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ELTON JOHN 

ROCKET MAN • THE DEFINITIVE HITS 

26TH MARCH 

On 25th March Elton John celebrates his 60th birthday with his 60th concert at 
NewYork's Madison Square Gardens, thereby breaking his own existing world record. 
The highlights from this show will be broadcast as part of a 90 minute spécial on ITV1 
at 9pm onThursday 29th March. 
This will be replicated acrossTV networks around the globe and the full concert will 
be broadcast worldwide exclusively through MSN.com. 
To mark this momentous occasion Elton John releases'Rocket Man - The Définitive Hits', 
his first ever single CD hits package, on Monday 26th March. 
Simultaneously his incredible catalogue of nearly 500 songs from over 30 albums 
will be available to download for the first time through a month-long exclusive 
deal with iïunes, 

é iTunes 
TV: ITV1 60th birthday concert spécial (9pm -10.30pm Thursday 29.03) UK dates: 24.05 Sheffield, Hallam FM Arena 26.05 Plynnouth, Home Park Stadium 01.06 Belfast, Odyssey Arena 03.06 Carlisle, Brunton Park 01.07 London, Wembley Arena 

Live: 

Radio: Radio 2 - 3 x hour long programmes 24.03, 31.03 and 08.04 
Capital Gold - Elton John week w/c 19.03 (Diana tribute concert) 14.07 Glasgow, SECO 15.07 Inverness, Tulloch Marketing: HeavyweightTVcampaign starting Sunday 25.03 

Caledonian Stadium 

ror me nrsT Time and cornes to Europe: 18.05 Seville, Plaza de Espaha Comprehensive press and outdoor campaign 29.05 Versailles Gardens 360 degree iTunes on-line marketing campaign for digital catalogue 05.06 Venice, Piazza de San Marco 22.06 Berlin, The Brandenburg Gâte 

rocket 
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CMP 
UK chairman Phillips quits position in latest rationalisation to hit major record companies 

Warner boss exits major 
ivid Munns were fired, to achieve opposite number at Atlantic and opportnnities and wish him ail the 

London for the last time last Fri- berofposts. structure below him mU remain "Under Phillips'leadership,Wam- Group, w   daywith the position ofUK chair- It ail foUows an announcement in place, er Music UK achieved significant make a 2É man now axed and the UK busi- made by the major in January, at Korda Marshall will continue milestones through a period of " ' ness instead reporling into John the time global chairman/CEO as Warner Bros managing direc- grotvth and transformation. We 
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Fox looks tosave 
the top dog 
HMV's new CEO talks 
exclusivelyabout his 
strategyfortheUK's 
leading entertainment 
retailer p2 
Stones toplay 
IsleofWight 
Rock legends The Rolling 
Stones toheadline summer 
concert-theirfirstUK festival appearance 
since 1976 p4-5 
Reconstmcting 
the dancescene 
As "new rave" earns, er, 
rave reviews, Music Week 
examines theuptumin 
fortunes for the dance 
market plO-15 
For the latest news 
asithappens,logonto 
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To read ail the 
news as it 
happens each 
day, log on to 
musicweekcom 

It has been a 
tough 12 months 
or sofor HMV, 
but new CEO 
Simon Fox last 
week laid out his 
vision for the 
UK's leading 
entertainment 
retailer, as HMV 
was agam 
named Music 
Chain of the 
Year at the 
Music Week 
Awards. It is a 
strategy which is 
crucial, not only 
to the 300-store 
chain but - 
arguably - for 
the future of 
physical music 
retail. With a 
market share 
traditionally 
around 20%, a 
strong HMV isa 
strong physical 
music business. 
In his only 
extended 
interview 
following last 
week's 
announcement, 
Music Week 
hears how this 
Fox is out to 
save the top dog 
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HMV's Fox outfe 

plan to save top 
by Ben Cardew HMV Group chief executive Simon Fox last week cnded months of spéculation by unveiling his long- awaited stratégie and operational review, which he described as a "three-year transformation plan" for the embattled retailer. three tenets: cutting costs; revitalising the core business; and growing the business by establishing new 

This is to be achieved by sim- plifying the HMV and Water- stone's supply chains, expanding the range of portable digital prod- ucts that the company sells, devel- oping a new store format, launch- ing a social networking site and partnering with 3 to provide con- tent for its subscribers and host in- slore concessions in larger stores. The group will also try to accel- erate growth in its online busi- nesses, hmv.co.uk and water- aiouco.coin, oy increasing marketing, enhancing functionali- ty and doser intégration, with the goal of making hmv.co.uk 20% of HMV UK sales by 2010 - up from around 10% today. 

The plan focuses on the UK, which still represents 80% of the group's profits. However, the Com- pany also announced that a straté- gie review was under way of its Japanesc opérations and that it would provide an update on this at the time of its preliminary results in June. Despite the scale of these changes, the City was largely ummpressed. Shares in HMV which had rallied in anticipation ' ot the announcement, fell 15% on the day the review was revealed last Tuesday and have continued to fall since. Reaction in the press was equally hostile: reports high- hghted the fact that the retailer 
had warned on profits-which it said would be 'below the current range of market expectations" - while givmg the update, even though hke-for-fike sales at HMV UK and Ireland had actuallv 
™il0%f0rtheni"e^ 

executive in September. 

So, how have the first six monttis in the job been? It has been very exciting and I have enjoyed it and 1 am hugely opti- mistic about the opportunity we have got. Frankly, I have been dis- | appointed by recent trading and you will have seen our trading : update. While the poor perfonn- 1 ance was largely down to Water- { 
nonetheless clearly disappointing to have had to have updated the market on that. But primarily. ot course, [the announcement] was about laying out our stratégie agen- da and I think it is pretty exciting and I look fonvard to deliveringit 

w did the ni about? What was the process? It was really about getting to know the business, talking to our cus- tomers, talking to some key sup- pliers and ultimately taking a vie«' about how the HMV brand needs 

If you look at the initiatives tliat »c 
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store locations. That is obviously a différent model to the one Virgin used and will use. It is clearly a dif- férent model tlian many people use, so what we are talking about is a centralised cross-stock type of cen- tre, where supplicrs would deliver, or labels would deliver, to one cen- tralised point and stores would receive one daily delivery. 
When will we see this happen? It's a big project and we are saying that it would go live by next autumn -18 months to go fully live. 
What ki deliver? We bave said today that the Water- stone's cross-stock centre, which will go live a bit earlier, probably by March next year, will save £10m by 2009/2010 and the same number for HMV as well : a total of £20m cost saving from simplify- ing our supply chain. 
You also mention "maximising head office synergies" in the report - what does that mean? Specifically, what that means is that Waterstone's and HMV both have separate finance and IT fimc- tions. They aclually use the same Systems and broadly do the same sorts of things. So what it really means is to bring together those important back-office functions into a single location. For HMV, back office is in War- dour Street, for Waterstone's it is in Solihull. And so [the combined back office] is likely to be in Soli- hull. But I should stress that what we are talking about perhaps are 20 to 25 people that will be affect- ed. V still kee| 

have outlined, that is probably a key theme running through them. One theme is partnership, so we need to be working ever more closely with labels and workwith them perhaps in différent ways than we have done in the past, so we are talking with them about social networking for example, we are talking about a "p with 3. rt getting much rt of the brand laid out we are ealling "HMV Gets You Gloser- and it is really about 

the ai 
You talk in the update about simplifying the supply chain. What steps can you take? Virgin Retail recently outsourced its buying. This is nothing to do with outsourc- ing buying, so our buying won't change. At the moment our orders are delivered by suppliées direct to 

dour Street office, and the front end and how we interface with our suppliées doesn't change. 
Will it lead to any job losses? We are hoping to be able to do it   _   through redeployment and natu- point; what we have said is that w^ rai attrition, so we are not ealling out any job losses at this p 

have to download to a library and then from that library onto your Apple [iFod]. 
What do you think of the reaction to the update from the City and the press? I think Ihe reaction has been clear- ly disappointment to the trading update and that is reflected in the share price. In terras of the straté- gie update, I have described it as "radical and far reaching and exciting". I think it is a balanced plan and I think broadly the reac- tion to the plan has been very pos- itive, but, of course, City analysts want to see delivery. 
Indeed, looking at the results, sales in UK and Ireland stores are actually up. They are, yes. I think we have now had six months of consistent like- for-like growth at HMV UK, which I think in a tough market is not bad. So the trading disappoint- ment has actually not been about sales in HMV UK. But frankly it has been a disappointing book market and a tough North Ameri- can release schedule, which has impacted our Canadien business. Those are the two main factors. 
There has been spéculation that HMV is going to withdraw from Japan. Is that true? It is not a décision we have taken, but by saying that we are conduct- ing a stratégie review it clearly opens up the possibility that that is a business that might be sold. What we have said is that we will update again in June when we have completed that review. 
There is also spéculation about the store portfolio. You have said that you are looking at it. What does that mean? Will there be closures? Openings? ' ' arily a Wat< 

What will that involve? It is a brand new design and it will incorporate a refreshment area - or a "refreshment hub" as we: are ealling it - where custofners will be ablc lo access the hmv.co.uk web- site, they will be able to access the new social networking site and they will also be able to listen to and bum to CD tracks or compila- tions that they wish to make. There will also be this bum-to- CD area and that will ail be around a refreshment place so that you can have a Coke, you can listen to music, you can bum a CD, you can order something online, that is obviously new. 
Will you be intre 
We are certainly looking at it It is very hard to achieve, as you know, with Apple because essentially you 

time, we have said, we want our net profit margin to be 4.5% to 5%, which is roughly double where we 
That is driven in good part by £40m of cost savings in three years, but also by driving the top line. But it is a three-year plan and we have said that next year will be year of change and a year of 

You are currently holding both CEO and managing director rôles. Do you know how long this will go on for? Is it just to see through these changes? What I said when I took over from Steve [Knott] is that I am not going to do anything until this summer and at that point décidé what the next step is. For the time being, I am doing both rôles and I will continue doing both rôles until I tell you otherwise. I need to do it; I need to get doser to the business. I am enjoy- ing getting doser to the business. There is a big job to do and come the summer I will know much more clearly what the right timescale is for a successor. 
How have you found working with 

am learning more every day. I think it is very helpful to have laid out a plan. Now the challenge is to deliver on that plan. 
The update says that HMV is going to sell a range of portable digital products. HMV already sells portable digital products. You are right. We do carry a range of portable digital products and they are growing quite fast. What this is about is extending the range. I don't think it is a particu- larly crédible range [at the moment]. This is about having a much more crédible range with direct supplier relationships with key branded suppliers, such as Apple and Samsung and Bose and Sony and so forth, wheeling this out to ail stores. And I would stress that we are doing it without compromising our core range. We do not antici- pate reducing any core music range as a resuit of this roll out We will be improving the merchandis- ing and tightening it up in places so we can incorporate a range of digital devices without compro- 

HMV chief: The CD is not deacT 

of which four are in airports, and 

Are they additional stores? Yes, that is right. What I have also said is that we have a tiny, tiny number, less than a handful, of loss-raaking stores. Obviously if a store is loss-making we have to consider what our options will be for that store. We have a tiny number of stores where over a period of time we might look to close the store. But it is tiny. And we are not expecting frankly any closure in the immédiate future. It was a slightly différent mes- sage for Waterstone's where we are looking at more of the stores. [The company plans to close up to 30 Waterstone's stores]. 
You say in the update you arc ing download confident that this will turn the business around. What sort of timescale are we looking at? The plan is described as a three- year turnaround. In three years' 

Awards, Fox made the high strect's most robust defence yet of the CD market, vowing that his company can play a leading rôle in its continuing success. The future viability of the CD business has increaslngly come into question, with HMV itself predictlng that sales will fall by 16.7% by 2010. However, Fox said it was prématuré to write off physical 
"The CD is not dead and we have a raie to play in ensuring 

places, where people come to buy music. We also need to find a rôle for ourselves in the digital space and that is also a big part of our stratégie review." As part of this, the company 

will be looking at ways to drive synergies between its physical and digital businesses. "We have 160m customers a year through the stores and we need to give them a more Integrated, interactive, sociable, fun experience, make the stores a place where people really want to spend time, as well as money," 
Fox also announced that HMV would introduce more flexibility on price points, after taking "a big, big hit on margin last year", when it rolled out its "Welsh Dragon" policy of four fixed price points: £5, £8, £10 and £13. "1 think that [Welsh Dragon] was very successful in driving market share, but I think that It has limited our flexibility. Going forward we want to absolutely commit to that same low price customer proposition but with flexibility to improve our margins," Fox says. 



The days of A&R scouts discovering unsigned acts at SXSW seem over 

Established Brltish acts storm the 
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Live Music Forum to 

advise Government 
The thorny issue of ticket touting point bctwcen the middle and is expected to lie at the heart of a the end of May." new Government-targeted report While the exact détails of being prepared by the Live Music many of the issues to be raised 

In their first UK festival appearance in décades The RollingBi 
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Co-chairmen of Era 

ready for challenges 

gStones are to headline Isle of Wight 

[Wight festival 

The Stones' festival 
performance will form 
part ofwhatis 
understood to be a 
busy live summer 

course at the end of the tour to play in St Petersburg in August, the first concert in Russia during their four-and-half-decade careers. As a resuit, they will join a growing list of superstar Western acts to have played in the former Soviet nation, dating back as far as Elton John's 

• formed in St Petersburg in June 
Jimi Hendrix Vand The World tour. 

ance will form part of what is certarn song^ Decm 

2007 International Live Music 

Conférence has record attendance 
International Live Music Conférence chairman Martin Hopewell lias declared this year's ILMC conférence as the best since the event began in 1988, following an eventful four days covering issues ranging front touting to health and safety. 

management by way of McGhee's career; the influx of US companies into the UK live market, and the importance for US agencics of having a régional presence. Tve always relied on promoters for information about everything," said Bicknell. "They're the ones 
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Label marks benchmark 2006 at Music Week Awards 

Polydor scoops four 

awards atMWniglfl 
  doingthisweVehadareallygood 

Take That comeback 

puts SJM at the top 
SjM's Simon Moran praiscd lus UK tour of 2006 it was Gary entire team and pinpointed lus Barlow that msisted on havmg successful reunion with Take Tiiat Simon Moran and SJM promote as the high point of bis year after them having worked with him a being proclaimed Concert decade before. That loyalty is Promoter of the Year in one of a sometliing Moran clearly number of new honours at this appreciated. year's Music Week Awards. "One thing personally that I by Paul Williams i ïJSJgm Kl fcgQ^Bj hit the nail on the head in terms Polydor joint président David of signing and making the Joseph has hailed the creativity records the record-buying public 

the conipany claimed ' an "With Take That there were a unmatched four honours at this 'ot of questions and eyebrows 

In another new category have really enjoyed is working with 
L^torPaulBoswToTFpeTrade 

Marking a year in which it set a We had the confidence to make new benchmark by providing the right record for the market. 2006s three biggest-selling Snow Patrol and Scissor Sisters îiSSÊSs. 3SH?She 
the Company was named Record in making the second records; no Label of the Year, took the A&R top-performing companies every stone was left unturned." award, won PR Campaign of the year over the past decade, but Polydor will face a tough time Year for Girls Aloud through Sun- 2006 was notably a vintage year trying to outscore a year in which draj Sreenivasan and collected the for the Universel opération, it took a 12.8% share of the singles Régional Promotions Team of the including what Joseph described market and 12.0% of the albums Yearprize. as a "late surge" giving them the market, but Joseph notes, "We're "l'mhappy for the team and the top-three sellers with Snow happy at the moment. We startcd Company and tliey put in so mueh Patrol's Eyes Open, Take That's off with the Klaxons, hard work," says Joseph. "The key Beautiful World and Scissor Sis- "We're still selling lots of 
lengingyear lastyear for the busi- début album Undiscovered, also andScissorSistersandhavingsuc- 

share aspects, there is no global the work put in by everyone at domination aspect, there is no SJM. I think an award like this 

ness, everybody came into work released by Polydor, finished as the cess with B-Unique with The with innovation and creativity and year s lOtli biggest artist seller. TNvang and Kaiser Chiefs. It ail ideas and a positive outlook." "Since Colin [Barlow, Polydor feels healthy." iSB3P' Polydor has been one of the joint président] and I have been paiilw@iiiusicweek.com 

Big Life founder celebrates in style 
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THE BEST ADVERTS ARE THE ONES 
THAT YOU DONT HAVE TO PLACE 
THANKS TO THESE GUYS FOR MAKING US NUMBER ONE PUBLISHER 
FOR THE 12TH YEAR RUNNING 

EMI Music Publishing; Championing the Songwriter. Hourly. Daiiy. Monthly. Yeariy. 
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New BRI chief 
executive Geoff 
Taylor explains to 
Musîc Week why he 
faveurs talking over 
litigation 

New BRI boss 

reveals vision 
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© 'With a name like Fox, HMV's new chief executive 
is not the most obvions choice to be the saviour of 
good old Nipper the dog' - Editorial, plô 

Your guide to the latest news from the music industry 
Parliament report, which 

Coffee giant 
launches label 

week by the 

ks has created a recon lear Music, to sell sliops and other rs, The coffee giant will partner with Concord Records - which it previously joined with release Ray Charles' Genius ' Company album - © Marna Group P a conditional agreement to buy the business assets of London's Kentish Town Forum for £lm from Mean Fiddler Holdings Ltd. • Digital download company Wippit is to offer rare film footage charting The Beatles' career, some of which has never been broadcast before. The ITN Source content from the British id ITN collections is îd through 

ss Europe and Asia to download the EMI artist's videos through its Xbox Live online 
® TicketWeb has extended its agreement with the Academy Music Group to provide services across the company's 11 operating Ul< venues. As part of the deal, TicketWeb will provide full box office and trade desk services for AMG venues, including the use of TicketWeb's access control System eEntry. 

accelerate the p being examined. The EC is e to take these proposais to interested third parties, including European indépendants organisation Impala ® PPL has escaped censure from the Advertising Standards Authority over an ad placed in The Financial Times in the wake of the Gowers Review. A number of complainants challenged the ad, which listed thousands of names calling on the UK Government to support the extension of copyright in sound recordings. ® Viacom is suing YouTube owner Google in the US foralleged copyright infringement of its entertainment properties. The suit seeks more than Slbn (£0.5bn) in damages, as well as an injonction prohibiting Google and YouTube from further copyright infringement • Independent association Impala is calling for spécifie measures in Europe for independent artists and record companies to improve access to radio, promoting innovation and diversity. The déclaration follows a deal agreed by US independent record companies, through their association A2IM, with Clear Channel, CBS and other major 

international marketing structure in a will maximise sales of its artists' repertoire Worldwide. New global and international marketing manage frontline releases from priority artists, while a global catalogue marketing division will handle catalogue campaigns the world. These will be headed by Susie Smith, Giampietro Paravella and James Bradbury respectively, with ail three reporting to chairmar and CEO Jean-Francois Cecillon. ® V2 Music Group and The Times Newspapers Ltd are inviting European independent to apply their I compétition to access ; Business Development compétition launched in The Sunday Times Culture f' (Sunday)and v 
©GCap Media are to review the format of their national digital-onl; station Core. The company also confirmed that from March 30 ail 

the it I stop music stream. « Ofcom community radio areas in the soulh west of England and South Wales. The licences are awarded to Ujima Radio in Bristol, Glastonbury FM in Somerset, ECFM in Exeter, Community Radio Swindon, BRO Radio in the Vale Of Glamorgan and Poole's The Bay and Aspire. 

