
Il ifii In this week's issue: Beggars Group acquires Rough 
ULI Trade; Prince's advisor talks. Plus: the charts in full 
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» High School Musical topped the UK charts with a double platinum album. 
^ Hlgh School Musical soundtrack global sales of 7 million and rising. 
» 9 months in the Top 20 compilation charts. 
^ 9 concurrent singles on the Blllboard Hot 100 chart. 
» IFPI Platinum Europe Award. 36 platinum awards & 9 gold awards worldwide. 
► Wlnner of the Teleuision Grltics Association Award for Outstanding Ghildren's 

Programming and two Emmy® Awards. 
» Hlgh School Musical was last year awarded a Guinness World Record for the 

most successful songs from any soundtrack. 
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Everyone's a winner as Rough Trade stays indépendant and Beggars picks up an £8001< bargain 

Beggars can't be losers 

in Rough Trade swoop 

by Ben Cardew The Beggars Group is this week get- ting to grips with a historié deal which ensures that one of Britain's most ieonic indie labels stays in entdrely independent ownership. The company, which already owns or part-owns such renowned indie labels as 4AD, Matador, XL Recordings and Beggars Banquet, last week completed its £800,000 acquisition of Sanctuaryk 49% stake in Rough TVade. Oneof the fiist releases underthe new arrangement will be Super Furry Animais' (pictured) eighth studio album Hey Venus!, due for release on August 27. The news came as Sanctuary itself moved doser to losing its inde- pendent status. Universal announced last Friday that it had received acceptances from 50.5% of Sanctuary shareholders for its pro- posed takeover of the group and once again extended the acceptance deadline until 3pm this coming Thursday. Rough Tïade founder Geoff Thavis, who together with Jeannette Lee owns the remaining 51% stake in the label, explains that it was cru- cial for Rough Tade to stay in inde- pendent hands. "We wanted to stay indie - that was where webegan," he says. "There is more synergy. With Sanctuary we wcre veiy much left on our own. There is much more opportunity to do things with Beggars, espedally in the US. It gives us access to tire US market in a much bigger way than we have had before." 

M m 

"They are paying a modest amount for a good name and roster, with little finandal success so fer," Dane says. "Ithasn'tbeen profitable, but the roster of acts seems to be suc- 
"Rough Rade is like a strabolT adds Cherry Red Records chairman and Aim board member lain McNay. "For that to be involved with a multi-national would be veiy strange. It would be quite significant if Beggars or Rough Rade or Cherry Red went with a multi-national. You have got to have these bastions of independence. "What with Martin's business acumen and GeofFs creativity, it is a perfect match," he adds. "It bas got two vety talented people who can work together." The original Rough R-ade Records was founded by Geoff Ravis, out of his independent Lon- don record store, in 1978. Early releases included records from Métal Urbain, Stiff Little Fingers, The Raincoats and Cabaret Voltaire. In 1982, the shop and label 

went on to sign The Smiths. How- ever, in 1991, following problems with its distribution arm, The Cartel, Rough Rade Records 

"Itis' 

it is important for Geoff, too," adds Beggars Group chairman Martin Mills. "I am not sure that the indie scene as we know it would have developed without Geoff. I think that he would have found it difficult tirât Rough to be part of a major." ; and I think In addition, Mills explains that 

the deal reinforces Beggars' already 2007, says that Rough Rade's impressive indie credentials. "I 1 ' ' ' ' '' think anyone doubts our con ment to the indie sector," he says. "In name and impressive roster - which terms of being a supplier of alterna- tive music, no one can be without us." Cliff Dane, author of The UK recording a loss of £2.8m for the Record Industry Annual Survey yeartoSeptember302006. 

Ravis relaunched Rough Rade in partnership with Jean- nette Lee in 2000, enjoying early success with The Strokes. The fol- lowing year, Sanctuary bought a relatively 49% stake in the business, given the label's famous High-profile releases followed ' ■ ■ » ■ including The 
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Farewelltothe 
Al Caponeofpop 
Music Week recalls the lifeof 
industry legend and svengali 
manager Don Arden who 
has died in Los Angeles, 
aged 81 p4 

Euro fight for 
copyright tenu 
As the Government stands by Gowers, the copyright lobby 
takes its fightto Europe 
(left)-in whatcouid be 
its last stand p6 

The future for 
radio pluggers 
Music Week assembles a panel of six industry experts todiscusstherelevance 
ofplugging intoday's 
digital market p9 

For the latest news 
asithappensjogonto 
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© The Government must understand that 
they cannottake the music industrys 
support for granted' - éditorial, pl2 

Your guide to the latest news from the music industry 

Chieftoleave 
BMG Publishing 
• BMG Music Publishing UK chairman Paul Cuiran is to leave the company at the end of the month, following its buy-out by rival Universal Music Publishing. Curran has served in his 2005. 

• Culture Secretary James Pumell has charged Feargal Sharkey with setting up a rehearsal studio network to encourage young musicians, • HMV has appointed Blockbuster product director Steve Napleton to the newly-created position of supply 

company "a royalty-free licence" to broadcast music. Several online news reports suggest the clause means independent artists must waive thelr performance rights to secure online play via the compan/s network of radio stations. However, Laslfhi insists that the wording of the agreement is being misconstrued. O Habbo UK is housing a Now! 67 Summer Beach Café in a promotion that is designed to engage the teenage audience with the Now! brand. ® YouTube is fuelling international demand for Paul Potts. p5 © The Officiai Charts Company has overseen a rewriting of the chart rules so labels wiil no longer be penalised for including a current Top 40 hit as a B- side on a follow:up release. 0 McFly are to host the UlCs first Nickelodeon Kids' Choice Awards, to resuit of these pn be held at London's ExCel centre on October 20. • After years of spéculation, the surviving members of Led Zeppelin look set to reunite, as Warner readies new 24-track best of album by the British rock group. Music Week 

• independent music portai VirtualFestivals.com has launched MyStage, a user-generated content platform within the Virtual Festivals website that allows fans to upload and share their own videos, photos and 

Emap hintsat 
asset reshuffle 
® Emap says some or ail of its businesses could be demerged or sold after receiving "various unsolicited proposais" for parts of the group. As a resuit of these proposais, it says it is undertaking a review of Emap's group 

« Sony BMG has posted a net income of $21m (£10.201) for the quarter, compared to a loss of $81m (£395m) for the same period of last year, despite sales remaining largely static, thanks to lower marketing and overhead costs. ® Apple's second quarter profits rose 733% up to $818m (£398m) from $472m (£230m) in 2006, thanks largely to sales ofiPods and Apple 

new IP minister David Triesman in early August Meanwhile, Copyright extension campaigners are to focus on Europe after failing to win UK Government support. p6 

'as found 

• EMI Music has appointed Microsoffs M Paramasivam as vice président of technology for its global digital team. Paramasivam wiil be responsible for ail technological aspects of EMI's digital partnerships. 

Vi day) by 
r the last 12 mont usage of sites containing music YouTube (up 310% to 53%) an MySpace (up 57% to 55%). © GCap unveils détails of new héritage music ne 

« The BPI has welcomed a judgment delivered a Fair Markets Ltd, v guiltyof benefitmgfi illégal sale of counterfeit DVDs, CDs and computer software at Hemel Hempstead's Bovingdon Market. • Culture, Creative Industries and Tounsm Minister Margate Hodge told the Musicians' Union conférence last week that the Government recognised the importance of intellectual property and copyright just as Gordon Brown's team rejected supporting recorded copyright term extension, ® EMI was due to learn yesterday (Sunday) if shareholders had backed 
« Vivendi has posted a first-f 

I Universal Music Publishing Group • Stefan & The Ar has put in place a sériés of st appointments covering the company's integrated opérations in Australia. South Africa. Japan, Turkey, India and Southeast Asia, after winning regulatory approval for its purchase of BMG Music Publishing. • Gay rights campaign group Stop 

the re-release of homophobic songs. • Ofcom has appointed former Easynet UK managing director Jill Ainscough as its chief operating officer. • Sonqwriter Ron Miller, whose crédits include th'e tiana Ross hit Touch Me In The Morning and the Stevie Wonder-recorded For Once In My Life, died last Monday aged 74 following a heart attack. © HMV has appointed Waterstone's managing director Gerry Johnson as 
© Don Arden has died aged 81 p4 

and Get Shakes wiil represent Great Britain in the Diesel-U-Music Awards declined 4.9%, owing to "adverse 2007, after winning the UK leg of the currency movements" and a tough new talent compétition. market 

• Music industry environmental initiative Julie's Bicycle (www,juliesbicycle.com) is looking for responses to two surveys as part of a study by Oxford Universit/s Environmental Change Institute into the industr/s carbon of ei0.2bn (£6.83bn), footprint • Legislators in Canada are contemplating the introduction of a levy on devices such as iPods that can play audio files, as part of the nation's private copying laws. 

PPL in landmark 
royaltydeal 
© PPL has signed a reciprocal deal with its French équivalent, paving the way for featured performers in both 

Field 

signlng of Joui Mitchell to the 

performance royalties. © Ingenious Live Venture Capital Trusts has announced an agreement toco-promote ■' Day festivals. • PR i have corne together under the J2PR ad the 
week with the broadcast of a film chain's HearMnsic lal 

Last.fm answers 
royalty claîms 
• Lastfm has hit back at reports 
which it asks indie artists to grant the 

chroiuclmg the cvents of the MusicMeetsBrands conférence two weeks ago. The film, which is availablc to vlew at Musicwoek.com, features interviews with speakers including AEG's Jessica Koravos (pictured), Ignition's Harvey Goldsmith and Ninja Tunc's Matt Black. Also featured is Starbucks 

Lombard tells Music Week that the signing of Mitchell, whose Shine album wiil be rcleased on September 25 in the US and Soptember 24 elsowhere, follows several months of negotiation. Mitchell Is managed by Elliot Robcrts, who also represents James Taylor, another artist who is the subject of spéculation 

new opération which bo including Underworld, The Dykeenies and 02 Undiscovered, • Chrysalis Group says there is "not a shred of facf in spéculation that Warner Music Group has been linked with an approach for its music publishing division. ® Cherry Red Records is to sponsor AFC Wimbledon's stadium, which wiil henceforth be known as The Cherty Red Records Fans' Stadium, « Channel 4 has bought a 50% stake in Emap's Box Télévision. p4 



News 

News is édita) by Paul Williams 
After buying a 49% share of Rough Trade, Beggars boss is confident label will return to profit 

Beggars puts Rough Trade back on track 

by Ben Cardew Beggars Group chairman Martin Mills is confident that he can relum Rough Tïade to profitability, after his corapany completed its £800,000 acquisition of Sanctu- ar/s stake in the legendary inde- pendent label. The deal, formally announced last Thesday, had long been on the cards: Beggars confirmed in May that it was in negotiations with Sanctuaiy to buy its 49% share in Rough Tirade, which recorded a loss of £2.8m for the year to Sep- tember 30 2006. Sanctuary, for its part, revealed at the end of 2006 that it was con- sidering selling ofi' its stake in the séminal indie. Mills says business will contin- ue as usual for Rough Trade's staff and artists following the acquisi- tion; Rough Trade co-owners Geoff Travis and Jeannette Lee retain a 

tral office functions. Furthermore, no redundancies are planned. However, Mills believes Beg- gars will be a more "culturally suit- able" partner for Rough Tirade than Sanctuaiy and suggests that the synergies between the two partners will allow Rough Tirade to return to profitability. "It felt like a really good fit," Mills says. "Everybody needs scale these days and the greater scale that this deal affords was of interest. "We wouldn't have been doing it if I didn't think we could get a profit," he explains. "Rough TVade is not as loss-making as has been reported. If you look at it over the past few years, Rough Trade has been profitable. It has been more of a question of adjustment. I am very confident that with the économie synergies we can make, it should be very profitable." This view was echoed by TVavis, who says that Rough Trade has been treading water at Sanctuaiy for the past two years. "At first, Rough Tirade was a bigsuccess for Sanctuary. It ail changed when 
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that many acts on the Rough Trade rester - which includes The Strokes, Belle And Sébastian and Super Furry Animais are 
The deal, which cornes after Universal revealed that it had received clearance from the Office of Fair Tïading for its proposed acquisition of Sanctuary, will ensure that Rough Tiade stays in independent ownership, some- thing that Mills says is vitally important. "Rough Tiade needed a partner like us," he says. "And it was hard not to be attracted to Rough Trade. Geoff Tiavis is an A&R genius of that génération and also has the talent to re-invent himselT "I have known Martin for a long time," Tiavis adds. "I have a great deal of respect for him. I have I him a great deal at Aim meetings. We share a philoso- phy of how we deal with things." In addition, Darling Depart- ment senior PR Sam Willis is to join Rough Tiade as head of press 

