Groove Armada Gel Down (Columbia) 
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Sterling Siïver 

Soundsystem 

DFAand EMIto 
engage UKfanbase in 

ofeagerly- 
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later, is the first by thé act to be playlisted by Radio One. It bas 

The great cover-up with Audi's 

exclusively digital ad campaign 

Galaxy network 
> Galaxy 

In a bid to grow its dominant sbare of the influential 15- to 34 year-old démographie, the Galaxy radio net\ 

rs and keeping current listeners excited," he says. "For Defected, tins gives them the opportunity to tnrn our audience on to their sexy sound." Currently, Galaxy's combined share of 15- to 34-year-olds makes it the most-listened to 

Si" Air, Arcade Pire, 

X 
Of Tlie Book, EL-P, Tlie Ripps, Malcolm Middlelon, Charlotte Hatherley.RJDaiau,!!! 

Ibïraoal Rréi Russeli Watson, Idléwild, Dolly Partoii, 



Galaxy Top 10 1. Dircctor We Tlirive On Big Cit 
2 Blg Bass What You Do (Apollo) 3. Booty Luv Boogle 2nitG (Hed Kandi) 4 Bcvonce Irreplaceable (RCA) " i Like Die Wind (Universal) 

For Defected, this gives 
them the opportunity 
to turn our audience on 
totheirsexy sound 
stages at Creamfields festival in Cheshire on August 25. the 02 Wireless Festival on June 21-25 and holding a weekly residency at Pacha in Ibiza, the only UK 
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TASTEMAKERSTIPS 
Robyn 
Robyn (Konichiwa) PETER ROBINSON, POPJUSTICE 

"Robyn, the architect and 
this distinctive and eclectic mix of modem pop, is up there with Madonna. Highlights on this incredibly strong set - re-nosed for UK release - include two incendiary The Knife 

The Pierces 
Thirteen Taies Of Love 
And Revenge (Lizard King 
Records) 

MyToplO 

BiG C1RLS DONT CRY 

Buckle Up Sunshine 
(Young And Lost Club) 

\\Tote - via a pissed-off Ladytron - and, ironically, has been used in 

How To Cure Dyslexia 
The Tempo Of Bicycles and 

aworldoî 



ALBUM OF THE WEEK SINGLE OF THE WEEK Sugababes Vs GiHs Aloud Walk This Way 
Arcade Pire 
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Maid segued with Heart Of Gold. Br 
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Airplay K Nielsen Music Control 

TV Airplay Cliart 

A iim W 
il TAKE THAT SHINE 329 2 NELLY FURTADO SAYITRIGHT 325 3 2 KAISER CHIEFSRUBY 322 4 H THE KILLERS READ MYMIND vomoo 317 

5 » JUSTIN TIMBERLAKE WHAT GOES AROUND... COMES AROUND im 306 6 5 FALL OUT BOY TH1S AINT A SCENE IT'S AN ARMS RACE m™ 303 
7 1 FERGIE GLAMOROUS 295 
7 11 CAMILLE JONES VS FEDDE LE GRAND THE CREEES o» 295 
9 THE FRAY HOW TO SAVE A LIFE m 285 
10 12 GWEN STEFANI FEAT. AKON THE SWEET ESCAPE ocra 280 
11 KELIS FEAT. CEE-LO LILSTAR mm 279 
12 6 MIKA GRACE KELLY casabutosu™ 278 
13 15 GIRLS ALOUD & SUGABABES WALK THIS WAY mm* 277 
14 10 LILY ALLEN ALFIE «cac 273 
15 18 BEYONCE LISTEN « 256 
16 26 SCISSOR SISTERS SHE'SMY MAN «mon 254 
17 13 CASCADA MIRACLE i-™ 251 
18 26 JOSSSTONE TELL ME'BOUT IT nacmcss 227 
19 GOOD CHARLOnE KEEP YOUR HANDS OFE MY GIRL to™™ 225 

113 JAMES MORRISON UNDISCOVERED mm* 225 
21 20 JUST JACK STARZ IN THEIR EYES ™ 220 
22 23 MASON EXCEEDER 214 
23 22 AKON FEAT. SNOOP DOGGI WANNA LOVE YOU «««L 209 
24 25 ROBBIE WILLIAMS SHE'SMADONNA «s 193 
24 47 CALVIN HARRIS ACCEPTABLE IN THE 80S « 193 
26 WI-FI FEAT. MELANIE M BE WITHOUT YOU aiiamnoihetolo 192 
27 33 2PAC FEAT. ASHANTI & T.I. PAC'S LIFE m™ 191 
28 24 GNARLS BARKLEY GO-GO GADGET GOSPEL 190 
28 17 SOPHIE ELLIS-BEXTOR CATCH YOU «a™™* 190 
30 35 P. DIDDY FEAT. KEYSHIA COLE LAST NIGHT 184 
31 342 LEMARTICKTOCK VMTEMWICA 183 
32 a RED HOT CHILI PEPPERS DESECRATION SMILE WAKMRBROS 181 
33 s OMARIONICE BOX mc 180 
34 ■a ALL SAINTS CHICK FIT 172 
35 40 BOOTY LUV BOOGIE 2NITE 161 
35 40 MY CHEMICAL ROMANCE FAMOUS LAST WORDS 161 
37 JOJO TOO LITTLE TOO LATE 156 
37 31 +44 WHEN YOUR HEART STOPS BEATING 156 
39 44 THE MACCABEES ABOUT YOUR DRESS ™ 153 
40 49 JUNIOR JACK OARE ME (STUPIDISCO) ™ 152 

BjHJghÉS " ° 7 tmtnil, ted 06 php !« ll« «tai»! sUte H» Ans 84. Ourt Ste.v IV, toit toi Dîna MTV Hils, MTV1K 8 Iietiod MTV2 QIV, Soin Smash t+ts IV, Hic Bot Tîie Kiti ranollVHs! T31F, Vault. V 

Albums Charts 

Take That head back to the top 
of the chart with Shine, as Nelly 
Furtado climbs to number two 
and Fergie falls one to seven 

1: NELLY FURTADO SAYITRIGHT geffik 
% ^ i ? TAKE THAT SHINE poiydor 
3 2 THE FRAY HOW TO SAVE A LIFE me 
7 7 KLAXONS GOLDEN SKANS rinse 
9 16 9113 KEUS FEAT. CEE-LO UL STAR VIRGIN GWEN STEFANI FEAT. AKON THE SWEET ESCAPE geffin 