Capital to dispel 
misconceptions 

sn station Capital Radio has ;d on a multimédia marketing aign in order to dispel c 

multimédia advertising to its clients in what it says is a first for a digital radio broadeaster. • Songs from Joni Mitchell's fortheoming album Shine will get their first public airing on Radio Two, in a two-part sériés profiling the singer-songwriter. 

Bacon re-sïgns 
with BBC radio 
@ Richard Bacon is to leave Xfm's drivetime show at the end of March to join BBC Five Live. His new show will be a 10-part current affairs panel show called Fighting Talk: Any Other Business, which will air on Sunday evenings from April L ® Eric Daugan has been promoted to the rôle of vice président of digital its music policy. The campaign targets both terrestrial and digital 

playerth use their mobile phones to access and play music from their PC anywhere. ® GCap Media is to offer DAB 

Universal offers 
to shed pubiishers 
© Universal has offered to dispose of significant catalogues, including Zomba Music Publishing and 19 Songs, in a bid to win the European 

of half-hour radio slots dedicated to independent record companies. ® MTV Networks International has announced it will be heading to Munich for this year's MTV Europe Music Awards. The 14th annual event will take place in the cit/s OlympiaHalle Arena on November I ® British Music Rights has 

L. 
io And The Bunnyme 

Korova Records after two décades. The band bave signed a deal witli the Warner-affiliated imprint, which handled the band's output will be working on new material, from first hit single Rescuc in 1980 afthough the choice of producer is to the 1985 Top Three album Songs currenlly being kept under wraps. 

.eam & Sing. The deal is being dled by Rhino UK director Nick wai-t, who had oriyinally ited to sign them when he was î director at Island. The band 

Europe, East and Africa. Formally WMI's vice président of digital marketing, Daugan will handle business development while still 
• BBC digital music station 6 Music is switching breakfast show hosts for the first time in its five-year history, as Phill Jupitus vacates to make way for Shaun Keaveny. Jupitus, who has hosted breakfast since the station went on the air in 2002, will leave 
Keaveny starting on April 2. • Classical musician and former HeaPSay member Myleene Klass is to join Capital Radio. Klass will host her own show every Sunday evening at 8pm, which will feature a mix of music, celebrity guests, phone-in debates and discussions, S Philippe Ascoli has been appointed Virgin Music France's managing director, rejoining the label where he began his EMI career in 1992. He will replace Laurent Chapeau, w' ' ' 
marketing for continental Europe. * BBC Music Entertainment creative head Mark Cooper is to be inducted m this year's MME Roll of Honour 

THE >XC PLAYLIST. 
■ 

w ail these tracks at www.musicweek.com/playlist l&MUS.cf 

PATRICK WATSON The Great Escape (Secret (SayHey) 
single isgoingmad at US radio and Pickett has big Fray, Borne writes year's ColdWar 

Recently benefit- Big pop 
Julytbc) 

24.03.07 MUSICWEEK 9 



à 
With the View rave' movement earning generous coverage and labels reaping rewat ds digitally( thèp 

How to reconstruc 

From its beginnings in New York's gay club scene through the illégal raves that spawned acid house in the UK, whichever way you look at it, dance music has always broken rules. The sound and production processes of dance music are fundamentally différent to those of other genres, as is the way the music is per- formed and the way crowds enjoy it. Most impor- tantly for the industry, dance music has a very différent business model from the rest of the pop 
With notable exceptions such as Faithless, Basement Jaxx, The Chemical Brothers and, more recently, the likes of LCD Soundsystem, the dance world doesn't revolve around artists, albums and tours. Without these traditional barometers of success, it is hard for those outside the sector to get an accurate handle on how the scene is faring commercially. Add to this the major developments that are taking place musically, marketing-wise and in terms of downloading - a phenomenon that is revolutionising the industry s revenue streams and which affects dance more than other areas - and it is clear that gaining an accurate picture of dance music today is no simple task. In terms of CD sales, tire past year was pretty much as expected, showing a downturn in the sales of singles and albums roughly in line with the rest of the industry. According to The Officiai UK Charts Company, 2006 saw the sale of around 2.6m dance singles against 3.2m the pre- vious year. High-profile chart successes also came from acts including Fedde Le Grand, Infer- nal, Bodyrox and Mason. But, behind these bald statistics are changes in the music itself that could have major implications for the future. Radio One DJ and organiser of the Isle of Wight's Bestival event Rob Da Bank is enthusiastic. "There's an amazing dance music underground and a lot of crossover acts too," he says. "Dance music is not the very narrow genre that some people think. It's not just trance, Gatecrasher and house music. Dance music is the Klaxons, The Chemical Brothers, CSS, Bonde De Rôle, Mark Ronson, MSTRKRFT, Uffie, Hot Chip. There are many bands that have roots in dance music, but make music that isn't straight-up dancefloor." It is indisputable that the Unes between dance and other genres have become more blurred in the past year. This can be seen clearly at music festivals and in the club scene. The most talked about example of this trend is the rise of so-called new rave. Those in the industry are divided on the significance of acts such as Klaxons and CSS for the dance scene. Like many in the business, DJ Pete Tong is sceptical. "I think Klaxons are a good guitar band with glowsticks, rallier than a major force on UK dancefloors," he says. Many feel that the importance of this supposed new style of music and its connection with dance music has been overplaycd by the média, most notably the NME. Finger Lickin' Records direc- tor and head of A&R Justin Rushmore asks, "Is it rcally new rave or is this simply another term that the média have given it? I am sceptical of this term as a genre. However, it has definitely installed some confidence in the music industry 

that dance is not a dead end. It has also made the leather jacket-wearing execs think outside of the Kaiser Chiefs box." Everytliing But The GirI founder and DJ, pro- ducer and owner of house label Buzzin' Fly Ben Watt is more direct. "I don't understand what the Klaxons have to do with rave," he says. "To me, it's just indie pop. Butperhaps ithas stemmed from a few years of people seeing live bands who don't deliver and the évolution of new DJs who rescue the party at the end of the night, and in that sense we are seeing a new génération dancing to club- based music where genres clash." Mr C, formerly of the Shamen and now owner of pivotai London venues The End and AKA Bar and boss of the Superfreq label, sums up the gén- éral feeling well when he says, "If the market for electronic dance music has grown due to new rave, then happy days - let's have some more!" As for "real" dance music, the général consen- sus is that we have entered an era of greater qual- ity and inventiveness than recent years. Accord- ing to Rushmore, "Strong dance records are working their way from the clubs through to the 

mass market - and what is good is that the throwaway nursery rhyme trance tunes are being replaced with a superior quality of cross-over record. There are some innovative sounds com- mg through as a resuit of technology and a con- sistently strong and healthy club scene." Searaus Haji, whose reraix of Last Night A DJ Saved My Life has just been released via Univer- sal's Apollo imprint, is less enthusiastic. "On the face of it, dance is having a resurgence in terms of pop chart success, but much of this is powered by lowest-common-denominator videos which make some of us feel like we've regressed to the Seventies as regards the sexual exploitation ot 
In général, however, there is a feeling that a fresh new raft ofproducers and electronic artists, many of whom are unconstrained by the trainspottery musical divisions that dogged the dance scene a few years ago, are breathing lue 

mto dance. BBC Radio One head of music George Ergatoudis is seeing plenty of new talent that excites him. "A key act for this year, with clear roots in dance culture, is Calvin Harris. He 



ledance market is enjoying an upturn in fortunes, writes Chris E/well-Sutton 

et the dance scene 
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has a body of strong songs and he can perform live. I expect big things from him. l'm also look- ing forward to the reltirn of Mylo and I like what Siraian Mobile Disco are up to." Still, according to Ben Watt, there is room for improvement; "We bave ail agreed that one next level for growth is a fresh new merger of an alt- indie sensibility with 4/4 grooves, but I still think we are yet to find the aitist to really transcend this simple description and bring something 'other', something startling," he says. Other pressing issues are impacting the dance sector. The landscape of the business is shifting fast, and the area currently experiencing the greatest change is the albums market. Skint Records head of sales Mark McQuillan says, "Dance singles are doing very well at the moment and staying in the charts for a nuraber of weeks thanks to the new digital-heavy charts and closer links to airplay. However, selling large quantities on dance artist albums is still very tough, as peo- ple seem to be buying individuel tracks as opposed to full-length albums" On the other hand, Apollo Recordings manag- 

ing director Matt Jagger injects a note of opti- mism. "The numbers of units sold are definitely increasing - but at a reduced price - from the nadir of singles sales two or three years ago. Con- versely, the compilation market was up 11% last year and there still seems to be a great apprécia- tion for a physical collection of hits or tracks more than just cheriy-picking the hits to down- load - though this is of course happening as well." The issue of fans "cheriy-picking" tracks, how- ever, is highlighted by many independent labels as a key problem. While album sales may still appear robust, the market would appear to be a sinking ship, albeit sinking more slowly than many think. According to Ministry of Sound A&R director Ben Cook, labels need to find new ways of branding their music. "A compilation of the latest hits is no longer enough of a compelling product to succeed per se and added value and exclusivity is now required," Skint business affaire manager Dave Philpot expands on this point. "The Arctic Monkeys album was a good example of a CD that people wanted to be seen to have. They wanted to buy 

If there is a good record store online with a good réputation they can sell their music to anywhere where there is a market Pelc Tong, DJ 

into the image of having the CD. With dance music, rather than everyone just buying individ- ual tracks, we need to work barder to add value and market the package in a way that gives peo- ple something they want to own." So the main challenge facing those who make their living from electronic music is keeping their businesses profitable, adapting quicldy to tap into new revenue streams in the face of the décliné of traditional methods of sales, market- ing and distribution. Cook explains, "We're in a sector that has historically been consumed track- by-track over and above artist album formats; so we naturally benefit from the proliteration of dig- ital music players and compatible mobiles. We fiirther enhance this effect by developing audio and video properties that target the dernograph- ics of those inclined to download music to com- puters and phones, meaning our singles, ring- tones and video clips are performing fantastically." On the face of it, the shift away from vinyl and CD towards paid-for downloads is an obvious piece of good news for smaller independent labels, who would seem to be able to compete on a more level playing field with the majors while picking up sales worldwide without distribution costs. "The indie labels survive on long distance business so it's a very positive development," says Tong. "It's crucial to them that their stock is online and the whole world can see it. If there is a good record store online with a good réputation they can sell their music to China, Canada - any- where where there is a market." Positiva Records director Jason Ellis agréés. "The continuing development of online stores such as Beatport and DJ Download has to be the main factor, especially intemationally, where so many more fans of dance music are now able to access the best music of ail styles. They have been a godsend for smaller independent labels, removing pressing and distribution issues and allowing them to be far more profitable and grow their businesses." But it is not ail good news for indies. The slim- 
24,03.07 MUSICWEEK U 



Making money beyond the dancefloor • —««../'nntiniuv; to sian amazing <ai ^ Music Week looks at how two independcnt operatore are adapting to the changing business climate DJ Steve Lawler is one of a rumbet- of artists to launch a digital-only label - a move that could signal the start of a trend 
stripped-down I His manager Ben Tunier explains, "Steve's new label Viva Music is a real success story in ternis of great music being channelled in the modem way with no pliysical release. Ifs created a huge demand, something we can look at daily on the Beatport sales System and see how it's shaping up and which mix is the one people really love. "If you can still get your music into the hands of the right DJs, you can create global impact and drive everybody to Beatport Ifs 
ailows complété control from the indepcndent label, with no distribution company involved. 
Universal and it was very clear from the minute we launched that we could react much quicker by dealing direct with the retailer and cutting out ail middle men. Ifs still in "rts infancy, but if Steve 

Lawler continues to sign amazing records, the label will fly, albeit on a certain level." Meanwhile, Skint Records is looking to TV and the corporate bucks to be found in advertising as a new source of revenue, with a great deal of success. "A few years ago, we might have thought we were too cool to go out and seek TV ads to place our music," says Skinfs business affairs manager Dave Philpot "But if we don't do it someone else will. We are having to be more open-minded and creative in how we make our money." The prime-time ads Skint have scored so far include Lucky Jim's You're Lovely To Me (Kingsmill), Hardkno/s Pire Like Dis (Rat Punto), Fatboy Slim's The Rockafeller Skank (Suzuki Swift) and Yesterda/s Gone by Black Grass (Adidas). "With profit margins on each track lower than ever, this is a great source of revenue as well as excellent publicify for new tracks and artists," says Philpot "There's a sense in which you could say it's selling out but this is ultimately a business. Moving into TV ads secures our position and takes the pressure off so that we can sign the tracks and artists we 

0 

mer profit margins on downloads mean that big The new bree sales don't necessarily translate to big money. soundsyst™ This way, success is much harder to come by," Klaxons are says Seamus Haji. "Downloads yield such limited puiimg mdie f 
According to Amato Distribution head of busi- ness developmenl Scott McReady, "Digital sales are booming, but a lot of that is a chimera based on the low track price. Taking a chance on a DJ Tool-based one-pound track is a lot cash forking out six pounds for a piece of plas- tic in a printed sleeve." Philpot also taises the issue that iTunes has agreed deals with the majors, giv- ing them a hearty share of down- load fees while squeezing the prof- its of independents with far smaller royalties. What is certain is that légal ..rti downloading is going from strength to strength. Track- it-down.net's Nolan Shad- bolt reveals how the Compa- ny has grown. "Initially, we were facing a huge battle to convince labels to join the future and rewrite the busi- ness model upon which the industry had been built over the last 20 years. The uptake was initially slow, but the inévitable growth of légal dig- ital distribution really becamc commonplace in January 2006, when it seemed that most labels had finally dccided to bite the bullet and offset the décliné in physical sales by offering down- loads. During 2006, we experienced 500% growth and are looking to rcplicate that in 2007. We nowdistrib- ute 4,600 dance music labels with a 

catalogue of150,000 tracks." Just as the apparent advantages of download- ing for indépendant labels are not as clear-cut as they first appear, so the marketing opportunities afforded by MySpace and Youlbbe, while helpful, are far from representing a golden goose. "Digital is scary," déclarés Ben Himer, who manages Rob Da Bank and Steve Lawler among others. "One record l'm involved with had over 350,000 
k YouTube views, but sold less than 1,000 L copies. That's an indication that there is a \ market out there who | gets their fulfilment r from viewing online is and when they 

packaging and owning the officiai release." Arguably, one négative aspect of the rise of MySpace and YouTube is the fostering of a sense of entitlement to free content among music fans, one possible reason for the ongoing problem of music piracy. "We've lost a génération to dodgy Russian sites and Limewire," says Ellis. "But at least there's now a légal alternative which should sustain and grow the scene for years to come." Philpot feels that not enough is being done to combat this culture. "My friends think it's per- fectly OK to buy one album and bum it for ail their pals. I try to tell them the/re going to put me out of a job, but they won't listen. When you go to the cinéma, you're bombarded with ads reminding you that buying counterfeit DVDs is theft. We need to do the same for music." Jagger, whose Europa imprint released the biggest dance hit of 2006 in the form of Infer- nal's From Paris To Berlin, as well as scoring another nuraber one with Meck's Thunder In My Heart Again, sums up the challenge for the dance scene. "The genre will never go away and indeed is résurgent, but we need to maintain revenues. Ourselves, Ministry, Gut and Positiva are ail in the same boat, so the search goes on for new methods and formats of selling this incredibly popular music that generally does not have artist albums as its end product." The atmosphère emerging in the dance indus- try is one of qualified optimism. Major changes are never painless and new developments have admittedly brought new problems - the décliné in the sales of full-price singles, the growing diffi" culty in shifting artist albums in large quantities in the wake of the download explosion and, of course, online piracy. But, according to those at the centre of the action, the ftmdamentals are falling into place; a large fanbase, the création of new revenue streams, a good club scene and a hearty supply of varied, high-qualily tunes. 
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Sotne of the UK's key dance labels, including AH Around The World, Positiva and Skint, 
give Music Week the lowdown on what will be the essential dance releases this spring 

Spring loaded 

AH Around The World Apollo 
Liz Kay - When Love Becomes A Lie 
A new track and new artist from the same producers that brought us Cascada. When Love Becomes A Lie is just out in the clubs now and has a fantastic video to accompany it - Liz is a long-term Project with some great tracks already recorded. 
Darren Styles - Save Me 
Darren is among the biggest names on the hardcore scene - along with Hixxy and Breeze he has put together the Clubland X-Treme Hardcore sériés of albums - the biggest hardcore compilation sériés in the UK. Save Me won best hardcore track at the recent Hardcore Awards and is out in the UK on March 26. 

