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In this week's issue: Retail ravamps online presence; 
UK talent makes gains abroad. Plus: the charts in full 
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"The talk of the industry... voices of astonishing purity, 
richness, clarity and power" The Guardian 

"There is little doubt in our mind about the potential of these 
identical twins" Music Week 

"A cross between II Divo and Westlife" The Sun 
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Specialists up 
the ante online 
Retailersboosttheir online 
businesses, as HMV revamps 
its website and Virgin 
capitalises on a Channel 
Islands base p3 

UK talent makes 
gains overseas 
Mika's Life In Cartoon 
Motion album leads sales 
successes of UK-signed 
talent in international 
territories p5 

The sounds of 
classicai's future 
The ctassical majors are 
showing remarkable vigour 
forasector whichwas writtenoffby certain 
doomsayers p6-7 
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pie in publishing 
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latest publishing shares, 
which sees the market 
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© 'it would be a mistake to believe the 
route into international success can only 
begin at JFK or LAX - Editorial, p8 

Your guide to the latest news from the music industry 
rrnmrmÊÊm 
Female UKacts 
on MTV shortlist « Amy Winehouse and Lily Allen have both been nominated for best newcomer at the 2007 MTV Video Music Awards, to be held in Las Vegas next montli. • Advertising-funded download model Spiralfrog bas finally launched in beta version, with an officiai US launch reportedly planned before the end of the year. 

© Enter Shikari and My Chemical Romance have picked up four award 
Kerrang! Awards, set to take place on August 23. • The BRI is to hold a music industry 

offering the winner a $lm (£0.49m) record contact with Bodog Music, ® Warner has defended its Bananarama covermount promotion with The Mai! On Sunday, saying that it represented a "spécifie opportunity as a chance to re-invigorate awareness of the band's wider catalogue" as well 
fortheoming single and album. • NME publisher IRC Ignite is launching NME mobile, a mobile service allowing music fans to access the magazine's content using their 
• Bntain's national tourism agency 
with EMI Music tohelp drive awareness of Britain as a tourist destination by highlighting its rock and pop music héritage • Independent internet radio network Piay Radio UK has created marketing product Play Instore, which will allow businesses of any size to have their own bespoke, in-storc radio station, • The Slxties radio pirates relive August 1967 p4 

EMI Publishing 
strengthens lead 

EMI Music Publishing further extended its lead in the publishing 
283% of the combined markeL 

• Revenues at EMI fell 51% < constant currency basis for the 18 weeks to August 6 2007, despite a strong performance at EMI Publishi Revenues at the publisher increased by^ 119% for the quarter, againsl a 13 décliné for recorded music. Digital revenues increased 26.0%, while physical product revenues fell 19,8%. © Warner Music Group spent $8m (£4m) trying to acquire EMI Group, according to its latest third quarter results. The major also reported total revenues o/ $804m (£402m). for the period endèd June 30,2007, down 5.0% on a constant currency 
ICSTIS has fined G £17500 and issued a formai reprimand after finding the company in serious breach of its code of 

35% in the s The company posted i $I04bn (£515m) for the three months to June 30, from $768.23m (£380.6m) in the same quarter last year. •The BRI, IFPI and German national police have raided two premises in Frankfurt, recovering approximately 41000 pressed dises intended for sale in Geimany and 
® Sainsbury's is to hold an "Entertainment PriceBlitz"thi5 summer offering music, books, games and DVDs at reduced prices, and is calling on music companies to get involved in the promotion. • Fox's Interactive unit largely made up of social networking site MySpace, has seen a profit of $10m (£5m) on $550m (£225m) of revenue for the financial year ending July 30, • Higher ticket prices have helped 

_ , !i2007  s <& Sou/magazine has 'discontinued publication and gone i ^hortlv after reaching its IPOOth issue. A statemeht issued said fûrther détails of a new publishing liaison for the 41-year-old magazine would be expected to be confirmed in t two months. JAudioprlîCeisui1 uin , ^ developer Waves Audio has kicked off investigations aimed at discovering and collecting payment from unauthorised users of its software. • US industry body the National Music Publishers' Association has joined a tar-ranging mix of companies in a class action lawsuit against YouTube, alleging massive copyright 
• The first speaker names are revealed for Music Week's Live & Direct conférence, p5 • Channel Four's Album Chart Show is to become the first music TV show to appear in virtual world Second Life. ® UK artists' share of French and German album sales is rising. p5 

Songwiitei'Lee 
Hazlewood dies 
• Singer-songwriter Lee Hazlewood has died at the âge of 78, after a three-year battle against cancer. Hazlewood wrote and produced many of Nancy Sinatra's biggest hits, including These Boots Are Made For Walkin', © Barbara Salisbury, formerly art director and press officer with CBS and Polydor, | 

Among the acts she worked with were David Bowie, Def Leppard and David Essex. Her funeral is taking placed at 12 noon this coming Wednesday at Magdalene Cemetery, Oriel Avenue. Gorlestbn On Sea, Great Yarmouth. \® Lily Allen has had her US visa :elledat Los Angeles airport, lortedly in connection to her ^involvement in an incident outside a London nightdub in Mardi, which resulted in a caution for common 

Lily Allen: US visa problems 

® The MMF's fir Jon Webster air organisations industry profila p5 

Warner-Chappell 
înks library deal 
O Wanier/Chappell has struck a deal to buy leading production music library Non-Stop Music. The deal will give the music publisher access to a library of more than 35,000 song titles for licensing to film, televisio 

i of London venue The Spitz have issued a plca for potential accommodators to corne forward, as the venue faces éviction from its Spitalfields home in seven weeks' time. The venue, which last week hostcd South Caroline act Iron & Wine (pictured), was informed in Api il by Spitalfields Market owner Ballymore Properties tliat it would be evicted from its premises at the endof Septembi Spitz ' 

pcople sign the Save The Spitz pétition which, for a 250-capacrty venue, lias been staggering," says Orton. "In the meantime, we will be pi omotlng one-off shows at varîous venues under the Spitz banner until a permanent building can be found." Orton adds tliat anyone with a similar capacity venue as near as possible to the SpitzLs East London location should email rupertn spitz.co.uk. 

Kelly Clarkson manager Jeff Kwatinetz, according to reports. Acts managed by Kwatinetz's company The Firm include Kom and Enrique Iglesias. • TlieMusicians'Union and the Institute of Practitioners in Advertising have signed an agreement which aims to reverse the trend of orchestral music for advertising soundtacks being outsourced to Eastern Europe. ® Sony BMG has teamed up with games maker NanaOn-Sha to launch a new "visualiser game" for Apple's video IPod. Musika, which is available on the iTunes Music Store, créâtes screen visuals using the title of any 
• HMV has exchangeda^onditional contract for the original Fopp store in Glasgow, which it hopes to re-open by the end of AugusL Music Week learns. ® Nokia and Microsoft are reportedly teaming up to create their own music download store. The news cornes after Nokia said that it was to use Microsoft's PlayReady DRM technology for its fortheoming mobile entertainment devices. 



News 

Specialist retailers overhaul online ventures to cash in on internet mail-order success 

HMV gets doser to internet boom 
the value of£18 tobe imported from the Channel Islands into the UK without paying VAT, and therefore can be sold at reduced prices. HMV already opérâtes a distri- bution centre from Guemsey and Play.com is owned by Play Limited, which is registered in Jersey. Virgin Retail marketing and e- commence director Steve Kincaid admits that the re-Iaunch was an attempt to catch up with its rivais in the online arena. 

nie online retail boom 

HMVs6 sCpSsfri^d where^stfr^re t^U betbkto 

ms, 
rs: 

sr«.B 
had a 1.7% share of the physical mechanismthat 

Music Week fast-forwards to dynamic and radical relaunch 
/SSypiv Next week will information and improved 

agency This Is Real Art, as well as a range of new content elements, new charts and a new focus on the changmg music business. In addition, the data offered online will be transformed with the launch of a new data service on musicweek.com offering deeper 
inovation and talent • the crucial attributes which will drive our industry forward. "This is part of an ongoing 

prïnt including: ■ Music Upfront, highlighting the activity behind the biggest releases of the coming six weeks. ■ a range of digital charts, reflecting exposure of music across the digital divide. ■ new Adult Contemporary, 

ice, offering th listing as a pdf. This pdf will also be available as a download from musicweek.com. The email will be sent free to any silïïîcnhcrs who request it cvecyFriday: the service will (/eplaceTlie two pages of new 
number (which appears on the plastic bag which your magazine is delîvered in) to 

THEPLAYLIST 

ORSON ROYWORLD Alift No Party Dust (Virgin) (Mercury) Stunning, melody- 
JOELEANAND KITTY, THE J1NG JANG LEWIS DANCE About You Hey DJ (Positiva) (Island) C-listed at RI, on A Kelly Clarkson- Vinyl) 
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Radio acknowledges debt to Sixties 
pirates, as vétérans gather at event 
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Fair play for US airplay as 

Congress reviews royalties 

te UK music industry is tuming ' 



NewMMFchiefhopes 

to raise their profile 

British-signed acts flourish in key European markets 

Mika leads UK sales 

successes in Europe 

WF 
by Ben Cardew Mika's Life In Cartoon Motion is this week dosing in on 2m sales outside of the UK, with the artist expected to spend a fourtli week at the top of the French albums charL The Universal act's internation- al success, which has also reached Australie, Italy, Belgiui 

S 

enjoyed partiel lar success in Gcr- raany: 18 of the ît-selling UK title Australia, Italy, Belgium, Germany, Top 40 best-seumg UK titles were selhng 
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With the UK's major labels nurturing a wealth of new mainstream classical talent, the genre 
looks increasingly likely to defy its doomsayers, writes Andrew Stewart. 

The future sonnas 

of classical mnsic 

ls there Hfe in mainstream classical recordings? Those familiar with the writings of Norman Lebrecht might expect a négative reply. The Evening Standard scribe predicted the classical industry would be finished by last year's close. Lebrecht's message was reinforced in April with the publication of Maestros, Masterpieces and Madness, his extended obituary for the industry, complété with lists of the 100 best and 20 worst recorded achievements of a defimct business. Like ail goodyams, Lebrecht's carries its share of shining truths.Yet the classical majors are showing remarkable vigour for extinct bodies. Universal Classics and Jazz (UCJ) recently hosted a dinner for classical press and broadcasters, offering a tasty pre-prandial showreel of forthcoming core titles and declaring renewed commitraent to main- stream classics. Few could recah when Universal last rattled the core classical drum with such force. "We wanted to showwhat we've released in the past what we're releasing in the n year and tell the bigger story of cote classics," recalls UCJs général manager Mark Wilkinson. Universal's business as classical market leader has been driven of late by crossover albums and : 
releases and : suggest the company's clas- sical labels are looking to shift the balance in favour of "serious" classics. UCJ's managing director Dickon Stainer comments that news of fine core classical albums on Deutsche Grammophon, j Decca and Philips Classics | deservestobesharedwidely. I "Decca is back in business 

and is deadly serious," observes Stainer. "That's going to surprise those who wrote the label offi" Deutsche Grammophon, he adds, is in robust health, while Decca is set to announce a raft of new signings. "The hope is that the classical divisions within the majors can justify their opérations financially. They need to he commercially success- ful. It would be a disaster for us at Universal if we were the only classical division within a major company. We want to be part of a healthy, compét- itive classical business." Stainers desire for healthy compétition should be satisfied by EMI Classics and its formidable schedule of key autumn releases, many of them from exciting young classical talents. A succession of new signings, Argentine pianist Ingrid Flita and American mezzo-soprano Joyce DiDonato among them, ail deliver albums next year. The label's pro- file will also benefit from the September issue of Evgeny Kissin's EMI début dise and fresh titles from fellow pianist Leif Ove And- nes and sopranos Kate Royal and Angela Gheorghiu. Natalie Clein's recording of the Elgar Cello Concerto, backed by the Royal Liverpool Philharmonie and Vernon Handley, stands as an archétype for EMI's approach to creating marketable core ■classical titles. ||k The Septem- PBk ber release JS features an 

The market istough, but 
it's not ail doom and gloom. 
We're having fun doing these 
things Chris Crakcr, Mastcraorks 

ing. "Natalie can appeal to the wider média," notes EMI Classics UK marketing manager Lee Woolard. "She can communicate her passion for classical music outside the usual classical sphere. That doesn't mean she's selling out. The Elgar is a cornerstone of British classical music and her interprétation is a stunner. Natalie is a wonderfiil personality, a veiy modem girl who will appeal to the broader média." The unfolding story of classical industry and enterprise should secure at least a chapter on the recently-relaunched Warner Classics and Jazz (WCJ). Although catalogue exploitation remains central to the latter's revised business model, WCJ has begun to make new recordings under général manager Stefan Bown and is planning to increase activity over the next 18 months. "Catalogue isn't newsworthy" he observes. 'We are making new recordings to create a profile for WCJ and will soon announce several exciting releases." Despite contrary evidence, Norman Lebrecht the recording industry's music has become irrele- itself has entered an uptum in terms of talent and broader réception, the 
downloads," he suggests. "But the recorded part of it and the stracture that has upheld those record- ings is really a thing of the past." Few would beg to differ with the critic's structur- al analysis. The classical industry has evolved dra- matically over the pastdecade, developingmarkets for hugely popular crossover artists, beefing up catalogue exploitation and tempting connoisseurs and néophytes alike with budget lines. When it cornes to major classical labels and mainstream recording, A&R and marketing stratégies that worked during the heydays of vinyl and CD album production were tested to destruction in the Nineties. The glory days of apparently limitless studio sessions have been replacedbyfewer record- . ings, generally créât- jSÊÊÈ 
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iled by Christopher Barrott 
a unique selling proposition or carried by the réputation of a particular artist. Although Mark Wilkinson admits that Nonnan Lebrecht's book helped focus minds at UCJ, it was notthe main reason for the record company's déci- sion to beat the média drum with news of core titles. "In the last few months, we've taken on board positive and négative messages that have made us look at how we communicate that we're in the business of selling mainstream dassical music," he explains. The company has commissioned a feasibility study to explore ways of delivering core classical titles to concert audiences and exploit promotional tie-ins with live performances. "We're going to take on the detractors and sell more core classical music," Wilkinson asserts. "Public interest in classical hasn't waned. Ils for us to find créative new ways of reaching and selling to consumers." A new account of Mahler s Fifth Symphony from Gustave Dudamel and the Simon Bolivar Youth Orchestra, together with UCJ's home-grown release of baroque arias and songs from Welsh soprano Elin Manahan Thomas, stand among examples of titles likely to communicate beyond specialist classical média outlets. The story, explains Wilkinson, contains éléments of youth, talent, energy and unbridled optimism. "We're absolutelv passionate about serious classical music." hé continues. "We believe it's our duly to take classical artists to the widest possible audi- ence, without compromising their work." In corporate terms, the retums on mainstream classical recordings may be comparatively small, but the stream of exciting young artists clearly holds commercial value for labels prepared to invest in their careers. In June, Universal Classics hosted a two-day conférence for 50 Worldwide staff in London, showeasing and discussing core 

