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In this week's issue; Publishing chïef discusses new 
job. Aim looks to heal rift Plus: the charts in full 

CMP 

1 

\ Indiana Gregg 

i &. 

^-4 
 //,/' 



M*. ? ^ 

> 5. \ 

V 

j 

Indiana GfQQ 

/ ^ 

0 

Utterly irrésistible and dazzlinglv 
vibrant, Indiana Gregg's début 
album UUoman at UJork skiltully 
fuses infectious soulful pop 
uuith suueeping rock ta create 
out-and-out the most refreshing 
sound of 2007. 
Indiana Gregg has a story ta tell. A story best heard through this album. Produced by lan Morrouj (Seal, ULJet UJet LUet, Rod Steujart. Usa Stansfield. etc) the album uuas recorded in Glasgou) through brand neuj Scottish indie label GrBpop. 
GrSpop ujho are funded by Ingenious, amongst others, have sa far pledged over £1 million ta the marketing spend on this project. 
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TOUR 
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THROUGH 
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Releases 
The début single "Suueet Things" is released March 26th. 
The album "UUoman at UJork" follouus April 2nd. 
Campaign A major launch campaign across TV, Radio, Outdoor and Print. 
The 4-week launch TV campaign commences aiith National TV advertising across ITV, Channel 5. GMTV, and Satellite. 
The TV ad features the video for "Suueet Things" and opens ujith a 30" spot in the Dancing On Ice Final on national ITV on Saturday March 24th. 
Order from Pinnacle - GrSSOl (Sureet Things), 
GrSCDOl (UUoman at UJork) 

UJUJUJ.indianagre99.COm CJ 
UJUJUJ.mvspace.com/indiana9fe99 3^ 
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Crucial week for indies, as Aim 
board meets for judgement day 

Décision 

day for 

indies 

By Robert Ashton & Martin Talbot Aim's efforts to see off a damaging revolt will arrive at judgement day tomorrow (Tuesday), when its board mil décidé whether to back Impala's agreement to support a Wamer takeover of EMI. The UK indie group's board convenes at 2.30pm tomorrow. By the time the meeting ends around 6.30pm, it is likely to have either voted on the confidential - and con- troversial - indie/major pact or at leasl delivered a clear position to Aim chairman and chief executive Alison Wenham. The majority of the organisa- tion's 18 board members were given sight of the confidential agi-eement at an emergency meeting last Wednesday. Those contacted by Mvsic Week refused to be drawn on their positions before this week's meeting, with the mood among the Aim board appearing to be mixed. The UK indie body had looked vulnérable following the shoek décision of Ministty of Sound and Gut Recordings to quit in protest at the Impala-negotiated deal to help Warner traverse the EC compéti- tion authorities in return for a package of remedies. While no additional indies have yet followed Ministry and Gut, tem- 
EMlboss plans 
pubilshing coup 
MW examines potential changes topublishing, as top 
boss makes moves in the shadowofthe EMI- Warnermerger p3 

peratures continued to be raised, 
ing some of the barbs as being "par- ticularly nasty". Another leading indie says, "While only two labels have resigned, there are more members who are very concerned over the way this bas ail been handled.' Both MoS managing director Lohan Presencer and Aim's Alison Wenham refused to predict how 
rum of five board members are nec- essaiy for the meeting to make a décision, which will go to a vote only if the board is significantly spliL Impala issued a new statement last Friday, setting out its refusai to : détails of the Impala deal. g the position of "certain i the UK", the statement 1 that Impala was dlh local and accepts that this may mean that some of them "may not be able to confimi their position until full disclosure is possible". • EMI Group announced on Friday it had received a non- binding proposai from Warner Music Group, which indicated it 
offer for the UK major, but this had been dismissed by the board s "inadéquate". TObert/martin@musicweek.com 

Friday Nîght 
Project duo to 
host MW Awards 
The Friday Night Project's Justin Lee Collins and Alan Carr are set to take the Grosvenor House Hôtel by storm next week, as presenters for the Music Week Awards 2007. The pair are currently among 
through the Channel Four show. 

Their début appearance at the awards will corne in a year of change at the annual event, which will include the inauguration of two new live industry awards. The awards, for concert pramoter of the year and booking agent of the year, are introduced this year as part of a renewed focus on the live sector by 1VÎIV. This is underlmed tins week by the launch of a regular live industry news fbcus, starting in this issue (p8-9). The new awards see Metropolis's Bob Angus, Eat Your 

Own Ears' Tom Baker, Live Natîon's Jon Dunn, SJM's Simon Moran and 3A's Pete Wilson shortlisted this week for concert promoter of the year. In tum, CAA's Emma Banks, Free Trade's Paul Boswell, Soio's John Giddings, CAA's Mike Greek and X-Ray's lan Huffam are shortlisted as hooking agent of the year. The show will take place at the Grosvenor House Hôtel in London's Park Lane next Thursday (Mardi 15). To book tables, contact Kirsty Barker on Kirsty@musicweek.com. 
Michael Eavis 
talkstoMW 
TheGlastonburyfounder 
reveals how this year's event 
is shaping up, with help 
from a nifty, anti-tout 
ticketing system p8 

Insiders buzzïng 
off MW event 
Ail the news and pictures 
from Music Week's inaugural Makinglt In 
America conférence plO-lland pl7 

For the tatest news 
asithappens, Sogonto 
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® "Warner is poiseci to win whichever way 
this unsightly mess is worked ouf - 
Editorial, plô 

Your guide to the latest news from the music industry 
Tesco to change record labels £10,000 per year to stock their music. Reports suggest that labels would be charged a non-refundable fee just t 

Jones, senior vice président for mi and comedy and Richard Tan, senior vice président for finance and opérations, will assume bis responsibilities until a successor is appointed. Meanwhile, MTV is to eut jobs in its London office as part of a restructuring of its global business, intended to improve its operating 

Virgin to revamp 
online service 

BBC and YouTube 
corne together 

the firsthalfof 2007-enablingt to screen artist videos, long-form 

pS 
sidering his future options after 

GCap Media bids 
for licence funds 

year smee bemg spun off from Cleai Channel, but still finished the period in the red. O Apple is predicting that more than lOm people will buy an iPhone when the product launches this yeai despite the device's retail price of $499 (£257). • Universal France bas started trialling the sale of DRM-free downloads in MP3 format, with the launchof a live album by Emilie Simon, Simon's Live a l'Olympia album is available to purchase in unprotected MP3 format through the artist's website. The site is also offering the album, which is only 

Longstandmg proportion of the MTVVP resigns raised through 

3^" 

k 
To read ail the 
news as it 
happens each 
day, log on to 
musicweek.com 

Brown, qoinq up against former Atomic Kitten singer Liz McClarno Scooch, neweomer Cyndi, Big Brovaz and former East 17 singer Brian Harvey. —   

Arctic Monheys were Uie main winners at the WjME Awards for tire second yeâTrunmng, picking «p qonus lur neac ai&uin and best DVD for Scummy Man. Elscwhere, the honours were evenly spread. Enter Shikari won the John Peel Award for Musical Innovation, best British band went tn Musc, best intemationârEinKngasTvIv Clieinical Hoinancc, KlaxonsnTckpri up best hew band and Jamie T 

won liest solo artist Primai Scrcam were named nodlilre Jcnjus ami pertomied a fivcsong set, includimj a cover of Tlie Clash's (White Man) In Hammersmrth ^ Palais with Mick Jones. Otlier performanccs came from Jarvis Cocker and Gossip's Beth Dttto (pictured) - who ductted on a cover of Heaven 17's Temptation - Kasabian, The Killers, The View and the Kaiser Chiefs. 

regarding 
course. Reporting to Sim on this intérim basis will be the various heads of the HMV product department and their respective teams. • Napster président Brad Duea lias defended his décision to downsize the company's UK office. p4 • GCap Media bas appointed Pete Simmons as group programme director for content/digital. Simmons was previously group head of programmes. • Seal bas been ordered to pay around £lm to his former manager John Wadlow, after the'High Court ruled that Wadlow was entitled to earnings from the singeris first two albums. Irish promoter } confirmed that ! DJ Bam Bam will be joining the station to présent a weeknight show. • Monstermob chairman Hans Snook, chief executive Niccolo De Masi and finance director David Markshave bave ail unexpectedly resigned from tbe ringtone firm after investors backed a move by Spain's LaNetro Zed to take a 52% stake in the company. O Gerald Corbett is to step down as chairman of the Woolworths board following its AGM on June 6. He will be succeeded as chairman by Richard North. O Sinjanjjejler is to join Ur général manager, music DVD and aiidio-visual format; on Mardi 5 from W ttoL commercial dit • Xfm Scotland has appointed Alan Gibson as its new managing director. 



News 

Nev/s ii edited by PjuI Williams 
Marty Bandier préparés to leave EMI Music Publishing after 17 years with the company 

EMI vétéran heads for Sony/ATV 

we'Ulookadt as a nuraberof sSfpubbshing appro^l fOT to"takèovJr rf BMG 
ughhe déclinés to dis- months. Any Warner-EMI tie-up ibrcedintodisposingitselfofBMG the right choice. One was the plans by Sony/ATV to could resuit in either the assets of Publishing, which it paid Bertels- chance to take an investment in the il company, he quick- EMI Music Publishing or Wam- mann $2.1bn for last autumn. company, the other to be part of a r^TMur; that publi^ng opération whichworks 

These people wanted to 
grow their business and 

l'musedtobeîngavoice 
for the songwriters and feels fine after securinq Beatl 

-I think the 

couldmakelhatupmmybœmess 

h 
because I thought there raight be bigger fish to fry, but it became 

THEPLAYLIST Listen to and view ail these traclcs at www.niusicwccl<.coiii/playlist 

Q 
GROOVE 
Song 4 Mutya 

Nick Raphaël, Scouting For Girls are currently in the studio with Andy Green. Like a loved- up Supertramp 

KATE WALSH YourSong (Bluebetry Pie) Album opencr and a highlight from theBrighton native's début 

THETEENAGERS CHARLIE & LOLA BJÔRK 

Hands (Fiieled By Choice (Island) combo now signed 
(Merok/XL) Havingjust signed to Merok/XL in the 

he Farm (Little (One Little 

in April, from the TV 
Featuringaloopof African drumming riddims, and Bjôrk's 

punk, but enough will pay dividends Bristol, very good. to keep fans happy. for the trio, (singla (single, April 23) (single, Aprii 2) April 23) 
vox, ihis might be that arguably toc herbîggestairplay their recent debu nd parents alike. hit for years. long player angle, Mardi 12) (album, May 7) (EP, eut now) 



Sine"" MarSjTMWteile Poulton.Out ManagernenL Pollcy, One Little Promotion. Agent David Lee 

New group to offer support forl 
envisaged that the ECSA wil( work almost exclusively in Brnssels campaigning for songwriters 

LTidn Europe .H ^alreacly talking to influential lobbyist Phillipe Kent Download service insists ail is fine 
despite downsizing London offices vve want to 

Napster: London 

is too expensive 

in the US, and NTT 

tgbficiîlycen- na^S 
on is an expensive city now ail the digital businesses have 

USmarketshare 



THEAIMBOARD DougD'Arcy. Max Bloom. Songlines: Maiti Concept Music; Goldschmidl. Richard Brown. Cooking Vinyl; N Sonia Records: Hartlm/. Pia<;: 
Prolest Recordings: Group; Peter Qu 

Henry Semmence, 
and Distribution; Feargal Sliarkey; 

longwriters 
Britisli Academy of Composers and Songwritei-s, compares the new body to the European Writers' Congress, a fédération of 55 writer organisations, which ; rcpresents more than 50,000 authors. He adds, "We want to emerge with a complété working I European organisation, which will : see ail the political work of each | body delegated up to it" Ferguson expects Universal's acquisition of ■ BMG Music Publishing and the issue of cultural diversity will be | high on ECSA's agenda at the European Commission. 

Row goes on as Warner deal 

leaves indies in turmoil 

A i m hoard me m b er, 

Whattheysaid 
"The independcnt sector should stick together. Pre- consultation or not what's donc is done. l've not seen the agreement myself, but I 
lot of si; s.I 

isn't going to help." Saul Galpern, Nude Records 

the UK trade body m protest at by surprise by the deal. ^ "s^mL^into oL'slow 311 

s—;. 
hav^bed'to 

ridlFEfiStS 

firnding for Merlin - which he indu^ing c^rman ^ax- 

is a^d^r^s v^rmTom rs r™ don't know if l'm 
Sv^'letTo™: 

shop? You have to just do 

tdœmTotolLLlsjdfoiig^în itjustwa her labels joining us in ^Sfoition" KoTpï^ ^ so little to do with 
ISmS ^^S^kcom Oa^awley, Fat Cat 
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He may not be a fatnous face yet, but Mark Ronson - the man behind hits for Amy 
Winehouse and Robbie Williams among others - is poised for solo success in 2007 

Recognise this household name? 
j by Stuârt ciàrke Ask Mivçk Ronson] the producer behind re&enLcutsdbr Amy Wine- ij house, Lily Allen and Robbie Williams, why he chose to sign I directly with Columbia UK. for hîs forthcoming solo album and his 

...these people do. Ronson talks 
about hîs famous collaboratocs 
Amy Winehouse Robbie Williams 

À 

out of his enjoyment ofa 

rve always seer 
as a kind of 21st 

iStiain Tbey are the two biogest artiste of lhat 
to it than just 

dedded to'come here Ldtoîkto l 0™Mv God^Kdser Cl 



■T ■ -Mobile- 
simply doser 

MUSICWEEK 

The Nominees for "International 
Marketing Campaign of the Year 

| Award" supportée! byT-Mobile 
Mike Allen, Kevin Brown & Caitlin Gibbons 

| from EMI for Corinne Bailey Rae 
Greg Sambrook from Universal for 
Snow Patrol 
Alex Myers from Universal for 
ScissorSisters 
Many congratulations on your nomination 
and we wish you good luck on the night 



Wiglit (35,000) Park Calling     Womad (22,000) julv Ï2-15 flugust3-5: Big Utilude (15,000) Chili (27,000) July 13-15: Ftlam August 10-12: (30,000) July 13-15: Guilfest (5,000) August 17-19: 

300,000 photo ticket 

applications and counting 
i¥iidiael Eawis talks to Music Week about his 
ongoing quest for a 100% tout-free festival in 2007 

Ticket applications for tins yeaKs Glastonbury close at niidnight tonight (Monday). Festival organiser Michaei Havis explains how a groundbreaking plioto récognition ticket technology, in whlch lioiders bave their faces printed onto the ticket, could help beat the eBay touts. 
Why did you extend the deadline for supplying photos for ticket applications from last week? Because there's so many people still applying 1 thought l'd give them another four or five days. We've done 300,000 people so far and now we're doing 1200 applications per hour, so it seemed feir to extend the deadline. Have you settled on capacity yet? We've got 144,000 tickets to sell plus another 33000 people who'll be local people or site workers who won't be paying, so ifs 23,000 more than last time. On March 26, we'll find out if we get the licence for that extra capacity and then the tickets will go on sale on April 1 Hopefully, we'll manage to convince the council. Why go to such lengths ta eut down on touting? Glastonbury will get paid, erther way. If you want to get into a commodity market thafs fine, but I dont see myself as a commodity. I dont want any jiggery-pokery going on. It upsets 

« 

me when you get people buying tickets to put on eBay for £500, because ultimately our customers suffer. Do you think the new System could set an industry standard? I know T In The Park and V are looking at it We're market leaders in 

nothing about - they've as 

whatw« when we started out we're ahead of the game and we've got more i got high hopes for the m. Because of the necessity for a ) ID, then there's no way eBay 
Have you had assurances from eBay that it won't let people sell them? We've got a meeting with them shortly, but it should be absolutely obvious to them that it's illégal. Ifs a 

The NME's got a list of everyone they can think of and they're about 85% right, but we're not announcing the full list until after tickets go on sale. l'm really looking forward to The Killers on Saturday night, though. They're doing what Coldplay did and graduating from Friday to Saturday night How much longer can you see yourself running the festival? Why should I stop? How old's Rupert Murdoch? I think l've got at least another 10 years. 