Freeform Five - No More Conversations 
The club monster that never wenl away. Two years since Mylo ' dropped his séminal remix, Apollo's Fedde Le Grand, Mason and : Switch mixes are set to break this huge anthem into the L mainstream. With a substantial live following and numerous summer ■ festival appearances confirmed, Freeform Five are set to become one of the first true live dance artists for years. 
Richard Grey - Warped Bass 
Melding highiights from Soft Cell's number one smash Tainted Love with the nastiest warped bass since RIP Groove, French producer Richard Grey has unleashed a dancefloor monster and simultancously rehabilitated Speed Garage. Released May 21, ft's already attracting plays from ail of Radio One's big guns including Zane Lowe and Jo Whiley. 

Funky house vétéran Stonebridge returns, showing that Swedlsh dance music is not ail about shoving a bass line under old rock records. Combining an electro edge with ciassic pumping vocal house music (with Seamus Haji on remix duties), SOS was co-written and sung by Erire, is championed by Scott Mills and set for a June release. 
Gabriel & Dresden - Tracking Treasure Down 
Absolutely massive ail of last year, this vocal electro trancer from ' revered US producers G&D is set for a re-release in July. , At the forefront of American dance music and riding high with their j acclaimed remix of The Killers, G&D are set to arrive over here in ' style this summer having dropped brand new mixes from King Unique and Discount Rhino at Miami. 

More listings over page © 

r Martijn Ten Velden -1 Wish You Would 
A new signing for AATW - Martijn is responsible for many great remixes including artists such as Mason and Shapeshifters. Martijn was nominated for best artist and outstanding remix at last year s House Music Awards. I Wish You Would with vocals from Luciana (Bodyrox - Yeali Yeah) is in the clubs now. 

p| 

Cascada - A Never Ending Dream 
The rise of Cascada has been phénoménal - the biggest dance artist in the UK and now with a Top 10 album which has already shipped Gold. The singles Everytlme We Touch. Truly Madly Deeply and Miracle have ail been outstanding successes - A Never Ending Dream is due to go to the clubs in the next two weeks. 
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Gusto 
Alibi Vs Rockerfeller - Sexual Healing 
Already numbcr one in the Cool Cuts chart, tins mix-iip between Alibi & Rockerfeller lias taken the classic Marvin Gaye track and created a superlative danccfloor fillor which bas already garnered 
from Freemasons/Bcatfreakz/ErickE and Dennis Christopher. 
The Hoxtons - Make You A Star 
East London's worst kept secret sample David Essex for their bigges crossover track to date that bas snnnner tinie antliem written ail over it Look ont for the fantastic Fast And The Furious-'mspireà video that accompanies, plus The Hoxton Whores remixes. 

Mason - You Make Me Wanua Dance 

Shapeshifters; 
gearing up for a 

Witli a smash now drifting down the chart, Art & Craft are ■ delighted to be working You Make Me Wanna Dance by Mason. With Judge Jules, Tong and Annie Mac support, tliis WÊÊÊÊÊh^KÊÊ sits neatly alongside Beatport chart topper Robot Needs Oil, whose Volta record îs also making big waves. Vinyl/digital release date: Apnl 9. 

Sami Dee & Freddy Jones vs Crystal Waters - Gypsy Woman 2007 
Gypsy Woman 2007 by Sami Dee and Freddy Jones vs Crystal Waters WfT' ^ follows in the slipstreamofhotrc-workingsof Plastic Dreamsby W jto- Jaydee and l'm Rushin' by Bump. Crystal Waters's profile is currently F high once again with her vocals ail over the Radio One A-listed I ŒPM Destination Unknown. Release date; May. L 

Corenell - Keep On Junipin 
nr high-octane cover of Todd Terry's Keep îsively talented Fonzerclli taking this classic npossible and making it his own. Made for 

Rccently voted Holland's number one DJ above the likes of Tiësto and Fcdde la Grand, Don Diablo is set to replicate his fellow countrymen's success with this Electro-hip-house antliem. Cornes complété with remixes from the likes of Mason, Sebastien Leger & Sidney Samson. 

Having already released on Eric Prydz's Pryda label, Prezioso's latest release cornes on GI Recordings and this D Ramirez-supported slice of madness has been causing a stîr on the cooler floors along with the more minimal interprétations from Paul Woolford & Goldie-lox. 

Incentive Musîc 

Fireworkz featuring J2K, Shystie, Durrty Gootlz, L-Man, Narstie, Marcie Phonix & Hypa Fenn - Hold It Down wxu nave oeen mvoiveu wiin signiTicain uruan mts from Kray 1 Twinz and Genius Cru historically and receirtly teamed up with 1 the Dubplate Drama TV team for a mix CD from which the Hold It Down single by Fireworkz is taken, Westwood and Channel U ! have been big supporters. Release date; March 26. 1 m» 

Lifestylerz featuring Honey Couture - Creep Delight 
Creep Delight from dance act Lifestylerz features vocals from the all- girl trio Honey Couture. Hayley, Lois and Kayleigh have been touring 4 throughont the UK for the past 12 months performing their take on the TLC classic Creep. Tliis is the perfect launch pad for one of Bntam s ffeshest girl groups. Release date: May 

New State Records 
Tiësto-Eléments Of Life 
pX^ëKtures U nf l0 aîl,m f,'0m Dutch 
world tour, Eléments Of LUe loote seUo rack'nn^ 3 50",?US date 

^^-SUrPri5- artirt- dateiAfirM 16.Um 

Tiësto-In The Dark 
bythtsttnt"^^ P-ned and porforn.ed 1 
with Tiësto's trademark production th" Inl,alei'- A strong song Tîesto on to daytime radio. Remixes'fram™ l Lthe Sin9le to p,'opel 
and Cari B. Release date Dirty South 

mtm 

Miracle by Cascada rccently entered the UK national singles chart at eight on the back of great TV and club support. Incentive imprint Product is now working Tomorrow Can Walt by Dyce which also features the classic Sound of the Cascada production team. Dut now. R 
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Jay C vs Rock Steady Crew - Hey You! 
Continuing the vogue foi- sample-house records, Jay-C gets to grip with this early Eighties breakin' classlc in a crossover hip-house style. Remixes corne from Martijn Ten Velden, Friendly and 

Degrees Of Motion - Do You Want It Right Now (Haji & Emanuel Edit) 
Classlc vocal house track brought bang up to date by in forai Haji & QMÏÏl^BBi Emmanuel. Setting up for a full crossover 2007 release with new K#"HEs|Pp1 video plus new Smax & Gold remixes further strengthen the package, p H-Vr's ' iV'/silàl Release date; June. www.cayennerecordings.com - W r ij 

Eyerer & Chopstick - Haunting (Make My Day) 
Originally an instrumental with support from hundreds of tastemakers from Tiga to Pete Tong and Annie Mac now adds a vocal from Cassius' Phillipe Zdar. With its anthemic guitar riff, Zdar's vocal takes Haunting further into the burgeoning dance/rock genre. Release date; June. www.iomusic.co.uk 

Phonetic Records 
Max Linen - Saturday Night, Sunday Morning 
Max Linen need no introduction on the White Island, following three Ibiza number ones with The Soulshaker, Paradiso Del Mundo and Flashback. Balearic heroes Max Linen hit hard for 2007 with their new single Saturday Night, Sunday Morning. Forthcoming: Turbofunk - 'Gotta Move' Air Bureau, Trent Cantrelle and Chris Cox 

The Shapeshifters - Pusher K' « , 
Simon and Max are joined by vocallst Jenna G for their, as yet ,1 1 
untitled, second album which is due in September. Lead single Pusher ' J " is a huge club track due for release in June, ta be followed by the , ,% summer anthem Ail For Love. Look out for live aonearances at kev - 

Pure Deliquent 
Siipstream - A.E.I.O.U. (Lost for Words) 
The mesmerizing new single from Siipstream is hugely catchy and fresh, blending shimmering guitars and an infectious bass groove I B with a killer hook. A thumping club favourite remixed by DJ Pedro Gonzales A.E.I.O.U bas garnered widespread acclaim with The Sunday^- Times calling it "lovely", while Rant was stirred to prodaim, "Utteriy •'•'.tVfî'.'î»» addictive... and swinging harder then King Kong's balls". Licensing and booking requests contact infonpurc-dclinquciit.com 

Skint 

Yousef & Steve Mac Présent the Drum Bums - The Idea 
A set of remixes courtesy of Tom De Neef, Dean Coleman (Yoshitoshi) __ and Loz & Onionz have heen earning excellent early reactions from «Bfe Deep Dish (number one), Hector Romero and David Morales. Hit song writing by Radio One's Yousef, executcd to great effect. Forthcoming: Ib. I Mark Wilkinson and Nanchang Nancy - Playground Stuff. — ' 
Rob Roar & Félix Baumgartner - LaDeDa 
Reactions have been extremely positive to this infectious dancefloor _. filler and it looks set to be one of our big records this summer. Forthcoming Phonetic/major label co-releases; Another Chance - ar Sound Of Eden Bodyrox Mixes (Phonetic/Positiva-EMI), Martijn Ten W I Velden - Wish U Would (Phonetic/AATW), Jay C vs Rock Steady Crew - Hey You (Phonetic/EMI), King Quadra - Pink Champagne (Phonetic/Universal). 

Positiva 
Produccd by Bodyrox (Jon Pearn and Nick Bridges) who hit number two last year with Ycah Yeah, this cover of the Shades Of Rhytlim classic has been a huge club hit in recent months. Another great video from director Justin Kerrigan should hclp this cross over into the mainstream in April. 

two years, The Freemasons also just finished the new Beyoncc and Shakira duet Beautiful Liar and headlined Sydney's Mardi Gras to a rapturous réception. 

The Marches is a new project from Richard Lanc who was ' instrumental in the production Sound of much of output of the legendary midlands label Cleveland City which was a major force in L dance music in the Nincties. His new material is a fascinating mixture of mélodie electronica and quirky lyrics that draws influences from everything from The Beatles to Air. The first single is Turn It Around. 

Tim Deluxe ft Audio Bullys - Let The Beats Roll 

Fcclin' Me is the first solo single for the quoen of the Swedish dance mafia since hitting the Top 10 twice with Stonebndge back m 2004/2005. Produced by up-and-coming duo Digital Dog and heavdy supported by Judge Jules on Radio One, Fcelin' Me will establish Therese as a star in her own right. 
Soul Seekerz - Party For The Weekend 
Party For The Weekend has been quietly building a liead of steam m clubland for several months and now gets the full push with new mixes for 2007. Stonebridge, DJ Bomba and Soul Seekerz themselves ail turn in great mixes on this future hit. 

club, but then Let The Beats Roll has Top 10 stamped ail over it The \t\' rawenergyof this stompingelectro groove combined with the dry J infectious rap from Simon Franks of the Audio Bullys is simply ' ' irrésistible and will be one of the biggest dance records this year, no question. 
Nesakeek Mamay - No Front Teeth W^' ^1 
Even though this is the first tune the Nesakeek trio have recordcd, ' the wonders of MySpace have led to No Front Teetli already being ■K9 championcd by some of the freshest DJs around (Kissy Sell Out, t Riotous Rockers and Nightmovcs amongst others). Likc a cross between The Chemical Brothers and Soulwax, this gives DJs everything they need. 
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Last week, we asked: As HMV préparés to unveil its blueprint for the future. ^fK^sinned ac 

Headline sponsor: celebratinggreatpeopleinmusic 
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New chief executive's strategy to put the high street 
chaln back on track will make fascinating viewing 

HMV's Fox reacts 

to (Bgilal challenge 
With a name like Fox, HMVs new chief executive is not the most ohvious choice to he the saviour of good old Nipper the dog. But, last week, the new chief of Britain's favourite record retailer took his first key first steps towards pushing the chain back on track. The fact that HMV still won out as Music Chain of the Year at last week's Music Week Awards indicates the warmth the business continues to feel for Nipper's chain. It remains crucial, too. If HMV continues to be suc- cessful in the high streets and mails, it can only help drive the bricks and mortar retail sector. If it isn't, high street retail will wane. But the biggest challenge for HMV - as highlighted by Simon Fox's assertion that barely a handful of its stores do not make a profit - is not in bricks and mor- tar, perhaps. Protecting its stores' positions will be far less chal- lenging than establishing a meaningful foothold in the download business. By its own admission, HMV has been slow in react- ing sufficiently to the digital révolution. It certainly has a lot of catching up to do. And Fox's new strategy outlines a number of initiatives with the aim of doing just that. Partnering with 3 - the biggest mobile music retail- er, and another MW Award winner, by the way - is a smart move. "Refreshment hubs" also represent a log- ical step, albeit not particularly ground-breaking - unless HMV can offer a genuinely innovative in-store downloading service. In tum, the "social networking" service is bold, but maybe too bold; it will need a truly créative flourish for it to make an impact in a sector which is so domi- nated by newer, faster movers. It will, however, be fascinating to watch Fox's strat- egy roll out. HMVs deep-rooted supplier relation- ships and knowledge of the business leave it well placed to build a strong digital proposition. Now it is a matter of watching and waiting. 

CMP Information. First Floor, Ludgate House, 245 Blackfriars I London SE19UY 

Finally, congratulations to the many winners who came up onto the stage at last week's Grosvenor House awards, and also to the various nominees. As usual, it was a highly enjoyable evening for ail of us - there is nothing more pleasurable than handing out plaudits for the most successful individuals in our industry. And so it was last Thursday. Thank you also to Justin and Alan, as well as T-Mobile and ail of our other sponsors, who helped make it the best awards I can certainly remember. Here's to next year. 

The Thursda 

Music Week retumed to the Grosvenor Hoi 

■ 

The Music Week Awai-ds were certainly a colourtul affair. Buskers were on hand to greet the arrivais, courtesyof T-Mobile U), while an ice sculpture in the lobby confused many (2) before cverything went a soothing shade of purple (3). T-Mobile's Karen Harrison and Toby Hester enjoyed a pre-show glass of 

champers or two (4) and Beardy Man stunned the crowd with his lunnan beatboxing skills (5). Hosts Alan Carr and Justin Lee Collins got up dose and ucry Personal with guests: Carr helped Strat winner Jazz 
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lay Night Project 
House last week for a night of fun, food, awards - and an awful lot of booze... 

Canyoufeei the 
man love? 

i 

"m • 

f 
1 # !./ i ji^ 

41) 

night was ail about the men. And who fclt the most of the love? Step forward 

Collins ungenerausly dubbed him "a shithouse- for "not tuming up" to pick 

ont of three (13) and 



Classified 
Maria Edwards, Music Week 

T: 020 79218315 F: 0207 9218372 E- maria ffnuisicweek.coi 

Rates per single column cm Jobs: £40 Business to Business & Courses: £21 
Notice Board: £18 ("lia 4cm x 1 col) Spot colour add 10% Fulf coloun add 20% Ail rates subject to standard VAT 

Tlie latest jobs are also available online cvery Monday at wwwjiiusicweek.com Booking deadline: Thursday lOam for publication the following Monday (space pcrraitting). Cancellation deadline lOam Wednesday prior to publication (for sériés bookmgs; 17 days prior to publication). 

Ministry of Sound Ltd is a ieading Music company internationally recognised as a Youth and Lifestyle brand. 
We are the largest independent Record company in the UK. 
We have 3 exciting opportunities within difTerent areas of the business: 
Business Affairs Executive 
Key Responsibilities: Working within the business affairs department drafting and negoliating across a wide range of areas including artist agreements, compilation deals, joint venture deals, brand licensing in ail areas of the business, events contracts, sales/distribution and other "back office" service deals. Instrucling and liaising with extemal lawyers and collation of information required for major litigation matters. 
Essential Expérience 2-4 years broad rausic/IP/commercial contract experience. 