classical releases from Decca, Deutsche Gram- mophon, Philips Classics and UCJ. The meeting included performances from Nicola Benedetti, Danielle De Niesse, Jonas Kaufrnann, Elin Mana- han Thomas and Edin Karamozov. "I-Iere are five fundamentally différent artists who ail represent commercial value to the company on a global basis," notes Mark Wilkinson. In addition to auturan releases from young artists, Universal is set to unveil albums from such established names as Cecilia Bartoli, Magdalena Kozena and Juan Diego Florez. The package offers UCJ a strong platform on which to grow the cote classical market. "If we're going to engage a larger audience," notes Stainer, "we have to be dynamic about how we go about it. We need figureheads and young stars really capable of commtmicating. To most consumers, crossover and mainstream classics are meaningless distinctions: they just want to hear star performers. Performances have to be viscerally exciting in order to register." At Sony BMG, Masterworks International gén- éral manager and SVP Chris Craker is poised to make 14 new signings. Violinist Eisa Batiashvili and pianist Nikoali Tokarev, who signed deals ear- lier this year, are poised to record important new albums, while vétéran Austrian conductor Niko- laus Hamoncourt's latest thoughts on the Christ- mas Oratorio are scheduled for release in Novem- ber. Craker notes that the label has invested heavily in a studio recording of the Brahms and Komgold violin concertos with Nikolai Znaider as soloist, supported by the Vienna Philharmonia and Valéry Gergiev. It is also preparing to release a new Bach album from stellar pianist Murray Perahia next Mardi and record an ail-Beethoven dise with him. 'Tm developing great relationships with some of our stars here and have been clocking up the air 

Klass appeal indicates the way forward 
With Myleenc Klass at the helm, EM1 Classics is sucecsshilly bringîng classics to the masses. Music Week looks at how the company is attemptiug to make the genre appealing to a mainstream audience. 
and Jazz has led the way with crossover acts such as Katherine Jenkins and Aled Jones, other classical majors have struggled to originate truly mass market classics. The chart success enjoyed this year byEMI Classics Ul< with albums from Alfie Boe and Natasha Marsh suggests it has leamed from UCJ's example. Myleene's Music For Romance reinforced the point dominating the classical album chart following its July 2 release. The two-disc set the first in a sériés compiled and endorsed by Myleene Klass under the umbrella title Myleene's Music, delivered a new contacts book to the EMI Classics UK press and marketing departments. Joumalists from Hello! and Heat magazines, The Sun and The Mirror, made their way 

established connections with média outlets that would never normally answer the phone," observes EMI Classics UK marketing manager Lee Woolard. The Klass sériés, he adds, provides opportunities to generate future tabloid coverage for other EMI classical artists. "Clearly, the audience that will buy a Myleene record is not the samc audience that will buy a Leif Ove Andsnes record," says Woolard. "Public and média interest in Myleene's Music For Romance really underlines the breadth of the classical market. Working with Myleene has taught us a huge amount about communicating and selling a story about classical music to joumalists who would otherwise never Write about it" Close scrutiny of Myleene's média coverage shows that she has made no unreasonable claims about lier skills as a pianist "She recorded two simple pièces for lier album, by Satie and Ennio Monicone, which sit well with her personal sélection of classical works," Woolard explains. "Myleene is 

Thetracklist for Myleene's Music For Romance houses geins from (ahove) the EMI classical catalogue, Myleene including legendary K'ass's Music recordings by Jacqueline Du For Romance Pré and Sir Thomas Beecham, album has together with popular dominated classics from current EMI classical Classics UK signings Boe, chartssince Marsh and Natalie Clein. its July "Working with Myleene, release who's a classically trained musician, has opened doors to a big new classical audience," 
head of EMI Classics UK. "She has allowcd us to tap in to mainstream press and TV that we would otherwise never get close to. The release is about as classical as you can get, and its reaching a 
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classics are meaningless distinctions: theyjust want to hear 
star performers 

miles to hear thrilling young talent," explains Crak- er. "I admit that the market is tough, but it's not ail doom and gloom. We're having fim doing these things. It's not like we're heading off each moming to the gallows. None of us has gone under in the years since Nonnan began predicting we'd ail close down. Yes, we've had to lay people off and divert energies into crossover projects, but we're still working our catalogues and adding to them." Anthony Anderson, managing director of Select UK, underlines Craker's assessment from the per- spective of the independent classical sector. "Armageddon has been postponed!" He is con- vinced there is a viable market for classical record- ings, despite tough trading times on the UK high Street. "Consumers still want classical music," observes Anderson. "That hasn't changed, even if we have seen changes in retail and retail struc- tures. Contrary to the picture painted in Norman's book, there is still an active group of companies, majors and independents producing a large num- ber of classical records every month, raany of which we originate or distribute. Norman is talk- ing about an old model of major labels making classical recordings, which has changed. Of course, it's a challenge to sell classical titles from major and independent labels when there is less bricks-and- mortar space available for them. But it's not an impossible challenge, especially with possibilities of marketing through the internet and non-tradi- tional outlets." Sdecfs success in developing new markets and priming existing ones with budget releases on its Naxos label has doubtlessly influenced Sony BMG's décision to hand its UK classical business to Anderson and his sales team. When it cornes to selling core classics, whether on specialist indie labels or under global brands, the boss of Select Music UK is cautiously optimistic about the future. Downloading and the création of dises on demand, he says, will play an increasing part in the classical sales ecosystem, although Anderson is certain that physical product has a long life yet 



Acts should look doser to home for global success, thanks to our grovdng Europear^orofile 

A slice of the pie is on our doorstep 
chai-raingthe ears of consumers in other destinations. 
The potential prize elsewhere can be enormous. The 10 biggest mainland European music markets made up around a quarter of the world's music sales last year, an opportunity seized by the likes of Katie Melua, Placebo and Bullet For My Valentine, vvho may not get mobbed walking down Fifth Avenue but were among 2006's biggest sellers in key markets in Europe. Still, for UK acts that do break the States, they face a royalties anomaly that is as inexplicable as it is inde- fensible. As the Musicians' Union's John Smith explains on the opposite page, a coalition called musicFIRST has been set up in the US to lobby for performers to be paid each time they are played on US radio, something that happens in virtually every other territory. Although still important, radio across the pond has increasingly become a lesser factor for UK artists tiy- ing to crack America to the extent that some artists, Corinne Bailey Rae among them, have tumed into stars there with only minimal help from US radio. But when stations do eventually get round to playing them, it is only right they also start paying them. 

Paul Williams, managing editor, Music Week. CMP Information. First Floor, Ludgate House, 245 Blackfriars Road, 

Breaking America remains the ultimate global aspira- tion for many UK artists - and it is an understandable one. The country is, after ail, the home of rock 'n' roll, the biggest music market in the world, the potential gateway to other territories and, for good measure, they (almost, anyway) speak the same language as us. But an over-obsession with the States can resuit in missed opportunities elsewhere. Newly-published BPI research reveals that British artists last year per- formed better in France and Gennany than they have for some time. The UK's share of artist album sales in Germany, the continent's biggest music market, rose from 14.7% in 2005 to 19.9% last year, while in the notoriously doraestic-dominated France the UK claimed 10.7% of artist album sales, compared to a far more modest 7.3% as recently as 2004. As the likes of James Blunt, Snow Patrol, Amy Winehouse and their respective labels can testify, focusing on the US can bring incredible rewards, but it would be a mistake to believe the route into interna- tional success can only begin at JFK or LAK. Too often, it seems, a lot of time, effort and money is wast- ed pursuing an act's American dream when their music will have a much more realistic chance of 
Joîn the club... or 
maybe not 
Remember where you heard it: He once publidy dedared his admiration for Status Quo, despite "banning" them from Radio One, Now Radio Academy director Trevor Dann 
Chairing a panel at his organisations A Célébration Of Offshore Radio event (see below) the other weekend to mark 40 years since the Sixties pirates, he revealed he had been thefounding member of NotUngham High S ' Tony Blackbum f Society. "Sadiy it only had one member," he said as he turned on stage to Blackbum himself. "I tried to get my friend Alan to join, but he didn't think you were any good."... The Sixties stations might have been n 
news gathering skills were another 

matter. "We used to nick it ail from the BBC, word for word," confessed former Caroline newsreader Nick Bailey... The pending démolition of Camden's Stables Market home to Proud Galleries, to make way for high street chains is a very bad thing indeed. And ifs notjust us that thinks so. Kate Nash performed a secret show at the Boogaloo pub last thursday night on behalf of the Save Camden Stables Market campaign... Meanwhile, the Another Music Another Kitchen club night celebrated ils first birthday at the venue the same night The Courteeners 

:pulled on him after spilling a pint...Equally raucous are Enter Shikari. After the band's infamous instore appearance at HMV earlier 
have learned their lessons. It appears not The band performed at the Virgin 

Megastore on London's Oxford Street for the Kerrang! Day of Rock last week and managed to break the Megastores' record for stagedivers durîng their set, with an impressive 28, However, Dooley prefers Turisas, a band ably described as "a bunch of Vikings from Finland", who appeared soaked in blood at the event with what looked like a dead rabbit dangling from one membehs beit LordyL On an A&R tip, EMI Publishing has signed Primary 1 The group are working with praducer Paul Epworth, and are at présent unsigned for records... And finally some good news: the music industry is officially the brainiest in the entertainment sector. At the Sainsbury's entertainment conférence last week the Company held its now traditional quiz, Which saw the music 
(third) and stomp the poor DVD industry (last). So cheer up. Sales may be down but yoifre very spécial. 

Who needs Pirates Of The Caribbean when you can have three pirates of ™ Sorties? Emperor Rosko, Johnuie Walker and Robbie Date were part of 
a Radio Academy reunion event the Saturday to mark 40 yeai-s 
smce Tony Bonn pulled the plun on offshore radio stations. The Marine 
OffencesActcoukWt stop Walker and Dale, who defiantly continued on 
Mo Caroline after the tegislation taloc", 0 0 Aui"lst 1967. Their 

pirata. ÙKln.lin,, f Rouan O'Reilly. 

"Oh how we love bunting. It brings ont the fête-going child in ail of us, doesnîit? Colourful, innocent, triangular, wliat's not to like? But what we love MORE than bunting itself is an actual fête, the Innocent Village Fête, since you ask." 
star. OK that's probably not really news, given his long litany of Worldwide hits. But this quality means that he can play a venue as cavernous as the 02 and still leave the audience feeling like they've had a nice personalised rocking, rather than the bland enormodrome-isms of certain nameless if not blamcless performers." WEDNESDAY; "Patrick Watson is a unique talent. Kind of awkward, at times 'confused' (he's dyslexie and pointed ont that he kept thinking the audience was behind him), he resembles a kind of Huckleberry Finn/arty type, as he swigs bis beer on stage, ririfting from his keyboards to the microphone with awkwardness." To read the full en weblog, go to wwi on Dooley's 
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Konchiwa Robyn on Island hopping 

Back in the Top 10 after a nine-year chart hiatus, Swedish artist ilolipi talks to Music Week 
about lier new joint venture relationship with Island Records and the benefits of the DIY route 

Swedish pop star Robyn is :ntly enjoying her first appearance in the Ul< singles chart for nine years. After self- releasing the associated album r own label Konichiwa Records in April, she is now enjoying an enforccd UK release via a joint venture deai with Island Records. Witli Every Heartbeat entered the chart at number five last week. 
You had a lot of labels fighting for the record this time. What was it about the Island deal that appealed to you? The structure of the deal was really important, I didn't want to compromise the freedom l've built up through my own company. This is a joint venture deal where my creative influence is just as strong as before, but at the same timel am 

Why do you think the tr major label relationship is such a source of frustration for artists? There are a lot of things. It's hard for labels to work with artists who 

they want to do. For artists that do have a clear vision but are not really in full control yet, it can be equally frustrating. A lot of artists need time to develop and when you're in that development stage [of your career] it's very difficult to work with a major, because often they don't really want to listen to your 
Was that a frustration you felt in your time with BMG and Jive? Yes, I was in that situation for a long time. I knew I wanted to grow as an artist but I couldn't because the média companies are not really ready to listen unless you really shove it down their throats. I had to go back and separate myself from them and really corne back strong. 

