
Mu sicWeek
THE BUSINESS OF MUSIC www.musicweek.com

NEWS 
EVENT HORIZON 
Can the Mercurys 
regenerate heat 
this time around?

FEATURES
MASTERCLASS
Former Beatles wingman 
and hit producer 
Peter Asher tells all

24.07.10 £5.15

FEATURES 
ACCORDING TO PLAN 
1 Plan B’s big hit in 
B an unpredictable 
B second quarter

BMG Rights Management to follow up acquisition of Stage Three with another big buy in Q3

BMG sets stage to take on the majors
Publishing

By Charlotte Otter and Paul Williams

BMG RIGHTS MANAGEMENT is 
planning another significant 
publishing acquisition before the end 
of the third quarter of 2010, 
following the purchase of UK 
independent Stage Three last week.

CEO Hartwig Masuch says the 
deal has allowed the organisation to 
“compete at eye-level in the UK with 
the majors” as it bids to become one 
of the world’s biggest music publishers.

Stage Three is the third 
significant purchase made by BMG 
and its owners, media group 
Bertelsmann and KKR private equity, 
this year and follows from the 
acquisition of US indie Cherry Lane 
and the Adage IV catalogue.

The German-owned company has 
been vocal about taking advantage of 
the fall in music asset prices due to 
the financial crisis and Masuch says 
the industry should expect more 
acquisitions from BMG by the end of 
the year. This will include 
acquisitions in the UK where the 
company has struck individual 
publishing deals with artists 
including Leona Lewis.

BMG gains rights to JLS’s 
The Club Is Alive among 

others following its 
acquisition of Stage Three

“We do a lot of small acquisitions 
almost daily, but we will also be 
announcing one more significant 
acquisition before the end of quarter 
three,” Masuch says, noting the 
company is very active in Europe.

“We have made a lot of effort in 
the last half in the US, where we now 
feel very confident and the UK is just 

a fascinating market. Obviously if 
someone is interested in selling to us 
or doing a joint venture with us then 
this will be a big priority.”

Stage Three CEO Steve Lewis has 
no doubt about the scale of the 
ambitions of his company’s new 
owner, which was set up by 
Bertelsmann in 2008, after selling its 

50% stake in Sony BMG to Sony Corp 
for $1.2bn (£0.94bn) and having 
already sold BMG Publishing to 
Universal for €1.63bn (£1.36bn).

“They have very deep pockets,” he 
says. “They have a huge amount of 
equity, they’re resourced and their 
ambition is to compete with the best 
music companies in the world.”

Although BMG has declined to 
say how much it paid for its purchase 
of Stage Three, it called the move 
“significant”, comparing the deal to 
its purchase of Cherry Lane in the 
spring - a deal thought to have been 
worth just under $80m (£52m).

Masuch explains BMG 
shareholders are all “very supportive” 
in increasing their investment in the 
company and notes the business has 
also received “very positive feedback” 
from various banks.

He stresses any purchase made 
by the company had to make 
“financial sense” for investors and 
adds, “We don’t have an unlimited 
budget, but what is important to us 
is if a deal makes financial sense to 
our shareholders.”

Lewis says the deal is long term, 
adding the careers of his writers 
“will be in the hands of experienced 
music executives”.

“BMG are not someone going 
for a short-term deal,” he says. “They 
have the means and considerable 
resources and my investors were 
private equity funds. They were not 
going to stay involved forever and 
I knew that when we did sell we 
would sell to a company that was 
going to be a good owner and take 
care of things.”

Since launching Stage Three 
seven years ago, backed by Apax 
Partners and Ingenious Venture, 
Lewis and his team have built up a 
business with a diverse range of 
interests including a catalogue of 
songs taking in Aerosmith’s Walk 
This Way, Gerry Rafferty’s Baker 
Street and Mike Oldfield’s Tubular 
Bells, a roster of contemporary hit 
writers such as Andrew Frampton - 
co-writer of JLS’s chart-topping The 
Club Is Alive - and Bernard Butler 
and a successful US business in LA 
and Nashville.

And although the future of Lewis 
and his staff, including Stage Three’s 
US head Lionel Conway, and its 
Notting Hill base have yet to be 
determined, Masuch says the key to 
BMG’s strategy is not about 
downsizing companies.
charlotte/paul@musicweek.com

British and Irish venues top the world, says Pollstar report

BRITAIN’S CLAIM AS THE 
STRONGEST LIVE MUSIC MARKET in 
the world has been backed up by the 
latest Pollstar figures, which feature 
six venues from the UK and Ireland 
in the 10 top selling arenas worldwide.

The report tracks ticket sales for 
the first six months of 2010 and sees 
The O2 arena in London retain top 
spot, with the Manchester Evening 
News Arena in second place and 
The O2 in Dublin third - all ahead 
of historic global leader, New York’s 
Madison Square Garden.

“These latest figures show that 
Irish people love live music, Irish 
promoters are innovative and clever 
and that our naming partners, O2, 
have been hugely supportive,” says 
The O2 Dublin general manager 
Cormac Rennick.

A spokesman for the MEN 
Arena says, “Our exclusive 20-night 
self-promote with comedian Peter 
Kay boosted our figures, but over 
600,000 entertainment ticket 
holders through the doors in the 
first six months is a remarkable 
achievement.”

The strong UK showing also 
includes Birmingham’s LG Arena, 
Wembley Arena and Metro Radio

Arena in Newcastle in the top 10 
selling arenas worldwide, with 
combined ticket sales for those six 
UK and Ireland venues topping 
2.9m at the mid-year point.

Indeed, of the 100 venues in 
the Pollstar figures, no fewer than 
10 are in the UK and Ireland, with 
the Odyssey Arena in Belfast 
(26th), Glasgow’s SECC (45th), 
Sheffield Arena (62nd) and 
Birmingham’s NIA (68th) 
completing the contingent.

The O2 arena maintained its 
record as the world’s best-selling 
venue by shifting more than 1m 
tickets for events, but arena director 
Sally Davis admits, “When it comes 

to the number of events we’re 
hosting in 2010, it isn’t as busy as 
last year and that’s a trend we’re 
seeing across the UK industry.”

Despite topping the Pollstar 
chart, The O2’s numbers were hit by 
the 23 cancelled Michael Jackson 
shows in the first quarter. But Davis 
says in terms of the venue’s 
occupancy rate for 2010, things are 
looking very healthy, with The O2 
bucking the trend in that respect.

“You’d be very lucky to find a 
weekend date that isn’t already 
booked in our 2011 diary - we’re 
very close to selling out for the year, 
so we’re expecting great things next 
year,” she adds.

Best-selling 
venues Top 10
Tickets sold Venue 

1,031,748 The O2 arena, London 
664,080 MEN Arena,

Manchester 
373,898 The O2 Dublin
336,482 Madison Sq Garden

Arena, New York 
326,053 Philips Arena, Atlanta
312,569 Spirit Center,

Kansas City
306,179 LG Arena, Birmingham
296,025 O2 World, Hamburg
270,130 Wembley Arena,

London
264,381 Metro Radio Arena,

Newcastle
Source: Pollstar
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The Playlist
THE SCRIPT
For The First Time
RCA ~

The first single from the Irish trio’s second 
album, this is a powerful piece of emotive 
pop with a firm international edge. 
(single, September 6)

Retail giant targets iTunes as it prepares its digital armoury

RUMER
Slow
Atlantic___________________________________

Rumer’s demos were breathtaking, and it 
was this debut single which caused our 
jaws to drop and secured an early playlist 
in MW. (single, August 23)

SIGN HERE

Brighton-based 
band Rapids! 
have signed a 
management and 
label deal with 
Heist, home to 
The Answering 
Machine

HMV Digital ready to go
Digital

ROBERT PLANT
Angel Dance
Decca______________________________________

The first single from Plant’s new solo set is 
a classy affair. Tastefully recorded and 
produced, this sets a strong benchmark 
for the new album. (single, September 6)

DANSETTE JUNIOR
Paranoid
Columbia_________________________________

Boasting early support from Zane Lowe 
and Annie Mac at Radio 1, the debut sin­
gle proper is catchy, uplifting dance-pop. 
(single, August 30)

INTERPOL
Barricade
Coop____________________________________

From Interpol’s new album Barricade, 
this sees the rejigged band’s sound take 
a sonic leap forward.
(single, September 6)

METRIC
Eclipse (All Yours)
Atlantic__________________________________

The second single from the latest install­
ment of the Twilight saga, Eclipse is a 
solid three minutes of emotion-charged, 
melancholic rock. (single, August 9)

ROLL DEEP
Green Light
Relentless/Virgin___________________________

Following up their number one Good 
Times, Green Light sees the group throwing 
up some infectious lyrical twists atop a 
driving electro bassline. (single, August 15)

By Ben Cardew

HMV IS GEARING UP to take on the 
might of iTunes with the full relaunch 
of HMV Digital later this month.

The entertainment retailer, which 
has yet to translate its dominance of 
the UK’s physical music landscape 
into a notable share of the download 
market, is to fully launch its new 
download site HMV Digital at the 
end of July.

HMV CEO Simon Fox has previ­
ously identified digital as one of its 
three pillars of future growth, along­
side live and new product categories.

The new site, currently in Beta, 
was built by 7digital, of which HMV 
owns a 50% stake. It will feature “an 
intuitive customer experience,” 
according to the company’s head of 
online Sarah Hughes, including an 
“easy to use” download manager that 
automatically syncs with iTunes and 
Windows Media Player libraries.

Hughes, who was speaking at the 
company’s Suppliers Conference at 
the HMV Forum in north London 
last Thursday, admitted the retailer’s 
different sales channels, including 
online mail order, download and 
social media, represented a “mass of 
untapped potential”.

However, she said that HMV was 
now taking steps to address this. “We 
are working very closely with 7digital 
to enhance our current offer but also 
to make new developments,” she said. 
“I hope you [suppliers] can see how 
much value we are adding but also 
the potential to add more.”

HMV head of music Melanie 
Armstrong, whose team will be doing 
the buying for both digital and phys­
ical music product, asked suppliers to 
help HMV make a success of the new 
site. “We can offer pre-orders on new 
releases and we can get live involved,”

she said of the company’s multi­
channel approach, which includes 
the ownership of 11 live venues. “But 
we need your support. If we get this we 
can give iTunes a run for its money.”

The site has been a long time 
coming. In November 2009, 7digital 
CEO Ben Drury told Music Week the 
rebuild of the HMV download site 
would happen across two phases, 
with an “interim solution” planned 
for early 2010. He claimed then the 
site would feature close integration 
with other HMV properties such as 
loyalty card scheme HMV Pure, as 
well as a focus on video.

HMV also used its Suppliers 
Conference to outline how it can 
apply its reach as an entertainment 
company - since buying Mama 
Group earlier this year, it has interests 
in live, artist management and con­
sumer marketing services - to satisfy 
consumer demand.

“Three years ago we sold prod­
ucts,” said Fox, who kicked off the 
event. “Now we consider ourselves to 
be an entertainment brand reaching 
out to our consumers, however they 
choose to enjoy entertainment prod­
ucts. We have all these assets at your 
disposal and we want to work with

you to join them up, to come togeth­
er to add value to your products.”

Former HMV commercial direc­
tor Gary Warren, in his first public 
speech since taking on the role of 
managing director of content and 
talent at Mama Group, outlined one 
example of how this joined-up 
approach can work.

Mama’s promotions team Mean 
Fiddler Presents, he explained, is pro­
moting Roxy Music’s 2011 For Your 
Pleasure arena tour. “This is a good 
example where Mama can join up 
with HMV,” he adds. “Mama are pro­
moting the shows, HMV sells the tick­
ets and the tour is coming on the back 
of a festival appearance at Lovebox 
[which Mama owns],” he adds.

Warren explained that HMV’s 
partners can also benefit from its 
reach. “From the live side we can do 
new things with our partners in this 
room, eg. product launches,” he says.

“But we can assist in other ways - 
any ideas you might have, please 
come and see me. We can do trade 
shows, talent showcases, rehearsals 
for our DVD partners, comedy 
events, TV shows, film premieres, TV 
season premieres and even 3D.” 
ben@musicweek.com

SAVOIR ADORE
We Talk Like Machines
Cantora__________________________________

MGMT’s labelmates, the Brooklyn-based 
duo occupy a musical space somewhere 
between Broken Social Scene and Los 
Campesinos!. (single, July 26)

FRUKT tie-up bears fruit for Music Week

THE BASEBALLS
Hot N Cold
Rhino_____________________________________

Following their top five album debut in 
the UK, this quirky cover of the Katy Perry 
smash provides ammunition to raise their 
radio profile. (single, out now)

CEO
Come With Me
Modular__________________________________

Boasting strong reviews from the likes of 
Pitchfork, this is an electro-pop track with 
an edgy undercurrent that proves incredi­
bly infectious. (single, July 26)

For all A&R enquiries and demo submissions contact sstuart25@aol.com

GIG OF 
THE WEEK

Who: School Of 
Seven Bells 
When: Tuesday, 
July 20 
Where: The Scala, 
London
Why: With 
support from 
Active Child, this 
promises to be a 
very special night 
indeed

MUSIC WEEK IS TEAMING UP 
with marketing agency FRUKT 
Communications to offer readers 
the latest news on the role brands 
play in the music industry.

As part of the link-up Giles 
Fitzgerald, trends and insight editor 
at FRUKT and editor of FRUKT 
Source, will from this coming week

Left: FRUKT’s 
Anthony 
Ackenhoff (far 
left) and Giles 
Fitzgerald. 
Right: One ele­
ment ofFRUKT’s 
brands-expertise 
portfolio

onwards contribute weekly music- 
related brand stories to Music Week. 
This will be in addition to writing a 
monthly news feature in the maga­
zine, in which he will share his 
knowledge on brand issues affect­
ing the music industry.

The new partnership marks a 
move by Music Week to increase its

focus on brands, an area of busi­
ness that continues to grow in 
importance to the music business. 
Fitzgerald will cover the role 
brands can play in the ongoing 
evolution of the music business, 
as well as looking at new 
sponsorship, endorsement and 
platform deals.

http://www.musicweek.com
http://www.musicweek.com/playlist
mailto:ben@musicweek.com
mailto:sstuart25@aol.com
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Could it be magic? It’s Robbie vs Robbie

ONE OF THE YEAR’S most intrigu­
ing chart battles will see Robbie 
Williams solo go up against Robbie 
Williams as a member of Take That 
for the Christmas albums crown.

The singer had already created 
global headlines when he 
announced earlier this year that he 
had been writing with Take That 
colleague Gary Barlow, with the 
two new collaborations - Shame 
and Heart And I - appearing on 
Williams’ new best-of, In And Out of 
Consciousness, due for release by 
Virgin on October 11.

But this was small beer com­
pared to the tabloid frenzy last 
Thursday, when Williams confirmed 
he would be rejoining Take That, 
who he famously left in 1995 amid 
a sea of acrimony.

The reunion took place in New 
York last September, following Take 
That’s The Circus Live tour. All five 
band members have written songs 
for a new, as-yet-untitled album, 
which will come out in November a 
month after the Williams release.

The album, which has been pro­
duced by Madonna collaborator 
Stuart Price, will come out on 
Polydor, with whom the reformed 
Take That have enjoyed notable 
chart success.

Polydor president Ferdy Unger- 
Hamilton says the Take That album

is “a very modern sounding record.” 
“It has what Take That do and what 
Robbie Williams does,” he says. “I 
think it is the musical event of the 
year and also an absolutely brilliant 
album. It is going to surprise some 
people. It is very cutting-edge.”

What is more, Unger-Hamilton 
says the timing of the two albums’ 
release will be complementary 
rather than competitive. “The plan 
was put together by the band,” he 
says. “It is really brilliant, succinct.”

His view is backed by an insider 
from the Williams camp, who says, 
“We are not at all concerned about 
the scheduling as we actually 
believe this is going to be a Robbie 
Williams/Take That Christmas. We 
believe both will do incredibly well. 
We’ve got a really great promotion­
al plot for Robbie Williams, which 
we’re very confident about, and we 
then, of course, go into Take That.”

The reunion is said to be intend­
ed for just one year, with plans for 
a huge stadium tour next summer. 
However, with the best-of fulfilling 
Williams’ obligations to EMI under 
his current deal, all eyes will be on 
his next move.

Unger-Hamilton says Williams is 
a “brilliant, great British artist but I 
am really, really overjoyed to have 
him as a part of Take That and 
that’s enough”.

John Penrose impresses Musicians’ Union

Minister could 
be live saviour

IN THIS 
ISSUE

MusicWeek
THEBUSINESS OF MUSIC wwww musicweek com

Live
By Gordon Masson

LICENSING MINISTER JOHN PENROSE 
could turn out to be the music 
industry’s new best friend after the 
Musicians’ Union revealed it held “a 
very positive meeting” with the 
Conservative MP, in which it 
became apparent they were dealing 
with someone who is sympathetic 
towards live music.

Musicians’ Union general secre­
tary John Smith tells Music Week that 
the meeting at the Department for 
Culture Media and Sport last 
Tuesday was “possibly the best 
meeting on the subject I’ve had with 
a government minister since I start­
ed banging on about it nearly 10 
years ago.”

Armed with copies of letters 
from chief constables around the 
country, who stated that live music 
enhances their communities and 
does not lead to disorder, the MU 
team were impressed by the knowl­
edge Penrose already has of the 
issues and his openness to look at 
all possible remedies.

“He has definitely done his 
homework,” says Smith. “We went 
into the meeting and stated that 
our most radical approach - 
which we’re prepared to lobby 
about long term - would be to 
take music out of licensing com­
pletely and he didn’t reject that 
proposal out of hand.”

The minister also seems to agree 
that smaller venues need help. “He 
has great sympathy for small venue 
owners, but he also wants to meet 
with representatives of the Local 
Government Authority - who are 
our main adversaries - to hear their

‘Possibly the best meeting on the 
subject I’ve had with a government 
minister...’ - the MU’s John Smith 
on John Penrose (pictured) 

_________________ 2_____________________________

concerns,” continues Smith.
“However, rather than picking 

up on the big screen example we 
usually use to show that the current 
Licensing Act is unfair, he was 
struck by the fact that venues can 
easily choose the option to go for 
recorded music and he was keen to 
establish what can be done to make 
things fairer.”

Penrose has suggested one way 
of moving the debate forward 
would be to hold a forum in the 
DCMS offices where interested par­
ties such as the LGA, LACORS, the 
police, the Musicians’ Union and 
UK Music could come together to 
discuss solutions that might work 
for all concerned.

Smith adds, “It genuinely seems 
that the minister wants to help us 
and the meeting was a great indica­
tor that he is taking [us] seriously.” 
gordon@musicweek.com
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BMG — no

coverage of the 
world of brands 
a nd we could 
find no better 
partners in 
achieving this 
than FRUKT, 
who over the 
last 10 years 
have proven to 
be real experts 
in this field. I 
am really look­
ing forward to 
developing 
this relation-

* ship
FRUKT.”

with

Music Week editor Paul
Williams says, “It has long been 
my aim to increase Music Week’s

FRUKT Communications CEO 
Anthony Ackenhoff adds, “The 
role brands are playing in the

music industry has developed dra­
matically over the last few years. 
With numerous new sponsorship, 
endorsement and platform deals 
being forged within the culture of 
music, this is now a critical rev­
enue area for the music business. 
FRUKT has a strong heritage in 
both music and branded enter­
tainment and we look forward to 
bringing our expert knowledge to 
MW readers.”

As editor of FRUKT Source, 
Fitzgerald oversees a “brand 
resource” offering insight into the 
cultural trends surrounding music, 
film, fashion and the wider enter­
tainment space.

As well as editing FRUKT 
Source, he also writes extensively on 
brand activity for a wide range of

marketing and sponsorship publi­
cations. His experience of the music 
industry stretches over more than a 
decade, enabling him to provide a 
deep understanding of brands and 
the role they can play in the develop­
ment of the business.

FRUKT Source is part of FRUKT 
Communications, which is billed as 
a one-stop music, entertainment 
and lifestyle marketing agency spe­
cialising in creating experiences and 
content for brands that want to 
engage audiences.

It was set up 10 years ago by Jack 
Horner and Anthony Ackenhoff 
and since its launch has worked 
with many leading music compa­
nies as well as some of the biggest 
brands, including Nokia, Coca­
Cola, Gaymers and Topman.
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Examining the runners and riders 
for 2010’s prestigious award

MEDIA NEWS______________  
T4 TAKES TEA-TIME 
TV FESTIVAL SLOTS 8
Big name line-ups to elevate net­
work’s live coverage

LIVE NEWS________________  
EVIDENCE FOR ACT 
CHANGES PILES UP 10
The ‘untold story’ of the Licensing 
Act’s effects on small venues

DIGITAL NEWS_____________
SPOTIFY EYES 
US/JAPAN EXPANSION 11
Music Week’s exclusive interview 
with Spotify founder Daniel Ek

PUBLISHING NEWS________
RASTAMOUSE GETS RED, 
GOLD AND GREEN LIGHT 12
EMI eyes revenue opportunities 
with star of future CBeebies show

UNEARTHED_______________
MAGNETIC MAN 13

Dubstep duo front EMI Publishing’s 
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News
Editorial Paul Williams

The Mercury 
Prize needs a 
strong year 
after Debelle’s 
sales debacle 
prize of £3 in the days following the 
in the chart.

With the shortlist announced tomorrow (Tuesday) for this year’s competi­
tion, after 2009’s fiasco there will be more pressure than ever on the judges 
to get it right for the sake not just of the Mercurys but the music industry as 
a whole.

It is worth remembering in all this that the original premise of the 
Mercurys was as a vehicle for music retail, to help to fill that long gap 
between the sales-lifting Brits early on in the year and the avalanche of block­
buster albums arriving in the autumn. While it is an award based on artistic 
merit, its foundations ensured an important element of the competition was 
selling records, too - something the judges failed to achieve with Speech 
Debelle last year.

The real shame was a number of other albums on 2009’s shortlist would 
have benefited commercially had they won, among them Friendly Fires’ self­
titled album. One leading music executive publicly dubbed last year’s event 
“a missed opportunity” and that observation is hard to argue with.

Still, on occasion the judges have got it spot on, as was the case two years 
ago with Elbow’s The Seldom Seen Kid. No one could have reasonably 
argued that was not an album of the year, which is all you hope the judges 
manage, even though your preferences might have been elsewhere. It was 
also one of those rare moments in recent years when the event backed a sea­
soned act, albeit one who had been commercially out of favour for some 
time, rather than a debuting artist, something the Mercurys tends to prefer. If 
the pattern of the last few years is anything to go by, 2010’s shortlist will be 
heavily biased towards debut albums, as if to suggest the first works of an 
artist are generally superior to anything that follows. If true, that is a sad 
indictment of artistic and career development.

And when the judges come to choose the ultimate winner we hope they 
are not afraid to simply go for what is the best album and base the decision 
on nothing else. This may be cynical, but too often it comes across as if there 
is some rationale behind the decision beyond picking the best of the 12 con­
tenders, such as trying to avoid picking the same genre two years in a row 
and deliberately favouring acts with little or no profile among the wider pub­
lic so they become “Mercury acts”.

When only one 2010 album by a British act - Plan B - has sold more than 
300,000 copies to date - and the entire concept of the album is under 
threat, a platform such as the Mercurys matters more than at any time previ­
ously. But the event will count for nothing if it fails to generate more than a 
few extra sales.

Do you have any views on this column? Feel free to 
comment by emailing paul@musicweek.com

MUSICWEEK.COM READERS’ POLL
LAST WEEK WE ASKED:
Will 6 Music keep its listener numbers 
above 1m?

YES 64% NO 36%

AT A TIME WHEN BREAKING 
ARTISTS to a reasonable level of 
success is becoming ever harder to 
achieve, events such as the Barclay­
card Mercury Prize take on an even 
greater significance for generating 
additional sales for emerging talent.

Sadly, last year’s event was a let­
down in this respect, with judges 
opting for a winner who the public 
cared little about, resulting in the 
lowest sales by some distance for 
a victorious album and the artist 
in question swiftly disappearing 
from view.

The sales of Speech Debelle’s 
Speech Therapy were so low, in fact - 
just 13,000 to date - that this total 
could have been achieved if everyone 
in the Grosvenor House’s Great 
Room, where last September’s cere­
mony took place, had got a handful 
of friends or relatives to buy a copy. 
Worse still, some of those sales only 
happened because Amazon sold the 
album digitally at the rock-bottom 

in, helping it to the dizzy heights of 65

THIS WEEK WE ASK:
Has the Mercury brand been 
tarnished after last year’s winner 
failed to ignite at retail?
To vote, visit www.musicweek.com

On the week the nominees for 2010’s prestigious award are 

Will the Mercury gen
Awards
By Ben Cardew

ONE YEAR ON FROM WINNING the 
Barclaycard Mercury Prize, Speech 
Debelle’s debut album Speech 
Therapy, released by UK indie label 
Big Dada, has sold slightly under 
13,000 copies in the UK.

Expressed as a percentage, this is 
a massive increase on the 1,084 units 
it had sold before being nominated. 
But in pure sales terms it is way 
down on previous winners - albeit 
from a smaller base.

Elbow’s The Seldom Seen Kid, 
which won in 2008, has now sold 
more than 774,000 copies in the UK; 
Klaxons’ Myths of the Near Future, 
the victor in 2007, has shifted more 
than 333,000, while even Antony and 
the Johnsons’ I Am A Bird Now - a 
leftfield winner in 2006, released by 
an indie label - has sold 214,000.

Music sales in general have, of 
course, fallen over the same period. 
But the question many in the indus­
try are asking as they prepare to hear 
the 12 nominees for the Barclaycard 
Mercury Prize 2010 tomorrow 
(Tuesday) is: does the Mercury Prize 
still help to sell albums, as was its 
original intention? And if so, why did 
Speech Debelle fail to capture hearts 
- and wallets - in 2009?

Up until its nomination in July 
last year Speech Therapy had sold 
1,084 copies. By the time of the 
Mercury ceremony in September it 
had shifted another 1,679 copies, 
taking its total to 2,763. One week 
later, on the back of considerable 
publicity as well as a live perform­
ance on the Mercurys BBC2 show, it 
had more than doubled its sales to 
5,599. A week after that, the total 
stood at 7,084 but its momentum 
appeared to have stalled.

For a British rap album on an 
indie label, these figures are healthy. 
But compared to the “conservative” 
target of 50,000 sales that Big Dada 
targeted in the immediate aftermath 
of the win, it is small beer. 
Compared, too, to the other albums 
on the shortlist, sales of Speech 
Therapy remain low.

The reasons why Debelle’s album 
failed to meet these targets are 
unclear. Debelle herself blamed the 
label, who she left last November, 
saying the UK indie was not big 
enough to support the album in the 
way the Mercury win merited. In par­
ticular, she blamed Big Dada for not 
getting stock into stores quickly 
enough following the win.

Big Dada did not wish to discuss 
Speech Debelle for this article. But 
Peter Thompson, managing director

“If, say, Florence + The 
Machine won last year it 
would have had a massive 
effect on sales. You need a
niche artist teetering on the brink - 
Speech Debelle was a bit too niche”
HELEN MARQUIS, PLAY.COM

of PIAS which distributes the label, 
says a lack of stock was absolutely 
not an issue.

“There is a period when shops are 
ordering stock and it will take a 
while to come through. There was an 
element of reaction as I don’t think 
people expected Speech Debelle to 
win,” he says. “But I don’t think it 
was out of stock for more than two 
or three days and it was always avail­
able digitally.”

Instead, he says Speech Therapy’s 
lack of sales uplift could be the result 
of a lack of support at radio and the 
growing popularity of streaming 
services, which have boomed since 
the start of 2009.

“In the internet age it takes the 
curiosity away from the Mercury 
winners,” Thompson says. “Previous 
winners that were more eclectic may 

have picked up more curiosity listen­
ers, but people can now just listen 
on Spotify.”

MMF CEO Jon Webster, who 
helped to found the Mercury Music 
Prize, agrees. “One thing someone 
told me, he buys the winner’s album 
every year,” Webster explains. “Last 
year he went straight to Spotify, lis­
tened to it and decided he didn’t like 
it so didn’t buy it. That I guess is the 
negative aspect of filtering and sam­
pling - it can work against you.”

There is, however, a widespread 
feeling within the industry that 
Speech Therapy was simply not the 
right album to benefit from the win.

Universal UK chairman and CEO 
David Joseph explains, “I love The 
Mercurys. It is an incredibly impor­
tant musical event for us. But my 
personal take is that it was a disap-
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• PRS for Music calls for piracy levy 

• EMI Publishing to make European appointments 

• Song of the week: The Club Is Alive

announced, Music Week takes a look at potential runners and riders and asks:

ierate more heat this year?
“I’m not suggesting that the decision 
has to be a purely commercial one, but 
it’s evident that when the ‘right’ album 
wins through, it can have a galvanising 
impact on emerging artists”

LAURA

Mercury’s rising stars 
the industry is tipping ] 

(clockwise from left) 
The xx, Laura Marling, 

Mumford and Sons
and Plan B for the 

prize in 2010

pointing year in terms of what hap­
pened to the winning album after. It 
needs to be a showcase for new 
records, to take them to a wider audi­
ence and it didn’t fulfill that.”

