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£107.4m acquisition is statement of intent as BMG Rights Management takes on majors

BMG takes Chrysalis under its wing
Publishing

By Charlotte Otter

BMG RIGHTS MANAGEMENT is to 
spend the next year focusing on 
developing and investing in new 
talent after its acquisition of UK 
independent publisher Chrysalis 
last week.

BMG CEO Hartwig Masuch says 
the purchase marks a point where 
the organisation can now start to 
compete with the major publishers 
and stresses he does not want BMG 
to be seen solely as a collector of 
catalogues and companies, but also 
as “indentifying and supporting 
new talent”.

His announcement marks a 
dramatic change in policy for the 
German company and its owners, 
media group Bertlesmann and KKR 
private equity, which has been vocal 
about taking advantage of the fall in 
music asset prices due to the 
financial crisis.

In the past year alone the 
company has acquired five 
significant publishing companies 
and catalogues, among them UK 
indie Stage Three and US indie 
Cherry Lane, as well as the Adage IV 
and Evergreen catalogues. BMG 
has also inked individual

publishing deals with artists 
including Leona Lewis.

“[The acquisition of] Chrysalis 
marks the point where we change 
our ambition and move up to 
compete with the main four 
majors,” explains Masuch. “When 
you buy catalogues, you get what 
you see. However, we also want to be 
seen as supporting talent and 
applying the resources to their 
development. This world needs 
good artists and to get that, they J 
need support and a credible J 
company behind them and that 
is where I believe we come in. ^B 
We will spend next year JH 
focusing on that a lot more 
and investing massively in 
new talent.”

BMG Rights paid 
£107.4m for Chrysalis, far 
less than the £133m offered 
by EMI for the publisher 
three years ago, when it was 
last up for sale. However, 
Chrysalis chairman and co
founder Chris Wright says he 
does not believe the major 
would have been able to go / 
through with its bid 
in 2008.

“The offer was —
made at the
beginning of EMI’s L

problems and had 
we tried to close 
that deal it 
would 
have

Chrysalis catalogue: Cee Lo 
Green, David Bowie and Rumer

disi ntegrated. The 
wo rld’s moved on and 
there is no doubt 

KI that the BMG deal is 
■I much better for 

B^B everyone involved.”
Under the terms 

■ o f the new 
agreement Wright 

^K will join BMG’s 

■ supervisor board and 
st ay on as non- 

V executive chairman 
IB for the enhanced BMG 
* Publishing Group in 

the UK. It is not yet 
known what will happen 

to Chrysalis Group CEO 
Je remy Lascelles and 

Ay Chrysalis publishing 
Iky managing director 
^K Alison Donald or 
3B the company’s

offices in
Shepherds Bush. 

However,
Wright 
confident

is 
the

company will fare 
well under its new 
owner, pointing

out that

co mplement 
other extremely

both

each 
well,

with Chrysalis having a strong hold 
in territories where BMG does not.

“BMG have the kind of resources 
that Chrysalis could only dream of 
having and it was impossible for us 
to continue competing with them,” 
he adds. “If you are not going to be 
the consolidator, then you have to 
be part of the consolidation from 
the other side of the equation.”

Masuch says BMG is not only 
interested in the publisher for its 
roster, which includes works by 
artists such as David Bowie, Cee Lo 
Green and songwriter Fraser T 
Smith, who signed a deal with 
Sony/ATV just days before the 
acquisition (see page 3). He says the 
company was also impressed by 
Chrysalis’ legacy as well as its 
philosophy and values. “The 
company has 43 years of 
undamaged relationships with 
artists from all over the world, many 
of whom have stuck with them 
through both the good times and 
the bad,” he notes. “It is very hard to 
find that anywhere. This is an 
extremely important ethos to have 
and I can’t tell you how excited we 
are about it.”

At the end of business on 
Friday, Chrysalis’ share price had 
risen to 158.5p. 
charlotte@musicweek.com

Newly independent Mute pushes the button on management plans
MUTE IS SETTING UP A 

MANAGEM ENT COMPANY 
si t alongside 

its record label 
and publishing 

arms, 
following 
its return to 

indep endence two 
months ago. Mute 

Management will be run 
by newly-app  ointed Mute 

Group MD and former Columbia 
general manager Angie Somerside, 
who will work alongside Mute Songs 
general manager Andrew King.

Somerside will also oversee 
Mute’s record label and 
publishing arms and will report to 
CEO Daniel Miller.

Both Somerside and King have a 
background in management: the 
former as managing director of 
QPrime Management UK before her 
Columbia role, and the latter as 
manager of Pink Floyd, Ian Dury 
and The Clash.

Miller says the structure of the 
new management company will be 
very flexible and notes that for the 
time being, they “are not making 
any rules” for themselves.

He explains staff will work 
across all parts of Mute in a bid to 
“break down some of the traditional 
barriers” between record, publishing 
and management, rather than having 
allocated roles within the organisation.

“Historically, they have always 
been very separate but we want 
people who can work across all 
fields,” he explains. “As the industry 
shrinks people need to be able to 
lend their hand to more than one 
talent and more than ever the 
emphasis is now on collaboration.”

The new management 
department has already taken on its 

first signing, producer Luke Smith, 
and Miller says the unit will 
represent artists both from inside 
and outside the company.

However, he stresses that the 
company will not be focusing on 
signing new acts to 360° deals. “It is 
not so much about all
encompassing 360° deals as a 
partnership between Mute and the 
artist,” he explains. “In the early days 
of Mute, before we signed to EMI, a 
number of artists we signed were on 
profit-sharing deals - and these are 
the ones which I believe worked out 
best for the company.”

Since its return as an 
independent in September, the 
company has also signed London 
five-piece S.C.U.M. and Yeasayer to 
Mute Records, as well as singer
songwriter Josh T Pearson to Mute 
Records and Mute Songs.

Speaking about the company’s 
newly-found independence, Miller 
says he is excited by what the future 
holds. “I have learned a lot from my 
time at EMI but the things I value 
most - relationships with artists and 
a desire to embrace new ideas and 
ways of working - can now be fully 
realised in this structure,” he adds.
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The Playlist
MONA
Teenager
Island____________________________________

From the band’s forthcoming debut 
album, Teenager has a stadium-friendly 
swagger that packs a commercial punch. 
(single, tbc)

Film maker signs worldwide single deal, with album expected

JESSIE J FEAT. B.o.B
Price Tag
Island___________________________________

The brilliant second single from Jessie J, 
Price Tag was performed to rapturous 
applause on Later With Jools Holland 
earlier this month. (single, March 7)

BROTHER
Darling Buds Of May
Chess Club________________________________

This Stephen Street-produced debut from 
the hotly-tipped Slough natives is set to 
kick off a huge year for the group.
(single, February 28)

NOAH AND THE WHALE 
L.I.F.E.G.O.E.S.O.N
Mercury__________________________________

A bright backdrop underpins the melan
choly topline on this strong return by the 
group - it enjoyed its airplay debut on 
Zane Lowe last week. (album, 2011)

SIGN HERE

EMI has signed a 
worldwide admin
istration deal with 
Don Omar - for all 
past and future 
works from the 
Latin star

Kobalt Music 
Australia has 
signed a world
wide administra
tion deal with local 
act Art vs Science 
- the first by the 
company since 
opening two 
months ago

A Good Day dawns as 
Sunday Best lands Lynch
Signings

By Ben Cardew

SBTRKT FEAT. SAMPHA
Look At Stars
Young Turks_______________________________

The first single proper by this production 
talent, this has been building for months 
and a stunning video debuting last week 
completes the plot. (single, November 29)

TALAY RILEY
Sergeant Smash
Jive______________________________________

Having written hits for other people, 
it’s now Riley’s turn in the spotlight with 
this infectious slice of upbeat R&B pop.
(single, January 31)

LIFE IN FILM
Sorry
unsigned_________________________________

This Razorlightesque, guitar-driven rock
pop fronted by a Burberry model is 
already picking up plays at Absolute. 
(demo)

UK INDIE LABEL SUNDAY BEST has 
secured a massive coup by signing 
legendary film maker David Lynch 
for a worldwide single deal, with an 
album likely to follow.

The process starts today 
(Monday) with the release of Lynch’s 
Good Day Today/I Know exclusively 
through iTunes. A full physical 
release will follow in January, with 
the label issuing a three-panel gate
fold vinyl and deluxe CD.

Both formats will include remix
es from “some of the world’s most 
prestigious electronic music produc
ers of the last 20 years”, as well as art
work from Vaughan Oliver (right), 
known for his legendary 4AD sleeves 
for artists such as The Pixies and 
Cocteau Twins. The deluxe CD will 
also include videos for both tracks, 
while the vinyl includes a print 
signed by Oliver.

Sunday Best Recordings director 
Ben Turner says the release is “defi
nitely one of the most exciting 
moments in our label history”. “It 
has been a really amazing, enjoyable 
process,” he adds. “We really want to 
get this out there in the right way.”

Turner explains the staggered 
release is a way of letting people hear 
the two tracks as soon as the news of 
the single is out.

“The decision came from seeing 
people’s reaction that he had made 
this record,” Turner explains. “We 
feel that as of Monday people aren’t 
going to want to wait eight weeks for

the physical release. People will take 
a punt on whether this record is 
going to be good. It is a pretty safe 
79p purchase.”

While Lynch has long been 
involved with music - working with 
Sparklehorse and Danger Mouse on 
the recent Dark Night Of The Soul 
album and collaborating with 
soundtrack composer Angelo 
Badalamenti - the Sunday Best sin
gle, which features Lynch on vocals, 
nevertheless represents something of 
a departure for the director.

Sunday Best is billing it as his 
“debut electronic single” and it was 
mistakenly credited as Underworld 
when first aired on LA radio station 
KCRW by DJ Jason Bentley.

Turner says the release bears all 
of the Lynch hallmarks. “In a way, it 
makes so much sense that he would 
make a record sounding like this due 
to the cinematic qualities of electron
ic music,” he says.

“But it has a sound, style and a 
mood that is uniquely Lynch. There 
can be no higher accolade for the 
genre that somebody like Lynch has 
chosen to launch a solo project 
inspired by electronic music. What 
makes it so much more interesting is 
that the record genuinely sets incred
ibly high production values for the 
genre. But who would ever doubt 
David Lynch in the world of 
thought-provoking creativity?”

Meanwhile, Lynch says he is very 
happy to be working with the UK 
indie. “This feels like a good partner
ship and I’m looking forward to 
everyone having a good day today,” 
he says. “In all my films, I have always 
been very involved with all that one 
hears. The creation of this record was 
a natural extension of my love of 
sound and music.”

After debuting Good Day Today 
on KCRW, Bentley gave it to Turner 
at the International Music Summit 
in Ibiza. Turner then played it to 
Sunday Best figurehead Rob da Bank 
and the pair decided to snap up the 
worldwide rights.

Turner reveals that he and Da 
Bank are now set to go to Los 
Angeles soon to listen to “what we 
hope will be an album” from Lynch. 
“He want to see if people like what he 
has done,” says Turner. “Everyone we 
have played it to is astounded by it.” 
ben@musicweek.com

IFPI reiterates stance as Pirate Bay decision stands
THE FUTUREHEADS
Christmas Was Better In The 80s
Nul

Released to mark their 10th birthday cele
brations this December, this is a punchy, 
radio-friendly addition to the Christmas 
line-up. (single, December 19)

THE DUKE SPIRIT
Everybody’s Under Your Spell
Shangri-La_______________________________

A soaring wall of guitar backdrops the 
empassioned vocal of Liela Moss on this 
free download, released ahead of a new 
EP. (free download, available now)

BOY & BEAR
Mexican Mavis
Island_____________________________________

Australia’s latest exports have made fans of 
Laura Marling and Mumford & Sons with 
their warm folk-pop. Mexican Mavis is a 
firm introduction. (single, December 6)

For all A&R enquiries and demo submissions contact sstuart25@aol.com

GIG OF 
THE WEEK

Who: Arcade Fire 
When: 
Wednesday, 
December 1 
Where: The O2 
Why: It is a big 
week for live 
music with The 
National, Leftfield 
and Biffy Clyro 
among the acts 
hitting the capi
tal, but Arcade 
Fire’s biggest 
headline slot to 
date promises to 
be something 
very special 
indeed

THE SWEDISH COURT of Appeal’s 
decision to uphold the ruling in the 
Pirate Bay case has sent a powerful 
message to torrent sites that their 
days are numbered, according to 
IFPI general counsel Jo Oliver.

The court last Friday upheld the 
2009 verdict that Peter Sunde 
Kolmisoppi and Fredrik Neij, 
founders of the filesharing site, and 
Carl Lundstrom, who provided 
funding, are guilty of facilitating 
mass copyright infringement.

The trio have had their jail sen
tences reduced from one year to 10 
months (Neij), eight months 
(Kolmisoppi) and four 
(Lundstrom) but their fine 
increased from SEK30m (£2.74m) 
to SEK46m (£4.20m).

The fourth defendant, Godfrey 
Svartholm Warg, did not attend the 
hearing on grounds of health but

will almost certainly have to face the 
appeal court in the future. For their 
part, Neij, Kolmisoppi and 
Lundstrom are highly likely to appeal 
to the Swedish Supreme Court.

Oliver says IFPI was confident 
about the hearing as the original 
ruling was “fairly solid”.

An appeal to the Supreme Court 
could take as long as a year to be 
resolved but Oliver is confident it, 
too, will uphold the original ruling.

More importantly, she believes 
the ruling underlines the IFPI’s 
stance that governments and ISPs 
should take action to shut down 
The Pirate Bay.

“Now that it has been confirmed 
as illegal twice, it sends out the mes
sage that something needs to be 
done about it,” she says of the site, 
which continues to operate despite 
the original ruling.

IFPI chief executive Frances 
Moore adds, “We now look to gov
ernments and ISPs to take note of 
this judgment, do the responsible 
thing and take the necessary steps 
to get The Pirate Bay shut down.”

This, of course, is no easy task, 
given The Pirate Bay’s ability to hide 
its location from prying eyes. But 
Oliver explains if ISPs blocked access 
to The Pirate Bay - as has happened 
in Italy and Denmark - that would 
effectively mean shutting the site.

What is more, she says the deci
sion sends out a powerful message to 
similar filesharing sites due to the 
fact that “if you continue to do this, 
then law enforcers and rights holders 
will continue to take action against 
you.” “This isn’t going to go away,” 
she continues. “It is all just leading to 
the conclusion that if you are a tor
rent site your days are numbered.”

http://www.musicweek.com
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Worldwide publishing deal sees Fraser T Smith ‘perfectly poised for global success’

Songsmith signs for success at Sony/ATV
IN THIS 
ISSUE

Publishing
By Paul Williams

PROLIFIC UK HIT SONGWRITER 
FRASER T SMITH has signed a 
worldwide publishing deal with 
Sony/ATV as he looks to strengthen 
a global presence that already 
includes Taio Cruz’s US chart-top
ping Break Your Heart.

The new long-term agreement 
will cover all of Smith’s future 
works from March 2011 onwards 
and Sony/ATV UK managing direc
tor Rak Sanghvi hopes it will result artists including Tinchy Stryder, Sony/ATV US co-president] have
in his new signing being elevated to
true global superstar status.

“He’s perfectly poised for global 
success with an amazing track 
record so far and this is about 
the next few years and building on

Ellie Goulding, N-Dubz and been meeting with him and hook-

his successes,” says 
Sanghvi.

Under his existing 
publishing deal with 
Chrysalis, Smith has 
become one of the 
UK’s most in- ^^B 
demand and ^B 
successful song- 1 
writers and pro- ■ 
ducers, with a ^B 
lengthy run of ^B

Chipmunk. He has exte 
written with EMI-publish 
Cruz (left), including th 
song Break Your Heart, 
which topped the OCC 
UK singles chart in 
September 2009 and then 
headed the Billboard Hoi 
100 in the US this Marc 

selling more than 3m d
Liam Bailey

loads there.
Sanghvi says he has 

L been watching Smith’s 
■ career since he was 
B signed to Strongsongs 
K and notes among his 
Br more recent collabora-

hits that

the James
Morrison/Nelly 
Furtado smash 
Broken Strings 
and songs for

| tions
F various 

signings, 
Morrison 

“I know

have been
Sony/ATV 
including 

and N-Dubz. 
that Janice

™ [Brock, Sony/ATV inter
I national acquisitions VP] 

I and Jody [Gerson,

ing him up with various 
songwriters we publish 

a nd we managed to 
build up a relation
ship with him,” he 
says.

What stands out 
rz A about Smith’s track 

re cord so far is his pro
lifica cy and diversity, writ

ing across a multiple of genres 
including pop, R&B and grime. “I 
don’t think this man can be pigeon
holed,” says Sanghvi. “He’s worked 
with everyone from N-Dubz to 
Clare Maguire and he’s got an amaz
ing work ethic.”

“He works very long hours,” 
adds his manager and wife Sarah T 
Smith. “He’s insane. He gets up in 
the morning about 5/5.30 and runs 
and goes in the studio about 6/6.30; 
he really likes that quiet time in the 
morning. He tends to have his writ
ing sessions between 12 and 6 and

he works on production before and 
afterwards.”

The long sessions have pro
duced recent material for Cee Lo 
Green and Tinchy Stryder, a cut on 
Adele’s forthcoming second album 
21 and co-writing and producing 
the majority of tracks on Clare 
Maguire’s first album, as well as 
working with fellow Polydor 2011 
hope Liam Bailey (inset, left).

Increasingly, his focus is on the 
US, which was an important factor 
in him signing to Sony/ATV, 
according to his manager.

“We’ve been working with Janice 
[Brock] with their current roster 
and he’s worked with a lot of their 
top-line writers in the US,” she says. 
“What’s exciting about Sony is the 
diversity of co-writers who he can 
hook up with and their reach in 
America, which has become very 
important for Fraser.”

Although he has no plans to 
move out there permanently, she 
says he tends to visit the US every 
quarter, which has led to possible 
cuts on the next Britney Spears 
album.

Given the success Smith has 
had so far, she says it was a diffi
cult decision to leave Chrysalis, 
which has been “absolutely fantas
tic”, but sees this as a new chapter 
in his career.

Chrysalis Group chief executive 
Jeremy Lascelles adds, “We’ve had a 
great run with Fraser and enjoyed a 
lot of success together and we wish 
him all the best for the future.” 
paul@musicweek.com

■ ■ °MusicWeeki
THE BUSINESS OF MUSIC www musicweekcom 041210 £515
NEWS LIVE TL.a FEATURES
YNCHLAUNCH FEST1VALCOSTS J, k • . YILET1DE
egandayfimmaterDavd WV I TORISEIN2011... 7CATALOGUEyncr sgn wordwtdt dea I - bUUKpunerr ae happy _ Howdgui shear has
wthindeuteiSunday Bet^j^y^^^ opay up pureraeurns "*^ ’“'ed00 casts
£107.4m acqustion s statement of intent as BMG Rghts Management  takes on majors

BMG takes
pubiByChar

BMG RGHTS m ...aa — is to_ . .1...A I.....I .IA -ex aaa 'a. aA —g --d nvAA-— - A -A— AS —AA A-
AA A An I dveApnA. f_ . _ A

VIL M AAAI .Ie -Ax aa— ' • AA . , -AA g — -I af.A AS ,_—I
■ •Ani . AAA A I A •

g An ALg Ag n -A - A— U"■ . _ . .—AA f A — AS -.q,SAA- A' uk n — AAd —A — b-U — CItsl a —A w AA -_a a . a—A wAA(IGCEO-—..I.L n.Ie — A I — A A—A — — — n a w I AAAAAAA —, , a ' aa' aIe A — — - SA A — — - .Awa—a a . A "AA — — I A I — AA — b I "U Aa nd aaa Iedse—AA k — A (MlAAAA “I nd AAA Ie - L._.,
A AblAAA A. KUA I...nd AAA Ie dAA — AA wa—A (AG A be A— All. A - .a—AaA— o' . — — AgAA Ad .AA— b- lSA a ... ■ .. .._aAgAA Ad .AA—-A b—A *-d —A-'y-g — d — --r--g r 'A.— I.—', a aa -dw AaA— s

A '-de w .—AA. k—AA.-— A-s.-.eAAA A—k— ---  ,__ .. ..H- — n - A A - . A d —An— - . . I — g — n GA .a ■ , a
AAA a n _>A A— , ' ,

k— a— .IeI —A— - . . I — g — n — - a ' A — . I e GeA— . a min y — d - s A wn —, _._a —__ _ aaaGeA—- . A Ap- y -- d -A s A wn eA A—-—gA—BAlAAA- Ad "RbAAA A — ng—v — A — e s'.Ie'—- -— a a , - ,bAAA .—AngAvA.(e A'aIA'—I - ■As-. —a. —.a due .A .Ie
.I— paa AA—A —A-— .Ie . A AA - A I — — q A - A— '- ■ e........ A...... l.^A...

Ie- ■•'-■eaA-f'.AA Ab — g .AApA-A and .aA — AgAA —A-g AI ̂m U ' nd-— SA«— Ua —d US n — -e CI-A-swAl-s.IeAngeiA nd A AAA . — —AgAAs VG.IA—.— ,-S—Al -s Ad A AAA . — — •— A -s -'.A n(e- s (AlrAgAAs (Ml■-d-AdA-I

Chrysalis under its wing
VA a—sAA—BMGd,hvng —Ang IAlUMGlos-o, I — —— dASA, frsuc. ,_
•-g wA — AI iA —

a a—aAA A— AsA—A-g -I aIa — A-AI gong AA beaaa — A — , , .InA — AI gong .A be .Ien aaa Iv — .s
। (AG A -• — blpA- a - a —

AmAA— -A. A-.Ia for As— nA Ia ',> I • ■ As. bn.d. WAA bIA d A — , CaaA . A — _ —-Vd low-, Caa— g w A — F —A_. a . ...— g w A — F —a A g-n — d—l waI d — a bAsA .Ie.  .... L .d — a bAAA .Ie। Pg—1 A—A — .Ie - Sa . Apr• — b y C A wll a As -a a aka. —L.. wl .AeI — I 43. __I
wn a AsAe Tieears A' L _ ...4. ye— s A-Ua wa — aI — A A—a k waI aIa. . . a _ — aA —Av — .I —• ,,.■ — AI —l AA.'. . ....AA.' wAI AIA.• gAAd A-AA — I a •. sve- I— AL _ La a .A IaSVAA . IAA Ua' — — a । n— ,A —. AIA — .A IVe to, Iaw x.A — —A

d o' b.A-—A A — a .I_ . _,' b.A — A A- ′ U-a p-ce In

Newly independent Mute pushes the button on management plans

NEWS_____________________  
POLYDOR TAKES PUNT ON 
GLOBAL PROGRESS 4
Take That embark on Euro push

MEDIA NEWS______________
BAUER’S BIG CITY TO RULE 
WITH KINGS CONCERT 6
Eighteen stations to support Kings 
Of Leon January broadcast

LIVE NEWS________________
COST OF FESTIVALS TO 
RISE FUTHER IN 2011 8
Ticket prices may outstrip price 
indexes but fans stay happy

DIGITAL NEWS_____________
MUSIXMATCH: AS GOOD
AS THEIR WORDS? 9
Italian startup company aims to 
become the ‘Shazam of lyrics’

PUBLISHING NEWS________
SYNC STRATEGY 
FLOATS JIM’S BOAT 10
Ninja Tune publisher signs Floating 
Points with an eye on sync market

Music Week adds podcasts to its Breakout experience
MUSIC WEEK IS TODAY (Monday) 
launching the first in a series of 
monthly podcasts based around its 
Breakout live music event.

The half-hour “radio show” - 
which is now available to download 
at musicweek.com/breakout - fea
tures artist interviews and music 
from all the acts who performed at 
this month’s Breakout, held at 
Proud Galleries in Camden, plus 
some of the industry players work
ing with them.

Music Week editor Paul Williams 
says, “We have been overwhelmed by 
the number of people who have 
turned up to the first two Breakout 
events, but having this podcast takes 
things to another level, as it will allow 
many more people to discover and - 
crucially - hear the exciting new 
music from the acts we have on the 
bill each month. It’s a unique show 
based on a unique event and great for 
everyone involved.”

Future programmes will be made 
available to download within a few

days of each of the events, which are 
held on the second Wednesday of 
every month. In the first podcast 
Starsailor frontman James Walsh, 
one of the performers of the 
November Breakout, talks about his 
decision to break away from the band 
to launch a solo career, while his 
manager Alastair Norbury discusses 
the parallels of managing Walsh with 

having overseen Bryan Ferry’s career 
away from Roxy Music.

Alongside an interview and music 
from Walsh, there is also a track 
apiece from and interviews with 
members of Sony/RCA-signed 
Australian duo Gypsy & The Cat, 
Connected Artists’ Sissy & The 
Blisters, 140db’s Ma Mentor and 
ANL’s The Damn Jammage, who 
completed the line-up for the second 
Breakout. The podcast also previews 
music from Films Of Colour, man
aged by publicist Paul Carey who 
helped Shirley Bassey to critical 
acclaim last year with her Geffen 
album The Performance.

Films Of Colour (pictured) will 
be part of the next Breakout at 
Proud on December 8, on a bill 
with Irish twin sisters Heathers, 
The Chakras, who are managed by 
former Hut/Virgin managing direc
tor Dave Boyd, and Edei, who is 
managed by Joss Stone’s former 
managers Brian Freshwater and 
Jackie Hughes.

The event will begin at 7.30pm 
with a complimentary drinks recep
tion to mark the launch of exhibition 
The Clash: A Retrospective featuring 
images by former NME, The Face and 
Times photographer Adrian Boot. It 
will be followed by the showcase of 
the four acts.

Breakout, staged by Music Week in 
association with All Night Long 
Promotions, aims to give both indus
try executives and music fans an early 
look at newly-signed acts, those cre
ating an A&R buzz and others 
expected to make an impact.

The podcasts will be produced in 
association with Brighton-based 
internet radio operator Totally 
Radio, whose previous projects 
included a tie-up with AIM and The 
Independent newspaper for a pod
cast supporting indie music.
• Entry to Breakout is free to 
industry guests who email 
breakout@musicweek.com before 
the event itself. For more details visit 
www.musicweek.com/breakout.
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News
Editorial Paul Williams

Chrysalis 
moving to BMG
is a big prize 
for the growing 
publisher

are over, it also marks the next phase 
of the rapid and phenomenal growth of BMG Rights, whose shopping
exploits already this year had given it the likes of Cherry Lane and former
Chrysalis executive Steve Lewis’s Stage Three Music. That is some going for a 
company whose joint-venture partner Bertelsmann exited the publishing sec
tor in spectacular fashion only four years ago when it agreed to sell BMG 
Music Publishing to Universal.

When you seem to be in as much of a hurry as BMG is to grow its busi
ness, the only way to do so is through acquisition and, outside the majors, 
there are not many companies that can instantly give you an extensive and 
diverse back catalogue and a rich active roster. Chrysalis is one of those rari
ties and, despite others expressing an interest in acquiring it, BMG clearly 
recognised the importance of capturing this prize if it wanted to achieve its 
aim of becoming a leading publisher.

Some will no doubt raise eyebrows at the £107.4m price it has paid, given 
EMI offered about £133m for Chrysalis in 2008 but was turned down. That, 
though, says much about what has happened to the market since then.

But for Wright, as 29% owner of Chrysalis, it still gives him a very tidy sum 
and for BMG it is another crucial step forward in its bid to secure a place at 
music publishing’s very top table.

One name who will not be joining Chrysalis’s new owner is Fraser T Smith 
after he signed a lucrative publishing deal last week with Sony/ATV.

At a time when not only overseas artists but also foreign songwriters - 
such as RedOne, Dr Luke and Stargate - are dominating the UK singles 
chart, Smith is one domestic name who is keeping the flag flying.

He has not only impressed with the number of hits he has co-written and 
produced during the last couple of years but with the diversity of acts and 
music he has covered as well. These have ranged from James Morrison to 
Tinchy Stryder and N-Dubz and from adult pop to R&B and grime.

In this respect Smith, who has achieved all this as a Chrysalis writer, can 
be rightly compared to that long list of overseas writers and producers who 
are able to turn their hand to all manner of musical disciplines and seem to 
have an endless stream of hits pouring out of them.

The test for him now is to try to attain a similar level of success to what 
he has managed in the UK on a worldwide basis. He has already made a 
good start this year with his Taio Cruz co-write Break Your Heart having 
topped the US chart and become a big hit in many other territories, but the 
fact he is now working with superstars such as Britney Spears suggests this is 
only the start.

Do you have any views on this column? Feel free to 
comment by emailing paul@musicweek.com

MUSICWEEK.COM READERS’ POLL
LAST WEEK WE ASKED:
Are Take That’s huge first-week sales an 
indication of the album market’s continued 
strength or are they a one-off?

CONTINUED STRENGTH 19%
1 ONE-OFF 81%

THE ACQUISITION OF CHRYSALIS 
is significant in a number of ways, 
not least because it means another 
great name has been lost to the UK’s 
independent sector.

The business founded by Chris 
Wright and Terry Ellis, initially as a 
vehicle for Jethro Tull, has been part 
of the fabric of the music industry 
here for more than 40 years. And, 
though the record operation was 
bought by EMI back in the Nineties, 
Chrysalis has remained at the fore- 

front of the British indie scene 
through its hugely successful publish 
ing business.

This takeover by BMG Rights 
draws a final line under that great
trio of UK independent powerhouses 
of the Seventies and Eighties, with 
Island and Virgin having long been 
swallowed up, but until this point 
Chrysalis had held out on its own, 
albeit largely as a publisher.

But while this deal means
Chrysalis’s days as a UK independent

THIS WEEK WE ASK:
Can BMG now compete with the 
major music publishers?

To vote, visit www.musicweek.com

Reunited Take That embark on renewed Euro push with spat

Polydor takes a punt on globa
International

By Paul Williams

TAKE THAT ARE EXPECTED to 
make high chart debuts in a number 
of key European markets this week, 
in what is amounting to their most 
determined international push since 
they reformed.

Robbie Williams’ return to the 
fold has raised hopes of what the 
Universal act can achieve overseas, 
with the major able to use his status 
as a superstar artist across Europe 
and other markets to aid its cause.

“Take That have always been a 
huge global priority for us but we 
haven’t been able to make it connect 
before. This looks like a real success 
story,” says Universal UK interna
tional vice president Hassan 
Choudhury as he looks to build on 
the phenomenal first-week UK sales 
of the band’s new album Progress.

The renewed determination is 
reflected by a round of European 
promotion that began last week to 
coincide with the continental release 
of the album and continues this 
week. It takes in a handful of 
Europe’s biggest markets and one 
big TV show in each territory visited, 
while the TV documentary Take 
That: Look Back, Don’t Stare, which 
was shown on ITV1 on November 
13, is being screened in selected 
European theatres ahead of Univ
ersal placing it with broadcasters.

“You can’t get any bigger,” says 
Choudhury. “We’ve basically cov
ered off all the major shows and we 
want to make sure no one is going to 
miss them, wherever they are.”