How does your new deal with Island compare with your previous relationship with the 
I don't think you can compare it. Tm entering this major deal with 10 years of experience, with my own record company and my own album that I have recorded and paid for myself, my own videos, my own management and there is total creative freedom. It is a very equal deal between me and Island which 
artist deal. Konichiwa Records operated independently prior to the new 

dcaf What drove its création? 
AM 2005.1 set it up together witl two freelancers who I worked with earlier in the Swedish music industry and a business manager; I had no management at that point. When I decided to take the record outside of Scandinavia. I got in contact with DEF Management and we decided to set Konichiwa up as. 
Having been on both sides of the fence - major and independent - what are the benefits you experience as an independent 
I can control where I spend my money. I can control how the record is presented to radio and média. If you're in a traditional artist deal, it's very hard for the artist to stay in control of how much money is spent on marketing and videos. Maybe you don't want to do a TV campaign; 
fanbase'through MySpace or digital stuff. In the UK the setup was necessary to get the other labels 
right way, because now Tm in a situation where I signed the deal I wanted to sign, I wouldn't have been able to do that six months ago. How involved are you personally in the business aspect of your career now? And how healthy is that for an artist? In a sense it's boring that you have 

but thafs really what you have to do. The financial situation for an artist créâtes security and calm, a feeling that you're safe and nobody is really fucking with you and that is what you need to have a good creative situation. Are record sales still important to you in the bigger scheme of 
Formi as much based on 
they are still very important. Thafs how you get a good relationship with your distributor, and it's your 

Id you have considered a al that incorporated other eas of your încome, such as îrchandise or touring? 

my records on my own, but right now the business is really changing. You can do a lot of things that you couldn't do before and probably won't be able to do in five years. There are no rules right now and the people that are going to do well in a couple of years are the people that are willing to take risks now. This window is not going to open in five or 10 years when people have found 
physically and digitally no 

US radio must sign up and start paying ont royalties 
No anomaly is more shocking in the music sector today than the absence of a broadeasting right 
played on the radio m almost any démocratie, free market country in the world - across the EU, in Latin America and Asia - they are entitled to a royalty payment. The US, hovvever, is one of a small group of countries, închiding China, North Korea and Iran, where artists are not entitled to such a payment. This situation, in the largest corporate radio market in the world, is a devastating blow to musicians Worldwide. Many of them are not especially wealthy - 

estimated 20bn music files were illegally downloaded last year. Artists get no money from these illégal downloads of their work and this has hit many of them 
The US corporate radio 
industry has always 
argued that playing our 
tracks is promotional 
and that artists should 
be grateful forairtime 

What led to this totally unfair state of affairs? The US coiporate radio industry has always argued that playing our tracks is "promolional" and that artists should be grateful for the airtime. That is certainly one way of looking at it. Another is that 
now that their largest traditional these radio sti revenue stream is under threat. listeners. The CD sales are falling and an lure the adver 

Take away the music and most of those radio stations do not have a valid proposition for listeners. More than any other reason, people listen to a radio station because it plays the music they like - our music. That is why radio reform matters to musicians. A coalition called musicFIRST has been formed in the US to campaign for the rights of artists to be paid when our work is played on the radio there. It's backed by artists from BB King to Andréa Bocelli, Brian Wilson to Jay-Z. I urge artists from around the world to support musiclTRST s campaign. If we unité and campaign to end this anomaly it could make a significant différence for many musicians on low incomes from around the 

are denied airplay royalties from foreign countries because of the lack of a redprocal right in the US. Collecting societies across the world are not paying US musicians for the extensive airplay they receive because of the absence of a broadeasting right in the United States. To achieve radio refonn we need the US Congress to change the law. If more artists from America and around the world back musicFIRST, that will give them greater clout in Washington DC to campaign for a change. Please add your voice to the call for Congress to deliver a Pair Deal for artists. Hundreds of artists internationally have already signed a letter of support for the musicFIRST campaign. British artists can do the same - go to the PPL website at www.ppluk.com to register your support for a fairness from American radio. John Smith is ç also benefit. At the mon 
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Angel Recording Studios requires Assistant to Studio Manager. Applicant must be very organised with good communication and IT skills and have past administration experience. 
Please send CV and covering letter to: lucy@angelstudios.co.uk or to Lucy Jones, Angel Recording Studios. 311 Upper Street, NI 2TU 

www.saeuk.com 

Advertise your position direct to the key r industry players Call Maria 020 7921 8315 Email maria@muslcweek.( 

SOUND 1? PERFORMANCE 
SALES MANAGER 

Sound Performance offer a bespoke manufacturing service for Compact Dises and DVDs to the UK's Independent Records labels and Publishing Houses. Incorporated in 1994 we are one of the leaders in our field. As part of our growth we are looking to recruit a Sales Manager to join our company. You will need a strong intellect, a polished approach to sales, tenacity, real customer focus and the ability to lead, build and manage a team of ambitious sales executives. More importantly, the candidate will have a demonstrated track record in driving sales in a developing and dynamic company and be willing to lead from the front. 
Key skills and experience: Demonstrate personal success in New Business Sales. Working to, and exoeeding targets. Demonstrate quantifiable achievement in leading successful sales teams. Previous participation in developing sales stratégies and implementing them. Setting up new business areas and building a successful opération from inception, Able to lead and influence décisions both internally and externally. A highly organised leader. 
OTE £75k Please apply in writing with your CV and covering letter to: Dina Patel, Sound Performance, 3 Greenwich Quay Ctarence Road, London. SES 3EY No calls or agencies please. www. soundperformance, co. uk 

Royalty Administrator ^fbugmusic 
Indépendant music publisher Bug Music Ltd is looking for a Royalty Administrator. 
The successful candidate will have experience working at a music publishing company or related company. Duties indude processing royalty statements, dealing directly with clients, making payments and général royalty administration duties. You will be self-motivated and must demonstrate a mature approach to your work, with an eye for détail. Good communication skills and working well within a team is of importance. 
Music publishing royalty experience and knowledge of the Counterpoint ASdOO Maestro System would be advantageous. Salary will dépend on the experience of the applicable candidate. 
Please send an up to i and letter to hr@bugmusic.co.uk 

V2 Music Group has a vacancy for an International Digital Commercial Manager, based in its London office. Main objectives of the rôle are to develop digital and mobile services to increase exposure for label artists, initiale new digital business projects and manage the delivery of repertoire via our affiliâtes into digital and mobile services. If you understand FTP and website development, can multitask, have excellent communication skills, an ability to work on own initiative under pressure and to strict deadlines then please apply by email to lisa.schooley@v2music.com, with a copy of your CV- Closing date is Friday 24th August. 

WARP RECORDS 
PRODUCT MANAGER 

Leading music promotions company seeks full time club promo assistant. 
Must have passion for cutting edge 

music across the dance, hip-hop and indie spectrum. We promote the likes 
of Mark Ronson, Klaxons, SMD, 
Pharoahe Monch and Chromeo. 
Experience preferred but not essential. Enthusiasm a must! 

Please send a CV and covering letter to 
Duncan@z20nked.c0.uk by 3/9/07. No calls please. 
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The latestjobs art 
Booking deadllne; Ibursday Ipm for publication ths following Monday (space permitting). Cancellation deadline: lOam Wednesday prior to publication (for sériés bookings; 17 days prior to publication) 

BUSINESS TO BUSINESS 

| Spfir.inlistt ^ in Replacement Cases & Packaging items • CD album cases available in clear or coloured • CD single cases - ail types of double CD cases • Trays available in standard coloured and clear • Cassette cases single & doubles • Video cases ail colours & sizes • Cord masterbags CD, Video, Cassette - 7" 10" 12" • Paper 7" 12" & 12" POLYUNED • Polythene sleeves & Resealable sleeves • Mailing envelopes, Video 7" & 12" CD various types available. Also ail sizes of jiffy bags  • Window displays • CD/Record cleaning doths • PVC sleeves for 7" 10" 12" and CD p*mn • DVD cases ^ • Recordable CD & Minidisc LsLJ 
Best prices given. Next day delivery (in mosl cases) Phone for samples and full stock list Phone; 01 283 566823 Fax: 01 283 568631 Unit 2, Park Street, Burton On Trent, Staffs. DE14 3SE E-mail: matpriest@aol.com . Web: www.soundswholesaleltd.co.uk ^ 

STUDIOS 
Matrix Studio Complex, SW6 

Soundproof space available as 
production studio or office in London's 

number one music destination. 
Great facilities including Café, Gym 

and Hi-tech meeting rooms. 
£800 p/m ail inclusive. 

Flexible terms. 
Contact: Kate 0207 384 6400 

SERVICES FOR SALE ROYALTIES 

Do you run 
courses for 

the music 
industry? 

Whether you target those building their skills 
as they move up in the industry, or those trying to break into the industry, never lias the need been stronger for music 

professionals to develop and diversify. 

your one becomes our one 

STORAGE 

REPLICATION 

Long established business seeks dynamic new 
owners to take it places il hasn't been before. 

Significant back catalogue crying out for further 
exploitation and expansion. 

Large mailing list of loyal customers. 
Contact David on 07702 695 136 

,2 732033 Fax: 01 962 732032 

To advertise in print or online 

call Maria on 020 7921 8315 maria(â)musicweel<.com 

CD DVD VINYL REPLICATION INSTANT ONLINE LIVE QUOTES & PR1CÉ MATCH GUARANTEE UK manufactured for security, quality and speed Our customers agree that we're offer the most reliable, cosi effective, replication service in the business. DISTR1BUTORS, BROKERS, LABELS Çall us 

mediasourcing.eom 0845 686 0001 



Second-quarter publishing shares open a bigger gap between market leaders EMI and Universal 

EM1 surges ahead in clash of the titans 

by Paul Williams If EMI Music Publishing managing director Guy Moot and his team were out to impress tlieir new own- ers, the latest publishing market shares indicate they triumphantly passed the audition. Three months after putting in their best performance since the third quarter of 2004 \vith a 28.2% share across singles and albums, the Charing Cross Road outht went slightly better in quarter two as they claimed a combined score of 28.3%. In what will no doubt please EMI's new bosses Terra Firma, it further opened up a 9.3 points lead over main rival Universal Publishing which, while fînishing second again, dipped back from its strong per- formance in quarter one. Amy Winehouse, whose sec- ond album Back To Black had been quarter one's biggest seller, delivered the goods again for EMI as it sold a fiirther 297,000 units in the following three months to finish as the third top seller. But it was outrankedby Arctic Monkeys' Favourite Worst Night- 
album almost exclusively- controlled by EMI, which 

Best damn results in a year for Kobalt Avril Lavigne's The ~ 

the albums market above 30% for a Although its ei.63bn (£l.I0bn) purchase of BMG Publishing was quite match its quarter given the all-dear by European reg- showing, its highest ulators back in May, Universal Pub- e years. But its 30.8% lishing for the sake of market share time was still good calculations continues for nowtobe listed separately from BMG. And, enough to outperform the two ners-up Universal (19.2%) BMG (11.5%) ( ' ' " 

pen to the leader table when Univer- sel and BMG's scores are eventually combined. In quarter two a Umver- sal/BMG combination claimed a 31.3% share across singles and albums, so bettering EMI's 28.3%, but this calculation does not exclude the catalogues Universal must sell. For the moment, then, Universal reraained in a solid second place behind EMI with Mika's Life In Cartoon Motion its strongest asset for a second quarter in a row. The début album - 85.3% controlled by Universal - ranked as the period's fourth top seller, while it also had leading shares in albums by Cascada (the quarter's fifth top seller) and Avril Lavigne (llth top seller). In quarter one BMG's com- bined share dropped below 10% for the first time in three years, but 

Wamer/Chappell for third place. ind given itagreedto sell offsuchassets In what provedtobe its last quarter as Rondor UK and Zomba UK and with group chairman Paul Curran at the helm, BMG put in a solid, if not spectacular performance, with its albums showing in particular enjoying something of a turn- around. After dropping to just 
bounced back to 11.5% on albums to move ahead of Warner/Chappell with its successes 

night (the quarter's seventh top seller), although, as part of the Zomba US rester, this is one asset Universal will not be able to retain. Above BMG, tliird-placed Wam- er/Chappell bagged shares across five of the quarter's 10 top albums, including having 28.0% of Cascada's Every Time We Tbuch and a quarter of Michael Buble's Call Me Irrespon- sible, which finished in lOth place. It also matched Peermusic's 40% stake in the quarter's runaway number one single, Umbrella by Rihanna featuringJay-Z, Sony/ATVin fifth place has been punching above its usual weight in 
the combined table for the closing three months of2006 and fourth in 2007's opening quarter, but it went in reverse in quarter two with its lowest score in a year as it dropped from 11.3% to 8.6%. Among its bright spots, it claimed an unmatched 27.9% of Traveling Wilburys' surprise number one Col- lection, which finished eighth ofthe quarter, and nearly half of Nelly Furtado's 13th-ranked Loose. As ever, though, it is at the top of the league table with EMI and Universal where the most enthralling battle lies. In one cor- ner is EMI, producing a second successive combined score above 28% - impressive even by its own standards, while in the other stands Universal with the addi- tional armoury now of BMG Pub- lishing. These two giants have perhaps never been so closely matched. 

Publishing 2007: second quarter Top 10 singles for Q2 2007 
1 UMBRELLA Stewart/Nash/Harrell/Carter Peemiusic 40%/Wamcr-Cliappell 40%/EMI 10%/Sony-flTV 10% 2 BEAUTIFUL LIAR Knowles/Erikson/Ghost/Dcnch/Hermansen EMI 43.8%/Bucks 27%/Sonï-ATV 18.8%/Othcrs 105% 3 GIVE IT TO ME Mosely/Longniile/TimbeHake Warner-Chappell 38.1%/EMI 23.B%BMG 19.1%/Unlversal 193% 4 G1RLFRIEND Lavlgne/Gottwald Kobalt 50%/Universal 50% 5 CUPID'S CHOKEHOLD Hodgson 

STOP ME Morrissey/Marr/Holland/Dozler/Holland Universal 38.2%/Waraer-Chappell 38.3%/EMI 23.5% DONT MATTER TMam/Lawson BMG 100% BECAUSE OF YOU Smlt 
9 HERE (IN YOUR ARMS) 
10 (l'M GONNA BE) 1 

BMG 50%/EMI 25%/Sony-ATV 2534 

Top five albums for Q2 2007 
TITlEArUst PuMster 1 NOWI 66 Varions EMI 28.6%/Uiilvcrsal 22.0%/Wanicr-Chappell 116%/BMG 8.6%/Sony-ATV 7.7%/Clirysalis 4.6%/0thcrs 17.0% 
BACK TO BLACK AmyWInehoi 
UFE IN CARTOON II 

12 I CWEEK 18.0807 

EMI 95.5%/0thcrs 4.5% 
Jny-ATV 10.a%/BMG 3.9% 

 j/Warncr-Chappell 28 Sony-ATV 10,8%/EMI 6,7%/Others 1 
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Datafile 

Britain's most 
comprehensive 
charts service 

Week 32 

Upfront pl4 > TV & radio airplay pl7 > New releases p20 > Singles & albums p22 

SINGLES NUMBERONE ROBYN WITH KLEERUP W1TH EVERY HEARTBEAT (Konichiwa) The firsl dance track to top the chart since Fedde Le Grand's Put Your Hands Up For Détroit last November, With Every Heartbeat is a much bigger hit here than in Robyn and Kleerup's Swedish homeland, where it peaked at number 18 in Mardi. 
ARTIST ALBUMS NUMBERONE KATE NASH MADE OF BRICKS (Fiction) Some 15 years afler The Cure's Wish topped the chart, and a year after Snow Patrol's Eyes Open, the Fiction label retums to the summit via new sensation Kate Nash's début album. 
COMPILATIONS NUMBERONE NOW! 67 (EMI/Virgin/UMTV) Another big dip (49,8%) in sales of Now! 67 on ils third week in the chart Its tally of 57,139 sales was beaten by top artist album, Made Of Bricks by Kate Nash. Now! 67's 20-day sales tally of 397,623 is way behind the same-stage tally of 446,128 for immédiate predecessor, Now! 66, and even further behind its 2006 équivalent, Now! 64's 20-day total of 499,750. 
RADIO AIRPLAY NUMBERONE AMY WINEHOUSE TEARS DRY ON THEIR OWN (Island) Amy Winehouse's first airplay number one, Tears Dry On Their Own, surges far ahead at the top, increasing its lead over TimMand's The Way I Are to 19.8%. 