Play.com category manager for 
music Helen Marquis agrees. “I think 
Speech Debelle was too under the 
radar and the song she did on the 
night wasn’t right,” she argues. But 
she insists that the Prize can still help 
to sell albums, and not just for the 
eventual winner.

“If, say, Florence + The Machine 
won last year it would have had a 
massive effect on sales. You need a

Mercury effect how nominations changed sales in 2009
ARTIST TITLE PRE-NOMINATION 

SALES
TOTAL SALES

Speech Debelle Speech Therapy 1,084 12,677
Florence + The Machine Lungs 93,818 1,093,763
Kasabian West Ryder Pauper. .. 249,157 645,843
Bat For Lashes Two Suns 84,429 130,714
La Roux La Roux 110,300 374,998
Glasvegas Glasvegas 219,114 243,783
Friendly Fires Friendly Fires 97,742 173,830
The Horrors Primary Colours 13,729 30,612
Lisa Hannigan Sea Sew 14,142 33,594
The Invisible The Invisible 614 6,959
Led Bib Sensible Shoes 222 1,754
Sweet Billy Pilgrim Twice Born Men 189 4,693
Source: OCC

MELANIE ARMSTRONG, HMV

would get a really big 
boost. Their record is not 
go ing away.”

Marquis adds Villagers, 
Stornoway, Muse, Laura 

X- Marling and Gorillaz to
the list, while Joseph 
names Bombay Bicycle 

l|j?K Club’s Flaws as “today’s 
favourite” for the prize.

“I love the idea that 
thereistime spent deciding on these 
records, affording opportunities for 
acts that have previously broken, to 
say this is an incredible piece ofwork, 
or new artists who could break 
wider,” Joseph adds.

As such, he believes Elbow were a 
model winner: an act with an exist­
ing fanbase and commercial appeal, 
but who were still largely unfamiliar 
to a mainstream audience. “What it 
did for Elbow, it was an amazing vote 
of confidence for them and it meant 
a lot,” he says.

Predicting the Mercury winner 

niche artist teetering on the brink. 
Speech Debelle was a bit too niche,” 
she explains. “But you don’t neces­
sarily need to win to benefit, as long 
as you have got the tunes. For exam­
ple, Seth Lakeman did very well for 
us when he was nominated [in 2005 
for Kitty Jay].”

So who would benefit the most 
from a Mercury boost in 2010? 
Thompson is backing Plan B, 
Mumford & Sons, Cherry Ghost, I 
Am Kloot and, in particular, The xx 
for the prize.

“For me The xx would be 
favourite,” he says. “I think they

has become a popular sport among 
the industry. But it remains a notori­
ously difficult task: while Elbow and 
Arctic Monkeys were always likely 
winners, Speech Therapy was an 8-1 
outsider, behind the likes of La Roux 
and Glasvegas.

This, and the choice of previous 
outside-bet victors such as Roni 
Size/Reprazent’s New Forms and M 
People’s Elegant Slumming (over 
Radiohead’s OK Computer and 
Blur’s Parklife, respectively), has led 
to accusations that the choice of a 
Mercury winner has become politi­
cised, with judges sometimes trying 
to choose an unlikely winner.

In the hotseat
This year’s judges

Simon Frith chair
Craig Armstrong composer
David Okumu The Invisible
David Smith Evening Standard, Q
George Ergatoudis Radio 1
James Curran Absolute Radio
Janice Long Radio 2
John Kennedy XFM
Jude Rogers hhe Guardian
Krissi Murison NME
Marion Scott Moray Forth
Mike Flynn Jazzwise

No one would disagree that the 
Mercury judges must ultimately 
choose what they consider to be the 
best UK or Irish album of the year as 
the winner. However, HMV head of 
music Melanie Armstrong argues 
that judges should choose a release 
that has the potential to reach a 
wider audience.

“There’s obviously a fine balance 
for the judges,” she explains. “On the 
one hand it’s clear that their objec­
tive is to select an album that repre­
sents an outstanding piece of work 
that has made an undoubted contri­
bution during the year in question. 
However, I feel it is important that, 
in shining a light on a recording, the 
judges also choose an album that has 
been ‘bubbling under’ and has the 
potential to break through and con­
nect with a wider audience.

“I’m not suggesting for one 
moment that the decision has to be a 
purely commercial one - we all know 
the Mercurys are not about that. But 
it’s also evident that when the ‘right’ 
album deservedly wins through, this 
can have a truly galvanising impact 
on media and public interest in 
emerging artists, as we saw with 
Anthony and the Johnsons or, more 
recently, with Elbow.”

Mercury Prize director Kevin 
Milburn is less concerned by com­
mercial goals, explaining he was not 
unduly surprised by Speech 
Therapy’s lack of sales. “It is not 
something that we think about 
before the winning decision is 
made,” he says. “Some of the previ­
ous winners have done better com­
mercially, some of them have done 
better critically, some have sold a 
great deal before they won.

“Perhaps Speech Debelle was not 
the easiest record on the list but we 
don’t always go for easy. Sales never 
come into discussion.”

Many in the industry will not 
agree with this reasoning, of course. 
But ultimately Milburn welcomes 
the debate surrounding the Prize. 
“People argue - and that is a thor­
oughly good sign. That is our raison 
d’etre,” he concludes.

“We never say these are the 12 
definitive best albums. It is trying 
to get people to discuss what is 
out there.”
ben@musicweek.com

News in brief
• PRS for Music has extended its 
li ve music consultation in response to 
calls from festival promoters that the 
September 7 deadline did not give 
them sufficient time to participate. 
The Association of Independent 
Festivals had called for a December 
31 deadline, arguing that the sum­
mer period is the busiest time for its 
members, who would find it difficult 
to respond within the original 12- 
week consultation. PRS will allow a 
further seven weeks for festival 
organisers to submit their thoughts 
by setting a new deadline of October 
31. Meanwhile, PRS for Music is call­
ing for the introduction of a levy on 
broadband providers based on the 
amount of pirated music they allow 
through their networks. In a paper 
titled Moving Digital Britain Forward 
Without Leaving Creative Britain 
Behind, the body argues a piracy fee 
will better align the financial interests 
of ISPs with rights holders at a time 
when the two industries are at odds 
over who should bear the costs of 
i llegal filesharing.

• Popjustice has launched a record 
label, Popjustice Hi-Fi, in conjunction 
with Virgin Records. Although Virgin 
has provided funding for the label, it 
will largely operate independently 
from the major. However, Popjustice 
Hi-Fi will be able to upstream releas­
es through Virgin, tapping into its 
marketing and promotional 
resources. The first release will be 
Waterfall by Rosanna on August 22, 
followed by Love Part II by Bright Light 
Bright Light on September 12.
• EMI’s new business plan - which 
will outline two possible scenarios for 
generating revenue - will be delivered 
to parent company Terra Firma in the 
next two weeks. According to 
reports, the first scenario could see 
the company either outsource distri­
bution to another music company or 
sell its recorded music division out­
right. Meanwhile, EMI Publishing is 
to make a number of appointments 
i n the coming weeks, including a new 
A&R person for Europe, as it looks to 
reflect the changes in the way it is 
structured across the continent.
The news comes as creative 
director Austin Wilde leaves the 
music company to pursue a career in 
book publishing.
• The Beggars Group has made 
number 36 in the Sunday Times 
I nternational Track 100 table, which 
li sts Britain's 100 fastest-growing 
private companies. Beggars saw 
i nternational sales grow between 
2006 and 2008, going from £5.7m 
to £19.2m.
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News
News in brief
• Paul Adam and Jamie Nelson have 
been promoted at Mercury, with 
Adam becoming managing director of 
Vertigo and Nelson director of A&R. 
Adam, previously senior director of 
A&R, will oversee the UK home of 
acts including Amy Macdonald, 
Razorlight and Metallica from today 
(Monday). He joined the label from 
I sland five years ago, where he signed 
Busted and McFly. Nelson, formerly 
A&R executive, becomes Mercury 
director of A&R from today, with a 
brief to develop Mercury’s domestic 
roster. He joined Mercury from 
Parlophone, where he signed Lily Allen 
and Eliza Doolittle.
• The campaign to secure compen­
sation for the replacement of wire­
less equipment that will be rendered 
useless by the Government’s planned 
move for frequencies moved to HM 
Treasury last week. Lobby group Save 
Our Sound UK is concerned that 
funding pledges made by the previ­
ous Government might not be hon­
oured by the new administration, 
leaving the Programme Making and 
Special Events sector in the mire 
when their existing frequency chan­
nels are auctioned off.
• Jamaican singer and producer 
Sugar Minott (pictured) h?° 
died at the age of 54. 
The singer, whose real 
name is Lincoln 
Barrington Minott, died 
at University Hospital, 
Kingston. Although it is 
not known how he died, he 
cancelled gigs in Canada in May 
because of chest pains.
• UK indie Acid Jazz has signed Tony 
Christie. The label will release his 
new album Now Is The Time in 
January 2011, which includes a new 
take on the Get Carter theme written 
for Christie by Jarvis Cocker.
• EMI Music Publishing has extend­
ed its co-publishing agreement with 
Lollipop songwriter/producer Jim Jonsin.
• Rajar has appointed former 
I nitiative Media worldwide strategic 
development director Jerry Hill as its 
new CEO to replace Sally de la 
Bedoyere, who stepped down at the 
beginning of June. Hill will take up the 
position from September 6.
• Direct-to-fan funding platform 
Pledge Music is offering acts a free 
data-capture widget to help them 
build and develop their databases. 
Using the widget, acts can offer a 
free track in exchange for email 
addresses, Twitter followers and 
Facebook fans. The widget will feed­
back analytic information to the acts 
so that they can understand who is 
accessing and sharing their music 
through social networks. The widget 
is customisable and can be embed­
ded on any website, including 
Facebook and MySpace.
• In last week’s article titled ‘String of 
hits gives Da Kid a break’, songwriter 
and producer Alex Da Kid is actually 
known as Alex Grant not Alex Grey. 
Rihanna is published by EMI not 
Universal.

Bold new interactive website to launch as McFly return with a new direction

‘Pioneers’ gain website window 
into brave new world of McFly
Digital

By Charlotte Otter

ISLAND RECORDS AND McFLY are to 
launch an interactive website provid­
ing fans with unparalleled access to 
the band, in a move both parties 
claim will help to combat piracy.

The new site, Super City, will 
have a paywall system offering 
McFly fans access to exclusive musi­
cal content including acoustic 
albums and live sessions on a 
monthly basis as well as daily 
updates, competitions and blogs 
for a one-off membership fee.

The first 100,000 fans to pay the 
provisional fee of £6 per month will 
be classed as ‘pioneers,’ a status that 
will give followers additional access 
to McFly, including the ability to

/atch sound checks, attend meet 
and greets and gain admission 

to special VIP areas at con­
certs. Non-pioneers will be 
encouraged to earn points 

winning them pioneer privi­
leges through interacting with 

the website.
McFly manager Matthew 

Fletcher says the band are extremely 
proud of the new site, which follows 
on from them re-signing to Island 
earlier this year in a multi-rights deal.

This, he explains, has allowed 
Island and parent company 
Universal to invest heavily in the 
website, which is due to launch in

Unsigned acts grace Amazing chart
SEASONED A&R EXECUTIVE and 
music producer John Williams is 
behind a new chart which aims to 
give a profile to unsigned acts at 
the early stages of their career.

The Amazing Chart has been 
created by Williams in his new role 
as director of music at Amazing 
Tunes, a website housing thou­
sands of tracks by unsigned artists. 
The tracks can be streamed, 
shared, rated or downloaded.

Linked to the site is sister radio 
station Amazing Radio, which 
broadcasts nationally on DAB and 
from a couple of weeks ago has 
been broadcasting a top 20 of the 
chart in radio’s traditional Sunday 
afternoon chart slot.

Williams, who during his career 
has worked with artists including 
The Proclaimers, Simple Minds, 
The Waterboys and Paul Weller, 
believes the new chart is unlike 
anything else in the market and

autumn before the release of their 
new album.

“If you happen to allow a record 
label to make money, then they will 
invest twice as much in a project,” he 

will serve as a useful tool to labels 
when seeking out new artists to 
sign.

“This is for unsigned artists 
who have uploaded their songs to 
Amazing Tunes,” he says. “There 
are other independent charts with 
records released by the likes of 
Beggars and Rough Trade, which 
are real independents, but this is 
for artists at the stage before that.”

Although Williams is best 
known as a music producer and for 
his A&R roles at companies includ­
ing Chrysalis, Polydor and 
Sanctuary, this chart returns him 
to an earlier part of his career. “I 
had run many charts from 1977-79 
when I was music and charts editor 
of Radio and Record News so I know 
something about charts. I thought 
it would give the station and 
Amazing Tunes some sort of iden­
tity, and everyone loves a chart,” 
says Williams, whose current roles 

says. “For this new album, McFly 
wanted the best producer, designers, 
sounds, the lot, and because Island 
and Universal can see that they will 
profit massively from it and the fol- 

also include A&R consultant for 
Proper Records.

The format of the chart has 
been deliberately designed so 
tracks in it will progress each week 
rather than entering high week one 
and plummeting the following 
week. Based on popularity on 
Amazing Tunes and Amazing 
Radio, the chart takes into account 
number of plays, download sales, 
playlists, tags and likes and dislikes 
for each track.

Williams says some acts are 
already starting to make their mark 
at this early stage in the chart’s life. 
“There are a number of artists that 
we call our superstar acts that have 
had two or three songs in succes­
sion which have been playlisted 
and played on the station,” he says, 
citing Newcastle trio Polarsets, 
Baskin’s Wish “who sing like the 
Beach Boys”, and a “fantastic” 
singer-songwriter called Tom Peel. 

lowing tour et cetera, they have 
invested heavily to help the boys 
reach their ambitions.”

Fletcher claims the site will help 
to combat piracy, as it will allow 
McFly fans across the world to gain 
access to new material and songs as 
they are being written.

“We want to look after out fan­
base and one of the ways in which 
we can avoid people trying to dis­
tribute content illegally is by giving 
fans as much access to everything 
McFly do as possible. This will 
combat any leaks and gain loyalty,” 
he explains.

Island co-president Darcus Beese 
says his company is always looking 
for new and innovative campaigns 
and ways of engaging fans. But he 
warns the site will only be a success if 
McFly’s fanbase takes to the band’s 
new direction and sound.

“At the end of the day, here at 
Island everything boils down to the 
success of the music, and that will 
then give momentum to all the other 
projects which the band have on the 
go,” he says.

“McFly are hugely ambitious 
and are constantly working hard to 
keep themselves relevant. I think 
the new album is an extremely 
exciting record and the website 
will allow a whole new generation 
of fans to connect to the band in 
a way which has never before 
been possible.” 
charlotte@musicweek.com

Amazing Top 10
Pos Artist Title

1 PAPER PLANES Lois Lane

Paper Planes

2 HEARHERE Breathing
3 CADETS You Are The Thunder
4 PATCHWORK FEAT. KATIE KERRIDGE

Maturity
5 MIKEFANTASTIC Lights Off
6 CARLY Can’t Take ItAnymore
7 BASKIN’SWISH Messing Around
8 TOM& THE TIDES Spider
9 MANILA CHAPTER

ALife Gone Up In Smoke
10 LET’S BUY HAPPINESS Devil Show

amazing mes
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• Viewpoint: Lo Recordings’ Gavin O’Shea on why labels should cut down on CD promos

• Radio 2 all aquiverfor I Am Arrows 

• Tom Jones to sing live on last Jonathan Ross R2 show

TV Airplay chart Top 40 Big-name line-ups to elevate network’s live coverage

T4 goes tea-time with
Channel 4 festival slots
Television

By Ben Cardew

TV airplay chart top 40 © Nielsen Music Control. Compiled from data gathered from last Sunday 

to Saturday. The TV airplay chart is currently based on plays on the following stations: 4Music, 

Bliss TV, Clubland TV, Channel AKA, Chart Show TV, DancenationTV, Flava, Kerrang! TV, Kiss TV, Lava 

TV, Magic TV, MTV Base, MTV Dance, MTV Hits, MTV1, MTV Rocks, NME TV, Q TV, Scuzz, Smash Hits TV, 

Starz, The Box, Vault, Viva, VH1

This
Wk

Last Artist Title Label Plays

1 i B.O.B. FEAT. HAYLEY WILLIAMS Airplanes / Rebel Rock Ent/Atlantic/Grand Hustle 646

2 2 KELLY ROWLAND FEAT. DAVID GUETTA Commander/ Island 567

3 3 KATY PERRY FEAT. SNOOP DOGG California Gurls/ Virgin 499

4 6 JLS The Club Is Alive/ Epic 457

5 5 EMINEM Not Afraid / Interscope 420

6 4 TINIE TEMPAH FEAT. LABRINTH Frisky/ Parlophone 418

7 7 DAVID GUETTA & CHRIS WILLIS FEAT. FERGIE/LMFAO Gettin’ OverYou/Positiva/Virgin 400

8 10 KYLIE MINOGUE All The Lovers / Parlophone 385

9 8 ENRIQUE IGLESIAS FEAT. PITBULL I Like It / Interscope 376

10 9 EXAMPLE Kickstarts / Data/MoS 362

11 15 YOLANDA BE COOL & DCUP We No Speak Americano / Sweat It Out/AATW 359

12 11 PROFESSOR GREEN FEAT. LILY ALLEN Just Be Good To Green / Virgin 357

13 23 3OH!3 FEAT. KE$HA My First Kiss/ Asylum/Photo Finish/Atlantic 355

14 12 LADY GAGA Alejandro / Interscope 336

15 18 MARK RONSON & BUSINESS INTERNATIONAL Bang Bang Bang/ Columbia 314

16 22 TINCHY STRYDER In My System/ 4th & Broadway 295

17 13 JASON DERULO Ridin’ Solo / Beluga Heights/Warner Bros 295

18 20 TRAVIE MCCOY Billionaire / Atlantic 284

19 26 PLAN B Prayin’ / 679/Atlantic 276

20 14 THE SATURDAYS Missing You/ Fascination/Geffen 274

21 17 KELIS 4th July (Fireworks) / Interscope 260

22 NEW JASON DERULOWhat If/ Beluga Heights/Warner Bros 238

23 NEW ELLIE GOULDINGThe Writer/ Polydor 235

24 19 SKEPTA Rescue Me/ 3 Beat/AATW/BBK 230

25 29 JUSTIN BIEBER Somebody To Love/ Def Jam 228

26 21 ALICIA KEYS Try Sleeping With ABroken Heart/ J 226

27 28 RIHANNA Te Amo/ Def Jam 225

28 NEW DJ FRESH Gold Dust/ Data 214

29 30 USHER FEAT. WILL.I.AM OMG / LaFace 212

30 NEW PENDULUM Witchcraft / Earstorm/Warner Bros 211

31 27 BASSHUNTER Saturday/ Dance Nation 208

32 NEW ELIZA DOOLITTLE Pack Up / Parlophone 208

33 24 SCISSOR SISTERS Fire With Fire/ Polydor 205

34 25 B.O.B FEAT. BRUNO MARS Nothin’ On You/ Rebel RockEnt/Atlantic/Grand Hustle 198

35 37 BENNY BENASSI FEAT. KELIS & APLSpaceship/ AATW 187

36 NEW DRAKE Find Your Love / Cash Money/Island 185

37 33 THE HOOSIERS Choices/ RCA/24-7 180

38 35 DIZZEE RASCAL Dirtee Disco/ Dirtee Stank 167

39 32 DAN BALAN Chica Bomb / AATW 165

40 38 ALEXANDRA BURKE FEAT. PITBULLAll NightLong/ Syco 164

CHANNEL 4 IS TO AIR footage from 
at least four festivals this summer, 
with content shared across the main 
terrestrial channel and its seven joint­
venture Box TV stations.

The broadcaster kicked off its 
summer with T4 on the Beach in 
Weston-Super-Mare on July 4, with 
its live coverage recording a peak 
audience of just under 1m viewers.

Channel 4 head of music Neil 
McCallum says this was slightly 
down on last year, when the 
broadcaster benefited from bad 
weather on the day of the show.

But he believes T4 on the Beach 
will reach a total audience of at least 
2m by the end of 2010, with Channel 
4 making more of its live coverage 
across its seven Box TV channels, a 
joint venture with Bauer Media.

“Because we have got the music 
channels with Box we can spread 
programming across these channels, 
for example Snoop Dogg on Kiss TV 
and Vampire Weekend [both 
appeared at Orange RockCorps] on 
Q.” he says.

T4 on the Beach is the first of the 
station’s flagship live events. The 
second is the V Festival, which the 
broadcaster will be covering for the 
seventh time this year.

Coverage of V, which takes place 
on the weekend of August 21-22, will 
include live performances from 
headliners Kings of Leon and

Kasabian, as well as Florence + The 
Machine, Groove Armada and 
Calvin Harris.

In total, Channel 4 will broadcast 
more than six hours of material
from V, including two live tea-time 
shows from the Chelmsford site.

Last year the channel aired five 
programmes from V, with an average 
audience of 448,000 - up 28% on 
2008. McCallum expects the festival 
footage to be equally popular this 
year.

“Because V’s line-up is so strong 
this year it is perfect for Channel 4 to 
hand over parts of the schedule we 
wouldn’t usually occupy,” he says. 
“For example, we wouldn’t normally 
expect to get the tea-time shows.”

“V works on a number of levels 
for us,” he adds. “Kasabian and 
Kings of Leon have had great years. 
But if people are more pop-focused, 
there is some very T4-friendly high­
street pop music there. It is not just 
post-midnight scheduling.”

In late summer Channel 4 will
return to Bestival, which takes place 
on the Isle of Wight from September 
9-12. Coverage will include footage 
of headline >
acts Dizzee
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• The Daily Mirror claims to have 
boosted its circulation by 334,000 
readers last Saturday as a result of 
its Prince giveaway. Meanwhile, 
sister paper the Daily Record says it 
added 45,000 readers from the 
same campaign. The two papers 
gave away Prince’s new album 
20TEN in a promotion that included 
editorial support and an interview 
with the artist. Trinity Mirror 
Nationals managing director Mark 
Hollinshead says his company was 
delighted with the response 
to the Prince promotion, which was 
“A successful sampling opportunity 
for both titles.” However, the 
reported sales increase is far 
smaller than the 600,000 extra 
sales the Mail On Sunday generated 
when it gave away Prince’s Planet 
Earth in 2007.

Rascal, Prodigy and The Flaming 
Lips, as well as two 90-minute 
highlight shows.

Channel 4 will also be covering 
the Wakestock and Boardmaster
festivals, as well as other events yet to 
be announced. In addition, the 
broadcaster will air a variety of 
programming around the Orange 
RockCorps initiative, whereby young 
people can win tickets to gigs by 
undertaking volunteer work.

This year there are two 
RockCorps events scheduled - one in 
Manchester featuring Snoop Dogg, 
Vampire Weekend and Tinie 
Tempah which took place earlier in 
summer, and one at London’s Royal 
Albert Hall on September 24.

Highlights of the show went out 
last Saturday, with three shows 
focusing on the headliners airing 
later this summer. “We will do more 
artist-specific shows this summer,” 
explains McCallum, “trying to re­
purpose programming to focus on 
individual artists.”

“Live music is such a big part of 
people’s summers,” he concludes. “It 
is important all year round but even 
more so in summer.
ben@musicweek.com

• Absolute Radio is launching a DAB 
service offering red button-style 
extra content for digital radio. 
Absolute Radio Extra, which was 
created by splitting the station’s 
existing DAB bandwidth, is intended 
to complement the existing Absolute 
brands (Absolute Radio, Absolute 
Radio Classic Rock, Absolute 80s, 
Absolute Radio 90s). For example, 
when Absolute Radio has the rights

to broadcast live shows, Extra will be 
able to air the sets in full, starting 
with gigs from Paul Weller, Paolo 
Nutini, Madness and Kasabian from 
the V Festival next month
• GMG Radio is to supply on- 
demand news and entertainment 
content to We7 customers. The 
company, home to the Smooth, 
Real and Rock Radio brands, will 
deliver regular audio bulletins to the 
We7 site, which will feature a Real 
Radio-branded box. Users can click 
through to this and download news 
on demand. GMG is also working 
towards providing users with a 
service whereby they will be 
alerted to news while in their music 
stream and instantly access it from 
there. The news content will be 
produced by GMG Radio’s editorial 
hub in Manchester.

http://www.musicweek.com
http://www.musicweek.com
mailto:h.kosinski@nielsenmusiccontrol.com
http://www.nielsenmusiccontrol.com
mailto:ben@musicweek.com
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Radio playlists can now be found online at www.musicweek.com

Charts: colour code ■ Highest new entry 
■ Highest climber

■ Audience increase
■ Audience increase +50%

Airplay analysis Alan Jones

The record 
of Choice 
climbs high 
With Lady GaGa’s Alejandro - 
runner-up for the last two weeks - 
suffering a big dip in support and 
falling to number three, Katy Perry’s 
California Gurls massively increases 
its victory margin on its third week 
atop the radio airplay chart. 
California Gurls had a minuscule 
0.72% lead over Alejandro last week 
but is now 20.78% ahead of Kylie 
Minogue’s All The Lovers, which 
rebounds to number two, despite 
itself losing support. California Gurls 
registered 3,593 plays on the Music 
Control panel last week - down 33 
on its record high of a week earlier - 
but added 2.15m listeners to amass 
an audience of 84.34m. Its biggest 
supporters were The Hits (89 plays) 
95.8 Capital FM and Leicester Sound 
(58 plays apiece), while 20 plays on 
Radio 1 and 16 on Radio 2 provided 
46.30% of its overall audience.

The Hoosiers’ first single for over 
two years, Choices makes a 
dramatic 42-10 leap this week. The 
introductory single from the band’s 
second album The Illusion Of Safety, 
it was aired 857 times on 74 
stations, amassing an audience of 
more than 37.52m. It shares with 
Amy Macdonald’s This Pretty Face 
the honour of being most-played

song on Radio 2, where its 20 
airings earned it an audience of 
25.67m - 68.42% of its overall tally. 
Its top supporters, in terms of plays, 
were Imagine FM (28), 107.4 Quay 
Radio and 107.6 Juice FM (25 
each). The Hoosiers’ debut single 
Worried About Ray reached number 
three on the radio airplay chart, 
while follow-up Goodbye Mr A went 
all the way to number one. Their 
third single Worst Case Scenario 
was a sales dud, peaking at number 
76, but reached number four on the 
radio airplay chart, while their last 
single Cops & Robbers was their first 
to fall short of the radio airplay Top 
10, peaking at 12 but still eclipsing 
its number 24 OCC chart peak.

The new sales chart number one, 
Airplanes by B.o.B. feat Hayley 
Williams, finally eclipses its 
predecessor Nothin’ On You on the 
radio airplay chart. Airplanes climbs 
15-11, with a 30.27% increase in its 
audience to 37.39m, while Nothin’ 
On You suffers an 18.22% dip in 
audience to 24.33m, and slips 13-23.

Airplanes also ups the ante on the 
TV airplay chart. Already number 
one there, it stretches its lead over 
runner-up Commander from 51 
plays to 79.

Campaign focus

Mt. Desolation

following to reach out to existing 
fans and turn them on to the new 
project.

Senior product manager Chris 
Scott explains, “While Keane have 
an enormous fanbase that we are 
able to keep abreast of Mt. 
Desolation’s release plans via the 
large website community, with the 
alternative country flavour of the 
[Mt. Desolation] album we have an 
opportunity to reach out to areas 
outside of Keane’s natural home.”