The campaign started in Italy 
last Tuesday with a performance on 
the final of the local version of The

Mama buy-up bolsters HMV’s infrastructure fo

HMV’S NEXT BIG THING FESTIVAL 
for up-and-coming acts will return 
in February “bigger and better” as 
the company shows off its expand
ed reach since the acquisition of 
Mama Group earlier this year.

The retailer debuted Next Big 
Thing last year, organising 27 
gigs from 80 artists across six 
London venues, with both Ellie 
Goulding and Marina & The 
Diamonds performing.

While the sold-out event was a 
success, the planning process took 
place with HMV and Mama Group

Channel-hopping: Take That’s 
European campaign takes in TV 

spots in key continental territories

X Factor, while a trip to Paris the fol
lowing day included an appearance 
on leading talk show Le Grand 
Journal. In Sweden they guested on 
Swedish-Norwegian talk show 

as joint-venture partners before 
HMV bought Mama outright, giv
ing it interests in live venues 
and festivals. In addition, the retail
er had only recently bought a 50% 
stake in download company 
7digital.

As a result, head of hmvlive 
Jason Legg says the company is bet
ter placed this year to run the festi
val. “Last year was fantastic. We 
were overwhelmed with the support 
we got from labels and the talent 
themselves,” he says. “But that was 
very much in its infancy. We only 
had a joint-venture deal with Mama 
and at the same time we didn’t have 
a really good digital offering.”

Legg explains that having the 
new infrastructure in place will 
mean HMV is able to ramp up Next 

“You can’t get any 
bigger.we want to 
make sure no one 
is going to miss 
them, wherever 
they are”
HASSAN CHOUDHURY, 
POLYDOR

Skavlan, while last Friday night they 
were lined up to become the first 
international artists to appear on 
leading Dutch TV show The Voice 
Of Holland.

Spotlight: Clare Maguire will perform 
at the Next Big Thing launch party

Big Thing for 2011: the event, which 
takes place in six London venues 
from February 4 to 13, will feature 
more than 100 artists this time, as 
well as a greater use of HMV’s 
digital capabilities. “Next Big 
Thing will show what HMV can 
do,” Legg explains.

For the moment Legg is keeping
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• Macnutt new head of Warner compilations

• Squeeze into the 100 Club with Fred Perry

• Bronfman Jr fails to quell EMI talk

e of TV appearances Universal leads the pack in a bumper year for digital format

Download albums come of 
age with landmark releases

l progress
A performance on Switzerland’s 

live lottery show Benissimo last 
Saturday was due to complete their 
first week of European activity and 
they will return to action on 
Thursday for Danish TV show Good 
Evening Denmark before playing 
Germany’s Wetten Dass...? this 
Saturday, followed by Ireland’s Late 
Late Show.

The new scale of their interna
tional ambitions is illustrated by the 
French trip, as Choudhury says they 
have never played a live show in the 
market during their entire career.

“Back For Good was the only hit 
they ever had there and that’s a real 
driver for them,” he says. “This is all 
about progress. They really want to 
push it. France is a real nemesis for 
them and they want to break that 
market desperately.”

It does appear they are making 
progress across the Channel, with 
their album showing up in iTunes 
France’s Top 10 at the end of last 
week, while on the main album 
charts they were tracking number 
one debuts in Germany, Austria and 
Switzerland, according to midweek 
figures. The final chart positions in 
these territories will be available this 
week, although there are already 
confirmed number ones in 
Denmark and Ireland, as the album 
was released in both countries at the 
same time as the UK.

Choudhury says the priority 
before Christmas is Europe, with 
promotion in other markets likely to 
figure in 2011. “We would like to 
look at other parts of the world - 
Latin America, Australasia, South 
East Asia are all opportunities - but 
it depends what the band want to 
do,” he adds.
paul@musicweek.com

Digital
By Ben Cardew

OFFICIAL CHARTS COMPANYmanag
ing director Martin Talbot believes an 
album could pass half a million digi
tal sales in the UK within the next 
year, after a couple of months in 
which the record for weekly digital 
sales has fallen twice.

In October Kings Of Leon’s 
Come Around Sundown (pictured) 
sold 49,156 digital copies in its first 
week, beating the record of 35,000 
set by Eminem’s Recovery in sum
mer. That record only lasted a 
month, however, with Take That 
rocketing past that total two weeks 
ago, selling 79,807 download copies 
of their new album Progress.

While Progress continues to sell 
well digitally - adding another 
12,500 downloads to its tally by the 
end of last Thursday - it is still some 
190,000 copies off the UK’s biggest
selling digital album, Kings Of 
Leon’s Only By the Night, which has 
sold some 285,000 downloads to 
date, from its 2.5m UK total.

“This has been a big growth year 
for digital albums,” Talbot explains 
of a period that has seen digital’s 
share of the albums market increase 
from 11.5% to 16.0%.

“There have been a constant run 
of landmarks being passed - the 
most prominent being Kings Of 
Leon passing the quarter-million 
mark. I personally don’t imagine it 
will be long for that record to reach 
half a million - possibly in the next 
12 months.”

r Next Big Thing 
quiet about who will play the event 
in 2011, although Clare Maguire, 
who performs at the launch event 
this Wednesday, will feature.

Legg explains that, while the fes
tival aims to show the best new 
bands, it is not limited by strict cri
teria, with Mystery Jets, whose 
debut album came out in 2006, 
playing the event in 2010.

To put together the bill this year, 
Legg and his team have been talking 
to labels, both major and indie, as 
well as live agents, to find their 
“runners and riders” for 2011. “The 
idea is to have a relationship ongo
ing [with agents],” Legg says, “so we 
can pitch artists for our festivals.”

Next Big Thing is supported by 
Ted Baker and Gaymers, with media 
partners Time Out and XFM.

Mills: ‘iTunes has been fantastic for us’
Beggars Group 
chairman 
Martin Mills 
says he would 
think twice 
about carrying 
on in the music 

business without iTunes, which has 
been “fantastic” for independent 
labels like his.

Mills joined Domino’s Lawrence 
Bell and Transgressive’s Toby 
Langley on Steve Lamacq’s 6 Music 
show last week, debating the state 
of the indie music scene in the cur
rent economic climate.

Mills, whose company has report
ed strong digital sales on many of 
its recent album releases, particu
larly in the US, was vocal in his sup
port for iTunes.

While indie labels have tradition
ally performed well in the digital 
sphere - recent AIM research sug
gested that some indies receive up to 
60% of their digital revenues from 
album sales - the list of top 10 selling 
digital albums in the UK consists 
entirely of major-label releases.

Talbot says this should not be a 
surprise as the biggest-selling 
albums overall tend to be the 

biggest-selling digital albums: seven 
of the top 10 digital albums are in 
the top 20 albums of the year to date, 
while five are in the top 10.

“For Take That, they sell a lot of 
digital albums because they sell a lot 
of albums,” Talbot says.

Nevertheless, he believes there are 
some artists who are more download 
friendly because of the make-up of 
their audience - Andre Rieu’s Moon
light Serenade album sold only 208 
digital albums out of its first-week 
total of 58,156, for example.

“As a rule of thumb, you will 
sell more digital albums if you are 
Kings Of Leon than Andre Rieu 
because of the nature of your audi
ence,” he explains.

“My nightmare scenario would be 
Steve Jobs giving up on iTunes 
because it has been fantastic for us 
as independent labels and a fantas
tic way of selling music,” he said.

“I’m sure he’s not going to give up 
on it, but that’s my nightmare. I’d 
think twice about carrying on if 
iTunes disappeared right now, 
because it’s just such a big part of 
our business.”

However, he acknowledged 
advances in digital technology have 
by no means been entirely positive 
for indie labels, with search engines 
making it easier than ever to find 
illegal content.

“You search for ‘Warpaint MP3’ on 
Google and you’ll find the first legal 
site on page three. That affects the 
majors as well as us.”

As well as strong digital album 
sales, recent weeks have seen some 
notable price cutting on the format: 
Amazon.co.uk offered Progress as a 
download for £3.99 in its first week 
and last week sold JLS’s Outta This 
World for the same price.

However, Talbot says this rela
tionship is more coincidental than 
causal. “Personally, I am not sure it 
is this that is driving digital 
albums,” he says. “It is people 
becoming more familiar with the 
experience of downloading music 
and the concept that you can down
load not just a track, but an album.”

The convenience of downloading 
- which has fuelled the boom in 
sales of single-track downloads - has 
also helped digital albums. Talbot 
cites sales of Jay-Z’s Black Album 
last week, after the album was played 
in full by Radio 1’s Zane Lowe last 
Tuesday as part of the Masterpieces 
series. As of last Wednesday night, 
the album had sold 600 downloads 
in the week out of a total of 857 
units, or 70% digital. The previous 
week, the album sold 358 copies, of 
which 103 were digital, or 29%.

“The message in here is that, just 
as digital allows for impulse pur
chase, this also applies to albums, 
when there is a focus on the specific 
releases themselves,” Talbot says.

A big winner in the format is 
Universal, with six of the major’s 
albums appearing among digital’s 
top 10 sellers. Universal’s new direc
tor of digital Paul Smernicki says 
that, while the major has been active 
in promoting the digital album and 
has changed the company’s infra
structure to bring physical and digi
tal sales into one commercial divi
sion, this dominance is more down 
to the strength of the music.

“We have got good repertoire,” 
he says. “You could have the best 
infrastructure and ideas but without 
the repertoire it doesn’t mean any
thing.”

Talbot is confident that sales of 
digital albums will continue to 
increase at a fair clip, as people 
become more accustomed to the 
experience of buying music online.

However, in contrast to the sin
gles market, where a rapid growth in 
single-track downloads has all but 
killed off the CD single, Talbot 
believes the CD album will continue 
to sell.

“CDs still account for more than 
four in every five albums sold,” he 
says. “And, while digital is growing 
fast, digital and physical are going to 
co-exist for some time.”
ben@musicweek.com

News in brief
• Apple has announced that in the 
week after their music became 
available for download via iTunes, 
The Beatles sold more than 2m 
tracks and 450,000 albums digitally. 
• Music Week Award-winning venue 
The Luminaire in north London is to 
close on December 31. Writing on 
the venue’s website, theluminaire 
.co.uk, the venue’s management 
say they have been running the 
venue as a “labour of love” but 
it now “makes no sense for us 
to continue”.

• MasterCard 
has renewed its 

i sponsorship of the 
Brit Awards for the 
next three years, up 
to and including

2013. MasterCard head of brand, 
sponsorship and digital marketing 
Shaun Springer (pictured) says, “The 
MasterCard commitment to The 
Brits is very special and an associa
tion we value highly. We hope our 
involvement brings more to the 
event than just title sponsorship.” 
• Take That’s Progress and Susan 
Boyle’s The Gift went on sale last 
Monday morning for just £1 on CD, 
to kick off Amazon.co.uk’s Black 
Friday Deal Week. The retailer would 
not say how many it sold for £1, but 
it did reveal that it took less than a 
minute for customers to purchase 
"all of the thousands of copies”.
• Ray Davies is to curate the 
Meltdown Festival at London’s 
Southbank Centre. The former Kinks 
frontman will be "artistic director” 
for the event, which takes place 
from June 10 to 19.
• French and Saunders are to 
make their radio presenting debut 
this Christmas on Radio 2. The pair 
will host three two-hour shows on 
Boxing Day, New Year’s Day and the 
New Year Bank Holiday (January 3).
• Classic Rock increased its circu
lation revenue by 25% and its 
advertising revenue by 55% over 
the past year, according to parent 
company Future Publishing. For the 
year to September 30, Future 
reported a 9% increase in adjusted 
pre-tax profits to £8.3m, despite 
revenue falling 1% to £151.5m.
• Warner Music UK has appointed 
Alex Macnutt to head of 
compilations.
• Gerald Newson was re-elected 
as a member of the PPL Performer 
Board and the main PPL Board at 
the fourth Annual Performer 
Meeting last week.
• North London music venue The 
Flowerpot, which was forced to 
leave its previous premises at the 
end of October, has found a new 
site at The Wheelbarrow pub on 
Camden High Street,
• NME won best magazine and 
digital publication of the year at 
the Record of the Day Awards 
last week, with the magazine’s 
Krissi Murison picking up editor of 
the year.
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• Radio 2 is full of Promise 

• Viewpoint: BBC’s Tim Davie on the timeless appeal of the charts 

• Radio 1 prepares for festive takeovers

TV Airplay chart Top 40

This Last Artist Title Label 
Wk

Movement of these people: Far East Movement 
climb two places to the top of the TV chart

1 3 FAR EAST MOVEMENT FEAT. CATARACS & DEV Like A G6/Interscope 547

2 1 RIHANNA OnlyGirl (InThe World)/ Def Jam 544

3 14 JLS Love You More / Epic 468

4 2 WILL.I.AM FEAT. NICKI MINAJ Check It Out/ Interscope 455

5 4 ALEXIS JORDAN Happiness / StarRoc/RocNation/Columbia 430

6 27 RIHANNA FEAT. DRAKE What’s My Name? / Def Jam 413

7 5 NELLY Just A Dream / Island 401

8 6 MIKE POSNER Cooler Than Me/ J 377

9 9 CEE-LO GREEN Forget You / Warner Brothers 366

10 7 KATY PERRY Firework/ Virgin 357

11 16 CHERYL COLE Promise This / Fascination 328

12 24 KATY B FEAT. MS DYNAMITE Lights On / Columbia 325

13 10 BRUNO MARS Just The Way You Are (Amazing) / Elektra/Atlantic 319

14 8 B.O.B FEAT. RIVERS CUOMO Magic / Rebel Rock Ent/Atlantic/Grand Hustle 315

15 25 NICOLE SCHERZINGER Poison / Interscope 307

16 11 WILLOW SMITHWhip My Hair/ Roc Nation/Sony 300

17 13 N-DUBZ Girls / AATW/Island 293

18 15 SWEDISH HOUSE MAFIA VS TINIE TEMPAH Miami 2 Ibiza/ Virgin 287

19 12 DUCK SAUCE Barbra Streisand / 3 Beat/AATW 284

20 20 PINK Raise Your Glass / LaFace 275

21 19 GYPTIAN Hold You / MoS/Levels Recordings 256

22 23 TAKE THATThe Flood/ Polydor 253

23 NEW ELLIE GOULDING Your Song/ Polydor 242

24 21 THE SATURDAYS FEAT. FLO-RIDA Higher/ Fascination/Geffen 236

25 26 MCFLY FEAT. TAIO CRUZ Shine A Light/ Island/Super 233

26 17 MY CHEMICAL ROMANCE Na Na Na (Na Na Na Na Na Na Na Na Na) / 143/Reprise 229

27 22 TINIE TEMPAH FEAT. ERIC TURNER Written In The Stars / Parlophone 214

28 18 EMINEM FEAT. LIL WAYNE No Love/ Interscope 206

29 28 JESSIE J Do It Like A Dude/ Island 196

30 38 TINCHY STRYDER FEAT. CHIPMUNK Game Over/ 4th & Broadway 189

31 30 DEVLIN FEAT. YASMIN Runaway/ Island 178

32 29 KINGS OF LEON Radioactive/ Hand Me Down 171

33 31 TIM BERG Seek Bromance (The Love You Seek) / Data/MoS 170

34 NEW BLACK EYED PEASThe Time (Dirty Bit) / Interscope 165

35 NEW OLLY MURS Thinking Of Me/ Epic/Syco 161

36 33 AFROJACK FEAT. EVA SIMONS Take Over Control/ MoS 160

37 NEW BEADY EYE Bring The Light/ Beady Eye 149

38 NEW BRUNO MARS Grenade / Elektra/Atlantic 148

39 NEW MY CHEMICAL ROMANCE Sing / 143/Reprise 145

40 RE EMINEM FEAT. RIHANNA Love The Way You Lie/ Interscope 140

TV airplay chart top 40 © Nielsen Music. Compiled from data gathered from last Sunday to 

Saturday. The TV airplay chart is currently based on plays on the following stations: 4Music, Bliss 

TV, Clubland TV, Channel AKA, Chart Show TV, DancenationTV, Flava, Kerrang! TV, Kiss TV, Lava TV, 

Magic TV, MTV Base, MTV Dance, MTV Hits, MTV1, MTV Rocks, NME TV, Q TV, Scuzz, Smash Hits TV, 

Starz, The Box, Vault, Viva, VH1

Twenty Bauer stations to support January broadcast

Big City to rule airwaves 
with Kings Of Leon concert
Radio

By Ben Cardew

UP TO 6.4M RADIO LISTENERS will 
tune in to a forthcoming Kings of 
Leon gig to be broadcast across the 
Big City stations in January, as 
owner Bauer Media shows off the 
strength of its local radio network.

The band’s gig, at Sheffield’s 
Motorpoint Arena on December 19, 
is being recorded by Bauer for 
broadcast on Sunday, January 9, 
as part of a night of special 
programming dedicated to the 
rock band.

Eighteen local radio stations in 
Bauer Media’s Big City Network, 
including Key 103, Radio City, 
Metro FM, Clyde1 and Cool FM, as 
well as two of Bauer Media’s 
national digital services, Q and 
Kerrang!, will carry the gig.

Bauer is expecting the concert to 
bring in an audience of 6.4m, which 
would put it among the UK biggest 
radio shows: Chris Evans’ Radio 2 
breakfast show, for example, posted 
an audience of 8.1m in the latest 
Rajar figures; while Radio 1’s Chris 
Moyles attracted 7.1m listeners.

Bauer Media group MD Dee 
Ford says the gig, which follows 
similar exclusive concerts recently 
broadcast across Bauer Media’s 
radio network including U2, Lily 
Allen and Rihanna, reflects the 
growing influence of Bauer’s radio 
operations in the UK.

“This is the fourth time in 15 
months we have been the go-to radio 
partner for world-class artists, a real 
reflection of how influential our 
radio brands are in reaching,

Media news in brief

• Twin B (pictured) will become 
BBC IXtra’s new breakfast host at 
on January 8, with Trevor Nelson 
moving to the 10am to 1pm slot 
and Gemma Cairney taking on

Special programming: Kings Of 
Leon’s gig will go on air in January

engaging and connecting with 
audiences,” she explains.

Meanwhile, Big City Network 
head of music Ric Blaxill, who cited 
raising the profile of Big City as one 
of his goals when he joined the 
network last year, says “the word is 
out” among labels as to what the 
network can offer.

“Earlier in the year Dee Ford and 
I did presentations to labels about 
how we can join the stations up,” he 
says. “The power of joining the Big 
City stations is being recognised and 
the proof of that is the calibre of acts 
we have had.”

To reflect the importance of the 
gig, Bauer has lined up an extensive 
schedule both before and after the 
December event. On-air promotion 
for the concert begins on Friday, 
December 3 with ticket compet
itions and playlist support for the 
band’s new single Pyro.

Promotional activity will 
continue the day after the gig, with 
the stations focusing on driving 
listeners to the January 9 broadcast.

Meanwhile, dedicated website 
www.ilovekingsofleonontheradio 
.com will provide listeners with 
details of competitions and how and 
where to tune into the broadcast.

On the day of the broadcast 
itself, activity kicks off with Stadium 
Stars 7@7, which features songs 
from stadium acts mixed in with vox 
pops featuring Kings Of Leon fans. 
At 8pm, the stations will air a special 
Kings Of Leon edition of 
entertainment news and music 
programme In:Demand featuring 
interviews with the band.

While the other activity will be 
simulcast, the network’s Scottish 
and English stations will produce 
their own version of In:Demand, 
with the English show presented by 
Alex and Lucy (who present 
In:Demand across England) and the 
Scottish version presented by 
In:Demand Scotland’s Romeo.

The night then climaxes with 
Kings Of Leon Live, featuring 
selected live tracks from the gig 
recorded in Sheffield.

Blaxill, who secured the 
broadcasting rights to the gig, 
says he is delighted to be able to 
offer such an exclusive to Big City 
listeners, adding, “It is really big 
news for us in terms of the kind 
of music we like. Kings Of Leon are 
a band that really resonate with 
our listeners.”
ben@musicweek.com

weekday afternoons. The changes 
mean that Ras Kwame, Rampage 
(Mike Anthony and Treble T) and 
Max will leave the station.
• Radio 1 and Chris Moyles’ agent 
both say there is no truth in stories 
that the DJ is leaving the station to 
work for Sirius Radio in New York. 
The stories follow a recent 
temporary falling out between the 
breakfast DJ and the BBC station 
over pay, as well as rumours - since 
denied - that he would be joining 
Capital when it goes nationwide 
next year. A Radio 1 spokesman 
says, “Chris is in contract with the 
BBC. He is only three months into his 
current contract and both Chris and 
Radio 1 are very happy,” while his

agent Vivienne Clore says there is no 
truth in the reports.
• Former GMG Radio CEO John 
Myers is returning to the radio 
industry as the chief executive of 
The Radio Academy, replacing 
Trevor Dann. Myers will take up the 
new post in April 2011. His 
responsibilities will include chairing 
the committees which run the 
association’s two major events, The 
Radio Festival and the Sony Radio 
Academy Awards.
• Several commercial radio groups 
are refusing to run an advert 
promoting DAB radio in the run-up 
to Christmas until the BBC and 
Government commit more funds to 
developing the platform.

http://www.musicweek.com
http://www.musicweek.com
http://www.ilovekingsofleonontheradio
mailto:ben@musicweek.com
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■ Audience increase
■ Audience increase +5O%

Radio playlists can now be found online at www.musicweek.com

Charts: colour code ■ Highest new entry 
■ Highest climber

Airplay analysis Alan Jones

Success for 
Your Song 
(and Elton’s) 
Significant increases in plays and tiny 
decreases in audience affect both 
Take That’s The Flood and JLS’ Love 
You More, with the result that the 
former spends its fourth straight 
week at number one, and the latter 
its third straight week at number two 
on the radio airplay chart. Take 
That’s eighth number one radio 
airplay hit despite failing to deliver 
their 12th number one sales hit, The 
Flood added 239 plays - to reach a 
new peak at 3,214 - last week, while 
suffering audience erosion of 0.35m. 
Increases elsewhere were wiped out 
by falls from 14 plays on both 
Radios 1 and 2, to 12 on the former 
and nine on the latter. Love You 
More had an even more impressive 
surge in plays, which increased by 
581 to 3,048, but overall audience 
for the track was off 0.48m week-on- 
week. Only one of the Beeb’s 
behemoths was to blame here - Radio 
1 remained high and steady, at 21 
plays but Radio 2 support for the track 
was down from 10 spins to seven.

Better Than Today, the third single 
from Kylie Minogue’s Aphrodite, got 
off to a slow start but has improved 
119-55-12 in the last fortnight, 
helping the single to enter the Top 
40 of the OCC sales chart. Better

Ellie Goulding’s success with Your Song 
also saw Elton John’s airplay increase

Than Today more than doubles its 
audience to 32.7m and ups its plays 
from 708 to 855 in the latest frame, 
with 18 spins from Radio 2 
delivering 72.92% of its audience, in 
the absence of any plays at all from 
Radio 1. The track has top tallies of 
34 plays apiece from 95.8 Capital 
FM and Imagine FM, and 33 from 
Kingdom FM.

The top two singles on the OCC 
sales chart are the star performers 
on airplay too, with The X Factor 
Finalists 2010’s Heroes catapulting 
701-18, with the biggest increase in 
audience of any track, while Ellie 
Goulding’s Your Song leaps 107-19, 
with the biggest increase in plays. 
David Bowie cover Heroes went from 
164 plays to 1,151 in the week, while 
increasing its audience fifteen fold. 
The Galaxy network was its most 
enthusiastic supporter, providing six 
of its nine biggest play tallies, 
including the week’s top 
contribution, 27 plays on Galaxy 
(Manchester). Elton John cover Your 
Song raced from 252 plays to 1,325 
plays and quadrupled its audience. 
The Heart network was responsible 
for 16 of its 20 top supporters, 
though 32 plays on Oxford’s Glide 
FM provided its high-tide mark.

Campaign focus

Former Pussycat Doll Kimberly

A video for the track reached 
number two on the MTV UK dance 
charts and earned Wyatt press 
support from NME, while remixes, 
including a Roksonix dubstep mix, 
were distributed to blogs.

PIAS Integral marketing manager 
Sean Mayo says, “The root of this 
project is the continual bridging of 
the gap between electronic/house 
music and pop.”

First full single Stars In Your Eyes 
will be released on January 10, 
coinciding with the return of the 
Sky TV talent show Got To Dance, 
on which Wyatt will be a guest
j udge. The track was serviced to
radio last week, while The Sun are

UK radio airplay chart Top 50
nielsen

Nielsen Music monitors the following stations 24 hours a day, seven days a week: 100.4 Smooth Radio (North West), 100-102 Real Radio (North East), 101-102 Touch FM Tamworth, 102.2 Smooth Radio (London), 102.4 Wish FM, 102.5 Radio Pembrokeshire, 103.4 The Beach, 103.4 Sun FM, 
104.7 Island FM, 105.4 Real Radio (North West), 105.7 Smooth Radio (West Midlands), 106 Jack FM Oxfordshire, 106.3 Bridge FM, 106.6 Smooth Radio (East Midlands), 107.4 Tower FM, 107.6 Juice FM — Liverpool, 107.7 Brunel FM, 107.7 Smooth Radio (North East), iXtra, 2BR, 6 Music, 95.8 
Capital FM, 96 Trent FM, 96.2 The Revolution, 96.3 Aire FM, 96.3 Rock Radio, 96.4 FM The Wave, 96.4 Eagle Radio, 96.9 Viking FM, 97.1 Radio Carmarthenshire, 97.5 Scarlet FM, Absolute Radio, Absolute Xtreme, Atlantic FM, BBC Radio 1, BBC Radio 2, BBC Radio 3, BBC Radio Cornwall, 
BBC Radio Devon, BBC Radio Essex, BBC Radio Leicester, BBC Radio Newcastle, BBC Radio Norfolk, BBC Radio Nottingham, BBC Radio Scotland, BBC Radio Swindon, BBC Radio Ulster, Beacon FM, CFM, Channel103, Chester’s Dee 106.3, Choice FM London, Citybeat 96.7fm, Clyde 1 FM, Clyde 
2, Cool FM, County Sound Radio 1156 Mw, Dearne FM, Downtown Radio, Dream 100 FM, Dream 107.7, Forth 2, Forth One, Galaxy Birmingham, Galaxy Manchester, Galaxy North East, Galaxy Scotland, Galaxy South Coast 103.2 FM, Galaxy Yorkshire, Gaydar Radio, Gold, Hallam FM, Heart 
Cambridgeshire, Heart Essex, Heart Home Counties, Heart 100.5 (South Devon), Heart West Midlands, Heart Wiltshire, Heart 102.4 (Norwich), Heart Sussex, Heart Gloucestershire,  Heart Kent, Heart East Midlands, Heart Thames Valley, Heart West Country, HeartLondon, Heart North West 
& Wales, Heart South Coast, Heart 96.4 (Torbay), Heart 97 (Plymouth), Heart 97.1 (Ipswich), Heat Radio, Imagine FM, Isle Of Wight Radio, Juice 107.2 (Brighton), KCFM, Kerrang! 105.2, Key 103, Kingdom FM, Kiss 100 FM, Kiss 101, Kiss 105/108, Leicester Sound, Lincs FM, Magic 105.4 FM, 
Magic 1170, Magic 1152 (Tyne & Wear), Magic 828, Magic 999, Manx, Mercia FM, Metro Radio, Mfr, Minster FM, Mix 96, Moray Firth Radio Am, Moray Firth Dab Service, Nation Radio, New 96.4 BRMB, NME Radio, Northsound 1, Northsound 2, Norwich 99.9, Oak FM (Loughborough), 
Palm 105.5, Peak FM, Pirate FM, Premier Christian Radio, Q102.9 FM, Radio City 96.7, Radio Wave 96.5, Ram FM, Real Radio Scotland, Real Radio Wales, Real Radio Yorkshire, Red Dragon FM, Rock FM, Signal One, South West Sound FM, Spire FM, Star Radio (Durham), Stray 97.2fm, Tay 
Am, Tay FM, Tfm, The Coast 106, The Bay (Lancs/Cumbria), The Breeze, The Hits Radio, The Pulse, U105, Trax FM, Wave 105 FM, West FM, West Sound Am, Wire 107.2, Wyvern, XFM 104.9, XFM Manchester

This Last Weeks Sales Artist Title Label Total Plays Total Aud %wk
week on chart chart plays %+or- Aud(m) +or-

1 1 8 6 TAKE THAT The Flood Polydor 3214 8.03 67.04 -0.52

2 2 8 3 JLS Love You More Epic 3048 23.55 65.48 -0.73

3 4 9 5 RIHANNA Only Girl (In The World) Def Jam 3063 11.3 55.12 -4.54

4 3 7 12 CEE-LO GREEN Forget You Warner Brothers 3358 -3.64 54.43 -12.74

3 7 6 8 KATY PERRY Firework Virgin 2756 15.85 53.43 6.1

6 5 12 14 BRUNO MARS Just The Way You Are (Amazing) Elektra/Atlantic 3302 -5.17 51.41 -4.26

3 8 7 13 MIKE POSNER Cooler Than MeJ 2214 -0.9 46.36 2.98

8 10 5 17 NELLY Just A Dream Island 1351 5.22 39.66 -4.66

3 13 4 15 MCFLY FEAT. TAIO CRUZ Shine A Light Island/Super 1552 12.06 37.22 16.17

10 6 8 19 CHERYL COLE Promise This Fascination 2315 -13.68 35.25 -32.61

11 11 5 18 PINK Raise Your Glass LaFace 2236 7.81 33.5 -5.9

12 NEW 1 40 KYLIE MINOGUE Better Than TodayParlophone 864 0 32.7 0

13 14 6 16 ALEXIS JORDAN Happiness StarRoc/RocNation/Columbia 1788 7.32 32.67 2.67

14 9 8 20 THE SATURDAYS FEAT. FLO-RIDA Higher Fascination/Geffen 1944 -6.09 30.97 -26.44

15 20 3 11 BLACK EYED PEAS The Time (Dirty Bit) Interscope 1066 15.49 30.81 28.37

16 36 3 FAR EAST MOVEMENT FEAT. CATARACS & DEV Like A G6 Interscope 758 120.99 30.41 64.02

17 12 2 MICHAEL JACKSON & AKON Hold My Hand Epic 662 44.23 30.31 -5.9

18 NEW X FACTOR FINALISTS 2010 Heroes Syco 1155 0 29.71 0

19 NEW 1 2 ELLIE GOULDING Your Song Polydor 1325 0 29.57 0

20 15 17 32 TAIO CRUZ Dynamite 4th & Broadway 1573 -10.32 26.29 -7.49

21 19 11 35 MICHAEL BUBLE Hollywood 143/Reprise 1476 -0.74 26.01 1.72

22 33 2 MANIC STREET PREACHERS Some Kind Of NothingnessColumbia 176 13.55 25.22 34.43

23 23 18 43 TRAVIE MCCOY FEAT. BRUNO MARS Billionaire Decaydance/Fueled By Ramen 1116 -7.92 24.46 4.71

24 RE TONE DAMLI Butterflies Mercury 57 0 23.29 0

25 16 16 50 KATY PERRY Teenage Dream Virgin 1438 -16.93 22.7 -15.93

26 21 15 23 TINIE TEMPAH FEAT. ERIC TURNER Written In The Stars Parlophone 919 -10.86 22.62 -4.19

27 29 14 45 LABRINTH Let The Sun Shine Syco 851 -6.69 22.47 8.13

28 NEW 1 4 OLLY MURS Thinking Of Me Epic/Syco 1244 0 22.47 0

29 17 26 LADY GAGA Alejandro Interscope 1111 -0.09 22.28 -13.78

30 NEW 1 CEE-LO GREEN It’s OK Warner Brothers 234 0 22.26 0

3 35 3 42 THE SCRIPT Nothing Phonogenic 1119 4.19 22.1 18.95

32 NEW 1 NICOLE SCHERZINGER Poison Interscope 795 0 21.94 0

33 18 28 74 KATY PERRY FEAT. SNOOP DOGG California Gurls Virgin 1080 -7.85 20.76 -18.84

1 50 2 90 KINGS OF LEON PyroHand Me Down 545 77.52 20.07 35.7

35 25 16 62 THE SCRIPT For The First Time (Times Are Hard) Phonogenic 1457 -13.27 19.98 -11.32

36 39 4 OMD Sister Marie Says 100 Percent 84 29.23 19.13 15.73

37 40 2 21 WESTLIFE SafeSyco 824 19.59 19.06 15.66

38 22 22 34 THE WANTED All Time Low Geffen 1070 -6.79 18.81 -19.75

39 49 5 9 ADELE Make You Feel My Love XL 867 4.71 18.63 23.71

40 27 3 KT TUNSTALL Fade Like A ShadowRelentless/Virgin 146 53.68 18.44 -14.67

41 NEW 1 33 USHER More LaFace 779 0 18.21 0

42 RE JOSH GROBAN Hidden Away 143/Reprise 63 0 18 0

43 31 18 52 USHER FEAT. PITBULL Dj Got Us Fallin’ In Love LaFace 833 -4.36 17.93 -6.81

44 NEW 1 41 DUFFY Well, Well, Well A&M 602 0 17.67 0

J 38 3 59 MY CHEMICAL ROMANCE Na Na Na (Na Na Na Na Na Na Na Na Na) 143/Reprise 178 0.56 17.65 5.31

46 26 21 36 EMINEM FEAT. RIHANNA Love The Way You LieInterscope 711 -23.88 17.15 -23.23

47 41 21 KYLIE MINOGUE All The Lovers Parlophone 727 -19.76 17.14 5.87

48 47 35 99 PLAN B She Said 679/Atlantic 1090 10.55 17.13 10.52

49 NEW 1 WILLOW SMITH Whip My HairRoc Nation/Sony 225 0 16.76 0

50 48 3 PARAMORE Playing God Fueled By Ramen 80 8.11 16.42 6.55

Pre-release Top 20

Wyatt has teamed up with PIAS 
to manage the UK rollout of her 
new music project, Her Majesty 
& The Wolves.