Kate Nash 
rises to 
album peak 
by Alan Jones Combined album sales hit the skids again last week, dipping by 10.4% week-on-week to 1,938,543. It is the first time llwyTêTallen below the psychologically important 2m mark for nlne weeks, and amounts to the second worst week for sales in the Ikst live years, being superior only to the tally of 1,821,632 plumbed 17 weeks ago. So far this year, the compilations sector has held up much better than the artist albums sector, but compilations fell back by 15.5% last week to 496,049 sales, while the artist sector dipped 8.4% to 1,442,494. The rapid fàll in sales of Now! 67 - which fell by 49.4% last week - are largely to blâme for the compilation sector's double-digit dip. Now! 67 continues to top the compilations chart, but sales of 57,139 last week mean it loses control of the combined albums chart to Kate Nash's Made Of Bricks, which débuts atop the artist albums list with 58,756 sales. The singles sector suffers a more gentle 3% fall, to 1,331,052 units, although the new number one - With Every Heartbeat by Robyn With (Andréas) Kleerup - sold 34,842 copies, the highest tally for a number one for eight weeks. 

Robyn With Kleerup is the fifth act front Sweden to reach number one, following Abba (nine number ones between 1974 and 1980), Ace Of Base (1993), Rednex (1995) and Eric Prydz (2004). With Evety Heartbeat is the second single from Robyn's self- titled, second album, which is due for release today (Monday), following the uncharted Konichiwa Bitches. It is the 21st song with the word "beart" in its title to reach number one in chart history. It is a theme as old as the chart itself, as the first number one, nearly 55 years ago, was Al Martino's Here In My Heart. The last Tieart" song to top the chart before With Every Heartbeat was Thunder In My Heart Again by Mcck Feat. 

Léo Sayer in February 2006. The only previous "heartbeat" chart- topper was Steps' song of that title, a double A-sided smash alongside Tragedy in 1998. Among tracks already in the Top 40. With Evety Heartbeat's week-on-week growth of 135.8 is way in excess of Amy Winehouse's Tears Dry On Their Own, which places second in percentage terms, with growth of 44.4% to 4,730 sales lifting it 37-24 to become the fourth Top 30 hit from her Back To Black album. Winehouse's apparent health problems created a lot of press in the week, and in the grand tradition of "any news is good news", sales of the Back To Black album perked up 11.2% to 17,671, to improve 8-7 on its 34th straight week in the Top 20. 

SINGLES Sales versus last week: -2.5% Year to date versus last year: +125% MARKET SHARES Universal 58.0% Sony BMG 220% Indies EMI Warner 74% 
ARTIST ALBUMS Sales versus last week:-22% Year to date versus last year -112% MARKET SHARES Universal 470% Sony BMG 314% 

5.6% 4.8% 
COMPILATIONS Sales versus last week: -17.0% Year to date versus last year +1.0% MARKET SHARES Universal 413% EMI 220% MinistryOf Sound 195% Sony BMG 105% 
Warner 5.4% 14% 
RADIO AIRPLAY MARKET SHARES Universal 39.9% Sony BMG 26.3% Indies 117% EMI Warner 
CHART SHARE Origin of singles sales (Top 75): UK 48.0% US: 45.3% Other 6.7% Origin of albums sales (Top 75): UK'58.7% US: 37.3% Other: 4.0% 
For fuller listings, see musicweek.com, 

11,1% 110% 



Upfrant 

Here's The Sex 

Pistols...agaiii 

NEVER MIND 
THE BOLLOCKS 

Virgin to mark 
landmark punk album's 
anniversary with sériés 
of limited reissues 

Mind The BoUocks... Here's The Sex Pistols in its original I2-inch format, complété with bonus seven-inch single Submission and a poster. This format came about on initial release when the vinyl album was released a week earlier than planned, due to ai 
a campaign of ils own to try to get Anarchy In The UK to number The publication is calling 01 

"œscs... -s: 
istooffer a digital October 29, featuring 

Ail aboard for Thraves & Murphy's 

post-performance reality check 

mSSnun, Thraves 

Kano This Is The Girl (679) 
JAMES CABOOTER, THE PLAY UST, DAILY 

Pascal sound like i before the speech therapy. He's still best known in Grime circles, but if anything's going to spark a serious UK Garage revival î 

album holds a perfect balance of the old soul/dub/funk sound tvith 'of the moment' unconventional production that twists even the most simple hooks into something otherworldly. Tliis album is fresh and original with a lot of heart.'' 
Juiian Velard The Movies 
WithoutYou (EP)(Lucky 
Number) PAUL SEXTON, SUNDAY TIMES, ET 

S 
SSn upCraigDavid^ 

ISee 
Ybu Smile (Catskills) 



The Beep Seals Stars 
(Héron Recordings) JAMES MCMAHON, FEATURES EDITOR, 

This is great foi three reasons. 1) Despite being 

_ i like they're playing beach volleybaU mlh the cast of Happy Dajï. 2) It sounds a bit like 

what's to come. Multi-Uiicnlcd and charismatic, Frankmusik is a brilliant pop songwriter with a 

David Ford Songsforthe 
Road (Independiente) NICK ANNAN, REV1EWS EDITOR, CLASH MAGAZINE 
"Follomng on from bis slow-boiler début, I SincerelyApologise For The Trouble I Have Caused, this is another exercise in brevity fiom 

My Top 10 

1. HAD01IKEN LIQUID UVES (HOISIAS BALLS AGAINSÎ THE WALL M1X) (CDRJ 2. M.I Jt BOYZ fTHE TWELVES MUO XI 3 DI2ZEE RASCAL VS THE WHITE STWPESICK' SiRENStCDR) 1. RACE ACAINST THE MACHINE KILUNG IN THE NAME OF (MR 01Z0 REM1XI (COR) 5. KANYE WEST STRONCER (ROCAFELLA) 6. TRIP WHOSE THATIAHEAD OF THE GAME) 

expanded palette of string quartet, pedal steel and Ford's world-weary but etemally hopefnl wice. He (Apparent) 

Top 10 

direct to 

^ ^dress-^rtt X Zetland House. 5-25 
rrto 

Albums - Richard Hawley, David Guetta, TLC, Darren Hayes, Daughtry, Pure Urban Hssentials. Magic The Album, 7" Heroes, 101 ZO's Hits, The Cavern - Tbe Most 
Albums - Elvis Presley, High School Mi 
Albums - Gypsy Beats & Balkan Bangers 2, Be Sounddash, Elekfrons, New Pornographers, Gra A-Z Of Bestival, Mother & The Addicts, MIA 

OHMV -rsSZtrZI 

tesço ib In The Club In The W 



Records released 27.08.07 
ALBUM ©F THE WEEIC 

19/3 

Doing It Right (Memphis Industries version of European Lover that He Said He Loved Me (Wall Of M1099CDS) smacks more of The Cribs or The Sound W0S014CD) ol.b [f, as it is believed, lan 

EEEEHu ESsst^ 

song lacks the first-listen appeai 1970. A spaced-oi ^rsKred =, 1744501) 

~S 

The Poison Ivy, 

^^ingie 
day, which, in th 

easasasa EESSEE 

^Eig, il§^' 
wanls to be heard, but is not one is a naivety to Nicole's lyrira There's something aboutThe KeVln KerSla'<e' 
rimiTfrek^o"? t™L

U
r'UleSS llr'1^'' 



Airplay K Nielsen Music Control 

TV Airplay Chart 

// 
nv , KANYE WEST STRONGER KfJAl.! ■f 350 

2 TIMBALAND THE WAY I ARE mtm 314 
3 GYM CLASS HEROES CLOTHES OFFH! DECAVDANCW 308 
4 SEAN KINGSTON BEAUTIFUL GIRLS «« 306 
5 2 RIHANNASHUTUP AND DRIVE 304 
6 7 GROOVE ARMADA S0N6 4 MUTYA COLUMBIA 272 
7 5 MY CHEMICAL ROMANCE TEENAGERS Kmst 265 

^ 8 ROBYN WITH KLEERUP WITH EVERY HEARTBEAT mmm 259 
9 8 AXWELLI FOUND U «BIT,VA 251 
10 10 AMY WINEHOUSE TEARS DRY ON THEIR OWN ISLA» 241 
10 13 KATE NASH FOUNDATIONS foi» 241 
12 9 DAVID GUETTA AND CHRIS WILLIS LOVE IS GONE CHARISMA 231 
12 a. SHAYNE WARD1F THAT'S OK WITH YOU s™«us.c 231 
14 29 EVE TAMBOURINE CE™ 213 
15 12 JUSTIN TIMBERLAKE LOVESTONED m 207 

116 FREAKS THE CREEES (GET ON THE DANCEFLOOR) MIA 202 
17 a HARD-FI SUBURBAN KNIGHTS «UK™ 195 
18 i' KT TUNSTALL HOLD ON «ELMUSS 191 
19 43 PLAIN WHITE T'S HEY THERE DELILAH HOtLWTOOO 189 
20 18 R. KELLY &USHERSAMEGIRL m 188 
21 15 BEYONCE GREENLIGHT 187 
22 16 FERGIEBIG GIRLS DONT CRY 181 
23 32 PAUL VAN DYK FEAT. JESSICA SUTTA WHITE LIES msmvA 174 
24 23 MIKA BIG GIRL (YOU ARE BEAUTIFUL) CASABIMW» 171 
25 27 KELLY ROWLAND FEAT. EVE UKE THIS 169 
26 152 MAROON 5 WAKE UP CALL «« 160 
27 18 AMERIE GOTTA WORK 159 
28 28 ENRIQUE IGLESIAS DO YOU KNOW (PING PONG SONG) 156 
28 49 NATALIEIMBRUGLIA GLORIOUS 156 
30 ,4 RIHANNA FEAT. JAY-Z UMBRELLA 154 
30 34 MADTNALAKE HERE I STAND ~E« 154 
32 M NEWTON FAULKNER DREAM CATCH ME ocirreum 152 
33 199 CHRIS BROWN WALL TO WALL 150 
34 38 KANO FEAT. CRAIG DAVID THIS IS THE GIRL 679 145 
35 MARK RDNSDN FEAT. LILY ALLEN OH MY GOD cau'JB,A 144 
36 158 HFI1 ncnnORYE BABY, ITS FACT RCA 143 
37 35 DAVE SPOON BAD GIRL (AT N1GHT) 141 
38 38 nT77FF RASCAL OLD SKOOL xl 140 
39 24 AVRIL LAVIGNE WHEN YOU'RE GONE ARISTA 139 
40 22 YVES LAROCK RISE UP DATA 137 

. Ihi1 Ani^ EM. Ctort'sîïw IV, ftusrt, Ketritnfi1 TV, Ksi 

Kanye West retains the top spot, ?Î!^S 
while Robynstrikesafirm RADIO OHE ' 
impression at eight, as With Every Young Elvis In 
Heartbeat continues its ascent rrïr 

5 | 1 RIHANNASHUTUP AND DRIVE 7] 12 | AMY WINEHOUSE TEARS DRY ON THEIR OWN 5 1 KAISER CHIEFS THE ANGRYMOB 8| 0 | 50CENTAYOTECHNOLOGY I0| 8 | HARD-FISUBURBAN KNIGHTS 

MAROON 5 WAKE UP CALL SHAYNE WARP IF THATS OK WITH YOU KATE NASH F0UNDAT10NS KT TUNSTALL HOLD ON SEAN KINGSTON BEAUTIFUL GIF RIHANNASHUTUP AND DRIVE GYMCLASS HERPES CLQTHESOFF!!! M EVE TAMBOURINE 

msmsEm 
I 5 I LINKIN PAHK WHATIT/E DONE 

| FALL PUT BOY THE TAKE OVER. THE BREAKS OVER 

"| MY CHEMICAL ROMANCE l'M MOT OKAY 11 PROMISE) B [ B1FFY CLYRO FOLDING STARS 

HARD-FI SUBURBAN KNIGHTS BIFFY CLYRO FOLDING STARS MAXIMO PARK GIRLS WHO PLAY GU1TARS INTERPOL IHE HEINR1CH MANEUVER THE CRIBS M0V1NG PICTURES FUNERAL FOR A FRIEND WALK AWAY THE PIGEON DETECTIVES TAKE HERBACK c-v.cno m KLAXONS IT S NOT OVER YET YEAH YEAH YEAHS DOWN BOY SMASH1NG PUMPK1NS TARANTULA 

wessm 
KANYE WEST STRONGER 
TIMBALAND FEAT. DOE/KERIHILSON THE WAY1 ARE R. KELLY &USHERSAMEG1RL 
50 CENT AYO TECHNOLOGY SEAN KINGSTON BEAUTIFUL GIRLS KELLY ROWLAND FEAT. EVE L1KE THIS JUSTIN TIMBERLAKE LOVESTONED _ RIHANNASHUTUP AND DRIVE GYM CLASS HERPES CLOTHESOF!!! 

THE HITS flDDS BootyLuv 

NEW LOOK 
The business Music Week. 

ischanging. 
Andsoarewe. Corning soon. 