BBC festival to remain based around % 

Electric Proms 

By Jim Larkin The BBC's Electric Proms is to return to Camden in its second year, with organisera hoping to establish it as a proper festival rather than a sériés of high-pro- file one-off gigs. The Electric Proms 07 will take place from October 24 to 28 at venues across Camden, with the Roundhouse acting as the central hub. Organisera are once again aiming to make it a plat- form for unique live performanc- es that will not have I such a year's exclusive album unveilings by The Good The Bad And The Queen and The Who, as well as one-off collaborations which included Kasabian performing with the BBC Concert Orchestra. However, festival director Loma Clarke says she hopes above ail that this year's Electric Proms will be recognised as an ail-round package, with dozens of smaller events taking place in the Round- house's less-spacious ground- floor rooms as well as venues including Koko, The Electric Ball- room, Jazz Café and Barfly. "Last year, there were so many messages to get out because it was new and we had such a short timeframe to estab- lish it," says Clarke. "But the ambition was always to make it a festival, and it would be good to get more notice for the smaller events, Last year, we had 65 dif- 

spirifc Tbe Good Tbe Bad And Tlu) i ferent artists involved." Clarke is to stage a briefing with record labels, pluggers and promoters tomorrow (Tuesday) to ask them to support the unique aims of the Electric Proms in order to make them even more innovative this year. While she praises the indus- 

WMA launches global ambitions from new Ldf 

by Jim Larkin The live music industry gathers at the annual ILMC conférence in London this weekend as a new mood sweeps through the business. Following the arrivais earlier this decade of US giants Live Nation and AEG in the UK market, the world's largest talent agency William Morris Agency bas now set up shop in London with a new global agenda. The agency's arrivai provides further evidence that what was once a sector renowned for its glorlous amateurism is being taken over by muitl-billion-dollar corporations. But, as the agency business 

in London is as much the resuit of a chance meeting as it Is of a Machiavellian plan for world 
As it transpires, Ed Bicknell, the génial long-standing manager of Dire Straits, happened to be in the US with his American girlfriend last May, attending the mémorial service of promoter lan Copeland, where he met Peter Grosslight and Brent Smith of the William Morris Agency. They agreed to get together for lunch a couple of days later and it was there that Bicknell asked the pair why they had no presence in Europe. It was a question which struck a chord with them. The more they thought about it, tire more it made sense, and they decided to push the button. They first approached 

welcome as professionalism and others characterlse as cold- heartcd capitalism, WMA's arrivai 
Banks and Mike Greek and asked them to start a William Morris business in London, but the pair 

had other ideas and ended up doing the same thing for rival American business Creative Artists Agency, which launched over here last year. But, when Bicknell was at LAX waiting for a plane back to London last August, he received a call from Grosslight asking if he was interestcd in setting up a London arm of the company. After receiving assurances that Grosslight was serions, Bicknell agreed, and did net even mind that he was not the first choice to run things. "That was fine," he says. "Al Pacino wasn't the first choice to play his rôle in The Godfather." Some may baulk at the analogy, but there is no underestimating the scale of WMA's ambitions witli the London office. It is being created not just to build the company's 

excluding North America. And it is not just in music eitherr WMA is also a film and literary agency and sees music as the start of a global push of ail its services, something that will offer avenues for additional exploitation for musicians on its rester. Bicknell, who was an agent before becoming a manager, takes on the rôle of Worldwide 
headof WMA's International music division, overseeing a team of 12 agents, elght of whom are based m the UK and the rest in LA-On his team isahandfulof agents cherry-picked from the biggest agencies intheUK: David 
ArirJ^'V01""1 f,'0m f,'om 1TB; '•."TfcA,..,.,!™™' 

SîSsss-, Hainish Crombie, wl 

already at William Morris. Such agents have brouglit with them acts including Take That, Girls Aloud, AU Saints, Prodigy, Fatboy Slim, Goldfrapp, Massive Attack, Foo Fighters, The White Stripes, The Raconteurs and Joss Stone. Bicknell's rôle is not to act as an agent, but to oversee the team and to grow business around the world. This will see WMA attempt to hoover up artists for Worldwide représentation, but Bicknell insists this will not be done with the ruthless efficiency that rival agents may fear. "ThereTI be 1,000 music acts represented by the company In just about every genre," he says. "We've got a lot of acts for the world and some for parts of the world. We'd like, as far as possible, to represent as many of the acts Worldwide as we can, although I understand that won 
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iRoundhouse venue for a second speli this autumn 

to ratura to Camden 

Vétéran promoter 

Aiken dies, aged 74 
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of potential - however difficult to spot it may be this far in advance. 
ing to Camden cornes as a relief to Roundhouse organisers, who had a strong hand in the develop- ment of the Electric Proms con- cept but feared the BBC could have moved the festival to anoth- 
l've got a dream list. If 
even some acts corne 
off, it will better what 
ï!ldS.S„ 
" s^ï shéThas^number 
this ^ar. "IVe got adream list. If 

ant^ffort o^heir^ari^butlt can also be difficult to plan ahead for 

Jim Aiken, the legendary Irish jéRj^ÊÊÊÊ concert promoter best known for ifi»» - bringing live events to Stormont IWP fi Castle in Belfast and founding the ILMC (International Live Music Conférence), has died aged 74 after suffering a short illness. Founder of Aiken Promotions, he can be credited with attracting . a number of huge artists to play in Ireland, among them Sir Elton John, Luciano Pavarotti and — ■ Rnrth Rmnlfs Aikeic attractcd huge acts to Irolanil 

acte^^as ffir Elton njohn,dwho tort elct^ p^nny that he had." 

1 bn^fii^Tot toîoseTight of the exemple, The View played àt the great to work with them because | event's objectives. "Ifs good pro- Electric Proms at the^Barfly^and they run a very tiglu ship^as do 
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US experts outline how to nia 

m 
X 

Corinne 
Bailey Rae: 
secrets of 
hersuccess 

Around 150 delegates gathered iast week for MWs inaugural Making 
It In America conférence, which examined the issues facing any artist 
or label aiming to crack the world's biggest music market Touring, 
radio and sync deals were among the issues which were under scrutiny 

What better example of making it in America can there be than EMI's Corinne Bailey Rae? Tbe Leeds singer lias quietly worked her way to sales of more than 
by Paul Williams & Ben Cardew Lily Allen was among a group of US-bound UK hopefnls who won the backing of a panel of top Amer- ican executives at Music Week's Making It In America conférence 

Takïng the scenic 
route into the States 

her shows in New York and LA. The song [Smile] is crossable and her live présentation is great It's really refreshing and, although the audience had that hipster vibe to it, How to sign to Def Jam and pick up there were people there who had Grammy awards heard a song and I think there's While traditional label support, more than one on the record." touring and média exnosure con- 1 Massey was also hopeiul 

Shows p for New York and Chicago, a company called Biz 3 was employed and booking agent and fellow conférence speaker Marty Diamond got involved, ahead of ~?bemg putout. "We w 
SpiESSÏS? 5eHiS?tEFh5 SSSÏS55S 

ie into blog during the making of 
Sony Music Label Group US part of a crowded market of white   A&R executive VP and Daylight maie singer-songwriters. ^ "Ail Records président David Massey, ^ "Itjustfeels there's a lot ofguys n'tasu, 

bm^s'Hes^f Ae6 AtlmtïTundere DiamondC he We^fiefoneTf 

srir- 

newUSartists." ^ ^ convinced it could work at some banïsthi 

EEE -h Ent^Sh^^hetlid" show" 

by the singer and 



makingin i^ a 
americai 

S» 

iake a splash across the pond 
Spnaking parts; (Icft to right) Nick Detnon, Lan-y Rosin, Zak Biddu, David Massey, Jay Quatrini, Marty Diamond, Mirellc Davis, Simon Banks, Cerne Canning, Patrick Moxey and Imogen Heap 3% 

EediocreS 
Ë® 

thing electric right now about the internet. The challenge is how to 
in the door - rock radio, alterna- Amenca the/ve got to Dmm a 
are rther options. ^ ^ people a remonta care^he satcL alternative routes, away from the tionships, particularly in the field traditional cycle of raio, TV and of urban music, where the internet :Vs 
■"us radio is nervous about Group US's David Massey. Ultra Records founder Patrick "huge opportunity" for UK acts in Moxey, Win VP Peter Gordon and the US at the moment "US record « 

her manager Mark Wood, told tlic audience that the décision to fbcus 
-dia TuninaintoUS 

But because of the col- 
how best to engage with the US target the US région by région. 

Lake City 
S0ThcIr self- 

radio is the top I wouldnT start tion controls are also ha™Per^| 
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...And then I discovered Classic Rock 

C'aSSIC Rock: Sti"t,ie fastest growing f music magazine in the country 
S&h ABC: 62,699 (up 25% year-on-year) 

4th Annual Music Convention 
www.southwestsound.org.uk 

south west sound 2007 

m. 

SWS *07 takes place in Bristol, the 'Gateway la the South West' and the stunning, hislorical selling of llth century Dartington Hall and Dartinglon Collège of Arts. 

dartington 9 plus r 

Colston Hall Bristol 

25>28 april 2007 !SnHa" Sn9,onHa" 

Confirmed Keynotes: 
Biiiy Bragg 25th April (Day 1) - Engaging With Music 
TBC 26th April (Day 2) - Music Industry Uncovered 
Korda Marshall (Warner Music) 27fh April (Day 3) - Commercial Realities 
Tom Bewick (Creative & Cultural Skills) 28th April (Day 4) - Music Education To Music Industry 

Plus: Martin Heath, (Lizard King Records); Paul Hutton. (Metropolis); Willi Morrison, lUniversal]; David Ferguson, (BACS); Ann Harrison, Marc Jaffrey, (Music Manifesta); Roger Armstrong, (Ace Records); and many more. 
Live performances from: Jerry Darnmers' Cosmic Engineers, Roberto Pla, and more... 
Plus: The Bristol Live Fringe will showcase ne pick of artists from across the South West on one night. 

Excellent delegate day rates from £20 to Pftn 
See website for détails or book now on 01803 847074 

wwwmyspace.com/ teonagérampageuk 



Free from the constraints of contemporary fashion, rock's héritage acts are enjoying a highly 
lucrative Indian summer and, as Mick I/IM discovers, the market shows no sign of abating 

Classic rock jnst 

keeps on rollin' 

-, 

m 

M 
Long-recognised as one of the most enduring forms of popular music, classic rock seems to have entered a new boom period, in terms of increased catalogue sales and concert tickets and vastly improved média profile. Indeed, everybody is getting in on the act: record labels, proraoters, retailers, and, of course, the acts themselves, including Genesis and The Police, both of whom have recently reformed and announced hugely anticipated comehack tours. So what is driving this phenomenon? Accord- ing to Eagle Rock Entertainment marketing manager lan Rowe, "There is a huge sector of the music-buying audience now, from people in their thirties and forlies up to their fifties and sixties, that regards the music it grew up with - album-oriented rock - as very important. They also have a lot more disposable income now than they did as teenagers and I think they enjoy seeing the music they hold in such high regard re-presented to them in ways that reflect its importance. "They enjoy the lavishly packaged boxed sets and DVDs. Often, they are buying the same music they owned 30 years ago and the extra traeks are only of passing interest. But it's the experience as a whole they enjoy, going back and rediscovering the music and that era. Dante Bonutlo, a former Kerrang! magazine editor now working in A&R for Roadrunner Records, where he has just signed vétéran US act Dream Theater, points out that the market for rock has never been small. Nor is it exclu- 

52 

rely the preserve of the middle-aged. "The market for this music has definitely grown exponentially over the past few years," he says, "but it's aiways been there, never quite in fashion so never out of fashion. And there are aiways young kids looking to find out more 
It is a view Classic Rock which magazine edi- tor-in-chief Scott Rowley supports. "The younger audience might corne in from listening to new bands like Razorlight, then work their way backwards towards what we now think of as classic bands like The Police, or The Jam, and then further back to The Who and Led Zeppelin. 