The leading independent is 
working closely with Wyatt’s US 
label Chime and Faux

hosting the video debut online. A 
second single will be released in 
March with the album to follow 
shortly after.

“We’re all really excited to be 
working on a project of this calibre 
and look forward to driving a

Entertainment on the release and 
has started the campaign with a 
free download of debut single 
Glaciers, made available this month 
from the official artist website 
hermajestyandthewolves.com.

successful campaign which Chime 
Entertainment,” says Mayo.

Wyatt was recently the featured 
vocalist on the Aggro Santos track 
Candy, which reached number five 
in the UK singles chart.

This week Artist Title Label Total audience (m)

1 FAR EAST MOVEMENT FEAT. CATARACS & DEV Like A G6 / Interscope 30.41

2 MANIC STREET PREACHERS Some Kind Of Nothingness / Columbia 25.22

3 CEE-LO GREENIt’s Ok/ Warner Brothers 22.26

4 NICOLE SCHERZINGERPoison / Interscope 21.94

5 KT TUNSTALLFade Like A Shadow / Relentless/Virgin 18.44

6 WILLOW SMITHWhip My Hair / Roc Nation/Sony 16.76

7 BRANDON FLOWERSOnly The Young / Vertigo 16.34

8 THE WANTEDLose My Mind / Geffen 15.15

9 CARO EMERALDRiviera Life / Dramatico 14.65

10 PLAN B Love Goes Down / 679/Atlantic 13.42

11 ALEXANDRA BURKEThe Silence / Syco 13.15

12 KATHERINE JENKINSTell Me I’m Not Dreaming / Warner Music Ent 12.49

13 KATY BLights On / Columbia 12.40

14 BIFFY CLYROBoom, Blast & Ruin / 14th Floor 12.20

15 CHASE & STATUS FEAT. TEMPA THypest Hype / Vertigo 11.81

16 AFROJACK FEAT. EVA SIMONSTake Over Control / MoS 11.16

17 TOM JONESDidn’t It Rain / Island 9.48

18 PET SHOP BOYSTogether / EMI 9.21

19 N-DUBZGirls/ AATW/Island 8.52

20 JOE MCELDERRYSomeone Wake Me Up / Syco 7.95

http://www.musicweek.com
http://www.musicweek.com
hermajestyandthewolves.com
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News live
Research reveals UK ticket prices vastly outstrip Consumer Price Index - but fans are happy

Cost of festivals set to rise further in 2011
Festivals

By Gordon Masson

THE RISE IN VAT coupled with a pro
posed hike in the PRS for Music tar
iff for live music could signal a fur
ther increase in festival ticket prices, 
despite research indicating that pro
moters have been consistently push
ing prices above the rate of inflation 
for the past decade.

According to a survey carried out 
on behalf of Virtual Festivals and the 
UK Festival Awards by Matt 
Brennan, a post-doctoral researcher 
in music at the University of 
Edinburgh, and Emma Webster, a 
PhD student in music at the 
University of Glasgow, ticket prices 
to the UK’s biggest festivals have 
vastly outstripped the Consumer 
Price Index in the past few years and 
are likely to do so again in 2011.

The UK Festival Market Report 
2010 (pictured) reveals the average 
price for tickets to this year’s largest 
18 summer gatherings was £152.

Goldsmith adamant over
charity gig photo tickets
THE THORNY ISSUE of secondary 
ticketing has been thrust back into 
the limelight after organisers of a 
charity fundraising concert warned 
those purchasing passes on the 
resale market that they will be 
refused entry to the show.

In a move similar to Glast
onbury Festival’s unique individual 
ticketing system, which sees the 
purchaser’s photo printed on their 
weekend pass, promoter Harvey 
Goldsmith is putting names on 
tickets to try to ensure only the 
original buyers can gain entry to his 
Concert for Killing Cancer.

Tickets for the January 13 gig at 
the HMV Hammersmith Apollo 
have been selling well, but despite 
still being available via official 
agent hmvtickets.com, the 
£49.50-£132 tickets are already 
appearing up on ticket exchange 
sites such as Viagogo and Seatwave 
for hugely inflated prices of up to 
£500 each.

“We are aware that tickets are 
now being offered via secondary 
ticket agencies,” says Goldsmith. 
“To avoid disappointment for gen
uine fans, we would like to reiterate 
that any tickets sold through 
reselling sites will not be accepted 
and anyone found to be reselling 
tickets will have them cancelled. We 
want any of the money raised to go 
directly to the charity and ensure 
that the fans pay the correct price.”

However, it 
would appear the 
cost to the average 
music fan is far higher, 
with survey respondents’ 
average outlay on provi
sions bought prior to the 
event averaging £83. The aver
age spend at those festivals was £128, 
excluding the cost of the ticket.

That puts the average spend per 
person at £363, perhaps pointing to 
additional revenue streams for festi
val organisers or ticketing operations 
to tap into, such as offers for camp
ing equipment or clothing.

Despite the high outlays, 62% of 
those quizzed believe ticket prices are 
right or great value for money, while 
38% think they are overpriced. But 
when it comes to where the money 
goes, 48% of festival-goers believe 
ticketing companies profit the most 
from booking fees, while 24% think 
it is the promoter who cashes in.

The survey states that a number 
of issues affect both the immediate 
and long-term future of the UK

Goldsmith says tickets will be 
printed with the name of the origi
nal purchaser embossed on them 
and everyone attending the 
show will be required to show pho
tographic ID or face being 
refused entry.

All the money raised from the 
concert will go to the Killing 
Cancer charity, which funds 
research into a little-known therapy 
that destroys cancer cells with a sin
gle treatment - Photo Dynamic 
Therapy. Organisers want the 
show to be a catalyst for an 
increase in public and corporate 
donations to speed the launch of 
other PDT trials.

Tickets have been limited to one 
transaction per household to a 
maximum of four tickets. If it is 
found that more than one transac
tion has been processed these will 
be cancelled and refunded without 
prior notification. Furthermore, 
the ticket purchaser must enter the 
event at the same time as any guests 
they have bought tickets for.

And in an attempt to dissuade 
punters from buying Killing 
Cancer concert tickets from resale 
operators, the promoter warns that 
buyers will only receive their tickets 
three days before the event, mean
ing anyone parting with cash 
through the secondary market 
might struggle to receive their 
goods in time for the gig. 

festival market, including 
Govemm ent policy, the PRS 

for Music tariff review, 
the health of the 
recording industry 
and the environment 

and green festivals.
Of the 3,067 festival-goers ques

tioned, 53% were female and 43% 
male; the average age was 31 and the 
average annual salary was £18,000. 
Some 26% of those surveyed have 
children, the average number of gigs 
attended per year was 10, while the 
average number of festivals attended 
per year was 2.1.

When it comes to the pulling 
power of events, 42% claimed a festi
val’s line-up is the main attraction, 
while 33% revealed that their main 
reason for attending was down to the 
great time they had at the same event 
previously. While promoters often 
talk about the value for money that 
festivals offer, only 4% of people who 
took part in the survey admitted to 
that being their top priority.

However, it would appear that 
the recession is indeed playing a role 
in deciding which festivals to attend, 
with the category of “competitively 
priced tickets” moving up in impor
tance over campsite organisation 
and scheduling.

While events such as Glaston
bury remain the Holy Grail for many 
music fans, the survey’s participants 
collectively claimed that a 12,000 
capacity event was the perfect size.

In addition, the survey found 
that early-bird tickets are now part of

Viagogo
Ticket resale price chart

Hitwise
Secondary ticketing chart

Tixdaq
Ticket sales quantity chart

pos event ave price (£) pos prev event pos prev event dates

1 LADY GAGA 195 1 1 TAKE THAT 1 NEW JUSTIN BIEBER 10

2 SADE 161 2 NEW JUSTIN BIEBER 2 2 KATY PERRY 12

3 JINGLE BELL BALL 148 3 6 JLS 3 12 JLS 22

4 ERIC CLAPTON 131 4 NEW IRON MAIDEN 4 8 X FACTOR FINALISTS 11

5 KYLIE MINOGUE 114 5 10 WESTLIFE 5 5 USHER 8

6 TAKE THAT 110 6 3 BON JOVI 6 3 DRAKE 6

7 ROXY MUSIC 106 7 2 KINGS OF LEON 7 13 WESTUFE 10

8 USHER 104 8 12 USHER 8 1 KINGS OF LEON 10

9 ELTON JOHN 96 9 4 JINGLE BELL BALL 9 17 THE SCRIPT 7

10 JUSTIN BIEBER 95 10 13 SIMPLY RED 10 NEW THE WANTED 8

11 BON JOVI 94 11 18 LADY GAGA 11 11 ARCADE FIRE 6

12 ROGER WATERS 93 12 NEW TINIE TEMPAH 12 9 BON JOVI 3

13 FOO FIGHTERS 88 13 9 THE WANTED 13 7 KYLIE MINOGUE 8

14 JOURNEY 77 14 5 KYLIE MINOGUE 14 18 SIMPLY RED 5

15 KINGS OF LEON 77 15 15 THE SCRIPT 15 20 VAMPIRE WEEKEND 7

16 JOHN LEGEND 76 16 19 ELTON JOHN 16 NEW SHAKIRA 1

17 NE-YO 75 17 NEW PLAN B 17 16 JAMES BLUNT 5

18 DRAKE 75 18 7 FOO FIGHTERS 18 NEW NE-YO 3

19 WESTLIFE 75 19 NEW YOU ME AT SIX 19 6 SIMPLY RED 6

20 JLS 71 20 NEW PETER ANDRE 20 NEW PRIMAL SCREAM 2

viagogo j; Experian Nitwit tixdaq.com

See more live charts at musicweek.com

Important factors for festival-goers (09/10)

the festival fan culture, with 32% of 
people buying their tickets the day 
they go on sale and 54% stating they 
buy their passes early.

With a nod to the future, a mas
sive 71% of respondents say they 
would be interested in using a system 
which would allow them to have 

What appeals most 
to festival-goers?

money loaded on to a card or wrist
band so they did not have to take 
cash to the event.

Indeed, asked what they would 
like to see more of to improve the fes
tival experience, fans gave the 
thumbs up to the cashless system 
idea, also mentioning more toilets, 
showers, phone chargers, cheaper 
beer, bouncy castles, sheepdog trials, 
speed dating and “no bloody flags”.

The full report is available via 
research@festivalawards.com
gordon@musicweek.com

Line-up 42%

Previous experience 33%

Local 7%

Friends are attending 7%

Heard a lot about it 6%

Value for money 4%i

http://www.musicweek.com
hmvtickets.com
tixdaq.com
musicweek.com
mailto:research@festivalawards.com
mailto:gordon@musicweek.com
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• The Beatles sell 2m tracks and 450,000 albums in their first week on iTunes

• Axl Rose sues Activision for $20m over alleged breach of contract for Guitar Hero III

• Sony brings its cloud-based music service Qriocity to PSP handheld consoles

News digital
Italian startup company thinks big with aim to become the ‘Shazam of lyrics’ Digital news in brief

MusiXMatch: as good as their words?
Services

By Eamonn Forde

LYRICS ARE AMONG THE MOST 
SEARCHED-FOR terms online but the 
industry is failing to fully monetise 
the demand.

This is the claim of Massimo 
Ciociola, the founder and CEO of 
MusiXMatch, a new company that 
aims to fill this gap by building a 
fully-licensed database of lyrics that 
other websites and mobile apps can 
plug into via its API.

“Lyrics are the top search term on 
Google,” claims Ciociola. “More than 
sex, more than football, more than 
MP3. This is pretty amazing. There 
are 300m visitors a month going to 
lyric sites.”

Beyond Gracenote, Ciociola 
believes that no other company is 
focusing on the global aggregation 
and distribution of lyrics online.

“Lyrics are a social music plug
in,” he argues, explaining that 
MusiXMatch has more than 300 
contributors, working on a crowd
sourced basis, transcribing, edit
ing and correcting lyrics in its 
database that now has more than 
5m sets of lyrics.

As it gears up for a full launch, 
MusiXMatch has just struck a global 
licensing deal with Sony/ATV and 
says it is in advanced talks with the

Viewpoint Lee Henshaw, founder, Silence Media

Silence Media founder Lee 
Henshaw explains how the UK 
music industry is leading the 
world in online marketing.

X X This was the year in advertis
" • ing that the British music 
industry did things very differently. 
By pioneering a media-buying model 
called cost per engagement (CPE), it 
disrupted the digital advertising 
industry, transforming video banner 
advertising from a peripheral brand
ing option into a rival to paid-for 
search. It abandoned reach for 
engagement and the whole of the 
entertainment industry took notice.

This story starts at the end of 
last year with the marketing depart
ments of three labels - XL, 

other major publishers and key inde
pendents.

The company matches the meta
data submitted by publishers to the 
5m+ lyrics on its database and pres
ents this to third parties as a white
label solution. Lyric searches can be 
treated by these third parties as a 
standalone proposition or as a “value 
add” on an existing music service.

In terms of revenue, 
MusiXMatch takes a cut of advertis
ing revenue or the retail cost of a pre
mium mobile app, which it then 
shares with the publishers.

MusiXMatch sits as a B2B 
provider and has built an open tech
nical platform for external compa
nies to connect into. It is planning to 
be embedded into existing music 
sites to broaden the range of services 
they present to their users, thereby 
increasing user engagement and

Infectious and Polydor - and their 
campaigns for (respectively) 
Basement Jaxx, The Temper Trap 
and La Roux. All three labels were 
interested in running video banner 
ads on premium websites but their 
terms were unusual.

They did not want to buy page 
impressions. They wanted to buy 
engagements. They defined an 
engagement as a fan rolling over a 
banner ad and expanding it following 
a three-second countdown.

Banner advertising was not 
bought this way a year ago. 
Websites expected advertisers to 
buy page impressions by the thou
sand - regardless of how that inven
tory performed. But these labels 
argued that the video in their ads 
was so good (La Roux performing I’m 
Not Your Toy acoustically, for exam
ple) it was appropriate for them to 
only pay websites who successfully 
matched their ads with fans who 
wanted to engage with them.

Fast-forward a year and that 
request has become standard prac
tice. Silence Media recently delivered 
its millionth engagement to the music 
industry and it is rare nowadays for a 
record label to buy page impressions 
for a banner ad campaign.

“If you want to deal with the likes 
of Spotify and Last.fm, for example, 
you need a very simple and scalable 
API to let them mesh their existing 
music catalogue with our lyrics cata
logue,” says Ciociola.

The biggest challenge facing the 
publishing industry is that the 
majority of lyric sites are unlicensed, 
with Ciociola estimating there are 
more than 80,000 active ones, the 
majority of which have no deals in 
place with rights holders.

This, he suggests, is more of a 
European phenomenon, as the US 
publishers have taken a tougher liti
gation approach to unlicensed sites.

He argues that by simplifying the 
licensing process, more services will 
feed into its database of lyrics and 
grow the market incrementally.

“We are trying to build an ecosys
tem in which all the legal and exist-

One of the first media owners to 
agree to work with CPE was Viacom, 
home to MTV and Nickelodeon. They 
were happy to sell engagements but 
warned they would pull a campaign 
if the engagement rates were low. It 
turned out that the music industry 
delivers the highest engagement 
rates in entertainment, which is why 
CPE works for websites. Viacom, for 
example, recently ran the largest 
music CPE campaign to date - for 
Justin Bieber - across Europe.

Today, CPE is working for every 
type of artist. It is used as a market 
research tool for new artists like 
Chapel Club and The Overtones and 
a way of reaching audiences for 
older artists like The Rolling Stones, 
Ray Davies and Status Quo.

The British music industry’s pio
neering work in CPE is the most 
important innovation in digital adver
tising since Google launched 
Adwords in 2000. The evidence for 
this lies in CPE’s growing popularity 
elsewhere. US labels are now trialing 
it, for example, and so are the film, 
TV and videogames industries.

The music industry is used to 
being the canary in the mineshaft 
because of our experience with 
piracy. This time round it is our 

ing sites are there,” explains Ciociola. 
“They can then go legit and benefit 
from our database and our system.”

He also suggests that by both sim
plifying rights clearances and 
improving the quality of the experi
ence unlicensed sites could, through 
the MusiXMatch API, move to a legal 
offering.

“The experience that most of 
these unlicensed sites are offering is 
pretty horrible,” he suggests. “We are 
not only offering [the unlicensed 
sites] the clearance of the lyrics, we 
are also offering them a better experi
ence, a better API and a much more 
scalable system that lets their users 
search for lyrics on our database.”

The company is working with 
Microsoft, which is beta testing the 
system to have the lyrics fed into its 
Windows Phone 7 operating system 
as well as the Zune market. It is also 
in talks with both mobile operators 
and handset manufacturers to offer 
the service to their customers.

Indeed, mobile is where 
MusiXMatch sees its biggest area of 
growth, particularly in Asia, and it 
has formatted how its lyrics are deliv
ered so they can be read properly on a 
mobile web browser or app.

“Lyrics are the missing piece of , 
the digital marketing terms of rights 
and copyright,” concludes Ciociola. 
“This is like a Shazam of lyrics.”
eamonn.forde@me.com

innovation in marketing that is 
being recognised.

So what next? How do we con
tinue to innovate in advertising to 
our advantage in 2011? We have to 
follow the fans and to do that we 
must bring the guiding principle of 
CPE - only paying for advertising 
that works - to pre-roll and mobile 
advertising.

Streaming video accounts for 
one-third of internet traffic. Pre-roll 
advertising is the best way of reach
ing this audience. But how do you 
measure if fans are engaging with 
your pre-rolls? One idea is to give 
them the option to close it.

The popularity of Apple’s mobile 
devices is well documented, but in 
two years’ time we will be shipping 
more smartphones than computers. 
We live in a country with 40% 3G 
penetration, one of the highest lev
els in Europe, making video mobile 
advertising a real opportunity for us.

The first industry to successfully 
bring CPE to mobile ads will be the 
one that delivers the most engaging 
creatives, for Apple’s operating 
system iOS and for Android, 
Symbian and BlackBerry too.

And the industry with the best 
chance of achieving this is ours.”

• Sales of digital music in Japan fell 
5% in volume to 334.3m and 4% in 
value ¥65bn (£487m) in the first nine 
months of the year, according to num
bers published by RIAJ.
• Spotify posted an operating loss of 
£16.4m for 2009. It had 7m users, of 
which 250,000 were subscribers. Ad 
sales equalled £4.51m while subscrip
tion income stood at £6.81m.
• Ticketmaster has added new social 
features, including Facebook integra
tion, to its website to help drive rec
ommendations and ticket sales.
• Satellite radio stations Sirius and 
XM are to merge in Canada, two years 
after they merged in the US. The 
merger is expected to happen in 
February 2011 and their combined 
audience will be 1.7m.
• We7 CEO Steve Purdham says that 
52% of all music listened to on the 
streaming service comes from the top 
100 acts. Around 22% of the site’s 
entire catalogue of 6.5m songs is 
played at least once a month.
• A study by Which? found the aver
age price for an album download on 
Amazon MP3 in the UK is £5.79 com
pared to £7.30 on iTunes and £7.55 on 
Sky Songs.
• CBS has named Matthew Hawn 
as VP of product at Last.fm. Formerly 
a Sony Music executive, Hawn will 
be based at the music service’s 
London office.

• Mobile Roadie’s official 
Take That app (left) 
was downloaded more 
than 100,000 times in 
its first week.
• Mobile operator 
Vodafone has launched 
new music download 

packs that offer customers 
four-song packs for £2.50 and 25- 
song packs 
for £10.
• Rock band Funeral For A Friend 
have partnered with PledgeMusic to 
raise funds for their next album.

New services
• Amazon MP3 has launched a new 
gifting feature, allowing users to buy 
tracks for friends, who will receive a 
download link. They can choose to 
exchange the music for Amazon 
vouchers.
•  is a new mem- 
bers-only online store from Sony 
Music, selling CDs, boxed sets and 
merchandise. It will run a “Daily Deal”” 
and other limited discount offerings.

PopMarket.com

Apps round-up
• Pure (iPhone/iPad - £2.99), from 
the digital radio manufacturer, gives 
users access to its online radio por
tal Lounge. It offers a “listen again” 
feature and lets users share 
favourite stations.
• SouljaWorld (iPhone - free), from 
Soulja Boy, sits somewhere between 
Foursquare and Facebook Places. It is 
based on social locations and also 
offers virtual tattoos.

http://www.musicweek.com
http://www.musicweek.com
mailto:eamonn.forde@me.com
PopMarket.com
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News publishing

Just Isn’t Music signs Floating Points to tap into sync-composition deals Publishers benefit as

Sync strategy floats JIM’s boat Brands go
Signings

By Charlotte Otter

NINJA TUNE’S PUBLISHING OUTFIT 
Just Isn’t Music is looking to tap 
into the classical and jazz 
background of its newest signing 
Floating Points in a bid to encourage 
the artist to create bespoke 
compositions for use in syncs.

The move follows the company 
signing a worldwide publishing 
deal with the artist - otherwise 
known as Sam Shepherd - who the 
company says is part of the leftfield 
dance resurgence taking place 
across the country.

JIM has already had success in 
pitching its artists for specific briefs, 
most notably with Amon Tobin, who 
composed the entire score for the 
third game in the Xbox series 
Splinter Cell - Chaos Theory.

The publisher is hoping for 
similar success with Shepherd and 
has encouraged him to explore the 
live side of his recordings.

This, according to JIM’s Adrian 
Kemp, will see the company setting 
up the DJ with orchestras and live 
bands, as well as supporting 
Shepherd “in whichever area he 
chooses to lend his hand to”,

Console man: JIM’s Amon Tobin 
composed the score for an Xbox game

pitching the musician as an artist to 
hire for film, advertising and 
gaming agencies.

“At the end of the day, this was 
one of the main 
reasons why we 
signed him and 
he signed with us, 
as we are in a 
special position 
within the 
industry where 
we can help that 
happen,” Kemp 
says, adding the 
publisher fought off competition 
from majors to secure the singer to 
its stable.

“Sam represents a 
massive talent to us, 

as he can turn his hand 
to any genre. He is 

ideal for the bespoke 
composition market...”

ADRIAN KEMP

“Sam represents a massive talent 
to us, as he can turn his hand to any 
genre, and is not confined in this 
respect as a lot of musicians are. We 

know he is keen 
to do more things 
like orchestral 
scoring and 
working with live 
bands so we will 
make that 
happen - and in 
that respect he 
is ideal for 
the bespoke 

composition market.”
Although the publisher tends to 

try and sign artists to its roster who 

are also signed to Ninja Tunes for 
records, Shepherd is one of a 
handful of performers who does 
not have a long-term record 
contract with the indie label, 
despite contributing to tracks 
released as part of Ninja’s 
20th anniversary celebrations 
earlier this year.

“It does make things a lot easier 
from a sync and licensing point of 
view if we do take on artists who are 
also Ninja artists,” notes Kemp. 
“However, our job is not to squeeze 
every last breath out of performers 
and we are sensitive to artists who 
may have got burned on 360° type 
deals in the past.”

Kemp adds although the 
publisher will not actively introduce 
Shepherd to other artists from the 
Ninja roster, he would not be 
surprised if collaborations occurred 
at a later date.

“He does share certain creative 
genes with other artists from the Just 
Isn’t Music and Ninja roster and 
collaborations tend to happen quite 
naturally rather than what would 
happen, for example, at a major - 
where two people are put together to 
create a pop hit. We will just have to 
see what happens.” 
charlotte@musicweek.com

Syncs
By Charlotte Otter

PUBLISHERS HAVE BEEN PROFITING 
from an unexpected windfall in 
syncs over the past year thanks to a 
rise in the number of re-records used 
in UK advertising campaigns.

The latest wave of commercials 
featuring covers of classic tracks 
includes the recent T-Mobile flash 
mob campaign, which finds a cast of 
actors singing along to eight songs by 
popular artists at Heathrow airport; 
Kronenbourg - which features 
Motorhead performing a stripped
down version of their hit Ace of 
Spades; and John Lewis’ Christmas 
advert (pictured), which stars Ellie 
Goulding’s cover of Elton John and 
Bernie Taupin’s classic Your Song.

Earlier this year the department 
store also pushed Billy Joel back into 
the charts after his song She’s 
Always A Woman was covered by 
Guillemots frontman Fyfe 
Dangerfield, while singer Khaki 
King covered The Cure’s Close To 
Me for a Nivea Q10 advert.

One of the independent 
publishers reaping the rewards from 
this craze in the advertising world is 
Perfect Songs - the company

Sync survey October 2010 by Chas de Whalley

Data compiled by Chas de Whalley (c.dewhalley@btopenworld.com)

PRODUCT/BRAND TITLE COMPOSER PUBLISHER PERFORMER RECORD CO. AD AGENCY SUPERVISOR

Argos White Christmas Berlin Warner/Chappell FaithSFX Adamson Wolfe CHI & Partners Band And Brand Ass

Baileys Irish Cream Girls and Boys In Love Wheeler, Gorbutt, Clark, Waller cc The Rumble Strips Island BBH Black Sheep

BT Vision Windmills Of Your Mind Bergman, Bergman, LeGrand EMI Noel Harrison MGM, Los Angeles AMV BBDO AMV BBDO, Soundtree

Cadbury’s Fingers The Fifth Garrett BMG David Garrett Decca Adam and Eve MPM London

Cadbury’s Bliss Chanson D’Amour Shanklin Carlin Manhattan Transfer Atlantic Fallon n/a

Comfort Place Your Hands Stringer, Bessant, Greensmith, House Warner/Chappell Ukelele Orchestra Of GB Felt Music Ogilvy Mather Felt Music

Confused.com Somebody To Love Mercury EMI Louise Dearman n/a Confused.com Torchlight

Converse The Number Song Davis Universal DJ Shadow Universal Sapient Nitro n/a

GHD Lucky You Sheffield, Chiotellis Kobalt Le Rev Two Black Cats RKCR/Y&R RKCR/Y&R

HP ePrint Brand New Key Safka EMI Melanie Sony Goodby, Silverstein & Partners n/a

HSBC South American Way McHugh, Dubin Warner/Chappell, Carlin, EMI Carmen Miranda Geffen JWT Jeff Wayne

Kronenbourg 1664 Ace Of Spades Clarke, Kilminster, Taylor EMI Motörhead Motor Music BBH FRUKT Communications

M&Co Upside Down Faith, Humble, Jorgensen, Love Reverb, Global Talent, Universal, cc Paloma Faith Epic Living Room n/a

M&S Christmas You Should Be Dancing Gibb, Gibb, Gibb Warner/Chappell, Universal The Bee Gees Warner RKCR/Y&R The Sync Agency

McDonald’s Unsquare Dance Brubeck Valentine Dave Brubeck Quartet Valentine Music Leo Burnett The Sync Agency

New Look Suicide Blonde Farriss, Hutchence Warner/Chappell INXS Warner/Chappell Mood Media Mood Media

Sainsbury’s On The Rebound Cramer, Flamingo Sony/ATV Floyd Cramer Sony AMV/BBDO n/a

Vauxhall Meriva To Be OK Michaelson Cabin 24 Ingrid Michaelson Cabin 24 Amsterdam Worlwide n/a

Very.co.uk Bert's Apple Crumble Hadfield Universal The Quik Decca VCCP n/a

Volkswagen Polo Don’t Stop Smith, Jackson Westbury Music Roc Cft. Oh No & Pox Dog Stones Throw DDB London Soundtree / Westbury

http://www.musicweek.com
mailto:charlotte@musicweek.com
mailto:c.dewhalley@btopenworld.com
Confused.com
Confused.com
Very.co.uk
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• OMD inks deal with BMG

• Viewpoint: Olé’s John Anderson on the future of syncs

• EMI signs Don Omar

; cover songs are all the rage in TV advertising campaigns

wild for re-recorded tracks

represents Mark Morrison’s Return 
Of The Mac, which was used in the 
T-Mobile campaign.

Managing director Jonathan 
Monjack believes the current 
popularity for re-records is fuelled 
by a desire by agencies and brands 
to cut costs, coupled with the 
difficulties which can be 
encountered when securing a 
licence for both recording and 
publishing rights.

“You normally pay the same for 
publishing as you do a master 
recording - and it may not always 
be commercially viable for an ad 
company or brand, especially a 
small one, to do both,” he explains.

