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	IN WITH THE NEW

	FIRST FRUITS

	SAFE PAIR OF HANDS

	Arenas in rude health as receipts rise 40% - but small gigs need Government support


	Box office closes on half-billion mark

	Live

	Triple alliance comes together to fight ‘on air/on sale’ issue

	CHRISTINA AGUILERA

	Not Myself Tonight

	SIGN HERE

	PRS for Music announces three new missions for change

	SIA

	Clap Your Hands

	Licensing

	WILDBIRDS & PEACEDRUMS

	Fight For Me

	I AM ARROWS

	Nun

	UNKLE

	Where Did The Night Fall

	ERYKAH BADU

	Window Seat




	PRS

	SUB-FOCUS FEAT. COCO

	Splash


	Out with the old, in with the New (Mu:

	ED HARCOURT

	Do As I Say Not As I Do

	ANNA CALVI First We Kiss

	BLESS BEATS FEAT. REMI NICOLE Let It Go

	GIG OF THE WEEK

	Where:


	New chief operating officer to transform In The City brand and build partnerships

	Events


	Editorial Robert Ashton

	Television

	nielsen


	Global airplay tracking


	TOTP campaigner leads quartet in music TV concept

	Television

	Media news in brief

	Charts: colour code


	nielsen I


	Airplay analysis Alan Jones

	Campaign focus

	NAA reveals a vintage year for live events, with a little help from comedy and dinosaurs



	Diversity helps arena numbers rocket

	Arenas

	Music Ally will be re-running our two-day digital marketing course which will take place on Tuesday 27th April and Tuesday 4th May in central London. The course is designed to meet the needs of both entry level and intermediate music marketeers.


	music:) ally

	Band take the fan-funded route to market for their new album Content

	New services

	Apps round-up

	Services


	News publishing

	Chrysalis to work with investors and pension funds

	Signings



	News diary

	ON THE WEB



	Thieves keep the fire burning

	He may not be a household name but Jimmy Hogarth has penned songs whistled the world over. We catch up with the writer/producer about his solo work, record label and the development of new talent

	’eatures

	Oday’s well-meaning record labels are faced with a packaging dilemma: go green and please the Environmentalists or stick with plastic and save money. Fortunately a hostofaffordable greenpack- jgngnoptions arenowava ilable, going somewayto meeting Julie’sBicycle’s targetsfortheindustry

	Packaging

	Case study WowCase



	Awards XU

	SOUND

	I PERFORMANCE




	BEST INVESTMENTS

	In today’s industry, what is the best way to finance an act: corporate backing, fun funding or the traditional label route? The answer seems to depend on the size of act and the scale of their ambitions

	Want to find new ways of targeting your potential customers?

	Interested in reaching over 20,000 music professionals every week?


	WANTED ■

	ARTIST BOOKING AGENT

	DawBell

	MW SERVICES

	To Advertise in print or online call Yonas on 020 7921 8341 Yonas@musicweek.com


	Key releases

	Out this week

	Singles

	Albums

	Out next week

	Singles

	Albums

	April 19

	Singles

	Albums

	April 26

	Singles

	•	Timbaland feat. Justin Timberlake


	Albums

	•	Nas & Damian ‘Jr Gong’ Marley



	Key releases


	Easy as one-two-three for Plan B

	Top 20 Play

	Pre-release chart

	2	BULLET FOR MY VALENTINE Fever Sony

	4	SCOUTING FOR GIRLS Everybody. Epic

	Top 20 Last.fm


	Overall chart

	Top 20 HMV


	Pre-release chart

	2	SCOUTING FOR GIRLS Everybody. Epic

	11 MY BLOODY VALENTINE Loveless Sony

	Top 20 Shazam


	Pre-release chart

	4	DIANA VICKERS Once rca


	CATALOGUE GREATEST HITS TOP 20

	MANSUN

	THE EBONYS:	

	5	JAMES TALK & RIDNEY Together

	11 MOWGLI & TARA MCDONALD Can’t

	Sales statistics

	Sales	2,849,162	1,646,951

	prev week	2,607,024	1,556,312

	% change	+9.3%	+5.8%

	Sales	600,471	2,247,422

	prevweek	305,019	1,861,331

	% change	+96.9%	+20.7%

	Sales	38,169,795	21,811,094

	vs prevyear	34,979,687	21,887,887

	% change	+9.1%	-0.3%

	Sales	4,866,241	26,677,335

	vs prevyear	5,284,142	27,172,029

	% change	-7.9%	-1.8%


	ARTIST ALBUMS

	charts company

	© Official Charts Company 2010



	Music Week

	i Jones


	Charts sales

	The Official UK Singles and Albums Charts are produced by the Official Charts Company, based on a sample of more than 4,000 record outlets. They are compiled from actual sales last

	Sunday to Saturday, incorporating seven-inch, 12-inch, CDs, LPs, digital bundles, download sales and cassettes. © Official Charts Company 2010.

	18 4 2 LAURA MARLING I Speak Because I Can Virgin CDV3075 (e) (Johns)