And, of course, everyone's heard of the Stones. Whenever bands like the Stones or The Who tour, there's also this sense of it maybe being the last chance to see them play. And there's such a sense of history to ail these artists - everybody feels they ought to know about this stuff." HMV rock buyer Steve Wheeler says there has also been a lot more movement in the market- place as a resuit of classic rock artists simply becoming busy again. Over the past 12 months, well-received new releases from Bob Dylan, The Who, Neil Young and the Rolling Stones have also had the knock-on effect of selling back-cat- alogue. "They also went against the grain of having to he heavily discounted in supermarkets. These albums were full price, certainly at the initial sell-through stage, and sales were excellent. It showed the market was still there to go into shops and buy it, as opposed to going online." This view is backed up by Status Quo manag- er Simon Porter, who points out that "most fans in this démographie don't even know how to download music. Certainly, with Quo we know that almost ail our initial sales for any new prod- uct will be over the counter." At the same time, there is plenty of evidence to suggest that a much younger audience is now becoming interested. Classic Rock publisher Chris Ingham says, "It's much easier for the younger audience who wasn't there first time around to now discover these artists. They hear a name like AC/DC or Led Zeppelin and within minutes they've gone online and downloaded 
1003.07 MUSICWEEK 13 



some of their music. Classic rock is no longer just about an older audience rediscovering their passion for music - whether it be buying boxed sets, buying tickets or just buying the magazine and reading about it. That's definitely happen- ing. But the fastest-growing sector in our read- ership is the 16- to 25-year-oId bracket. That must reflect on the rest of the market too." Universal Music Catalogue marketing direc- tor Silvia Montello also cites huge interest in single albums being re-presented as "classics" such as the successful deluxe édition re-release of Def Leppard's 1987 Hysteria album late last year and the current campaign around ELO's 1977 album Out Of The Blue. "One of the most successful ranges we have released in the last four years lias been the deluxe édition range. Taking a classic album and putting a second dise of bonus material with it, then expanding the packaging so we include an informative essay, rare photos etc, together in a deluxe format." Great care should be taken, though, she says, to ensure the product is perceived as careiully thought-out and not simply reis- sued to cash in on a trend. "Absolutely key to the successful marketing of this kind of catalogue release is seeing what other rele- vant material we can find to go with it. Giv- ing context to the original material, explain- ing why the album was important in its own time and why it became influential on thf bands of today. "For instance, since we did the deal with the BBC to have access to their archive, we've found a wealth of new material that we can use as bonus tracks on reissued albums or even as col- lections in their own right; good live recordings from radio or TV or sometimes live concerts that have been broadeast in the past. It's a spectacu- lar spread of excellent material that we wouldnt have been able to package five years ago. We're always re-evaluating what we can do to revi- talise catalogue material." Currently in the pipeline at Universal are major reissue campaigns around albums by artists such as Robert Plant, the Moody Blues, Status Quo, Thin Lizzy, Rush, Wishbone Ash and many others. Such a slew of releases have also allowed retailers like HMV to target the audience more expertly at point-of-sale. "We now concentrate on presenting catalogue releases within genres," says Wheeler. "At the moment we're putting together 30th anniversary of punk sections. The idea is you know a certain amount of people will want to rediscover the likes of The Sex Pistols or The Clash. At the same time, they can also see related items from secondary punk artists like The Germs or Crass." The same goes for the clas- sic rock market. If you like The Who, you'll be able to find their catalogue in the same place as similar products from Free, Led Zeppelin, Def Leppard and so on. Says Bonutto, "It ail adds up to the most vibrant market there has been for classic rock ts heyday." 

Keep onrockiiT: ctassîc fock in the média 
[t's not just catalogue and icket sales that are up in the dassic rock market. In ebruary, Classic Rock magazine ecorded its highest circulation igure of 62,699 - a 25.3% rear-on-year rise, making it urrcntly the fastest-growing nusic magazine in Britain. This it a time when more recognised nonthly magazine rivais such as /lojo and Uncut (down 5.9% and 4.9% year-on-year espectively) appear to have assed their peak. Editor-in-chief Scott Rowley ays part of the reason for this is simply that, "the . rlaccii; rock buying 

only one specifically targeted at this audience." . He adds: "There probably is a ceiling as to how far we can take a mag like Classic Rock, sales- wise. But that's the kind of problem we want to have. We certainly don't feel we're there yet, we just want to keep going, keeping our arms opeu to ail aspects of rock music. The trick is to keep the stories and pictures fresh, and that's where we have a big advantage over mags like Mojo. Everybody feels they know enough about the Beatles and the Stones, but you can't say the same about Led Zeppelin, Queen and Thin Lizzy." Meanwhile, the Gcap-owned digital radio station Planet Rock also has cause to celebrate, as it too is currently enjoying its highest listening figures to date, now regularly nudging the hatf- million mark, while more high- profile and better-resourced rivais like BBC 6Music trail some way behind it at around 400,000. 

spotlight for a while. But the potential c* this music and the marke supports it is sa great -1 simply so much of it and high quality - it has beco timeless. So much so it's complété genre of music classical or folk. And apa from Planet Rock, no-one broadeasting it the way v Certainly not with the sa knowledge and genuine fi for the music." White says expansion much the name of the gai right now. "We plan to ke going and going. There's r reason why Planet Rock couldn't be the size of Cla FM. Already the Planet R( website is growing incred quickly. Ultimately, I see ; Planet Rock radio station website, possibly Planet F TV, ail moving together. I 

In ît for the money: life on the roai 

Balmy summer nights, picnics ami agreat band. People love it! Simon Porter (left), manager, 

More than any other music genre, the classic rock market is built on bands that have always relied on their réputations as live acts. Consequently, over the past 12 months a whole raft of classic rock artists have either reformed - see The Police, Genesis, Van Halen - regrouped for another money-spinning world tour - see The Who and the Rolling Stones - or simply re-grown their audience by rethinking the parameters of their concert performances - a prime example being Status Quo, who have taken to breaking up their traditional "hard ticket" tours by spending their summers performing at a mixture of stately homes, forests, racecourses and castles, ail as part of a wider package. As Quo manager Simon Porter puts it, "Balmy summer nights, picnics - and a great band everybody's heard of. People love it! And ail the time you're looking at these new avenues you're actually increasing your audience." Indeed, this wider package now includes a whole spectrum of choices for the concertgoer, from simply seeing a show to buying into a package that includes flights to foreign destinations, weekend hôtel packages and transport to and 

from the venues. As a resuit, ticket prices have risen steeply across the faoard. The most expeusive tickets for »...<= «ciiuais uunven. at Twickenham stadium this summer, for example, are £224 each. The cheapest for the same event are £132 each. As Scott Rowley says, "These bands are not doîng it because they ail get on really well. They're doing it for the money. But it's not like the audience is being duped. None of them are The Clash or Billy Bragg, they never pretended 
they only made music for the glory- Bands like Genesis and The Police were built for success. And then also, there's just that joy of the fact they wrote ail those great songs and now they can qo out and play them allagain- guilt-free and people are going to 
£SïïS,llr,!,-lns,h' 
matter who thinks it's cool or 
havino'-ft,S Seing out and having a good tune, seeing g great 
band l,ve. And the classic ba„ds bave ail got the catalogue. The oiggest argument is what do un,, 
eave out? People don't goto these shows wantingtohear four or five songs from the latest album. They want tohear the hits. 

As a resuit, you've now got three générations of fans comlng to these shows. At Quo concerts we literally have a démographie that goes from seven to 70." And, of course, as HMV's Steve Wheeler says, "Every time these bands tour, we start to see renewed Interest in their back- catalogue. The older first-time- around fans get interested in the lavishly-produced boxed sets and the younger, just-discovering- them crowd go for the budget- priced stand-alone items, classic albums they've heard of but never actually listened to. Everyone cornes out a winner." 
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It is doubtful Warner will be losing sleep over the current rumblings within the indie sector 

Indies'place at top table is at stake 
this is a légal necessity. Whoever is right, it is a nasty mess tor an mde- pendent sector which has corne a long way over the past 10 years, collectively earning their right to a place at the top table - that is why Warner enter- tained the idea of dealing with them in the first place. As it is, one person who is certainly losing little sleep over any of this is a certain Edgar Bronfman. Warner, after ail, is poised to win whichever way this unsightly mess is worked ont. If Impala's local associations around Europe sign 
up to their deal, a crucial obstacle to the merger will have been removed. But if the labels continue their revolt against Impala, the independent union may well have been damaged beyond repair. The resuit may be a lobby with insufficient weight to mount a serious merger objection, in any case. And there is one other thing too. It wasn't that long ago, just the other side of the Millennium, that Seagram was eyeing EMI at around £6.50 a share. Last week, the offer was £2.60. Another glass of brandy, Edgar? 

We have seen publishers battle with labels, broad- casters clash with collection societies and, of course, indies challenging majors. But the current civil war in the independent sec- tor is regrettable - and surprising, given the kinship which has existed since the emergence of Aim as a political force over the past decade. At the heart of the issue appears to be the dissolu- tion of the sense of trust which has apparently imbued the sector for so long. The renegade indies who have quit Aim insist they have not had sufficient opportunity to review the deal which Impala has struck with Warner, on their behalf. On an issue of such importance, say Ministry and co, they must be allowed to examine the fine print of this deal. The Impala lobby insists that they have never let their members down before and they can be trusted. But, while the indies are being asked to trust Martin Mills, Patrick Zelnik and co, those same companies are not being trusted to take the agree- ment away, for more detailed perusal, without breaching its confidentiality. Again, Impala insist 

Right haircut, 
wrong person 
Remember where you hcard it: Lunch will apparently be on Marty Bandier this week when he meets up with Eric Nicoli for a goodbye catch- up before the vétéran publisher heads off to Sony/ATV. And Eric will have 
from the States, which is that Capitol is top of both the S/fcm/albums and singles charts, Indeed, tire track This Is Why l'm Mot by Mims is the label's 
1992 . JCfm founder Samrny Jacob is back in town: he was spotted chatting to IPC staff at the W/Wf Awards last Thursday...Talking of which, it was a case of spot the différence when comparing the performers at this yearis Brits and NME Awards, but one 
game to a new level by approaching 

who he thought was Towers Of London's Donny Tourette to give him a piece of his mind, only to discover, mid- fiow, that he had the wrong persoa Well those modem haircuts are challenging ...Word reaches Dooley that Island is planning a new Nick Drake album for this year, featuring, apparently, femily recordings with the folk legend singing Christmas songs Hmm...Dizzee Rascal's manager Nick Detnon was in top form at MW's Making It In America conférence last Tuesday, offering useful tips on everything ffom how to avoid drug détection at an airport (apparently, dump the clothes you were wearing while, indulging in a laundry bag and spray heavily with déodorant) to making a handy profit on imported gas converters. Little wonder he painfiilly 
'Rubber glove, every time'"...At the conférence, top US booking agent Marty Diamond revealed one of Turin Brakes had had his own nightmare 

permanent entry denied.Tliat Imogen Heap is really popular. In another session she revealed she had 300,000 friends on MySpace, prampbng her to note, Tve got so many Christmas cards to write this year"...Meanwhile, Lady Sovereign's manager Zak Biddu isnt holding his breatli on making a profit on his tum's album. "We need to sell about 40m records to recoup," he told one session. "LA Reid makes very expensive records and ours wasn't cheap."...Hats off to Brian Berg for taking on the Disgusted Of UMTV mantle and writing in to the Sunday Times last week to correct the blatherings of some analyst who had claimed people are no longer buying compilation albums. Quoting the latest figures published in Music Week, Berg pointed out compilab'on sales were actually 115% up against a year ago... 
Flghtstar have signed with Cut imprint Institute Recordings for tire world, ex-North America. Plctured after cclebratlng with flsh, chips and Champagne are (back l-r): Alex Wcttaway, Dan Haigh, Charlie Simpson, Raw Power Management CEO Cralg Jennings, Omar Ahldî, Ont A8.R manager Summer Marshall, director of marketing & International Fraser F.-rlr.y Nottlng Hill Music's head of creativc/A&R LeoWhlteley Front (l-r>: Paul DandoofRaw Power Management, Ont charrma" Guy Holmes and Gut Mo Steve Tamfy. 

HIGHLIGHTS FROM 
DOOLEY'S WEBLOG 

last night, watching Rufus Wainwright recreating Judy Garland's 1961 Carnegie Hall show in its entirety. Watching him bound across the stage in a pair of tight, sparkly gold trousers singing 'San Francisco here I corne', you realise that this isn't just the gig of his career - it's pretty inuch the reason he was put on the planeL" WEDNESDAY: "It's not often that a gig is delayed because the Barefoot Doctor is backstage vibing up the chakras. But then there aren't many artists as distinctive as Bat For Lashes aka - Natasha Kahn (born, according to Wikipedia 'to the eminent Pakistan! family of squash-playing Khans'),' THURSDAY: "Dooley was out last night at a gig from one of grunge's foremost luminaries - the silver- haired J Mascis. Equipped with his own Dinosaur Jr-themed Nike trainers, his guitar and God knows how many effects peddles, Mascis' acoustic set was a performance nothing short of 
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EEHBUIF online poil et. 