The album includes 
collaborations with high-profile 
guests such as members of The 
Killers, Noah and the Whale,

UK radio airplay chart Top 50 nielsen^

61 9 10 7 JLS The Club Is Alive Epic i808 11.33 40.61 11.35

This 
week

Last Weeks 
on chart

Sales 
chart

Artist Title Label Total
plays

Plays 
%+or-

Total
Aud (m)

Aud %wk
+or-

11 1 9 4 KATY PERRY FEAT. SNOOP DOGG California Gurls virgin 3593 -0.91 84.34 2.63

2 3 9 12 KYLIE MINOGUE All The Lovers Parlophone 3291 -6.29 69.83 -6.09

3 2 7 11 LADY GAGA Alejandro Interscope 3474 -3.37 65.48 -19.75

4 5 5 43 SCOUTING FOR GIRLS Famous Epic 1447 15.12 54.2 21.85

5 6 4 8 ELIZA DOOLITTLE Pack Up Parlophone 1214 46.44 43.35 -0.44

7 7 3 17 PLAN B Prayin’ 679/Atlantic_____________________________________________________________________ 1161 31.48 40.29 -1.73

3 8 11 27 ALICIA KEYS Try Sleeping With ABroken HeartJ 2902 -4.13 39.55 1.57

9 4 8 22 SCISSOR SISTERS Fire With Fire Polydor 1817 6.26 37.98 -22.41

10 42 3 THE HOOSIERS Choices RCA/24-7 857 29.26 37.52 124.4

11 15 3 1 B.O.B. FEAT. HAYLEY WILLIAMS Airplanes Rebel RockEnt/Atlantic/Grand Hustle 1449 25.13 37.39 30.28

12 12 4 9 ENRIQUE IGLESIAS FEAT. PITBULL I Like It Interscope 2770 21.12 36.88 17.79

13 11 11 31 RIHANNA Te Amo Def Jam 2404 -11.97 31.92 -8.38

14 29 2 2 YOLANDA BE COOL & DCUP We No SpeakAmericano SweatItOut/AATW 874 141.44 31.11 56.73

15 16 4 5 PROFESSOR GREEN FEAT. LILY ALLEN Just Be Good To Green Virgin 960 6.43 30.74 7.9

16 17 7 93 LISSIE When I’m Alone Columbia 672 -14.94 28.77 3.41

17 22 3 AMY MACDONALD This Pretty Face Vertigo 428 48.1 28.14 13.19

21 13 34 ALEXANDRA BURKE FEAT. PITBULL All Night Long Syco 2302 0.74 27.36 7

26 2 3 EMINEM FEAT. RIHANNA Love The Way You Lie Interscope 1065 18.73 27.13 30.94
20 20 16 23 USHER FEAT. WILL.I.AM OMG LaFace 1261 -0.32 26.78 1.94

21 14 10 20 JASON DERULO Ridin’ Solo Beluga Heights/Warner Bros 1469 -14.14 25.34 -14.16

22 19 16 33 PLAN B She Said 679/Atlantic 2149 -8.67 25.22 -6.45

23 13 14 29 B.O.B FEAT. BRUNO MARS Nothin’ On You Rebel RockEnt/Atlantic/Grand Hustle 1818 -9.37 24.33 -18.22

24 24 3 28 DRAKE Find Your Love Cash Money/Island 1016 1.2 23.94 5.7

25 33 2 57 DIANA VICKERS The Boy Who Murdered Love RCA 1102 11.31 22.28 19.14

26 30 3 THE WANTED All Time LowGeffen 1420 15.26 21.9 13.71

28 16 41 TINIE TEMPAH Pass Out Parlophone 848 2.29 21.52 4.67

46 3 NE-YO Beautiful Monster Mercury 755 22.17 21.32 36.4

29 23 3 SHERYL CROW Summer Day Polydor 465 15.96 20.45 -17.37

30 27 20 54 SCOUTING FOR GIRLS This Ain’t A Love Song Epic 1597 -7.1 19.76 -4.4

31 50 2 6 MARK RONSON & BUSINESS INTERNATIONAL Bang Bang Bang Columbia 448 168.26 19.57 34.78

32 10 7 13 EXAMPLE Kickstarts Data/MoS 1032 -9.63 19.49 -45.98

33 25 7 18 DAVID GUETTA & CHRIS WILLIS FEAT. FERGIE/LMFAO Gettin’ Over You Positiva/Virgin 884 -5.76 19.36 -12.28

34 39 8 35 KE$HA Your Love Is My Drug rca 1269 -4.73 19.18 10.23

35 34 7 16 K’NAAN Wavin’ FlagA&M 182 -56.97 18.27-0.6

36 32 2 FLO-RIDA FEAT. DAVID GUETTA Club Can’t Handle Me Atlantic 738 2.79 18.17 -4.01

37 45 2 10 3OH!3 FEAT. KE$HA My First Kiss Asylum/Photo Finish/Atlantic 496 55.49 17.56 9.48

38 48 4 15 KELLY ROWLAND FEAT. DAVID GUETTA Commander Island 773 3.07 16.45 7.31

39 NEW 1 TRAVIE MCCOY Billionaire Atlantic 500 0 16.23 0

40 36 6 19 TINIE TEMPAH FEAT. LABRINTH Frisky Parlophone 675 -15.31 16.08 -9.1

41 RE LADY GAGA Bad Romance Interscope 865 0 15.95 0

42 RE MICHAEL BUBLE Haven’t Met You Yet 143/Reprise 1071 0 15.72 0

43 47 2 26 MIA XXXO XL 54 -19.4 15.44 -0.64

44 RE TAIO CRUZ BreakYourHeart4th & Broadway 775 0 15.28 0

45 41 7 30 SEAN KINGSTON AND JUSTIN BIEBER Eenie Meenie RCA 764 -10.01 15.2 -10.22

46 NEW 1 67 PENDULUM Witchcraft Earstorm/Warner Bros 63 0 14.73 0

47 RE THE DRIZABONE SOUL FAMILY I Fell Apart Dome 136 0 14.57 0

48 NEW 1 ALL TIME LOW Weightless Hopeless 51 0 14.33 0

49 NEW 1 THE SATURDAYS Missing You Fascination/Geffen 1169 0 14.26 0

50 37 3 70 FLORENCE + THE MACHINE Cosmic Love Island 247 0.41 14.06 -20.39

Nielsen Music Control monitors the following stations 24 hours a day, seven days a week: 1XTRA, 100-102 Real Radio, 102.4 Wish FM, 103.4 The Beach, 105.4 Real Radio, 106.3 Bridge FM, 107.6 Juice FM, 107.7. Brunel FM, 2CR-FM, 6 
Music, 95.8 Capital FM, 96 Trent FM, 96.2 The Revolution, 96.3 Aire FM, 96.3 RockRadio, 96.4 FM The Wave, 96.9 Viking FM, 99.9 Radio Norwich, Absolute Radio, Absolute Xtreme, Atlantic FM, BBC Radio 1, BBC Radio 2, BBC Radio 
3, BBC Radio Cornwall, BBCRadio Devon, BBC Radio Essex, BBC Radio Leicester, BBC Radio Newcastle, BBC Radio Norfolk, BBC Radio Nottingham, BBC Radio Scotland, BBCRadio Swindon, BBC Radio Ulster, Beacon FM, Choice FM 
London, Citybeat, 96.7FM, Clyde 1 FM, Clyde 2, Cool FM, Downtown Radio, Dream 100 FM, Dream 107.7, Essex FM, Forth 2, Forth One, Galaxy Birmingham, Galaxy Manchester, Galaxy North East, Galaxy Scotland, Galaxy South Coast 
103.2 FM, Galaxy Yorkshire, Gaydar Radio, Gold, Hallam FM, Heart 100.5, Heart100.7, Heart 102.2, Heart102.4, Heart 102.6, Heart 102.6, Heart 102.9, Heart103, Heart 103.3, Heart106, Heart106.2, Heart 96.1, Heart 96.3, Heart96.4, 
Heart96.6, Heart96.9, Heart 97, Heart 97.1, Heart97.6, Imagine FM, Invicta FM, Isle Of WightRadio, Juice 107.2, KCFM, Kerrang! 105.2, Key 103, Kiss100 FM, Kiss 101, Kiss 105/108, Leicester Sound, Lincs FM, Magic 105.4 FM, Magic 1170, 
Manx, MarcherSound, Mercia FM, Metro Radio, MinsterFM, Mix96, Nation Radio, New 96.4 BRMB, NME Radio, Northsound 1, Northsound 2, Oak FM, Ocean FM, Palm 105.5, Pirate FM, PremierChristian Radio, Q102.9 FM, Radio 
City 96.7, Ram FM, Real Radio Scotland, Real Radio Wales, Real Radio Yorkshire, Red Dragon FM, Rock FM, Signal One, Smooth 100.4 (Manchester), Smooth 105.7 (Birmingham), Smooth 106.6 FM, Smooth FM (London), South West 
Sound FM, Southern FM, Spire FM, Tay AM, Tay FM, TFM, The Coast 106, The Hits Radio, The Pulse, U105, Wave 105 FM, West FM, WestSound AM, Wire 107.2, XFM 104.9, XFM Manchester

Keane’s Tim Rice-Oxley and touring 
bassist Jesse Quinn will take a step 
away from the stadium-sized 
venues Keane typically command 
for their Mt. Desolation side project. 

With a debut album scheduled 
for release on October 18, the duo 
have been returning to their grass­
roots with a series of low-key 
shows around the UK, including a 
slot at the Flowerpot venue in 
Kentish Town last week.

Mumford & Sons and The Staves.
Album track State Of Our Affairs 

is currently available as a free 
download from the official Mt. 
Desolation blog at http://mtdesol
ationofficial.blogspot.com.

Island is now looking to create a 
run of video content from the 
studio and live gigs to build Mt. 
Desolation’s online profile ahead of 
a full UK tour in September, which 
will include at least one show

Island Records has also been 
making the most of Keane’s online

pulling together many of the 
album’s musical guests.

Pre-release Top 20
This week ArtistTitle Label Total audience (m)

1 THE HOOSIERS Choices/ RCA/24-7 37.52

2 AMY MACDONALD This Pretty Face / vertigo 28.14

3 THE WANTEDAll Time Low/ Geffen 21.90

4 NE-YOBeautiful Monster / Mercury 21.32

5 SHERYLCROWSummerDay/ Polydor 20.45

6 FLO-RIDA FEAT. DAVID GUETTAClub Can’t Handle Me/ Atlantic 18.17

7 TRAVIE MCCOYBillionaire/ Atlantic 16.23

8 MICHAELBUBLEHaven’tMetYou Yet/ 143/Reprise 15.72

9 THE DRIZABONE SOULFAMILYI Fell Apart / Dome 14.57

10 ALL TIME LOWWeightless/ Hopeless 14.33

11 THE SATURDAYSMissing You/ Fascination/Geffen 14.26

12 I AM ARROWSGreen Grass / Mercury 13.66

13 OLLYMURSPlease Don’tLetMe Go/ Syco/Epic 12.96

14 JOE CANGMake Love / Manjo 11.39

15 MAGNETIC MAN FEAT. ANGELAHUNTEI Need Air/ Columbia 11.23

16 SWEDISH HOUSE MAFIAOne/ virgin 10.72

17 ALEXANDRABURKEStartWithoutYou/ Syco 10.68

18 LADY ANTEBELLUM I Run To You / Capitol 9.35

19 TINCHYSTRYDERIn My System / 4th & Broadway 8.06

20 I BLAME COCOSelf-Machine/ Island 7.75

http://www.musicweek.com
http://www.musicweek.com
http://mtdesolationofficial.blogspot.com
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• Association of British Orchestras urges members to go greener

• Save Our Sound takes compensation battle to the Treasury 

• L.E.D. Festival to use Fatsoma’s viral ticketing system

Reaction to organisation’s licensing complaints forum highlights the problems sector faces

LMF evidence for Act changes piles up
Venues

By Gordon Masson

THE “UNTOLD STORY” of numerous 
live music venues being threatened 
with closure as a result of the 
Licensing Act has prompted cam­
paigners to start collating evidence 
to present to the Government.

The Live Music Forum has 
issued an open invitation to any 
venue or event organiser who has 
experienced licensing problems to 
contact them. The LMF will then 
collate the information to strength­
en its argument for changes to live 
legislation.

“We’ve heard a lot of rubbish 
from the [Department for Culture, 
Media and Sport] and others about 
live music statistics, so our website 
for venues is just another way for us

to get information about the pubs 
and clubs out there that are suffer­
ing as a direct result of the Licensing 
Act 2003,” says Live Music Forum 
campaigner Phil Little.

Despite www.livemusicforum 
.co.uk/lmfvenues only being soft- 
launched by the LMF, the response 

“The stories we are 
hearing illustrate 
the problems peo­
ple are suffering 
because of the 
Licensing Act”
PHIL LITTLE, LIVE MUSIC 
FORUM (LEFT)

so far has been phenomenal, with 
Little admitting he cannot keep up 
with the number of complaints he is 
receiving.

“We’ve had more reaction to this 
than anything else we’ve done 
recently, as the number of venue 
owners, festivals and events who are 

suffering because of licensing 
restrictions seems to be growing on 
a daily basis,” says Little.

“One of the latest stories I’ve 
heard is from a venue near Hastings 
where the lady who runs the place 
had asked the visiting licensing offi­
cer where his testing equipment was 
for noise levels, to which he pointed 
at his ears and replied ‘These are my 
meters.’ That’s just one example of 
how certain officials and local 
authorities are getting carried away.”

The LMF website features the 
experiences of a number of festivals 
and venues and includes details of 
the vast sums of money that some 
small businesses have had to invest 
to fight for the right to stage live 
music events. The website also notes 
a number of cancellations caused by 
licensing constraints.

“This is the untold story of what 

is happening out there,” says Little. 
“The Licensing Act has just been 
introduced in Scotland, so we’re 
hoping to hear from people there, 
too, as we might be able to help 
them tackle problems given our 
experience in England and Wales.”

He adds, “What this feedback 
really gives us is ammunition for 
those in Government who claim 
there is no evidence to support 
claims that there is a decline in the 
amount of live music in the UK.

“The stories we’re hearing illus­
trate the real problems that people 
are suffering because of the 
Licensing Act 2003: businesses are 
breaking down and going bust for 
often unnecessary reasons, where 
otherwise a little sensible interven­
tion might have saved a venue or 
event from closure.”
gordon@musicweek.com

The Box Office Chart is compiled using data supplied to Music Week by promoters throughout 

the UK and Ireland and covers the period April 18 - 24, 2010. Given the timescales in which 

the grosses are reported, the chart will always be somewhat historic, but we will endeavour 

to print the most up-to-date information. Anyone wishing to include their box office data 

should contact gordon@musicweek.com

Box Score Live events chart
GROSS (£) ARTIST/EVENT Venue ATTENDANCE PROMOTER

229,736 LCD SOUNDSYSTEM O2 Academy Brixton 9,776 Live Nation

44,055 REEF O2 Shepherd’s Bush Empire, London 1,958 Live Nation

33,511
32,484

DROPKICK MURPHYS Olympia, Dublin 1,615 MCD

N DUBZ Olympia, Dublin 1,567 MCD

29,925 REEF Manchester Academy 1,710 Live Nation

28,000 REEF Bristol Academy 1,600 Live Nation

27,753 ANGUS AND JULIA STONE O2 Shepherd’s Bush Empire1,914 Live Nation

20,895 SCOUTING FOR GIRLS Olympia, Dublin 1,007 MCD

19,565 REEF UEA, Norwich 1,118 Live Nation

18,000 DROPKICK MURPHYS Mandela Hall, Belfast 1,000 MCD

Oxjam 2010 targets million­
pound fundraising events

Hitwise Tixdaq
Primary ticketing chart Ticket resale price chart

pos prev event pos prev event av.price (£) dates

1 1 T4 on the beach 1 2 ROGER WATERS 143 7

2 NEW BELSONIC FESTIVAL 2 3 STING 128 5

3 4 NASS FESTIVAL 3 5 MICHAEL BUBLE 124 4

4 6 SECRET GARDEN PARTY 4 6 V FESTIVAL 122 3

5 8 BOARDMASTERS 2010 5 1 READING FESTIVAL 112 4

6 3 MUMFORD & SONS 6 4 LADY GAGA 109 2

7 NEW JLS 7 9 LEEDS FESTIVAL 101 4

8 9 GLOBAL GATHERING 8 8 LINKIN PARK 99 4

9 5 MICHAEL BUBLE 9 NEW HIGH VOITAGE FESTIVAL 92 1

10 2 MUSE 10 13 EDINBURGH TATTOO 86 4

11 NEW KASABIAN 11 7 JLS 81 7

12 16 LADY GAGA 12 NEW SCISSOR SISTERS 79 4

13 20 ROD STEWART 13 16 PETER ANDRE 76 3

14 NEW GLASTONBURY FESTIVAL 14 12 SIMPLY RED 70 1

15 NEW SCOUTING FOR GIRLS 15 NEW SHAKIRA 63 2

16 NEW ARCADE FIRE 16 NEW MUMFORD & SONS 61 2

17 NEW JOOLS HOLLAND 17 NEW KASABIAN 58 3

18 NEW ANDRE RIEU 18 19 PARAMORE 54 1

19 NEW LINKIN PARK 19 14 PLAN B 46 3

20 NEW SCISSOR SISTERS 20 NEW PAOLO NUTINI 38 1

Ö Experian' Hitwise tixdaq.com

See more Tixdaq and Hitwise charts at musicweek.com

ORGANISERS OF OXJAM FESTIVAL 
are predicting the biggest nation­
wide event to date this autumn, 
with a record 2,600 volunteers 
already signed up to stage their 
own fundraising shows.

Held in locations across the UK 
throughout October, Oxjam 
encourages people to stage a club 
night or gig to raise funds for 
Oxfam, thereby introducing people 
to the business of live promotion.

The festival has seen more than 
36,000 musicians play to a com­
bined audience of 750,000 at 
almost 3,000 Oxjam events since 
its launch in 2006, raising in excess 
of £1m towards fighting poverty 
around the world.

With three months still to go, 
this year’s festival is close to 
matching the previous four years 
of activity combined. Ticketing 
agency WeGotTickets aims to 
boost the numbers further and so 
far has encouraged 600 of its cus­
tomers to sign up to organise 
Oxjam events.

Volunteers will receive training 
and advice in event promotion and 
management from Oxjam, with 
WeGotTickets creating a how-to 
guide for first-time promoters to 
ensure their events run as smooth­
ly as possible.

“We’ve been really privileged to 
work as Oxjam’s ticketing partner 
since the 2008 festival,” says 
WeGotTickets account manager

Steven Endersby. “Our customers 
have responded brilliantly each 
year - snapping up loads of tickets, 
particularly to last year’s launch 
shows and takeover events, while 
donating thousands of pounds at 
the same time.

“Now we’ve given them the 
opportunity to get involved direct­
ly and organise their own Oxjam 
event. To see over 600 of our cus­
tomers volunteer is something 
we’re really proud of.”

Last year’s Oxjam was the 
biggest to date, with Editors, 
Basement Jaxx and Fatboy Slim 
playing one-off events at Oxfam 
stores and the staging of the first 
Oxjam city takeovers. On one day 
alone in 2009, more than 2,000 
musicians filled 150 venues in 
more than 20 UK cities including

Cardiff, London, Aberdeen and 
Bath.

“With an extraordinary number 
of people - from first-time pro­
moters to seasoned pros - signing 
up to put on a show for Oxjam, 
we’re well on course for a record 
year,” says Oxjam spokesman 
Stuart Fowkes. “The more shows 
that take place, the more money 
will be raised to help us fight 
poverty. We’ve already raised more 
than £1m through Oxjam, so any­
thing’s possible this year.

Oxjam’s launch events are 
being planned for an as-yet- 
unnamed converted Oxfam shop 
in London in late September. 
Anyone interested in becoming 
involved can still sign up to 
become a volunteer promoter 
through www.oxfam.org.uk/oxjam.
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• Dissecting Forrester’s new report on connected devices and the cloud

• Amazon MP3 undertakes a recruitment drive ahead of an early-2011 relaunch

• MP3tunes launches its cross-device Buy Anywhere, Listen Everywhere locker

Spotify founder/CEO Daniel Ek speaks as service reaches 500,000 subscribers

Spotify eyes US/Japan expansion
Subscription services

By Eamonn Forde

SPOTIFY NOW HAS MORE THAN 
500,000 paying subscribers, with 
launches in both the US and Japan 
in its sights over the coming 
months.

Spotify founder and CEO Daniel 
Ek (pictured below) outlined the 
company’s expansion plans to Music 
Week and explained why licensing 
issues mean a German launch is cur­
rently off the cards.

For Ek, the growth of Spotify is 
based around its overriding aim to 
become “the music platform on the 
internet where you manage your 
music and then consume it on any 
device you want”.

This has been an incremental 
process, helped primarily by the 
playlist-sharing functionality that 
moved up several notches earlier this 
year with Facebook integration.

“One of the unique assets and 
the reason why we have more than 
half a million people paying £9.99 a 
month for the [premium] service is 
because they actually use it as their 

primary media player,” sug­
gests Ek. “They have 

m igrated from iTunes 
into Spotify.”

He is bullish in 
his belief that, even 
though Spotify is 

drawing users away 
from iTunes as their

RCA gets The Hoosiers into full flow on new album
RCA AND THE HOOSIERS have 
turned to social music-sharing and 
discovery site mflow to create a 
multi-faceted promotion for the 
band’s new album, in what their 
label says is a first.

The band are offering everyone 
who follows their recommenda­
tions - known on the site as “flows” 
- a free six-track sampler from new 
album The Illusion Of Safety ahead 
of its release.

The band will also be playing an 
invite-only gig in central London 
later this month and they, in con­
junction with free newspaper 
Metro, are making 100 pairs of tick­
ets available to mflow users.

Mflow head of music Don 
Jenkins says, “The Hoosiers actually 
joined mflow very early on for 
themselves. There was no big sell-in 
from our side and no big push from 
the label.”

The initial idea to partner with 
mflow came from the band’s 
bassist, Martin Skarendahl. It was 
then developed by the label into a 

main digital music man­
agement tool, Apple’s plans 
for a cloud-based music 
service will not derail it.

“I am the last person 
who should underestimate 
Apple, given the enormous 
success they have had,” he 
accepts. “While they are 
going more into the cloud, 
they haven’t yet deployed a 
successful cloud-based 
service. They did try with 
MobileMe but they failed. 
Apple has the majority of 
the digital market in terms 
of revenue but it doesn’t in 
terms of consumption.”

Has the introduction of 
the new £4.99 a month tier 
for PC-only ad-free stream­
ing access driven overall 
subscriber numbers up? Ek believes 
it has actually done more to push 
subscribers to the top tier package.

“We have had some decent trac­
tion of the £4.99 tier,” he says. “But 
given the choice, most people go for 
the £9.99 tier as that gives them 
Spotify on the go as well.”

Having launched in the 
Netherlands earlier this year, Spotify 
now has a presence in seven 
European markets. Yet there are 
three major markets it is still not live 
in - the US, Germany and Japan.

A launch in Germany is on indef­
inite hold due to a licensing dead­
lock with collection society GEMA. 
“Our issue in Germany is with 

more structured arrangement.
RCA senior digital promotions 

manager Justin Dixon says, “We 
decided to team up and do some­
thing that has not been done before. 
We’ll be the first label to do this 
kind of thing with mflow.”

The band currently have almost 
5,500 followers on mflow, the most 
for any act on the site. Those follow­
ers will all receive an Illusion Of A 
Mini-Album sampler, which fea­
tures edited samples of six tracks 
from the album.

Dixon says, “Mflow would like 
to use this to increase their aware­
ness in the pop-music consumer 
market and this is something we

GEMA,” explains Ek, “and that’s the 
same for YouTube and other servic­
es. The rates they are demanding are 
the same as if it were a download 
and that makes no sense. We can’t 
do anything in Germany until that 
restriction eases up.”

What, then, of the US? “It does­
n’t matter that much to Spotify if we 
launch there now or in three or six 
months,” argues Ek. “We only care 
about one thing and that is doing it 
right. Do we want to be in the US? 
Yes, because it sends a very impor­
tant message that the world’s 
biggest music market can have a 
service like Spotify and actually 
grow. Will we launch there this year?

hope The Hoosiers will be able to 
do for them. The Hoosiers will 
want to increase their fanbase on 
mflow and in the last five weeks, 
they have added 3,500 extra follow­
ers. By flowing tracks regularly, 
they are increasing their followers. 
They are the most-followed band 
on mflow.”

For mflow, the promotion 
marks a move towards more direct 
partnerships with labels and artists, 
having already created links with 
media outlets including Q, MTV 
and XFM. Jenkins says, “We are hav­
ing numerous conversations with 
labels about doing a lot more of this 
going forward.”

While this is helping set the 
scene for the album campaign, RCA 
is hoping to expand the digital mar­
keting for The Hoosiers’ album into 
another first, this time with a gam­
ing company.

“We are also looking to do 
something with PlayStation,” 
explains Dixon. “We are currently 
talking to the development team 

Yes, we think that’s possi­
ble. But if for whatever rea­
son we cannot launch the 
service that we envisage, 
then we will wait.”

More than 80% of digi­
tal revenues in Japan in 
2009 were mobile-related, 
according to IFPI num­
bers. Given the importance 
of the iPhone and Android 
apps in driving subscrip­
tions for it, this is a market 
in which Spotify must 
surely be keen to launch.

“I totally agree,” says 
Ek. “I love Japan and was 
there just a few weeks ago.” 

Was this to advance 
licensing talks with labels 
there? “I was just sightsee­
ing,” he laughs. “Let’s just 

say I was sightseeing.”
Did this sightseeing include 

tours of the offices of Universal, 
Sony, Avex and others?

“Who knows?” he says. “I was 
seeing a lot of interesting things. 
What is interesting for me is how 
much of the market there already is 
mobile. So we are definitely looking 
at that and there are a lot of other 
markets we are engaged with as well. 
Don’t be surprised if we open up in 
a lot more markets in the next six to 
12 months. Our label partners are 
very supportive. Launching outside 
of the EU is definitely high up on 
the agenda.”
eamonn.forde@me.com

there to have the first instant grati­
fication gig on PlayStation Home.”

Mflow, meanwhile, is using 
artists to, as Jenkins explains, find 
more ways of “engaging the users 
with interesting activities.” This 
includes a promotion for the new 
Tired Pony album where Snow 
Patrol’s Gary Lightbody is flowing 
tracks on the service while REM’s 
Peter Buck is offering a signed gui­
tar to competition winners.

“We’d like to do a lot more 
things like this,” says Jenkins. “We 
are talking to other people about 
maybe making this one of the main 
strings in their forthcoming mar­
keting campaigns.”

Dixon suggests it is the social 
and sharing aspects of mflow that 
make it a strong partner in 2010. 
“People’s access to music is so easy 
these days that they demand much 
more from artists than just the 
music,” he says. “The acts that 
engage prosper and end up with a 
really loyal fanbase.” 
eamonn.forde@me.com

Digital news in brief
• Some 20% of smartphone owners 
have downloaded a radio app 
according to Rajar research, the first 
time the body has investigated lis­
tening via mobile phones in its Midas 
survey. Rajar says that 1.4m smart­
phone owners on the survey have 
downloaded a radio app. Of these, 
53% use them at least once a week. 
• NPD Group research claims that up 
to 8m iTunes customers in the US 
would pay $10 (£6.52) a month for a 
cloud-based music service from 
Apple. It estimates this could gener­
ate $1bn (£0.65bn) in the first year 
alone from subscriptions.
• Dutch anti-piracy body Brein claims 
to have closed down 422 torrent 
sites in the first half of the year.
• Google reveals it has spent $100m 
(£64.7m) in legal fees defending 
YouTube against Viacom’s $1bn 
(£0.64bn) copyright infringement 
suit. This was the total before the 
case went to court.
• D2C company Bandcamp will take 
15% of all music and merchandise 
transactions on its platform, drop­
ping to 10% when sales pass $5,000 
(£3,244). It has delivered sales of 
$1m (£0.64m) in the past six months. 
• NPD Group reports that the iPod 
held 76% of the US MP3 player mar­
ket in May. Microsoft’s Zune, mean­
while, had a 1% share.
• Grime act Wiley has given away 
180 tracks, including several that were 
destined for his new album. Several 
ZIP files were linked to on his Twitter 
feed after he sacked his manager.
• The RIAA has requested that 
the US courts freeze the assets of 
both LimeWire and its founder Mark 
Gorton. The label organisation 
claims Gorton placed assets in a 
trust over the past five years “in an 
attempt to put the money out of 
reach of any court”.

New services
• Mobile Backstage officially 
launches after testing by acts includ­
i ng Dizzee Rascal and You Me At Six. It 
describes itself as a social media and 
mobile app service that lets acts 
engage with fans more directly.
• IOU Music is the latest fan-funded 
service, but unlike Pledge Music, 
Bandstocks and Sellaband it is 
focused on donations rather than 
i nvestments. It takes a 10% cut of 
money invested.

Apps round-up
• Shazam Encore (Android - 
£2.99) The music recognition app 
comes to Android and adds in rec­
ommendations based on tag histo­
ry. A free version allows a seven-day 
unlimited trial and a cap of five tags 
a month after that.
• This Day In Music (iPhone - 
£1.79) Migrating the successful 
website into an app, offering daily 
facts, searchable number-ones 
charts and a quiz. It draws on charts 
from the UK, US and Australia.
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News publishing
EMI snaps up star of future CBeebies show for Bob The Builder-style revenue opportunity

Rastamouse gets red, gold and green light
Deals

By Charlotte Otter

EMI MUSIC PUBLISHING hopes to 
recreate the success of Bob The 
Builder with children’s TV 
character Rastamouse, after signing 
a publishing and brand deal with 
production company Three Stones 
Media.

Rastamouse is steeped in 
musical opportunities as it features 
a group of reggae-loving mice and 
will be accompanied by a bespoke 
soundtrack by EMI-published 
composer Andrew Kingslow.

As well as music rights for the 
show, EMI also own an equity stake 
in the Rastamouse brand, allowing 
the business to profit from 
physical merchandising opport­
unities on top of music rights. EMI 
Publishing media and business 
development European vice

president Jonathan Channon
explains the move follows in the 
footsteps of EMI’s agreement with , 
Hit Entertainment, the | 
production company behind Bob 
The Builder.

“Part of the thinking behind 
Rastamouse was about getting 
ourselves in the position where if 
we do find ourselves with a Bob 
The Builder-like phenomenon, 
then EMI can profit from it,” 
he says.