Warner Music Group European 
SVP sync and licensing Jim Reid,

however, disagrees explaining he 
does not believe agencies are 
desperate to cut costs.

Instead, he says the past year has 
seen an increase of the use of re
records in adverts as they often best 
fit the ad agency’s brief.

“I don’t think agencies use re
records out of financial necessity,” 
he notes. “Rather, when they are 
carried out it is more out of 
necessity with the creative 
execution. We do find that a lot of 
brands and agencies still really want 
the original master because of the 
benefits that track can give. 
However, it doesn’t always fit 
within a brief.”

EMI Music Publishing senior 
sales manager Nick Oakes says

agencies are keen to use tracks that will 
give them a unique commercial edge 
over their competitors, establishing a 
song as “theirs”, be it through the use 
of re-records, or simply unearthing a 
classic track which has been forgotten and 
making it relevant to a new generation.

“Brands like John Lewis and 
T-Mobile have created this reputation 
whereby their adverts are expected to be 
extremely unique and different from the 
current trends. In this respect re-records 
are a great way of bringing something 
familiar and classic to an audience but 
with a unique twist,” he notes.

Reid adds that, like all trends, the 
current fad for re-records will have to 
end at some point - and points to the 
craze for using folk music in adverts 
two years ago as an example. “At the 
moment it seems like re-records are 
having their day, but it will move on 
again as soon as one forward-thinking 
brand hits upon the next thing.”

By contrast, Universal Music 
Publishing UK head of film, TV and 
media Barbara Zamoyska is certain 
that the popularity of re-records is far 
from over. “I don’t think we’ve seen the 
last of it,” she says. “The way advertisers 
are looking at things at the moment [re
records] are certainly something that is 
going to be around for a while.” 
charlotte@musicweek.com

Hark! The Crosby beatbox sings
Bing Crosby

THIS YEAR’S TIDE of seasonal TV ads 
marking the countdown to Christmas 
has arrived. In October Argos 
claimed the honour of being the first 
big high-street name to go on screen 
with a film featuring snow and fir 
trees. This Bing Crosby Show spoof 
features the crooner giving a hip-hop 
performance of his Warner/Chappell 
classic White Christmas, courtesy of 
human beatboxer FaithSFX and some 
seamless special effects. It was 
hatched by agency Chi and Partners 
and music supervisor Band and 
Brand Association, a pairing which 
has delivered some of the crazier ad 
concepts over the last 18 months.

Rather more straightforward 
visually, is a series of clips with a 
party frock theme upon which ladies 
fashion outlets are obviously pinning

their Christmas hopes. The New Look 
chain, for one, has adopted INXS’s 
1990 Warner/Chappell-controlled 
top 20 hit Suicide Blonde to promote 
a nationwide 20%-off discount offer.

Then there is newcomer M&Co 
which has used Paloma Faith’s 
Upside Down - a copyright shared 
between Reverb, Global Talent and 
Universal - to support a partywear 
spot filmed against the Manhattan 
skyline. This also provides the Sony- 
signed singer/songwriter with her 
second sync for the same song - the 
first back in April 2009 when it was 
licensed for a Sony Cybershot digital 
camera ad.

Fellow web-based competitor 
Very.co.uk marks its second year in 
the Christmas commercial arena with 
its No Ordinary Department Store 
execution, which recalls TV presenters 
Fearne Cotton and Holly Willoughby 
and harnesses northern soul 
instrumental Bert’s Apple Crumble, 
as recorded for Decca’s Deram label 
by Southampton mod band The 
Quik in 1967.

But if there is one player in this 
cut-throat sector which has 
consistently set the standard to which 
all others aspire, it has to be Marks &

Spencer. This Christmas the retailer 
has arguably surpassed itself by hiring 
Peter Kay to lead a cast of celebrities 
including Dannii Minogue, Jamie 
Redknapp and, of course, Twiggy in a 
tour de force built upon the Bee 
Gees’ 1976 top five hit You Should 
Be Dancing - jointly controlled by 
Universal and Warner/Chappell - 
which looks more like a tongue-in- 
cheek Children In Need film than it 
does a commercial.

At the other end of the dance 
spectrum comes the latest 
Volkswagen Polo ad. Without a car in 
sight, it focuses entirely on 
breathtaking choreography by world 
tango champions Gaspar Godoy and 
Manuela Rossi. It also marks the 
return to the small screen of one-time 
promo maker and subsequent Sexy 
Beast director Jonathan Glazer. The 
artistic clip, entitled Last Tango In 
Compton, was shot to 2005 track 
Don’t Stop by Californian rap artists 
Roc ‘C’ feat Oh No & Pox Dog on 
Stones Throw Records. All publishing 
and master rights to this tough title 
are held by independent Westbury 
Music, which also played a 
supervision role in tandem with 
soundtrack specialist Soundtree.

music promotion software

Promote and 
distribute 
your music.
Fast. Easy. Online.
¡Pool is the world's leading software 
for online music promotion and digital 

business-to-business distribution.

• Make your music available to media 

and business partners around the 

world. It's fast, easy and economical.

• Cut your promotional and B2B 

distribution costs. Extend your reach.

• Protect your music from unauthorized 

distribution with our robust and 

cutting-edge watermark technology.

Over 150 ¡Pool customers, including:

ROADRUNNER

WARNER MUSIC GROUP 
GERMANY

Finnland International

Benelux

Get a 5% discount on your first three 

months! Just enter promotion code 
NB3TZ6 when ordering at 

http://iPool.info/pricing/en

Contact us to learn more:

http://iPool.info • contact@iPool.info 
Phone: +49 421 1676 4840

http://www.musicweek.com
http://www.musicweek.com
mailto:charlotte@musicweek.com
Very.co.uk
http://iPool.info/pricing/en
http://iPool.info


12 Music Week 04.12.10 www.musicweek.com

News diary
ON THE WEB 

THIS WEEK Dude gives Jessie her big break
AMAZON’S BLACK FRIDAY BRINGS 
PROGRESS FOR £1
Musolen: “These deals benefit no
one and simply add to the general 
perception that music is cheap and 
should be either free or given away 
with some other product. While 
Rome burns we sit and watch.”

BEATLES MAKE CHART IMPACT 
AFTER ITUNES DEAL
Tom K White: “Whether or not The 
Beatles are still relevant today is 
still up for debate, but the 
Gallagher brothers certainly seem 
to think so. Even if they are never 
singles chart stars again, their 
albums will sell consistently for the 
next 50 years and beyond.”

COMMERCIAL RADIO GROUPS 
BOYCOTT DAB ADS
Radio Gaga: “I can’t help feeling 
this is a touch petty. If DAB is to 
succeed it needs all the support it 
can get. The BBC is doing its bit - 
some would say far more - now 
what about commercial radio?”

TAKE THAT LEAD BOY 
BAND CHARGE
A man not a boy: “It’s late 2010 
and we’re still talking about boy 
bands. Heaven help us. What has 
happened to music?”

SSY

JESSIE J

digital 
which

release, j 
coincided I

WITH AN APPEARANCE ON 
Later... with Jools Holland under 
her belt and a headline show at 
London’s Scala already sold out, 
Jessie J is fast shaping up as one of 
the hottest prospects for 2011.

The Essex-born talent has 
spent the better part of 
three years honing her 
identity and sound, writ
ing hits for Miley 
Cyrus and Alicia Keys 
along the way.

Now, with her 
debut single Do It 
Like A Dude, she is 
on the way to achievin 
the success for which 
she has long been 
tipped. The track 
was yesterday 
(Sunday) challeng
ing for a top 30 
place following its j 

with the song hitting 
the C-list at Radio 1.

Island marketing manager 
Tom March says the momentum 
behind J is at fever pitch.

“Normally you spend your life try
ing to create everything that Jessie 
has done herself. The buzz is just 
phenomenal; it couldn’t be hot
ter,” he says.

March says tickets for J’s head-
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line show at the Scala next month 
sold out in just two hours and 
demand is such that the gig could 
comfortably have been upgraded 
to larger London venue Koko.

Do It Like a Dude, which 
racked up 2m views on YouTube 
within a week of hitting the web, 
will take Jessie J into the new year, 
with a second single, Price Tag, to 
precede album Who You Are on 
March 14.

Despite signing her deal with 
Jason Flom at Universal Republic 
in the US, Island will drive the 
global campaign from the UK, 
before launching the project 
Stateside in the new year.

Last week saw the beginning of 
a new online TV show for the ris
ing star called Dare Jessie J, a 12- 
part series that airs on Myspace in 
which she performs dares set by 
her fans and celebrity friends.

“I’ve never worked with any
thing that feels so naturally hot,” 
says March. “She is a British artist 
who can compete on a level play
ing field with the Beyonces and 
Pinks.”

Do It Like A Dude will be 
released physically on January 3.

Stuart Clarke

Dooley’s Diary

Gorillaz 
remain 
sketchy over 
their new 
album

GORILLAZ ARE A BAND who are 
never short on innovation: from pack
aging computer games with their 
CDs to, er, not actually existing, they 
have always led the pack. And now it 
would appear the band are planning 
new ways of distributing their music. 
Dooley spoke to the band’s manager 
Chris Morrison last week about 
reports that the band have readied a 
new album for release, leading 
Morrison to declare, “It depends how 
you classify an album, but there is 
the distinct possibility that there will 
be some music out before Christmas, 
in its most basic form.” Interesting. 
“We are working out what that will 
be and how it will be constructed 
and what the approach to distribut
ing it will be,” he added mysteriously. 
“I think it will be in stages, but I don’t 
really want to go any further than 
that at the moment because we are 
still working out the details.” The 
mind, truly, boggles ... The great and 
the good were out in force as MBC 
PR celebrated its 10th anniversary 
at The Ivy club in 
London last week.
Members of the Pet 
Shop Boys, Depeche 
Mode and the 
Wainwrights mingled 
with artist managers, 
label staff and media 
to celebrate the mile
stone, before departing en masse to 
catch the first London show for one 
of MBC’s latest clients, Miles Kane, 

across town at Water Rats. The pre
vious night Rufus Wainwright head
lined a sold-out Royal Albert Hall 
show, where he dedicated a song, 
You Made Me Love You, to MBC co
founder Barbara Charone. Charone 
and fellow co-founder Moira Bellas 
are pictured below 
with Rufus 
Wainwright...
“People’s tenor” 
Alfie Boe officially 
signed to Decca 
last week and in 
the label’s inim
itable style they took him back 
home to Blackpool - and in particular 
the world-famous Ballroom - to seal 
the deal. Here we see Boe with 
Decca MD Mark Wilkinson putting 
pen to paper in the Ballroom, just 
before the two embraced in a pas
sionate tango. And why Blackpool, 
you ask? Well, it was in that city that 
Boe was discovered by a customer 
while working as an apprentice car 
mechanic, putting him on the route 

to a Decca 
dream. Perusing 
the latest edition 
of Q, we see that 
Dave Grohl has 
reunited with 
Nevermind pro
ducer Butch Vig 
and Nirvana 

bassist Krist Novoselic on the new 
Foo Fighters album. All well and 
good, you might think, only for Grohl 

to compare the experience to, “Not 
unlike going back and fucking a girl
friend you had 20 years ago. It can 
either be really good or a total fuck
ing disaster.” Errr lovely. Mind you, we 
prefer that to Jay Kay’s elaborate 
tale of spending the night with “two 

delightful young ladies” in Sao 
Paolo, related in 
the same issue. 
Asked if he felt 
under pressure to 
perform under the 
circumstances, the 
Jamiroquai singer 
replied, charmingly.

“You wouldn’t expect a tiger not to 
attack a deer would you? Therefore 
you wouldn’t expect me not to say 
‘Yes, I’ll roger the pair of you.’” No, Jay, 
we wouldn’t. Of course not. Our 
warmest congratulations go out to 
Warner head of communications 
James Steven, who is set to tie the 
knot this week, with the happy cou
ple spending their 
honeymoon exploring 
South Africa’s garden 
route. Upping the 
ante on James, how
ever, is OCC licensing 
guru Phil Matcham,
whose wife Emily recently gave birth 
to their first child, Freddie, at 8lbs 
4oz. Rather than the traditional 
claims that the lad is going to cap
tain England/eradicate global pover
ty, the OCC claims we have another 
chart expert in the making. But then 

they would, wouldn’t they?... The 
lovely folk down at Virgin got togeth
er last week to celebrate Professor 
Green’s new album Alive Till I’m Dead 
going gold and even managed to 
take time out to pose for a picture. 
Dooley was quietly impressed: not 
only does the entire team have their 
eyes open (a rare feat when cham
pagne is involved) but for such a 
hardworking and dedicated bunch 
they all look remarkably fresh
faced. We wonder what their beauty 
secrets are. Pictured (l-r) Simon 
Burke Kennedy, Ged Malone (both 
management), Stella Fabinyi, Paul 
Guimaraes, Phoebe Sinclair (all 
Virgin), Professor Green, Shabs 
Jobanputra, Glyn Atkins, Gillian Fleet, 
Olly Rice, Katie Torrie, Manish Arora, 
Rob Clark (all Virgin). Which solo act 
has been giving his label a headache 
after refusing to promote the big
budget album he recently complet
ed? His primary concern seems to be 

that he “just does
n't like it” any
more, despite 
growing support 
at radio. And 
finally it might be 
2010 but take a 

look at the songwriting credits on 
this week’s top 10 singles chart and 
you could imagine it’s really 1973 
with songs by David Bowie, Elton 
John and Bob Dylan all making the 
grade. The bleeding edge of UK 
music, we swear.

http://www.musicweek.com
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VARIOUS RESULTS
In our latest feature in conjunction with ESP we reveal what type of releases record companies 
are spending their TV ad budgets on and investigate the impact the campaigns are making

Media advertising
By Charlotte Otter

MAJOR RECORD LABELS HAVE BEGUN to invest more 
heavily in the TV promotion of long-standing music 
compilation albums series - banking on consumer loyal
ty towards the brands to push them up the charts.

Household names including the perennial Now! 
series and releases from leading compilation operators 
such as Ministry of Sound had some of the largest TV 
advertising budgets in the third quarter of the year, 
according to research compiled on the marketing per
formances of TV-advertised albums by media trend ana
lysts ESP.

By cross-referencing OCC sales data and BARB view
ing figures via its own bespoke system, the company 
found half of the most heavily-promoted records on UK 
screens in the last quarter were compilations - double 
the amount appearing over the same period last year.

ESP marketing director Steve Chapman notes that 
the past few years has seen major labels rein in their TV 
advertising budgets. However, their investment in com
pilations is increasing - but only in those that have a 
proven track record of selling well and he points out that 
the majority of the 10 compilations backed with the 
biggest TV ad spends in Q3 are established brands

This, he says, can be attributed to two factors: con
sumer loyalty to recognisable brands and the nature of 
compilations as a format. He believes the rise in big
budget compilations in the TV-advertised album sector 
reflects a move to engage a younger demographic, with 
heavier advertising on ‘youth’ channels including 
Channel 4, Five and multi-channel.

“As more uncertainty grows in the industry and 
tried-and-tested marketing methods stop working as 
effectively, labels are beginning to stick to promoting 
releases they know will do well, rather than taking a risk 
on an unknown entity,” says Chapman. “The emphasis 
on spend on Channel 4, Five and multi-channel could be 
due to the fact they are aiming at a youth market cou
pled with cheaper advertising rates on those channels.”

As advertising budgets for established compilation 
brands stay strong, comparison of year-on-year figures 
for major labels and Ministry of Sound’s TV advertising

spend over the last quarter reveals all bar Universal have 
increased their promotional budgets between July and 
October 2010 - a surprise move considering an overall 
year-on-year fall in investment.

Universal’s TV advertising spend was down by 
52.68% year-on-year during Q3 - a far more severe 
decline in spend than that of the sector as a whole 
throughout the year.

When the recent drop in Universal’s advertising 
budget is compared to 2010 to date as a whole, 
Chapman suggests it shows the company is struggling to 
make TV advertising pay dividends.

“Universal is doing things differently to the other 
major labels, and it is doing it in an expensive way. 
Although the company has cut back on its TV spend by 
more than 21% for the year to date, they are cutting 
down on spending on cheap channels such as Five and 
multi-channel and upping their spend on expensive slots 
on ITV and ITVB [formerly GMTV],” he explains.

As part of its analysis of the quarter ESP also exam
ined the role of TV advertising in the promotion of this 
year’s Barclaycard Music Prize-nominated artists. The 
company found The xx were the most successful band in 
terms of helping to increase sales of their debut album xx 
via TV advertising - with marketing of the band’s set 
focusing primarily on Channel 4 and Channel 4 Digital.

The push to promote the event’s winners on TV 
began in July, just after the group were announced as 
contenders for the Mercury crown. £110,000 in TV 
advertising campaign money was transformed into 
£250,000 worth of albums sales in the run-up to the 
award ceremony and the weeks following it.

In comparison, although Mumford & Sons and 
Dizzee Rascal’s albums both saw an uplift in sales fol
lowing their nominations, Chapman says their TV adver
tising campaigns did not radically contribute to the rise 
due to the longevity of both TV campaigns prior to their 
Mercury nods.

“If you look at the life cycle of Dizzee Rascal, he man
aged to sell 160,000 units without any TV airtime. With 
Mumford & Sons, although their nomination helped to 
boost their sales it was only marginally, as they were suc
cessful already,” says Chapman. He adds that both acts 
also had lengthy TV campaigns long before their 
Mercury nominations.

“It could be argued that their nominations only 
helped to generate an extra 20,000 units - which isn’t 
actually groundbreaking,” he adds.

All the nominated acts also concentrated their adver
tising spend on the Channel 4 group (55% of spend) and 
Five (11%) - with the majority avoiding the expensive 
slots on terrestrial channel ITV and ITVB.

Elsewhere, the quarter found Five continue to profit 
from a rise in investment from major record labels more 
than the other terrestrial channels, enjoying a year-on- 
year rise in spend during Q3 of 9.74%.

And, although the channel still experiences the 
smallest amount of spend from record labels - just above 
£2m compared to more than £8.6m on Channel 4 and 
£10.7m on multi-channel - according to ESP research, 
the station’s audiences are far more responsive to what 
they see on their screens and are far more likely to buy 
albums advertised on the channel, than any other.

ITV continues to struggle with a drop in advertising 
spend - experiencing a year-on-year fall of 22.10% while 
Multichannel saw a drop of 16.35% in investment.
charlotte@musicweek.com

“As uncertainty grows in the industry and tried-and-tested 
marketing methods stop working effectively, labels are 
promoting releases they know will do well, rather than 
take a risk on an unknown entity” STEVE CHAPMAN, ESP

Rewards for awards TV ad campaign spend for Mercury-nominated albums

TV AD SPEND VIEWERSHIPALBUM (LABEL)
FOALS (TRANSGRESSIVE) £14,560 2,972,000

THE XX (YOUNG TURKS/XL) £110,308 25,758,000

DIZZEE RASCAL (DIRTEE STANK) £173,500 38,029,000

MUMFORD & SONS (ISLAND) £276,466 78,533,000

LAURA MARLING (VIRGIN) £42,526 10,726,000

I AM KLOOT (SHEPHERD MOON/EMI) £14,785 4,286,000

PAUL WELLER (ISLAND) £98,605 26,037,000

BIFFY CLYRO (14TH FLOOR) £235,637 72,480,000

CORINNE BAILEY RAE (VIRGIN) £70,711 18,490,000

Source: ESP

The price is right Q3’s biggest TV ad spenders
COMPANY ALBUM TV AD SPEND VIEWERSHIP (M)

1 SONY V/A AMERICAN ANTHEMS £422,152 101,645

2 EMI V/A NOW! 76 £311,010 80,763

3 MINISTRY OF SOUND V/A 80S GROOVE £291,773 70,413

4 WARNER PLAN B £208,133 42,220

5 UNIVERSAL TOM JONES £196,464 53,251

6 SONY V/A CHILLED R&B £193,606 45,697

7 SONY LISSIE £147,335 33,033

8 SONY V/A EPIC £144,674 41,339

9 WARNER PHIL COLLINS £135,902 27,285

10 WARNER MICHAEL BUBLE £132,909 34,503

Source: ESP

Big spenders Q3 ad spent, year on year
COMPANY AD SPEND Q3/09 AD SPEND Q3/10 +/- %

1 SONY MUSIC ENTERTAINMENT £1,531,452 £1,893,167 +23.6

2 UNIVERSAL MUSIC UK £3,996,242 £1,890,884 -52.7

3 WARNER MUSIC UK £1,206,569 £1,341,939 +11.2

4 EMI RECORDS UK £1,020,232 £1,203,601 +18.0

5 MINISTRY OF SOUND £1,031,780 £1,040,440 +0.8

Source: ESP
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Delga Press Ltd. is proudly celebrating 50 years as a market leader 
in the supply of print and printed packaging to the UK and European 

home entertainment industry.
50
YEARS

If you have an idea, a concept for a product, then here at 
Delga Press our design and development team can work 
with you to translate, create and provide you with a host of 
strong innovative ideas. Our versatile finishing equipment 
can handle even the most complex of designs, to give you 
a finished product that will stand out.

Within a competitive market place, allow Delga Press 
to add value and enhance your sales opportunities.

Delga Press thanks its customers for their continued support for the past 50 years 
and wishes you all a very Merry Christmas and a Prosperous New Year.

www.delga.co.uk
Design • Print • Packaging • Fulfilment

For further info please contact Stuart McLellan from our new business team:
tel: 01634 227000 mobile: 07736 374049 email: stuart.mclellan@delga.co.uk
Seaplane House, Sir Thomas Longley Road, Medway City Estate, Rochester, Kent ME2 4DP

Delga Press believes it is fundamental to the continuation of its success 
to actively tackle environmental issues and is proud to be certified by 
Julie's Bicycle and to have been awarded FSC, PEFC and ISO 14001.

The mark of 
responsible forestry

industry
green

FS34017
EMS 555611

PEFC"
PEFC/16-33-967

Bookings for the 
MusicWeek
Year Planner
are now open!

The Music Week Year Planner - a crucial source of information
for the music industry, containing an accurate diary ofthe most important leading
industry events here in the UK and around the world.

Unrivalled year-round exposure for your company, its products and services.

This large glossy insert is included in MusicWeek on 20th December, the last issue of 20 IO, with 4,500 copies distributed 

to our print subscribers. It will also be available online on Musicweekcom’s homepage, so that our 73,454 unique users per 

month can download it ready to use for 12 months, carrying your promotion right up to December 20I I.

Bookings for the 201 I Year Planner are already coming through, and the space does fill up quickly, 
so act now to ensure you are represented on this unique promotional planner.

Deadlines Bookings...
Booking Deadline: Tuesday 30th November
Ad Copy Deadline: Friday 3rd December

To reserve your place please contact:
Mark Lynch 020 7 921 8315 mark.lynch@musicweek.com

http://www.delga.co.uk
mailto:stuart.mclellan@delga.co.uk
mailto:mark.lynch@musicweek.com
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COVERING ALL THE BASES
‘Don’t judge a book by its cover’ is a well-worn idiom - but in the case of music boxed sets, it could not 
be further from the truth as a product’s packaging becomes ever more important for its sales potential

Packaging
By Neil Wilks

DESPITE THE INCREASING DYNAMISM of the digital mar
ket, when it comes to selling physical product deluxe pack
aging seems to be record labels’ perennial trump card.

So it is perhaps no surprise that, as a way of counter
ing declining sales and value in the physical market, 
labels are coming up with ever more spectacular ideas for 
limited special-edition releases, often in boxed sets.

For new releases this usually means a limited run of 
a gatefold version of the album, often containing an 
extra disc of live or previously unreleased material. But 
for re-releases, particularly of key albums in the classic 
rock canon, the sky seems to be the limit with any num
ber of additional discs or pieces of 
merchandise appearing in an invari
ably lavish box.

Repackaging old product is 
hardly something new in the music 
industry, but the increase in special 
packages over the last few years has 
had an impact on those companies 
supplying it.

This change in the market has 
been mirrored at print specialist 
Delga Press, based in Rochester, Kent, 
which has evolved in recent years to 
meet demand for these increasingly 
lavish orders. “Eight years ago we 
were a completely different company, 
producing standard products only 
related to the jewel case,” says Delga 
managing director and co-owner 
Allan Wells.

Although it now has a £10m turnover and employs 
140 people, Wells describes the Delga of 2002 as “a cata
logue company” and, although that standard work still 
forms a core part of the business, the company had to 
look for other revenue streams.

“Eight years ago we 
were a completely 

different company... 
[now] we have to 
offer customers 

total solutions and 
we’ve got to be 

able to do bespoke 
packaging...”

ALLAN WELLS, DELGA

“That means we have to offer cus
tomers total solutions and we’ve 
got to be able to do bespoke pack
aging,” says Wells.

Having identified boxed sets 
as a niche market for Delga to 
occupy five years ago, Wells began 
bringing about changes. These 
started with investment in a fulfil
ment department, allowing the 
company to take in all the compo
nents of a special pack from other 
suppliers and pack them neatly in 
the box. Co-ordination of all this 
is part of Delga’s “total solution” 
for record labels.

rtf urto

A. mark of 
the changing 
times at Delga 
has been 
growth in the 
number of gluing 
lines it runs - up to
10 from the four it 
had during its “cata
logue company” days. 
These lines are where 
parts, such as the r
Remus spine
which acts as Z^^^^ 
the hinge in a
cardboard 
gatefold sleeve, are 
made. Wells adds that demand for 
the five-inch spine, suitable for card

board CD packaging, has grown hugely in the last five 
years.

“We’ve also seen an increased demand for case-bound 
books in the last three years,” says Wells. These are funda
mentally hardback books with CD holders, usually in the 
shape of plastic trays or card wallets, incorporated into

the inside covers. The growth in these books - which, like 
many of the speciality products that are now becoming 
commonplace are mostly cardboard - highlights the 
industry’s desire to move away from plastic.

Music industry campaigning body Julie’s Bicycle (JB), 
of which Delga is a member, advocates cardboard-only 
packaging as a way of reducing greenhouse gas emissions 
by 95%, compared to a standard jewel case, so some spe-

ABOVE
Who Mk II: this live 
set’s packaging 
recalls the original 
album’s manilla 
wallets and title 
stamp

Know your Station Case study: David Bowie’s reissued 1976 album

David Bowie’s 1976 album Station 
To Station is largely seen as a tran
sitional work, bridging two quite dis
tinct eras of his career. As such, the 
album is worthy of much scrutiny 
by fans, with much more light being 
shed on it through this re-release, 
which comes in two formats.

The regular special edition has 
three CDs containing the original 
album and a previously unre
leased concert, from Nassau 
Coliseum in 1976, over two discs. 
The deluxe edition has these 
three discs, the same content 
put on three heavyweight vinyl 
records, a different reissue, a sin
gles version and a DVD. This 
audio-only disc contains three 
more mixes, one of which is by orig
inal co-producer Harry Maslin, in 5.1 
surround sound.

Also included is a 24-page book
let of unreleased photos, a poster 
and two folders containing repro-

ductions of memorabilia such as a 
backstage pass, a ticket for the 
Nassau gig, a fanclub membership 
card, certificate and two badges.

EMI Catalogue director of reper
toire Nigel Reeve says the deluxe 

edition was always going to be one 
for the Bowie connoisseurs.
“There’s only a limited audience to 
appeal to but they will pay extra 
for the right product,” says Reeve.

Although this album was next in 

line for a reissue anyway, it has 
been remastered twice before and 
so this package had to offer more. 
“We only had a limited amount of 
repertoire to play with so it’s been 
about giving that the best possible 
package,” says Reeve.

The process began two years 
ago with creation of one key ingre
dient. “We’d been talking to Harry 
Maslin and got agreement for a 
new 5.1 mix. The thing I also want
ed to achieve was going back to 
the highest possible source. So 
we’ve gone to the original analogue 
masters,” adds Reeve.

EMI’s internal design team took a 
painstaking approach to creating the 
memorabilia. EMI Catalogue director 
of marketing Jo Brooks says: “We 
had the first meeting with our pro
duction department 12 months 
before the release date. This has 
been a very long time in the plan
ning, to ensure we got it right.”

She adds that all those items had 
to be located, scanned and then 
cleaned up digitally before being 
recreated. The depth of detail even 
included matching the weight of the 
paper to the originals.

Another nod to the original art
work is the inclusion of a special 
foam liner. Intended to match the 
soundproofing depicted on the cover 
shot, in which Bowie is in the door
way of an anechoic chamber, the 
layer of foam also helps keep the 
box contents sitting securely in 
place. Both foam and box were 
sourced by German packaging and 
disc manufacturing group Optimal 
Media Production.

Much effort was put into finding a 
faithful, scaled-down version of the 
foam on the cover. “We got several 
samples but they weren’t quite right. 
11 was worth searching this one out 
to get the package we now have,” 
says Reeve.

http://www.musicweek.com
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“The standard 

market is where the 
biggest gains will 
be. There are still 

huge savings to be 
made by shifting 
to cardboard...”
CATHERINE LANGABEER, 

JULIE’S BICYCLE

their Black Ice special

ciality packs not only boost sales but 
hit green targets as well.

While the lavish packaging can 
appear excessive on some boxed sets, 
JB points out that they usually con
tain more music than a regular CD 
purchase and that the relatively low 
numbers produced makes it a lower 
priority in terms of cutting emissions. 
“The standard market is where the 
biggest gains will be. There are still 
huge savings to be made by shifting to 
cardboard,” says JB operations direc
tor Catherine Langabeer.

Susanne Klose, director of sales 
and marketing at German print and 
packaging group Topac, says the industry is slowly 
switching to cardboard, firstly, for environmental rea
sons. “The second reason is the potential for a special fin
ish that makes it an outstanding package, compared to a 
jewel case,” says Klose. She lists finishes such as hot foils, 
special die cutting, embossing, varnishing and silver foil 
as increasingly common ways of making cases stand out 
to buyers.

A particularly successful use of Topac’s work in spe
ciality packaging was the deluxe edition of AC/DC’s 
Black Ice, released in 2008. More than 1m were sold. “It 
only had one CD but was a really special pack in terms of 
the finishing. They also did it in four different colours 
and it contained a 12-page booklet with special finishing 
throughout that, too,” says Klose.

To meet demand for this type of bespoke release, rival 
media packaging group Pozzoli employs six people in its 
research and development team, working on ways of 
making special packages using exotic materials.

Pozzoli’s UK area manager Gianni Hosch says the 
challenge is to respond to labels’ special demands within 
the regular timescales. “The industry expects fast turn
around for all kinds of packaging. We always recommend 
tests if special material or finishing is involved,” says 
Hosch. He adds that, for these projects, “it may take a 
couple of weeks in order to achieve the print result that 
satisfies the designer”.

An example of this, says Hosch, is the book that 
accompanied The Rolling Stones’ recent reissue of Exile 

on Main Street. “That required a very 
difficult approach to printing and 
using foil on the different materials 
used,” he says.

The growing demand for envi- 
ronmentally-friendly products has 
led Pozzoli to develop a type of rigid 
packaging that is delivered flat so as 
to reduce emissions during trans
portation. Although the final cus
tomer has to then create the box, 
ordered in high enough volumes, the 
Flat Box can cut transport costs by 
up to 50%, says Hosch.