Product Manager - Digital 
Kcv Responsibilities: Exciting and dynamic position that encompasses ail aspects of digital music. The rôle is responsible for managing ail aspects of the labels digital strategy including forraulating and implementing digital release strategy and the concept and réalisation of bespoke digital content. The successful candidate will be innovative, have a total understanding of the digital music landscape and posses impeccable product management skills. 
Essential Experience 1 years experience in digital marketing and understanding of licensing. 

Production Manager 
Responsible for a wide range of high profile products we are looking for a top class production manager. The successful candidate will have a total knowledge and deep experience of Vinyl/CD/DVD and prinl, possess superb on-tirae organisational and management skills and fully understand the manufacturing climate with a deep contact base within the industry. 
Essential Experience 2 years of production management experience. Experience of high level negotiation of manufacturing contracts. Has excellent experience in working with physical distribution channels. 

V and covering Ictter indicating clearly which position you ivish to be considercd for to recruitmcnt@niinistryofsound.c< 

label as UK Head ot Maiketmg. Vk 
Infected seek hard working, self n kid (M/F) to make with the régional press magie on a number of acts signed to major and independent record labels. 
Press roster includes the likes of The Arcade Pire, Babyshambles, Brakes, Coldplay, Dirty Pretty Things, Drive By Argument, Gossip, Graham Coxon, The Holloways, Noisettes, Pull Tiger Tail, The Rapture, Razorlight, Thirteen Senses and 

THE MUSIC RHCRUITMENT CONSULTANTS 
S handle 

to advertise in recruitment email maria on maria@mi lgin..,0nk nnm 



ClassifM 
Contact Maria Edwards, Muslc Week CMP Information, Ist Floor, Ludgate House, 215 Blackfriars Road, London SE19UR 1:020 79218315 F: 0207 9218372 

Rates per single colnmn cm Jobs; £40 Business to Business & Courses; £21 Notice Board; £18 (min. 4cm * 1 coi) Spot colour add 10% Full coiour, add 20% Ali rates subject to standard VAT 

Tbe latest jobs arc also available online every Monday at www.musicweeiccom Booklng deadiine: Thursday lOatn for publicalion tbe foirowing Monday (space permitting). Cancellalion deadtine: lOam Wednesda/prior to publication (for séries bookings; 17 days prior to publication). 
business to business 

RETAIL REPLICATIONS DUPLICATION 

Aimtow- STANLEY PRODUCTIONS Good old fashioned Service 

•v 

WANTED 

PACKAGING 
ARTIST 

Posting Records? 
distance 

We are Buying 
Record Labels 
and Catalog. 

STUDIOS musicga8n.com 

Attention! Ail A&R Departments Independent recording services based in West London 

SERVICES ARTIST 
JUKE BOX SERVICES 

SERVICES 
020 8288 1700 

to place an advertisement 
call maria 020 7921 8315 

24.03.07 MUSICWEEK 19 
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"Everybody will know the name Certes by Christmas" JAMES WHALE 
"Sensational" BRIDGET APPS, BBC RADIO 2 
"The spiril of Pavarotti lives" EVENINQ TIMES, GLASGOW 
"Charismatic, charming and blessed" DAVID JEIMSEN, CAPITAL GOLD 
"Hotproperty" CLASSIC FM MAGAZINE 
"Young Pavarotti" DAILY POST, LIVERPOOL 
"Breathtaking" ALEX EDWARDS, CLASSIC FMTV 
"..1 told you he was good" KATHERINE JENKINS 

T^;UR WlTH 

A M) ^ 

THE ICEMAN COMETH ... 

INTEf^JATIONAL N UMBER. 

ONE ALBUM IN UK STOREJ 

INL.LIfaES , CARUSû, NESSUN 
NFl l.A FÀNTAS'Lr^^^STlIN^^^ 

NEW DUE1S VV1TH KATHERINE.JLNMNb 
AND IIEATHER SMALL 

ôoiiouor 
LTD - 102 DEAN STREET - LONDON - W1D 3TQ - Tel + 44 (0) 20 7758 1487 - WWW.BELIEVÊR 1S 

11NI\ 1RS,M. MUSIC OPERA I IONS 



Datafile 

Britain's most 
comprehensive 
charts service 

Week 11 

SINGLES numberone SUGABABES VS. GIRLS ALOUD WALKTH1S WAY (Fascination/lsland) Nearly 21 years after Cliff Richard and The Young Ones provided the first numberope charity single forComic ReJ^^ababes and Girls Aloud rnntributelhelOth. 
ARTIST ALBUMS NUMBERONE RAYQUINND01NGITMYWAY (SyCoMusic) Taigeted at the Molhers' Day market, crooner Ray Quinn's début aibum fulfilled expectabons by taking the number one slot - but its first-week sales of 127,000 were only the fifth biggest for an X- Factorgraduate, and trail the 151,000 opening of the year's biggest débutant, the Kaiser Chiefs' Yours Truly, Angry Mob. 
COMPILATIONS NUMBERONE VARIOUS TO MUM WITH LOVE (UMTV) The Mothers' Day market brought a much needed 43% explosion in sales of compilations last week, with the biggest beneficiary being UMTV's To Mum With Love, which leaps 11-1 on sales of 42,500. 
RADIO AIRPLAY NUMBERONE TAKE THAT SHINE (Polydor) After three weeks at number two, Shine complétés its climb to the top of the radio airplay chart, dethroning the Kaiser Chiefs' Ruby as it did on the sales chart a fortnight ago. Shine is Take That's second consécutive number one airplay hit - comeback single Patience topped the chart for five weeks in December/January. 

Mums' Day 
impacts on 
sales 
by Alan Jones Last week was expected to be a particularly good one for the record retail market, with the simultaneous arrivai of albums by two of the top three contestants in last year's X Factor and the release of two Comic Relief singles expected to increase the usual galvanising effect of Mother's Day. In the end, it was al] a little disappointing, with tire singles market dipping 1% week-on-week to 1,493,367 sales, while album sales were up 24.7% at 2,939,079. The singles market's main saviour was expected to be the main Comic Relief single, Walk This Way, pairing the Sugababes and Girls Aloud. Although it duly débuts at number one, its sales of SLSOOare far belôw most recent "cSmicRelief singles, many regular Sugababes and Girls Aloud releases and aren't even the highest of the still young year, trailing two of Mika's five weeks at number one with Grâce Kelly. The other Comic Relief single, a remake of The Proclaimers' (l'm Gonna Be) 500 Miles by the Scottish twins with Peter Kay and Matt Lucas' wheelchair bound créations Brian Potter and Andy Pipkin, wasn't released until Friday but sold 22,000 copies by close of business on Saturday to 

Ray Quinn: a hit wi 
début at number three. It also helped the Proclaimers' original 1988 version of tire song - a strong catalogue seller, which shifted over 30.000 dnwnloads last yeaj - to catapult 123-37 on sales of nearly 3,500 copies. The Mothers' Day effect bas given a huge boost to the album market in recent years, so the 24.7% increase last week was unexpectedly minor. In 2006, when Mothers' Day fell a week later, it helped facilitate a 69% rise in compilations and a 50% boost to artist albums, for a combined leap of 53% in sales to 3,550,059. The 2007 boost, at less than half of that, leaves the market more than 600,000 sales below where it was in 2006. Last year 

saw X Factor's Joumey South and Andy Abraham début at one and two on sales of 217,000 and 171,000 with their début albums. This week, it's the tum of Ray Quinn and Ben Mills, and neither managed to match last year's pair, with Mills' Picture Of You debuting at number three on sales ofJjSJiDO - exactly half of the 127,000 opening made by Quinn's Poing ItMy Way. Qmrmis the fifth X Factor graduate to openhis career with a number one début, following G4, Stevc'Broôkstein, Joumey South and Shayne Ward. AU had better first week tallies than Quinn apart ffom Brookstein, whose Heart And Soul limped over the finishing line with sales ofjust 51,000. 

SINGLES Sales veisus last week; +0.9% Year to date versus last year, +L2% MARKET SHARES Universal 48.8% Sony BMG 179% 62% 5.8% 21.3% 
EM1 

ALBUMS Sales versus last week:+20.7% Year to date versus last year -3.1% MARKET SHARES Universal 483% Sony BMG 26.6% EMI 125% Warner 20% Others 105% 
COMPILATIONS Sales versus last week: +426% Year to date versus iast year +18.1% MARKET SHARES Universal 50.4% EMI 232% Sony BMG 15.3% 
MoS 4.7% 
RADIO AIRPLAY MARKET SHARES Universal 53,7% Sony BMG 172% EMI 10.9% Warner 5.6% Others 125% 
CHART SHARE Origin of singles sales (Top 75): UK: 41,9% US: 44.6% Other 135% Origin of albums sales (Top 75): UK: 58.7% US: 29,3% Other: 120% 

ALBUMS  THIS WEEK Aliens Astronomy For Dogs (EMI): Stephen Marley Mind Control (Island); Good Charlottte Good Morning Revival (Columbia); Modest Mouse We Were Dead Befote The Ship Even Sank (Columbia): Enter Shikari Take To The Skies (Ambush Reality) MARCH 26 The Bees Octopus (Virgin): Joe Joe Joe WhoîJoe Thomas (Polydor): Coldplay Singles Box Set (Parlophone): Elton John Rocket Man (Rocket); Money Mark Brand New Tomorrow (Island): Brett Anderson Brett Anderson (Drowned In Sound) APR1L2 Maximo Park Our Earthly Pleasures Warp): Kings Of Léon Because Of The Times (Columbia): Timbaland Shock Value (Polydor) 

flPRIL9 HolyGhost Revival Bleeding Night (Columbia): BrightEyesCassadaga (Polydor): CiaraThe Evolution (RCA); Dub Pistols Speakers And Tweakers (Sundav Best)    APRIL16 30 Seconds To Mars A Beautiful Lie 
(Virgin): Patti Smith Twelve (Columbia): Gareth Gates Changes (UMTV): Mark Ronson Version (Columbia): Switches HeadTunedTo Dead (Atlantic) 
APRIL23 BeverleyKnightMusic City Soul (Parlophone): Jean Michel Jarre Tea & Teo (Atlantic); Arctic Monkeys Favounte Worst Nightmare (Domino): Groove Armada Soundbov Rock (Columbia) APR1L30 Natasha Bedingfield NB (RCA), Dinosaur Jr Beyond (PIAS): Michael BubléCall Me... (Warner Bros) 

V. I 

Former fludioslave and Soundgarden frontman Chris Cornell releases his solo début, Carry On, througli Polydor on May 2L The album includes Comell's recent James Bond theme You Know My Name plus a cover of Michael Jackson's Billie Jean. Its release will be preceded by a single, Atms Around Your Love, on May 28. 

SINGLES  MARCH 19 The Bees Who Cares What The Question Is? (Virgin): Ross Copperman Ail She Wrote (RCA); Brett Anderson Love Is Dead (Drowned In Sound): Fergie Glamorous (Polydor): Razorlight 1 Cant Stop This Feeling l've Got (Mercury): Jamelia No More (Parlophone): Maximo Park Our Velocity (Warp); Avril Lavigne Girlfriend (Columbia)  MARCH 26 Christina Aguilera Candy Man (RCA): Norah Jones Sinkin Soon (Parlophone): FaithlessMusicMattcrs (Columbia): MelanieCIWant Candy (Red Girl) APRIL2 Natasha Bedingfield I Wanna Have Your Babies (RCA): My Chemical Romance I Dont Love You (Warner Bros): Bright Eyes Four Winds (Polydor); Arctic Monkeys Brianstorra (Domino): The 

Good, The Bad And The Queen Green Fields (Parlophone): Mark Ronson Stop Me (Columbia)  APRIL9 Siobhan Donaghy Dont Give It Up (Parlophone): Muse Invincible (Wamers): Bob Dylan Thunder On The Mountain (Columbia): Klaxons Gravitys Rainbow (Polydor): The Sbi   
APR1L16 Herman Dune I Wish I Could See You Soon (Virgin): Black Rebel Molorcycie Club Weapon Of Choice (Island): Ash ' ' Cant Have It Ail (Warner Bros); The Enemy Away From Here (Warner Bros) 

iYou 
APR1L23 Groove Armada Get Down (Columbia): Jamie T Sheila (Virgin): Manie Street Preachers Your Love Alone (Columbia); The View tbc (Columbia): Mika Love Today (Universal/Island) 
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The devil is in 

BRMCs détail 
The album's releasc will follow new single Weapon Of Choice, released on CD, gatefold Rockers mark inking seven_inchwithapo-er ^wen Havingrecent]ysupported 

to major With Strong rde^a^nÀprn0f6eTlfeWe The Spn^dr UrareL 
visual campaign and B-"!de™ roïaii'foïï n^tine 

  ~m W--J— month, calling at Glasgow^ 

Jazzwise 
Tb commemorate jts lOth ^ yj/g liave g COmmîtllieilt 

TZ a week-iong6 to expandiiig tlie jazz 
aufcnra and décades. encouragmg divorsitu Jazzwise To The Power Of — ——  and reach ot the m ed. Ten will take place at Pizza and reach ot the music across ail 

UK headlinetour  rSi^lncSr^ and record deal, Island product on April 15, Wolverhampton^ 
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European Dolly mixture planned 

for the evergreen country star 
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The Very 

■vr' »v.\ lnstore - Elton John, The Doors, Hilary Duff, The Bees, S!SaËB™ Play It Loud, The Power And Tlie Glorv: Album Of The 
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Traf Rc, Kmgs Of Léon 



Sworid(G»ld). 
S&(G0.d: 

Jazzwise Top 10 1 FraudFraud (Babel) -> Wvnton Marealls rroni The Plantation To The Penitentiary (Bine Note) 3 Rabih Abou Kbalil Songs For Sad Women (Enja) 4 Lcd Bib Sizewell Tea (Babel) 5 Omette Colcman Sound Grammar 

Breath Chris McGregort Brolherhood Of Breath (Fledg'iing) 
subscribers from 42 countries. Following the magazine's re- launch under Newe/s editorship in 2000, Jazzwise gained a greater foothold in Europe by going full-colour and having a more mainstream éditorial stance which sits between leading US jazz such as Jazz Times at and UK rock 

The préviens year, the magazine launched its website, www.jazzwise.com, which now attracts more than 1.5m hits per month. In light of the magazine's dedication to jazz music, Jazzwise has also been nominated for an Ail Party Parliamentary Jazz Appréciation Group Award. For Newey it is an indicator of the paper's success. "It isvery important to Jazzwise to win the award, both as a récognition of the enormous amount of work and commitment of the Jazzwise team and to their unstoppable belief in the vibrant, enthusiastic and innovative UK jazz scene," he says.  
between leading publications such and Downbeat an Fax: 020 8677 7128 

Running; Anrtic Monkeys Brlanstoim; Biffy 

Lte A Boy. Corinne Bailcy Rae I ci Uke To: Fergîe Glamotous: Fratcllis Baby Ftatelli; Chosts Slay Die Night Gwcn Stcfani/Akon Tlio Swœt 

tove Today Natasha Bcdingflcld I V( Haye Your Babies Nolly Furtado Sa Diddy/Keyshia Cole Laat Night Pai New Shoes. Patrick Wolf The Magic Pœ 

Rumble Stips Alarm Clock Snow Patrol Opcn Your Eyes Tlic Enemy Away From Here: Tlie Fratcllis Baby Fratclli; Tlie Killcrs Read My Mind; The Klaxons Gravil/s Rainbow: The Twang Wide Awake; Tîny Danccrs 1 Will Wail 
EVEN1NG UST 1990s Sce You Al Pie Lighls: Black Ghosts Anyway You Choose II; Bright Eycs Four Winds: Bronihcads Jacket What Ifs & Maybes: Coopcr Temple Clause Hcad. F " " 

Scamus Mal Usl Night A DJ Saved My Life; Slobhan Donaghy Doift Give Up: Snow Patrol Open Your Eycs; Swilches Uy DownThe Law: Take Tliat Shine: Tlie Feeling Rose, The Fray How To Save A Ufc; The Klllers Read My Mind; 
ThnbalandFTlmberiake/Furlado Give II 1 Pny Danccrs ni Walt For You 

od The Band And Pie Queen Groen 
Middleton Beep Beep I Love You I 

yancerwu. The Uw Milk & Honcy; Pic Raplurc Pièces Of The Poople We Love; The Shlr- ■ ■ -- You; Union. 

■$0 Selecta - Clutch, Royksopp, Funeral For AFnend n«gmm Diao, Jah Wobble: 7 Kanîkaze Hearts Hamas. Greo Ashlev. LostAlongaiHiy''!!^'- T. - 77 Instore - Doors, ÎW^n^Bees Pla^ Samsbury's Loud, Disco Kandi, Disney Channel, Power & Th^0^ Deal Of Tlie Week - Fergie: Album Of Tlie WeeK. uoor 
IESCO 

BRPS Dai/lc" r» Jrrasher Uvé, Worlds Greatest Electro House, M— SouSs Neil vota. Type 0 Négative, Kubicheck. Stephen MarlPV, Ginnwine. Kiashnekoff    Wmith Charlotte, Enter Shikan, Charlie & Loia, isar. 

tastemakerstips 
beeed 

the obscure edge, it is the rolling dub wonder Slowlife that makes tins the diamond in the rough of German reggae. If these oddball Berliners manage to drag the rest of us along on their joumey through leftfield production techniques and superstar collaborations, it'll be a mighty ride indeed," 
Mutya 
Real Girl 
(Universal/Island) 

Based around the orchestral soul hook from Lenny Kravitz's It Ain't Over Til Its Over, Real Girl boasts lush-hut-tough production, a confident, soulful vocal from Ms Buena and neatly subtle lyrical allusions to both her Sugababes past and her diva réputation. This is a perfect introduction to Mutya's accomplished first album, My Song." 