John Legcnd (fri) 
CHAMNEL FOUR 

iiri'fiiil'hiii'iïli 

4|601 P!NKLEAVEMEALONE(l'MLQNELY) 6 9 | GIRLS ALOUD & SUGABABES WALKTHISWAY i | KAISER CHIEFSRUBY 81 1 | SCISSOR SISTERS SHES MY MAN 8| 2 1 TAKE THAT SHINE 

mmmsm 
| *44 WHEN YOUR HEART STOPS BEATING 2 ICOOD CHARLOTTE KEEPYOURHANDSOFFMYCIRL I 3 | 6 ||W CHEMICAL ROMANCE FAMOUSLASTWORDS 1 1 FALLOUTBOYTHIS AINTA SCENE.. 2 j MAD1NA LAKE HQUSE OF CARDS ibjELUOT MINOR PARALLEL WORLDS y| 8 | WITHIN TEMPTATION WHAT HAVE YQU DQNE ?| MY CHEMICAL ROMANCE l'M NOT OKAY (1 PROMISE) tEPeist 5 I MY CHEMICAL ROMANCE THE BLACK PARADE 151 ENTER SHIKARIANYTH1NG CAN HAPPEW , 

1 THE KILLERS READ MY MtND KAISER CHIEFSRUBY THE MACCABEES A BOUT YOUR PRESS +44 WHEN YOUR HEART STOPS BEATING GOSSIP STANDING IN THE WAY OF CONTROL MAXLMO PARK PUR VEL0C1TY COLD WAR KIDS HANG MEUPTODRY KLAXONS GOLDEN SKANS BLOC PARTY THE PRAYER 

mMsma 
COMMON FEAT. WILL1JLM A DREAM NELLY FURTADO SAYITRIGHT 
LUDACR1S FEAT. MARY J RUNAWAY LOVE AKON FEAT. SNOOP DOCGIWANNA LOVE YQU 
MARY J. BL1GE MJB DA MVP KELIS FEAT. CEE-LO LILSTAR 



While Mika moves to the top, there are some 
potential chart-toppers in the shape of James 
Morrison and Camille Jones Vs Fedde Le 
Grand, who move 71-10 and 51-13 respectively 
E 

HP STANDING IN THE WAYOF COI 

KEUS FEAT. CEE-LO LILSTARviw 
KLAXONS GOLDEN SKANSSM 
SCISSOR SISTERS SHES MY MAN POLVDOR 
THE FRAY HOW TO SAVE A UFE me 
THE VIEW SAME JEANS ffi JOSS STONE TBiME'E 
CALVIN HARRIS jrEFWLclN mLoOJ 

Wl-FI FEAT. MELANIE M BE W1TH0UT YDU AainouœmEvwi THEFRATELUS BflBYFRj JUNIOR JACK OARE ME (STUPIDISCO) DLFECTED SOPHIE ELUS-BEXTOR ÇA MAXIMO PARK OUR VELOC1TY WSSP ICANT STOP THE FEEUNG 'VE GOT VERIICO 
JU5TJACK STARZ IN THE1R EYES uow 

H.'liHJJ.'I.HHim 
Q 1 MIKA GRACE KEUY cASABUNWisuiffl 2210 2213 38573 21121 TAKETHAT SHINEfomos 1006 1503 25386 3 I 7 KAISER CHIEFS RUBY EKHIQUE/POIYDOR 1100 1476 21875 4.2 SNOW PATROL CHASING CARS nai» 1M6 1406 21333 5' 3 TAKETHAT PATlENCEromiOR M88 1256 20178 6:6 BOOTYLUV BOGGIE ENTEE HED KANDI 1169 1179 20348 7 4 I JUST JACK STARZ IN THEIR EYES Mercury 1304 1172 17453 8 111 RAZORUCHT BEFORE I FAU.TO PIECES VEBIIGO 1017 1074 18063 9 j 10 j THE KOOKS SHE MOVES IN HER OWN WAY viscm 1044 1066 16439 lO1 B | JAMES MORRISON WONDERFUL WORLD POIYDOR 966 1029 15523 IL 5 | THEFRATELUS WH1STLE FOR THE CHOIR FAmmi 1204 1013 18133 12; 15 KEUS FEAT. CEE-LO ULSTARvTBCIN 864 1002 16035 B 9 | THE FEEUNG LOVE 1T WHEN YOU CALL ISIATO 1054 981 19356 M: 19 i JUSTINTIMBERLAKE WHATGOESARÔUND-COMESAROUNOJIVE 795 934 14239 15! 8 RAZORUCHT AMERICA vomeo 1093 917 16374 16 21 ! SCISSOR SISTERS 1 DONT FEEL UKE DANC1N' PaYDoe 784 905 18194 17 ; 20 j SOPHIE ElUS-BEXTOR CATCH YOU (sscimntw 793 888 10891 IBiM PINKU&URHANOLAFMÏ 866 852 11433 19117 | THE VIEW SAME JEANS i%5 833 819 13857 20; 27 j SCISSOR SISTERS SHE'S MY MAN POIYDOS 598 840 10678 21 261 CWEN STEFANI FEAT. AKON IHE SWEET ESCAPE Gtfrm 615 809 13316 22; 18 JOJO TOC LmLE TOO LAIE wœuw 825 722 10(115 23; 24 [THE FRAY HOW TO SAVE A LIFE ERIC 630 721 ira? 24.16 j NELLY FURTADO AIL GOOD THINGS (COME TO AN END) cumi 845 688 13136 25;© AMYWINEHOUSE YOUKNOWTMNOGOODISUU® 540 684 10317 26:ÔJ THEKIliERS REAOMYMINDvcsnoo 27 O! CORINNE BAILEY RAE 1D UKE TO cooocftOOVE/EMl 493 «77 8605 
28:©j SNOW PATROL OPEN YOUR EYES ficntw 430 522 " 10071 29" 25 j THE FEEUNG NEVER BE LONELY isiand ^oj JOSS STONE TELL ME BOUT IT miHms 1 1 

■5- 
the UK Radio Ai j 

//// i /. - - 
j 1 3 11 MIKA GRACE KELLY . 2344 0 64.92 
i 2 3 TAKETHAT SHINE 1569 49 62.17 27 

3 1 1 KAISER CHIEFS RUBY immwm 1669 30 61.38 
4 ■: 3 KEUS FEAT. CEE-LO L1L STAR 1114 15 50.84 
5 5 29 THE KILLERS READ MY MIND «ira 805 31 49.65 10 
6 8 11 JUSTIN TIMBERLAKE WHAT GOES AROUND,, COMES AROUND « 1063 21 45.07 20 
7 8 SOPHIE ELUS-BEXTOR CATCH YOU fascinai» 974 12 44.34 9 
8 7 7 GWEN STEFANI FEAT. AKON THE SWEET ESCAPE cm 892 29 40.14 4 
9 19 « SCISSOR SISTERS SHE'S MY MAN folyoc 939 40 40.11 62 

iu 23 77 PAOLO NUTINI NEW SHOES «UNTIC 341 54 33.00 42 
12 12 19 THE VIEW SAME JEANS im 975 -1 28.69 -6 

51 0 CAMILLE JONES VS FEDDE LE GRAND THE CREEPS DATA 528 32 27.94 120 
[M 16 33 SNOW PATROL OPENYOUR EYES mm 604 30 27.28 7 15 