Forum is edited by Jim La 

Ail roads lead to Easl London, in a 

bid to demystify the US market 
Some US speakers were still jetlagged. Others were experiencing Shoreditch for the 
first time. But the overall mood at MW's inaugural Making It In America conférence 
last week was optimism for Brits targeting the biggest market in the world 

makingOilQB. ^ ^ 
amencas 
It may liavc bccn stagcd at an arts centre in East London and with the rain lasliing down ail day, but that didn't stop the 
Week's first Making It In America conférence last Tuesday. A round 10 American- 
London cspccially for the day of lalk and - above ail - démystification of the biggest market in the world. For some - mostly the MW staffers Ajax Scott, Martin Talbot, Paul Williams and Stuart Clarkc, who moderated throughout the day - it was a day of panel préparation (1), whiie others hookcd up for chats, including Franz Ferdinand's manager Cerne Canning and Dizzee Rascal's manager/producer Nick Dctnon (2), and some had the chance to meet with YouTube star and human beatbox Beardy Man (3). Anyone In any doubt of the theme of the day had ouly to chcck oui the Statue Of Liberty cutout (4), or listen in to the conférence sessions (S). Otlier dclcyatcs on the day included Ciliian Baker (rlgbt) of UK Trade & Invcstment, herc discussing issues wltli a fellow delogate (6), wliilc Imogen Hcap's manager Mark Woori offered fils expertise (7), another delogate delved Into liis dclegate pack (8), consultant Kelth Jopllng expanded on his présentation «ummarislng tlic state of the US market (9), while BMI's Nick Rolrlnson, Goldfrapp manager Tony Crean and Sony BMC's David Massoy onjoycd tlic mugs of coffeo (10), Tliirsty Bird clilcf and Worldwide Indepcndent Network vp Peter Cordon sliared a joke with Alm's Judith Covey (11), TV présenter and artlst Wendy Lloyd wasn't tlic only ono to sncak away occasionally to chcck her messages (12), while other delegatcs simply tnado calls to tell their friends liow 'jreat it ail was 03). Ultluiatoly, though, tlic day was abolit thâ on-stago sessions (14) and (15) and tho expert tips whlcli were thore for the taking. 

u» - ' a americs? 
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Classified 
Contact Maria Edwards, Music Week CMP Information, Ist Floor, Ludgale Housc, 245 Blackfriars Road, London SE19UR 1:020 79218315 F; 0207 9218172 E: maria(amusicweek.com 

Rates pcr single column cm Jobs; £40 Business to Business Se Courses: £21 Notice Board; £18 (min. 4cm xl col) Spot colour add 10% Full colour; add 20% Ail rates subject to standard VAT 

Tlie latest jobs ai-e also available online evety Monday at www.nuisicweek.coni Booking deadline: Diuisday lOam for publication the following Monday (spnee 

rrm 
mood média 
MUSIC PROGRAMMER 

, imaging, and promotional messaging. We deliver e solutions, from content design and créations to system design, installation and service. MOOD MEDIA has an enviable blue chip, cross sector client base which includes Burberry, Kookai, Miss Selfridge, Warehouse, Boots and Body Shop. 
We have an exciting opportunity for a Music Programmer to join our programming team. Reporting to the Creative Director and working closely with our sales teams you will develop a sound understanding of business needs and aspirations and, through gaining a full business, deliver audio solutions for optimal customer and cl 
You must have a minimum of two years professional experiei the retail, média or marketing arena. Excellent knowledge of ail music st the iatest music trends is a must. Your expertise wiil be required at client meetings; therefore, it is essential that you have experience of presenting at ail 

We offer a highly compétitive salary plus 23 days annual leave, contributory Company pension scheme and free private médical insurance. This post will bt based at offices located in the Keston Park area of Bromley, Kent (in close proximity to Junction 4/M25), 
Please email your CV and covering letter, stating your current salary and outlining why you think you are the right person for this job to; karen.kennedy@dmxmusic.co.uk Closing date 21 March 2007. 

THE MUSIC RECRUITMENT CONSULTANTS 
020 7569 9999 www.handle.co.uk handle 

Advertise your position direct to the key music industry players ail Maria 020 79218315 

Bplay.com 

Catalogue Manager 

Catalogue Lead 

Content Editer 

Amstorc NEW JOB FOR 2007? 

A young and vibrant London based company involved in CD and DVD manufacturing, Vinyl, USB, Print Management & Media Packaging. 
SALES MANAGER An entrepreneurial, dynamic sales person is required to further grow our client base. You will be responsible for managing and maintaining existing accounts, dealmg with incoming enquiries as well as implementing and developing marketing stratégies. You will be a confident negotiator facilitating the rôle of deal-breaker and doser, converting potential business into fîrm orders. Your skllls: Idealiy you will have experience in the CD/DVD manufacturing, Vinyi, Flash Memory or the Print industry. A proven track record of successfully pitching or and mamtoining new business is essential. m addition, you will possess strong ITskills, be an effec ive Communicator with excellent time-management ability and be able to work efficiently under pressure in a torget-led environment. 
ACCOUNT MAN AGER to work in our customer services team. The rote: You will be the key link between Customers, Sales, Design and 
delivety " ' & external), managing orders through to a successful 

addffioavo^ retafiprâWps^esœr^iol. In 
ible to work efficiently under 

addition, you will possess strong IT skills, excellent time-management ability pressure. 

mmemmmt 
. To apply, please send a covering letter and your c 
  sa'esOamstore.co.uk 

contact Maria: 020 79218315 email: mana@musicweek.com 



Classified i 
Contact: Maria Edwards, Music Week CMP Information, Ist Floor, Ludgate House, 245 Blackfrlars Road, London SE19UR 1:02079218315 F: 0207 9218172 E: maria@musicweek.com 

Rates per single column cm Jobs: £40 Business to Business & Courses: £21 Notice Board: £18 (min. 4cm x 1 col) Spot colour. add 10% 
.11 rates subject to standard VAT 

The latest jobs are also available online every Monday at wwwjnusicweek.com Booking deadline; Tiiursday lOam for publication the following Monday (space permitting). Cancellation deadiine: lOam Wednesday prior to publication (for sériés bookings: 17 days prior to publication). 

SES 

ROYALTY EXECUTIVE Location: North London ivated individual witli a minimum of tiiree years Royalty experlence ..^jired to self-manage the reporting of Record & Pubiishing Royalties for Music & Rlm Dlstributor. The successful candidate will possess strang mmunication skills together with good attention to détail. Expérience ing Musicale software an advantage but not a necessity. CV's to Andy Harwood via aharwood@prismleisure.com 

ACCOUNTS BOOK-KEEPER 

Working in a fast paced and expanding environment the successful applicant will have a strong book-keeping background, with knowledge of Sage line 50 being essential. They will be accurate, numerate with strong interpersonal skills and an ability to manage their time and prioritise work as there are a number of agents to report to. 
Please send a full CV to the employées accountant c/o Sarah O'Connor, Tenon, 66 Chiltern Street, 

sarah.oconnor@tenongroup.com 

Sa ?îStmonatsi 
Tn 

'• ■ 

Independent West London based catalogue record label have the following opportunities available: 
Press Officer who must have excellent music knowledge and key contacts in the monthly music magazines. 

je well organised, have good attention to détail 
et création, général business affaire queries, général accounts preferred. 

works registration and databasing. Previous pubiishing experience 
New-media assistant for initial six-month contract - preparing catalogue for delivery to online retailers, uploading to label own digital shop. Idéal first job for collège / university leaver. 
Office Junior - général office duties, would suit collège / university leaver. 

WiaHKETING/PROWIOTER 

■ responaible ter booking the 

fW" rs„.winsDs mm 

Is Music Your Business? 

Advertise here weekiy contact 
maria on 020 79218315 maria@musicweek.com 



Classified 

BUSINESS TO BUSINESS 

Contact Maria Edwards, Muslc Week Rates pcr single column cm HP Infomn Ist Floor, Ludgate House, 245 Blackfriars Road, London SE19UR 7:020 79218315 F: 0207 9218172 E; maria@musicwcek.com 

Business to Business & Courses: £21 Notice Boani; £18 (min. 4cm x 1 col) Spot cotour add 10% FuII colour; add 20% AH rates subject to standard VAT 

Tire iatest jobs are alsoav, cvery Monday at www.nu Booking deadline: Tbursday lOam for publication tbe following Monday (space permitting). Cancellation deadline: lOam Wednesday prior to publication (for senes bookings: 17 days prior to publication). 

DUPLICATION 

STANLEY We buy Reperds, CDs & Me'morabilia. NationwiïTdPection. Cash paidiÇK Collections, clearances, pron15s,'feviM copias, surpluas. :/ Call Tpmatflat Records , for a quote; 01852 500332 J 07795 4245>5 

We are Buying 
Record Labels and Catalog. 
Referral and Spotters 

Posting Records? 

Wilton of London Establisheo 25 Years 

COURSES 

www.giobalmusicbiz.co.uk 
ROYALTIES ARTIST SERVICES 

artist/songwriter 
withbigmysgaGe 
following needsdriven 
& ambitions manager 
totaketbingsfurther. 

JUKEBOX 
SERVICES 

15 LION ROAD, TWICKENHAM MIDDLESEXTW14JH  Shownxim optn  

Ml types of média (Audio, Video, CD S DVD) HighSpeed duplication services Aud» Conversions (DAT, MinIDIsc, Cassette, Vinyl, Mlcm cassettes, DAS8 Iracks to separale WAV or AIFF files, Reet (o Reel) Telecïte forSuperS, 16nim or 35mm CD & DVD on-body design and print Video Fiming and Editing, DVD Authoring Video conversions ( Couvert audio or video to any computer files for use on web or CD-Rom) USA / European Video conversions 

REPLICATION 

Amstore 
• CD & DVD Nlanufacturing 
• Vinyl Pressing 
• Flash Memory ! USB, SD, Micro SD, M 
• Bespoke Packaging 
• Recording Studio 
• CD & DVD Authoring 
• 24 Hour service available 

Lé 

% 

£7 

do you |un courses for the music industry? 

whether you target those building their skilis as they move up in the 
industry or those trying to break into the industry 
never has the need been stronger for staff to develop and diversify 

music week has the readers you need to reach 

advertise your services to those comitted to moving forward. call maria 020 79218315 email maria@musicweel<.com 



Oatafile 

Britain's most 
comprehensive 
charts service 

Week 09 

Upfront p22 > TV & radio airpiay p25 ^ New releases p28 ^ Singles & albums p3Q 

III t'iL'Iihif.'inl.l.T 
SINGLES 

Take That 
continue 
to Shine 

ARTIST ALBUMS 
ANGRY MOB (B-Unique/Polydor) A year to the week after Leeds' Corinne 

COMPILAT Sales versus last week; Year to date versus last MflRKET SHARES VARIOUSBRU HITS-THE ALBU THE YEAR (UMTV) With enough impetus to secure a s week at number one, Brit Hits sold 15,000 copies last week, to lift its cumulative sales to more than 75,C The Ministry Of Sound compilation 
MinistryOt Sound SonyBMG 

RADIO AIRPLAY MARKET SHARES Universal 
S" as 

"ncre^e o(26.8%,^A pusMts CHART SHARE SSdTaRe 

SINGLES ALBUMS 

NUMBERONE THE KAISER CHIEFSRUBY(B-Unique/ Polydor) With a history of falling, then recovering, Ruby has moved 12-15-2-3-1-3-1 in a fairly erratic airpiay chart ascent, but it achieved its highest audience (7355m) and play tally (1,797) last week to clain the title for the second lime, and keep Take That's Shine in second place. 

THISWEEK Willy Mason If The Océan Gets Rough (Virgin): Mr. Hudson And The Library Taie Of Two Cities (Mercury): Tracey Thom Out Of The Woods (Virgin); Air Pocket Symphony (Virgin): Grinderman Grinderman (Mute); The Horrors SlrangeHouse (Polydor); Kom MTV Unplugged (Virgin): Moby GoJheVery BestRemixed (Moby) marché ~ LCD Soundsystem Sound Of Silver (EMI); Raymond Quinn My Way (RCA): Corinne Bailey Rae Live In London And New York (EMI): Simply Red Stay (Simplyredcom): Neil Young Live At The Massey Hall (Wamer Brothers): Lucie SilvasSinking 

OurEarthly KingsOfleon Because Of The Times (Columbia): Fountains Of Wayne Traffic And Weather (Virgin) 
BeforeTheShipEvenSank (Columbia): Enter Shikari Take 1 TheSktetAmbushReality) 
The BeesOctopus (Virgin): Ross Copperman Welcome To Realily (RCA): Joe Joe Joe Who? Joe Thomas (Polydor): Coldplay Singles Box Set (Parlophone): Elton John Rocket Man (Rocket): Money Mark Brand New Tomorrow (Island): Brett Anderson BrettAnderson (Drowned In Sound); MacyGray 
Big (Polydor) 

APRIL16 Patti Smith Twelve (Columbia): Mark Ronson Version (Columbia): Switches Head TunedToDead (Atlantic) APR1L23 Hoosiers Tbc (RCA): Beverley Knight MusicCitySoul (Parlophone): ArcticMonkeys FavouriteWorstNightmare (Domino) 

MARCH5 Lily Allen Shame For You (Régal): Robbie Williams ShehMadonna (Chrysalis); Scissor Sisters She's My Man (Polydor): Justin Timberlake What Goes Araund (RCA): JossStone Tell Me Bout It (Relentless): Enter Shikari Anything Can Happen In The Next Half Hour (Ambush Reality); Nelly Furtado Say It Right (interscope) MARCH12 Lucie Silvas The SameSide (Mercury); Westlife Total Eclipse Of The Heart (RCA); Pink Leave Me Alone (RCA): Air Once Upon A Time 0/irgin): Brett Anderson Love Is Dead (Drowned In Sound): Sugababes Vs Girls Aloud Walk This Way (Polydor): James Morrison Undiscovered (Polydor): 

MARCH19 Bees Who Cares What The Question Is? (Virgin): Lemar Tick Tock (RCA): Good, The Bad And The Queen Tbc (Parlophone): Mutya Real Girl (Island); Fergie Glamorous (Polydor): Razortight I CantStop This Feeling IVe Got (Mercury); Timbaland Give It To Me (Polydor): Jamelia No More (Parlophone); The TwangWide Awake (Polydor)   MARCH26 Norah Jones tbc (Parlophone); Faithless Music Matters (Columbia): Jay-Z Hollywood (Mercury); MattWillis Crash (Mercury): Groove Armada Get Down (Columbia) 

APR1L2 Muse Invincible (Wamers); Christina Aguilera Candy Man (RCA); Natasha Bedingfleld I Wanna Have Your Babies (RCA); My Chemical Romance I Dont Love You (Warner Bros); Arctic Monkeys Brianstorm (Domino) APRIL9 Siobhan Donaghy Dont Give It Up (Parlophone): Cute Is What We Aim For Cuise Of The Curves (Atlantic): Bob Dylan Thunder... (Columbia): Klaxons Gravitys Rainbow (Polydor): Mark Ronson Stop Me (Columbia)  APRIL16 Herman Dune I Wish I Could... (Virgin); Funeral For A Friend IntoOblivion (Atlantic); BRMC WeaponOfChoice (Island): The 



Starbucking 

the trend 
was recognised at Australia's Aria awards last year for his mini- album Feeding The Wolves. Issued by Australien indie label Ivy League Records back home, Pyke's début has so far sold around 25,0001 

Island to steer new 
signing to success via 
coffee chain promotion 
and word-of-mouth 

sBassa Èàatsssff- 
  TS*" ssssssssss 

on days he's got gigs." New single Middle of the Hill will be released digitally on April 9 and physically on CD and 
Te^Trd ^  
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Out corne the freaksfor The 

Horrors hallucinatory onslaught 
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Indiestorexom 
Tdigital indiestore 

Indiestore.com, the service for unsigned bands and artists from ydigital, has re-launched with a new design and a string of new features, marking the end of its 
which builds audio 

allowing its members to sell their recordings and expand fanbases by building an online community with interactive features such as blogs and galleries. Indiestore product manager Tejas Mistry explains why the site's re-launch in February was ssion. is initially 
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TASTEMAKERSTIPS 

Indiestore Top 10 l Director We Hirive On Big Ciliés (Atlantic) 

5 Darh Sparks tnto the Dark 6 Team TumlpKid Willl a Toy 7 Envy & Other Slns Prodigal Son 

Having music for digital 
distribution is easy but 
being ableto sell it is 
another intricacy 

The Needles 
Rules & Régulations Vol. 1 Girl I Used To Know/Dead My Top 10 

SCI N 
This is intended to keep fans at baywhileRoll Deep finish their second album. Rules & Régulations boasts a number of crossover grime tracks 

or Alive (Dangerous) 

eligibility in mer 2i 
The Bird and the Bee 
F***ing Boyfriend (Blue Ss, 
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Rae,Simply Red, Ben Mills, LCD 
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Care's Wliat Tlic 
Ciara; Like A Boy 

ALBOM ©F im WEEK Enter Shikari Take To The Skies 
Ambush Realrty CDAMBROOl Tlils is an understandably iiiglily- anticipated début from one of the buzz bands of 2006, who favoured the D1Y appraach over signing to a major. The MySpace phenomenon may be over-documented, but tins energetic, muscular set from the unknowns who sold out London's Astoria last year is bristling witli a post-Klaxons vigour. The vision of a band tliat don't need to rely on a marketing department is tuming th of the UK's hottest new acts. 

sEEEfèft 

Sh s 

s 
deliver a chirpy, swirling coût mth m Wait For 

Si'S'CïîL'S® SIX0. 
début single Middle Of The Hill on April 9 in the UK. 