The Mules 
We're Good People ROSIESWASH, THE GUARDIAN 
"Even in moments of excitement, Ed Seed never allows his vocals to betray his 'conlrolled but highly sexuaf émotions, letting the pinched violin or a perfectly- timed pluck of the guitar do the talking for him. Occasionally a single is released that sounds both completely out of date and ahead of its time, and The Mules have just made theirs." 
Little Man Tate 
This Must Be Love (V2) CLINT BOON, XFM MANCHESTER "I love Little Man Tate. I see them as the nearest thing we have to a modem-day Squeeze and I mean that as a total compliment. This is their most radio-ftiendly single to date. A mid-tempo love song that will have the public singing along en masse; if it don't touch a nerve somewhere inside ya, there's summat up wi ya nervous 

DT8 Project 
Hold Me Till The End 
(SonyBMG/Direction) JUDGE JULES, RADIO ONE 
"Tve always been a big supporter 

My Top 10 

UNWANTED (RUfFA U(NE) 2. LEONA NAESS TH1RTEEHS (UKSIGNEO) 3 BUEN CHICO CHOOSIfffl MY RttlGION (FAÏÏH 4 
4 AIWNESTARS BASIC (FAITU & HOPE) 

"I spend most of my listening time on music we are working with, so for something to push that outof the way it has to be spécial, which Leona Naess' Ghosts In The Attic. or the outfight joyfulness of Lucky Soul's sparkling album, certainly are. Nostalgia and new rave have resurrected the Alpinestars" début album, still as fresh and vital as ever, while Buen Chico and Mellotron Overdrive satisfy the guitar end of things. And let's not forget two of the best albums from last year, from Sol Seppy and the genius Jarvis." 
of hands-in-the-air tracks like Hold Me Till The End - you know that's what your going to get when Darren Tate's involved. This track takes trance to so many différent places. Easily one ofthe standout tracks in its genre over the past 12 months." 

Music Recommenders: 
DubVendor,London 

Bomity Killer: Tonguc Gad/After Dark Riddlm (Yellow Moon) "As you may or may not know, there's a war going on with current i Alliance members (Bounty Killer. Movado, Busy Signal & Erupt) and former Alliance members (Vybz Kartel & Idonia). tlirow Beenie Man Into the inix too. They ail battis across this ferocious riddim, but Bounty takes top spot here. The mar 

21) "Singer Tony Curtis. now reinventing himself as Bobo Love, exccls on this smoker's anthem, adapting Uuciano's Shake It Up Tonight across a tuff roots riddim which kind of remluds me of Kraftwerk's Tlie Modcl. LUST is part of the singing group lie sometlmes records with (Singing Melody, Tliriller U & Lukie D)." 

Movado; Dying/Colly C; Rlse Up (Oaseca) "Wicked double-A side. First off we have the man of the moment Movado with one of his best tunes to date. The man always has something to say in his tunes. Ifs like Movado against tlie world. Colly C goes down tlie 

Collle Budz; Tomorrow's Another Day (Massive B) — "The fbllow-up to the all-coiiquering Corne Around is a 

Nokia Music 
Recommenders: 
dïscoveraworidof 
new music A network of the world's best 

Corne Around and owes something to I Wayne's breakthrough hit Can't Satisiy Her. Uiough tho qual'.ty shines 
Sliapgy; Cliurch Hcathcn/Heathcn Riddim (Big Yard) "Mr. Lover Lover has another 

Music Rc expert insights into sélections based on your tastes. Tell us tlie styles you're into and we'll deliver a personallscd email of montlily rccoimncndations higliligliting both breaklng bands and new global trends, Browse by genre or store to doive deeper into the catalogue and read interviews with breaklng acts, alongsldc recommendations freni Music Recommenders godfathcr", 

Dub Vendor Records 
At the cutting edge of Jamaican music for 25 years. Dub Vendor has grown from a market stall in 1976 into London's best possible : source for ail things reggae, with two stores In West and South- west London and an estabiished 

by Ninja Man (Pastor) & Shelly 



ALBUM 6F THE WEEK Kings of Léon Because Of The Times 
SINGLE OF THE WEEK Arctic Monkeys Brianstorm 
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AMay 

TV Airplay Chart 

4 J i / 07 timbaland give it to me ... mm 518 
2 i JUS UN HMbtKLAKh WHAI GUES ARO^^SSiùjn JW 387 
3 CHRISTINA AGUILERA CANDYMAN m 351 

'4 FERGIE GLAMOROUS ASM 348 
5 NELLY FURTADO SAY il RIGHT c[rTE„ 338 
6 u GWEN STEFANI FEAT. AKON TH E SWEET ESCAPE 337 
7 4 FALL OUT BOY THIS AINT A SCENE ITS AN ARMS RACE m™ 320 
8 7 CAMILLE JONES VS FEDDE LE GRAND THE CREEPS DATA 303 
9 9 ALEX GAUDINO DESTINATION CALABRIA DATA 301 
10 103 MY CHEMICAL ROMANCE I DONT LOVE YOU reprise 299 
11 3 KAISER CHIEFS RUBY *mmmm 292 
12 17 TAKE THAT SHINE roi™» 269 
13 110 NATASHA BEDINGFIELD IWANNA HAVE YOUR BABIES ™OCEI,.C 262 
14 20 SEAMUS HAJI LAST NIGHT A DJ SAVED MY LIFE 255 
15 14 MIKA GRACE KELLY 250 
16 17 CALVIN HARRIS ACCEPTABLE IN THE 80'S « 248 
17 16 GIRLS ALOUD & SUGABABES WALK THIS WAY .««/isu» 246 
18 8 THE FRAY HOW TO SAVE A LIFE ™ 242 
19 15 P. DIDDY FEAT. KEYSHIA COLE LAST NIGHT mmmmK 240 
20 D OMARION ICEBOX ™ 236 

; 2i 37 PAOLO NUTINI NEW SHOES « 220 
22 32 AVRIL LAVIGNE GIRLFRIEND RCA 218 
23 U THE KILLERS READ MY MIND 215 
24 KELIS FEAT. CEE-LO LIE STAR VIR™ 210 
26 24 

LtlVIrtK 11LA IULA    
DF SOI 17 A FF AT. SHENA GUILTY 206 

27 10, PTNK1FAVF MF Al.ONE (FM LONELY) Wfla 201 
28 7, BLOC PARTY ISTILL REMEMBER 198 
29 30 MADINA LAKE HOUSFOFCARDS 197 
30 23 CASCADA MIRACLE 

1,5 

31 a ITIVflllFNAIFTF REOAL 191 
32 3! MA^DM FVfTFnFP mmss: 188 
32 0 RFYONCF Xi SHAKIRA RFAIITTFlll. L1AR RCA 188 
34 33 iamfi ta wnMnRFi !^!L 186 
34 25 GOOP CHARIOTT17 Ynl IR HANDS 0FFIVIY GIRL M 186 
36 27 JOSS STONE TEL1 MF 'ROI IT II* "i mL'"1ISS 180 —T" 37 19 JAMES MORRISON UNDISCOVERED . 1 —— 178 
38 45 NAS CAN'T FORGET ABOUT YOU J  maK'- 176 
39 41 BEN MILLS RESIDE YOU  l   S'Y DMO 170 
40 39 2PAC FEAT. ASHANTI &T.I.PAC'SLIFE   !^ÏL 164 
■ Hgh- oKmEntry f h»!»»^ MO»»!S OCfabu KSw^»™^Sl^m■,1W•SaœSMihBi!Sra,, 

together, as guest vocalists 
Give ItToMe, 

lays), Scuzz (59) nd MTV2 (49). aah 200711» TV airptr/ ; Flaui Kerrang! TV. Ito TV. Wigic TV. MTV Base. 

THE ICEMAN COMETH ... 
CORTES 

Timbaland dethrones Justin 
Timberlake, while My Chemical 
Romance and Natasha 
Bedingfield make strong gains 

NEUY njRTADO SAV [T R1GHT GWEN STEFANIFEAT. AKON THE SWEET ESCAPE PA0L0 NUTÏNI NEW SHOES JUSTIN TIMBERLAKE WHAT GOES AROUND- KA1SER CHIEFS RUBY CAMILLE JONES VS FEDDE LE GRAND THE CREEPS 
CALVIN MARRIS ACCEPTABLE IN THE SCS THE K1LLERS READ MY MIND 

TIMBALAND GIVE ITTOME 
NATASHA BEDINGEIELDIWAKNA HAVEY0URBAB1ES ^ GIRLS ALOUD & SUGABABES WALK TH1S WAY JUSTIN TIMBERLAKE WHAT GOESAROUND- 
AVRIL LAVIGNE GIRURIEND BEYONCE & SHAKIRA BEAUT1FUL UAR KAISER CHIEFS RUBY NELLY FURTADO SAY1T RIGHT 

ES ■I.L'ItUAI.UIJIA'nn 
) I MY CHEMICAL ROMANCE 1 DONT LOVE YQU i| ELL10T M1N0R PARALLELWORLDS 1 | FALL PUT BOY TH1S AINT A SCENE ITS AN ARMS R 

Mite, Bright Eyes 
AmyWinetiouse 
MORE4 

il +44 WHEN YOUR HEART STOPS BEAT1NG î | GOOD CHARLOTTE KEEPYOURI 7 j MADINA LAKE HOUSE OF CAROS 9 j WITH1N TEMPTATION WHAT HAVE YQU DONE si REDHOTCHILIPEPPERSDESEC ? | MY CHEMICAL ROMANCE FAMOUSLASTWORDS 111 ENTER SHAKIR1AUYMNG CAN HAPPEN IN THE NEXT- 

:0| MY CHEMICAL ROMANCE 1 DONT LGVE YQU 101 ENTERSHAKlHAHYMltiGCANHAITOIINTHENEXT- 
1 I B1FFY CLYRO SATURDAY SUPER 7 | FALL PUT BOY THIS A1NT A SCENE 1TS AN ARi Hiuvcy Goldsmlth: 

Together (Sun) 
8 | G0SS1P STANDING IN THE WAY OFCONTROL 40|K1NGSOFLEONONCALL 3 | THE K1LLERS READ MYMINO 9 j COLD WAR K1DS HANG ME UP TO DRY ! | BLOC PARTY1ST1LL REMEMBER QI ARCTIC MONKEYS BRIANSIPRM 

0MAR10NICEBOX JUSTIN TIMBERLAKE WHAT GOES AROUND.. NATHAN DO W1TH0UTMYL0VE 
NEUY FURTADO SAY IT RIGHT 
2PAC FEAT. ASHANTI & TX PACS LIFE roscaî AKON FEAT, SN00PD0GG1WANNA LOVE YQU IMVHSM. ■ P. D1DDY FEAT. KEYSHIA COIE LAST N1GHT BMBOWWimc BEYONCE & SHAKIRA BEAUTIFUL UAR 
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Take That switch places with the Kaiser 
Chiefs to reach the top of the airplay chart, 
while The Fray and Letnar see encouraging 
upswings in radio support 
T!r LU ARTISTWilLhJ List | 4 1 CALVIN MARRIS ACCEPTABLE IN THE 80'S COLUMBIA 26 l 2 | GOSSIP STANDING IN THE WAY OF CONTROL back YARD 26 23030 
4 2 | CAMILLE JONES VS FEDDE LE GRAND THE CREEPS DATA 26 23 19104 5 19 JAMES MORRISON UNDISCOVERED POIYDOR 16 21 17380 6 16 1 THE FRAY HOW TD SAVE A LIFE epic 17 20 17114 7 12 i JUSTIN TIMBERLAKE WHAT GOES AROUND- COMES AROUND JIVE 19 19 17369 7 5 j ALEX GAUDINO DESTINATION CALABRIA data 23 19 1/190 7 121 MARK RONSON STOP ME columbia 19 19 14291 7 16 j MAXIMO PARK OUR VELOCIÎY WARP : 19 13555 11 6 | THE FRATELLIS B.ABY FRATELU fauout a 18 19121 11 211 NELLY FURTADO SAYIT R1GHT GEfFEN 13 18 17264 U 1 ARCTIC MONKEYS BRIANSTORM domino 27 18 15653 11 6 | GWEN STEFANI FEAT. AKON THE SWEET ESCAPE GEFFEN 21 18 14470 11 6 | THE KILLERS READ MY MIND vertico 21 18 14242 16 15 1 RA20RUGHT ICANT STOP THE FEELINGIVE GOT vertigo 18 17 17957 16 9 SCISSORSISTERS SHE'S MY MAN polydor 20 17 16210 16 231 SEAMUS HAJ1 LAST NI6HT A DJ SAVED MY LIFE apollo 14 17 12910 19 27 JOSS STONE TELL ME 'BOUT 1T relentless 11 15 12350 19 16 | PAOLO NUTINI NEW SHOES atlantic 17 15 10816 19 251 THE TWANG WIDE AWAKE tolydor 12 15 10734 22 211 TAKE THAT SHINE poiydor 15 14 13182 22 19 j P!NK LEAVE ME ALONE (TM LONELY) iaface 16 14 12115 22 291 FERGIE GLAMOROUSaam 10 14 11555 25 12 KEUS FEAT. CEE-LO UL STAR Virgin 19 13 11583 26 G FALLOUTBOY THANKS FOR THE MEMORIES mercury 5 12 10632 26 Ol BLOCPARTY ISTILL REMEWBER wichiia 6 12 9377 26 QA KLAXONS GRAVI TY'S RAINBOW rinse 8 12 8291 26 23 BIFFY CLYRO SATURDAY SUPERHOUSE mth aooR 14 12 7986 26 O | ARCADE FIRE KEEP THE CAR RUNNING mercury 8 12 7985 

UusicContniCainpied Iront data gjlhered from 0000 on Sun 11 Mardi 2007 to24iX) on Sal 17 Mi ni20C 

Oi TAKE THAT SHINE POITOR MIKA GRACE KEaYcASMmwisiMD TOT. K 

4 ! 5 5 ' 4 GWEN STEFANI FEAT. AKON THE SWEET ESCAPE GEFFEN 0. 1M7 70.30 
6 7 JUSTIN TIMBERLAKE WHAT GOES AROUND. COMES AROUND jm n. .80.0 
8 10 KaiS FEAT. CEE-LO ULSTARtogin 1077 ,707. 
10 8 JUST JACK SÎARZ IN THE1R EYES mencubv no. .07, ..037 
12 9 TAKE THAT PATIENCE lUVOOfi 1.003 ...7 
14 14 THE FEEUNG LOVE 1T WHEN YOU CAli isuso OM 70057 
16 12 THE KOOKS SHE MOVES IN HER OWN WAY «RCIK 07, » 1.103 
18 21 19 25 JAMES MORRISON UNDISCOVERED para» 70, 07, 
20 U RA20RUGHT AMERICA VF8T1G0 .0.7 «7 03» 
22 17 THE KILLERS READ MY MIND vekiico OP .77.0 23:G 24 27 CAMILLE JONES VS FEDDE LE GRAND THE CREEPS MA 0» 7P «PO 
26 24 27 26 JOSS STONE TELL ME 'BOUT IT «EunriESS 7* 037 «00 
28 0 i PINK WHOKNEWur» « » «7 

r CALVIN MARRIS ACCEPTABLE IN THE 80 S coumia <7. - - 

The UK Radio Ah 

// 
//,# / é V 

1 ,, TAKE THAT SHINE 2159 1 69.35 ■i 
2 , 10 KATSFR HMIFFS RHRY 2069 1 60.64 -20 

1 3 3 .5 Sni.SSnR STSTERS SHF'S MY MAN nLvm 1663 9 59.10 
! 4 8 63 JAMES MORRISON UNDISCOVERED 933 10 52.31 14 

5 5 26 THE KILLERS READ MY MIND 956 -15 51.03 ■3 
6 0 2 GWEN STEFANI FEAT. AKON THE SWEET ESCAPE 1724 19 47.93 -6 
7 , 8 JUSTIN TIMBERLAKE WHAT GOES AROUND... COMES AROUND « 1294 -1 36.43 -26 
8 , 12 KELIS FEAT. CEE-LO LIL STAR vlscl" 1215 1 36.29 -54 
9 7 ::a i PAOLO NUTINI NEW SHOES 1081 12 35.18 -35 
10 10 7 MIKA GRACE KELLY casabuoica/islaho 2081 •8 34.93 -21 
11 15 0 RAZORLIGHTI CANT STOP THE FEELING l'VE GOT vtonoo 425 2 33.04 14 
12 14 5 THE FRAY HOW TO SAVE A LIFE ™ 926 •3 31.35 3 
13 17 CAMILLE JONES VS FEDDE LE GRAND THE CREEPS data 758 5 31.18 •8 
14 27 11 NELLY FURTADO SAY ITRIGHT ®fEN 902 16 30.69 28 
15 16 10 CALVIN HARRIS ACCEPTABLE IN THE 80'S cou»IA 643 12 29.05 3 
16 19 13 GOSSIP STANDING IN THE WAY OF CONTROL e™ 506 3 28.80 6 
17 23 24 THE FRATELLIS BABY FRATELLI fAimn 562 3 28.42 20 
18 0 LEMAR TfCK TOCK white rabbit/RCA 481 "3 27,96 89 
19 31 0 MARK RONSON STOP ME coiumb.a 341 51 27.69 44 
20 70 18 ALEX GAUDINO DESTINATION CALABRIA 401 U 25.96 
21 U 0 JAMELIA NO MORE nm'mc 269 3 25.64 ■36 
22 28 20 41 BOOTY LUV B00GIE2N1TE heokako, 966 ■2 24,21 12 
23 77 3 35 PINK LEAVE ME ALONE d'M LONELY) iaface 824 47 23.92 n 
24 29 33 29 SNOW PATROL CHASING CARS ncr.» 1192 ■10 22.16 6 
25 25 20 » THE FEELING LOVE IT WHEN YOU CALL .sw.o 953 -2 21.68 -5 

Take Tlint's Shino 

Il ICEMAN COMEI 

IN r 1 R N A110 N A L N U M BI R . ONJ ALBUM IN UK S I OR LS 
16"' APRIL 

Rubydlpslo 
M.4% behind 

on the sales chart logged 933 plays Undiscovered The track is the from 75 stations, jumps 8-4 on tho fourth single from caming an airplay diartthî  

10 | GWEN STEFAN1FEAT. AKOW THE SWEET ESCAPt 

GWEN STEFANIFEAT. AKON THE SWEET ESCAPE THE KILLERS READ MY MIND SlO SNOW PATROL CHASING CARS I SHOW PflTBOL QPEN YOUR EYÊ" 
BOOTY LUV BQ0G1E 2N1TE   _6 H P DIDDY FEAT. CHRISTINft AGU1LERA FEU ME   SNOOP DOGGIWANNA LOVE YOU 

T] THE KOOKS SUE MOVES IN HER OWN WAV i I BICBflSSVS M1CHELLE WflRIHE WHAT VOU 00 ~ 1 f JUSTIN TÎMBERLAKE WHAT GOES AROUND- COME! 