" 5 THE FRAY HOW TO SAVE A LIFE me 742 13 25.27 -22 
16 M 21 BOOTYLUV B00GIE2NITE mum 1187 1 25.18 -5 

L17 i 22 1 AKON FEAT. SNOOP DOGGIWANNA LOVE YOU IMVBSAL 444 0 24.87 4 
1 18 | 26 13 GOSSIP STANDING IN THE WAY OF CONTROL B^YANO 318 14 23.98 10 

19 9 JUST JACK STARZ IN THEIR EYES m 1292 ■n 23.93 ■50 
! 20 ! 29 0 JOSS STONE TELL ME'BOUT IT 1™^ 631 30 23.44 10 

21 13 n SNOW PATROL CHASING CARS FICT» 1426 ■10 22.62 •21 
22 16 25 KLAXONS GOLDEN SKANS RINSE 537 6 22,46 -n 
23 | 17 0 JACK SAVORETTIDREAMERS DEANGEUS 101 u 22,23 53 
24 | ïï TAKETHAT PATIENCE KXYDOR 1287 -18 21.87 •16 
25 33 31 30 SCISSOR SISTERS I DONT FEEL UKE DANCIN' POLY™ 919 15 21.75 14 ■ ugtei B* 1 met* » audtm ■ Audiera nnm ■ Higtet To« 50 Onte ■ BqgcM mase in (trys ■ Aixlrace inatnso «150% 

M.92m, neariy sxswc 
SXSW feur0|; Einsied(erwe mirko^sxsv 

Knocked off the top of the singles chart by the Kaiser Chiefs, Mika getsasmal 
Takc Thafs Shine. 

f^ysse MARCH 14-18 2007 AUSTIN TX 
WQf Pele Townshend 
Visit sxsw.com to register to attend and get 

SXSWUK& Cil! Rutin^ 7 uno^xsw.. 
information on the conférence, including up-to-date lists of speakers, panelisfs and showeasing artists. 

before dipping 
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K Nielsen Music Control 

rplay Chart 

i 
/ / O M m 7 / // 1 22 OMAKIUN JCh BUX mc 388 26 21.43 72 70 KAZORL1GHT BEFOREIFALLTO PIECES VEUTlOO 1099 5 2L34 23 28 "5 ' EALL OUI BOY THIS AINT A SCENE IT'S AN ARMS RACFme™ 373 -13 21.23 ■20 29 26 BLOC PARTY FHE PRAYER W1CHITA 155 13 2123 4 30 31 M 1 Ht FtbLING LOVE ITWHENYOU CALE ,a«o 1000 -7 20.96 2 31 27 * THE FRATELLIS WHISTLE FOR THE CHOIR 1064 -19 20,48 -6 32 30 79 THE KOOKS SHE MOVES IN HER OWN WAY VIRGIN 1089 2 19.75 -7 

33 a 38 RAZORLIGHT AMERICA v™ 932 -19 19.23 ■25 
34 28 S RED HOT CHILI PEPPERS DESECRATION SMILE wa« 535 -31 18.85 -15 35 » JAMELIA NO MORE rmmm 137 61 17.92 224 

136 14 NELLY FURTADO SAY IT RIGHT CE™ 546 57 16.78 15 
37 2< 0 CORINNE BAILEY RAE l'D LIKE TO COODCROOVMI 595 2 16.69 -36 
38 20 0 GHOSTS STAY THE NIGHT ATIMT.C 387 36 16.37 -48 
39 40 20 JUNIOR JACK OARE ME (STUPIDISCO) OEFECTED 356 1 1632 3 
40 48 62 JAMES MORRISON WONDERFUL WORLD POLYDOR 1053 6 16.03 15 
41 57 0 ROBBIE WILLIAMS SHE'SMADONNA ™s 333 19 15.35 24 
42 36 75 SIMON WEBBEMY SOUL PLEADS FOR YOU «rca 414 -8 15.09 -14 

1 « 60 0 UNKLEJAM LUV YA m 308 36 1438 30 
44 10 n MASON EXCEEDER d.t.VBOSS 420 -39 14.41 -120 

1.45 90 THE FEELING NEVER BE LONELY mm 573 ■9 14.15 39 
| 46 0 CALVIN HARRIS ACCEPTABLE IN THE 80S «xoma 374 14.13 37 
[ 47 23 LILY ALLEN ALFIE 255 14.08 66 

48 37 45 SHARAM PATT (PARTY ALL THE TIME) ma 378 13.89 -19 
49 34 46 NELLY FURTADO ALL GOOD THINGS (COME TO AN END) GEFfE» 785 13.69 -29 

1 50 « » WI-FIFEAT. MELANIE M BE WITHOUT YOU 81 ■28 1337 37 
J on Sunday 18 ftb 2007 until 24fl0 tu Sat 24 ftb 2007 SUtioiK ranted by aud.înce Rgjres ai latest half^iwr 

ïurape; MlrkoWhittleld !|erweg 6, D-72074 Tuebingen-Pfrondorl, GERMANY  m ' Tel; +49-707-188-5604 
|JK & Ireland: Llna Johnston cSn, 7 Ard na Croise, Thurles Co. Tlpperary. ■ Tel/Fax:+353-504-26488 !Sa'jlantlc Air Travel ia frove! LTD • Sara Manzano   +"14-20-7627-2200 • www.medlatravel.i 

IFC BLENDER 

Your Hands Up (For Détroit), but it just failed to performances of 
peaklng at 18. 