Brighton-based packaging spe
cialist Modo is also aware of environ

mental issues and creative designer Henry Lavelle points 
out that the cardboard in a boxed set can be an eco
friendly choice in itself. “Most of what we do is board
based packaging and most rigid board is post-consumer 
recycled waste,” he says.

Modo was established in 1998 with the purpose of 
designing creative packaging for the music industry and 
Lavelle says recent times have definitely seen greater 
demand for boxed sets. “Labels are realising that if they 
spend a little more on the release, they will get a much bet
ter product and the public is willing to buy it,” says Lavelle.

The sales of Modo’s most successful boxed sets, 
including 2009’s Sounds of the Universe by Depeche 
Mode, seem to back that up. “That sold 100,000 boxed 
sets, which is big territory for anyone,” says Lavelle. Even 
in a recession, people are willing to pay between £60 and 
£100 for these, he adds.

A key challenge for box design is ensuring it will hold 
its contents safely. “The latest pack we’re working on has 
a 4mm thick flip case. Inside will be a 150-page hardcover 
book along with double vinyl and CD pack,” says Lavelle. 
He adds that the Stone Roses Collectors Edition box 
Modo designed for Sony required “60mm of rigid board 
in its spine and there are steel bolts inside that, too”.

With a general public faced with the option of digital 
files or a physical format that is close to 30 years old, the 
further evolution of packaging techniques, design and 
technology seems assured as the industry continues to 
explore every avenue in an effort to bolster CD sales levels.

Repackage, not fade away Key Q4 boxed set releases

MILES DAVIS
The Genius Of Miles
Sony Out now

Comprising eight boxed 
sets, this deluxe package 
is limited to 2,000 copies 
and contains 43 CDs in a 
replica trumpet case,

weighing in at an impressive 9.5kg. 
Spanning 20 years of Davis’s career, it 
brings together previous boxed sets, them
selves containing up to seven CDs, cover
ing the bulk of his studio work from the 
mid-Fifties onwards. It also contains a 
T-shirt, a previously unavailable lithograph 
by Davis and a replica of his custom-made 
trumpet mouthpiece and retails for just 
under £600.

JIMI HENDRIX
West Coast Seattle Boy: 
The Jimi Hendrix Anthology
Sony Out now

Over four CDs and one 
DVD, this collection tells 
Hendrix’s story from job
bing rhythm guitarist to 
taking the musical world 

by storm with the Experience, and finally 
his work with Band of Gypsies. Most of 
these songs were recorded in concert and 

almost all the tracks are previously unre
leased or alternate takes. It comes in a rel
atively straightforward format, made up of 
a 52-page book containing two disc hold
ers on each of the inner covers and a wal
let at the back.

JOY DIVISION
+-
Rhino December 6

A collection of 10 seven
inch singles compiled by 
writer Jon Savage to mark 
the 30th anniversary of 
the death of singer Ian

Curtis. As well as the band’s singles, the 
box contains tracks specifically put togeth
er for this retrospective. All the singles 
have been newly remastered by drummer 
Stephen Morris and come in a clamshell 
box with artwork from Factory Records’ co
founder and resident designer Peter 
Saville. Each of the numbered 5,000 boxes 
will also contain a custom-made artwork 
from Saville.

JOHN LENNON 
John Lennon 
Signature Box
EMI Out now
Marking what would 

have been Lennon’s 70th birthday, this 
hefty box contains all eight of his solo 
albums digitally remastered, in a process 
overseen by Yoko Ono, as well as two 
discs of bonus material. These include 
previously unreleased studio outtakes 
and home recordings. The almost cubic 
package holds the CDs vertically, stand
ing them up alongside a 60-page hard
back book, Beneath them is a drawer 
containing a 70th birthday “art print” 
within a portfolio wallet.

THE WHO
Live at Leeds - 40th anniversary 
super-deluxe collectors’ edition

ABOVE Case in point: the Miles Davies “trumpet case” set 
BELOW More Mode: the Sounds Of The Universe collection 
sold more than 100,000 units

Universal Out now
Classic snapshot of The 
Who on tour in 1970, re
released with the addi
tion of the following 
night’s concert. Recorded 

in Hull, the set has been digitally revived 
as the bass on four songs was not 
taped. The packaging stays faithful to 
the original’s mimicking of Seventies 
bootlegs, which appeared in manilla wal
lets, with a stamp for the title - albeit in 
a much sturdier package to hold four 
CDs, the original LP on vinyl, a seven-inch 
single, poster and 64-page book.
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MUSIC WEEK PRESENTS...
6 SWIFT MANOUVER David & Goliath
Contact Paul Paget | paulpaget@o2.co.uk

Gaining in popularity and, with word-of- 
mouth recommendation increasing the 
numbers attending gigs, Swift Manouver 
have become a much talked-about subject 
on the music scene. They have fast

1 FILMS OF COLOUR Actions____________________
Contact Paul Carey | paul@themusicmanagement.com

Films Of Colour produce swooning, lay
ered indie, and describe themselves as 
“the light to the shades, the dark to the 
brightness.” For the poetically chal
lenged among us, that sounds like Boy

Kill Boy arguing with Bloc Party on a sodden, windy 
British beach, over their favourite Coldplay track. The 
London four-piece have been gigging around the coun
try for the past 18 months, and recently spent time at 
Air Studios, laying down some new tracks culminating 
in their debut single Actions out on Label Fandango. 
www.myspace.com/filmsofcolour

become recognised as one of the best up and coming
bands in the south west having been regional finalists in 
the “Live & Unsigned” 2010 competition.
www.myspace.com/swiftmanouver

Caribbean flavours with top- drawer production. Jackson 
is the latest on the Canadian hip-hop conveyor belt to be 
making big moves globally, following in the footsteps of 
Drake, Kardinal Offishall and K’Naan. Earlier collabora
tions with D12, Royce da 5 9, Naughty By Nature and 
Joell Ortiz established his position in his home market, 
while his debut UK single Miss Right has had plenty of 
airplay already including 1Xtra, Choice and Kiss. The 
accompanying video shot in Jamaica in September is due 
on UK TV screens shortly.
www.myspace.com/peteijackson905

2 TINY MAGNETIC PETS Girl In A White Dress
Contact Una Fagan | +353 85 138 3103

Using only vintage analogue instruments 
(Moogs, Vox organ and Mellotron), 
Dublin duo Tiny Magnetic Pets (Paula 
Gilmer and Sean Quinn) have created a 
unique sound which has been likened to

St. Etienne, Kraftwerk and Berlin-era Bowie. The gorgeous
debut single Girl In A White Dress - a drivetime-radio hit 
in Ireland - is taken from their upcoming debut UK 
album Return Of The Tiny Magnetic Pets which was 
released this year in Ireland to unanimous critical acclaim. 
Recently TMP have been wowing festival audiences with 
their energetic live performances and are looking forward 
to their first UK shows in 2011.
www.myspace.com/tinymagneticpets

3 JAZZ MORLEY Disconnected__________________ 
Contact Iain Martin | 07976 239079

Jazz Morley’s rich, warm, emotive voice is 
capable of the tiniest whisper of love to 
the full vent of a woman scorned. BBC 
Introducing regional airplay, a slot on 
BBC Introducing Stage @ Brighton Live,

featuring on Best of MySpace 104 and a busy live diary 
have fuelled Morley’s grassroots fanbase support. But 
despite this attention, she eschews the beckoning bright 
city lights and fast cars. She is a girl you’re more likely to 
find padding about barefoot on the beach, walking 
through puddles in wellies or driving Barry (her battered 
but beloved van) to the next gig.
www.myspace.com/jazzmorley

4 GRAND CENTRAL Baby You Know____________  
Contact John Robinson | kinetikmuzik@gmail.com

Hip hop has always had a long and sto
ried fascination with the concept of “the 
duo”. Whether it is two MCs or the 
revered combination of one MC and one 
producer, some of the greatest hip-hop

music to ever grace our ears has been created by two-of-a- 
kind tag teams such as the likes of dynamic duos includ
ing E.P.M.D., Mobb Deep, M.O.P., The Beatnuts, Little 
Brother and The Clipse.
www.myspace.com/grandcentral

5 DEVILLE Lips________________________________
Contact Emma Hughes | thisisdeville@me.com

Deville - a musical concoction of strong 
pop hooks, electronic soundscapes and 
pure theatre - are taking pop to its logical 
conclusion: grotesque, gallant, frank, fab
ulous, hedonistic, sardonic, vintage yet

modern, electronic yet organic, murderous with a loving 
edge, non-religious but so easy to believe in, non-commit
tal yet so easy to connect with. This is embracing beauty 
while exposing it for all its ugliness, embracing hedonism 
yet aware that it will send us to an early grave, embracing 
everything intellectual and admitting we all know nothing. 
www.myspace.com/thisisdeville

7 ARCADY BLISS Feeling The Glow 
Contact Anil Kishan | kishan.anil@gmail.com

With MTV synchronisation in the US fol
lowing this year’s Midem conference and 
a string of well-received gigs over the sum
mer, Arcady Bliss, spearheaded by song
writer Charlie Elwess and guitarist Anil

Kishan, are a formidable new prospect. Soaring vocals,
delicious guitars and winning songs make this band a 
must-watch for 2011.
www.myspace.com/arcadybliss

8 SAM SALLON Long Way Down________________  
Contact Martin Jefferies | martin@emjaymedia.co.uk

Sam Sallon is a hugely talented singer 
and songwriter, who has already drawn 
comparisons to Nick Drake and John 
Martyn. Listening to the beautiful 
melodies and lyrics on his forthcoming

debut album One For The Road, it is easy to see why (this 
track is taken from that album). Produced by David 
Watson at Metropolis, it is an album of stunning beauty 
that will appeal to a broad range of listeners. Sallon has 
earned a great reputation supporting the likes of Pete 
Doherty, Lyle Lovett and Rodrigo y Gabriela, and has 
recently appeared at London’s Luminaire.
www.myspace.com/samsallon

9 THA VILLE FEAT. KELE LE ROC More Than Friends 
Contact John Delday | urbanlite@aol.com

Having produced and written for artists 
such as The Saturdays, Flo Rida, Akon 
and The Game, LA’s Tha Vill has teamed 
up with London’s queen of R&B Kele Le 
Roc to produce what has already become

a Top 10 club smash in the UK and overseas. More Than 
Friends is a dance track laced with infectious hooklines 
and massive commercial appeal. The accompanying 
video, shot in LA and directed by American Pie actress 
Shannon Elizabeth, has already been added to key UK TV 
stations. The track is out now.
www.myspace.com/thavillian

10 BERRI FARLEY If I Had A Pound
Contact Amy Swift | amy@musicweek.com
W|F Soulful songstress Berri Farley is at it

again with another infectious slab of 
' quirky pop. Proving her flare for song-

XX writing this is certainly a track to fit the 
void that Lily Allen left. Her playful lyrics 

along with the ska-infused production means this track 
will have you toe tapping instantly. Playing a series of 
gigs in the new year and with a great response from her 
debut track Office Boy, Berri Farley is currently seeking 
management after attracting some major A&R. interest.
www.myspace.com/berrifarley

11 PETER JACKSON FEAT. SIZZLA Miss Right
Contact John Delday | urbanlite@aol.com 
One of the hottest records around at the 
moment, Canada’s Peter Jackson has 
teamed up with Sizzla to produce an 
infectious red-hot mix of hip-hop and

12 K.NERS FEAT. KARDINAL OFFISHALL Messy
Contact Lekan at Marvel Management | lekan.l@gmail.com 

Bristol native K.Ners has been making a 
noise for the last few years gaining fans 
within the UK hip-hop arena. Now signed 
to an international deal with Move The 
Crowd Records he has teamed up with

Kardinal Offishall on this track Messy, with its distinct 
“Bristol sound”. It follows in the bass-heavy footsteps of 
the likes ofMassive Attack, Smith and Mighty, Roni Size 
and Joker in bringing you a very innovative and British 
sound.
www.myspace.com/kners

13 FREDRIKO Champagne_____________
Contact Frederic Jean Baptise | xtrem01@hotmail.com

Frenchman Fredriko travelled the world 
before setting out his stall in the UK three 
years ago. The “global rapper” as he 
defines himself(indeed he can rap in 
English, French, Spanish, Portuguese and

Creole) is ready to use the UK as his springboard for suc
cess. “ I really appreciate the quality of UK music profes
sionals and the diversity ofgenres you find here,” he says. 
“Competition is alive and I like that. I’ll make it from here 
no doubt.” This track is his first commercial release, via
the Cartel.
www.myspace.com/akafredriko

14 SONIC TEMPLE Reason For Light____________  
Contact Arpad Kollanyi | arpadkollanyi@gmail.com

For almost three years, Sonic Temple have 
thrilled audiences across London. They 
meld the essence of American rock, jazz, 
blues and classical music to create a fresh 
and unique sound by using different

rhythm and drum sounds and musical styles combined 
with the use of a wider range of instruments. All of which 
does not compromise the guitar’s role at the forefront of 
their music. Sonic Temple’s influences draw on the style 
of guitar icons including Joe Satriani, Steve Vai, Steve 
Morse, Ritchie Blackmore and Slash.
www.myspace.com/sonictempleofficial
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The battle for Christmas number one may have become a dead duck since The X Factor came 
to dominate, and new festive hits are few, but downloads have proved to be a shot in the arm 
for plenty of classic Yuletide catalogue tracks - a trend which shows little sign of abating

THE AF ^9?
FAIRYTALE OF NEW MEDIA
ABOVE
Ghosts of 
Christmas past: 
chart-topper

Charts analysis
By Paul Williams

Mariah Carey and
(inset) Shane 
MacGowan of 
The Pogues

RAGE AGAINST THE MACHINE ASIDE, The X Factor effec
tively killed off the annual battle for the Christmas num
ber one several years ago.

But while trying to come up with the nation’s festive 
chart-topper may have turned into something of a point
less task for labels, the popularity of downloads has 

“At 
Christmas 

we 
embrace 
tradition. 

Music 
really 
helps 

define 
this time 
of year...”

JONATHAN 

MORRISH, PPL

ensured the overall market for Christmas recordings is 
now bigger than it has ever been before.

With music fans able to download any Yuletide hit 
they like from across the decades, so no longer having to 
rely on the whims of a record company to physically re
issue it, a flurry of Christmas oldies is showing up on the 
OCC chart year after year.

And in the case of some tracks, it seems the public just 
cannot get enough of them. The Pogues and Kirsty 
MacColl’s 1987 coupling Fairytale Of New York has fin
ished in the Top 20 every Christmas for the last four years, 
going as high as number four in 2007, while fellow ever
greens such as Mariah Carey’s All I Want For Christmas Is 
You and Last Christmas by Wham! have returned to the 
Top 40 in every one of the last three seasons.

It is all adding up to big annual business for the record 
industry; last year alone the 50 top-selling Christmas sin
gles during November and December collectively sold 
around 792,000 units, according to OCC data. 
Meanwhile, the Christmas compilations market saw the 
50 most popular festive-themed albums combined sell 
close to 900,000 units over the same period.

Rhino UK managing director Dan Chalmers, whose 
company’s Christmas catalogue includes Fairytale Of 
New York, says the market for festive downloads has 
become “incredibly important”.

“There are a few areas that we look at that are impor
tant for our licensing business and we’re part 

of the Now! Christmas joint venture with 
EMI and Universal that utilises our key 

| Christmas repertoire, but we’re also look
ing at repertoire opportunities for key 

^B singles,” he says. “One example is around 
Mk ■ < Shane MacGowan’s 50 th birthday in 2007 

Ink we had a real push to make Fairytale Of
New York the Christmas number one.”

The scale of the business for Christmas 
oldies was just not possible prior to the 

arrival of the download market when the public were 
only able to buy their favourite festive singles iflabels 
had made a conscious decision to re-issue them. The 
switch in dominance of the singles market from physi
cal to digital has resulted in an annual flood of season
al songs into the chart with 2009’s Christmas chart wel
coming 11 such singles into the Top 75 and another 20 
appearing lower down in the 200, the vast majority 
coming from the Eighties or earlier.

“To a degree the public are aware of these key tracks 
and with services like iTunes people are able to search 
through to find them, but there is an incredible amount 
of advertising to re-promote some of these tracks,” says 
Chalmers. These include Chris Rea’s Driving Home For 
Christmas, which got a further promotional boost from 
Warner a year ago as part of its marketing for a new best- 
of from the singer.

Leading the field last year for Christmas hits was 
Fairytale Of New York, which sold 77,000 downloads dur
ing the last two months of2009, followed by Carey’s now 
Christmas standard adding another 70,000 sales. These 
were followed by Wham!’s Last Christmas, which pipped 
George Michael’s own new festive recording December
Song (I Dreamed Of Christmas) into third place.

Michael’s newer track losing out in sales to one of 
his oldies was a typical occurrence in a market 
where the same hits are dominating year after 
year and any new Christmas recordings 
struggle to get a look-in.
Even if they do when 
they come out, it is f 
even rarer for them w 
to go on to estab- a 
lish themselves as 
perennials in the way ^^^B
a Merry Xmas Everybody by Slade 
has managed to.

The desire of the public to go back year after i 
year to the same favourites is illustrated by a compar
ison of last year’s 20 biggest Christmas downloads 
based on OCC sales and a chart compiled by PPL of 
the 20 festive songs earning the highest number 
of plays on radio, TV and across business over 
the last decade. Fourteen of the songs in each ^B 
chart are identical.

While Fairytale OfNew York led All I Want ^B| 
For Christmas Is You as the OCC’s top festive 
seller last year, on the decade-long PPL chart it is

Mariah Carey who comes out on top followed by Last 
Christmas and then the Pogues hit. Slade are fourth and 
Wizzard’s I Wish It Could Be Christmas Everyday fifth on 
a chart that contains few surprises and nothing new. 
Incredibly the Carey hit, which originally reached number 
two in the UK in 1994, is its newest track.

PPL director of PR and corporate communications 
Jonathan Morrish says all the tracks on the chart are sim
ply great recordings. “Stop somebody in the street and ask 
them what is their favourite Christmas song and, pretty 
much, they would choose one from the PPL Top 20,” he 
notes. “Christmas is a time of tradition so while it’s no sur
prise to see standards in there, it is worth noting that it is 
the most recent recording - Mariah Carey’s All I Want For 
Christmas Is You - that is at number one. At Christmas we 
embrace tradition and music is a very powerful and engag
ing way to enforce that feeling. Music really helps define 
this time of year - be it songs that radio broadcasts 
because that’s what people want to hear or the songs retail 
use in store because of their mood-enhancing power.”

It is a similar story ofvintage recordings with regard to 
last year’s 50 top-selling Christmas downloads with only 
four of them released in 2009, while 36 of them were from

the Eighties or earlier. The Seventies was the
most dominant decade with 13 rep

resentatives among the 50 
tracks, followed by the 

. Eighties with 11, while two 
ifrom the Forties have long 

been out of copyright: Bing 
f Crosby’s White Christmas 

M|Bdf (left) and Judy Garland’s 
f original reading of Have 

BK Yourself A Merry Little
| Christmas.

“It’s difficult to find a 
really outstanding new 

K Christmas record each year,” 
says Radio 2 head of music Jeff 
Smith who believes when it 
comes to the old festive 
favourites the public never 

seem to tire of them.
“When I was first program

L ming way back when I thought 
people would be fed up with 
these tracks. We don’t do 

research here, but when I have
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done research in the past at other stations 
we found people still wanted these 
songs,” he says. “They play them at their 
parties and they are trying to celebrate. I 
don’t think most people have this concept 
of cheesiness when it gets to Christmas.”

However, push Christmas music on to them too 
early and the reaction is likely to be different. Research 
published earlier this month by in-store media special
ist Mood Media Corporation suggested the vast major
ity of the public (73%) did not want to hear Slade, 
Wizzard and the like in stores before December 1, but 
get the selection right and 59% of respondents said it 
could improve their shopping experience.

Similarly, Smith notes for Radio 2 the policy is not to 
go with Christmas songs too early; the tunes start to kick 
in a couple of weeks before the big day and their presence 
is then increased gradually.

“We start with one [Christmas song] per show,” he 
says. “We then start to increase the rotation from one per 
show to one per hour and around the 23rd, 24th and 25th 
you start to get to saturation point. Boxing Day after
noon, really that’s the final part of it.”

Smith will trawl through all the new Christmas- 
themed releases every year, among them this year Mariah 
Carey’s new holiday album Merry Christmas II You, hop
ing to find something new to programme alongside all 
the old favourites. Sometimes he strikes gold, such as with 
Gabriella Cilmi’s Warm This Winter two years ago, while 
he suggests Train’s Shake Up Christmas (above), which 
features in Coca-Cola’s new Christmas campaign, could 
make the grade this year.

But these are few and far between, prompting the 
question that if there is a public out there buying hun
dreds of thousands of Christmas downloads every year, 
why are the current crop of artists not following the exam

ples of the past by the likes of John & Yoko 
and Elton John in trying to come up with 
a festive classic that could keep selling year 
after year?

EMI Music Publishing UK president 
Guy Moot, whose company’s library of

songs includes I Wish It Could Be Christmas Everyday 
and the Shakin’ Stevens hit Merry Christmas Everyone, 
agrees there is a shortage of new festive songs, but says it 
is hard to improve on the classics.

“The problem is people are always updating the stan
dards,” he says. “I’m not sure people are really up for writ
ing a brand new Christmas song. You don’t want it to fall 
into the clichés so you don’t want sleigh bells on it. I’m 
also not sure with the Christmas number one every year 
certain to be The X Factor whether there is the same incen
tive as there used to be to write one.”

But he says his sales and licensing teams are always 
asking for Christmas songs and if you can come up with a 
good one “it’s a wonderful piece for catalogue”.

“I think there’s a challenge to all the songwriters out 
there to write a completely new Christmas song without 
relying on clichés,” says Moot whose company’s signings 
Hurts have already done so with their single All I Want For 
Christmas Is New Year’s Day, due out through 
Phonogenic on December 20.

For some artists, penning that one Christmas clas
sic can make the difference between being long forgot
ten and being in the minds of the public every year, as 
someone like Jona Lewis can attest, thanks to his ever
green Stop The Cavalry (eighth on the PPL chart).

If the last few years are anything to go by then we 
should expect Stop The Cavalry and the other same 
oldies to start invading the OCC chart any day now. 
Surely there has to be room for a few new classics to 
find their way in, too. But they have to be written first.

Christmas tracks of the decade Top 20
This ArtistTitle Label Year of release

1 MARIAH CAREY All I Want For Christmas Is You Columbia 1994_____________

2 WHAM! Last Christmas rca 1984

3 THE POGUES FEAT. KIRSTY MacCOLL Fairytale Of New York Warner Bros 1987

4 SLADE Merry Xmas Everybody umtv 1973

5 WIZZARDI Wish It Could Be Christmas Everyday emi 1973

6 BAND AID Do They Know It’s Christmas? Mercury 1984

7 CHRIS REA Driving Home For Christmas Atlantic 1988

8 JONA LEWIE Stop The Cavalry stiff 1980

9 BING CROSBY White Christmas mca 1942

10 DEAN MARTIN Let It Snow! Let It Snow! Let It Snow! Capitol 1966

11 GREG LAKE I Believe In Father Christmas Sanctuary 1975

12 PAUL McCARTNEY Wonderful ChristmastimeMPL 1979

13 SHAKIN’ STEVENS Merry Christmas Everyone Sony 1985

14 ELTON JOHN Step Into Christmas Rocket 1973

15 FRANKIE GOES TO HOLLYWOOD The Power Of Love ztt 1984

16 JOHN & YOKO/PLASTC ONO BAND Happy Xmas (War Is Over) Capitol 1971

17 BRENDA LEE Rockin’ Around The Christmas Tree mca 1962

18 DARLENE LOVE WinterWonderland ABKCO/UMTV 1963

19 EAST 17 Stay Another Day London 1994

20 THE PRETENDERS 2000 Miles WarnerBros 1983

The above chart is based on plays between 2000 and 2009 and is compiled by PPL, which licenses more than 1,000 TV and 
radio stations across a number of platforms. This includes more than 350 commercial stations. The chart also takes in plays 
from thousands of establishments licensed by PPL. Each track’s current label is quoted, sourced from the OCC, as opposed to 
the label at the time of original release
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Out this week

Singles
• Akon Angel/Give ItTo Them (Island) 

Previous single (chart peak): We Don't Care (61)

• Black Eyed Peas The Time (Dirty Bit)
(Interscope)

Previous single: Rock That Body (11)

• Taio Cruz Falling In Love (4th &

Broadway)

Previous single: Dynamite (1)

• Alesha Dixon Radio (Asylum/Atlantic)

Previous single: Drummer Boy (15)

• Drake feat. TI & Swizz Beatz Fancy
(Cash Money/Island)

Previous single: Miss Me (did not chart)

• Nicki Minaj Right Thru Me (Island)

Previous single: Check It Out (11)

• Pet Shop Boys Together (EMI)

Previous single: Did You See Me Coming? (21)

• Mark Ronson & The Business Intl.
Somebody To Love Me (Columbia)

Previous single: The Bike Song (17)

• Kelly Rowland Haters (Motown/Island)

Previous single: Commander (9)

• Nicole Scherzinger Poison (Interscope) 

Debut solo single

Albums
• Black Eyed Peas The Beginning
(Interscope)

Previous album (first-week sales/total sales):

The E.N.D. (30,917/1,464,360)

• Alesha Dixon The Entertainer
(Asylum/Atlantic)

Previous album: The Alesha Show (26,952/334,666)

• Duffy Endlessly (A&M)

Previous album: Rockferry (184,009/2,144,181)

• Nelly Furtado The Best Of Nelly 
Furtado (Polydor)

Previous album: Loose (33,264/1,071,630)

• Glee Cast The Christmas Album (Epic) 

Previous album: The Music, Vol. 3 Showstoppers 

(44,091/153,342)

• Aled Jones Aled’s Christmas Gift
(DMG TV)

Previous album: Reason To Believe (11,771/44,179)

• Olly Murs Olly Murs (Epic/Syco) 

Debut album

• N-Dubz Love Live Life (AATW/Island) 

Previous album: (62,342/414,325)

• Bruce Springsteen Collection: 1973 - 
84 (Sony)

Previous album: Working on a Dream 

(67,362/201,202)

• Paul Weller Live At The Royal Albert 
Hall (Island)

Previous album: Wake Up the Nation 

(52,593/146,510)

Out next week

Singles
• Abi Missing You (Transmission)

• Belleruche Fuzz Face (Tru Thoughts)

• The Book Club Fantastical
Misadventures Of Mr K EP (Linky)

• Boy & Bear With Emperor Antarctica 
EP (Chess Club/Universal)

• Eric Clapton Hard Times Blues
(Reprise)

• The Courteeners Electric Lick (A&M)

• Dirty Projectors As I Went Out One
Morning (Domino)

• Disturbed The Animal (Reprise)

• Engineers Subtober (Kscope)

• Far East Movement feat. 50 Cent
Like A G6 (Cherrytree/Interscope)

• Flo-Rida Turn Around (5,4,3,2,1)
(Atlantic)

• Nelly Furtado Night Is Young
(Polydor)

• Gold Fields Treehouse
(Young & Lost)

• Michael Jackson & Akon Hold My
Hand (Epic)

• Kings Of Leon Pyro (Hand Me Down)

• Manic Street Preachers Some Kind
Of Nothingness (Columbia)

• Maroon 5 Give A Little More
(A&M/Octone)

• Joe McElderry Someone Wake Me 
Up (Syco)

• Kylie Minogue Better Than Today 
(Parlophone)

• Naked & Famous Punching In A 
Dream (Polydor)

• Paolo Nutini Coming Up Easy 
(Atlantic)

• Sarah Phillips Say It Possible/Blue 
Chair (Strikeback)

• Phosphorescent I Don’t Care If 
There’s Cursing (Dead Oceans)

• Plan B Love Goes Down (679/Atlantic)

• Primary 1 Never Know (Grow 

Up/Atlantic)

• Eric Prydz Niton (The Reason) 
(Data/MoS)

• The Radio Department Never 
Follow Suit (Labrador)

• Robyn Indestructible (Konichiwa)

• School Of Seven Bells I L U (Full Time 

Hobby)

• Shit Robot Take Em Up (DFA)

• Shontelle Perfect Nightmare (Island)

• Willow Smith Whip My Hair (Roc 

Nation/Sony)

• KT Tunstall Fade Like A Shadow 
(Relentless/Virgin)

• Wyclef Jean If I Were President: My 
Haitian Experience (RCA)

This digital-only release is the musical result of 

Jean’s experiences in the wake of the Haitian 

earthquake and his attempt to run for President 

in Haiti, and will be underpinned by the single 

Election Time. The EP was recorded and 

produced with Jean’s brother Sedeck, who stars 

with Wyclef in the Steve Halloun-directed 

video for the song. Jean will hit the road for 

a world tour in 2011 and a new album is also 

on the way.

Albums
• Alexandra Burke Overcome: Special 
Edition (Syco)

• Deadmau5 4x4=12 (Mau5trap/Virgin)

• The Great British Barbershop Boys
Christmas Time (Sony CMG)

• Him SWRMSX (Sire/Reprise)

• Quincy Jones Soul Bossa Nova 
(Polydor)

• LCD Soundsystem This Is Happening 
(deluxe) (DFA/Parlophone)

• Sarah McGuinness Believe: The 
Eddie Izzard Story (Halyon)

• Mumford & Sons Sigh No More 
(Deluxe) (Gentlemen Of The Road/Island)

• Olugbenga The G Is Silent - Vol. 2 
( )NME.com

• The Pains Of Being Pure At Heart 
Heart In Your Heartbreak (Fortuna Pop)

• Plain White T’s Wonders Of The 
Younger (Island)

• The Priests Noel (Epic)

• James Rhodes Bullets & Lullabies 
(Warner Bros)

• Sufjan Stevens All Delighted People 
(Asthmatic Kitty)

• Tanlines Volume On (Family)

• Bryn Terfel Carols And Christmas 
Songs (Deutsche Grammophon)

December 13

Singles
• Bullet For My Valentine Bittersweet 
Memories (Columbia)

• Eva Cassidy Silent Night (Blix Street)

• Cee-Lo Green It’s OK
(Warner Brothers)

• Crystal Castles feat. Robert Smith
Not In Love (Fiction)

• Miley Cyrus Who Owns My Heart
(Hollywood)

• The Damned Things We’ve Got A
Situation Here (Mercury)

• The Drums Me And The Moon
(Island/Moshi Moshi)

• Duran Duran All You Need Is Now
(Parlophone)

• Gypsy & The Cat The Piper’s Song
(RCA)

• Harry Hill Ken (Island)

• Jonathan Jeremiah See (Island) 

Jonathan Jeremiah has earned early praise from 

The Guardian, The Sunday Times and The Sun

THE PANEL Each week we bring together a selection of tips 
from specialist media tastemakers

LEE PUDDEFOOT 
(ARTROCKER/CLASH)_ _ _ _ _ _  
Cold In Berlin: Give Me 
Walls (2076)
Building on a formidable live 
reputation, this debut album 
perfectly captures the raw 
energy and power of this 
London four-piece. It’s dirty, 
sexy, sizzles under the collar 
and is the kind of sleazy 
record that puts on its leath
ers, throws you against the 
wall and makes you sweat. 

among others and performed this single on 

Later... with Jools Holland earlier this month.