“This includes things such as 
taking a share of revenue generated 
from toys, clothing, bed linen, 
furniture, you name it - the 
market for this is huge. For 
example, if a Rastamouse ■ 
single gets released,^ J 
although it could be a loss­
leader for EMI, it won’t matter 
when one looks at the bigger 
picture, as the losses will be able to 
be recouped elsewhere.”

is the 
musical

However it 
potential for

exploitation opport- 
1 unities be yond the 

television series, 
1 due to be aired on 

CBeeb ies in 
2011, which 

Ah ^Lir pr o m p t e d 
EMI to become 

involved in 
the project 

two years ago.
“We were 

Babylon 
zoo:
Rastamouse in 
action

particularly keen to
work with animation as 

not only does it travel well., 
giving it the opportunities to be 

aired across many territories, 
but also because of its high 

musical content and high 
repetition rate, which means 
longer-term revenue

opportunities for EMI,” says 
Channon. “If the show proves to 

be a success, there is talk of 
releasing a CD of the music 
featured on the show as well as 
DVD opportunities and also things 
like a Rastamouse live tour.”

Channon says EMI is also 
investigating the possibility of sync 
opportunities and live appearances 
from EMI-signed reggae artists. 
“EMI represents a huge number of 
iconic reggae stars and it would be 
fantastic to get artists such as 
Eddie Grant and Sean Paul to 
become involved in the show,” 
he notes.

Three Stones Media co­
producer Greg Broadman adds, “I 
am thrilled we are working with 
EMI Publishing on Rastamouse, 
their help and support for the 
series as a whole has been 
invaluable. I look forward to 
profiting from the success that the 
show will bring.” 
charlotte@musicweek.com

Publishers cannot contain Glee atTV jackpot
IT HAS BEEN BARELY SIX MONTHS 
since Glee first appeared on British 
TV screens but already the US show 
has notched up 23 top 50 hits in the 
UK singles charts, with covers of 
songs by artists ranging from Bon 
Jovi to The Beatles.

Of the show’s 10 best-selling 
tracks, EMI Publishing is the main 
beneficiary with credits on seven 
songs, two more than Sony/ATV, 
the sister company to Sony Music, 
which releases the Glee material.

The UK publisher finds itself 
with credits on Halo, Total Eclipse 
of the Heart, Somebody To Love, 
Defying Gravity, Take A Bow, Gold 
Digger and Confessions Part II.

EMI Publishing US vice 
president Kristin Durie says one of 
the reasons the company has done 
so well out of Glee is due to its close 
relationship with the show’s music 
supervisor PJ Bloom.

“We were in communication 

with them when the show was just 
an idea,” she explains. “We realised 
straight away that music would be 
central to the show so we had our 
film and TV team send across an 
iPod of songs from the EMI 
catalogue which we thought could 
be good for the show. The producer 
loved it and that helped when the 
programme was getting written.”

Getting music into the show, 
while highly attractive for a 
publisher, can be a difficult task, 
with Murphy insisting that all song 
choices have to be plot-driven.

Then there is the job of 
persuading songwriters that it 
would suit their interests to have 
their tunes polished to within an 
inch of their lives by a motley crew 
of high-school children and staff. 
Both Coldplay and Bryan Adams 
are said to have refused Glee 
permission to cover their songs, 
although Coldplay have since 

had a change of heart and Adams 
says he has never been approached 
personally by the makers of 
the show.

Durie says it has not been 
difficult to persuade artists to have 
their work covered by the cast. 
Instead, she believes it is simply a 
matter of ensuring that both the 
show and the artist are happy with 
how the finished track will sound.

“When we speak to an artist 
about the possibility of having their 
music used on the show, we make 
sure we approach them with all the 
information we can,” she explains. 
“It normally ends up that we are 
talking as much to the artist about 
the song as we do with the studio, to 
ensure both sides agree with where 
to take a song. We believe it is 
essential for everyone to be happy 
with the music and open lines of 
communication are an important 
part of that.”

However, Sony/ATV need not 
feel despondent about racking up 
fewer Glee publishing credits than 
its rival major.

Sony/ATV, along with indie IQ, 
has experienced huge success with 
the cast’s cover of Journey’s Don’t 
Stop Believin’. Penned by Jonathan 
Cain, Neal Schon and Steve Perry, 
the song has benefited from its 
position as the show’s de facto 
signature tune, helping Journey’s 
original to climb to number five in 
the charts 29 years after its first 
release. The Glee Cast’s cover of the 
song, meanwhile, reached number 
two and has sold more than 390,000 
units in the UK, according to the 
Official Charts Company.

Sony/ATV VP of film and TV 
Wende Crowley says Glee has 
boosted the profile of artists which 
would have otherwise been 
forgotten about. “Glee has breathed 
new life into many catalogues, not 

just Sony/ATV’s,” she says. “It isn’t 
just classics which are experiencing 
this renewal of interest, but current 
chart hits, too.

“Music in Glee is almost a 
character in its own right and 
[Sony/ATV senior director of film 
and TV] Renee Anderson and 
myself look forward to working on 
the show again when the new 
season starts.”

Other publishers profiting from 
the show’s success include 
Universal, which has credits on two 
of the top 10 songs, and 
independent publishers Kobalt, 
Write2Live and Smells Like Phys Ed.

As well as singles chart success, 
the Glee Cast have racked up five hit 
compilations albums: Glee: The 
Music, Volumes 1-3, Glee, The 
Journey to the Regionals and Glee: 
The Music, The Power of Madonna, 
which have combined sales of more 
than 747,000 copies in the UK.

Six months of spin-offs Glee’s biggest single successes
Song Chart peak Sales Original artist Publisher Writer

Don't Stop Believin' 2 394,671 Journey IQ, Sony/ATV Cain, Perry, Schon
Halo/Walking On Sunshine 8 113,611 Beyoncé/Katrina & the Waves Sony/ATV, EMI, Kobalt, Write2live Knowles, Tedder, Bogart, Rew
It’s My Life/Confessions Part II 14 70,284 Bon Jovi/Usher Sony/ATV, Universal, EMI, CC Bon Jovi, Sambora, Martin, Dupri, Cox, Raymond
Gives You Hell 14 53,442 All American Rejects Universal, Smells Like Phys Ed Ritter, Wheeler
Somebody To Love 26 47,600 Queen EMI Mercury
Total Eclipse of the Heart 9 47,290 Bonnie Tyler EMI Steinman
Defying Gravity 38 42,059 Stephen Schwartz EMI Schwartz
Take A Bow 36 40,582 Rhianna Sony/ATV, EMI Smith, Eriksen, Hermansen
Gold Digger 44 36,827 Kanye West EMI, CC West, Charles, Richard
Poker Face 25 32,370 Lady GaGa Sony/ATV Germanotta, Khyat

Source: OCC
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News diary

EMI’s attractive proposition
Columbia has already got the 

ball rolling on the project with the 
release of free download Mad, which 
was debuted by Skream on Twitter 
last month.

It was swiftly followed by first 
single proper I Need Air, which is 
released on July 26 and enjoying 
strong specialist play from Radio 1.

The album features an array of 
guests including Angela Hunte - co­
writer of the Alicia Keys/Jay-Z 
hit Empire State Of Mind - Sam 
Frank, Katy B, John Legend and 
Amanda Ghost.

The band will perform a special 
one-off show at Fabric this 
Wednesday as part of Rinse FM’s cel­
ebrations after being awarded a per­
manent FM licence.

Columbia managing director 
Mike Smith says Rinse’s FM licence 
reflects how important dubstep is 
right now. “That’s where all the cut­
ting-edge music is at the moment 
and Magnetic Man are right at 
the heart of it. It’s very exciting to 
be involved.”

Magnetic Man will perform a 
string of festival dates across the 
summer, including Benicassim in 
Spain, Reading and Leeds, Fuji

DUBSTEP “SUPERGROUP” MAGNET­
IC MAN, whose debut album is 
released in October through 
Columbia Records, are one of the 
first artist projects to be steered 
through EMI Publishing’s manage­
ment arm, set up last year to manage 
the careers of producers including 
Salaam Remi, Paddy Byrne and Alan 
English.

With Magnetic Man, the publish­
er is making its first steps into front­
line artist management. The group, 
which comprises Skream, Benga and 
Artwork, is managed by Guy Moot 
and Amber Davis at EMI, in partner­
ship with Sarah Lockhart at Ammu­
nition Management. Lockhart first 
brought two members of the trio to 
EMI in a publishing capacity, sign­
ing Skream and Benga to EMI via 
her joint venture with the publisher.

Davis says being involved in a 
management capacity gives EMI 
increased awareness of the ways it 
can help the group and develop their 
careers. “We’re involved across all 
aspects of the management relation­
ship, it’s a very exciting project,” 
she says.

Rock, Lowlands and The Big Chill 
festival, before starting their own 
run of UK headline dates through 
October and November
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MIRROR ADDS 334,000 
READERS THROUGH PRINCE 
PROMOTION
Tom: “This is all very well. 
Claimed to have boosted their 
circulation, but only for one day! 
But it hasn't actually boosted 
their readership and highly 
unlikely these people will buy 
the Mirror again. People just 
came for the FREE CD.”

ROBBIE REJOINS TAKE THAT 
Verasi: “They don't need him and 
are doing great without him. You 
made your bed Robbie...keep out 
of Take That’s.”

MP3TUNES LAUNCHES
BUY ANYWHERE, LISTEN 
EVERYWHERE LOCKER
Kevin: “Mp3tunes is pretty damn 
slick. Have to check out Rdio too, 
but I’m pretty much sold.”

RCA LANDS ‘BEST YOUNG 
ENTREPRENEUR IN THE BUSI­
NESS’
Paul Carey: “I worked with
Charlie for several years and he 
really is one of the most dynamic 
thinkers in the music business, 
so his appointment to one of 
the majors at RCA is no surprise 
to me.”

Dooley's Diary

Somebody’s 
neutered 
Tha 
Doggfather

IN THESE MODERN TIMES, is noth­
ing sacred? Dooley was shocked and 
appalled to discover Warner Bros 
Records is suing an internet compa­
ny over the use of unlicensed music 
in pornographic videos. Although in 
theory the flicks only use the songs 
as background music to give the 
impression the sexy goings-on are 
happening in a club, Warner claims 
the music is central to the videos in 
question, and that in some footage 
participants lip-sync to the songs. 
The lawsuit notes that RK Netmedia, 
which operates a range of porn web­
sites, is in no way 
ignorant of copy­
right law, because 
the company itself 
is a copyright 
owner and has 
used litigation and 
take-down notices 
under the US
Digital Millennium Copyright Act to 
protect its own rights. Pot..kettle 
anyone?... When Dooley thinks of 
women’s rights, Snoop Dogg is never 
far from his thoughts. Over the years 
the rapper has made a name for him­
self over his advice on how to treat a 
lady, as his 2004 song, Can U Control 
Yo Hoe, will testify. Sample lyrics 
include, “You've got to put that 
bitch in her place/Even if it's slap­
ping her in her face.” Well, quite. 
However, it seems Snoop has had a 
change of heart, after revealing his 

next album will be written specifical­
ly for the fairer sex and will contain 
none of that nasty bitch-and-ho 
business. He says “I gotta tone it 
down a little bit. I’ve 
always given them 
[his female fans] bits 
and pieces and I feel 
like I owe them a 
whole record.” One 
can only imagine what 
such an album will
contain - references to fluffy kit­
tens, handbags and shoes, per­
haps?... Madness took time out of 

their schedule last 
week to receive an 
award from Union 
Square Music to 
celebrate 100,000 
sales of their Total 
Madness Greatest 
Hits album. The 
awards were pre­

sented by USM director of marketing 
Steve Bunyan and label manager 
Holly Barringer (pictured here in the 
back row), who thanked the band for 
all their hard work. Slightly 
younger, but no less nutty, 
Stornoway played their first US gigs 
last week, kicking things off with 
shows in Brooklyn and NYC’s Mercury 
Lounge. The latter date was attend­
ed by no less than Steve Van Zandt, 
who had played at Ringo Starr’s 
70th birthday party at Radio City 
the night before. Indeed, so hot are

Stornoway in the US right now, that 
the building opposite actually caught 
fire during the band's, ahem, incendi­
ary PPL popped along to St Mary of 

the Angels pri­
mary school in 
Notting Hill last 
Monday to mark 
the last night of 
this year’s Young 
Person's Concert

Foundationprogramme, which 
takes live orchestral music 
i nto the community. While 
there, they stopped for a 
particularly charming 
photo: Pictured here are: 
(back row, l-r) Jonathan 
Acton (musician), Elsa 
Cusido (musician), 
Jonathan Morrish (PPL),
Sally Needleman (YPCF), Fiona 
Nisbett (musician); (front row, l-r): 
Angela Hunt (musician), Lady Martin 
(YPCF), Helen Connolly, David Lardi 
(both St Mary of the Angels), and Jan 
Wilson (Westminster). Music Week 
had the honour last week of being 
i nvited along to the French 
Ambassador’s residence in swanky 
Kensington Palace Gardens for the 
Bastille Day celebrations, alongside 
representatives of the French Music 
Bureau in London. We may be living in 
austere times, but thanks to the 
largesse of sponsors - and President 
Sarkozy bien sur - the soiree was 
anything but restrained, with

cheese, wine, bread, cake, cheese 
and an Eiffel Tower made out of 
bread and cheese. While there, for­
mer MW man and now PR guru Billy 
Fahey grabbed Ambassador Maurice 
Gourdault-Montagne to ask if he 
prefers Cheryl solo to Girls Aloud and 
ended up posing for a pic. Pictured (l­
r) Kat Garbutt (Wallace Productions), 
Fahey (Freek N See), 679’s Alex Bean 
(who claims she’s always wanted to 
appear in “doilys” - thanks, we think), 

Music Weeks Ben 
Cardew and 
Gourdault- 
Montagne (Ferrero 
Rocher slightly out 
of shot).. As if you 
needed any more 
excitement about

t he news that
Robbie is to re-join Take That, Ferdy 
Unger-Hamilton, whose Polydor label 
will be releasing the new Robbie/ 
Take That album, reveals to Dooley 
that Polydor staff have been “skip­
ping around like small children” lis­
tening to the release, which is quite 
an image. A track will be going to 
radio soon, we are assured.. Finally, 
some rumours: which big PR 
company is getting into manage­
ment, starting with a long-time 
PR client? And which highly influen­
tial band are rumoured to be shun­
ning a physical release for their 
new album, to the horror of the 
high-street?
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GLASS HALF FULL?
At the year’s halfway point, there are few headlines to be written via a casual glance at the sales 
figures. But scratch beneath the surface and there are glimmers of hope to boost the industry

ABOVE
In a barren year for 
guitar acts, 
breakthrough 
artists of 2010, 
Mumford & Sons, 
are about the 
nearest thing to 
‘axe heroes’ while 
(right) Plan B 
conquered Q2’s 
albums chart

Quarterly analysis
By Ben Cardew

HIDDEN AMONG HMV’S RECENT RESULTS was an inter­
esting footnote: for the year to April 24 2010, the retailer’s 
music sales declined 4.9% in volume, while HMV’s own 
market share increased 4.8%. This, according to HMV, 
was above its own expectations.

HMV can, of course, rely on a shifting sales mix these 
days, which includes everything from band T-shirts to 
tickets. As a result it reported annual sales which, for the 
first time in its history, exceeded £2bn.

But for labels, who still rely on album sales for the 
lion’s share of their revenue, the retailer’s news was less 
encouraging. It has been a long time since music repre­
sented the majority of HMV’s business - indeed it makes 
up only 28% of sales according to the latest results - but 
the decline in music sales, at what is still the UK’s largest 
physical music retailer, is no cause for celebration.

And so, with the third quarter of 2010 now firmly 
under way, we turn to the BPI’s market statistics for the 
first half of the year.

Luckily, the news is more promising: overall album 
sales (including unmatched digital data in line with the 
BPI’s methodology) were down 2.5% to 52.9m units in 
the first six months of the year, a respectable, if not entire­
ly encouraging, figure, which comes despite the distrac­
tion of the World Cup.

Artist albums led the way sales-wise, down just 0.5% at 
40.3m units, while sales of compilations fell 16.1% year- 
on-year to 9.1m. Sales of singles (largely single-track 
downloads these days) were up 6.8% to 79.6m.

“This is pretty much what we were expecting,” says 
BPI CEO Geoff Taylor. “Artist albums flat and compila­
tions down.”

The headline figures might hardly look encouraging. 
But picking through the detail there is more than enough 
to inspire a certain amount of hope.

For one, the rate of fall in the albums market has 
decreased in the second quarter of the year. The first three 
months of 2010 saw album sales fall 0.8%, while in July 
2009 we reported that album sales had fallen 7.3% for the 
year-to date.

Secondly, digital albums con­
tinued to do well, notching a 
hefty 36.3% increase in sales year- 
on-year to 10.0m units - or 
almost one in five of all albums 
sold in the UK.

For an act like The xx with a 
young, digitally-savvy audience, 
digital album sales are even more 
prominent: of the 118,335 sales to 
date of their eponymous debut 
album in the UK, some 41,751 
were digital, or an impressive 35%.

Meanwhile, the debut album 
from the Glee Cast, which by its nature relies on impulse 
sales from a young TV-watching audience, has recorded 
85,601 digital sales since its release in February, and this 
despite its individual tracks racking up numerous singles 
chart hits in their own right.

Indeed, digitally or otherwise, Glee proved one of the 
undoubted sales hits of what was an unpredictable first 
half of the year for new acts.

“I think there is 
every reason to be 

encouraged. It is not a 
bad performance but 

we would still like to see 
stronger growth..”

GEOFF TAYLOR, BPI

The US TV sensation provided the 10th, 20th and 
46th biggest artist albums of the year to date in the form 
of Glee: The Music (volumes one to three), as well as the 
11th biggest single in the shape of Don’t Stop Believin’. 
Their success also helped Sony’s Epic label to report a 
3.2% share of the albums market, up from 2.7% in the 
first quarter.

Overall, however, there were few definite patterns to 
note in what sold well.

Lady GaGa’s The Fame continued on its perch as the 
year’s biggest selling album, with 
year-to-date sales of 719,517 tak­
ing its total to 2,108,481. 
Meanwhile, Alicia Keys’ The 
Element Of Freedom, Florence + 
The Machine’s Lungs, Paolo 
Nutini’s Sunny Side Up and 
Michael Buble’s Crazy Love filled 
out the top five of the year-to-date 
albums chart. All five acts are, of 
course, solo artists but beyond 
that there is little thematically to 
link them.

The year’s breakthrough acts 
proved equally diverse. While The 

Fame and Lungs are debut albums, both enjoyed signifi­
cant sales in 2009 and can therefore be discounted.

The title of breakthrough artist of 2010 - at least in 
terms of albums success - is therefore shared by folky 
London four-piece Mumford & Sons, whose debut 
album Sigh No More sold 368,3000 copies in the first 
half of 2010 to take sixth position in the chart - rapper- 
turned-soul singer Plan B (who had the biggest selling
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album and second biggest selling single of Q2); the Glee 
Cast; Dutch conductor Andre Rieu; and teen sensation 
Justin Bieber, who all have albums within the upper 
reaches of the year’s chart.

Such unpredictability is great for lovers of a 
diverse music scene. But for label executives seeking to 
predict what 2010 might hold, this is nothing short of a 
nightmare.

Polydor president Ferdy Unger-Hamilton says the 
success of the single-track download means albums are 
proving harder to sell these days. “There are a lot of last 
year’s records still in the albums chart - it shows how 
long it takes for a singles act to finally become an album 
act. You have to work things a lot longer to get through.”

As an example of this, he cites Polydor’s Ellie 
Goulding, who topped the BBC Sound of 2010 poll and 
won the Critics Choice Award at the 2010 Brit Awards.

Her debut album Lights has doubtlessly performed 
well, selling 167,260 copies to becomes the year’s 24th 
biggest seller. But who would have predicted it would 
come in 166,000 copies behind Rieu’s Forever Vienna in 
the first half of the year, or that it would sit only 21,000 
sales ahead of Alvin & the Chipmunks’ 2 - The 
Squeakquel in the rankings?

Unger-Hamilton says he expects Goulding’s Lights to 
keep on selling well into 2011 and with a new album from 
Cheryl Cole on the cards, as well as recent releases from 
Scissor Sisters and Eminem already selling strongly, he is 
very confident about Q3.

Meanwhile, Atlantic Records UK chairman Max 
Lousada says Plan B’s success is a result of his label’s 
patient approach to artist development. “When an artist 
takes their music in a new direction that turns out to be 
both creatively exciting and commercially successful, 
that’s really rewarding for everyone involved in making 
the record and a great endorsement of our approach to 
artist development,” he says.

Almost entirely absent from the year-to-date charts 
are guitar bands, who have endured a torrid start to the 
year. Indeed, Mumford aside - and their use of a banjo 
hardly marks them down as run-of-the-mill axe heroes - 
there were no guitar acts in the year-to-date albums top 
10 and only the veteran line-up of AC/DC, Biffy Clyro,

Kings Of Leon and Oasis in the
top 30.

u Seeing this, it is 
J hard to disagree with 
11 Absolute Radio COO

I Clive Dickens that 
। U “guitar-based 
P music” is in a real 

Ki lull, a point he made 
■¡■i at the recent

■ik Europe
I event to 

V < general 
W agree­

ment. 
BF The 

BPI’s 
Taylor says the

lack of 
music in 
charts

k reflect
k effect

rock 
the

may 
the
of

Q2 2010 singles Top 20
Pos Artist Title / Label (Distributor)______________________________________________

1 USHER FEAT. WILL.I.AM OMG / LaFace (arv)

2 PLAN B She Said / Atlantic (CIN)

3 JASON DERULO Ridin’ Solo /WarnerBros (CIN)

4 ROLL DEEPGood Times/Relentless/Virgin (E)

5 K’NAAN Wavin’Flag / a&m (arv)

6 B.O.B. FEAT. BRUNO MARS Nothin’ On You / Atlantic (CIN)

7 SHOUT FEAT. DIZZEE/JAMES CORDEN Shout / syco (arv)

8 SCOUTING FOR GIRLS This Ain’t A Love Song / Epic (arv)

9 EMINEM Not Afraid / Interscope (ARV)

10 PROFESSOR GREEN/ED DREWETTI Need You Tonight / virgin (e)

11 KATY PERRY FEAT. SNOOP DOGG California Gurls/ virgin (e)

12 LADY GAGA FEAT. BEYONCE Telephone / Interscope (ARv)

13 AGGRO SANTOS/KIMBERLY WYATT Candy / Future (arv)

14 KELIS Acapella / Interscope (ARV)

15 DAVID GUETTA/CHRIS WILLIS Gettin’ Over You7Positiva/virgin (E)

16 ALEXANDRA BURKE FEAT. PITBULL All Night Long / Syco (arv)

17 TINIE TEMPAH FEAT. LABRINTH Frisky / Parlophone (E)

18 TINIE TEMPAH Pass Out/Parlophone (E)

19 TIMBALAND FEAT. JUSTIN TIMBERLAKE Carry Out/Interscope (ARv)

20 ALICIA KEYS Try Sleeping With ABroken Heart / j (arv) source :occ

illegal piracy. “It does depend where you draw the genre 
lines,” he says, pointing out that both Florence + The 
Machine and Paolo Nutini could be considered “rock”. 
“But one scenario we have seen when we look at the 
demographics of illegal downloaders is that the behav­
iour is stronger among fans of rock and indie guitar 
music. It is probably too early to say whether we are see­
ing something that will have a long-term effect but it is 
harder than it used to be to get a return on investment in 
that sector.”

At the same time, urban music - and particularly that 
from the UK - has continued to perform well in the first 
half of the year: Tinie Tempah - whose debut album is 
due later this summer - enjoyed the fifth biggest single of 
the year to date with his former number one Pass Out 
(and featured twice in the Q2 singles chart), while Roll 
Deep have racked up sales in excess of 280,000 for their 
Good Times.

Another EMI act - Professor Green - has sold more 
than 215,000 units of his I Need You Tonight; Dizzee 
Rascal has cemented his place in the pop firmament with 
hits alongside Florence + The Machine and James 
Corden, as well as solo; and Example enjoyed a massive 
hit with Won’t Go Quietly.

Yet for all the charts’ unpredictability, there was a 
familiar name at the top of the market shares for the sec­
ond quarter: Universal, which recorded a 33.8% share of

Q2 2010 artist albums Top 20
Pos ArtistTitle / Label (Distributor)______________________________________________

1 PLAN BThe Defamation Of Strickland Banks/ 679/Atlantic(cin)

2 LADY GAGA The Fame / Interscope (ARV)

3 AC/DC Iron Man 2 - OST/ Columbia (arv)

4 EMINEM Recovery / Interscope (ARV)

5 ALICIA KEYS The Element Of Freedom / j (arv)

6 MICHAEL BUBLE Crazy Love / Reprise (cin)

7 JUSTIN BIEBERMy World/Def Jam (ARV)

8 FLORENCE + THE MACHINE Lungs / Band (arv) ~

9 OASIS Time Flies - 1994-2009 / Big Brother (PIAS)

10 PAOLO NUTINI SunnySide Up7Atantic (CIN)

11 MUMFORD & SONS Sigh No More / sand (arv)

12 BLACK EYED PEAS The E.N.D. / Interscope (ARv)

13 SCOUTING FOR GIRLS Everybody Wants To Be On TV / Epic (arv)

14 PAUL WELLER Wake Up The Nation / Band (arv)______________

15 USHER Raymond Vs Raymond / LaFace (arv)

16 PENDULUM Immersion / Warner (CIN)

17 GLEE CAST Glee - The Music: Vol 3 - Showstoppers / Epic (arv)

18 PIXIE LOTT Turn It Up/Mercury (ARV)

19 BOYZONE Brother / Polydor(ARV)

20 RIHANNA Rated R/Def Jam (ARV) SOURCE: OCC

LEFT
A little light:
Polydor expects 
Ellie Goulding to 
continue adding 
to her album sales 
of 167,000 into 
next year

the albums market, up 0.8 percentage points on Q1 and 
far ahead of Sony on 21.7%.

Meanwhile, Warner, home to the likes of Michael 
Buble and Plan B, extended its lead over EMI in the 
albums share, securing a 15.5% share to the UK major’s 
10.7%.

In singles Warner was once again ahead of EMI, 
although its lead was cut slightly from Q1, as a raft of UK 
urban acts helped EMI to gain 3.3 percentage points in 
the quarter. With albums from many of these EMI acts 
set for release in Q3, the major will doubtlessly fancy 
itself to regain third place or at least shave Warner’s lead 
in albums as the year progresses.

Among the indies, the familiar face of MSHK 
(formerly Ministry Of Sound), XL Beggars, Demon, 
Union Square and Domino largely held their albums 
market share, while Dizzee Rascal’s continued success 
powered his Dirtee Stank label to a 0.6% share of the 
singles market, ahead of all indies but MSHK and 
Beggars.

“I think there is every reason to be encouraged,” con­
cludes Taylor. “There are other factors: people are talking 
about a double-dip recession, it has been a very hot sum­
mer, and there’s been the World Cup and Wimbledon. 
Against that background it is not a bad performance. But 
we would still like to see stronger growth.” 
ben@musicweek.com

LEFT
Passing out
in style: Tinie
Tempah is leading 
the urban success
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BRIMFUL OF ASHER
For more than four decades Peter Asher has lived an extraordinary life in music. Sixties pop 
star, Beatles wingman, A&R executive, producer of countless hits and manager to a wild array 
of acts. He is, therefore, the ideal candidate for the latest in Music Week’s masterclass series

ABOVE
Apple bears fruit: 
Asher with John 
Lennon, George 
Harrison and 
George Martin

Masterclass
By Christopher Barrett

PETER ASHER’S CAREER IN MUSIC began in 1964 as one- 
half of the singing duo Peter & Gordon, who amassed 
nine top 20 records - three of them gold - during their 
career. In 1968, he became head of A&R for The Beatles 
newly formed record company Apple Records, where he 
discovered, signed and produced James Taylor and 
worked closely with the Fab Four on their individual 
projects.

In 1971, Asher moved to the US and founded Peter 
Asher Management, representing James Taylor and, two 
years later, the management and production of Linda 
Ronstadt as well. Peter Asher Management became one 
of the most successful artist management companies in 
the US at that time handling artists including Joni 
Mitchell, Randy Newman and Carole King, as well as 
Taylor and Ronstadt.

As a producer, Asher has worked with a diverse range 
of artists including Taylor, Ronstadt, 10,000 Maniacs, 
Diana Ross, Neil Diamond, Ringo Starr, Cher, Morrissey, 
Elvis Costello, Kenny Loggins, Dan Fogelberg, Heart, 
The Dixie Chicks, The Fray, Lyle Lovett, Stevie Nicks, 
Billy Joel and both Robin and Robbie Williams, to name 
but a few. He has 37 RIAA-certified gold albums and 22 
platinum albums in the US to his name and many more 
internationally.

In addition, he has produced 12 Grammy Award­
winning recordings and in 1977 and 1989 was honoured 
with the Grammy Award for producer of the year.

In the mid-Nineties, he was appointed senior vice 
president at Sony Music Entertainment.