  rte 1 SCISSOR SISTERS SHE'S MY MAN pciydor 40.12 2 JAMES MORRISON UNDISCOVERED polydor 3732 3 CAMILLE JONES VS FEDDE LE GRAND THE CREEPS DATA 2796 4 JOSS STONE TELL ME 'BOUT IT RELE/ITLFSS 23.45 5 JACK SAVORETTIDREAMERS DE ANGELIS 2223 6 JAMELIA NO MORE PARLOPHONE 1792 7 CORINNE BAILEY RAE I D LIKE TO GOOOGROOVMMI 1669 8 GHOSTS STAY THE NIGHT ATLANTIC 1638 9 ROBBIE WILLIAMS SHE'S MADONNA CHRYSAUS 15.35 10 UNKLEJAM LUV YA VIRGIN 14.58 11 CALVIN HARRIS ACCEPTABLE IN THE 80S COUJMBIA 14J3 12 WI-FI FEAT. MELANIE M BE WITHOUT YOU AIL AROOND the WORLD 1357 13 SIMPLY RED SO NOT OVER YOU simplyredcom 13.42 14 THE FRATELLIS BABY FRATELU fauout 1157 15 BIFFY CLYRO SATURDAY SUPERHOUSE mthfioor 1147 16 ALEX GAUDINO DESTINATION CAIABRIAoata 10.12 17 MAXIMO PARK OUR VELOCITY WARP 9.95 18 SEAMUSHAJILASTNIGHTADJSAVEDMYUFEapouû 8.68 19 P. DIDDY FEAT. KEYSHIA COLE U\ST NIGHT baoso-wtwntic 8.U 20 NATHAN 00 WITHOUT MY LOVE uona 736 

Hadulcen! - That Bcy 
CofinMurray Record Of The 

Perfect PopSong 

Qtakethatshine 1569 516 
3 JAMES MORRISON UNDISCOVERED 536 328 
5 NELLY FURTADO SAY IT RIGHT 546 199 
7 CALVIN HARRIS ACCEPTABLE IN THE 805 374 197 
9 JUSTIN TIMBERLAKE WHAT GOES AROUND. 10| PINK LEAVE ME AUONE (TM LONELY) 1063 181 180 RADIO THREE 

Ctetec tires;' Ronwntic Type 
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Original Soundtrack Romeo & Juliet {Capitol 3863232) 
I soundtrack toBaz Luhrmann's first signii picture -1 retelling of Shakespeare'® classic taie, set in modem day Verona - is as unconventional and noteworlhy as the film itself, and has sold more than 

release. Its lOth anniversary reissue finds it expanded from 13 to 18 tracks, with a new remix of Luhrmann's bizarre hit Everybodys Free (To Wear Sunglasses) and the film version of Quindon Tarver's take on Prince's When Doves Cry among the new additions. From the original soundtrack, Gavin Friday's Angel remains the best of many songs of that name and easily the most commercial track he has made, while DesTee's love theme Kissing You, The Cardigans' Lovefool and Stina Nordenstams Little Star provide a muscular backbone to one of the 

Iprovided Act 1 th their only UKchart appearancc, scraping to number 40 in 1974. They were almost as unsuccessful at home, but the inclusion of several of their tracks on Ace Records compilations and extensive use of Act 1 samples by the hip-hop community has raised their profile. This is the long overdue CD début of their self- titled 1974 album, with a trio of bonus tracks. Producer Reaford Gerald had more success steering Millie Jackson and Joe Simon, but hc provides his charges with some great material here, mostly mélodie uptempo tracks and smoochy R&B - the latter category including a slow and sinewy remake of The Four Tops' hit Still Watcr, complote with spoken lyrics, cooing backing vocalists, gulls and running watcr sound effects, which somehow works. 

Albums 

□ ROSS, ANDREA ANDREA ROSS UnivmJl Ctejic (CD 1701161) □ RUSSEU. WffTSON THATS LIEE Uniwral Ctete ICO 4758157) □ ÏAWOOS BEST OF OASSICS Apaœ ICO BOFCO12) 

□ CIARKTEO EP «top (CD WAP 221CO) 
□ FONKY MOSIC MACHINE LET ME BE VOIJR MAN Tnith A-d Sou) (CD 1SC0 0031 □ HUBAHUBAKudœlCI IP021C01 □ KACIBEK. SVEN THE FALM1N SESSION Itapakt (CD PINGIPUNO U) □NOSTAIGIA 77 EVERYTHING UNDER THE SUN Tm Tlioujhls (C0 TRUCO123) 

fI]VAl£HnNE,nïANKIE WORLD OEWHAT KikIos(CDSR0652) P □ VABIOOS GLOBAL UNDERGROOND COLLECTION 001 CWal Untegrajnci (CD GUPACK1CD) W □ VARIODS GLOBAL UNDERGROUND COLLECTION 002 GIcM Undsisraml (CD GUPACK 1CD) V □VARIOUSBINGOAUSTARS VOL 2 Dingo Beats (12-B1NG0 059) SR □ VARIOUS STILL MUSIC SEp n SBdo (CD SLJPC0 2591 AE □ VARIODS TRANCEMASTER 50(M ) 

1RAVEN AND WHITE UGHT Jagjaguar (LP JAG108LP) 

a AIR POCKET SYMPH0NY Vigin (CD CDV 3032) ■ ANCUS & JOUA STONE HEART FDLL 0F WINE lild,   □APARTMENT THE DREAMER EVA51VE FWIE hm (CD FS1P 01) □ARCADE niîE THE NEON BIBLE Memry (CD 1723386) □ BROWNE, POLiY BEW1TCHE0 CiBrv Red (CD RPM143) □ CHACKSFIEUI, FRANK, ORCHESTRA JN THE LIMEUGHF O FALUTHE REFORMATION P0ST TIC Slogan (CD S10C0 00) LP SLUUV 00, O FEEOER PICTURE OF PERFECT YOUTH Echo (CD ECHCD 52 LP ECHLP 52) □ FERRY, ERYAN DYLANESQUE (CO CDVX 3026) 
RS, THE STRANGE HOUSE PoWor (CO 1724178) 

□ MR HUDSON1 THE UBRARY TALE OF TV/O CITIES Meraiï (CD 17198791 □ NEISON, RICKY RICKY IS 21 Magic (CD 5244072) □ RELIENT K F1VE SCORE AND SEVEN YEASS AGO Wophone (CD 3399772) 

□ VARIOUS 8ALLADS OF THE BOOK Chs 

□ DR NORTON YOUR PLOT Go Kart (CO CKE 0I2C0I TE COOOBYETO THE GALLOWS «ctoy ICO VR 34U „ F CASSETIES SAIT One little Inifan(C0TUP793CD) 

□ PSYCSOPTIC SYMBOLS or FAIUIRE Neurotlc (CO 10011221 □ REVDiTING COCKS COCKTAIL MlXX13DiPlanel(CDTHP003CDI   .CRUCIFYKIU ROT Sage OFAjnida (CD SOAR 002CO) 
DC£ EKTRAVAGANZA Angel Ajr (CO SJPCO 233) 