See’s release precedes the 2011 release of his 

debut album Solitary Man and the singer has 

been previewing material at a string of live 

dates in the capital - he recently supported 

Rumer at her sold-out Bloomsbury Theatre 

show and was resident at London’s Borderline 

throughout November.

• Alicia Keys Wait Til You See My 
Smile (J)

• Lykke Li Get Some (Atlantic)

• George Michael December Song 
(I Dreamed Of Christmas) (Island)

• Mona Trouble On The Way (Island)

• N-Dubz Girls (AATW/Island)

• The Pierces You’ll Be Mine (Polydor)

• Port Isaac’s Fisherman’s Friends 
Winter Winds (Island)

• The Pretty Reckless Just Tonight 
(Interscope)

• The Priests & Shane McGowan 
Little Drummer Boy / Peace On Earth 
(Epic)

• Rumer Rumer Sings Bacharach At 
Christmas (Atlantic)

• Seal Weight Of My Mistakes (Reprise)

• Shakira feat. Dizzee Rascal Loca 
(Epic)

• Usher More (LaFace)

Albums
• Ciara Basic Instinct (RCA)

• Crystal Bowersox Farmer’s 
Daughter (RCA)

• The Damned Things Ironiclast 
(Mercury)

• Jamie Foxx tbc (J)

• Michael Jackson Michael (Epic)

CHRIS PURNELL (TOUR NEWS) 
David E Sugar: Flea Market 
(Sunday Best)
If electronica and indie rock 
are becoming entwined, 
then Sugar deserves credit 
for showing us how it can be 
done. Here we geta 
stripped-back sound: 
acoustic guitars, handclaps 
and a Mike Skinner-y vocal 
further cementing his 
reputation as one of the 
most exciting talents around.

TIM BEARDER (BBC OXFORD) 
Dive Dive: Liar (Xtra Mile) 
This year, instead of sending 
a few minutes of silence to 
the top of the charts in 
protest, why not buy 
this record? A brilliant 
two-and-a-half-minute 
slab of visceral energy 
played with raw unadul
terated passion. We could 
all benefit from the kind 
of genuine reality Dive 
Dive provides.

• R Kelly Love Letter (Jive)

• Ghostface Killah The Apollo Kid
(Def Jam)

• Pitbull Planet Pit (J)

• Various For Coloured Girls (Atlantic)

• Lil’ Wayne Tha Carter IV (Island)

December 20

Singles
• Arcade Fire The Suburbs (Sonovox)

• The Bees Winter Rose (Fiction)

• Caribou Leave House (Rough Trade)

• Caro Emerald Riviera Life (Dramatico)

• Bryan Ferry tbc (Virgin)

• Macy Gray Real Love (Concord/Island)

• Annie Lennox God Rest Ye Merry 
Gentlemen (Island)

• Pixie Lott Can’t Make This Over
(Mercury)

• Sick Puppies All The Same (Virgin)

• Train Shake Up Christmas (Columbia)

Albums

• Aloe Blacc Good Things (Stones Throw)

• Duran Duran All You Need Is Now
(Parlophone)

• Jamie Foxx Best Night Of My Life (J)

December 27

Singles
• Eliza Doolittle Skinny Genes
(Parlophone)

• Ne-Yo Cos I Said So (Def Jam)

• Tinie Tempah feat. Kelly Rowland
Invincible (Parlophone)

ANDY ROBBINS 
(MEAN FIDDLER)_ _ _ _ _ _ _ _  
General Elektriks: Good City 
For Dreamers (Discograph)
General Elektriks is Hervé RV 
Salters, a Parisian best 
known for his stream-of- 
consciousness keyboard 
playing and vintage sounds 
- think Air, but with more 
groove. His reputation had 
led him to collaborate with 
DJ Shadow, Femi Kuti and 
DJ Mehdi.
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Some tracks below may already feature in the OCC singles chart as downloads, but these listings indicate their official release

• The Wanted Lose My Mind (Geffen)

Albums
• Alfie Boe Bring Him Home (Decca)

January 3

Singles
• James Blunt So Far Gone
(Atlantic/Custard)

• Cheryl Cole The Flood (Fascination)

• Emma’s Imagination This Day (Must

Be The Music)

• Jessie J Do It Like A Dude (Mercury)

• Pendulum Crush (Warner Brothers)

• Professor Green. feat. Maverick
Sabre Jungle (Virgin)

• White Lies Bigger Than Us (Fiction)

Albums

• Israel Kamakawiwo’ole Over The 
Rainbow (Decca)

• Queen Greatest Hits I/Greatest Hits II 
(Island)

January 10

Singles
• 30 Seconds To Mars Hurricane
(Virgin)

• 30-STM Hurricane (Virgin)

• Alex Clare Up All Night (Island)

• Jodie Connor Now Or Never
(Polydor)

• J Cole Blow Up (RCA)

• The Joy Formidable Austere
(Atlantic)

• Bruno Mars Grenade (Elektra/Atlantic)

• Travie McCoy tbc (Decaydance/Fueled By 

Ramen)

• My Chemical Romance Sing 
(143/Reprise)

• Rihanna feat. Drake What’s My 
Name? (Def Jam)

• You Me At Six feat. Chiddy Bang 
Rescue Me (Virgin)

Albums
• Various 127 Hours (OST) (Polydor)

• Diddy & Dirty Money Last Train To 
Paris (Bad Boy/Polydor)

• Emma’s Imagination Stand Still 
(Polydor)

• My Little Cheap Dictaphone The 
Tragic Tale Of A Genius (Tri-Tone)

January 17 and beyond

Singles
• Adele Rolling In The Deep (XL) (17/1)

• Anberlin Impossible (Island) (17/1)

• Richard Ashcroft This Thing Called 
Life (Parlophone) (17/1)

• Chapel Club Surfacing (Polydor) (17/1)

• Encore Make Your Mind Up (Island) 

(17/1)

• Everything Everything Photoshop 
Handsome (Geffen) (17/1)

• Nervo Irresistible (Positiva/Virgin) (17/1) 

• Aggro Santos Like U Like (Future) (17/1) 

• Sunday Girl Stop Hey (Geffen) (17/1) 

• Tinchy Stryder feat. Bridget Kelly 
Take The World (4th & Broadway) (17/1)

Albums
• Adele 21 (XL) (24/1)

• James Blake James Blake 
(Atlas/A&M) (7/2)

A hugely anticipated debut album from Blake, 

whose career foundations are in good shape 

thanks to a series of R&S-released EPs issued 

over the past year that won him strong praise 

from the dubstep community and beyond. His 

recent cover of Feist’s Limit To Your Love kick

started his transition to a more mainstream 

audience, while this eponymous set continues 

the evolution of his sound to incorporate soulful 

vocals into the mix. You can expect this 22-year- 

old Londoner to fare well in the 2011 ones to 

watch polls.

• Anna Calvi Anna Calvi (Domino) (17/1)

• Chase & Status No More Idols 
(Mercury) (31/1)

• Cloud Nothings Cloud Nothings 
(Wichita) (24/1)

• Cold War Kids Mine Is Yours 
(Downtown/Cooperative V2) (24/1)

• The Decemberists The King Is Dead 
(Rough Trade) (17/1)

• Esben And The Witch Violet Cries 
(Matador) (31/1)

• Far East Movement Free Wired 
(Polydor) (28/2)

• Bob Geldof How To Compose 
Popular Songs That Sell (Mercury) (7/2)

• Keri Hilson No Boys Allowed 
(Interscope) (31/1)

• Camilla Kerslake Moments 
(Future) (7/3)

• Iron And Wine Kiss Each Other
Clean (4AD) (24/1)

• Wanda Jackson The Party Ain’t Over 
(Nonesuch) (24/1)

• The Japanese Popstars Control Your 
Allegiance (Virgin) (7/3)

• The Joy Formidable tbc 
(Atlantic) (14/2)

• Adam Kesher Challenging Nature 
(Disque Primeur) (7/3)

• Lykke Li Wounded Rhymes (LL 

Recordings) (28/2)

Wounded Rhymes is the follow-up to Lykke Li’s 

acclaimed 2008 debut Youth Novels and sees the 

young Swede delivering a confident, ambitious 

record that offers something different with every 

listen. The album was produced by Björn Yttling 

and is her first new work since the Twilight:

New Moon, soundtrack, which featured the 

track Possibility. Following the album's release, 

Li will be taking the album on the road with 

dates across the UK, kicking off at Trinity in 

Bristol on April 12 and including a headline date 

at The O2 Shepherd’s Bush Empire in London.

• Lia Ices Grown Unknown (Jagjaguwar) 

(14/2)

• The Low Anthem Smart Flesh (Bella 

Union) (21/2)

• Bruno Mars Doo-Wops & Hooligans 
(Atlantic) (31/1)

• Jessica Lea Mayfield Tell Me 
(Nonesuch) (7/2)

• George Michael Faith: Remastered 
(Epic) (31/1)

• Neon Trees Habits (Mercury) (21/2) 

• Noah & The Whale tbc (Mercury) (7/3)

• PJ Harvey Let England Shake (Island) 

(14/2)

• Pearl Jam Live On Ten Legs (Island) 

(17/1)

• Port Isaac’s Fisherman’s Friends 
Port Isaac’s Fisherman’s Friends 
(Special Edition) (Island) (31/1)

• Mike Posner 31 Minutes To Takeoff 
(J) (28/2)

• Gruff Rhys Hotel Shampoo 
(ONVI/Turnstile) (14/2)

As the maverick Super Furry Animal’s 

whirlwind European tour draws to a 

close, fans will be looking forward to this 

enchanting third solo set. Unlike his previous 

solo albums Hotel Shampoo is English-sung and 

is arguably his most commercial to date. Led by 

the Andy Votel-produced single Shark Ridden 

Waters, Hotel Shampoo was inspired by Rhys’s 

collection of purloined mini shampoos and was 

recorded in his native North Wales before being 

mixed in LA. Hotel Shampoo is overflowing with 

delightfully eccentric, lush love songs including 

the summer harmonies of Honey All Over, 

mellow Mariachi of Sensations In The Dark and 

lyrical loveliness of If We Were Words (We 

Would Rhyme). Between his many other 

projects including Neon Neon and the 

numerous collaborations it is great to hear 

Rhys at his mellifluous, enchanting and 

unpredictable best.” 

www.musicweek.com/reviews 
• Aggro Santos Aggrosantos.com 
(Future) (24/1)

• Sea Of Bees Song For The Ravens 
(Heavenly) (7/2)

• Jay Sean Freeze Time (Cash 

Money/Island) (21/2)

• The Streets Computers And Blues 
(679/Atlantic) (7/2)

£ £ It’s hard to escape the feeling that The 

VW Streets’ Mike Skinnerwas trapped by the 

excellence of his first two albums which, 

respectively, introduced a whole new form of 

British rap to the world and proved that the 

concept album could still work, if done with 

skill and finesse. And so to Computers And 

Blues, the fifth and final Streets album, billed 

as ‘dancing music to drink tea to’ and ‘ravey’. 

That makes it sound like a simple listen, full of 

easy-on-the-ear dance anthems, but in fact the 

album is anything but. While Skinner remains 

one of the best lyricists in the UK, the 

production is all overthe place - largely a good 

thing, but making for a very strange, disjointed 

listen. In many ways it is reminiscent of MGMT’s 

recent album Congratulations, in that you feel 

Skinner could easily deliver a standard ‘Streets’ 

album, full of hip-hop beats and street rhymes 

but he simply doesn’t want to. And nor does he 

really need to, considering this is his swansong. 

It is likely to split opinion, but maybe that’s a 

suitable ending for one of the most interesting 

acts of the last 10 years.”

www.musicweek.com/reviews
• T.I No Mercy (Atlantic/Grand Hustle) 

(24/1)

• Teddy Thompson Bella (Blue 

Thumb/UCJ) (31/1)

• White Lies Ritual (Fiction) (17/1)

• The Wombats This Modern Glitch
(14th Floor) (7/2)

• Yuck Yuck (Mercury) (21/2)

SINGLE OF THE WEEK_____________
Black Eyed Peas The Time (Dirty Bit (Interscope)

ALBUM OF THE WEEK
Glee Cast The Christmas Album (Epic)

This lead single 
from Black Eyed 
Peas’ sixth album 
The Beginning 
sees will.i.am and 
co reinventing

Bill Medley and Jennifer Warnes’ 
Dirty Dancing hit (I’’ve Had) The 
Time Of My Life, taking it from 
MOR territory and turning it into a 
modern club banger. Opinion over 
its musical merit will be split down
the middle, but whatever side of 
the fence you sit, there is little doubt 
about this track’s commercial punch. 
Vocoders and a throbbing synth beat 
come courtesy of rising talent DJ 
Ammo, who shares production 
credits with will.i.am here. A-listed
at Radio 1, the single’s physical 
release coincides with the release
of its parent album, also out 
today (Monday).

Since springing to 
life, The Glee 
machine has been 
responsible for 17m 
downloaded 
tracks and 6.5m

album sales worldwide. The show 
broke more records last week when 
the Glee Cast surpassed both The 
Beatles and James Brown to claim 
the second-highest amount of entries 
- 93 - on the Billboard Hot 100. This 
latest installment in the spin-off series 
and the second Glee release this 
month sees the Cast offering up 
faultlessly performed renditions of 
Christmas classics including Oh Holy 
Night, Jingle Bells, Last Christmas and 
Oh Christmas Tree among others. The 
album will enjoy a huge spike when 
the Glee Cast appear live on the 
semi-finals of The X-Factoron next 
Sunday (December 5).

This week’s reviewers: Chris Barrett, Ben Cardew, Stuart Clarke, Ed Miller, Charlotte Otter and Simon Ward
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Key releases

Mars attacks but King Michael rules
NUMBER ONE ON NONE of the pre
release charts a week ago, Michael 
Jackson’s posthumous album 
Michael improves 2-1 at HMV and 
Play and 3-1 at Amazon this week.

His closest challenger is Bruno 
Mars, an artist who was completely 
unknown at the time of Jackson’s 
death in 2009. Mars has catapulted 
to fame in 2010, contributing vocal 
assists to smash hits by B.o.B. 
(Nothin’ On You) and Travie McCoy 

(Billionaire) before enjoying a 
smash hit in his own right with Just 
The Way You Are (Amazing). His 
debut album Doo-Wops & 
Hooligans contains only the last of 
those tracks but is attracting much 
interest, having sold nearly 4,000 
copies and charted as high as 
number 79 as an import in the last 
few weeks. It officially drops here on 
January 24 but is making great 
progress, climbing 10-4 at Amazon, 

5-2 at HMV and 6-2 at Play. Mars’s 
involvement also helped to spark 
interest in the new deluxe edition of 
Alexandra Burke’s Overcome - he 
wrote ballad The Silence, which is 
Burke’s next single and one of three 
new tracks added to the album, out 
next Monday. The album is selling 
well for all of the major online 
retailers and surfaces simultaneously 
at Amazon, where it debuts at 
number 11, and Play (seven).

After jumping 8-1 last week on 
the list of pre-releases most-tagged 
for identification at Shazam, Lights 
On by Katy B feat. Ms. Dynamite 
faces a new challenge, specifically 
from Willow. The daughter of Will 
Smith and Jada Pinkett Smith’s first 
single Whip My Hair is part novelty 
and part very mature vocal from the 
10-year-old, and darts 4-2 on its 
second week on the list.

Alan Jones

Top 20 Online 
Buzz chart

Pos ARTIST Total Change

1 DEMI LOVATO 993 -47

2 KE$HA 968 26

3 EMINEM 852 102

4 RIHANNA 687 101

5 JASMINE V 619 91

6 SOULJA BOY TELL 'EM 571 -439

7 LADY GAGA 423 -62

8 GREYSON CHANCE 360 -87

9 MICHAEL JACKSON 278 0

10 DRAKE 262 -29

11 GREEN DAY 236 78

12 ASHLEY TISDALE 233 1

13 THE READY SET 229 -31

14 POMPLAMOOSE 219 137

15 MIRANDA COSGROVE 213 15

16 GORILLAZ 188 100

17 METALLICA 176 94

18 THE WANTED 165 9

19 SHAKIRA 159 8

20 30 SECONDS TO MARS 142 -35

misicmetnc

Top 20 Play
Pre-release chart

Pos ARTIST Title Label

1 MICHAEL JACKSON Michael Epic

2 BRUNO MARS Doo Wops. Elektra/Atlantic

3 MOTORHEAD World Is Yours Motorhead/UDR

4 DAFT PUNK Tron Legacy (OST) Wait Disney/EMI

5 ALTER BRIDGE Live From Amsterdam Dc3

6 DEADMAU5 4X4=12 Mau5trap/Virgin

7 ALEXANDRA BURKE Overcome Syco

8 GEORGE MICHAEL Faith remastered Epic

9 TIFFANY PAGE Walk Away Slow Mercury

10 ADELE 21 XL

11 CHASE & STATUS No More Idols Mercury

12 THE WOMBATS This Modern Glitch 14th Floor

13 WHITE LIES Ritual Fiction

14 THE PRIESTS Noel Epic___________________

15 T.I No Mercy Atlantic/Grand Hustle

16 BRYN TERFEL Carols. Deutsche Grammophon

17 THE TING TINGS tbc Columbia

18 NICOLE SCHERZINGER tbc Polydor

19 MUMFORD & SONS Sigh No More Island

20 FRANK TURNER Rock & Roll Xtra Mile

0PLAY.COM

Top 20 Amazon
Pre-release chart

Pos ARTIST Title Label

1 MICHAEL JACKSON Michael Epic

2 THE PRIESTS Noel Epic

3 GEORGE MICHAEL Faith remastered Epic

4 BRUNO MARS Doo Wops. Elektra/Atlantic

5 BRYN TERFEL Carols. Deutsche Grammophon 

6 DAFT PUNK Tron Legacy (OST) Walt Disney

7 BRITISH BARBERSHOP... Chiistmas.Sony cmg
8 KATHERINE JENKINS Believe Warner Music

9 ADELE 21 xl
10 MUMFORD & SONS Sigh No More Island

11 ALEXANDRA BURKE Overcome Syco

12 ISRAEL KAMAKAWIWO’OLE Over. Decca

13 ALTER BRIDGE Live From Amsterdam Dc3

14 GEORGE HARRISON All Things MustPassEMi

15 PATRIZIO BUANNE The Very Best Of umtv
16 CHASE & STATUS No More Idols Mercury

17 VARIOUS Golden Age Of R‘n’R Vol. 12 Ace

18 BRUCE SPRINGSTEEN The Promise Columbia

19 MOTORHEAD World Is Yours Motorhead/UDR

20 NIKKI YANOFSKY Nikki Universal Music

amazon.co.uk

Top 20 HMV
Pre-release chart

Pos ARTIST Title Label

1 MICHAEL JACKSON Michael Epic

2 BRUNO MARS Doo Wops. Elektra/Atlantic

3 CHASE & STATUS No More Idols Mercury

4 WOMBATS This Modern Glitch 14th Floor

5 DEADMAU5 4X4=12 Mau5trap/Virgin

6 ADELE 21 XL

7 TIFFANY PAGE Walk Away Slow Mercury

8 G UNIT Come BackInterscope____________

9 JAY SEAN Freeze Time Cash Money/Island

10 DAFT PUNK Tron Legacy (OST) Walt Disney

11 CIARA Basic Instinct rca
12 THE PRIESTS Noel Epic

13 WHITE LIES Ritual Fiction

14 BRITISH SEA POWER Valhalla. Rough Trade

15 COLD WAR KIDS Mine. Downtown/Cooperative V2

16 MUMMERS Mink Hollow Road Big Bass Drum

17 AKON Akonic Island

18 KELLY ROWLAND Kelly Rowland Motown

19 BOB GELDOF How To Compose. Mercury

20 JESSIE J Who You Are Island

hmv.com

Top 20 Shazam
Pre-release chart

Pos ARTIST Title Label

1 KATY B/MS DYNAMITE Lights On Rinse

2 WILLOW Whip My Hair Roc Nation/Sony

3 AFROJACK/E SIMONS Take OverControlMos

4 MARK RONSON Somebody. Columbia

5 M JACKSON & AKON Hold My Hand Epic

6 JAMES BLAKE LimitTo YourLove Polydor

7 PLAIN WHITE T’S Rhythm Of Love Island

8 NICOLE SCHERZINGER Poison Interscope

9 DANNY BYRD We Can Have ItAllHospitai

10 NERO Me & You mta_ _ _ _ _ _ _ _ _ _ _
11 N-DUBZ Girls AATW/lsland

12 KE$HA We R Who We R rca
13 PLAN B Love Goes Down 679/Atlantic

14 NAKED & FAMOUS Punching In. Polydor

15 FLO-RIDA Turn Around (5,4,3,2,l) Atlantic

16 THE WANTED Lose My Mind Geffen

17 KINGS OF LEON Pyro Hand Me Down

18 AVICII My Feelings For You AATW

19 CRYSTAL CASTLES Not In Love Fiction

20 BRANDON FLOWERS Only The Young vertigo

CATALOGUE REVIEWS CATALOGUE 
SINGLES TOP 20

(CRPOP 74)

FIVE STAR_ _ _ _ _ _ _ _ _ _ _ _  
Luxury Of Life (Cherry Pop 

CRPOP 73)/Silk And Steel

Recording for 

father/ 

manager 

Buster 

Pearson’s

Tent label and modelled on the 

Jackson 5, sibling quintet Five 

Star emerged from Romford to 

become a chart force in the 

latter half of the Eighties. Their 

first two albums, now expanded 

by the addition of 12-inch mixes 

of singles, were slick affairs full 

of commercial songs, spawning 

no fewer than 13 singles and 11 

hits between them. A host of 

top producers and writers were 

responsible for the material, 

which includes Rain Or Shine, 

System Addict and The Slightest 

Touch. Unavailable in physical 

form for some time, they 

remain surprisingly potent, 

and are superbly packaged, 

with lengthy liner notes, full 

discography and illustrations.

THELMA HOUSTON_ _ _ _ _ _ _  
Sunshower (soulmusic.com 

SMDC 05 CD)

Perhaps best 

known in 

the UK for 

her 1977 

disco hit 

Don’t Leave Me This Way, 

Thelma Houston should be more 

feted for this Dunhill-released 

and Jimmy Webb-written and 

produced debut album from 

1969. A flop atthe time, the 

album has long been out of 

print but now re-emerges in a 

remastered edition which also 

adds half a dozen later Dunhill 

recordings. It is an album of 

rich, complex songs, with Webb 

teasing the very best vocals from 

Houston. The beautifully 

orchestrated title track is a real 

rollercoaster and the cabaret

style Everybody Gets To Go To 

The Moon and a jazzy version of 

Didn’t We give ample evidence 

of Houston’s chops, but the 

highpoint is the stunning Crazy 

Mixed Up Girl.

THE HOLY MACKEREL 
The Holy Mackerel (Now 

Sounds CRNOW 21)

Psych/pop 

goup The 

Holy 

Mackerel 

released just 

this album, now remastered 

and expanded for reissue. Band 

members included Paul Williams 

- later to write hits like Rainy 

Days And Mondays (The 

Carpenters) Evergreen (Streisand) 

and Rainbow Connection 

(Muppets) - and his kid brother 

Mentor, who penned the 

estimable Drift Away (Dobie 

Gray). A little whimsical and 

very much of its time, The Holy 

Mackerel includes Indian 

influences, phasing, nonsense 

rhymes, succinct folky tunes and 

glimpses of pop brilliance. The 

pint-sized Williams has a 

tuneful and surprisingly deep 

voice that is well served by the 

material, which includes 10 

bonus tracks, most of them 

making their CD debut.

THE MINITS
Follow Your Heart: The Sounds 

Of Memphis Recordings (Kent 

CDKENM 343)

This album 

from the 

usually 

generous Ace 

label has just

12 tracks and a playing time of 33 

minutes. In Ace’s defence, the

Minits were a fairly obscure trio 

and the material herein 

represents the three singles they 

cut for The Sounds Of Memphis 

label and all of the other 

recordings extant in the 

archives. It is a pity there are no 

more, because The Minits were 

excellent, treading a tuneful 

path between pop and R&B. 

Revered in collectors’ circles, 

their second single You’re A Part 

Of Me is a gem and much of the 

rest is in the same vein, with 

Pullin’ - a Carolyn Franklin/ 

Jimmy Radcliffe song best 

known in a version by Carolyn’s 

sister Aretha - a highlight.

Alan Jones

This Last ArtistTitle /Label Distributor

1 1 ADELE Make You Feel My Love / xl (pias)

2 new THE BEATLES Hey Jude / Apple/Parlophone (E)

3 new THE BEATLES LetItBe /Apple/Parlophone (E)

4 new THE BEATLES Here Comes The Sun / Apple/Parlophone (E)

5 15 TAKE THAT Rule The World / Polydor (ARV)

6 10 THE POGUES FEAT. KIRSTY MACCOLL Fairytale Of New York / Warner Brothers (CIN)

7 9 ROLLING STONES Gimme Shelter / Abkco (arv)

8 new ELTON JOHN Something About The Way You Look/Candle In The Wind / Rocket (arv)

9 3 SHAKESPEARS SISTER Stay / London (CIN)

10 new THE BEATLES Yesterday / Apple/Parlophone (E)

11 18 ELBOW One Day Like This / Fiction (arv)

12 re MARIAH CAREY All I Want For Christmas Is You / rca (arv)

13 new THE BEATLES Help! /Apple/Parlophone (E)

14 new THE BEATLES All You Need Is Love / Apple/Parlophone (E)

15 5 BON JOVI Livin’ On A Prayer / Mercury (ARV)

16 new THE BEATLES I Am The Walrus/ Apple/Parlophone (E)

17 new THE BEATLES Lucy In The Sky With Diamonds/ Apple/Parlophone (E)

18 new TAKE THAT Greatest Day / Polydor (ARV)

19 11 KINGS OF LEON Sex On Fire / Hand Me Down (arv)

20 new THE BEATLES While My Guitar Gently Weeps / Apple/Parlophone (E)

Official Charts Company 2010
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Charts clubs
I Upfront club Top 40
Pos Last Wks ARTIST Title/Label

1 6 3 ARMAND VAN HELDEN & STEVE AOKI Brrrat! / 3 Beat

2 3 3 KYLIE MINOGUE Better Than Today / Parlophone

3 1 11 THE SHRINK RELOADED FEAT. MC PRYMENervous Breakdown 2010/ Loverush

4 20 10 BLACK GOLD Shine / Red Bull

5 4 5 MARTIN SOLVEIG FEAT. DRAGONETTE Hello / 3 Beat

6 8 3 DADA LIFE Unleash The F**Kin Dada / Musical Freedom

7 2 5 CHICANE Where Do I Start / Modena

8 NEW SYKE’N’SUGARSTARR FEAT. JAY SEBAG Like That Sound / Do The Hip!

9 36 2 WRETCH 32 Traktor / MoS/Levels Recordings

10 10 4 ROBYN & LAIDBACK LUKE Indestructible / Konichiwa

11 5 4 PET SHOP BOYS West End Girls/Together / Parlophone

12 23 2 RALPHI ROSARIO / ABEL AGUILERA / T WALLACEC’mon Get FunkyBlueplate Global

13 15 3 BRIAN ANTHONY FEAT. SOPHIA MAY In My Dreams (Part Two) / Sogni

14 28 3 NERVO FEAT. OLLIE JAMES Irresistible / Positiva/Virgin

15 9 6 EDWARD MAYA This Is My Life/3 Beat/AATW

16 11 6 HANNAH Sanity / Snowdog

17 27 1 KRAAK & SMAAK Dynamite / Jalapeno

18 17 7 DANIEL DE BOURG Lights On / Decode

19 13 6 SHAYNE WARD Gotta Be Somebody / Syco

20 19 7 FREEMASONS FEAT. WYNTER GORDON Believer / Loaded

21 14 6 EXAMPLE Two Lives / Data/MoS

22 18 5 RIHANNA Only Girl (In The World) / Def Jam

23 16 9 ADRIAN LUX Teenage Crime / One More Tune

24 39 1 MARK RONSON & THE BUSINESS INTL Somebody To Love Me/ Columbia

25 NEW SHOCKOLADY What’s The F...Fashion? / Red Star

26 21 3 JAY FARINA Beatfreak Girl / White Label

27 25 10 AFROJACK FEAT. EVA SIMONS Take Over Control / MoS

28 NEW RETRO/GRADE Escape Sequence / Deconstruction

29 7 3 CHRISTIAN TV When She Turns 18 / Mercury

30 24 1 DUCK SAUCE Barbra Streisand / 3 Beat/AATW

31 NEW ROBSON VIDAL & BLOND-ISH FEAT. COCO HAYEK Miss You / Hi-Bias

32 31 11 SWEDISH HOUSE MAFIA VS TINIE TEMPAH Miami 2 Ibiza / Virgin

33 NEW DREAMCATCHER I Don’t Wanna Lose My Way/ American Girl Recordings

34 22 5 BURNS & FRED FALKE Yslm (You Stopped Loving Me) / Deconstruction

35 33 3 DEABLO FEAT. LABRINTH That Voice / Deablo

36 NEW PLAN B Love Goes Down / 679/Atlantic

37 38 4 JULIE THOMPSON Shine / Magik Muzik

38 29 8 SKEPTA FEAT. PREEYA KALIDAS Cross My Heart / 3 Beat/AATW/BBK

39 40 2 TANTRUMS Ticket Out/ Bigger Than Barry

40 34 3 FAR EAST MOVEMENT Like A G6/ Interscope

Commercial pop Top 30
Pos ks ARTIST Title/ Label

1 8 2 KYLIE MINOGUE Better Than Today / Parlophone

2 15 7 BLACK GOLD Shine/ Red Bull

3 9 3 ALESHA DIXON Radio / Asylum/Atlantic

4 12 3 NELLY FURTADO Night Is Young/I’m Like A Bird... Interscope

5 11 5 SKEPTA FEAT. PREEYA KALIDAS Cross My Heart / 3 Beat/AATW/BBK

6 6 5 RIHANNAOnly Girl (In The World) / Def Jam

7 1 3 SHAKIRA FEAT. DIZZEE RASCAL Loca / Epic

8 13 2 THE SHRINK RELOADED FEAT. MC PRYMENervous Breakdown 2010 / Loverush

9 22 2 KACI BATTAGLIA FEAT. LUDACRIS Body Shots / Warner Brothers

10 neW 1 ALEXANDRA BURKE The Silence / Syco

11 23 4 HANNAH Sanity / Snowdog

1230 2 PET SHOP BOYSWest End Girls/Together / Parlophone

132 5 JLS Love You More / Epic

1418 4 EFFIE Lonely / Dark Water

1526 2 ROBYN & LAIDBACK LUKE Indestructible / Konichiwa

163 3 NICOLE SCHERZINGER Poison / Interscope

1727 3 HURTS Stay / Major Label/RCA

1814 4 FAR EAST MOVEMENT Like A G6/ Interscope

195 3 MARTIN SOLVEIG FEAT. DRAGONETTE Hello / 3 Beat

20 neW 1 WILLOW SMITH Whip My Hair / Roc Nation/Sony

21 neW 1 JODIE CONNOR FEAT. WILEY Now Or Never / Interscope

22 neW 1 TIFFANY DESROSIERS When I See You Smile / Dauman

23 neW 1 OLLY MURS Thinking Of Me / Epic/Syco

24 neW 1 SELENA GOMEZ & THE SCENE A Year Without Rain / Hollywood-Polydor

25 neW 1 CHERRI VThe Show / 6060

26 neW 1 BLACK EYED PEAS The Time (Dirty Bit) / Interscope

2729 9 CHERYL COLEPromise This / Fascination

28 20 10 DUCK SAUCE Barbra Streisand / 3 Beat/AATW

29 neW 1 THE FIERCE COLLECTIVE Baker Street/Where I Stood / Fierce Angel

30 4 3 ROLL DEEP FEAT. ALESHA DIXON Take Control / Relentless/Virgin

Brrrat! packs a punch 
for Armand Van Helden

NEW TALENT IS ALWAYS VERY 
WELCOME but old favourites with 
impressive track records return to 
number one on all three ofour club 
charts this week.