At the beginning of 2002, Asher left Sony and 
returned full time to the management of artists’ careers 
as co-president of Sanctuary Artist Management. He left 
Sanctuary in 2005. Following a year in partnership with 
close colleague Simon Renshaw (who manages the Dixie 
Chicks and others), Peter Asher Management re-emerged 
on its own in 2009, coincidentally on the 40th anniver­
sary of its founding.

Now Asher is managing various significant artists in 
fields beyond just music. His newest client, for example, 
is Pamela Anderson.

In August 2005 Peter & Gordon reunited in New York 
after a 37-year gap for a benefit concert and went on to 
perform together on various occasions just for the fun of 
it until Gordon’s untimely death a year ago last Saturday.

Having enjoyed success in both management and 
production fields, Peter Asher has divided his master 
class between the two.

ON MANAGEMENT:
Manage a great artist
Of course, there is so much luck involved in making this 
happen it is almost unfair to offer the advice. But think 
about it: I have every admiration for Brian Epstein, Paul 
McGuinness and Jon Landau, to give just three exam­
ples, but their greatness is an extension and a fulfillment 
of the greatness of The Beatles, U2 and Bruce 
Springsteen.

The right team came together at the right time. So 
the first trick is spotting the talent and deciding who to 
manage. I haven’t the least doubt that James Taylor 
would have enjoyed a successful career one way or anoth­
er had he and I never met - but we did, and it helped. We 
liked each other, we trusted each other and I thought he 
was a miraculously talented and brilliant musician in 
every way. So I became his manager and remained so for 
well over 20 years until I quit management and joined 
Sony Music.

Believe in the artist
This also sounds obvious, but when Brian Epstein went 
around telling people that The Beatles were going to be 
bigger than Elvis they laughed at him - but he believed it 
and he meant it.

When I called James Taylor a genius or my favourite 
American artist and songwriter of all time, or Linda 
Ronstadt the best female singer I had ever heard, no one 
took me seriously. A degree of hyperbole is allowed, but 
it certainly does not sound quite so silly now.

I am currently telling everyone about the wonderful 
Webb Sisters, who you may have seen with Leonard 
Cohen. I have always thought that even an inexperienced 
manager who truly believes and is prepared to learn can 
be of greater value than an experienced manager who is 
taking on a project just to see how it goes.

Be straightforward and honest with your client 
There is always a temptation to tell an artist what they 
want to hear - and certainly a great deal of diplomacy 
is required when dealing with bad news. But in the end, 
if the record is a flop at radio and is not getting played, 
that fact cannot be hidden for long.

If the tickets are not selling, sooner or later the 
artist is going to peek through the curtain and see 
empty seats. What the artist wants is to hear is a rea­
sonably honest account of what is going on and, most 
importantly, some practical, creative and immediate 
options for addressing whatever problems there may 
be. A
manager cannot always prevent things from going 
wrong, but it is his or her job to make a plan to deal 
with the problem and to get the artist fully on board to 
get it done.

Be prepared to cover every area of the business to 
get the right exposure
When I started out as a manager, record companies did 
a lot for artists and managers - but they also had a lot 
of control. Now a successful artist may not even have a 
record company and, if they do, that company is doing 
a lot less than they used to and has a lot less power.

The manager has to worry about press, radio, gigs 
and the record itself in every detail. He or she also has 
to make sure that the artists are working hard enough 
themselves!

We all know how important the website is, the 
Facebook page, the blogs, the tweets and all of that. 
And no one can do that stuff as well as the artists

“The manager has to worry 
about press, radio, gigs and 
records in every detail... and 
to make sure the artists are 
working hard enough...”
PETER ASHER

themselves. The fans want to know that their admira­
tion for your client is appreciated and respected. By the 
same token, take every gig it is practical and possible to 
take. Social media is vitally important but you still can­
not beat the power of a live gig or the thrill of an audi­
ence discovering music they love for themselves.

When James Taylor and I first came to the US all 
those years ago I took every engagement I could. Not 
only the usual folk clubs but everything from college 
gigs - where I would get him a bed in the dorm as we 
could not afford hotels - to opening for The Who in 
some huge place. I remember worrying whether that 
one might be a horrible mistake. When I was in the 
back of the hall it seemed as if no one was paying atten­
tion to the lone acoustic act on the stage in the dis­
tance - but as I pushed through the huge crowd 
towards the stage it got gradually quieter and more 
attentive and at the front they were hanging on James’ 
every word.

I guarantee he made at least a couple of thousand 
new fans that night and that is the whole secret. If your 
artist is as good as you think, just get them out there 
any way you can and the believers will come.
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CLOCKWISE FROM 
FAR LEFT
A life less ordi­
nary: Asher in 
2010; with James 
Taylor and Danny 
Kertchmar, Peter 
& Gordon’s 1965 
hit True Love 
Ways; with Paul 
McCartney; Linda 
Rondstadt, one 
of Asher’s many 
musical 
collaborators

Worry about everything
I don’t enjoy it, but sometimes it really is productive 
when one wakes up early, suddenly aware that certain 
details or preparations may not have been properly 
addressed. To take an example from outside the music 
business, in managing Pamela Anderson there is a whole 
other world of concerns. I might wake up worrying 
about whether someone in my office or at the agency has 
taken care of booking the right hair and makeup people 
for her appearance on a UK TV show or whatever it 
might be. I jump up and send a flurry of emails. Maybe 
someone else was supposed to have done it - and they 
probably had - but in the end it is the manager who gets 
the phone call from the artist when it all goes wrong! So, 
one can never double-check too often.

AS A PRODUCER:
The song is king
Another cliché I know, but it remains true. You can make 
a pretty good record out of a bad or a boring song - but 
people still are not going to like it much or remember it. 
We all like to think we know a hit when we hear it and 
sometimes one has to move fast. We were all in the stu­
dio when James Taylor and Danny Kortchmar started 
noodling around with a slowed-down version of the 
Jimmy Jones song Handyman just for fun and I thought 
it sounded incredibly cool.

I persuaded them to let me record a few quick takes 
with just James and Danny on acoustics, Lee Sklar on 
bass and Russ Kunkel on a cardboard box. And we had a 
big hit because it was an imaginative version of a great 
song.

Linda Ronstadt was brilliant at bringing in song 
ideas; she would tell me about writers such as Warren 
Zevon or the McCarrigle Sisters before I had even heard 
of them and she was always right. And once I had the 
song and her amazing voice I knew how to do the rest.

When I work with a band who write, such as 10,000 
Maniacs, I spend a lot of time in advance going over all 
the songs. Sometimes one is obliged to speak up if one 
really feels a song - even one to which the artist seems 
wholly committed - is not good enough.

Be prepared
It is hard to over-emphasise the value of good old-fash­
ioned organisation and preparation. The studio should 
be a spontaneous and creative environment, but that 
process is enabled by the proper preparation. If one is 
going into a real recording studio - or if one has studio 

musicians sitting around with their meters running - it 
is insane to spend time typing out lyrics or copying 
chord charts or waiting for a piece of equipment some­
one forgot the order.

Become an eccentric creative genius in the studio on 
the day by all means, but the week before be a producer 
in the technical sense. Make sure you are ready, that 
everyone knows when to be there and what to bring and 
have a list of what you intend to accomplish.

Learn the song thoroughly so that you can play it and 
sing it and know your way around it inside out.

Listen to the artist
If you believe in their music, style or poetic dreams 
enough to be in the studio with them, we have to assume 
their ideas are worth hearing. Just because you may be 
the one with the experience and the hits it does not mean 
you are always right. When I first started working with 
Linda Ronstadt I found that no one had really listened 
to her before. The assumption had been that her extraor­
dinary voice and great beauty were the whole package 
and she happened to be not very skilled at explaining 
what she wanted in musical terms. But by taking the 
time to listen and ask I found that she was a woman 
of quite exceptional intelligence and possessed of 
an extraordinary musical imagination and lots of bril­
liant ideas.

Know when to stop
This covers so many aspects of making a record. Know 
when to stop pursuing a musical idea if it is not working. 
Know when to give up on a song ifit just won’t work - 
maybe it’s the song. Know when to stop for the night 
and start again in the morning when things are getting 
difficult or argumentative. Know when to stop the 
singer from insisting on more vocal takes - go back and 
listen to the live vocal or take one and make sure you are 
actually moving forward.

Know when to stop overdubbing - the fact that now 
we have as many tracks as we want is not always a good 
thing! And know when to stop mixing - it is possible to 
try to sculpt every detail too much and it ends up flat 
and uneventful music.

Finally, know when the whole album is done and it is 
time to stop and get it out.

Make the most of all the creative power in the room 

Whether they are band members or the songwriters or 
studio cats or programmers, you are probably in the 

company of a number of creative and imaginative musi­
cians and an engineer full of ideas.

It is not a sign of weakness to ask these people what 
they think and for suggestions. You may have your own 
idea of what the track should sound like but it is best to 
be flexible. There is no point in having a great player in 
the room and then insisting straight away that he play 
precisely what you tell him and nothing more. Let the 
band and the engineer explore a bit, but be ready to pick 
and choose carefully and quickly and hold it all togeth­
er. There is a fine balance needed to get the best out of 
everyone but still retain the overall vision which made 
you want to produce the project in the first place.

Finally, as in all things, good manners count - you 
will get the best out ofthe artist and the band and the 
engineer not by berating or belittling them but rather 
with thanks and the occasional apt compliment. But 

when something is wrong 
i. still have to be 
clear and deci­

sive to get it 
right!

BELOW
Branching out: 
Asher with recent 
management 
signing Pamela 
Anderson
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FROM THE MENU
EMI Label Services takes a mix and match approach to album releases

ABOVE
Label mates: I Am 
Kloot (right) and 
from top - EMI 
Music Services 
executive VP
Dominic Pandiscia, 
EMI VP of label 
services, Europe, 
Mike Roe; and 
Sweet Billy Pilgrim 
(Tim Elsenburg)

Labels
By Charlotte Otter

I AM KLOOT’S FIFTH ALBUM Sky At Night not only provid­
ed a long-awaited Top 40 breakthrough for the 
Manchester band a week ago but delivered another suc­
cess story for EMI Label Services.

The EMI operation, which allows its own artists, inde­
pendent signings and acts self-releasing repertoire to buy 
from a menu of label services, oversaw UK promotion and 
distribution for the album via the band’s own Shepherd 
Moon label. Peaking at 24 on the OCC chart, it marked a 
new chart high for I Am Kloot 10 years after the release of 
their debut album Natural History.

For EMI, Sky At Night became the latest in a string of 
successes around the globe for Label Services, which previ­
ously helped Slash’s first solo album debut at number 
three in the US, scored Hadouken! a brand partnership 
with Casio as well as a UK top 20 hit, and fronted TV, 
radio, online and promotion for Mercury-nominated 
Sweet Billy Pilgrim.

Unlike competitors such as the Universal-owned 
Co-operative Music, which provides independent labels 
with marketing, distribution, promotion and digital 
marketing, the EMI department works by offering 
independent labels and artists the opportunity to pick 
and choose from a list of in-house services ranging 
from artwork, videos and distribution to marketing, 
promotion, sync deals and licensing.

For many, it is the chance to access particular areas of 
expertise and knowledge which comes from working with 
a major label without having to sign away their independ­
ent status. Label Services can be viewed as a genuine suc­
cess story for EMI owner Terra Firma, which helped to cre­
ate the culture for the department to grow following its 
buyout of the UK major three years ago.

The many problems, financial and otherwise, to beset 
EMI and Terra Firma since takeover have been heavily doc­
umented and will give recently-installed CEO Roger 
Faxon plenty to keep him busy. However, EMI Music 
Services executive vice president Dominic Pandiscia insists 
Label Services was not set up as a reaction to the problems 
occurring within the major.

Instead he says Label Services was born out of a need 
for EMI to offer a wider, more flexible range of support 
services on a global level, rather than “as a knee-jerk reac­
tion to the problems in the company”.

“We no longer live in a one-size-fits-all marketplace 
and EMI recognised the need to establish a company 
which could provide a bespoke range of services to fit the 

individual needs of artists and labels,” he says. “It is impor­
tant to recognise that Label Services is more of an evolu­
tion of this need.”

Although Label Services’ initial concept was focused 
on how EMI could provide the traditional record compa­
ny support, as the department’s client base has grown, 
Pandiscia says an increasing number of extra services have 
been added to the list. “We are always talking about diver­
sifying ways in which we can help generate revenue and 
exposure across the whole breadth of an artist asset base,” 
he says. “For example, we introduced royalty accounting 
as one service we could potentially offer after the launch of 
the initial service concept as we realised there was a 
demand for it. We are now also able to plug our independ­
ent artists into our global sync and licensing programme.”

Label Services has grown to look after around 35 main 
clients in Europe and 60 in the US and although the 
department was accepted with relative ease in the States, 
as it followed in the footsteps of US-based Caroline 
Distribution, its journey in Europe was not as smooth.

EMI’s VP of Label Services Europe Mike Roe says ini­
tially the department was met with some scepticism by 
music industry personnel. “No other major label has done 
something on this scale before and I think it would be 
really disingenuous if I was to say that the concept was 
completely understood by everyone straight away,” he 
says. “However, I think it became accepted as soon as we 
started to deal with success.”

He explains the department’s European breakthrough 
came after the company represented last year’s Eurovision 
Song Contest winner, Norway’s Alexander Rybak. Label 
Services helped the singer achieve a number one album in 
his own country with sales of more than 100,000 and, off 
the back of that success, the company secured a lucrative 
distribution with French charity album Restos Du Coeur 
last March. Roe says the deal with the charity was a coup 
and adds, “EMI had never been elected to work with them 
before and managed to achieve over 900,000 album and 
DVD sales. We were extremely pleased with the result.”

According to Peacefrog Records managing director 
Pete Hutchinson, one ofthe advantages ofworking with 
Label Services is the global scale of the department. 
Hutchinson says the company was initially attracted to 
Label Services because of its access to the American mar­
ket and now uses the organisation for distribution in the 
UK, US, France and Canada..

“Historically, we used to license tracks to other compa­
nies depending on the territory but Label Services allows 
us to do everything under one roof,” he says, noting Label 
Services statements allow Peacefrog to see how many 
units have been sold in a territory on a single piece of

paper, negating the need for a patchwork of different 
independent distributors.

Label Services will only work with an artist or label 
when it feels it can dedicate itself 100% to a project, with­
out detracting from the time spent with artists signed 
directly to EMI. It is this attention which it pays to its 
clients, which artist Sweet Billy Pilgrim (Tim Elsenburg), 
says “swept away” his cynicism around the service.

“The respect and enthusiasm with which they’ve treat­
ed our album (and us) is so heartening, a feeling that even 
in an organisation so big there are people who still get 
excited about music. I used to think in terms of the cliché 
that working with a major label as a ‘smaller’ act means 
slipping beneath the radar in terms of their priorities, but 
now I know that’s not always the case.”

This point is reiterated by Wildlife Entertainment 
managing director Ian McAndrew, who worked with EMI 
on a UK and Ireland distribution deal for I Am Kloot. “It 
was great to be able to work with a team who were so pas­
sionate about the project and who paid so much attention 
to us,” he says. “The opportunity to pick and mix services 
really distinguished them from other companies in the 
field and I am really pleased at what we achieved.”

On the back of its successes so far Pandiscia says the 
plan for Label Services is to increase the number of servic­
es a client can choose from.

“It is not up to me to say - this is where the music 
industry should be heading,” he says. “However, if we truly 
want EMI Label Services to become a global turnkey solu­
tion for its independent partners we need to focus on 
diversifying our service base even more. This will be the 
only way in which the department will be able to continue 
to be a serious competitor across the world. We have come 
a long way, but there is still more we can achieve.”

Global success EMI Label Services’ achievement highlights May 2009-July 2010
Artist/title Territory Date Success SERVICES

Sales Dist’bn Manuf. Marking. Sync Brand Press Radio TV Online Media Creative
Part’ship Promot’ns Buying Design

I AM KLOOT: SkyAt Night UK & Ireland Jul 2010 Charted No 24, highest chart position and nearly
double their previous highest week-one sales Y Y Y Y

ROBYN: Body Talk Pt1 Sweden Jun 2010 Charted No 1 Y Y X X
' YYxYYYYY 
c xxxxxxxx

CENTURY MEDIA/ First Top 10 chart position for the
HEAVEN SHALL BURN: Invictus Germany May 2010 Century Media Label Y Y X X
SLASH: Slash US Apr 2010 Charted No 3 debut Y Y Y X

YYxxxxxx 
t xxxxxYxx

VARIOUS: Restros Du Coeur France, Belgium,
Switzerland Mar 2010 970,000 sales YYYXXXXXXXXX

HADOUKEN!: For The Masses UK Jan 2010 Charted No 19 YYYXYYXXXXXX
RAEKWON: Only Built4 Cuban Linx 2 US Sep 2009 Charted No 4 debut YYYYXXXXXXXX
FIVE FINGERED DEATH PUNCH: Charted No 7 debut (has been
War Is The Answer N America Sep 2009 in the top 200 for 40 weeks) X Y Y Xt xxxxxxxx
SAMAHDI SOUND/SWEET BILLY UK, C Europe
PILGRIM: Twice Born Men and US Jun 2009 2009 Barclaycard
ALEXANDER RYBAK: Fairytales Norway May 2009 Charted No 1 and

Mercury Prize nominated album YYYxYYYYYYxY
100,000+ sales YYYYXXYYYYXX
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MW JOBS
WELSH MUSIC
FOUNDATION

SEFYDLIAD
CERDDORIAETH GYMREIG

APPOINTMENT OF EXECUTIVE CHAIR 
- WELSH MUSIC FOUNDATION

Would you like to ensure that Welsh Music Foundation (WMF) continues to be 
recognised as the leading organisation representing the needs of the 
Wales-based music sector to Cardiff Bay, Westminster and beyond?

WMF is committed to supporting a sustainable and vibrant music industry in 
Wales. Assisting all aspects of the sector - from venues and studios to publishers 

and composers - WMF develops Welsh music enterprise and promotes this 
network to the world. Working in partnership across portfolios including skills 

training, arts development and access to finance, and international trade, WMF 
plays a key role in maximising the economic potential of this creative sub-sector.

The executive chair will oversee strategy and delivery of support for 
Welsh Music Foundation.

Time commitment: 12 hours per week at Welsh Music Foundation 
offices in Cardiff.

We welcome applications from under-represented groups including women, 
minority ethnic communities and disabled people.

For more information, visit www.welshmusicfoundation.com or call Welsh Music 
Foundation on 029 20949 110 or email: lisa@welshmusicfoundation.com 

All applications should include a CV and a covering letter.
The closing date for applications: Friday 20th August 2010.

Application forms received after this date will not be considered.

www.welshmusicfoundation.com

the box set co.
container |~ | contents |~ | complete

Sales Person - The Box Set Co
The Box Set Co (part of the Sound Performance Group) is a specialist 
supplier to the Music Industry, manufacturing a wide range of exciting 
printed packaging and contents.

We have a vacancy for a Sales Person to develop this relatively new, but 
expanding area of our business.

Working closely with the Sales, Production, Estimating and Buying teams 
you will be required to generate new business leads as well as selling to 
existing Sound Performance customers. You will also make new and 
existing customers aware of our photographic studio and the services that 
we can offer through it.

The ideal candidate will be an enthusiastic self starter with a minimum of 
2-3 years’ sales experience. Knowledge of the entertainment or printing 
industries would be a distinct advantage, but is not compulsory as 
training would be provided for the right candidate.

Please send or e-mail your CV and covering letter, along with your salary 
expectation by 30th July to:

Deborah Pike, General Manager, Sound Performance Limited, 
3 Greenwich Quay, Clarence Road, London SE8 3EY

deborah.pike@soundperformance.co.uk
No telephone calls or agencies please.

Want to find 

new ways of 

targeting your 

potential 

customers?

Interested in 

reaching over 

20,000 music 

professionals 

every week?

Music Week is the music 

industry’s foremost 

publication - to find out 

how to align your brand 

with us, call Martin on 

0207 921 8315 or

martin@musicweek.com

Access to over...

17,880 readers

21,000 unique 
users per month.

To discuss the best way to attract the right contacts
call Martin Bojtos, Music Week, +44 (o) 20 7921 8315 or email martin@musicweek.com

www.musîcweek4jobs.com

Contact: Martin Bojtos, Music Week 
United Business Media, 
8th Floor, Ludgate House, 
245 Blackfriars Road, London SE1 9UY 
T: 020 7921 8315
F: 020 7921 8339
E: martin@musicweek.com

Rates per single column cm
Jobs: £40
Business to Business & Courses: £21
Notice Board: £18 (min. 4cm x 1 col)
Spot colour: add 10%
Full colour: add 20%
All rates subject to standard VAT

The latest jobs are also available online
every Monday at www.musicweek.com
Booking deadline: Thursday 12pm for
publication the following Monday (space
permitting). Cancellation deadline: 10am
Wednesday prior to publication (for series
bookings: 17 days prior to publication).

http://www.musicweek.com
http://www.welshmusicfoundation.com
mailto:lisa@welshmusicfoundation.com
http://www.welshmusicfoundation.com
mailto:deborah.pike@soundperformance.co.uk
mailto:martin@musicweek.com
mailto:martin@musicweek.com
ww.mus%25c3%25aecweek4jobs.com
mailto:martin@musicweek.com
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Key releases
For full reviews, updated daily, visit www.musicweek.com/reviews key releases information can be emailed to isabelle@musicweek.com

Out this week Out next week

Singles
• 30 Seconds To Mars Closer To The Edge
(Virgin)

Previous single (chart peak): This Is War (51)

• Erik Hassle EP (Island)

Previous single: Hurtful (59)

• Adam Lambert Whataya Want From
Me (19/RCA)

Previous single: For Your Entertainment (37)

• Amy Macdonald This Pretty Face
(Vertigo)

Previous single: Don’t Tell Me That It’s Over (48)

• Justin Nozuka Heartless (Virgin)

Previous single: Napster (did not chart)

• Pendulum Witchcraft (Earstorm/Warner

Bros)

Previous single: Watercolour (4)

• Asher Roth G.R.I.N.D (Island)

Previous single: She Don’t Wanna Man (did not 

chart)

• RPA & United Nations Of Sound Born
Again (Parlophone)

Debut single

• Swedish House Mafia One (Virgin)

Debut single

Albums
• 3OH!3 Streets Of Gold (Asylum/Photo

Finish)

Previous album (first-week sales/total sales): Want 

(120/17,533)

• Sheryl Crow 100 Miles From Memphis 
(A&M)

Previous album: Detour (10,820/27,395)

• Devo Something For Everybody (Warner

Bros)

Previous album: Smooth Noodle Maps (n/a)

• Seth Lakeman Hearts And Minds 
(Relentless/Virgin)

Previous album: Poor Man’s Heaven (12,531/57,382) 

Seth Lakeman’s fifth album sees the 

Devon singer turning his back on his

traditional folk roots in favour of a rockier, more 

homogenous sound. Produced by Tchad Blake, 

the album offers rich, melodramatic 

performances which sees Lakeman bristling with 

a confidence and swagger. Hearts And Minds 

also has a softer side, however, with soft banjos, 

soaring fiddles and lyrics on lost loves offering a 

commercial pop alternative to the rocky 

rowdiness.” 

www.musicweek.com/reviews
• Alan Pownall True Love Stories 
(Mercury)

Debut album

• Professor Green Alive Till I’m Dead 
(Virgin)

Debut album

• RPA & United Nations Of Sound The 
United Nation Of Sound (Parlophone) 

Debut album

• Sting Symphonicities (Deutsche 

Grammophon)

Previous album: If On A Winter’s Night (14,795/69,632)

Singles
• Diane Birch Valentino (Virgin)

• Born Ruffians Oh Man (Warp)

• Buckcherry All Night Long (Eleven Seven)

• CEO Come With Me (Modular)

• Crystal Castles Baptism (Fiction)

• Stephen Dale Petit California (333)

• Delta Maid Broken Branches EP
(Polydor)

• Chris Difford Who’d Ever Want To Be 
(SMMC)

• Drake Find Your Love (Cash Money/Island)

• Ezcapade When The Beat Drops
(Transmission)

• Gorillaz On Melancholy Hill (Parlophone)

• Husky Rescue They Are Coming
(Catskills)

• Tom Jones Did Trouble Me/Don’t 
Knock (Island)

• Killing For Company Former Mining 
Town (Global)

• Kyte Designed For Damage (Kids)

• LCD Soundsystem I Can Change
(DFA/Parlophone)

• Laura Marling I Speak Because I Can
(Virgin)

• Matthew P Gilly (Polydor)

• Katie Melua A Happy Place (Dramatico)

• Mercedes Shock Absorber (Eye Industries)

• Mopp Everything (Euphonios)

• Morcheeba Even Though (PIAS)

• Nickelback This Afternoon (Roadrunner)

• Preeya feat. Mumzy Stranger
Shimmy (Mercury)

• Roll Deep Now Or Never (Virgin)

• Caitlin Rose For The Rabbits (Names)

• Savior Adore We Talk Like Machines
(Cantora)

• Shmoo Waves (Station Dynamic)

• Travie McCoy feat. Bruno Mars
Billionaire (Decaydance/Fueled By Ramen)

• Wallis Bird An Idea About Mary
(Rubyworks)

• The Wanted All Time Low (Geffen)

Albums
• Vanessa Amorosi Hazardous (Island)

• Avenged Sevenfold Nightmare (Warner 

Brothers)

• Corinne Bailey Rae The Sea (Virgin)

• Buckcherry All Night Long (Eleven Seven)

• Circa Survive Blue Sky Noise (Atlantic)

• David Cross Bigger And Blackerer (Sub 

Pop)

• Tony da Gatorra Vs Gruff Rhys The
Terror Of Cosmic Loneliness (Ovni)

• Incognito Transatlantic Rpm (Dome)

• Jaill That’s How We Burn (Sub Pop)

• Jedward Planet Jedward (Absolute)

• Tom Jones Praise And Blame (Island)

• Brian Kennedy Very Best Of (Borough)

• Justin Nozuka You I Wind Land And 
Sea (Virgin)

• Gemma Ray It’s A Shame About 
Gemma Ray (Bronzerat)

• Sky Sailing An Airplane Carried Me To 
Bed (Island)

• Sylvia Striplin Give Me Your Love (Soul 

Jazz)

• Various Step Up 3D OST (Atlantic)

August 2
Singles
• Arcade Fire We Used To Wait (Sonovox)

• Ash Carnal Love (Atomic Heart)

• Sarah Blasko I Never Knew (Dramatico)

• Toni Braxton Make My Heart (Atlantic)

• The Divine Comedy I Like (Divine 

Comedy)

• Erykah Badu Turn Me Away (Get 
Munny) (Motown/Island)

• Melanie Fiona Monday Morning
(Island)

• Flo-Rida feat. David Guetta Club
Can’t Handle Me (Atlantic)

• Holy Ghost! Static On The Wire (DFA)

• The Hoosiers Choices (RCA/24-7)

• Locnville Sun In My Pocket (Epic)

• Marina and the Diamonds Oh No!
(679/Atlantic)

• Jono McCleery Tomorrow (Ninja Tune)

• Travie McCoy The Manual
(Decaydance/Fueled By Ramen)

• Ne-Yo Beautiful Monster (Mercury)

• Pearl And The Puppets Make Me
Smile (Island)

• Port Isaac’s Fisherman’s Friends
Haul Away Joe (Island)

• Sky Larkin Still Windmills (Wichita)

• Laura Steel Feedback (Steel These)

• Sunday Girl Self Control (Geffen)

• Tunng Don’t Look Down Or Back (Full 

Time Hobby)

Albums
• Arcade Fire The Suburbs (Mercury)

• Best Coast Crazy For You (Wichita)

f f The past two years have seen the mixture 

of fuzzy indie rock and Phil Spector-esque 

pop go from being a parlour game collaboration to 

an unlikely music cliché. Best Coast, who peddle 

such a mix, are, as a result, unlikely to win any 

prizes for originality. But in a saner world they 

might pick up gongs for their songwriting, going on 

the evidence of this debut album. Much as with 

Camera Obscura (who they sometimes resemble

melodically) Best Coast manage to perk up a rather 

derogative sound by the simple - but oft 

overlooked - art of writing excellent songs. Album 

opener Boyfriend, for example, you could imagine 

The Crystals really getting their teeth into 50-odd 

years ago, which is praise indeed.”

www.musicweek.com/reviews
• David Bowie David Bowie (Decca Pop)

• Chicane Giants (Modena)

• Herbie Hancock The Imagine Project 
(Sony)

• Travie McCoy Lazarus (Decaydance/Fueled 

By Ramen)

• Grace Potter and the Nocturnals 
Grace Potter And The Nocturnals (Island)

• Violent Soho Violent Soho (Island)

• Wavves King Of The Beach (Bella Union)

August 9

Singles
• B.O.B. feat. Hayley Williams
Airplanes (Rebel Rock Ent/Atlantic/Grand Hustle)

• Cee-Lo Green No One’s Gonna Love 
You (Warner Brothers)

• Jason Derulo What If (Beluga 

Heights/Warner Bros)

• Eminem feat. Rihanna Love The Way 
You Lie (Interscope)

• Newton Faulkner Lets Get Together 
(Ugly Truth/RCA)

• Bryan Ferry You Can Dance (Virgin)

• The Gaslight Anthem Diamond 
Church Street Choir (Side One Dummy)

• Ellie Goulding The Writer (Polydor)

• I Am Arrows Green Grass (Mercury)

• Kassidy Take Another Ride (Mercury)

• Lady Antebellum I Run To You (Capitol)

• Magnetic Man Feat. Angela Hunte I 
Need Air (Columbia)

• Metric Eclipse (All Yours) 
(Atlantic/Summit/Chop Shop)

• Nas & Damian ‘Jr Gong’ Marley My 
Generation (Universal Republic/Island)

• The Saturdays Missing You 
(Fascination/Geffen)

• T.I. feat. Keri Hilson Got Your Back 
(Atlantic/Grand Hustle)

• Tinchy Stryder In My System (4th & 

Broadway)

THE PANEL

LOUISE BRUTON (GIGJUNKIE) 
Laura Steel: Feedback 
(Steel These Records)~
A lot of pop artists have been 
creeping up and abusing the 
electro-synth sound lately. It 
tends to be used as a quick­
fix to mask a lack of talent 
but this isn't the case with 
Laura Steel. Feedback is 
catchy but has a bit more 
depth to it than singing 
about getting wasted on 
bottle of Jack, a la Ke$ha.