MW combines conférence and Vodafone Live Music Awards 

THEPLAYLIST ISEET 

FiS'sIngle front SSL S— 



Risk of freefalling shares if company takeover bid fails 

It'smake or break for 

Terra Firma's EMI bid 
kets at présent. One source close to the deal says, "The debt market has gone down the pan. It has thrown a spanner into a lot of deals, not just this one." The debt markeferisis also threw the pri- vate equity takeovers of Alliance Boots and US car giant Chrysler into doubt last week. Meanwhile, analysts say shareholders were being pres- sured to hurry and accept the deal on the table as EMI's share 

EMI's share price 
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Farewell to industry legertt 
rden, the svengali behind such ts Gene Vincent the Small i, ELO and Black Sabbath and r of Sharon Osboume, passed aged 81 on July 21 in a Los les nursing home. 
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Don Arden, the "Al Capone of pop" 

YouTube popularity hints at global 
potential for TV talent show winner 

Potts to plot 

global success 
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With the Government abiding by Gowers, copyright fight moves abroad 

Continental campaign on the 

cards for copyright lobby 

by Robert Ashton Germany, France European country may now noia the key to extending copyright term after the UK Government slammed the door on the music industiy's arguments here. The Govemment's décision to stick with the findings of the Gow- ers Review - and refusa] to accept the DCMS Select Committee's rec- ommendation to extend copyright to "at least 70 years" - has effective- ly ended the industr/s fight in the UK. But executives and lobbyists are adamant there is still a batûe to be had - and an argument to be won. The term campaign will now set up camp in Brussels. One lobbyist says, "In ternis of domestic lobbying the door has been slammed shut. The fight is still there, tliough, but it is now at a European level." Another added, "One has to 
the end of the line of a particular argument We will still talk to the Government on other issues, but there is no point now hammering on about copyright extension." The industry has been lobbying in Brussels and throughout Europe already. Since Gowers reported in December 2006, the industry knew it had an uphill struggle on its hands to persuade the UK Gov- ernment of the merits of copyright term extension beyond 50 years. Wisely, lobbyists and executives 

ml hopplnq: the fiqht for copyright l 
such as IFPI chairman and CEO John Kennedy and PPL director of 
McGonigal have been regularly flitting aeross the Channel to meet EC officiais, while continuing a dialogue with ministère and policy officiais back home. Eurostar bookings are expected to increase in the next few weeks and months as the lobbying efforts a upaj 

vices. McCreevy is gathering infor- mation for an impact assessment to décidé whether the issue of term extension needs to be opened up at the European level. 

re stepped 
Only recently, Kennedy and Musicians' Union général secretary John Smith met with Charlie McCreevy, European Commiss er for the Internai Market and Ser- 

"We have to regroup a bit, talk to 
our lobbying in Europe," says Smith. 

Smith will also be proposing that the TUC takes up the cudgels on bchalf of the industry by propos- ing a motion to extend term at the union conférence in September. The UK industry is also talking to two MEPs, Arlene McCarthy and Michael Cashman, who are sympa- thedc to the industry's plight But a lobbyist says the UK industry now needs to also engage more fully with other European countries. "Every- one knows what the British view is, we need to enetgise other key states to make noises," says the lobbyist This may already be paying off. Senior insidere say their soundings in the German, French and Italian markets suggest one or more of these countries have the appetite for reviewing term. No one is underestimating the struggle ahead, however. BP1 chief executive Geoff Taylor acknowl- edges that pressing the case in Europe without Government back- 
"It would have been easier %vith the endoreement of the UK Gov- ernment in our back pocket. We don't have that endoreement That doesn't fatally weaken our case, but it makes itharder," says one source. However, Music Managers Forum head of copyrights and con- tracts David Stopps adds that, if Ffance or Germany recommended extension, it would bejust as useful as UK Government backing. "This décision rests at the European level and has always done so, regardless of what the Go\ adds Stopps. 

Europe is where the décision finally lies 

1 

Select Committee chairman John Whittingdale gives his reaction to the 

'm not sorprised by the response, 
State for Culture. Media and Sport on May 21. Woodward told WhiWnadale 

and others that "we are not persuaded that extending copyright for perforai- ers is in their best interests'J 
Do you think the timing of the Government reshuffle, just weeks after your report came out, played against you and the pro-term extension lobby? Well, there is a case that there is a new Secretary of State [for culture, James Purnell] and perhaps he is missing an opportunity. But l've had a meeting 
suaded. It is disappointing. 
But was it former Creative Industries Minister Shaun Woodward who would itave prepared and drew up the 

DCMS. Ifs a Government response they co-ordinate across a number of departments. 
Former Culture Secretary Tessa Jowell and Woodward then? Yes, but Purnell would have wanted to read it Kiafs why they delayed the response slightly to give themselves time to settle in. [New Creative Indus- tries Minister] Margaret Hodge also worked at the DTI and would know ail about Gowers and would have talked to Purnell aboutit 
Before becoming PM, Gordon Brown was at the Treasury - the Government department which sponsored the Gowers Review. That surely meant the Government would opt to back Gowers? Yes, but Brown attaches great signif- 

icance to the creative industries. What I really can't understand is why the Government is so résistant to [term extension]. Part of the argu- ment was that it might not be in the best interests of everyone in the music industry, but surely the weight of opinion in the industry would have 
So what can the music industry do now? It has to go on making its case and Europe is where the décision finally lies. 
But without Government support that is harder, isn't it? Without Government support it is much more difficult. I don't think the UK Government will resist changes in Europe, but itwill be harder 

Where it ail 
went wrong 
The Government has - in the words of MU général secretary John Smith - given the industry "a slap in the face". Senior executives now concédé they need to look at how they engaged with government on the term issue and see what lessons can belearned. "If the industry is smart, it will look back and take stock," says one lobbyist "There is a view we have got to look at how we represent ourselves as an industry, because we are not getting the 

Few are willing to start a blâme game, but from the very start the industry appeared to be on the back foot When Andrew Gowers announced the start of his Review in February 2006, some observers had expected the industry to have a wad of incontrovertible research already prepared at its fingertips. That was not the case. Submissions from industry bodies - BPI, Aim, PPL and others - to the Gowers Review team was done in a piecemeal way. This was inévitable because of the différent vested interests and shades of opinion at work. But, in many ways, those differing shades also made their way into the campaign presented to government. The simple message - to ask for term to be increased from 50 years - became obfuscated by side issues such as "use it or lose it". The problem of having no stratégie lead agency to press copyright term was highlighted at one disastrous MBF meeting attended by then music minister Shaun Woodward. It was the perfect opportunity to show unity, but the agenda was muddled and varions executives pushed their own interests. Woodward left the meeting, according to those présent, underwhelmed. Timing and politics also worked against the campaign. As it was his former Treasury department that sponsored Gowers, Prime Minister Gordon Brown was seen as unlikely to contradict his own report. And, with the government reshuffle occurring just weeks after Whittingdale submitted his inquiry, Margaret Hodge effectively had only time to rubberstamp the DCMS response. 



in Loving Memory of a Music industry Giant 

Don arden 

|ANUARY 4, 1926 - JULY 21, 2007 

DON ARDEN WAS LARGERTHAN LIFE 
AND WAS BORN WITH AN INCREDIBLE PASSION FOR MUSIC 

HE WILL BE M1SSED 



Chrysalisin 
Global talks 
«■ Chrysalis Group is holding an extraordinary général meeting at its West London headquarters at 12 noon today (Monday) to oversee the proposed disposai of Chrysaiis Radio to Global Radio for £170m. © GCap has issued an encouraging set of projected sales figures for July wilh total revenue for the month expected to rise by 16% year-on-year. Tlie radio 

since the time of its preliminary statement in May when like-for-like total revenues fell by 2% in April and ise 1% in May. OHugh Ram 
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Network goes for "authenticity" with centralisée! classic hits station 

GCap seeks alchemy with 

25 stations creating Gold 

by Paul V GCap is reaching out to the music industry to help to boost back cata- logue sales, with the launeh of its new national classic hits network. Gold, which brings together 18 Classic Gold and seven Capital Gold stations, will launch at 7pm this Friday with an emphasis on music authenticity backed by hav- ing presenters recognised for their musical knowledge and a sprin- kling of specialist programming in 

3^ "S capital Gold 

by Capital Gold 

ing Classic Gold stations have to carry four hours of local program- ming each day, which presently occupies 12 noon to 4pm on the schedules for each frequency from Mondays to Fridays. However, with the merger of the two Gold services, the local shows will no longer go out live but will be auto- mated with voice-track DJ 
It is understood ail the presen- ters of these existing local shows have been offered the chance to provide the voicetracks for what will be effectively one da/s work 

presently h^fo^f^St for clpi- 

within each of the seven Capital 

GMG invests to give content variety a boost 
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Round table sponsored by id^=t.Mi:[HcowwoLLy| 
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With services such as Lastfm flourishing and Xfm removing DJs from its daytime 
programming, is the rôle of radio promotions changing? Music Week assembled 
a panel of six experts to discuss the future of plugging 

Pulling the plug? 

fÇ X 

K •H 

With a wider range of music delivery options avail- able than ever before, radio is having to fight increasingly hard to make itself beard. As online recommendation services such as Lastfin steal the headlines and millions of pounds in invest- ment, FM and digital radio are two ofmanylisten- ing options for music fans. While the Channel 4-led consortium 4 Digital's recent acquisition of its digital radio national mul- tiplex license for 10 digital stations and a podcast station will change the broadcasting landscape, many stations are already making dramatic changes to their programming pattems. Thevirtually ad- and DJ-free Jack FM format is yet to make waves in the UK after spreading rap- idly in the US, but Xfm's revolutionary XU format is handing over the daytime music sélection reins to its listeners. In this changeable dimate of increasing listener interactivity do pluggers still have an important rôle to play? To discuss such topics, Music Week gathered together leading radio pluggers for a round table. 
Music Week: What do you think makes a great plugger? Mike Walsh, Xfm: Tïust is a really important; it's based on the plugger being believable. It's impor- tant to only take on records that you believe in, if someone doesn't believe in a record it really shows through. 
Judd Lander, Lander PR; It's enthusiasm and pas- sion for the music. I have been very lucky, X'vebeen around for a while and I still get abuzz out offind- ing bands. If you are going to go in and see a head of music you have got to go equipped with the 

track that will suit the station and the knowl- edgeto support it. 
Eden Blackman, Ish Media: I don't think plugging is a job you get into on a whim; it's not just about getting holiday money. It's a career and it's about looking at things a little bit differently. It's about pushing things that bit further; say taking what you call an Xfm record into Radio Two and expanding its reach. 
Music Week: How is the developing digital radio market affecting pluggers? JL When it was just Radio One, Two and Capital, promotion was quite simple; you got access to ail the jocks. But things are changing dramatically and digital will become the norm. I am getting unknown stations emailing me and you have to be caretul when deciding if it is worth servicing them, you have to décidé whether you think they have a 
Chris Hession, Fleming & Connolly: When every- one has a digital radio in their car, that's when it will make a real différence. When you go up north, it's quite différent to how it's perceived in London. You suddenly see that not that many people are lis- tening on the internet or have a digital radio, most people are still listening to the big stations. 
Craig McClintock, Size Nine: It's important tokeep 

I do want to liston to records from 50 years ago, but also new things. If Pure4 can get it right, they're onto a goldmine 

Jodie Cammidge, V2: Digital stations are massive- ly important when you have a new band who are cutting their teeth with their first interviews and sessions. It's a great starting place for bands like Keane, who had their first play on SMusic and then you see them go on to become one of the biggest bands in the country. 
CM: In tenus of breaking new artists, while there are opportunities on FM, there are far more in the specialist digital radio market A groundswell of support on digital stations can lead to FM support. 
CH: It is a good tool for pluggers to get music onto FM stations, but I doubt it is that significant in tenus of sales. 
MW: Channel 4's plans to launch Pure4 in 2009 will, supposedly, see the station fill the program- ming chasm between Radio One and Two. 
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m loft) Craig I 
JL: l've always thought theres an obvions hole in radio. Radio One plays a lot of dance, Radio Two bas started to sound younger. l've always wished that Radio One would carry on with dance, but also play older hits. The génération that used to lis- ten to people like Pete Tong are growing ont of the Radio One démographie. Where is the music that they like to listen to? Radio Two certainly don't have a big club playlist. 
EB: Radio Two raay bring in what they call the "Ibiza génération". I am totally Radio Two - my âge is exactly at Radio Two, I do want to listen to records from 50 years ago but also new things. If PuTe4 can get it right they're onto a goldmine. 

ee them experiment and 

We still have the relationship of trust that the présenter has with the listener. XU doesn't dévalué that at ail. In terms of mteracnvity it's a hit. AU we're trying to do is something différent, but the actual core service, émotion and content is the sarae. 
Music Week: So there will always be a balance of programming, the need for DJs and someone to plug the records? MW: Without a shadow of a doubt It's not about replacing the DJ. We're always going to need plug- gers. It's not a 100% free for ail, we still need to have rotation of records and, of course, pluggers still need to be the between us and the artist 

EB: The audience they are going afler are the ones that have settled down with a Volvo and a kid and wantto hear those great tunes from 10 years ago. 