□ SUHN 0)))/BORlS ALTER Soulhetn Lord (1P SUNN 621PI 

□VARIODS SHAVE THE AREA Stae The Area (CD STA OH) 

ROOTS □ ABASSI AU. STARS DUB SHOWCASE Unnrcrsal Egg (CO WWCO 044) □ ANT1EALSS SECURITY Epilafii (CD 68482) □ LEE, AMOS SUPPLY AND DEMAND 6!ue Note (CO 3504162) □ SKATALITES, THE PLAY SKA Kinç ' " 
DUS CRICKET WORLD CUP VP (CD VPCO1773) 

□ LANU THIS IS MY HOMETrpIhcpglils (COIRUCD121) □ PHAT KAT CARTE BLANCHE Ortme Allatk (CD Uffl 0101 □PtASTIC LITTU SHES MATURE TrafFic (CO TAR 00021CD) Jau □PROTOKÛLi PARADOXON IITicit (CD ILICD 010) □RAWIS, J FISTHE OANK AND JIMMY SHOW Gmjve Allack (CO POLAR 0062) ■ IUD2 THE THIRD HAND XL Recudings (CD XICO 263) tîlWd □SOULTHEI 

CATALOGUE & REISSUES 

□ BERIGAN, BUNNY BUNNY CoGeclables (CD 784' □BLACK LTPS BLACK UPS Bomp (CD BCO 4084) □ BLACK UPS WE DID NOT KNOW Borap (CD BCO 4084) □BLACKFOOT GREATEST HITS CoDectables (CD COL 8571.21 □ BOREDOMS SUPER ROOTS 6 VeiY Fnend^ (CO VF 039C0) □ B0W1E, DAVID les DANCE E)4I Cataloguî (CD TOCP 70154) □ B0W1E, DAVID NEVER LCT ME DOVTN EUI Catalogne (CD TOCP 70156) □ BOWIE, DAVID SCARY MONSTERS EM1 Catalogue (CO TOCP 70153)   Ï1D TONICHTEMI Calakgue (CD TOCP 70155) 

□ FRENCH, THE LOCAL INFORMATION Too Pure (CD PURE 139C0I □ GAVE, MARVIN THE SOULFUL SOUND OF Colledables (CD COL 9351-2) □ GAYE, MARVIN MARVIN GAVE Musc Sessions (CD MS 027)    ILE ROCK MY SOUL Sanctuary (CD COAJA 5650) "" BEALM OF THE DAMNED Inviclns (CD 1P 0I2C0) 

HAT IS LOVE Colledables (CD COL 7831.2) Mêlai □ JONES, HOV      Mêlai □ LABYRINTH 6 DAYS TO NOWHERE Scartel (CD SC129CD) MeM □lAUPEJLCYNDIWANNA HAVE FONCoKedalltelCO COI 9352-2) Métal I£L BRENDA UTILE MISS DYNAMITE/HITS AND RARITIES Bretaount (CD BMCD 7( Mêlai DlEVEL 42 IfVEL 42 Music Sessions (CD MS 021) Puni □UND, BOB ULTIMATE COLLECTION Black Tolï (CD BTCO1060) Rock □MAGAZINE MAGIC MURDER AND THE WEATHER EM1 Catalogue (CO CDVR 22001 Indie Q MAGAZINE REAL UEEEMI Catalogue (CO CDVR 2100) Rock □MAGAZINE SECONDHAND DAYUGHT £M1 Catalogue (CO CDVR 2121) Ind» □ MAGAZINE THE CORRECT USE OF SOAP EMI Catalogne (CD CDVR 2156) Uel.,1 nHANHATTUNtrJSEiTteTUircf.Juj.u-™^;. ' 

□ NEWTON, JUICE JUICE/QUiET LIES Cdleclables (CO COL 2918-21 □ ODAYS THE ULTIMATE COLltCnON: EARLY YEARS Blatk Tulip (CD BTCD 392141 □ ORBISOfi ROY ONLY THF lONFlY Falrnn rrn i im ridit □OUICASTS, THE PUNK SINGLES C0UECI10N Ctery Red (CD CDPUNK 621 DPADL & PAULA H[Y PAULA! Blatk Tulip (CD BTCD 263641») □ PAVONE, RUA BEST AND RARE Boddnbeat (CD R1BC0 39) □PRESUY, avis UNCHAINED MELODY fbta Thaï Oream (CO FID 401 
' □SCOTT, UNDA ULTIMATE COLLECTION Margml (CO MARGCO 481 



■■if— 1 1 
i 

saL 

lié. 

b 

blues and lus Ace Records 

H FURIADQ, NELLY SAYIT RIGHT Polydor (CD tbc) U PCp 
O KHIFE, THE KEARTBEATS Brilie (ON BR1LS 2ID8) V/THE Pop 

* 

îESEiSS r "1 

■SCISSOR SISTERS SHE'S MY MAN Po^JorU I72BU) £ ^ 

EMIGold 

■ STONE, JOSS TELL ME BOUT IT Relenlless (CD REICO 35) E Pop 

| 
1963 follow-up Love For Sale in 

vocal style is beautiftilly q 6 

SSE— 
SsfSSH" and The Girl From Ipanema. 
Rare Bird 

i i 

SSîfiHî" 

checks in at over nine minutes, is 



Singles 

Kaiser Chiefs climb to number one, ending 
Mika's five-week reign at the top of the 
chart, while Kelis accelerates 15-3 and 
Sophie Ellis Bextor climbs 24-8 
mmsmip 

The Officiai UK J 

il 

27 

« 

KEUS FEAT. CEE 10 LU STAR 
ftKON FEAT. SNOOP DOGGY DOGGIWANNA LOVE YOU 

DARE ME (STUPIDISCO) 