Unique, Drunkenmunky and Wharton & Lloyd, is being piayed by Galaxy as well as B-listed at Radio One. Anotherlikelvchart Si 

mLPooi)Ni9ht<30:30 
suitably mythic, while leadsingl^ 

Astronomy For Oogs (Pet Roc 
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Airplay K 

TV Aitplay CKart 

/i i/i 
n JUSTIN TIMBERLAKE WHAT GOES AROUND CCMFS ARnnwn ^ <?■ 387 

2 NELLY FURTADO SAYIT RIGHT ™ 357 ~ 
3 ? CAMILLt JUNtS VS IbDUE LE GRAND THE CREEES MA 326 
4 Î KAISER CHltlbRUBV 317 
5 6 FALL DUT BOY i H1S AIN' 1 A SCENE ITS AN ARMS RACE MERCURY 299 
6 THE FRAY HUW IU SAVE A LIEE „ 283 
7 « THE KILLERS READ MY MIND mo 271 
8 12 MIKA GRACE KELLY CASA^™ 270 
9 13 GIRLS ALOUD & SUGABABES WALK TH1S WAY 266 
10 ! TAKE THAT SHINE wm 263 
11 16 SCISSOR SISTERS SHE'S M Y M AN POLVDO» 257 
12 14 LILY ALLEN ALFIE recal 252 
13 10 GWEN STEFANIFEAT. AKON THE SWEET ESCAPE CE™, 249 
14 ' FERGIE GLAM0R0US «M 247 

ftj 93 SEAMUS HAJI LAST N1GHT A DJ SAVED MY LIFE 240 
16 24 CALVIN HARRIS ACCEPTABLE IN THE 80'S 235 ; 
17 U KELIS FEAT. CEE-LOLIL STAR VIRGIN 233 
17 n CASCADA MIRACLE « 233 
19 13 JOSSSTONE TELL ME'BOUT IT «muess 232 
20 33 OMARION ICE BOX ™ 227 
21 19 JAMES MORRISON UNDISCOVERED 226 
21 46 PINK LEAVE ME ALONE d'M LONELY) ««E 226 
23 0 CHRISTINA AGUILERA CANDYMAN RCA 220 
24 61 ALEX GAUDINO DESTINATION CALABRIA 210 
25 19 GOOD CHARLOnE KEEP YOUR HANDS OFF MY GIRL mcmm 196 
25 30 p mnnY ffat keyshia cole last night 196 

27 23 AKON FEAT. SNOOP DOGGIWANNA LOVE YOU UNIVERSAl 193 
28 24 PflRRTF WTl 1 TÛMS SHF'S MADONNA ™vssus 188 
29 3! LFMAR TTCKTOCK YHnERABBIl/RCA 187 
30 22 MASON EXCEEDER mWBœs 178 
31 21 IMCT CTAP7 TW THFTR FYFS mi 166 
31 RFVnNRF 1 TFîTFN C0LUW6IA 166 
33 35 BOOTY LUV BOOGIE 2NITE a,D^t" 162 
33 35 MY CHEMICAL ROMANCE FAMOUS LAST WORDS 162 
35 26 WI-FI FEAT. MELANIE M BE WITHOUT YOU 161 
36 2, 2PAC FEAT. ASHANTI & T.I. PAC'S LIFE  158 
37 523 RAZORLIGHTI CAN'T STOP THE FLLLING LVEGOT  VfRllCO 154 
37 THE FRATELLIS BABY FRATELLI  ! — 154 
39 42 JAMELIA NO MORE    MlCPraNt 152 
39 28 SOPHIE ELLIS-BEXTOR CATCH YOU __  FASCINATION JS2_ | les- 

II 10 Onle, Çto, » MlvïslnM MTVZ Q TV, Sont Smasl, H,0 IV, Ihs ft». 16416U TWF. va. 

Justin Timberlake takes contrai 0HTHEB0X 

at the top, while Seamus Haji 
and Omarion make particularly 
strong moves up the chart 
n.iiir, 

Albums 
New Releases 

Charts 

be the mth single 

mssmm 

the way witli 55 

Company a tlie 

mmmm 



Kaiser Chiefs move 3-1, as Nelly Furtado 
climbs up the chart the most, with 
a 36-15 leap, while Razorlight win the 
highest new entry honours 

rr1 1 | G0SS1P STANDING IN THE WAV OFCONTROLBACKYAKD 23 26 20117 2 3 I KAISER CHIEFS RUBV rameramos 22 22 22538 2 6 ! CAMILLE JONES VSFEDOE LE GRAND THE CREEPS MA 20 22 20280 2 1 ; THEKILLERS READ MY M1N0 VETOO 23 22 19256 5 14 | THE FRAY HOW TO SAVE A UFE me :: 21 22098 6 111 GWEN STEFANI FEAT. AKON THE SWEET ESCAPE CEFFEN 18 20 18962 6 8 j SNOW PATROL OPEN YOUR EYES ncrifW N 20 18112 6 8 1 JUSTIN T1MBERLAKE WHAT GOES AROUNG. COMES AROUND JIVE H 20 16777 6 11 SCISSOR SISTERS SHE S MY MAN POLYDOB 18 20 16262 10 4 | FALLOUTBOY THISAINTASCENEITSANARMSRACEutRCUSY 21 19 17660 10 6 | KELIS FEAT. CEE-LO LILSTARVIBCIN 20 19 15871 12 271 THE FRATEULIS BABY FRATELU FAUOUT 10 18 13726 13 14 | AKON FEAT. SNOOP OOGG IWANNA LOVE YOU UTOBSAL 17 17 U835 14 18 JOSS STONE TELL ME 'BOUT F SEIDIABS 11 16 14792 14 211 CALVIN HARR1S ACCEPTABLE IN THE BOS couwi» 13 16 14550 16 OlNEUY FURTADO SAYIT RIGHTGEFFEN 5 15 13515 16 28 i RAZORLIGHT 1CANT STOP THE FEEUNG TVE GOT VERTIGO 9 15 11658 16 22 JAMES MORRISON UNDISCOVERED POEYDOR 12 15 11513 16 0 ! MARK RONSON STOP ME CMumiA 8 15 1121» 20 @| PAOLO NUTINI NEWSHOESatlantic 8 14 15250 20 16 j ULY ALLEN ALFIE RECSi 16 14 11331 20 25 j RED HOT CHIU PEPPERS 0ESECRAT10N SMILE warner BROS 11 14 ions 23 181TAKE THAT SHINE pavooR 11 13 12983 23 Ol ALEX GAUDINO DESTINATION CALABRIA mta 6 13 9816 23 281 MAX1M0PARK OURVELOCITYwarp 13 9000 26 28 SOPHIE Elil^BEXTOR CATCH YOU fascinai ion 9 11 9655 26 O | SEAMUS HAJI LAST NIGHT A DJ SAVED MY UFE apoilo 1 n m 28 25 [ WI-FI FEAT. MELANIE M BEW1TH0UT YOU Aastowffl ira WORLD 11 10 8713 28 01 ARCADE F1RE KEEP THE CAR RUNN1NG MERCURY 7 10 8018 28 281 JUNIOR JACK DARE ME (STUPIDISCO) defected 9 10 6381 
,331 UjAc CcnLH Ccnpilfd Bot 0000 m SuiFeL 25 2007t(}2400 ai SA NtafdW 2007 

TAKETHAT SH1NE FOLVOOR KAISER CHIEFS RUBYmiouoroiviXis 
RA20RUCHT AMERICA VERTICO GWEN STEFANIFEAT. AKON HIE SWEET ESCAPE CEFfEN JUST JACK 5TARZ IN THE1R EYES ug BOOTYLUV BOGGIE 2>liTE hed ka.'i SC1SSOR SISTERS SHESMYMA KEUSFEAT.CEE LO ULSTARVTO JUSTIN TIHBERLAKE WHAT GOES AROUND, COMES AROUND jm THE FEEUNG LOVEIT WHEN YOU CAli isuka THE KOOKS SHE MOVES IN HER mt WAV «si 

(A GRACE KELLY caswahwisla'ID 
CHASING CARS nciim 

BEFOREIFALLTO PIECES vtwico 
JAMES MORR1SON WONDERFUL WORLD POLYDO' THEERATILUS WHISTLE FOR THE CHOIR fAunrn 

THE FRAY HQVJ TO SAVE AUFE me JO TOO UTILE TOOUTE Mit 
THE VIEW SAME JEANS wa AMYWINEHOUSE VDUKNOWI MNOGOI NEliY FURTADO SAYITRK 
JOSS STONE TELL ME'BOUT ITaiHJii JAMES MORRISON UNDI 

The UK Radio Ail 

/ / // # 
1 KAISER CHIEFS RUBY 1797 8 73.56 l 20 
2 , , TAKE THAT SHINE KiïKR 1893 21 72.5 "l? 
3 8 6 KELIS FEAT. CEE-LO LU STAR 1180 6 58.21 14 

15 THEKILLERS READ MYMIND 980 22 52.06 5 
5 10 JUSTIN TIMBERLAKE WHAT GOES AROUND... COMES AROUND « 1175 11 50,96 13 

0 SCISSOR SISTERS SHE'SMY MAN 1159 23 49.02 22 
7 u 45 PAOLO NUTINI NEW SHOES 7™™ 727 113 47.00 42 
8 i 4 MIKA GRACE KELLY "sahawatislano 2308 -2 46.22 ■40 

! 9 8 3 GWEN STEFANI FEAT. AKON THE SWEET ESCAPE cm 1198 34 45.18 13 
10 7 m SOPHIE ELUS-BEXTOR CATCH YOU ™,on 1039 7 40 -11 

lu 15 5 THE FRAY HOW TO SAVE A LIFE « 821 11 34.88 38 
12 10 0 JAMES MORRISON UNDISCOVERED H™* 616 15 33.49 -U 
13 13 16 CAMILLE JONES VS FEDDE LE GRAND THE CREEPS 571 8 29.64 8 
14 20 0 JOSS STONE TELL ME'BOUT IT 676 7 2932 26 
15 36 U NELLY FURTADO SAY IT RIGHT ™ 667 22 28.42 69 
16 14 50 SNOW PATROL OPEN YOUR EYES n™ 546 -11 27.12 ■1 
17 16 28 BOOTYLUV B00GIE2NITE 1088 -9 26.44 1 i 
18 H 27 SNOW PATROL CHASING CARS n™ 1414 -1 25,07 u 
19 18 7 GOSSIP STANDING IN THE WAY OF CONTROL b™ 409 29 24.80 3 
20 38 39 GHOSTSSTAY THE NIGHT 417 S 23.80 45 
21 30 6! THE FEELING LOVEIT WHEN YOU CALL imb 1063 6 23.39 12 
22 24 14 TAKE THAT PATIENCE polydob 1175 ■10 23.34 ? 
23 19 12 JUST JACK STARZ IN THEIR EYES mebow 1191 -8 22.39 -7 
24 U AKON FEAT. SNOOP OOGG I WANNA LOVE YOU 448 1 21.78 -14 
u » RAZORLIGHT I CANT STOP THE FEELING l'VE GOT vehhco 304 28 21.39 106 

CD MASTERING DVD AND ECD AUTHORING VINYL MASTERI:D1(1 SECURE DIGITAL DELIVERY (WAMINET & FTP) A1,|D , VIDEO CONVERSIONS (ALL FORMATS) ON/OFFLINE A, D AUDIO CONVERSIONS VIDEO DUPLICATIOI 
Joss Stone chart on Introducing Joss downloa Stone, and ahead of 

niakc solid 
aîrplay chart, 

QWEN STEFANI FEAT. AKON THE SWEET ESCAPE 



K Nielsen Music Control 

rplay Chart 

i 7 
/ 

V 
#n 
w ^ 4* r*/i 26 28 ' >3 hMLL uu l bUY 1H18 AIN T A SCENE IT'S AN ARMS RAPE.™ 347 20.69 -3 27 » 27 53 RAZ0RLIGHT AMERICA VERTIGO n25 21 19.85 3 28 « 2 0 JAMtllA NU MURE wmoh. 166 21 19.64 10 29 56 2 » THE FRATELLIS BABY FRATELLI 480 16 19.44 68 