EB: They don't seem to go back five, six, eight years, unless it's Jo Whiley - that's where Radio Two should be picking up the mantle. 
MW: As much as we think Radio Two is going to start creeping into that Nineties Ibiza/Britpop génération, I get the impression that Radio One is also moving younger and having a more serious policy on héritage acts. The Manies are a good example of that, because they came back with what is essentially a radio hit but it challenged Radio One's perception of what a héritage band was. 
Music Week: Mike, Xfm's XU format has handed over the airwaves to the listeners. By eliminat- ing DJs from daytime programming, are you not devaluing the important taste-making rôle of the DJ? MW: XU still has a structure, there is still a pattern of rotation; it's not 100% as voted for, because if it was then it would be quite difficult to get new music into the mind of the audience. XU only exisls between lOam and 4pm, so in peak listening we still have DJs. 

âv 
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Music Week: As Last.fm continues to sign deals with major record compa- nies, do you feel that digital services of its jlk threaten the future of _ plugging? CM: I certainly don't feel threatened, or that plugging   is a dying breed. There are always going to be fonvard- thinking people who want to discover music in différent ways. But we still have great models with commercial and BBC radio and I can't see them going anywhere in my ; 
lifetime. 
CH: AU bands think they're great. So you've always got to refer your music to a kind of ' filter; someone that knows the industry and exactly where to go with that particu- lar band. Otherwise it would be a i 
MW; Along with breaking new bands you are Sas™ responsible for attempting to sustain interest in and Fastri established artists, how challenging is that? "J" l»lp th 
CM: It's a large part of the job. It's where a plugger becomes even more important, especially when 

m 

vou have international acts. It's our job to make sure that those artists are being presented well on UK radio. Sometimes that is difficult. because they have little or no interest in the market or don't want to go on a promo trip. So we have to malœ sure everything runs smoothly. 
JL- It's sad that quite often you wiU find a band that is out their cutting it on tour, but mainstream radio isn't necessarily supporting them. But, ultimately it's the track, if they corne up with a ffick-off track, that's what it's ail about and what you are always lis- tening for; something unique and différent. 
JC: A good example is Biffy Clyro. They've been around for a long time and 1 wasn't a fan, but l've got into them because they have written this song that you can't deny is an amazing record. If you look at the new Manie Street Preachers record - that first single is an absolute monster. Maybe it didn't get quite as far as it should have done at radio, but it did a great job and, again, it's ail down to the music. 
EB: The Verve are going to be touring at the end of this year. They are an incredibly important band. You ask yourself, where is Radio One going to go with it? Is it going to corne down to the record? They are now héritage bands, even with Oasis, at some point Radio One is going to say "well, are we?" 
Music Week: When it cornes to listening to music, the younger démographie has never had so many alternatives to radio. Is radio doing enough to gain their loyalty? MW: If that's your démographie you have got to tap into it and find out what appeals to them. When you consider how switched-on these Idds are, they have so much more available to them then we ever had. Radio is not top of their agenda atall. 
CH: But is that because radio is not catering for their needs? Three of the things I have been involved in - High School Musi- cal, which is a gigantic sales success, Corbin Bleu and Hannah Montana - are very y oung projects, none of which have been supported by Radio One outside of the occasional interview. They are young and poptastic records... I don't know, Judd, do you think years ago radio would have gone with those core pop records? 

JL Yes. There weren't that many dis- tractions then. They would take a gamble. Radio One, for example, would be a real mish-mash of songs. I remember having an outrageons girl called Sabrina. They could   afford to take risks then, it's more ; difficult now. 
Music Week: Do digital delivery -rbr- services such as Fastrax assist or partly replace the work of plug- "ZT gers? CM: I don't use Fastrax. Régional . pluggers use it and itisconvenient Les-. ' s for getting tracks to people quick- . . b', but ultimately radio is a small industry, evetyone knows everyône and I think it relies on people communicating face to face. 

JL Services like Fastrax can't tell you when a band s coming in or what they are doing or if there IS a guest musician performing with them. I use 
flmi?fi for télévision, because they can screen down the videos, but again you need that one to WUh lhe Producer to talk about the band. 



Brown and Jiisl radio promotion at Wcllcr, Blx Party, Jack, and Reoegode indcpendeiit Lollial Bizzle, Llltlc Promotions pluggcrs Hungiï Man Tate, Tire Ratas imdertokiog chib. Media. Now al V? and Souisavers. He régional and collège Caxnmidge looks also prornoles a afler the majority of weekly club night at Uicir rester- Proud Gallcrics in Stéréophonies, Paul Camden, London 

CH: Just because you send it, there is no guaran- tee it's going to be opened, it's no substitute for a plugger. 
Music Week: There are plenty of taies of outra- geons pitches. Has the industry mellowed over the years? MW: I don't think it is very outrageons anymore. I was plugging at Parlophone from 1995 to 2000 and I felt that I got on the end of the stories from the previous few years. I remember stories Mal- colm Hill and Steve Hayes would talk about madness just before the mid-Nineties. People tend not to do those. 
JL: It was a différent set-up then. We had access to the producers and would come up with silly stunts to draw attention to the track we were selling. In those days, it was a lot more relaxed and flexible. There were those golden lunches from Ipm to 7pm where your expenses platinum. But that's ail changed now. It's become a business, radio has changed and so we've changed. 
EB: I don't think when I started plugging there was that sense of enthusiasm at Radio One that you have now. There were a lot of executives just waiting for their retirement or the next lunch. That's probably why Olly Smallman had to dress up in a wedding dress to take Billy Idol's White Wedding in. I truly believe that people at radio are passionate about what they do and really want to know what the next thing is. That's why Tm enjoying it so much at the moment. 

Wonder stuff raies the airwaves for Maroon 5 
Top 25 airplay hits ofQ2 2007 

> radio airplay chart in the second quarter, Maroon 5's Makes Me Wonder has the highest ru listeners despite heing played 8,176 a less times than ifs close second- a placed rival The Sweet Escape hy 3 
Gwen Stefani and Akon. Makes Me Wonder attracted an audience of 38,111 per play, 44.6% more listeners per play than Stefani and Akon's single. Having dominated the quarter one with a remarkable 23,945 plays of Grace Kelly, Mika managed to take fourth place in the subséquent period with Love Today being heard by more than 44m people, while its predecessor is still managing to maintain interest holding in at 19. 

hait rmmr teâs 

misses 

a beat ^ 

régional radio, tv, specialist & student radio promotions please contact Jo Hart 110 gloucester avenue the primrose hill business centre london NWT 8HX t. +44 (0) 207 209 3760 f. +44 (0) 207 209 3761 info@harhnedia.co.uk 

BJORK / RICHARD HAWLEY / ENTER SHIKARI / THE PROCLAIMERS / GOSSIP / SIOUXSIE SIOUX / EAGLES 
DAVE GAHAN / BONO MUST DIE / AUSON MOYET / SUPER MAL FEAT LUCIANA / TOM BAXTER / THE SKIES / THE SEA 
PETER GRANT / REPUBLIC OF LOOSE / GILKICKER / THE ALPS / MICHAEL GRAY / CLEO / JARVIS COCKER 
BOB SINCLAR / OCEAN COLOUR SCENE / JOURNEY SOUTH / RYANDAN / ROSIE ODDIE / ASOBI SEKSU 
AUSON KRAUSS / THE SUBWAYS / MADNESS / MARILLION / TONIGHT IS GOODBYE / LOW VS DIAMOND 
CERYS MATTHEWS / R KELLY / GEORGE BENSON / CAROL DECKER / BATTLE / TEDDY THOMPSON / 4TH CHILD 
JULIETTE & THE LICKS / JASON DONOVAN / DRIVE BY ARGUMENT / TOMMY LEE / NATALli COLE 
FAITH HILL / FREESTYLERS / THE CINEMAT1CS / MOHAIR / IAIN ARCHER / PAUL OAKENFOLD/ LIL JON 
MATTAFIX / JAMIE CULLUM / AMBULANCE LTD / PERFECTO LABEL / JUSTIN TIMBERLAKE / EAMON 
GROOVE ARMADA / MILBURN / EASYWORLD / VICTORIA HART / ART BRUT / BRITNEY SPEARS / LEVEL 42 
IMOGEN HEAP / MYLEENE KLASS / JOOLS HOLLAND / A GIRL CALLED EDDY / PERFECTO LABEL / BETA BAND 
PAUL CARRACK / NATAUE COLE / SO SOUD CREW / JC CHASEZ / SONGBIRDS / BODYROX / DANIEL O'DONNELL 
THE HEDRONS / LAURA CRITCHLEY / TOWERS OF LONDON / NIK KERSHAW / THE HAZEY JANES 
DIANA KRALL / YING YANG TWINS / GARY JULES / COSMIC ROUGH RIDERS / JOHNNY MARR & THE HEALERS 



// 
The tnusic industry takes stock as the new Brown Government upholds theGowers findings 

Srown and co play the same old tune 
, t e;w1iia-rititprest Ifthevdid, alabel such as RoughTYade Gordon Brown s new Government had a perfect simiiannt . t opportunity to indicate that the superficial years of wouldbea pnme  ^ 

Blair spin were over. But last week they threw it away. It is no good saying - as Browns Government has 
JIUU UC a     „ , i- • • n . For the fraction of the cost of a lower-division foot- ball club, a smart investor could bave taken a signifi- cant sttte i» o„e of the UKi mosl tecognised and 

Otherad\ace,fromJohnWhittingdale'sselectcommit- respectedalternativemusic i , ' , i i • j., 
tee, contradicted the former FT editor. GeoffTravisaiid JeaimetteLeehavebeenM The signal from the Labour Government is that it is évolution and breakthroug o som Tt o •ti 
happy to take ail the Brits tickets and boozy nights out greatest alternative names, inc u ing . ' . .. , ,r •   n.n. o— famera. Cabaret Voltaire. on the Tirâmes, but when it cornes to delivering on i point of great importance to pretty much everyone in 

Belle & Sébastian, Aztec Caméra, Cabaret Voltaire, Scritti Politti, The Libertines, British Sea Power, 
the business - and how often can we say that? - Gor- Arcade Pire and many more. don Brown and co will tum their back. The success of Martin Mills' Beggars Group 

It leaves us in a strange position, of a counter-culture ing the services of Travis and Lee can only be good for industry such as music earning more support from the the independent sector. The partnership with Mills, Tories than from Labour. The Government should not who, like Travis, launched his own Beggars label out of take the music industry for granted. 
In snapping up Rougir Trade for £800,000 last week, 

marUn@musicweeiccom 

record retail beginnings in the late Seventies, seems utterly natural. JH  ^  Itfurfherenhances the weightof the Beggars portfo- 
Beggars Group has surely secured itself a bargaiir. In lio, while also securing the future of one of the greatest an era when football clubs across the country are regu- partnerships of the British independent music scene. laiiy snapped up by speculators with a few million quid Travis and Lee should, by rights, rank among the UK's in their pocket and the taste for a trophy acquisition, it greatest British institutions. Now, thanks to Beggars, is perhaps surprising that music assets do not attract they have been secured for the nation. 