K 

irplay Chart K Nlelsen 

? AE w J / // • ./if* 26 n 6 40 JOSS STONE TELL ME'BOUT IT   Ji 680 •20 21.23 -16 
B 1 0 STEFY UHELSEA 55 22 21,10 166 28 M 53 SCISSOR SISTERSI DONT FEEL LIKE DÂNCIT  662 -20 20.78 27 29 M G 27 JUST JACK STARZ IN THEIR EYES 1096 -12 20.37 -12 30 » 19 » THE FRATELLIS WHISTLE FOR THE CHOIR ^ 1106 n 19.96 14 

31 39 FERGIE GLAMOROUS 384 22 18.92 20 
32 26 22 16 TAKETHAT PATIENCE ^ 1009 ■16 18.73 ■21 
33 13 » ARCTIC MONKEYS BRIANSTORM 214 -28 18.05 •73 

[34 31 « SEAMUS HAJI LAST NIGHT A DJ SAVED MY LIFE 328 21 17.94 5 
35 32 0 CHERRY CHOST MATHEMATICS HEAVENLY 71 18 16.60 -10 
36 36 30 MAXIMO PARK OUR VELOCITY WARP 254 2 16J2 -2 
37 30 62 RAZORLIGHT AMERICA wnco 858 -19 1527 -23 

[38 63 32 THE TWANG WIDE AWAKE ra.™ 272 14 15.08 4 
39 35 0 THE KOOKS SHE MOVES IN HER OWN WAY VIRGIN 896 -11 14.17 -18 
40 V 42 SOPHIE ELLIS-BEXTOR CATCH YOU FASCINATION 871 -10 13.97 •96 
41 « 0 RAZORLIGHT BEFOREIFALL TO PIECES VE™ 892 8 13.65 -5 
42 52 0 LOUISE SETARA LOVE ME STILL 22 83 13.52 10 
43 49 17 AKON FEAT. SNOOP DOGGIWANNA LOVE YOU «M»» 382 ■6 13.35 3 
44 38 31 ROBBIE WILLIAMS SHE'S MADONNA «VSAUS 458 23 13.35 ■20 
45 ! » 0 BOB DYLAN THUNDER ON THE MOUNTAIN « 42 0 13.05 0 

h 0 FALL OUT BOY THANKS FOR THE MEMORIES MEKORY 127 13 12.94 107 
47 L o GNARLS BARKLEY CRAZY 333 -24 1273 70 
48 F o MY CHEMICAL ROMANCE I DONT LOVE YOU ™ 309 51 1259 11 
H « 0 AVRIL LAVIGNE GIRLFRIEND RCA 318 7 1259 50 

50 .4 P DIDDY FEAT. KEYSHIA COLE LAST NIGHT mmwm 314.. 52 1256 ■3 

RAZ0RL1GHTICAHT STOP THE FEEUNC liMAR TICK TOCK railTE EAMrocft MARK RONSON STOP ME columbia 
ARCTIC MONKEYS 6RIANST0RM doa SEAMUS HAJILAST NIGHTADJSAVEDMYUFEAU: CHERRY CHOST MATHEMATICS HEA' LOUISE SETARA LOVE ME STIll paaomiE BOB DYLAN THUNDER ON THE MOUNTAIN COUMBH EAU. PUT BOY THANKS FOR THE MEMOR1ES rocm MY CHEMICAL ROMANCE 1 DONT LOVE YOU BCraist AVRIL LAVIGNE G1RLFR1END RCA CHRISTINA AGUILERA CANDYMANm TIMBALANDGIVEITTOMEm BLOC PARTY1 STILL REMEMBER wichita 
KLAXONS GRAVITYS RA1NB0W JOSS STONE TELL ME WHAT WEUE GONNADONOW«aBmiss7£l CIARftUKEABOYRCA 

THE PEELING LOVE ITWHENYOU GAI L 

EHEHS 

Ali the sales and airplay charts published il Music Week are also available online evety Sunday evening at www.niiisicweek.coni 



Albums DHJTSfflimLEraTIWCoklItoM^ICOCMI » 

Dion (Ace CDCHM1M7) ■ Although his UK chart career 
and dusted 
Runaround Sue and The Wanderer departed the Top 50 in 1962, Dion continued to evolve musically. He made some excellent albums, including this 1968 artefact, which found hira eschewing his rock and doo-wop roots for a more contemporary folk/blues sound heard here on a stellar sélection of songs penned by the likes of Jimi Hendrix, Joni Mitchell, Fred Neil and himself. His recording of Dick Holler's politically-charged Abraham, Martin & John is less intense than Marvin Gaye's, but no less touching, as it documents the life and death of Messrs. Lincoln, Luther King and Kennedy. His take on Purple Haze is very différent from that of the song's writer Jimi Hendrix, but less can be more and Dion's calmer delivery allows the song's melody to come through. 

VarTous Change Is Gonna Come: The Voice Of Black America 1963-1973 (Kent CDKEND270) I Look at the ! sleeve and read II the title and 1 you'U know this | album has a lot 
it does make a fine job of documenting black Araerica's struggle for human rights in a decade whcn things began to change for the better. Pride, anger, confusion, bitterness and hope ail play their part, and the 23 songs here provide a heartfelt commentary from those who were there. Otis Redding affirms that A Change Is Gonna Come, Nina Simone sings that To Be Young, Gifted And Black 'is where ifs at" and Homer Banks evokes The Ghetto. Meanwhile, the Chi- Lites observe that We Are Neighbours, Patrice Holloway hints at a doser relationship in Stay With Your Own Kind and Parliament forsake the funk and pray for equality on Oh Lord, Why Lord, which combines Pachelbel's Canon and a harpsichord with a gutsy lead vocal and an angelic choir. Excellent liner notes complété a worthy compilation. 

FRONTLINE RELEASES DANCE □ ANT1 ATLAS BETWEEN T\V0 One Ultle Indian (00 TPLP 77900) □BASEMENT BOYS MUDF00T J0 Kudos (CD FSRCO 020 

OTHER 
□TORAL. RAFAËL SPACE SOLO] □ZALATNAY, SAROLTi  

□ GRAY. DAVID SHINE 0.11 Cal^ogue {00 C0HUT 88) 
□JOHN, ELT0N ROCKET mi Mercury {CD 1726850) 

□WILLIAMS, M1SHA TAKE fT LIKE TT IS JOHNfJY Bff/ (00 JHNBV 002) 
ROCK □ALBION BAN0 DANCING AT THE ROYAL Traffic (CD TEC0106) □ATARAX1A PARIS SPLEEN CcAJ Mcdt InckRlry (00 C/AI165) □ATRIUM CARCERIPTAHIL CoW M^l Indiclry (CD CM1168) □CATCH AND RELEASE T0MMY STIN50M Cdosscum (CD VSD 6793) □CLUTCH FROM BEALE ST10 0BUVI0N DRÎ (CD RTE 4-19) 

JAY AND THE CHANCE ROCK NROLLFEVERRaut KIO DOWN AND THE ART 0F1R0NY EpiDph (CD BURN 20502) LAETHORA MARCH 0F THE PARASITE Osmose (CD 0PC0193) LUSTM0RD JUGGERNAUT Hydra Head (CD HH 666123) m WHISPER1NG PINES OUicf Pcoples Musk. (CD OPM 660 
MIDDLAN AGE ETERNAL Vbiceprinl (CD 398414606 C0) MONTANA ST.ARSIGfL TARANTULA Lopnx (CD LJX 009C0) MY TEENAGE STRIDE EARS LIKE GOLDEN BATS Bccalmed (CD KLECD104) PEARS0N, GETHIN HANG0N HANG0N TPF (COÏPF 007) PIMENTOLA MISANTR0P0US Coîd Meal Induslry (CD CMI167) P0NYS HIRN THE LIGHTS DUT Matador (CD OLE 7352) 
SQAX0N LUTBERG COLD H0USE 0F LOVE Eibcn (C0 SEL 067) SISTER MARY ELEPHANT JUST A OREAM Tjlking Eléphant (CD TEC0105) SL0AN NEVER HEAR THE END 0F IT Yep Roc (CD YEP 2143) THRESH0LD DEAD RECK0NING Nuctoar Blasl (CD NB1738C0) TW1STED BLACK STREET FAME TVT (CDTV 28702) UBALDINL M1CHAEL MYSTERY TRAIN SESSIONS Raucous (CD RAUCO197) 

_ , IBRAHIM MI SUEN0 Wdrkl Circuit (CD WCD 077) □ ISUNGSET, TERJE TW0 hWONS A!l Ice (CD ALUCE 0702) □ VARI0US 20 WAYS T0 F10AT THROUGH WALLS Crarr—' 

□ D1RTY DIGGERS THE PLEASURE IS ALL MINE Zébra Traffic (CD ZEBRATRAFCD 034 □ FENDA. CHUCKUVING FIRE Crwnslees« (CD GREIC0 298) 

CATALOGUE & REISSUES 
□ ACUFF, B0V fAMOUS COUNTRyÏÏsIC MAKERS Sanctary (CD PtSCO SU) □ AGCR0VAT0RS AT KING TtBBYS STUDIO Attack GoU (CD ATTACKCD 31) □ AU AB0UT EVE SKIY MINUTES WITR Voceprint (CO VP 6012CD) H AMUIET BLESSEDANDCURSED 1597.2003 Biteorî (CD BC1777CD) □ARNOLD, EDDÏ FAMOUS C0UNTRY MUSICMAKERS Simcta»y (CD PLSCD 817) □Aimv, GENE FAMOUS COUNnrr MUSiC MAXERS Sixtuaiy (CD PESCO 814) □ BARENAKED LABIES ARE M£ ANO ARE MEN Nellwak (CD 306812) □ BARKLEV, 0NAR1S A TRIP TO ST EtSEWHERE NocUra (CD 10152462) □ BASIE,C0tlNr8ASIESBAGTel)ic(C0C0 834981 □ BOB mus FAMOUS COUNIHY MUSIC 14AKERS Sanctua^ (CD PtSCO 816) □ BRA1NST0RM HUNGRY Mêlai BladelCO 398414606 CD) □ BROWN, EARRV AF KING TUB8VS STUDIO Altack Cold (CD ATTACKCD 33) □ BROWN, CHARLES GBOOVY Cl»ty Red ICO CRBAND13) □ BROWN, JOE CRAZV MKED UP KID Sairtiay (CO CMETD1448) □ BROWN, RAV SOME OF MV BEST FRIENDS ARE CUITARISTSTeta: (CO CO 83499) □ BRUSECK, DAVE » SONS IN THEIR OWN SWEH WAV Tetot (CO CD 83355) □ CARTER FAMILY FAMOUS COUNTRY MUSIC MAKERS SancluaiY ICO P1SCD 810) □ CHARLES, RAÏ BLUES BEFORE SUNRISE Siuppei (CD S8UJEC0 036) □ CBRRIE, BIUVS1XTV MINUTES WITH Vbtepral 1CDVP6010CD) □DAVIS, BIUIE WHAICHA GONNA 00 CtoiY Red (CO RPM 326) □ DAVIS, MILES BUE HAZE Prestige (CD CDSCP 0421 ^ «ODE BIACX CEIEBRATION Mule (CO CDXSIUMM 26) Rodya» —□raONABRAHAM. MARTIN ANDJOHN Ace (COCDCHM1147) p™ □DOOEAT DOC AU BOROKINGS Cargo (LPCG29922LP) Roi/Pop □ DUKOWSKt CHUCK EAT MY LIFE Cargo (CD CO 29I65C0) Red/Pop □ FAREWEU TO WORDS TEAR DOWN THIS WAU Baslatdaed (CD BE 0241 Rocfc/Pûp □ LEAR FACTORY DEMANUFACTURE Cargo (IP CO 29909DLP) Pop QFIAMMING.THEKEYS TOTHE H1GHWAY B'rtrccte (LP BC 1776tPl Rock/Pop □n«tER,BUNDB0yGETYDURYASVAS0UTSnappet(CDSBUECD(B9l Rock/Pcp □CH0S7TACE KIUAH F1SH N CHIPS Nodene ICO 10142242) rs-, Q CREEN, BEHNY NAIURAUY Telarc (CD CD 83493) □ HANCOCK. HERBIE HERBIE HANCOCK Maslerals (CD MCUTACO 21) 

Rodr/Pop □ 1MPERIA QUEEN Of UGKT Massacre (CD MASSCO 513) Rock/Pop □ JESU SllVER Hydrahcad (IP HH 6661I0LP) Rock/Pop □ J0HE5. OUINCY QUINCY JONES Maslerals (CD MCUTACO 22) R«k/Pop Q KAY CEES MASTER PIAN SanduarY (CO CMEDO1477) Pop □ KHIGHT, GLADYS BEFORE ME Untswsa] CUssics (CD 9850961) 

□ OHIO PlAYERS 01110 PLAYERS Maslctculs (CD MCUTACO 201 □ PETER SPEHCE LMODONAUY CHARCED Cousin (CD COUDCO 0411 □ PETTRSOH, OSCAR WHATS UP? Tetin: (CD CD 83663) □REQUIEM PREMIER KIUING UAGUE Massacre ICO MASSCD 534) 



Albiinisl listedthisweek: 230 
Î: 2701 

JIMMIEI.' ' " 
Records released 26.03.07 

SRÏÏw5- ^ ev[RYTH"<G VI)', ^ WA'iTED J0 KN0W S;m:l'wï (W CMETD M31 ŒSE&M65CO, ' 750121 

nïsWDIÎ THEOXIECTION EMIGold (CO 38911321 

f fMWS COUNTRY MUS1C MAKERS Sanclujy (CD PISCO 812) 

QVAHlous ATRUNKRJlJlorÈOS POP Qimy Retfl 

^□VAHOUSHITSVlLLÎWESTKtnll 
iOFELVIS-VDL2CherryR«l(CD 

V Q VARIOUS ROOTS OR RY COOOER Snappcr (CO SBllKCO 037) * ^QVAWOUSHEARTBEATEMIGokl (CD 3891062) 7 □ VARIOUS THE ALTERHATIVE ALBUM VOL 5 EMI GoW (CO 3898702) * ^OVARIOUS THE VERY BEST OF DISNEY CHANNEL Disney (CD ^TOCOX 861) 
^ □ WAKEMAN, RICK SIXTY MINUTES V/1TH Vbtcepnnl (CO VP 601500) ^ □ WEAVERS, THE HARDIT AINT HARO Cherry Red (CO CRREV 202) 7 Q WILLIAMS, HANK FAMOUS COUNTRY MUSIC MAKERS Sandiaiy (CD PLSCD 8D) 