Amy Winehouse remains triumphant, with 
the most-played song on UK radio. In coming 
weeks, she may have compétition from 
James Blunt, whose 1973 single climbs to five 

291 KAISER CHIEFS THE ANGRY MOB m 

ARCTIC MONKEYS FLUORESCENT ADOLESCENT OOM , TIIE PIGEON bËTËCTÏVES ïï KE^ERBACK ' | ROBYNWITH KLEERUP WITH EVERY HEARTBEAT m j MY CHEMICAL ROMANCE TEENAGERS i 
241 LINKIN PARK BLEED1T PUT m 

11 PLAIN WHITE 75 HEY THERE DELILAH koli 
17 YVESLAROCK RISEUPDAI 5 [ AMERIE GQHA WORK cou 

'j FOQ FICHIERS h "EtuVr, 7 : 23 NEWTON FAULKNER DREAM CATCH ME uce FREAKS THE ( EEF ( ÎET OM THt DAN'CEFLO )R) 
M KTTUNSTALL HOLDON 261 ATHLETE HURR1CANE PAP )j SEAN KINGSTON BEAUT1FULG1 
)\ RIHANNA SHUTUPAND DR1V1 

n.'i.ijjj.'iiu: masm 
■ 8 | FERG1E 8IGG!RLSD0NTCRY«u 1707 1441 21077 2 1 ilNEHOOSIEHS WORRIEDABOUTRAYRCA H54 1399 27063 3 ■ 6 j GROOVE ARMADA SONG 4 MUTYA (DUT 0F CONTROU coujmbia 1275 1376 20281 4 j 4 j KATENASH FOUNDATIONS fiction 1339 1348 B84Î 5 7 | AVRIL LAVIGNE WHEN YOU'RE GONE ARISTA 1253 1265 17227 6 3 GYM CLASS HEROES CUPID'S CHOKEHOLD DECAYDAiraroaro m hawen 1378 11W 206)8 7 12 1 MARK RONSON FEAT. ULY ALLEN OH MY GOD COUIMBIA 1077 1123 16337 8 5 î ENRIQUE IGLESIAS DO YOU KNOW (PING PONG SONG) iKlERSCOft DIS 1115 21476 9 .19 | SEAN KINGSTON BEAUTIFUL G1RLS ses 853 1093 18743 10 ; 2 j NEUYFURTADO SAYIT RIGHT ceffen 1405 1091 20783 11 i U 1 NATASHA BEDINCFIEID SOULMATE pho!.OG£iiic 1122 1020 19814 12' 10 | TAKETKAT SHINEfOLYDOii 1121 973 17914 13 15 | GWEN STEFANI FEAT. AKON THE SWEET ESCAPE lutuscoft W8 932 12821 14 14 | MIKA BIG GIRL (YOU ARE BEAUTIFUL) CASABLAHCA/ISLASD 1028 913 13673 15! 16 TIMBALANO FEAT OOE/KER1HILSON THE WAY1 ARE iitiœcoPE 931 897 16541 16:171 JUSTIN TIMBERLAKE LOVESTONEDjr.t 97ô 895 14143 17:20 i ARCTIC MONKEYS FLUORESCENT ADOLESCENT COMIUO m 887 12522 18 , 12 I RIHANNA FEAT. JAY-Z UMBRELLA OEF lui 1077 834 11785 19 9 I MAR00N5 MAKES ME WONDER AawociM 1129 662 13595 20 18 : P1NK LEAVE ME ATONE (l'M TONELY) w/a 933 837 15302 a ; 30 ROBYN WITH KLEERUP WITH EVERY HEARTBEAT kdnicniwa 61& 829 12774 22 ,0| JAMES BLUNT 1973 atiantic 473 706 126SÎ 23 ' 281 AMY MACOONALD MR. ROCK AND ROLE vtsuco 638 697 12543 24 j24jBEH'SBROTHER LETMEOUTftuKTUSS 645 8241 25 26 : a j MUTYA BUENA REAL GIRL tthl sromt/.'Ay jOl AMY WINEHOUSE TEARS DRY ON THEIR OWN KUW 27,01 YVESLAROCK RISEUP DATA 28 Ô; RIHANNA SHUTUPANODRIVEKfjAM 29 26 [ SHOW PATROL CHASING CARS flCTWi BdjRAKYEWEST STRONGER Off jau 

The UK Radio AU 

1 - 74 AMY WINEHOUSE TEARS DRY ON THEIR OWN 676 25 53.03 23 
2 TIMBALAND FEAT DOE/KERI HILSON THE WAY I AREwœnK 956 ■6 44,25 u 
3 4 5 FERGIE BIG GIRLS DONT CRY 1464 19 39.35 2 
4 7 0 KT TUNSTALL HOLD ON BRE:iTlESS 544 49 36.82 6 
5 12 0 JAMES BLUNT 1973 m 728 46 35.29 13 
6 8 KAHYEWESTSTRONGER »£FJ4M 621 10 33.60 ■I 
7 -10 KATENASH FOUNDATIONS El™ 1413 0 32.70 1 
8 22 0 HARD-FISUBURBAN KNIGHTS m 622 18 31.98 16 
9 9 26 ARCTIC MONKEYS FLUORESCENT ADOLESCENT «m» 974 5 3L52 ■4 
10 5 9 THE HOOSIERS WORRIED ABOUT RAY 1407 -5 3L39 -19 
II 15 a DAVID GUETTA AND CHRIS WILLIS LOVE IS GONE c™ 580 1 30.87 4 
12 23 NEWTON FAULKNER DREAM CATCH ME ^«OTH 325 1 29.53 9 
13 11 13 AVRIL LAVIGNE WHEN YOU'RE GONE m™ 1285 0 29.10 -9 
14 1 ROBYN WITH KLEERUP WITH EVERY HEARTBEAT «i™ 849 32 27.98 | 
15 13 29 JUSTIN TIMBERLAKE LOVESTONED « 913 -10 26.82 -14 

116 35 0 SEAN KINGSTON BEAUTIFUL GIRLS » 1119 27 26.44 18 
17 17 27 AXWELL FEAT. MAX'C IFOUND U 346 7 25.60 -12 
18 20 69 BEN'S BROTHER LET ME OUT mtuss 658 -5 24.80 -13 
19 24 39 TAKE THAT SHINE 1000 -16 24.80 -9 
20 19 25 MY CHEMICAL ROMANCE TEENAGERS ®msE 526 -2 24.66 . -14: 
21 6 18 MARK RONSON FEAT. LILY ALLEN OH MY GOD ce™,A 1173 3 23.82 ■50 
22 3 15 GROOVE ARMADA SONG 4 MUTYA 1382 7 23.69 ~66 
23 27 45 GYM CLASS HEROES CUPID'S CHOKEHOLD imwicwp^o, 1167 -18 23.32 -10 
24 26 26 42 NELLYFURTADO SAY IT RIGHT ce™ 1101 •29 23.19 -12 
25 28 in ENRIQUE IGLESIAS DO YOU KNOW «muscoFE 1146 ■17 22.78 ■12 

on tire airplay tlie airplay charL first single si 2005 follow-up then, When \ 

mmm 
| kahyeweststronger 

' JUSTIN TIMBERLAKE LOVESTONED i| SEAN KINGSTON BCAUTIFULG1RLS ^ | NATASHA BEDINGFIELD SOUIAIATE 
ON BEAUTIFUL G1RI HL LAVIGNE WHEN YOU'RE GO  EN STEFANIFEAT. AKON THE SWEET ESCAPI AT. ULY ALLEN OH MY GQD 

i |KATE NASH FOUNDATION ' DANCE NATION MOVE YOUR LOVE 
•" '• !-vBEWÂKÊ(.IM r -tivr ■ | DAVID GUETTA AND CHRis WIELÏS LOVcTs GONi-' ' ^{YVESUROCK RISEUP 
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irplay Chart 
//# 

;50 

BEYONCEGREENLIGHT 
ATHLETE HURRICANE 
JAMIE SCOTT WHEN WILLISEE YQUR FACE AGAIN 
PLAIN WHITE T'S HEY THERE DELILAH 
YVES LAROCK RISE UP 
RIHANNASHUTUP AND DRIVE 
NATASHA BEDINGFIELD SOULMATE 
KAISER CHIEFS THE ANGRYMOB 
NATALIEIMBRUGUA GLORIOUS 
MIKA BIG GIRL (YOU ARE BEAUTIFUL) 
AMERIE GOTTA WORK 
FALL OUT BOY THE TAKE OVER, THE BREAKS OVER 

///ZI 

AMY MACDONALD MR ROCK AND ROLL 
GYM CLASS HEROES CLOTHES OFF!!! 
GOLDSPOT FRIDAY 
RICHARD HAWLEY TONIGHT THE STREETS ARE OURS 
ROSSCOPPERMAN FOUNDYOU 
LINKIN PARK BLEEDIT OUT 
THE PIGEON DETECTIVES TAKE HER BACK 
GWEN STEFANIFEAT. AKON THE SWEET ESCAPE 
MAROON 5 MAKES ME WONDER 
PINK LEAVE ME ALONE (I¥, LONELY) j 
SCISSOR SISTERSI DONT FEEL UKE DANCIN'I 
NELLY FURTADO IN GOD'S HANDS . ^ » / ' 
MAROON 5 WAKE UP CALL .7  

plnyed it 29 times. B««ing 

nirplay cliart but hasebbei rapidlyin the tally of 

MIKA BIG GIRL (YOU ARE BEAUT1FUU THE HOOS1ERS WORRIED ABOUT RAY EMB1QUE IGLESIAS DO YOU KNOW? " AVRIL LAVIGNE WHEN YOU'RE GONE 
GROOVE ARMADA SOKG 4 MUTYA (OUT OF CONTROL) 
SOPHIE ELUS-BEXTOR1ODAY THE SUN'SONUS 

mjmrn 



New releases 

Tilau 

I based on the 1 popular Radio - ra sériés, this I album is a célébration of the career of Tony Visconti, as a mixer and arranger, as well as a producer. The Brooklyn native lived in the UK for around 30 years and after arranging several of The Moves songs - including Flowers In The Rain, which is included here - his big break came via a massively successful partnership with Marc Bolan. The two firét collaborated on a now highly colleclable flop, Oh Baby, credited to Dib Cochran - and went on to enjoy a string of hits with tracks such as Métal Guru and Telegram Sam. Visconti productions for David Bowie (represented here by three tracks, including the rare French version of Heroes), Phil Lynott's lovely Thin Uzzy single Sarah and Hazel O'Connor's Will You are other highlights, while latter-day hits by Mercury Rev, Morrissey and The Seahorses give a more contemporary slant on Visconti's talents. 
Ralph McTell Eight Frames A Second CTransatlantic TRRCD 400): Spiral Staircase (TRRCD 401); My Side Of The Window (TRRCD 402) 1 Originally 

H and 1969, Ralph | McTelTs first 1 three albums à eamedhim immédiate récognition as an important singer-songwriter in the modem folk tradition. Ail three are now reissued with the co-operation of McTell, and feature original artwork, 
quartet of bonus tracks apiece, ail contemporaneous and raany previously unissued. Eight Frames A Second is perhaps nearer to the old folk style tlian its successors, and includes some charraing tunes, while Spiral Staircase moved McTeil's career on, and features the original Streets Of London - a number two hit in a new 
excellent Brighl And Bcautiful Things. My Side Of Your Window scems darker and more ambitions and is probably the most musically accomplished of the three. 

Albums 
QWORtIVINFtFNO FRIENDSHIP SOCIETY ADDICTED TO 6ADIDEAS Clwnksjaîi 
□ZAPP0WZAPP0WVPIC0VPCD2365) 

FR0NTLINE RELEASES DANCE □BABICl ROBERT A CHEERFULIIMPER SystuiMlic (CD SYSTOOK) □ COCO PLAY DRUM S BASS K Recotls (CD KtPiaiCD tP (OPiailP) □ COtETTE PUSH RhI TiiiG (CD 0M227I □ CONVEXnON CORVEXnW Down to» ItP DLVEXTtP) □ DINOSAUR L ET 24 MUSIC Stspén) Bas HP IEG765301PI □ ORONE COUXJSFORWOREY My Kuag fij (CD MVKiœW» ■ CUETTA. DAVID FOP U Fî Cteisma (CD CDAHGE45) □ JACKNIEE LEE JACRNlFEtEEPdjdcr (CD 9378219) □ MAKDTO BEUEVE IN MYm tiod Lotog (CD GtRMAOO«PI □ PROSWEU 5 WCARPEH PROSWEtt S WWCARPEM KratSw (CD KFATOMD) □ STAKION WARRIORS TRE REMIMES Slmt (CD BRASS1C46CDI □ SIDREBRIDCESOSUMTVICDMNBTT) □IPZIQ DUHTISBOURNE ABBOTS SOULMATE DEVESIATION TECHNIQUE 
□VARIOUS VILLA ROUOE 4 Ciliien (CD CDZ014) □VARIOUS ARMADA (;l 1BIZA 2007 Amada (COARMA093) □ VARIOUS PACHA LONDON VS. Cul (CD GACOll) □ VARIOUS THE WORLDS GREATEST HOUSE SOUND SYSTEM Resist (CD RES1STD101) □VARIOUS THE WORIDS GREATEST ELECIRO Rtsisl (CD fiESlSICEP») □ VARIOUS COA 2007 VDL 3 YSE ICO YSEBECO) Q VARIOUS GOA - NEO FULL ON & PROGRESSIVE YSE (CD YSQSECO) □VARIOUS THE CHICAGO LPSSS (CD SHS7003CD] □VARIOUS FABRICUVE 35 Eata (CD FABRIC70) □VARIOUS THRIVE MIX PRESENTS ELECTRO Thnve (CD 906612) QWEIHBERG, FRED WEINBERC METHOO OF NON SYNTHETIC ELECTRONIC ROCK 
JAZZ □ oœson PAUIA RAE NO MORE TIPIOE 33 Jan (CD 33JA2ZIS9) □ LAW, JOHN THE ART OF SOUND 33 Jan <C0 33JA2Z155) 
OTHER □ VARIOUS GREAT MARCHES VOL 11 Banctaicr (CO BNA5190) ® VOICE OF THE SEVEN WOODS VOICE OF THE 5EVEN lAOOOS 