DOOLEY'S DIARY 

r 

Amy's pro show 
provesherworth 

The "intimate gig" was in the spotlight last week, with The Hives perfomiing at 100 Club, Hard-Fi appearing at Dublin Castle and Amy Winehouse gracing the stage at the ICA, as part of the ÎTuncs festival. The Winehouse gig in particular proved popuiar, with the compere's boast that this was "the hottest ticket in London" for once actually nnging true. To the 

ever seen.. Expect to set day sînce he first joined Sony Music. During that time he apcumulated 240 cases of wine, many of which had to be lielped out the building with him, Whoever said the music industry was afioat on a sea of booze?., It's nothing to compare to the bacchanalian might of the advertising industry though: Saatchi & Saatchi ishostingits annual "party to end ail parties" this 
central London. Celebrating the music meets brands theme (which sounds eerily familiar to us) the evening will indude performances from The Hoosiers, The Bees, The Rumble Strips and Ali Love. Talking of The Hoosiers, publishing remains up for grabs for bolh them and Révérend & The Makers, with figures creeping ever higher by the day. Dooley hears u-"- w north of the half-million- 

festival so far. Another vétéran industry figure confessed that he thought he had just enjoyed the best gig lie had 

F 

i 

Radio Academy event to mark the 40th anniversary since the majority of Sixties pirate radio stations were shut down. Among the pirate vétérans showing up at the Célébration of Offshore Radio event at Sugar Reef in London will be Tony Blackbum and Paul Bumett who, just hours earlier, would have presented their last-ever shows for the soon-to-ciose Classic Gold network... While neither Blackbum nor Burnett will be figuring in GCap's new Gold oldies network - crcated out of the merger of Classic and Capital Golds - which 20- something UK female artist is being approached to host a show? This despite the fect she is surely way too young to know most of the tracks the will be playing... Also heading on to pastures new is " ' who recently left his [ the HR department at Sony BMG, exiting the Company 20 years to tti 
Wc're sure the Vanilla Bar in Great Titchfield Street is a fashionable td everything, but it doosn't half look like a hospital in this it the launch of Gardar Thôr Certes' new single. No wonder 
eu. , u T u-V1'' !e.lease secs thc lcelailclic star tackling A-Ha s classic Huntnuj High And Low In the name of housing charity Sheltcr, thus making it the most Scandinavian single to be releasetl this side of an Al,lia reunion in the Arctic Circle. 
(Univcrsal), Colin Peter (Right Track Distribution). Middle row: Julie Eyre (Believer), Sian Weakley, Lisa Burorich Kate Wood, Amber Inn.au Kent (ail Quito Great), Leisa Maloney (Pire Management), Scott Richardson (Believer), Hcidi Finninoer IPD. t Richardson), Sophie Docherty (Pire Management), Mark Devine (Mother Management), fan Peunian (Believer). Front row: Cortes. 
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MDNDAY; "Just what is Lovebox? This may sound a stupid question - fairly obviously ifs a London festival roove Armada, type of portable - but Dooley likes to think it conceals a deeper truth: for each festival needs that one particular thing that defines it.." WEDNESDAY: "How many Newton Faulkner albums have you been sent so far? We've received about 268. Don't get us wrong, we like Faulkner, and the album is rather good, but we don't need ALL of them." THURSDAY: "If you had read the tabloids over the past couple of weeks, you might have expected Amy Winehouse to stumfale onto the stage of the ICA last night, six hours late, rambling incomprehensibly, The reality - sorry to ail you hacks out there - was far from thaL Her iTunes show was the tightest, slickest, mo' fo of a soul review you are likely to see this, or any other year, maybe this 



GDHHHiy online poil 
old only 350,000 copies during ils char 

Puhlish and bc damned? 

Wliy Prince chose The Mail 
As Prince gears up for the start of his tour, his advisor Paul ll®ngaware 
explains why the artist chose to release his new album as a covermount 

Takethe 
weather 
withyou.. 
please! 

< - 1 

f ! 

Me^fat Affi bve^ LA We hel| 

S ssre 
^^duBdoin, a greatest liits CD. Prince instantly themselves, tryin said, "Let's do the new CD instead." on to the old wa; 

into the new Yes, I do. They are fighting for their thinking of very survival. Do I understand the 

the'controversyi^the^UK? Haslt^ U was^ver a|j0Ll^he set , t 



Classified 
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FABER ff MUS1C 
Assistant Royalty Accountant 

o^prinT^ndcopyrigh^oya^/processing, inc^^ng 

oiio IfiJI 

in Queen Square (WC1 

an up to date CV 
Friday 4thAugust. 

Ô-H^kes 

ii'iiil-iiMf 
Di Fec t 
2008 

Full time receptionist/secretary required to assist in général running of busy recording studios and office in North London. Duties will include answering phones, greeting clients, typing, filing 
Must have good téléphoné manner, be familiar with Word and Excel and have at least two years admin experience. 

Book your Logo entry 
into the 2008 Musîc 

Week Directory NOW! 

To advertise in print or online 

call Maria on 020 7921 8315 
maria@musicweek.com 

Advertising in the directory is a highly cost- effective way ofreaching existing and potential new clients 

AnMv LJ ^ clknst„ m ^ ^ toymr ^ 

Call Maria on 020 79218315 or email marla@musicweek.com 
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Classified i 
Contact: Maria Edwards, Mi CMP Information, Xst Floor, Ludgate House, 245 Blackfrlars Road, London SE19U 1:020 79218315 F; 0207 9218372 E: niaria«iiniusicweck.com 

Business to Business & Courses; £21 Notice Board; £18 {min. 4cm z 1 col) Spot colour add 10% Full colour: add 20% Ali rates subject to standard VAT 

The latest Jobs are also availablc online every Monday at vrww.musicweek.com Booking deadlme: Thursday )pm for publication the following Monday (spsce permitting), Canœiiation deadiine- lOam Wednesday prier to publication (for scrits bookings: 17 days prior to pubfication). 
BUSINESS TO BUSINESS 

SERVICES 

m 
JUKEBOX SERVICES 
SALES, REPAIRS AND RENTALS 

il 

020 82881700 l 
15 LION ROAD, 
TW1CKENHAM M1DDLESEXTW1 4IH Showroom Open 

PACKAGING 

REPLICATION 

Musicians - Managers - Music PR - Promoters - Venues 
Pluggers - Merchandising - Agents - Producers - Awards 
Studios - Rehearsal Rooms - Distributors - Music Schools 
Record Companies - Publishers - Festivals - Instruments 

Recruitment - Software - Sound Engineers - Manufacturing 
Booking Agents - Lawyers - Journalists - Duplication 

Télévision - Radio - Lighting - Labels - Contracts - Mastering 
Live Music - Music Hire - Conférences - Photographers 

Musician & Music Industry Networking 
CD PRESSING 

CD DVD VINYL REPLICATION INSTANT ONLINE LIVE QUOTES & PRICE MATCH GUARANTEE UK manufacturée! for security, quality and speed 

redStorage 

7" & 1 2" < 
Card masterbags CD, Video, Cassette Paper 7" 1 2" & 1 2" POLYLINED Polythene sleeves & Resealable sU Mailing envelopes, Vi  types available. Also ail si Window displays CD/Record cleaning cloths  sleeves for 7" 10" 1 2" and CD DVD cases ,rdable CD & Minidisc 

i. Next day delivery (in most cases) ione tor samples and Full stock lisf 01 283 566823 Fax: 01 283 568631 nît 2, Park Street, Burton On Trent, Staffs. DE! 4 3SE E-m< soundswholes< 

(flrt GDPRESSSING 

RI Branded CD & DVD Ltd I 

Qass toster. 4 Cokxr Dfec Rftng 4 Poge 4 Cdou BocMSt 4Â 4 Cdou Hc Cetophone Wtoppedln fi Jeuel Cose" 
tel: 0845 257 3706 

email. sales@al)cdandiluil.com 

¥w ail tiie latest Jobs 

visit 

wwwjîiusicweefi.com/jobs 

to buy a freehold property with a fully equipped ig studio and flat upstairs with roof terrace Located in walking distance to the 

Long established business seeks dynamic new 
owners to lake it placi 3S it hasn't been before. 

Significant back catalogue crying out for further 
exploitation and expansion. 

Large mailing lisl of loyal customers. 
Contact David on 07702 695 136 

Remembei' to 
Digital recording Studios Soundcraft. SSL, Lexicon. quote Protools 2 inch misic Week 

EsïStïzSyears. when replying to 
From £400.00 per day Tel: 0208 653 7744 adverts Mob: 07717 228 472 



trade show conférence ■ festival 
POQKOMM 

plug fnîosuccess i t&spi essent|a[ effective, global. 
19-21 Sept. 2007 

Berlin 
Germany 

www.popkomm.com 

W 
g 
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Directe 

2008 
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and musicweekdiKectory.com 

To advertise 
in the 2008 
Music Week 

Directory cail 
Dwaine (Display) on 

020 7921 8314 
or Maria (Logos) on 

020 7921 8315 

This is the définitive UK music industry 
contacts resource, as used by executives 
right across the business 

4- Advertising in the directory is a highly 
cost-effective way of reaching existing 
and potential new clients 

■4 A display page or logo will ensure you 
stand out from your competitors in print 

4 An enhanced listing online will enable 
clients to click through directly to your 

4- Every Music Week subscriber receives a 
copy so your ad will be seen by key 
décision makers across the business 

4- As the only industry directory with free 
online access, we offer you a wider 
potential audience than any other 
publication in the UK 



Datafile 

Britain's most 
comprehensive 
charts service 

Week 30 

Hpfront pl8 > TV & radio airpiay p21 > New reieases p24 > Singles & albums p26 

SINGLES nUmbérônë SINGLES Sales versus last week: +2.7% Now! boosts 

ARTIST 

threetimes as many copies overall as anyotherartist album last week, allbough it ranks only seventh on the 
aile Potts sales of75,494 n^rethan^|mes^ 

Ïïï5- 

BigGirl, 
OriginohinglKMteCTop 

yellow family s first film, The Richardson. 

Life (Charisma); Paolo Nutini These Streets (Festival Edition) (Atltantic) 
ÀUGUST 27 " Kanye West Graduation (Oef Jam); Pink Floyd Piper At The Gates OfDawn (Spécial Edition) (EM1)  

Unklejam l'nklejam (Viigin): Mark Knopfler Kill To Get Crimson (Mercury): 50 Cent Curtis (Polydor); Eve Here 1 Am ir); Natalie Imbruglia Glorious - 

Trmrm 

The Singles (RCA): Kanye West 
already featured :TIie Fîddle And Blunt Ail The Lost Soûls (Atlantic): 

Edwyn Collins Home Again (EMD 



I 

Upfront 

Dusting off the 

old T-SKirts 

Angel Music Group 
experts big things 
frofn USactaftertheir 
homeland success. 

from its long-held perch atop the Billboard Hot 100 last week and it is already off to a strong start in the UK, with early support fiom Virgin Radio and Radio One, where it was C-listed last week. Thisisoneofthose phenomi 

w 

download mobile greetings from the band to their own handsets. A fhU UK tour will follow their festival appearances, concluding al Kings Collège in London on 
^^e thhik this band have the 

riïZmSetb^m lias remained largely off the radar ofthe mainstream média. Angel is hoping to tum that around with the release of first 
the Carling Weekend festivals at Reading/Leeds next month and Angel is leading an upfront digital push, with ringtones due to be 

NATIONAL TV: Laura Oliona, tree 
AGENT: Martin Home, X-ray Touring LABEL MANAGER: Nicola Ibbiton, Angel Music Group MARKETING: Mark Poston, Angel Music 

Happy cycling with Rabbit, Fox, 

Tiger, Bear and Bat (For Lashes) 

% 

fl 

Manu Chao La Radiolina 
(Because Music) NIGEL W1LL1AMS0N, UNCUT 

■RMl "Chao's 1998 ' i solo début | Clandestino sold 4m copies around the world, but precious few of those were in the UK. His first full studio album in six years should finally change ail that. La Radiolina ■' ail the joy and 

Crystal Castles 
Crimewave (Trouble) 

Virgin Retail 

SïSr 

3 pair. Their Alice Practi EP last summer was a boit from the blue; a weird combination of beeps, blips, squeals and squelches (from a keyboard with an Atari 5200 soundchip stuffed inside) and genuinely emotive screeching vocals. Since then, they've been nothing but a sériés of rumours (they're on the run from Canadian police, they were a glam rock band for 10 years) and unbelievably inventive reraixes. Crimewave is actually a cover of a track by hardcore band Health, offers more rétro 

Akala Electro Livin (Illa 
State) SUNIL CHAUHAN, ECHOES 

"The title might conjure up images of Afrika Barabaataa or Cybotron, but 

;iLsabout|™gpeopleakmd 



BPI awaros 

"ebackinghere is more akin to sketchy parties, awfuîfkshioi^ .. _ modem clectro house; think and rubbish drugs of his native mV TOD 10 Justice pairedupwith a more Shoreditch appear devilishly 

^mwncînmkr^^vith Circuits Young Enough 
Not To Gare (Try Science) 

Ali Love Love Music 
m i 

London disco hunk Ali Love's ail revolving around a chôma ^riously fun tracks by Dikulous, 
Ef, me"1" ^te USiCefS '^1"°^ o JOhn ^th 'Baî™1 oTclub 

^agSto^othe0"5' ^y^ofngTt"6''0"4133 WhllSt B 

Virgin Retail Top 10 ^ 

sWewffl 

Amy Macdonald, Prince, Cortez. 