DANC1N 

[SR0CK1N 



Singles Chart 

/ S 3V 40k V UlUOY FEAT. CHRIS^NA AGUILERA TELL ME 
40 MUMM-RA WHAT WOULD STEVE DO ImûBaHIlQOIAKV) 41 À THE ORDINARY BOYS I LUV U JsWrioBONUSCOlUI 42 W1LLY MASON SAVE MYSELF 
43 A / HANNAH MONTANA THE BEST OF BOTH WORLDS WHIO 187975! IB 44 8 AMY WINEHOUSE YOU KNOW l'M NO GOOD 
45 36 10 SHARAM PATT (PARTY ALL THE TIME) OlliOAlSUBCOSro 46 .4 NELLY FURTADO ALL GOOD THINGS (COME TO AN END) aimbaland/Oanij) Keblar/Vsrgiaa Beach/BMCmifiVY-OuwxMUl (FurtadcVMosleï/M.irtin/H.as) Mfel 1714378(0) 4/ 43 19 BEYONCEIRREPLACEABLE 4*188697024472 (ARV) 48 49 18 FEDDE LE GRANDE PUT YOUR HANDS UP FOR DETROIT (Le Grand?) EMI (Le Grande) Data DATA14OC0S (U) 49 32 10 LEONA LEWIS A MOMENT LIKE THIS ® Mac) BMG/Sony ATV (Elofsson/Reid) Syco Uusic 88697050872 (ARV) 50 É 7 P DIDDY LASTNIGHTo 
51 JESSICA SIMPSON A PUBLIC AFFAIR ■Jjia 886970(8712 (ARV) 52 27 2 RED HOT CHILI PEPPERS DESECRATION SMILE 
53 / MR HUDSON & THE LIBRARY TOO LATE TOO LATE 
54 53 15 THE FEELING LOVE IT WHEN YOU CALL (Green) FMI (The FttEng) Island 1713050 (U) 55 38 THE F|ELING ROSE Idand 1723753(01 56 == s FREEMASONS FEAT. SIEDAH GARRETT RAIN DOWN LOVE 
57 74 13 THEKILJLERS WHEN YQU.WERE YOUNG Vtl%l 1707658 (01 58 48 7 MY CHEMICAL ROMANCE FAMOUS LAST WORDS (CavaBû/My ChtmcaJ Ronuncc) FUI (My Chemical Ronunce) Reprise W754CD (118) 59 47 2 PLUS 44 WHEN YOUR HEART STOPS BEATING Intencepe 172408510) 60 58 16 JUSTIN TIMBERLAKE FEAT. TI MY LOVE (Timbalandl Wamer-CluppelVZoniba (UoîIey/HJLVHams/nmbeFlake) Jhé 88697020502 (ARV) 61 61 16 JAMES MORRISON YOU GIVE ME SOMETHING Polydar 9358670(0) 62 a 19 JAMES MORRISON WONDERFUL WORLD Oatftl Sotï AlWJnixnal (UjmsovVMt) Widoc 1709131 (81 63 54 LADY SOVEREIGN LOVE ME OR HATE ME 
64 M GRINDERMAN NO PUSSY BLUES Mule ICDMOTt373 (D MIKALOLLIPOP OWM 66 LUDACRIS FEAT. MARY J BLIGE RUNAWAY LOVE 
67 GNARLS BARKLEY CRAZY ® 
68 6, 27 JUSTIN TIMBERI^KESEXYBAC    [r. 
l 7 REGINA SPEKTOR FIDELITY o SàenEM 70 RAZORLIGHT BEFOREIFALL TO PIECES 

71 70 28 CASCADA EVERYTIME WE TOUCH (Reutcr/Mer) Mambo (Rsan/toM.Utfiop) Al! Around The World COGLO0E537 (AMD/U) 72 68 RED HOT CHILI PEPPERS SNOW (HEY OH) iRubài) Wa/ner-OuDocTI (Kiedis/nea/rnsdante/Smith) Wamer Brclhers W7S1C01 (UN) 73 35 A 2PAC FEAT. TI & ASHANTI PAC S LIFE 1723403.01 
74 0 SH^IRA FMT^YC^JEAN HIPS DONT LIE lut 8287(842702 (ARV) 
75 45 SIMON WEBBEjvW SOUL PLEADS FOR YOU 

H Salestf ■ SAsIr Z •50. BHçlMlte-Diliy ®«li™i (600.0001 ® a6rll00.000) 
ssr/ isirr50 sEzrr ™0' MrUN0G00C44 

sr S™- |â|s.; Ssr 

acceleratos into thc Top 10 this week, foliowing 

28-18-24-8 and is Ellis-Bextoi-'s 

1 KAISER CHIEFSRUBY MIKA GRACE KELLY KEL1S FEAT. CEE-LO LIL STAR 
THE FRAY HOW TQ SAVE A UFE : WANNA LOVE YOU 
JUST JACK STARZ IN THEIR EYES , AKON THE SWEET ESCAPE SOPHIE ELUS-BEXTOR CATCH YOU 
TAKETHATSH1NE FA SCENE IT'S Mi ARMS RACE 
TAKETHAT PATIENCE 
SNOW PATROL CHASING CARS BOOTY LUV BOOGIE 2N1TE THE VIEW SAME JEANS 
NELLY FURTADO SAY1T RIGHT 
JQJO TOO UTTLE TOO LATE 
THE FEEUNG LOVE 1TWHEN YOU CALL 
GOSSIP STANDING IN THE WAY OF CONTROL JUNIOR JACK PARE ME ( THE KOOKS SHE MOVES IN HER QWN WAY 

SNOW PATROL OPENYOUR EYES 
BEYONCEIRREPLACEABLE P DIDDY FEAT. CHRISTTNA AGUILERA TELL ME SHARAM PATT (PARTY ALI. THE TIME) 
KLAXONS GOLDEN SKANS THE FEELING NlVLR BELON[L\ 

mmmmm 
KAISER CHIEFSRUBY :| 1 | MIKA GRACE KELLY » Ol KEUS FEAT. CEE LO Ul STAR"~ : AKON FEÀT SNOOP DOGG I W 'rf D /[Vf 

7 : 3 I JUST JACK STflRZI I [ FA11 OUI BOY THIS A1NT A SC( 9 iQl JUNIOR JACK FEAT. SHEHÂ1 ) 5 | JQJO TOO LiniE TOO IATE L[ 6 | MASONEXCEEDER 12 0|HANNflH MONTANA THE I 13 ; Q | MUMM-RA WHAT WOULD STÎ 

18! 111 ERIC PRYDZVSaOYDPROPER EDUCATION 
20l4| 2PAC FIAT. ASHANTI &T1PACSL1FE 21: 7 | RED HOT CHILI PEPPERS DESECRAT10N SMIIÏ 3 1 LEONA1EWIS A MOMENT UKE THIS 23| 15 | CASCADA TRUI.Y MAOLY DEEPLY 24^ CH1PZ COWBOY !7| THE VIEW SAME JEANS 26122 [ ERICKE THE BEAT 1S ROCKIN' 27 19 j JESSICA SIMPSON A PUBLIC AFFA1R 28 211 B10C PARTY THE PRAYER ~ 29 01 MR HtlDSON St THE tiBRARY TOO LATE TOO LATE :6 j SHARAM PATT (PARTY ALI THE fÎMÊ) 
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Albums 