S MUSIC DVD sod POP/ROCK r™' □ EMERSON LAK£ AND PAIMER MUSIC IN REViEW CLiiic RgcV (CRP 2351} Nw/P Rock r™ □ PRESIEY, avis VIDEOBIOCRAPHY Cteic Rock (CRP 2348) , . ™ C] TH1NUZZY VIDEOBIOCRAPHY CtKSlcRak (CRP 2349) .ock n Rull □ JJMIKENDR1X VIOEOBIOCRAPHV Oassc Rock (CRP 2334) 

Singles 
WNCE~ □10 RAPID RUN Bumto (IT BURR 014) QIT raUMPERS DONT CROSS THï UNE Futy Trax (12" TIOY 24711 □ANON LISTEN Balslic (12" BOOTS OU) □AKIS DDR ACID TECHNO ALI THE TIME SU» Up Foccvn (IT SUER 037) □ASHKEN, MARC SKREAM LEÎbown (12" UFI010) □BABYHEAD SHEW NUFF Kudos (T CCR 002» □BOBINA UGHTHOUSE Maeblran (IT MAELT 058) 

□ ANDREWS, MICHAR JUST A T KOOCHT W Ime Ycu (T AMOUR 30SI 

□BRAND NEW HEAVIES STAY THIS WAY Tnffit QT W 6187) □BDRRIDCE. 111 DO YOU SMOKE POT Almosl Anonymoii! (12- AAY003) □CAIVER, AUX BACK 2 FRONT CHdl (12" GUTCH 014) □ CARBINE niSICY OU) C0RT1NA SW Dp ftrwï 0? SUFOASSICS 003) □COUINS, ANTHONY 5HA0E EP Dvk Room Dubs (12' DRD 014) OCDDHT MONTE CRISTAL CHEnOBnCHESComlcdcet (IT COUNT 003) □DAVIDSON. S LES COULEURS ICnky Vnyl OT KINK49) □DEUCROOVE WEEKEND WEAPONS VOL 1 Undenvater OT H20 083) □DEEPCROOVE WEEKEND WEAPONS VOL 2 Uixicmater (C H20 083) □DJ DOVES DONT MAKE ME WA1T Wcsl End (IT WES10611) □DJ PIERRE MY CLUB Wesl End (12' WES10621) □DJ DUE5I MAKE IT REAL Cybatak (12'CFUNK 0281 □DODSKACROBATICS Mashtraniclir MSH 006) □ DRY COUNTRY ATTENTION Laqbini IDN LSZYB11D) □ ENERCY, KEV VOICE OF CARME Slonipin' CKov HT SI 036) □FDV t PH1L KIERAN WHITE LICHT Soma (12- SOMA 2191 □FlEmiNE TROM HERE WE GO Knmpakl Or KOMPAKT154) □ F1IVANS COU) HANOS Kudos (IT JTP 012) DCA1EA.ANDY &WAliyHBIGAud«3ltfaksQr AF004I □CDSUKXYlNVICHYCoraia (12-GOMMA 086) 0HA1I, SEAMUS LAST NIGHIA DJ Unwsal (CO AP0U1) UOCDX) OHARDSOUl MY UFE HariiaJ (IT HSP 006) 

H MULES, THE WERE COOO PEOPLEKartd (7-KART 015) Q PAULUSMAR,POllï THE WOODS OiKUtUe Indian(r792Tl . □ PUUrlCERTAILLK 1 D EH LOB II II») 
□THIRTEEH SENSES AU. THE LOVE IN VOUR KANDS Murany (C01727077) 
ROCK QALTERKICKS GOOD LUCK Pclydor (CD BON 123CD1 □ BLACK DANia CHlLDRENCANEDUNAfllfPieccsOfEigfiKT POES 2) □ BRIGHTEN KINGVSQUTEN Vittov (CD CCM 005) □ BROMHEADS JACKET WHAT IFS AND MAVBES Maïquis Cha Ou (CD CHACHA 0231   r.r.mA4rflrf.p,-.lsJjcpJas(jc(pjJfpS0700rFP7070) 

CREAT IAKES DIAMOND TIMES T«k J. Rild (CD HEAT 451 

□ NI ON lia GOOD3YE Ctamplon (CD CHAMPCD 805) □ HOUSEBREAKERZ PAY MY DUES Altmlic Jaix IDN JAXX 03901 □KRAFIY KUTS THERE THEY GO Againsl Hk Grain (12- ATC 0221 
□ UDYCREME MOTHERLÛAD H/pnole 02' TONE 001) □ IASHES, USA A1WAYS FAITHf UL Lishcd 02'LL 001) OUICKY SOUL ADD VOUR UGKIS TO MINE BABY Rulla laïc (ON EUF 050 C0RUF05CD) UlnENKIRCHEN MUSIC FOR THE GIR1S Gral Stn« (12' GSR 0426) MARCEUA STABBING SAUY Renaissance (ON RENX 044DIC) MATRIX VS FUTUREBOUND KNUE R1DERZ MeUo 02* MTRVPR 003) MaiEAN, MOSES UM THING Scamless (ir SEAMSIN 0081 MEMORY BANMHE REMIXES Peacclreg (T PFG103) MR MIYAGIFANCY PANTS Hussy OT HUSSYB 014) N-TYPC SIREET JUSUCE 35 OT HENRY 001) NA1URAL RHYTHM MUMBLE MOUTH 20/20 Vision (IT DBR 016) 

SORCERER SURFING AT MI0N1GHT Hrk 02" TIRK 0191 SPLASH BLAME THE MOON Upuid O? UQ 001) STARK DAMAGE Kudos (12* FM 05) SIR» SIRAY EP Lille LcaQue (IT 111217) STRIFUCHT SÏR1PUGHT FP Try Scienœ flr 1UCH Î29ST) STYLES, darren SAVL ME Al Amnd The WWd (CO CXCLOBE SUD DUB SUB TOOLS Hic Aqriailtijrc (12* AG 004) SUBSKY SENZA FINE Urto Toque (12' URIR 033) 

CUTTERPtINK UP 2 U Giog Ho 02' CENCHIS 009) HINDER CET STONED Island (CD 1726871) HOU) SIEAOY, THE AIMOST K1UE0 ME Ml Tune HcUl)' (OH FTH 0360) 

OOPERAHOUSEIHEMANNEXTOOC to(DNClA2E07DrttA2E07) .  [ KEN HEART CRIES AœtT CITY 002) □ RADAR WAR OUT THERE EMI (CO COEM 716) 

□ocTHE 1NVENTOR Next Mi Or NME 007) □THE PHARCYDE YA MAMA Oetous (IT DV103,, □URBAN FRISE B10 ELECTRONICS EP Trust (12' TRUST OU) 

T FUNK BE TOGETHER Hussle 02' HUSSY 044) 
OTONHEOMÏ DANGER Hussy 02'Huaai □ TREKT, RON COASTECOASl NRK1CDNR) □UNIQUE BIEH) YES1M IN LOVE Ace (Tl Q UNITY ESCAPE EP Kudos (IT RK12002) □UNKNOWN AMERICAN BEAUTY Draamw UYAUQUE TAKING VOUR SEAT Kukis 0? FSR 046) U VARIOUS COMPUTER I   ; WORID PEAGE Sonar Kctetiv (CO SK MOCD) 
0WRIOUS REMIXES BrranFly (14 uowra □ VARIOUS MIAMI SAMPIER PART 2 CR2 02* 12C2X 05U □WEAVER & BEN FABIE PUMP IT UP TNC 02' TNCLTD 008) □ wiSDOM.BOBBYHANOiVRlTlNG ON THE WALL Acc (T IDWN126) 

Bonnic Dobson Good Morning Rain (Rev-Ola CRREV194) '—» Canadian folk- rocker Bonnie Kl Dobson was at ■B ail the right places in the late Sixties. She wrote the standard Morning Dew, but somehow major famé largely eluded her. Thankfully, Rev-Ola unearthed and had some success with Dobson's self-titled 1969 RCA album and now offers this sublime follow-up, wherein Dobson's folk roots are again directed towards soft rock territory. Her 
perfectly suited to the ornate and thoughtful string arrangements which inhabit most of the songs bere. Excellent originals abound and covers of Jimmy Webb's sad and selfless Do WhatYou Gotta Do and a stately and sweet Taste Of Honey are highly suitable and enjoyable bedfellows. 
Joe Brown Crazy Mixed-Up Kid - The Complété Pye/Piccadilly Recordings (Castle CMETD1448)   A critically- acclaimed new album and a 

as DJ in place of the aiting Brian Matthew on bis highly- rated Radio Two Saturday show bave raised Joe Brown's profile higher than for manyyears and the cheery Cockney is the subject of this new triple-CD set, which collects ail 82 recordings he made for Pye and Piccadillybetween 1961-1967. As such, it contains nine of bis 11 hits, including the Top Three successes A Picture Of You and That's What Love Will Do. A consummate 
Thè Rubinoos Everything You Wanted To Know About.. Castle CMETD1431) f» i The Essentiel •Sj. "jj label's 2000 " Rubinoos Anthology set is ,4 long out of >u print, butthe power poppers are restored to catalogue by this excellent Castle compilation which crams 50 of the band's best studio recordings - newly remastered - onto two CDs and adds a third containing a previously unreleased 1978 Hammersmith Odeon concert. Although they failed to chart here, The Rubinoos' mélodie and engaging songs, which include a cover of Tommy James' I Think We're Alone Now - later dismantled by Tiffany - and the energetic début Gorilla, won the band a cuit following here which they still have to this day, a fact that should ensure this set gets a warm welcome at retail. 
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Comic Relief is the winner in this week's singles 
chart, with Sugababes Vs Girls Aloud going 
straight to number one while The Proclaimers 
and friends début at number three 

The Officiai UK 

UGABABES VS GIRLS ALOUD WALK THIS WAY m 
THE PROCLAIMERS/B POTTER/A PIPKIN ...500 MILES o 

KAISER CHIEFS RUBY 

CAMILLE JONES/FEDDE LE GRANDE THE OREEPS 

NELLY FURTADO SAY T RIGHT 
KELIS FEAT. CEE LO LU STAR 

CASCADAINEED A MIRACLE i i'.I.I 
TAKETHAT PATIENCE 
AKON FEAT. SNOOP DOGGY DOGGIWANNA LOVE YOU 
ALEX GAUDINO FEAT. CRYSTAL WATERS DESTINATION CALABRIA o 

OMARIONICE BOX 

CHRISTINA AGUILERA CANDYMAN 

LILY ALLEN ALFIE 

mr mmmsm MAXIMO PARK OUR VELOCITY o 
ROBBIE WILLIAMS/PET SHOP BOYS SHE'S MADONNA 
THE TWANG WIDE AWAKE o 



Singles Chart 

39 32 11 i0i° L, 40 28 ? mbSl^^tLUJt^OU111 ... • 3 41 36 17 BUUIV LUv BUUGiLMIh 
42 26 7 SOPHIE ELUS BEXTOR CATCH YOU 
43 33 .0 THE VIEW SAME JEANS 
44 w NATHAN DO WITHOUT MY LOVE na M0NA7NATCDS (AMD/LD 4b 29 2 SCISSOR SISTERS SHE'S MY MAN 8a6,ii4« EUI frUImm/Sî Ws) PoWor 1721313 (U) 46 38 22 AMY WINEHOUSE REHAB 
47 46 17 NELLY FURTADO ALL GOOD THINGS (COME TO AN END) (TinialindlDwl Neto/lfaira Bwdl/BMGWams Chappcil/EUl tfmteiïHosWUjrlin/Hills) IMin 17I43Î8IU) 48 53 CASCADA EVERYTIME WE TOUCH 
49 À KINGSOFLEONON CALLo Hand Me Down (ARV) 50 27 > ENTER SHIKARIANYTHING CAN HAPPEN IN THE NEXT HALFoo.d 51 34 2 SIMPLY RED SO NOTOVERYOU 
52 52 18 THE FRATELLIS CHELSEA DAGGER Hote) EMI (Fralefirs) FaHout rAU0UTCD12 (U) 53 50 29 SCISSORSISTERSI DONT FEEL LIKE DANCIN' 
54 4! « BEYONCE LISTEN 
55 19 AKON FEAT. EM1NEM SMACK THAT (Emincm) 0MG/CC/llra,màl (MathaVThum/SUangc/Resto) Un/.ïRJl 1714412 (U) 56 44 5 JUNIOR JACK FEAT. SHENA DARE ME (STUPIDISCO) (Jad) Warncr-Chappeil (Lorbêf/Innis) Dcffded DFT0150COS (V/THR 57 42 2 WIFI FEAT. MELANIE M BE WITHOUT YOU 
58 46 15 P DIDDY FEAT. CHRISTINA AGUILERA T|LL ME ^ ^ ^ m 
59 5= 5 GHO^TS ^TAY THE NIGHT ^ m 
60 £ W HILARYOUFFWITHmVEo. , 
61 10 MLAXONS GOLDEN SKANS 
62 25 'RAZQRLIGHTAMERICA 
63 JAMES MORRISON UNDISCOVERED © P^or(U) 

"ôT CASCADA TRULYMADEY, DEEPLY Vdrfd CDGU)BE622 (AMD/U) 
"65" SNOW PATROL OPEN YOUR EYES fldion 1723992 (U1 

66 REGINA SPEKTOR FIDELITY S(feW737CDl (TEN) 
67 © GRl • AY II ML OL YOUR LIFL (GOOD RIDDANCE) 
68 40 2 LCDSOÛNDSYSTEM • ■ ; ILRlCANSCUM .,UV,,.KKV, ;w, 
69 68 U AMY WINEHOUSE YOU KNOW TM NO GOOD 
70 65 22 BEYONCE IRREPLACEABLE Ci YmlT-j 88697024472 (ARV) 
71 62 .9 JUSTIN TIMBERIAKE FEATJI MY LOVE 
72 / ARCADE FIRE KEEP THE CAR RUNN1N0 © S^(U) 
73 30 JUSTIN TIMBERLAKE SEXYBAÇK   J.» 82876870582 (ARV) 
74 66 35 JAY-Z/LINKIN PARK NUMB/ENCORE w£»WS60Cokv 
75 69 6 MIKA LOLLIPOP l&tadiU) 

aa»s. .50% ■ Htttest New f nlry ® PUtuïim (600.0001 <5> Sitof (200.0001 5 Hgiicst CLmbcr ® Cad (400.0001 ONewentrybascdondownloadsonty 
rn? 

Tlie Choir and Flatliead slip out of the Top 75, Baby Fratelli 

debuting at number 24 on sales of 6,000. Baby Fratelli is an 

lyrics. Only four of The Fratellis' hits have had physîcal 

home to ail The Fratellis' singles, hassold 736.000 copies to date. 

67 Green Day Availableasa separate download for the firsttime. Green Da/s single Good Riddance (Time OfYour Life) 
dutyafteran 
this week, eniering 

stcady sales, wiudi 

S© SUGABABES VS G1RLS ALOUD V.'ALKTHIS WAY 2! 2 CWEN STEfANI FEAT. AKON THE SWEET ESCAPE 3 © THE PR0CLA1MERS/B POTTER/A PIPK1N {IM CONNA BE) 500 MILES EUi 4 1 TAKETHATSH1NE s! 5 THE FRAY HOW TO SAVE A LIFE te 6I 3 KAISER CHIEFS RUBY Bvrt*;Potfor 7 MIKA GRACE KELLY 8 4 JUSTIN TIMBERLAKE WHAT GOES AROUND. COMES AROUNO 9; 7 CAMILLE JONES VS FEDDE LE GRAND THE CREEPS 0^ 10 24 CALVIN HARRIS ACCEPTABLE IN THE 80S c-,'.-., 11! 8 KEUS FEAT. CEE-LOLIL STAR 10 NELLY FURTADO SAYITRJGHT Gettw TAKE THAT PATIENCE Pc^tor 14)12 SCISSOR SISTERS SHESMY MAN P^fcr 14 SNOW PATROL CHASING CARS Fkto. 16j 27 PAOLO NUTINI NEW SHOLS Atta» 17 BOOTY UiV 800GIE 2NITE m fer:. 18 : 13 JUST JACK STAR2 IN THE1R EYES '.w. M |39 P. OIDDY FEAT. KEYSHIA COU LAST NIGHT M 5c, 20 9 COSSU» STANDING IN THE WAY OFCONTROL Mu*. THE FEEUNG LOVE 1TWHEN YOU CAU itoo 22 15 AKON FEAT. SNOOPDOCGIWANNA LOVE VOU 17 TUE K1LURS REAO MY MIND wiv 24,23 TUE FRATEUISWHISTIE FOR THE CHOIR ruM 25 1© AUX GAUOINO DESTINATION CALABR1A Ow 26,30 FERGIEGLAMOROUS ttv !16 OMARION [CE BOX g* 28 22 SCISSOR SISTERS 1 DONT FEEL UKE OANCIN i\; „■ » 29 38 PINK LEAVE ME ALONE (TM LONELY) WM CASCADA MIRACLE lTc^i.Tr»?rwijd 31 26 RAZORUGHT AMERICA 32 © THE FRATELLIS BABY FRATELU 33] 37 THE KOOKS SHE MOVES IN HER OWN WAY 34|0 JAMES MORRISON UNDISCOVERED Myd» '36 RA20RLIGHT BEFORE l FALL TO PIECES v.n ;t 21 SOPHIE ELUS-BEXTOR CATCH YOU fedruiw. 37135 MASON EXCEEDER (to 38 34 JOJO TOO UTTLE TOO LATE u,m*y 39 33 JOSS STONE TELL ME BOUT IT M**™ 40 25 ROBBIE WILLIAMS/PET SHOP BOYS SHE S MADONNA Cfcyy * 