K 

®hmy 

Festivai 7. DVD: Arcade Fire. 



ALBUM OF THE WEEK 
Robyn Robyn Konichiwa/ Island KORCD005 

SINGLE OF THE WEEK Hard Fi Suburban Knights 

platfomi al Domino, but they haven't let that dilute their 
right about now. Forget the tabloid rubbish, this is an artist at the top 

The Polyphonie Spree Running Away (Gut CDGUT84) 

S 

HaXtedTt R^dio OnTcapital. 

Case We Die, by LA 

lying 
be accused of 

S:-.Œès; 

arranged, this could do \vith a tad more radio play to hclp put them back in the front league where they belong. The band are 
at Radio One and con top of his appearance at the Concert for Diana, this will be huge. 20 MUSICWEEK W 08.07 

Soundsystem and Tlie Rapture. 'Die lyrics express insights and social comment in a poetically realistic way, oflen via shouly 
Costello. It is the fresh sound of spiritual freedom. This week's reviewers: Anita Awbi. Pl'il Brooke. Jimrny Brown. Ben Cardew. Stuarl Clarke, Ed Miller, Nick Tesco and Simon Ward 



K Nielsen Music Controi 

TV Airplay Chart 

KANYEWESTSTR0NGÉR " " ^ 1 ' M| 371 
2 : TIMBALAND FEAT. DOE/KERIHILS0N THE WAYIARE 350 
3 RIHANNA SHUTUP AND DRIVE mm 332 
4 GYM CLASS HER0ES CL0THES 0FF!!! Anjmc 313 
5 GR00VE ARMADA S0NG 4 MUTYA coumbia 299 
6 78 SEAN KINGSTON BEAUTIFUL GIRLS ^ 295 
7 8 AMY WINEHOUSE TEARS DRY ON THEIR OWN isu™ 289 
7 6 MY CHEMICAL ROMANCE TEENAGERS «MISE 289 
9 60 SHAYNE WARD IF THAT'S OK WITH YOU svco^ic 287 
10 AMERIE GOTTA WORK 281 
11 10 BEYONCEGREENUGHT « 279 
12 M AXWELLIFOUND U mim 274 
13 5 JUSTIN TIMBERLAKE LOVESTONED M 270 
14 4 RIHANNA FEAT. JAY-ZUMBRELLA mm 269 
15 13 DAVID GUETTA AND CHRIS WILLIS LOVE IS GONE 259 
16 16 KATE NASH FOUNDATIONS fier™ 226 
17 U MARK RONSON FEAT. LILY ALLEN OH MY GOD « 215 
18 YVES LAROCK RISE UP 209 
19 23 CALVIN HARRIS MERRYMAKING AT MY PLACE 204 
20 21 FERGIEBIG GIRLS DONT CRY «» 203 
21 12 R. KELLY &USHERSAMEGIRL 197 
22 22 KELLY ROWLAND FEAT. EVE LIKE THIS 192 
23 13 AVRIL LAVIGNEWHENYOU'RE GONE 189 
23 144 DAVE SPOON BAD GIRL (AT NIGHT) "oao 189 
25 35 FALL OUT BOY THE TAKE OVER, THE BREAKS OVER m 187 
26 19 MADINALAKE HERE I STAND 186 
27 20 ENRIQUE IGLESIAS DO YOU KNOW 179 
28 » SllNFRFfll<7 FEAT. ANDREA BRITTON COUNTING DOWN THE DAYS œn,»» 174 
29 24 MAROON 5 MAKES ME WONDER 173 
30 127 INFERNAL TEN MILES 170 
31 29 EAMON (HOW COULD YOU) BRI NG HIM HOME ™ 168 
32 MIKA BIG GIRL (YOU ARE BEAUTIFUL) CASAO^CA/ISLAHO 166 
33 32 MARIO HOW DO IBREATHE ^ 163 

33 40 DAUGHTRY IT'S NOT OVER mc 163 
35 | 174 KT TUNSTALL HOLD ON RElBmBS 159 
36 I 103 ROBYN WITH EVERY HEARTBEAT mm 152 
37 ULTRABEAT VS OARREN STYLES SURE FEELS GOOD AAIW 151 
38 : 27 THE HOOSIERS W0RR1ED ABOUT RAY EtA 147 
38 81 HARD-FT SIIBIIRBAN KNIGHTS 147 
40 30 ALEX GAUDINO FEAT. CRYSTAL WATERS DESTINATION CALABRIA»» 144 

KariyeWestclimbstonumber 
one, dethroning Timbaland, 
while Rihanna and Sean 
Kingston make healthy gains 
ii'iiii'ii'HH'iyiti 

The business 
ischanging. 

Andsoarewe. 
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Mika and Groove Armada retain their hold 
at the top of the chart, despite compétition 
from The Hoosiers, who climb to three, and 
Justin Timberlake, who leaps to four 

The UK Radio An 

TIMBALAND FEAT. DOE/KER1HILSON THE WAYI ARE 
MARK RONSON FEAT. LILY ALLEN OH MY GOD 

RIHANNA FEAT. JAY-Z UMBRELLA 

© AMY WINEHOUSE TEARSORY ON THEIR 
JAMES BLUNT1973 

© SUPER MAL FEAT 

lilimiiiVi'iil 

Music Week. 

fivo Top 10 airpioy hits from début support fonts firsttv/o singles tops ils llstof Fneirds, niring 

TIMBAtAND/FURTADO/TIMBERtAKE GjVt 1 f TO M > . GROOVE ARMADA SONG 4IMYA COIWB» 
GfM CLASSHEROESi i i DjiUMI l () ARMAND VAN HEtDEN IWANT YOUR SOUL WWWWW BEYONCE & SHAKIRA BEAUTIFUL LIAR «uW» 
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rplay Chart 

i i 
/// 
/M i j 'A r26 22 TAKE THAÏ SHINt pavée 1177 25.53 10 

27 23 3' AWIERIE GOTTA WORK ^ 599 24 25.21 9 
28 18 (AIE NASH FOUNDATIONS ncm 1123 0 24.82 -5 
29 10 0 AXWELLIFOUND U posh™ 305 24.60 30 
30 » 0 BEN'S BROTHER LET ME OUI «EIENAESS 556 57 22.10 11 
31 « 0 BEYONCE GREENL1GHT coumia 333 8 22.07 27 
32 36 10 MANIC STREET PREACHERS AUTUMNSONG COIOMBIA 656 26 21.66 n 
33 | 16 0 TRAVIS SELFISH JEAN «mmmt 818 25 21.37 -28 

1 34 42 23 KINGSOF LEON FANS COUMA 312 2 19.87 12 
| 35 [ 52 16 NEWTON FAULKNER DREAM CATCH ME 185 35 19.71 39 

36 1 j7 V RICHARD HAWLEY TONIGHT THE STREETS ARE OURS «ou 95 36 19.64 19 

ni 
0 ATHLETE HURRICANE PA« 292 21 19.44 51 

« » YVES LAROCK RISE UP m» 433 22 19.37 16 
39 28 0 COLDSPOT FRIDAY ™ 57 18.98 ■13 
40 46 10 15 NATASHA BEDINGFIELD SOULMATE «ic 1122 -7 18.48 12 
41 s 54 FALL OUT BOY THE TAKE OVER, THE BREAK'S OVER wokv 188 -6 18.03 -10 
42 4! a 0 PINK LEAVE ME ALONE (FM LONELY) IAFACE 894 -13 17.19 ■9 
43 27 ,5 31 MUTYA BUENA REAL GIRL 986 -22 17.17 -25 
44 37 « „ SCISSOR SISTERSI DONT FEEL LIKE DANCIN' 64! 14 17.09 -14 

65 , 0 DAVID GUETTA AND CHRIS WILLIS LOVE IS GONE AWI 482 8 17.01 53 
46 31 26 41 GWEN STEFANIFEAT. AKON THE SWEET ESCAPE clm 1058 -7 16.71 -22 
47 43 3 0 HARD-FISUBURBAN KNIGHTS 480 45 16.67 ■4 

j 48 f 48 2S 58 KAISER CHIEFSRUBY «wo™» 705 0 15.48 4 

1 49 , THE KILLERS FOR REASONS UNKNOWN ™nco 187   -20 15.30 
50 1 21 4 0 JOSS STONE TELL ME WHAT WE'RE GONNA DO NOW «nmiiiss | 245 ■16 15.21 . -53 

®N«*, U JVC Ce ffltntCooipiW (roui data galhf rai Irwn 00.00 □n0000«iSui22Julï2007lo241Oûc*iSal28July 2007 StPliOfil ranked by aulpncc iigurB on data 

DAVID GUETTA AND CHRIS WILUS LOVE 

ARCTIC MONKEYS FLUORESCENT ADOLESCENT 

Get your free copy by emailing dpagendam@cmpi.biz 
2L James Blunt Hawley 1973 wiil be the Hawley has never fii-st single from madeeventhe Ail Tlie Lest Soûls, Top 60 of Die Blunt's follow-up singles sales chart to his 3m selling but secured bis 

AMY MACDONALD MR. 
KT TUNSTAIL HOLD ON 
NEUY FURTADO IN GOD'S HA AMY WINEHOUSE TEAKS DRY ON THE1R OWN FERGIE B1G G1RIS DOI 
BEN'SBROTHERIETMEOUT JOSS STQNE TELL ME WHAT WE RE GONNA DO NOW m. MANIC STREET PREACHERS AUTUMUSONC. 
TRAyiSSELFISHJEAN  ATHLETE HURR1CANE , , j NEWTON FAULKNER DREAM CATCH ME THE REVELATIONS BABY1WANT YOU TO KNOW ROSS COPPERMAN TOND VOU RUFUS WA1NWRIGHT ROLES AND REGULATIONS 



New releases 

Ttie Biggest Bang (Rollirg StonesAJniversal 75022) he Rolling 1 Stones'ABigger 1 Bangisthe 1 highest-grossing I concert tour of I alltimeso, I naturaBy, it 
the most ambitious and comprehensive DVD releases to 
Biggest Bang doesn't disappoint Sprawling across four dises, it indudes two fidl concerts - at Rio and Austin - plus a brace of documentaries, hitherto unheard duets and a plethora of bonus features, ail of which add up to 55 songs and more than seven hours of material, lensed at venues throughout the world. Crucially, the Stones remain convincing and committed rockers, whose economy of style and ability to deliver remains unimpaired by their advancing yeaxs. Jagger reraains a strutting pcacock and the band really know how to please a crowd, as it works its way through a dassic sélection of songs, induding (1 Can't Get No) Satisfaction, Honky Tonk Women and Sympathy For The Devil. 
Jethro Tull Live At Montreux (Eagle Vision EREDV648) ■ One of Britain's I leading 1 progressive rock 1 bands, Jethro 1 Tblldidn'tmake j their their ] maidenvisitto  | thefamous dontreux Jazz Festival until 2003, where they played 18 songs in a set lasting nearly two hours. Simultaneously released as a two- CD set (EDGCD363) and on DVD, the concert demonstrates that lead singer and flautist lan Anderson maintains a commanding presence to which his colleagues play unobtrusive - but slick - seconds. Although therc's plenty of meat here for fans of the band's prog rock style, they also throw in a little blues in the form of Some Day The Sun Won't Shine For You, a prctty jazz version of God Rest Ye Meny Gentlemen and excellent dassical renditions of Bouree and Pavane. They indude other favourites from their carecr; life's A Long Song is pcrformed in a relaxed style, but they blow up a storm on Ljving In The Past and also showcase newcr material like Budapest and 
24 MUS1CV/EEK 040807 