Barely two weeks after her Brits 
performance, Amy Winehouse climbs back 
to number one, knocking Mika off the top 
slot. The Fray have the highest new entry 

nu 
JEFF WAYNE/UK ARENA TOUR 06 THE WAR QF THE WORLDS - LIVE ON STAGE te LIVE CAST REC0RD1NG LES MISERABLES IN CONCERT 
TAKE THAÏ THE ULTIMATE TOUR 

ROBBIE WILLIAMS AND THROUGHIT ALL - LIVE 1997-2006 aVIS PRESLEY/JOHNNY CASH ROAD SHOW KATHERINE JENKINS LIVE AT LLANGOLLEN 
THE BEATLES THE UNSEEN BEATLES WESTUFE UVE AT WEMBLEY LED ZEPPELIN SONG REMAINS THE SAME OASIS DEF1NITELYMAYBE 
THEWHO UVE AT THE ISLE QF WIGHT FESTIVAL 1970 

: | vfiRioussRii; t lis [heau of the fa 
5 | VARIOUS RADIO lî UVE LOUNGE Sony BMC TV (ARV) 14 j VARI0USCLUB2K7 UMTVMTWOJ) 12 I0STH1GHSCH00L MUSICAL 101 VARIOUS DANCE ENERGY Mimir, 01 s«mi ni) 6 | VARIOUS R&BCLUBM1X 2 | VARIOUS R&BLOVESONGS 2007 7 | VARIOUS THE VERY BEST 0FEUPH0R1C0ANCE ita^oftooitm 131 VARIOUS ELECTRO HOUSE SESSIONS ©| ORIGINAL TV SOUNOTRACK LIFE ON MARS 16 j VARIOUS NOW THATS WHAT ! CALL MUSID 65 201 ORIGINAL TV SOUNOTRACK HANNAH MONTANA 181 VARIOUS MASHED auv^iEi P | VARIOUS NME PIS THE ESSENTIAL BANDS UMrai TV m 1 j VARIOUS ONE LOVE 15 (VARIOUS ESSENTIAL SONGS ©i VARIOUS HARDCORE NATION CIASS1CS ©| VARIOUS PUT YOUR HANDS UP OJ OST OREAMGIRLS Coîuiifcij (ARV) 

[TÏÏTST msmmsa 
> JUST JflCKSTA ^IHFiREYES 3j 3 IJOJOTOOUTTLETOOLATE 1 "i UOKfl 1£W1S A MOMENT UK£ TH1S 5 1 EMC PRYDZ VS FlOYD PROPER EDUCATION i l 7 | MU, OUr BOY TH1S A1HT A SCENE IT S AN ARMS RACE 

10 10 | AKON FEAT. SNMP DOCC1WANNA LOVE YOU ) | TAKE THAT PATIENCE 12' U"|BOOTYUJV BOOCIE ENITE 13' 17 jTHE THE FRAY KOW10 SAVE A LIEE 14 12 j THE ORDIKARY BOYS IU 3 | AKOH FEAT, EM1HEM SMACK THAT 5 | KLAXONS GOLD0ISKANS Pi 10 | CASCADA TBULY MADEY DEEPEY 18|18 ISHARAMPAniPAgEY Ali THE TIME) 9 j SWOW RATROL CHASING CARS ~ 20120 j BEOC PAttTY THE PRAYER 

and downloads alone, How To Save A Life- 
Colorado's 
band Tlie Fray - 

to climb the 
moving 7-5 tliis week, with a 
sales lifting its 
to 63,000. Tlie 

weeks. The 
17,000 copies last week to lif its career tally to 527,000, and looks increasingly 

The Officiai UK 

ift T AMY WINEHOUSE BACK TO BLACK ® 
2 MIKA LIFE IN CARTOON MOTION ® ^ ^ 
3 3 43 SNOW PATROL EYES OPEN ® s ® 7 
4 4 r THEFRAY HOW TO SAVE A LIFE 
5 TAKE THAT BEAUTIFUL WORLD ® 
6 33 21 THE KILLERS SAM'S TOWN ® 3 
7 12 33 LILY ALLEN ALRIGHT, STILL ® 
8 10 30 JAMES MORRISON UNDISCOVERED ® 3 
9 18 37 NELLY FURTADO LOOSE ® 
10 M 24 THE FRATELLIS COSTELLO MUSIC ® 2 
11 3 FALL OUT BOY INFINITY ON HIGH ® 
12 6 3 BJLOC PARTY A WEEKEND IN THE CITY ® 
13 37 RAZORLIGHT RAZORUGHT ® 4 
14 5 THE VIEW HATS OFF TO THE BUSKERS ® 
15 4 NORAH JONES NOT TOO LATE ®i 
16 16 38 THE FEEUNG TWELVE STOPS AND HOME ® 2 
17 32 24 JUSTINTIMBERLAKE FUTURESEX/LOVESOUNDS ® 2 ® 1 
18 22 23 SCISSOR S1STERS TA-DAH ® i 
19 

m i r 
AKON KONVICTED ® 
JOHNNY CASH AT SAN QUENTIN 

21 20 14 OASIS STOP THE CLOCKS® 3 
22 37 29 AMY WINEHOUSE FRANK ® 
23 15 6 DIANA ROSS AND THE SUPREMES THE NO l'S 
24 17 2 VAN MORRISON ATTHEMOVIES - SOUNOTRACK HITS 
25 21 4 KLAXONS MYTHS OFTHE NEAR FUTURE 
26 33 37 RED HOT CHILI PEPPERS STADIUM ARCADIUM ® 2 
2/ 19 3 LESLEY GARRETT WHENI FALL IN LOVE 
28 29 32 PA0L0NUTINITHESESTREETS®2 
29 47 10 GWEN STEFANI THE SWEET ESCAPE ® 
30 Y / LUWNDA WILLIAMS WEST 
31 34 42 BAILEY RAE ® 2 ® . 32 46 80 KAISER CHIEFS EMPLOYMENT ® 5 ® 2 

L33. 62 5 GOS^P STANDING IN THE WAY OF CONTROL ® 
34 29 4 JUST JACK OVER IONES® 
35 23 37 KEANE UNpERTHE IRON SEA ® 2 ®, 
36 38 34 MUSE BLACK HOLES & REVELATIONS ® 2 
3/ 57 121 THE^KILLERS HOT FUSS®., '   
38 7 25 Pm LOVESONGS ® 2 