□KM CASIMIVE BEENTO LONDON 10 SEE THE QUEEN Nothiia StaysGNdsi (CO NSGIOCOCD) □ KINGLOUIE&HISLOOSEDIAMONDSMEMPHISTREATEn □ LECENDARY PIHK DOTS ALCHEMICAL PLAYSCHOOL SoHm □ HANCUM. JETE ORANGE TOIN FIELD WORKS VOL 1 Oranï □ MANCUM, JEFF UVE AT JITTEBY JOES Orarçs Tvm (CO OT 
□ MENONS NATt)RAtTûUcJl&Go (CO) V □ M1CHTY SPARROW ONLY A FOOL VP (CO VPCD2363) F □ MIMIRMIMVRIAODragCitylCOSnOOl) F □ MIRAH & SPECTRATONE INTERNATIONAL SHARE THIS PIACE K Recods (LP KLP181LP) C □ HONOWALKlNGCtDUDANDOEEPREDSKYImilxiraiïBesidencsICDIRBBS) C □ MONO ONE STEP MORE AND YOU DIE Tsrçjora.'y Reidedce (CD TRfl73CO) C □NEUTRALMllK HOTEL EVERYTHlNGlSOongeTwin (CD 0IR005C0) C □ NEVEA TEARS RUN WITH THE HUNIED Euîogy Recwdlngs (CD EU0842) C □ ONE SMAU STEP FOR LANDMINE5 ONE SVALL STEP FOR LANDM1NES 
□ QUEERS, TOE A DAY UTE AND A DOUAR SHORT Asian Man (CD ASMM521 □ SATEUITERS,Tffi IVHERE 00 WE CO? Dwpiis ICDID12331382) □ SGAPGCOAT ZOMBIE DOC Tragitllao (CD TRG0272) □ SCHOOL OF SEVEN BELLS FACE TO FACE (H HIGH PIACES TabN (H Tho Etawits 
□ SEXSHITH, RON TIME BEING Coppetad (CO CIROOU □ SHOP BOY2 ROCKSIAR MENTAUTY tlnfarsal (CD 17457401 □ SOn HEARTED SClENnSIS UNCANNY TALES FRIP.! THE EVERYOAY UNDERGROWTH HyKKIOFUICOMYXUKCFUIZ) □ SOFTUGHTES SAYNOIOEEINGCOOLSAYYESIOBEINC HAPPY html (CD M0DCD44) □ SOIEOAD BROTHERS VOICE OF TREASON Oeitl Motor (CD MOFORCDIOEZ) 

□TYU IN LIFE. IN UDVE, IN DREAMS Kjng Oollaw (CO KOCOU1) □VARIOUS AYIES8URY GOCS F1ACCID Sanctoy (CO CMQCD1553) □ VARIOUS TEA i SYMPATHY SantUiary ICO 0400)1541) □ VARIOUS 10M MIDOtETON PRESBITS CRAZV COVERS 2 Uriwsal (CD 53014461 □VARIOUS CHOiœ FM CARNIVAL OASSICS Uniraal (CO 53019391 □VARIOUS WOMAN UMIV (CO 5302513) □ VARIOUS ONCE UPÛN A TIME WÛKY Kodry (CO K0OKVDISCO2O4I □ V01CES, THE IIIE VOICLS M) Kmo h ICO MYKUNGFU13) 

□ANGELCORPSE THE INEXDRABtE OvnKC (CD0PCD1085) □ARTHUR & VU IN CAMERA Mempiis Indoslrés (CD MI097C0I □ ASBESTOSDEAIH USCLEAN OEJECIION SouthOT lord (10' SUNN76V) □ AUSTERITÏ PROGRAM THE BLACK MAÇONNA Hydraluad (CD HHt66134) □ BAT FOR LASHES FUR AND COU) Marélial HP MAN10021P) □ BEDOUIN SOUNDCIASH STREET COSPEIS Side Onc Dumniy (CD SOD332) □ BETTY HANOFUL Sludoks ICO SHA00KS019) □ CAMERA ASHES & DIM LIGHTS My Kung Eu (CO MYKUNGFU181 □ CUOOlï TOYS CUILUIIINE THEATRE Freud (CD FREUDCOOTl) □ DEEP PURPIE AUDiOBIOGRAPHY Rcgederation (CD REG2390 QETERNITY FUNERAL MASS Araiilganle (CD AV91I □GA1ACTIC FROM THE CORNER TO THE BLOCK Epilapli (CD 68892) □ CENESIS AUDIOBIOGRAPHY Reoaieralion (CO REG2449) □ HOCHES, GlEHNIHIS TIME AROUND Sanctuary (CO CME0D1528) □l WAS A KING LOSINC SOMETHING COOD FOR SOMEIHING BETTHR Hapcy Soul (CD 6B10O42) □ IRON & W1NE THE SEA 4 THE RHVTHH Sub Pop (LP SP619I □ JESU ELUVIUM Hydn Head (LP HH666136) QKINSKIKINSKI Sub Pop (CD SPCD741 LP SP741) ■ KOLA SHAKER STRANCEfOLK StrangefMD SFKS001CDI □ MARMALADE SOOLS MARMALADE SOULS Rainbow QuarU (CD Rl!r2144l □ MERCURY REV VERSEU IS STEAM Mint (CO MINTC<1004JI □ MI SMORE1HE UON Cytlops (CD C OM □M1N0S THE BEAR P1ANEI OF ICE imtesTOls (CO IIGC0045) □ MIRAH AOVISORY C0MM1TTEE K Reconls HP K1PD51P) □ MOSS CHRONIC RITES Aurwa Borealis (LP ABX008LP) □ NEW MODU ARMY HIGH Attadr flllildr ICO ATK2312) □NEW PORNOCHAPHERS CHALLENGERS Matadw (CD 0lf7702LP0l£770I) 
O PERKINS. avis ASH WEDNESOAYXL (CO XICD262 LP XLLP26Z} □ RED PAPER DRAGON SONGS OF INNOCENCE Sound DwaUjuoi (CD SD003C01 □ RIGGS, DAX WESINGOFONLY BLOOD OR LOVE Fal Posium (CD FP11042) 
□ ROSE ROSE Plly (CD PLAVCDOOIS) □SUIT5SUJTS Martyr (CD MRE0222) □ SONGS OF CREEN PHEASANT GYLLYNG STREET Fal Cal (CD FATC061) □ TAU TREI6FT MAN TAU TREE 6FT MAN PoWy KO P01NT021CDI 
□ THIN LEZ* AUDiOBIOGRAPHY Regcnmtol (CD REG2451) □THINGS,THEWIEOPSVCHOTICSOUNOSPsytlio Sound(C0PS001CD) □ THIS WM DES     

RçdUPop TS □ BASEMENT AGGREGATIOILTHE DUB STAÎ ION CdMone Jr IIP CXNLP01 CD CXNCDOU SRD Rt RodVPw □ BROWN, DENNIS UFS OF WINE Treyan (CO TXCD367) P Ri ne CORP MEETS THE MIG_ DUB FIATES Inlerie* (CD EN0RCD0021 P fMfç. □ JAMES, RICHARD THE SEVEN SIEEPERS OEN My Kung Ri Rrck/Pm (LP MYKUNGFU15L CD MYKUNCFOIS) SRO □ MARSHALL, PETER CHANNELONEREVISITEDACLdPCDACLARCDOE) SRD Rf □ SAOEH, DAPHNA & THE VOYACERS WAIX1NG THE THIN UNE 33 (CO 33WM143) NN/P V □ SHANNON, MEM A MGHT AT TIP Ncriheni Blues Music (CD NBM004I} CZ M TONNG 0000 ARROWS Rjli rime Hobby (CD FTHO40C0) VTHE □ VAN ZANDCTOWNES BEST OF Tomalo (CD TMT2002) CZ Co □VARIOUS CLAPTON IS GOD Sanctuary (CD CMEDDI531) P I □VARIOUS SAVAGE PENCIL Sanctuary (CD TJCC03681 P Rt □VARIOUS ROUGH GUIDE TO LAT1N0 NUEVO Rtugb Guides (CD RGNETU90CDI NN/P Y 
^ SOUNDTRACK □ BAUR. JEROME LES PETITES VANCANCES Pkt Muâc (CD PM2000701) NOW Stmd ™'EHARMONIC ORCHESntA.THE OLTIMATE WAR MOVIE THEME C0UECI10N Sdïa Screen (CO 

□ POWEll, JOHN THE BOURRE ULTIMATUM (OST) Ulrôrtal [001741038) U Swnd Roi/Ptp n™0M«.MARK™EADVEMlURES0F0REYFRIAKSBCBBYPaleBluc(0NPBOO7) V/IHE Sound Roci/Pcp □YARIOOSGIRAITERUNNINGlOSTIRedFffiDLTlOOlCO) C Siund 
^ UREAN □ AKON i NOTORIOUS E1C SOUL SURVIVORS n< Your Paco 0 SailKç Q ATMOSPHERE SAD CLOWN BAD SOMMER 9 Rbymesayen (U, ria™ Rodr/Pop QBUDOS BAND,THE THE BUDOS BANO II Daplone (CD DAPOUCO) 
miPv QOEE. JAY JAY DEEUC10US DdiciaiS (tP [A/9Q33LPI c Bajyptp QDIPIO & TRIPLEDOUBLE AEIOU Mwxy Studres KO MS036) C □ DJ IDEE FLESHEAT1NG VI RUS BREAKS Adiar Cor (LPACRID01) C RaiVPcp □"KlEAHDTHEGANCRElTIAOEDStuppcrICOSMOCOSRM P fyrrt/rw QMARK1E. BIZ GOIN OFF Cold Ctilllni' (LP 7EG77511LP CD TEG77511CO) C □MCDEWOSSHADVPIEZfROMTORKSHIRETONEWYORKHnngiyKidttDFATPlEOZCDI C □NICOiAY THE DUTCH MASTERS VOLt Hard Boled (CD HDB010CD) C □PUfiUCENEMÏHMYDUSEUSOULTO SOULESS FfOPLE WHÛ SOLO THE! 
RaS/Pop □SOOUVE NO PLACE LIKE SOOL UnivmN (CD 7230042) Rai/Pop nTlMBALAND AND MAGOO PRESENT Saappcf (CO S0PCD2261 □VARIOUS SOUL CAFE Passion [CD CDBEXPT) RxirtYi) □ WU TAHO OAN LOST AHTHOLOGY Tliink Dillerenlly (CD TMCO-IT) 

CATALOGUE & REISSUES RoU/Pop □ANTONIO CARIOS JOBIH t UIIZ FLORIAHO BOHPA SAMBA. SAUOAOE1 BOSSA NOVA Rat/Hp GelBadULPCETBOûllP) Pjp □ ANTONIO CARLOS JOBIM & UIIZ F10RIAN0 BONFA ORFEU DA CONGE ICAO E OUÏRAS 
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Albums listedthisweelc 216 
yearto date; 6,918 
Singles listedthis week: 84 
Year to date: 3,784^ 
toowen@mu$icweek.com 

neiooo AND ROSES SAME AS lî EVER WAS Cherry Red (CD C0MG(mt29) HBROWN, JAMES JAZZ Wydor (CD 1734687) nBROWN, JAMES REMIX1NG MISTER BROWN LiMh (CD IR136CD) ncASH. JOWNY LIVE FROM AUSTIN fie □CHARLES. RAY — 
□CREAM DISRAELI GEARS Ulh (CD LR140CD LP LR1401P) nCRISP. QUENTIN AN EVEN1NG WITH Cnerry Red (CD CDMRED325) □CURE. THE THREEIMAGINARY BOYS Ulilli (CD LR130CD) nOEURlUM PSYCHEDELIC MUSIC IN ITAUAN Cheny Red (CD CASA7CD) □DRIFTERS, THE EVERY NIIE^ A SATUROAY NITt Cherry Red (CD GIAMC034) QDRIFTÎRS, THE NOWLOVE GAMES Cheny Red (CD GLAMCD32) □ DRIFTERS. THE THERE GOES MY FIRST LOVE Cherry R«l (CD GLAMCD331 □EAGER. ALLEN AN ACE FACE Cheny Red (CD GSCR023) □FAUST FAUST U'rth (CD LRI38CO LP LR138LP) □CAMBARINI. ROBERTA VOU ARE THERE Univereal (CD 1737067} □HAMILTON. CHICO CLASSICAL KATZ Cheny Red (CD FIVEF0UR24) □HAMILTON, ROY WARM SOUL PLUS! Cherry Red (CD DECKCD104) □ HELIX POWER OF ROCK N ROa Sanctuary (CD CMQCD1551) 

□ SHANIA TWAIN Ali FIRED UP. NO PLACE TO GO Pickwick (CD 75D92) U SHANKAR, RAVI FlOWERS OFINDIA Cherry Red (CD ACMtM117CD) □ VARIOUS MIX THE VISES 4AM (CD KCD 229) □ VARIOUS AT IAST THE 1948 SHOW Cherry Red (CD ACMEM120C0) □ VARIOUS WANTED: THE ORIGINAL OUTLAWS Hûnark (CD730542) □VARIOUS THE ATLANTIC RECORDS STORYHaPmark(CD730562) □VARIOUS THE ULT1MATE BEST OF THE WORKS Deaih Row (CD P0R3002) □ VELOSft CAETANO ARACA AZUL Ulith (CD LR142CD LP LR142LP) 
MUSIC DVD POP/ROCK □artistnamen 