Albums 
FRONTLINE RELEASES CLASSICAL □NORTH, NlcaMCHOSTHtWTEUrolCD CKD300) 
DANCE 

JAZZ □ ntlGESALD, QiA ORCHESTRA LM AT THE SAVOY HEP (CD HEPC082) 
OTHER □ ANGEII, PAULO TESSUTt ReR Mtsamp (CD RERPA3) QGOEBflELS,HElNER & AURED HARTH HOVAGE RbR Mejatap ICO REECH1) □PVTVWlNMHESIEROfKCOOCO— 

□KARPMUSTACHESWILD KBmnis ICO KIM27CO) □ KARf SUPLEX K Rotonis (CD KUW8C0) 
□I^rSE^ UD»IfKNC"ING Ecst2lic ^IU> E,105B) 
□ KILLERS, THE SAMS TON (PIC DISC) Istad IIP K*»7221"'' „nl □ KNICHTS OF THE ABVSS JUGGERNAUT Sw Of AmcU (CO S0AR008CD) □ ULUAN AXE WATERS R1S1NG Locomotive ICO LMT93C0)^^ □ MIOASUNO SONGS 1NIKE KEY Of ira Sogantat (CD F00076) □M1RAH ADViSORY COMMITTEE K Recwds (LP KLP1351P}   □ HERVOUS EATERS EATERViliE VOL 1 Pen» (CO PENNCOOOU O PERKIHS, ELVIS ASH WEDSESOAY XL (CD X1C02621? XliKOS BZSTo^SSSES^^A.OOFAEM,^, □QUICK CHANGE C1RCUS OF OEATH Mêlai Mind (CO MASSC0DG1042) □RCZa MARC THE ULTIMATE DEVOTION Masf-'u7™rm 

□SHEAVY THE MACHINE THAT WON THE WAR Dallas Tar (CO 0T0O2C0) □ SIGUR ROS IN A FROZEN SEA: AYEARW1TH S1GUR ROS Artisl In Restdoncc (LP) □TTNY MASTERS Of TODAY BANG BANG BOOM CAKE Mule (CO C0STUMM289) 
□ TURBO FRUITS TURBO FRUITS M. (CD ARK006CD ON ARK0060L) □ VARIOUS MOVE1NT0 VILLA VlliAKULA Wb VJIakuU (CD WK 08) 

RGE ON THE NIGHT PLAIN Slatic Caravan (LP VAND5) 
□ W1LEY, TESS SUPERFAST ROCKNROLL PLAYED SlOW Tapete (CO C0857202) 

one (LP LPMEGA15 CO C0MEGAI5) 
Easylistening SOUNDTRACK □ DEBNEY, JOHN EVAN ALMIGHTY (OST) Cokisseum (CD VSD6825) 

"WPP URBAN □ ANDRE 3000 WHOLE FOODS TTink Differenlly (CO TDMC012) n i in □ BOOT CAMP CUK CASUALT1ES OF WAR Duck Down (CD 0DM2055C0 LP D0M20551P) rS/S □ OANGELD YÛDA Think (CO TDMCDW) DGURU JAZZAMATAZZ V0L4 7 Gfand (LP 7GRIP400001) oiwo □ J-ROCC THANK YOU JAY DEE ACT1 Beat Junkie Sound (CD JDY1973) □ KURIOUS A CONSTIRATED MONKEY Amalgam (LP AMAL0701C0) Rock/Pop □ MADUB BEAT KONDUCTA V0L4 Slones Throw (LP STH2176) RocWPoo |-] 0L, DIRTY bastaro ^ DIRT MCdRT FREE TO BE DIRTY Nu Tech (CD 0306C0) Rocmp □ RAEKWON & CHOSTFACE KILLAH RAGU Think (CO TDMCD39) oJ?® □ UNCLE 0 ALISTARS UNCLEO PRESENTS Estreet (CD EVRO7O2C0) rS/Pop □w,JTANGClAN&EL MICHAELS AFFAIR WU XM RADIO Think (CD TDMC045) 
toySS CATALOGUE & REISSUES DAMEH AMEH MeU) Mind (CO MASSC0DG1035} □ AHGHJC UPSTARTSINDEPEHDENT PUNK SINGLES Cherry Raj (CD CDFTJNK 59) KxUpZ □ ATTlïmOH THE EIERN1TY LP VcHceprinl (CD 7G0DSCD) □ BAKER, CHET CHET Unhetïdi (CD 7230183) □ BALAAM & THE AHOa SUN FAMILY CHAPTER 22 Oreny Red (CD COW.GOIW7) □BARBIERL RICHARD THINGS BUSIED Sniraer (CD SUACD952) 

Rock/Pop uirmaatuirtainutsiinunuK tAI Rort/Pop □BLUES BAIffl BLUES BAND BOX Beat Gœs On (CD 8G0B6C01) P Easy Lisleietg □ COLTRANE, JOHN FAVORITE THINGS Unhnsal (CO 1735054) u Rock/Pop Q C0VERDA1E, DAVID WHITESfLAKE/NORTHWINDS Purple (CO PURltOO) P Rode/Pop □ DEFIANCE INSOMNIAMeU Mind (CD MMP3CD80X003) PH Rocl/Pop Q DORSET, RAYGONNABOPTTLIDROP Sanduary (CD CMQD01236) p 605 Ppf □EXPIOSIONS in THE SKV THOSE WHO TELL THE TRUTH Temporary Resderrce (LP TRR MlflC Rock/Pcp □ FRONT LINE ASSEMBLY RECLAMATION MeUl Méld (CD HASSCD0G1038) PH □ FRONT UNE ASSEMBLY MONUMENT Mêlai MM (CD MASSCDDG1037) PH EtcMYp □™)NtUNEASSEMBiyMILiENNIUMMetalMM(C0MASSCDDGl(B6) PH PCp-e-eHACCARD,MEHl£JUST6ETWEENTHETOOOFUSBeatG«sOn(CDBGOCD597) P RKk/Pop □ HOIJJES, THEBUDDYHOLiYEMUCO 3947182) £ RttWPH) □ HOU] ES, THE ROMANY EMI [CD 39471221 Rock/Pop □JOSS, CHRIS YDUVEBEENSPIKEDESLtCOESL 077 LPESIÛ77LP) mH! Rock/RX) ntWICiEBIîBIUEGUITARSlAHDIlBealGMsOrilCDBGOCDBET) p □MAHTRED MANN DOWN THE ROAD AP1ECE EMI (CD 3972152) E □ MARTIN, DEAN FÛREVFRCnoi FUrrasorasm LJ wuw I 11*. utAn rUXtvtK LOOL EMI (CD 5034522) □MATTHEWS, IAN SPOT of INTERFERENCE Be.il Goes On (CD □MCTEU, RAliNI MY SIOE OF YOUR WIND0W Sanctuary (CD TRRCIM02 □HCFEU, RAIRH SPIRAL SIA1SCASE Sanclrraiy □ MINECIBBSJUSTAHEADBeat" "   

□OPTIMUM IMPACTS1LVER OR LEAI MM [CD MASSCDDGIOtOl 

',M'SOd' R®S™!Sfra™ONV«ep™,(COIOPAX518) , , Rcwittd^WRATH OF GOO Voiceprint (CO METR(M43) (ndi □ SHELTER MANTRA Mêlai MM (CD MASSC0DG1025) w n!!SS?^PW,iET EAR™ ^ I» MASSCOOCKHI,) lnd:e □ SNOOP DOCG THA SHIZNTT EPISODE III Snapper (CD SNPCD224) ïf RlSS1!? BL£SSINGS FR0M A BLACKENEO SKY Draitortco 88697115782) Rotk û STEVEHS, SUFJAN SEVEN SWANS Sounds Familyre (IP SF16LP) RotE O STRANCLERS, THE THE SIORY SO FAR EMI (CD 3972972) 



Albums listedthis week: 202 
Yeai'todate: 6,500 cjnnles listedthis week: 109 
^todateaôM^H^,^ 

Records released 06.08.07 
S«ï«BOSETHE PROMISE IN COMPROMISE Ptaytack(CDCHOCOIOSOCO) SSrniOCWECOUfCmMcICOlNOlEOOlCO) 
nvARIOOS SKAIS OEAD Household Name HumïDUS COMPLETE M01WN SINGLES V0L7 Motown (CD B899302) L nvARIOOS MY ROMANCE ■ THE STARS SING THE SONGS OF ROGERS &Flare (CO VIX9001) t nvARIOOS 1NSANE TIMES ■ 25 BRITISH PS^HF.OEUC ARTEFACTS EMI (CO Z0N02O072) E nîmi REMAINS EVIL DEATH UVE MeLil Mind (CD MMPDVD0120) 

mJZ MUSICDVD 
DJ!t POP/ROCK Rock/Pcp □ LEONARD BERNSTHN A GIFTOFMUSICl R

c
ock □ DAVID FAIRMAN MESSAGES Spark (SW ^ DCHRISTOPHER FRANK LOVE IN THE STRA PW QaVIS PRESLEY TUPELOS OWN Memphi EasyLislening □THEROLLING STOHES THE BIGGEST BAN 

Singles □ BRISK & VAGABOND HOPE & PRAY Bialanl Beats 02" BBO 
DÂNCË □ANDERSON. TOMAS UPWAROLY MOBILE Bpilch Conlrol (12" BPC154) □ ANDREA UU BEAT SIEALERS Mantra Breaks 02" MTR2327) □ Bt EVA TRIPPIN ON EVA SE Sorar KoOtcliv OE- SB7023I □BIACK HUSTANO MAO AS HHli LMb 02" IDEB006) 

^   iCT 1HE ROOF IS ON FIRE Brwkbeal tos (12* BeK021M □ GEOSCREWIOOKAIAIIINE RAVERS Elertnfc EutJwia 02* EER004) □ GRAND mon PWEST M1X DOWN EP Slnclly RAytlim (12* SR12634 CD SR12tMC0X) □ CREER. HATT & l>fORMED SOMETHING FOR YDUR M1N0 EP Bas Ccm.pl (12'BASSCORRUPTOOl) □H2 SOMETWNG SIKWECK THIS BASS J Rri: Q2* JFUNKOM) □ HENR1K B SOUL HEAVEN Boss 02* B0S067AB) □ INFLUX UK LES LOVE/ROCK iwmalioi 02" F0RM12121W) J JET PROJECT TIME EUES Daitomm Dubs 02* DR0016) JCK BEAT DOWN Om (12* 0M258SV1 

.. JNZ SHAKE1T BACK GraM Altok (12* C0MP2611) R0BB1E BRINGING BACX TNE UNDERGROUND Jiic* (12* JM39) ON, JUSTIN ZAZOUS Naavmic 02* NEVER31 

□SOIÏEIG, MARTIN REJECtION Otleded (CO OFTOIOTS12* DFTOIB) — JOHN & CABANNE 7TH CITY CIASS1CS VOL 2 Tltl City 02* SC0023) 1JDS&BENJA STYLES Flamin HoU (CD FNZ515U 

□ BARAKAS STAB1LD BOSSA TnjThougHs (12* TRU132) □ BEUSHA WHOS A CLEVER BOY? Transctnd (CD TR177CD) ■ CORPERMAN, ROSS FOUNO YW RCA (CO 8869712TO ■ DAUGHTRYITS KOT OVEE Epie (CD 88697UEM2) ■ ORACONETH TAXE 1T QUE A MAN Wemjry (CD 1733A82I 

QIONGWEL |   ■ □lOOK SEE PROOF CASUAUY WfeteniY (T WEEK0037) □ SIUERSIHN If VOU COULD SEE INTO MY SOUL VictaY (ON VWO») ■ STRYDER, T1NCHT SOMETHING ABOUIVOUR SM1LE Tatom (COTOEOO! □raaops ioo many humans csl (r gsllkti O W-S BURN/XIU XlUSPUTNaillnTNoColfalCONÏÏCOUCO) ■ MAISON, PATRICK LUSCIOUS LIFE V2 (CD WR5<M8f.97) 
ROCK DAUCEA. ALEX SIRAIGHT FOR YOU REMISES Suiiininil 02* SSA13I □ SaiRAPS SET ALL TRAPS SET Tvâtal Naw (TTNOTo) □ARCADE nRE NO CARS CO McmaY (C0173EÛZ8) □ BRICOLAGE THE WALT7ER Manplis IndusicK (7* M1095S) 

Various Legends Of Jazz With Ramsey Lewis (LRS Media/Sony BMG 88697108149) | A diverse collection featuring performances fromtheweeWy PBS sériés Legends Of Jazz,   Lhis DVD's title is alittle misleading - Lewis is the host but appears only for the closing track, a haunting, solo piano rendition of John Coltrane's Dear Lord. Before Lewis' cameo, there are a dozen performances of the Kighest pedigree, ail shot in crystal clear HD and Dolby digital sound. Al Jarreau & Kurt Elling set the bar high with the opening track, while trumpeter Chris Botti, Benny Golson, Ivan Lins, Jane Monheit, Dave Valetin and Chick Corea also provide dazzling virtuosity and engrossing tunes. 