Albums Chart 

/ /M 39 35 26 KASABIAN EMPIRE® 
40 31 4 JAMIETPANIC PREVENTION® 
41 26 DORISDAY THE MAGIC OF 
42 40 57 THE KOOKSINSIDEIN/INSIDE OUT ® „ ® ■ 
43 60 87 SNOW PATROL FINAL STRAW ® 4 ®, 
44 43 47 PINKFM N0TDEAD®3®I Minn/Martin/Of Luli/WatoAIbi/Abraham/PinkA^ UFaœ 8287680334? (ARV) 45 26 4 JOSH GROBAN AWAKE 
46 45 18 MY CHEMICAL ROMANCE THE BLACK PARADE 
47 25 .4 THE BEATLES LOVE® 2® i 
48 4. 7 JOJO THE HIGH ROAD® 
49 68 41 WESTLIFE UNBREAKABLE - THE GREATEST HITS VOL 1 ® 4 
50 53 126 QUEEN GREATEST HITS III & III ® 3 ® i 
51 61 135 NORAH JONES COME AWAY WITH ME ® 7 ® 6 
52 <3 67 COLDPLAY X&Y ® e © i StçpSe/CoWpOVNeJsol Ps.loti»o!4747862in 53 42 35 TAKE THAT NEVER FORGET - THE ULTIMATE COLLECTION®^ 
54 64 40 ARCTIC MONKEYS WHATEVER PEOPLE SAY1AM, THAT'S WHAT FM NOT ® i ®. 
55 70 91 JAMES BLUNT BACK TO BEDLAM ® .o ® 4 fîolhroi/Hoqartti flllaitic 7567837525 OBII 56 i w NATASHA MARSH AMOUR 
57 43 14 U2U218 SINGLES® 2® 2 
58 f EXPLOSIONS IN THE SKY ALL OF A SUDDENI MISS -EVg^Nj^ 
59 66 3 COLD WAR KIDS ROBBERS & COWARDS AugmiOoaWirKidi V2ÏVia044142(U) 60 © 95 KEANE HOPES AND FEARS ® s ® 3 
61 52 25 BEYONCE B'DAY ® KrcAl^ffAlandAViriîms/Kniy/.cIs/Jcriims/Vanous Colmnbia 82876881322 (ARV) 62 44 MADONNA THE CONFESSIONS TOUR 
63 30 FALL OUT BOY FROM UNDER THE CORK TREE ® Avron MtmifY 8000-114002 (U) 64 © 33 MASSIVE ATTACK COLLECTED - THE BEST OF ® Massive Atlack/Davidgc/M Naja/Doliar/Hooper Virgin CDVX3017 (E) 65 30 3 MAH MONRO FROM MATT WITH LOVE Vonous/Marlin EM13845212 lE) 66 3, 118 BARRY WHITE THE BARRY WHITE COLLECTION ® 5 ® 4 
67 © 112 SCISSOR SISTERS SCISSOR SISTERS ® 7 © 2 
68 © 239 MADONNA THE IMMACULATE COLLECTION ® ,2 Vancos Sire 7599264402 (TEN) 69 * 33 BLOC PARTY SUENT ALARM® 
70 0 44 MADONNA CONFESSIONS ON A DANCE FLOOR ® 4 ^ ^ 
71 © 22 THE PRODÏGY THEIR; LAW - THE SINGLES 1990-2005 ® 2 
72 49 13 SUGABABES OVERLOADED - THE SINGLES COLLECTION ® 
73 35 26 RAY LAMONTACNE TROUBLE ® 
74 54 3 THE GOOD THE BAD & THE QUEEN THE GOOD THE BAD & THEQUEEN®^ 
75 51 16 PAUL WELLER HIT PARADE ® ^ 
■ SM BStein .50% | Nf.v Enli)' (•) Platinum (300.000) ®Si>.er (60.000) H K^hest Ciimbcf ®Goid (100.000) ® IFPI Plalmm Europe (1m Europcan Sales) cassett» S^LPs and 

with 60,000 buyers to date, followed by World Without Tears (32,000). 

jjjjjjjjggjjgg 
01 JUHlQg JACK FEAT. SHEHA PARE ME (STUPIDISCOi 2 ER1CKE THE BEAT BROCKIN' 

4 FREEMASONSFEAT.SIE 

5 JACK SAVORETTIDREAMERS 

C0SS1P STANDING IN THE WAY OF COMTROL EXPLOSIONS IN THE SKY Aa OF A SHDDENI MISS EVERYONE ARCTIC MQNKEYS WHATEVE 
PENDULUM HOLD YOUR COLQUR 
MENDEED OEAD UVE BY LOVE 
TINAR1WEN AMAN IMAN - V THE EAU REFORMATION POST-TLC 

RED HOT CHILI PEPFERS STADIUM ARCADIUM v/arner enahers TOO 2!2 MUSE BLACK HOLES & REVELATIONS .v.v^r s-c-, JEN. 3 3 MY CHEMICAL ROMANCE THE BLACK PARADE v. yr. ^ afio 
4j 4 MY CHEMICAL ROMANCE THREE CHEERS FOR SWEET REVENGE wv- sathen(TEN) si© MENDEED THE OEAD UVE BY LOVE r.-- -g .ibc) 6i5 EVANESCENCE THE OPEN OOOR wrà up IAKVT 7f6 WOLFMOTHER WOLFMOTHER ModubrOJ) 8i® NIRVANA NEVERMINO CelfenftO ■ O 10IO COMEBACK KID BR0A0CAST1NG «ctoryW 

I [NORAH JONES NOTTOOLATE 
I| 3 | NORAH JONES COMEAWAY WITH ME 6 1 NINA SIMONE SON IS lOSING- IHi Bi il Oi 

4 | MADELEINE PEYROUXHALF THE PERFECT WORLD 7(81 RAY CHARLES THE COLLECTION 

1 
7 | THECOMMITMENTSTHECQMMITMENTS(OST) NINA SIMONE THE COUECTION VARIOUS ARTISTS CLASS1C JAZZ - THE ULTIMATE COUECTION 

101 NATASHA MARSH AMOUR |©[ LUDOVICO EINAUDI DIVENIRI 
4 1 I FRON MALE VOICE CHOIR VOICES OF THE VALLEY  6 RUSSEUWATSON THE VOICE-THE ULTIMATE COUECTION 6 5 MARIO LANZA THE ESSENTTAL COUECTION 7 8 ANDREA BOCELU ARIA - THE OPERA ALBUM 8 4 KATHERINE JENK1NSUVING A DREAM 9 101 THE CHOIRBOYS THE CHOIRBOYS 10 3 | SARAH BRIGHTMAN CIASS1CS - THE BEST OF 
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—Mobile- Don't Miss Out... 
Tables Are Limited 

The shortlist has 
been released and 
tables are movlng fast. 
Come and celebrate 
with the best in 
the business. 
To ensure you don't miss out contact louiza@musicweek,com or call 020 7955 S754. 
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