30 46 2 2 CALVIN HARRIS ACCEPTABLE IN THE 80'S COUMA 433 16 18.73 33 
31 32 « o THE K00KS SHE M0VES IN HER 0WN WAY 1055 18.64 -6 
32 « 10 24 THE VIEW SAME JEANS m 732 18.14 -58 
33 a 32 46 SCISS0R SISTERSI DONT FEEL LIKE DANCIN' ■ •,. ™vo» 891 17.82 -22 
34 34 6 0 RED HOT CHILI PEPPERS DESECRATION SMILE WA™ 382 1762 ■7 
35 31 51 THE FRATELLIS WHISTLE FOR THE CHOIR ^ 942 17.62 -16 
36 21 « RAZ0RLIGHT BEFOREIFALL TO PIECES mm 1008 -9 16.55 -29 

! 37 j 0 R0BBIE WILLIAMS SHE'S MADONNA ctosaus 365 10 16.52 8 
|38 0 ALEX GAUDINO DESTINATION CALABRIA DATA 297 9 16.26 61 

3'! 0 LEMARTICKTOCK WWTH RABSU/RCA 323 22 16.12 241 
i40î 22 LILY ALLEN ALFIE REGAl 315 24 16.12 15 

41 \ « « JAMES MORRISONWONDERFUL WORLD 945 -11 15.9 
42 55 20 JOJO T00 LITTLE T00 LATE «KW 728 -3 14.94 

85 0 MARK RONSON STOP ME ™MBIA 288 164 14.56 
44 ie MASON EXCEEDER 357 ■18 14.07 
45 1 26 23 OMARIONICE BOX ™ 379 ■2 13.61 
■ l" 0 SEAMUS HAJILAST NIGHT A DJ SAVED MY LIFE APOUO 239 18 13.52 56 

47 0 CHERRY GHOST MATHEMATICS "«v 33 0 13.41 0 
1 12 «1 PINK LEAVE ME ALONE (FM 1.0NELY) iatace 353 33 13.4 55 

49 j,a 14 55 SHARAM PATT (PARTY ALL THE TIME) OAIA 354 ■7 13.02 1 
50 u~ 5 30 JUNIOR JACK DARE ME (STUP1DISC0) 356 o 12.96 -26 

tEE 
IG (INC. 7") VIDEO STREAMING - WEB AND MOBILE PHONE IDIO RESTORATION DVD-R/CD-R DUPLICATION 7ID + FCP AUDIO EDITING IN-HOUSE DESIGN TEAM DIGITAL ARCHIVING (AUDIO AND VIDEO) 

  t: ARIIST mi Lilti Ta i SCISSOR SISTERS SHE'S MY MAM PÛIVDOS 49.02 2 JAMES MORRISON UND1SC0VERED polydor 33.49 3 JOSS STONE TEU ME "BOUT II REUMTLESS 2952 4 RAZORUGHTICANT STOP THE PEELING IVE GCiï VLRTIW 21.39 5 JAMEUA NO MORE PARLOPHCM 19.65 6 THE FRAmUS BABY FRATELLI FAUflUT 19.44 7 ROBBIE WILLIAMS SHE'S MADONNA CHRYSALIS 1652 8 ALEX GAUDINO DESTINATION CALABRIA DATA 1626 9 LEMAR TICK TOCK WHITF. RAEBII/RCA 16.13 10 MARK RONSON STOP ME COLUMBIA 1456 11 SEAMUS HAJI LAST NIGHT A DJ SAVED MY LIFE APOLLO 1353 12 CHERRY GHOST MATHEMATICS HEAVENLV 13.41 13 TINY DANGERS 1WILL WAIT FOR YOU PARLOPHONE 1288 14 MAXIMO PARK OUR VELOCFTY vwrp 1155 15 THE TWANG WIDE AWAKE polydor 10.92 16 GIRLS ALOUD & SUGABABES WALK THIS WAY polydor 10B7 17 ARCADE PIRE KEEP THE CAR RUNNING MERCURY MO 18 GOOD CHARLOTTE KEEP YÛUR HANDS OFF MY GIRLEPic/OAYUGHr 8.82 19 YUSUF M10DAY (AVOID CLTY AFTER DARK) m-m 8.64 20 NATASHA BEDINGFIELD1WANNA HAVE YOUR BABIES phonoge; mo 860 (Mon), Toyah Wiîcox 

f 11PAOLO NUTINI NEW SHOES 727 386 
31GWEN STEFAN! FEAT. AKON THE SWEET ESCAPE 1198 306 
5 RAZORUOHT AMERICA 1125 193 
7 THEKILURSREMMIND 980 175 
9 KINGS OF LEON ON CAU lO] KAISER CH1EFSRUBY 1797 128 RADIO THREE 



New releases 

The Beach Boys An American Band (Liberation L1B6046)  1 There'sno | shortageof 
DVDs-more I than 20 1 docunientary 

I havebeen I releasedinthe past five years alone - but tbis is one that bas been eagerly awaited by fans, having been released on VHS in the early 1990s, but not previously on DVD. A 103-minute documentary feature, with interview^ from the band, friends 
with no commentary and is studded with clips from 42 of the band's songs, performed live, in the recording studio and on TV. In addition to the glorious music, it bas to document the less happy events, such as Brian Wilson's mental démons and brother Caris death from drowning. By and large, however, it is an uplifting and enjoyable expérience. 
"Weird AI" Yankovic The Ultimate Video Collection (Volcano 82876537279) | A hugely J successful 

nerica for | the best part of | 20 years, 1 Weird Al Yankovic is a great deal less well known here and tbis amusing collection arrives four years after ils US release. Containing ail 24 of bis music videos and S.l surround Sound, it bas gone platinum there, and is easy to see why, as the constantly inventive Yankovic's visual variations and lyrieal liberties are a hoot. He is perbaps best known here for Fat. which parodies Michael Jacksons Bad but Smells Like Nirvana uses the Teen Spirit template to great effeet and Jurassic Park, in which the Spielberg film of the same title is parodied using the tune of MacArthur Park, is great ftm. When he's not imitating others, Yankovic can write some good tunes of bis own, not least You Don't Love Me Anymore, though he still can't resist the temptation to poke iun at Extrême and their More Than Words promo on the video. 

Albums 
FRONTLINE RELEASES CLASSICAl □ BOE. AlilE OÎJVVARD EM1 Ctoscs (CO 3884292) 

□ FORT KNOX FIVE REMINTED Kute (CO FKX 010) □ GASMANJHE LOVE COLLECTION PUnc-t Mu (CD ZIQITICO) □KESER ES0TER1C ESCAPE Ata Tronic (CD ATRCO 022) □LEAMA & MOOR COMMON GROUND Losl Linguago (LP L0STIP07) □ SPIRIT CATCHER HIGHT VISION 20/20 Vfeon (CD VIS 144CD) 
□ VARI0US THE W0RLDS GREATEST TRANCE Resist (C0 RESIS7C0 84) □ VARI0US BLAXPU3IÎAT10N Apace (CD TTRLP 001) □ VAR10USIBIZA CHILLOUT Apxe (CO MCUTCD 23) □ VARI0US LETS 8OOGAL0O VOL 4 Kudos (CD RKX 0018) □ VAR10US BUTCH BREAKS VOL 2 Tralftc (LP JJR1009LP) □ VARI0US J0URNEY DEEPER Vibration (CD VR 001) □ VARI0US GOOD G0D Guenlla (CD GR100SC0) □WOLFMYER FEMME FATALE Kudos (C0 ENCD 04) 
JAZZ □ ARMSTRONG, LOUIS THE EARLY YEARS 193849 Colicclabîes (CD COL 0811-2) □ ARMSTR0NC, LOUIS LOUIS ARMSTRONG Forevcr Goki (CD FC 252) □ BAKER, CHET STELLA BY STARLIGHT WEST W1ND (CD WW 2033) □ GARLAND, T1M THE MYSTERY Audio B (CD ABC0 5020) 

OTHER □ ARC LAB N0 SPECTRE N5MD (C0 MO 144) □ DURUTT1C0LUMN, THE SP0RAD1C THREE Kookvdisc (CD KOOKDISC 25) □ FANE, JUUAN OUR NEW QUARTERS Ptmet Mu (C0 ZIQ 161CD) □ FUCK ME USA FUCK ME USA Georga Marauder (CD GM 002CD) □ HECKER, TIM RADIO AMOUR AlienS (C0 AL1ENC0 66) B HIGH HAMAS, THE CAN CLADDERS Drag City (C0 OC 317CD) □ HUA T0BIAS TIME IS 0?J MY S1DE N5MD (C0 MO 142) □0OM0EAD ANALOGUE Serres 8 (C0 SER 004CO) □ PEDER AND HE JUST P0INTE0 T0 THE SKY Ulsquily (C0 URC0 211) □TENOR, JIM1JOYSTONE Uta]uily (C0 URCO 210) 
POP 

□ MAXIMO PARK OUR VEL0CITY Warp (ON WAP 2200) 
□ NADLER, MAR1SSA SONGS I ! 1:8IRD ON THE WATER Peacefrog (00 PFG 096CD) 
□RAE, CORINNE BAILEY LIVE IN L0ND0N AND NEW YORK EMI (C0 3861112) 
B SIMPIY RED STAY siniplyrcdcom (CO SRA 003CD) □ ST0NE. J0SSINTR00UCING JOSS STONE Relenlless (CO COREL B) H YOUNG, NEIL LIVE AT THE MASSEY HALL Warner Brolhers (CO 9362433272) 
ROCK □ BARRELL NIKOLAS THE GIN CLUB FoBdJW (CO FIR 0001) □ BIC BUSINESS HERE COME THE WATERWORKS Hydra Head (CD HH 666121) □ BINOER & KRIECLSTHN ALLES VERLÛREN Essay (CO AYCD14) □ BUNDED BLACK UNDER THE SUNR1SE Side Cho (CD CHO1028C0) □DARKTRANQUIIUTY SKYDANCEfi Spinefarm (CO SP1034C0) □DEATH Of DAWN DAYUCHT EXTINCTION PROGRAMME Hydra (CD HYDCO 001) □ DEE WEE MIDDENS CRACK OPEN A COLD ONE Sah-ation (CO TR1PCD 004) □ DIVE DM REVENGE Of THE MECHANICAL DOG Truck (CO LSR 001) □ OOCMTANK OOGNTANK Braln Oonor (CO 99183 CO) 
□ETERNALSJHE HEA'/Y INTERNATIONAL Aesthefo (CO AST -MCD) □ FEAST FOR THE CROWS V/HEN ALL SEEMS TO BE BURNED Bastarriced (CD BE 023) □ FRANK & WALTERSJHE A RENEWED1NTEREST IN HAPP1NESS Fila (CO RCO 00003) □ GLASSPACK OIRTY WOMEN SmaB Slone (CO SS 071) □CORETRADE PERCEPTION OF HATE Dispteased (CO FBP 058C0) □ HAYMAN, DARREN DESSERT MENU Track & FteH (CO HEAT 44) □HEY COLOSSUS PROJECT DEATH Watosei (CD JFR 026CD) 
□ JUSnCE ESCAPADES Reltectons (CO RFL 086) □ KADOISFIY SET SA1L THE PRAIRE Hopeless (CD SC 0332) □ LAST MAN STANDING FALSE STARTS AND BROKEN PROMISES Imprinl (CO 1MPCD 001) □UUIUGHFWEIGHTS AND GENTLEMAN Reveal (CD REVEAL1700) □l£S INCOMPETENTS END OF AN ERROR 2004-2005 WWe Heal (CD OPE 021) □ LOHCING FOR OAWN A TREACHEROUSE ASCENSION Grau (CD GRAU 00700) □ UJTECE ANO ANCESTORS REMAIN Triple S&flce (CO TR1PC0 006) □ MANEGARM URMINNES HAVD Drspteastd (CD 0 00148CD) □M1CRACIRLS.THE FEEUNG D1ZZY, HONEY Eoœ Voyage (CD B0.NE 0062) □ MULES, THE SAVE VDUR FACE Organ Grinder (CD KCOL 006) □HAVARO. BETH SANCIUARY Halo (CO HALOCO14) □NIGHTRACE A NEW DISEASE IS BORN lieforce (CD LFR 068C01 

□TAAKE NEKRO Karisma (CD KAR 029MCD) 
□TITAN A RAINING SUN OF L1GHT AND LOVE Te □TMK PILOT (MAN WITH THE MEAT MACHINE) □VINCENT. MARIO SHELL BE GONE 

□INFINITE LMZVS STADE ART BRUT FE DE YOOÎ E O KLASHNEKOFF UONHEART: TUSSlf WITH THE BEA (CD RKP10CO LP RKP10LP) 

CATALOGUE & REISSUES □ ACCOaDIONraK ACCORDIAN TRIBE InliiKkn ICDINT Î2202) □ ACC0RD10N T1UBE SEA OF REEDS IntuitiOT (CD INI 33272) □ ADOEMfY, CANNONBAU BOSSA NOVA West Wnd (CD WW 2U8) □ ASIA 01 FIERENT WORU)SLIVESnaBxr(COSMDCD579) □ AIKINS, CHEIECLECTIC GUIIAR OKnv Ral (CD ACMEM103CO) □ BAlaSY, (ONG JOHN RIGHI10 SINGT 

□ ClARK PEnilA 4 J □CtUSTERCLUSIER 11 LW (CD U! 124C0) □ COOPER, AUCE BRUIAL PtANET Sanctoï (C 
□ DEPECHE MODE SPEAK AND SPELL Mule (LP I 