Armand Van Helden first topped 
the Upfront chart with his debut 
single Witch Doktor in 1994 and 
has since reached the summit 
numerous times, with hits including 
You Don’t Know Me, The Funk 
Phenomena, My My My, 
Professional Widow and Bonkers. 
Many of those mentioned were 
collaborations, as is his latest 
Brrrat!, on which he is accompanied 
by Steve Aoki. The track jumps 6-1 
this week but has barely a 1% lead 
over Kylie Minogue’s latest, Better 
Than Today.

Minogue has been topping the 
club charts for more than 20 years, 
and although she misses out on the 
Upfront crown, at least for the 
moment, Better Than Today 
explodes 8-1 on the Commercial 
Pop chart, where it has an 
emphatic lead, being 28.31% ahead 
of nearest challenger Black Gold’s 
Shine, and 73.52% ahead of third 
placed Alesha Dixon’s Radio.

Black Eyed Peas have made a 
huge impression on the Urban 
charts since topping it for the first 
time with Where Is The Love in 
2003. In an unusually tight tussle 
this week, they move 3-1 with The 
Time (Dirty Bit), which establishes a 
tiny lead over Willow Smith’s Whip 
My Hair and Rihanna. Alan Jones

I Urban Top 30
Pos Last Wks ARTIST Title/Label

1 3 5 BLACK EYED PEAS The Time (Dirty Bit) / Interscope

2 4 3 WILLOW SMITH Whip My Hair / Roc Nation/Sony

3 1 7 RIHANNA Only Girl (In The World) / Def Jam

4 8 3 FAR EAST MOVEMENT Like A G6 / Interscope

5 2 9 GYPTIAN Hold You / MoS/Levels Recordings

6 15 4 JAY SEAN FEAT. NICKI MINAJ 2012 (It Ain’t The End) / Island

7 5 6 SKEPTA FEAT. PREEYA KALIDAS Cross My Heart / 3 Beat/AATW/BBK

8 6 7 JASON DERULO The Sky’s The Limit / Beluga Heights/Warner Bros

9 10 19 USHER FEAT. PITBULL DJ Got Us Fallin’ In Love / LaFace

10 14 3 SHAKIRA FEAT. DIZZEE RASCAL Loca / Epic

11 9 9 WILL.I.AM FEAT. NICKI MINAJ Check It Out/ Interscope

12 12 8 TINCHY STRYDER FEAT. TAIO CRUZ Second Chance / 4th & Broadway

13 7 11 TINIE TEMPAH FEAT. ERIC TURNER Written In The Stars / Parlophone

14 26 2 WRETCH 32 Traktor / MoS/Levels Recordings

15 16 17 TAIO CRUZ Dynamite / 4th & Broadway

16 17 7 MOHOMBI FEAT. NELLY Miss Me / 2101/Island

17 11 3 ROLL DEEP FEAT. ALESHA DIXON Take Control / Relentless/Virgin

18 22 2 JLS Love You More / Epic

19 NEW 1 MICHAEL JACKSON & AKON Hold My Hand / Epic

20 18 8 SWEDISH HOUSE MAFIA VS TINIE TEMPAH Miami 2 Ibiza / Virgin

21 19 8 N-DUBZ Best Behaviour / AATW/Island

22 13 6 IRONIK FEAT. JESSICA LOWNDES Falling In Love / BPM Ent.

23 NEW 1 KATY B FEAT. MS DYNAMITE Lights On / Rinse

24 25 8 AKON Angel / Konvict Muzik

25 RE 6 NELLY Tippin’ In Da Club / Island

26 29 3 BASHY VS NAPT Make My Day/ GGI

27 21 19 LAFAYETTE JOSEPHS Bruised / Rockizm

28 20 9 PLATNUM Signals / AATW

29 30 2 EMINEM FEAT. LIL WAYNE No Love / Interscope

30 28 14 EMINEM FEAT. RIHANNA Love The Way You Lie/ Interscope

Liking that sound: Syke‘n’Sugarstarr 
are straight in at number eight on the 
Upfront chart

Haring up the charts: Willow Smith is 
number two on the Urban chart and a 
new entry at 20 on Commercial Pop

Cool Cuts Top 20
Pos ARTIST Title____________________________

1 WRETCH 32 Traktor 
2 SIGMA & DJ FRESH FEAT. KOKO

Lassitude
3 KATY B FEAT. MS DYNAMITE

Lights On
4 PLAN B Love Goes Down
5 DAFT PUNK Derezzed
6 JAGGA Modern Day Romance
7 GORILLAZ FEAT. DALEY Doncamatic
8 X-PRESS 2 The Blast
9 THE BROOKES BROTHERS Last Night
10 AEROPLANE Without Lies
11 KUT & RUN Gave Me Love
12 EMALKAY Crusader
13 JOSE NUNEZ It’s Got Groove
14 STRETCH & VERN I’m Alive
15 JASON PHATS & JUAN CORBI

Al Bam Boom
16 HUMAN LEAGUE Night People
17 SlYDE Russian Girls Are Dangerous
18 TEVO HOWARD FT TRACEY THORN

Without Me
19 JOHN DAHLBACK Kairo
20 TOM STAAR Pandemonium EP

Hear the Cool Cuts chart every Thursday 4—6pm GMT on 

Paul “Radical” Ruiz - Anything Goes radio show 

on Ministry Of Sound Radio across the globe 

on www.ministryofsound.com/radio

© Music Week. Compiled by DJ feedback and data collected from the following stores, online sites and distributors: BMR Records, CD Pool, Know How, Phonica, Pure Groove, Trax (London), Eastern Bloc (Manchester), 23rd Precinct (Glasgow), 3 Beat (Liverpool), The Disc (Bradford), Crash (Leeds), 

Global Groove (Stoke), Catapult (Cardiff), Hard To Find (Birmingham), Plastic Music (Brighton), Power (Wigan), Streetwise (Cambridge), The Disc (Bradford) Kahua (Middlesborough) Bassdivision (Belfast), Beatport, Juno, Unique & Dynamic.

http://www.musicweek.com
http://www.ministryofsound.com/radio


24 Music Week 04.12.10 www.musicweek.com

Charts analysis

Compiled from sales data by Music Week

Vs last week Singles Artist albums

% change -5.8% -2.7%

Total albums

17,581,734 91,845,892
94,425,737

Year to date

Sales

vs prev year 18,672,111

Sales statistics

Sales 3,025,758 2,857,913
prev week 3,083,652 2,723,172
% change -1.9% +4.5%

Compilations

Vs last week Compilations Total albums

Sales 878,492 3,736,405
prev week 457,712 3,192,027
% change +91.9% +17.1%

Year to date Singles Artist albums

Sales 129,079,831 74,264,158
vs prev year 120,026,487 75,753,626
% change +7.5% -2.0%

The boy bands 
are back in town
BOY BANDS AND THE X FACTOR 
dominate the charts this week, with a 
unique top three configuration 
comprising entirely of boy bands on 
the album chart, while three of the 
top five singles are by acts uncovered 
by The X Factor.

The boy bands - some of whom, 
admittedly, are now a little long in 
the tooth for that epithet and all of 
whom appeared in the same episode 
of The X Factor results show 15 days 
ago - are Take That, JLS and Westlife.

Take That’s Progress opened at 
number one last week with a 
century-high first-week sale of 
518,601, and remains at the summit 
with second-week sales of 208,219. It 
advances 9-4 on the year-to-date 
chart and is a shoe-in to move to the 
top of the list in the next fortnight.

After consecutive number ones 
with first two singles The Club Is 
Alive and Love You More, JLS’ second 
album Outta This World debuts at 
number two on sales of 152,473 
copies. That is well below the 239,643 
copies their introductory, self-titled 
2009 album sold on its debut week.
The latter album falls 38-48 but with 
sales increasing for the seventh week 
in a row. Its career sales of 1,241,701 
include 8,608 in the latest frame.

With first single Safe sliding 10
21 (18,090 sales), confirming its 
status at the lowest-charting single 

Source: Music Week

Albums Price comparison chart
ARTIST Album Amazon HMV Play.com Tesco

1 TAKE THAT The Progress £8.93 £8.99 £8.95 £8.93

2 JLS Outta This World £8.93 £8.99 £8.95 £8.93

3 WESTUFE Gravity £8.83 £8.99 £8.95 £8.93

4 SUSAN BOYLE The Gift £8.93 £8.99 £8.95 £8.93

5 RIHANNA loud £8.93 £8.99 £8.95 £8.93

to date by Westlife, the Irish band’s 
new album Gravity debuts at 
number three. Their 11th straight 
top three album since their self-titled 
1999 debut, it sold 94,894 copies last 
week. Their last album Where We Are 
opened at number two a year ago 
next week, on sales of 135,511, and 
has sold 491,779 copies to date, 
making the smallest contribution of 
any album to their career sales tally, 
which stood at 11,522,797 before 
Gravity’s release. Westlife’s best first 
week came in 2000 when Coast To 
Coast sold 234,767, and its worst 
came in 1999, when Westlife sold 
83,032 copies.

Knocked out of the medal 
positions by the boy bands, Susan 
Boyle’s The Gift dips 3-4 with sales 
up slightly (69,453), while Rihanna’s 
Loud fades 2-5 (68,069 sales).

Four years after The Black Parade 
provided them with their first Top 10 
album, My Chemical Romance fall 
short with follow-up Danger Days: 
The True Lives Of The Fabulous 
Killjoys. Debuting at number 14 
(32,766 sales), it cannot match the 
initial thrust of its predecessor, which 
debuted at number two on sales of 
85,805 copies, and has thus far sold 
603,808 copies, making it the band’s 
biggest seller.

Russell Watson’s album career 
sales topped the 3m mark on 

Wednesday (24th) - the same day he 
turned 44. He racks up the 11th top 
20 album of his career - and his 
second in a week - as La Voce, his 
introductory Epic album, debuts at 
number 13 (37,524 sales). It 
overshadows The Platinum 
Collection which debuted last week at 
14, and now slips to 17 (23,187 sales).

Irish country/MOR crooner 
Daniel O’Donnell is the most 
prolific chartmaker of the 21st 
century, chalking up 12 top 20 
albums since 2000. Even more 
impressively, the 48-year-old from 
Donegal has charted an album on 
the Top 75 every single year since his 
1988 chart debut - that is 23 years in 
a row, and something no other act 
can match.

zHis latest release O Holy Night: 
The Christmas Album has not 
increased that tally of top 20 albums 
yet - it debuts this week at number 
21 (20,677 sales). It is, however, his 
26th Top 40 album, and his 30th 
Top 75 entry. That is the most for an 
Irish act, putting him ahead of Foster 
& Allen, who drew level last week, 
when Magic Moments became their 
29th chart entry. Both acts started out 
on Ritz, reached a wider audience 
through TV-advertised albums on 
Telstar and currently record for the 
DMG TV label.

Kanye West’s third album 
Graduation debuted at number one 
on sales of 84,611 in 2007, but 
follow-up 808s & Heartbreak arrived 
at number 11 (44,720 sales) in 2008. 
Critically acclaimed for its quality 
and diversity, and on schedule to 
debut at number one in the US on 
sales of more than 5000,000, his fifth 
album, My Beautiful Dark Twisted 
Fantasy cannot arrest his UK slide, 
debuting here at 16 (24,236 sales).

Also new to the Top 40 on a busy 
week: Josh Groban’s Illuminations 
(number 30, 15,769 sales) and Pink 
Friday by Nicki Minaj (number 34, 
13,304 sales).

Housing more number ones - 12 
- among its 44 tracks than any

ARTIST ALBUMS

I Universal 35.9%

Sony 35.3%

J Warner 15.0%

I EMI 11.1%

I Others 2.7%

SINGLES

Universal 39.6%

Sony 32.7%

EMI 10.9%

Warner 10.7%

I Others 6.2%

previous volume, Now That’s What 
I Call Music! 77 gets off to a suitably 
brisk start, debuting atop the 
compilation chart on first-week sales 
of 333,772. That is 15.4% up on 2009 
equivalent Now! 74’s first-week sales 
of 289,231, and 33.94% above 
immediate predecessor Now! 76’s 
opening volley of 249,195. The last 
Now! album to open with a higher 
sale was Now! 70, which sold 
383,002 copies to debut at number 
one in August 2008.

Overall album sales increase for 
the sixth week in a row, climbing 
17.1% week-on-week to 3,736,405. 
That is their best level thus far this

International charts coverage Alan

Sharp Blunt on top but needs 
to hone his edge in the US
REPLACING JAMIROQUAI’S ROCK 
DUST LIGHT STAR as the UK album 
with the highest international profile, 
Some Kind Of Trouble by James Blunt 
is now charting in 20 overseas 
territories. Newly arrived in the charts 
in Italy (number seven), Denmark (10), 
Poland (14), Sweden (18), Portugal 
(28), Greece (32) and Mexico (73), it 
also improves 12-2 in Wallonia and 
25-14 in Flanders. But it falls in 
Switzerland (1-3), Austria (3-6), France 

year but 12.9% below same-week 
2009 sales of 4,289,991.

There is a charity handover at 
the top of the singles chart, with JLS’ 
Children In Need single Love You 
More slipping 1-3 (60,592 sales) to 
be replaced by The X Factor 
Finalists 2010’s recording of Heroes 
to benefit the Help For Heroes 
charity. Originally a 1977 number 
24 hit for David Bowie - who wrote 
the song with Brian Eno - Heroes 
sold 144,014 copies last week, 
recording the third-highest weekly 
sale of any single in 2010. It is the 
20th number one spawned by The X 
Factor, of which JLS have 
contributed most (four), while 
Leona Lewis and Alexandra Burke 
have had three apiece. Olly Murs has 
had one, but his second single 
Thinking Of Me is unlikely to add 
to that total, as it debuts at number 
four (59,657 sales) following his 
performance of it on The X Factor 
results show eight days ago.

While Heroes is number one, 
another 1970s song - Elton John’s 
Your Song - climbs 3-2 for Ellie 
Goulding on sales of 72,292 copies. 
After a fortnight at number two, 
Take That’s The Flood surrenders, 
falling to number six (47,041 sales).

Further down the Top 40, there 
are debuts for Do It Like A Dude, 
the debut single from Jessie J 
(number 25, 13,123 sales), Brett 
Domino’s tongue-in-cheek tribute 
to I’m A Celebrity drama queen 
Gillian McKeith (number 29, 11,361 
sales) and Doncamatic by Gorillaz 
feat. Daley (number 37, 7,262 sales).

The number of Beatles songs in 
the top 200 slides from 32 to 12, 
with Let It Be (up 46-38, 7,186 sales) 
taking over as the top title from Hey 
Jude (40-47, 6,216 sales).
Meanwhile, the band’s 1967-1970 
and 1962-1966 albums rise 33-28 
and 32-29, with sales up 86.8% and 
82.6% respectively, at 17,374 and 
17,011.

They are joined in the chart by 
the 1962-1966/1967-1970 boxed 
set, which debuts at number 59 
(6,182 sales).

Singles sales fall 1.9% week-on- 
week to 3,025,758 - 11.73% above 
same-week 2009 sales of 2,708,023.

(3-6), Germany (2-8), the Netherlands 
(2-8), Ireland (6-12), Finland (9-14), 
Canada (6-16), New Zealand (7-16), 
Australia (11-17) and Spain (17-29).

It is charting in one more country 
than Susan Boyle’s second album, The 
Gift, and is also in the Top 10 in eight 
countries to its rival’s seven - but with 
Blunt still to chart in the US, where The 
Gift retains leadership of the chart for 
a second week, it is fair to say that 
Boyle is winning the battle for sales.

http://www.musicweek.com
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Charts sales
Key
■ Highest new entry ■ Highest climber
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Indie singles Top 20 Compilation chart Top 20
This Last Artist Title /Label (Distributor)___________________________________________________________________

1 1 ADELE Make You Feel My Love / xl (pias)

2 2 GYPTIAN Hold You / MoS/Levels Recordings (ARV)

Jnew BRETT DOMINO Gillian Mckeith / Bad (Bad)

4 3 TIM BERG Seek Bromance (The Love You Seek) / Data/Mos (arv)

116 BEADY EYE Bring The Light / Beady Eye (PIAS)

6 4 ALISTAIR GRIFFIN Just Drive / Eden (Eden)

7 13 ISRAEL KAMAKAWIWO’OLE Somewhere Over The Rainbow/ Big Boy (hot)

8 9 PETER ANDRE Defender / Conehead (Nova Arvato)

9 7 YEO VALLEY BOYZ FEAT. MR GEORGE Yeo Valley Rap / Black Sheep (Awal)

10 8 DJ FRESHGold Dust/Data/MoS (ARV)

11 11 EXAMPLE Kickstarts / Data/MoS (ARV)

12 NEW THE WANTED All Time Low/Geffen (ARV)

13 L7 ROC C FEAT. OH NO & POX DOG Don’t Stop / Stones Throw (ADA CIN)

14 5 JAMIE WOON Night Air/Candent Songs/Polydor (ARV)

15 14 ALEX GAUDINO I’m In Love (I Wanna Do It) / mos (arv)

16 20 ADELE Hometown Glory / xl (pias)

17 new JAY SEAN FEAT. NICKI MINAJ 2012 (It Ain’t The End) / island (arv)

18 re THE WHITE STRIPES 7 Nation Army / xl (pias)

19 RE ALLIE MOSS Corner / Allie Moss (Tunecore)

20 new MIDNIGHT BEAST Just Another Boyband7The Midnight Beast (Awal)

This Last Artist Title /Label (Distributor)___________________________________________

■ new VARIOUS Now That’s What I Call Music 77 / EMI Virgin/UMTV (E)

2 1 VARIOUS Pop Party 8 / UMTV (ARV)

3 2 VARIOUS Clubland 18 / aatw/umtv (arv) ~

4 3 VARIOUS Dreamboats And Petticoats Four / emi tv/umtv (arv)

5 4 VARIOUS Bbc Radio 1’S Live Lounge - Vol 5 / Sony Music/uMTV (ARV)

6 new VARIOUS Anthems - Electronic 80s 2 / emi Tv/Ministry of sound (arv)

7 6 VARIOUS Anthems Disco / MoS/Rhino (ARV)

g 13 VARIOUS Now That’s What I Call Xmas / emi wn/Rhino/uMiv (e)~

9 NEwVARIOUSMerry xmas!/Sony/UMTV (ARV)

10 NEW VARIOUS Ultimate R&B 2010 / EMI TV/Rhino (CIN)

11 8 VARIOUS American Anthems / EMI TV/Sony (ARV)

12 NEwVARIOUSJackie - The Party Album/EMI TV/UMTV (E)

13 NEw VARIOUS Superclub / EMI TV/One More Tune (CIN)

14 new VARIOUS Cbeebies Song Time / Little Demon (sdu)

15 NEwVARIOUSThe Classical Album 2011/ Decca/Sony (ARV)

16 lo VARIOUS The Annual 2011 / Mos (arv)

17 new VARIOUS Trance Nation - The Collection / Ministry (Mos)

18 14 VARIOUS 101 80s Anthems / emi tv (e)

19 new VARIOUS Weekend Songs - The Winter Collection / Rhino (cin)

20 12 VARIOUS The World’s Greatest Ballads / Sony (arv)

Music Week
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Hit Music, Promo, Record Mirror and Tours Report

United Business Media,
Third Floor, Ludgate House,
245 Blackfriars Road,
London SEi 9UY UBM
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Indie albums Top 20 Classical albums Top 10
This Last Artist Title /Label (Distributor)___________________________________________________________________

Mnev DANIEL O’DONNELL O’ Holy Night - The Christmas Album / dmg tv (sdu)

2 1 ADELE 19 / xl (pias)

3 3 PETER ANDRE Accelerate / Conehead (Nova Arvato)

4 2 FOSTER & ALLEN Magic Moments / DMG TV (SDU)

5 4 THE XXXX / Young Turks (PIAS)

6 NEw KATE RUSBY Make The Light / Pure (Cadiz Arvato)

7 8 EXAMPLE Won’t Go Quietly / Data/MoS (ARV)

8 7 SUEDEThe Best Of/Suede/MoS (ARV)

9 re THE NATIONAL High Violet / Aad (pias)

10 5 A DAY TO REMEMBER What Separates Me From You / victory (pias)

1113 VAMPIRE WEEKEND Contra / X (pias)

12 BRIAN ENO Small Craft On A Milk Sea / warp (pias)______________________________________

13 RE PRODIGY Invaders Must Die /Take Me io The Hospital (ADA CIN)

14 L4 JANE MCDONALD Live At The London Palladium / JMD (AbsoluteArvato)

15 L6 BELLOWHEAD Hedonism / Navigator (prop)

16 L0 WARPAINT The Fool / Rough Trade (PIAS)

17 11 BELLE & SEBASTIAN Write About Love / Rough Trade (pias)

18 18 DIZZEE RASCAL Tongue N’ Cheek / Dirtee stank (pias)______________________________________

19 new FATBOY SLIM You’ve Come A Long Way Baby / skint (rom arv)

20 L7 THE GASLIGHT ANTHEM American Slang /Side One Dummy (pIAS)

This Last Artist Title / Label

1 ANDRE RIEU & JOHANN STRAUSS ORCHESTRA Moonlight Serenade / Decca (arv) 

2BNEW RUSSELL WATSON la Voce / Epic (arv)

3 BENEDICTINE NUNS OF NOTRE-DAME Voices: Chant From Avignon / Decca (arv)

4 4 ANDRE RIEU Forever Vienna / Decca (arv)

5 3 CENTRAL BAND OF THE RAF Reach For The Skies / Decca (arv)

6 5 ANDRE RIEU The Collection / Philips (ARV)

M9 ANDRE RIEU Live In Concert/ Decca (arv)

8 6 ANDRE RIEU Dreaming / Decca (arv)

9 8 KATHERINE JENKINS The Ultimate Collection / Decca (arv)

10 10 KING’S COLLEGE CHOIR/WILLCOCKS Essential Carols / Decca (arv)

Downloads Top 10

Indie singles breakers Top 10
This Last Artist Title /Label (Distributor)1E4 BEADY EYE Bring The Light / Beady Eye (pias)

2 3 ISRAEL KAMAKAWIWO’OLE Somewhere Over The Rainbow / Big Boy (hot)

3 2 YEO VALLEY BOYZ FEAT. MR GEORGE Yeo Valley Rap / Black Sheep (AWAL)

4 5 ROC C FEAT. OH NO & POX DOG Don’t Stop / stones Throw (ada cin)

5 1 JAMIE WOON Night Air/Candent Songs/Polydor (ARV)

6 6 ALLIE MOSS Corner / Allie Moss (Tunecore)

71 new MIDNIGHT BEAST Just Another Boyband / The Midnight Beast (awal)

8 8 RADICAL FACEWelcome Home Son / Morr (Shellshock SRD)

9 NEw P5 Crawling Back To You / Mpauk (Genepool Arvato)

10 NEW ROC C Hear Me Now / Stones Throw (PIAS)

This Last Artist Title /Label (Distributor)____________________________________________________________

I new JLS Love You More / Epic

2 new ELLIE GOULDING Your Song / Polydor(ARv)

3 2 TAKE THAT The Flood / Polydor(ARV)

4 1 RIHANNA Only Girl (In The World) / Def Jam (ARV)

5 . KATY PERRY Firework / virgin (e)

6 new FAR EAST MOVEMENT FEAT. CATARACS & DEV Like A G6 /Cherrytree/Interscope (ARV)

7 10 BLACK EYED PEAS The Time (Dirty Bit) /Interscope (ARV)

8 4 ALEXIS JORDAN Happiness / StarRoc/RocNation/Columbia (ARV)

9 9 MCFLY FEAT. TAIO CRUZ Shine A Light / Island/Super (ARV)

10 6 BRUNO MARS Just The Way You Are (Amazing) / Elektra/Atlantic (CIN)
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Albums that debut at number one in 
the US typically suffer declines in the 
region of 66-72% on their second 
frame but with Boyle making some 
telling TV appearances, and store 
traffic up generally as Christmas draws

near, The Gift increased sales by 5% 
week-on-week to 335,000. The album 
also holds at number one in New 
Zealand, where per capita sales of 
Boyle’s debut I Dreamed A Dream were 
the highest in the world. It makes a
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more dramatic 1-9 dive in the 
Netherlands and is also falling in 
Australia (2-4), Canada (3-5), Ireland 
(5-7), Switzerland (24-26), Hungary 
(22-26), Austria (38-45) and Japan 
(24-46). To counter this, it debuts in 
Norway (36), Finland (42), the Czech 
Republic (43), Wallonia (62) and Spain 
(96), and is climbing in Flanders (36-3), 
Sweden (41-14) and France (42-29).

Another Scot with a Christmas 
album to sell is Annie Lennox, whose A 
Christmas Cornucopia lays down 
markers in Canada (number 35), the 
US (46) and Germany (60).

The release of The Beatles’ 
catalogue on iTunes has triggered

very little singles chart action but has 
resulted in considerable album chart 
action, particularly in the US, where 
there are 14 albums by the fab four in 
the Top 200 this week. Although 
Abbey Road breaks cover in the US 
(48), Canada (73) and Spain (98), the 
most visible albums at this stage are 
the recently remastered 1962-1966 
and 1967-1970 packages. 1962-1966 
- the ‘Red’ album - is a re-entry in the 
Netherlands (64), Switzerland (70), the 
US (75), Ireland (83) and Germany 
(95). 1967-1970 - the ‘Blue’ album - 
has a similar profile, re-entering in the 
Netherlands (55), the US (67), 
Switzerland (69), and Germany (80).
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Charts sales
The Official UK Singles and Albums Charts are produced by the Official Charts Company, based on a sample of more than 4,000 record outlets. They are compiled from actual sales last

The Official UK Singles Chart OFFICIAL
singleschart

This 
wk

Last 
wk

Wks in 
chart

Artist Title Label / Catalogue number (Distributor) 
(Producer) Publisher (Writer)

1 1 New X FACTOR FINALISTS 2010 Heroes Syco 88697817442 (arv) 
(Stannard/Howes) Universal/EMI (Bowie/Eno)

HIGHEST O 
NEW ENTRY

2 3 3 ELLIE GOULDING Your Song Polydor CATCO170420945 (arv) 
(Lovett) Universal (John/Taupin)

3 1 2 JLS Love You More Epic 88697794112 (ARV) 
(Gad/Syience/Hector) EMI/Sony ATV/Gad (Williams/Humes/Gill/Merrygold/Gad/Hector)

4 New OLLY MURS Thinking Of Me Epic/Syco 88697794982 (ARV) 
(Future Cut/Robson) Sony ATV/Stage Three/Universal/Salli Isaak (Murs/Robson/Hector)

5 4 5 RIHANNA Only Girl (In The World) Def Jam 2755511 (ARV) • 
(StarGate/Vee/Harrell) EMI/Truelove (Johnson/Eriksen/Hermansen/Wilhelm)

6 2 3 TAKE THAT The Flood Polydor2755985(ARV)
(Price) EMI/Sony ATV/Universal/Farrell (Barlow/Donald/Orange/Owen/Williams)

7 6 2 FAR EAST MOVEMENT FEAT. CATARACS & DEV Like A G6 Cherrytree/Interscope CATCO169904472 (ARV)
(The Cataracs) Hunnypot/Songs Of Mam/Hornall Brothers/La Coquia Nostra/CC (Nishimura/Roh/Choung/Singer-Vine/Hollowell-Dhar/Coquia)

8 5 6 KATY PERRY Firework Virgin CATCO169836350 (E) •
(StarGate/Vee) Warner Chappell/EMI/Truelove/Peermusic/DatDamnDean (Hudson/Eriksen/Hermansen/Wilhelm/Dean)

9 12 16 ADELE Make You Feel My Love XL XLS393CD (PIAS) 
(Ramone) Sony ATV (Dylan)

SALES ©

INCREASE

10 18 2 RIHANNA FEAT. DRAKE What’s My Name? Def Jam CATCO170585782 (ARV) 
(StarGate/Harrell) EMI/PeerMusic (Eriksen/Hermansen/Graham/Dean/Hale)

+50% SALES 
INCREASE

11 7 3 BLACK EYED PEAS The Time (Dirty Bit) Interscope CATCO169904228 (ARV)
(will.i.am/DJ Ammo) Sony ATV/EMI/Calspen/PEN/Marcu/WorldSong (Adams/Pineda/Leroy/Previte/Nicola/Markowitz)

12 15 8 CEE-LO GREEN Forget You Warner Brothers WEA476CD (CIN)
(The Smeezingtons) Chrysalis/IQ/Roc Cor/Bug/Music Famamaanem/EMI/God Given (Green/Mars/Lawrence/Brown/Levine)

SALES O 

INCREASE

13 13 8 MIKE POSNER Cooler Than MeJ CATCO169326509 (ARV) 
(Gigamesh) Sony ATV/North Greenway/Eric Holljes (Posner/Holljes)

14 11 10 BRUNO MARS Just The Way You Are (Amazing) Elektra/Atlantic CATCO163709275 (CIN) 
(The Smeezingtons/Needlz) Universal/Warner Chappell/EMI/Bug/IQ (Mars/Lawrence/Levine/Cain/Walton)

15 9 3 MCFLY FEAT. TAIO CRUZ Shine A Light Island/Super 2755725 (ARV) 
(Cruz/Nglish) EMI/Kobalt/Sony ATV (Cruz/Fletcher/Jones/Poynter/Judd/Kasirye)

16 8 4 ALEXIS JORDAN Happiness StarRoc/RocNation/Columbia CATCO162402533 (ARV) 
(StarGate) EMI (Deadmau5/Rowe/Hermansen/Eriksen)

17 14 6 NELLY Just A Dream Island CATCO169365250 (ARV)
(Jonsin/Love) Universal/Foray/Jimipub/Rico Love Is Still A Rapper/EMI/Jackie Frost/Jesse Jaye (Haynes/Scheffer/Love/Romano)