RocWPop □ CUNS "N ROSES DESTRUCTIVE APPETTIE Petal (PP023DyD) RocWPop □ HEART OREAMS OF THE HEART Petal {PP0260VO) Rock/Pop □ MOTIEY CRUE FEEUNG GOOO Pelai (PP0170VD) RocWPop Q NIRVANA TEEN SP1RIT Petal (PP020IM)) Jm □ PRINCE PURPLE DOVES Petal (PP022DVD) Rodc/Pbp □ SPICE C1RLS ZIG-A-ZIGAHHH Petal (PP027DVD) J^B □ WH1TESNAKE LIVEIN THE STILL OF.. AFM (CHS10033 □JIVEACES,THEUFE-S AGAME Right (CD RI6HT034) □ JUDOER AND THE JACK ALL IN Cherry Red (CD CRBOMOOl) □MARCO POLO PORT AUTHORITY Rawf- " n 
□ MOBY GRAPE WOW Sunda/ed (CD SCIUOI) □ MOBY CRAPE GRAPE JAf.l Sundazed (CD SC11192) □ MOBY GRAPE MOBY GRAPE W Sundasd (CD 5011193) 
□MOVEMEANT THE SCOPE OF THINGS ftper Wax (CD 765672) □NELSON. WILUE SO MUCH TO DO Hallmark (CD 706762) □ NEWELL MARTIN A SUMMER TAMARIND Cherry Red (CD C0BRED323) □PINK FL0YD AUDIOBIOGRAPHY Régénération (CD REG2448) 

Singles 
DANCE 
□ BEDOUIN SOUNDCIASH WAIES fALL DOWN SideowdBrmy (CD S013402) OBK UNDER THE INFUIENCE SAMPEER 3 Riot (12" RKO) □ BEACK SEEDSJNE SOMETIMES ENOUGH Sonar KoOectiv WT SB7024) □BRANCACCIO 4 A1SHER FREAK ASOUNO tailo OT BURROIBW) □ BRAND NEW HEAV1ES GB USEO TD ET Oetdous (IT D«B4) □ BREAKACE CLARENDOWSHROUD Digital Soundto, OT SBffEOOOW) □OIUNK1 TWIST BATTERY SOUW/UK UfE AnjuuUwp (12" ANJDEEOM) 
□ OELTAWAVETîAR 11 UP MoToHîli (12" MF] □DOPE SM11Z SUDDENLY/SPARKY Bingo Beats (IT BING007) □ PAKE NATHAN YOU ARE UERE/STDPS Bwder Commmilï (CD 17BCCD1 □ nSH GD DEEP THE CURE AND THE CAUSE OefaltU (UN OfTD 14201) Q FRANK, SAM Aa IWAHTIS A GOOO TIME Cul (12" IRGUTBII SFREAKS THE GREEPS (YOURE GMNG MD Data 02" DATA157) □ GEOS CREW1D0K AT Ali THE RAVERS ElecWi Euphorâ (12" EER0O4) □N2 SOMEIHINC SIK/CHECK TH1S BRASS J Iwk 02" JFUNK014) □HYPER NO ROCKSIARS KikMall (12" KWnOTÎV/) □ KAJIOKA, RAY SIMPUEY Kanùranl (12" KA139) □ LINN AVAILABIE FarpJanc (12" FP007) □UJRAZZ F'CK ME Wemtal DJ Gigolos ION G1C01.02110) □ ms VAIEHTINOS MILES FROM NOWHERF EP Kitsune 02" KITSUHE0551 □ HADUOX, PAUL SUBRENDER/OUICKSAND Edy 02" T1DYEP09I Qmonoceros reverse n Pta*ta or phonoboxoob □ NYSEE 4 HINTOH SIIVER WATER Turbulance (CD CD1URB7) □OUTRAGE CREEPERTTHE END IS DUR BEGINNING Badlash (12" BIR001W) □ PHONAT THE QUAKE Sptaik (IT UKSP1020) □REHC, ROB DOPE KIPE West (12" WST014W) □ ROBERTSOH, JUSTIN ZAZOUS Naeruort 02" NEVER3) □ SHIMON 4 NIKON AROUND THE EDGE/WHITENOISE Fir^flidii 02" FIR081) □SOUNDBIUHTZ UJCKY Gui (12" 12GUS52 CO COCUS52) □T TECH/JOE ASHWORTN THE CHASE Sound ArUlery 02" SA001W) □ VARIOUS DIGITAL 007 CB2 0? 12C2D1007) □ VnAl ELEMENTS IRIPIE SHOT/EEEL SO GOOO PomaliBl (12" FORMIZIIB) □non I (JET ME UP Real Time (IT 0H257SV) 

0 SENS BROTHER LB ME DUT Reientless (CD RE1Î039I □ BORoam GOGOl mOERLUST KIHG Sideouedummï (7" SOU397 CO S01S92) râFEENY, CATHERINE MR   

TUS TREAT Empty (LP MTR4201) 
■ MAXIMO PARK GIRLS WKO PLAY GU1TARS Waoi (7" AVAP227 CO WAP227CD) □MESSAGES DESIINATIONAÏAOES Social Regster (7" 1SR0487) ■ OPERATOR PlEASE JUST A SONG AEOUT PENGPONO Bnte (CO BRI[S17DS2) □ PIRAIE LIVES PRIVATE IMS Std Jan (12" SJR16012) □ PONY UP n H" FOR THE TAIE EP Uighing Oulla» 17" EORTSOIffl □ R1TTETL JOSH RIGHT MOVES Indepeodienle ION IKOCOSBD) 
□ THREATMANTICS SAU MAU AM (T AM3) □THUNDERBAU. STRICIEY RUOE BOY XI02" ESU16I □TWIETCHT SAOJHE AND SUE WOUID Filcal (T TOI32) □ UNDERGROUND HEROES AIRICHT DARUN" Loog (T U00C02S □ URSULA 1001 
□ YOUNG CA1AXY SWING VOUR HEARTACHE Arts 4 Gratis (7* PR072001) 
ROOTS □ CUICK, DIANE SELECTIONS FROM OH VANILLE Twisled Nefve (T TK071) □ TTRJHC BRICKS M Tmc HoUbï (T FIHOAISI 
URBAN ■ EVE TAMBOURINE M^lï (CD 174530712" 17453061 □ SKREAM 5UB-ISLAN0 SoJ Jaa 02" S1R16912) □STEPHEH MAR1EY FIAT. DAM IAH MAREEY 4 SNOOP DOCC TRAmC JAM Tuff Gwig (12* TG0N12S12OO) □ TERMANOLOCY FEAT. DJ PREMIER 4 EVIDENCE SO AMAZINO Er« 02" TEGBRK078) 

□ PROOUCERS.THE BARKING UP THE RIGHT 1REE ZET (C0CD6UY270) □ RAMONE, J0EY/H0L1Y VINCENT IGOT YOU BASE Rau» (T RAM01027) □SNAIIOW CAliTTIE (RANK BRUNO Ctery Banb (T CBIXBI □ WIREjnE THE PUSSYCAÎ SONG Dort Point 115 Rude (T CAEI043WU □ WORLD ON HIGHER DOWNSTHE EUCLIO Piop (T PEERaOOl 

Procol Hai-um Secrets Of The Hive - The Best Of (Salvo SALVODCD 206) 1 With 35 songs, | this excellent w compilation vers the 40- 1 yearhistotyof 1 Procol Haram, and includes ail their best-loved as their most celebrated album cuts. Their haunting, career-opening chart topper A Wh iter Shade Of Pale - also newly re-available as a single to mark its 40th birthday - 
and enduring reminders of ISey's er of love. Based on a classical piece by Bach, its mellifluous gentility is at odds with some of the band's barder 
single Quite Rightly So, a faster with a killer guitar soio. Aithough Procol Harum had only ' " ts, listening to this snapshot of their oeuvre is edifying in the e and suggests they should have had many more. 
Johnny Tillotson Sings/Here I Am (Ace CDCHD 1162) 

| i960 number 
lotion, Johnny 

successful after the seismic shift caused by The Beatles, but remained contxacted to release a couple of albums a year until 1967. The two MGM albums placed back-to-back here, and making their CD débuts, are 1965's Sings, which contains bis last US hits, and 1967s Here I Am. Tillotson's pleasing style and often excellent arrangements complément generally strong malerial, which is a mixture of standards, covers and contemporary originals. It is not 
i enjoyable listen. 

and record label Hfgl ptoprietor 
Allen was one of the most powerful men in R&B music in " ?s, and this album is a salute and a tribute to some of the tterial issued by his Rogana oductions Company. Ail digitally remastered, many are ilable on CD for the first time, 1 include some excellent R&B/blues material, including contributions from legends Clarence "Gatemouth" Brown, nnny Copeland, Sam Baker and Johnny Jones. Sparking with _ ' "lasuperiorset, which also features contributions from Jimray Stuart, Art Grayson and Lucille Mathis. 
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Just weeks after she signed a joint venture 
deal with Island Records, Swedish popster 
Robyn lias swept to the number one position 
with her new single, With Every Heartbeat 
ig^iEfflEESa 
si -2! 2 3®i 

THE HOOSIERS W0RR1ED ABOUT RAY 

KATE HASH FOUNDftTIONS TIMBALAND FIAT. DOE/KER1 HllSOH THE WAYI ARE ROBVH WITH KLEEBUP WITH EVERY HEARTBEAT R1HANNA FEAT. JAY-Z UMBRELLA NEWTON FAULKNER DREAM CATCH ME FERME BIG G1RLS DONT CRY (PERSONAU P1A1N WHITE 75 HEY THERE DELIUH 
6ROOVE ARMADA SONC. 4 MUTYA ENRIQUE IGLESIAS DO YOU KNOW? RIHANNA SHOT UP AND DRIVE MKA BIG GIRl (YOU ARE BEAUTIFUL) BEYONCEGREEN UGHT AVRIL LAV1GNE WHEN YOU'RE GOI MARK RONSON FEAT. UlY ALLEN OH MY GOD YVES LAROCK R1SE UP 

TIMBALAND FEAT. DOE/KER1 HllSON THE W RIHANNA FEAT. JAY-Z UMBRELLA MKA BIG GIRL (YOU ARE BEAUTIFUL) TV THEME THE S1MPSONS FERME BIG G1RLS DONT CRY SEAN KINGSTON BEAUTIFUL G1RLS HANS Z1MMER SPiDER P1G 
KATE NASH FOONDATIONS AP (IHE PING PONG SONG) 
AVRIL UV1GNE WHEN YOU'RE GOI 

Gold Digger, and far exceedstlie number 25 peak of Daft Pimk's 
F^ST^Struncio:-, 

JUSTIN TIMBERLAKE LOVESTONED CROOVE ARMADA SONG 4 MUTYA SNOW PATROL CHASING CARS 
GYM CLASS HERPES CUPIDS CHi 
THE HOOSIERS WORR1ED ABOUT RAY BEYONCE & SHAKIRA BEAUTIFUL UAR MARK RONSON FEAT. ULY ALLEN OH MY GOD hart Cûrtâed by The Offtcal UK Chats Coropary 2007 Cff.'orî p 

U2 TIMBALAND FEAT. D0E/KER1H1LS0N THE WAYI ARE itemal 2, 3 FERME BIG MRLS DONT CRY ummai 3, 1 KATE NASH FDUNDATIONS 4 4 RIHANNA UMBRELLA fe.mj 5 0 ROBYN K0N1CH1WA BITCHES Urnmji 6: s ENRKSJE IGLESIAS DO YOU KNOW? 716 NEWTON FAULKNER DREAM CATCH ME eio RIHANNA FEAT, JAY-Z UMBRELLA Umimi 9 9 MIKA RELAX, TAKE1T EASY Umrai 10; 6 AVRIL UV1GNE WHEN YOU'RE GONE U 7 THE HOOSIERS WORRIED ABOUT RAY s»,»® 12; 17 BEYONCE AMORGITANO SoojBUC 13 8 MONROSE HOT SUMMER w«wita. 14 i 19 RIHANNA SHUTUP AND DRIVE 15 14 MARQUESS VAYAMOS COMPANEROS 16 28 TIMBALAND FEAT. DOE/KERI HllSON THE WAYI ARE 17 13 ICH + ICH VOM SELBEN STERN 18 52 PLAIN WHITE TS HEY THERE OEULAH 19 24 CROOVE ARMADA SONC 4 MUTYA S^BMC 20 20 L1NK1H PARK WHAT lYE OONE 
22 Ml JSICWEEK180907 

the Officiai UK 

2 M^kERI ^ W IH^WAY I ARE 
I3' / ■v kanTeweststronger      

4 KATE NASH FOUNDATIQNS 
5 3 FERmIbIGGIRLS DONTCRYji . ^ 
6 10 PLAIN WHITE TSV HEY THERE DELILAH O (O'Kwfe) So llippy (Hiqijiiiscn) -   Angel (D 7 4 RIHANNA FEAT. JAY-Z UMBRELLA ® 
8 T 3 NEWTON FAULKNER DREAM CATCH ME (Spencer) P«miuWUni'.raVE!ue Skv/Oirtuste (Fjoinc-r/Hunt/Mills) UQ y 'niLh 88697117762 (ARV) 9 8 B THE HOOSIERS WORRIED ABOUT RAY (S-iith) CC (Sporkes/Shariand/S'afeadaWI RCA S8697! (ARV) 10 A 10 ENRIQUE IGLESIAS DO YOU KNOW? 
11 14 4 RIHANNA SHUTUP AND DRIVE© 
12 17 7 BEYONCE GREENLIGHT© 
13 121 7 AVRIL LAVIGNE WHEN YOU'RE GONE ^ 
14 H = MIKA BIG GIRL (YOU ARE BEAUTIFUL) 
15 A CROOVE ARMADA SONG 4 MUTYA (CjkVFmdlîy) Wamer-ChjppclVUmvçnal/PerfKl Sonqs/EMI (Cato/Findlai/Hullon/Poolc/Buera) Cohi-nbo 88697114322 (ARV) 16 « 3 YVES LAROCK RISEUP 
17 16 AMY MACDONALD MR ROCK & ROLL (WillircwitWamtr-Olupptll (Uxtauld) VtIt9(lIÏ36026(U) 18 g 7 MARK RONSON FEAT LILY ALLEN OH MY GOD 
19 i f ELL10T MINOR JESSICA 
20 w DARREN HAYES ON THE VERGE OF SOMETHING WONDERFUL 
21 G DAVID GUEHA FEAT. CHRIS WILLIS LOVE IS GONE O 
22 19 NATASHA BEDINGFIELD SOULMATE 
23 24 7 HANS ZIMMER SPIDER PIG © 
24 M AMY WINEHOUSE TEARS DRY ON THEIR OWN © 
25 20 7 MY CHEMICAL ROMANCE TEENAGERS (CavaBtVMy Chemical Romance) EMI/Btow The Doors Off The Jt-rsey Shorc (My Chemical Romance) Reprise W771CO (CIN) 26 18 3 ARCTIC MONKEYS FLUORESCENT ADOLESCENT 
27 i W AXWELL FEAT.MAX CIFOUND U © 
28 22 2 DIZZEE RASCAL PUSSYOlÉ (OLD SKOOL) 
29 23 8 JUSTIN TIMBERLAKE LOVESTONED © {Timbaland/Tmiborlaltc/Hills) Zomlsa/Voijinu BeachAVanier-Chappell dimbcilate/Mûsky/Hflls) Jive (ARV) 30 MARIO H W DO IBREATHE © 