H© 21 1 TAKE THAT SHINE POLVOOR 2 GWEN STEFANI FEAT. AKON THE SWEET ESCAPE 7 MIKA GRACE KELLY casablavca/ISlano 8 KEUS FEAT. CEE-LO LU STAR VIRGÎN 1® P DIDDY FEAT. KEYSHIA COLE LAST NIGHT BAO boy 3 CAMILLE JONES/FEDDE LE GRANDE THE CREEPS 8 5 JUSTIN TIMBERLAKE WHAT GOES AROUND COMES AROUND JIVE 9 © THE FRATELUS BABY FRATELLI fAUOUT 10 10 KAISER CHIEFS RUBY buwque/poiydor 11 12 THE FRAY HOW TO SAVE A LIFE EP1C 12' 9 CASCADA MIRACLE iwentivwroouct 13 GOOD SHOESNEVERMEANTTOHURT YOU BRILLE 14:© GOOD CHARLOTTE KEEP YOUR HANDS OFF MY G1RL EPIC 15© CALVIN HARRIS ACCEPTABLE IN THE SOS COLUMBIA 16 113 AKON FEAT. SNOOP DOGGIWANNA LOVE YOU UNIVERSAI 17 11 OMARION ICE BOX SOKYURflAN 18 ; 6 ROBBIE WILUAMS/PET SHOP BOYS SHE S MADONNA CHRYSALIS 19© THE RAKES WE DANCED TOGETHER V2 20 BIFFY CLYRO SATURDAY SUPERHOUSE MTH flOOfi 21:28 TAKE THAT PATIENCE POtYDOR 22 21 JUST JACK STARZ IN THE1R EYES mercury 231© PAOLO NUTINI NEW SHOES AIIANTIC 24! 14 JOSS STONE TELL ME "BOUT IT RELENTiESS/viRCIN 25 15 ENTER SHIKARI ANYTHING CAN HAPPEN IN THE NEXT HALF AMi 26 20 ULY ALLEN ALFIE/SHAME FOR YOU 27; 18 GOSSIP STANDING IN THE WAY OF CONTROL 281 !17 
29:26 FALL OUT BOY THIS A1NT A SCENE ITS AN ARMS RACE 30, © LEVI ROOTS FEAT. JO-ANNE REGGAE REGGAE SAUCE SONG (PROPER TINGS) CHARM 
Ail llie sales and airplay charts published in Music Week are also available online every Snnday evening at www.musicweck.com 
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The Mother's Day effect is much in evidence / 1 

and helps make Ray Quinn's début album a / 
number one, while fellow X Factor graduate / 
Ben Mills also lands in the Top Three / 
  . . ^^ 
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he Officiai 

inAv niiïMiu nnrwn TT yv WAY 
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fi 

i j TAKETHATTHEULTIMATETOUR ! I UVE CAST RECORD1NG LES MISERABl£S IN CONCERT l tE1.V1S PRESLEY ELVIS LIVES 
2 [ERIC CIAFTUN&FRJ 91 CHER EXTRAVAGANZA - UVE AT THE Mli i | NEIL YOUNG HEART OF GOLD 

PS DOLLY PARTON & FRIENDS 

9 |T6 | WESTUFE UVE AT WEMBLÊY I | N1NE1NCH MAILS UVE - E U113 | DOR1S DAY THE DORIS DAY SPECIAL 
j 271 ROUPIE WILLIAMS ANDTHR0UGH1TALL-UVE1997-2006 

181111 BARRY MANILOW FIRST AND FAREWELL ga Q| VARIOIIS R1VERDANCE - BEST OF !0i 26 I ORIGINAL CAST REC0RD1NG ACORN ANTIQUES - THE ML 

jl U IVARIOUSTO MUM W1TH LOVE 1] 12 VARIOUS WORLOÎ BEST MUM 2007 ^01 VARIQUS FLOORF ] LLERS ANTHEMS 
i| 1 | VARIOUS 101 SOS HTTS 7 161 VARIOUS YOURE 6EAUTIFUL - 40INSPIRING SONGS 8 © VARIOUS TO MUMIDVE MOTOWN 91 9 I VARIOUS ULTIMATE GIRl CROUPS 

11 VARIOUS NEW WOMAN - THE CUSS1CS 

3 | VARIOUS METLOW MAGIC 
6 i'VARIOUSKISSFT BOOTYHOl t 19[ÏÔ| VARIOUS RADIO TS UVE LO(WGË~ 

EiIlA'W mssimssM 
AMYWINEHOUSE BACK TO BLACK TARE TUAT BEAim FUI WORLD M1KA LIFE IN CARTOON MOTION KAISER CRIEES YOURS TRULY ANGRY MOB SHOW RATROL EYES OPEN THE VIEW HATSOEE TO THE BUSKERS JAMES M0RR1S0N UNOISCOVERED HE FRATEUIS COSTEIIO MUSIC RAZDRUGHTRAZORUGHT NORAH JONES NOT TOO LATE LILY AUEH ALRIGHT ST1LL THE KIUERS SAMS TOWN 

KLAXONS MY1HS0F THE HEAR FUTURE ^ SC1SS0R S1STERS TA-DAH iNïOdoiIlKOBrtsCiBiiBïOTr 
12 MUSICY/EEK 24.03,07 

1 

tlieir biggest -o 
». ^ 

mu RAY QUINN DOINGIJ MY WAY | 
2 3 16 TAKE THAT BEAUTIFUL WUkLU ® 5 ^ 
i M BEN MILLS PICTURE Oh YUU 

^ T M SIMPLY RED STAY s*,.™.»™,»» 
5 4 7 RUSSELL WATSON THATS LIFE ® c 6 1 3 KAISER CHIEFS YOURS TRULY ANGRY MOB 
7 7 7 DONNY OSMOND LOVE SONGS OF THE 70S ® 
8 - 7 DOLLY PARTON THE VERY BEST OF bdo»-, » 
9 o 2 CASCADA EVERY TIME WE TOUCH 

10 « 20 AMY WINEHOUSE BACK TO BLACK ® 2 
11 10 40 NELLY FURTADO LOOSE ® rrmhiland/Ddi^lwjrt/Wcflda/Ntnwls/Fuitiido Gcffcn 9853919 (U) 12 ê r JOSS STONEINTRODUCING 
U JAMES MORRISON UNOISCOVERED ® 3 
14 20 DR HOOK HITS AND HISTORY 
15 * 6 MIKA LIFE IN CARTOON MOTION® Mka/Weîk/Mjn/Merthant CasaUanca/isbnd 1717335 (U) 16 14 27 JUSTIN TIMBERLAKE FUTURESEX/LOVESOUNDS ® 2 ®. rimbibndTTimbcilate/Hilfe/Jawlxi^^ Jive 82876870682IARV) 

. 17 2 2 ARCADE FIRE NEON BIBLE 
18 13 46 SNOW PATROL EYES OPEN ® 5 ® 2 
19 27 2 MARTY WILDE THE GREATEST HITS - BORN TO ROCK & ROLL 

i 20 34 DIANA ROSS AND THE SUPREMES THE NO l'S 
V ^ 12 24 THE KILLERS SAM'S TOWN ® 3 

22 5 2 BRYAN FERRY DYLANESQUE Ftrortteviafawl «uil 0)93026(0 
1 ^ 

15 5 THE FRAY HOW TO SAVE A LIFE ® 
24 18 27 THE FRATELLIS COSTELLO MUSIC ® 2 

21 3 HAYLEY WESTENRA TREASURE MndMmasIafljjliii    DKalïSSSTlO» 1 26 19 13 IWEN ÎTEFANIT 
27 17 35 LILY ALLEN ALRIGHT, STILL ® FutiHrail/KuRlinA^»l(A«3^ p,,,, wo ,e, if, 28 i ¥ LCD SOUNDSYSTEM SOUND OF SILVER 
29 26 35 PAOLO NUTINI1HE-SE STREETS ® 2 
30 29 26 bCIbSORSISTERS TA-DAH® 4 BabjdaJdy/Cfech-Ma^uerat rn-or/Hi 31 À r BONNIE TYLER LROM THE HEART - GREATEST HITS 
32 39 14 LKON MALE VOICE CHOIK VU1CES OF THE VALLEY ® 
33 J!t 

7 NORAH JONES NO 1 100 LATE ®i 
~34~ 60 14 TINA TURNER ALL THE BEST ® ® 1 Bnllen/HofiVHo<prth7Turnef/Soi^aYWj)fA'Jrious r, 0^.7177 (Fl 35 30 35 RAZ0RL1GHT RAZURLIGHT ® 4 

36 49 38 TAKE THAI NbVEK FORGET - THE ULTIMATE COLLECTION ® i 
37 51 7 DORIS DAY THE MAGIC OF 
38 M Slif TEMPTAI1UN 1 HE HEART OF EVERYTHING 
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Albums Chart il n® 2 1 j GOOD SHOES NEVER MEANT TO HURT YOU Sr, ; om > S ENTER SHIKAR1ANYTHING CAN HAPPEN IN THE NEXT HALf | 

l / V 
//f 
w AKON KONVICTED ©    — 

T" 5 3 6 © 
COSSIP STANDING IN THE WAYOF CONTROL ! HOUZECRUSHERS TOUCH ME I^wdoi MADNESS SORRY UckySe^RtwîsWHF) IWASACUBSCOUTI HATE NIGHTCLUBS Ai> ^ i vmj 

40 - y GOSSIP STANDING IN THE WAV OF CONTROL ® TT 
i. 5 JUNIOR JACK FEAT. SHENA DARE ME (STUPIDISCO) ^ i tVM) PIGEON DETECTIVES ROMANTIC TYPE h 17 cm, 

41 55 6 LESLEY GARRETT WHEN 1FALL IN LOVE ÎÔ]0r LEVI ROOTS FEAT. JO-ANNE REGGAE REGGAE SAUCE SONG j us: 'V" 42 G 27 PHIL COLLINS LOVE SONGS ® 2 12. Joss Stone First single Tell Me 'Bout It 
number 28, and Joss Stone bas 

may be factors 
12 début of lier 

•i'The OffidalUKChartsContpany 2007 /V ■ 
43 35 41 THE FKLÎNG TWELVE STOPS AND HOME ® 2 
44 72 10 NEIL DIAMOND THE BEST OF nf GOSSIP STANDING IN THE WAY OF CONTROL p^hlt i 45 32 6 FALL OUT BOY INFINITY ON HIGH® 2^T IDLEWILD MAKE ANOTHER WORLD s^i.?) 

i:« 
75 5 PATRIZIO BUANNE FOREVER BEGINS TONIGHT ^ UravefîalTV 1707174{U) ARCTIC MONKEYS WHATEVER PEOPLE SAYIAM. THATS WHAT l'M NOT Oot-IT.WTHD f 

47 50 5 VAN MORRISON AT THE MOVIES - SOUNDTRACK HITS ® FATBOY SUN! WHYTRYHARDER-THE GREATEST HITS SfcntWHO 48 48 50 PINK TM NOT DEAD ® 3 ® 1 IÇ THE KINKS THE ULTIMATE COLLECTION Sanci^-B 
49 22 AIR POCKET SYMPHONY sales of 27,000. The 19-year- old's début 

Sessions, started quietly 
2,700 but bas sold 1,016,000 
2003 release, 
Mind, Body & Soûl (2004) 
sales of 75,000, which bave since increased to 908,000. 

9 5 JACK SAVORETTI BETWEEN THE MINDS Ce/v^o 
50 36 6 BLOC PARTY A WEEKEND IN THE CITY © 7  THE WHO UVE AT THE 1SLE OF WIGHT FESTIVAL 1970 Sanctuar, m 

~5Ï T 7" THE VIEW HATS OFF TO THE BUSKERS ® 1 
52 © 23 LEMAR THE TRUTHABOUT LOVE® 
53 40 17 OASIS' TufTilCCLûCKS® ■ dô j WITHIN TEMPTATION THE HEART OF EVERYTHING Rom^IID 
54 44 JOHNNY CASH AT SAN QUENTIN gr 3; 2 MY CHEMICAL ROMANCE THE BLACK PARADE vterw B^aiw (UNI MUSE BLACK HOLES & REVELATIONS Hekw SAV-^ 55 62 14 LUTHER VANDROSS THE ULTIMATE ® VwImyMder/Afiumicf 1/Jaiii/LfWiS/V.inous J 88697016102 (ARV) îr RED HOT CHILI PEPPERS STAOIUM ARCAD1UM Worw B-oihm arN) 

! "56" g 77 AMYWINEHOUSE FRANK® ÏM AC/DC HIGHWAY TO HEU Ep-: IARVI 
57 "H 77 QUEEN GREATEST HITS III & III ® 3 ® 3 71 8 MY CHEMICAL ROMANCE THREECHEERS FOR SWEET REVENGE w^erBrofteredEN) 81© EVANESCENCE THE OPEN DOOR wwuptARV) "58" 47 7 KLAXONS MYTHS OF THE NEAR FUTURE 9 j 9 GREEN DAY AMERICAN IDIOT fcpri* m) 

"59" 0 ELO OUT OF THE BLUE towmœm, Ml UK Cturts Company 2007 
"60" 
"MT Hé 

| 
P DIDDY PRESS PLAY ® ^ 
KEANE UNDER THE IRON SEA ® 2 ® i IMmm Mm 1 tirnsrmi ummsnmm 

"62" 
"63" 7, 

0 
l LUCIE SILVAS THE SAME SIDE 

NINA SIMONE THE VERY BEST OF ® 19. Marty Wilde Marty Wilde - fatlier of Kim - made bis album j chart-dcTîîit with Tire Greatest ^ Hits: Bom To Rock And Roll last v/eek, more 

il?' Endlcss Sleep. Wilde, a sprightly 67 years old. Huis 
record for the O longest gap \\ between singles 

moves 27-19 this 
of 20,500, and 
Wilde's 50th 
It Includes 11 of bis 13 hits, and a 

m 2j 2 3 j 3 AMYWINEHOUSE FRANK UtaiM NINA SIMONE THE VERY BEST OF nos 
"64" 0 T REGINA SPEKTOR BEGIN TO HOPE .'515 NINA SIMONE SONGS TO SING - THE BEST OF «te: et»os*m 
"65" 77 ™B^H0TFUSS®4 6; 6 NORAH JONES FEELSUKE HOME tenoteiB MADELEINE PEYROUX HALF THE PERFECT WORLD tomiwwj Onurt "66" 7" OMARION 21 Mmmmzim. 1]® JAMIE CULLUM CATCHING TALES ucjnii 
~W IT 7" WILLY MASON IF THE OCEAN GETS ROUGH ^ 10|10 MADELEINE PEYROUX CARaESS LOVE Fraife/uaiui 
"68" 17 7" IDLEWILD MAKE ANOTHER WORLD ^OT(P1 
"69" "77 7" ANDREA ROSS MOON RIVER 
"70" "77 71 MY CHEMICAL ROMANCE THE BLACK PARADE :ï) HAYLEY WESTENRA TREASURE Itotl» 
"TT 77 7" CORINNE BAILEY RAE CORINNE BAILEY RAE ® 2 ® 1 î54U72|E) 2 2 0ÎÔ FRON MALE VOICE CHOIR VOICESOF THE VALLEY «uni) 
"72" 77 7" SNOW PATROL FINAL STRAW ® 4 ® 1 4 3 KATHERINE JENKINS SERENADE («a» 
"TT "g 77" IL DIVO SIEMPRE ® 2 s^aewToisKtAM 5 i 8 6 j 5 THE CHOIRBOYS THE CHOIRBOYS OWflA RUSSEUWATSON THE VOICE-THE ULTIMATE COLLECTION Dœam j 
"74" 77 7" TRACEY THORN OUT OF THE WOODS 7 4 LUDOVICO EINAUDI DIVENiRE ««uBi) 
"75" 77 ~ GRINDERMAN GRINDERMAN 9 j 6 ANDREA BOCELil ARIA - THE OPERA ALBUM Ffssa., 

■ ®PUl«uai 1300.0001 ©^««OOOl BHlîMCrrtT ® «ad (100,000) ® IFPI m™. Europf (In Elirwn Sate) os^teCIliLKM cWUKCIiartsCMi(H(rf2007 

ss» is» 1 For full speclalist chart listings, visit www.musicweek.com ; «wattst! swwMmie MV«M 



T-Mobile congratulate 
the Music Week Award 
Winners 2007 
INDEPENDENT STORE OF THE YEAR: 

Sister Ray, London 

_ ^ Celebrating 

/ greatpeople 

T in music 

DIGITAL MUSIC SERVICE OF THE YEAR: 
3 Music Store 
Emma Scrafton (KERRANG! radio) 

RADIO STATION OF THE YEAR (SP0NS0RED BY PPL): 
BBC Radio 2 

Island Records Group 
BOOKING AGENT OF THE YEAR; 

Paul Boswell (freetrade) », i ##1 

myt ék 

jm 

Sundraj Sreenivasan (THE SOUND ofgirlsaloud) 

Chas Chandler (SLADE REMASTERED) 
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