ç □DOIPHY.ERI 
,, □ EUiNCTON, DUKE THE LEGENDARY DUKE Collectabie (CD COL 0835-2) M 
0 QERICH KUNZEL MEGA MOVIES TeWc (CD SACD 60535) NI „ □EVAHESCEHCEIHE DOCUMENT OironieOrtaiiis (CD CDDVO15) N( 
v □ FARAEINA BOIOMAKOTE Inlâtion (CD INT 20262) NI ç O FARAEINA KANOO Inliitsm ICO INT 32062) NI p □ FARAEINA NEMAKO Intujtioi (CO INT 32412) P p DEAREWElt TO WORDS TEAR DOWN TH1S WAIL Bastaifcal (CO BE 024) SI DEIVESTAIRSTÏPS, THE THE GREATEST HITS Collectables (CD 9357-2) RE p □ GEORGE TNOROGOOOTAKINGCAREOF BUSINESS SancTuaylCOSMOCO 587) P p GGIRISCHOOL SINGLES COLLECTION Chary Red (CD CDLEMDD TOT) P p □ CUY, BODDY, & JUNIOR WEUS BUODYGUYiJUNIOR WE11S100% CcriiSed BEjes (CD C6 010) M p □HARDTN.TIMTKRÛUGH THE YEARS UEUl (CD LR125CD) C □ HOTIISWORTH. AUAN SANO Cream (CO Cfi 2902) NI □ HOtlDAY, BIU1E SWOK BROTHffl SWING Cttertabte (CD 9355-2) RE 1 □HUDSOICKEnNBRANO Pressure SoundsICOPSCD 54) p 4 □HUDSOH. KEITN NUH SKIN HP Pressure Soinds (CO PSCD 53} P i □ JENKTNS, GORDON THE COMPTEIT MANHATTAN TOWER Sc(Êa (CD SEPIA1087) NI ;k □ JONESY RICHOCHET Otiary Red (CO ACMEM104CD) P Jl □JVC FORCE FORCE FIETD Traffic (CD WAR 2722CD) p Il □KAMETEFE DOMINION Sactiary (CD NMRCD 040) p X □KAMELOT EPICA S-Irctiory (CD NVRCO 026) p * O KAMELOT ETERNITY Sdnctuary (CD NMRCD 039) p Jl QKAMEliJT EXPEDITION SaKluan (CD NMRCD 041) p si □ KAMEUIT EOURTH TECACY Saidiury (CD NMRCD 027) p 

□KIHO,RECREGKlNGCirelt(COCPWEIOI01l □ LCD SOGNDSÏSIIM ECO SOUNOSYSTEM EMI (CO DEAEMI2138CD10 □ LI2ZY BORDEN MASTER OF DISGUISE MeU Bbdo (CO 308414604 CO) 
□ MALA20N1A, DAVID RRST SWAUOW lnli«,„, vuu □ MAYAU, JOHN JOHN MAYAU. Musé Sussions (CD MS 035) □MELANIE ENCORE COtUCTIONCollecLÊles (CD 93542) □ MERZ MERZ Cmirnil (CD COORON 38) □ MINSK OUT OF A CENTER Al A Luss (CO AAt 01800) "«"N1 COnARIGHT TO SING Jua Houso (CO JHC0003) □ MOON, KETTH THE CLASS1C INTERVIEWS Chrome Dreams (CD C1S 2017) □ NASC1MENTO, MILTON Ml LACHE DOS PE1XES Intuition (CD INT 30082) □PA1ACI0, ANDY KEIMOUN IntmLion (CD INT 31712) 
□PWnOUA. ASTDR 57 MINUTES CON LA REAUDflO InluTipn (CD INT 30792) □ PIAZZ0T1A ASIOR UVE AT THE BBC 1989 Inlulion (CD M 32262) 
S AST011 LIVEIN CtMIA M4 IiiHnticm (CO INT 334321 □ RAYE. MARINA MARINA RAYE SINGS Scpil (C® SEPIA 1089) □REEVES, JIM JIM REEVES Kbox (CD KBOX 3652) □ RICHARU CUFF CIJFF IN JAPAN EMI UploguE ICD 38196221 



Albums listedthis week: 222 
Yearto date: 2,232 
Singles listedthis week: 119 
Year to date: 1,140 New releases information can bc faxed to Ower ^020)792) 8327oro-mal|edt Records released 12.03.07 
nRICHMUCUfFHaPITAlDNGEMI . ritiaWD,alITSMAIl CORNERS EHI Calalogue (CD 3819712) pndUŒ IF vol) WALK BCFORC VOU CRAWL Al A lœs (CD AAl 0I5CD) 

nam" SANTIACUERO SEPTtra SANTIAEUERO Intuito (CD INT 320821 nsUPSIKAMWWfSCENDENTALEnnptosdfCDRAPraiXlSO) □SMim J1HM* «M® """E E™ »ICD E" "M) 
nsiW RA TOWARD THE STARS Cheny Red (CD FIVEFOUR19} □TAIR TAIK NATURAL HISTORY1HE VERY BEST OF TALK TALK EM1 k-, PJYAYLOR, TED WONDERFUL Marginal (CO MARGCO 81) nURREU, TAMMISTORY OF Marginal (CD MARGCO 122) □TîRRORVISION TARE THF MfWFY AKin RI IN Snannpr ^ SUOTn «! □VANPARYS, GEORGES GE H VARIOUS R&B Apacc (CO I □VARI0USTR0JANSELEC1 □ VARIOUS TROJAH SLACK □VARIOUS FROM RAGT1ME TO JAZZ VOL 4 Tlmeless Historical (CO CBC1085) 

WsPop □ VARIOUS ROUGH GUIDE TO AFRICA Af(D M10DIE EAST RHjqh Giàlîs (CD RGNET1J81C0) N oOidop □ VARIOUS CELTICDREAMSUnimalClassics (CD 9897Q1I) u □VARIOUS UV1; IN LÛNOON JamwnWl (CD HO 019) W « Q VARIOUS CHIUTRONIC Cool Mudc (CO COOi 03)10) V 
«Wd Q vlîÎTraRlOŒT UttIT^ ECHWEREN SCHR1TTES Depleased (CD D OOI66CO) P VWd □WAUŒRNANCVMYSQUAREIAOOIESlwICOSEPIAIOOOI n 

□ WHITESNAKE SAINTS AND SINNERS EHI (CD 3S1%1 □ WHITESNAKE COME AN CET FF EH I Calaiogw ICO 38 □ WHITESMAKE UVUN THE HEARTOFIHE CITY [121 □ZARI, EDA STATEHENT lut] 
MUSIC DVD POP/ROCK □ ARTISTNAMEN □ CREER OAY EIVE ON Al R Obsic RKt (AML 20361 □ MAR1EY, BOB MUSIC IN REVIEW Cteic Rock (ERP 2327) □ JOHN, aTON 10 RUSSIA WEIH U)»E IHPH (IMPH 0801) □ CHEAIHAM, OUVER AND CUESISIHPH (IUPH 0622) 

Singles 
Tranœ □ AIR ONCE UPON A TIME Virgin (7" VS1935) 

□AQUASKY BRING1T ON OOWN Passenger (12* RASA 031) □ATRIUM IN KM W1TH YOU Positiva (CO CDTWS 251) □AUDIO THERAPY SPRING/SUMMER EDITION Audio Therapy 02* AT 035) □AUDIOflY M1SCELATE Rekids (12* REKIOS 012) □ BLACK DOa THE VIRTUAL EP Soma 02* SOMA 214) 
□CAVE BEAR CUIT 20 TONS OF FUN Versatile (12* VER 050) □OEFECTED AUDIO HOIDIT NOW Recharge (12* 12CHARGE 036) | □DULON. CARA BLACK IS THE COLOUR Anjunabcats 02* ANJ 073) } □DMSOALE, RICHARD SHEWANTS ME Spinout (12* 1REC 015) V □DIVERTED AHNIHILATING RHYTHMS Air (ON A1RF1X 00801) j, □DJKURT SECRET RAVERTNC (12* TNCLTO 007) | □DRUMATTIC TW1NS HYPERSPEED FingerOckin (12* FLR 073) 

□JAMES, KENNETH REM0V1NG ME EP Underline (12* UNO 012) □JOHNSON, BRHT CUCKOO EP Freerange (12* FR 085) □ JOJO DE FREQSATURN RETURNS Mylhic 02* MYTH 01) □K1D KANEV1L ASBO Kudos (12* FW 012) □KNEEDŒP ME KUMBA Knee Deep QT KDUS 09) □KOMA&BONESKeiUMCOf "    □LA ROCK. YVES ZOOKEY Dde 

□REYNOU)LACITEDTNHAUTPçfSoaa(12*  □ROBB.SCOH REVELATION FUTURE 10VE Kudos(12* SR 0601) □SAWTOOTH SUCKA PHAT CHANCE EP 2 Dot Bteep (12* DBR 015) O SEDGLEY, MAX HAPPY Sundîy Best (ON SBEST 42CD12* SBEST 42) 

□ THIRTEEN SENSES Mi. THE LOVE IN \ □ TWANG.THE WIOE AWAKE M>dor (ON tba) □ UNION Of KNIVES EVIL HAS NEVER Reîentless (T REL 34) □ YORKSTON. JAMES WOZZY W1TH C1DER EP Domino (T RU6 252) 
ROCK □bat FOR LASHES PREC1LLA Echo (CD ECSCO189) □ BUEN CHICO GOLD FROM LEAO Faith & Hope (T FH 0677) □DAMN ARMS KOMEWRECKER SomeUvng [n Construction (ON S1CN0TE 031) □ ELECTREIANE TO THE EAST Too Pure (7* PURE 209S) □ RGURINES SILVER PONDS Slrange Feding (T 001FEEL7) □FIVE OtlOCK HEROES SKIN OEEP Glare (ON GLAZE 080) □HAIR GHOSTS Rerce Panda (7* MIAOW 01) □ HEARTS OF BLACK SCIENCE EMPTY CITY UGHTS Ckib AC30 (CO AC 34025) □ IWAS A CUB SCOUT 1 HATE N1GHTCLUBS XL (CO IHV 001) □ KREEPS EVERYONEIWENT TO SCHOOL WITH IS DEAD Loog (CD LOOG 020) □ MAGNIFICENTSJHE RING RING 00 00 EP KFfJ (CD KFM 026) □ MANDO DIAO LONG BEFORE ROCK AND ROLL Nettwerk (CD 332902) M MASTODON COLONY OF BIRCHMEN Warner Bres (CO W 759C0) □ MILNER, PADDY BOB Bronze (CO GBRSO100-1) □ OPEN MOUTH SPUT Repcat (7* MBRR121) □ OPERAHOUSE THE MAN NEXT DOOR Glaze (ON GLAZE 070) □TAYIOR, BEN N0TH1NGI CAN 00 Indopendienle (ON ISOM1170) □ V-F0RMAT10N WCIRCA EL GODESSA Doub'e Dragon (ON 00 20300) O WOLFWOTHER WOMAN Modular (12* MOOVLO 54) 

□OJ KENTARO FREENiniaTune(12* ZEN 12194) □DR DRE LET ME RIDE Dealh Row (12* DRR 7031) □ LAWRENCE. KEITH THE ROOTS ROCK EP Muzik Ed (12* MEEP 006) □ SHAMELESS NO HATS NO TRA1NERS AD Ûty (7* DSP 110) 
□SITUPUCHT STR1PL1GHT EP Try Science (12* TUCH129511 □ SUTEKH KILL THE MONKEY Soul Jazz (12* SJR15512) UTARANTULAZ THEY FORGOT ITOmflr 0M247SV) UTH1EF ATLAfJTIC Sonar KoSectiv (T SK14U 

□VANDAL IDIOT IDIOTS Lot 49 (12* LOT 
□ VARIOUS DIGITAL 003 □veerus&maxioev □vive LA FETE HIBERTE Surpnsc (1? SURPRISE 53) □ VIVE LA FETE CHHD IN MY TIMF. Surpn» 02' SUR 

y % i match the successfiil new Magic OfDoris " yn-' ir Day, this is an ; altogethcr i différent É . productfrom the CD, which coUects studio recordings front throughout Day's career. The DVD features a 1971 CBS TV show, which aired as The Doris Maxy Anne Kappelhoff Spécial, and shows the squeaky clean singer in a studio setting and cycling around Beverly HiUs while singing a sélection of MOR classics, botli alone and with Ferry Como. It's fairly pedestrian and very dated, but bas an innocent charm and some good vocal performances, although the less said about Ob-La-Di, Ob-La-Da the better. 
The Best Of David Bowie 1980/1987 (EM13864782) MiaTOfwrawMtMur Twoprevious 

- covering 1969/197+ and 1974/1979 - were released on CD only, but sold a combined 476,000 copies so the last in the trilogy, a CD/DVD set, has a lot to live up to. Although it might not have been his most creative period, the Eighties was Bowie's most successftd commercially. and there are reasons aplenly here, with the superb Chic collaborations Let's Dance and China GirI, the movie thèmes Cat People and Absolute Beginners and the Queen collaboration Under Pressure among them. AU of the above are among the 16 tracte for which video clips are provided, and should help to boost what would, in any case, be a successful release. 

Vision EREDV580) 

mmd releasesto DIXIE nearly 40, the DR ECS truly eclectic .■■■ <:/£•££ DMeDrep '/■ provide one of 
performances in the sériés with this 60-rainute fusion-fest, which draws on bluegrass, rock, baroque, folk, Celtic, jazz and southern rock to create a unique and winning hybrid. Their sterling performances here include superb versions of Free Fall, Patchwork and the title track of their acclaîmed album Night Of The Living Dregs, while bonus features include American Bandstand and Don Kirschner's Rock Concert recordings. 