QOIPLOMATS OF SOUD SOUND GRESSE MONKEY VanpbMl (7* 45028) □ UDYD CET IT SHAWIY Istad (CO 1743495) □ LONCEVriY FEAT. KRS ONE i RAKAA IRIS : THROWW UPICTTERS Higli Art (CD HART03) 

ITS & CARROIS VIE GOT MORE SOUL VampsoJfT 450361 

Various Inside The Smiths CTib Street TSF1959) ■ Stephen Petricco and Mark Standle/s film examines the phenomenon that was The Smiths via extensive with the band's rhythm section Andy Rourke and Mike Joyce. Speaking frankly about their highs and lows, their comments are woven into a fairly arty film, shot partly in black and white, in which there are also contributions ftom Peter Hook, Mark E Smith, The Buzzcocks and other fellow Mancunians. Offbeat and beautifully directed, it will doubdess rack up excellent sales, 
Pop Gear (Optimum 08100912 Gonks Go Beat (OPTD0911), Ca Us If You Can (0PTD0898) 

film hosted by „ _ _ _ . JimmySavile and features colour footage of the cream of British pop. from The Beatles, The Animais, The Spencer Davis Group to Herman's Hermits and The Honeycombs. Catch Us If You Can stars Dave Clark as a stuntman whose pals (played by the test of the Dave Clark Five) accompany him to an island, where they sing their hits in a contrived but fun plot which also features beatniks, the press and movers and shakers of the time. Most bizarrely, Gonks Go Beat has a wonderful musical line-up including Lulu, Ginger Baker, Graham Bond and The Nashville Teens in a contemporary version c Romeo & Juliet, starring Kennelh Connor and the eponymous Gonks, whose fiirry presence simply adds to the weirdness. 0J.0a07MUSrCWEEK2S 
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Rihanna's reign at number one is over, as 
Timbaland and Kate Nash take the top two 
slots. Meanwhile, there are new entries for 
Manie Street Preachers and Newton Faulkner 
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THe Officiai Ul<s 

TIMBALAND FEAT. DOE/KERIHILSON THE WAYI ARE 

R1HANNA FEAT. JAY-Z UMBRELLA® 

ENRIQUE IGLESIAS DO YOU KNOW? 
THE HOOSIERS ' rri fr aD'IRV 

2 WHATTIIV1E JSIT 
BRE; 

BEAUTIFULLIAR 

AMEGIR 

mÉlïïRiï 

iT'SNQTÔVER 
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Singles Chart 

S / '/à, y 39 J YVES LAR0CK RISE UP o 
40 â f FUNERAL FOR A FRIEND WALK AWAY Nflrton) Bltal H3 (lirersl l« 4 rnmj) AlWc 4107068011ICIII) 41 * CWEN STEFANIFEAT. AKON THE SWEET ESCAPE 11,1^172445018) 42 à f NINE BLACK ALPS BURN FASTER bl«m»btal 17418251» 43 3 SUPER MAL FEAT. LUCIANA B1GGER THAN B1G I^duslritt/OHIV 17402431» 44 25 3 THE CHEMICAL BROTHERS D0IT AGAIN 
45 « 3 ROBIN THICKE LOST WITHOUT U 1^17368850» 46 35 28 THE FRAY HOW TO SAVE A LIFE Epie 68697072302 (ARV) 
47 / SHIRLEY BASSEY GET THE PARTY STARTED 
48 43 FERGIE . 
49 60 LINKIN PARK WHAT l'VE DONE V(»WM^W762C01,C|(» 50 41 29 MIKA GRACE KELLY® 
51 56 18 MIKA LOVE TODAY Cu.toc.i/ribnd 1752069 (II) 52 18 7 BIFFY CLYRO FOLDING STARS 
53 0 18 CHRISTINA AGUILERA CANDYMAN o RC4 14RV1 54 48 < FALL OUT BOY THE TAKE OVER THE BREAKS OVER UBt»717393771» 55 5, 20 AVRIL LAVIGNE GIRLFRIEND 
56 54 47 SNOW PATROL CHASING CARS Fietwi 1704397 M 57 57 13 ARMAND VAN HELDEN NYC BEAT euthem F'éd ECB113C0S C8THD 58 53 25 KAISER CHIEFSRUBY BlW^BllllU»»)!» 59 62 13 THE FRAY OVER MY HEAD (CABLE CAR) (fhwi/JchnsOT) EMI (SUdê/Wng) Et» 88697012832 (ARV) 60 52 » AKON DONT MATTER UniwfPî) 17341751» 61 47 KELLY CLARKSON NEVER AGAIN RCA 88697110752 (ARV) 62 c MARK RONSON FEAT DANIEL MERRIWEATHER STOP ME  
63 37 SUNFREAKZ FEAT ANDRE^BRITTON COUNTING DOWN THE PAYS ^ 
64 « » BOBBY VALENTINO FEAT TIMBALAND ANONYMOUS 
65 36 LEEMEADANY DREAM WILL DO Widor 17397851» 66 53 3 GWEN STEFANI 4 IN THE MORNING 
67 AMY WINEHOUSE TEARS DRY ON THEIR OWN 0 Isl^WIlMlU) 68 42 7 THE HOLLOWAYS GENERATOR (bngerAVinsUrôcy) TVT (SLipper/Jackscn) TVT TV61362 (P) 69 18 ALEX GAUDINO FEAT. CRYSTAL WATERS DESTINATION CALABRIA^ 
70 31 EDITO^I^RSOuS THE HOSPITAL DOORS 
71 33 TAKE THAT|iATIENCE  
72 38 AMY WINEHOUSE REHAB 
73 c >14 AMY WINEHOUSE BACK TO BLACK 
74 FRANKIE VALLI/THE FOUR SEASONS BEGGIN 679 67V1146C0 («QATCD» 75 € > 16 NE-YO BECAUSE OF YOU MJam 17325791» ■ Si" ,.5(K ■ HighKt New Entiy ® Platiaim (600.000) ® Sihtr (200,000) ■ Highesl CL.-nbcr ® GoM (400000) O download-only fermai 

SSf*,* OriUYGOo'l SWnKô WRSOiWONMIROyWW S ÎT SEi HOSPITAL ÎHESÎSTHEHEB !S S5 ÏÏeSMY6 

sales of 9,764, and is uniikely to climb higiier, havlng been fnlly released 

from tlie band's 
Tlie Tigers, 
Love Alone Is Not Enoughand helps to spark a 33.6% 

album Hand Built 

H ■IH'IHH r sa ; 3 TIMBALAND FEAT. D0E/KER1HILS0N THE V/AVI ARE Utow 2 2 KATE NASH FOUNDATIONS fa™ 3 1 RIHANNA FEAT. JAY-Z UMBRE11A MSm 4 4 FERGIE BIGGIRLS DONT CRY ASM 5 5 ENRIQUE IGLESIAS DO YOU KNOW Wbw 6 6 THE HOOSIERS WORRIED ABOUT RAY 7 7 AVRIL LAVIGNE WHEN YOt/RE GONE RCA 8 GROOVE ARMADA SONG 4 MUTYA ( 
ÉOI MAN1C STREET PREACHERSAUTUMNSONG Cc^ ni MARK RONSON FEAT. ULY ALLEN OH MYGOD c 12^1 GYM CLASS HEROES CUPID'S CHOKEHOLD B 13 

M NATASHA BEDINGflELO SOULMATE R. 
"1 S NELLY FURTADO SAY IT RIGHT Jete 
wHit MAROON 5 MAKES ME WONDER aw. S i7 AMY MACDONALD MR. ROCK AND ROLL 
19] 2o ; TAKETHATSH1NE 20 10 MY CHEMICAL ROMANCE TEENAGERS 21118^ MUTYA BUENA REAL GIRL 4th4e 22 22 GWEN STEFANI FEAT. AKON THE SWEET ESCAPE h 230 NEWTON FAULKNER DREAM CATCH ME u 24 21 BEYONCE & SHAKIRA BEAUT1FUL LIAR i 25^3 PINK LEAVE ME ALONE d'M LÛNELY) lOlWHANNASHUTUP AND DRIVE V ,?5| MIKA GRACE KELLY Casaten 20 m JACK PENATE TORN ON THE PLATFORM XL R- 29® SNOW PATROL CHASING CARS 30 Ol AMER1EGOUA WORK RCA 31129 THE FRAY HOW TO SAVE A UFE EK 32(321 THE FRAY OVER MY HEAD (CABLE CAR) 33 m YVES LAROCK RISE UP 341241 KELLY ROWLAND FEAT. EVE UKE THIS 
m TIMBALAND/FURTADO/TIMBERLAKE GIVE IT TO ME ir 
37| O | TRAVIS SELFISH JEAN Indc-penSente | 38 0lPlAINWHrTErSHEYTHEREDEULAH An^: 39126] HELLOGOODBYE HERE (IN YOUR ARMS) o 401271 RINGS OF LEON FANS Hand Me Cown TJ» Officiai UK Charis Company 2007 
1 y 

TIMBALAND FEAT. DOE/KERIHILSON THE WAY1 ARE INTERSCÛPE 2 : MANIC STREET PREACHERS AUTUMNSONG cotUMS» 3 i RIHANNA FEAT. JAY-Z UMBRELLA KF3M 4 2 FERGIE BIG G1RLS DONT CRY KM 5 T KATE NASH FOUNDATIONS 6 3 ENRIQUE IGLESIAS DO YOU KNOW INTTPSCÛPE 7 AVRIL LAVIGNE WHEN YOLFRE GONE 8 GROOVE ARMADA SONG 4 MUTYA CousimA 9 MIKA BIG GIRL (YOU ARE BEAUTIFUU casabuikaasiai® 10 CAST OF HIGH SCHOOL MUSICAL 2 WHAT TIME IS IT VOIT DKHÏ T AMY MACDONALD MR ROCK & ROLL ranoo 12 ¥ NINE BUCK ALPS BURN FASTER SA» 13 ] ARCTIC MONKEYS FLUORESCENT ADOLESCENT WMINO I® 14 "01 | NATASHA BEDINGFIELD SOULMATE IWSOŒKC 15 : FUNERAL FOR A FRIEND WALK AWAY « 16 u MY CHEMICAL ROMANCE TEENAGERS 17 12 LEEMEADANY DREAM Wia DO FASOIMI 18 17 THE HOOSIERS WORRIED ABOUT RAY B» 19 10 MARK RONSON FEAT. L1LY ALLEN OH MY GOD OXUMBIA 20 21 H SHIRLEY BASSEY GET THE PARTY STARTED srax s Bsœa 22 ROBIN THICKE LOST WITHOUT U INTHSCOPf 23 T" BIFFY CLYRO FOLDING STARS mMU» 24 18 25 U | NEWTON FAULKNER DREAM CATCH ME «a.* raim 26 n IKORN EVOLUTION 27 1 HELLOGOODBYE HERE (IN YOUR ARMS) ™ 28 SUNFREAKZ FEAT. ANDREA BRITTON COUNTING DOWN THE DAYS FCSIIHA 29 1 DRACONETTE TAKE IT UKE A MAN 30 29 1 BOBBY VALENTINO FEAT. TIMBALAND ANONYMOUS © H* Oîfîdal UK Charts Company 2007 

