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	Singles
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	Key releases

	Top 20 Play

	Pre-release chart

	4	BLACK COUNTRY COMMUNION s/tProvogue

	Top 20 Amazon


	Pre-release chart

	3	BLACKCOUNTRYCOMMUNION s/tProvogue

	amazon.co.uk

	Top 20 HMV



	Pre-release chart

	16 BLACK COUNTRY COMMUNION s/tProvogue

	Top 20 Last.fm


	Hype chart

	6	EVERYTHING EVERYTHING Two ForNero Geffen

	9	EVERYTHING EVERYTHING Come Alive. Geffen

	10	EVERYTHING EVERYTHING Final Form Geffen

	14	EVERYTHING EVERYTHING Leave. Geffen

	15	EVERYTHING EVERYTHING Qwerty. Geffen

	16	EVERYTHING EVERYTHING WeightsGeffen


	CATALOGUE ALBUMS TOP 20

	VARIOUS	

	MORRISSEY

	VARIOUS	

	1 MAGNETIC MAN FEAT. KATY B Perfect

	Sales	2,573,419	1,398,361

	prev week	2,616,066	1,425,247

	% change	-1.6%	-1.9%

	Sales	368,645	1,767,006

	prev week	399,232	1,824,479

	% change	-7.7%	-3.1%

	Sates	96,335,300	53,188,143

	vs prev year	89,737,025	54,032,901

	% change	+7.3%	-1.6%

	Sales	13,001,025	66,189,168

	vs prev year	14,497,426	68,530,327

	% change	-10.3%	-3.4%
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	charts company

	© Official Charts Company 2010

	Music Week

	1 Jones




	Charts sales

	The Official UK Singles and Albums Charts are produced by the Official Charts Company, based on a sample of more than 4,000 record outlets. They are compiled from actual sales last
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	39 31 8 MARK RONSON & BUSINESS INTERNATIONAL Bang Bang Bang Columbia 88697741961 (arv)

	40 36 2 BIFFYCLYRO God & Satan 14th Floor14FLR44CD (cin)

	43 38 13 DAVID GUETTA & CHRIS WILLIS FEAT. FERGIE & LMFAO Gettin’ Over You Positiva/Virgin CATCO152732088 (e)

	44 41 13 TINIE TEMPAH FEAT. LABRINTH Frisky Parlophone CDR6814 (E) •

	47 46 13 SHAKIRA FEAT. FRESHLYGROUND Waka Waka (This Time For Africa) Epic CATCO162305547 (arv)

	N*E*R*D FEAT. NELIY FURTADO Hot-N-Fun Interscope CATCO165492731 (ARV)

	51 39 2 THE PRETTY RECKLESS Miss Nothing Interscope CATCO167363042 (arv)

	52 66 21 MUMFORD & SONS The Cave Island 2733942 (arv)

	53 47 55 JOURNEY Don’t Stop Believin’ columbia USSM18100116 (arv)

	54 43 12 KYLIE MINOGUE All The Lovers Parlophone CDRS6817 (e) •

	56 44 8 PROFESSOR GREEN FEAT. LILY ALLEN Just Be Good To Green Virgin VSCDT2011 (e)

	KID CUDI FEAT. KANYE WEST Erase Me Island CATCO166582245 (arv)

	60 57 37 ALICIA KEYS Empire State Of Mind Part II j CATCO157951829 (arv)

	62 54 21	ALICIAKEYSTry Sleeping With ABroken HeartJ CATCO156023878 (arv)

	63 53 9 JLS The Club Is Alive Epic 88697714762 (arv)

	65 52 64 BLACK EYED PEAS I Gotta Feeling Interscope CATCO151960369 (arv) ★

	Sunday to Saturday, incorporating seven-inch, 12-inch, CDs, LPs, digital bundles, download sales and cassettes. © Official Charts Company 2010.
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	39	55	39	GUNS N’	ROSES Greatest Hits Geffen 9861369	(arv) .	3^

	40 32 6 TOM JONES Praise And Blame Island 2741297 (arv)

	41 40 28 VAMPIRE WEEKEND Contra xl XLCD429 (pias) •

	423112 B.O.B B.O.B presents The Adventures Of Bobby Ray Rebel Rock Ent/Atlantic/Grand Hustle 7567891848 (cin)