Albums
• Jeezy Tm 103 (Mercury)

• Monarchy Monarchy (Mercury)

• PVT Church With No Magic (Warp)

• Sky Larkin Kaleide (Wichita)

August 16

Singles
• Chase & Status Let You Go (Mercury)

• The Cheek Do Nothing (Polydor)

• Gabriella Cilmi Defender/Magic Carpet 
Ride (Island)

• The Drums Let’s Go Surfing (Island/Moshi 

Moshi)

• Fyfe Dangerfield Barracades (Geffen)

• Alice Gold Orbiter (Polydor)

• Macy Gray The Sell Out (Concord/Island)

• Jay-Z feat. J. Cole A Star Is Born (Roc 

Nation)

• Jack Johnson At Or With Me (Island)

• Kele Everything You Ever Wanted 
(Wichita/Polydor)

• Klaxons Echoes (Polydor)

• Pete Lawrie All That We Keep (Island)

• One Night Only Say You Don’t Want It 
(Vertigo)

• Rihanna feat. Young Jeezy Hard (Def 

Jam)

• Roll Deep Green Light (Relentless/Virgin) 

Iff After topping the charts for three weeks 

with Good Times earlierthis yea, Roll Deep 

haven’t exactly messed with the formula for 

follow-up Green Light, marrying uplifting 4/4 beats 

to a diva chorus and lyrics about pulling. It could, 

with minimal adjustment, be the work of anyone 

from Chipmunk to Taio Cruz but the track is not 

without its charms: the synths are intriguingly

Each week we bring together a selection of tips 
from specialist media tastemakers

MARIA LONG (PLANET NOTION) 
Tantrums: Champloo EP 
(Bigger Than Barry Records)
Unabashedly combining 
magnetic, upbeat pop-punk 
and raucous dubstep, 
Tantrums spearhead 
something fresh and 
exciting: music that refuses 
to surrender itself to the 
same old formulas. Killer 
hooks and impassioned 
lyricism enveloped in an all­
pervading brazen attitude.

LISA-MARIE FERLA (LAST 
YEARS GIRL)_ _ _ _ _ _ _ _ _ _  
Mike Doughty: Sad Man 
Happy Man (ATO Records)
With this fifth album 
under his own name, the 
former Soul Coughing 
frontman has firmly re­
established himself as a 
quirky acoustic songwriting 
force. Catchy melodies and a 
wry, cynical turn ofphrase 
add up to an unexpectedly 
summery listen.

JOE MOTT (DAILY STAR) 
Millionaires: Stay The 
Night (B-Unique)
A catchy nugget of disco-pop 
fun which nicely sums up the 
attitude of many modern­
day girls: you’re fit, let’s do 
it. It is Sabrina’s Boys for 
2010; alternatively, multiply 
GaGa by three, add self­
awareness and a sense of fun 
and you get this. Genuine 
summer silliness deserving of 
a place in the charts.
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Some tracks below may already feature in the OCC singles chart as downloads, but these listings indicate their official release

rubbery and the chorus is memorable as hell. True, 

Green Light may have the feel of a hit designed by 

committee but expect itto do well in the charts, 

with Radio 1 already on board. Ubiquity beckons.” 

www.musicweek.com/reviews
• Scorcher It’s My Time (Polydor)

• Tinashe Saved (Island)

• Diana Vickers The Boy Who Murdered 
Love (RCA)

Albums
• David Gray Foundling (Polydor)

• The Hoosiers The Illusion Of Safety
(RCA/24-7)

• I Am Arrows Sun Comes Up Again
(Mercury)

• Iron Maiden The Final Frontier (EMI)

• Kassidy Hope Street (Mercury)

• Little Fish Baffled & Beat (Island)

• Punch Brothers Antifogmatic (Nonesuch)

• The Saturdays Headlines
(Fascination/Geffen)

• Someone Still Loves You Boris Yeltsin
Let It Sway (Polyvinyl)

• Stromae Cheese (Island)

• Taking Back Sunday Love From
Orensanz (Warner Brothers)

August 23
Singles
• Alexandra Burke Start Without You
(Syco)

• Biffy Clyro God & Satan (14th Floor)

• Taio Cruz Dynamite (4th & Broadway)

• Everything Everything My Kz, Yr Bf
(Geffen)

• Fan Death Veronica’s Veil (Mercury)

• Newton Faulkner Colours (Ugly

Truth/RCA)

• Sky Ferreira One (Parlophone)

• Brandon Flowers Crossfire (Mercury)

• Goo Goo Dolls Home (Warner Brothers)

• Hurts Wonderful Life (RCA)

• The Like Wishing He Was Dead
(Downtown/Polydor)

• The Pretty Reckless Miss Nothing
(Interscope)

• Rumer Slow (Atlantic)

• Aggro Santos Saint Or Sinner (Future)

Albums
• !!! Strange Weather, Isn’t It? (Warp)

• The Cheek Lovers’ Quarrel (Polydor)

• Ciara Basic Instinct (LaFace)

• Donkeyboy Caught In Life (Warner 

Brothers)

• Eels Tomorrow Morning (E-Works/Coop)

• Fantasia Back To Me (J)

• Four Year Strong Enemy Of The World 
(Defacto/Island)

• Freelance Whales Weathervanes
(Columbia)

• Klaxons Surfing The Void (Polydor)

• Maximum Balloon Maximum Balloon
(Polydor)

• McFly tbc (Island)

• John Mellencamp No Better Than This 
(Rounder)

• Mogwai Special Moves (Rock Action)

• One Night Only One Night Only (Vertigo)

• Tinashe Saved (Island)

• Wildbirds & Peacedrums Rivers (The 

Leaf Label)

August 30

Singles
• Beyonce Why Don’t You Love Me?
(Columbia)

• The Boy Who Trapped The Sun
Dreaming Like A Fool (Geffen)

• Tone Damli Butterflies (Mercury)

• Goldhawks Keep The Fire (Mercury)

• Iyaz So Big (Reprise)

• Dansette Junior Paranoid (Columbia)

• K’naan Bang Bang (A&M)

• The King Blues Holiday (Transmission)

• Lights Second Go (Warner Brothers)

• Lissie Cuckoo (Columbia)

• Monarchy Love Get Out Of My Way
(Mercury)

• Olly Murs Please Don’t Let Me Go
(Syco/Epic)

• N*E*R*D Hot ‘N’ Fun (Interscope)

• Usher DJ Got Us Falling In Love (LaFace)

• Kanye West Power (Def Jam)

• Yeasayer Madder Red (Mute)

• You Me At Six Stay With Me (Virgin)

Albums
• Taio Cruz The Rokstarr Collection (4th & 

Broadway)

• Everything Everything Man Alive 
(Geffen)

• Fan Death Womb Of Dreams
(Pharmacy/Mercury)

• Goo Goo Dolls Something For The Rest
Of Us (Warner Brothers)

• The Like Release Me
(Downtown/Polydor)

• Murderdolls Women And Children Last
(Roadrunner)

• Katy Perry Teenage Dream (Virgin)

• Philip Selway Familial (Bella Union)

September 6
Singles
• Christina Aguilera You Lost Me (RCA) 

• Alesha Drummer Boy (Asylum/Atlantic) 

• Justin Bieber U Smile (Def Jam) 

• Phil Collins (Love Is Like A) Heatwave 
(Atlantic)

• Goldfrapp Believer (Mute)

The third single from Goldfrapp’s Head First boasts 

mixes by Vince Clarke, Subway, Joris Voorn and 

Davide Rossi. The release comes as the duo 

announce a run of headline tour dates to follow 

summer festival appearances at iTunes Festival, T in 

the Park, Oxegen, V and LED. Goldfrapp are also set 

to play headline slots in Australia this summer as 

well as several major European festivals including 

Benicassim and Pukkelpop.

• Interpol Barricade (Coop)

• Linkin Park The Catalyst (Warner Brothers)

• McFly Part Girl (Island)

• Orianthi According To You (Polydor)

• Tiffany Page Heaven Ain’t Easy 
(Mercury)

• Robert Plant Angel Dance (Decca)

• Primary 1 Nightmare Power (Grow 

Up/Atlantic)

• Robyn Hang With Me (Konichiwa)

• The Script For The First Time (RCA)

Albums
• Aeroplane We Can’t Fly (Wall Of Sound)

• Aggro Santos Aggro Santos (Mercury)

• Brandon Flowers Flamingo (Mercury)

• Goldhawks Trick Of Light (Mercury)

• Hurts Happiness (Rca)

• R Kelly Epic (Jive)

• Ray Lamontagne Ray Lamontagne & 
The Pariah Dogs - God Willin’ & The Creek 
Don’t Rise (Columbia)

• N*E*R*D Nothing (Interscope)

• Oval O (Thrill Jockey)

• Robyn Body Talk Pt 2 (Konichiwa)

• Roots Manuva meets Wrongtom
Duppy Writer (Big Dada)

September 13 & beyond

Albums
• Blonde Redhead Penny Sparkle (4AD) 

(13/9)

• Chiddy Bang Swelly Life (Regal) (13/9)

• Chief Modern Rituals (Domino) (20/9)

• Phil Collins Going Back (Atlantic) (13/9)

• Diddy - Dirty Money Last Train To 
Paris (Bad Boy/Polydor) (20/9)

• Ben Folds & Nick Hornby Lonely
Avenue (Nonesuch) (27/9)

• Lesley Garrett You’ll Never Walk Alone 
(Spectrum) (13/9)

• Grinderman Grinderman 2
(Mute) (13/9)

• Jennifer Hudson tbc (RCA) (27/9)

• The Hundred In The Hands The
Hundred In The Hands (Warp) (20/9)

• I Blame Coco The Constant (Island) (4/10)

• Interpol Interpol (Soft Limit) (13/9)

• James The Morning After (Mercury) (13/9)

• Kid Cudi Man On The Moon 2: The
Legend Of Mr. Rager (Island) (13/9)

• Les Savy Fav Root For Ruin (Wichita) 

(13/9)

• Mt. Desolation tbc (Island) (27/9)

• Tiffany Page Walk Away Slow (Mercury) 

(20/9)

• Linkin Park A Thousand Suns (Warner

Brothers) (13/9)

• Pixie Lott Turn ItUp (Louder) (Mercury) 

(13/9)

• Pacific! Narcissus (Vulture) (13/9)

• Robert Plant Band Of Joy (Rounder) (13/9)

• Primary 1 Other People (Grow Up/Atlantic) 

(20/9)

• Lauren Pritchard Wasted In Jackson 
(Island) (20/9)

• Mark Ronson & Business
International Record Collection (Columbia) 

(27/9)

• The Script Science & Faith (RCA) (13/9)

• Skunk Anansie Wonderlustre (V2/AMD) 

(13/9)

Over the course of their career, Skunk Anansie have 

sold more than 5m albums, toured with Muse, U2 

and Rammstein and headlined a Glastonbury 

stage. After a lengthy hiatus the band return this 

year with new album Wonderlustre, preceded at 

retail by the single My Ugly Boy on August 19. The 

album release will be followed by a sold-out UK 

tour in November and will be preceded by summer 

of UK festival appearances.

• Tinie Tempah The Disc-Overy 
(Parlophone) (4/10)

Tinie Tempah’s debut single Pass Out is the biggest­

selling single released this year by a UK artist. 

Having supported Rihanna, Chipmunk, Mr Hudson 

and Jay-Z, the star has announced his first 

headline tour, with support from labelmate Chiddy 

Bang. A new Tinie Tempah single, Written In The 

Stars, is released in early September.

• Robbie Williams In And Out Of 
Consciousness: The Greatest Hits 1990­
2010 (Virgin) (11/10)

SINGLE OF THE WEEK
Pendulum Witchcraft (Warner Bros)

ALBUM OF THE WEEK
Professor Green Alive Till I’m Dead (Virgin)

Currently on 
Radio 1’s B-list, 
Witchcraft is a 
definite 
highlight from 
Pendulum's

current album Immersion. The 
track has been the subject of an 
extensive online promotional 
campaign via Facebook which has 
seen more than 300,000 fans 
engaging with the application to 
let Pendulum “Take over” the 
user’s profile. The accompanying 
clip is also attracting huge 
attention, with more than 270,000 
YouTube plays to date. Immersion 
hit the top of the UK charts and 
helped them to sell out their arena 
tour of the UK, which included a 
landmark date at London’s 
Wembley Arena.

Virgin has 
affirmed this 
album as a 
priority release for 
its summer 
schedule, and

rightly so. With two hit singles 
already making their presence felt on 
the charts, Alive Till I’m Dead has 
potential to deliver a strong 
commercial return for the major. Lead 
single I Need You Tonight reached 
number three on the UK charts, its 
follow-up Just Be Good To Green has 
just cracked the top five and the 
album shows no shortage of tracks 
with similar potential. Guests include 
Labrinth, Example, Ed Drewett, Fink, 
Naughty Boy and production duo 
Future Cut, who produced the current 
Lily Allen-featuring single. Green will 
commence a run of headline dates 
through September.

This week’s reviewers: Chris Barrett, Ben Cardew, Stuart Clarke, Ed Miller, Charlotte Otter and Simon Ward.
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Key releases

Ross slot gives Jones farewell boost
JONATHAN ROSS’S BBC1 CHAT 
SHOW came to an end last Friday, 
and its demise also brought to an 
end one of the most effective ways 
of publicising a new album. Ross’s 
patronage has helped numerous 
artists over the years and one of the 
last to benefit from the exposure is 
Tom Jones, who appeared on the 
penultimate show. His forthcoming 
album Praise & Blame subsequently 
leaps 5-1 on Amazon’s list of most 

popular pre-release titles this week, 
while improving 16-11 at Play and 
debuting at 11 on HMV.

Meanwhile, Robert Plant’s Band 
Of Joy tops HMV’s pre-release chart 
for the third week in a row, while 
Now! 76 slips into pole position at 
Play, relegating Iron Maiden’s The 
Final Frontier to number two. HMV 
has fought a solitary battle for Plant 
thus far but the album also now 
debuts at 13 at Amazon.

The Killers have racked up three 
number one albums since 2005, so 
it is not surprising that frontman 
Brandon Flowers’ debut solo 
album Flamingo is attracting 
attention. With first single 
Crossfire picking up airplay, the 
album - due on September 6 - 
debuts on all three of our retailers’ 
pre-release charts, entering at 17 at 
Amazon and Play, and 19 at HMV.

The list of most tagged pre­

releases submitted for 
identification by users of 
Shazam is topped for the second 
time by Billionaire, the upcoming 
single from Travie McCoy with 
Bruno Mars.

Universal trounces its rivals on
Last.fm’s Hype chart, claiming
18 of the Top 20 places, with 
Arcade Fire’s Ready To Start at 
number one.

Alan Jones

Top 20 Online
Buzz chart

Pos ARTIST Total Change

1 SOULJA BOY TELL'EM 1,872 260

2 JUSTIN BIEBER 1,645 254

3 EMINEM 1,562 -423

4 LADYGAGA 1,527 -270

5 MIRANDA COSGROVE 1,110 370

6 KE$HA 905 387

7 JASMINE V 868 224

8 DRAKE 755 -145

9 GREYSON CHANCE 732 -2,840

10 DEAD MEADOW 704 690

11 DEMI LOVATO 607 -1,424

12 TREY SONGZ 506 -59

13 OLSPUR 503 503

14 MICHAEL JACKSON 499 -142

15 BROOKS & DUNN 487 487

16 LUDACRIS 410 410

17 LIL WAYNE 394 -57

18 TOKIO HOTEL 387 -232

19 AKON 381 319

20 NEW BOYZ 377 45

misicmetrk

Top 20 Play
Pre-release chart

Pos ARTIST Title Label__________________________

1 VARIOUS Now! 76 emi tv/umtv
2 IRON MAIDEN The Final FrontierEMi

3 AVENGED SEVENFOLD NightmarewarnerBros

4 PROFESSOR GREEN Alive Till I’m Dead Virgin

5 ARCADE FIRE The Suburbs Mercury

6 KERRY ELLIS Anthems Decca

7 SETH LAKEMAN Hearts. Relentless/Virgin

8 ROBBIE WILLIAMS Greatest Hits Virgin

9 STONE SOUR Audio Secrecy Roadrunner

10 SIA We Are Born Monkey Puzzle/RCA

11 TOM JONES Praise And Blame" island

12 JOE MCELDERRY Joe McElderry Syco

13 RPA/UNITED NATIONS OF SOUND Parlophone

14 MANICSTREET PREACHERS Postcards. Columbia

15 DISTURBED Asylum Reprise

16 36 CRAZYFISTS Collisions. Roadrunner

17 BRANDON FLOWERS Flamingo Mercury

18 MURDERDOLLS Women. Roadrunner

19 PROPAGANDAASecretWish Salvo/Union Square

20 BLACK LABEL SOCIETY OrderOf. Roadrunner

0PLAY.COM

Top 20 Amazon
Pre-release chart

Pos ARTIST Title Label

1 TOM JONES Praise And Blame Island

2 ARCADE FIRE The Suburbs Mercury

3 IRON MAIDEN The Final FrontierEMi

4 ROBBIE WILLIAMS Greatest Hits Virgin

5 AVENGED SEVENFOLD Nightmare WarnerBros

6 BEE GEES Mythology Rhino

7 SIA We Are Born Monkey Puzzle/RCA

8 EELS Tomorrow Morning E-Works/Coop

9 CLIFF RICHARD Bold As Brass emi
10 RICHARD THOMPSON Dream Attic Proper

11 HURTS Happiness rca
12 KERRY ELLIS Anthems Decca

13 ROBERT PLANT Band Of Joy Decca

14 THE MAGIC NUMBERS Runaway Heavenly

15 PAUL HEATON Acid Country Proper

16 PATRIZIO BUANNE The Very Best Of umtv
17 BRANDON FLOWERS Flamingo Mercury

18 PHIL COLLINS Going Back Atlantic

19 MANICSTREET PREACHERS Postcards. Columbia

20 BLIND GUARDIAN AtThe Edge. Spinefarm

amazon.co.uk

Top 20 HMV
Pre-release chart

Pos ARTIST Title Label

1 ROBERT PLANT Band Of JoyDecca

2 ARCADE FIRE The Suburbs Mercury

3 AVENGED SEVENFOLD Nightmare WarnerBros 

4 IRON MAIDEN The Final FrontierEMi

5 IMELDA MAY Mayhem Decca

6 TINIE TEMPAH Disc-Overy Parlophone

7 KATY PERRY Teenage Dream Virgin

8 THE MAGIC NUMBERS Runaway Heavenly 

9 ROBBIE WILLIAMS GreatestHits Virgin 

10 JEDWARD Planet Jedward Absolute 

11 TOM JONES Praise And Blame Island 

12 SIA We Are Born Monkey Puzzle/RCA 

13 CUFF RICHARD Bold As Brass emi
14 BAND OF SKULLS Baby Darling.You Are Here 

15 BEN’S BROTHER Battling Giants Flatcap 

16 HURTS Happiness rca
17 EELS Tomorrow Morning E-Works/Coop 

18 MANICSTREET PREACHERS Postcards. Columbia

19 BRANDON FLOWERS Flamingo Mercury 

20 KLAXONS Surfing The Void Polydor

hmv.com

Top 20 Last.FM
Hype chart

Pos ARTIST Title Label

1 ARCADE FIRE Ready To Start Mercury

2 DRAKE Fireworks Cash Money/Island

3 DRAKE Light Up Cash Money/Island

4 CROWDED HOUSE Amsterdam Mercury

5 CROWDED HOUSE Archer’s Arrows Mercury

6 KELE WalkTall Wichita/Polydor

7 STEVIE WONDER Superstition island

8 CROWDED HOUSE Falling Dove Mercury

9 CROWDED HOUSE Either Side. Mercury

10 CROWDED HOUSE Even If Mercury

11 CROWDED HOUSE Elephants Mercury

12 DRAKE Fancy Cash Money/Island

13 CROWDED HOUSE Inside Out Mercury

14 DRAKE Unforgettable Cash Money/Island

15 DRAKE Shut It Down Cash Money/Island

16 CROWDED HOUSE Twice If You’re. Mercury

17 HEART Half Asleep/Half Awake self-released

18 CROWDED HOUSE Isolation Mercury

19 ED HARCOURT Do As I Say Not. Piano Wolf

20 AKON Smack That Island

lost-fm
H«MauKMu>a<
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1 1 JOURNEY Don’t Stop Believin’ / Columbia (arv)

2 NEW FRANK SIDEBOTTOM Guess Who’s Been On Match Of The Day / Chery Red (ph)

3 7 JASON MRAZ I’m Yours / Atlantic(cin)

4 new FRANK SIDEBOTTOM The Robins Aren’tBobbins / cheryRed (ph)

!Something About You, Running the age of and now add three new releases years since the series started, 5 10 WARREN G & NATE DOGG Regulate / interscope (arv)
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6 3 STEVIE WONDER Superstition / Motown/island (arv)

7 15 EMINEM Lose Yourself / interscope (arv)

8 9 MUSE Supermassive Black Hole / Helium3/Warner Bros (cin)

9 re FLORENCE + THE MACHINE/DIZZEE RASCAL You GotThe Dirtee Love / Dirtee Stank/island (arv)

10 17 THE KILLERS MrBrightside / Lizard King/Mercury (ARV)

11 18 SNOW PATROL Chasing Cars / Fiction (arv)

12 RE AEROSMITH I Don’tWantTo Miss AThing/ Columbia (arv)

13 re SURVIVOR Eye Of The Tiger / Arista (arv)

14 re TRASHMEN Surfin Bird / chary (snapper)

15 re GUNS N’ ROSES Sweet Child O’ Mine / Geffen (arv)

16 RE OASIS Wonderwall / BigBrother (PIAS)

17 6 ISRAEL KAMAKAWIWO’OLE Somewhere Over The Rainbow / BigBoy(HOT)

18 re ENRIQUE IGLESIAS Hero / interscope (arv)

19 re ELBOW One Day Like This / Fiction (arv)

20 re MIA Paper Planes / xl (pias)

Official Charts Company 2010

http://www.musicweek.com
0PLAY.COM
amazon.co.uk
hmv.com


www.musicweek.com 24.07.10 Music Week 23

Charts clubs
I Upfront club Top 40
Pos Last Wks ARTIST Title/Label

1 3 6 SWEDISH HOUSE MAFIA One / Virgin

2 10 3 PLAN B Prayin’ / 679/Atlantic

3 2 5 WIDEBOYS & MAJESTIC FEAT. B-LIVE/BOY BETTER KNOW In The V.I.P / Loaded

4 12 3 MARINA AND THE DIAMONDS Oh No! / 679/Atlantic

5 1 4 FAITHLESS Tweak Your Nipple / Nate’s Tunes

6 13 3 VALERIYA All That I Want / NoxMusic Russia

7 20 3 STROMAE Alors On Danse / Island

8 17 2 CHERI MOON FEAT. JD ROX One More Crazy Summer / Neverdie

9 4 7 BENNY BENASSI FEAT. KELIS & APL Spaceship / AATW

10 16 6 JOHAN GIELEN PRESENTS HOLLIS P MONROE I’m Lonely / Magik Muzik

11 18 2 THE QEMISTS Hurt Less / Ninja Tune

12 NEW DIGITAL DOG Firing Line / 3 Beat Blue

13 22 2 VICTORIA AITKEN Sunshine / White Label

14 8 6 YOLANDA BE COOL & DCUP We No Speak Americano / SweatItOut/AATW

15 6 4 FREQUENT PEOPLE Superhero / House Trained/Joint Effort

16 27 2 DANSETTE JUNIOR Paranoid / Columbia

17 36 2 BLUMENKRAFT Fresh Times / Galvanised

18 25 2 MONARCHY Love Get Out Of My Way / Mercury

19 7 6 STEVE SMART/SUNDANCE FEAT. AMANDA WILSON Missing You / 3 Beat Blue

20 9 4 REPUBLICA Ready To Go 2010 / IRL

21 NEW LEXVAZ Glider (EP): The Wheel/Glider / White Label

22 23 2 THE WANTED All Time Low / Geffen

23 14 6 DJ FRESH Gold Dust / Data

24 NEW KATIE MELUA A Happy Place / Dramatico

25 34 2 DON FARDON I’m Alive / Nip n’ Tuck

26 15 5 GLOBAL DEEJSY FEAT. IDA CORR My Friend / Superstar

27 NEW CHRISTINA AGUILERA Not Myself Tonight / RCA

28 NEW WTF?! & DEAD PREZ It’s Bigger Than Hip-Hop Uk/ Breakbeat Kaos

29 38 2 GINGER WOZ RED & SASHA SOLETTE Special One/ Loony

30 24 4 SHARAM JEY FEAT. ANDREAS HOGBY Hearts Of Stone / King Kong

31 26 2 KATY PERRY FEAT. SNOOP DOGG California Gurls / Virgin

32 32 5 DARUSO Since You Been Gone / 3 Beat

33 29 10 DENNIS FERRER Hey Hey/ Defected

34 Re 2 ALEX GAUDINO I’m In Love / Ministry of Sound

35 30 8 KYLIE MINOGUE All The Lovers / Parlophone

36 28 7 INNA Amazing / 3 Beat/AATW

37 5 10 KINKY ROLAND FEAT. ALEC SUN DRAE Confide In Me/ Loverush Digital

38 31 7 DAVID GUETTA & CHRIS WILLIS FEAT. FERGIE/LMFAO Gettin’ OverYou / positiva/virgin

39 33 8 REEL 2 REAL FEAT. MAD STUNTMAN I Like To Move It 2010 / Strictly Rhythm

40 19 5 CHICANE Middledistancerunner / Modena

Commercial pop Top 30
Pos ARTIST Title/Label

1 4 3 SWEDISH HOUSE MAFIA One / Virgin

2 5 4 DARUSO Since You Been Gone / 3 Beat

3 12 3 BENNY BENASSI FEAT. KELIS & APL Spaceship / AATW

4 7 3 PROFESSOR GREEN FEAT. LILY ALLEN Just Be Good To Green / Virgin

5 RE 6 McLEAN Finally In Love / Asylum/Atlantic

6 22 2 PREEYA FEAT. MUMZY STRANGER Shimmy / Mercury

7 13 6 NATHAN FEAT. FLO-RIDA Caught Me Slippin’ / Vibes Corner

8 1 3 KATY PERRY FEAT. SNOOP DOGG California Gurls / Virgin

9 8 5 YOLANDA BE COOL & DCUP We No Speak Americano / SweatItOut/AATW

10 21 2 THE HOOSIERS Choices / RCA/24-7

11 28 2 LASGOLost / NewState

12 25 3 VANESSA AMOROSI This Is Who I Am / Island

13 NEW 1 THE SATURDAYS Missing You / Fascination/Geffen

14 24 2 DJ FRESH Gold Dust / Data

15 NEW 1 CHERI MOON FEAT. JD ROX One More Crazy Summer / Neverdie

16 2 4 WIDEBOYS & MAJESTIC FEAT. B-LIVE/BOY BETTER KNOW In The V.I.P / Loaded

17 16 5 SHENA Look Don’t Touch / No Prisoners

18 NEW 1 ALEXANDRA BURKE Start Without You / Syco

19 NEW 1 MIDEGA Moment / Dega

20 3 4 3OH!3 FEAT. KE$HAMy First Kiss / Asylum/Photo Finish/Atlantic

21 14 5 ENRIQUE IGLESIAS FEAT. PITBULL I Like It/ Interscope

22 26 3 DANZEL Under Arrest / AATW

23 20 8 KELLY ROWLAND FEAT. DAVID GUETTACommander / Island

24 17 6 JLS The Club Is Alive / Epic

25 NEW 1 DIANA VICKERS The Boy Who Murdered Love / RCA

26 NEW 1 NICOLASTEVENSSo Damn Hard / Galaxy

27 23 7 LADY GAGA Alejandro / Interscope

28 27 7 KYLIE MINOGUE All The Lovers / Parlophone

29 NEW 1 BEBE VOX She Got It Bad / Movation Oceanfall

30 NEW 1 TINCHYSTRYDERIn My System / 4th & Broadway

Euro acts experience the 
Swede taste of success

EUROPEAN ACTS occupy half of 
the Top 10 places on the Upfront 
club chart this week. Benny 
Benassi comes from Italy, Valeriya 
from Russia and both Johan 
Gielen and Stromae are Belgian - 
but leading the Euro invasion are 
Swedish House Mafia. Made up of 
three separate name DJs from 
Sweden - Axwell, Sebastian 
Ingrosso and Steve Angello - 
the collective’s single One is 
27.46% ahead of nearest 
challenger Plan B’s Prayin’.