Singles 
& 

The big surprises of the week corne in the 
shape of Take That, who ciimb nine places to 
reach the top, and the Gossip, whose 
reissued single enters at number seven 
EEE 

FALL OUI BOY THIS AINT A 

The Officiai UK 

□ u H TAKE THAT SH1 NE , . J f ATVHj ' toteon?     :  —; 2 KAISER CHIEFS RUBY rTm-nmrrmw 
3 7 GWEN STEFANI FEAT. AKON1 HE SWEET ESCAPE _ ; ^ 
4 2 MIjW GRACE KEJ-LY® 
5 5 THE FRA^HOW TO SAVE A LIFE ,     
6 3 KHJSIT CEE 10 Lit STAR JBSt 

GOSSIP STANDING IN THE WAY OF CONTROL      
8 0 CASCADAINEED A MIRACLE ^sc^ocosm 
9 7 AKON FEAT. SNOOP OOGGY DOGGIWANNA LOVE YOU 
10 u 3 JUSTIN TIMBERLAKE WHAT GOES AROUND COMES AROUND 
11 M 3 NELLY FURTADO SAYIT RIGHT 
12 8 JUST JACK STARZ IN THEIR EYES 
13 3 FALL OUT BOY THIS AINT A SCENE IT'S AN ARMS RACE (Awon) Sony ATV (WenU) Mecury 1718545 (U) 14 16 TAKE THAT PATIENCE 
15 2, 3 THE KILLERSREAD MY MIND 
16 / V CAMILLE JONES VS FEDDE LE GRANDE THE CREEES o 
17 SOPHIE ELLIS-BEXTOR CATCH YOU (Kmlin) EU! (Dems/Kurslin) Fasanalion 1724021 (U) 18 12 7 MASON EXCEEDER (Mason) AMVCml SUid/BUG/Mtndiy/Bicytle/lMl (airofiislBcmaïBcnjer) BossDAIAliOaHlAlX» 19 / J PIGEON DETECTIVES ROMANTIC TYPE 
20 17 JOJO TOO LITTLE TOO LATE lAleundfr/HalwOSIràtoîl KotolOSIispro Btrnsltin & Co ISta^/Slràberq/Curinin»hm) Ifeim in6751 II) 21 à 7 UGLY RUMOURS WAR © Km») Jcbîtc IWkMiokKlronql -oata» ùico ScN' (Ihrl 22 LILY ALLEN ALFIE (Kurstin) UnivsrsayEMI (Aîten/Kunlin) Retp! (£1 23 22 OMARIONICE BOX 
24 19 8 THE VIEW SAME JEANS 
25 
26 
27 
28 

30 20 
17 

BEYONCE LISTEN 
ASM 

U«EISHENA DARE ME (STUPIDISCO) CUSHH DO IT 2 ME © 
CALVINHARRIS ACCEPTABLE IN THE 805 © 
THE MACCAbttS ABUU1" YOUR DRESS 

j,, * ^oNsGQLDFN SKAM^   
IC^)EM|(M1ddwIMAldJTE l<EEP Y0UR HANDS 0FF IVIY GIRI- Q  



Singles Chart 

^ //M 39 GHQSTS^MjnË MJCHT o 
40 39 13 P DIDDY FEAT. CHRISTINA AGUILERA TELL ME 
41 31 17 AKON FEAT EMINEM SMAGK THAT 
42 M THE FRATELLIS CHELSEA DAGGER 
43 - CSS OFFTHEHOOK 
44 * NELLY FURTADOALLGpODTHINGS (GOMETO AN END) 
45 /. PAOLO NUTINI NEW SHOES ® 
46 30 SCISSOR SISTERS I DONT FEEL LIKE DANCIN' 
47 38 9 ERIC PRYDZ VS FLOYD PROPER EDUCATION 
48 32 33 CASCADA TRULYMADLYDEEPLY (Jones/Hï/es) Wamcr-Chappoil (Rcuter/Peifer) AB Around Hw V.V-j CDGL0e£622 (AMD.ll) 49 » 3 ERICKE THE BEAT IS ROCKIN' 
50 33 5 SNOW PATROL OPEN YOUR EYES Oattaft l«l Rg Ulî (Ligbtobd'rfCoraoSy/SimpsaVQunWlVJsan) rdion 17237)2 M 51 * 10 THE FRATELLIS WHISTLE FOR THE CHOIR (MblMIMSl Faltajl 1709376(18 52 28 5 BLOC PARTY THE PRAYER 
53 38 23 RAZORLIGHT AMERICA ItoSgMSmyHVIBonimimm-sl Vtrtijl 1705368(1» 54 -, UNKLEJAM LOVE YA 
55 20 BEYONCEIRREPLACEABLE 
56 i « AMY WINEHOUSE YOU KNOW FM NO GOOD 
57 j LIL CHRIS FIGURE IT OUT 
58 .6 19 FEDDE LE GRANDE PUT YOUR HANDS UP FOR DETROIT 
59 « SHARAM PATT {PARTY ALL THE TIME) (Simm) Naliml LtwflWTlIwMo/IMN UmKlTJitW Dm OArAlJSCOS 08 60 i >7 PINK LEAVE ME ALONE (FM LONELY) o 
61 

w CHRISTINA AGUILERA CANDYMAN o 
~W 16 THE FEELING LOVE IT WHEN YOU CALL ^rMom 

63 « 5 THE ORDINARY BOYS ILUVU 
64 80 37 JUSTIN TIMBERLAKE^ LOVE 
65 n 29 CASCADA EVERYTIMEWETOUCH 
66 « 33 LEONA LEWIS A MOMENT LIKE THIS ® 
67 \â W OVACAST & BECKY MEASURES NO BIG DEAL 

"ôfT 68 28 JUSTIN TIMBERLAKE SEXYBACK 
69 85 9 MIKA^LliTOP. ^ ^ 
70 57 14 THE K1LLERS V^HEN YOU WERE YOUNG 
71 58 FREEMASONS FT SIEDHA GARRETT RA1N DOWN LOVE iSnuIl/Vraûhire) SkinUSony ATV/Bbck Chici(/Resp«t/Buq iSmallAViltshireyairieliyC«vley-) Leaded L0A0116CD (VFTHD 72 i 7 ENTER SHIKARIANYTHING CAN HAPPEN IN THE NEXT HALF (Enltr Shikari) UniveraJ (EnU-r Shtori/ReyroWs) (wIHQ 73 W AVRIL LAVIGNE GIRLFRIEND o 
74 1 LUDACRIS FEAT. MARY J BLIGE RUNAWAY LOVE 
75 7 TRAC i THOF 

single's sales have 
rts cumulative 

s 

si; 

EN STEFANIFEAT. AKON THE SWEET ESCAPE MIKA GRACE KELLY 

CASCADA MIRACLE 
)ES AROUND- COMES AROUND 

JUST JACK STARZ IN THE1R EYES NEU.Y FURTADO SAYIT Rl( SNOW PATROL CHASING CARS THEKILLERS READMYM1N0 BOOTYLUV BOGGIE 2N1TE 
i LOVE IT WHEN YOU CALL FALL OUI BOY TH1S AINT A SCENE ITS AN ARMS RACE 

OR SISTERSI DONT FEEL LIKE DANCIN' 
THE FRATELUS WHISTLE FOR THE CHOIR 

KS SHE MOVESINHEROWN WAY 

JUNIOR JACK PARE ME (STUPIDISCO) SCISSOR SISTERS SHE'S MY MAN P DIODY FEAT. CHRISTINA AGUILERA TELL ME SNOW PATROL OPENYOI AMY WINEHOUSE YOU KNQWIM NO GOOD 
THE FEELING NEVER BE LONELY 

TAKETHATSHINE GWEN STEFANI FEAT. AKON THE SWEET ESCAPE CASCADA MIRACLE MIKA GRACE KELLY KAISER CHIEFSRUBY KELIS FEAT. CEE-LO L1LSTAR THE FRAY HOW TO SAVE A LIFE 

MACCABEESABOUTYOURDRI SOPHIE ELLIS-BEXTOR CATCH YOU 
IDLEWILD NO EMOTION FALL OUT BOY THIS AINT A SCENE ITS AN ARMS RACE 
MASONEXCEEDER JUNIOR JACK FEAT. SHENA PARE ME (STUPIDISCO) 
BOOTYLUV BOOGIE2NITE OVACAST & BECKY MEASURES NO B1G DEAL BADLY DRAWN BOY A JQURNEY FROM A TO B ERIC PRYDZ VS FLOYD PRQPER EDUCATION 2PAC FEAT. ASHANTI & TIPACS LIFE 

Ail the sales and airplay charts published in Music Week arc also available online every Simday eeening at www.miisicweek.com 
iata07MUSICWEEK 31 



I^>0~LÀ 

With their second album, the Kaiser Chiefs 
enter at the chart's summit, knocking Amy 
Winehouse back to three, while Hayley 
Westenra débuts at number nine 

JEFF VWYNE/UK ARENA TOUR 06 M WAR OF THE WORLDS - LIVE ON STAGE 
/MAT CALL A MUSiC QUfZ 2 

I7hw 7 Arctlc Mo^keys' 
rrSswuat 

tomcwiwviAsvi 

fi 

1616 S7 

îlie Officiai UK 

PATROL EYES0PEN®5® 

howtosavealifT 

s ËSÏÏLL 

HIGH 

RAZORLIGHT 

FA !AH 

uutmiN 

-AIE 

^EAR FUTURE 

LUE/Ko ® î 
WHENIFALL INlÔVË N^KKIDCDM.-Wim 

HOTFUSS 
EMPIOYMENI ®5® 

► 



Albums Chart 

39 34 5 JUST JACK OVERTONES ® 
40 36 35 MUSE BLACK HOLES & REVELATIONS ® 2 
41 39 27 KASABIAN EMPIRE® 
42 35 33 KEANEUNDERTHEIR0NSEA®2®1 
43 53 36 TAKE THAT NEVER FORGET - THE ULTIMATE COLLECTION ® > 
44 44 48 PINK FM NOTDEAD®!®, 
45 41 DORISDAY THE MAGIC OF 
46 PATRICK WOLF THE MAGIC POSITION 
47 46 19 MY CHEMICAL ROMANCE THE BLACK PARADE 
48 43 38 SNOW PATROL FINAL STRAW ® 4 ® 1 
49 42 53 THE KOOKSINSIDEIN/INSIDE OUT ® 4 ®. 
50 40 3 JAMIETPANIC PREVENTION® tolRute VirçinOIÏXJOBIE) 51 30 SECONDS TO MARS A BEAUTIFUL LIE 
52 50 QUEEN GREATEST HITS III & III ® 3 ® 3 
53 31 43 CORINNE BAILEY RAE CORINNE BAILEY RAE ® 7 ®. 
54 47 15 THE BEATLES LOVE @2®! 
55 54 41 ARCTIC MONKEYS WHATEVER PEOPLE SAY 1 AM, THAT'S WHAT FM NOT ® 3 ® 1 CwromiC[D162(V/IHEI 56 38 26 PHIL COLLINS LOVE SONGS ® 2 
57 45 3 JOSH GROBAN AWAKE BallanlAlrolun/Fûîtaf/Hoap/De Vnes/Galica Reprise 9362499991 (TEW 58 43 3 JOJO THE HIGH ROAD ® 
59 52 68 COLDPLAY X&Y ® e ® 4 
60 « 136 NORAH JONES COME AWAY WITH ME ®7 ® 6 
61 49 42 WESTLIFE UNBREAKABLE - THE GREATEST HITS VOL. 1 ® 4 
62 0 3 PDIDDY PRESS PLAY ®   
63 * U2U218SING_LES ®2 ® 2 
64 60 96 KEANE HOPES AND FEARS®3®3 
65 0 2 KEUS KEUS WAS HERE © 
66 63 31 FALL OUT BOY FROM UNDER THE CORK TREE ® 1WïBOOOaiJOO,ra 
67 == 92 JAMES BLUNT BACK TO BEDLAM ® » ® 4 
68 6, 34 BLOC PARTY SILENT ALARM ® 
69 30 2 LUCINDA WILLIAMS WEST 
70 67 113 ScisSOR SISTERS SCISSOR SISTERS ® 1 ® 2 
71 <G 3 JOHN LEGEND ONCE AGAIN ® 
72 75 17 PAUL WELLER HIT PARADE ® 
73 59 4 COLDWAf KK OBBERS & COWARDS 
74 65 4 MATT MONRO FROM MATT WITH LOVE 
75 61 26 BEYONCE , ,,s-3 !,i,ri;,l 

week. Balance Of 
nine in 1986, 

single ofthe 
whlch is getli support from 
Two and Capi 95.8 FM, whil 

| Ql GOSSIP STANDING IN THE WAY OF CONTROL 
IDLEW11D NO EMOTION JUNIOR JACK FEAT. SHENA PARE ME (STUPiDISCO) OVACAST & BECKY( 

r | ©l POLYTECHNICCOLDHEARTEDÎ y IWANT YOU TO KNOW 
3 | TOWERS OF LONDON l'M ilOl GRIM NORTHERN SOCIAL CONNECTED 

GOSSIP STANDING IN THE WAY OF C0NTR( MALCOLM MIDDLETON A BRI6HTER BEAT ARCTIC MONKEYS WHATEVER PEOPLE SAYIAM. THATS V/HATIW NO" 
JOE BUHDHA & KLASHNEKOFF110 ARCADE PIREFUNERAL EXPLOSIONS IN THE SKY ALL OF A SUI THE DAMNED DAMNED DAMNED DA PENDULUM HOLD YOUR COLOUR FATBOY SLIM WHY TRY HARDEF 

MUSE BLACK HOLES & REVELATIONS «s « Mm, iibi RED HOT CHILI PEPPERS STADIUM ARCADIUM «m, teltoîHENl 313 MY CHEMICAL ROMANCE THE BLACK PARADE «m: mn 
Sj 6 EVANESCENCE THE OPEN DOOR SI 9 AC/DC HIGHWAY TO HELL Epiisra UNKIN PARK HYBRIO THEORY to- te lira 8 7 WOLFMOTHER WOLFMOTHER 9!© CREEN DAY AMERICAN IDIOT cw HEW lOi® BILLY TALENT BILLY TALENT II «tetiTR» 

| 2 1 AMY WINEHOUSE FRANK 2|lTN0RAHJ0NESf 31 3 INORAH JONES CQf 
5'- 5 |NORAH JONES FEE UXHALF THE PERFECT WORLD 7 j 7 | RAY CHARLES THE COLLECTION Y, ©| NINA SIMONE THE VERY BEST OF 

) [NINA SIMONE THE COI 

m HAYl£Y WESTENRA TREASURE 

RUSSEU WATSON THE VOICE - THE ULflMAIE COlliCTIOi ANDREA BOCELU ARIA-THE OPi 
THE CHOIRBQYS THE CH( VANESSA MAE THE PLAT1NUM COLLECTION 

R)r full specialist chart listings, visit www.niusicweel<.com 



MUSIC 

MONTH 

We always celebrate new music but in March we bave 
over 250 hours of dedicated programming including: 
Transmission with T-Mobile: Sériés 2 
Brand new T4 Sériés: Musicool, The Search for the Next Pussycat Doll, 
plus Popworld continues 
4Music Presents..Good Charlotte, Live From Abbey Road, and 3D Set 
Presents...The Aliens, The Holloways and many more. 
Over on E4 Music we are dedicating our entire playlist to new music 
And on Channel 4 Radio we will be presenting the best new unsigned 
artists on Slash Music 
For more information go to channel4.com/4music 