? 
1 the sales and airplay charts published in Music Week are also i/ailable online every Sunday evening at www.musicweek.com 



Albums 

Â 

TV star Paul Potts makes it two weeks at 
number one, comfortably ahead of closest 
riva! Timbaland, while there are just three 
new entries in the Top 75 

ORIGINAL CAST RECORDING JOSEPH & THI AVEHGED SEVENFDLD ALL EXCESS 
THE EAGLES FAREWELL TOUR - LM FROM MELBOURNE 
VARIOMSGLASTONBURY 2PAC FEAT. aTON JOHN THE BEST MJS1C VIDEOS 50 CENT THE BEST MUSIC VIDEOS 

IYNYRD SKYNYRD FREEBIRD - THE M0V1E & THE TRIBUTE TOUR 
HNK UVE FROM WEMBLEY ARENA B1UY FHRYHIS WONDROUS STORY 

PAUL WEUER1NT0 TOMQRROW DENNIS LOCORRIERE THE UNIQUE VOICE OE DR HOOK MICHAEL FLATLEY CELT1C T1GER 
THE SMXTHS1NSIDE THE SM1THS LEO ZEPPELIN SONG REMAINS THE SAME PINKFLOVD THE WALL 
FREDDIE MERCURY LOVER OF LJFE SINGER OF SONGS ROBBIE WILLIAMS WHAT WE D1D LAST SUMMER 

2 2 VARIOUS CLASSIC FRANCE NATION M«iir,ois.ai(U) 3 1 410 VARIOUSR&BIDVE COLLECTION UMnalTVto 
VARIOUS MY SONGS u«wnalTV(U) 

8|0 VARIOUS 101 CLUB ANTHEMS 
;-9(16 OSTHAIRSPRAY tea failli 
uiO VARIOUS THE SATURDAY SESSIONS ■ THE DERMOT emi vijin i£) 
13) 7 VARIOUS HAROCORE 2007 - THE NEW GENERATION ya^oi s»nd m 
ISj 9 VARIOUS 100 HUGE HITS OF REGGAE SMU^tvih 
17(10 VARIOUS NOW THATS WHAT ICALL MUSIC 66 iq 
19 O VARIOUS THE BEST D1SC0 IN TDWN Urâoviivnj) 

MlUKCtolsCmwifïOO? 

■ i AMY WINEHOUSE BACK TO BLACK tod 
3: 2 TARE THAT BEAUTIFUL WORLD Wïd». 
5; 5 KAISER CHIEFS YOURS TRULY. ANGRY MOB 
7 7 SNOW PATROL EYES OPEN 
99 JUSTIN TIMBERLAKE FUTURESEX/LOVESOUNDS J» 
nu THE FRATELL1S COSTELtû MUSIC 
13 B THE FRAY HOW TO SAVE A U FE Epie 
15,14 THE VIEW HATSOFFTO THE BUSKERS m 
17 17 FALL OUT BOY INFINI TY ON HIGH Hc>t«n- 
19 19 KINGS OF LEON BECAUSE OFTHE TIMES toufett» 

■ v.m 

The Officiai UK 

Romance's album, The Black Parade, 

68-52-44-36-23. Already MCR's biggcst seller, it 

overall tally to 432.632. Ils current cliart 

f 
2 

, PAUL POHS ONE CHANCE J 
JimUNDSHOCKVALUE ln,e— 

3 4 25 MII^LIŒIN CARTOON MOTION ® 2 
4 7 17 KINGS OF LEON BECAUSE OF THE TIMES ® MM(tom88M70;,œw(iV) 
5 3 7 TRAVELINC WILBURYS COLLECTION 
6 8 3, AMY WINEHOUSE BACK TO BLACK ® e ®. «invm™ 
7 12 15 MARK RONSON VERSION® 
8 9 49 JAKE THAT NEVER FORGET - THE ULT1MATE COLLECTION 
9 7 3 THE ENEMY WE1L LIVE AND DIE IN THESE TOWNS toMtea64m88K(CIN) 
10 H 8 RIHANNA GOOD GIRL GONE BAD ® 
■ M GARBAGEABSOLUTE w dvkir Wamr Braltoî 514)224892 (CINI 12 r BARBRA STREISAND THE ESSENTIAL® BemiVef/f^eT^/GoWPerry/Strtisand/VjnoiB Columbia 5062572 (TEN) B 59 NELLYFURTADOLOOSE®2®2 

14 m 14 ARCTIC MONKEYS FAVOURITE WORST NIGHTMARE® 
15 16 46 JUSTIN TIMBERLAKE FUTURESEX/LOVESOUNDS® 2® ! Ji<s8m870t82(A|!V) 
16 14 9 ROD STEWART THE COMPLETE AMERICAN SONGBOOK l-4jfroTOJ6.2(#Rïi 
17 19 53 ULY ALLEN ALRIGHT, STILL® 2 
18 18 15 AVRIL LAVIGNE THE BEST DAMN THING Dr Lute/Walker/CavalkVWhiUey RCA 88697094862 (ARV) 19 21 12 FERGIETHE DUTCHESS 
20 26 » TAKE THAT BEAUTIFUL WORLD® 6® 2 Shanks Pdydor 1715551 (U) 21 s 3 EDITORS AN END HSSfA START 
22 22 43 THEJKILLERS SAM'S TOWN ® 3 
23 36 40 MY CHEMICAL ROMANCE THE BLACK PARADE 
24 23 8 NATASHA BEDINGFIELD NB 
25 19 4 THECHEMICAL BROTHERS WE ARE THE NIGHT ® 
26 30 46 THE FRATELLIS COSTELLO MUSIC® 3 WN' Fitol 1707191 «Il 27 31 69 PINKI'M NOTDEAD® 3®i 
28 32 53 PAOLO NUTINI THESE STREETS ® 2 
29 20 3 CHERRY GHOST THIRST FOR ROMANCE He jitriv HVNIPS9CD (D 30 29 24 THE FRAY HOW TO SAVE A LIFE ® 
31 24 21 CASCADA EVERY TIME WE TOUCH ® Maman/Yanou M Am|jnrf ^ H fil0BrcD6l (amOAD 32 27 7 THE POLICE THE POLICE® Gfay/Padqham/The Pdico ^ f f/M^oe ]Wj4 33 33 53 RAZORUGHT RAZORLIGHT ® 4 
34 43 51 ^L^EHOUSE FRANK® ' 
35 39 65 SNOW PATROL EYES OPEN® 6® 2 JaCb"'eLee  ^9853361(111 36 54 1 KSiiJ.W0NT BE S00N BEFORE LONG 37 42 SE„GiES1AS insomniac 38 37 52 

BIFFYCLYRO-19 
CAIVINHARRISW CASCADA31 CHERfTi' GHOST 29 



Albums Chart 

# /„ M 
39 21 1 NTERPOLOUR LOVE TO ADMIRE 
40 46 28 3ASIS STOP THE CLOCKS ® 3 osiv'Coyle/Mofm/SanJy/Balcîidor/Slent Big Broltw RKI0C036X (V/TEK) 
41 25 5 (ELLY CLARKSON MY DECEMBER RCA 88697069002(»RV) 42 50 UNKIN PARK MINUTES TO MIDNIGHT 

i 43 63 AKON KONVICTED fn» Km»! UWVB0007968022 88 44 45 25 FALL OUI BOY INFINITY ON HIGH ® 
45 34 THE WHITE STRIPES ICKY THUMP XL Xir0271 N/lHEl 46 à SUM 41 UNDERCLASS HERO Mereurv 174178108 47 \, KASABIAN EMPIRE® 
48 THETHRILLSTEENAGER «42.007X3037® 49 49 8 BIFFY CLYRO PUZZLE® ktoto UUFto 25616997631CIH) 50 41 25 (LAXONS MYTHS OF THE NEAR FUTURE ® Rme RINSELP1 (0) 
51 « 137 THEKILLERS H0TFUSS®4 Sallira/TliîKtoVnnitn VMnoUZABMlKUl 52 52 22 (AISER CHIEFS YOURS TRULY ANGRY MOB ® 
53 53 21 JAM1R0QUAI HIGH TIMES SINGLES 1992-2006 ® ; JnK4.7SmllV«ota6Sl[Hi^lieP0»A'Jiiajs Colunibb 886970199621AIM 54 33 3 THE SMASHING PUMPKINS ZEITGEIST ^9362499780,0161 
55 68 7 DIZZEE RASCAL MATHS & ENGLISH ® XU1CD273WHD 
56 48 3 BARBRA STREISAND LIVE IN CONCERT 2006 Colinnb-j SNY7019222 iARV) 
57 33 CROWDED HOUSE TIME ON EARTH ® 3,60212E 
58 66 a PIGEON DETECTIVES WAIT FOR ME ® 16.8*07180300067180 
59 44 3 SHIRLEY BASSEY GET THE PARTY STARTED Birrd 15BRCD005 {UwnTOd 
60 67 101 SNOW PATROL FINAL STRAW ®, ®, 
61 61 45 SCISSOR SISTERS TA-DAH ® 4 Babjdaddy/Grech-Maniucrat 170503'(U, 

62 G 9 MANIC STREET PREACHERS SEND AWAY THE TIGERS^ 
63 G 6 GROOVE ARMADA SOUNDBOY ROCK 88697076862, A™ 
64 33 17 ARCADE FIRE NEON BIBLE® S»»<a 1723674 «11 

7" MUTYA BUENAR EALGIRL® ._.ua_i..".nTâGk 
66 60 32 [hejweet ESCAPE ® 
67 G 79 ROAD-THEBESTOF®5®7 

40 :R LIBERTAD 8CA 68697109682 WRV1 
69 n a 1CREATED DISCO 06-. i™,»», 

|PARAMORE RIOT 
BEYONCE B'DAY ® ^ mmmmi 

ri IKETMAN-THE DEFINITIVE HITS® Xteïifï 1126850 08 
73 ITHE FEELING TWELVE STOPS AND HOME ® 2 10.6,9857881 (01 

u RAYQUINN DOINGIT MY WAY 
I=;e;bub^a^ ir™ible  

of hit singles, and 
sellincj 534,797 

singles at ail. Tlielr newset, Underclass Herc 
debuting this 

ARCTIC MONKEYS FLUORESCENT AOOIESCENT JACK PENATE TORN ON THE PLATFORM REVEREND & THE MAKERS HEAWWEICHT CHAF/P10N OF THE WORLD ■■■■. 
JOCELYN BROWN FROM HULL TO K1NGS CRI AUB1VS ROCKEFEUERSEXUALHEAUNG THE GO! TEAM GR1P L1KE A VICE H1GH CONTRAST IF WE EVER JARV1S COCKER FAT CHILDREN THE WRITE STR1PESICKYTHUMP 

ARCTIC KCNKEYS FMI IRIII WCSS1 WGHIMASi DIZZEE RASCAL MATHS & ENGUSH PIGEON DETECTIVES WAITFQRME THE WHITE STRIPES [CKY THUMP THE KINKS THE ULTIMATE COliECTION GOSSIP STANDING IN THE WAV OF CONTROL ARCTIC MONKEYS WHATEVER PE( IM, THATS WHAT TM NOT 
RODRIGO Y GABR1EIA RODRIGO V GABR1ELA ARCADE F1REFUNERAL 

E MY CHEMICAL ROMANCE THE BLACK PARADE 
BIFFYCLYRO PUZZLE UNKIN PARK MINUTES TO MIDN1GHT L1NKIN PARK METEORA NILE ITHYPHALLiC 



quitegreat communications - national and régional publicity helping to break 
new talent right through to full label pr représentation from curb to ujc from island to believer from wsm to emi. 
redlands - marketing and project management - specialising in creative ideas to ignite sales, 
decade - indie pr. - from ryko to cooking vinyl, red flag to poptones; one little indian to spv. 
grSconsumer pr - from kids tv pr to movie pr from books to dvds. 
grSonline pr - online buzz building through to full online pr campaigns. 
grSstreet promotions - helping to drive sales directly and effectively. 
grBdesign - sleeves to sites, 
prettygreat - styling. 

www.quitegreat.co.uk 

T: 01223 410000 E: harvey@quitegreat.co.uk 