The track - which also features 
Pharrell Williams on vocals on 
some mixes - also has a massive 
lead at the top of the Commercial 
Pop chart, where Daruso’s Since 
You Been Gone is runner-up, 
25.10% in arrears.

After eight weeks at number one 
on the Urban club chart, Tinie 
Tempah’s Frisky slips to number 
two. It is replaced by Caught Me 
Slippin’, the Nathan and Flo-Rida 
collaboration.

Caught Me Slippin’ has had to 
work hard for its victory, reaching 
the top of the chart on its 21st 
appearance. Number two for the 
last four weeks, it has a precarious 
1.3% lead over Frisky this week.

Caught Me Slippin’ is also 
beginning to make big inroads into 
our other charts, climbing 13-7 on 
its sixth week on the Commercial 
Pop club chart, and debuting at 
number 67 on the Upfront club 
chart, thanks to mixes from Rod 
Carrillo and Hygrade.

Alan Jones

I Urban Top 30
Pos Last Wks ARTIST Title/Label

1 2 21 NATHAN FEAT. FLO-RIDA Caught Me Slippin’ / Vibes Corner

2 1 11 TINIE TEMPAH FEAT. LABRINTH Frisky / Parlophone

3 3 6 PROFESSOR GREEN FEAT. LILY ALLEN Just Be Good To Green / Virgin

4 4 15 JASON DERULO Ridin’ Solo / Beluga Heights/Warner Bros

5 5 7 CIARA FEAT. LUDACRIS Ride / LaFace

6 7 8 SEAN KINGSTON AND JUSTIN BIEBER Eenie Meenie / RCA

7 21 2 TINCHY STRYDER In My System / 4th & Broadway

8 6 19 USHER FEAT. WILL.I.AM Omg/ LaFace

9 13 5 JLS The Club Is Alive / Epic

10 17 2 ROLL DEEP Green Light / Relentless/Virgin

11 9 6 JAMIE FOXX FEAT. JUSTIN TIMBERLAKE & T.I Winner / J

12 NEW 1 PREEYA FEAT. MUMZY STRANGER Shimmy / Mercury

13 10 12 DIZZEE RASCAL Dirtee Disco / Dirtee Stank

14 20 4 KARDINAL OFFISHALL FEAT. AKON Body Bounce / Kon Live/Geffen

15 15 8 McLEAN Finally In Love / Asylum/Atlantic

16 11 7 SKEPTA Rescue Me / 3 Beat/AATW/BBK

17 12 10 AGGRO SANTOS FEAT. KIMBERLY WYATT Candy / Future

18 18 4 T.I FEAT. KERI HILSON Got Your Back / Atlantic/Grand Hustle

19 NEW 1 SILVER FEAT. KARDINAL OFFISHALL Come True / Gio

20 NEW 1 BEYONCE Why Don’t You Love Me? / Columbia

21 14 9 USHER FEAT. NICKI MINAJ Lil Freak / LaFace

22 NEW 1 B.O.B. FEAT. HAYLEY WILLIAMS Airplanes / Rebel Rock Ent/Atlantic/Grand Hustle

23 8 5 KELLY ROWLAND FEAT. DAVID GUETTA Commander / Island

24 16 6 WILEY FEAT. J2K/JODIE CONNORS Electric Boogaloo / BackYard

25 28 3 FRIXON Afraid / Fame City

26 NEW 1 SHYSTIE FEAT. KRIS BAYA Champion / Prolific

27 NEW 1 SAS Complete / Social Klub

28 NEW 1 CHRIS BROWN FEAT. TYGA & KEVIN McCALL Deuces / RCA

29 NEW 1 KATY PERRY FEAT. SNOOP DOGG California Gurls / Virgin

30 24 22 IYAZ Solo / Reprise

Euro union: Belgium’s Stromae is one 
of many European acts in the Upfront 
Top 10, climbing 13 places to seven

Urban takeover: Nathan rules 
the Urban chart as his rivals 
are caught slippin’

Cool Cuts Top 20
Pos ARTIST Title____________________________

1 HURTS Wonderful Life
2 PLAN B Prayin’
3 TIM BERG Bromance
4 RIVA STARR FEAT. NOZE I Was Drunk
5 PENDULUM Witchcraft
6 GINA STAR I Want It Now
7 ANALAGUE PEOPLE...

Playmates @ The Supermarket
8 ROBYN Don’t Fucking Tell

Me What To Do
9 AXWELL FEAT. ERROL REID

Nothing But Love
10 DAVID E SUGAR Party Killer
11 MAGNETIC MAN FEAT.

ANGELA HUNTE I Need Air
12 JAY C & FELIX BAUMGARTNER Souk
13 FREESTYLERS/BELLE HUMBLE Cracks
14 JASON PHATS/THE DUKE Purple Piano
15 OAKENFOLD FEAT. MATT GOSS Firefly
16 SKY FERREIRA One
17 AMARI Tiger
18 DAVE SEAMAN & ANDY CHATTERLEY

K Conundrum
19 RHYTHM MONKS Primal Beat
20 DOORLY Pigeonhole This_ _ _ _ _ _ _ _

^RCKXO
Hearthe Cool Cuts chartevery Thursday 4—6pm GMT on 

Paul “Radical” Ruiz- Anything Goes radio show 

on Ministry Of Sound Radio across the globe 

on www.ministryofsound.com/radio

© Music Week. Compiled by DJ feedback and data collected from the following stores, online sites and distributors: BMR Records, Know How, Phonica, Pure Groove, Trax (London), Eastern Bloc (Manchester), 23rd Precinct (Glasgow), 3 Beat (Liverpool), The Disc (Bradford), Crash (Leeds), 

Global Groove (Stoke), Catapult (Cardiff), Hard To Find (Birmingham), Plastic Music (Brighton), Power (Wigan), Streetwise (Cambridge), The Disc (Bradford) Kahua (Middlesborough) Bassdivision (Belfast), XPressbeats/CD Pool, Beatport, Juno, Unique & Dynamic.

http://www.musicweek.com
http://www.ministryofsound.com/radio
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Charts analysis
Analysis Alan Jones

Airplanes beats 
the turbulence
ALL CHANGE AT THE TOP of the 
charts this week, with Eminem 
staging a recovery to snatch back the 
album chart title from Kylie Minogue, 
and B.o.B. (pictured) landing at the 
singles apex, while former incumbents 
JLS go into freefall.

With Kylie Minogue’s Aphrodite 
album suffering a second-week dip of 
61.3% to 30,619 sales, it slips to 
second place. Helped by the fact that 
second single Love The Way You Lie 
(feat. Rihanna) is a bigger hit than 
first single Not Afraid, Eminem’s 
Recovery reverses direction, and 
climbs back to number one on sales 
of 49,616 copies. Number one for the 
third time in four weeks, Recovery 
increases to 15 the number of weeks 
Eminem has spent atop the album 
chart since his 2000 debut. The only 
artists to spend longer at the summit 
in the 21st century are Robbie 
Williams (23 weeks) and Dido (17). 
Among American acts, Eminem’s 
closest challengers are Michael 
Jackson and the Red Hot Chili 
Peppers, both of whom have spent 10 
weeks at number one since 2000. 
Love The Way You Lie improves 4-3 
this week, with sales of 68,354 
bringing its four week tally to 

Source: Music Week

Albums Price comparison chart
ARTIST Album Amazon HMV Play.com Tesco

1 EMINEM Recovery £8.93 £8.99 £8.95 £8.93

2 KYLIE MINOGUE Aphrodite £8.95 £8.99 £8.95 £8.95

3 ELIZA DOOLITTLE Eliza Doolittle £7.93 £8.99 £7.99 £7.93

4 PLAN B The Defamation... £5.99 £8.99 £5.99 £7.00

5 LADY GAGA The Fame £3.99 £4.99 £5.49 £5.00

207,010. Not Afraid had sold 148,803 
copies at the same stage.

In a busy week for new releases, 
two albums debut inside the Top 10, 
and a further five make their 
introductory appearances elsewhere 
in the Top 40.

Leading the new intake, Eliza 
Doolittle’s self-titled debut arrives at 
number three (22,704 sales). The 
album’s second hit Pack Up gives 
Doolittle her first Top 10 single this 
week, climbing 12-8 (38,579 sales).

A year to the week after their first 
album I Had The Blues But I Shook 
Them Loose debuted and peaked at 
number 46, Bombay Bicycle Club 
enjoy a much higher number eight 
debut for follow-up Flaws (14,484 
sales). Despite its modest peak, I Had 
The Blues... did very well for the 
London quartet, and has racked up 
sales of more than 78,000.

Although their Singles Collection 
pulled up at number 13 in 2008, 
Liverpool band The Coral reached 
the Top 10 with their first five 
albums, even going all the way to 
number one with Magic And 
Medicine. Sixth album Butterfly 
House falls short of its predecessors, 
debuting at number 16 (9,289 sales).

Sales statistics
Last week Singles Artist albums

Sales 2,818,794 1,496,631
prev week 2,835,780 1,526,304
% change -0.6% -1.9%

Last week Compilations Total albums

Sales________ 392,997 1,889,628
prev week 348,207 1,874,511
% change +12.9% +0.8%

Yearto date Singles Artistalbums

Sales 77,898,319 43,333,975
vs prevyear 72,872,784 44,177,856
% change +6.9% -1.9%

Year to date Compilations Total albums

Sales_________9,847,099 53,181,074
vs prevyear 11,540,820 55,718,676
% change -14.7% -4.6%
Compiled from sales data by Music Week

Snow Patrol leader Gary
Lightbody’s side project Tired Pony - 
whose members also include Peter 
Buck of REM and Richard Colburn 
of Belle & Sebastian - debut at 
number 17 with The Place We Ran 
From (9,201 sales).

She broke the US, and London 
rapper MIA has her top chart placing 
at home, with third album /\/\ /\ Y /\
debuting at number 21 (7,138 sales). 
Her 2005 debut Arular reached 
number 98, while 2007’s Kala got to 
number 39. XXXO, the first single 
from /\/\ /\ Y /\, debuts at number 26 
(11,084 sales).

Korn’s ninth chart album, Korn III 
- Remember Who You Are debuts at 
number 23 (6,867 sales). It is their 
first Roadrunner album after stints 
with Columbia and Virgin. Their 
1998 album Follow The Leader is 
their best-seller (227,156); their self­
titled 1995 debut is second, with sales 
of 182,996 despite peaking at 
number 161.

Completing this week’s Top 40 
intake, Dark Night Of The Soul is a 
collaboration between Danger 
Mouse and Sparklehorse, which 
debuts at number 32 (4,918 sales).

Despite all the debuts, Mumford & 
Sons’ Sigh No More climbs 9-6 
(16,936 sales) to establish a new peak 
on its 41st chart appearance. The 
album, which debuted at number 11, 
previously peaked at number seven 
on its 14th week in the chart, and 
revisited that peak on its 17th, 22nd 
and 27th week.

Album sales climb 0.81% week-on- 
week to 1,889,629 - 0.47% below 
same-week 2009 sales of 1,898,638.

Airplanes hasn’t had a 
straightforward trajectory for B.o.B. 
feat Hayley Williams, falling twice 
since its chart debut, but the track 
rebounds from its latest setback to 
reach number one on the singles 
chart this week. Moving 23-27-25-12­
2-3-1 since its chart debut, the track 
arrives at number one a mere eight 
weeks after first single Nothin’ On 
You (feat. Bruno Mars) did likewise.

ARTIST ALBUMS

I Universal 40.0%

■ Sony 20.1%

J Warner 18.1%

EMI 14.9%

I Others 6.9%

SINGLES

Universal 37.6%

I EMI 23.5%

Warner 17.4%

Sony 17.2%

I Others 4.3%

Excluding charity records featuring 
multiple artists, the only act to secure 
a second number one more quickly in 
the whole of chart history is 
Rosemary Clooney, who first topped 
the chart on 27 November 1954 with 
This Ole House and was back on top 
with Mambo Italiano seven weeks 
later, on 15 January 1955. Jason 
Donovan and Lady GaGa both come 
close, with nine weeks elapsing 
between their first and second 
number ones. Although B.o.B. took a 
week longer than Clooney, his feat is 
arguably better since he did so with 
his first two chart singles, whereas 
Clooney had scored smaller hits

International charts coverage Alan

Kylie ignores previous form 
as Aphrodite feels the love
RAP ALBUMS WITH STAYING the third week in a row. Its sales are
POWER are few and far between - 
but Eminem has had more than his 
share of them, and his latest 
collection Recovery is in no hurry to 
relinquish its place as the world’s 
number one album.

Although only number one at 
present in the US, Canada, Australia 
and the UK, the album nevertheless 
continues to sell well everywhere, 
and tops the global sales stakes for 

previously. Airplanes sold 75,980 
copies last week, raising its overall 
sales to 258,299, and will be a bigger 
hit than Nothin’ On You, which falls 
22-29 on its ninth week in the chart, 
and has sold 298,061 copies. Both 
tracks are included on B.o.B.’s debut 
album The Adventures Of Bobby 
Ray, which debuted and peaked at 
number 22 six weeks ago. The album 
reached a low of number 85 three 
weeks ago but has been recovering 
ever since. It climbs 36-31 (4,973 
sales) this week.

Up 5-2, on sales of 70,333, We No 
Speak Americano by Yolanda Be 
Cool Vs. D Cup may have been 
robbed of number one status by the 
21,543 copies that the soundalike 
cover by Marco Calliari has sold in 
the last four weeks.

Mark Ronson’s ninth chart 
single Bang Bang Bang is his first 
with new project Business 
International, and it is off to a great 
start, debuting at number six, 
(50,170 sales). Meanwhile, Lily 
Allen - for whom he produced 
Alright, Still and who provided 
vocals on his 2007 number five hit 
Oh My God - has lent her larynx to 
Professor Green. The two 
collaborate on Just Be Good To 
Green, this week’s highest debut at 
number five (55,779 sales). It is the 
second Top 10 hit based on Jimmy 
Jam & Terry Lewis song Just Be 
Good To Me, following Beats 
International’s 1990 chart-topper 
Dub Be Good To Me. The original 
Just Be Good To Me, by The SOS 
Band, reached number 13 in 1984.

Speaking to the press last week, 
Katie Price said, “I need to get a 
number one to be signed up by a 
record company.” That was before 
the release of her debut solo single 
Free To Love Again. The song 
performs badly, debuting at number 
60 (3,810 sales). Price joined forces 
with then husband Peter Andre for 
the single and album Brave New 
World, which reached 12 and 20 
respectively in 2006 with sales of 
48,100 and 138,095.

Singles sales are down 0.60% 
week-on-week at 2,818,794 - 7.47% 
above same-week 2009 sales of 
2,622,834.

significantly higher than Eminem’s last 
album Relapse managed in the same 
timeframe last year - a major 
achievement with sales down year-on- 
year almost everywhere.

Another artist whose latest album is 
off to a significantly better start than 
her last is Kylie Minogue. The UK-based 
Australian’s latest album Aphrodite 
provided Minogue with her fifth 
number one album here, easily beating

http://www.musicweek.com
Play.com
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Charts sales
Key
■ Highest new entry ■ Highest climber
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Indie singles Top 20 Compilation chart Top 20
This Last ArtistTitle /Label (Distributor)___________________________________________________________________

1 1 EXAMPLE Kickstarts / Data/Mos (ARV)

3 4 THE TEMPER TRAP Sweet Disposition / Infectious (PIAS)

4 new KATIE PRICE Free To Love Again / mrp (Ess)

5 2 DIZZEE RASCAL Dirtee Disco / Dirtee stank(piAs)

6 7 EXAMPLEWon’tGo Quietly/Data/Mos (ARV)

7 12 DIZZEE RASCAL FEAT. ARMAND VAN HELDEN Bonkers/ Dirtee stank(pAs)

8 15 ALL TIME LOW Weightless / Hopeless (ADA CIN)

«17 MIA Paper Planes/ xl(pias)

10 9 EXAMPLE Watch The Sun Come Up/Data/Mos (ARV)

11 L3 DIZZEE RASCAL FEAT. CHROME Holiday / Dirtee stank (pias)

12 NEwRADICALFACEWelcome Home son/ Morr (shellshocksRD)

13 re DELERIUM FEAT. SARAH MCLACHLAN silence / Nettwerk (PROP)

14 20 VAMPIRE WEEKENDA-Punk/ xl(pias)

15 NEwTHE XX islands/Young Turks (PIAs)

16 NEw GYPTIAN Hold You / Greensleeves (Pinnacle)

17 L0 WILEY FEAT. J2K& JODIE CONNORS Electric Boogaloo (Find A Way) /Back Yard (PiAs)

18 RE THE PRODIGY invaders Must Die/Take Me To The Hospital (ADACIN)

19 RE THE PRODIGY Omen / Take Me To The Hospital (ADA CIN)

20 L6 ISRAELKAMAKAWIWO’OLEsomewhere OverThe Rainbow/ Big Boy (hot)

This Last ArtistTitle /Label (Distributor)_____________________________________________

12 VARIOUS Anthems R&B / mos/umtv(arv)

2 1 VARIOUS Clubland 17 / aatw (arv)

J new VARIOUS Epic / EMI TV/Sony Music (ARV)

4 4 VARIOUS American Anthems / EMI TV/Sony Music (ARV)

5 new VARIOUS Gatecrasher Anthems - Paul Van Dyk / Rhino (cin)

6 3 VARIOUS Essential R&B - Summer 2010 / Rhino/sony (arv)

7 new VARIOUS Club Anthems 2010 / emi (e)

8 NEW VARIOUS Ultimate Pop Jr / Universal TV(ARV)

9 7 VARIOUS Now That’s Whatl Call Music 75 /EMI Virgin/UMTV (E)

10 6 OST The TwilightSaga - Eclipse / Atlantic (cin)

11 5 VARIOUS Dreamboats And Petticoats - Summer / emitv/umtv(arv)

12 8 VARIOUS R&B Clubland / aa- v(arv) ~

13 new VARIOUS Disney Channel - Summer Rocks / Walt Disney (e)

149 VARIOUSChilled Acoustic/EMI TV/Mos (ARV)

15 to VARIOUS The Old Grey Whistle Test / Rhino (cin) ~

16 12 VARIOUS Dance Party 2010 / Sony Music/UMTV(ARV)

17 11 VARIOUS Wondrous Stories / emitv/umtv (arv)

18 16 VARIOUS Always AWoman / universal tv (arv)

19 17 VARIOUS Time To Say Goodbye / Decca (ARV)

20 RE OST Twilight/ Atlantic (CIN)

Music Week
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UBM Ltd, h
Third Floor, Ludgate House, 
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Tel: (020) 7921 5000
for extension see below recycle
Fax: (020) 7921 8327

Indie albums Top 20 Classical albums Top 10
This Last ArtistTitle /Label (Distributor)___________________________________________________________________

1 1 EXAMPLE Won’t Go Quietly / Data/MoS (ARV)

Mnew MIA /\/\ /\ Y/\ / XI (PIAS)

3 new YOUNG GUNS All Our Kings Are Dead / uveforever(piAs)

4 4 THE XX XX / Young Turks (PIAS)

M6 VAMPIRE WEEKEND Contra / xl(pias)

6 DIZZEE RASCAL Tongue N Cheek / Dirtee stank(PiAs)_______________________________________

7 2 FEEDER Renegades/ Big Teeth (adacin)

8 ■ FAITHLESS The Dance / Nate’s Tunes

9 7 KATIE MELUA The House / Dramatico (ADA CIN)

1011 THE TEMPER TRAP Conditions / Infectious (PIAS)

11 3 MYSTERY JETS Serotonin / Rough Trade (pias)

12 NEW ELIZA CARTHY & NORMA WATERSON Gift / Topic (Proper Music)

13 10 THE NATIONAL High Violet / 4ad (pias)

1415 THE PRODIGY Invaders Must Die /Take Me To The Hospital (ADACIN)

15 14 VAMPIRE WEEKEND Vampire Weekend / xl(pias)

16 new SCHOOL OF SEVEN BELLS Disconnect From Desire / Full Time Hobby (pias)

17 9 THE GASLIGHT ANTHEM American Slang / Side One Dummy (PIAS)

18 12 STORNOWAY Beachcomber’s Windowsill / 4ad (pias)

19 new NOUVELLE VAGUE Best Of / Peacefrog (e)

20 13 GIGGS Let Em Ave It / xl(pias)

This Last ArtistTitle / Label

1 CRAIG OGDEN The Guitarist / Classic fm (arv)

2 2 ANDRE RIEU Forever Vienna / Decca (arv)

J new KARL JENKINS Gloria Te Deum / EMI Classics (E)

4 4 KATHERINE JENKINS The Ultimate Collection / Decca (arv)

5 6 ANDRE RIEU The Collection / Philips (ARV)

6 . ANDRE RIEU Dreaming/ Decca (arv)

7 5 ROYAL SCOTS DRAGOON GUARDS Highland Gathering /Spectrum (ARv)

W 10 KATHERINE JENKINS living A Dream / ucj (arv)

9 9 PAVAROTTI/DOMINGO/CARRERAS In Concert / Decca (arv)______________________

10 8 WILLIAMS/BURNSIDE Butterworth/Songs From A Shropshire Lad / Naxos (sel)

Indie singles breakers Top 10
This Last ArtistTitle /Label (Distributor)___________________________________________________________________

Mnev KATIE PRICE Free To Love Again / mrp (Ess)

2 5 ALL TIME LOW Weightless / Hopeless (ADA CIN)

3U10 RADICAL FACE Welcome Home Son / Morr (Shellshock SRD)

4 9 GYPTIAN Hold You/Greensleeves (Pinnacle)

5 6 ISRAEL KAMAKAWIWO’OLE Somewhere Over The Rainbow / Big Boy (hot)

6 NEwYOUNG GUNS Crystal Clear/Liveforever(PIAS)

7 8 DENNIS FERRER Hey Hey/ Defected (ADA CIN)

8 RE PJ FEAT. VELVET Stereo Love / Dance Nation (arv)

9 4 TRASHMEN Surfin Bird / Charly (Pinnacle)

10 NEW DARWIN DEEZ Up In The Clouds / Lucky Number(PIAS)

I Dance albums Top 10
This Last ArtistTitle / Label

11 1 new VARIOUS Club Anthems 2010 / emi (e)

2 VARIOUS Gatecrasher Anthems - Paul Van Dyk / Rhino (cin)

3 VARIOUS Hospitality Drum & Bass 2010 / Hospital (Southern)

4 VARIOUS Clubland 17/ AATW (ARV)

5 EXAMPLE Won’t Go Quietly / Data/MoS (ARV)

6 DAVID GUETTA One Love / Positiva/Virgin (E)

7 GORILLAZPlastic Beach/ Parlophone (E)

8 FAITHLESSThe Dance/ Nate’s Tunes (Nate’s Tunes)

9 N VARIOUS Ministry Of Sound Presents The Beach / MOS (ARV)

10 VARIOUS Cream ibiza - Eddie Halliwell & Sander / New State (E)

Go online for more chart data
Musicweek.com offers over 60 more music business 
charts, beyond those printed each week in Music 
Week magazine. See online for more charts supplied 
by The Official Charts Company, Nielsen Music 
Control, PRS, Tixdaq and Hitwise, and our own unique 
charts and data. Musicweek.com accesses 24 more 
singles and album charts, four more live charts, nine 
more radio playlists, plus additional predictive and 
club charts.
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1 Jones
the number four peak of its immediate 
predecessor, 2007’s X. It is much the 
same story worldwide, with the mighty 
Aphrodite performing better than X in 
16 of 18 overseas territories in which it 
has charted to date, and falling short of 
X in just two.

The only places where X did better 
are Japan and Australia. In Japan, X 
peaked at number 40, whileAphrodite 
debuted at number 41 last week, and 
now slips to number 90. In Australia 
too, X charted just one place higher, 
going all the way to number one, 
whereas Aphrodite has to settle for a 
number two debut with sales of 11,991 
leaving it 680 sales adrift of Recovery.

Aphrodite fared much better than X in 
the US (number 19, against number 
139), Canada (number eight, against 
number 43) and the Netherlands 
(number four, against number 27). 
Aphrodite additionally makes Top 10 
debuts in Switzerland (number two), 
Austria, France and Germany (all 
number three), Ireland and the Czech 
Republic (five) and Flanders (six). It is 
new at number 11 in New Zealand and 
Wallonia, 22 in Finland, 28 in Greece 
(international chart) and number 48 in 
Mexico, and climbs 3-2 in Spain. The 
only countries where X made the Top 
10 were Australia and Switzerland 
(number nine).

While Minogue is the highest 
charting UK-based act this week, US­
based Brummie Ozzy Osbourne’s 
Scream continues to reverberate, four 
weeks after its debut. The album, 
naturally, is in decline in most 
countries but improves 11-10 in 
Hungary.