18 16 3 PINK Raise Your Glass LaFace 88697817202 (ARV)
(Martin/Shellback) Kobalt/Pink Inside/EMI/Maratone (Pink/Martin/Shellback)

19 17 5 CHERYL COLE Promise This Fascination 2753879 (ARV) 
(Wilkins) Sony ATV/Warner Tamerlane/Power Pen Biz/CC (Hamilton/Wilkins/Jackson)

20 20 12 THE SATURDAYS FEAT. FLO-RIDA Higher Fascination/Geffen 2753171 (ARV) 
(Arnthor) P&P/Aristotracks/Willow (Birgisson/Wroldsen)

21 10 2 WESTLIFE Safe Syco 88697724492 (ARV) 
(Shanks) Sony ATV/Tone Ranger/Wrong Treats (Shanks/Grundler)

22 19 4 WILL.I.AM FEAT. NICKI MINAJ Check It Out Interscope 2754634 (ARV)
(will.i.am) Universal/Cherry Lane/Harajuku Barbie/Money Mack/Carlin (Adams/Miraj/Downes/Horn/Wooley/Brown)

23 26 9 TINIE TEMPAH FEAT. ERIC TURNER Written In The Stars Parlophone CATCO164630384 (E) 
(iSHi) Warner Chappell/EMI (Mughal/Okogwu/Turner/Bernardo)

SALES ©

INCREASE

24 21 8 B.O.B FEAT. RIVERS CUOMO Magic Rebel Rock Ent/Atlantic/Grand Hustle AT0356CD (CIN) 
(Dr Luke) Kobalt/Kasz Money/E.O Smith/Ham Squad/Universal/Shady/IQ (Gottwald/Cuomo/Simmons)

25 New JESSIE J Do It Like A Dude Island CATCO170798927 (ARV)
(The Invisible Men/Parker & James) Sony ATV/Universal/CC (Cornish/The Invisible Men/Parker & James)

26 25 7 DUCK SAUCE Barbra Streisand 3 Beat/AATW CDGLOBE1472 (AbsoluteArvato) 
(Duck Sauce) Sony ATV/Bug/Alain Macklovitch (Van Helden/Macklovitch/Farian/Jay/Huth/Huth)

27 22 2 TINCHY STRYDER FEAT. CHIPMUNK Game Over 4th & Broadway GBUV71006580 (ARV)
(iSHi) Universal/EMI/Peermusic/Bucks/2Stripes (Danquah/Thomson/Manderson/Okogwu/Devlin/Bernardo/Gleave/Mughal/Fyffe)

28 23 3 GYPTIAN Hold You MoS/Levels Recordings MOS162CDX (ARV) 
(Passard) STB (Edwards/Johnson)

29 New BRETT DOMINO Gillian McKeith Bad TCAAT1015087 (Bad) 
(tbc) tbc (tbc)

30 28 8 SWEDISH HOUSE MAFIA VS TINIE TEMPAH Miami 2 Ibiza Virgin VST2019 (E) 
(Swedish House Mafia) EMI/Universal (Axwell/Angello/Ingrosso/Okogwu)

31 27 6 THE WANTED Heart Vacancy Geffen 2751548 (ARV)
(Jeberg/Cutfather) Sony ATV/Warner Chappell/Bug/Cutfather/BMG Rights/Koda/CC (Hansen/Jeberg/Secon/Hector)

32 36 14 TAIO CRUZ Dynamite 4th & Broadway 2744693 (ARV) 
(Dr. Luke/Blanco) EMI/Kobalt (Gottwald/Martin/Levin/McKee/Cruz)

SALES O

INCREASE

33 52 2 USHER More LaFace USLF20900109 (ARV)
(RedOne) EMI/RedOne/Prince Charlez/Sony ATV/UR-IV (RedOne/Hinshaw/Raymond)

+50% SALES 
INCREASE

34 42 18 THE WANTED All Time Low Geffen 2743018 (ARV)
(Mac) Rokstone/PeerMusic/Sony ATV/Warner Chappell (Mac/Hector/Drewett)

SALES ©

INCREASE

35 30 7 MICHAEL BUBLE Hollywood 143/Reprise W822CD (CIN)
(Rock) Warner Chappell/I’m The Last Man Standing/Robert Grant Scott (Buble/Scott)

36 29 23 EMINEM FEAT. RIHANNA Love The Way You Lie Interscope USUM71015397 (ARV) 
(Alex Da Kid) Universal/Imagem (Mathers/Grant/Hafferman)

37 New GORILLAZ FEAT. DALEY Doncamatic Parlophone CDR6827 (E) 
(Gorillaz/Winstanley/De Freitas) Chrysalis/CC (Gorillaz/Daley)

38 46 2 THE BEATLES Let It Be Apple/Parlophone GBAYE0000945 (E) 
(Martin/Spector) Sony ATV (Lennon/McCartney)

SALES O

INCREASE

This Last Wks in Artist Title Label / Catalogue number (Distributor)
wk wk chart (Producer) Publisher (Writer)

39 6813 OLLY MURS Please Don’t Let Me Go Epic/Syco 88697758702 (ARV)
(Future Cut/Robson) Salli Isaak/Universal/Warner Chappell/Stage Three (Murs/Robson/Kelly)

HIGHEST ▲ 
CLIMBER

40 Re-entry KYLIE MINOGUE Better Than Today Parlophone CDR6828 (E) 
(Pallot/Chatterley/Price) Universal/Chrysalis (Pallot/Chatterley)

41 N DUFFY Well, Well, Well A&M 2755306 (ARV) 
(Hammond/Duffy) EMI/P&P (Hammond/Duffy)

42 66 2 THE SCRIPT Nothing Phonogenic CATCO169342811 (ARV)
(O’Donoghue/Sheehan/Kipner/Frampton) EMI/Imagem/Sonic Graffiti/Stage Three (O’Donoghue/Sheehan/Kipner/Frampton)

+50% SALES 
INCREASE

43 43 18 TRAVIE McCOY FEAT. BRUNO MARS Billionaire Decaydance/Fueled By Ramen AT0354CD (CIN)
(The Smeezingtons) EMI/4DayMusic/Bug/RocCor/MusicFamamanem/ToyPlane/ArtForArtsSake/IQ (McCoy/Mars/Lawrence/Levine)

SALES O

INCREASE

44 325 TIM BERG Seek Bromance (The Love You Seek) Data/MoS MOS150CDX (ARV)
(Bergling) Sony ATV/Bucks (Bergling/Pournouri/Colella/Sartini/Alfieri/Domenella/Lewis/Tonici/Wilson/Moroldo)

45 41 9 LABRINTH Let The Sun Shine Syco 88697755802 (ARV) 
(Labrinth) EMI/Stellar (Mckenzie)

46 24 3 SHAYNE WARD Gotta Be Somebody Syco 88697658932 (ARV) 
(Hedges/Butler/Cutfather/Kopatz) Warner Chappell (Kroeger/Peake/Moi)

47 40 2 THE BEATLES Hey Jude Apple/Parlophone CDR5722 (E) 
(Martin) Sony ATV (Lennon/McCartney)

48 Re-entry MARIAH CAREY All I Want For Christmas Is You RCA 6610702 (ARV) • 
(Carey/Afanasieff) Universal/Sony ATV (Carey/Afanasieff)

49 59 18 FLO-RIDA FEAT. DAVID GUETTA Club Can’t Handle Me Atlantic CATCO163215698 (CIN)
(Guetta/Riesterer) Kobalt/Mail On Sunday/SonyATV/Bucks/Talpa/Piano/Bug/What A Music (Dillard/Key/Livingston/Caren/Guetta/Riesterer/Tuinfort)

SALES O 

INCREASE

50 3413 KATY PERRY Teenage Dream Virgin CATCO166846093 (E) •
(Dr. Luke/Blanco/Martin) Kobalt/Warner Chappell/When I’m Rich You’ll Be My Bitch (K.Perry/Gottwald/Levin/McKee/Martin)

51 75 17 THE POGUES FEAT. KIRSTY MACCOLL Fairytale Of New York Warner Brothers WEA400CD (CIN) 
(Lillywhite) Universal/Perfect Songs (Finer/MacGowan)

+50% SALES 
INCREASE

52 44 19 USHER FEAT. PITBULL DJ Got Us Fallin’ In Love LaFace CATCO162868080 (ARV) 
(Martin/Shellback) Universal/EMI/Kobalt/Oh Suki/Pitbull’s Legacy (Martin/Shellback/Kotecha/Perez)

53 318 ROBBIE WILLIAMS & GARY BARLOW Shame Virgin VSCDT2016 (E) 
(Horn) Sony ATV/Farrell (Williams/Barlow)

54 355 DEVLIN FEAT. YASMIN Runaway Island CATCO168053238 (ARV) 
(Future Cut/Babalola/Lewis) EMI/Peermusic/AKA/Future Cut/Kobalt (Devlin/Shahmir)

55 Re-entry SHAKESPEARS SISTER Stay London GBANR9100038 (CIN) 
(Thomas/Moulder/Shakespears Sister) Universal/Reverb/A7 (Levy/Guiot/Fahey)

56 56 2 KANYE WEST FEAT. PUSHA T Runaway Roc-a-fella/Def Jam CATCO168762665 (ARV)
(West/Haynie/Bhasker/Dean) EMI/SonyATV/Please Gimme My Publishing/Heavycrate/Neighborhood Pusha/WayAbove/Metrolina/CC  (West/Haynie/Thornton/Bhasker/Dean/Branch/Jones)

SALES © 

INCREASE

57 New DR DRE FEAT. SNOOP DOGG & AKON Kush Interscope CATCO170881110 (ARV) 
(Dj Khalil) tbc (Rahman/Young/Tannenbaum/Ransom/Honeycutt/Young/Johnson II/Jones III)

58 57 14 KATY B Katy On A Mission Rinse CATCO164967837 (SRD) 
(Benga/Geeneus) EMI (Brien/Adejumo/Geeneus)

SALES © 

INCREASE

59 45 3 MY CHEMICAL ROMANCE Na Na Na (Na Na Na Na Na Na Na Na Na) 143/Reprise W823 (CIN) 
(My Chemical Romance) Better Living./EMI/Blow The Doors Off Chicago (My Chemical Romance)

60 394 NE-YO One In A Million Def Jam USUV71001630 (ARV) 
(Harmony) EMI/Universal (Smith/Harmon)

61 New BEADY EYE Bring The Light Beady Eye CATCO170398923 (PIAS) 
(Beady Eye/Lillywhite) Sony ATV (Gallagher/Archer/Bell)

62 54 12 THE SCRIPT For The First Time (Times Are Hard) Phonogenic CATCO165072353 (ARV) 
(O’Donoghue/Sheehan/Frampton) Imagem (O’Donoghue/Sheehan)

63 47 39 TINIE TEMPAH Pass Out Parlophone R6805 (E) •
(Labrinth/Da Digglar) Stellar/EMI/CC (Labrinth/Tinie Tempah/Williams)

64 6219 B.O.B FEAT. HAYLEY WILLIAMS Airplanes Rebel Rock Ent/Atlantic/Grand Hustle AT0353CD (CIN)
(Alex Da kid/Frank E) Universal/WB/Ham Squad/Shady/J Franks/Kinetics and One Love (Simmons/Franks/Grant/Dussolliet/Sommers)

SALES © 

INCREASE

65 33 5 JAMES BLUNT Stay The Night Atlantic/Custard AT0357CD (CIN)
(Robson) EMI/Kobalt/Stage Three/56 Hope Rd/Odnil/Blue Mountain (Blunt/Robson/Tedder/Marley)

66 378 EMINEM FEAT. LIL WAYNE No Love Interscope CATCO169047418 (ARV)
(Just Blaze) Universal/Young Money/Warner Chappell/N.Q.C/F.O.B/Hanseatic (Mathers/Carter/Smith/Halligan/Torello)

67 382 ALISTAIR GRIFFIN Just Drive Eden CATCO170641545
(tbc) tbc (tbc)

68 New JASON DERULO The Sky’s The Limit Beluga Heights/Warner Bros CATCO170841703 (CIN)
(Rotem) Sony ATV/Universal/360/Rondor/Here’s Looking At You Kidd/Irving/Famous/Alcor/CC (James/Rotem/Cara/Forsey/Moroder/Bogart/Derulo)

69 48 2 THE BEATLES Twist And Shout Apple/Parlophone GBAYE0601423 (E) 
(Martin) EMI/Robert Mellin/Sony ATV (Russell/Medley)

70 73 21 ELIZA DOOLITTLE Pack Up Parlophone R6808 (E) •
(Prime) EMI/Universal/Sony ATV/Mullet (Doolittle/Prime/Woodcock/Powell/Asaf)

SALES O 

INCREASE

71 58 2 NELLY FEAT. KERI HILSON Liv Tonight Motown/Island USUM71026179 (ARV)
(The Runners) Universal/Warner Brothers/Jackie Frost/Trac-n-Field/Keriokey (Haynes/Harr/Jackson/Hilson)

72 51 6 N-DUBZ Best Behaviour AATW/Island 2754181 (ARV)
(Rawson/Hudson) Sony ATV (Contostavlos/Contostavlos/Rawson/Mcildowie)

73 63 8 KINGS OF LEON Radioactive Hand Me Down 88697796492 (ARV)
(Petraglia/King) Bug (Followill/Followill/Followill/Followill)

74 6523 KATY PERRY FEAT. SNOOP DOGG California Gurls Virgin VSCDT2013 (E) ★
(Dr. Luke/Martin/Blanco) Universal/EMI/Kobalt/When I’m Rich (Perry/Gottwald/Martin/Levin/McKee/Broadus/Wilson/Love)

75 49 6 JAY SEAN FEAT. NICKI MINAJ 2012 (It Ain’t The End) Island CATCO169046357 (ARV)
(Remy/Bass) EMI/Sony ATV/Universal/Bucks/Orange Factory/JonnyP/KamaljitJhooti (Sean/Cotter/Larow/Skaller/Perkins/Maraj)

Official Charts Company 2010.

2012 (It Ain’t The End) 75

Airplanes 64
All I Want For Christmas
Is You 48
All Time Low 34
Barbra Streisand 26
Best Behaviour 72
Better Than Today 40
Billionaire 43
Bring The Light 61
California Gurls 74
Check It Out 22
Club Can’t Handle Me

49
Cooler Than Me 13
Dj Got Us Fallin’ In Love 
52
Do It Like A Dude 25
Doncamatic 37
Dynamite 32
Fairytale Of New York 51
Firework 8
For The First Time (Times
Are Hard) 62
Forget You 12
Game Over 27

Gillian Mckeith 29
Gotta Be Somebody 46
Happiness 16
Heart Vacancy 31
Heroes 1
Hey Jude 47
Higher 20
Hold You 28
Hollywood 35
Just A Dream 17
Just Drive 67
Just The Way You Are 
(Amazing) 14

Katy On A Mission 58
Kush 57
Let It Be 38
Let The Sun Shine 45
Like A G6 7
Liv Tonight 71
Love The Way You Lie 36
Love You More 3
Magic 24
Make You Feel My Love 

9
Miami 2 Ibiza 30
More 33

Na Na Na (Na Na Na Na
Na Na Na Na Na) 59

No Love 66
Nothing 42
One In A Million 60
Only Girl (In The World)

5
Pack Up 70
Pass Out 63
Please Don’t Let Me Go
39
Promise This 19
Radioactive 73

Raise Your Glass 18
Runaway 54
Runaway 56
Safe 21
Seek Bromance (The
Love You Seek) 44

Shame 53
Shine A Light 15
Stay 55
Stay The Night 65
Teenage Dream 50
The Flood 6
The Sky’s The Limit 68

The Time (Dirty Bit) 11
Thinking Of Me 4
Twist And Shout 69
Well, Well, Well 41
What’s My Name? 10
Written In The Stars 23
Your Song 2

Key
★ Platinum (600,000)
• Gold (400,000)
• Silver (200,000)

As used by Radio 1

BPI Awards
Singles
Coldplay: Viva La Vida 
(gold); Rihanna: Only 
Girl (In The World) 
(gold)
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album chart

This Last Wks in Artist Title Label / Catalogue number (Distributor)
wk wk chart (Producer)

1 1 2 TAKE THAT Progress Polydor 2748474 (arv) ★ 
(Price)

2 New I JLS Outta This World Epic 88697742862 (arv)
(Mac/Deekay/Stargate/Rigo/Jremy/BobbyBass/Brongers/WondaDuplessis/Altino/Gad/Syience/Taylor/Smith/Secon/Braide/Ball

HIGHEST O

NEW ENTRY

3 New WESTLIFE Gravity Syco 88697724482 (ARV) 
(Shanks)

4 3 3 SUSAN BOYLE The Gift Syco 88697720772 (ARV) 
(Mac)

SALES ©

INCREASE

5 2 2 RIHANNA Loud Def Jam 2752365 (ARV)
(StarGate/Vee/Harrell/Bozeman/The Runners/Riddick/PolowDaDon/Sham/Mel&Mus/Stewart/Dean/Soundz/Alex Da Kid)

6 4 2 ANDRE RIEU & JOHANN STRAUSS ORCHESTRA Moonlight SerenadeDecca5331178(ARV) 
(Rieu/Jacobs/Vermeulen/Rieu)

7 6 4 BON JOVI Greatest Hits Mercury2752339(ARV) ★ 
(Fairbairn/Jovi/Ebbin/Sambora/Shanks/Rock/Collins/Benson)

SALES ©

INCREASE

8 12 6 KINGS OF LEON Come Around Sundown Hand Me Down 88697782411 (ARV) 
(Petraglia/King)

SALES O 

INCREASE

9 5 2 PINK Greatest Hits... So Far!!! LaFace 88697807232 (ARV)
(Perry/Briggs/Austin/Storch/Armstrong/Fields/Mann/Machopsycho/Dr. Luke/Martin/Kasz Money/Pink/Danja/Shellback)

10 9 58 MICHAEL BUBLE Crazy Love 143/Reprise 9362496277 (cin) ★
(Foster/Rock/Gatica/Chang)

SALES © 

INCREASE

11 10 13 KATY PERRY Teenage Dream Virgin CDV3084 (E) • 
(Dr. Luke/Blanco/Martin/StarGate/Stewart/Harrell/Ammo/Wells)

SALES O 

INCREASE

12 8 4 CHERYL COLE Messy Little Raindrops Fascination 2753287 (ARV) 
(Wilkins/Starsmith/will.i.am/Collins/Kipner/Free School/Renea/Shux/Rotem)

13 New RUSSELL WATSON La Voce Epic88697773392(ARV) 
(Hedges)

14 New MY CHEMICAL ROMANCE Danger Days: The True Lives Of The Fabulous Killjoys 143/Reprise 9362495995 (CIN)

15 11 7 ROBBIE WILLIAMS In And Out Of Consciousness - The Greatest Hits 1990-2010 Virgin CDVD3082 (E) ★ 
(Horn/Tennant/Lowe/Ronson/Mekanik/Williams/Duffy/Strange/Chambers/Power/Brumby/Hague/Kennedy/Ward)

16 New KANYE WEST My Beautiful Dark Twisted Fantasy Roc-a-fella/Def Jam 2752373 (ARV) 
(RZA/West/Dean/S1/Bhasker/No ID/Bink!/Haynie/Caren)

17 14 2 RUSSELL WATSON The Platinum Collection Decca 4804484 (ARV) 
(Patrick/McMillan/Andersson/Franglen/Watson)

18 21 11 THE SCRIPT Science & Faith Phonogenic 88697754492 (ARV) • 
(Sheehan/O’Donoghue/Frampton/Kipner)

SALES © 

INCREASE

19 16 4 ROD STEWART Fly Me To The Moon - Vol V J 88697766092 (ARV) 
(Perry/Stewart/Davis/Wild)

SALES O 

INCREASE

20 18 5 THE WANTED The WantedGeffen274i607(ARV)
(Mac/Jeberg/Cutfather/Rami/Falk/The Wideboys/Kurstin/Barry Blue/Phat Fabe/Woodford/Chambers/Flack/Dreamlab/Hartman/Sommerdahl/Young)

SALES O 

INCREASE

21 New DANIEL O’DONNELL O’ Holy Night - The Christmas Album DMG TV DMGTV040 (SDU) 
(Ryan)

22 22 5 BARBRA STREISAND The Ultimate Collection Columbia/Legacy 88697790432 (ARV) 
(Gibb/Galuten/Richardson/Streisand/Ramone/Paich/Klein/Gold/Webber/Koppelman/Bergman/Bergman/Legrand/Wright/Afanasieff/Foster/Merchant/Berniker/LiPuma)

SALES © 

INCREASE

23 7 2 BRUCE SPRINGSTEEN The Promise Columbia 8869776i772 (ARV) 
(Landau/Springsteen)

24 13 3 JAMES BLUNT Some Kind Of Trouble Atlantic/Custard 756788930i (CIN) •
(Robson/Kurstin/White/Griffin/Huart)

25 17 4 RUMER Seasons Of My Soul Atlantic 5249825752 (CIN) • 
(Brown)

26 19 5 THE SOLDIERS Letters Home Rhino 5249826222 (CIN) • 
(Patrick)

27 23 8 TINIE TEMPAH Disc-Overy Parlophone 9065i32 (E) ★
(Tadgell/Clare/Shux/McKenzie/Roberts/Hill/iSHi/Swedish House Mafia/Haynie/Naughty Boy/Harrison)

SALES C 

INCREASE

28 33 8 THE BEATLES 1962-1966 Red: Remastered Apple/Parlophone CDPCSP717 (e) ★ 
(Martin)

+50% SALES 
INCREASE

29 32 6 THE BEATLES 1967-1970 Blue: Remastered Apple/Parlophone BLUE6770 (E) ★ 
(Martin/Spector)

+50% SALES 
INCREASE

30 New JOSH GROBAN Illuminations 143/Reprise 9362496479 (CIN) 
(Rubin)

31 34 33 PLAN BThe Defamation Of Strickland Banks 679/Atlantic 5186584712 (cin) ★ 
(Drew/Epworth/Appapoulay/McEwan)

+50% SALES 
INCREASE

32 Re-entry JUSTIN BIEBER My World Def Jam 2725523 (ARV) ★

33 29 62 ADELE 19 xl XLCD313 (pias) !* 
(Abbiss/White/Ronson)

SALES ©

INCREASE

34 New NICKI MINAJ Pink Friday Cash Money/Island 2754184 (ARV) 
(Kane/Swizz Beatz/Crawford/Money/Rotem/Wansel/Oak/T-Minus/will.i.am/Drew Money)

35 26 3 CEE-LO GREEN The Lady Killer Warner Brothers 7567889289 (CIN) • 
(FT Smith/The Smeezingtons/Allen/Marsh/Remi /Simpkins/Splash/Dr. Luke/Nglish/Cee-Lo Green)

36 24 3 THE CHELSEA PENSIONERS Men In Scarlet Rhino 5249818892 (CIN) 
(Patrick)

37 25 4 NEIL DIAMOND Dreams Columbia 88697798392 (ARV) 
(Diamond)

38 27 2 ANNIE LENNOX A Christmas Cornucopia Island 2753309 (ARV) 
(Lennox/Stevens)

This Last Wks in Artist Title Label / Catalogue number (Distributor)
wk wk chart (Producer)

39 314 ELAINE PAIGE Elaine Paige & Friends Rhino 5249828742 (CIN) 
(Ramone)

SALES O 

INCREASE

40 15 2 SHAYNE WARD Obsession Syco 88697658952 (ARV)
(Hedges/Butler/Cutfather/Kopatz/Arnthor/Kotecha/Secon/Quiz & Larossi/Nilsson/Jim&Jack/Wheatley/Kelly/Kingston)

41 3023 EMINEM Recovery Interscope 2739452 (ARV)
(Just Blaze/Dj Khalil/Mr. Porter/Chin-Quee/Gilbert/Eminem/Haynie/Boi 1da/Evans/Burnett/Jonsin/Shepherd/Dr. Dre/Brongers/Alex Da Kid/Havoc/Magnedo7)

SALES O 

INCREASE

42 35 63 PIXIE LOTT Turn It Up Mercury 2700146 (ARV) 2*
(FT Smith/Hauge/Thornalley/Kurstin/Gad/Jeberg/Zizzo/RedOne/Laubscher/Cutfather)

SALES © 

INCREASE

43 20 2 McFLY Above The Noise Island/Super 2756203 (ARV) 
(Austin/Cruz/Nglish)

44 36 98 LADY GAGA The Fame Interscope 1789138 (ARV) 4* * 
(RedOne)

45 BETTE MIDLER Memories Of You Rhino 2564677186 (CIN) •N (Mardin/Sill)

SALES © 

INCREASE

46 39 60 MUMFORD & SONS Sigh No More Gentlemen Of The Road/Island 2722538 (ARV) 
(Dravs)

SALES O 

INCREASE

47 42 131 TAKE THAT Never Forget - The Ultimate Collection RCA 82876748522 (ARV) 3* 
(Various)

SALES C 

INCREASE

48 38 48 JLS JLS Epic 88697564572 (ARV) 4* *
(Mac/Rotem/Hector/FT Smith/Cruz/Jeberg&Cutfather/Metrophonic/Deekay/Soulshock/Karlin)

SALES O 

INCREASE

49 62 28 SUSAN BOYLE I Dreamed A Dream Syco 88697554542 (ARV) 7* 
(Mac)

HIGHEST ▲ 
CLIMBER

50 56 11 PHIL COLLINS Going Back Atlantic 7567890599 (CIN) • 
(Collins)

SALES © 

INCREASE

51 28 3 RAY DAVIES See My Friends UMTV 2752942 (ARV) 
(Davies/Berg)

52 51 15 THE SATURDAYS Headlines Fascination/Geffen 2746350 (ARV)
(Mac/Hilbert/Reynolds/Arnthor/Biancaniello/Watters/Holmes/Inflo1st/Young/Boice/Magnusson/Kreuger/Starsmith/Wheatley/Taliaferro)

SALES © 

INCREASE

53 50 20 KYLIE MINOGUE Aphrodite Parlophone 6429032 (E) •
(Eliot/Price/Cutfather/Wallevik/Davidsen/Sharpe/Secon/Starsmith/Nervo/Nervo/FT Smith/Chatterley/Pallot/Harris/Ingrosso/Lidehall/Gabriel/Fjordheim)

SALES © 

INCREASE

54 60 114 KINGS OF LEON Only By The Night Hand Me Down 88697327121 (ARV) 5* 
(Petraglia/King)

SALES © 

INCREASE

55 58 11 ROBERT PLANT Band Of Joy Decca 2748331 (ARV) 
(Plant/Miller)

SALES © 

INCREASE

56 44 4 THE OVERTONES Good Ol’ Fashioned Love WME/Rhino 5249825442 (CIN) 
(Southwood)

57 46 4 PETER ANDRE Accelerate Conehead CONE18 (Nova Arvato) • 
(Burnett/Johnson/Masuku/Martin/Jay/Perry/Vasilliou)

58 37 3 JAY-Z The Hits Collection Vol. 1 Def Jam 2738811 (ARV) •
(Just Blaze/West/No-ID/The Neptunes/Sparks/Rubin/Shux/Sewell-Ulepic/Hunte/Timbaland/DJ Mark/Diddy)

59 New THE BEATLES 1962-1966/1967-1970 Apple/Parlophone 9099112 (E) 
(Martin/Spector)

60 47 20 ELIZA DOOLITTLE Eliza Doolittle Parlophone 6099542 (E) • 
(Prime/Dodds/Jonny $/Hauge/Thornalley/Chrisanthou/Napier)

61 65 78 PAOLO NUTINI Sunny Side Up Atlantic 2564690137 (CIN) 4* 
(Nutini/Jones)

SALES © 

INCREASE

62 55 4 DEVLIN Bud, Sweat & Beers 4th & Broadway 2741390 (ARV)
(White/iSHi/Kraze/Perrin/Crisp/Labrinth/Da Digglar/Naughty Boy/Mojam/Rachet/Future Cut/Babalola/Lewis/Rawz Artilla/Harrison/TMS)

63 40 2 FOSTER & ALLEN Magic Moments DMGTV DMGTV039 (SDU) 
(Allen/Cullinane/Foster/Fraser/Various)

64 63 24 LED ZEPPELIN Mothership - Best Of Atlantic 8122799513 (CIN) ** 
(Page)

SALES C 

INCREASE

65 45 4 JAMIROQUAI Rock Dust Light Star Mercury 2747054 (ARV) • 
(Jay Kay/Russell/Spence)

66 43 2 JOOLS HOLLAND & HIS R&B ORCHESTRA Rocking Horse Rhino 5249833772 (CIN) 
(Latham)

67 41 2 GLEE CAST Glee - The Music - Best Of Season One Epic 88697814092 (ARV) 
(Anders/Astrom/Murphy)

68 57 5 TAYLOR SWIFT Speak Now Mercury 2749394 (ARV) • 
(Chapman/Swift/Ward/Crew/Gillard)

69 75 7 CLIFF RICHARD Bold As Brass EMI 6335172 (E) 
(Omartian)

SALES O 

INCREASE

70 71 4 PAUL McCARTNEY & WINGS Band On The Run Concord 7232148 (ARV) 
(McCartney)

SALES O 

INCREASE

71 49 5 JOE McELDERRY Wide Awake Syco 88697646772 (ARV) 
(Hedges/Butler/Deekay/Nichols/Stannard/Play/Destefano/Coler/Hartman/Reid/Quiz & Larossi)

72 68 17 OASIS Time Flies: 1994 - 2009 Big Brother 88697722662 (PIAS) 
(Oasis/Coyle/Morris/Stent/Sardy/Gallagher)

SALES O 

INCREASE

73 72 45 KATY PERRY One Of The Boys Virgin CDV3051 (E) * 
(Wells/Dr Luke/Stewart/Ballard/Perry/Walker)

SALES O 

INCREASE

74 54 71 FLORENCE + THE MACHINE Lungs Island 1797940 (ARV) 4* 
(Epworth/Ford/Mackie/Hugall/White)

75 74 55 BIFFY CLYRO Only Revolutions 14th Floor 5186561452 (CIN) * 
(GG Garth/Biffy Clyro)

SALES O 

INCREASE

Official Charts Company 2010.
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Rumer 25
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West, Kanye 16
Westlife 3
Williams, Robbie 15

Key
★ Platinum (300,000)
• Gold (100,000)
• Silver (60,000)

★ 1m European sales

BPI Awards
Albums
Bette Midler: Memories 
Of You (silver); Aztec 
Camera: The Best Of 
(silver); Slash: Slash 
(silver); Foals: Total Life 
Forever (silver);
Jamiroquai: Rock Dust 
Light Star (silver); Ne- 
Yo: Libra Scale (silver);

Jay-Z: The Hits 
Collection - Vol. i 
(silver); Lady 
Antebellum: Need You 
Now (gold); Taylor 
Swift: Speak Now 
(gold); Tinie Tempah: 
Disc-Overy (platinum); 
Bon Jovi: Greatest Hits 
(platinum); Take That: 
Progress (4 x platinum)

http://www.musicweek.com
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