35 il CALVIN HARRIS THE GIRLS 
32 21 " AMERIE GOTTA WORK 
33 31 19 TIMBALflND/FURTADO/TIMBERLflKE GIVEITTO ME 
34 28 19 BEYONCE & SHAKIRA 6iSiniFUI..UARai 
35 33 R KELLY & USHER SAME GIRL O 
36 27 " MST OF HISH SCHOOL MUSICAL 2 WHAT TIME IS IT 
3/ 36 10 K|L£ROWW^ FEAT.EVE LIKE THIS 
38 // EVE TAMBOURINE © 



AMIlii 

Singles Chart 

39 t: TAKE THAT SHINt 
40 M RICHARD HAWLEY 10N1GHT THE STRbk 1S ARE OURS 
41 29 8 JACKJPENAJE TORN ON THE PLATEORM    
42 44 28 NEL£ FUCTAD^SAY ITRIGHT © 
43 26 3 GREEN DAY THE SIMPSONS THEME O (Ibc) Wamcr-Chappell {Ellnun) p - (rui) 44 43 UNKINPARKWHAT l'VE DONE 
4b 32 18 GYM ÇLftSS HEROK CURID'S CHOKEHOUyBREAKFASTlN AMERICA 
46 4. 14 jOTEpD&THEMÂkERS HEAVYWEIGHT CHAMPION OF THE WORLD 
4/ 40 15 HELW^MYEHEREaNYOURARMS) ^ ^^^ 
48 © 18 GO^PSTANDÎNGÏN THE WAY OF CONTROL 
49 34 6 KINGS OF LEON FANS 
50 42 13 MUTYABUENA REAL GIRL 
51 51 30 THEFRAY HOW TO SAVE A LIFE 
52 48 14 MAROON 5 MAKES ME WONDER 
53 55 31 MIKA GRACE KELLY® 
54 56 49 SNOW PATROL CHASING CARS 
55 53 22 AVRIL LAVIGNE GIRLFRIEND 

i56 69 40 AMY WINEHOUSE REHAB 
57 54 25 FERGIE GLAMOROUS 
58 i THE PIGEON DETECTIVES TAKE HER BACK 
59 U 28 WninJ'THE SWEET ESCAPE m. .C44' , 60 l52 FALL OUT BOY THE TAKE OVER THE BREAKS OVER (A'.Ton) Sony ATV/Dwaqo X/Soflcore (Fa3 Ont Boy) Mercury 1739377 (Uj 61 46 10 KLAXONS IT'SNOT OVER YET 
62 47 AKON MAMA AFRICA 
63 « NEWTON FAULKNER TEARDROP © 
64 20 MiKAmynioDAY 
65 62 27 KAISER CHIEFSRUBY 
66 64 19 AKON DONT MATTER 
67 50 8 THE ENEMY HAD ENOUGH (BamvlEMI (datai WjmrBMr»sWEA423a)(CM 68 58 « ARMAND VAN HELDEN NYC BEAT 
69 i r BEN'S BROTHERJLET ME OUT O 
70 0 AMY WINEHOUSE BACK TO BLACK 
71 BLONSKY/EFRON/BYNES YOU CANT STOP THE BEAT (HAIRSPRAY) o 
72 LLOYD GET IT SHAWTY 
73 25 ■ THE CORAL WHO'S GONNA FIND ME 
74 63 20 CHRISTINA AGWLERA CANDYMAN 0 
75 68 20 ALEX GAUDINO FEAT. CRYSTAL WATERS DESTINATION CALABRIA (Ciadino) Unrrt-r«VEMI (ForlnnatcVUnivScarpeEini/KocIsdi) Dala DATA153C0S (U) 

9T ROBYN W1TH KLEERUP W1TH EVtRY HEARTBEAT rm -.t-,., T1M6ALAND FEAT. DOE/K£RI HILSON THE WAY 1 ARE ' KANYE WEST STRONGER ££ 4| 2 KATE NASH FÛUNDATIONS ram 5 1 3 FERGIE BIGG1RLS DONT CRY UM 6 j 10 PLA1N WHITErSHEYTHEREDEULAH i 7 | 4 RIHANNA FEAT. JAY-Z UMBRELLA r-j.- 8 7 NEWTON FAULKNER DREAM CATCH ME w m, 9 8 THE HOOSIERS WORRIED ABOUT RAY 10| 6 ENRIQUE IGLESIAS DO VDU KNOW „ 11 9 GROOVE ARMADA SONG 4 MUTYA ... :, 12 11 AVRIL LAVIGNE WHEN YOU'RE GONE , sca 13 14 NATASHA BEDINGFIELD SOULMATE ;, - , 14|l2 MIKA BIG GIRL (YOU ARE BEAUÏÏFUL) 15 23 RIHANNA SHUTUP AND DRIVE c i... 16 13 MARK RONSON FEAT. LILY ALLEN OH MY GOO 17 19 AMY MACDONALD MR ROCK AND ROLL 18|l7 NEaYFURTADOSAY ITRIGHT Gtlto 19 1b GYM CLASS HEROES CUPIOS CHOKEHOLD e, e™ 20 16 YVES LAROCK RiSEUP 21 24 BEYONCEGREENLIGHT c,....... 22) 18 TAKE THAT SHINE e##, 23| 21 ARCTICMONKEYS FLUORESCENT ADOLESCENT 24 20 JUSTIN TIMBERLAKE LOVESTONED 25 35 AMY WINEHOUSE TEARS DRY ON THEIR OWN l ^ 260 DAVID GUERA AND CHRIS WILUS LOVE IS GONE cmcwi 27|39 28 j 26 MY CHEMICAL ROMANCE TEENAGERS 29 22 MAROON 5 MAKES ME WONDER asv-O:. 30 AXWELL FEAT. MAX'C IFOUNO U ^ 31 28 GWEN STEFANI FEAT. AKON 1 HE SWEET ESCAPE 32 29 PINK LEAVE ME ALONE (1M LONELY) uf« 33 27 MUTYA BUENA RE AL GIRL 4th & 34 25 AMERIE GOTTA WORK 35)30 SNOW PATROL CHASING CARS nctw 36 34 TIMBALAND/FURTAD0/T1MBERLAKE G1VE IT TO ME in r .o. 37)0 MARIO HOW DO IBREATHE rca 38)38 KAISER CHIEFS RUBY 39)0 JAMES BLUNT1973 40)32 BEYONCE & SHAKIRA BEAUTIFUL UAR co^a 

mmmm 
r» WAYIARE 

EN HAYES ON THE VERGE OF S0METH1NG WONDEE ENRIQUEIGUESIAS DO YOU KNOW RIHANNA EEAT. JAY-Z UMBRELLA ELUOT MINOR JESS1CA AVRIL LAVIGNE WHEN YOU'RE GONE YVES LAROCK R1SE UP NATASHA BEDINGFIELD SOULMATE RICHARD HAWLEY TON1GHT THE STREETS ARE OURS AMY MACDONALD MR ROCK & ROLE MIKA B1G GIRL (YOU ARE BEAUT1FUU 
THE HOOSIERS WORR1EO ABOUT RAY 

MARK RONSON EEAT. ULY AU UOYD GET1T SHAWTY THE CORAL WHOS GONNA F1ND ME BEYONCE & SHAK1RA BEAUT1FJL LIAR UE MEAD ANY DREAM WtLL DO AKON MAMA AFRICA HY CHEMICAL ROMANCE TEENAGERS 28 Q | ARCADE PIRE NO CARS G0~ THECRIBS M0V1NG P1CTURES 30,^ AMERIEGOTTAWORK 
Ail the sales and airplay cliarts published in Music Week are also available online every Snnday evening at www.musicweek.coni 



Pulling the album forward by five weeks bas 
paid off for Kate Nash, whose début album 
enters in peak position. Elsewhere, The Coral 
sneak into the Top 10 at number eight 
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FRANK SINATRA LEGENDS IN CONCERT 

iS 

AMY MACDONALD THISIS THE LIFE © 

m Ion mm 
BACKTO BLACK®-.® 

ROOTS &ECH0ES 

DtCAUbL Dr Iht I HVIti ® 

ULTIMATE COLLECTION®^ 

HEDUTCHESS 

STILL 

ÊS^SÊN 

THE BLACK PARADE 
MOB® 

COSTELLO MUSIC e 

MATHS &ENGLISH 
ANENDHASASTART® 

rowN 

fe. 



Albums Chart 

/ I J 01 39 37 67 SNOW PATROL EYhS OPEN ® 6 ® 2 
4U 33 10 NATASHA BEDINGFIELD NB . 
41 15 2 KUKN UN 111 LtL) 
42 ,c 23 CASCADA EVERY TIME WE TOUCH ® 
43 12 IvlAkuun i 11 wui\r I 8t 8UUN BEFORE LONG OiMraJo/SleniyEndertyVaîentine 44 36 KASABIAN EMPIRE® 2 
4b 44 54 JAMES M0KK1S0N UNDISCOVERED ® 3 
46 47 27 FALL OUI BOY INFINITY ON HIGH ® 
4/ 45 6 CHEMICAL BROTHERS WE ARE THE NIGHT ® 
48 48 5 CHERRY GHOST THIRST FOR ROMANCE ® 
49 4! 8 ENRIQUE IGLESIAS INSOMNIAC W 1« j bO 75 6 GYM CLASS HEROES AS CRUEL AS SCHOOL CHILDREN 
bl 35 26 THE FRAY HOW TO SAVE A LIFE ® Flynn/Johnson Em SNY9Î931? tARVl b2 49 9 THE POLICE THE POLICE® 
53 53 23 JAMIROQUAI HIGH TIMES SINGLES 1992-2006 ® 7 wlâ 8869701996! (ARV 54 48 55 RAZORLIGHT RAZORLIGHT ® « 
55 « 7 PARAMORE RIOT 
56 51 12 THE KINKS THE ULTIMATE COLLECTION ® Sanduarv SAN00109 (P) 57 54 8 THE WHITE STRIPESICKY THUMP 
58 55 47 SCISSOR SISTERS TA-DAH ® 1 Bafaydaddy/Grech-Margutrat 59 27 3 GARBAGE ABSGLUTE 
60 60 81 BON J0V1 CROSS ROAD - THE BEST OF ® 5 ® 7 
61 59 139 THEKILLERS H0TFUSS®4 
62 70 8 CALVIN HARRISICREATED DISCO ® 6lumbia FIYEYE010 (ARV) 63 69 FOO FIGHTERS SKIN AND BONES RCA 82876888572 (ARV) 64 61 103 SNOW PATROL FINAL STRAW s.®. Ficboo 9865408 (U) 65 3 COMMON FINDING FOREVER Gelfen 1742564 (U) 66 0 3 PENDULUM HOLD YOUR COLOUR ?Jt Kaos B8K002C0 (SRD) 67 10 îIFFY CLYRO PUZZLE® h Floor2564699763 (C1N) 68 62 8 MUTYA BUENA REAL GIRL ® 1 i Broadway 1734610 (U) 69 58 ? KELLY CLARKSON MY DECEMBER 
70 69 THE KOOKSINSIDEIN/INSIDE OUT ®. ®. 
71 G .4 MAXIMO PARK OUR EARTHLY PLEASURES /arp WARPC01S5 (V/THD 72 68 94 JAMES BLUNT BACK TO BEDLAM ® 10 ® 1 itianbc 7567837525 (TENJ 73 67 34 GWEN STEFANI THE SWEET ESCAPE ® 
74 56 8 INTERPOL OUR LOVE TO ADMIRE 
75 64 27 ILAXONS MYTHS OF THE NEAR FUTURE ® Rmse RINSELPJIU) ■ Stoim ■ M,,™ BHkjWKwDBo ©riilinum (300.000} ®if«(6a000l BH^lOmbsr ®GoM (100.0001 ® imHiliiuniEiiiKiellmEmçejiiSalKl «wntoUtC&lfsM 

HiTIItlIi'fflt 

rnssm 

COjTjïïiwTïïïl 

drum & bass ■ of the last 

un 21 3 lUNKINPARK MINUTES T0MIDN1GHT 3 | 1 | KORN UNTITIED F00 FICHIERS SK1N AN'D BONES STILL REMAINS THE SERPENT [ |MY CHEMICAL ROMANCE THE BLACK PARADE 71 8 | LINKIN PARK HYBRID THEORY r 1 OSTTRANSFORMERS 5 IBIFFYCLYRO PUZZLE 10| 9 I LINKIN PARK METEORA Wmatosm) 

; AMYWINEHOUSE FRANK it-jm 
14 1 f 1 MICHAEL BUBLE CALL ME IRRESPONSIBIE ftprâticua l4l 6 
5 ] 4 1 NINA SIMONE RNE&MaiOW o^stEmmio 
7 7 SEASICK STEVE DOGHOUSE MUSIC 
9C ) MADELEINE PEYROUXHALF THE PERFECT WORLD Rum/icjiinpot) 

If' ' ~~~7 
l MARIO LANZA THE COLLECTION 

3 : ! GARDARTHORCORTESCORTES Musc TOWI 
5 i 1 ANDREA BOCELU VIAGG10ITAUANO mon 
7 £ 1 KATHERINE JENKINS PREMIERE xjw 
9 1( 10 I 3 KATHERINE JENKINS SERENADE ram I RUSSELL WATSON THE VOICE - THE ULTIMATE COLLECTION ifaa.ii) 

For fuil specialist chart listings, visit www.musicweek.com 
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Nokia 5300 
XpressMusic Pack 
Indudes FREE Nokia MD4 mini speakers. Music gets you talking 

kwww.nokia.co.uk/music 