Finally, Mumford & Son’s Sigh No 
More reaches a new high for the third 
straight week in the US, climbing 67­
62. It also makes a belated debut in 
New Zealand (number 39), re-enters in 
Germany (88) and Wallonia (97), and 
climbs in Flanders (17-13), the 
Netherlands (20-15) and Australia 
(30-25).
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Charts sales
The Official UK Singles and Albums Charts are produced by the Official Charts Company, based on a sample of more than 4,000 record outlets. They are compiled from actual sales last

The Official UK Singles Chart OFFICIAL
singleschart

This Last Wks in Artist Title Label / Catalogue number(Distributor) 
wk wk chart (Producer) Publisher(Writer)

1 37 B.O.B. FEAT. HAYLEY WILLIAMS Airplanes Rebel Rock Ent/Atlantic/Grand Hustle CATCO160096268 (CIN) 
(Alex Da kid/Frank E) Universal/WB/Ham Squad/Shady/J Franks/Kinetics and One Love (Simmons/Franks/Grant/Dussolliet/Sommers)

SALES © 

INCREASE

2 5 2 YOLANDA BE COOL & DCUP We No Speak Americano Sweat It Out/AATW CATCO163883120 (arv) 
(Martinez/Peterson) Universal (Peterson/Martinez/Maclennan/Carosone/Salerno)

SALES © 

INCREASE

3 4 4 EMINEM FEAT. RIHANNA Love The Way You Lie Interscope USUM71015397 (ARV) 
(Alex Da Kid) Universal (Mathers/Grant/Hafferman)

SALES O 

INCREASE

4 2 4 KATY PERRY FEAT. SNOOP DOGG California Gurls Virgin VSCDT2013 (E) •
(Dr. Luke/Martin/Blanco) Universal/EMI/Kobalt/When I’m Rich (Perry/Gottwald/Martin/Levin/McKee/Broadus/Wilson/Love)

5 New PROFESSOR GREEN FEAT. LILY ALLEN Just Be Good To Green Virgin VSCDT2011 (E) 
(Future Cut/Jones) EMI/Universal/Bucks/Flyte Tyme/MCA/Avant Garde/CC (Manderson/Hughes/Jimmy Jam/Lewis)

HIGHEST O

NEW ENTRY

6 New MARK RONSON & BUSINESS INTERNATIONAL Bang Bang Bang Columbia 88697741961 (ARV) 
(Ronson) Kobalt/EMI/WonderSound Crew/CC (Warner/Fareed/Hodgson/Ronson/Greenwald/Steinweiss/Keusch)

7 1 2 JLS The Club Is Alive Epic 88697714762 (ARV)
(Mac) EMI/Williamson/Imagem/Oh Suki/Stage Three/Rokstone/Peermusic (Rodgers/Hammerstein/Kotecha/Frampton/Mac)

8 12 2 ELIZA DOOLITTLE Pack Up Parlophone R6808 (E)
(Prime) EMI/Universal/Sony ATV/Mullet (Doolittle/Prime/Woodcock/Powell/Asaf)

SALES O 

INCREASE

9 6 3 ENRIQUE IGLESIAS FEAT. PITBULL I Like It Interscope 2744795 (ARV) 
(RedOne) Kobalt/Universal/Sony ATV/EIP/Imagem (Khayat/Iglesias/Richie/Perez)

10 7 2 3OH!3 FEAT. KE$HA My First Kiss Asylum/Photo Finish/Atlantic PF002CD (CIN) 
(Dr. Luke/Blanco/3OH!3) EMI/Kobalt (Gottwald/Levin/Foreman/Motte)

11 8 10 LADY GAGA Alejandro Interscope 2744129 (ARV) 
(RedOne/Lady Gaga) Sony ATV (Germanotta/Khayat)

12 9 5 KYLIE MINOGUE All The Lovers Parlophone CDRS6817 (E) 
(Eliot) Sony ATV (Eliot/Stilwell)

13 10 5 EXAMPLE Kickstarts Data/MoS DATA230CDX (ARV) 
(Sub Focus) Universal/Pure Groove (Gleave/Douwma)

14 14 8 EMINEM NotAfraid Interscope 2742789 (ARV)
(Boi 1da/Evans/Burnett/Eminem) Universal/Sony ATV/Resto/Nueve/CC (Mathers/Resto/Samuels/Evans/Burnett)

15 11 6 KELLY ROWLAND FEAT. DAVID GUETTA Commander Island CATCO162266806 (ARV) 
(Love/Guetta) EMI/What A Publishing/Foray/Di Piu’S’R (Guetta/Love/Vee)

16 13 8 K’NAAN Wavin’ Flag A&M 2733657 (ARV)
(Kerry Brothers Jr/Mars) Bug/Sony ATV/EMI (Warsame/Hernandez/Lawrence)

17 24 4 PLAN B Prayin’ 679/Atlantic 679L175CD (CIN) 
(Epworth) Pure Groove/Universal (Drew)

SALES © 

INCREASE

18 12 6 DAVID GUETTA & CHRIS WILLIS FEAT. FERGIE & LMFAO Gettin’ Over You Positiva/Virgin CATCO152732088 (E) 
(Guetta/Sindres/Vee/Riesterer) EMI/Universal/Square Rivoli/Cherry Lane/Global/CC (Guetta/Sindres/Willis/Riesterer/Vee/Ferguson/Wilhelm/Adams/Gordy)

19 15 6 TINIE TEMPAH FEAT. LABRINTH Frisky Parlophone CDR6814 (E) 
(Labrinth/Da Digglar) Stellar/EMI (Okogwu/McKenzie/Williams)

20 18 18 JASON DERULO Ridin’ Solo Beluga Heights/Warner Bros CATCO160781716 (CIN) 
(Rotem) Universal/Sony ATV (Desrouleau/Rotem)

21 25 6 SHAKIRA FEAT. FRESHLYGROUND Waka Waka (This Time ForAfrica) Epic CATCO162305547 (ARV) 
(Shakira/Hill) EMI/Caramel House/Ensign/Rodeoman (Shakira/Hill/Kojidie/Victor/Paul)

SALES O 

INCREASE

22 17 4 SCISSOR SISTERS Fire With Fire Polydor 2743011 (ARV)
(Price/Scissor Sisters) EMI/Elodine/Warner Chappell (Hoffman/Price/Sellards)

23 20 17 USHER FEAT. WILL.I.AM OMG LaFace CATCO159525250 (ARV) 
(will.i.am) Cherry Lane (Adams)

24 19 3 SKEPTA Rescue Me 3 Beat/AATW/BBK CDGLOBE1415 (ARV) 
(Agent X/Shawfire) EMI/Universal (Skepta/Bonnick/Price/Renshaw)

25 21 10 EDWARD MAYA FEAT. VIKA JIGULINA Stereo Love 3 Beat Blue/AATW CXGLOBE1346 (AbsoluteArvato) 
(Marian) EMI (Maya/Jigulina)

26 New MIA XXXO XL XLT501 (PIAS)
(Blaqstarr/Rusko) Imagem/J.B Starr/Cherry Byron-Withers (Arulpragasam/Smith/Byron-Withers)

27 23 14 ALICIA KEYS Try Sleeping With A Broken Heart J CATCO156023878 (ARV) 
(Bhasker) EMI/Sony ATV (Keys/Bhasker/Reynolds)

28 36 5 DRAKE Find Your Love Cash Money/Island CATCO161957128 (ARV) 
(West/Bhasker) Sony ATV/EMI/PleaseGimmeMyPublishing/CC (Graham/West/Bhasker/Reynolds)

SALES © 

INCREASE

29 22 9 B.O.B FEAT. BRUNO MARS Nothin’ On You Rebel Rock Ent/Atlantic/Grand Hustle AT0352CD (CIN) 
(The Smeezingtons) Universal/EMI/Bug (Simmons/Mars/Lawrence/Levine)

30 26 10 SEAN KINGSTON AND JUSTIN BIEBER Eenie Meenie RCACATCO159529292 (arv)
(Blanco) Sony ATV/Kobalt/Universal/CC (Anderson/Bieber/Battey/Battey/Blanco/Palacios/Clark)

31 27 13 RIHANNA Te Amo Def Jam USUM70912379 (arv)
(StarGate/Eriksen) EMI/Universal/Fauntleroy/Underdog West/Almo/Annarhi (Fauntleroy/Eriksen/Hermansen/Fenty)

32 28 14 TRAIN Hey, Soul Sister Columbia 88697692092 (arv)
(Terefe & Espionage) Pitimon/EMI/Stellar (Lind/Bjoerklund/Monahan)

33 29 16 PLAN B She Said 679/Atlantic 679L172CD (cin)
(Drew/McEwan/Appapoulay) Pure Groove/Universal (Drew)

34 30 16 ALEXANDRA BURKE FEAT. PITBULL All Night Long Syco 88697686132 (arv)
(Biancaniello/Watters/Jonsin/Love) Universal/Sony ATv/EMI/Rico/Foray/Jimipub/Breakthrough Creations (Love/SchefferWatters/Biancaniello)

35 31 11 KE$HAYourLove Is My Drug RCACATCO161840256 (arv)
(Dr Luke/Blanco) Sony ATv/Kobalt/CC (Sebert/Coleman/Sebert)

36 37 5 JUSTIN BIEBER Somebody To Love Def Jam CATCO162266333 (arv)
(Stereotypes/Harrell) Warner Chappell/Sony ATv/Universal/Stage Three/Please Enjoy The Music (Yip/Reeves/Romulus/Bright/Bieber)

37 34 11 AGGRO SANTOS FEAT. KIMBERLY WYATT Candy Future CATCO160357927 (arv) •
(Quizz & Larossi) Universal/Frontline/IQ/Josef Svedlund/Pop Notch (Larossi/Romdhane/Hansen/Santos)

38 32 2 KELIS 4th July (Fireworks) Interscope 2745459 (ARV)
(Leroy) Universal/Cherry Lane/CC/tbc (Rogers/Kouame/Leroy/Prieste/Munson)

This Last Wks in Artist Title Label / Catalogue number(Distributor) 
wk wk chart (Producer) Publisher(Writer)

39 38 8 N-DUBZ FEAT. BODYROX We Dance On AATW/UMTV CATCO162026404 (ARV)
(Pearn/Bridges/Clow) Notting Hill/Vertigo/Sony ATV (Contostavlos/Rawson/Contostavlos/Caporaso/Bridges/Pearn/Clow)

40 New JASON DERULO What If Beluga Heights/Warner Bros CATCO164034360 (CIN) 
(Rotem) Universal/Sony ATV (Desrouleaux/Rotem)

41 39 20 TINIE TEMPAH Pass OutParlophone R6805 (E)
(Labrinth/Da Digglar) Stellar/EMI/CC (Labrinth/Tinie Tempah/Williams)

42 44 8 MUSE Neutron Star Collision (Love Is Forever) Helium 3/Warner CATCO162093145 (CIN) 
(Vig/Muse) Warner Chappell (Bellamy)

SALES O 
INCREASE

43 49 2 SCOUTING FOR GIRLS Famous Epic CATCO160711991 (ARV) 
(Green) EMI (Stride)

SALES © 

INCREASE

44 35 9 PIXIE LOTT Turn It Up Mercury CATCO161815503 (ARV)
(Jeberg/Cutfather) Sony ATV/Warner Chappell/Shapiro Bernstein&Co/CC (Lott/Cunningham/Jeberg/Hansen)

45 46 33 LADY GAGA FEAT. BEYONCE Telephone Interscope 2734706 (ARV) 
(Jerkins) Sony ATV/EMI (Germanotta/Jerkins/Daniels/Franklin/Knowles)

46 50 48 JOURNEY Don’t Stop Believin’ Columbia USSM18100116 (ARV) 
(Elson/Stone) IQ/Sony ATV (Cain/Perry/Schon)

47 53 57 BLACK EYED PEAS I Gotta Feeling Interscope CATCO151960369 (ARV) ★
(Guetta) Cherry Lane/EMI/Square Rivoli/Rister/Shapiro Bernstein&Co (Adams/Pineda/Gomez/Ferguson/Guetta/Riesterer)

SALES O 
INCREASE

48 54 18 JUSTIN BIEBER FEAT. LUDACRIS Baby Def Jam CATCO158297014 (ARV) •
(Stewart/The-Dream) Universal/Warner Chappell/EMI (Stewart/Flores/Bieber/Nash/Bridges)

SALES O 
INCREASE

49 68 16 MUMFORD & SONS The Cave Island 2733942 (ARV) 
(Dravs) Universal (Mumford)

HIGHEST a 
CLIMBER

50 56 14 PROFESSOR GREEN FEAT. ED DREWETT I Need You TonightVirgin VSCDT2010 (E) • 
(The ThundaCatz/Hayes) Bucks/Peermusic/So Star (Manderson/Farriss/Hutchence/Moore/Bergamy)

51 64 31 THE TEMPER TRAP Sweet Disposition Infectious INFECT103S (PIAS) • 
(Abbiss) Imagem (Sillito/Mandagi)

SALES © 

INCREASE

52 57 12 ROLL DEEP FEAT. JODIE CONNOR Good Times Relentless/Virgin RELCD66 (E) • 
(Dawood & Preston) EMI/Universal/CC (Dawood/Preston/Connor/Kelly/Cowie/Williams/Ali/Ali)

53 43 8 IYAZ Solo Reprise CATCO158422554 (CIN)
(Rotem) Universal/EMI/Sony ATV/Bug/CC (Rotem/Lewis/Jackson/Harris/Desrouleaux/Rigo/Jones)

54 58 16 SCOUTING FOR GIRLS This Ain’t A Love Song Epic 88697632852 (ARV) 
(Green) EMI (Stride)

SALES C 
INCREASE

55 52 30 ALICIA KEYS Empire State Of Mind Part II J CATCO157951829 (ARV)
(Shux/Keys) EMI/Global Talent/CC/IQ (Keys/Shux/Carter/Sewell-Ulepic/Hunte/Keyes/Robinson)

56

57

New BOMBAY BICYCLE CLUB Ivy & Gold/Flaws Island 2743974 (ARV) 
(MacColl/Steadman) Imagem (Steadman)

N DIANA VICKERS The Boy Who Murdered Love RCA 88697743452 (ARV) 
(Braide) Sony ATV/Visible/Universal (Vickers/Braide)

58 59 38 LADY GAGA Bad Romance Interscope 2726752 (ARV) • 
(RedOne) Sony ATV (Germanotta/Khayat)

59 Re-entry ELIZA DOOLITTLE Skinny Genes Parlophone CATCO159578184 (E) 
(Prime) Universal/Sony ATV/Mullet (Caird/Prime/Woodcock)

60 N KATIE PRICE Free To Love Again MRP CATCO164022405 (Ess) 
(tbc) tbc (tbc)

61 47 8 DIZZEE RASCAL Dirtee Disco Dirtee Stank CATCO162241506 (PIAS)
(Cage) Sony ATV/Notting Hill/Spirit Two/Over The Rainbow (Mills/Detnon/Cage/Pearce/Davis/English/Fay)

62 40 6 SHOUT FOR ENGLAND FEAT. DIZZEE RASCAL & JAMES CORDEN Shout Syco 88697750292 (ARV)
(Hedges/Detnon/Butler) Notting Hill/EMI/Kobalt/Catflap/Bucks/Universal/Imagem/Royalty/IQ (Orzabal/Stanley/Withers/Riley/VickIII/Stewart/Hannibal/Walters/Mills/Hedges/Butler/Dreelan)

63 41 4 BIG BOI Shutterbugg Mercury CATCO161482827 (ARV)
(Storch/Big Boi) EMI/Warner Chappell/Sony ATV/Science Lab/Blackflower(Patton/Storch/Lewis/Carmouche/Hooper/Romeo/Wheeler/Law/Frank/Murphy)

64 New I BLAME COCO Self Machine Island 2744797 (ARV) 
(Ahlund/Foat & Boddy) EMI/Universal/MGB Scandinavia (Sumner/Ahlund)

65 42 5 ROBYN Dancing On My Own Konichiwa CATCO161853139 (ARV) 
(Berger/Robyn) Universal (Robyn/Berger)

6662 20 DAVID GUETTA FEAT. KID CUDI Memories Positiva/Virgin CATCO159563693 (E)
(Guetta/Riesterer) Kobalt/Elsie’s Baby Boy/Square Rivoli/Present Time (Guetta/Riesterer/Mescudi)

67 Re-entry PENDULUM Witchcraft Earstorm/Warner Bros CATCO163709333 (CIN) 
(Swire/McGrillen) Chrysalis (Swire)

68 N ESMEE DENTERS FEAT. JUSTIN TIMBERLAKE Love Dealer Interscope CATCO162986002 (ARV) 
(StarGate/Timberlake) EMI/Universal/Sony ATV (Denters/Timberlake/Eriksen/Hermansen)

69 33 2 LEE RYAN I Am Who I Am Geffen 2743882 (ARV)
(Taylor/Smith) Sony ATV/Phrased Differently/Reverb (Hartman/Bharadia)

70 51 2 FLORENCE & THE MACHINE Cosmic Love Island 2744152 (ARV) 
(Epworth) Universal (Welch/Summers)

71 Re-entry MUSE Uprising Helium 3/Warner WEA458CD (CIN) 
(Muse) Warner Chappell (Bellamy)

72 45 9 KERI HILSON I Like Interscope USUV70903383 (ARV)
(Jost/Grubert) EMI/Universal (Jost/Grubert)

73 69 26 RIHANNA Rude Boy Def Jam CATCO159795669 (ARV) •
(StarGate/Swire/Riddick) EMI/Chrysalis/Peermusic/CC (Riddick/Hermansen/Dean/Swire/Fenty/Eriksen)

74 55 14 KELIS Acapella Interscope 2740345 (ARV)
(Guetta) Universal/EMI/Cherry Lane/Janice Combs/Yoga/Square Rivoli/Issy & Nemo Tunes (Rogers/Riddick/Baptiste/Guetta)

75 74 28 FLORENCE & THE MACHINE Dog Days Are OverIsland 2736273 (ARV)
(Ford/Summers) Universal/Goldzeal (Welch/Summers)

Official Charts Company 2010.
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Eenie Meenie 30
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Solo 53

Try Sleeping With A
Broken Heart 27

Your Love Is My Drug 35 • Silver (200,000)

All The Lovers 12
Baby 48
Bad Romance 58
Bang Bang Bang 6
California Gurls 4
Candy 37
Commander 15
Cosmic Love 70

Empire State Of Mind
Part II 55
Famous 43
Find Your Love 28
Fire With Fire 22
Free To Love Again 60
Frisky 19
Gettin’ Over You 18

I Like It9
I Need You Tonight 50
Ivy & Gold/Flaws 56
Just Be Good To Green 5
Kickstarts 13
Love Dealer 68
Love The Way You Lie 3
Memories 66

Omg 23
Pack Up 8
Pass Out 41
Prayin’ 17
Rescue Me 24
Ridin’ Solo 20
Rude Boy 73
Self Machine 64

Somebody To Love 36
Stereo Love 25
Sweet Disposition 51
Te Amo 31
Telephone 45
The Boy Who Murdered
Love 57
The Cave 49

Turn It Up 44
Uprising 71
Waka Waka (This Time
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Wavin’ Flag 16
We Dance On 39
We No Speak Americano
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album chart

This 
wk

Last 
wk

Wks in 
chart

Artist Title Label / Catalogue number(Distributor) 
(Producer)

1 2 4 EMINEM Recovery Interscope 2739452 (ARV)
(JustBlaze/Dj Khalil/Mr. Porter/Chin-Quee/Gilbert/Eminem/Haynie/Boi ida/Evans/Burnett/Jonsin/Shepherd/Dr. Dre/Brongers/Alex Da Kid/Havoc/Magnedo7)

2 1 2 KYLIE MINOGUE Aphrodite Parlophone 6429032 (e)
(Eliot/Price/Cutfather/Wallevik/Davidsen/Sharpe/Secon/Starsmith/Nervo/Nervo/FT Smith/Chatterley/Pallot/Harris/Ingrosso/Lidehall/Gabriel/Fjordheim)

3 New ELIZA DOOLITTLE Eliza Doolittle Parlophone 6099540 (E) 
(Prime/Dodds/Jonny $/Hauge/Thornalley/Chrisanthou/Napier)

HIGHEST O

NEW ENTRY

4 3 14 PLAN BThe Defamation Of Strickland Banks 679/Atlantic 5186584712 (CIN) ★
(Drew/Epworth/Appapoulay/McEwan)

5 7 79 LADY GAGA The Fame Interscope 1791397 (ARV) ★ ★ 
(RedOne)

6 9 41 MUMFORD & SONS Sigh No More Island 2722538 (ARV) ★ 
(Dravs)

SALES © 

INCREASE

7 5 31 ALICIA KEYS The Element Of Freedom J 88697465712 (ARV) 
(Bhasker/Keys/Brothers/Gad/Swizz Beatz/Shux)

8 New BOMBAY BICYCLE CLUB Flaws Island 2741171 (ARV) 
(Steadman/MacColl)

9 4 3 SCISSOR SISTERS Night Work Polydor 2738110 (ARV) 
(Price/Scissor Sisters)

10 8 5 OASIS Time Flies: 1994 - 2009 Big Brother 88697722662 (PIAS) 
(Oasis/Coyle/Morris/Stent/Sardy/Gallagher)

11 6 2 ENRIQUE IGLESIAS Euphoria Interscope 2741991 (ARV) 
(RedOne/Taylor/Paucar/DJ Nesty/Victor)

12 35 35 JLS JLS Epic 88697564572 (ARV) 4* ★
(Mac/Rotem/Hector/FT Smith/Cruz/Jeberg&Cutfather/Metrophonic/Deekay/Soulshock/Karlin)

+50% SALES 
INCREASE

13 15 54 FLORENCE + THE MACHINE Lungs Island 1797940 (arv) ★ 
(Epworth/Ford/Mackie/Hugall/White)

SALES © 

INCREASE

14 18 59 PAOLO NUTINI Sunny Side Up Atlantic 2564690137 (cin) 4* 
(Nutini/Jones)

SALES © 

INCREASE

15 14 26 JUSTIN BIEBER My World Def Jam 2725523 (ARV) ★ 
(Bieber/Corron/Stewart/Harrell/D’Mile/Dirty Swift/Waynne/Lewis/Muhammad/Hamilton/Shin/Pretti Boi Fresh/DJ Frank E/Malina)

SALES O 

INCREASE

16 New THE CORAL Butterfly House Deltasonic/Coop DLTCD086 (ARV) 
(Leckie)

17 New TIRED PONY The Place We Ran From Fiction/Polydor 2742262 (ARV) 
(Jacknife Lee)

18 13 39 MICHAEL BUBLE Crazy Love 143/Reprise 9362497077 (cin) ★ 
(Foster/Rock/Gatica/Chang)

19 12 29 DAVID GUETTA One Love Positiva/Virgin 6401220 (E) • 
(Guetta)

20 10 4 EXAMPLE Won’t Go Quietly Data/MoS DATACD06 (ARV)
(The Fearless/Harris/Cole/Yttling/Smith/Ishi/Clarke/Jenkins/Subfocus/Chase & Status/More/Diablo/Walder/Stewart/Wire/Herve/Benga/The Wideboys/Falke/Faversham)

21 New MIA /\/\ /\ Y/\ XLXLCD497 (PIAS)
(Arulpragasam/Rusko/Blaqstarr/MIA/Switch/Hill/Diplo/Miller)

22 20 39 MUSE The Resistance Helium 3/warnerBros 2564686547 (cin) ★ 
(Muse)

23 New KORN Korn III - Remember Who You Are Roadrunner RR77572 (ADA CIN) 
(Robinson)

24 17 20 JASON DERULO Jason Derulo Beluga Heights/Warner Bros 9362496702 (CIN) • 
(Rotem)

25 28 34 RIHANNA Rated R Def Jam 2725990 (ARV) ★
(Chase & Status/Stargate/Stewart/Riddick/Harmony/Ne-Yo/Kennedy/will.i.am/Free  School/Eriksen/Timberlake/Knox/Harrison)

SALES O 

INCREASE

26 33 25 GLEE CAST Glee - The Music - Season One - Vol 1 Epic 88697540902 (ARV) ★ 
(Anders/Astrom/Murphy)

SALES O 

INCREASE

27 39 14 SCOUTING FOR GIRLS Everybody Wants To Be On Tv Epic 88697634362 (ARV) • 
(Green)

SALES © 

INCREASE

28 26 8 PENDULUM Immersion Warner Brothers 2564680916 (CIN) • 
(Swire/McGrillen)

SALES O 

INCREASE

29 21 19 GORILLAZ Plastic Beach Parlophone 6261662 (E) • 
(Gorillaz)

30 11 95 KINGS OF LEON Only By The Night Hand Me Down 88697327121 (arv) ★ 
(Petraglia/King)

31 36 5 B.O.B B.O.B Pres. The Adventures Of Bobby Ray Rebel Rock Ent/Atlantic/Grand Hustle 7567891848 (CIN) 
(B.o.B/The Smeezingtons/Alex Da kid/Frank E/Kuttah/Dr Luke/The Knux/T.I & Lil C/Eminem/Resto)

SALES O 

INCREASE

32 New DANGER MOUSE & SPARKLEHORSE Dark Night Of The Soul Parlophone 6408201 (E) 
(Danger Mouse/Linkous)

33 23 13 AC/DC Iron Man 2 OST Columbia 88697609522 (ARV) 
(Lange/Vanda/Young/ACDC/Fairbairn/O’Brien)

34 30 74 MICHAEL JACKSON NumberOnes Epic 2022509 (arv) 6* 
(Jones/Jackson/Various)

35 22 58 BLACK EYED PEAS The E.N.D. Interscope 2707969 (ARV) 4* 
(Guetta/Harris/Board/Apl.de.ap/DJ Replay)

36 29 44 PIXIE LOTT Turn ItUp Mercury 2700146 (ARV) ★
(FT Smith/Hauge/Thornalley/Kurstin/Gad/Jeberg/Zizzo/RedOne/Laubscher/Cutfather)

37 31 7 GLENN MILLER The Very Best Of Sony RCA88697691622 (ARV) 
(Feldman)

38 25 8 GLEE CAST Glee - The Music - Vol 3 - Showstoppers Epic 88697720932 (ARV) 
(Anders/Astrom/Murphy)

This Last Wks in Artist Title Label / Catalogue number(Distributor)
wk wk chart (Producer)

39 46 20 ELLIE GOULDING Lights Polydor 2732799 (ARV) 
(FT Smith/Starsmith/FrankMusic)

SALES © 

INCREASE

40 37 38 CHERYL COLE 3 Words Fascination 2721459 (arv) 3*
(will.i.am/Syience/Wilkins/Kipner/Watters/Soulshock & Karlin/FT Smith/Cruz)

41 64 123 PAOLO NUTINI These Streets Atlantic 094634 (cin) 4* 
(Nelson)

SALES O 

INCREASE

42 71 8 DIANA VICKERS Songs From The Tainted Cherry Tree RCA 88697653682 (ARV) 
(Spencer/Sigsworth/Braide/Chatterley/Pallot/Starsmith/Hynes)

HIGHEST a
CLIMBER

43 New YOUNG GUNS All Our Kings Are Dead Liveforever LIVECD001 (PIAS) 
(Weller)

44 47 19 THE XX xx Young Turks YT031CD (PIAS) • 
(Smith/Mcdonald)

45 38 5 DRAKE Thank Me Later Cash Money/Island 2743307 (ARV)
(Boi 1da/Crada/Shebib/Francis&TheLights/Kaaliq/West/Bhasker/No Id/Burnett/Swizz Beatz/Omen/Mason/Timbaland)

46 43 36 BIFFY CLYRO Only Revolutions 14th Floor 5186561452 (CIN) ★ 
(GG Garth/Biffy Clyro)

47 27 24 STEVIE WONDER The Definitive Collection Motown/Island 0665022 (ARV) * • 
(Weiger/Moskow/Various)

48 Re-entry 30 SECONDS TO MARS This Is WarVirgin CDVUS299 (E) • 
(Flood/Lillywhite/30 Seconds to Mars)

49 32 4 MILEY CYRUS Can’t Be Tamed Hollywood-Polydor D000629600 (ARV) 
(Shanks/Rock Mafia/Karaoglu/Pompetzki/NZA)

50 44 12 USHER Raymond Vs Raymond LaFace 88697638892 (ARV) 
(Various)

51 New JANELLE MONAE The Archandroid Wondaland Arts Society/Bad Boy/Atlantic 7567898983 (CIN) 
(GianArthur/Wonder/Lightening/Monae/Barnes)

52 56 5 KASABIAN The Albums Columbia 88697736672 (ARV) 
(Kasabian/Abbiss/Lee/Nakamura/Pizzorno/Dan The Automator)

SALES © 
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53 52 21 VAMPIRE WEEKEND Contra XLXLCD429 (PIAS) • 
(Batmanglij)

54 53 10 LADY GAGA The Remix Interscope 2740468 (ARV) 
(RedOne/Deewaan/Kierszenbaum)

55 57 16 AMY MACDONALD A Curious Thing Mercury 2731140 (ARV) • 
(Wilkinson)

56 45 39 ALEXANDRA BURKE Overcome Syco 88697460232 (ARV) *
(ThePhantomBoyz/StarGate/Ne-Yo/RedOne/Biancaniello/Watters/Jonsin/Love/Element/Wilkins/Step/Booker/Kennedy/Quiz&Larossi)

57 49 40 DIZZEE RASCAL Tongue N Cheek Dirtee Stank 12STANK007 (PIAS) * 
(Van Helden/LaCrate/Harris/Cage/Shy FX/Dizzee Rascal/Footsie/Tiesto)

58 16 2 FEEDER Renegades Big Teeth BTMCD004 (ADA CIN) 
(Nicholas)

59 65 29 FOO FIGHTERS Greatest Hits RCA 88697369211 (ARV) 
(Jones/Norton/Kasper/Raskulinecz/Vig)

SALES O 

INCREASE

60 41 32 BILLY JOEL Piano Man - The Very Best Of Columbia 5190182 (ARV) * 
(Ramone/Stewart/Joel/Jones)

61 66 36 PALOMA FAITH Do You Want The Truth Or Something Beautiful Epic 88697543552 (ARV) ★ 
(Byrne/Mackichan/Robson/Barter/Harcourt/Love/Jorgensen/ Kurstin/Marr/Noriega/Wells/Elofsson/Westerlund/Isaak/Dixon)

SALES O 

INCREASE

62 54 58 MUSE Black Holes & Revelations Helium 3/warner Bros 2564635091 (CIN) 2* 
(Costey/Muse)

63 59 9 FAITHLESS The Dance Nate’s Tunes NATE1004CD 
(Rollo/Sister Bliss)

64 Re-entry STEREOPHONICS A Decade In The Sun - Best Of V2 1780699 (ARV) 2* 
(Jones/Lowe)

65 75 41 ROD STEWART Some Guys Have All The Luck Rhino 8122798823 (CIN) * 
(Jordan/Tyrell/Kentis)

SALES © 

INCREASE

66 61 6 STEVE WINWOOD Revolutions ? The Very Best Of Steve Winwood Island 5327517 (ARV) 
(Blackwell/Miller/Winwood/Titelman/Somerset)

67 67 59 WHITNEY HOUSTON The Ultimate Collection Arista 88697177012 (ARV) ★ 
(Various)

68 74 58 KASABIAN West Ryder Pauper Lunatic Asylum Columbia 88697518311 (ARV) 2* 
(Pizzorno/Dan the Automator)

SALES © 

INCREASE

69

70

71

48 7

R
JACK JOHNSON To The Sea Brushfire/Island 2738288 (ARV) • 
(Johnson/Carranza/Podlewski/Topol/Gill)

SCOUTING FOR GIRLS Scouting For Girls Epic 88697155192 (ARV) 2* 
(Green)

Re-entry PARAMORE Brand New Eyes Fueled By Ramen 7567895804 (CIN) • 
(Cavallo/Paramore)

72 58 8 KATIE MELUA The House Dramatico DRAMCD0061 (Ada Cin) •
(Orbit)

73 55 18 GLEE CAST Glee - The Music - Season One - Vol 2 Epic 88697617052 (ARV) • 
(Anders/Astrom/Murphy)

74 62 18 KE$HA Animal RCA 88697640462 (ARV)
(Dr Luke/Blanco/Martin/Gamson/Shellback/Neville/Kurstin/Cruz/FT Smith)

75 34 5 GLEE CAST Glee - The Music Journey To Regionals Epic 88697728782 (ARV) 
(Anders/Astrom/Murphy)
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Scouting For Girls 27 Key BPI Awards
Scouting For Girls 70 * Platinum (300,000) Albums
Stereophonics 64 • Gold (100,000) Cheryl Cole: 3 Words
Stewart, Rod 65 • Silver (60,000) (3 x platinum)
Tired Pony 17 *1m European sales
Usher 50
Vampire Weekend 53
Vickers, Diana 42
Winwood, Steve 66
Wonder, Stevie 47
xx, The 44
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